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STITCHERY  PROJECTS 

•  QUICK-TO-KNIT 
SWEATERS 


Southern  comforts 

The  Williamsburg  Kitchen 


I" 


Think  of  it  as  several  unique  living  spaces 
united  by  an  armstrong  floor. 

Bring  to  a  stately  Southern  colonial  all 
the  latest  modern  conveniences,  and  you've 
got  the  best  of  both  worlds. 

Ornamental  details,  reminders  of  a 
time  filled  with  warmth  and  grace,  join 
beautifully  with  the  20th  century  in  this 
Williamsburg  Kitchen  Suite.  The  subtle  tex- 
tures and  pale  mint  tone  of  the  Designer 
Solarian®  II  floor  feel  right  at  home  in 
every  part  of  the  suite. 

There's  a  bright,  spacious  kitchen 
that's  open  to  a  library,  a  study,  and  both 
informal  and  formal  dining.  There  is  no 
place  in  this  suite  where  you'll  feel  cut  off 
from  family  and  friends.  And  isn't  that 
what  Southern  hospitality  is  all  about? 


THE  DESIGNER  SOLARIAN  II  FLOOR 


Nothing  is  more  essential  to  this 

comfortable  and  inviting 

the  Armstrong  Designer 

With  its  simple  grid  pattc 

shine,  the  floor  flows  easily 

to  the  living  and  dining  areas  i 

all  the  spaces  and  bringing  th^  suite 

gracefully  together. 


DATE  DUE 


& 


To  see  more:  For  free  product  literature  and  more 
information  on  the  "Williamsburg  Suite"  call  the 
toll-free  Armstrong  Consumer  Line,  1  800  233-3823 
Ask  for  Dept.  71FBH.  Or  send  coupon  to  Armstrong. 
Dept.  71FBH,  P.O.  Box  3001,  Lancaster,  PA  17604. 


Armstrong 

so  nice  to  come  home  to™ 
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Dare  to  be  More. 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


17  mg.  "tar".  1.3  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


How  a  Nibble 

Made  Me  a 

RedHot  Lover. 

I  expected  just  heat, 
I  got  tang  and  flavor. 


ORIGINAL  BUFFALO 
CHICKEN  WINGS 


2'/2  lbs.  (12  to  15)  chicken  wings 
V*  cup  Durkee  RedHot  Sauce 

(or  more  to  taste) 
Vz  cup  butter  or  margarine,  melted 

Split  wings  at  each  joint  and  discard 
tips;  pat  dry.  Deep  fry  at  400°  (high) 
for  12  minutes  or  until  completely 
cooked  and  crispy;  drain.  (Or,  for 
equally  crispy  wings,  bake  on  a 
rack  in  a  roasting  pan  at  425°  for 
one  hour;  turn  halfway  through 
cooking  time.) 

For  wing  sauce,"  just  combine 
RedHot  and  butter.  Toss  wings 
in  sauce  to  coat.  Serve  with 
celery  and  blue  cheese  dip. 
Makes  24  to  30  pieces. 

'Liven  up  baked  or  broiled 
chicken.  Just  baste  with 
Buffalo  Wing  Sauce! 


QurKge 

Adds  tang  and  flavor 
not  just  heat. 
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EDITORS  LETTER 


D. 


A  FRIEND  TO  TURN  TO 


ear  reader, 

When  I'm  out  walking  our  dogs  this 
time  of  year,  I  reflect  on  how  strange  it 
seems  that  only  a  few  months  >ago  our 
neighborhood  was  languishing  under  a 
full-blown  Iowa  summer.  Instead  of  be- 
ing bundled  up  in  down  jacket,  boots, 
and  ski  gloves,  I  was  strolling  along  on 
a  velvety  night  wearing  shorts,  T-shirt, 
and  sandals. 

As  I  shiver  my  way  through  the  ice 
and  snow,  I  know  we're  still  in  for  it  for 
at  least  another  three  months.  Howev- 
er, there  is  a  mini-salvation.  Any  time 
now,  the  new  garden  catalogs  will  start 
arriving.  Long  before  there's  any  hope 
of  seeing  some  green  in  these  parts,  I'll 
be  happily  picturing  the  glories  of  next 
spring's  garden  in  my  mind's  eye. 

Doug  Jimerson  and  Jane  McKeon, 
our  garden  editors,  are  way  ahead  of 
the  game.  They  grew  the  flowers  and 
vegetables  you'll  see  in  this  year's  new 
catalogs  last  summer  in  our  Test  Gar- 
den. In  this  issue,  they  tell  you  all  about 
it  in  "Our  Picks  for  '87,"  a  feature  that 
not  only  tells  you  about  the  new  flowers 
and  veggies,  but  also  what  we  found  out 
when  we  grew  them. 

"I'll  be  happily 
picturing  the 
glories  of  next 
spring's  garden  in 
my  mind's  eye." 

Everything  shown  in  this  story  was 
started  in  the  Better  Homes  and  Gar- 
dens Greenhouse  and  later  set  out  in 
our  Test  Garden,  or  was  grown  in  our 
regional  test  gardens  in  Portland,  Ore- 
gon, southern  Massachusetts,  or  San 
Diego.  In  addition,  Doug  sends  seeds 
and  plants  to  other  gardening  friends 
around  the  country  for  testing  in  their 
various  climates. 

Besides  just  testing  new  varieties, 
Doug  and  Jane  grow  plants  that  will  be 
featured  in  our  garden  stories  that  ap- 
pear throughout  the  year. 

No  techniques  or  gimmicks  or  tools 


Our  Test  Garden  duo . . . 

are  used  in  our  gardens  that  you 
wouldn't  have  at  your  disposal.  The 
only  nod  to  sophisticated  technology  is 
an  automatic  watering  system  that  was 
installed  because  the  editors  travel  so 
much  during  the  growing  season.  Oth- 
erwise, they're  out  there  sweating  and 
hoeing  just  like  the  rest  of  us. 

There's  another  thing  Doug  and 
Jane  have  in  common  with  some  of  you 
gardeners — by  the  end  of  the  harvest, 
they  find  themselves  overwhelmed 
with  their  bountiful  produce,  and  can 
hardly  wait  for  a  frost  to  end  the  fun.  A 
bit  hard  to  picture  at  this  time  of  year, 
but  I  do  seem  to  remember  bags  of  to- 
matoes and  zucchini  mysteriously  ap- 
pearing on  my  desk  some  mornings. 

Doug  and  Jane  toil  away  not  only 
because  they  love  it,  but  also,  like  all  of 
us  here,  because  they  want  to  know 
firsthand  about  the  things  they  write 
about.  We  know  that  most  people, 
when  they  want  to  try  something  new, 
ask  the  advice  of  a  friend  who  knows. 
We're  determined  to  know  because  we 
want  to  be  that  friend  you  turn  to. 
Knowing  that  36  million  of  you  turn  to 
us  for  advice  each  month  makes  us  very 
dedicated  to  being  right! 


David  Jordan,  Editor 
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THE  DURKEE 15-MINUTE  CASSEROLE 

Durkee  French  Fried  Onions  make  it  special. 
Nothing  else  adds  that  crunch. . .  that  savory  onion  flavor! 


Hearty  Beef  'N  Potato  Casserole 

(Ready  To  Bake  In  Just  15  Easy  Minutes) 


Upfcg? 


iSNioiff 


m 


±z<&> 
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4  cups(V2of30oz.  bag)  1 

frozen  potato  rounds  1 

1  pound  ground  beef 

1  package  (10  oz.)  frozen  xh 
chopped  broccoli,  thawed    1 

1  can  (2.8  oz.)  Durkee  V* 

French  Fried  Onions  Vb 


medium  tomato,  chopped  (optional) 
can  (10%  oz.)  condensed 
cream  of  celery  soup 
cup  milk 

cup  (4  oz.)  shredded  Cheddar  cheese 
teaspoon  Durkee  Garlic  Powder 
teaspoon  Durkee  Ground  Black  Pepper 


Place  potatoes  on  bottom  and  up  sides  of  8  x  12-inch  casserole.  Bake, 
uncovered,  at  400°  for  10  minutes.  Brown  beef  in  large  chunks;  drain. 
Place  beef,  broccoli,  V2  can  Durkee  French  Fried  Onions  and  tomatoes 
in  potato  shell.  Combine  soup,  milk,  V2  cup  cheese  and  seasonings; 
pour  over  beef  mixture.  Bake,  covered,  at  400°  for  20  minutes.  Top  with 
remaining  cheese  and  onions;  bake,  uncovered,  2  to  3  minutes  longer. 
Preparation  time:  15  minutes  MAKES  6  servings. 


MICROWAVE  DIRECTIONS:  Crumble  beef  in  large  bowl.  Cook  on 
HIGH  4-5  minutes;  stir  halfway  through  cooking  time.  Drain  well.  Stir  In 
broccoli,  V2  can  Durkee  French  Fried  Onions,  soup,  milk,  Vicupcheeseand 
spices.  C°ok,  uncovered,  on  HIGH  0  minutes;  stir  halfway  through.  Add 
tomatoes;  spoon  Into  potafo-//ned  casserole.  Cook,  uncovered,  on  HIGH  8 
minutes.  Top  with  remaining  cheese  and  onions.  Cook  on  HIGH  1  minute. 
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subscription? 


We  want  to  solve 
it  to  your  com- 
plete satisfaction, 
and  we  want  to 
do  it  fast.  Please 
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Robert  Austin, 
Better  Homes  and 
Gardens&,RO.  Box 
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Iowa  50336. 
You  can  help  us 
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label.  Send  this 
along  with  your 
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Subscription  Rate: 
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Canadian  or  foreign  postage. 

□  Renewal  □  New  Order 

For  Fast 
Service... 

...it  is  better  to  write  us  concerning 
your  problem  and  include  the  maga- 
zine label.  Also,  address  changes  are 
handled  more  efficiently  by  mail. 
However,  should  you  need  to  reach  us 
quickly  the  following  toll-free  number 
is  available: 

800-247-2504 

Better 

Homes 

-1.       M.  in  1. 1  l.nl.lniH 

P.O.  Box  4536*  Des  Moines,  Iowa  50336 


What's  this  woman  doing1] 


? 


Several  years  ago,  I  was  a 
teacher  in  Akron,  Ohio.  One 
evening,  my  wife  and  i  were 
visiting  a  group  of  faculty 
friends.  One  of  them  began 
discussing  a  very  simple  small 
business  that  a  person  can 
start  at  home  —  a  "home- 
money  project,"  as  he  called 
it.  But  when  he  told  me  how 
much  money  it  brought  in,  I 
almost  dropped  my  coffee  cup 
on  my  lap. 

My  wife  and  I  discussed  the 
project  as  we  were  driving 
home.  We  decided  to  try  it. 

The  project  kept  us  busy  about  8  -  9 
hours  each  week.  We  used  our  dining 
room  as  an  office  and  kept  supplies  in  one 
corner  of  our  hall  closet. 

At  first  our  income  was  small  —  $75  to 
$95  per  week.  But,  as  the  months  passed, 
our  "kitchen-table"  income  climbed  to 
over  $680  per  week. 

Let  me  emphasize  one  thing.  This  is 
very  important.  Our  "money  project"  is 
moral,  honest  and  downright  enjoyable. 
And,  it's  100%  your  own.  It  doesn't  in- 
volve working  for  anyone  else. 

I  explained  the  project  to  my  mother  in 
Akron,  Ohio.  She  was  71  years  old  and 
lived  by  herself  in  an  apartment  on  West 
Market  Street.  Within  the  first  90  days  she 
made  over  $3,000.  All  by  herself! 

As  our  curiosity  grew,  we  discovered  a 
variety  of  other  people  making  money  but 
with  somewhat  different  projects. . . 

1  talked  with  an  Iowa  housewife  who's 
been  earning  thousands  of  dollars  for 
over  six  years.  She  uses  one  bay  of  her 
garage  as  a  work  area. 

•  She  makes  up  to  $200.00  per  week  — 
just  in  her  spare  time. 

•  She  provides  a  needed  service  to  her 
community. 

•  She  works  exclusively  at  home. . . 
using  a  card  table.  She  doesn't  need 
a  special  office  of  any  kind. 

•  She  works  for  no  one  else.  There  is  no 
selling  involved.  Most  of  her  clients 
call  her  at  home.  In  fact,  she  installed 
a  phone  in  the  garage. 

•  Her  service  is  so  simple  that  almost 
anyone  with  a  flair  for  crafts  could 
start  the  same  business  in  their  own 
neighborhood  within  20  days.  The 
photo  above  shows  her  busy  with  one 
of  her  craft  projects. 

OVER  $35,000  PER  YEAR 

Two  New  Jersey  housewives  I  spoke 
with  started  a  similar  project  two  years 


TRY  THIS  TEST 

1 .  When  your  Guide  arrives,  select  one  project. 
Read  (he  dircciions  carefully.  Remember  to 
begin  slowly. 

2.  Try  it  for  six  months. 

3.  At  thcend  of  this  trial  period,  examine  your 
income.  If  you're  not  satisfied  with  the  results, 
return  the  Guide  and  we  will  REFUND 
YOUR  FULL  PURCHASE  PRICE. . .  NO 
CONDITIONS. .  .NO  DELAYS. 


ago.  Both  of  them  have  young  children  at 
home  and  households  to  run  —  in  addi- 
tion to  their  home-based  business.  Cur- 
rently, their  part-time  project  is  bringing 
in  over  $35,000  a  year. 

A  California  couple,  using  the  same 
project  we  used  made  $  14,870  in  just  five 
months. 

Obviously,  this  is  exceptional  income. 
What  you  make  will  be  up  to  you.  But  the 
income  potential  from  some  of  these 
projects  can  be  staggering.  A  husband 
and  wife  team  I  spoke  with  started  a 
money  project  similar  to  ours.  Last  year, 
operating  full  time,  they  earned  over 
$  108,000  —  all  at  home  —  on  their  farm 
in  western  Wisconsin. 

FEATURED  ON  NATIONAL  TV 

The  complete  story  of  several  of  our 
money  projects  recently  appeared  on  a 
national  television  series.  Other  projects 
have  been  featured  in  numerous  news- 
paper and  magazine  articles  throughout 
the  U.S.  and  Canada. 

HOW  TO  START 

First,  you  must  be  willing  to  work.  All 
of  these  projects  require  time,  energy,  and 
creativity. 

Second,  you'll  need  some  working 
space  in  your  home  or  apartment.  A 
telephone  will  help,  too. 

Third,  our  projects  are  tested  and 
workable.  No  envelope-stuffing  schemes, 


no  "party-plans,"  no  door-to- 
door  selling.  None  of  that 
nonsense. 

You  won't  need  "money" 
to  begin.  Many  of  the  projects 
can  be  started  for  as  little  as  $25 
to  $50. 

You  won't  need  youth. 
Maturity  and  experience  are 
excellent  assets. 

You  won't  have  to  wait. 
Most  of  these  projects  can  be 
started  in  just  15  days! 

Mary  and  I  are  happy  to 
share  these  projects  with  you. 
Because  we  won't  be  compet- 
ing with  you.  One  person  can  start  a  proj- 
ect in  Charleston.  Another  in  Duluth. 
Another  in  Lansing.  Another  in  Fountain 
Valley.  But  since  each  project  is  a  local 
business,  we  won't  be  competing  with 
each  other.  Each  person  is  totally 
independent. 

We've  put  everything  into  a  fact-filled 
92-page  Starter  Guide.  It  contains  all  the 
instructions,  sample  forms,  ledger  sheets 
and  step-by-step  starting  instructions 
you'll  need  to  begin. 

I'm  so  confident  that  you'll  want  to 
begin  one  of  these  projects  yourself,  that 
I'll  send  you  our  Guide  to  examine  for  a 
full  month. 

Our  guarantee  is  simple. 

1 .  Write  your  name  and  address  on  a 
plain  piece  of  paper  and  enclose  a  check 
for  $12.95,  BUT  POSTDATE  YOUR 
CHECK  30  DAYS  IN  ADVANCE.  That 
way  it's  not  cashable  by  us  or  anyone  for 
a  full  month.  You  can,  in  fact,  stop  pay- 
ment on  it  any  time  during  the  next  30 
days.  It's  not  really  money.  So  you'll  be 
able  to  try  a  project  without  paying  a 
penny.  There  is  absolutely  no  risk  to  you. 

2.  We'll  send  you  the  Starter  Guide  im- 
mediately.  Read  it  and  try  a  project  if  you 
wish.  If  you're  not  absolutely  delighted 
with  your  Starter  Guide,  simply  return  it 
within  the  30-day  period.  WE'LL 
PROMPTLY  RETURN  YOUR  ORIG- 
INAL UNCASHED  CHECK.  NO 
DELAYS.  NO  EXCUSES. 

This  is  the  fairest  way  I  know  to  help 
you  get  started. 

To  order,  send  your  name,  address,  and 
postdated  check  to  Home  Money  Proj- 
ects, Green  Tree  Press,  Inc.,  Dept.  373, 
3603  West  12th  Street,  Erie,  PA  16505. 


Green  Tree  Press  is  a  member  of  the 
Erie,  Pennsylvania,  Chamber  of 
Commerce.  Bank  and  Business  refer- 
ences are  available  upon  request. 
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(ADVERTISEMENT) 


Imagine  the 
Possibilities 


Roof  Windows 


Skylights 

Use  light  more  creatively.  Genuine 
VELUX  roof  windows  are  de- 
signed to  open  and  pivot  so  both 
glass  surfaces  can  be  cleaned 
from  inside.  VELUX  has  two  types  of  roof 
windows:  our  original,  center-hung  Model 
GGL  and  our  newer,  top-hung  Model  TPS. 
Our  quality  skylights  are  available 
in  two  models:  the  Model  VS  ventilating 
skylight  and  the  Model  FS  fixed  skylight. 

•  Precision  craftsmanship 

•  Prefabricated  flashings 

•  Easy,  weathertight  installation 

•  No  caulking  required  for  year- 
round  installation 

•  44  years  of  experience 

•  Unbeatable  quality  at  afford- 
able prices 

•  Quick  delivery 

•  More  features  than  any  other 
manufacturer 

•  Accessories:  shades,  blinds, 
awnings,  and  remote  controls 


VELUX 


The  world  leader 
in  roof  windows  and  skylights. 


TV**!-* 


FREE  24-page  full- 
color  brochure. 


Mail  this  coupon.  We'll 
«.        send  you  a  free  copy  of 

this  brochure  and  a  price 
list  within  24  hours. 


Name 

BH186 

Address 

City 

State 

Zip 

Phone: ( 


) 


VELUX-AMERICAINC 

P.O.  Box  3268 

Grccnwood.SC  29648 


VELUX-CANADAINC. 

loX04HyniusBlvd. 

Kirkland.  P.O.  Canada  H9H.1L4 


LETTERS 


FAMILY  NETWORK 


Readers'  comments  and  solutions  to  family 
and  community  problems 


Learning  letters 

My  girlfriend's  youngest  son  is  in 
kindergarten  and  hated  learning  his 
letters.  I  cut  out  pictures  from  an  old 
magazine  and  pasted  "A"  pictures  on  a 
sheet  of  paper  and  wrote  a  capital  and 
lowercase  A  on  the  top  of  the  page,  and 
mailed  it  to  him.  Children  love  to  get 
their  own  mail.  He  looked  forward  to 
getting  more,  so  I,  one  by  one,  mailed 
the  whole  alphabet.  Learning  became  a 
game,  and  he  learned  the  alphabet. 

Linda  Girardin 
East  Meadow,  N.  Y. 

Quiet  now 

It  was  an  ordeal,  taking  my  22- 
month-old  to  the  health  club.  Though 
the  child-care  center  was  nice,  Josh 
screamed  and  pleaded  when  I  left 
Then  I  came  up  with  an  idea.  I  took  him 
on  a  tour  of  the  club,  explained  how 
much  I  liked  it  and  how  nice  the  child 
care  was.  Now,  at  the  end  of  each  ses- 
sion, we  sit  in  the  shade  outside  and  we 
talk.  It  has  become  his  special  time. 

Diane  Murphy 
Tucson,  Ariz. 

Driving  fun 

While  planning  our  vacation  to  Can- 
ada, I  knew  my  biggest  job  would  be 
entertaining  our  3-  and  5-year-old  sons 
during  the  35-hour  drive.  So  one  night 
before  our  trip  I  got  my  tape  recorder,  a 
bell,  and  about  a  dozen  of  their  favorite 
books.  I  recorded  myself  reading  the 
books.  At  the  end  of  each  page  I  rang 
the  bell,  signaling  that  it  was  time  to 
turn  the  page.  On  our  trip,  the  boys 
were  even  more  excited  than  if  I  had 
been  in  the  back  seat  reading  to  them. 

Dianne  S.  Locke 
Griffin,  Ga. 

School  volunteers 

Here  are  some  responses  to  one  read- 
er's plea:  How  can  I  encourage  working 
parents  to  volunteer  in  schools? 


A  few  years  ago  when  our  oldest 
grandchild  entered  nursery  school,  her 
mother  was  asked  to  volunteer  some 
time  as  a  teacher's  helper.  She  had  to 
refuse  because  of  her  job,  but  asked  me 
to  replace  her.  I  accepted,  and  became 
"Nanny"  to  all  24  children  in  the  class. 
It  allowed  me  to  see  my  granddaughter 
interact  with  her  classmates. 

Joan  Morin 
Lewiston,  Me. 


I  also  got  tired  of  hearing,  "I  can't,  I 
work."  We  now  ask  parents  who  can't 
help  to  donate  money  to  help  buy  what 
we  need.  We  also  ask  the  dads,  grand- 
parents, and  other  relatives. 

Mildred  McEachern 
Lithonia,  Ga. 

I  am  a  mother  who  has  always  been 
lucky  to  work  where  my  children  at- 
tend school,  yet  I  see  other  working 
parents  taking  a  part  in  their  chil- 
dren's school  activities.  Here  are  a  few 
ways  for  an  8-to-5  working  parent  to 
volunteer:  Plan  a  field  trip  to  your 
place  of  employment,  take  home  papers 
to  grade,  be  on  a  telephone  committee, 
supply  party  favors,  make  things  for 
the  classroom,  help  build  playground 
equipment,  supervise  parties. 

Margaret  M.  Martin 
Little  Rock,  Ark. 


WRITE  TO  US 

Family  Network  welcomes  letters 
from  you,  our  readers,  describing  how 
you  or  your  friends  and  neighbors 
solved  problems  involving  family  or 
community,  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  BH&G  Features,  1716  Lo- 
cust Street,  Des  Moines,  IA  50336. 
Letters  may  be  edited  for  space.  All 
letters  become  the  property  of  Better 
Homes  and  Gardens".  We  will  pay 
$50  for  each  letter  published. 
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Texture  i 

NewtWrnN 


look  " 


Texture  for  the  finishing  touch 
...to  your  legs!  Diamond  Lace, 
Delicate  Dots  and  Chevron.  In 
Black,  Creamy  Ivory  Misty  Grey 
panty  hose  and  knee  highs.  Now 
for  a  limited  time  in  specially 
marked  displays  at  participating 
stores. 


©1986  No  Nonsense  Fashions,  Inc. 
Made  with  DuPont  nylon. 


jrf$5  No  nonsense 
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ALMCI 
LOSEYOURAPPII 

nhe  secret's  in  the  fiber.  ■  A  Washington  ^^H  apple  has    ;:: 
as  much  fiber  as  a  whole  bowl  of  bran  J  flakes.  Butks 


unlike  cereal  fiber,  the  pectin  fiber  in  an  apple  absorbs  HHH  more 
^^^^  water  and  stays  in  your  stomach  longer.  And  because  you  feel 
^WP  full  longer,  you're  able  to  ^H  resist  those  fattening  snack 

M    attacks.  ■  Natural  fruit  n4J|  sugar  is  another  reason  why  the  : 


apple  is  a  good  appetite  suppressor.  bS  II  The  processed  sugar  in  a  candy 


M 


OUTAN  APPLE 
T  MAKES  YOU 

Tr  M  1|    ^  *j      bar  gives  you  a  quick    EJK]  rush  of  energy, 
I     £j    *     followed  by  a  rapid  drop  SJ|  in  blood  sugar 
and  a  craving  for  more    MBtli  sweets .  But  the 
uctose  in  an  apple  stabilizes  your  blood  sugar.  It  gives  you  an  energy  lift 
lat  sticks  with  you,  keeping  hunger  at  bay  ■  For  more  about  apples, 
utrition  and  P       ^  diets,  please  send  a  stamped,  self-addressed 
ivelope  to    (TiTh  Washington  Apples,  P.O.  Box  550,  Dept.  D, 
7enatchee,   "-  -  ^  WA  98801  ■  Get  the  skinny  on  apples    %f_ 
om  Washington.  Does  anyone   4|  THE  ORIGINAL  tS» 
row  them  better9  Fat  chance.    A         HEALTH  FOOD 


m 


As  close  as  you  can  get  to  a 
lifetime  guarantee. 
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I  CrestThe  dentists'  choice  for  fighting  cavities. 

In  shown  10  be  an  effective  decay-preventive  dcnlitnco  that  can  be  ol  signilicant  value  whon  used  in  a  conscientiously  applied  program  ol  oral  hygione  and  rogular 
■)  professional  d)we."  Council  on  Dental  Therapeutics.  American  Dental  Association.  ©P&G  1987 


SPECIAL 
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S  NEW 


REPORT 
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Produced  by  Kathryn  Stechert 

Here  it  is — our  annual  special  report  on  all  the  trends,  fancies,  and  facts 
sure  to  provide  excitement,  change,  and  just  plain  fun  in  the  coming  year. 

Welcome  to  1987! 


MR.  AND  MRS.  SMITH 
GO  TO  WASHINGTON 

Family  issues  heat  up 

rhe  American  family  is 
finally  coming  to  the  at- 
tention of  Congress. 
)ozens  of  bills  aimed  at  nur- 
uring  family  life  are  expect- 
d  to  be  introduced  during 
his  Congressional  session. 
Vhich  will  become  law  is  far 
rom  certain,  but  these  are 
wo  family  issues  much  on 
he  minds  of  legislators: 

•  Parental  leave.  The  Fam- 
ly  and  Medical  Leave  Act, 
ntroduced  but  not  resolved 
ast  session,  will  be  on  the 
agenda  again.  The  bill  would 
guarantee  men  and  women 
job-protected  leave  for  child- 
birth, medical  disability,  or 
to  care  for  a  dependent. 

•  Child  care.  What  working 
parents  need  most  is  afford- 
able, good-quality  child  care. 
Whether  Congress  can  help 
is  the  question  many  legisla- 
tors will  be  trying  to  answer. 


SCOOTERS  SPEED  UP 

..mundane  mo- 
is   taking   *s 

t0fSC      me  sun.  This  year, 
place  m  the  sun 

dnve  norne'     R0  Todays 
models  are  e 
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Watch  these  ideas  influence  American  homes 
and  family  life  this  yean 

■  The  Desire  for  Comfort  ■ 

Home  is  sanctuary  in  this  hurry-up  world — a  place  for 
gathering  and  for  retreat,  a  place  complete  with  old- 
timey  coziness  and  push-button  ease. 

■  The  Demanding  Consumer  ■ 

Good  design,  high  quality,  and  good  service  aren't 
extras  anymore — they're  essentials.  You,  the  savvy 
shopper,  are  changing  the  marketplace. 

■  The  Spirit  of  America  ■ 

Regional  tastes  go  national.  New  England  saltboxes 
show  up  in  California,  Chicagoans  dig  into  southwestern 
food,  Shaker  furnishings  move  in  everywhere. 

■  The  Juggling  Act  ■ 

We're  becoming  expert  managers  of  our  daily  lives, 
setting  priorities  and  artfully  juggling  everything  from  din- 
ner hours  to  careers. 
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BABY  BOOMERS' 
NEW  FAMILIES 

The  focus  is  on  babies 
he  boom  markets  of  the  early 
'80s — such      yuppie-inspired, 
high-priced  adult  diversions 
as  upscale  restaurants,  pricey 
specialty   foods,   and   designer 
"the    clothing — are  headed  for  a  fall. 
.  ech°    Why?  The  baby  boomers  have 
"a  hit  their  prime  childbearing 

years.  After  a  1970s  lull  in  the  birth  rate,  the  trend  is 
up.  This  wave  of  babies — called  by  some  the  baby  boom 
echo — is  causing  their  parents  to  shift  focus  from  goat 
cheese  salads  to  disposable  diapers.  And  that's  bound 
to  affect  the  business  world  and  the  marketplace. 
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FORECASTS: 
1987  IS  THE  YEAR . . . 

The   he-man   reappears. 
Even  the  classic  wimp 
Clark  Kent  now  has  his 
well-developed  pecs. 

►  The  big  screen  moves 
home.  No  longer  content  to 
see  our  rented  movies  on 
the  puny  televisions  of  yes- 
teryear, we  ante  up  for  25-, 
35-,  and  40-inch — and  even 
larger — screens. 

►  Mega  supermarkets  give 
meaning  to  the  term  one- 
stop  shopping  by  selling  ev- 
erything from  bananas  to 
airline  tickets  to  hammers. 

►  More  Americans  cut  the 
commute  to  a  blissful  few 
steps.  Encouraged,  in  part, 
by  today's  entrepreneurial 
climate,  as  many  as  14  mil- 
lion Americans  perform 
paid  work  at  home. 


goes 
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American  Honda  Moior  Co ,  Inc. 


BETTER  HOMES  AND  GARDENS.  JANUARY  1987 


15 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 
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HOUSING 


In  1987,  Americans  are  putting  heart  into  their  homes 
creating  places  full  of  comforting,  caring  details. 


\DD  ON  CHARACTER 

Architectural  detail 

Today,  many  Ameri- 
cans crave  homes 
with  the  character 
that  comes  from  archi- 
tectural detail — evoca- 
tive design  elements 
that  immediately  trans- 
form bare-bones  rooms. 
The  good  news  is  that 
homes  don't  have  to  be 
born  with  character.  The 
market  for  add-on  archi- 
tecture is  booming. 
Homeowners  with  plain, 
white-box  rooms  will  be 
adding  such  gems  as  bev- 
eled-glass  doors,  imita- 
tion tin  and  plaster 
ceilings,  stock  moldings 

I  and  wainscoting,  ceram- 
ic or  marble  tiles  for 
floors  and  fireplaces,  and 
columns,  such  as  the 
cheering  one  (left),  that 
decorate — but  don't 
r     hold  up  the  house. 

TAILORED  KITCHENS 

Smooth,  clean-lined 

Kitchens  are  putting  on 
the  sleek  face  of  tai- 
lored design — highly 
natched  surfaces  and  fitted 
components  giving  a  clean, 
x>ntinuous  line.  The  trend, 
strong  in  upscale  homes,  is 
low  moving  firmly  into  the 
nainstream.  The  look: 

•  built-in  appliances  that  fit 
ilush  with  cabinets; 
•custom   panels   matching 
appliances  to  cabinets  (ex- 
ception: black-glass  ovens); 

•  cabinet  doors  that  are  flat- 
fronted,  unadorned; 
•color  schemes  of  tone-on- 
tone,  allowing  for  little  color 
contrast,  though  often  lots  of 
color. 


GOES  GRAND  SCALE 

Moving  on  up  while  setting  down  roots 
In  the  past,  the  price  for  a  bigger,  better  house 
often  included  leaving  a  cherished  neighborhood. 
Now,  instead  of  "moving  up,"  some  of  us  are  "re- 
modeling up" — making  big-dollar  improvements  to 
modest  homes  in  good  neighborhoods.  While  many 
such  remodelers  are  long-time  residents,  newcom- 
ers also  are  swarming  to  buy  and  remodel  homes  in 
older,  close-in  suburbs.  The  lure:  good  location,  ma- 
ture greenery,  established  schools  and  services. 

As  remodeling-up  makes  its  mark,  the  old  real  es- 
tate maxim  that  warned  against  over-improving  is 
loosening.  Homeowners  are  fueling  a  phenomenal 
growth  in  the  professional  renovation  and  remodel- 
ing industry,  expected  to  jump  to  $90  billion  by  1990 
from  $58  billion  in  1986.  But  don't  count  out  do-it- 
yourselfers;  they  tend  to  have  better-than-average 
incomes  and  remodel  for  fun  as  well  as  savings. 


II  II   II  u 

ii  ii  ii  a 


INDOOR/OUTDOOR  REVAMPS 

Casual,  comfortable  living  inside  and  out 

Much  of  the  remodeling  going  on  in  '87  will  focus  on 
structural  changes  that  bring  the  outdoors  in  and 
the  indoors  out.  This  year,  we'll  be  hankering  for 
such  amenities  as  skylights,  windowed  bump-outs,  dor- 
mer additions,  glass  walls  and  doors,  as  well  as  the  highly 
desirable  outdoor  room,  whether  it's  a  latticed  shelter, 
solarium,  gazebo,  or  screened  porch.  More  than  ever,  we 
want  food,  traffic,  and  conversation  to  flow  between  house 
and  yard.  Americans  are  achieving  that  with  revamps  as 
basic  as  new  French  doors  and  backyard  decks,  but  the 
trend  doesn't  stop  there.  Watch  for  portable  spas  and  lap 
pools,  deckside  cooking  centers  with  pass-throughs  to  the 
kitchen,  private  decks  or  balconies  off  the  master  suite, 
and  front  decks  and  porches,  too. 


THE  APARTMENT 
IN  THE  HOUSE 

Master  retreats 

The  boom  in  master 
suites  comes  partly 
from  our  need  for  ref- 
uge from  the  demands  of 
modern  life.  The  answer  also 
lies  with  today's  wide-open 
floor  plans.  As  kids  grow, 
both  parents  and  children 
crave  private  space.  The 
master  suite  is  maturing 
from  bedroom-with-super- 
bath  to  a  self-contained  get- 
away. The  pampering  bath 
is  still  there,  of  course,  but 
new  are  the  extra  measures 
of  24-hour  livability,  such  as 
chaises  in  discreet  sitting  ar- 
eas, audio/video  equipment, 
even  tiny  kitchens. 

See  "Master  Suites," 
page  64,  for  more. 


MORE  HOUSE 
ON  LESS  LAND 

Builders  have  found  one 
antidote  for  rising 
housing  costs:  squeez- 
ing more  homes  on  smaller 
plots.  New  40-foot-wide  lots 
have  generated  a  bag  of  de- 
sign tricks  to  help  small 
homes  live  and  look  big.  Ex- 
amples: side  yards  land- 
scaped for  privacy  and  view- 
expanding  diagonal  entries. 
continued 
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MENU  ROUNDUP 

What's  hot  in  eateries 
These  are  the  fashion 
foods  stealing  the  scene  in 
pace-setting     restaurants 
around  the  country. 


Hot  and  spicy  is  the  order; 
That  means  Mexican  and 
southwestern  cuisines,  of 
course,  but  Latin  American, 
Caribbean,  and  Thai,  too. 


Today  we  want  it  all:  good  food  in 

a  jiffy,  the  exotic  as  well  as 

the  homey,  nutritious 

main  dishes,  and  the 

ultimate  desserts. 


Capital-city  diners  favor 
international  menus:  Ethio- 
pian, South  American,  Thai, 
Indian,  Japanese,  Chinese. 


Doing 
business 
with  brioche 


The  Big  Apple  is  infatuat- 
ed with  dessert;  to  spare  din- 
ers the  agony  of  choice,  some 
restaurants  offer  samplers 
of  several  mini-desserts. 
Also  hot:  Caribbean  food. 


THE  NEW  BREAKFAST  CLUB 


As  we  juggle  work  and  family  schedules,  break- 
fast takes  on  new  importance:  it  may  be  the  only 
part  of  the  day  left  for  scheduling  family  time  or 
business  meetings.  Restaurants  with  such  names  as 
Eggshell  and  Scrambles,  as  well  as  elegant  big-city 
hotels,  cater  to  the  new  morning  crowd.  Informal, 
on-the-run  meals  still  outsell  the  rest,  though. 
McDonald's  alone  cracks  more  than  21/2  million  eggs 
every  day.  At  home,  convenience  foods  let  us  turn 
out  speedy,  full-blown  breakfasts.  Consumption  of 
frozen  breakfast  entrees  jumped  over  12  percent 
between  1983  and  1985.  Supermarkets  overflow 
with  such  early  morning  treats  as  frozen  breakfast 
sandwiches  and  ready-to-cook  pancake  mixes. 


Southwest  flavors  are  the 
main  event.  Popular,  too, 
are  Cajun  cookin',  Spanish 
tapas,  and  bistro  food. 

4U 

Across  the  country  you'll 
find  these  two  recurring 
themes:  California  cuisine, 
that  light,  imaginative,  and 
healthful  cooking,  has  tran- 
scended its  borders;  and 
small  portions,  often  appe- 
tizers or  first  courses,  are 
served  as  main  dishes. 


THE  NEW  AGE  OF 
FOOD  PACKAGING 

Innovations  in  package 
designs  are  creating  big 
changes  in  the  supermar- 
ket. Watch  for: 
•  Far  fewer  metal  cans  and 
glass  bottles.  Plastics,  paper, 
and  foil  will  dominate:  wine 
shrink-wrap,    resealable 


in 

cartons;  stew  in  paper 
pouches;  salad  dressing  and 
mayo  in  thin,  squeezable 
plastic  bottles  and  tubes. 

•  Fewer  frozen  and  refriger- 
ated foods;  even  TV  dinners 
may  be  wrapped  in  shelf- 
stable  pouches. 

•  More  variety  in  serving 
sizes.  One  or  two  pork  chops, 
for  instance,  will  be  in  blis- 
ter packs  hanging  on  peg- 
boards  next  to  the  bologna. 
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FOODS  OF  THE 

High-tech  on  the  plate 

Scientists     continue 
hunt  for  no-consequen 
foods.   Stirring  now 
test  tubes  are  these  attemp 
to  improve  on  nature: 

•  Noncaloric   fat:   Kno 
as  sucrose  polyester  (SP 
this  substance  has  the  s 
texture,  taste,  and  melti 
qualities  as  butter  fat 
vegetable  oil,  but  no  calorie 

•  No-sodium    salt:    Deve 
oped  in  Japan,  sodium-fre| 
salty  peptides  have  one  m 
jor  benefit:  no  chemical  tast 
common  to  salt  substitutes 

•  L-sugars:  Yet  anothe 
sugar  substitute,  this  sub 
stance  adds  sweetness  with 
out  calories  because  it  passe 
through  your  body  withou 
being  absorbed. 

continuec  CXr> 
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Vhy  Are  We  Givin 
Fleecy  Pile-Lin*  ^ 
Genuine  Suede ' 
Moccasins 


Away 


for  onl 


as  part  of  a  nationwide  publicity  campaign  a 
/\leading  New  York  firm  will  give  away  its  most 
expensive  genuine  suede  moccasin — the  Famous 
Nationally  Advertised™  fleece-lined  Camp  Siders™ 
— for  the  astonishing  publicity  price  of  only  $5  a 
pair  to  every  person  who  returns  this  publicity  ad 
to  the  company  address  (below)  before  midnight, 
March  31,  1987. 

This  original  publicity  ad  must  accompany  your 
requests.  Copies  or  photostats  are  not  acceptable. 

These  are  the  same  famous  moccasins  nationally 
advertised  in  leading  media  throughout  America. 
Each  moccasin  is  hand  crafted  of  genuine  suede  lea- 
ther and  has  adjustable  rawhide  ties  for  perfect  fit. 

The  fleecy  pile-lined  interior  is  warm  and  snug  and 
cushy  soft.  Little  wonder  they  are  the  most  popular 
and  expensive  moccasins  ever  sold  by  this  multi- 
million-dollar New  York  firm. 


These  genuine  suede  leather  moccasins  will  not  be 
sold  at  this  price  by  the  company  in  any  store. 
There  is  a  limit  of  2  pair  per  address  at  this  price 
but  requests  mailed  early  enough  (before  Mar.  25) 
may  order  up  to  five  pair.  All  moccasins  are 
covered  by  the  company's  full  one-year  money- 
back  guarantee. 

To  order,  mail  this  original  publicity  ad  (no  copies 
or  photostats)  together  with  your  name  and 
address  and  $5  for  each  pair  plus  $2  shipping 
for  each  pair  you  are  requesting.  (New  York 
residents  add  sales  tax.)  Allow  up  to  6-8  weeks 
for  shipment.  Make  check  payable  to  RBM  Ltd. 
Mail  to:  RBM,  Moccasins,  Dept.  720-106, 
Box  1024,  Westbury,  N.Y.  11595. 

Specify  Ladies'  (R2284) 

Men's  (R2285) 7 8 

(R22860) 


.8. 


10 


11 


10 
12 
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DECORATING 


Decorating  today  means  breaking  the  rules.  Driven  no 
more  by  what's  right,  Americans  choose  what  suits. 


Color  and  pattern  take  over. 
Much  more  than  merely  what  hue  is  hot, 
today's  style  is  color  and  pattern  every- 
where: strong,  bold,  confident.  The  trend 
is  shifting  from  neutrals  for  the  big-ticket 
items — furnrture  and  wall,  floor,  and  win- 
dow coverings— to  the  more  personal- 
ized appeal  of  florals,  plaids,  and  the 
tive  mixing  of  color. 


▲  Black  plus  wood 

'  works.  Black  enriches  the ' 
wood,  whether  the  pair- 
ing comes  in  one  piece,  as 
in  this  ebonized  mahoga- 
ny chair,  or  from  juxtapo- 
sition: a  pine  armoire  by 
a  black  leather  chair. 


▼  Wit  and  humor  move 

upstage  as  we  become  less 
self-conscious  about  decorat- 
ing. Let  playfulness  and  per- 
sonal style  shine,  as  with 
this  pastoral  vignette:  mini 
sheep  grazing  with  their 
photographed  compatriots. 


▲  Furniture  as  architecture 

is  news.  When  furniture  ha: 
a  strong-lined  structural  im 
pact  and  appeal,  you  hardl 
notice  if  a  room  is  white-bo 
plain.  Borrowing  such  form 
and  elements  of  buildings 
columns,  moldings,  and  cor 
nices,  furniture  like  the 
ble  (above)  can  lend  a  mooi 
of  architectural  antiquity  t 
even  the  newest  room.  Or 
spare,  tall  gunmetal  gn 
torchere  (right)  can  suggest  al 
modern  skyscraper  just 
about  anywhere. 


Comfort,  the  by- 
word of  home  style  to- 
day,   applies    to    the 
physical  as  well  as  the^i 
visual.  Coming  on  strong  are 
sink-in  furnishings,  frankly 
nostalgic   adaptations   from 
the  past,  and  all  the  conve- 
niences    of     modern     life. 
Americans  are  less  interest- 
ed in  making  a  grand  design 
statement  today  than  in  cre- 
ating rooms  that  sooth.  Feel 
free  to  mix  old-time  lace  and 
soft   colors    with    up-to-the- 
minute  lighting  (above)  if  the 
mix  stirs  in  comfort. 


Wide-slatted  wooden  blindsT 

are  back.  Watch  them  turn 
up  in  wood  tones  and  a  range 
of  colors,  looking  surprising- 
ly fresh  after  all  these  years 
of  the  mini  slats.  Another 
addition:  wide  blinds  with 
contrasting  decorative  tapes 
in  patterns  and  geometries. 


20 


Material  differences 

emerge.  Not  only  are  we  see- 
ing tile,  stone,  and  metals 
used  more  widely  than  be- 
fore, we're  seeing  them  used 
in  such  unexpected  ways  as 
metallic  fabrics  and  faux- 
stone  wall  sconces.  Metals 
have  lost  their  old  70s  indus- 
trial look  and  now  are  lean 
and  elegant,  as  in  this  steel- 
)ased  table  wit! 
marble  top  and 
delicate  brass  feet. 
continued 
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Why  can't  they 
put  my  Pine-Sol 
in  a  pump?" 


7 


"They  have.  And 
with  the  same 
power  to  clean, 
disinfect  and 
deodorize!' 
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GARDENING 

/n  gardens,  as  in  homes,  the  mood  is  cheering  and 
snug,  up  to  date,  yet  hinting  of  yesteryear. 
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GARDEN  ART 

Decorating  outdoors 

This  summer's  garden 
ornamentation  will  be  a 
far  cry  from  the  cliched 
ceramic  donkeys  and  deer  of 
yesteryear.  The  current  hits 
are  stylish  sophisticates: 
brass  sundials,  dinner  bells, 
and  wind  chimes;  fanciful 
faucets,  fences,  and  figu- 
rines. Architectural  finds, 
such  as  cornices,  gargoyles, 
and  finials,  also  are  settling 
in  among  the  flowers. 
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THE  REVIVAL  OF  TROUGH  GARDENING 

Miniature  mountain  meadows 

■  Trough  gardens,  beautifully  scaled-down  versions  of  wild 
alpine  meadows,  are  being  revived  across  the  country. 
These  natural  art  forms  get  their  color  and  texture  from  such 
tiny  garden  jewels  as  forget-me-not,  armeria,  rock  pink, 
moss  phlox,  primula,  and  sedum.  For  centuries  English  gar- 
deners made  troughs  out  of  weathered  stones  to  mimic 
conditions  in  nature.  Today  you  can  purchase  ready-made 
concrete  troughs  at  garden  centers,  or  mold  your  own  with  a 
mixture  of  cement,  perlite,  and  dry  sphagnum  peat  moss. 


EDIBLE  LANDSCAPING 

Double-duty  plantings 

Increasingly,  homeowneJ 
are    looking    for    planj 
that  are  as  ornamental : 
they  are  edible.  Gardened 
with  an  appetite  for  spring 
flowering    trees    reach 
fruit    varieties.    Raspberr 
bushes  are  the  gourmet  gaJ 
dener's  answer  to  the  tradj 
tional  privacy  hedge.   Anj 
strawberries       cover       thl 
ground  to  create  a  luscioul 
lawn  alternative.  Vegetable| 
and  herbs  fit  the  edible  lane 
scape  plan,  too.  Spicy  G 
basil  and  Ichiban  eggplanj 
are  new  ornamental  palate 
pleasers.   And   fancy-leavec 
lettuces  make  mouth-water| 
ing  edging  plants. 


AUTOMOBILES 

Never  before  have  Americans  had  as  wide  a 
choice  of  new  vehicles  as  they  do  this  year. 


Mercury's  Sable 

CAR  SHOPPING  1987-STYLE:  MULTIPLE  CHOICE 

This  year  fun  is  in.  Utili- 
ty is  in.  Performance  is 
in.  And  some  vehicles 
deliver  it  all.  A  subtle  sign  of 
chic  is  to  have  your  own  4X4 
minitruck  parked  in  the 
drive,  primed  for  a  trip  to 
the  lumberyard  or  moun- 
tains. Even  the  old  station 
wagon  has  a  new  look:  sleek, 
upscale,  and  luxurious. 

Price  ranges  have  never 
been  wider  either.  In  '87  you 
can  choose  an  entry-level 
subcompact  for  less  than 
$6,000,  half  the  cost  of  last 
year's  average  new  car,  and 


Cadillac's  Allante 

less  than  many  used  cars.  At 
the  other  extreme,  Ameri- 
can manufacturers  are  tak- 
ing aim  at  the  European 
imports  in  the  $25,000  to 
$35,000  range.  For  the  ulti- 
mate high,  you  can  shell  out 
up  to  $50,000  for  one  of  the 
new  European-designed  but 
American-assembled  sports 
cars,  like  Cadillac's  Allante. 


TRAVEL 


Americans  are  on  the  move — whether  they  choosi 
a  quick  getaway  near  home  or  an  exotic  spot. 

TIMEOUT 

Short  trips  for  busy  families 

A  mini  vacation  is  the  newest  way  Americans  have 
found  to  get  away  from  it  all.  Instead  of  the  annu- 
al two-week  summer  stay  at  the  beach,  Ameri- 
cans increasingly  are  taking  several  short  vacations 
throughout  the  year.  Downtown  hotels,  getaway  re- 
sorts, and  even  short-length  cruises  are  attracting  fam- 
ilies. And  more  family  or  couple  vacations  are  being 
hooked  onto  his  or 
her  business  trips. 


TRAVEL  HOT  SPOTS 

Where  Americans  want  to  go 
on  vacation 

Current  international  fa- 
vorites are:  Russia,  the 
South  Pacific,  Austra- 
lia, Japan,  and  Hong  Kong. 
Domestic  favorites  contin- 
ue to  be:  Alaska,  California, 
Florida,  and  Hawaii.  Which 
states  spend  the  most  to  at- 
tract visitors?  Illinois,  Michi- 
gan, Tennessee. 

continued 
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ENSON&  HEDGES 

$)e/uxe 


Only5mg, 
yet  rich  enough  to  be  called  deluxe. 


..g"tar"  0.4  mg  nicotine  ay  per  "cigarette.  FTC  Report  Feb.'85, 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


UUUU\\\\\'.-  ,V 


' 


Regular  an 


hearing  help  for  la 

Nerve  Deafness' 

If  you  hear,  but  don't  always 


understand  the  words,  Miracle-Ear 
may  be  your  answer. 

Miracle-Ear  can  help  many  people  over- 
come problems  like  hearing  only  parts  of 
words.  .  .straining  to  hear.  .  .asking 
others  to  repeat.  .  .or  becoming  confused 
when  spoken  to.  These  are  classic 
symptoms  of  nerve  deafness. 

If  you've  been  told  a  hearing 
aid  won't  help,  now  there's 
Miracle-Ear. 

Miracle-Ear  canal  aid  is  a  comfortable 
"custom-fit"  hearing  instrument  designed 
to  help  nerve  deafness.  Notice  how  small 
it  is  compared  to  other  hearing  aids  you 
may  have  seen;  it  is  so  small,  almost 
unnoticeable. 

Find  out  if  Miracle-Ear  is 
right  for  you. 

Of  course,  not  everyone  can  be  helped 
with  a  hearing  aid,  but  many  can.  To 
learn  more  about  Miracle-Ear,  complete 
the  postage  paid  card  and  mail  today.  Or 
call  our  toll  free  number  1-800-245-HEAR. 


This  is  all 
you  wear! 


't$& 


& 


/^  Miracle-Ear 


® 


We're  helping  people  listen  to  life  .  .  .  again. 


©1986,  Dahlberg,  Inc.,  Miracle-Ear  is  a  registered  trademark  of  Dahlberg,  Inc. 
The  Miracle-Ear  symbol  is  a  trademark  of  Dahlberg,  Inc. 
7731  Country  Club  Drive,  Golden  Valley,  MN  55427 
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ff  SUBSCRIBERS: 

j    PLEASE  NOTE! 

"     BETTER  HOMES  AND  GARDENS' 

subscribers  often  express  interest  in 
products  and  services  which  are 
supplied   by   our   company,   Meredith 

I  Corporation,  and  by  other  reputable 

I  firms. 

Accordingly,  we  sometimes  send  our 

,  subscribers  offers  for  books,  other 
magazines,  or  home-related  products 

Bind  services  of  potential  interest.  We 

|  also  make  subscriber  names  and 
addresses  available  to  other  firms  who 
are  able  to  supply  appropriate  products 
and  services.  We  screen  all  such  offers 
and  take  great  care  to  see  that 
information  about  these  products  and 
services  is  sent  only  to  subscribers  who, 
according  to  our  records,  are  most 
likely  to  be  interested. 

While  we  believe  the  distribution  of 
this  information  is  of  benefit  to  our 
subscribers,  we  firmly  respect  the 
wishes  of  any  subscriber  who  does  not 
want  to  receive  it.  Should  you  wish  to 
restrict  this,  simply  send  your  request 
to  BETTER  HOMES  AND  GARDENS, 
P.O.  Box  10263,  Des  Moines,  IA  50336, 
enclosing  a  current  address  mailing 
label.  Please  be  specific  as  to  whether 
you  want  to  stop  all  offers  from  any 
company,  including  Meredith.  We  will 
gladly  honor  your  request. 


A  catalogue  so  exclusive 
even  Bloomingdale's 
doesn't  carry  it. 


It  has  all  the  high-impact  fashions 
we're  famous  for,  but  you  won't  find 
this  catalogue  in  Bloomingdale's. 

To  get  yours,  just  mail  this  coupon 
with  $3.  We'll  send  you  a  full  season 
of  spring  fashion  catalogues,  and  a 
$3  gift  certificate  to  make  shopping 
more  fun.  Bloomingdale's  By  Mail. 
Carried  by  fine  mailmen  everywhere. 

Mail  to:  Bloomingdale's  By  Mail  Ltd., 
Dept.  560,  P.O.  Box  4160 
Huntington  Station,  N.Y.  11746 


Name. 


Address. 
City 


560 


.State. 


.Zip. 
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^TS  NEW  FOf^ 


REPORT 


HEALTH  AND  FITNESS 

Americans  are  pursuing  the  fit  and  healthful 

life  with  unflagging  enthusiasm.  Here's  the 

medical  and  health  news  coming  to  the  fore  in  '87. 


KID  FIT 

We  used  to  call  it  playing 

It's  not  just  Mom  and  Dad  who  are  in 
need  of  a  good  workout,  it  seems. 
Studies  show  that  our  children,  too, 
are  flabby  where  they  ought  to  be  fit. 
To  the  rescue:  an  ever-increasing  num- 
ber of  especially-for-children  workouts. 
Here's  a  sample  of  what's  available: 
■  Gymboree.  At  this  franchiser's 
250  "playercize"  centers  across  the 
U.S.,  infants  and  toddlers  work  with 
their  parents  on  games  that  develop 
motor  skills  and  rhythm. 

SportastikS.  Safe,  well-supervised 
gymnastics  routines  help  students  get 
fit  and  learn  self-confidence.  Programs 
for  kids  18  months  to  18  years. 
I  FitnasticS  videotape  is  an  exercise 
program  designed  for  kids  aged  6  to  13. 


WALK  SOFTLY 

Out:  Injuries  and  supertraining 
In:  Low-impact  aerobic  training 

Forget  "no  pain,  no  gain."  Rising  in 
popularity  are  walking,  biking, 
rowing,  and  soft  aerobic  dancing. 
The  reason:  all  deliver  cardiovascular 
fitness  without  the  high  risk  of  injury 
that  comes  with  running  and  aerobic 
dancing.  Soft  aerobic  dancing  requires 
you  to  keep  one  foot  on  the  floor,  great- 
ly reducing  the  stress  on  your  joints.  To 
find  out  more  about  soft  aerobics,  call 
1/800-BEFIT86.  Or,  write  to  the  Inter- 
national Dance-Exercise  Association 
Foundation,  4501  Mission  Bay  Drive, 
Suite  2-F,  San  Diego,  CA  92109. 

ped-.atr»c»ans^        sedand 

^Atter  20  years  0^cK.cKen  pox 
then  dashed  the  en  hephar 

*  aceuVical  company         ^^  a 
and  Donme  e*PeCf  era\  use. 

A  5-month  checKup^ 


Gymh 


°ree  fun 


Conducted  by  Olympic  gold  medal  gym- 
nast Peter  Vidmar,  the  Ovaltine-spon- 
sored  workout  is  $16.70  postpaid 
(Florida  residents  add  5  percent  sales 
tax).  Write:  Fitnastics,  5000  Park  St., 
North,  St.  Petersburg,  FL  33709. 

The  Complete  Baby  Exercise 

Program  by  Diana  Simkim  (Plume, 
$7.95).  The  book  offers  exercises  and 
massages  for  babies  up  to  one  year. 

HIGHER  MEDICAL  COSTS 
ON  THE  '87  AGENDA 

Consumers  feel  the  pinch 

Whether  or  not  you're  covered  by 
health  insurance,  the  odds  are 
good  that  you'll  pay  more  for 
medical  care  in  1987.  The  trends  that 
point  to  less  money  in  your  pocket: 

•  Higher  CODaymentS.  Most  com- 
pany-funded insurance  plans  require 
you  to  pay  part  of  the  cost  for  covered 
medical  expenses.  With  premiums  sky- 
rocketing, more  companies  are  opting 
for  plans  that  make  employees  pay  a 
higher  share. 

Malpractice  SUitS.  Physicians  in 
certain  specialties  pay  up  to  20  percent 
of  their  incomes  in  malpractice  premi- 
ums, a  cost  that's  on  the  rise  and  that  is 
reflected  in  charges  to  the  patient. 
I  Tax  Changes.  Limits  on  the  de- 
ductibility of  medical  expenses  will  be 
tightened  with  the  new  tax  bill.  8S 
Contributors  to  the  Special  Report:  Paul 
Krantz,  Mark  Ingebretsen,  Margaret 
Daly,  Robert  Dittmer,  Denise  Caringer, 
Doug  Jimerson,  Jane  McKeon,  Barbara 
Lewis,  Gayle  Butler,  Barbara  Green- 
wood, Joy  Taylor. 


Please  allow  4-6  weeks  lor  shipment  |' 

©  1987  Bloomingdale's  By  Mail  Lid 
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F  ()  O  D 


By  Lynn  Hopp 

jg&&    With  so  much  in  the  news 
Aj^about  caffeine  and  with  so  many 
decaffeinated  products  available,  is 
caffeine  really  harmful? 

Mary  Webb 
Danville,  Ky. 

{£&  Though  your  body  does  not 
flJr^  need  caffeine  (it's  a  drug,  not  a  nu- 
trient), most  experts  agree  that  moder- 
ate intakes  are  OK  for  most  healthy 
people.  As  is  true  for  many  diet-related 
questions,  moderation  is  the  key.  The 
Institute  of  Food  Technologists  says 
300  mg  of  caffeine  (about  three  cups  of 
coffee)  a  day  is  safe  for  most  people. 
They  advise  against  consuming  more 
than  1,000  mg  of  caffeine  daily. 

The  good 

•  Caffeine  keeps  you  awake  when  you 
must  perform  a  repetitive  or  dull  task. 

•  When  you  have  a  physically  de- 
manding job,  caffeine  may  improve 
muscle  strength  and  endurance. 

•  The  pain  medications  you  take  may 
have  caffeine  added  to  improve  their 
effectiveness. 

The  bad 

•  Too  much  caffeine  may  result  in 
sleeplessness. 

•  Caffeine-sensitive  people  may  expe- 
rience mood  changes  such  as  anxiety, 
depression,  and  irritability. 

•  In  some  individuals,  caffeine 
may  cause  heart  palpi- 
tations, heart 
burn,  and  stom- 
ach upsets. 

•  Eliminate  caf- 
feine from  your 


HOW  MUCH  CAFFEINE?- 

Caffeine  levels  vary  from  cup  to 
cup  and  from  product  to  product. 
Here  are  some  average  levels. 
Coffee  (5-ounce  serving): 

Brewed,  drip  method 115  mg 

Brewed,  percolated 80  mg 

Instant 65  mg 

Tea  (5-ounce  serving): 

Brewed 
(American  brands) 40  mg 

Instant 30  mg 

Cocoa  (5-ounce  serving) 4  mg 

Milk  chocolate  (1  ounce) 6  mg 

Dark  semisweet  chocolate 

(1  ounce) 20  mg 

Cola  (12-ounce  serving) 40  mg 

Chocolate  milk 

(8-ounce  serving) 5  mg 


•  Though  no  human  tests  link  caffeine 
to  birth  defects,  the  Food  and  Drug  Ad- 
ministration (FDA)  advises  pregnant 
women  to  consume  minimal  caffeine. 

^fir    I've  heard  that  a  chemical  in 
( ^^decaffeinated  coffee  causes  can- 
cer. Is  that  true? 

Mrs.  Linda  L.  Hand 
Hershey,  Pa. 


diet  and  you  may  experience  such 
short-term  side  effects  as  headaches,  ir- 
ritability, restlessness,  or  fatigue. 

The  controversies 

•  Reports  linking  caffeine  to  cardio- 
vascular disease,  hypertension,  fibro- 
cystic breast  disease,  and  cancer  are 
not  substantiated. 

•  Whether  caffeine  has  much  of  an  ef- 
fect on  calcium  absorption  is  not  clear. 


& 


^ 


The   chemical   you've   heard 


fcJS*-  about  is  methylene  chloride  used 
in  an  indirect  water  method  to  remove 
caffeine.  Although  large  doses  of  meth- 
ylene chloride  cause  cancer  in  animals 
(when  inhaled,  not  ingested),  the  FDA 
recently  upheld  the  chemical's  contin- 
ued use  in  the  decaffeinating  process. 

The  FDA  concluded  that  the  residual 
levels  of  the  chemical  will  not  affect 
humans.  Opponents  argue  that  the  De- 
laney  Clause  of  the  Food,  Drug,  and 
Cosmetic  Act  requires  the  FDA  to  pro- 
hibit any  cancer-causing  additive — no 
matter  what  the  amount  required  to 
cause  an  effect.  A  few  companies  pro- 
mote that  they  have  converted  to  alter- 
native decaffeinating  processes.  S§ 
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fhis  could  be  your  new  gold  standard  in  cor  n  oil. 

Introducing  Crisco  Corn  Oil. 

100% cholesterol-free.  I00%pure.  I00%comoil.  100%  delicious. 


i^BSTheProctw 


In  1953,  frozen  dinners  were  introduced 

And  for  over  25  years,  they  didn't  get  much  better.  Until  new : 


I 


Salisbury  Steak 


Chicken  with  Supreme  Sauce 


Baked  Chicken 


£tr^>T«Hm"4Ji 


Rounder  with  Dill  Cream  Sauce 


iTilkUiTTT  •  J^nfli^^u^B 


Just  look  at  those  big  whole  pieces  of  juicy  chicken  breast.  The  flaky  white  flounder  filets 
Those  generous  cuts  of  tender,  quality  beef.  And  the  accompaniments  that  are 
unexpectedly  special,  from  pineapple  sesame  rice  to  a  buttery  seasoned  medley  of 
green  beans,  water  chestnuts  and  red  peppers. 

And  wait  until  you  taste  them.  New  Dinner  Supreme.  Eight  complete  dinners  from 
Stouffer's.  The  first  frozen  dinners  worth  getting  excited  about  in  over  25  years. 


m  Stoufferk 


Beef  Teriyaki 


I 


Beef  Tips  Bourguignonne 


Rounder  with  Red  Pepper  Sauce 


Chieken  Florentine 


DiNN^u/wnie 


As  good  as  dinner  can  be. 


■■■ 


1  Purina 


Helping  pets  live 
longer,  healthier  lives71 


INTRODUCE 

NEW 

OCEAN  FISI 

FLAVOR. 


Chow 

100%  nutritionally  complete  cat  food 

A  Great 

Tastinq  Part 

OfYourCat's 

Healthier, 

Happier  Life. 

Your  cat's  a  big  part  of 
your  life.  And  now  you  can 
make  new  Ocean  Fish  Flavor 
Cat  Chow  part  of  his  life. 

Its  all  the  nutrition  cats 
need,  and  all  the  great  tasting 
fish  flavor  they  love. 

PURINA  CAT  CHOW. 

Partofa  Healthier,  Happier  Life. 


ilston  Purina  Company.  1986 


CRAFTS 


SUPER  SIMPLE  AMISH  QUILT 

CREATE  THIS  CLASSIC  IN  A  WEEKEND  FOR  UNDER  $50! 


By  Jim  Williams  and  Jilann  Severson 


c 


ash  in  on  the  craze  for  quirts, 
but  don't  spend  big  bucks  doing  it. 
We  designed  this  Amish-style 
quilt  for  you  to  make  in  just  one 
weekend  for  under  $50  using  sim- 
ple shortcut  techniques. 

Here's  the  secret:  machine 
stitching  replaces  hand  quirting 
and  a  king-size  mattress  pad 
serves  as  both  backing  and  bat- 
ting. Buy  the  mattress  pad  at  a 
discount  store  and  use  fabric  rem- 
nants for  quilt  pieces  to  reduce 
costs  even  further. 

-  MATERIALS 


•  Cotton/polyester  sport-weight  fab- 
ric in  the  following  amounts:  %  yd. 
magenta,  1%  yd.  blue,  1  yd.  tur- 
quoise, 11/4  yd.  black,  3  yd.  purple, 
and  1/2  yd.  green 

•  King-size  mattress  pad 

•  Quilting  or  buttonhole  thread  in 
matching  colors 

•  Sewing  thread 

•  Water-erasable  marker 


-  INSTRUCTIONS 

Finished  size  is  approximately 
74  X  74  inches.  Note:  Sew  all  seams  with 
Vfe-in.  seam  allowances.  Preshrink  all 
fabrics  and  mattress  pad. 

DAY  1:  PIECING 

Mark  the  following  squares  on  fabric 
pieces  using  water-erasable  marker:  11- 
in.  squares — 5  magenta,  4  blue,  4  tur- 
quoise; 7-in.  squares — 8  turquoise,  8 
green;  four  11  X51-in.  pieces  black;  four 
13  x51-in.  pieces  purple;  8V2  yd.  2y2-in.- 
wide  bias  strips  blue.  Cut  out  all  pieces. 
Note:  8V2  yd.  purchased  binding  may  be 
substituted  for  bias  strips. 

Lay  out  all  fabrics  according  to  dia- 
gram (right).  Sew  pieces  together,  start- 
ing with  center  and  working  out.  Press 
all  seams  open. 


In  just  two  days  you  can  create  this  colorful  classic  quilt. 


■ 
■ 

1 

■ 

L 

DAY  2:  ASSEMBLY 

Baste  quilt  top  to  mattress  pad  along 
all  seam  lines.  Next,  baste  diagonally. 

Machine-quilt  around  inside  of  each 
block  V4  inch  from  seams.  Trim  pad 
even  with  quilt  top;  baste  edges. 

Fold  bias  binding  in  half  lengthwise, 
wrong  sides  together;  press.  Press  un- 
der %  inch  on  one  long  edge. 

Right  sides  together,  sew  raw  edge  of 
binding  to  outer  edges  of  quilt,  mitering 
at  corners.  Fold  binding  along  foldline, 
encasing  raw  edges.  Hand-  or  machine- 
stitch  in  place.  M 
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The  trouble  with 
most  replacement 

windows  is 

they're  not  enough 

of  an 

improvement. 


Pella  Improvement  Windows 

are  lively  exceptions  to  the  notion  that  any 
modem  replacement  window  is  good  enough. 
Our  unrivaled  energy  values  and  lifelong  easy 
care  let  you  add  all  the  light  and  style  you 
want.  So  be  daring  while  you're  being  sensible. 
You  may  add  Slimshade®  blinds  between 
panes,  disappearing  Rolscreen®,  exterior  clad- 
ding that  needs  no  painting... now  that's  an 
improvement. 

For  lots  of  Improvement  Window  and  Door 
ideas,  visit  your  Pella  Window  Store  listed  in 
the  Yellow  Pages  under  "Windows",  or  mail 
the  coupon. 

Pella  makes  your  home  a  better  place 
to  live. 

The  Pella 
Window 


Store 


Windowi,  Doore, 

Sunmoira  &  Skylight* 


Please  send  me  a  free  booklet  on  Pella  window  and 

door  Ideas. 

I  plan  to  □  build,  D  remodel,  D  replace. 


Name 


Address 


City 


State 


Zip 


Telephone 


This  coupon  answered  in  24  hours. 

Mail  to:  Pella  Windows  and  Doors.  Depl.  C01 A7,  100  Mam 
Street,  Pella,  Iowa  50219.  Also  available  throughout 
Canada.  ^1986  Rolscreen  Co. 


JANUARY 


GARDENER'S  LOG 


TEST  GARDEN  UPDATE 

By  Douglas  A.  Jimerson  and  Jane  Austin  McKeon 


We 


Cold  frames  give  us  a  head  start  in  spring. 


e're  gearing  up  for  another  season 
in  the  Better  Homes  and  Gardens1  Test 
Garden!  Before  digging  into  spring 
planting,  we'd  like  to  review  for  you 
what  we  learned  from  last  year's  gar- 
den. In  1986,  we  grew  and  rated  ad- 
vanced seeds  of  the  All-America 
Selections  (see  "Our  Picks  for  '87"  on 
page  41)  and  tested  new  techniques. 

GETTING  AN  EARLY 
SPRING  START 

Because  1986  was  our  first  full  grow- 
ing season  in  the  Test  Garden,  we  were 
eager  to  prove  our  claim  that  the  aerat- 
ed soil  in  raised  beds  dries  out  more 
quickly  than  the  heavier  soil  of  a  con- 
ventional flat  garden.  Our  raised  beds 
were  dry  enough  to  spade  by  late 
March;  the  flat  garden  that  previously 
occupied  that  space  wouldn't  have  been 
ready  until  mid-May. 

Soil  preparation 

It's  also  true  that  raised  beds  elimi- 
nate the  yearly  task  of  tilling.  Because 
we  worked  from  paths  to  avoid  tramp- 
ling the  beds,  the  soil  stayed  loose,  even 
over  the  winter.  Preparing  the  beds  last 
spring  was  a  simple,  one-step  process: 
while  we  stirred  up  the  soil  with  a  spad- 
ing fork,  we  added  a  balanced  30-30-30 
fertilizer  and   peat   moss  to   improve 


drainage.  This  spring,  we  plan  to  make 
the  task  even  easier  by  mixing  in  soil 
amendments  with  a  small  tiller. 

Jewel  of  a  cold  frame 

Frost  often  lingers  until  the  middle 
of  May  in  our  midwestern  garden,  so 
we  use  cold  frames  to  get  an  early  start 
on  cool-season  crops.  Last  March,  we 
planted  broccoli  seedlings  under  one 
cold  frame  and  harvested  a  crop  in  late 
May,  six  weeks  earlier  than  we  usually 
would.  Once  the  plants  were  estab- 
lished, we  removed  the  cold  frame  and 
used  it  to  harden  off  (acclimate)  tender 
plants  from  our  greenhouse. 

Of  all  the  cold  frames  we've  tested 
over  the  years,  the  Juwel  cold  frame 
(above)  has  proved  to  be  one  of  the  best. 
Manufactured  by  the  Kinsman  Compa- 
ny, each  34  X  39-inch  portable  unit  cov- 
ers a  square  yard  of  space.  The  sturdy 
aluminum  frame  held  up  to  gusty 
winds  in  the  Test  Garden  last  spring, 
but  was  light  enough  to  move  easily. 
Double-wall  polycarbonate  glazing  in- 
sulated plants  during  cold  snaps. 
There's  also  enough  headroom  for  tall 
seedlings.  Our  two  units  have  manual 
vent  locks,  but  an  automatic  vent  open- 
er also  is  available.  88 

For  buying  information,  see  pago  94. 
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We  build  our  stoves  without  compromise* 

^^      Prnhr. 


When  considering  a  stove  or  fireplace  insert,  it's  difficult  to  know 
what  features  are  important.  At  Consolidated  Dutchwest,  our  ap- 
proach is  very  straightforward.  We  build  our  stoves  without  com- 
promise. All  the  important  features  are  built-in.  We  start  with  safety. 
Each  unit  exceeds  all  safety  standards.  All  models,  including  every 
fireplace  insert,  are  clean-burning  and  employ  the  latest  catalytic 
technology,  lb  very  safe  operation  we  add  efficiency.  Using  our 
stoves,  our  customers  consistently  report  fuel  savings  of  50%,  70%, 
even  90%.  You  too  can  expect  exceptional  savings. 

All  Cast-Iron, 
Airtight  Construction 

Our  cast-iron  stoves  are  carefully  built  from 
pure,  virgin  gray  iron.  They  are  airtight  to 
the  point  that  even  our  smallest  stoves  can 
hold  a  fire  through  the  night.  All  models, 
including  inserts,  have  polished  cooktops. 


Write  or  Call  Today 

for  Your  Free 
Information  Package! 

1-800-225-8277 

(in  Massachusetts  617-747-1963) 


Most  burn  both  wood  and  coal,  load  from 
front  and  side,  and  have  ash  drawers  for 
easy  cleaning.  Ceramic  glass  windows  are 
standard,  as  is  a  screen  for  open-hearth 
burning.  Styling  is  classic,  elegant  Federal. 

Free  Combustor — 
Save  This  Spring! 

We  will  be  giving  away  a  free  Corning 
Catalytic  Combustor  with  every  stove  or 
fireplace  insert  ordered  by  May  20,  1987. 
Corning  Combustors  have  been  shown  to 
increase  woodstove  efficiency  as  much  as 
50%,  while  reducing  smoke  and  creosote 
formation  up  to  90%!  In  addition,  we  will 
be  holding  over  our  1986  prices  until  May 
20,  1987,  so  you  can  double  your  savings. 
Call  or  write  today  for  details! 


Polished 
Cooklop 


Ceramic  Class 
Window 

Convection 
Air  Inlet 


Ash  Drawer 


"\T     I  Send  me  my     *x 
XcS»  free  information  package 

Includes  the  68-page  color  Stove  Catalogue,  'The 

Stove  Buyers'  Guide,"  and  Installation  Planner. 

I  plan  on  purchasing  a  stove: 

□  within  the  next  60  days  CI  in  the  next  6  months  . 

12  in  the  next  year  □  in  more  than  one  year  J 

D  uncertain 

Name 

Address 

City/State/Zip  


(gnsolidated 
Dutchwest 


P.O.  Box  1019,  Dept.  7BH1,  Plymouth,  MA  02360 


PARENTING 


AND  BABY  MAKES  FOUR 


PREPARING  YOUR  FIRST  CHILD  FOR  THE  SECOND 


By  John  K.  Rosemond 


B 


y  taking  appropriate 

1  steps  to  support  your 
first  child's  adjustment  to 
the  second,  you  help  set  a 
positive  tone  in  the  sibling 
relationship  from  the  very 
beginning.  That  means  less 
jealousy  now,  and  less  sib- 
ling rivalry  later. 

Whatever  your  child's  re- 
action to  the  new  baby,  prob- 
lems can  be  minimized  with 
proper  planning  and  man- 
agement in  these  key  areas: 

■  SPACING 

A  space  of  three  to  four 
years  between  children  is 
ideal,  agree  most  child-rear- 
ing experts.  A  child  less  than 
three  years  old  is  likely  to 
have  lots  of  difficulty  seeing 
his  or  her  parents'  attention 
going  to  a  younger  sibling.  A 
child  four  years  or  older  may  have  be- 
come accustomed  to  being  an  "only," 
and  may  resent  sharing  the  spotlight. 

Three-year-olds  are  beginning  to  do  a 
lot  on  their  own,  and  therefore  require 
less  parental  attention. 

■  INVOLVEMENT 

Include  your  older  child  in  such  ac- 
tivities as  shopping  for  baby  furniture, 
cleaning  and  decorating  the  nursery, 
and  talking  about  names  for  the  baby. 
This  helps  your  youngster  to  feel  as  if 
he  or  she  is  playing  an  important  role 
in  bringing  the  baby  into  the  family. 
The  greater  your  first  child's  "invest- 
ment" along  these  lines,  the  more  like- 
ly he  or  she  will  be  to  develop  feelings  of 
closeness  and  affection  toward  the 
baby — long  before  the  big  day. 

Once  the  baby  is  born,  continue  to 
find  ways  of  engaging  your  older  child's 
help.  You'll  boost  your  youngster's  self- 
esteem  and  minimize  feelings  of  compe- 


Be  sure  that  Child  Number  1  is  ready  for 

the  advent  of  Child  Number  2. 

Better  to  have  no  diapers  or  crib  on  hand  for 

the  new  baby  than  to  neglect  preparing 

your  older  child. 


■  SHARING  THE 
ANTICIPATION 

Be  sure  to  include  your 
firstborn  in  the  discussions 
and  planning  regarding  the 
new  baby.  Let  him  or  her 
feel  the  baby's  movements. 
Show  the  child  his  or  her  pic- 
tures as  a  newborn.  Talk 
about  your  youngster's  re- 
sponsibilities after  the  baby 
is  born. 

It  might  help  to  read  your 
older  child  a  book  that  ex- 
plains, in  child's  terms, 
where  babies  come  from, 
how  they  are  born,  and  what 
they  are  like  at  first.  If  your 
firstborn  is  having  problems 
with  jealousy,  you  might  in- 
vestigate some  child-orient- 
ed books  on  this  subject. 


tition  with  the  baby  for  your  attention. 

For  the  child  who's  too  young  to  help 
without  getting  underfoot,  buy  a  baby 
doll  and  accessories.  When  the  older 
child  begins  clamoring  for  attention 
while  your  hands  are  full  with  the 
baby,  say,  "I'm  feeding  the  baby.  It's 
time  for  you  to  feed  your  baby,  too." 

The  underinvolved  child  is  likely  to 
regard  the  baby  as  a  trespasser.  Expres- 
sions of  jealousy  signal  that  the  first 
child  is  feeling  left  out  and  needs  more 
parental  attention  and  more  involve- 
ment with  the  baby. 

■  PLANNING  AHEAD 

Try  to  avoid  surprises  that  might 
cause  your  child  to  feel  angry  or  frus- 
trated. Don't  suddenly  take  the  older 
child  out  of  a  crib  or  room  because  of 
the  baby,  for  example.  Your  firstborn 
will  have  enough  to  deal  with  without 
feeling  as  if  the  baby  has  just  moved  in 
and  taken  over. 


■  MAKING  THE  OLDER 
CHILD  PROUD 

The  fact  that  most  babies  are  born 
away  from  home  often  makes  it  diffi- 
cult for  young  children  to  relate  to  the 
event.  Further,  the  rules  and  formali- 
ties of  hospitals  tend  to  increase  the 
first  child's  feelings  that  he  or  she  has 
no  part  in  the  process. 

If  the  hospital  or  birthing  center  has 
a  sibling  program,  sign  up  your  older 
child  well  in  advance.  If  allowed,  take 
your  child  for  a  first  look  at  the  new 
baby  through  the  nursery  window.  If 
these  aren't  options,  at  least  make  sure 
that  the  older  child  speaks  Lo  Mom  by 
phone  a  couple  of  times  a  day,  especial- 
ly right  before  bedtime. 

Encourage  friends  and  relatives  to 
bring  a  small  surprise  for  the  older 
child  when  they're  coming  with  a  gift 
for  the  baby.  Ask  them  to  make  a  bit  of 
a  fuss  over  your  older  child  as  well,  con- 
gratulating the  youngster  on  how  cute 
his  or  her  baby  brother  or  sister  is,  and 
how  proud  he  or  she  must  be.  ri?j 
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rOR  EVERYTHING  IN  YOUR  WASH, 
BORATEEM*  BLEACH  IS  LIKE  A  BOX  OF  FRESH  AIR. 


Borateem  bleach,  will  get  your  laundry 
sparkling  white.  But  that's  just  the  beginning. 

Because,  unlike  some  ordinary  bleaches, 
Borateem  actually  adds  brightness  and  luster 
to  all  the  colors  you  wash.  And,  unlike  some 
ordinary  bleaches,  Borateem  is  so  gentle,  it's 
safe  for  even  your  most  delicate  items. 


And,  unlike  some  ordinary  bleaches 
which  can  make  your  clothes  reek  of 
chlorine,  Borateem  leaves  your  entire  wash 
smelling  as  fresh  as  all  outdoors. 

All  that  from  a  simple,  striped  white  box 
that  sits  on  the  supermarket  shelf,  right 
next  to  the  ordinary  bleaches. 


The  only  bleach  with  borax. 


Look  who's  lowest.    Look  who's  not. 


3mg 


5mg 


mimu  film 
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Now  is  lowest. 

By  US.  Gov't,  testing  method 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


Competitive  tar  level  reflects  the  Jan  '8b  FTC  Report 
NOW  THE  LOWEST  OF  ALL  BRANDS 

SOFT  PACK  100s  FILTER,  MENTHOL:  3  mg.  "tar".  0.3  mg.  nicotine 
av.  per  cigarette  by  FTC  method. 


Our  Picks  ForW 

THE  BEST  NEW  FLOWERS  AND  VEGETABLES 


By  Douglas  A.  Jimerson  and  Jane  Austin  McKeon 


By  mid-July  our  test  garden  brims  with  new  flowers  and  vegetables.  (Garden 
editors,  Jane  McKeon,  left,  and  Doug  Jimerson.) 

WE  GREW  THEM  ALL! 

A  report  from  our  test  garden  and  greenhouse. 


TEST  GARDEN 

We  grew  and  evaluated  all  of  the 
plants  featured  in  this  story  in  our 
Des  Moines  test  garden.  The  garden, 
which  measures  60  x  40  feet,  contains 
nine  raised  beds.  Watering  is  done 
with  drip  irrigation.  To  keep  the  garden 
in  top  form,  we  sprayed  a  liquid  sea- 
weed fertilizer  onto  the  plants'  leaves. 


GREENHOUSE 

As  soon  as  our  test  garden  was  com- 
pleted, we  realized  that  we'd  need  a 
greenhouse  to  keep  our  garden  well 
stocked  with  plants.  So,  we  added  a 
9  x  16-foot  Lord  &  Burnham  green- 
house onto  our  main  offices. 


We  can  tend  our  plants  between  meetings, 
with  a  greenhouse  at  the  office. 
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ALL-AMERICA  WINNERS 

Every  year  the  All-America  Selections  grows  flowers  and  vegetables  in  test  gardens 
across  the  country.  Those  varieties  that  give  the  best  overall  performances  are  awarded 
medals.  We  tried  this  quintet  last  summer  and  were  impressed  with  the  results. 


MANDARIN  ORANGE  SANVITAUA 

Sun-loving  and  heat-tolerant,  the  new  orange-flowered  sanvitalia 
(creeping  zinnia)  grows  only  6  inches  high  and  makes  a  terrific  edging 
or  rock  garden  plant.  There's  also  a  yellow  variety. 


PRINCESS  WHITE 
SNAPDRAGON 

These  perky,  10-inch-high  beau- 
ties bloomed  all  summer  long. 


PURPLE  RUFFLES  BASIL 

The  puckered,  purple  leaves  of 
this  new  basil  are  as  edible  as 
they  are  ornamental. 


AUTUMN  GOLD  PUMPKIN 

Unlike  other  pumpkins,  Autumn 
Gold  doesn't  wait  until  fall  to  turn 
orange.  Its  fruits  are  colorful  right 
from  the  start  so  you  can  watch 
them  grow  within  the  tangle  of  fo- 
liage. Autumn  Gold  has  long, 
sprawling  vines.  Train  these  vig- 
orous plants  up  a  fence,  trellis,  or 
arbor  to  save  space. 


^zm 


AWARD-WINNING  ROSES 

Introducing  the  class  of  '87!  All  three  of  the  roses  featured  here  have  been  tested  in 
trial  gardens  for  two  years.  They've  graduated  with  top  honors  and  earned  the  green  and 
white  medal  of  the  All-America  Rose  Selections.  Try  them  in  your  garden. 


SHEER  BLISS 

Three  weeks  after  we  planted  Sheer  Bliss  in 
our  garden,  it  was  smothered  with  creamy 
white  flowers  edged  with  pale  pink.  This  fra- 
grant hybrid  tea  has  tall,  straight  stems. 


1 

■  . 

JLJU 

-ftf 

1  *  ~ 

,  1 

1 

1 

i 

i 

•   A 
> 

BONICA 

An  exciting  newcomer,  Bonica  is  the  first 
shrub  rose  ever  to  win  an  All-America  medal. 
It's  a  nonstop  bloomer  with  pale  pink  flowers 
packed  into  tight  clusters. 


NEW  YEAR 

Spectacular  red-orange  blossoms  and  dark 
leathery-green  foliage  make  New  Year  a 
choice  selection.  A  superb  grandiflora,  New 
Year  grows  about  4  feet  tall. 
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BLUE-RIBBON  SELECTIONS 

When  nurseries  send  us  new  seeds  or  plants  to  try  out  in  the  test  garden,  we  do  our  best 
to  grow  them  and  share  our  results  with  you.  The  varieties  featured  on  this  page  are 
some  of  our  favorites  from  last  summer.  Watch  for  them  in  your  garden  catalogs. 


GREEN  RUFFLES  BASIL 

Like  its  cousin  Purple  Ruffles,  Green  Ruffles 
looks  at  home  anywhere  in  the  garden.  Plant 
Green  and  Purple  Ruffles  near  each  other  and 
enjoy  an  eye-popping  show. 


ABELMOSCHUS  SAKOTENSIS 

The  only  thing  complicated  about  this  new  annual  is  its  name. 
abelmoschus  gets  15  inches  tall.  It  comes  in  pink  or  coral. 


COUNTY  FAIR  83 
CUCUMBER 

You'll  pick  bumper 
crops  for  pickles 
when  you  sow  Coun- 
ty Fair  83  cucumber 
in  your  garden.  For 
seedless  pickles, 
plant  County  Fair  83 
away  from  other  cu- 
cumber varieties. 


Growing  easily  from  seed, 


BUTTERSCOTCH 

Spruce  up  a  bare  fence  or  trellis 
with  the  unique  golden-brown 
blooms  of  Butterscotch  rose.  Al- 
though it  bloomed  well  in  our  gar- 
den, this  new  climber  didn't  grow 
very  quickly  last  summer. 


SUGAR  POP  SNAP  PEA 

Producing  mouth-watering  pods  two  weeks  earlier  than  its  taller  cousin 
Sugar  Snap,  Sugar  Pop  is  an  excellent  choice  for  your  spring  garden.  It 
grows  only  1 8  inches  tall  and  is  stringless. 


SUMMER  DREAM 

This  year,  let  the  pinkish-yellow 
blooms  of  Summer  Dream  wake 
up  your  landscape.  A  hybrid  tea, 
Summer  Dream  enchanted  ev- 
eryone who  visited  our  garden. 


EARLY  BIRD  HYBRID 
EGGPLANT 

Field  trials  prove  that  Early  Bird 
Hybrid  Eggplant  produces  quanti- 
ties of  tender,  5-inch-long  fruits  at 
least  one  week  earlier  than  other 
varieties.  The  plants  are  extra 
hardy  and  will  even  thrive  in  con- 
tainers on  a  balcony  or  patio. 

To  order  All-America  roses, 
page  102. 

Buying  information, 
page  94. 
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ARDENING  WHERE  YOU  LIVE 


Handpicked  from  across  the  land,  these  three  gardeners  are  some  of  the  best  teachers 
we  know.  That's  why  we've  asked  them  to  be  regional  test  gardeners.  Their  expert  advice 
will  appear  in  future  stories  to  help  you  garden  where  you  live. 


BUSHELS  OF  PRODUCE 
IN  MASSACHUSETTS 

Jan  Hall  has  a  healthy  atti- 
tude about  gardening.  Believ- 
ing a  garden  should  have 
function  as  well  as  beauty, 
she  grows  bumper  crops  of 
vegetables  and  herbs  each 
year  to  fill  her  family's  pantry. 
Jan  will  share  advice  on  com- 
panion planting,  crop  rotation, 
and  harvesting. 


Crops  in  Jan's  two  24  X  35-foot  vegetable  beds  are  rotated  each  year  to  bolster  productivity. 


Karen  Kees  is  a  garden  artist. 

A  COTTAGE  GARDEN 
IN  CALIFORNIA 

Artist  Karen  Kees  masters 
the  challenge  of  gardening  in 
the  desert  Southwest  as  she 
would  paint  a  blank  canvas. 
"Artists  generally  are  not 
timid  with  color,"  she  says. 
Karen's  main  goal:  "I  want 
the  flowers  to  look  like  they 
grow  unaided — an  old-fash- 
ioned, effortless  look." 


Karen  successfully  mixes  drought-tolerant  perennials  and  native  plants. 
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NURTURING  CHINESE  TRADITIONS  IN  OREGON 


Though  his  garden  is  small  (it  mea- 
sures only  50  x  25  feet),  Peter  can  grow 
more  crops  in  the  deeply  dug,  fertile  soil 
of  his  raised  beds  than  he  could  in  a 
conventional  flat  garden.  His  tips  on 
planting,  watering,  and  fertilizing  vegeta- 
bles mix  ancient  and  modern  methods. 
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CREATIVE 


MACHINE  STITCHERY 


By  Jim  Williams  and  Jilann  Severson 


mitate  the 
beautifully 
detailed  skills  of 
hand  embroidery, 
couching,  and  cut- 
work  with  your 
sewing  machine. 
These  techniques 
take  just  a  few 
hours,  yet  yield 
surprisingly  elabo- 
rate projects. 


TABLE  I 
LINENS 

Beautiful  handwork  in- 
spires the  delicate  table  lin- 
ens and  lamp  shade  made 
from  simple  stitches  and  ma- 
chine darning  techniques. 
Use  your  imagination  to  cre- 
ate other  projects. 
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Simple  sewing  techniques  simulate  intricate  handwork. 
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Lacy  detailing  garnishes  lily-of-the-valley  linens. 


■■LILY  BREAD  LINEN  AND  NAPKIN  Hi 

Layers  of  zigzag  stitches  bind  the  edges  in  the  cutout 
portions  of  the  flowers,  and  needleweaving,  or  stitch- 
ing through  air,  forms  the  lacy  insets.  Free-machine 
embroidery,  a  form  of  darning,  fills  the  light  blue  por- 
tions of  the  leaves  with  random  stitches. 


Cutwork  embellishes  these  linen  napkins. 


■I  GEOMETRIC  CUTWORK  NAPKIN  m 

Simple  straight  and  zigzag  stitches  shape  the  geo- 
metric cutwork  pattern  on  these  napkins.  To  form  cut- 
out areas,  zigzag  around  the  border,  then  cut  out  the 
fabric  between  rows  of  stitches.  An  additional  row  of 
zigzag  stitches  binds  the  open  edges  to  prevent  fraying. 


Our  floral  place  mat  displays  three  techniques 

IFLORAL  PLACE  MATI 

Create  the  raised  couching  lines  of  the  flower  by 
stitching  over  pearl  cotton  with  a  narrow  zigzag  stitch. 
Free-machine-embroidery  stitches  color  the  center  of 
the  flower.  Cutout  portions  with  bordering  zigzag 
stitches  detail  the  leaves  and  centers. 


Bands  of  drawn  threadwork  border  braid  insets. 


TABLE RUNNERI 

Pulling  threads  between  rows  of  narrow  zigzag 
stitches  creates  the  open  areas  of  drawn  threadwork. 
Purchased  braid  insets  placed  between  the  drawn 
threadwork  add  exquisite  details.  Narrow  edging 
stitched  along  the  hemline  finishes  the  table  runner. 
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Instructions  on  page  48. 
To  order  full-size  iron-on  transfers,  see  page  102. 
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CREATIVE  MACHINE  STITCHERY 


continued 

GENERAL  INSTRUCTIONS: 

Enlarge  designs  onto  white  paper. 
Darken  all  lines  with  narrow  felt- 
tipped  markers.  Place  cloth  over  pat- 
tern and  trace  stitching  and  cutting 
lines  onto  fabric  with  a  water-erasable 
marker.  Note:  Test  water-erasable 
marker  on  scrap  before  using. 

Always  test  stitching  techniques  on 
scraps  of  fabric  first.  If  fabric  puckers, 
lay  fabric  on  typing  paper  and  stitch 
through  all  layers.  Tear  paper  away  af- 
ter stitching.  Remaining  paper  will  dis- 
solve during  washing.  Adjust  machine 
tension  if  needed. 

CREATIVE  MACHINE- 
STITCHING  TECHNIQUES 

Satin  stitch:  Rows  of  smooth,  tight 
zigzag  stitches.  Stitch  a  narrow  row  of 
zigzag  stitches  along  stitching  line.  If 
necessary,  sew  additional  rows  on  top 
of  first  row  to  create  smooth,  even  lines. 

Couching:  Rows  of  slightly  raised 
stitches.  Place  pearl  cotton  over  couch- 
ing lines.  Using  a  narrow  zigzag,  stitch 
over  pearl  cotton. 

Needle  weaving:  Bands  of  inter- 
locked threads  crossing  open  areas.  Sew 
horizontal  and  vertical  lines  across 
open  areas  in  design,  sewing  through 
"open  air."  Satin-stitch  around  edges. 


Cutwork:  Open  areas  of  fabric  bound 
with  satin  stitches.  Satin-stitch  along 
cutting  lines;  cut  out  open  area.  Sew  on 
lines  again,  encasing  raw  edges. 

Free-machine  embroidery:  Areas  of 
shading  created  by  closely  spaced  ran- 
dom stitches.  Change  to  darning  foot; 
lower  feed  dogs.  With  machine  set  on 
straight  stitch,  fill  in  area  with  random 
stitches,  moving  fabric  back  and  forth 
between  lines  as  you  sew. 

Insertion:  Bands  of  purchased  braid 
or  fabric  sewn  into  the  project.  Cut  fab- 
ric in  two.  Place  cut  edges  along  edges 
of  border,  right  sides  together.  Stitch  in 
narrow  seam;  zigzag  seam  allowances. 
Press  seam  allowances  toward  fabric. 
Sew  seam  lines  in  place  near  folded 
edge.  Satin-stitch  over  seam  line. 

Drawn  threads:  Areas  of  fabric  with 
only  lengthwise  or  crosswise  threads. 
Pull  threads  out  carefully  between 
marked  lines.  Satin-stitch  over  line 
where  fabric  and  pulled  threads  meet. 
Note:  If  threads  cannot  be  pulled  out 
successfully  on  linen  fabric,  bands  of 
pulled  thread  can  be  made  from  coarse- 
ly woven  fabric  and  inserted. 

Edging:  Purchased  trim  sewn  into 
hemline  finish.  Turn  under  seam  allow- 
ances; baste,  and  press.  Baste  narrow 
lace  edging  on  right  side  along  folded 
edge;  satin-stitch  in  place. 


LILY-OF-THE-VALLEY 


LILY  NAPKIN  AND 
BREAD  LINEN,  page  47 

To  order  full-size  iron-on  transfer  of 
designs,  see  page  102. 
Techniques  involved:  Couching,  nee- 
dle weaving,  cutwork,  free-machine 
embroidery 
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For  a  free  "Colors  &  Clortwfc?"  brochure,  writelot^CZ 
The  Clorox€o..  P.  O.Pox  24305.  Oakland,  CA94623 


latenals:  V2  yd.  white  lightweight  lin- 
n;  white  DMC  No.  8  pearl  cotton;  typ- 
ig  and  tracing  paper;  water-erasable 
larking  pen;  ruler;  light  and  medium 
lue  thread;  darning  foot. 
istructions:  Finished  size  is  approxi- 
oately  I6V2  in.  square. 

For  napkin:  Using  a  water-erasable 
narking  pen,  mark  a  16'/2-in.  square. 
Jbt  out,  allowing  1-in.  margin.  Trace 
ily  design,  page  48,  and  outer  edge 
narkings  onto  one  corner  of 
abric.  Stitch  stem  in  medium 
>lue  thread   using  couching       f 
.titch  and  pearl  cotton.  Satin- 
1  fitch  lower  leaf  lines.  Stitch  re- 
naming leaf  lines  and  squares 
n  light  blue  thread,  using  couching 
ititch.  Fill  lower  leaf  areas  with  light 
)lue  thread,  using  free-machine  em- 
jroidery  stitches. 

With  light  blue  thread  and  short 
rtraight  stitch,  sew  lines  that  connect 
item  to  flowers.  Repeat  again  over  first 
line  of  stitching.  Sew  and  cut  openwork 
squares  as  described  in  general  instruc- 
tions on  page  48.  Needleweave  squares 
as  in  general  instructions. 

Stay-stitch  along  outside  marking. 
Prim  seam  allowance  to  Vi  in.;  clip  cor- 
ners. Turn  edge  to  back  on  stay  stitch- 
ing and  baste  in  place.  Satin-stitch 
around  outer  edge  with  light  blue 
thread;  repeat.  Trim  raw  edges  on  back 
if  necessary.  Remove  stay  stitching. 

For  bread  linen:  Follow  instructions 
for  napkin  above,  except  trace  design 
into  all  four  corners  and  cut  along 
marked  cutting  lines. 
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GEOMETRIC 
CUTWORK 

Bread  Linens 


AWW*  ^^^i 


1  Square  b  1  Inch 


-  Straight  Stitches 
Zigzag  Stitches 


GEOMETRIC  CUTWORK  NAPKIN 
AND  BREAD  LINEN,  page  47 

To  order  full-size  iron-on  transfer  of 
designs,  see  page  102. 
Technique  involved:  Cutwork 
Materials:   V2   yd.  of  white   medium- 
weight    linen;    medium    blue    thread; 
tracing  paper;  water-erasable  marker. 
Instructions:  Finished  size  is  approxi- 
mately 16  in.  square. 


For  napkin:  Using  water-erasable 
marker,  draw  a  16-in.  square.  Cut  out, 
allowing  Vfe-in.  margin.  Trace  design 
(below  left)  onto  one  corner. 

Using  short  straight  stitch,  sew  along 
all  straight  lines.  Repeat,  stitching  on 
top  of  previous  stitching.  Sew  and  cut 
squares  of  openwork  as  described  in 
general  instructions  on  page  48. 

Hem  outer  edges  with  satin  stitch  as 
for  lily  napkin,  using  dark  blue  thread. 

For  bread  linen:  Follow  the  instruc- 
tions for  napkin  above,  except  transfer 
the  lily-of-the-valley  design  onto  all 
four  corners  of  fabric. 


FLORAL  PLACE  MAT,  page  47 

To  order  full-size  iron-on  transfer  of 
designs,  see  page  102. 
Techniques  involved:  Couching,  cut- 
work,  free-machine  embroidery 
Materials:  V2  yd.  white  linen;  white 
DMC  No.  5  pearl  cotton;  white  and 
light  blue  thread;  water-erasable  mark- 
ing pen;  typing  and  tracing  paper; 
darning  foot. 

Instructions:  Approximate  finished 
size  of  place  mat  is  14x20  in.  Trace 
floral  design  on  page  51  onto  fabric  and 
cut  out,  allowing  1-in.  seam  allowance. 

continued 
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Some  yard  signs 

look  like  they 
could  last  for  y 


Without  our  Home  Marketing  System, 

they  may  have  to. 


Selling  a  home  today  can  be  a  complicated  process.  That's  why,  at 
Better  Homes  and  Gardens®  Real  Estate  Service,  we  developed  a  system 
for  selling  your  home  faster,  easier,  and  at  the  best  possible  price. 

The  Better  Homes  and  Gardens  Home  Marketing  System* 
brings  together  all  the  elements  that  can  make  your  home 
stand  out  from  others  on  the  market. 

Find  out  how  simple  it  would  be  to  sell  your  home.  Call 
your  local  Better  Homes  and  Gardens  member  or  call  toll 
free  800-247-5050,  ext.  101.  In  Iowa,  800-532-1430,  ext.  101. 

*  Availability  of  services  may  vary.  Each  firm 
independently  owned  and  operated. 


HOME 
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I*  Better 
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The  better  way  to  sell  your  home.  U  i? 


D  Cut  out  areas 
■  Blue  Embroidery 
1  O  White  Embroidery 

Stitch  design  lines  with  white  thread  using  couching  stitch 
as  described  in  general  instructions  on  page  48.  Note:  Width 
of  stitches  may  be  varied  to  create  more  interest. 

Fill  in  areas  of  blue  and  white  free-machine  embroidery  as 
indicated  on  pattern  (above).  Sew  and  cut  areas  of  openwork 
in  flower  centers  and  leaves.  Trim  edges  and  satin  stitch. 

FLORAL  LAMPSHADE,  page  46 

To  order  full-size  iron-on  transfer  of  designs, 
see  page  102. 

Techniques  involved:  Couching,  cutwork,  free-machine 
embroidery 

Materials:  VA  yd.  white  chintz;  white  DMC  No.  5  pearl  cot- 
ton; white  and  light  blue  thread;  water-erasable  marking 
pen;  typing  paper  and  tracing  paper;  darning  foot;  small 
white  buttons  for  closures. 

Instructions:  Finished  size  is  approximately  28  in.  in  diame- 
ter. Draw  28-in.  circle  onto  fabric.  Trace  6  small  flowers  from 
Floral  Place  Mat  design  (above)  around  inside  edge  of  fabric, 
|  rotating  and  positioning  evenly.  Trace  and  position  leaf  de- 
sign as  desired;  see  photograph  on  page  46  for  detail.  Trace  1- 
in.  circle  in  center  of  fabric.  Cut  out  lampshade,  allowing  1- 
in.  seam  allowance  around  edges. 

Work  all  design  areas  and  finish  edges  same  as  for  place 
mat.  Sew  and  cut  center  following  general  instructions  for 
openwork.  Slit  fabric  from  center  circle  to  outside  edge  to 
allow  for  removal.  Narrowly  hem  edges.  Secure  in  place  with 
small  buttons  and  thread  loops.  Note:  Use  only  a  low-wattage 
bulb  in  lamp  to  prevent  fabric  from  scorching. 

TABLE  RUNNER,  page  47 

Techniques  involved:  Insertion,  drawn  threads,  edging 

Materials:  2V4  yd.  white  linen  fabric;  2  yd.  21/fc-in.-wide  bor- 
der trim;  2  yd.  narrow  lace  edging;  thread  to  match  fabric 
and  trim;  water-erasable  marking  pen. 
Instructions:  Finished  size  is  approximately  18X72V2  in. 
Size  may  be  adjusted  to  fit  table.  Cut  fabric  into  19  X  67Vfe-in. 
rectangle,  or  to  desired  size.  Note:  Length  measurement  in- 
cludes three  inserts  of  2%-in.  border  trim  and  finished  edges; 
adjust  measurements  and  yardages  for  different  sizes.  Cut  in 
half  lengthwise.  Insert  border. 

Using  water-erasable  marker,  draw  lines  1V4  in.  on  each 
side  of  center  border.  Mark  a  second  line  Vz  in.  beyond  initial 
lines.  Pull  threads  between  marked  lines. 

Insert  additional  border  bands  19  in.  out  from  pulled 
thread  work.  Repeat  bands  of  pulled  thread  work  1V4  in. 
from  each  side  of  border  bands.  To  shape  ends,  cut  4  x  3-in. 
rectangle  from  each  corner.  Finish  with  edging  technique  as 
described  in  general  instructions  on  page  48.  Overcast  long 
edges.  Turn  to  back  and  blindstitch  in  place.  M 
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AREN'T  YOU  CURIOUS 

ABOUT  A  LITTLE  KNOWN 

PAIN  RELIEVER 

THAT  CAN  INSPIRE 

THIS  MUCH  LOYALTY? 

The  fact  is  that  a  virtually  undiscovered  aspirin-free 
pain  reliever  actually  inspires  more  loyalty  than  Tylenol. 

So  who  wouldn't  be  curious? 

The  pain  reliever  is  Percogesic®  And  a  recent 
research  study  found  that  people  who  use  it  are  even 
more  loyal,  more  likely  to  go  out  of  their  way  to  find  it, 
than  people  who  use  Tylenol. 

But  even  though  Percogesic  isn't  well-known,  the 
reason  for  its  loyal  followers  is  crystal  clear. 

You  see,  Percogesic  begins  with  the  same  safe, 
aspirin-free  ingredient  as  Tylenol. 

But  Percogesic  then  goes  beyond— adding  a  sec- 
ond ingredient  to  enhance  the  overall  relief.  This  gives 
Percogesic  a  unique  formula,  and  a  unique  kind  of 
relief  found  nowhere  else.  In  fact,  Percogesic  has  been 
proven  effective  in  relieving  pain  swiftly  and  surely. 

So  exceptional  is  Percogesic  that 
it  is  the  pain  reliever  pharmacists  have 
recommended  most  for  headaches 
for  11  years. 

Isn't  it  time  you 
stopped  being 
curious,  tried 
Percogesic, 
and  started 
feeling  better? 


Pharmacist 
Recommended 


Percodesic 


for  tnhinoK 
rami  ol  pain 


•splrin-free 

analgetic 
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Use  only  as  directed 

Available  from  your  pharmacist  without  a  prescription. 

©  1986  Richardson  Vicks  Inc 


^.  I 


** 


^ 


'■llll 


Shown  smaller  than  actual  size  of  18"  in  height. 


GOOD  LOOKS,  GOOD  VIEWING! 

LIVING  WITH 
TV-VIDEO 


By  Denise  L.  Caringer 

Choosing  from  to- 
day's terrific  TV-video 
storage  options  is  al- 
most as  hard  as  pick- 
ing a  movie  to  rent  for 
your  VCR  tonight!  In 
fact,  what  once  was  a 
decorating  problem 
seems  more  like  a  bo- 
nus now  as  slick  built- 
ins,  equipment,  and 
storage  pieces  prolif- 
erate. Stay  tuned  for 
our  pick  of  the  best. 
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LIVING  WITH  TV-VIDEO 

CONTEMPORARY 
ELEGANCE 

Simple,  sculptural  lines — in  everything 
from  new  electronics  to  artful  storage 
pieces  and  accessories — rate  high  in  creat- 
ing great-looking  TV  spots. 


TV  AND  COLUMN 

Like  relics  from 
some  lost — but 
highly  advanced — 
civilization,  an 
architectural  column 
from  Ballard  Designs 
and  a  marbleized  10- 
inch  portable  TV 
from  Quasar  face  the 
future!  Slide  the 
elegant  duo  into  any 
slim  space  or  corner 
for  good  viewing, 
high  style. 


KITCHEN 
'THEATER' 

With  a  cleverly 
designed  island,  you 
can  entertain  in  style 
(above  and  right).  On 
the  kitchen  side,  the 
island  provides 
snack  space;  on  the 
"theater"  side,  it 
houses  the  TV  and 
VCR.  Angled 
banquettes,  wrapped 
in  soft  wool,  provide 
comfy  family-size 
seating.  Recessed 
downlights  illuminate 
the  area  without  on- 
screen glare. 

Buying  information, 
page  94. 
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LIVING  WITH  TV-VIDEO 

TRADITIONAL 


HIDEAWAYS 


PINE  PIE  SAFE 

At  a  generous  25% 
inches  deep,  this 
reproduction  pie  safe 
from  Lane  holds  a 
25-  to  26-inch- 
diagoral  TV  in 
country  jvle. 


Media  rooms  are  great 
for  some  people,  but 
what  if  you  prefer  some- 
thing more  subtle?  These 
mellow  examples  show 
how  to  "plug  in"  to  home 
entertainment — with 
vintage  grace. 


A  narrow  hall  serves  as  a  den. 


PARENTS' 
RETREAT 

Warmed  by  sink-in 
lounge  chairs  and  a 
colorful  runner,  this 
entertainment  spot 
(above)  gains  denlike 
serenity  from  book- 
filled  shelves.  Doors 
keep  other  electronic 
gear  out  of  sight. 


FAMILY  ROOM 

Almost  timeless  in  its 
look  and  appeal,  this 
traditional  gathering 
place  loses  nothing 
when  a  TV  and  VCR 
are  added.  Set  atop 
a  pullout  swivel  shelf 
and  tucked  into  a 
custom-size  storage 
pocket,  the 
entertainment 
equipment  melds 
smoothly  into  the 
bookshelves. 


Buying  information, 
page  94. 
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LIVING  WITH  TV-VIDEO 

SUPER 

SYSTEMS 

Whether  built-in  or  freestanding,  an 
organized  storage  system  will  help  you 
turn  your  family  room  or  den  into  a  well- 
planned  entertainment  center. 


RECESSED  TV 

House  your  own 
entertainment  pieces 
in  specialized  niches 
like  these  (left). 
Here,  one  wall  was 
built  out  to  create  a 
flow  of  TV,  VCR,  and 
stereo  pockets. 
Electrical  outlets  hide 
in  the  back. 


UP-DOWN  TV 
HIDEAWAY 

A  motorized  storage 
unit  (right)  means 
your  TV  can  rise  for 
viewing,  then  slide 
out  of  sight.  This 
customized  modular 
system  includes  a 
flip-down  desk. 


BETTER  HOMES  AND  GARDENS.  JANUARY  1987 


QUICK-TO-KNIT 


SWEATERS 


By  Jim  Williams  and  Jilann  Severson 


Simple  squares  worked  in  fast- 
knit  patterns  shape  these  easy  and 
stylish  sweaters.  Blocking  tricks 
and  side-to-side  knitting  give 
unexpected  details  to 
quick-and-easy  projects. 


ROLLED 


3LlEvn^ER 


I  Sixteen-inch  squares  shape  this  size  8  vest.  The  armhole  and  neck- 

I  line  edges  roll  to  form  an  interesting  detail. 
Materials:  3  skeins  Reynolds'  Kitten;  size  8  knitting  needles  or  size  to  obtain 
gauge  given.  Gauge:  4  sts  =  1  in. 

Instructions:  Loosely  cast  on  66  sts.  Row  1  (wrong  side):  K  6,  p  60.  Row  2:  K 
across.  Repeat  these  2  rows  until  piece  measures  16  in.  Bind  off  loosely.  With 
6-st  garter-st  band  at  bottom  edge,  sew  side  seams  up  8  in.  Sew  shoulder 
seams  "SVi  in.,  reversing  seam  for  1  in.  at  each  outer  edge  so  armhole  edges 
roll  outward.  Let  neck  edge  roll  inward. 


TO  CHANGE  SIZES:  measure  from 
shoulder  to  waistline.  Using  gauge  given  for 
pattern,  multiply  the  measurement  in  inches 
by  stitches  per  inch;  cast  on  this  number  of 
stitches.  Work  as  directed  until  the  length 
equals  half  of  the  chest  measurement;  bind 
off.  Make  a  second  square  to  match,  adjust- 
ing yarn  amounts  accordingly. 


MULTICOLORED  STRIPE 
SWEATER  VEST 

I  Variegated  yarn  creates  the 
I  stripes  in  this  oversize  sweater 
made  from  20-in.  squares. 
Materials:  3  skeins  Tahki  Ambrosia 
Slim;  size  11  knitting  needles  or  size  to 
obtain  gauge.  Gauge:  3  sts  =  1  in. 
Instructions:  Loosely  cast  on  60  sts. 
Work  in  garter  stitch  (knit  every  row) 
until  piece  measures  20  in.  Bind  off 
loosely.  Sew  cast-on  and  bound-off 
edges  together  10  in.  from  bottom.  Sew 
shoulder  seams  together  for  4V2  in.  on 
each  side,  starting  at  outer  edge. 
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QUAKER  RIB 
SWEATER  VEST 

I  This  sixe  3  rib-knit  pull- 
over is  made  from  two 
1 2-ln.  squares.  The  top  8 
inches  are  blocked,  leaving 
the  bottom  to  form  a  natu- 
ral waistband. 
Materials:  1  skein  Bruns- 
wick Germantown;  size  10 
knitting  needles  or  size  to  ob- 
tain gauge  given.  Gauge:  4 
sts  =  1  in. 

Instructions:  Loosely  cast  on 
52  sts.  Rows  1,  3,  5:  Knit. 
Rows  2,  4:  Purl.  Repeat  Rows 
1-5  for  Quaker  Rib.  When 
piece  measures  12  in.,  make 
sure  2  edge  ribs  are  the  same 
and  bind  off  loosely.  With  re- 
verse stockinette  rib  at  each 
side  of  right  side,  sew  side 
seams  up  6  in.  from  bottom. 
Sew  shoulders  together  for  3 
ribs,  starting  at  outer  edges. 
Steam  top  8  in.  of  garment, 
leaving  bottom  4  in.  un- 
blocked to  form  waistband. 
Buying  Information,  page  94. 
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MASTER  SUITES 

THE  HOTTEST  NEW  REMODELING  TREND: 
BEDROOM/BATH  RETREATS 


By  Gayle  G.  Butler 


LUXURIOUS 
HIDEAWAY 

Home-within-a-home 

twaddled  in  pastels, 
this  elegant  environment 
shows  why  master  suites 
are  one  of  today's  hottest 
remodeling  trends:  "It's  a 
place  to  be  together,"  says 
the  owner,  "and  it's  all  our 
own."  Come  explore  ideas 
for  your  getaway. 


Beneath  crisp-white  roof  trusses,  a  softly  made  bed  seems  to  float  on  its  platform 

SECOND-STORY  ESCAPE       PRACTICAL  BONUSES 


Tired  of  cramped  closets  and  baths, 
this  couple  added  a  second  floor  to  their 
ranch  home.  The  payoff:  room  for  a  self- 
contained  living  center — complete  with 
dual  baths  and  a  tiny  kitchen.  With  its 
fireside  sitting  area  (right)  and  dramat- 
ic sleeping  island  (above),  the  new  space 
blurs  the  line  between  bedroom  and 
full-time  living  space. 
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Although  the  four-room  suite  is  de- 
signed for  luxury,  there's  plenty  of 
function,  too.  The  back  of  the  freestand- 
ing headboard  hides  a  hanging  bar  for 
nightclothes;  the  bed  platform — a  ply- 
wood box  covered  with  carpet — 
conceals  a  laundry  chute.  Even  the 
dropped  ceiling  over  the  seating  area  is 
put  to  use,  with  a  niche  for  the  TV. 


Nearby:  fireside  seating  for  two. 
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With  pink  travertine,  glittering  mirrors,  and  room  to  luxuriate,  "her"  bath  unabashedly  states  its  opulence. 


There's  room  for  dressing,  too. 
FLOOR  PLAN 


w^ 


DRESSING 

toon 

14x1- 


BEDROOM  MINI 

23x17    SS.    KITCHEN 
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HIS  BATH 


HER'  BATH 

Richly  veined  marble  wraps 
the  bath  (above)  in  hues  of 
pink.  The  sculpted  tub  nestles 
in  its  five-sided  compartment, 
angled  for  privacy  and  mir- 
rored to  create  a  sense  of  spa- 
ciousness. A  skylight  showers 
the  compartment  in  sunshine. 

DRESSING  AREA 

In  the  dressing  center  (left), 
mirrored  closets  line  the 
walls,  and  an  island  dresser 
stores  foldables.  A  pullout 
clothes  rod — an  easy  addition 
to  any  closet — provides  a  spot 
for  garment  bags  or  cleaning. 

HIS'  BATH 

A  walk-in  shower  and  ban- 
jo-shaped vanity  distinguish 
the  second  bath  (right).  At  the 
entry  lies  a  tiny  kitchen — 
complete  with  refrigerator, 
microwave,  and  cooktop — for 
whipping  up  a  quick  breakfast 
or  a  late-night  snack. 

Buying  information,  page  94. 


A  steam  shower  and  towel  heater  warm  "his"  bath. 


65 


LIVING  THE  SUITE  LIFE 

REDWOOD  RETREAT 

A  bedroom-with-gym  that  opens  up  to  the  outside 
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like  many 
parents  with  teens,  Kath- 
leen Buoymaster  and  her 
husband,  Ned,  needed  "a 
place  of  our  own."  That 
desire — along  with  a  pas- 
sion for  fitness — inspired 
a  richly  styled  suite  with 
its  own  exercise  room,  of- 
fice, and  private  deck. 
The  idea:  to  create  a  ver- 
satile adult  headquarters 
to  enjoy  24  hours  a  day. 
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Wood  and  light,  art  and  greenery  combine  in  an  inviting  home  spa. 

MELDING  OLD  AND  NEW       A  GYM  WITH  HEART 


To  forge  their  retreat,  the  owners 
combined  two  second-story  bedrooms 
with  unused  roof  space,  respecting  the 
home's  1900s  architecture  as  they 
went.  For  a  contemporary  flavor,  they 
brightened  the  vintage  redwood  panel- 
ing with  lots  of  sunshine.  A  strategy  to 
borrow:  using  skylights  and  many- 
paned  windows  to  let  the  light  pour  in. 


An  8  X  10-foot  exercise  area  {above) 
solves  one  of  life's  sticky  problems:  how 
to  get  in  a  daily  workout  without  cut- 
ting down  on  time  with  your  spouse. 
With  a  deck  outside  {right)  and  a  whirl- 
pool tub  a  step  away,  this  gym  invites 
sociability  along  with  exercise.  The 
whirlpool  links  the  gym  with  the  main 
dressing  area. 


Beyond  the  doors:  a  deck  for  two. 
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Bed,  bath,  and  exercise  area  sweep  the  length  of  the  second  floor,  in  one  continuous  flow  of  space. 


A  tiny  office  promises  solitude. 


jC 
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FLOOR  PLAN 


GROOMING  AREA 

A  whirlpool  tub  and  wrap- 
around vanity  form  an  unusu- 
al U-shaped  grooming  center. 
His-and-her  sinks  anchor  the 
ends  of  the  vanity. 

MASTER  BEDROOM 

Bigger  isn't  always  better. 
At  12xl3-feet,  the  bedroom 
(right)  is  cozy  and  elegant  in 
its  original  redwood  paneling. 

HOME  OFFICE 

An  office  (left)  completes 
the  suite.  Built-ins — seating 
and  a  file  niche — make  the 
most  of  a  small  space. 

Buying  information,  page  94. 


Bold  color  brightens  the  master  bedroom. 
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LIVING  THE  SUITE  LIFE 

DECO  GETAWAY 

With  a  sun-splashed  bath  to  soothe  the  soul 
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▼  ▼  ell  away 
from  small,  muddy  feet,  a 
master  suite  is  the  perfect 
spot  to  indulge  your  deco- 
rating fantasy.  For  owner 
Melody  Harrington,  that 
meant  a  room  "soft  and 
glowing,  like  candle- 
light," and  a  bath 
drenched  in  sun.  As  her 
suite  shows,  you  can  get 
big  impact  with  only  mi- 
nor remodeling. 


Peach  and  cream  colors  and  overstuffed  chairs  set  a  restful  mood. 


In  the  corner:  a  sleek  desk. 


EASY  UVING 

When  their  young  son  hits  the  sack, 
Melody  and  husband  Peter  can  retire 
to  easy  chairs  (above)  to  read  or  watch 
TV.  The  suite  required  only  a  tad  of 
extra  space;  the  rest  was  done  with  dec- 
orating and  architectural  dress-ups.  An 
example  of  creative  space-making: 
stealing  space  from  closets  to  form  me- 
dia niches  in  the  bedroom  and  bath. 


PARED-DOWN  DECO 

Here,  easy-to-emulate  details  set  the 
style,  as  salvaged  columns  and  playful 
moldings  add  '30s  glamour  to  an  other- 
wise contemporary  scheme.  Above  the 
headboard,  a  triple  stack  of  half-round 
molding  zigzags  up  the  wall  in  classic 
deco  design.  Single  molding  flows  onto 
the  nightstands  and  built-in  desk  to 
unify  the  design. 
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Sherbet-hued  marble  and  a 
band  of  gold  laminate  (right) 
enliven  the  mostly  white  bath. 

Buying  information,  page  94, 


In  the  steam  shower,  a  seating  bench  invites  leisure. 
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A  TASTE  OF  THE  SUITE  LIFE 
FOR  YOUR  HOME! 

Go  ahead,  pamper  yourself!  No  matter  what  your  budget,  some  well- 
chosen  amenities  can  turn  your  bedroom/bath  into  an  enticing  retreat. 

Buying  information,  page  94. 


▼WHIRLPOOL  BATH  WITH 
HIGH-TECH  LUXURY 

For  the  ultimate  bath: 
American  Standard's 

tub  with  its  own  stereo, 
phone,  remote  control, 
and  a  monitor  so  you 
can  see  who's  at  the 
door.  ($25,000) 


CREA" 

'■"■": 


a  TENSION-TAMING 
SHOWERHEAD 

The  Delux  Shower 
Massage  puts  "aaah"  in 
your  shower  with  eight 
actions.  From  Teledyne 
Water  Pik.  ($59.95) 


a  STEAM  GENERATOR  TO 
WARM  AWAY  WORRIES 

Hide  a  Steamist  unit  in 
your  bath  and  route  its 
steam  to  a  tub  or 
shower  up  to  20  feet 
away.  Less  than  $1,000 
buys  the  unit  and  a 
sealed  door  for  your 
shower  or  tub. 

►SLEEK  EXERCYCLE 
FOR  BEDROOM  OR  BATH 

Tunturi's  exercise  bike 
has  a  readout  of  speed 
and  distance — plus  an 
ergometer  to  show  how 
hard  you're  working. 
($425) 
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►  CARVED  MANTEL 
CREATES  INSTANT  "OLD" 

For  pure  romance,  add 
a  factory-built  fireplace 
to  your  bedroom,  then 
dress  it  up  with  Thom- 
asville's  pine  mantel. 
The  look  is  ageless;  the 
price  (mantel  only), 
$1,682. 
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a  F00T-0F-BED 
ORGANIZER 

A  music  bench  from 
Workbench  keeps  TV 
and  books  just  a  step 
away  ($185).  Sharp's 
13-inch  television  adds 
pastel  punch.  ($439.95) 


▼FOLD-UP  TABLE  FITS 
A  SLIVER  OF  SPACE 

For  bedside  brunch,  try 
Conran's  flip-up  Tony 
table — great  for  a  slen- 
der nightstand,  too.  A 
trim  4%  inches  deep 
when  folded.  ($29) 


►  COUNTRY  CUPBOARD 
FOR  MEDIA  GEAR 

High-tech  home  elec- 
tronics won't  intrude  on 
nostalgic  design  when 
you  stash  them  in  this 
pine  armoire  from 
Lane.  At  2214  inches 
deep,  the  piece  will 
handle  most  portable 
televisions.  Adapted 
from  early  19th-century 
design.  ($2,375) 


▼CHIC  CHAISE 
FOR  LOUNGING 

At  the  end  of  a  hard 
day,  you  deserve  a  soft 
chair.  Long,  sleek,  and 
black,  Swaim's  chaise 
elevates  lounging  to  an 
art.  ($2,147) 


►MINI-KITCHEN  MAKES 
YOUR  SUITE  COMPLETE 

With  Cervitor's  com- 
pact kitchen,  you  can 
grab  juice  on  the  run  or 
prepare  a  full-blown 
feast.  Pick  from  scores 
of  laminates  to  match 
your  decor.  (With  oak 
trim,  about  $1,500.) 


4SMALLBUT-MIGHTY 
MICROWAVE 

Suite  appliances  need 
to  be  versatile;  GE's 
Omni  5  fits  the  bill. 
The  microwave  also 
toasts,  bakes,  and 
broils.  (About  $269.) 
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WHAT  MAKES  CHILI 


1TDH»»|D5 


By  Joy  Taylor  and  Terri  Pauser  Wolf 

isit  any  diner  and  you'll  find  chili  listed  on 
the  menu.  But  just  as  the  landscape  and  folk- 
lore change  across  the  country,  so  goes  the 
chili.  With  beans?  Over  noodles?  No  matter 
what  the  ingredients,  all  chili  tastes  delicious! 


NO  MEAT!  Here's  the  newest  chili  to  hit  the 
scene.  Folks  in  the  lentil-growing  region  of  Idaho 
first  created  this  meatless  dish  to  show  off  their 
tasty  legume.  Now,  they  often  combine  lentils  with 
another  prized  crop,  potatoes.  Top  off  this  spoon 
chili  with  sour  cream — a  delicious  way  to  top  off 
any  chili,  in  fact. 


OVER  RICE!  Islanders  prefer  their  chili  on 
the  mild  side.  Spoon  the  ground  meat  and  kidney 
bean  combo  over  generous  mounds  of  hot  cooked 
rice.  Sprinkle  crunchy  chow  mein  noodles  over  and 
serve  with  chilled  fresh  fruit. 

Ready  to  dig  in?  Challenge  yourself  to  chop- 
stick  chili  eating! 
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EXTRA  HOT!  A  bowl  of  red,  a  scoop  of 
beans,  and  never  the  twain  shall  meet!  Texans 
insist  on  keeping  the  beans  (pinto  beans  in  this 
case)  out  of  the  chili  pot,  and  ALWAYS  serve  them 
separately.  Eat  with  caution — the  meat  is  sea- 
soned with  hot  peppers.  Pass  Texas  toast  to  cut 
the  burn. 


FIVE  LAYERS!  Top  noodles  with  the 
unique  tomato  sauce  that  has  a  hint  of  semisweet 
chocolate  and  sweet  spices.  Now  add  three  more 
layers:  kidney  beans,  chopped  onions,  and  shred- 
ded cheese — lots  of  cheese.  Stay  in  step  with 
Cincinnatians  and  serve  this  famous  chili  on  an 
oval  dish. 
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PUT  SOME  SPICE 


Terri  Pauser  Wolf 


PEPPERS:  Add  the  tweet 
peppers,  banana  peppers,  and 
onions  to  the  roux  (a  cooked 
flour-oil  mixture)  and  simmer. 


CAJUN-STYLE 
SEAFOOD  STEW 

Down  in  the  bayou  they  love 
boldly  seasoned  food — 

\Jne  pepper  won't  do  the 
job!  For  gusto,  this  gumbo- 
like stew  requires  several 
pepper  varieties — sweet  pep- 
pers, banana  peppers,  black 
and  red  pepper,  and  hot  pep- 
per sauce.  Don't  forget  the 
French  bread  to  cool  the  fire 
and  soak  up  the  tasty  broth. 


JALAPENO     PEPPERS: 

Wear  gloves  when  seeding 
the  peppers — they  contain  an 
oil  that  may  irritate  your  skin. 


GREEN  CHILI 
ROUNDUPS 

Stuffed  peppers  get  a  new 
twist  as  one-bite  appetizers — 

Looking  for  a  unique  nibble 
for  your  next  party?  Stuff 
jalapeho  or  serrano  peppers 
with  a  creamy  filling  that'll 
keep  your  guests  craving 
more.  The  peppery  tingle 
comes  from  capsaicin  (cap 
SAY  uh  sun)  oil,  found  in  the 
membranes  of  hot  peppers. 
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SIMPLE  WAYS  TO  ADD  SIZZLE  TO 
MAIM  DISHES,  SIDE  DISHES,  AMD  SNACKS 

A  pinch  here,  a  few  dashes  there  and  you're 

on  your  way  to  great-tasting,  tongue-tingling  food. 

Just  follow  our  recipes  and  tips  for  using  spices  and 

seasonings  to  achieve  the  right  zip  for  you. 


RECIPES  BEGIN  ON  PAGE  82 


MUSTARD  SEED:  Crush 

the  brown  mustard  seed  be- 
fore adding  it  to  the  cooked 
apricot  mixture. 
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MUSTARD-GLAZED 
PORK  CHOPS 

Mustard  isn't  just  for  hot 
dogs! 

Wot  all  mustards  are  creat- 
ed equal.  The  spice  level  de- 
pends on  the  plant  from 
which  the  seed  came.  The 
brown  mustard  seed  in  this 
main  dish  has  a  bite  similar 
to  horseradish.  For  a  fire- 
breathing  hotness,  use  hot 
oriental  dry  mustard. 


CUMIN:  To  release  the  fla- 
vor in  cumin  seeds,  grind  them 
using  a  mortar  and  pestle.  Or, 
purchase  ground  cumin. 


CUMIN-SPIKED 
ACORN  SQUASH 

Use  nutty-flavored  cumin  for 
a  side  dish  with  flair — 

I  he  popular  spice  in  south- 
western cooking,  cumin  has 
a  hot  and  pungent  flavor. 
You've  probably  tasted  it  in 
many  dishes  because  cumin 
is  the  main  ingredient  in 
chili  powder.  Try  it  Ameri- 
can-style in  this  savory, 
stuffed  acorn  squash. 
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PUT  SOME  SPICE  IN  YOUR  COOKING 

RECIPES  BEGIN  ON  PAGE  84.  TO  ORDER  SPICE  SAMPLERS,  SEE  PAGE  102. 


GINGERROOT:  No  need  to 
peel  gingerroot  before  slicing. 
For  matchsticlc  pieces  cut  the 
slices  into  thin  strips. 


GINGERED  TURKEY 
STIR-FRY 

A  Chinese  cook  without  fresh 
gingerroot?  Never! 

I  ry  more  than  a  few  tea- 
spoons of  shredded  ginger- 
root in  your  stir-fry.  Go  all 
out  and  use  tablespoons  of 
matchstick-size  pieces  for  a 
sweet,  fresh  ginger  taste. 
Choose  the  freshest  pieces  of 
gingerrroot;  they'll  be  firm 
with  a  thin,  tight  skin. 


PEPPERCORNS:  Heating 
the  Szechwan  peppercorns  be- 
fore grinding  releases  even 
more  of  their  essence. 


SZECHWAN  PORK 
ROAST 

Wow  your  guests  with  this 
company-special  entree — 

I  he  S2echwan  region  of 
southwestern  China  is 
known  for  its  kicky  food,  but 
Szechwan  peppercorn  is  a 
surprise  with  an  aromatic 
rather  than  a  biting  spice 
level.  It  was  so  prized  centu- 
ries ago  that  it  was  given  as 
tokens  of  affection  in  China. 
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CHILI  OIL:  A  snap  to  make! 
Just  heal  crushed  red  pepper 
and  sesame  oil  and  let  stand 
overnight,  then  strain  the  oil. 


RED-PEPPER 
TWO-GRAIN  SALAD 

Pair  this  piquant  salad  with 
grilled  meat  or  chicken — 

or  foods  with  pizzazz 
reach  for  the  chili  oil  (sesa- 
me oil  infused  with  red  pep- 
per). This  couscous-bulgur 
salad  relies  on  the  oil  and  ex- 
tra crushed  red  pepper  for 
its  lively  character.  You  can 
purchase  chili  oil  or  make 
your  own. 


GARLIC:  The  finer  you  chop 
garlic,  the  stronger  the  flavor. 
Let  the  food  processor  or 
blender  do  the  work  for  you. 


GARLIC-SPINACH  DIP 

A  few  cloves  of  garlic  may  be 
fine  but  10  are  even  better! 

I  en  cloves  of  garlic!  Yes, 
for  a  real  garlic  dip.  Go 
ahead,  put  a  scoop  of  this 
cheese-topped  dip  on  home- 
baked  crackers  for  a  zesty 
appetizer  treat.  Too  peppy? 
Cut  back  on  the  number  of 
cloves  or  use  elephant  garlic 
(it  has  a  milder  taste). 

Buying  information,  page  94. 
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PUT  SOME  SPKE  IN  YOUR  COOKING 


ONE  RECIPE-FOW  INTERNATIONAL 

FLAVOR  CHOICES 


STUFFED  MANICOTTI 

An  easy  entree  for  a  crowd — 
12  manicotti  shells 
1  pound  ground  beef  or  pork 
cup  frozen  peas 
cup  chopped  walnuts 
2-ounce  jar  sliced  pimiento, 
drained  and  chopped 
1  recipe  Spiced  Cheese  Sauce 

(see  recipe  at  right) 
Cook  manicotti  following  package  di- 
rections. Drain.  Rinse  in  cold  water; 
drain.  In  skillet  brown  meat.  Drain  off 
fat.  Stir  in  peas,  nuts,  pimiento,  and  1 
cup  of  the  sauce.  Stuff  each  manicotti 
with  about  %  cup  meat  mixture.  Ar- 
range manicotti  in  a  13x9x2-inch  bak- 
ing dish.  Pour  remaining  sauce  over  all. 
Bake,  covered,  in  a  350°  oven  30  min- 
utes or  till  heated  through.  Serves  6. 

Nutrition  information  per  serving: 
635  caL,  30  g  pro,  43  g  carbo.,  38  g  fat, 
81  mg  choL,  323  mg  sodium. 


Choose  one  of  four  international 
spice  blends  to  make  Stuffed  Mani- 
cotti. Use  a  homemade  or  purchased 
spice  blend. 

►  Garam  Masaia:  A  staple  in  In- 
dian cooking  made  from  coriander, 
cinnamon,  pepper,  cloves,  cumin, 
and  cardamom. 

►  Chili  Powder:  The  homemade 
blend  of  hot  peppers,  cumin,  garlic, 
coriander,  oregano,  and  cloves  is 
more  potent  than  purchased. 

►  Curry  Powder:  A  mixture  of  tur- 
meric, black  peppercorns,  ginger, 
cumin,  crushed  red  pepper,  carda- 
mom seed,  cinnamon,  and  cloves. 

►  Cajun  Seasoning:  Cojuns  use  a 

pepper  trio  for  seasoning  because 
the  black  pepper  gives  the  aromatic 
flavor,  the  white  gives  the  bite,  and 
the  red  gives  the  burn. 

Recipes  for  spice  blends 
begin  on  page  86. 


SPICED  CHEESE  SAUCE 

Try  a  different  spice  blend  each  time — 
Vz  cup  chopped  onion 
1  clove  garlic,  minced 
4  to  5  teaspoons  desired  spice 
blend:  cajun  seasoning,  curry 
powder,  garam  masaia,  or  chili 
powder 
3  tablespoons  margarine  or 

butter 
3  tablespoons  all-purpose  flour 
2Va  cups  milk 

V/2  teaspoons  instant  chicken 
bouillon  granules 
1  cup  shredded  Swiss  cheese 
In  a  small  saucepan  cook  the  onion, 
garlic,  and  desired  spice  blend  in  mar- 
garine or  butter  till  onion  is  tender. 
Blend  in  flour;  add  milk  and  boullion 
granules.  Cook  and  stir  till  mixture  is 
thickened  and  bubbly.  Cook  1  minute 
more.  Add  cheese,  stirring  till  melted. 
Remove  from  heat.  Makes  2%  cups. 
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Taste  a  garden 
of  Italian  delimits. 


Knorr*  Hearty  Minestrone  Soup  is  SO  delicious, 
xi  can  taste  the  flavor  of  Italy  in  every  spoonful.  And  so 
itisfying,  it's  almost  a  meal  in  itself. 

Our  European  chefs  start  with  garden  favorites. 
.ke  crunchy  celery,  luscious  leeks,  sweet  carrots,  and 
sarty  beans.  Then  blend  them  with  tender  pasta  in  a 
)bust  tomato  and  bacon  flavored  stock. For  a  fresh-cooked 
.ste  that's  truly  Italia  no. 

Look  for  all  five  of  our  Knorr  Homestyle  Soups 
it  the  gourmet  or  soup  section  of  your  supermarket. 

Knorr.  A  feast  of  fresh-cooked  flavor  L 


Save20$ 

When  you  buy  one  box  Knorr  Soup  Mix.  any  flavor 

Of-ufR  This  coupon  ,vill  no  redeemed  'or  lace  value  plus  8'  riintllini]  il  , 
accordance  »'.i!n  the  ollei  sidled  hereon  Any  other  u^t:  constitutes  'uuo  Limii  ont 
coupon  per  ilem  Coupon  not  Iransferaole  VoiO  .'.here  orohioiteo  laiec  01  oil 
reslncled  Ptooi  ol  purchase  ol  sufficient  merchandise  In  cover  coupons  suomilleO 
"Imusl  Ot  sho.vn  on  request  Cash  redemplion  value  1  20* 
JCustomt''  musl  pay  any  sales  ia»  Good  oni,  Pn  u  S  A 
ptJJJJu   ■SL-niiiii  B.j  f  mas  OcdI  "59U.fiPaso  Idas  79966 
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FOOD 


8  PRIZE 
I  TESTED 
RECIPES 


THIS  MONTH  S  CATEGORIES 


Zucchini  Ideas 
Low-Salt  Main  Dishes 

Have  you  invented  recipes  that  use  summer's  abun- 
dance of  zucchini?  Are  you  particularly  proud  of  a  fa- 
vorite recipe  that  skimps  on  sodium  but  not  flavor? 

Send  us  your  recipes — you  could  be  a  winner.  Two  Cooks  of 
the  Month  receive  $100  each,  two  Runners-Up  receive  $50 
each,  and  six  Honor  Roll  winners  get  $25  each.  Recipes  will 
be  pictured  on  the  Prize  Tested  Recipe  pages  next  August. 
Winners  receive  a  certificate  and  six  copies  of  their  recipe. 

HINTS  TO  HELP  YOU 

Zucchini  Ideas:  How  do  you  preserve  this  summer 
squash?  Freezing  or  home  canning?  Make-ahead  side  dishes 
or  desserts?  Hints:  oriental  zucchini  soup,  zucchini- 
thyme  relish,  savory  squash  bread. 


Low-Salt  Main  Dishes:  Do  you  substitute  salt-laden  in 
gradients  with  herbs,  spices,  vinegar,  wine,  citrus  fruits,  on 
ion,  and  garlic  for  extra  zip?  Do  you  use  convenient  no-salt  oi 
low-sodium  products?  Tips:  citrus-beef  stir-fry,  broilec 
spiced  cod,  gingered  pork  chops. 

WINNERS  IN  THIS  ISSUE 

(See  recipes  on  pages  89  and  90.) 

Cooks  of  the  Month 

Gene  Orlowski,  North  Chicago,  111. 

Mrs.  Kitt  Lee-Sugai,  Aiea,  Hawaii 

Runners-Up 

Myrtle  Wilkinson,  Sun  City,  Ariz. 

Lisa  Asquini,  Livonia,  Mich. 

Honor  Roll 

Krisan  Buckel,  Gainesville,  Tex.;  Paula  Harrison,  Evans 

ton,  111.;  J.  A.  Hill,  Sacramento,  Calif.;  Mrs.  Lynda  McClellan 

Port  Charlotte,  Fla.;  Mrs.  Joy  A.  Mullin,  Pendleton,  Oreg. 

Mickey  Strang,  Ridgecrest,  Calif. 


Li 
■ 


CONTEST  RULES 

1.  Clearly  type  or  print  your  name,  address,  and  recipe  marked  "Au- 
gust Zucchini  Ideas"  or  "August  Low-Salt  Main  Dishes."  2.  Specify 
brand  names  of  food  products  you  use.  3.  Include  50  to  100  words 
about  the  origin  of  the  recipe.  4.  If  your  recipe  is  purchased,  you  give 
Meredith  Corporation  the  right  to  use  the  recipe,  your  name,  and  home- 
town in  any  manner  for  as  long  as  we  wish.  5.  Entries  must  be  post- 
marked by  midnight,  January  31,  1987.  If  recipe  duplicates  are 
submitted,  the  one  earliest  postmarked  will  be  judged.  6.  We  reserve 
the  right  to  adjust  and  edit  winning  recipes.  7.  Address  the  recipes  yoi 
enter  to  8708  Food  Department,  Better  Homes  and  Gardens,  Des 
Moines,  IA  50336.  8.  AJI  entry  materials  become  the  property  of  the 
Meredith  Corporation.  BS 
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FOOD 


WTRITION  INFORMATION 

WITH  EVERY  RECIPE 


Our  seal  assures  you  that  every  recipe 

las  been  tested  in  the  Better  Homes  and 

Gardens  Test  Kitchen.  This  means  that 

each  recipe  is  practical  and  reliable,  and 

Tieets  our  high  standards  of  taste  appeal. 


EVERY  RECIPE  ANALYZED 

With  each  recipe  we  give  important 
jtrition  information.  The  calorie 
>unt  of  individual  servings  and  the 
nount,  in  grams  or  milligrams,  of  pro- 
dn,  fat,  cholesterol,  and  sodium  help 
ju  keep  track  of  what  you  eat. 

8 -In  addition,  you  can  check  the  vita- 
lin  and  mineral  amounts  per  serving 
f  each  recipe.  Vitamin  and  mineral 
jvels  are  noted  as  percentages  of  the 
fnited  States  Recommended  Daily  Al- 
>wance  (U.S.  RDA)  whenever  the  val- 
e  exceeds  10  percent  of  the 
scommended  amount.  (U.S.  RDAs  are 
;andards  developed  by  the  Food  and 
Irug  Administration.) 

•  •When  a  recipe  is  high  in  fiber,  we'll 
lclude  the  grams  of  dietary  fiber  per 
erving  too. 

HOW  WE  ANALYZE 

»» When  ingredient  options  appear  in  a 
ecipe,  we  use  the  first  ingredient 
hoice  for  the  analysis. 

'►We  omit  optional  ingredients  from 
he  nutrition  analysis. 

'•We  use  the  first  serving  size  listed. 

••When  milk  is  an  ingredient,  we  fig- 
ire  the  nutrition  information  using 
ow-fat  milk. 

WHAT  YOU  NEED 

Use  our  recipe  analyses  to  chart  the 
mtritional  value  of  the  foods  you  eat. 
rhese  simple  guidelines  are  based  on 
laily  needs  of  females,  23  to  50  years 
)ld  (in  general,  males,  teenagers,  and 
iregnant  women  need  more  calories): 

calories— 2,000 

protein — 45  to  65  grams 

fat — 67  grams 

cholesterol — 300  milligrams 

sodium — 1,100  to  3,300  milligrams 

fiber — 25  to  35  grams 

There's  no  real  harm  in  going  over  or 
under  these  figures  in  any  single  day, 
but  aim  for  a  balanced  diet  overall.  M 


PUT  SOME  SPICE  IN  YOUR  COOKING 


continued  from  page  74 

HANDLING  CHILI  PEPPERS 

Because  chili  peppers  contain  vola- 
tile oils  that  can  burn  skin  and  eyes, 
avoid  direct  skin  contact  with  the  pep- 
pers. Wear  plastic  or  rubber  gloves  or 
work  under  cold  running  water.  If  your 
bare  hands  touch  the  chili  peppers, 
wash  your  hands  and  nails  with  soap 
and  water  and  do  not  touch  your  eyes. 

MICROWAVE  NOTE 

The  microwave  recipes  included  here 
were  tested  in  microwave  ovens  that 
operate  on  600  to  700  watts.  Cooking 
times  are  approximate  because  micro- 
wave ovens  vary  by  manufacturer. 

CAJUN-STYLE  SEAFOOD  STEW 

Spicy  food  lovers,  here's  a  hearty  dish 
for  you!  You'll  feel  the  hotness  build 
with  each  bite.  If  your  palate  isn  't  li- 
censed for  extra  spice,  start  with  less  red 
pepper  and  hot  pepper  sauce — 

1  pound  fresh  or  frozen  fish 
fillets  (cod,  cusk,  or  monkfish) 

1/2  pound  fresh  or  frozen  peeled  and 

deveined  shrimp 
1/3  cup  all-purpose  flour 
1/3  cup  cooking  oil 
21/2  cups  fish  stock  or  chicken 

broth 

2  large  onions,  sliced  and 
separated  into  rings 


2  large  red  or  green  sweet 
peppers,  coarsely  chopped 
(11/2  cups) 

3  banana  peppers,  seeded 
and  sliced  crosswise 

2  cloves  garlic,  minced 
Vz  teaspoon  salt 
1/2  teaspoon  ground  red  pepper 
Va.  teaspoon  black  pepper 
Several  dashes  bottled  hot 
pepper  sauce 
2  sweet  potatoes,  peeled 

and  sliced  (about  1  pound) 
1  teaspoon  file  powder 
Hot  cooked  rice  (optional) 
French  bread  (optional) 

Thaw  fish  and  shrimp  if  frozen.  In  a 
heavy  4-quart  saucepan  or  Dutch  oven 
stir  together  the  flour  and  cooking  oil 
till  smooth.  Cook  over  medium-high 
heat  for  5  minutes,  stirring  constantly. 
Reduce  heat  to  medium.  Cook  and  stir 
constantly  for  15  to  20  minutes  more  or 
till  a  reddish-brown  roux  is  formed. 

Gradually  stir  fish  stock  or  chicken 
broth  into  roux.  Stir  in  onions,  peppers, 
garlic,  salt,  red  pepper,  black  pepper, 
and  hot  pepper  sauce.  Bring  to  boiling; 
reduce  heat.  Cover  and  simmer  10  min- 
utes. Add  potatoes;  simmer,  covered,  10 
minutes  more.  Add  fish  and  shrimp. 
Simmer,  covered,  about  5  minutes  or 
till  the  shrimp  turn  pink  and  the  fish 

continued 
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A 

VERSATILE 

IDEA. 


Continuous  Cleaning  Toast-R-Oven™  broiler.  Bakes, 
broils,  browns  and  defrosts  to  prepare  snacks  and  full 

meals.  And  since  all  GE  Toast-R-Ovens™  are  now 
Black  &  Decker,  it  comes  with  our  full  2 -year  warranty. 


*BLACKK  DECKER 

IDEAS  AT  WORK.'" 
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PUT  SOME  SPICE  IN  YOUR  COOKING 


continued 

flakes  easily  when  tested  with  a  fork.  Remove  from  heat.  Stir 
in  file  powder.  Ladle  over  hot  cooked  rice  and  serve  with 
French  bread.  Makes  6  servings. 

Nutrition  information  per  serving:  340  caL,  25  g  pro.,  28  g 
carbo.,  14  g  fat,  75  mg  choL,  608  mg  sodium.  U.S.  RDA:  292% 
vit  A,  157%  vit  C,  13%  thiamine,  13%  riboflavin,  20% 
niacin,  15%  iron,  29%  phosphorus. 

GREEN  CHILI  ROUNDUPS 

Choose  your  fresh  chili  peppers  carefully — the  hotness  varies. 
Jalapeno  peppers  are  hot,  but  the  smaller  serrano  peppers  will 
really  knock  your  socks  off  Prepare  this  appetizer  for  your  next 
party— 
20  fresh  green  chili  peppers  (jalapeno  or  serrano) 

3-ounce  package  cream  cheese  with  chives,  softened 
cup  finely  chopped,  thinly  sliced  smoked  beef 
tablespoons  chopped  pecans,  toasted 
teaspoon  dried  basil,  crushed 
sweet  red  pepper  (optional) 
Fresh  basil  leaves  (optional) 

See  information  on  page  81  for  handling  chili  peppers. 
Wearing  gloves,  remove  tops  and  hollow  out  seeds  from  chili 
peppers.  Cook  peppers  in  enough  boiling  water  to  cover  for  3 
to  5  minutes  or  till  tender;  drain.  Let  peppers  cool. 
In  a  small  mixing  bowl  stir  together  cream  cheese,  smoked 


1 

1/4 

2 

1/4 
1 


beef,  pecans,  and  the  lA  teaspoon  basil.  Wearing  gloves,  fill 
each  pepper  with  1  to  2  teaspoons  of  the  cheese  mixture. 
Using  a  serrated  knife,  cut  each  stuffed  chili  pepper  cross- 
wise into  '/2-inch  pieces.  Cover  and  chill  thoroughly. 

Cut  off  top  and  remove  seeds  and  veins  in  red  pepper;  slice 
into  thin  crosswise  rings.  Place  on  serving  plate  in  a  thin  lay- 
er. Arrange  green  chili  roundups  over  pepper  rings.  Garnish 
with  fresh  basil.  Makes  about  64  bite-size  appetizers. 


Nutrition  information  per  roundup:  8  caL,  0  g  pro.,  0 
carbo. ,  1  g  fat,  2  mg  choL ,  96  mg  sodium. 

MUSTARD-GLAZED  PORK  CHOPS 

If  you  want  a  hot,  spicy  mustard  flavor,  use  the  oriental  mi 
tard  option — 
4  pork  loin  chops,  cut  %  inch  thick 

1  pound  whole  tiny  new  potatoes,  sliced  V*  inch  thicl 

•    •    • 

72  cup  water 

1/4  cup  snipped  dried  apricots 

2  tablespoons  brown  sugar 
2  tablespoons  vinegar 
1  green  onion,  sliced 
1  teaspoon  instant  chicken  bouillon  granules 

1/4  teaspoon  ground  turmeric 
1/2  cup  cold  water 

1  tablespoon  cornstarch 

2  tablespoons  brown  mustard  seed,  coarsely  crushe 
or  1  teaspoon  hot  oriental  dry  mustard 

Preheat  broiler.  Trim  excess  fat  from  chops.  Place  cho] 
on  unheated  rack  of  a  broiler  pan.  Broil  chops  3  to  4  inch 
from  heat  for  20  to  25  minutes  or  till  no  pink  remai: 
turning  once  halfway  through  cooking  time. 

Meanwhile,  place  sliced  potatoes  in  a  steamer  basket;  se. 
son  to  taste  with  salt  and  pepper.  Place  over  boiling  wat 
Cover  and  steam  10  to  12  minutes  or  till  tender. 

If  using  dry  oriental  mustard,  in  a  small  bowl  stir  togeth 
mustard  and  1  teaspoon  water;  set  aside.  (Stir  this  musta 
paste  into  glaze  at  end  of  cooking.)  For  mustard  glaze,  in  a 
quart  saucepan  combine  the  first  Vi  cup  water,  aprico 
sugar,  vinegar,  green  onion,  bouillon  granules,  and  turmeri 
Bring  to  boiling;  reduce  heat.  Cover  and  simmer  for  5  to 
minutes  or  till  apricots  are  tender.  In  a  small  mixing  bo 
stir  together  the  Vz  cup  cold  water  and  cornstarch.  Stir 
crushed  brown  mustard  seed.  Stir  cornstarch  mixture  int| 
apricot  mixture.  Cook  and  stir  till  thickened  and  bubbl 
Cook  and  stir  2  minutes  more.  (Stir  in  mustard  paste.) 


A 

BIG  LITTLE 

IDEA. 


Compact  Toast-R-Oven™  broiler. 

Has  the  versatility  to  bake,  broil,  toast  and  top-brown. 

And  with  its  sleek,  contemporary  design,  it's  perfect 

for  smaller  kitchens  and  tight  spaces. 

>  BLACK    DECKER 

IDEAS  AT  WORK."1  ci986 
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Spacemaker"'  Toast-R-Oven™  broiler.  A  versatile 

oven  that  saves  counter  space  by  mounting  under 

your  cabinets.  Bakes,  broils,  browns  and  toasts. 

Holds  a  9-inch  pie  tin. 

/BLACK    DECKER 
IDEAS  AT  WORK.™  ©i986 


To  serve,  arrange  sliced  cooked  potatoes  on  individual 
serving  plates;  top  each  with  a  pork  chop.  Spoon  mustard 
jlaze  over  each  chop.  Makes  4  servings. 

Microwave  directions:  Broil  pork  as  directed  on  page  82. 
For  potatoes,  in  a  IV2-  to  2-quart  microwave-safe  casserole 
:ombine  potato  slices  and  2  tablespoons  water.  Micro-cook, 
:overed,  on  100%  power  (high)  for  12  to  14  minutes  or  till  po- 
;atoes  are  tender,  stirring  once. 

For  glaze,  if  using  the  dry  oriental  mustard,  in  a  small 
oowl  stir  together  mustard  and  1  teaspoon  water;  set  aside. 
[Stir  mustard  paste  into  glaze  at  end  of  cooking.) 

In  a  2-cup  glass  measure  combine  the  first  V2  cup  water, 
apricots,  brown  sugar,  vinegar,  green  onion,  bouillon  gran- 
ules, and  the  turmeric.  Micro-cook,  covered,  on  100%  power 
(high)  about  4  minutes  or  till  apricots  are  tender.  In  a  small 
mixing  bowl  stir  together  V2  cup  cold  water  and  the  corn- 
starch. Stir  in  the  crushed  brown  mustard  seed.  Stir  the 
cornstarch  mixture  into  the  apricot  mixture.  Cook,  uncov- 
ered, on  high  1  to  2  minutes  or  till  thickened  and  bubbly,  stir- 
ring every  30  seconds.  Cook  the  mixture  on  high  30  seconds 
more.  (Stir  in  the  mustard  paste.)  Continue  as  directed  on 
page  82. 

Nutrition  information  per  serving:  388  caL,  29  g  pro.,  36  g 
carbo,  14  g  fat,  80  mg  choL,  160  mg  sodium.  U.S.  RDA:  12% 
vit  A,  26%  vit  C,  59%  thiamine,  20%  riboflavin,  34%  nia- 
cin, 15%  iron,  33%  phosphorus. 

CUMIN-SPIKED  ACORN  SQUASH 

Familiar  acorn  squash  gets  twice  baked  with  a  savory,  spiced- 
up  filling.  Try  it  served  with  cooked  brats — 
2  medium-large  acorn  squash  {VA  to  V/2  pounds  each) 

•    •    • 

V/2  cups  sliced  celery 
Va  cup  chopped  onion 

1  4-ounce  can  diced  green  chili  peppers,  drained 
1  tablespoon  cumin  seed,  ground  or  1  tablespoon 

ground  cumin 
V2  teaspoon  garlic  salt 
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Ve  teaspoon  pepper 
2  tablespoons  margarine  or  butter 

1  10-ounce  package  frozen  whole  kernel  corn,  thawed 

2  tablespoons  sunflower  nuts 

Whole  pimiento,  cut  into  diamonds  (optional) 

Halve  and  seed  squash.  Place,  cut  side  down,  in  a  shallow 
baking  pan.  Bake  in  a  350"  oven  for  30  minutes.  Turn,  cut 
side  up.  Sprinkle  with  salt.  Bake  20  to  30  minutes  more  or  till 
tender.  Cool  slightly.  Scoop  out  cooked  squash  pulp  leaving  a 
lA-  to  Ms-inch  shell.  Place  squash  pulp  in  a  medium  mixing 
bowl;  set  aside. 

Meanwhile,  in  a  medium  saucepan  cook  celery,  onion, 
chili  peppers,  cumin,  garlic  salt,  and  pepper  in  hot  marga- 
rine or  butter  till  onion  is  tender  but  not  brown;  set  aside. 
Mash  reserved  squash  pulp.  Stir  in  celery  mixture,  corn,  and 
sunflower  nuts.  Divide  mixture  among  shells.  Return  filled 
squash  to  the  shallow  baking  pan;  bake  25  to  30  minutes 
more  or  till  heated  through.  Garnish  with  pimiento  if  de- 
sired. Makes  4  servings. 

Microwave  directions:  Do  not  halve  squash.  Prick  each 
squash  in  several  places  with  long-tined  fork.  Place  squash  in 
a  12x7V2x2-inch  microwave-safe  baking  dish.  Micro-cook,  un- 
covered, on  100%  power  (high)  for  9  to  12  minutes  or  till 
squash  is  tender  when  pricked  through  the  shell  with  a  fork, 
rearranging  after  3  and  7  minutes.  Let  stand  5  minutes.  Cut 
in  half;  remove  seeds.  Sprinkle  with  salt.  Cool  slightly.  Scoop 
out  cooked  squash  pulp  leaving  a  Vi-  to  Vk-inch  shell.  Place 
squash  pulp  in  a  medium  mixing  bowl;  mash  and  set  aside. 

Meanwhile,  in  a  1-quart  microwave-safe  casserole  cook 
celery,  onion,  chili  peppers,  cumin,  garlic  salt,  and  pepper  in 
margarine  or  butter,  covered,  on  high  for  3  to  4  minutes  or 
till  vegetables  are  tender.  Prepare  stuffing  as  directed  above. 
Bake  conventionally. 

Nutrition  information  per  serving:  232  caL,  5  g  pro.,  42  g 
carbo,  8  g  fat,  0  mg  choL,  384  mg  sodium.  U.S.  RDA:  27%  vit. 
A,  93%  vit  C,  30%  thiamine,  15%  niacin,  11%  calcium,  19% 
iron,  16%  phosphorus. 

continued 


A 

BEAUTIFUL 

IDEA. 


Attractive  Toast-R-Oven™  toaster.  It's  ideal  for 

heating  those  fast  meals  or  late-night  snacks. 

An  optional  mounting  hood  is  available,  so  you  can 

mount  it  under  your  cabinets  to  free  counter  space. 

*  BUCK    DECKER 

IDEAS  AT  WORK.'  oi986 
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There's  A  Rea&n  Why  Our  Microwave  Pop 
Has  A  Real  Butter  T^ste. 


jp^kTime  Microwav^ToflGoi^J^sliie  only  one 
ornne  grocery  shelf  with  Real  Butter  Always*  fresh.         ' 
Always  crisp.  Always  delicious.  fiBBSBMH? 

Or  try  our  Natural  Flavor.  Tender,  FjgHyZ  ▼  4 

white  pop  corn  bursting  with  natural    ,  ^"gl      W^, 
goodness.  .V^^SHii 

Either  way,  Jolly  Time'sjaste  is         ^  SSS^      * 

PopCom.  Its  Our  Only  Btfciness. 


SPICE  IN  YOUR  COOKIN( 
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GINGERED  TURKEY  STIR-FRY 

This  flavorful,  aromatic  recipe  is  servt  ]k 
on  a  bed  of  steamed  shredded  zucchi 
instead  of  the  more  traditional  rice  us( 
in  oriental  stir-fry.  Enjoy  the  zucchi 
flavor  and  calorie  savings — 

1  pound  boneless  turkey  breast 
tenderloin  steaks 

4  teaspoons  cornstarch 

1  tablespoon  sugar 
1/4  teaspoon  dry  mustard 
2/3  cup  chicken  broth 

3  tablespoons  soy  sauce 

2  tablespoons  dry  sherry 

•  •    • 

2  cups  small  cauliflower  floweret 
1  tablespoon  cooking  oil 
6  green  onions,  bias  sliced 

%  cup  gingerroot  (V/2  ounces)  cu 
into  julienne  pieces 

•  •    • 

1  red  apple,  cored  and  cut  into 
thin  wedges 

3  medium  zucchini,  shredded 
(about  4  cups) 

Cut  turkey  breast  steaks  into  bit 
size  strips.  For  sauce,  in  a  small  mixir 
bowl  stir  together  cornstarch,  suga 
and  dry  mustard.  Stir  in  the  chick 
broth,  soy  sauce,  and  dry  sherry;  s< 
mixture  aside. 

In  a  large  skillet  with  a  bambc 
steamer  (or  a  steamer  basket  in  a  larj"^ 
saucepan),  steam  cauliflower  8  to 
minutes  or  till  crisp-tender. 

Meanwhile,  preheat  a  wok  or  larg 
skillet  over  high  heat;  add  cooking  oi 
(Add  more  oil  as  necessary  during  cool 
ing.)  Stir-fry  onions  and  gingerroot  fc 
1  minute.  Remove  from  wok  or  skille 
Add  half  of  the  turkey  to  the  hot  wok  c 
skillet.  Stir-fry  for  3  to  4  minutes  or  ti 
turkey  is  no  longer  pink.  Remove  th 
turkey.  Stir-fry  the  remaining  turke 
Return  all  turkey  to  the  wok  or  skille 
Push  turkey  away  from  center  of  wok 

Stir  cornstarch  mixture;  add  to  cei 
ter  of  wok.  Cook  and  stir  till  thickene 
and  bubbly.  Stir  in  cauliflower,  onio 
mixture,  and  apple;  heat  through. 

Place  zucchini  in  steamer  and  stear 
for  1  minute.  Transfer  to  individu 
serving  plates;  top  with  turkey  mb 
ture.  Makes  4  servings. 

Microwave  directions:  To  cook  ca 
liflower,  in  a  1-quart  microwave-sal 
casserole  combine  cauliflower  and  2  ta 
blespoons  water.  Micro-cook,  covere 
on  100%  power  (high)  for  4  to  5  minute 
or  till  crisp-tender,  stirring  once.  Drair 
Use  as  directed  above. 

To  cook  zucchini,  in  a  1-quart  micrc 
wave-safe  casserole  combine  zucchir 
and  2  tablespoons  water;  cook,  coverec 
on  high  3Vi  minutes  or  till  tendei 
Drain.  Use  as  directed  above. 

Nutrition  information  per  serving 
309  caL,  33  g  pro,  21  g  carbo,  11  g  fat 
60  mg  chol.,  1,950  mg  sodium.  U.S 
RDA:  56%  vit  C,  11%  thiamine,  149 
riboflavin,  61%  niacin,  11%  iron,  ani 
40%  phosphorus. 
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!ECHWAN  PORK  ROAST 

|  ivor  this  peppy  stuffed  roast — the  hot- 
•ss  builds  with  each  bite.  You  '11  find 
e  boneless  pork  top  loin  roast  in  most 
eat  cases.  If  not,  ask  your  butcher — 

1  3-  to  31/2-pound  boneless  pork 
top  loin  roast  (double  loin,  tied) 

2  to  3  tablespoons  Szechwan 
peppercorns 

1  teaspoon  coriander  seed 
k  cup  dry  sherry 
/a  cup  soy  sauce 


1 
1 
2 


2 


cup  brown  rice 
tablespoon  cooking  oil 
cups  water 

to  1  teaspoon  chili  paste  or  hot 
chili  sauce 

4-ounce  cans  sliced  mushrooms, 
drained 

tablespoons  snipped  parsley 
cup  chicken  broth 
ooked  pea  pods  (optional) 
Untie  roast.  Trim  any  excess  fat  from 
ork   roast.    Pierce   roast   in   several 
laces  with  a  long-tined  fork.  Place 
oast  in  a  large  plastic  bag;  set  in  a 
hallow  dish. 

For  marinade,  in  a  small  skillet  cook 
nd  stir  peppercorns  over  low  heat  for  4 
o  5  minutes  or  till  toasted.  Cool  slight- 
/.  In  a  blender  container  or  food  pro- 
essor  bowl  blend  or  process  the 
leppercorns  and  coriander  till  coarsely 
round.  Using  a  very  fine  sieve  remove 
leppercorn  husks  and  coriander  hulls, 
n  a  small  mixing  bowl  stir  together 
leppercorn-coriander  mixture,  sherry, 
md  soy  sauce.  Pour  over  roast  in  bag. 
3ose  bag.  Marinate  in  the  refrigerator 
or  6  hours  or  overnight,  turning  bag 
everal  times. 

Meanwhile,  for  rice  stuffing,  in  a  2- 
juart  saucepan  cook  and  stir  rice  in  hot 
)il  over  medium  heat  for  4  to  6  minutes 
)r  till  rice  starts  to  brown. 

Cool  slightly.  Stir  in  water  and  chili 
jaste.  Bring  to  boiling;  reduce  heat. 
Hover  and  simmer  for  30  to  40  minutes 
>r  till  water  is  absorbed  and  rice  is 
lender.  Let  cool  to  room  temperature. 
Stir  in  mushrooms  and  parsley. 

Drain  roast,  reserving  marinade.  Pat 
moisture  from  roast  with  paper  towels. 
Spoon  about  2  cups  of  the  rice-mush- 
room mixture  into  the  center  of  roast. 
Retie  roast.  Place  roast,  fat  side  up,  on  a 
rack  in  a  roasting  pan.  Insert  a  meat 
thermometer  in  center  of  roast.  Place 
remaining  stuffing  in  a  1-quart  casse- 
role; stir  in  chicken  broth.  Roast  meat, 
uncovered,  in  a  325°  oven  2V2  to  3  hours 
or  till  thermometer  registers  170°. 
Brush  occasionally  with  reserved  mari- 
nade. Bake  remaining  stuffing,  cov- 
ered, the  last  30  to  40  minutes.  To 
serve,  slice  roast  V4  inch  thick.  Serve 
over  pea  pods.  Serves  10  to  12. 

Nutrition  information  per  serving: 
281  caL,  24  g  pro.,  16  g  carbo.,  13  g  fat, 
70  mg  choL,  261  mg  sodium.  U.S.  RDA: 
49%  thiamine,  15%  riboflavin,  26% 
niacin,  26%  phosphorus. 


RED-PEPPER  TWO-GRAIN  SALAD 

Make  this  salad  ahead  and  let  the  tangy 
lime  and  zippy  chili  oil  flavors  develop. 
You  can  find  chili  oil  in  oriental  mar- 
kets   or   make    it  yourself  using   the 
2-ingredient  recipe  on  page  86 — 
2  cups  water 
Vi  cup  bulgur 
Vi  cup  couscous 
•    •    • 

1  medium  carrot,  shredded 

(Vi  cup) 
Vi  cup  sliced  pitted  ripe  olives 

4  green  onions,  sliced 
1/4  cup  olive  or  salad  oil 


Vz  teaspoon  finely  shredded  lime 

peel 
Vi  cup  lime  juice 
2  teaspoons  sugar 
2  teaspoons  crushed  red  pepper 
1  teaspoon  Red  Chili  Oil 
(see  recipe  on  page  86)  or 
purchased  chili  oil 
Lettuce  leaves  (optional) 

In  a  medium  saucepan  combine  wa- 
ter and  bulgur.  Bring  to  boiling;  reduce 
heat.  Cover  and  simmer  for  10  to  15 
minutes  or  till  bulgur  is  almost  tender. 
Remove  from  heat;  stir  in  the  couscous. 

continued 


JUST  WHAT 
YOU  ALWAYS  WANTED. 

SECONDS. 

It  used  to  be,  one  serving  of  gravy  was  all  you  could  hope  for.  But  with 
Lawry's'  new  Seasoning  Blends,  you'll  have  enough  for  seconds.  And  then  some. 

What  more  could  you  ask  for? 

Six  varieties,  for  one  thing.  In  Mushroom,  Turkey  Chicken,  Onion  or  Brown 
creamy  style  gravies.  Plus  there's  a  tempting  Aujus.  And  now  each  comes  in  a 
new  tear-apart  double  pack. 

And  that's  not  all.  Because  there  are  some  things  J  ROW 

we've  left  out  of  our  gravies.  Things  like  artificial 
flavors  and  colors. 

Which  is  how  we  account  for  the  homemade  taste. 

So  no  matter  which  you  choose,      «»«#r*wW    i 
you'll  be  glad  there's  more  of  it.      L  AWR  ■  S  v 
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PUT  SOME  SPICE  IN  YOUR  COOKING 


continued 

Let  mixture  stand,  covered,  for  5  min- 
utes. Drain  in  a  sieve.  Rinse  with  cold 
water.  Drain  again.  In  a  IV2 -quart  bowl 
combine  cooked  bulgur-couscous  mix- 
ture, carrot,  olives,  and  onions;  set  mix- 
ture aside. 

For  dressing,  in  a  screw-top  jar  com- 
bine olive  or  salad  oil,  lime  peel,  lime 
juice,  sugar,  red  pepper,  Red  Chili  Oil, 
and  V4  teaspoon  salt;  cover  and  shake 
well.  Pour  over  couscous-bulgur  mix- 
ture; toss  to  coat.  Cover  and  chill  at 
least  2  hours.  Serve  on  individual  let- 
tuce-lined plates.  Serve  with  lime 
wedges  and  breadsticks  if  desired. 
Makes  4  to  6  side-dish  servings. 

Nutrition  information  per  serving: 
296  caL,  4  g  pro.,  32  g  carba,  18  g  fat,  0 
mg  choL,  279  mg  sodium.  U.S.  RDA: 
109%  vit  A,  10%  vit  C. 

RED  CHILI  OIL 

Use  extra  chili  oil  for  stir-frying.  Add 
just  a  teaspoon  with  cooking  oil  for  some 
extra  pep — 
1/2  cup  sesame  or  cooking  oil 
1/3  cup  crushed  red  pepper 
In  a  small  saucepan  heat  sesame  or 
cooking  oil  till  warm  (200°).  Remove 
from  heat.  Stir  in  crushed  red  pepper. 
Cover  and  let  stand  several  hours  or 
overnight.  Strain,  pressing  out  oil  with 
back  of  a  spoon.  Store,  covered,  up  to  1 
month  in  the  refrigerator.  Makes  about 
Ms  cup  oil. 

GARLIC-SPINACH  DIP 

A  garlic  lover's  delight!  We  found  this  to 
be  a  great  recipe  to  prepare  in  an  attrac- 
tive pie  plate  or  quiche  dish  so  you  can 
take  it  from  oven  to  table — 
10  cloves  garlic  or  1  large  clove 
elephant  garlic  or  2  tablespoons 
purchased  minced  garlic 
1   10%-ounce  can  condensed 
creamy  spinach  soup 

1  8-ounce  carton  dairy  sour  cream 

2  tablespoons  all-purpose  flour 

•    •    • 

1  cup  shredded  Monterey  Jack 
cheese  (4  ounces) 

1  recipe  Festive  Onion  Crackers 
(see  recipe,  below) 
Radish  slices  (optional) 
Lettuce  leaves  (optional) 

Omit  this  step  if  using  purchased 
minced  garlic:  place  the  garlic  in  a 
blender  container  or  food  processor 
bowl;  blend  or  process  5  seconds  or  till 
garlic  is  minced.  Add  soup,  sour  cream, 
and  flour.  Blend  or  process  just  till  com- 
bined. Spoon  mixture  into  an  8-  or  9- 
inch  quiche  dish  or  pie  plate.  Bake  in  a 
375°  oven  about  15  minutes  or  till  heat- 
ed through.  Sprinkle  cheese  over  top. 
Heat  3  to  5  minutes  more  or  till  cheese 
is  melted.  Serve  with  Festive  Onion 
Crackers.  Garnish  with  radish  slices 
and  lettuce  leaves.  Makes  2lA  cups. 

Microwave  directions:  Combine  in- 
gredients as  directed  above.  Micro-cook, 
uncovered  on  100%  power  (high)  4  to  6 


minutes  or  till  heated  through,  stirring 
twice.  Sprinkle  with  cheese.  Cook,  un- 
covered, on  high  1  minute  or  till  cheese 
melts.  Serve  as  directed  at  left. 

Nutrition  information  per  table- 
spoon: 35  caL,  1  g  pro.,  2  g  carbo.,  3  g 
fat,  6  mg  choL,  71  mg  sodium. 

FESTIVE  ONION  CRACKERS 

A  great  make-ahead  cracker.  Store  in  an 
airtight  container  up  to  two  'weeks.  Let 
your  guests  break  the  crispy  crackers 
into  "dip-size" pieces  so  they  can  dig  into 
the  Garlic-Spinach  Dip  (see  recipe  at 
left)— 

1  cup  all-purpose  flour 
%  cup  whole  wheat  flour 
%  teaspoon  baking  soda 

Dash  salt 

2  tablespoons  very  finely 
chopped  onion 

1/4  cup  mayonnaise  or  salad 

dressing 
V2  cup  plain  yogurt 

1  tablespoon  honey 

In  a  medium  mixing  bowl  stir  togeth- 
er flours,  baking  soda,  and  salt.  Stir  in 
onion.  Stir  together  mayonnaise,  yo- 
gurt, and  honey.  Stir  mayonnaise  mix- 
ture into  flour  mixture  till  coarse 
crumbs  form.  Knead  in  bowl  if  neces- 
sary to  mix.  Divide  dough  into  10  equal 
pieces.  On  one  end  of  a  flat  lightly 
greased  baking  sheet  roll  one  ball  of 
dough  into  a  paper-thin  6-inch  circle 
(about  Vi6  inch  thick).  Prick  with  fork. 
Repeat  with  a  second  ball  of  dough. 
Bake  in  a  350°  oven  for  10  to  12  min- 
utes or  till  lightly  browned.  Remove  to 
wire  rack  to  cool.  Repeat  with  remain- 
ing dough.  Makes  10  large  crackers. 

Nutrition  information  per  cracker: 
130  caL,  3  g  pro.,  19  g  carbo,  5  g  fat,  4 
mg  choL,  81  mg  sodium. 

SPICE  BLEND  RECIPES 

continued  from  page  78 

HOMEMADE  CURRY  POWDER 

Homemade  curry  powder  has  its  own 
unique  flavor.  Make  some  for  a  gift — 
41/2  teaspoons  ground  coriander 

2  teaspoons  ground  turmeric 
114  teaspoons  cumin  seed 

V-i  to  1  teaspoon  whole  black 

peppercorns 
Vi  to  1  teaspoon  crushed  red 

pepper 
V2  teaspoon  whole  cardamom  seed 

(without  pods) 
V2  inch  stick  cinnamon 
Va  teaspoon  whole  cloves 
%  teaspoon  ground  ginger 
In  a  blender  container  place  corian- 
der, turmeric,  cumin  seed,  peppercorns, 
red  pepper,  cardamom  seed,  cinnamon, 
cloves,  and  ginger.  Cover  and  blend  for 
1  or  2  minutes  or  till  mixture  is  a  fine 
powder. 

Store  spice  mixture  in  an  airtight 
container  in  a  cool,  dry  place.  Makes 
about  V4  cup  curry  powder. 


HOMEMADE  CHILI  POWDER 

For  the  dried  hot  chili  peppers  called  foi 
in  this  recipe,  use  pequin,  cayenne,  o> 
whole  red  chili  peppers — 
4  dried  hot  chili  peppers 

3  dried  ancho  peppers 

4  teaspoons  cumin  seed 
1  teaspoon  garlic  powder 
1  teaspoon  ground  coriander 
1  teaspoon  dried  oregano 

V2  teaspoon  whole  cloves 
See  instructions  on  page  81  for  nan 
dling  chili  peppers.  Wearing  gloves  re 
move    stems    and    seeds    from    chil: 
peppers.  Cut  peppers  into  small  pieces! 
In  a  blender  container  combine  cut- 
up  peppers,  cumin  seed,  garlic  powder, 
coriander,  oregano,  and  cloves.  Cover 
and  blend  to  a  fine  powder. 
Store  in  an  airtight  container  in  a 


I 


cool,  dry  place, 
chili  powder. 


Makes  about  Vz  cup 


HOMEMADE  GARAM  MASALA 

A  versatile  roasted  seasoning  in  north 
ern  Indian  cooking — 

2  tablespoons  whole  black 
peppercorns 

4  teaspoons  cumin  seed 

1  tablespoon  coriander  seed 

2  teaspoons  whole  cloves 

1  teaspoon  whole  cardamom  seed 
(without  pods) 

3  inches  stick  cinnamon,  broken  in 
half 

To  roast  spices,  place  peppercorns, 
cumin  seed,  coriander  seed,  cloves,  car- 
damom seed,  and  cinnamon  in  an 
8x8x2-inch  baking  pan.  Heat  in  a  300° 
oven  for  15  minutes.  Cool. 

In  a  blender  container  place  roasted 
spices;  cover  and  blend  to  a  fine  pow- 
der. Store  in  an  airtight  container  in  a 
cool,  dry  place.  Makes  about  Vs  cup 
garam  masala. 

Note:  To  make  Homemade  Garam 
Masala  from  ground  spices,  mix  1  table- 
spoon ground  cumin,  1  tablespoon 
ground  coriander,  2  teaspoons  black 
pepper,  2  teaspoons  ground  cardamom, 
1  teaspoon  ground  cinnamon,  and  1  tea- 
spoon ground  cloves.  Makes  about  lA 
cup  garam  masala. 

HOMEMADE  CAJUN 
SEASONING 

This  versatile  seasoning,  popular  in 
Louisiana,  can  be  used  to  add  a  little  zip 
to  many  main  dishes — 

1  teaspoon  white  pepper 

1  teaspoon  garlic  powder 

1  teaspoon  onion  powder 

1  teaspoon  ground  red 
pepper 

1  teaspoon  paprika 

1  teaspoon  black  pepper 

In  a  small  mixing  bowl  stir  together 
white  pepper,  garlic  powder,  onion 
powder,  ground  red  pepper,  paprika, 
and  black  pepper. 

Store  spice  mixture  in  an  airtight 
container  in  a  cool,  dry  place.  Makes  2 
tablespoons  cajun  seasoning.  H9 
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Dancing  instructor  Ms.  Hcavland  lit  up  a  cigarette 
after  sheaving  Mr.  Eaton  a  feio  neio  steps. 
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V|RGINIA  SLIMS 
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You've  come  a  long  way,  baby 


8  mg  "tar," 0.6  mg  nicotine  av.  per  cigarette,  FTC  Report  Feb.'85. 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


c  Philip  Morris  Inc.  IWh 


We  perfected  the  french  fry 
by  working  the  wrinkles  into  it. 


Ore-Ida  Crinkle  Cuts  cook  up  golden  and  crisp  outside.  (The  crin- 
kles actually  expose  more  potato  surface  to  the  heat.)  And  they  stay 
tender  and  meaty  inside.  After  all,  they're  the  best  part  of  big,  Ore-Ida 
Russet  Burbank  potatoes. 

Bite  after  bite,  package  after  package,  year  in  and  year  out,  you  can 
count  on  Ore-Ida  potatoes. 

They're  the  perfect  addition  to  any  meal. 


When  it  says  Ore-Ida,  it's  all-righta! 
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Believe  it  or  not, 

the  prunes  have  more 

fiber  than  the  cereal. 


If  you  ve  been  eating  bran 
cereal  to  get  your  daily 
fiber,  we  have  a  little 
suggestion. 
The  tasty 
California  prune. 
I        Because  three 

prunes  actually  have 
even  more  dietary 
fiber  than  this  entire 
bowl  of 
bran  flakes: 
The  fact  is, 
prunes  have  more 
fiber  per  serving  than  almost  any  food  you  can  name. 
t       And  if  you  add  prunes  to  your  cereal,  you  wont 
just  be  getting  more  fiber.  Youll  be  getting  different 
kinds  of  fiber. 

Which  is  important  Because  many  nutritionists 
suggest  that  wheat  fiber  and  fruit  fiber  is  a  healthy  combination. 

Besides,  there's  one  more  thing  prunes  can  do  for  bran  cereal. 
They  can  make  it  taste  delicious. 


One  way  to  serve  your  family 
prunes  is  in  a  salad.  You'll  find  more 
helpful  serving  suggestions  in  our  free 
brochure.  For  your  copy,  write  to 
Prune  Ideas,  P.O.  Box  882168,  San 
Francisco,  CA  94188-2168. 


*Vi  cup  of  40%  bran  flakes. 


PrunesThe  high  fiber  fruit 


©  California  Prune  Board  1986 


WHAT  MAKES  CHILI  CHILI? 


continued  from  page  73 
IDAHO  CHILI 

Serve  with  milk  or  top  chili  with  a  dol- 
lop of  sour  cream  for  complete  protein — 

1  32-ounce  can  (4  cups)  tomato 
juice 

2  cups  water 

2  medium  potatoes,  peeled  and 

chopped  (2  cups) 
1   15-ounce  can  garbanzo  beans, 

undrained 
1  cup  lentils,  rinsed  and  drained 

1  large  onion,  chopped  (1  cup) 

2  carrots,  cut  into  1-inch 
julienne  strips  (1  cup) 

2  tablespoons  chili  powder 

2  teaspoons  instant  beef  bouillon 
granules 

1  teaspoon  dried  basil,  crushed 
1/2  teaspoon  garlic  powder 
Dairy  sour  cream 
Snipped  chives  (optional) 
Tortilla  chips  (optional) 

In  a  4y2-quart  Dutch  oven  stir  to- 
gether all  ingredients  except  sour 
cream,  chives,  and  tortilla  chips.  Bring 
mixture  to  boiling;  reduce  heat.  Sim- 
mer, covered,  about  30  minutes  or  till 
lentils  are  tender.  Spoon  into  bowls. 
Top  each  serving  with  sour  cream. 
Sprinkle  with  snipped  chives.  Serve 
with  tortilla  chips.  Makes  6  to  8  main- 
dish  servings. 


Nutrition  information  per  serving 
with  2  tablespoons  sour  cream:  341 

caL,  15  g  pro.,  55  g  carbo,  9  g  fat,  13  mg 
choL,  1,045  mg  sodium.  U.S.  RDA: 
177%  vit  A,  58%  vit  C,  20%  thiamine, 
14%  riboflavin,  16%  niacin,  33%  iron, 
27%  phosphorus. 

HAWAIIAN  CHILI 

1  pound  ground  pork  or  beef 

1    15V2-ounce  can  red  kidney 

beans,  drained 
1  141/2-ouncecan  tomatoes,  cut  up 

and  undrained 

1  8-ounce  can  tomato  sauce 

2  tablespoons  soy  sauce 

1  tablespoon  chili  powder 
1  teaspoon  dried  minced  onion 
Va  teaspoon  garlic  powder 
Several  dashes  bottled  hot  pepper 

sauce 
Hot  cooked  rice 

In  a  3-quart  saucepan  cook  ground 
pork  or  beef  till  brown.  Drain  off  fat. 
Stir  in  remaining  ingredients  except 
hot  cooked  rice.  Bring  chili  mixture  to 
boiling;  reduce  heat.  Cover;  simmer 
about  20  minutes  or  till  heated 
through.  Spoon  rice  onto  4  plates. 
Spoon  chili  over  rice.  Top  with  chow 
mein  noodles  if  desired  Serve  with 
pineapple  slices  and  grapes  if  desired 
Makes  4  main-dish  servings. 


Microwave  directions:  Crumble 
ground  meat  into  a  3-quart  microwave- 
safe  casserole.  Micro-cook,  covered,  on 
100%  power  (high)  for  6  to  8  minutes 
for  pork  (4V&  to  5%  minutes  for  ground 
beef)  or  till  no  longer  pink,  stirring  once 
to  break  up  meat.  Drain  fat.  Stir  in  re- 
maining ingredients  except  rice.  Cook, 
covered,  on  high  for  5  minutes;  stir.  Re- 
duce power  to  50%  (medium);  cook,  cov- 
ered, for  10  minutes;  stir.  Uncover  and 
cook  5  to  10  minutes  on  medium  or  till 
of  desired  consistency.  Serve  as  direct- 
ed at  left. 

Nutrition  information  per  serving 
with  V2  cup  rice:  466  caL,  35  g  pro.,  51  g 
carbo,  14  g  fat,  80  mg  choL,  1,104  mg 
sodium.  U.S.  RDA:  36%  vit  A,  41%  vit 
C,  69%  thiamine,  24%  riboflavin,  39% 
niacin,  27%  iron,  42%  phosphorus. 

TEXAS  CHIU 

4  dried  ancho  peppers 
21/2  pounds  beef  chuck  steak,  cut 
into  Vi-inch  cubes 
3  tablespoons  cooking  oil 
1  large  onion,  chopped 

1  tablespoon  crushed  red  pepper 

2  cloves  garlic,  minced 
l1/2  teaspoons  ground  cumin 

1   141/2-ounce  can  beef  broth 
1    12-ounce  can  beer 
V*  teaspoon  salt 
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1  recipe  Texas  Pinto  Beans 
Fresh  red  and  yellow  chili  peppers 

(optional) 
Texas  toast  (optional) 
Cilantro  (optional) 

Wearing  gloves,  remove  stems  and 
seeds  from  ancho  peppers;  cut  into  1- 
inch  pieces.  In  a  blender  container  or 
food  processor  bowl,  cover  and  blend  or 
process  peppers  till  ground.  Set  aside. 

In  4 V2 -quart  Dutch  oven  brown  half 
of  the  meat  in  hot  oil.  With  a  slotted 
spoon,  remove  meat;  set  aside.  Add  an- 
cho peppers,  remaining  meat,  onion, 
red  pepper,  garlic,  and  cumin.  Cook  till 
meat  is  brown.  Return  all  meat  to 
Dutch  oven.  Stir  in  beef  broth,  beer, 
and  salt.  Bring  to  boiling;  reduce  heat. 
Simmer,  uncovered,  for  1  to  VA  hours 
or  till  meat  is  tender,  stirring  occasion- 
ally. Serve  with  Texas  Pinto  Beans, 
fresh  chili  peppers,  and  Texas  toast. 
Garnish  with  cilantro.  Serves  6  to  8. 

Texas  Pinto  Beans:  Rinse  2  cups  dry 
pinto  beans.  In  4  V2 -quart  Dutch  oven 
combine  beans  and  6  cups  water.  Cover 
and  soak  overnight.  (Or,  bring  to  boil- 
ing; reduce  heat  and  simmer  2  minutes. 
Remove  from  heat.  Cover;  let  stand  1 
hour.)  Drain  beans.  In  same  Dutch 
oven  combine  beans;  4%  cups  water;  1 
teaspoon  salt;  2  cloves  garlic,  minced; 
and   'A    teaspoon  ground  red  pepper. 


Bring  to  boiling;  reduce  heat.  Cover  and 
simmer  1 V2  to  2  hours  or  till  tender. 

Nutrition  information  per  serving  of 
chili  with  V2  cup  beans:  527  cai,  38  g 
pro,  49  g  carbo.,  19  g  fat,  67  mg  choL, 
742  mg  sodium.  U.S.  RDA:  111%  vit  A, 
40%  thiamine,  25%  riboflavin,  32% 
niacin,  13%  calcium,  44%  iron,  45% 
phosphorus. 

CINCINNATI  CHIU 

2  pounds  ground  beef 

3  large  onions,  chopped  (3  cups) 

3  cloves  garlic,  minced 

1    15-ou nee  can  tomato  sauce 

1  cup  beef  broth 

2  tablespoons  chili  powder 
2  tablespoons  semisweet 

chocolate  pieces 
2  tablespoons  vinegar 
2  tablespoons  honey 
1  tablespoon  pumpkin  pie  spice 
1  teaspoon  salt 

1  teaspoon  ground  cumin 

V2  teaspoon  ground  cardamom 
Vi  teaspoon  ground  cloves 
16  ounces  fettuccine,  broken  into 
4-inch  lengths 

2  151/2-ounce  cans  kidney  beans 

4  cups  shredded  American  cheese 
(1  pound) 

In  4  V2  -quart  Dutch  oven  cook  beef,  2 
cups  of  the  onion,  and  garlic  till  beef  is 


brown  and  onion  is  tender.  Drain  fat. 
Stir  in  remaining  ingredients  except 
fettuccine,  beans,  and  cheese.  Bring  to 
boiling;  reduce  heat.  Cover;  simmer 
over  low  heat  1  hour.  Skim  off  fat. 

Cook  fettuccine;  drain.  Keep  warm. 
In  a  2-quart  saucepan  heat  kidney 
beans;  drain.  Keep  warm.  To  serve,  di- 
vide fettuccine  among  8  plates.  Make 
indentation  in  centers.  Top  with  meat 
sauce,  beans,  remaining  onions,  and 
cheese.  Makes  8  main-dish  servings. 

Microwave  directions:  Crumble 
meat  into  a  3-quart  microwave-safe  cas- 
serole. Add  2  cups  onion  and  garlic.  Mi- 
cro-cook, covered,  on  100%  power 
(high)  for  9  to  11  minutes  or  till  done, 
stirring  twice.  Drain  off  fat.  Stir  in  to- 
mato sauce,  V2  cup  beef  broth,  chili 
powder,  chocolate  pieces,  vinegar,  hon- 
ey, pumpkin  pie  spice,  salt,  cumin,  car- 
damom, and  cloves.  Cook,  covered,  on 
high  for  5  minutes;  stir.  Reduce  power 
to  50%  (medium).  Cook,  covered,  20 
minutes,  stirring  twice.  Cook  fettuccine 
and  beans  and  serve  chili  as  directed 
above. 

Nutrition  information  per  serving: 
833  caL,  48  g  pro.,  78  g  carbo.,  37  g  fat, 
130  mg  choL,  1,562  mg  sodium.  U.S. 
RDA:  32%  vit  A,  16%  vit  C,  48%  thia- 
mine, 40%  riboflavin,  48%  niacin,  45% 
calcium,  43%  iron,  84%  phosphorus.  M 
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:  1987  Whirlpool  Co<p 


You  know  by  experience  that  different  fabrics 
require  different  washing  and  drying  tempera- 
tures, cycles  and  more.  That's  why  we  design 
Whirlpool®  washers  and  dryers  to  give  you 
all  the  choices  you  need  for  expert  fabric  care. 

Choices  of  cycles  and  settings  to  get  clothes 
their  cleanest.  Whirlpool  washers  offer  you  the 
right  wash  and  rinse  cycle  to  match  virtually  any 
fabric  and  cleaning  job.  There's  a  gentle  cycle  for 
delicate  knits.  A  Super  Wash  cycle  for  tough 
stains  and  heavier  fabrics.  And  you  can  also 
select  the  right  water  level  and  temperature 
for  every  load  to  help  save  water  and  energy. 

We  make  expert  fabric  care  easier,  too.  Because 
our  self-cleaning  lint  filters  and  automatic  bleach 
and  fabric  softener  dispensers  save  you  unneces- 
sary trips  to  the  laundry  room. 

Choices  of  drying  temperatures  help  clothes 
come  out  just  right.  You  can  find  a  range  of 
four  different  temperatures  on  Whirlpool  dryers 
to  make  sure  clothes  come  out  fluffy  and  soft. 


There's  a  gentle  setting  for  knits  and  delicate 
fabrics.  A  Permanent  Press  cycle  helps  cut 
down  on  wrinkles.  And  our  washers  and  dryers 
come  in  a  wide  range  of  sizes  and  styles 
to  let  you  select  the  combination 
that's  just  right  for  you. 

A  promise  of  quality  we  stand  behind. 

Every  Whirlpool  washer  and  dryer  is  backed  by 
our  promise  of  good,  honest  quality.  And  we 
stand  behind  that  promise  with  helpful  programs 
like  our  toll-free,  24-hour  Cool-Line®  telephone 
service  to  help  you  with  problems  or  questions. 
Just  call  800-253-1301.  It's  one  more  way  we  can 
make  your  world  a  little  easier. 


Whirl 


Making  your  world 
a  little  easier. 


steamboatin:  the  original 
american  vacation. 


Over  a  century  ago,  more  than  1 1 ,000  paddlewheelers  plied  the  Mississippi  and  Ohio 
rivers.  It  was  an  era  of  discovery.  An  era  of  grandeur.  The  Steamboatin'  Era. 

Today,  that  grand  tradition  lives  on  board  the  legendary  Delta 
Queen  and  the  magnificent  Mississippi  Queen.  The  two  grand  ladies 
of  the  river  offer  you  the  time  of  your  life,  deluxe  quarters, 
gourmet  dining,  and  a  relaxing,  entertaining  vacation.  These 
two  majestic  paddlewheelers  gently  glide  you  back  in  time 
past  historic  riverboat  towns,  plantations  and  battlefields.  To 
the  very  heart  of  America. 

When  you  hear  the  whistle  blow,  and  the  calliope 
playing,  it's  your  turn  to  rediscover  America— Steam-_ 
boatin'  style.  For  a  free  color  brochure, call  your  travel " 
agent  or  mail  in  the  coupon. 


FREE  BROCHURE 

See  your  travel  agent  or  call  toll-free  1-800-543-1949 

or  write:  The  Delta  Queen  Steamboat  Co. 

Dept.  1BH7  #30  Robin  St.  Wharf  •  New  Orleans,  U  70130 

Name 


Address 
City 


SHOPPING 

Buying  Guide 

OUR  PICKS  FOR  '87 

THE  BEST  NEW  FLOWERS  AND  VEGETABLES 

Page  41:  Greenhouse — Lord  &  Burnham,  Box  255, 
Irvington,  NY  10533. 

Pages  42-45:  Flowers,  vegetables — W.  Atlee  Bur- 
pee Co.,  Warminster,  PA  18974;  Park  Seed,  Hwy. 
254  N,  Greenwood,  SC  29647.  Roses-^Jackson  & 
Perkins  Roses,  Medford,  OR  97501;  Roses  By  Fred 
Edmunds,  6235  SW.  Kahle  Rd.,  Wilsonville,  OR 
97070. 

CREATIVE  MACHINE  STITCHERY 

Pages  46-47:  Blue-and-white  woven  braid — Inge- 
bretsen's  Scandinavian  Center,  1601  E.  Lake  St., 
Minneapolis,  MN  55407.  Pewter  stein — David's  Bri- 
ar Shop,  Merle  Hay  Mall,  Des  Moines,  IA  50310. 
Wineglasses  "Intermezzo" — Orrefors  Crystal  Gal- 
lery, 58  E.  57th  Street,  New  York,  NY  10022. 

LIVING  WITH  TV  VIDEO 

Page  55  (bottom  left):  Entertainment  center — 

Star,  23251  Vista  Grande,  Laguna  Hills,  CA  92653. 
(Top  right):  Television — NEC  Home  Electronics 
USA,  1255  Michael  Dr.,  Wood  Dale.  IL  60191. 
Pages  56-57  (bottom):  Column — Ballard  Designs, 
2148-J  Hills  Ave.,  Atlanta,  GA  30318.  Television- 
Quasar  Co.,  1325  Pratt  Blvd.,  Elk  Grove  Village,  IL 
60007.  (Top):  Television— RCA  Consumer  Elec- 
tronics, 600  N.  Sherman  Dr.,  Indianapolis,  IN  46201. 
Laminates — Formica  Corp.,  1501  Broadway,  Suite 
1519,  New  York,  NY  10036   Carpet,  fabrics— F. 
Schumacher  &  Co.,  79  Madison  Ave.,  New  York,  NY 
10016-7878. 

Page  58  (left):  Pie  safe — The  Lane  Co.,  P.O.  Box 
151.  Alta  Vista,  VA  24517.  (Right):  Chair  fabric- 
Jack  Valentine  Inc.,  104  E.  25th  St.,  New  York,  NY 
10021.  Television — Sony  Corp.  of  America,  Sony 
Dr.,  Park  Ridge,  NJ  07656. 

Page  59:  Fabric— Brunschwig  &  Fils,  410  E.  62nd 
St.,  New  York,  NY  10021.  Needlepoint  carpet- 
Stark  Carpet  Corporation,  939  Third  Ave.,  New  York, 
NY  10022.  Wallpaper  "Attache"— Albert  Van  Luit  & 
Co.,  4000  Chevy  Chase  Dr.,  Los  Angeles,  CA  90039. 
Page  60  (bottom):  Television  "Dimensia" — RCA 
Consumer  Electronics,  600  N.  Sherman  Dr.,  India- 
napolis, IN  46201.  (Top):  Rattan  table,  chairs- 
Design  Institute  America,  8687  Melrose  Ave..  Los 
Angeles.  CA  90069.   Irish  wool  carpet — Sewel- 
son's  Carpets  International,  D&D  Building  161 1,  979 
Third  Ave.,  New  York,  NY  10022.  Video  player— 
Pentax  Corporation,  351   Inverness  Dr.,  E,  Engle- 
wood,  CO  80112. 

Page  61:  Modular  design  cabinets — Eurodesign 
Ltd.,  12333  Saratoga-Sunnyvale  Rd.,  Saratoga,  CA 
95070.  Glove  leather  sofa — Hancock  and  Moore, 
P.O.  Box  3444.  Hickory.  NC  28601.  Coffee  table— 
Wrollie  and  Lo  Presti,  Gallaria  Design  Center,  101 
Henry  Adams  St.,  San  Francisco,  CA  94103.  Area 
rug  "Rassini" — Gallaria  Floors  Limited,  Gallaria  De- 
sign Center  (address  above).  Armchair — Fremarc 
Designs,  18810  E.  San  Jose,  City  of  Industry,  CA 
91748. 

QUICK  TO  KNIT  SWEATERS 
Pages   62-63:    Yarn    "Germantown" — Brunswick 
continued  on  page  97 

Most  of  the  products  shown  editorial- 
ly in  Better  Homes  and  Gardens'"  can  be 
obtained  in  leading  local  stores.  For 
more  information,  write  the  manufac- 
turers listed.  Some  privately  owned  or 
custom-made  items  are  omitted  from 
the  product  listing. 

WHAT'S  NEW  FOR  AMERICAN  FAMILIES 

Page  20:  Chair,  steel  tables  "Petro"— Holly  Hunt 
Co.,  1728  Merchandise  Mart,  Chicago,  IL  60654. 
Wide  blinds — Levolor  Lorentzen  Inc.,  720  Monroe 
St.,  Hoboken,  NJ  07030.  Fabrics— Laura  Ashley 
Inc.,  Dept.  428H,  70  Marcus  Dr.,  Melville,  NJ  11747. 
Draped  table — Karl  Mann  Assoc,  232  E.  59th  St., 
New  York,  NY  10022.  Torchere — Nessen  Lamps. 
Inc.,  621  E.  216th  St.,  Bronx,  NY  10476. 

GARDENER'S  LOG 
TEST-GARDEN  UPDATE 

Page  34:  Juwell    cold  frame — W.  Atlee  Burpee 
Co.,  Warminster,  PA  18974;  The  Kinsman  Garden 
Co.,  River  Rd.,  Point  Pleasant,  PA  18950;  Park  Seed 
Co.,  Hwy.  254  N,  Greenwood,  SC  29647-0001. 
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let  this  exciting 

f75  Great  Face  Collections 

l/us  a  fabulous  Surprise  Gift  Free!  wStSTS^ 


L>u  get  all  this  for  only  $1 ! 

the  fabulous  cosmetics  you  need  in  one  full-size,  mirrored 
npact!  And,  of  course,  all  are  in  this  year's  greatest  colors, 
j  get ...  a  dozen  dazzling  powder  eyeshadows ...  2  sensa- 
lal  powder  blushes.. .a  lush  mascara... 2  long-lasting  lip 
sses... a  coordinating  lip  pencil... and  two  professional 
jlicators.  They're  all  in  a  stylish  compact  that's  perfect  for 
jr  dressing  table  at  home  or  your  desk  at  the  office!  You 
o  get  a  beautiful  Surprise  Gift  FREE. 

Lfter  your  $75  Great  Face  Collection  for  only  $1,  you  get  a 
Lv  and  different  Beauty  Collection  about  every  two  months 
llways  featuring  products  from  famous  cosmetics  houses 
Important  savings... along  with  step-by-step  beauty  advice 
She  World  of  Beauty  Guide'  magazine.  Plus . . .  once  or  twice 
fear,  you  may  receive  a  special  priced  Collection-like  a 
imous-Name  Fragrance  Collection  or  a  Men's  Grooming 
Election- ideal  for  gift-giving. 

Iknd  even  though  its  value  is  far  greater  each  Collection  you 
oose  to  keep  is  yours  at  the  low  member's  price  of  just 
.98  to  $10.98  plus  shipping  and  handling. 
there's  no  minimum  number  of  Collections  to  buy,  you  can 
Hum  any  Collection  you  don't  want,  and  you  can  cancel 
fy  time  after  examining  your  $75  Great  Face  Collection. 
p  you  are  under  no  obligation  to  buy  anything-ever! 

'loin  the  ready-to-go  group.  Mail  the  Beauty 
ofile  with  just  $1  (we  even  pay  postage) 
|  get  your  $75  Great  Face  Collection. 

>o  it  now! 


Here's  what  you  get... 

•  A  dozen  dazzling  eyeshadows 

•  Two  powder  blushes  •  Two  lip  glosses 

•  A  coordinating  lip  pencil  •  A  lush  mascara 

•  Two  professional  applicators 

•  A  carry-along  mirrored  compact 

•  Exclusive  World  of  Beauty  Guide"  magazine 

•  A  fabulous  Surprise  Gift  FREE! 

Just  complete  your  World  of  Beauty  Profile  on  the  reverse 
side  and  mail  it  with  $1  today! 
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Get  this  exciting 

$75  Great  Fad 
Collection 


FOR 
ONLY, 


when  you  join 
World  of  Beauty' 


PLUS  A  FABULOU 
SURPRISE  GIFT 
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YOUR  WORLD  OF  BEAUTY*  PROFILE:  To  help  us  serve  your  beauty  needs,  we  need  to 
know  about  your  beauty  type  and  color  preferences.  Please  complete  this  profile  and  mall  it  with  one  dollar  today. 


1.  My  skin  tone  is: 

[]  Light      (  I  Medium      [  ]  Med-Dark      I  I  Dark 

2.  My  skin  type  is: 

□  Dry      G  Normal      (  ]  Oily      [  ]  Combination 

3.  Mascara  color  I  prefer  (check  one): 

[  ]  Black    (  I  Brown    I  I  Navy    I  I  Fashion  Colors 

4.  Eyeshadow  colors  I  prefer  (check  one): 

I  ]  Blue  to  Violet  [  ]  Pink  to  Wine 

I  ]  Beige  to  Brown  [  ]  Variety 

5.  Lip  Colors  I  prefer  (check  one): 

□  Pink  to  Plum  □  Honey  to  Cinnamon 

□  Red  to  Brick  □  Variety 
I  ]  Peach  to  Coral 

6.  Nail  enamel  colors  I  prefer  (check  one): 

[J  Pink  to  Plum  □  Honey  to  Cinnamon 

□  Red  to  Brick  [  ]  Variety 
I  I  Peach  to  Coral 

7.  My  main  beauty  concerns  are  (check  one 
or  more): 

I  I  Skin  care       I  I  Fitness  I J  Nailcare 

I  J  Blemishes      I  i  Makeup  □  Color 

I  I  Wrinkles  application  coordination 

I  I  Haircare 

8.  My  Age  Group  is: 

I  I  15  and  under    I  I  20-25    I  I  33-39    I  I  50  t 
[  ]  16-19  I  ]  26-32    I  I  40-49 


$1  INTRODUCTORY  OFFER 

□  YES!  I  have  enclosed  my  dollar.  (No  coins 
please.)  Please  accept  my  enrollment  and  send 
my  $75  Great  Face  Collection,  my  step-by-step  World  of 
Beauty  Guide*  ..plus  my  FREE  Surprise  Gift!  I  under- 
stand that  I  will  receive  future  Beauty  Collections  about 
every  two  months  for  just  $8  98  to  $10  98  plus  shipping 
and  handling,  even  though  their  value  is  far  greater  Plus 
once  or  twice  a  year,  I  may  receive  a  special  priced 
Collection -like  a  Famous-Name  Fragrance  Collection 
or  a  Mens  Grooming  Collection  -  ideal  for  gift-giving 
I  may  return  any  Collection  I  don't  want,  and  I  may  cancel 
any  time  after  examining  my  $75  Great  Face  Collection 

World  of  Beauty  •  65  East  SouthWater  •  Chicago,  IL  60601 

Mrs 

Miss 

Ms 


PI  EASE  PRINT 


Address . 


.Apt. 


City_ 


.Zip- 


Slate  

Do  you  have  a  telephone?  I  I  Yes    I  I  No 

Have  you  bought  anything  by  mail  in: 

I  I  Last  6  months    I  I  Year    I  ]  Never 

Limit:  One  Introductory  Collection  per  Household 

All  enrollments  sub|ect  to  acceptance  by  Woild  ol  Beauty 

<B  1987  GRI  Corp  World  ol  Beauty /A  Division  ol  GRI  Corp. 


M-IH.' 


TWO  OUNCES  OF  SHEER  POWER 


Lots  of  women  have  a  secret  these 
days.  Their  dresses  fit  smoothly.  Their  tum- 

Imies  are  trim.  They 
don't  jiggle.  A  gir- 
dle? Never! 
They  get  their 
control  from  two 
ounces  of  sheer 
power— No  non- 


sense® Control 


Top  panty  hose. 

See  those  ribs?  When  you  wear  No 
nonsense  Control  Top,  they  work  to  hold 
you  in  firmly,  but  ever  so  gently.  You're  never 
aware  of  any  tightness,  but  you  find  your 
clothes  seem  to  fit  more  smoothly.  You  look 
better.  And  that  means  you  feel  better! 

But  that  feeling  doesn't  come  from  the 
ribbed  panty  alone.  Control  Top  also  has 


that  No  nonsense  tapered  fit  which 
shapes  itself  perfectly  from  ankle  to  waist 
for  a  sleek,  smooth  fit. 

Yes,  a  leading  competitor  has  a  control 
top  panty  hose  too.  But  they  don't  have 
a  ribbed  panty ...  Or  that  great  No 
nonsense  fit! 


No  nonsense 


©  1986  No  Nonsense  Fashions,  Inc.  Made  with  DuPont  nylon. 


IfYouWereTbldNotTh  ^atWithYour  Fingers, 
You'll  Have  Some  i  liJnlearningTbDo. 


w. 


Try  our  lightly  breaded  chicken, 
They're  easy  to  make.  Fun  to  eat.  And  they'll 
utensil.  No  matter  what  your  mother  told  you 


am  &  cheese,  vegetables,  and  cheeses, 
your  fingers  into  your  favorite  eating 

Id  h  Lite  Finger  Foods. 


CG«oA.Hormel&(/i  1986 


FOOD 


HOT  DOGS!  SNAZZY  FIXUPS  TO  SHOUT  ABOUT 


i 


•  • 


n  the  early  1900s  vendors 
hawked,  "They're  red  hot!  Get  your 
dachshund  sausages  while  they're 
red  hot!"  A  cartoonist  illustrating 
these  vendors  had  trouble  with 
spelling — that's  how  dachshund 
sausages  became  "hot  dogs." 

HOT  DOG  PITAS 

1  8-ounce  can  tomato  sauce 
1  green  pepper,  cut  into  Vi-inch 

pieces 
y-z  cup  shredded  carrot 
1  4-ounce  can  sliced 

mushrooms,  drained 
1  tablespoon  Dijon-style 

mustard 
Vi  teaspoon  onion  salt 
6  frankfurters,  chopped 
3  large  pita  bread  rounds,  halved 
Vi  cup  shredded  Cheddar 

cheese  (2  ounces) 
In  a  10-inch  skillet  combine  first  6 
ingredients  and  Vh  cup  water.  Bring  to 


Try  new  grandstand  treats:  Mini  Corn 
Dogs  and  Hot  Dog  Pitas. 

boiling;  reduce  heat.  Simmer,  uncov- 
ered, 10  minutes.  Stir  in  frankfurters; 
return  to  boiling.  Simmer,  uncovered, 
about  5  minutes  or  till  pepper  is  crisp- 
tender.  Spoon  mixture  into  pita  halves. 
Sprinkle  shredded  cheese  atop  each. 
Makes  6  servings. 

Nutrition  information  per  serving: 
318  caL,  11  g  pro.,  17  g  carbo,  23  g  fat, 


39  mg  choL,  and  1,283  mg  sodium. 
U.S.  RDA:  32%  vit  A,  60%  vit  C,  13% 
thiamine,  12%  riboflavin,  14%  niacin, 
and  11%  calcium. 

MINI  CORN  DOGS 

1  6-ounce  package  onion  ring 
batter  mix 

1   1 6-ounce  package 
frankfurters  (8  or  10), 
cut  into  fourths  crosswise 
Cooking  oil  for  deep-fat  frying 

Combine  batter  mix  and  enough  wa- 
ter (about  V2  cup)  to  make  a  thick  bat- 
ter. Dip  frankfurters  in  batter.  Fry,  4  or 
5  at  a  time,  in  deep  hot  fat  (375°)  about 
2  minutes  or  till  golden.  Drain  on  paper 
towels.  Insert  toothpicks.  Keep  warm 
in  oven  while  frying  remaining  pieces. 
Serve  hot  with  mustard  and  ketchup. 
Makes  32  or  40  appetizers. 

Nutrition  information  per  appetizer: 
76  cai,  2  g  pro.,  3  g  carbo.,  6  g  fat,  7  mg 
choL,  207  mg  sodium.  H 


Freshri 


Dippin' 
fresh 


s  Is  A  Matter  Of  Degrees. 


New  Dippin'  Fresh™  Dipping  Sauces  are  frozen  to  keep  the 
taste  fresh,  without  preservatives  or  artificial  ingredients.  Thaw  at 
room  temperature  or  pop  in  your  microwave  for  just  60  seconds  to 
release  all  the  original  goodness.  Look  for  Chinese  Plum, 
Honey  Apple,  and  other  tasty  flavors  in  your 
grocers  freezer. 

New  Dippin'  Fresh™  Dipping  Sauces 
Frozen  For  Freshness. 


1  \  lliiriiv !.'.<"  I ' > -J . 


MAMTACT  KIK'KKIN     v>  EXPIRATION  0ATT. 

3CH  off  any  two  new  Dippin'  Fresh™  Dipping  Sauces. 
Sweet  &  Sour,  Honey  Apple,  Mustard,  Chinese  Plum,  Barbecue. 

Retailer  Hormel  will  redeem  this  coupon  for  amount  shown  plus8< 
handling  provided  you  and  your  customer  have  complied  with  the 
lams  of  this  offer.  Any  'iCYX'XA^ 

other  application  ma)  £.\J-j>jHD 

constitute  fraud  Cou- 
pon void  where  prohib- 
ited, laxed  or  restricted 
Customer  must  pay  am 
sales  lax  To  redeem 
coupon  mail  toHormel, 
I'n  B0)  '  -0002,  El 
'     Paso,  Texas  79975  Cash 


valut  I  V» 

MMli  ONI ON  11111  KHASI 


5    '  37600"55130,M  9 


"J  just  had  this  terrible  dream 
the  Cremerie  was  gone" 


Dreams  are  made  of  new  Cremerie  triple  creme 
appetizer  cheese. 

New  Cremerie  triple  creme  cream  cheese.  Blended 

with  selected  herbs  and  spices.  In  four  delicious 

varieties.  You'll  find 

Cremerie  next  to  the    s4&^d 

Philadelphia  Brand 

cream  cheese  in  your 

grocer's  dairy  case. 


New  Cremerie  triple  creme  appetizer  cheese 

from  Philadelphia  Brand. 

Now  disappearing  at  the  finest  occasions. 

Available  in  limited  areas  C  1986  Kraft,  Inc. 


FOOD 


FAJITAS! 

Tex-Mex  Favorite 


At  Home  on  the 


H' 


Fajitas  (pronounced 
fa-HEE-tas)  —  meat- 
filled  tortillas — have  tak- 
en off  like  a  Texas  wild- 
fire! From  humble  roots 
with  Mexican  cowboys  in 
Texas,  fajitas  are  now  a 
restaurant  hit.  To  fix 
them  at  home,  marinate 
and  grill  the  meat,  and 
wrap  it  in  a  tortilla. 


Let    diners    assemble    their 
own  fajitas  at  the  table. 


TEQUILA-LIME 
FAJITAS 

An  authentic  fajita,  Spanish  for  "little  belt,"  uses  beef  skirt 
steak,  the  inner  diaphragm  muscle  of  the  steer.  Because  skirt 
steak  is  hard  to  find,  flank  steak  is  often  used  instead — 
Vi  cup  lime  juice 
1/4  cup  tequila 
%  cup  cooking  oil 

1  4-ounce  can  chopped  green  chili  peppers,  drained 
1/2  teaspoon  bottled  hot  pepper  sauce 
1/4  teaspoon  salt 
1  medium  onion,  thinly  sliced 
1  boneless  beef  plate  skirt  steak  or  flank  steak  (about 

%  pound) 
6  8-inch  flour  or  corn  tortillas 

For  marinade,  in  a  2-cup  measure  combine  lime  juice, 
tequila,  oil,  chili  peppers,  hot  pepper  sauce,  and  salt.  Add 
onion.  Place  steak  in  a  shallow  dish.  Pour  marinade  over 
steak.  Cover  and  marinate  steak  in  the  refrigerator  over- 
night, turning  it  several  times. 

Remove  steak  from  marinade,  reserving  the  marinade. 
Pat  steak  dry  with  paper  towels.  With  a  slotted  spoon,  re- 
move onion  and  chili  peppers  from  marinade;  wrap  in  foil. 
Stack  tortillas  and  wrap  in  another  piece  of  foil. 

Grill  the  wrapped  onions  and  chili  peppers  and  the  steak 
directly  over  medium  coals  for  9  minutes.  Add  wrapped  torti- 
llas to  grill.  Turn  steak  and  continue  grilling  to  desired  done- 
ness,  allowing  9  to  11  minutes  for  medium  doneness.  Brush 
steak  occasionally  with  reserved  marinade  during  grilling. 

To  serve,  thinly  bias-slice  steak  into  bite-size  pieces.  Place 
some  steak  strips,  onions,  and  chili  peppers  on  each  tortilla. 
Top  with  avocado  slices  and  dairy  sour  cream,  if  desired.  Roll 
up  tortillas.  Makes  3  servings. 

Nutrition  information  per  serving:  400  cat,  35  g  pro,  33  g 
carbo.,  13  g  fat,  95  mg  chol.,  100  mg sodium.  U.S.  RDA:  122% 
vit  C,  11%  thiamine,  17%  riboflavin,  29%  niacin,  15%  calci- 
um, 33%  iron,  25%  phosphorus.  r$ 
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SHOPPING 


continued  from  page  94 
Yarns.  Brunswick  Ave,  P.O  Box  548.  Moosup.  CT 
06354  Yarn  "Kitten"— Reynolds  Yarns.  15  Oser 
Ave..  Hauppauge.  NY  11788  Yarn  "Ambrosia 
Slim '— Tahki  Imports.  Incorporated.  92  Kennedy. 
Hackensack  NJ  07601. 

MASTER  SUITES 

Page  64  (top).  Carpeting— Masland  Carpets.  P.O. 
Box  40.  Carlisle,  PA  17013-0040  Ottoman—  Kay/ 
Lyn.  Inc..  P.O.  Box  2366,  High  Point.  NC  27261. 
Chaise  chairs — Weiman  Upholstery,  P.O.  Box  551, 
Bassett.  VA  24055  (Bottom):  Fireplace — Majestic, 
Inc.,  736  Erie  St,  Huntington.  IN  46750. 
Page  65  (top):  Marble— Stone  Center,  Inc.,  3200 
Brannon,  St  Louis.  MO  63139  (Bottom  left):  Pull- 
out  clothes  rod — Knape  and  Vogt,  2700  Oak  In- 
dustries Dr..  Grand  Rapids,  Ml  49505.  (Bottom 
right):  Sink,  faucets,  towel  bar,  hooks — Sherle- 
Wagner  International.  Inc..  60  E  57th  St..  New  York. 
NY  10022.  Small  refrigerator— U-Line  Corp.,  P.O. 
Box  23200,  8900  N.  55th  St..  Milwaukee,  Wl  53223. 
Page  66  (top):  Carpet — Customweave  Carpets, 
Inc.,  18480  Pacific  St..  Fountain  Valley,  CA  92708 
Rowing  machine — Abercrombie  and  Fitch,  2302 
Maxwell  Lane,  P.O.  Box  18234,  Houston,  TX  77023. 
Acrylic  plastic  pedestal — Cal-Mil  Plastic  Products. 
Inc.,  Highway  88,  Pioneer,  CA  95666. 
Page  67  (top):  Cosmetic  lights — Halo  (address 
below)  Sinks — Kohler  (address  below).  Fixtures — 
Artistic  Brass,  Div.  of  Norris  Ind.,  4100  Ardmore  Ave., 
Southgate.  CA  90280.  (Bottom  left):  Oriental  rug— 
Sewelson's  Carpets  Int'l,  D&D  Bldg.  1 61 1 ,  979  Third 
Ave.,  New  York,  NY  10022.  Pillows— Stroheim  and 
Romann,  8687  Melrose  Ave.,  Suite  526,  Los  Ange- 
les, CA  90069.  Fabric  for  bench  cushion — Scala- 
mandre,  950  Third  Ave.,  New  York.  NY  10022. 
Lamp — Frederick  Cooper  Lamps,  2545  W.  Diversey 
Ave.,  Chicago,  IL  60647.  (Bottom  right):  Bed- 
spread fabric— Clarence  House,  40  E.  57th  St., 
New  York,  NY  10022.  Nightstand— Baker,  Knapp 
and  Tubbs,  573-T  Colombia  Ave.,  Holland,  Ml 
49423. 

Page  68  (center):  Carpet— Masland  (address 
above).  Headboard,  bedspreads — Payne  Fabrics, 
3500  Kettering  Blvd.,  Dayton,  OH  45439.  Fabric  on 
chairs — Robert  Allen/Amtex  Contract,  261  Fifth 
Ave.,  New  York,  NY  10016.  Drapery  fabric— F. 
Schumacher  &  Co.,  58  W.  40th  St.,  New  York,  NY 
10018.  Chairs— Wesrwood  lnd„  Inc.,  597  Glasgow 
Ln.,  Tupelo,  MS  38881. 

Page  69  (top):  Sink,  tub,  toilet— Kohler  Co.  (ad- 
dress above).  (Bottom  left):  Window,  door— Pella- 
Rolscreen  Co.,  100  Main  St.,  Pella,  IA  50219. 


WHAT  MAKES  CHILI  CHILI? 

Page  72  (left):  Bowl,  plate  "Parfait"— Nikko  Ceram- 
ics, Inc.,  165  Chubb  Ave.,  Lyndhurst,  NJ  07071. 
Page  73  (left):  Bowl,  plate  "Whipped  Cream"— 
Jepcor  Int'l,  41  Madison  Ave.,  New  York,  NY  10010. 
(Right):  Oval  platter— The  Hall  China  Co.,  East  Liv- 
erpool, OH  43920. 


PUT  SOME  SPICE  IN  YOUR  COOKING 

Page  74  (top  left):  Plate  "Colorstax"— Metlox  Pot- 
teries, 1200  Morningside  Dr.,  P.O.  Box  8,  Manhattan 
Beach,  CA  90266.  Napkin  "Kountry  Khaki"— Table 
Manners,  Inc.,  746  S.  Los  Angeles  St.,  Los  Angeles, 
CA  90014.  (Bottom):  Saucepan— Chantal  Cook- 
ware,  Lentrade,  Inc.,  10649  Haddington,  Houston, 
TX  77043.  Knife— Chicago  Cutlery,  5420  N.  County 

BETTER  HOMES  AND  GARDENS,  JANUARY  1987 


Rd.  18,  Minneapolis.  MN  55428.  (Top  right):  Plate 
"Colorstax"— Metlox  Potteries  (address  above). 
(Bottom):  Knife — Chicago  Cutlery  (address  above). 
Page  75  (top  left):  Plate  "Colorstax"— Metlox  Pot- 
teries (address  above).  (Bottom):  Saucepan — 
Hackman,  available  from  Crate  and  Barrel,  858  N. 
Michigan  Ave.,  Chicago,  IL  6061 1 .  (Top  right):  Plate 
"Colorstax" — Metlox  Potteries  (address  above). 
Page  76  (top  left):  Plate  "Colorstax"— Metlox  Pot- 
teries (address  above).  (Bottom):  Knife — Chicago 
Cutlery  (address  above).  (Top  right):  Plate  "Color- 
stax"— Metlox  Potteries  (address  above).  Fork — 
Reed  &  Barton  Silversmiths,  144  W.  Britannia  St., 
Taunton,  MA  02780.  (Bottom):  Blender  "Oster- 
izer" — Oster,  5055  N.  Lydell  Ave.,  Milwaukee,  Wl 
53217.  Saucepan — Schiller  &  Asmus,  P.O.  Box  575, 
Yemassee,  SC  29945. 

Page  77  (top  left):  Plate  "Colorstax"— Metlox  Pot- 
teries (address  above).  Fork — Reed  &  Barton  Silver- 
smiths, 144  W.  Britannia  St.,  Taunton,  MA  02780. 
(Bottom):  Measuring  cup — Pyrex,  Corning  Glass 
Works,  Corning,  NY  14830.  (Top  right):  Cham- 
pagne glass  "Toast  Tulip" — Colony,  225  Fifth  Ave., 
Rm.  1000,  New  York,  NY  10010.  (Bottom):  Food 
processor  "Oskar" — Sunbeam  Appliance  Co., 
1333  Butterfield  Rd.,  P.O.  Box  1570,  Downers 
Grove,  IL  60515. 

Page  78:  Platter  "Colorstax" — Metlox  Potteries  (ad- 
dress above). 


PRIZE  TESTED  RECIPES 

Page  89  (left):  Crockery  slow  cooker  "Crock- 
Pot"— Rival  Mfg.  Co.,  36th  &  Bennington  Sts.,  Kan- 
sas City,  MO  64123.  Napkin  "Ritz"-^John 
Ritzenthaler  Co.,  40  Portland  Rd.,  West  Consho- 
hocken,  PA  19428.  (Right):  Teapot,  cup,  saucer— 
Jacque  Jugeat,  225  Fifth  Ave.,  New  York,  NY  1 001 0. 
Plate  "La  Ronde  Pink"— Fitz  &  Floyd,  1371  Round 
Table,  Dallas,  TX  75247. 

Page  90  (left):  Plate,  bowl  "Colorings"— Waech- 
tersbach  USA,  Inc.,  8300  NE.  Underground  Dr.,  Kan- 
sas City,  MO  64161.  (Right):  Terrine  "Fiori 
White"— Villeroy  &  Boch  Tableware  Ltd.,  41  Madi- 
son Ave.,  New  York,  NY  10010. 

CLASSY  CORRIDOR  KITCHENS 

Page  98:  Refrigerator — Sub-Zero  Freezer  Co.,  Inc., 
Box  4130,  W.  Beltline  Hwy.,  Madison,  Wl  53711. 
Sink  "Blueberry"— Kohler  Co.,  Kohler,  Wl  53044. 
Countertop  ceramic  tile  "Tulipani" — Walker  & 
Zanger,  1832  S.  Brand  Blvd.,  Glendale,  CA  91204. 
Trash  compactor— Thermador,  51 19  District  Blvd., 
Los  Angeles,  CA  90022.  Fabric  on  shades  and 
banquette — Naco  Fabrics,  145  Plant  Ave.,  Haup- 
pauge, NY  11788.  Brick  flooring  "Old  Boston"— 
Maybrik  Tile,  4545  Brazil  St.,  Los  Angeles,  CA 
90039. 

Page  99:  Stove,  microwave — Hotpoint,  Div.  of 
General  Electric,  Appliance  Park,  Louisville,  KY 
40205.  Toaster  oven — General  Electric  (address 
above). 

Page  100  (top):  Sink-range-refrigerator  unit — 
Dwyer  Products,  Calumet  Ave.,  Michigan  City,  IN 
46360.  Dishwasher — Hotpoint  (address  above). 
Track  lighting — Halo,  400  Busse  Rd.,  Elk  Grove 
Village,  II  60007. 

Page  101  (top):  Sink— American  Standard  Plumb- 
ing and  Heating,  40  W.  40th  St.,  New  York,  NY 
10018.  Stove — Caloric  Sales  Corp.,  Township  Line 
and  Washington  Ln„  Wyncote,  PA  19095.  (Bottom): 
Refrigerator— Amana  Refrigeration,  Inc.,  Amana, 
IA  52203.  pig 
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2A  colorful  pages 
of  window  and 
patio  door  facts. 

Here's  the  window  and  patio  door 
booklet  for  new  homes,  remodeling  and 
window  replacing.  24  pages  of  facts 
and  figures  in  easy  to  understand 
question  and  answer  format. 

There  are  full-color  photos  for  window 
ideas  and  sections  on  energy, 
window  planning  and  new  Andersen® 
High-Performance  insulating  glass. 
The  complete  Perma-ShieldB  product 
line  is  shown  installed  in  homes. 


Send  me  the  "Window  &  Patio  Door  Answers 
From  Andersen"  booklet. 
I  plan  to  D  build  D  remodel  D  replace. 
Mail  to:  Andersen  Corporation,  Box  12, 
Bayport,  MN  55003. 

Name. 


Address 

002-0187 

City 

Slate 

7ip                                                                       

Area  Code 
Phone  (              ) 

Come  home 

,  pal 

io  quality  /S^S!S.\ 

Apdersen 
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KITCHENS 


Our  three  kitchens— 

here  and  on  the  following  pages— show  how  pleasing 

and  efficient  a  galley  can  be. 

By  Gregory  D.  Cook 
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From  the 
work  core  to 
the  eating 
area,  this 
compact 
corridor  is 
bright  and 
functional. 


Hand-painted  ceramic  tiles  add  whimsy  to  a  working  wall. 

SUBURBAN  STYLE 

.Follow  the  straight  and  narrow 
to  bunches  of  bright  ideas  for 
your  kitchen.  This  San  Diego 
suburban  galley  makes  food 
preparation  fast  and  convenient 
for  a  family  of  four. 


SAME  SPACE 

Why  add  on  when  you 
can  create  a  kitchen  this 
efficient  in  existing 
space?  It  went  from  dark 
and  dated  to  bright  and 
modern  without  a 
change  in  floor  plan. 
Room  dimensions  before 
renovation:  8  X 18  feet. 
After:  the  same. 

NEW  LOOKS 

Workers  gutted  the 
kitchen  before  installing 
a  brick  floor,  custom  cab- 


inets, and  built-in  appli- 
ances. White  laminate 
and  under-cabinet  light- 
ing set  a  sunny  tone 
throughout  the  corridor. 

WORKS  WELL 

Tall  cabinet  doors  hide 
tiers  of  shelves  that  rise 
ceiling  high.  The  bold  de- 
sign of  the  wedding  ring 
quilt  makes  the  far  wall 
seem  closer. 

Buying  information, 
page  94. 


New  greenhouse  window  captures  the  outdoors. 
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CLASS 


vv 


\ 


\ 


URBAN 
EFFICIENCY 


Imall  kitchens  demand 
the  ultimate  in  compact 
design.  Here's  a  strategy 
in  San  Francisco  that  pays 
off  in  a  big  way. 


\ 


Combination  appliance  center 


High-style  apartment  kitchen  in 
smallest  possible  space 

CLEAN  AND  SIMPLE 

Packing  appliances,  storage,  and  eat- 
ing space  into  7  X 14  feet  calls  for  cre- 
ative design  to  the  nth  degree.  An  all- 
in-one  sink,  dishwasher,  range,  and 
refrigerator  maximizes  the  utility  of 
the  tiny  space.  The  color  scheme  works 
hard,  too:  Black  gives  a  sense  of  depth; 
white  brightens;  and  red  provides  a 
punch  of  color.  Table  and  chairs  fit 
neatly  at  the  end. 
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EUROPEAN 
COUNTRY 

iVenovations  that 
preserve  old-house 
charm  convey  a  quiet 
appeal.  This  New  Orleans 
classic  blends  the  ages. 


Decor  emphasizes  antiques 


Rustic  country  kitchen  with  a 
historical  flavor 

FRANKLY  FUNCTIONAL 

Straightforward  utility  and  histori- 
cal value  meld  perfectly  in  this  homey 
kitchen,  located  close  to  the  French 
Quarter.  The  hard  lines  of  a  commer- 
cial sink,  open  cedar  shelves,  and  ex- 
posed beams  are  softened  by  natural 
light  entering  the  room  from  a  cutout 
under  the  eaves.  Double  patio  doors 
lead  to  a  beautiful  patio  garden. 
Buying  information,  page  94. 


BETTER  HOMES  AND  GARDENS,  JANUARY  1987 


101 


S  H  O  P  P  I  N 


HOW  TO  ORDER 


All-America  Roses  (page  42) 


Sheer  Bliss 


^H 

ct  TiJSmsrtp 

i&g 

Bonica  New  Year 

The  All-America  Rose  Winners  for  1987! 

Sheer  Bliss  is  a  vigorous,  fragrant  hybrid  tea  with  tall  straight  stems.  The  blooms  are 
creamy  white  edged  with  pale  pink.  Bonica  is  the  first  shrub  rose  ever  to  win  an 
All-America  medal.  It's  a  non  stop  bloomer  with  pale  pink  flowers  packed  into  tight 
clusters.  Ours  is  a  grade  Vh  (slightly  smaller  than  some  available,  but  still  an 
excellent  value).  New  Year  is  a  superb  grandiflora  with  red-orange  blossoms  and 
dark,  leathery  green  foliage. 

Special  Ordering  Note:  All-America  Roses  are  available  in  very  limited  quantities 
so  order  early.  All  orders  will  be  shipped  at  the  proper  time  for  planting  in  your  area 
of  the  country  (approximately  February  1  through  April  30, 1987). 


Better 
H°mes 

lected  fiW  SerVice  has  se" 
ow  t  thhe,produc«s  shown  be- 
low to  help  you  re-create  in 
VO"r  own  home  the  Idea" 
shown  on  our  editorial  pa;er 
You  save  time  because  we've 
done  the  shopping  for  you 

And  you  can  be  completely 
consent  the  roses,  craft  P7 
terns,  cookware,  and  books 
presented  on  this  page  are  of  ?he 

mSS  TUt)f  and  "•«*  our 
Jtact  standards  nfov~.,...-.r 


Spicy  Seasonings 

(pages  74  to  78) 


Brand-New  for  1987! 

Step-By-Step  Successful  Gardening  is  the  newest  and  most  comprehensive 
book  of  gardening  fundamentals  from  Better  Homes  and  Gardens®.  Step-by- 
step  photos  and  instructions  take  the  guesswork  out  of  home  gardening.  Hard- 
cover, 256  pages,  lots  of  full-color  photographs. 


Creative  Machine  Stitchery  (page  46) 


Quick  machine-stitched  trims  for  table  linens  add  pizzazz  to  both  formal  and 
informal  meals.  Or,  try  our  designs  on  bed  linens  or  throw  pillows.  Our  Creative 
Machine  Stitchery  Iron-On  Transfer  Pattern  contains  full-size  reproductions  of 
each  of  the  designs  shown  in  the  feature  beginning  on  page  46.  This  pattern  was 
specially  created  for  our  readers  and  is  an  exclusive  Better  Homes  and  Gardens® 
product  (not  available  in  stores.) 


\   Send  check  or  money  order  to: 

Locust  at  17th 
Dept.  28A,  Box  374 
I  Des  Moines,  IA  50336 


Better 
Homes 


SERVICE 


Name   _ 
Address 

City  

State  _ 


.Zip. 


Page      |    Description 


ALL  AMERICA  ROSES 


42 


42 


42 


No.  09186  Sheer  Bliss 


No.  09187   Bonica 


No.  09188   New  Year 


42    I    No.  16299   Step-Bv-Step  Successful  Gardening 


CREATIVE  MACHINE  STITCHERY 


46    I    No.  01459  Machine  Stitchery  Iron-On  Transfer  Pattern 


SPICY  SEASONINGS 


74-78        No.  31243  In  Praise  of  Pepper  Spice  Sampler 


74-78 


74-78 


74-78 


No.  31244  Tex-Mex  Adventure  Spice  Sampler 


No.  31245  Chinese  at  Home  Spice  Sampler 


No.  31207  Marble  Mortar  and  Pestle  Set 


BETTER  HOMES  AND  GARDENS''  BOOKS 


NO.  1601b    New  COOK  HOOK 
No.  16134   My  Recipe  Collection 

Mn     1R9RQ     Nrtl  JL    Q/li/-i/  rinrtUmn 


No.  16289   Hof  &  Spicy  Cooking 


Qty. 


Price 


S8.99. 


S8.99 


$8.99 


$24.95 


$9.99 


$8.95 


$8.95 


$8.95 


S10  99 


S16.95 


$16.95 


$5.95 


'TAX  NOTE:  We  are  required  lo  collect  and  pay  STATE  lanes  in  Arizona.  Connecticut.  Florida.  Illinois.  Iowa. 
Kansas.  Michigan. Minnesota.  Missouri.  New  Mexico,  Pennsylvania,  Wisconsin  We  aie  required  to  colled  and  pay 


STATE/LOCAL  taxes  m  California.  Georgia,  Nn 

"Shipping  and  Handling: 

For  orders  up  to  SS.00 $1 .00 

55.01 10  510.00  51.95 

510.01  lo  520.00  53.00 

520.01  lo  530.00  53.75 

530.01  lo  550.00  54.35 

OverS50.00     54.75 


York.  Ohio.  Tennessee,  Texas.  Virginia.  Washington 

Credit  Card  Orders  Speed  Delivery!  Fill  in  the  lines  below  or 

CALL  TOLL  FREE  800-2475099.  In  Iowa,  call  colled.  515.2S4.2856 

(Toll  Free  not  available  in  Alaska  or  Hawaii ) 

Credit 

Card  No.  

Expiration  Dale 
(Month/Year)  . 


Total  ol  Merchandise 

Sales  Tax  * 

Shipping/Handling  ** 

GRAND  TOTAL 


Total 


[  !  !i      h^- 


L 100%  MONEY-BACK  GUARANTEE  il  not  completely  satisfied) 


Call  TOll   (HI  I 
HIM)  .24)7  SOOT 


Some  of  the  trendi- 
est  foods  today  are 
of  the  hot  and  spicy 
variety,  and  studies 
show  there  is  in- 
creased interest 
among  our  readers 
in  using  spices  and 
other  new  ingredi- 
ents to  flavor  foods. 
Our  Spice  Samplers 
(left)  will  help  you 
re-create  the  recipe 
ideas  shown  by  our 
editors  in  this  issue. 
Each  sampler  con- 
tains four  recipes,  a 
five-page  spice  folio  plus  cooking  tips,  and  a  stack  of  four 
sample  jars.  In  Praise  of  Pepper  contains  Tellicherry  black, 
Muntok  white,  Szechwan  red,  and  Pepper  Melange.  Tex- 
Mex  Adventure  contains  Mexican  Oregano,  Comino,  Chi- 
lies  Pequin,  and  New  Mexican  Chili  powder.  Chinese  at 
Home  contains  five-spice  powder,  fragrant  sesame  oil, 
Mandarin  orange  peel,  and  Chinese  mustard. 


For  creating  your 
own  special  spice 
blends,  use  our 
heavy-duty  marble 
Mortar  and  Pestle 
Set. 


An  American  bestseller,  the  New  Cook  Book  is  ring  bound 
with  large  print  and  photos.  Contains  1,251  recipes  and 
features  nutrition  analysis  My  Recipe  Collection  is  a 
loose-leaf  binder  with  sturdy  dividers  and  index  system 
ready  for  you  to  fill  with  your  family's  favorite  treats.  Keeps 
recipes  safe,  organized,  and  easy  to  find.  Ring  bound,  142 
pages,  and  includes  our  tested  preparation  tips  Hot  & 
Spicy  Cooking  contains  90  gusto-grabbing  recipes  with  a 
range  of  hotness.  Includes  instructions  on  how  to  use  chi- 
lies  and  spices  A  quality  paperback  with  42  color  photos 
and  96  pages  
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Cambridge  crushes  generic  competition! 


Cambridge : 
Taste  breakthrough  af a  generic  price! 


c  Philip  Morris  Inc.  1986 


■■■■I 


Cambridge 


5s 


^H7 


Kings 
0 


Regular  &  Menthol 
Kings  &  100s 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


Mfr.  suggested  retail  price. 

12  mg  "tar."  0.9  mg  nicotine  av.  per  cigarette  by  FTC  method. 


LEKXOR© 


LEVOLOR  1"  Monaco  Blinds 
And  Other  Window  Treatments 


I  Plus  Custom  Window  Treatment*  From:  I 
LOUVER  DRAPE 
DEL  MAR  •  KIRSCH         I 


FREE  DELIVERY  ON  MOST  WINDOW  TREATMENTS 
ANYWHERE  IN  U.S.A.  EXCEPT  HAWAII  4  ALASKA 


WALLPAPER 

SUPER  SAVINGS  ON  NATIONAL  BRANDS 


Custom  Windows  &  Walls 

32525  STEPHENSON  HIGHWAY 
MADISON  HGTS.,  MICHIGAN  48071 

Call  Toll  Free  1-8.00-772-1947 

In  Michigan  1-313-585-3026 


Create  BRAIDS 

Many  styles  for  long  and  medium  hair 

and  any  texture 

Made  easy,  slep-by-step  illus- 
trated instructions  are  like  an 
expert  hair  stylist  helping  you 
with  this  guide.  A  variety  ol 
styles  for  daytime,  work,  sports, 
swimming,  dancing,  dating,  par 
ties  and  sophisticated  occa< 
sions.  From  basic  English 
French  and  Dutch  braids  to  ex- 
otic styles.  Advice  on  hair  care 
tor  attractive  braids,  best  outfits 
and  hair  ornaments  for  each 
VALCO  Publ.,  Dept.  BE-22  style.  Send  S7.95  plus  95c  ship- 
Box  2012  ping  for  braids  book.  30  day 
New  Rochelle.  NY  10802  money  back  guarantee. 


P-80 

27% 

Off  All 

Wallpaper 


Shop  Locally  and 
Call  in  any  pattern  from  any  book 

free  800  521-0650 

In  Michigan  Call  800  482-2488 
PHONE  ORDERS  ACCEPTED 

•  No  Deposit 

•  No  Shipping  Charge 

•  Visa /MasterCard 

•  No  Sales  Tax  (Except  Ml.  Res.) 

•  Same  Day  Computer  Processing 

Post  Wallcovering  Distributors,  Inc. 

Hours:  Mon.  -Sat.  9:00  AM  to  5:00  PM 


Two  Famous  Farmers! 


"*?* 


These  little  farmers  are  warming  hearts  in  rural  homes 
across  the  country!  Thousands  of  large  (14"  x  18").  full- 
color  posters  of  this  picture  have  been  ordered  across  the 
U.S.  Now  you.  too.  can  order  one  of  the  posters  for  just 
S3.00  plus  S1.25  shpg.  WALL  PLAQUE  gives  our  full- 
color.poster  picture  a  gleaming,  quality  finish  that'll  last  a 
lifetime.  Full-color  picture  of  our  "Two  Famous  Farmers" 
is  mounted  on  14 '  x  18"  wood  base,  then  sealed  with 
acrylic  for  lacquered  effect.  Only  $12.95  plus  $2.85  shpg. 
Send  Check  or  MO.  20  day  money  back  guarantee. 
uni  CT  IUP  Dept.  BHF-187, 1118  W.Lake 
HULol,   INL.        Box  370,  Tawas  City,  Ml  48764 


CUSTOM  TABLE  PADS 

SAVE  50% 

Buying  Direct 

i$49.95 

Reg. 

'99.95 


any 

normal 

size 


This  offer  may  expire  without  advance  notice 
Look  under  table  and  tell  us  any  numbers  that  may  appear 

FACTORY  DIRECT  TABLE  PAD  CO. 
Toll  Free  1  (800)  428-4567     Indiana:  I  1800)  433-3678 


FOR  PET'S  SAKE— Don't  worry  about 
your  dog  or  cat  getting  lost!  Stainless  steel 
lifetime  I.D.  tag  ensures  a  safe  return. 
Engraved  with  pet's  name,  your  name, 
address,  phone.  Handy  hook  attaches  to 
animal's  collar.  We  ship  in  48  hours.  $3.00 
ppd.  Gemini  Engraving  Co.,  Dept.  110-E, 
5695  Xenon  Way,  Arvada,  CO  80002. 


IRON-ON  NAME  LABELS 


Keepclothesout  of  the  LOST&  FOUND 

YOUR  NAME  in  bold,  blue  letters  printed  on  stur- 
dy PRECUT  cloth  labels  2"  x  3/8  "Will  adhere  to 
any  fabric,  won't  fade,  rub  or  wash  off.  No  need  to 
sew.  Irons  on  quickly  and  easily  for  permanent 
I.D.  Ideal  for  school,  camp,  uniforms,  nursing 
homes,  church,  gym,  play  groups. 

All  orders  mailed  FIRST  CLASS 

lor  Immediate  delivery. 

Satisfaction  Guaranteed  or  your  Money  Back 

For  50  one-line  labels,  send   $3.95 

For  100  one-line  labels,  send  $4.95 

UNIVERSAL  LABEL  CENTER 

P.O.  Box  5,  Dept.  BH-17.  Boston,  MA  02101 


Better 


Shopping 
editor's  choice 

Discover  the  ease  and  pleasure  of  shop! 
ping  by  mail.  Order  from  the  convenience^ 
of  your  own  home  with  complete  confi-l 
dence.  If  not  delighted,  each  company  will 
happily  refund  your  money. 
By  Arlene  Aviles 


k 


Discontinued  china  and  crystal  patterns 

Complete  sets  of  china  and  crystal  become  heirlooms,! 
treasured  by  families  for  generations.  When  you  add  to| 
your  settings,  immediate  values  are  enhanced.  The 
world's  largest  inventory  of  discontinued  patterns  in! 
bone  china,  earthenware,  and  crystal.  Write:  Replace-[ 
ments,  Ltd.,  1510-PG  Holbrook  Street,  Greensboro,  NC| 
27403-2785.  Or  call  (919)  275-7224. 

7        r 


Jill 


1/ 


Shoe  tote/storage  bag 

Quality  handsome  case  is  ideal  for  travel.. .perfect  fori 
shoe  storage  at  home!  Metal  zipper  on  3  sides  lets  ill 
open  to  hang  full  length  in  your  closet.  Folds  flat  to  tote  I 
or  store.  Waterproof  pockets  hold  8  pairs  of  ladies' [ 
shoes  or  4  pairs  of  men's.  Lightweight,  wipe-clean  navyj 
blue  nylon  with  sturdy  handles.  20"  x  13"  x  6"  deep.f 
$14.99  ppd.  Gemini  Gifts,  Dept.  401-E,  5695  Xenonl 
Way,  Arvada,  CO  80002. 


Levelor  blinds 

Also  a  full  range  of  other  cus- 
tom window  treatments  (soft- 
light  shades,  verticals,  wood 
blinds,  micro  blinds,  etc.)  are 
available  at  savings  up  to 
60%  off  comparable  retail 
prices.  For  Free  Information 
write:  Custom  Window  and 
Walls,  Dept.  BH1,  32525 
Stephenson  Hwy,  Madison 
Heights,  Ml  48071  or  Call 
Toll  Free  1-800-772-1947. 


Unique  Decorating  values 

The  largest,  most  exciting 
selection  of  reasonably 
priced  decorative  accesso- 
ries for  your  home.  Choose 
from  hundreds  of  framed 
prints,  mirrors,  wall  plaques 
and  groupings.  48-page  col- 
or catalog.  Send  $1  and  re- 
ceive $2  off  first  order.  Wild 
Wood  Gallery.  Dept.  BK, 
4001  S.  Salina  St..  Box  300 
Syracuse,  NY  13205-0300 
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ighten  your  kitchen! 

Ih  these  distinctive  European  Style  burner  covers, 
oose  from  18  colorful  patterns,  designed  to  bring 
arm  and  fashion  into  your  home.  Available  for  both 
s  and  electric  ranges.  Attractively  protect  your  unused 
mers  from  spills  and  provide  a  smooth  work  surface, 
ide  of  strong  steel  and  fine  porcelain  enamel.  Write 
Free  Color  Brochure.  Max  Burton  Enterprises,  Dept. 
,  502  Puyallup  Ave ,  Tacoma,  WA  98421. 


At-home  dental  care  set 

Scientifically  designed;  helps 
provide  improved  oral  hy- 
giene between  visits  to  your 
dentist.  Two  stainless  steel 
instruments  included  for  pre- 
cise care.  6V2"  curved-han- 
dle mirror  lets  you  see  your 
teeth  from  every  angle.  6" 
probe-pick  cleans  between 
teeth  removing  plaque  and 
impacted  food.  2-pc.  set 
$9.97  +  $1  shipping.  Hoist, 
Inc.,  Dept.  BHD-187,  1118 
W.  Lake,  Box  370,  Tawas 
City,  Ml  48764. 


tousebreak  your  dog. 
<ennel  tested  Train-O-Mat  is  an  18"x18"  washable,  sty- 
ene  holder  with  a  chemically  odorized  mat.  Dog  instinct 
ells  it  "Here's  the  spot."  Holder  with  6-month  supply  of 
nats,  $  1 1 .95  plus  $  1 .85  postage.  Pole  for  male,  $  1 .00. 
vloney-back  guarantee.  Garrett's,  BHG187,  6331-28 
Desco  Drive,  Dallas,  TX  75225. 


Glamorous  Sandals  by  Beacon 
Mosaic  "gems"  highlight  a  delicately  scalloped  T-strap. 
Cushioned  insole;  2"  covered  scoop  wedge;  adjustable 
buckle  closure.  Man-made  materials.  Colors:  White, 
Camel,  Gold.  Full  &  half  sizes;  6-10.11N:  5-10.11M:  6- 
9,10,1 1W.  Only  $19.99.  Two  pairs  $37.98.  Add  $2.25 
postage  (one  pr.),  $3.50  (two),  $4.25  (three).  MONEY 
BACK  GUARANTEE.  Visa,  M.C.,  D.C.,  AmEx.  Old  Pueb- 
lo Traders,  Dept.  DAX1E,  3740  E.  34th  St.,  Tucson,  AZ 
85713-5305. 


DRAW  ANY  PERSON 


;«  1    MIMIITCIN0LESS0N5 
in    I    MINUTE!  no  TALENT! 
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Draw  family,  friends,  build- 
ings, landscapes,  fruit,  flowers, 
vases,  copy  pholos.  designs, 
anything— Like  An  Arlisl  Even 
if  You  CANT  DRAW.  Any- 
(hing  you  warn  io  draw  is 
automatically  seen  on  paper 
thru  Amazing  Invention  the 
"Magic  Art  Reproducer". 
Then  easily  follow  lines  of 
"Picture  Image"  with  a  pencil 
for  an  artistic  likeness.  Also 
reduces  or  enlarges.  Send  S5.98 
plus  95c  shipping.  Money  Back 
Guarantee. 
NORTON        Dept.  893 

Box  2012.  New  Rochelte.  NY  10802 


r* 


Ride  up 
and  down 
stairs 
safely 


When  climbing  stairs  is  a  problem,  Cheney  has 
the  lift  you  need.  The  deluxe  Cheney  Wecolator 
for  straight,  curved  and  spiral  staircases  or  the 
economical  Cheney  Liberty™  Lifts  for  straight 
stairways  With  either  Cheney  lift,  you'll  have 
peace  of  mind  knowing  that  you  can  still  go 
safely  from  floor  to  floor  in  the  home  you've 
come  to  love. 

•  Wide  comfortable  seats  and  footrests 

•  Fold  out  of  the  way  for  normal  stair  use 

•  Individualized  options,  decorator  colors 

•  Unmatched  limited  warranties 

For  information  contact  your  local  Cheney 
representative  or  call  Darlene  Lewis  toll  free: 
1-800-782-1222 

The  CHENEY  Company 

Depl.  BC.  P.O.  Box  188.  New  Berlin,  Wl  53151 
414-782-1 100 


UmOUE-PETITE 

FASHIONS  FOR  WOMEN 
5'4"  AND  UNDER 
•  ALSO  SHOES 


F*  4>       PETITE  SIZES  2-1 8 


7, 


it- 


PETITES! 

Easy  catalog  shopping  is 

yours  with  stylish  choices  from 

Aileen,  Vera,  Levi,  Personal 

Petites,  Koret,  London  Fog,  many  more.  Shoes  in 

hard-tofind  sizes .  Intimate  apparel. 

SPECIAL  OFFER...SAVE  S2  ON  FIRST 
ORDER.  SEND  S1  FOR  LATEST  CATALOG 
AND  S2  BONUS  CHECK  good  on  first  order 
UNIQUE  PETITE 

Oepl  BNE2,  3740  E  34th  St..  Tucson.  AZ  85713 
Enclosed  is  Si  Please  send  latest  CATALOG 


Name . 


Address . 

City 

Slate  _ 


.Zip. 


Country 
Curtains^ 


CURTAINS. 


MA\«ACHt'»tTT* 


tTd*»****f&*>l*< 


FREE 

COLOR 

CATALOG 

Country 
Curtains  are  a 
New  England 
tradition. . 

years  of  old- 
fashioned  quality 
and  conscientious 
service.  Curtains 
in  cotton  muslin 

or  carefree  permanent  press,  some  have 
ruffles,  others  have  fringe  or  lace  trim . . . 
also,  tab  curtains,  lined  and  insulated 
curtains,  charming  balloon  and  lace 
curtains,  bed  ensembles,  wooden  rods 
and  much  more!  All  perfect  with 
antiques,  Victorian  and  20th  century 
furniture!  Please  call  413-243-1300  or 
write  us  for  a  free  color  catalog. 
Satisfaction  guaranteed. 

ffe  Visit  our  retail  shops  in 
>^  New  England. 


i 


D     PLEASE  SEND  FREE  CATALOG 

Name 

Address  


City 


State 


Zip 


COUNTRY  CURTAINS  e 

At  The  Red  Lion  Inn 
Dept    1217.    Stockbridge.  Mass.  01262 


1000 

RETURN  < 
ADDRESS 
LABELS 


|49 


1000  gummed  economy 
name  and  address  la- 
bels printed  in  black 

with  ANY  name,  address,  zip  code.  Up  to  4  lines. 

Order  S717  Set  of  1000  Economy  Labels  (boxed) . .  $1.49 

250 

Crystal-Clear 
RETURN  $193 


2 


ADDRESS 
LABELS 

The  color  of  your  sta- 
tionery shows  through 
these  transparent  la- 
bels. Sharp  black  printing  on  self-stick  see-through  labels. 
Order  P2031  Set  of  250  Crystal-Clear  Labels  (boxed)  S2.98 

250 

Self-Stick 
WHITE  SOQft 
GLOSS  V £_ ao 

LABELS    mm 

Glossy  white  self-stick 
labels  cling  to  any 
smooth  surface  -  no 

moistening.  Sharp  black  printing  up  to  4  lines. 

Order P6030 Set of_250White Gloss Labelsjboxed)  S2.98_ 

3051  Drake  Building 
Colorado  Springs,  CO  80940 


Walter  Drake 


NAME 

ADDRESS 

CITY  &  STATE . 


.ZIP. 


S717  1000  Labels  @  S1.49  $  - 

P2031  Crystal-Clear  Labels@S2.98     S . 

P6030  White  Gloss  Labels@2. 98        S. 

Add  30C  per  set  for  shipping  &  handling         S. 
SATISFACTION  GUARANTEED Total_S_ 


ADDRESS  LABELS  WITH  NICE  DESIGNS 

Any  initial  in  Old  English  or  Script  most  dogs,  palm,  any  state 
outline,  saguaro.  U.S.  Hag.  pines,  horse,  gull.  rose,  happy 
face....also  any  zodiac  sign,  roadrunner.  pallette.  treble  clef. 
Printed  in  black  ink  on  500  white  or  250  gold  gummed  labels. 
To  20  letters  per  line.  4  lines.  Order  by  initials  shown: 

»DD      500  white  \¥,'xW  S3.95 

»GDD   250  gold  WxW  S3.95 

«DR      500  white  VA'x'A'   S3.50 

«GDR   250  gold  IWxW  S3.50 

Please  add  75c  postage  and  handling.  Useful  80P.  Gift  Catalog. 
S1.00.  Bruce  Bolind.  151-L  Bolind  Bldg..  P.O.  Box  9751.  Boulder. 
CO  80301.  (Since  1956.  thanks  to  you!| 


PERSONALIZED  SEWING  LABELS 

Your  originals  deserve  these  washable  woven  rayon  taf- 
feta labels.  Sew  into  knits,  dresses.  Eggshell  background, 
rich  red  printing  with  multi-colored  trim.  Specify  "hand 
made"  or  "made  especially"  and  your  name  per  set 
We  ship  in  48  hours 
•20.S4.95    -40  S7.95    -80  S11.95 

GEMINI     Dept.  401  -A,  5695  Xenon  Way 
[FTS        Arvada,  Colorado  80002 


I  GREAT  COLOR  WALLETS  and  ENLARGEMENTS 


►SO50 


umss  PHOIO  SWIM 


FULL  COLOR      •      BORDERLESS 
Five  choices  only  S2  SO  each 

*  40  Wallets 

*  32  Wallets  &  One  5  "x  7" 

*  8  Wallets*  Four5"x7"s 

*  2  Custom  8"  x  10"s 

*  20  Jumbo  Wallets 

Vibrant  Permaprinl'"  copies  on  KODAK  paper  Send  any  instant 
print  or  photo  up  to8x10(relurned)  Add  75c  each  set  (or  handling 
and  postage.  For  Rush  Express  Photo  Service  add  S2  00  per  order^ 
Enclose  check  or  MO.  with  return  address,  send  to:/"^  "  ^\ 
RELIANCE  COLOR  LABS.  INC.  ( 

STUDIO  E814-L  P  O  SOX  159.  STAMFORD.  CT  06904     V&;.  ...^S 


ML  LILIES 


HUNDREDS  OF  WORLD 

FAMOUS  GARDEN  AND 

GREENHOUSE  VARIETIES 

Scud  SI  (deductible)  fur  72-page  catalog  i<>: 

REX  BULB  FARMS,  BOX  774  E 
ORTTOWNSi-.NP.  WASHINGTON.  W56B 


ENLARGE  or  REDUCE 
Craft  Patterns,  Pictures 

Enlarge  to  over  10  limes  or/d^  Accurately,  Easily 

reduce  to  less  than 
1/10th  of  the 
original  siz 


With  the   Pantograph, 

copy      any      pattern, 

design,  picture,  photo 

lor  ail  crafts.  Just  place 

the  point  on  the  image 

you  with  to  enlarge  or  reduce.  Then 

pencil  end  automatically  reproduces 

the  outline  in   exact   proportions   to 

desired  size  on  any  surface.  Simple  instructions.  Send 

S5.98  plus  95c  shipping.  Refund  guarantee. 

NORTON,  Dept.  330,  Box  2012,  New  Rochelle.  NV  10802 


Business  card  paperweight 

They  photo-engrave  any  business  card  on  brass-col- 
ored metal  and  mount  it  on  %"  white  marble  base. 
Bottom  is  cork  padded.  (Note:  please  do  not  use  paper- 
clips or  staples.  Card  will  be  exactly  duplicated.)  $12.50 
+  $1.50  postage.  A  unique  gift  for  someone  special. 
Order  from  Bruce  Bolind,  BH-1  Bolind  Building,  P.O. 
Box  9751,  Boulder,  Colorado  80301. 


Slimmer  belt 

Look  slim  'n  trim,  feel  years  younger.  Powerful  stretch 
panels  support  stomach/lower  back.. .helps  relieve 
back  fatigue.  Instant  grip,  easy  fasten  Velcro  Closure 
adjusts  from  28—50".  Washable  elasticized  rayon/cot- 
ton blend.  For  men  and  women.  6"  Slimmer  Belt,  $7.99; 
9"  Slimmer  Belt,  $8.99  plus  $2  postage.  Order  from 
Gemini  Gifts,  Dept.  401-C,  5695  Xenon  Way,  Arvada, 
CO  80002. 


Charming  mantel  clock 

Circa  1900  Mantel  Clock  kit  comes  with  pre-cut  solid  3A" 
and  5/e"  cherry  case  pieces;  solid  brass,  key-wound, 
hour-striking,  Westminster  chiming  movement  and  solid 
brass  dial  with  glass  bezel  made  by  W.  German  family 
firms;  easy  to  follow  instr.  Also,  fin.  121/2"H  x  15'/4"W 
x  5'/2"D.  Factory  direct  prices.  For  information  write: 
Emperor  Clock  Company,  Dept.  2127.  Emperor  Indus- 
trial Park,  Fairhope,  AL  36532. 


P-80 

Quality  brands  for  less 

Wallcovering  at  a  full  27%  off  the  manufacturer's 
suggested  retail.  All  first  quality  brands  of  wallpaper 
seen  anywhere.  Call  in  with  name  of  book  and  pattern 
number  and  get  same  day  computer  processing.  No 
deposit,  no  shipping  charges  and  no  sales  tax,  (except 
Michigan  residents).  Visa  and  MasterCard  accepted. 
Call  toll  free  1-800-521-0650  (in  Michigan  call  1-800- 
482-2488).  Post  Wallcovering  Distributors,  Inc. 


Pet  identification  collar 

Identify  your  pet  with  his  name  and  phone  number  em- 
broidered on  a  sturdy  nylon  web  collar.  For  correct  size 
measure  your  pet's  neck  and  add  4".  Available  in  red 
blue  or  black  with  contrasting  embroidery.  A  wonderfu 
gift  for  pet  lovers.  Collar  $17.95.  Send  for  your  FREI~ 
copy  of  Pedigrees.. .The  Pet  Catalog.  Pedigrees,  Dept 
BHP,  P.O.  Box  110,  Spencerporl.NY  14559. 


Towle  decorator  lamps 

European  diamond  cut  24%  lead  crystal  with  brass  I 
finished  metal  trim.  13  %"  high.  White  pleated  fabric 
shades,  3-way  switch,  U.L.  listed.  Assembled  in  the 
U.S.A.  A.  Chesterton.  B.  Westerly.  $15.95  plus  $3 
shipping.  Kaiser  Crow,  Inc.,  Dept.  BHG-J,  747  Sheridan 
Blvd.,  2D,  Denver,  CO  80214.  Call  1-800-468-2769. 
Colorado  residents  call  303-237-5584. 


Wind  direction  at  a  glance 

This  splendid  Crowing  Rooster  weather  vane  will  add 
the  finishing  touch  to  your  home,  garage,  farm  or  ranch. 
The  weather  vane  is  made  of  rust-free  aluminum  with 
baked  vinyl  coating.  The  arrow  is  23"  long;  the  support  is 
27"  high.  Makes  a  lovely  gift  for  any  homeowner.  Send 
just  $16.97  plus  $3  postage.  Also  available  in  horse 
motif.  Hoist,  Inc.,  Dept.  BHV-187,  1 1 18  West  Lake,  Box 
370,  Tawas  City,  Ml  48764. 


How  to  learn  more  about  anything..! 

The  Video  Schoolhouse  rents  and  sells-by-mail  over 
5,000  fascinating  "how-to"  videotapes  on... Gardening, 
Cooking,  Arts  and  Crafts,  Hobbies,  Hunting,  Fishing, 
Sell-Improvement,  Sports,  Academia,  Mechanics, 
Home-Improvement,  Business,  etc.  Send  $3  for  catalog 
or  call  1-800-367-0432  (California  residents  call  1-800- 
345-1441).  Write  to:  The  Video  Schoolhouse,  P.O  Box 
5101,  Dept.  BHG-187,  Carmel,  CA  93921. 
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HOME  PLANNERS,  INC. 


1250  HOME  DESIGNS 

An  exciting  portfolio  of  America's  popular  home  designs  specially  edited  by  category.  You  can  order  either  the 
delightfully  illustrated  plan  books  of  your  favorite  house  categories,  or  the  Complete  Collection.  You  and  your 
family  will  enjoy  many  hours  together  studying  the  hundreds  of  charming  traditional  and  contemporary  exteriors 
with  efficient  and  practical  floor  plans.  Start  your  home  planning  program  now.  Satisfaction  guaranteed. 


1 


315  ONE  STORY  HOMES 
UNDER  2000  Sq.  Ft. 

A  great  selection  of  traditional,  contemporary 
exteriors  for  medium  and  restricted  budgets. 
Efficient,  practical  floor  plans.  Gathering 
rooms,  formal,  informal  dining,  mud  rooms, 
indoor-outdoor  livability.  Economically  built 
homes.  Designs  with  bonus  space  livability. 
192  pages.  *  $4.95 


2.  210  ONE  STORY  HOMES 

OVER  2000  Sq.  Ft. 

All  popular  styles.  Including  Spanish,  Wes- 
tern, Tudor,  French,  and  other  traditional  ver- 
sions. Contemporaries.  Gracious  living  pat- 
terns. Sunken  living  rooms,  master  bedroom 
suites,  atriums.  Indoor-outdoor  living  relation- 
ships. Modest  to  country-estate  budgets. 
192  pages.  $4.95 

3.  150  V/2  STORY  HOMES 

Cape  Cod,  Williamsburg,  Georgian,  Tudor, 
and  Contemporary  versions.  Low  budget  and 
country-estate  feature  sections.  Expandable 
family  plans.  Formal  and  informal  living  and 
dining  areas,  along  with  gathering  rooms. 
Spacious,  country  kitchens.  Covered  porches 
and  functional  terraces. 
128  pages.  $3.95 


4.  360  TWO  STORY  HOMES 

English  Tudors,  Early  American  Salt  Boxes, 
Gambrels,  Farmhouses,  Southern  Colonials, 
Georgians,  French  Mansards,  Contempora- 
ries. Interesting  floor  plans  for  both  small  and 
large  families.  Efficient  kitchens,  2  to  6  be- 
drooms, family  rooms,  libraries,  extra  baths, 
mud  rooms.  Homes  for  all  budgets. 
288  pages.  $6.95 

5.  215  MULTI-LEVEL  HOMES 

For  new  dimensions  in  family  living.  A  capti- 
vating variety  of  exterior  styles,  exciting  floor 
plans  for  flat  and  sloping  sites.  Exposed 
lower  levels.  Balconies,  decks.  Plans  for  the 
active  family.  Upper  level  lounges,  excellent 
bath  facilities.  Sloping  ceilings.  Functional  out- 
door terraces.  For  all  budgets. 
192  pages.  $4.95 

6.  223  VACATION  HOMES 

Features  A-Frames,  Chalets,  Hexagons,  eco- 
nomical rectangles.  Lodges  for  year  'round 
livability.  From  480  to  3238  sq.  ft.  Cottages 
sleeping  2  to  22.  For  flat  or  sloping  sites. 
Spacious,  open  planning.  Over  600  illustra- 
tions. 120  pages  in  full  color.  Cluster  homes 
selection.  For  lakeshore  or  woodland  living. 
176  pages.  $4.95 


.  ALL  SIX  CATEGORIES 

THE  COMPLETE  COLLECTION 

et  each  of  the  six  outstanding  plan  books, 
ver  1250  designs,  4050  illustrations  in  1168 
ages!  A  great  reference  library  of  design  styles, 
zes  and  types.  Designs  for  solar  orientation 
nd  economical  energy-efficient  construction, 
lueprints,  material  list,  specifications  available 
t  low  cost.  A  $30.70  value. 
wly  —  J  19.95  Postpaid. 


di^  HOME  PLANNERS,  INC. 


DEPT.  BK-23761  RESEARCH  DRIVE 
FARMINGTON  HILLS.  MICH.  48024 


SATISFACTION 
GUARANTEED 

MAIL 
TODAY! 

In  Canada 
Mail  to:  Home 
Planners,  Inc. 
20  Cedar  St.  N. 
Kitchener.  Ont. 
N2H  2W8 


CHECK  CATEGORIES  DESIRED 

D  (1)  315  One  Story  Homes  $4.95        □  (4)  360  Two  Story  Homes  $6.95 

□  (2)  210  One  Story  Homes  $4.95        □  (5)  215  Multi-Level  Homes  $4.95 

□  (3)  150  Vh  Story  Homes  $3.95         □  (6)  223  Vacation  Homes  $4.95 

□  SEND  ALL  6  CATEGORIES  AT  $19.95 
NAME  (Please  print) 


ADDRESS 


CITY    

HOME  PLANNERS,  INC. 
Dept.  Bk-23761  Research  Drive 
Farmington  Hills.  Ml  48024 


STATE 


ZIP. 


Total  Amount  Enclosed 

Ml  residents  add  4°.  sales  tax 


BHM71 


QO  COLOR  PHOTO  $045 
OZ       SPECIALS       9Z 

Full  color  copies  on  quality  photo  paper  -  send  any  color  slide  or 
photo  (up  10  8'xlO")  — no  negs  or  c  photos,  please1  Orig  relumed 

Your  choice  only  $2.45! 

P6359  32  Wallet  Photos 

P6360  16  Wallets,  Two  5"x7" 

P6362  16  Wallets,  Four  3 >2'x5" 

P4082  Two  5 "x7",  One  8"x10" 

Order  by  Item  no  Satislaclion  or  money  hack. 
Add  55C  per  set  for  postage  &  handling. 


.      '     I . 

FULL  COLOR  POSTER 

A  real  conversation  piece  lor  home  or  of- 
fice! Just  send  in  any  black  and  white 
or  color  picture  up  to  8x10"  (no  negs  or 
c  photosl  or  a  35mm  color  slide  and  have 
it  enlarged  into  a  giant  black  and  white  or 
full  color  poster.  Comes  in  mailing  tube  — 
no  creasing  Put  name  and  address  on 
back  of  original  for  safe  return. 
P2054  2ft.x3ft.  B/W  Poster  . . .  S7.99 
P7667  20"x30"  Color  Poster...  S9.99 
Add  S1.75/poster  for  postage  &  handling. 


Walter  Drake  Photo  Labs 

2051  Drake  Building.  Colorado  Springs.  CO  80940 


I  Learn  professional  flower  ar- 
I  ranging  for  a  rewarding  hobby 
I  and  profitable  home  business. 
I  Home  study  course  gets  you 
I  started  quickly.  Free  booklet 
I   describes  opportunities. 

I    LIFETIME  CAREER  SCHOOLS,  Dept.  B-316 

I    2251    Barry,   Los  Angeles,  Calif.   90064 


Name. 


I  Address. 
!  City 


.  State  . 


-Zip. 


REMOVE  HAIR  FOREVER 

PermaTweez*  is  the  ONLY  home  electrolysis  instrument 
recommended  by  4  medical  textbooks  (titles  on  request). 
'Tweezer-like'  action  permanently  removes  hair  from  face, 
arms,  legs  and  body.  Save  hundreds  of  dollars  over  salon 
electrolysis. 

14  DAY  MONEY  BACK  GUAR.  /^      +      *J<^. 

$16.95  (check/M.O.)  (.'Good  Housekeeping^) 

VS>  PROMISES  \^v 

Cal.  residents  add  6%  sales  tax.XZtc/*,  .aws 

D  Enclosed  $16.95  full  payment.  ©u»M»mi>co 

D  MasterCard/Visa  #  /  Exp.  date. 

GENERAL  MEDICAL  CO.,  Dept.BH-234 
1935  Armacost  Ave.,  Los  Angeles,  CA  90025 


AFFORDABLE  LUXURY 


A  Four  Seasonsc'J  Greenhouse  Addition! 


(Each  Cenler  Independently  Owned  &  OperoledJ 
Imogme  opening  up  your  home  lo  the  look  ond  feel  ol  the  greol  oul 
doors  with  o  four  Seosons*  Greenhouse  addition  Exclusive  Four 
Seasons'  features.  Including  Heot  Mirror*"  glass  (ft-41  ond  Insulated 
Super  Shades'"  (R  7).  make  your  Four  Seasons'  addition  os  insulated 
os  your  house  walls  (P-1 1)  but  more  exciting! 


FOR  DEALER  NEAREST  YOU 
AND  FREE  COLOR  CATALOG 

CALL  TOLL  FREE 
DIAL  1-800-FOUR  SEASONS 

5005  Veterans  Memorial  Hwy. 
Holbrook,  NY  11741 


FOUR  SEASONS 
GREENHOUSES 


"   4/86  Four  Seasons  Marketing 


THE 

CATALOG 

FOR  PEOPLE 

WHO  LOVE 

HEIR  PETS 


^^^^^r       Unique,  hard-to-find  items  that 

~         make  life  with  your  pet  easier. 

Feeders,  collars,  pet  fashions,  grooming  supplies  and 

more.  PLUS  gifts  and  clothing  featuring  your  favorite  breed. 

i...  Send  your  FREE  color  catalog 

Name  , 

Address  


pedigrees  The  Pet  Catalog 

Box  1 10,  BH-97,  Spencerport,  N.Y.  14559 


GENUINE  LEATHER 
PANT  BOOT... 

SAVE 

ONLY$29"  Ss 

•  BUYTWOFORS49 

•  IN  HARD-TO-FIND  SIZES 

•  5  COLORS:  CAMEL, 
BROWN,  NAVY, 
GREY,  BLACK, 

•  FULL&HALF 
SIZES6-10.11N 
W.  5-10,11  M. 
7-10.11WW. 

Ladies  favorite  Genuine  glove  leather.  Smooth  no-seam 
vamp.  Ad|.  buckle  strap.  Resilient  ribbed  sole.  1"  heel  Add 
S2.25  p&h  one  iiem.S3.50  for  two.  S4.25  tor  three.  Az.  res.  add  7%  tax 
MONEY  BACK  GUARANTEE 
CHARGE  ORDERS  CALL  (602)747-5000 
We  accept  VISA.  MasterCard.  Am  Ex.  Diners  Club. 
Send  S1  for  CATALOG  or  ORDER  NOW  &  recerve 
CATALOG  and  S2  BONUS  CHECK  good  on  next  order 

Dept.  DAX1A,  3740  E.  34th  St..  Tucson,  AZ.  85713-5305 

Old  Pueblo  Traders  7&IJ 


KRAUS 

of  California 


MASTECTOMEES! 

END  YOUR  SEARCH 
FOR  COMFORT! 

COOLER  THAN  SILICONE 

Thousands  ol  women  are 
happy  with  this  QUALITY 
fabric  form  You  can  ADJUST 
the  weight  should  you  lose 
or  gain   Fits  regular  bra 

NO  RISK 

Money  Back  Guarantee1 
Over  10  years  of  prompt, 
caring,  direct-mail  service 

FREE  BROCHURE 

(208)  343-9696 
B  &  B  COMPANY 
Dept.  317,  P.O.  Box  5731 
Boise,  Idaho  83705-0731 


Bcttino  Moses 

223  Riverton 

Denton,  Georgio  30303 


Mr«.  Ralph  D.  Baker 

7)12  Oafc  Ctrcl*  Drive 

Buna/  CA  9 i  70S 


87D  **: 


EXCLUSrVE  SELF  ADHESIVE  LABEL  SELECTION 

Select  from  seven  COLORS:  White.  Gold.  Silver.  Transparent. 
Blue.  Pink,  or  YcUow.  Select  your  favorite  TYPE  STYLE:  Block. 
"PR  or  Calligraphy  «CPR  Select  from  two  QUANTITIES:  450  or 
1.000  labels.  Printed  with  black  ink.  Adheres  to  almost  any 
surface  to  identify  your  possessions  and  correspondence. 
Wx'/i'.  Up  to  26  letters  and  spaces  per  line.  3  or  4  lines.  Packed 
in  plastic  sleeve  with  pull  bar.  450  white,  gold  or  silver  (alike)  for 
S7.95:  1.000  white  gold  or  siJver  (alike)  for  S12.50.  Transparent. 
Blue.  Pink  or  Yellow  labels  are  S8.95  for  450.  S13.50  for  1.000. 
Add  75c  to  each  order  for  postage  and  handling.  Useful  80-P.  Gift 
Catalog.  S1.00.  Bruce  Bolind.  151-CPR  Boliod  Bldg..  P.O.  Box  9751. 
Boulder.  CO  8030 1 .  /Since  1956.  thanks  to yuu'i 


Americana  fireplace  rug 

Flame  retardant  rug  protects  your  floor  and  carpetin 
from  dangerous  flying  embers.  Handsome  America 
Eagle  and  Star  design  on  heavy  cotton  duck.  So  prac 
cal,  so  pretty!  45"  x  221/2"  semicircle  fits  snugly  again 
your  fireplace  hearth.  Sure  to  add  charm  to  your  fir< 
place  setting.  $8.98  plus  $2  postage.  Gemini  Gifts,  Dep 
401-F,  5695  Xenon  Way,  Arvada,  Colorado  80002. 


Levolor  brand  blind  cleaner 

Washable  synthetic  lambswool  rollers.  It  works  on  a 
vertical  and  horizontal  blinds,  including  Levolors,  vene 
tian  blinds,  shutters  etc.  Brushes  can  be  rotated  to  e> 
pose  clean  surfaces  and  when  completely  soiled,  ar 
easily  removed  for  washing  and  reuse.  $4.99  + 
postage.  2  for  $9  +  $2  postage.  Wells  Interiors,  Dep 
BH-1,  7171  Amador  Plaza  Rd.,  Dublin,  CA  94568. 


Christmas  decor  chest 

Stores  92  ornaments  (three  different  sizes),  8  sets 
lights,  and  room  for  under-tree  items  too.  Easy  nam 
holes  for  carrying.  Ships  flat;  assembles  easily;  a  mos 
unique  and  useful  item.  This  useful  chest  keeps  you 
Christmas  items  organized  ready  for  next  year.  27" 
17"  x  12".  $16.95,  2  for  $32.50  plus  $1  postage.  Orde 
from  Bruce  Bolind,  BH-1  Bolind  Bldg.  P.O.  Box  9751 
Boulder,  CO  80301. 


Amazing  new  shoulder  brace 

Corrects  posture  instantly,  comfortably.  Slips  on  in  sec 
onds.  No  fitting.  Made  of  ventilated-for-comfort  3-ply 
material.  Arm  bands  softly  padded.  Body  belt  stabilizes 
support.  Lightweight,  cool.  Can't  be  detected  under  hgrv 
clothing.  Give  measurements  (men  around  chest,  worn 
en  under  bust).  $10.95  +  $1.75  post.  Piper  Brace  Co. 
BH17SH,  811  Wyandotte,  P.O.  Box  807,  Kansas  City 
MO  64141.  Visa  &  MC  accepted.  Give  No  &  Exp.date. 
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jndy  Taco  Holder 

epare.  heal  and  serve  tasty  tacos  all  in  the  same  dish! 
DkJs  shells  upright  for  easy  filling— glazed  white  ce- 
mic  safely  goes  right  into  microwave  or  oven,  then  to 
>ur  table1  Yummy  fillings  can't  fall  out,  you  can  make 
imptuous  south-of-the-border  sandwiches!  Dishwash- 
-safe  10"  long.  Great  for  pita  bread  sandwiches,  too! 
rder  K5270  Taco  Holder,  $4.99  Ppd.  Walter  Drake, 
H63  Orake  Bldg.,  Colorado  Springs,  CO  80940. 


:ustom  table  pads 

Yotect  your  dining  table.  Save  up  to  50%  by  buying 
lirect  from  Factory.  Pads  have  washable,  heat-treated 
inyl  tops,  insulating  felt  bottoms  and  fold  easily  for 
torage  Factory  guarantees  on  workmanship  for  5-15 
■ears.  Call  toll-free  for  info:  1  (800)  428-4567;  In 
idiana:  1-800-433-3618  Factory  Direct  Table  Pad 
Company,  Dept.  BH-1,  959  N.  Holmes  Avenue, 
ndianapolis,  IN  46222. 


Dispense  address  labels 

Now  available  plain  or  with  your  initials  or  Zodiac  sign. 
Order  500  white  labels  for  only  $4.95;  gold  labels  $5.95, 
transparent  labels  $6.95.  Save  on  three  orders  (mixed 
copy  OK).  White  $11.95;  gold  $14.95;  transparent 
$17.95.  Add  50c  postage  with  each  order  (California 
residents  add  6%  tax).  A  welcome  gift.  Labels  Unlimit- 
ed, Dept.  BH-1,  P.O.  Box  346,  Sonoma,  CA  95476. 


Special  Offer- 
Clam  Diggers 

A  comfortable  alternative  to 
shorts  and  slacks.  Washable 
Polyester.  Easy-wearing 
elasticized  waist.  Creme, 
Yellow,  Khaki,  Navy,  Sea 
Green,  Grape.  Sizes;  Misses 
10-20,  Petites  8-18,  Wom- 
en's waist  32-44.  $9.99  or  2 
pr./$17.98.  $2.50  p&h  (1); 
$3.50  (2);  $4.25  (3).  Money 
Back  Guarantee.  Free  cat- 
alog plus  $2  bonus  good  on 
next  order.  Old  Pueblo  Trad- 
ers, Dept.  DAX1G,  3740  E. 
34th  Street,  Tucson,  AZ 
85713-5305. 
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!  1V>^  ORCHIDS  Xi 

!   Jc  1lM  The  ultimate     I 

]^jl    A  in  House  Plants!  j 


Grow  and  enjoy  orchids,  ihe  most  beautiful 
flowers  in  the  world,  in  your  own  home.  We'll 
show  you  how  Through  our  Plant-a-Month 
Club  you  will  receive  a  different  plant  each 
month,  with  instructions  for  care.  Buy  one 
plant  or  many.  For  free  brochure  I 

Orchid  Plant-a-Month  Club 

Boa  296,  Depl  BrE,  Golden  Bridge.  N.Y.  I052G 
TOLL  FREE  1-8O0-621-5199 

(In  Illinois  1-800-972-58551 


Quaint  Victorian 
COFFEE  TABLE 

with  Imported  Marble  top 
New  way  lo  save  on  Yesteryear  furniture. 
Most  Items  shipped  direct  Irom  factory  to  you. 
Huge  choice  of  sofas,  chairs,  fables,  quaint 
(lamps,  clocks.  Also  beds,  mirrors,  desks.  Send 
SI. 00  for  80  page  catalog;  we  relund  $2  on  first 
irchase 

MAGNOLIA  HALL  (Dept.  BH-17) 
726  Andover,  Atlanta,  GA  30327 


THE  LAKOTA  COLLECTION 

\  / 

The  best  in  authentic  arts  &  crafts 

T^li 

of  the  Sioux  Indians.  Unique 

rii^r. 

decorative  pieces  &  gifts  reflect  the 
heritage  of  our  1st  Americans. 
Lakota  Oevelopment  Council 
Dept.  C  1100  N  Jasper  Street 
Chamberlain.  SD  57326 

w 

DOLLS 

Learn  to  make,  repair,  dress  and 
restore  dolls  of  all  kinds  —  old 
and  new.  Start  business  or  hobby. 
Free  booklet  describes  unique 
home  study  course.  No  Salesman. 

Lifetime  Career  Schools,  Dept.  D-341 
2251    Barry,    Los    Angeles,    CA    90064 


BASEMENT  TQJLET 

FLUSHES  UP  To  Sewer  or  I 
No  Digging  Up  Floors 
Install  It  Yourself  -  Anywhere 
Write  McPherson,  Inc.,  Dept.  28 
Box  15133     Tampa,  Florida  33684 


■  teic  lanlf' 

T' 


Country  Curtains 
dust  ruffle 

Natural  or  white  cot/poly 
permapress.  Split  corners  to 
accommodate  bedposts. 
Twin  with  15"  drop  length, 
$34.50  each;  Double  with 
15"  drop,  $38.50;  Double 
with  20"  drop,  $42.50; 
Queen  with  15"  drop  $44; 
King  with  1 5"  drop,  $5 1 .  Oth- 
er sizes  available.  Matching 
bedspread.  Made  in  U.S.A. 
Add  $4  p&h  per  order.  Free  56-pg  color  catalog.  Coun- 
try Curtains,  Dept.  1097,  Stockbridge,  MA  01262. 

Sierra  Club  Catalog 

A  collection  of  unique  nature- 
related  gifts,  gear,  posters, 
cuddly  stuffed  animals, 
t-shirts,  and  books.  The  color 
catalog  is  free  and  the 
purchases  support  environ- 
mental programs.  To  receive 
your  free  catalog,  please 
write  to:  Sierra  Club,  730 
Polk  Street,  Dept.  BHG-187, 
San  Francisco,  CA  94109  or 
call  (415)  923-5689 


Colonial 

c7VIaid 

Curtains 


|  Since 


7947 


SEND  FOR  FREE  COLOR  CATALOG 


Colonial  Maid  offers  56  pages  of  quality,  no-iron 
curtains,  bedspreads  and  deep-drop  dust  ruffles. 
Authentic  colonial  reproductions  you  cannot  find 
elsewhere.  There  is  no  other  catalog  like  it 
Send  for  your  free  catalog  today. 

Name 


Address . 


City. 


.State. 


-Zip. 


Colonial  Maid  Curtains,  Dept.  CAS-BA 
Mamaroneck,  N.Y.  10543 


A  GIFT 
FOR  YOU. 


Receive  a  sin 
gift  certificate, 
good  towards 
your  firsi  pur- 
chase  of  S50  or 
more,  just  for 
asking  for  a 
Talbots  catalog. 

Discover  the 
latest  classic 

fashions,  in 

Misses  and 

Peiite  sizes.  All 

unconditionally 

guaranteed. 

And  our  telephone  shopping  consultants 

arc  available  lo  help  24  hours  a  day. 

Call  1-800-225-8200 

for  your  free  copy 

of  the  Talbots  catalog. 

or  write: 
Mail  10:  Talbots,  Dept.  XA.  Hlngham.  ma 

02043 

Name 


Address. 


City. 


Stair 


.Zip. 


$2.2=  Shpg. 


No  space  for  TV?  Mount  this  space-saver  on 
the  wall,  like  hotels  do.  Attach  it  right  where 
you  want  it  for  comfortable  viewing  from  bed, 
sofa  or  in  kitchen.  Strong,  sturdy  black  metal 
arms  hold  portable  TV  up  to  15"  deep.  It  swiv- 
els for  easy  viewing  too!  Check,  MC  or  VISA. 
SPECIAL:  Two  for  S26  plus  $4.95  shpg. 

ESSEX  HOUSE    Dept  Gl-7.  Railway.  NJ  07065 


MAIL  ORDER  GARDEN  CENTER 


SAVE! 

on  Instamatic  pH  meter 

Evergreens  die  in  "sweet"  foun- 
dation soil;  house  plants,  fruits, 
vegetables  must  have  neutral  or 
sweet-leaning  soil.  For  instant 
readings  of  pH  (sweet-sour  bal- 
ance) of  soils,  just  push  sturdy  probe  of  this 
English-designed  meter  into  soil  of  gardens, 
lawns,  houseplants,  etc.  No  electricity,  no  bat- 
teries. Unlimited  readings.  Complete  list  of  pH 
needs  of  plants  included.  SAVE  $3  off  catalog 
price.  Order  now,  get  catalog  with  order  only 
$14.75.  XX202.  Please  add  $1  for  hand- 
ling/insured delivery. 


FREE 

Miller 
Nurseries 
Catalogs 

Spring  catalog  now 
FalJ  '87  in  season 


For  vigor,  for  hardiness,  plant 
nothing  less  than  Miller's  Canandaigua  Quality  stock. 
Catalogs  are  a  treasure-trove  of  illustrations,  descrip- 
tions, information.  Mail  order  or  catalog  request  to: 

J.E.  Miller  Nurseries 
1110  W.  Lake  Rd.,  Canandaigua  NY  14424 


Wayside  Cjardens 


./'--A-  The  Complete  Garden  Catalog 

For  Ihc  discerning  and  demanding  gar- 
dener America's  mini  diverse  and 
comprehensive  catalog.  You'll  imd  a  meticulous. 
world-wide  selection  of  the  finest  ornamental 
garden  plants  over  1,000  varieties!  All  abso- 
lutely backed  by  Wayside's  Famous  Guarantee, 
Ask  now  and  I  his  lull-color  148  page  book-sis  le 
catalog  is  yours  FREE 


Send  For  Your  Copy  Today! 


JK1 


Name 

Please  Print: 

Address  


Apt 


City  . 
State 


Zip 


The  Wayside  Gardens  Co. 

I  Garden  lane.  Hodges.  S   C   29695-0001 


smbqwb 


Seed  &  Nursery  Company 
Shenandoah,  Iowa  51601 

CRISP,  MILD,  DELICIOUS! 

VIDALIA  SWEET  ONION 

This  onion's  a  consistent  winner  in  taste  tests.  It's  so 
sweet  that  It  can  be  eaten  like  an  apple!  It's  just  one 
of  more  than  3,000  items  in  Henry  Field's  new  spring 
catalog.  You'll  receive  a  FREE  copy  when  you  order 
your  onion  seeds.  Send  your  name,  address  «  ^^ 
and  a  dime  to:  Henry  Field's,  Dept.  77-1568T  |IO 
Oak  St.,  Shenandoah,  IA  51601  IViu 


STAKELESS  TOMATO 

Here's  the  perfect  tomato  for  your  garden!  It 
sets  loads  of  luscious  fruit  yet  it  never  needs 
tying  or  staking.  It's  one  of  more  than  4,000 
items  in  Gurney's  new,  full-color  spring  cata- 
log. To  receive  a  packet  of  seeds  and  a  cata- 
log, send  your  name  and  address  mf\* 
and  a  dime  to:  Gurney's,  Dept.  85-  ifVI 
1261,  Page  St.,  Yankton,  SD  57079.    l\/>ki 

GORNEY'S 

SEED  &  NURSERY  CO.,  Yankton,  SD  57079 


Describes,  illustrates  25  virus-free 
strawberry  varieties.  Also:  Dwarf  Fruit 
Trees.  Blueberries.  Grapes,  Raspber- 
ries, and  more.  All  guaranteed  SEND 
FOR  FREE  CATALOG  TODAY! 


RAYNER  BROS. .INC.  Dept.  A1117,Salisbury.MD  21801 


SEEDS  ARE  A 
TASTY  SNACK 
FOR  PEOPLE 
AND  BIRDS! 

JUMBO 
SUNFLOWER 

This  prolific  sunflower  yields  loads 
of  seeds  for  roasting.  They  make  a 
delicious,  nutritious  snack  for  your 
family  and  are  fine  for  birdsee^.  This 
is  one  of  more  than  4, 
items  in  our  new  spring 
catalog.  Get  your  FREE 
copy  with  f  ft-C 
the  seeds.     Iv/m 


GW 


RNEY'S 


Seed  &  Nursery  Company 
Yankton,  SD  57079 


—- — -— "—"•Clip  and  Mb//*"""" 

Gurney's,  Dept.  84-1262  Page  St.,  Yankton,  SD  57079 

Here's  my  10*.  Please  send  my  sunflower 
seeds  and  Gurney's  FREE  spring  catalog. 


□ 


Name 
Street 


P.O.  Box 


Rt. 


.  Box 


City 


State 


ZIP 


Clip  coupon  or  use  paper.  ZIP  speeds  delivery. 
LIMIT  ONE  OFFER  PLEASE 


livery,    ft 

Jzp 


Designer  wallcoverings  discounted 

Top-of-the-line  wallcoverings  that  exclusive  designers 
use,  discounted  as  much  as  40%.  No  seconds  or  close- 
outs,  satisfaction  guaranteed  or  your  money  back.  Or- 
ders shipped  prepaid.  Visa  or  MC  accepted.  Call  1-800- 
634-6330,  Operator  7  with  Book  Name  and  Pattern 
number  or  Page  number.  Priced-Rite  Wallcoverings, 
Inc.,  P.O.  Box  1031,  Rahway,  NJ  07065. 


I 

-. 
V 
■: 


Comfort  slide  by  Beacon" 

Perf-accented  vamp  adjusts  with  a  unique  "magic 
cling"  closure.  Cushioned  insole  and  non-slip,  suede- 
like lining  assure  comfort.  Covered  2"  wedge.  Imported. 
Colors:  White,  Black,  Red,  Tan,  Navy.  Full-  and  half- 
sizes:  6-10,11  N,W;  5-10,11  M.  Only  $15.99.  Two  for 
$29.98.  Please  add  $2.25  postage  and  handling  (one), 
$3.50  (two),  $4.25  (three),  MONEY  BACK  GUARAN- 
TEE. Free  60-page  color  catalog  with  order.  Old  Pueblo 
Traders,  Dept.  DAX1C,  3740  E.  34th  Street,  Tucson, 
AZ  85713-5305. 


■■: 


Overdoor  rack 

Instantly  gives  you  6  double  hooks  for  that  extra  closet 
space  you  need.  Just  slides  over  the  back  of  your  door, 
and  you  have  12  hooks  to  hold  coats,  sweaters  and 
anything  else  you  need  added  room  for.  Twelve  rubber 
tipped  hangers  stretch  20"  wide.  Handsome  enough  for 
any  room!  Set  of  2  racks  $10.98  +  $2.95  post.  Essex 
House,  Dept.  G1-7E,  Rahway,  NJ  07065. 

Balloon  Curtains 

Easy  to  hang.  Permanently 
gathered.  Curtain  can  never 
look  flat.  84"  wide  to  fit  win- 
dows up  to  40"  wide.  36" 
long  each  $42.;  45"  long 
each  $45.;  63"  long  each 
$52.;  72"  long  each  $55.;  va- 
lance 18"x79"  each  $25. 
Poly/cotton  muslin,  6"  ruf- 
fles, wash;  no  iron.  Natural  or 
white,  $3.50  postage.  Free 
color  catalog.  Colonial  Maid 
Curtains,  CAE-BA,  Mamaro- 
neck,  NY  10543. 
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le  KENYA   Gem 

wals  the  lines!  blue-white  diamond  with  a  scintillating 
ilhance  that  never  fades;  no  one  but  your  jeweler  will 
ow  the  difference  To  enpy  yourself  or  give  as  a  gift 
■  someone  very  special  Women's  and  men's  styles 
■I  in  14K  white  or  yellow  gold  (please  specify)  Priced 
>m  S75  a  carat.  Write  for  free  color  booklet.  KENYA" 
am,  Dept  BH-1,  1760  North  Howard  Si,  Philadelphia, 
;nnsylvania  19122 


et  car  seat 

our  small  pet  can  (ravel  in  scenic  comfort!  Slip  sturdy 
leel  frame  with  cozy  acrylic  "lambswool"  over  car  seat, 
lelps  protect  pet  from  sudden  stops  and  jolts  12" 
quare.  4Vi"  high;  easy  assembly  and  instructions  are 
icluded  Made  in  U.S.A.  Cover  slips  off  for  machine 
vashmg  Keep  the  driver's  seat  free.  Order  F3278.  Pet 
;ar  Seat,  $14.99  ppd  Walter  Drake,  BH28  Drake  Build- 
ig,  Colorado  Springs,  CO  80940. 

BORDERLESS       \J        I  FULL  COLOR 

ENLARGEMENT 

._.:.:. _ . , .  . .  ; ;  , 

Introductory  color  photo  offer!! 

Send  your  favorite  photo  or  instant  print  (5"x  7"  or 
smaller)  to  get  four  2V2X3V2"  borderless  color  copies 
for  only  $1,  they'll  include  a  FREE  5"x  7"  color  enlarge- 
ment of  same  photo!  No  extra  postage  charges!  Just 
send  $1.  Write  for  free  mailer  and  information  about 
other  fine  offers  and  products.  Reliance  Color  Labs,  Inc. 
Studio  FBH,  P.O.  Box  159,  Stamford,  CT  06904. 


\m 


i 


i  rr 


Good  humor  country  T-shirts 

They'll  be  laughing  coming  and  going.  Face  forward 
and  folks  will  see  the  front  of  a  deer,  cow,  pig  or  horse, 
turn  your  back  and  folks  will  see  the  "back-side"  view! 
These  clever  shirts  are  silk-screened  in  full-color.  Made 
of  50/50  poly/cot.  Deer  is  gold;  cow,  white;  pig,  gray; 
and  horse  gray.  Adult  sizes  34-46.  Youth  sizes  2-16 
(specify).  Adult  S8.95;  Youth  S6.95.  Add  S1.85  post 
Hoist,  Inc.,  Dept.  BHS-187,  1118  W.  Lake,  Box  370 
Tawas  City,  Ml  48764. 
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Growing  demand  -  good  income  loi  named  Landscape  ( \T 
Contractors  and  Garden  Nursery  personnel  Slan  your  \M 

own  Business  nartor  lull  lime  or  ttoDby  Home  study  j^y' 

course  prepares  you  in  6  monihs  Cenilicate  awarded  ~- 
free  MoMtf  describes  opportunities  No  salesman 

LIFETIME  CAREER  SCHOOLS  D.pi.  A-233  I 
2251  Barry.  Los  Angeles,  CA  90064 

Name 

Address  

City. 


.  Slate. 


.Zip. 


UIM-SKRU 

Amazing  New  Jar  Opener 

OPEN  ANY  SCREW  LID 
IN  3  SECONDS! 

v^i 

P 

/      1 



\ 1 

r 

?ner  mounts  perman 
ens  every  size  screv 
1  scarcely  any  effor 

pill  bodies 

!" 

dispensable  kitchen 

op  Wondcrtul  lor  fo 

leased  or  your  mone 

50  4  Si  45  p&h 
ley  back  guarantee 

J-187,  1118  W.Lai 
Tawas  City,  Ml  48 

I 

New  UNSKRU  Jar  and  Bottle  Op 
underside  ol  cabinet  or  shell   Op 
Irom  tiny  lube  to  gallon  far — witt 
opens  prcss-and  turn  "childproof 
"Best  Opener  You  Will  Ever  Use 
No  cook  should  be  without  this  m 
Also  handy  in  trailer,  boat,  worksh 
arthritis  Unique  gilt  You  must  bop 
Only  S7.50  -t  St  p&h.  two  lor  S14 
Send  Check  or  MO.,  20-day  mo 

.  .«.  «—     .            Dept.  BHI 

HOLST,  Inc.  box  370, 

enily  to 
v  top- 
Even 

helper 
ks  with 
y  back 

(e 

r*64 
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FACTORY  DIRECT 
GRANDFATHER  CLOCKS 


Do-lt-YourseH  Clock  Kits 


(300 


Prices 
Starting 
Under 

(including  movement  and  dial) 

OR 

Completely  Assembled 

and  Finished 

•  Solid  3/4"  hardwoods: 
black  walnut,  cherry,  oak 

•  Heirloom  quality 

•  Solid  brass  West  German 
chiming  movements 
and  dials 

•  Easy  to  assemble  kits  or 
completely  assembled 
and  finished 

•  Money  back  guarantee 

SEND  $1  FOR 

32-PAGE  FULL 

COLOR  CATALOG 


Ob  EMPEROR 

Wm  CLOCK  COMRVJNY 

WORLD'S  LARGEST  MANUFACTURER 

OF  GRANDFATHER  CLOCKS 

Dept.  2203,  Emperor  Industrial  Park 

Fairhope  Alabama  36532  •  Phone  1-205-928-2316 

I  am  interested  in  D  Do-lt-Yoursell  Kits 
D  Finished  Clocks 


Name. 


Street- 
City  _ 
State  _ 


(please  print) 


-Z'P- 


the  catalog 

for  all 

your 

fashion 

needs 

Fashion,  shoes, 

and  accessories 

for  all  your 

activities; 

dress,  sport  and 

leisure.  Many 

hard  to  find 

sizes.  Misses, 

Petite,  Half 

and  Large 

sizes.  Over  200 

Brand  names. 

Send  $1  for  a 

SPRING 

CATALOG 

and  receive  a 

$2  BONUS 
DISCOUNT 

to  use  on  first  order 

'  OLD  PUEBLO  TRADERS.  Dept.  DBB1  A, 

3740  E.  34th  St..  Box  27800.  Tucson.  AZ.  85726 


NAME 


I  ADDRESS 
•  CITY 


(please  print) 


.ST. 


ZIP. 


feiTV  FAMOUS  BRAND  ' 

ir  WALLCOVERING! 


Wholesale-Direct  Prices! 

Any  brand  name. 
Any  book.  Any 
pattern.  Any  style. 
All  the  traditional 
standards  plus  all 
the  latest  designer  I 
patterns.  *Most 
are  $9.95  or  less  a , 

single  roll!  You  save  I 

because  of  our  Wholesale-Direct  Prices 
You  save  state  and  local  taxes  (excl.  NJ).  We 
ship  direct  to  your  home  in  just  a  few  days 
and  we  even  pay  the  freight.  Plus  your 
satisfaction  with  our  product  and  our  service 
is  fully  guaranteed!  Simply  shop  around  in 
your  hometown  then  call  us  toll-free 
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SATURDAYS  910  6  (EST) 


JANUARY 


THE  MAN  NEXT  DOOR 


"The  true  spirit  of  hopeless,  crazy, 
optimism  lives  on,"  Chris  said  after  see- 
ing my  New  Year's  resolutions. 


Dr.  Bob  Hannelly's  prescription  for  a 
healthy  and  carefree  life:  "Never  con- 
cern yourself  over  questions  you  can't 
answer,  and  never  worry  about  illness- 
es you  don't  have." 


Grandma  Hillis  recently  on  the  sub- 
ject of  Grandpa  Hillis:  "He  may  forget  a 
few  facts  and  dates,  but  he  sure  remem- 
bers what  everything  used  to  cost." 


"Why,"  asked  Christine,  after  Burt, 
Jr.,  had  once  again  pushed  away  serv- 
ings of  broccoli  and  cauliflower,  "do 
boys  who  hate  vegetables  grow  up  to  be 
men  who  plant  gardens?" 


I  saw  a  great  travel  ad  in  the  newspa- 
per the  other  day.  I  was  tempted  to  call 
until  I  realized  it  was  a  recruitment 
pitch  from  the  Army. 


As  parents  of  frequently  feuding  11- 
and  13-year-olds,  Chris  and  I  live  by  a 
simple  motto:  This,  too,  shall  pass. 


Fred  Bennett  has  decided  that  par- 
ents learn  more  than  their  kids  from 
college — about  economics. 


One  of  Liz  Randall's  little  girls  put 
plastic  wrap  over  pieces  of  coal  for  her 
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snowman's  eyes.  "How  come?"  I  asked. 
"Contacts,"  she  said. 


Burt,  Jr.,  says  that  whoever  discov- 
ered that  no  two  snowflakes  look  alike 
should  have  been  out  with  him  last  Sat- 
urday morning  shoveling  a  few  million 
of  the  little  beasties  off  our  driveway. 


"Look  at  that,"  Bill  Norman  said  as 
we  drove  along  and  saw  an  ancient 
Plymouth  beat  a  new  Mercedes  to  a 
parking  place.  "Democracy  in  action." 


Dick  Dresch  finds  television  news  in- 
furiating, but  can't  do  without  it.  So 
every  day  he's  faced  with  the  choice  of 
watching  the  6  o'clock  news  and  ruin- 
ing his  appetite,  or  watching  the  late 
news  and  lying  awake  half  the  night. 


"I  could  misspell  the  name  of  the 
President  on  page  one  and  no  one 
would  say  a  word,"  explains  newspaper 
editor  Earl  Reeves.  "But  move  the 
crossword  puzzle  from  page  5  to  page  6 
and  my  phone  rings  for  a  week." 


Ken  Floyd  mentioned  the  other  day 
that  he  longs  for  the  times  when  people 
whistled  while  they  worked,  instead  of 
walking  around  wearing  earphones. 


/  bought  an  old  two-man  crosscut  saw 
at  a  farm  auction  last  summer.  Just  see- 
ing it  revived  warm  memories  of  a  crisp 
winter  day  years  ago  when  my  late  Un- 
cle Anthony  and  I  stood  at  opposite  ends 
of  such  a  saw  in  his  woodlot. 

His  only  advice  was,  "Don't  try  to 
push  it, "  and  with  that,  we  worked  in 
perfect  harmony,  swaying  rhythmically 
as  the  teeth  bit  through  the  wood.  Rare- 
ly have  I  felt  as  close  to  another  human 
as  I  did  to  my  Uncle  Anthony  that  day. 

As  you  might  imagine,  I  could  hardly 
wait  to  get  Burt,  Jr.,  out  in  the  woods 
with  the  old  saw  and  recapture  with 
him  the  marvelous  sensation  of  perfect 
teamwork.  And  so,  one  recent  Saturday, 
we  drove  to  a  friend's  woodlot. 

"Don't  try  to  push  it,  "I  told  Burt,  Jr., 
and  we  started  in. 

But  something  was  wrong.  This  was 
just  plain  hard  work.  Maybe  my  memo- 
ry was  flawed. 

When  we  paused  after  the  first  cut,  I 
was  more  than  happy  to  hear  Burt,  Jr., 
ask,  "Dad,  did  we  bring  the  chain  saw?" 
I  laughed  as  we  returned  to  the  car  for  it. 

Sometimes  it's  best  not  to  disturb  hap- 
py memories. 
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The  Topaz  Collection,  with  its  glistening  brass  and  bronzed  glass,  sends  sparks  flying 
It  creates  a  setting  that's  unexpected,  intriguing  and  perfect  for  entertaining, 

The  Topaz  Collection,  crafted  in  pecan  by  Thomasville. 
A  beautiful  way  to  break  from  tradition. 

To  see  all  37  pieces,  send  your  check  for  $3.50  to:  Topaz, 
c/o  Thomasville  Furniture,  Dept.  72TBH,  Thomasville,  NC  27360. 

For  the  name  of  your  nearest 
Thomasville  Gallery™  or  Authorized  Retailer, 
call  1 800  225-0265,  and  ask  for  Dept.  72TBH 


Thomasville 
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Kitchen  suite 


AN  ARMSTRONG  ADVENTURE  IN  SPACE 
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Think  of  it  as  three  living  spaces 
united  by  an  armstrong  floor 

In  the  style  of  a  traditional  country 
cottage,  this  multipurpose  suite  is 
clustered  around  a  centrally  located 
fireplace.  But  what  really  brings  the 
suite  together  is  the  Armstrong 
Solarian  ■  floor  that  flows  easily  from 
one  area  to  the  next.  You'll  find  it  in 
the  kitchen  area,  where  the  cooking 
island  has  counters  that  flip  up  for 
casual  dining,  and  a  bookcase  and  nearby 
desk  function  as  a  study  area.  It  also 
graces  the  living  area,  which  features 
a  fireside  grouping  of  seats,  perfect  for 
entertaining  guests  or  watching  TV. 
And  it  warms  the  formal  dining  area, 
where  a  wall  of  French  doors  provides 
a  great  view  of  the  out-of-doors. 


The  designer 
solarian  floor 

It's  Armstrong  Hampton  Brick 
Designer  Solarian  that  sets  the  tone 
for  the  entire  suite.  Complemented 
by  ceiling  beams  and  country  furnish 
ings,  its  rich  texture  and  terra-cotta 
color  create  a  setting  that's  comfort- 
able and  inviting.  So,  Armstrong 
Hampton  Brick  gives  the  entire 
suite  the  warm  feeling  of  natural 
brick  with  the  easy  care  of  an 
Armstrong  floor. 
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so  nice  to  come  honn 


To  see  more:  For  a  free  color  Kitchen  Suite  booklet  with 

many  photos,  floor  plans  and  product  information,  call  the 

toll-free  Armstong  Consumer  Line,  1  800  233-3823, 

and  ask  for  Dept.  72FBH.  Or  send  coupon  to: 

Armstong,  Dept.72FBH,  P.O.  Box  3001,  Lancaster,  PA  17604 


Name . 
Street . 
City_ 

Zip 
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Remove  it. 
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Improve  it. 

Would  you  have  believed  a  door 
could  make  that  much  of  an 
improvement? 

It  can  when  you  replace  your  old 
sliding  patio  door  with  The  Atrium 

HDoor. 
The  all  wood  Atrium  Door  comes 
fully  assembled,  sized  to  fit  most 
standard  patio  door 
h  openings.  You  can 
install  it  yourself.  Or  ask  your 
dealer  for  the  name  of  an  autho- 
rized installer  in  your  area. 

Energy  efficiency,  exceptional 
security  and  long  lasting  beauty 
make  The  Atrium  Door  the  best 
choice. 

Call  toll-free. 

Get  the  names  of  dealers  in  your 
area  who  can  help  you  make  a  big 
improvement  in  your  home  with  the 
built-in  quality  of  i 

The  Atrium  Door.  .    ■■■I'ZLmm 

Call  toll-free  1-800-       **       The 

call  214-438-2441.  UOOT 
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Comfort-E  15  a  product  of  AFG  Induslnos. 
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GET  OUR  BEnER  MACHINE. 


he  GE  Spotscrubber™ 
/ashing  Machine 

If  your  laundry  is  coming  out  of 
ye  machine  with  most  of  the  spots 
nd  stains  it  goes  in  with,  don't 
hange  detergents.  Change 
lachines-to  the  GE  Spotscrubber. 
I  Because  only  the  Spotscrubber 
/ashing  machine  has  the  incredible 


Spotscrubber  system  and  minitub  a 
system  that  takes  your  detergent- 
any  detergent,  and  makes  it  stronger, 
by  concentrating  it  a  remarkable 
six  times 

So  most  spots  and  stains  come 
clean-from  ink  spots  to  oil  stains. 

And  that's  without  a  tot  of  the  pre- 
treating  you're  doing  now.  So  if  you 
wanta  better  detergentput  it  intoGE's 


better  machine  The  GE  Spotscrubber. 
(And  remember,  GE  backs  up  this 
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of  services  unmatched  by  any 
manufacturer.) 

If  you  have  any  questions  or  need 
the  name  of  your  nearest  GE  dealer, 
call  The  GE  Answer  Center"  service, 
at8CO-626-2COO. 

We  bring  good  things  to  life. 
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SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 
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with  your 

subscription? 


We  want  10  solve 
ii  10  your  com- 
plete satisfaction, 
and  we  want  to 
do  it  fast.  Please 
write  to: 

Robert  Austin. 
Better  Homes  and 
Gardens*.P.O.  Box 
4536.  Des  Moines. 
Iowa  50336. 
You  can  help  us 
by  attaching  your 
magazine  label 
here,  or  copy 
your  name  and 
address  as  it  ap- 
pears on  your 
label.  Send  this 
along  with  your 
correspondence. 


Moving? 

Simply  attach  the  mailing  label  from 
this  magazine  and  write  in  your  new 
address  below.  (Please  allow  4-8 
weeks.) 

Your  New  Address  Goes  Here 
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For  Fast 
Service... 

...it  is  better  to  write  us  concerning 
your  problem  and  include  the  maga- 
zine label.  Also,  address  changes  are 
handled  more  efficiently  by  mail. 
However,  should  you  need  to  reach  us 
quickly  the  following  toll-free  number 
is  available: 

800-247-2504 
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EDITOR'S  LETTER 


D, 


TWO  NEW  BABIES 


ear  Reader, 

Launching  a  new  magazine  is  a  lot 
like  bringing  a  new  baby  into  the 
world.  The  wait  for  it  all  to  happen 
seems  to  last  forever,  accompanied  by  a 
lot  of  anxiety  during  the  last  few  weeks, 
with  everybody  full  of  curiosity  about 
how  the  new  kid  will  look. 

Our  offices  have  been  all  abuzz  with 
anticipation  as  our  new  magazine, 
Grandparents,  approaches  its  launch 
date  this  month.  By  the  time  you  read 
this,  you'll  be  seeing  the  cover  pictured 
here  on  your  local  newsstands.  Editor 
George  S.  Bush  has  given  me  a  glance 
at  the  contents  of  the  first  issue,  and  I 
can't  wait  to  read  it  all. 

Of  course,  my  interest  has  been 
heightened  by  the  other  new  baby  in 
my  life,  my  new  granddaughter  Katie, 
daughter  of  our  son  Adam  and  his  love- 
ly wife  Molly.  The  three  of  them  spent 
several  days  with  us  recently,  and  I  can 
report  that  at  13  weeks,  Katie  is  a  doll. 

I  shamelessly  confess  that,  as  enthu- 
siastic  as  I   am   about  Grandparents 


-i 


''Our  offices  have 
been  all  abuzz  with 
anticipation  as  our 
new  magazine,  Grand- 
parents, approaches 

its  launch  date. " 


New  baby  Katie  and  Grandpa . . . 

magazine,  writing  about  it  here  gives 
me  a  terrific  excuse  to  show  off  a  pic- 
ture of  my  granddaughter.  Not  that  I 
had  any  choice,  of  course.  Because  I  fea- 
tured a  photo  of  grandson  Eric  in  our 
November  issue,  Mollie's  mother,  Mary 
Helmbold,  has  given  me  to  understand 
that  a  picture  of  Katie  had  better  show 
up  pretty  soon. 

With  both  of  these  new  babies,  the 
real  baby  Katie  and  our  baby  maga- 
zine, I'm  reminded  of  the  advantage  of 
being  a  grandfather.  I  can  tickle  Katie 
and  make  her  giggle,  or  give  her  a  bot- 
tle, but  the  instant  she  gets  fussy  or 
needs  a  diaper  change,  there's  always 
one  parent  or  the  other  to  take  over. 

The  same  basic  principle  applies  to 
Grandparents.  I  can  offer  wise  but  un- 
wanted opinions  here  and  there,  and 
finally  sit  back  with  an  issue  hot  off  the 
press  to  read  for  pleasure  and  informa- 
tion, without  one  pang  of  guilt  or  anxi- 
ety as  I  leaf  through  the  pages. 

Congratulations  and  all  my  best 
wishes  to  Adam  and  George  in  their 
brand-new  fatherhood.  It's  a  role  that's 
exciting  and  fun — but  grandfathering 
ain't  half  bad  either. 


David  Jordan,  Editor 
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THE  DURKEE  7-MINUTE  CASSEROLE 

Durkee  French  Fried  Onions  make  it  special. 
Nothing  else  adds  that  crunch. . .  that  savory  onion  flavor! 


UpK^ 


fe$ 


Light  and  Zesty  Chicken  'N  Rice 

*(Ready  To  Bake  In  Just  7  Easy  Minutes) 

4    chicken  breast  halvest  1    can  (2.8  oz.)  Durkee 

Va  cup  bottled  Italian  salad  dressing  French  Fried  Onions 

%  cup  uncooked  regular  rice  1%  cups  chicken 

1    bag  (16  oz.)  frozen  broccoli,  carrots         bouillon 

water  chestnuts  and  Vv.  teaspoon  Durkee 

red  pepper  combination  Italian  Seasoning 

Place  chicken  breasts  in  8  x  12-inch  baking  dish.  Pour  salad  dressing 
over  chicken.  Bake,  uncovered,  at  400°  for  20  minutes.  Place  rice, 
vegetables  and  lh  can  Durkee  French  Fried  Onions  around  and  under 
chicken.  Combine  bouillon  and  Italian  seasoning;  pour  over  chicken 
and  vegetables.  Bake,  uncovered,  25  minutes.  Top  with  remaining 
onions;  bake  2-3  minutes  longer.  Let  stand  5  minutes  before  serving. 
Preparation  time:  7  minutes  MAKES  4  servings. 

t  One  2  lb.  cut-up  chicken  may  be  substituted. 


MICROWAVE  DIRECTIONS:  Place  rice  and  VM  cups  bouillon™  in  baking 
dish.  Cook,  covered,  on  HIGH  5  minutes.  Stir  in  vegetables, '/?  can  Durkee 
French  Fried  Onions,  salad  dressing  and  Italian  seasoning.  Arrange  chicken 
over  vegetable  mixture  with  meatiest  part  of  chicken  toward  outside  of  dish. 
Cook,  covered,  on  MEDIUM  15-17  minutes.  Top  with  remaining  onions;  cook, 
uncovered,  on  HIGH  1  minute  longer.  Let  stand  5  minutes. 
ttQuantity  reduced  tor  microwave  preparation. 


After  20  years  of  working  on  the 
ultimate  stain-resistant  carpet, 


DuPont  is  proud  to  announce 
the  results  are  out. 


Introducing  StainmastefCarpet. 


You've  never  seen  stain  resistance  like  this 
before.  Haven't  you  ever  wished  for  a  carpet 
that  could  take  an  accidental  spill,  the  dog's 
muddy  feet  and  still  look  beautiful?  That's  why 
DuPont  invented  new  Stainmaster^ 

It's  truly  unique.  Thanks  to  a  revolutionary 
breakthrough  in  technology,  Stainmaster 
carpet  is  unsurpassed  when  it  comes  to  stain 
resistance. 

Disastrous  spills  like  ketchup,  red  wine  and 
fruit  punch  come  out  with  just  soap  and  water. 
Even  neglected  spills  that  have  set  overnight 
clean  up  easily.  So  don't  worry  if  you  drip,  drop 


or  splash,  Stainmaster  carpet  will  keep  looking 
beautiful  year  after  year. 

No  one  else  can  match  this 
kind  of  stain  resistance,  but  then 
other  carpet  is  like  Stain- 
master. visit  your  local  dealer 
.and  look  for  the 
Stainmaster  display. 

STAINMASTER 

CARPET 


sum 

Carpet  Fibers 


No  more 
ouch 


••• 


•  Takes  out 
tangles  easily 
and  painlessly. 

•  Leaves  hair 
cleaner, 
shinier, 

„^++-   „  more 

prettier, 
with  a  fresh, 
clean  scent. 
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LETTERS 


FAMILY  NETWORK 


ytvtimim  dAfotmwn 


Readers'  comments  and  solutions  to  family 
and  community  problems 


Baby-proofing 

As  a  mother  of  an  active  toddler,  I've 
been  scanning  the  house  for  dangers, 
but  my  baby  found  one  I  didn't  notice. 
He  had  something  in  his  mouth.  I  dis- 
covered it  was  the  little  rubber  end  off  a 
door  stopper.  It  scared  me  to  death.  I 
found  that  super-type  glue  is  nontoxic 
after  it  dries,  so  used  it  to  reglue  every 
stopper. 

Jodi  Newby 
Vancouver,  Wash. 

Gift  wrapping 

When  wrapping  presents  for  chil- 
dren in  our  family,  we  use  the  Sunday 
comics  instead  of  buying  store  paper. 
The  comics  are  colored  and  always  dif- 
ferent. The  children  love  it. 

Sherry  Weber 
Federal  Way,  Wash. 

Cheering  elderly 

The  ladies  circle  at  my  church  made 
up  a  list  of  lonely  elderly  in  our  commu- 
nity, then  we  drew  names  so  each  mem- 
ber had  a  friend.  At  least  once  a  month, 
we  drop  a  card,  pay  a  visit,  or  take  a 
small  gift  to  that  special  person.  The 
rewards  are  great! 

Danielle  Garman 
Carthage,  Tenn. 

Gathering  memories 

After  our  grandfather  died,  we  real- 
ized there  was  much  we  did  not  know 
about  him,  especially  his  early  life.  We 
vowed  not  to  let  this  happen  with  our 
remaining  grandparents.  My  sister  and 
I  took  a  tape  recorder  to  their  home. 
They  told  us  many  fascinating  stories 
about  their  childhood.  They  were  so 
pleased  that  we  cared. 

Debbie  Cook 
Cohasset,  Mass. 

Car  arguments 

There  used  to  be  a  constant  fuss  over 
which  of  my  two  kids  would  ride  in  the 
front  seat.  Taking  turns  never  seemed 
to  work  as  we  could  never  remember 
whose  turn  it  was.  One  day,  it  occurred 


to  me  that  with  both  children  along, 
the  older  child  could  ride  in  front  going 
to,  and  the  younger  child  coming  from. 
It  is  now  many  years  later,  and  I  just 
recently  realized  that  the  children,  now 
teen-agers,  still  automatically  take 
their  places  in  the  front  or  back  seat. 

Maxine  Root 
Grand  Blanc,  Mich. 

Displaying  artwork 

I  would  love  to  keep  all  of  my  chil- 
dren's artwork,  but  there  isn't  space. 
Here's  a  solution:  Tape  their  work  on 
your  refrigerator  and  take  photos  of  it. 
Start  an  album,  and  you  will  have 
years  of  memories  and  no  guilt  about 
throwing  out  their  precious  work. 

Carlene  Barnard 
Del  Valle,  Tex. 

Teen  problem 

We  live  next  door  to  a  family  with  six 
teen-age  boys.  The  boys  have  friends 
over  in  the  evening,  and  they  all  sit 
outside  yelling  and  blasting  loud  music, 
sometimes  until  very  late.  We  have 
tried  asking  them  to  turn  it  down  on 
several  occasions,  but  they  continue  to 
have  parties. 

Does  anyone  have  a  suggestion  as  to 
how  we  could  alleviate  this  problem 
without  stirring  up  more  trouble? 

Name  and  address  withheld 
upon  request 


WRITE  TO  US 

Family  Network  welcomes  letters 
from  you,  our  readers,  describing  how 
you  or  your  friends  and  neighbors 
solved  problems  involving  family  or 
community;  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  Street,  Des 
Moines,  IA  50336.  Letters  may  be 
edited  for  space.  All  letters  become 
the  property  of  Better  Homes  and 
Gardens®.  We  will  pay  $50  for  each 
letter  published,  ffl 
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PERFORMANCE  COUNTS. 


SAME  GREAT  TASTE 


\/AklTA/~cr\     OMmL  uncMI  '"tit 
VANTAGE®     IN  AN  EXCITING  NEW  PACK. 


9  mg.  "tar",  0.7  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


'1986  R,J.  REYNOLDS  TOBACCO  CO. 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disea 


se, 


Emphysema,  And  May  Complicate  Pregnancy 


Fruit  kabob 


Baked  over  tomato  halves 


Added  to  antipasto 


I 


/ 
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CHEESE  GIVES  YOU 

MORE 


heese  is  one  of  nature's  most  concentrated  food  sources 
F  calcium  because  it's  made  from  fresh  wholesome  milk. 


Stuffed  Zucchini    6  servings 

3  medium  zucchini  '/*  teaspoon  dried  oregano.  crushed 

2  tablespoons  butter  1  cup  {A  oz.)  shredded  Monterey  Jack 

1  cup  chopped  fresh  mushrooms  2  tablespoons  chopped  pimento 

2  tablespoons  all-purpose  flour  '/■>  cup  grated  Parmesan  cheese 
Cook  whole  zucchini  in  boiling  salted  water  about  10  minutes,  or  until  tender;  drain.  Cut  in  half  length- 
wise. For  zucchini  curl,  cut  a  thin  horizontal  slice  from  top  of  each  zucchini  half,  cutting  to  but  not 
through  each  end;  roll  up.  Scoop  out  centers,  leaving  a  '/j-inch  shell;  chop  center  portion  and  set  aside. 

Melt  butter  in  a  large  skillet;  saute  mushrooms  about  3  minutes  or  until  tender.  Stir  in  flour,  oregano; 
remove  from  heat.  Stir  in  Monterey  Jack  cheese  and  pimento;  stir  in  the  reserved  chopped  zucchini.  Heat 
mixture  through. 

Preheat  broiler.  Fill  zucchini  shells,  using  approximately  'A  cup  filling  for  each.  Sprinkle  with  Parmesan 
cheese.  Broil  several  inches  from  source  of  heat  for  3  to  5  minutes  or  until  hot  and  bubbly. 

NOTE;  Stuffed  zucchini  may  be  assembled  in  advance,  covered  and  refrigerated  up  to  4  hours.  Broil  for 
5  to  7  minutes  instead  of  3  to  5. 


I 


Ken 
lisa 


:r.t 

FAf 

trv 


DO  THESE  LOOK  UKE 
TRUCKS  TO  YOU? 


: 


They  certainly  don't  to  increasing- 
numbers  of  GMC  truck  buyers. 
These  discriminating  drivers  aren't 
buying  just  trucks;  they're  choosing 
versatile,  upscale  modes 
of  transport.  In  other  words, 
GMC  trucks. 


Since  people  who  could 
afford  just  about  any  car  are 
driving  our  trucks,  we've 
stopped  thinking  of  them  as 
"just"  trucks,  too.  So  they're  being 
produced  with  a  new  sense  of  pride 
and  purpose. 

DON'T  LET  OUR  NAME  FOOL  YOU. 

Even  though  our  name  is 
still  GMC  Truck,  many 
GMC  trucks  are  hardly 
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truck-like.  Consider  the  Suburban. 
With  its  available  seating 
for  up  to  nine,  wide  choice  of  interior 
luxuries  and  awesome  appetite 
for  luggage,  it's  certainly  more  of 
a  limousine  than  a  truck  as 
trucks  have  been  commonly 
perceived  up  to  now. 


TAKE  THEM  ANYWHERE. 


GM 


In  turn,  our  Safari  is  changing 
many  people's  perceptions  of  the 
van.  Thanks  to  its  well-crafted 
interiors  and  impeccable  road 
manners,  Safari  is  no  mundane  box 
on  wheels.  Then,  there's  the  S-15 
Jimmy.  Maybe  good  looks  can  only 
take  one  so  far  but  in  our  Jimmy's 
case  that  can  mean  from  the 


back  country  to  the  country  club, 
in  perfect  comfort  and  style. 

GET  A  CLOSER  LOOK. 

These  GMC  trucks  may  not  look, 
ride  or  act  like  trucks.  But  for  now, 
the  only  way  to  find  them  is  by 
buckling  up  and  visiting  your 
nearest  GMC  Truck  dealer.  (Check 
the  Yellow  Pages,  under  "Truck" 
or  "Automobile.")  We're  listed 
under  both  for  increasingly  obvious 
reasons. 

GMCtruck 

it's  not  just  a  truck 

ANYMORE. 


FEBRUARY 


ON  BEHALF 
OF  FAMILIES 


Last  spring  we 
told  you  about  our 
plans  to  spin  off 
from  our  Family 
Network  letters 
column  a  new  or- 
ganization —  the 
BH&G  Family 
Network" — with  a  stellar  board  of  ad- 
visers. The  purpose?  To  recognize  and 
celebrate  family  strengths;  to  find 
workable  solutions  for  serious  prob- 
lems facing  families  today.  Now  it's 
time  to  tell  you  what  we've  done  so  far. 

FAMILY  REUNIONS-To  encour 
age  families  to  renew  family  bonds,  our 
family  reunion  expert  toured  the  coun- 
try telling  people  how  to  plan  a  re- 
union. Millions  saw  him  on  television 
and  read  about  him  in  papers.  During 
the  tour  we  distributed  thousands  of 
booklets  on  planning  family  reunions. 
President  Reagan,  at  our  request, 
signed  a  proclamation  declaring  Au- 
gust 1  through  3  last  year  as  National 
Family  Reunion  Weekend.  Mayors  of 
many  major  cities  did  likewise.  Our 
goal  is  to  establish  the  first  weekend  in 
August  as  Family  Reunion  Weekend  in 
America  just  as  surely  as  the  second 
Sunday  in  May  is  Mother's  Day. 

EDUCATION  KITS— We  created  an 
"I  Love  My  Family"  educational  kit 
and  sent  it  to  8,000  elementary  school 
teachers  for  classroom  use.  Because  of 
their  positive  response  to  the  kit,  we 
will  distribute  10,000  more  this  year. 

FAMILY  CONFERENCE-  The  Im- 
pact of  Work  on  American  Families"  is 
the  subject  of  our  first  BH&G  Family 
Network  Issues  Conference  to  be  held 
this  month  in  New  York  City.  We  com- 
missioned a  national  survey  of  families 
to  provide  the  basis  for  panel  discus- 
sions. Conference  participants  have 
been  studying  the  survey  results  to 
glean  how  some  families  cope  with  the 
stresses  of  work/family  demands  and 
why  others  fail  to.  S§ 
— Kate  Greer,  Managing  Editor 
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There  is  a  difference  in 
custom-built  cabinetry.  And 
Wood-Mode  makes  it. 

Offering  an  unlimited  range 
of  design  possibilities  in  the 
finest  custom-built  tradition. 

Design  Group  42 — for  Ameri- 
can traditional  styling  and  con- 
struction. Design  Group  84 — 

for  the  exciting,  new 
European  designs. 

Each  and  every  one  a  very 
personal  reflection  of  your 
tastes  and  lifestyle.  All  quality 
constructed  to  earn  your 
confidence. 

Over  40  years  of  reliability 
and  leadership  have  made  us 
America's  best  selling  line  of 
custom-built  cabinetry. 


Discover  the  difference  for  yourself  Our  newesi  catalogue  features  1 00  pages 
of  fact-filled  information  and  beautiful  color  photos  To  receive  yours, 
send  S5  and  this  coupon  to  Wood -Mode.  Dept.  6.  Kreamer.  PA  17833 


Name 


Address 


Fine  Custom  Cabinetry 
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WHAT'S  HAPPENING 


WHAT'S  IN,  WHAT'S  HOT,  WHAT'S  NEW,  WHAT'S  NOT:  THE  TRENDS  TO  WATCH 

By  Kathryn  Stechert 


Even  tiny  rooms  benefit  from  generous-size  furnishings. 


FURNITURE 

BIG  IS  BEAUTIFUL 

Over-scale  doesn't  necessarily  overwhelm 

A  decorating  maxim  used  to  go  like  this:  if  you 
have  a  small  room  you  should  furnish  it  with  a 
number  of  small  furniture  pieces.  But,  no  more. 
The  trend  is  toward  making  a  strong  decorative 
statement  with  furniture,  even  in  small  spaces. 

Large  furnishings  provide  a  sense  of  generosity 
and  grand  scale.  One  terrific  piece — an  outsize  sofa 
or  a  capacious  urn  or  a  reach-for-the-ceiling  pine 
cupboard — can  give  a  room  drama  and  individual- 
ity. The  small  room  {left),  for  example,  would  be 
white-box  ordinary  without  the  strength  of  its  furni- 
ture. Today  we  want  our  homes — even  small  ones — 
to  be  comfortable  and  to  have  grandness.  High- 
quality,  high-comfort  furniture  in  bold  shapes  can 
deliver  that  luxurious  mood. 


iiiniiii 


6=^ 


FINANCES 

DOWN  PAYMENTS  ON  THE  RISE 

ow  at  26  percent,  the  average  down  payment 
that  home  buyers  make  is  growing.  Three  rea- 
sons account  for  the  upward  trend:  Lenders 
are  tightening  qualification  standards — fewer  ac- 
cept 5  percent  down  as  they  did  a  few  years  ago. 
More  people  are  taking  1 5-year  mortgages  instead 
of  30-year  ones,  and  the  higher  down  payment  low- 
ers the  monthly  costs.  And  more  repeat  buyers  are  selling 
out  and  using  the  profits  to  buy  up. 
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...GROCERIES. 
VEGGIE  SNACKS 

In  this  age  of  convenience 
foods,  even  the  lowly  car- 
rot stick  is  being  updated. 
Cleaned,  cut,  and  packaged 
fresh  vegetables — ready  to 
go  straight  to  the  lunch  box 
or  your  mouth — are  turning 
up  in  produce  departments. 
One  manufacturer  even  puts 
a  dip  right  in  the  package 
with  the  fresh  veggies. 


Tlwy   "2i  to  ■»•*** 
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THE  UPDATED  PANTRY 

Storage — a  must  and  a  plus 

A  high-demand  item  in 
today's  kitchens  is  an 
old-fashioned  or  new- 
style  pantry.  Increasingly, 
dual-career  couples,  espe- 
cially those  families  with 
children,  tend  toward  the 
timesaving  habit  of  buying 
big  when  they  go  to  the 
supermarket. 

In    order    to    make    that 
strategy  pay,  however,  you 
have  to  have  space  to  store 
the  goods.  Walk-in  pantries, 
like  Grandmother  used  to 
have,  are  just  the  answer,  of 
course,  but  even  if  you  don't 
have  room  for  a  walk-in,  you 
can  manage  very  nicely.  That's  thanks  to  the  wide  variety  of 
custom  pullout  and  fold-out  pantries,  such  as  this  one 
(above).  The  wire  racks  and  carefully  sized  dividers  make 
organization  and  storage  a  snap. 

continued 


The  new-age  pantry. 
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Cheek  to 
Cheek 
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In  the  end,  Liquid  Tide  gets  out  grass  stains 
better  than  any  other  liquid. 


♦ 


Try  Liquid  Tide 

on  some  of  your  toughest 

laundry  problems. 

You'll  find  it  gets  out  things 

other  liquids  leave  behind. 

Clothes  come  cleaner 
because  Tide  won't  quit. 


WHAT'S  HAPPENING 


continued 


MORE  LOUISIANA 
COOKIN' 


Louisianians  are  serving  up 
a  whole  new  dish  using 
their  beloved  crawfish  (or 
crayfish,  if  you  prefer).  The 
new  item:  soft-shell  crawfish. 
Like  soft>shell  crab,  these 
creatures  are  eaten  legs  and 
all,  often  batter-fried  or  sau- 
teed.  Though  long  a  delicacy 
in  Louisiana,  soft-shell  craw- 
fish were  eaten  mostly  by  the 
folks  who  were  willing  to  har- 
vest their  own.  Now  farmers 
are  producing  the  morsels  and 
supplying  restaurants.  Avail- 
ability is  limited  and  demand 
is  high,  but  the  crawfish  in- 
dustry is  stepping  up  produc- 
tion and  hopes  soon  to  spread 
the  bounty. 


BUILDING 

LAMINATES 
WITH  PIZZAZZ 

Plastic  and  proud  of  it 

Something  terrific  has  hap- 
pened to  laminates.  Those 
sturdy,  easy-to-clean  sur- 
faces that  have  dominated 
kitchens  and  baths  now  come 
in  an  astonishing  range  of  col- 
ors and  patterns.  You'll  find 
laminates  in  colors  from  ter- 
ra-cotta  to  cobalt,  tapioca, 
and  mauve.  But  the  real 
news  is  in  patterns.  Espe- 
cially strong  are  such  fantasy 
finishes  as  faux  bois.  These  new  fake 
woods  come  in  striking  colors  that  move 
them  light-years  away  from  brown  wood 
grains.  Other  fabulous  fakes  are  stones 
and  metallic  finishes.  Laminates  also 
come  in  patterns  with  high  graphic  im- 
pact, such  as  windowpane  checks,  pin- 
stripes, and  grids. 

Builders  and  remodelers  are  applying 
these  handsome  newcomers  to  cabinets, 
walls,  and  custom  furniture  in  every 
room  of  the  house.  Watch  them  show  up 
on  ready-made  furniture,  too. 


Among  the  new  lami- 
nates, Wilsonart's  faux  marble 
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AMERICAN 
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More  than  1 2  million  Americans  travel  overseas  each 
year.  That's  four  times  more  than  just  25  years  ago. 

Source:  The  Conference  Board  and  the  U.S.  Bureau  of 
the  Census. 


AN  EVERLASTING  LOVE  AFFAIR  WITH 
THE  TEDDY  BEAR 

Adult-and  child-pleasers 


The  Teddy  Bear  has  been 
around  for  nearly  85 
years,  but  it  shows  no 
sign  of  aging.  Instead  of  go- 
ing out  of  style,  it  just  be- 
comes more  lovable  and 
popular.  Previously  loved 
bears  keep  going  up  in  value. 
In  fact,  the  world  record 
price— $8,237  for  a  1904  Ger- 
man Steiff  Teddy — was  re- 
cently set  at  a  Sotheby's 
auction  in  Chester,  En-  m 
gland.  Meanwhile,  toy 
manufacturers  keep  turn- 
ing out  brand-new  bears  by 
the  forestful,  and  Teddy  lov- 
ers are  increasingly  gather- 
ing at  collector  clubs  and 
conventions.  Now  there's 
even  a  magazine,  the  Teddy 
Bear  Review,  especially  for 
bear  aficionados. 
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NEXT  MONTH  IN 


and  Gardens 


THE  NEW  NUTRITION 

New  recipe*  that  will  change  your  life! 

REMODELING  

COTTAGE  CHARM 

Awakening  a  tired  old  house! 


FURNISHINGS  

INSTANT  DECORATING 

Fresh  looks;  quick  and  easy  ideas! 

GARDENING 
WELCOME  BUTTERFLIES 

Plantings  to  transform  your  yard! 


PLUS  

Kitchen  Storage,  Money, 
Health,  and  much  morel 


VRGHASUMS 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


c   Philip  Morris  Inc.  ll)K7 


Lights:  8  mg  "tar,"  0.6  mg  nicotine  — 100's:  14  mg  "tar," 

0.9  mg  nicotine  av.  per  cigarette,  FTC  Report  Feb.'85. 

120's:  14  mg  "tar,"  1.0  mg  nicotine  av.  per  cigarette  by  FTC  method 


He's  alert,  energetic  with  bright  eyes,  a     27%  protein  compared  to  20-22%  in 


shiny  coat  and  smooth,  supple  muscles 
and  skin. 

Hi  Pro  helped  build  this  healthy,  glow- 
ing dog,  and  Hi  Pro  can  do  the  same  for 
your  dog.  That's  because  Hi  Pro's 
unique  formula  helps  build  healthy  dogs 
six  ways: 

1 .  More  Protein.  Purina  Hi  Pro  has 


many  other  dog  foods  to  help  build  mus- 
cle and  other  body  tissue. 

2.  Better  quality  protein.  Hi  Pro's 
protein  comes  from  three  principal 
sources.  Many  other  dog  foods  have  only 
two.  More  sources  can  mean  better 
quality  protein  to  help  ensure  a  thick, 
shiny  coat. 

3.  Concentrated  nutrition.  Hi  Pro 


in 
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Helping  pets  live 
longer,  healthier  lives 

®  ©Ralston  Purina  Company,  1986 


Give  your  dog  the 


as  a  dense  particle  with  concentrated 
lutrition.  Your  dog  can  eat  less  of  it 
han  many  other  dog  foods  to  fulfill  his 
lutritional  needs. 

I.  More  energy.  Hi  Pro  has  more 
nergy  to  help  keep  your  active  dog 
lert,  full  of  pep  and  stamina. 

it. More  digestible.  Hi  Pro  is  84% 

ligestible  for  greater  absorption  of  the 
jssential  nutrients  and  less  waste. 


6.  Backed  by  60  years  of  Purina 
Research.  Research  put  25  known 
essential  vitamins  and  minerals  into 
Hi  Pro,  all  designed  to  help  keep  your 
dog  in  peak  form. 

Purina®  brand  Hi  Pro  dog  meal  helps 
build  healthy  looking  dogs  six  ways. 
When  your  dog  looks  and  feels  this 
good,  it  says  a  lot  about  the  care  you 
give  him  and  the  pride  you  feel  for  him. 


Extra 
Protein 
&  Energy 
For  Active 
Dogs. 


Hi  Pro  Glow  of  good  health. 


Purina 


HiPro 


Sanka@is  the  only  leading  coffee  naturally  decaffeinated 
with  pure  mountain  water  and  nature's  sparkling  effervescence. 
And  nothing  else. 


SANKA*GROUND,FREEZE-DRIED  AND  INSTANT-ALL  NATURALLY  DECAFFEINATED. 


MONEY 


WHAT  THE  NEW  TAX  LAW 
MEANS  TO  HOMEOWNERS 


By  Margaret  Daly 


.. 


nomes  are  one  of  the  few  tax 
shelters  left. "—  Jonathan 
Goldfarb,  housing  analyst, 
Merrill  Lynch 

Homeowners  emerged  relative  win- 
ners from  the  recent  tax-reform  fracas. 
But  what  does  it  all  really  mean  to  you? 

Much  depends  on  the  economy  and 
individual  circumstances — to  say  noth- 
ing of  potential  new  tax  legislation. 
Here  are  some  insights  to  help  you 
evaluate  your  situation  and  plans. 

What  will  happen  to 
homeownership  costs? 

They  will  rise,  for  the  very  simple 
reason  that  lower  tax  brackets  make 
homeowner  deductions  worth  less. 

Say  you  were  in  a  38-percent  bracket 
in  1986:  Each  dollar  you  spent  for  mort- 
gage interest  and  real  estate  taxes  actu- 
ally cost  you  only  62  cents  after  tax 
deductions.  Presuming  the  same  in- 
come, your  bracket  becomes  28  percent 
in  1988  (35  percent  in  1987,  a  "transi- 
tion year").  That  means  each  dollar 
spent  for  mortgage  interest  and  taxes 
in  1988  will  cost  you  72  cents,  not  62. 

Depending  on  income  brackets,  the 
after-tax  cash  costs  of  homeownership 
will  rise  5  to  15  percent,  according  to 
Kent  Colton,  executive  director  of  the 
National  Association  of  Home  Builders 


YOUR  SHELTER  IS 
STILL  A  SHELTER 

The  new  rules  left  homeowner  tax 
breaks  relatively  intact: 

•  First-  and  second-mortgage  inter- 
est and  property  taxes:  deductible 
on  primary  and  one  second  home, 
up  to  certain  limits. 

•  Capital  gains  tax:  deferred  on  pri- 
mary home,  if  you  buy  a  more  ex- 
pensive one  within  two  years. 

•  The  over-55,  one-time  $125,000 
capital  gains  exemption:  still  al- 
lowed if  you've  lived  in  the  house 
three  of  the  past  five  years. 


(NAHB),  in  Washington. 

A  different  sort  of  housing-cost  hike 
could  come  when  you  sell.  Unless  you 
delay  capital  gains  tax  by  buying  a 
more  expensive  house,  or  the  over-55 
exemption  eliminates  your  gain  (see 
box),  you'll  keep  less  of  your  profit.  The 
reason  is  that  capital  gains  will  be 
taxed  as  ordinary  income.  You'll  owe 


Uncle  Sam  up  to  28  cents  per  dollar 
gained  next  year,  up  to  33  cents  there- 
after, depending  on  your  new  bracket. 
The  old  maximum  was  20  cents. 

What  about  home  values? 

Even  though  the  homeowner  deduc- 
tions will  be  worth  less,  at  least  they 
still  exist.  "Homes  are  one  of  the  few 
tax  shelters  left,"  says  Jonathan  Gold- 
farb, housing  analyst  for  Merrill 
Lynch.  That's  bound  to  make  them 
more  desirable  in  the  marketplace. 

The  value  of  the  homeowner  shelter 
is  underscored  by  the  fact  that  most 
consumer  loan  deductions  will  be 
phased  out  by  1991.  As  a  result,  first 
and  second  mortgages  will  be  one  of  the 
few  tax-deductible  resources  left  for 
any  kind  of  borrowing  (see  box). 

Whatever  the  appeal  of  tax  deduc- 
tions, however,  most  experts  concur 
that  local  supply  and  demand — largely 
determined  by  the  local  economy — will 
continue  to  play  the  dominant  role  in 
determining  housing  values. 

Who  wins? 

On  balance,  current  homeowners 
come  out  on  top.  Renters  and  would-be 
home  buyers  will  be  the  losers. 

The  reason:  Tighter  depreciation  and 
other  rules  make  it  harder  for  land- 

continued 


HOME  LOAN  DEDUCTIONS:  GOOD  AND  BAD 


The  new  tax  law  phases  out  interest 
deductions  for  most  consumer  loans 
by  1 991 .  That  leaves  first  and  second 
mortgages — on  your  primary  and  one 
second  home  only — as  one  of  the  few 
games  in  town. 

That  could  make  homes  seem  more 
valuable  to  some  buyers.  But  there 
could  be  some  dangers  in  the  new  in- 
terest-deduction rules,  too. 


Most  important,  home  equity  is  a  pre- 
cious asset — among  other  things,  a 
prime  provider  of  retirement  funds  for 
many  folks.  Homeowners  should  think 
carefully  before  tapping  that  money  to 
satisfy  immediate  borrowing  needs. 

What's  more,  the  costs  and  risks  of 
home  loans  aren't  always  evident. 
Some  of  the  sales  pitches  we've  seen 
for  the  new,  floating-rate  home  equity 


loans  promise  it  all,  for  example — 
home,  boat,  smiling  creditors — without 
making  it  clear  that  you're  putting  your 
home  on  the  line. 

Responsible  institutions  will  guard 
against  abuses.  But  it's  important  to  un- 
derstand the  risks  and  to  compare 
costs.  (In  a  future  issue,  we'll  give  you 
some  smart  credit  strategies  under  the 
new  tax  rules.) 
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"My  two  skinny  cousins 
had  abandoned  me. . ." 


f 
) 


By  Sharon  Meyer,  R.N.,  M.S.N. 


You  and  I  have  never  met.  But  perhaps  we  share 
a  common  problem. 

When  I  was  seven,  I  lived  in  Longview,  Texas. 
My  two  cousins  and  I  were  playing  in  a  nearby 
cemetery.  Like  kids  do,  we  didn't  realize  how  late  it 
was.  It  was  getting  dark  faster  than  we  expected.  In 
a  panic,  my  two  skinny  cousins  climbed  over  the 
wall  that  surrounded  the  cemetery.  No  problem. 
But  I  couldn't  make  it.  I  was  too  heavy.  Too  fat.  I 
stood  there  crying  for  over  an  hour,  until  a 
neighbor  crawled  in  and  helped  me  over  the  fence. 
I've  never  forgotten  that  experience.  Nor  have  I 
forgiven  the  two  skinny  cousins  who  abandoned 
me. 

For  years  I  was  teased  about  my  weight.  The 
kids  at  school  called  me  "Malt  Shop".  And  the  teas- 
ing persisted  even  through  high  school  and  college. 
I  vowed  that  some  day  I'd  cease  being  the  ugly 
duckling.  But  I  was  60  pounds  overweight  and  it 
seemed  almost  hopeless. 

Several  years  later,  after  I  had  completed  my 
nurses  training,  I  was  working  in  a  hospital  in 
northern  Georgia.  Through  a  friend,  i  was  in- 
troduced to  Dr.  J.  Thomas  Cooper,  a  physician  who 
specialized  in  helping  severely  obese  people  lose 
weight  without  being  hungry  or  feeling  deprived. 

Obviously  I  was  interested.  So  he  allowed  me  to 
enroll  in  the  program. 

This  certainly  wasn't  a  "fad"  diet.  Not  at  all.  It 
was  totally  different.  There  were  no  pills.  No  food 
substitutes.  No  herbal  nutrients.  No  powders  to 
mix.  And  everything  I  ate  came  right  from  our  local 
grocery — all  good  wholesome  food. 

But  the  best  part  was  that  I  wasn't  hungry.  Not 
in  the  morning.  Not  in  the  afternoon.  Not  at  night. 
I  was  always  eating.  I  ate  six  times  a  day.  Three 
regular  meals  every  day.  Three  additional  snack 
meals  every  day.  I  laughingly  complained  to  Dr. 
Cooper,  "There's  too  much  food  on  this  diet.  I 
can't  eat  it  all." 

As  the  weeks  went  by,  I  began  weighing  myself 
every  day.  I  was  so  pleased  I  could  hardly  believe 
the  scale. 


Within  180  days  I  lost  60  pounds!  I. went  from 
193  lbs.  to  133  lbs.  I'm  57"  with  a  medium  frame, 
so  that's  just  about  right  for  me.  I  didn't  want  to 
become  anorexic. 

Since  I  was  a  nurse,  I  began  helping  Dr.  Cooper 
monitor  other  outpatients  who  were  on  the  diet. 
One  45-year-old  woman  began  the  program  in  the 
fall.  Within  two  months  she  had  shed  40  pounds! 
Like  me,  she  experienced  no  hunger  or  feelings  of 
nervousness.  None  at  all. 

Another  outpatient — a  34-year-old  man — began 
the  program  in  April.  By  September  he'd  lost  76.6 
pounds. 

One  56-year-old  Atlanta  woman  lost  395 
pounds  in  just  eight  weeks.  Again,  no  hunger,  no 
loss  of  energy,  no  nervousness. 

THE  SECRET 

The  secret  of  Dr.  Cooper's  program  is  the  special 
combination  of  foods  you  eat.  You  don't  count 
calories.  Only  portions.  These  portions  and  com- 
binations of  food  create  a  negative  caloric  process 
that  continues  all  day  long  ...  a  complete  24-hour 
fat  burning  cycle.  Fat  is  burned  away  around  the 
clock.  Not  just  in  unhealthy  spurts  and  fits  like 
many  diets.  That's  why  it  lets  you  shed  pounds  so 
easily.  And  without  hunger. 

KEEPS  YOU  SLIM  FOR  YEARS 

How  many  times  have  you  shed  10  or  20 
pounds  only  to  find  yourself  regaining  every  pound 
within  six  months?  That's  the  real  problem. 

The  reason  most  people  regain  weight  is  that 
we're  all  creatures  of  habit.  We  all  have  "eating 
lifestyles".  Our  normal  eating  habits  include  three 
meals  a  day  plus  two  or  three  snacks.  We  all  love 
snacks.  Especially  at  night. 

But  most  diets  try  to  force  us  to  change  all  that. 

And  that's  why  they  fail. 

With  Dr.  Cooper's  program,  however,  you  con- 
tinue your  normal  eating  lifestyle.  You  eat  five  to 
six  times  a  day.  You  can  snack  when  you  wish.  So 
when  you  lose  the  weight,  you  can  keep  it  off.  For 
good.  Period. 


READ  THESE  ACTUAL  CASES... 


•Paula  K.  is  45  years  old.  She  began  the 
Cooper  weight  loss  program  in  the  fall. 
Within  two  months  she  shed  40  pounds — 
no  hunger,  not  even  a  pang. 

•Susan  S.  is  29  years  old.  She  dropped  30 
pounds  to  only  128. 2  and  maintained  her 
new  weight  —  even  over  the  Christmas 
holidays. 

•Ronnie  B.  is  25.  He  lost  almost  60  pounds 
.  .  .  from  227.2  lbs.  to  168.4  lbs.  Like  the 
others  he  reported  absolutely  no  hunger  and 
absolutely  no  energy  loss. 


•William  M.  is  a  machinist  in  his  late  40' s. 
Both  hypertensive  and  diabetic,  be  lost  22 
pounds  in  only  six  weeks  with  absolutely  no 
hunger. 

•Patricia  R.  is  a  housewife  in  her  mid-40  's. 
She  lost  33  pounds  in  five  weeks.  She  ate  so 
much  during  the  diet  that  her  sister,  wbo 
saw  her  eating,  began  the  diet  three  days 
later. 

•Carl  R.  is  52.  He  lost  44.8  pounds  in  five 
months  .  .  .  again,  no  hunger  or  lack  of 
energy. 


Consider  these  additional  facts  .  .  . 

□  The  Program  is  easy  to  follow.  It  fits  easily  into 
your  busy  schedule — even  when  you're  eating 
in  restaurants  or  with  friends. 

□  The  Program  is  healthy.  It's  high  in  essential 
fiber  and  roughage,  low  in  fat,  very  low  in 
simple  sugars  and  has  ample  protein  for 
anyone. 

D  There  is  no  ketosis.  No  foul  breath  odor. 
D  Best  of  all,  you'll  be  encouraged  to  eat  a  wide 
variety  of  foods.  Meats  like  beef,  ham,  pork, 
chicken,  fish  and  more.   Great  soups,  great 
sandwiches,  a  wide  variety  of  cheeses,  fruits 
and  vegetables.  Even  potatoes.  But  you  must 
follow  the  specific  menus  and  portion  plan  to 
make  the  program  work. 
As  you  can  probably  tell,  I'm  so  excited  about 
the  program,  1  want  to  share  it  with  you.  So  what 
would  you  do  if  you  were  in  my  shoes? 

I've  convinced  Dr.  Cooper  to  put  everything — 
all  of  the  menus,  daily  portions — the  complete 
program  (including  the  maintenance  diet)  into  an 
easy-to-follow  instruction  package.  Green  Tree 
Press  in  Erie,  Pennsylvania,  is  marketing  it  for  us. 
Our  guarantee  is  simple. 

1 .  Write  your  name  and  address  on  a  plain  piece  of 
paper  and  enclose  a  check  for  $995,  BUT  POST- 
DATE IT  30  DAYS  IN  ADVANCE.  That  way  it's  not 
cashable  by  us  or  anyone  for  a  full  month.  You 
can,  in  fact,  stop  payment  on  it  any  time  during 
the  next  30  days.  It's  not  really  money.  So  you'll 
be  able  to  try  the  program — and  lose  weight — 
without  paying  a  penny.  There  is  absolutely  no 
risk  to  you. 

2.  We'll  send  you  the  complete  program  immedi- 
ately. Try  it.  If  you  don't  begin  losing  weight — 
quickly  and  without  hunger — simply  return  the 
materials  within  the  30-day  period.  WE'LL 
PROMPTLY  RETURN  YOUR  ORIGINAL  UNCASHED 
CHECK.  NO  DELAYS.  NO  EXCUSES. 

Or,  try  the  program  for  SLX  MONTHS.  If 
you're  not  delighted  with  the  results,  simply 
return  it.  We'll  send  you  a  complete  refund. 
This  is  the  fairest  way  I  know  to  let  you  TRY  the 
program  at  no  risk  to  you. 

To  order,  send  your  name,  address  and  post- 
dated check  to  me,  Sharon  Meyer,  Green  Tree 
Press,  Inc.,  Dept.  393,3603  West  12th  Street,  Erie, 
PA  16505. 
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Green  Tree  Press  is  a  member  of  the  Erie,  Penn- 
sylvania Chamber  of  Commerce.  Bank  and  Business 
references  are  available  upon  request. 


AN  IMPORTANT  REMINDER... 

As  your  weight  begins  to  drop  rapidly,  do  not 
allow  yourself  to  become  too  thin. 

It's  also  very  important  to  consult  your 
physician  before  commencing  any  weight  loss 
program.  Show  him  this  diet.  And  be  sure  to  see 
him  periodically  if  you  intend  to  take  off  large 
amounts  of  weight.  CWJ  Gnm  Tm        /nf 


To  give,  to  collect, 
to  display  with  pride  ... 


First  issue  in  the 

collection  of  garden  bird 

sculptures  by  Lenox 

Intricately  sculptured  in  fine 

bisque  porcelain  and 

painted  by  hand 

\vailable  only  by  reservation 


The  black-capped  chickadee 
s  one  of  the  most  charming 
garden  birds  in  America.  It 
brightens  our  day  with  its  spirit 
. . .  its  striking  beauty . . .  and  its 
sweet  "chick-a-dee"  song. 

Lenox  has  now  captured 
this  delightful  songbird  in  an 
enchanting  sculpture  of  extraor- 
dinary detail— a  work  of  art  in 
fine  bisque  porcelain,  masterfully 
handcrafted  and  painted  entirely 
by  hand. 

Meticulous  detail  ... 
heirloom  quality 

Chickadee  is  portrayed  with 
wings  gracefully  outspread,  as  it 
alights  on  a  spray  of  holly.  Every 
feature  is  crafted  with  excep- 
tional realism.  The  chickadee's 
delicate  wings  and  tail  feathers 
...  its  distinctive  black  cap  and 
bib . . .  its  downy  white  breast . . . 
its  subtle  shading ...  the  rich 
green  leaves  and  bright  red  ber- 
ries of  the  holly.  All  depicted  as 
they  are  in  nature. 

This  unusually  charming 
sculpture  will  enhance  the  beau- 
ty of  any  room  in  your  home — 
a  dramatic  interplay  of  color  that 
will  attract  the  eye ...  a  delightful 
touch  of  nature  to  warm  the 
heart.  It  will  be  a  conversation 
piece,  attracting  the  admiration 
of  all  who  see  it.  A  magnificent 
and  much-appreciated  gift. 
And  an  heirloom  to  pass  down 
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to  future  generations  with  pride. 
For  its  quality,  authenticity  and 
fine  handcraftsmanship  are 
hallmarks  of  the  finest  porcelain 
sculpture. 

Conceived  and  designed  by 
the  artists  of  Lenox  and  created 
exclusively  under  their  direction 
by  master  craftsmen  in  Japan, 
each  sculpture  bears  a  pure 
24  karat  gold  backstamp 
inscribed  with  its  title  and  the 
distinctive  Lenox®  trademark— 
a  name  that  has  signified 
excellence  for  almost  a  century 

Available  only  direct 
from  Lenox 

The  important  first  issue  in  the 
Lenox  Garden  Bird  Sculpture 
Collection,  Chickadee'is available 
only  direct  from  Lenox.  It  will 
not  be  sold  through  even  the 
most  prestigious  dealers  or  gal- 
leries. The  issue  price  is  $39, 
payable  in  convenient  monthly 


Shown  actual  size 


installments  of  $13  with  no 
finance  charge.  And,  of  course, 
your  satisfaction  is  completely 
guaranteed. 

Because  each  sculpture  is 
individually  handcrafted  and 
orders  will  be  accepted  in  strict 
sequence  of  receipt,  your  Reser- 
vation Application  should  be 
postmarked  by  March  31, 1987. 
Please  allow  6  to  8  weeks  for 
delivery.  For  your  convenience 
on  credit  card  orders,  you  may 
call  TOLL  FREE,  24  hours  a  day, 
7  days  a  week,  1-800-228-5000. 


I 


Painted  by  hand  to  reveal  every  detail 
of  the  chickadee's  intricate  markings. 


\l 
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6  Strike 
it  rich!  ^ 


jro: 


Kings  &100's 

Regular  and  Menthol 


Mlr's.  suggested  pricing  based  on  full-price  brands 


Kings:  10  mg  "tar,"  0.8  mg  nicotine  - 
100's:  12  mg  "tar,"  0.9  mg  nicotine  av.  per  cigarette  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


TAX  LAW 


continued 

lords  to  get  an  adequate  return  on  in- 
vestment. As  a  result,  rents  for  existing 
properties  are  bound  to  rise  sooner  or 
later.  True,  gluts  in  some  apartment 
markets  will  keep  rents  there  in  check 
for  a  while.  But  overall,  the  tougher 
profit  picture  makes  rental  properties 
less  attractive  to  investors,  so  fewer 
new  properties  will  be  built  for  now. 
One  way  or  another,  demand  pressures 
will  surge,  and  rents  will  go  up — some 
say  as  much  as  30  percent. 

Low-income  renters  will  be  the  worst 
off.  "The  poor  will  pay  far  more  in  high- 
er rents  than  they'll  save  on  taxes  un- 
der the  new  bill,"  says  H.  James  Brown, 
Director,  The  Harvard/MIT  Joint  Cen- 
ter for  Housing  Studies. 

Affordable  housing  for  the  poor  is  a 
tricky  political  and  economic  issue.  But 
we  see  another  good  reason  for  concern 
about  higher  rents:  Young  people  may 
have  a  harder  time  buying  their  first 
home,  because  paying  more  to  a  land- 
lord leaves  fewer  dollars  for  building  up 
a  down  payment. 


That's  on  top  of  the  fact  that  lenders 
already  are  demanding  more  cash  up 
front  for  a  home  loan.  Current  home- 


The  homeowner  deduc- 
tions still  make  housing  an 
attractive  investment.  But 
first-timers  could  find  it 
tougher  getting  in. 


owners  can  use  equity  for  the  cash 
when  they  trade  up;  first-timers  don't 
have  that  luxury. 

Why  should  homeowners  even  be 
concerned  about  first-time  buyers? 
Quite  simply,  these  buyers  are  essen- 
tial to  the  entire  housing  chain.  With- 
out entry-level  buyers,  present  owners 
cannot  sell  their  homes  and  trade  up. 


Is  it  a  good  time  to  buy? 

The  consensus  is  that  you  should  buy 
now  if  you  intend  to  do  so  before  long. 
Housing  prices  have  slackened  some- 
what, with  pent-up  demand  satisfied  to 
a  degree  when  rates  dropped  last  year. 
What's  more,  interest  rates  may  have 
bottomed  out.  Goldfarb,  for  example, 
thinks  mortgage  rates  will  start  rising 
toward  the  end  of  the  year,  as  the  econ- 
omy picks  up.  Colton  believes  the  defi- 
cit and  other  economic  problems  will 
push  rates  up  before  long. 

One  caution:  Evaluate  the  local  econ- 
omy in  terms  of  your  future  plans. 
There  may  be  real  bargains  in  a  mar- 
ket where  the  economy  is  faltering,  but 
values  aren't  likely  to  rise  much  until 
the  economy  turns  around.  Home  buy- 
ers in  such  areas  should  plan  to  stay 
put  for  a  while,  and  owners  may  want 
to  delay  trade-up  plans,  because  they'll 
get  less  for  their  present  homes. 

Conversely,  booming  areas,  like  the 
Northeast,  suggest  a  speedier  rise  in 
values — a  quicker  return  on  invest- 
ment— but  houses  will  cost  more.  §§ 
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Doesn't  your  family  deserve 

less? 


If  your  family  deserves  what's  best,  it 
deserves  less.  Less  salt,  fats,  calories,  and 
cholesterol.  By  helping  your  family  eat  right 
now,  you  may  be  establishing  healthy  eating 
habits  that  will  last  a  lifetime.  And,  as  leading 
health  professionals  agree:  less  is  best. 

Providing  Fleischmann's®  Light  as  part 
of  a  sensible  diet  can  help  to  reduce  excessive 


levels  of  salt,  fat,  calories,  and  cholesterol 
that  many  families  often  consume.  Only 
Fleischmann's  Light  gives  you  less  of  what  you 
don't  want  and  more  of  what  you  do  want. 
Great  Fleischmann's  taste. 

Your  family  deserves  what's  best. 
Fleischmann's  Light  and  less. 


©  Nabisco  Brands,  lnc.1986  1E&Z£3| 


25%  less  salt 
25%  less  fat 
25%  less  calories 

than  regular  margarine 

100%  delicious 


I  MANUFACTURER  COUPON  |  EXPIRES  MAR.  31. 1988  I  QA0 

Save  30°  when  yon 
bay  any  size  Fleischmann's  Light. 

RETAILER:  One  coupon  per  purchase  of  product  indicated-  Any 
other  use  constitutes  fraud.  Consumer  to  pay  sales  tax  Void 
**7^    it  copied,  iranslerred.  prohibited,  taxed  or  restricted.  Good 
v-V    only  in  U.S.A.  APO's,  FPO's.  We  will  reimburse  you  tor  the 
-  *^  lace  value  plus  8c  handling,  provided  you  and  Iho  con- 
sumer have  complied  with  iheofter  terms.  Cash  value  i/20c. 
*X      NABISCOPRANDS.INC..DEPT5921.ELPASO.TX79966. 
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FOOD 
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DIET  AND  HEALTH 


By  Lynn  Hoppe 

IRON:  HOW  TO  GET  ENOUGH  IN  YOUR  DIET 


*tf 


■^  Beans 

(1/2  cup) 
2.3  mg 


■^Peas 

(1/2  CUp) 

1.3 


Raisins  ► 

(14  cup) 
1.3  mg 


Potato  ► 

(with  skin) 
1.3  mg 


Iron  scorecard:  Good  sources  of  iron 

&  As  a  woman,  I  know  it's  hard 
for  me  to  get  the  iron  I  need  from  diet 
alone.  How  much  do  I  need  and  how 
can  I  get  it? 

Barbara  A.  Fine 
Denver,  Colo. 


d&k 


j4&**  Getting  enough  iron  without 
overeating  is  a  legitimate  concern.  A 
female  11  to  50  years  old  needs  18  mg  of 
iron  daily.  (Men  and  older  women  need 
10  mg  per  day.)  We  Americans  get 
about  6  mg  of  iron  per  1,000  calories. 
That  means  you  either  need  to  con- 
sume a  3,000  calorie  diet  (and  get  fat!), 
take  supplements,  or  eat  differently. 

Iron's  honor  roll 

Best  iron  sources  are  meat,  fish,  and 
poultry,  with  liver  and  other  organ 
meats  highest  of  all.  Other  high-iron 
foods  are  legumes  (dried  beans,  peas, 
and  lentils),  eggs,  dark  green  vegeta- 
bles, dark  yellow  vegetables  and  fruits, 
and  whole  grains  or  enriched  breads. 

Iron-boosting  strategies 

Here's  how  you  can  increase  the 
amount  of  iron  your  body  absorbs: 

•  Serve  iron-rich  vegetables  with 
meat.  Iron  in  meat  improves  the  ab- 
sorption of  iron  in  vegetables.  For  ex- 
ample, enrich  bean  soup  with  ham. 

•  Serve  iron-rich  foods  with  vitamin-C- 
rich  foods.  Tomatoes,  for  example,  are  a 
great  addition  to  Italian  Vegetables 
(see  recipe,  right). 

•  Cook  in  iron  cookware.  As  soups  and 
stews  simmer,  they  pick  up  iron  from 
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ITALIAN  VEGETABLES 

Boost  iron  beyond  what  the  nutri- 
tional analysis  shows:  cook  this  side 
dish  from  Mary  M.  Smith  of  Stam- 
ford, Connecticut,  in  iron  cookware — 

1   10-ounce  package  frozen 
chopped  spinach 

1  28-ounce  can  tomatoes, 
cut  up 

1  cup  chopped  green  pepper 

1  cup  chopped  onion 

1  teaspoon  sugar 

1  teaspoon  Italian  seasoning, 
crushed 

2  cloves  garlic,  minced 

1    15-ounce  can  butter  beans, 
drained 

Combine  ingredients  except  beans. 
Stir  in  M>  teaspoon  salt.  Bring  to  a 
boil;  reduce  heat.  Simmer,  uncov- 
ered, 20  to  30  minutes;  stir  often. 
Add  beans;  heat  through.  Serves  8. 

Nutrition  information  per  serv- 
ing: 85  caL,  5  g  pro.,  17  g  carbo.,  1  g 
fat,  0  mg  chol.,  167  mg  sodium.  U.S. 
RDA:  74%  vit  A,  58%  vit  C,  11% 
thiamine,  16%  iron. 


add  up. 


the  cookware.  Spaghetti  sauce  cooked 
in  an  iron  pot  has  six  times  more  iron 
than  that  cooked  in  a  ceramic  dish. 

Losing  propositions 

•  Fiber  can  work  against  iron.  (It  can 
carry  iron-rich  foods  through  your  di- 
gestive system  before  your  body  ab- 
sorbs the  iron.)  The  secret:  get  plenty  of 
fiber  from  a  variety  of  food  sources.  Ex- 
cessive amounts — adding  bran  to  ev- 
erything you  eat — may  cause  a 
problem. 

•  Oxalic  acid  in  spinach  interferes 
with  iron  absorption.  However,  serve 
spinach  with  another  iron-rich  food 
and  the  oxalic  acid  does  not  interfere 
with  the  iron  in  the  other  food. 

•  Zinc  blocks  iron  absorption.  Food 
sources  of  zinc  are  not  the  problem;  ex- 
cessive supplements  may  be. 

•  Coffee  or  tea  with  a  meal  inhibits 
iron  absorption. 

Iron  supplements? 

Your  best  bet  is  to  ask  your  doctor  if 
you  should  be  taking  supplements,  d 
-With  Mono  Sutnick,  Ed.D,  R.D. 

What's  on  Your  Mind? 

c°°"ng  tips.  Send  ZTt^  rCCipes-  a"« 

SS0  for  each  idea  or  quettLf  °  """ Pa* 
reserve  the  right  to  -d!  I  3CCep,ed  ™ 
«"«  ^  acknowiedoed  o  PV-  N°  ma'er/a,s 
'^orouestion!'^ 


Here's  a  list  of  the 
bods  that  are  a  better  source 
i     of  fiber  than  prunes: 


Prunes  have  more  fiber  per  serving  than  almost  any  food 
ou  can  name.  And  prunes  have  four  of  the  five  types  of 
Iber  your  body  uses.  Plus  potassium  and  vitamin  A.  Not 
o  mention  the  fact  that  they're  about  the  best-tasting  source 
)f  fiber  under  the  sun.  Which  explains  why  our  list  is  so  short 


)  California  Prune  Board  1986 


PrunesThe  high  fiber  fruit 
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i Beef and 
shroom  Sauce  •  280  Calories 


CHICKEN  &  VEGETABLES 
with  Vermicelli  •  270  Calories 


-£*>>• 


1EIN 
£50  Calones 


wmii 
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BBAGE  with  Meat 
snato  Sauce  •  220  Calories 

i 


TUNA  LASAGNA-  with  Spinach 
Noodles  •  260  Calories 


There's  more  to  the  great  taste  of  Lean  Cuisine. 
rMuch  more.  Twenty-one  deliciously  different,  nutri- 
tionally balanced  entrees  under  300  calories.  All  made 
with  that  special  Stouffer's  touch. 

So,  no  wonder  it's  the  taste  more  people  enjoy 
than  any  other. 


GLAZED  CHICKEN 
with  Vegetable  Rice 


Lean  Cuisine. 

Less  Than  300  Calories 


LEAN  CUISINE!  ONLY  FROM  STOUFFER'S! 


PARENTING 


TEENS  AND  FREEDOM 

HOW  MUCH  IS  ENOUGH?  HOW  MUCH  IS  TOO  MUCH? 


By  John  Rosemond 


For  teenagers,  freedom  is  The  Issue. 
They  crave  it,  and  they  need  it. 
But  parents  must  decide  when  and 
how  to  give  it. 

Freedom  helps  teens  feel  more  pow- 
erful and  self-confident.  But  too  much 
freedom  can  easily  backfire,  leaving  a 
teen  floundering.  Although  teens 
might  be  reluctant  to  admit  it,  they  still 
need  the  stability  that  parental  author- 
ity can  offer. 

How  much  is  enough? 

There  is  no  simple  answer  to  the 
question,  "How  much  freedom  should 
parents  give?"  Teens  generally  want 
more  freedom  than  they  can  handle. 


Freedom  helps 
teens  learn  to 
take  care  of 
themselves.  But 
granting  too 
much  freedom  is 
just  as  bad  as 
giving  too  little. 


Sadly,  many  parents  today  seem  will- 
ing to  grant  total  freedom — with  disas- 
trous results.  Other  parents  are  guilty, 
however,  of  dispensing  freedom  far  too 
slowly.  Finding  the  reasonable  middle 
ground  is  one  of  the  most  challenging 


tasks  facing  parents  today. 

That  fine  Line  is  easier  to  walk  when 
parents  dwell  less  on  questions  of  "how 
much?"  and  concentrate  more  on 
teaching  that  the  price  of  freedom  is 
self-discipline. 

Here  are  some  questions  about  free- 
dom often  asked  by  parents  of  teens: 

QUESTION:  What  should  teens  be 
doing  during  their  free  time? 
ANSWER:  "A  variety  of  things,"  is 
probably  the  closest  anyone  can  come 
to  an  answer.  It's  an  almost  sure  sign  of 
trouble  when  a  teenager  seems  ob- 
sessed with  doing  only  one  thing, 
whether  it  is  listening  to  rock  music  or 
doing  homework.  Well-adjusted  teens 
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enjoy  a  variety  of  interests  and  activi- 
ties, some  adult-directed  (clubs,  scouts), 
gome  involving  only  peers  (movies,  par- 
ties, ball  games),  and  others  that  are 
solitary  (hobbies,  reading). 

QUESTION:  Should  a  parent  allow 
a  teen  to  do  "unproductive"  things, 
as  driving  around  in  a  car? 

ANSWER:  "Unproductive"  doesn't 
necessarily  mean  harmful,  but  these 
behaviors  should  constitute  just  a  mi- 
nor part  of  the  teen's  total  activity  pic- 
ture. If  you  find  that  aimlessness  is  the 
rule  for  your  child,  that  probably  spells 
boredom,  and  boredom  during  the  teen 
years  can  lead  quickly  to  all  kinds  of 
trouble,  including  drugs.  When  you  see 
boredom  developing  in  your  teenager, 
guide  the  youngster  into  some  produc- 
tive extracurricular  activities. 

QUESTION:  How  can  parents  set 
reasonable  curfews? 
ANSWER:  Despite  the  sometimes  re- 
lentless pressure  you'll  feel  from  your 
child,  it's  important  to  start  conserva- 


For  most  parents, 

their  children's 

teenage  years  are 

a  confusing 

mixture  of  childish 

behavior  and 

startling  maturity. 


tively  and  work  up  from  there.  For  in- 
stance, a  14-year-old  who  consistently 
abides  by  a  10:30  p.m.  curfew  should  be 
rewarded  at  age  15  with  at  least  a  30- 
minute  extension.  About  every  six 
months  thereafter,  sit  down  with  your 
teen  and  review  the  record.  If  it's  good, 
tack  on  another  30  minutes. 

What  do  you  say  to  the  teen  who  con- 
tinually misses  curfew?  Except  in  ex- 
treme cases,  a  combination  of  discipline 
today  and  reward  tomorrow  works 
well:  "Over  the  past  six  months,  we've 
talked  to  you  numerous  times  about 
coming  in  late.  We  had  planned  to  ex- 
tend your  curfew  until  11  o'clock  by 


this  time,  but  because  you  haven't  coop- 
erated with  10:30,  we're  going  to  keep  it 
there  for  another  two  months.  If  you 
can  stick  to  the  curfew,  then  we'll  talk 
about  extending  it." 

On  special  occasions,  like  the  prom, 
curfew  can  be  more  flexible.  And  you 
should  always  know  where  your  teens 
are  going  and  with  whom. 

QUESTION:  When  should  parents 

allow  teens  to  date? 

ANSWER:   There's   no   reason  why 

boys  and  girls  in  their  early  teens  can't 
go  out  together  in  groups  to  movies  or 
other  attractions.  At  first,  however,  I 
would  prefer  to  see  teens  dating  during 
daytime  and  early  evening  hours. 

If  your  youngster  handles  those  ini- 
tial experiments  with  dating  in  a  re- 
sponsible manner,  you  should  begin 
allowing  single  dates.  Here  again  is  our 
old  familiar  rule:  Tomorrow's  privi- 
leges should  be  based  on  the  child's 
handling  of  today's  responsibility. 
— John  Rosemond  is  a  family  psychol- 
ogist and  father  of  two  teenagers.  31 
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:  19B7  Whirlpool  Corp 


Until  now,  using  a  dishwasher  was  a  trade- 
off: Clean  dishes  for  a  noisy  kitchen. 
But  this  Whirlpool®  dishwasher  with  our 
sxclusive  Quiet  Wash  system  keeps  the  cleaning 
power  and  reduces  the  noise.  It's  so  quiet  you 
can  run  your  dishwasher  and  still  enjoy  your 
conversation. 

The  secret  of  our  Quiet  Wash  system.  We 

found  ways  to  reduce  the  sound  coming  from 
inside  the  tub.  Designed  a  quieter  motor.  And 
then  wrapped  the  dishwasher  in  an  extra  layer 
of  sound-absorbing  insulation.  We  think  you'll 
be  pleased  when  you  hear  the  results. 

Remarkably  clean  dishes  with  less  hot 
water.  Don't  let  the  quiet  fool  you.  This  Power 
Clean™  Energy  Saver  dishwasher  still  has  our 
patented  washing  system  for  remarkably  clean 
dishes.  And  all  our  Power  Clean  models  use 
20%  less  hot  water  in  the  normal  cycle 
than  our  previous  washing  system. 


Easier  loading  and  unloading.  Whirlpool 
dishwashers  are  available  with  upper  racks  that 
adjust  up  and  down  to  fit  that  unusual-size  item. 
We're  also  the  only  ones  to  give  you  the  ease  and 
convenience  of  a  silverware  basket  in  the  door. 

A  promise  of  quality  we  stand  behind.  Every 
Whirlpool  dishwasher  is  backed  by  our  promise 
of  good,  honest  quality.  And  we  stand  behind 
that  promise  with  helpful  programs  like  our 
toll-free,  24-hour  Cool-Line®  telephone  service 
to  help  you  with  problems  or  questions.  Just  call 
800-253-1301.  It's  one  more  way  we  can  make 
your  world  a  little  easier. 


Whirlodol 


Appliances 

Making  your  world 
a  little  easier. 


Dare  to 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


17  mg.  "tar".  1.3  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


PRIZEWINNING 
NEW  HOUSES 

NEW  TRENDS,  NEW  STYLES,  NEW  IDEAS 


By  Joan  McCloskey  and  Barbara  A.  Lewis 

Prizewinner 

UPDATED  MEDITERRANEAN 


National  Association  of  Home  Builder. 

Belter  Homes  and  Gardens 

Professional  Builder 


BEST  IN 

AMERICAN 

LIVING 

A  ♦  W  ♦  A  •  R  •  D 


on  the  move  as 
never  before  buy- 
ing up,  scaling  down, 
and  moving  on  to 
other  regions.  To- 
day's dynamic  new- 
home  market  offers  a 
broader  selection  of 
housing  types,  mak- 
ing it  easier  to  find  a 
home  that  suits  your 
family's  lifestyle. 

All  eight  homes  are 
Grand  Prize  winners 
in  a  contest  cospon- 
sored  by  Better 
Homes  and  Gardens, 
the  National  Associa- 
tion of  Home  Build- 
ers, and  Professional 
Builder  magazine. 


hillside  location  can  be 
an  asset.  Opening  to  a  pri- 
vate yard,  this  home  com- 
mands 180-degree  views,  as 
do  neighboring  houses. 

The  price  of  this  1,543- 
square-foot  home  in  Vista, 
California,  is  $152,900. 


Project:  Vista  Valley 

Design:  Joe  Nakamura,  Calderon,  Naka- 

mura  &  Assoc. 

Site  plan:  Dale  Naegal  &  Assoc. 

Interiors:  Creative  Design  Consultants 

Builder:  RecreActions,  Inc. 

Photographs:  Steve  Carmer 


Buying  information,  page  130 


WHAT  MAKES 

THIS  HOUSE  A 

WINNER? 

•  Zero  lot  line  configu- 
rations shelter  patios. 

•  Living     areas     look 
out  on  a  golf  course. 

•  Easy-care      features 
suit  active  retirees. 
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INNOVATIVE  TOWN  HOUSE 


B 


Pounded  by  a  meandering  creek,  two- 
story  town  houses  cluster  in  twos  and 
threes  in  this  120-acre  development. 
Staggering  the  individual  units  allows 
for  sideyard  entries  surrounded  by  low 
privacy  walls,  and  creates  the  opportu- 
nity for  windows  along  two  walls  in  liv- 
ing rooms. 

Set  at  an  angle  to  the  living  room, 
the  foyer  amplifies  the  spacious  feeling 
by  lengthening  the  views  to  the  outside. 

Rich  exterior  materials,  solid  con- 
struction, and  attention  to  detail  rein- 
force a  first  impression  of  quality. 

Prices  for  this  compact  1,350-square- 
foot  town  house  in  Boise,  Idaho,  begin 
at  $120,000. 


A  Town  houses  are  sited  for  passive  so- 
lar gain. 


Project:  Willowcreek  at  River  Run 

Design:  Leland  Iverson,  AIA.  Downing/Leach  and  Assoc, 

Inc.  Site  plan:  Anthony  Guzzardo  and  Assoc.  Inc. 

Interiors:  Barrie  Connolly  &  Assoc. 

Builder:  River  Run  Development  Co. 

Photographs:  Andrew  J.  Rafkin/Photographics 


To  order  plan  No.  19432,  page  57. 

▼  Tall  windows  emphasize  the  height  of 
the  vaulted  ceiling. 


WHAT  MAKES  THIS 
HOUSE  A  WINNER? 

•  Surprising  angles  and  con- 
trasts in  scale  keep  the  eye  mov- 
ing across  the  exterior. 

•  An  inspired  floor  plan  packs  a 
dining  room,  a  generous  master 
suite,  a  second  bedroom,  and  a 
powder  room  into  limited  space. 

•  Fine  craftsmanship  and  high- 
quality  surface  materials  lend  a 
touch  of  class  to  the  interior. 
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GALLERIED  ELEGANCE 
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nabashedly  elegant,  our  luxurious 
custom  home  fits  right  in  with  tradi- 
tional houses  in  an  older  neighborhood. 
Although  the  street-front  elevation 
conforms  with  the  area's  strict  cove- 
nants, the  home's  private  face  reflects 
the  owners'  preference  for  contempo- 
rary styling  and  a  playful  penchant  for 
the  unexpected. 

The  entrance  colonnade,  extending 
95  feet  through  a  series  of  arches,  cre- 
ates a  dramatic  first  impression. 
Topped  by  Palladian  windows,  French 


The  gallery  bathes  living  areas  and  pri- 
mary bedrooms  with  light 

doors  open  the  main  living  areas  to  an 
hourglass-shaped  swimming  pool  and 
the  extensive  patio  area,  ideally  suited 
for  gala  indoor/outdoor  entertaining. 
The  kitchen  is  conveniently  central  to 
both  formal  and  casual  living  areas. 

A  secondary  axis  crosses  the  first, 
leading  to  a  private  wing  with  family 
bedrooms,  a  library,  and  a  palatial  mas- 
ter suite  with  "his"  and  "her"  bath- 
rooms at  the  far  end.  All  but  two 
bedrooms  face  the  pool. 

Construction  of  the  7,000-square-foot 
house  in  Houston,  Texas,  cost  $725,000. 


Project:  Piney  Point.  Design:  Mark  I.  Kaufman,  Kaufman 
Meeks,  Inc.  Builder:  Idle  Wild  Development  Co.,  Inc.  Pho- 
tographs: Robert  Miller 


Repeating  circles  and  arches  lead  the 
eye  over  the  extensive  facade. 


WHAT  MAKES  THIS 
HOUSE  A  WINNER? 

•  Bedrooms  are  in  a  wing  of 
their  own,  well  away  from  enter- 
taining and  family  areas. 

•  Living  and  dining  rooms  boast 
10-foot  ceilings  and  inlaid  oak 
and  marble  floors. 

•  The  exercise  room  serves  as 
the  hub  of  family  activity,  open- 
ing to  the  family  room,  sauna, 
game  room,  and  pool. 
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ROMANTIC  MISSION 
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gleaming 


lajestic   palms   adorn   brick-paved 
streets  lined  wi 
cades.   Beneath  an 
wrought-iron  gate 
scaped    courtyard 


stucco  f 
arched  portal,  a 
opens  to  a  land- 
where   an    ornate 


fountain  splashes  into  a  tiled  basin. 

Passing  from  this  private  oasis,  you 
enter  a  spacious  two-story  gallery,  set 
on  an  angle  to  the  home's  main  axis  to 
command  long  views  of  the  backyard 
and  swimming  pool. 

This  2,045-square-foot  home  in  Long- 
wood,  Florida,  is  priced  at  $294,900. 


WHAT  MAKES  THIS 
HOUSE  A  WINNER? 

•  A  zero  lot  line  plan  captures 
privacy  on  a  small  lot. 

•  Landscaping  has  been  kept  to 
a  low-maintenance  minimum. 

•  Living  areas  and  the  master 
suite  are  located  at  the  rear  of 
the  home  for  quiet  and  privacy. 

•  The  corner  fireplace  can  be  en- 
joyed from  both  the  great-room 
and  the  dining  room. 


A  Spanish-style  homes,  brick  lanes,  and 
palms  lend  old-world  charm. 


▼  The  kitchen  borrows  light  from  a 
brace  of  skylights. 


A  Outlooks  to  the  pool  and  vaulted  ceil- 
ings expand  interior  spaces. 


A  French  doors  open  the  master  suite  to 
the  pool  area. 


Project:  Villa  D'Esle  al  Sweetwater.  Design:  Donald  F. 
Evans.  AIA,  and  Terry  O.  Nichoson,  AIA.  Site  plan:  Kenton 
J.  Foreman,  ASLA,  The  Evans  Group-Enviroscape.  Interi- 
ors: Color  Design  Art  Builder:  Trendsetter  Homes.  Photo- 
graphs: Tom  Knibbs  Photography 
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SHADY  SECLUSION 

The  private  courtyard, 
with  its  tiled  roof  pitches, 
layered  trim,  and  foun- 
tain, seems  a  world  away 
from  workday  woes  and 
congested  freeways. 

The  home's  main  entry 
is  tucked  in  back  of  a  two- 
car  garage  for  privacy. 
Above  a  leaded-glass  pan- 
el, a  round-top  window 
lends  drama  to  the  entry. 
Eight-foot-high,  carved 
wood  doors  open  to  a  spa- 
cious foyer. 


Prizewinner 

PUEBLO  PIZZAZZ 


H 


lere,  a  beautiful  balance  has  been 
struck  between  overall  design  appeal 
and  the  varied  character  and  easy  liv- 
ability  of  each  detached  home.  In  keep- 
ing with  the  vast  desert  landscape,  each 
house  maintains  a  low  profile,  drawing 
inspiration  from  a  hybrid  of  pueblo  and 
contemporary  southwest  architectural 
styles.  Throughout  the  community,  low 
walls  provide  privacy  and  lend  interest 
to  the  streetscape. 


▲  Screened  by  sunshades,  recessed  win- 
dows beat  the  heat 

Stairstep  corner  detailing  and  lay- 
ered exteriors  painted  in  muted  earth 
tones  create  an  ever-changing  play  of 
shadows  across  house  fronts  and  give 
each  home  a  varied  aspect. 

Natural  light  and  a  one-color  deco- 
rating scheme  unite  and  expand  the 
look  of  the  modestly  scaled  interior 
spaces. 

Prices  for  this  beautifully  planned 
1,033-square-foot  tiny  wonder  in  Tuc- 
son, Arizona,  begin  at  $83,900. 


WHAT  MAKES  THIS 
HOUSE  A  WINNER? 

•  Sensitive  to  the  arid  environ- 
ment, the  developers  preserved 
the  native  cacti  and  took  advan- 
tage of  the  natural  beauties  of 
the  site. 

•  Homes  are  sited  for  solar  effi- 
ciency, and  insulated  to  retain 
comfortably  conditioned  air. 

•  Sheltered  side  entries  open  to 
view-oriented  living  areas. 


▲  Inside,  the  space  flows  easily  from  liv- 
ing to  dining  room. 


Proiecl:  Copper  Canyon.  Design:  Barry  A.  Berkus.  AIA. 
Berkus  Group  Architects  Intenors:  Robinson  &  Shades 
Interiors.  Builder:  Cienega  Ltd.  Photographs:  Robb  Miller 
Photography 
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CALIFORNIA  ACCENTS 


Palladian  windows  and  a  recessed  double-door  entry  enliven  the  entrance  to  this 
otherwise  traditional  home. 


B 


Primming  with  opulent  extras,  in- 
cluding fireplaces  in  the  living  room 
and  the  dining  room,  an  open  floor  plan 
allows  for  an  easy  flow  between  indoor 
and  outdoor  living  spaces. 

Downstairs,  French  doors  open  to  pa- 
tios from  the  family  room,  dining  room, 
kitchen,  and  the  luxurious  master 
suite.  Windows  are  double-glazed  and 
shaded  for  passive  cooling. 

This  stately  3,058-square-foot  estate 
in  Valencia,  Cailifornia,  sells  for 
$330,950. 


WHAT  MAKES  THIS 
HOUSE  A  WINNER? 

•  Two-story  plan  places  kids' 
rooms  upstairs  and  well  away 
from  the  master  suite. 

•  The  wet  bar  in  the  family 
room  also  serves  the  living  room 
for  entertaining  on  a  grand 
scale. 

•  A  generous  island  kitchen  pre- 
sents a  breakfast  area,  a  plan- 
ning desk,  and  two  pantries. 


A  round-top  cutout  opens  the  tiled  entry 
to  the  living  room. 


UPPER  LEVEL 


Proiect:  Windermere.  Architect:  Erwin  Fox,  Donus  Archi- 
tects. Site  plan:  Ron  Horn,  Sikand  Engineenng.  Intenors: 
Carol  Eichen  Interiors.  Builder:  Valencia  Co.  Photographs 
Robb  Miller  Photography 
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WATERFRONT  TOWN 
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building  12  town  homes  on  an  acre  of 
land  is  a  tight  squeeze  at  best.  The  ar- 
chitect of  this  attached-housing  devel- 
opment pulled  it  off  in  high  style,  siting 
each  unit  for  privacy  and  dramatic 
views. 

Clusters  of  living  units,  butted  on  two 
sides  by  a  golf  course,  surround  a  reflec- 
tive lake.  Interiors  gain  natural  light 
and  outdoor  privacy  from  lattice- 
screened  patios. 

This  1,230-square-foot  unit  in  Scotts- 
dale,  Arizona,  sells  for  $151,900. 


Project:  The  Pavilions.  Design:  Barry  A.  Berkus,  AIA,  Ber 
kus  Group  Architects.  Interiors:  Diana  Van  Hecke. 
Builder.  Felker  Development  Photographs:  Robb  Miller 
Photography 


WHAT  MAKES  THIS 
HOUSE  A  WINNER? 

•  The  angled  entry  opens  to 
sweeping  views  and  a  dramatic 
first  impression. 

•  Living,  dining,  and  kitchen  ar- 
eas overcome  small  square  foot- 
age by  sharing  space. 

•  The  master  suite  functions  as 
the  home's  retreat. 


A  corner  fireplace  is  the  focal  point  of 
the  family/living  area. 
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MIRRORED  VIEWS 

Geometric  forms,  soft- 
ened by  glowing  pastels, 
create  a  play  of  shadow, 
light,  and  reflection  on 
the  surface  of  the  lake. 

Landscaped  walkways 
link  living  units  with  on- 
site  recreational  facili- 
ties. Staying  in  shape  is  a 
cinch  with  spa  and  lap 
pool  on  your  own  balcony. 
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OLD-WORLD  CHARM 
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I  any  owners  of  these  lavish  town 
homes  have  left  larger  houses  in  favor 
of  smaller  spaces  and  a  maintenance- 
free  lifestyle. 

At  just  over  two  units  per  acre,  brick 
town  homes  grouped  in  twos  and  threes 
suggest  sprawling  country  estates  and 
barely  intrude  on  the  rolling  wooded 
site. 

To  ensure  round-the-clock  security, 
the  private  compound  has  a  single  en- 
try and  a  guardhouse. 

This  exclusive  2,954-square-foot 
town  home  in  Greensboro,  North  Caro- 
lina, is  priced  at  $268,300. 


GAR 


Project:  Land's  End  English  Townhomes.  Design:  Hugh 
Barren  Coyle,  AIA.  Chapman  Coyle  Chapman  &  Assoc. 
Site  plan:  Robert  J.  Grill,  ASLA,  RS&H  of  North  Carolina 
Interiors:  Betty  Ellington.  ASID,  Johnston  Designs.  Build- 
er: Cornwallis  Development  Co.  Photographs:  The  Lollin 
Group 


Illustration:  Carson  Ode 

To  order  plan  No.  19445,  page  57. 


WHAT  MAKES  THIS 
HOUSE  A  WINNER? 

•  Preserving  mature  trees  con- 
tributed greatly  to  the  genteel 
old-English  ambience. 

•  The  kitchen  is  located  near 
the  front  door,  easing  the  carry- 
ing in  of  groceries. 

•  Extras  include  9-foot  ceilings 
on  the  lower  level,  custom  cabi- 
nets, and  ceramic  tile  through- 
out the  bathrooms. 
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IbriarfThe  beauty  lasts  because  it's  more  than  skin  deep 


No  laminated  or  coated  surface  is  thick  and 
solid  like  CORIAN.  Its  beauty  goes  clear  through. 
Thats  the  difference  that  makes  CORIAN  so 
carefree.  Tough  stains,  even  cigarette  burns,  come 
out  with  cleanser.  Nicks  and  cuts  sand  out.  So 
CORIAN  keeps  looking  new. 


Solid  beauty  that  lasts. 


CORIAN.  Ideal  for  counters,  vanities,  shower 
and  tub  enclosures,  even  one-piece  sink  and  top 
combinations.  Custom  designs  and  edges,  too. 

See  your  Yellow  Rages  for  dealers,  remodelers 
and  builders  who  sell  CORIAN. 

Made  only  by  DuPont.  /^rTiniflki^ 

Corian'is  a  registered  DuPont  trademark  for  its  VJJU  r  UrLy 

building  products.  Only  DuPont  makes  Corian. 


'    "v. 


D  Philip  Morris  Inc.  1987 


16  mg"tar,"  1.0  mg  nicotine  av.  per  cigaretie.  FTC  Report  Feb.'85. 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


For  people 

who  like 
to  smoke... 
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ILTER  CIGARETTES 
)N  6  HEDGES    IOCS 


AVENUE    NEW  YORK 


HEDGES    IOCS 


IUE   NEW  YORK 


BENSON&HEDGES 

because  quality  matters. 
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Shown  smaller  than  actual  size 
of  11"  in  height 


I 
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GENERAL 


JO  1986  General  Foods  Corporation      ,»' 


TV  dinner  Deluxe. 

Tonight,  it's  a  film  you  haven't  seen  in  years,  a  glass  of  your 
favorite  chardonnay,  and  a  meal  that's  nothing  short  of  superb. 

Round,  sweet  Parisienne  carrots  from  the  banks  of  the 
Mediterranean. 

Baby  corn  on  the  cob,  exquisitely  crisp  and  flavorful. 

With  new  Deluxe  vegetables  from  Birds  Eye,  this  is  going  to 
be  a  night  to  remember. 
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New  Birds  Eye®Deluxe. 
Dinner  will  never  be  the  same. 
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Comstock  has  driven 


\ 


\ 


Afresh-baked  apple  pie  cools  seductively.  A  small  pair 
JP  *£    of  hands  reach  for  it  impatiently. 

And  within  a  mere  48  seconds,  it's  devoured 
I  entirely.  Yet  another  pie  theft  provoked  by  yet 
another  Comstock  Pie  Filling. 

HOMEMADE  DOESN'T  ALWAYS  MEAN  MADE  AT  HOME. 

There's  something  about  the  aroma  of  a  fresh-baked 
apple  pie  that  makes  you  feel  wonderfully  nostalgic. 

You  can  remember  pies  cooling  in  warm,  cozy  kitchens. 
(Maybe  you  even  stole  one.)  Fillings  patiently  made  from 
scratch .  Apples,  tart  and  juicy.  Crusts,  jp^- 
crisp  and  golden.  \  mtk 

The  kind  of  homemade  pies 
people  baked  and  are  baking 
still  with  Comstock  Pie  Fillings. 

NOBODY  PUTS  MORE  FRESH  FRUIT  IN  PIE  FILLINGS. 


i 


At  Comstock,  we  put  just  the  right  amount  of  apples  in 
our  pie  filling:  Very  many.  Very,  very  many. 

Nobody  uses  more  apples  than  we  do.  Red,  green,  tart, 
(but  not  too  tart) ,  crisp,  juicy  orchard  fresh  apples. 
»       Rhode  Island  Greenings.  Romes.  Cortlands.  Ida 
-^-/    Reds.  Monroes.  Waynes . . . 

Apples  that  had  to  have  been 
created  just  to  make  wonderfully 
homemade  tasting  pie  fillings. 

PIE  FILLINGS  TOO  GOOD  FOR  JUST  PIES. 

Strawberry?  Blueberry?  Apple?  Peach?  Pineapple?  Or 
maybe  Cherry? 

Decide  which  Comstock  flavor  to  use  and  you  face  an 
even  tougher  dilemma:  which  homemade  dessert  should 
you  create  with  it  next? 

Should  you  bake  an  apple  coffee  cake?  A  spice  cake? 
An  apple  walnut  cake?  A  crunchy  apple  crisp? 

We  could  very  easily  go  on.  And  on.  And  on.  And  on. 
And  we  do.  In  our  Comstock  Recipe  Booklet.  ] 
Please  send  one  Comstock  label  plus  $1.00 
for  postage  and  handling  to:  Comstock  Re- 
cipe Booklet,  PO.  Box  71,  Newark,  New  York, 
14513 


^fomstockr    j!jg5g 


c 


FOR  DESSERTS  THAT  TASTE  JUST  LIKE  HOMEMADE. 


EDUCATION 


WHY  SMART  KIDS 
GET  BAD  GRADES 

AND  WHAT  PARENTS  CAN  DO  ABOUT  IT 

By  Paul  Krantz 


Five  problems  often 
handicap  bright  kids  in 
school.  Here's  how  to 
tell  if  your  child  faces 
one  of  these  stumbling 
blocks. 

IS  YOUR  CHILD 
AT  RISK? 

Have  you  ever  suspected 
that  your  child's  grades  just 
don't  measure  up  to  his  or 
her  real  abilities?  Most  par- 
ents feel  that  way  at  least 
some  of  the  time. 

The   fact    is   that   school 
grades  sometimes  don't  re- 
flect a  child's  true  potential. 
A  good  measure  of  that  po- 
tential is  a  child's  score  on 
standardized      achievement 
tests,  given  at  one-  to  three-year  inter- 
vals. A  school  counselor  can  help  you 
interpret  your  child's  scores  on  these 
tests  of  basic  knowledge. 

When  a  child's  grades  don't  measure 
up  to  achievement  test  scores,  the  prob- 
lem could  be  test-takers'  nerves,  hear- 
ing or  vision  difficulties,  or  an  unsettled 
home  life.  Bring  up  potential  problems 
like  these  with  the  child's  teacher  or 
counselor. 

Suppose,  however,  that  you  have 
eliminated  these  obvious  sources  of 
trouble.  Now  it's  time  to  suspect  one  of 
five  potential  problems: 

1.  Boredom 

Boredom  is  the  number  one  hurdle 
facing  bright  children.  These  kids  may 
spend  up  to  half  their  time  waiting  for 
classmates  to  "catch  up,"  reports  Dr. 
James  T.  Webb,  president  of  the  Ameri- 
can Association  for  Gifted  Children. 

Spotting  the  problem.  Boredom  be- 
comes a  problem  only  when  the  child 


Boredom  commonly  causes  low  grades 

among  bright  kids,  but  factors  like  burn' 

out  and  peer  pressure  also  play  a  role. 

"copes"  with  it  by  disrupting  the  class- 
room. Other  boredom  signs,  Dr.  Webb 
says,  are  spotty  performance  and  a  ho- 
hum  attitude  toward  homework. 

What  parents  can  do.  Show  your 
children  how  you  handle  boredom,  sug- 

r — WHEN  TALK  FAILS 


Some  problems  run  so  deep  that 
talking  to  the  child  or  teacher  isn't 
enough.  If  the  trouble  lies  with  the 
child,  counseling  or  therapy  may  be 
needed.  If  the  school  is  the  primary 
cause,  consider: 

•  Changing  teachers.  Administrators 
are  understandably  uneasy  about 
taking  this  step.  Your  best  tactic: 
Take  the  attitude  that  the  problem  is 
one  of  clashing  personalities. 

•  Changing  schools.  Your  school 
district  may  offer  "magnet  schools" 
geared  to  bright  children. 

•  Getting  outside  help.  Someone  at 
a  local  college  of  education  may  be 
able  to  help  you  with  school  dealings. 


gests  Dr.  Webb — for  exam- 
ple, recapping  the  day's 
plans  or  working  out  prob- 
lems in  your  head. 

Another  idea:  Suggest  to 
your  child  that,  whenever 
the  teacher  takes  positive  ac- 
tion, the  youngster  should 
respond:  "I  really  appreciate 
it  when  you  give  me  some- 
thing exciting  to  work  on, 
like  this  problem."  This  is  a 
simple  way  to  encourage  a 
teacher's  personal  interest. 

2.  Peer  pressure 

Peer  pressure  affects  all 
students,  but  especially 
teens.  "Being  smart  sets  you 
apart  from  the  group,  some- 
thing teens  don't  want," 
notes  Dr.  Susan  G.  Forman,  of  the  Uni- 
versity of  South  Carolina. 

Spotting  the  problem.  Peer  pressure 
often  shows  up  in  the  form  of  a  protest: 
"But  Billy's  Mom  lets  him  . . ."  or  "Jane 
never  has  to . . ."  Your  best  defense  is  to 
call  Billy's  mom  or  Jane's  dad.  Most  of 
the  time,  you'll  find  that  you're  not  the 
only  ogre  on  the  block. 

What  parents  can  do.  "Help  your 
children  learn  to  think  for  themselves," 
suggests  Dr.  Patricia  Ferris,  president 
of  the  American  School  Counselor  As- 
sociation. "Ask  them  to  consider  the 
consequences  of  their  good  and  bad  be- 
haviors," she  explains. 

Dr.  Webb  suggests  broadening  your 
teen's  narrow  horizons  through  travel 
or  group  activities,  or  by  meeting  your 
peers  and  associates. 

3.  Burnout 

When  children  are  constantly  pres- 
sured to  do  better,  they  run  the  risk  of 
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IRRESISTIBLE  CHICKEN 

It's  easy!  Best  Foods  Real  Mayonnaise  seals  in  the  natural  juices 
for  irresistibly  moist  and  tender  chicken. 

1  chicken  (2V&-3V4  lbs.),  cut  in  parts 
Vi  cup  Best  Foods®  Real  Mayonnaise 
1  Va  cups  Italian-seasoned  bread 
crumbs 


1 .  Brush  chicken  on  all  sides  with 
Best  Foods®  Real  Mayonnaise. 

2.  Place  bread  crumbs  in  large  plastic 
food  bag.  Add  chicken  one  piece 
at  a  time;  shake  to  coat  well.  Place 
on  rack  in  broiler  pan. 

3.  Bake  in  425°F  oven  about  40 
minutes  or  until  golden  brown 
and  tender.  Makes  4  servings. 


The  Taste  To 
Stick  With... 


SMART  KIDS 


continued 

burning  out.  According  to  school  psychologist  Susan  For- 
man,  the  trouble  starts  when  parents  believe  that  kids  must 
always  do  their  best.  "These  children  start  to  feel  that  noth- 
ing they  can  do  will  ever  be  good  enough,"  Dr.  Forman  says. 

Spotting  the  problem.  Irritability  or  passivity — either  can 
be  a  sign  of  child  burnout.  Other  common  signs  include 
vague  medical  complaints  (like  a  recurring  upset  stomach)  or 
a  sudden  fall  in  performance. 

What  parents  can  do.  Help  your  children  take  responsibil- 
ity for  raising  poor  grades,  says  school  counselor  Dr.  Ferris. 
For  instance,  if  homework  isn't  getting  done,  ask  the  child  to 
come  up  with  several  ideas  for  avoiding  the  roadblock.  Let 
the  child  choose  one  solution. 

4.  Teacher  prejudice 

Bright  students  face  prejudice  in  a  variety  of  forms,  ac- 
cording to  the  wife-husband  team  of  Dr.  Aimee  Howley  at 
the  University  of  Charleston  (West  Virginia)  and  Craig  How- 
ley  of  the  Appalachia  Educational  Laboratory.  For  example: 

•  Kids  who  don't  dress  well  or  who  come  from  poor  back- 
grounds tend  to  be  seen  by  teachers  as  less  intelligent. 

•  Bright  kids  may  be  seen  as  "natural  troublemakers." 

•  Girls  are  often  thought  of  as  being  deficient  in  math  skills. 
The  Howleys  claim  that  these  prejudices  are  common. 

New  teachers  are  most  likely  to  view  constant  questioning 
by  a  bright  child  as  a  challenge  to  their  authority. 
Spotting  the  problem.  It's  usually  easy  to  separate  the 


real  from  the  imagined  injustice  by  talking  to  the  child's] 
teacher.  If  the  teacher  says  the  child  has  a  learning  disabil-j 
ity,  says  Aimee  Howley,  get  confirmation  from  an  outside] 
educational  consultant. 

What  parents  can  do.  Talk  to  the  teacher  about  your  J 
concerns  and  about  potential  solutions,  suggest  the  Howleys. 
"Be  brief,  and  don't  unload  all  of  your  anxiety,"  Craig  ad-l 
vises.  "Stick  to  actual  behavior  in  the  classroom,  not  how| 
wonderful  the  child  is  at  home." 

5.  Social  immaturity 

Parents  of  bright  preschoolers  may  be  dismayed  to  find  I 
their  children  doing  poorly  once  they  enter  kindergarten  or 
first  grade.  This  can  happen  when  a  child's  social  develop- 1 
ment  lags  behind  his  or  her  intellectual  prowess. 

Spotting  the  problem.  Suspect  immaturity  if  your  child 
cries  over  minor  setbacks,  has  no  friends,  and  shows  little 
achievement,  says  Dr.  Ferris. 

What  parents  can  do.  Most  children  will  learn  to  work 
and  play  in  a  classroom  setting  within  a  short  time.  In  ex- 
treme cases,  Dr.  Ferris  cautiously  recommends  repeating  a 
grade,  and  then  only  if  the  child  feels  OK  about  the  idea.  The 
Howleys  favor  counseling  or  tutoring.  M 


FOR  MORE  INFORMATION 

The  National  Committee  for  Citizens  in  Education  helps 
parents  resolve  problems  with  schools.  For  advice  on  a 
specific  problem  or  concern,  call  toll  free:  1-800-NET- 
WORK.  Or  write:  NCCE,  10840  Little  Patuxent  Parkway, 
Suite  301,  Dept.  BHG,  Columbia,  MD  21044. 
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Rich,  bimCTy  taste 

•  Fewer  calories  than  regular  margar 

•  No  cholesterol 


OME  LIKE  IT 


Jew  Chicken  Nuggets 
n  Weight  Watchers, 
ide,  a  crisp,  golden, 
i  crmilk-seasoned 
iding.  Inside,  tender 
y  chicken  morsels.  Less  fat  means  more  delicious- 
s  in  every  bite. 


FOOD 


VITAMIN-A 
UPDATE 

VITAMIN  A  HELPS  SHARPEN  EYESIGHT 

"Eat  your  carrots  so  you'll  have  good  eyes." 
Does  this  sound  like  familiar  childhood  advice 
from  your  parents? 

WHAT  VITAMIN  A  DOES 

Carrots  truly  are  rich  in  vitamin  A,  and  vitamin  A  helps 
sharpen  your  eyesight  in  dim  light  and  darkness.  In  addition, 
the  beta-carotene  form  of  vitamin  A  may  help  protect 
against  lung,  stomach,  colon,  and  cervix  cancer.  (Beta-caro- 
tene is  a  molecule  in  some  foods  that  your  body  converts  to 
vitamin  A  as  needed.) 

WHERE  TO  FIND  VITAMIN  A 

Deep  yellow  and  dark  green  leafy  vegetables  (such  as 
sweet  potatoes  and  spinach)  are  your  best  bets  for  getting  the 
vitamin  A  your  body  needs.  They're  rich  in  beta-carotene. 

Other  good  sources  of  vitamin  A  include  milk  (most  is 
vitamin  A  fortified),  cheese,  butter,  egg  yolks,  and  liver. 

Aim  to  consume  the  recommended  800  to  1,000  micro- 
grams of  vitamin  A  daily.  Half  of  a  large  carrot  provides  it.  BD 


FOOD 

VITAMIN-C 
UPDATE 

DANGERS  OF  VITAMIN-C  OVERDOSING 

In  the  early  '70s  Linus  Pauling  released  stud- 
ies that  advocated  large  daily  doses  of  vitamin 
C  to  reduce  the  number  and  severity  of  colds. 
Most  studies  since  fail  to  prove  a  connection. 

THE  CONCERNS  ABOUT  VITAMIN  C 

Vitamin  C  isn't  usually  considered  toxic  in  large  quanti- 
ties. But,  medical  researchers  do  have  some  concerns.  Large 
doses  of  vitamin  C  may  cause  kidney  stones  in  people  prone 
to  developing  stones.  In  addition,  once  you  habitually  take 
large  amounts  of  vitamin  C,  you  must  wean  yourself  gradu- 
ally. Otherwise,  you  may  develop  symptoms  of  vitamin  C 
deficiency  (even  if  you  are  ingesting  an  adequate  amount  of 
the  vitamin). 

WHAT  IT  ALL  MEANS  FOR  YOU 

Until  there's  definite  evidence,  moderation  is  the  best  rule. 
For  adults,  that  means  60  milligrams  of  vitamin  C  per  day 
(the  U.S.  Recommended  Daily  Allowance).  That's  the 
amount  of  vitamin  C  in  one  medium  orange.  M 


SOME  LIKE  IT 


STRAWUEIi 
SHORTCAKE 


Strawberry  Shortcake 
from  Weight  Watchers. 

Light  yellow  cake  crowned 

with  plump  berries  in  a  fruity  syrup.  Whipped  topping,  too. 

It's  our  berry  best  way  to  please  a  sweet  tooth. 
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EEZB 

MAXIMUM  STRENGTH 

Sinutab 

Nighttime 

SINUS  FORMULA 


Complete  remedy  for  relief  of 

•  SINUS  HEADACHE 

•  Sinus  Pressure 

•  Nasal  Congestion 

•  Runny  Nose 

...to  let  you  rest! 


ealth  Products  Group  «  1987  Warner-Lambert  Co 


HEALTH 


HEALTH  UPDATE 


By  Paul  Krantz 
BABY-WALKER  DANGERS 

Vigilance  makes  the  world  safer  for  babies 


Simple  negligence  is  the  cause  of 
most  injuries  to  infants  using 
walkers.  That's  the  conclusion  of  a 
study  performed  by  a  team  of  emergen- 
cy ward  pediatricians  at  the  Hospital 
for  Sick  Children  in  Toronto.  Of  the  139 
accidents  studied,  123  involved  falling 
down  a  staircase,  with  head  injuries  the 
most  common  result.  Closing  off  stair- 
cases with  gates  would  prevent  the 
bulk  of  such  accidents. 
Critics  of  walkers  also  claim  the  de- 


CHOW  MEIN  BEATS 
A  BUM  RAP 

Taking  the  heat  offMSG 


Good  news  for  Chinese-food  lovers 

Chinese  restaurant  syndrome  is  a 
myth,  according  to  several  new 
studies.  The  syndrome,  which  is 
described  by  sufferers  as  a  flushed  feel- 
ing— had  been  linked  to  monosodium 
glutamate  (MSG),  a  common  condi- 
ment used  in  oriental  cuisine. 

Not  so,  say  studies  such  as  one  con- 
ducted by  Jonathan  K.  Wilkin,  M.D., 
Chief  of  Dermatology  at  McGuire  Vet- 
erans Administration  Medical  Center 
in  Virginia.  Dr.  Wilkin  tested  MSG  on 
people  who  had  reported  feeling 
flushed  after  eating  Chinese  food.  His 
conclusion:  There's  no  link  between 
MSG  and  the  syndrome. 

Dr.  Wilkin  adds  that  other  symptoms 
attributed  to  MSG  intake — asthma  at- 
tacks, for  example — may  occur  in  sus- 
ceptible people. 


Stairs  and  walkers  don't  mix 


vices  tip  over  too  easily.  A  new  certifi- 
cation program  may  minimize  that 
danger  and  accidental  collapse.  The  Ju- 
venile Products  Manufacturer's  Associ- 
ation is  set  to  begin  certifying  walkers 
that  meet  safety  tests.  Look  for  the 
JPMA-certified  walkers  later  this  year. 
Are  walkers  good  for  babies?  Some 
doctors  say  no.  The  American  Academy 
of  Pediatrics  is  considering  a  policy 
statement  that  would  discourage  the 
use  of  the  devices. 


ULCER  DRUG  FOR  ARTHRITIS  PATIENTS 

Taking  the  sting  out  of  aspirin  therapy 


An  ulcer  drug  may  help  arthritis 
sufferers  who  must  take  large 
amounts  of  aspirin  or  aspirinlike 
drugs.  Up  to  10  percent  of  rheumatoid 
arthritis  victims  have  active  ulcers,  ac- 
cording to  Frederic  McDuffie,  M.D., 
medical  director  of  the  Arthritis  Foun- 
dation. The  damage  and  discomfort 
caused  by  aspirin  may  be  leading  some 


of  these  patients  to  take  less  aspirin 
than  their  doctor  recommends. 

A  study  by  Sanford  Roth,  M.D., 
shows  that  the  prescription  drug  Cara- 
fate  can  block  the  harmful  effects  of  the 
aspirin.  Dr.  Roth  is  medical  director  of 
the  Arthritis  Center,  Ltd.,  in  Phoenix, 
and  serves  as  a  consultant  to  Marion 
Laboratories,  the  maker  of  Carafate. 


FIGHTING  ATHLETE'S  FOOT 

Not  just  a  summertime  ailment 


People  who  suffer  from  athlete's 
foot  have  a  new  friend  on  the 
shelves  of  their  local  drugstore. 
Look  for  products  with  miconazole. 

Formerly  available  only  by  prescrip- 
tion, miconazole  has  proven  to  be  the 
most  effective  treatment  for  athlete's 
foot,  according  to  Dr.  Joseph  L.  Jorizzo, 
professor  and  chairman  of  the  Depart- 
ment of  Dermatology  at  the  Bowman 
Gray  School  of  Medicine  in  Winston- 
Salem,  North  Carolina.  Dr.  Jorizzo  rec- 
ommends creams  and  lotions  because 
powders  and  sprays  waste  medicine. 

If  the  problem  doesn't  go  away  with- 
in 10  days,  see  a  dermatologist.  Treat- 
ment with  more  powerful  prescription 
drugs  may  be  needed  to  kill  off  the  fun- 
gus that  is  causing  the  outbreak. 

You  also  should  know  that  other  skin 


Athletes  have  a  reason  to  smile 

woes  may  be  mistaken  for  athlete's 
foot.  Eczema  and  psoriasis  are  two  com- 
mon conditions  that  may  mimic  the 
pesky  fungal  infection.  Therefore,  if 
you  have  any  reason  to  question  wheth- 
er you  have  athlete's  foot,  see  a  derma- 
tologist right  away. 

continued 
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instant 


reliever 

. . .  dry  skin  itch  too! 

Instantly  on  contact.  That's  how 
fast  LANACANE®Creme  Medication 
starts  working  to  relieve  the  itch. 
And  a  lot  more. 

LANACANE  contains  the  special 
type  of  anesthetic  used  worldwide 
by  doctors-who  know  it's  the 
only  way  to  attack  pain  and  itch- 
ing instantly.  Moisturizing  lotions 
don't  contain  any  pain  or  itch  killers 
at  all. 

LANACANE  Creme  simply  shuts 
off  the  itch.  On  contact.  Quickly  and 
effectively. 

What's  more,  LANACANE  is  not  a 
hydrocortisone  like  Cortaid®  and 
Cortizone-5,  which  work  slowly,  in- 
directly. With  no  painkillers  at  all, 
hydrocortisones  don't  work  on  some 
of  your  most  common  itches,  includ- 
ing dry  skin  itch. 

LANACANE  works  directly  on 
every  kind  of  itch.  From  insect  bites 
to  dry  skin,  to  personal  itching.  It 
safely  relieves  the  pain  of  your  irri- 
tated, inflamed  skin  tissue.  No  mat- 
ter how  sensitive  the  area.  And 
LANACANE  Creme's  special  anti- 
bacterial action  helps  speed  your 
body's  natural  healing  process. 

LANACANE  even  contains  Aloe  to 
soothe  and  moisturize  the  skin. 

Yet,  for  all  that  relief,  ounce  for 
ounce,  LANACANE  costs  far  less  than 
leading  hydrocortisones. 

No  wonder  LANACANE  is  the 
world's  leader  in  fast  itch  relief. 


LANACANE 


HEALTH  UPDATE 


continued 


THE  PACIFIER-AND-THRUSH  CONNECTION 

Quieting  the  baby  may  carry  risks 


Parents  may 
want  to  think 
twice  before 
popping  a  pacifier 
into  their  babies' 
mouth.  According  to 
Dr.  Elizabeth  M.E. 
Poskitt,  M.B.,  Se- 
nior Lecturer  of 
Child  Health  at  the 
University  of  Liver- 
pool, sucking  a  paci- 
fier increases  a 
child's  risk  of  ac- 
quiring thrush  infection.  Thrush  is  due 
to  Candida  fungus  which  can  colonize 
on  pacifiers  and  create  an  infectious  en- 
vironment, she  warns. 

Poskitt  examined  100  children  under 
18  months  of  age,  two-thirds  of  whom 
used  pacifiers.  Only  one  quarter  of  the 
nonpacifier  users  showed  any  sign  of 
thrush  infection.  Over  half  of  those  in 
the  pacifier  group  were  infected  by  Can- 
dida. Not  only  that,  but  this  group 
showed  more  severe  symptoms  and  a 
greater  susceptibility  to  recurrence. 
A  painful  yeast  infection  much  like 


Pacifiers  play  host  to  thrush  fungus 


the  one  that  causes 
vaginitis,  thrush  ap- 
pears as  small  white 
spots  or  patches  on 
the  inside  surface  of 
a  child's  mouth. 
Thrush  symptoms 
are  more  likely  to 
arise  when  a  child's 
immunity  is  low. 

Robert  Mussel- 
man,  D.D.S.,  Head 
of  the  Department 
of  Pediatric  Dentis- 
try at  LSU,  suggests  a  prescription 
product  called  Nystatin  (oral  cream  or 
tablet)  to  treat  thrush.  For  prevention, 
he  recommends  the  following:  (1)  If  you 
use  pacifiers  often,  sterilize  them.  Boil 
in  hot  water  or  soak  in  a  sterile  chemi- 
cal solution.  (2)  Don't  let  children  share 
pacifiers.  (3)  Keep  your  child's  mouth 
clean  by  brushing  teeth,  gums,  and 
tongue.  (4)  Don't  let  your  child  use  a 
pacifier  when  sick,  after  administra- 
tion of  antibiotics,  or  while  being  treat- 
ed for  thrush  infection.  In  each  case  the 
child's  immunity  is  low. 


EXERCISE:  A  FOUNTAIN  OF  YOUTH? 

An  antiaging  prescription 

A  vigorous  workout  may  be  the 
closest  thing  yet  to  an  antiaging 
pill,  asserts  Kenneth  H.  Cooper, 
M.D.,  director  of  the  Cooper  Clinic  and 
one  of  the  most  widely  known  propo- 
nents of  aerobic  exercise.  In  a  speech 
before  the  American  Academy  of  Fam- 
ily Physicians,  Dr.  Cooper  cited  recent 
studies  supporting  the  notion  that  peo- 
ple who  exercise  regularly  live  longer. 
Dr.  Cooper's  three-part  prescription  to 
slow  the  aging  process:  stop  smoking, 
lose  weight  if  you  are  obese,  and  stay 
active. 


Stay  fit  for  a  longer  life 


NEW  INFANT  VACCINE  LOOKS  PROMISING 

Good  news  for  day-care  kids 


An  improved  vaccine  against  a  se- 
rious childhood  disease  has  been 
getting  some  good  reviews.  HIB 
disease,  a  severe  lung  infection,  strikes 
20,000  children  under  age  five  each 
year.  About  half  of  those  children  will 


develop  meningitis,  an  inflammation  of 
the  brain  that  can  lead  to  retardation 
and  other  neurological  problems. 

The  current  HIB  vaccine  is  effective 
for  children  18  months  or  older.  But 

continued 
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-IOW  FIBRE  TRMGAVE  NEW  STRENGTH 
TO  THE  FRENCH  RESISTANCE. 


It's  never  easy  to  say  "no"  to  food.  Especially  in  a 
ountry  totally  obsessed  with  it. 

Small  wonder  the  French  flocked  to  Fibre  Trim".  It's 
thoroughly  natural  way  to  help  you  fight  hunger,  and 
>se  weight.  A  way  that  works. 

When  you're  not  feeling  hungry  all  the  time,  you 
an  find  the  strength  to  say  "no"  to  crepes,  and  crois- 
ants,  and  even  chocolate-laden  eclairs. 

In  France,  they  embraced  it.  In  fact,  Fibre  Trim  is 
o  successful,  it's  Europe's  number  one  diet  aid. 

Now,  it  is  here. 

i  PROVEN,  NATURAL  WAY  i       s^^' 
TO  LOSE  WEIGHT 


Fibre  Trim  is  natural  food 
ber.  But  all  fiber  is  not  alike. 

Fibre  Trim  is  created  from 
liferent  types  of  grain  and 
itrus  fiber,  in  a  unique  blend 
lesigned  to  help  you  lose  weight 

SSSL  THE  EUROPEAN  WAY  TO  SLIM.  FOR  GOOD. 


Taken  before  meals,  Fibre  Trim  helps  you  eat  less 
without  constantly  feeling  hungry.  It  can  even  help 
you  cope  with  snacking. 

WIN  THE  DAILY  BATTLES,  AND  THE  WAR 

Fibre  Trim  isn't  magic.But  it's  help  in  a  sane,  grad- 
ual approach  to  weight  loss.  Follow  the  Fibre  Trim 
plan,  move  around  more,  and  be 
patient.  You  may  not  lose  10  pounds 
by  Thursday,  but  you'll  likely  see 
lasting  results. 

Since  Fibre  Trim  is  simply  nat- 
ural fiber,  it  can  become  a  sensible 
way  of  life — even  after  you  reach 
your  goal.  It's  the  healthy  way  to 
stay  trim  for  good. 

Take  a  cue  from  the  food- 
loving  French,  and  boost  your 
willpower  with  a  little  help  from 
Fibre  Trim.  Vive  la  resistance! 


'A 
% 

HI 


va« 


Find  comfort  and  savings 

during  our  Mid-Winter  Sale.  And, 

get  a  FREE  swivel  on  selected  styles. 


While  it's  cold  outside,  find  comfort  inside  with  a  Lane  Recliner.  And,  for  a  limited 
time,  our  Mid-Winter  Sale  at  participating  dealers  will  also  include  a  Free  Swivel  on 
selected  styles.  A  swivel  adds  to  the  comfort  of  a  recliner  by  allowing  you  to  change  the 
direction  of  the  chair  while  still  sitting  comfortably.  Lane's  patented  reclining  mecha- 
nism assures  you  of  smooth,  silent  and  efficient  operation. 
All  Lane  Recliners  are  backed  by  a  limited  lifetime  war- 
ranty, '  and  are  available  in  a  wide  assortment  of  attractive 
styles  and  fabrics  including  DuPont  Antron*  Nylon.  And, 
Lane  gives  you  a  choice-a  Wall-Saver*  lets  you  operate  the 
chair  within  inches  of  the  wall,  or  maybe  a  comfortable 
rocker  recliner  is  for  you.  To  find  comfort  and  savings,  see 
a  participating  dealer  during  our  Mid-Winter  Sale. 

'See  details  of  limited  warranty  at  your  Lane  dealer. 


■  RECLINERS  BY  , 

Lane 


FOR  A  PARTICIPATING  DEALER  NEAR  YOU  CALL  TOLL-FREE  1-800-447-2882. 
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between  80  and  90  percent  of  HIB  victims  are  younger.  The 

new  vaccine  works  for  children  as  young  as  two  months. 

Dan  Granoff,  M.D.,  a  professor  of  pediatrics  at  Washington 
University  School  of  Medicine,  led  a  team  studying  the  new 
vaccine.  The  results  of  their  study  are  "very  encouraging," 
reports  Dr.  Granoff,  but  he  warns  that  the  study  was  too 
small  to  detect  side  effects  that  may  be  quite  serious  but 
uncommon.  He  expects  that  it  will  be  several  years  before 
the  vaccine  is  widely  available. 

In  the  meantime,  the  American  Academy  of  Pediatrics 
recommends  that  all  children  receive  the  current  vaccine  by 
age  2.  Children  in  day  care,  who  are  at  greater  risk  for  HIB 
disease,  should  be  vaccinated  at  18  months. 


BREAST-FEEDING  UPDATE 

Business  and  babies  do  mix 


lished  in  the  Journal  of  Ob- 
stetric, Gynecologic,  and 
Neonatal  Nursing,  counters 
the  widespread  notion  that 
frequent  feedings  (or  milk 
expressings)  are  needed  to 
maintain  milk  production. 

The  study's  authors  cau- 
tion that  they  don't  know  if 
the  composition  of  the  breast 
milk  changes  due  to  mini- 
mal breast-feeding  or  wheth- 
er the  infant  receives  the 
same  level  of  disease  protec- 
tion as  do  more  frequently 
nursed  infants.  Minimal 
breast-feeding  did  have  a 
positive  effect  on  mother/ 
infant  relationships,  particu- 
larly among  working  moth- 
ers who  would  otherwise 
have  weaned  their  infants. 


A  new  reason  to  smile 

Good  news  for  working 
mothers  who  want  to 
breast-feed:  They  can 
nurse  their  babies  only  once 
or  twice  a  day  without  risk- 
ing loss  of  their  milk  supply. 
This  is  true  even  if  they 
don't  express  milk  between 
feedings.  The  finding,  pub- 


BULIMIA  CAN 

Dental  woes  for  people 

Tooth  brushing  may  be 
a  real  danger  to  those 
suffering  from  bulim- 
ia, an  eating  disorder.  Buli- 
mics binge  on  food,  then 
purge  the  meal  with  laxa- 
tives or  self-induced  vomit- 
ing. Many  brush  their  teeth 
after  vomiting  to  eliminate 
the  bad  taste. 

That's  a  big  mistake,  says 
Dr.  Barry  Dale,  an  Engle- 
wood,  New  Jersey,  cosmetic 
dentist  and  representative  of 
the    Academy    of   General 


KILL  A  SMILE 

who  binge  and  purge 

Dentistry.  Regurgitated  food 
includes  strong  stomach  ac- 
ids that  soften  the  outer  lay- 
er of  teeth,  says  Dr.  Dale.  As 
bulimics  brush,  they  wear 
away  the  tooth's  enamel,  the 
primary  protection  against 
decay.  Bulimics  should  rinse 
their  mouth  with  water,  Dr. 
Dale  suggests,  and  refrain 
from  brushing  for  one  hour. 
They  also  should  use  only  a 
soft  toothbrush  and  a  tooth- 
paste approved  by  the  Amer- 
ican Dental  Association.  M 
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AREN'T  YOU  CURIOUS 

ABOUT  A  LITTLE  KNOWN 

PAIN  RELIEVER 

THAT  CAN  INSPIRE 

THIS  MUCH  LOYALTY? 

The  fact  is  that  a  virtually  undiscovered  aspirin-free 
pain  reliever  actually  inspires  more  loyalty  than  Tylenol. 

So  who  wouldn't  be  curious? 

The  pain  reliever  is  Percogesic®  And  a  recent 
research  study  found  that  people  who  use  it  are  even 
more  loyal,  more  likely  to  go  out  of  their  way  to  find  it, 
than  people  who  use  Tylenol. 

But  even  though  Percogesic  isn't  well-known,  the 
reason  for  its  loyal  followers  is  crystal  clear. 

You  see,  Percogesic  begins  with  the  same  safe, 
aspirin-free  ingredient  as  Tylenol. 

But  Percogesic  then  goes  beyond— adding  a  sec- 
ond ingredient  to  enhance  the  overall  relief.  This  gives 
Percogesic  a  unique  formula,  and  a  unique  kind  of 
relief  found  nowhere  else.  In  fact,  Percogesic  has  been 
proven  effective  in  relieving  pain  swiftly  and  surely. 

So  exceptional  is  Percogesic  that 
it  is  the  pain  reliever  pharmacists  have 
recommended  most  for  headaches 
for  11  years. 

Isn't  it  time  you 

.  .       .     J  Pharm 

stopped  being  *econ 

curious,  tried  Qj 

Percogesic,  «   * 

and  started  %S*C 
feeling  better? 


«  - 


1-    o 

9  " 

ill 


Use  only  as  directed 


Available  from  your  pharmacist  without  a  prescription. 

©  1986  RcctiardsonVicks  Inc 


HEALTH 


SERIOUS  CHILDHOOD  AILMENTS 

7  EARLY  WARNING  SIGNS  TO  WATCH  FOR 


By  Michael  Oppenheim,  M.D. 


Major  childhood  ill- 
nesses don't  always 
wave  a  red  flag. 
Here's  a  look  at 
some  of  the  subtle 
signs  of  illness. 


■  When  your  child  has  a 
high  fever  or  severe  pain, 
it's  obvious  that  something 
is  wrong.  Some  medical 
symptoms  aren't  so  dis- 
tressing, however.  Usually 
there's  no  cause  for  alarm, 
but  sometimes  a  minor  prob- 
lem signals  a  major  disease.  Pare]n 
Here's  what  you  need  to 
know  about  seven  childhood  illnesses 
that  too  often  go  unrecognized. 

STRABISMU  S 

1"My  son's  eyes  don't  always  seem 
to  work  together.  One  eye  some- 
times "wanders."' 

Don't  worry  if  your  baby's  eyes  wan- 
der during  the  first  month  or  two.  See  a 
doctor  if  this  symptom  persists  after 
three  months.  Here's  why: 

For  normal  vision,  eyes  must  work  as 
a  team.  In  strabismus  (lazy  eye),  one  eye 
wanders,  so  the  brain  receives  a  double 
image.  The  infant's  brain  simply  ig- 
nores the  image  from  the  wandering 
eye.  Such  a  child  does  not  appear  un- 
comfortable, but  he  or  she  is  seeing 
with  only  one  eye.  As  the  victim  ma- 
tures, the  suppression  becomes  perma- 
nent. The  lazy  eye  is  perfect  but  blind. 

DEHYDRATIO  N 

2  "A  neighbor's  child  recently  was 
hospitalized  for  dehydration. 
Are  there  any  warning  signs  of  this 
problem?" 

Severe  dehydration  is  life-threaten- 
ing. Warning  signs  include  sunken 
eyes,  a  lack  of  tears,  a  dry  mouth,  a 
rapid,  feeble  pulse,  and  low  urine  out- 
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play  a  central  role  in  keeping  kids  healthy. 


-WHEN  NOT  TO  WORRY 

Some  common  childhood  "prob- 
lems" aren't  problems  at  all.  Here  are 
five  common  examples. 

Large  tonsils.  Unless  tonsils  are  en- 
larged to  the  point  at  which  they  interfere 
with  breathing,  swallowing,  or  speech, 
they  should  stay  put.  Antibiotics  can  cure 
tonsil  infections  with  less  risk  than  surgery. 

"Harmful"  vision  habits.  As  long  as 
your  child's  vision  tests  OK,  don't  worry  if 
he  or  she  sits  directly  in  front  of  the  televi- 
sion or  holds  a  book  too  near.  This  won't 
lead  to  eye  damage.  Nor  will  reading  too 
much,  watching  too  much  television,  or 
even  reading  in  poor  light. 

Flat  feet.  These  are  the  rule  in  an  in- 
fant. Most  children  develop  arches  by  age 
six.  Even  then,  provided  the  feet  have  nor- 
mal flexibility,  flatness  is  not  usually  a 
problem  and  requires  no  treatment. 

"Pigeon  toes."  In-toeing  and  out-toe- 
ing may  cause  a  child  to  appear  clumsy 
when  running.  Yet  both  are  almost  always 
a  cosmetic  problem.  Unless  a  doctor's 
exam  says  otherwise,  parents  can  expect 
the  child  to  grow  out  of  toeing-in  or  -out. 
Special  shoes  won't  help  either  problem. 

Innocent  heart  murmurs.  A  child 
diagnosed  as  having  an  innocent  murmur 
has  a  normal  heart  and  can  participate  in 
all  activities  and  sports.  Being  overprotect- 
ed  is  the  biggest  problem  for  these  kids. 


put.  See  a  doctor  immediate- 
ly in  dehydration  cases. 

Infants  are  much  more 
likely  to  develop  severe  de- 
hydration than  older  chil- 
dren. If  an  upset  stomach 
leads  to  vomiting  or  diar- 
rhea or  both,  a  parent 
should  help  the  infant  re- 
place the  lost  fluids.  Start 
with  clear  liquids  or  a  com- 
mercial electrolyte  solution 
(Pedialyte,  Lytren,  Infalyte). 
Give  2  teaspoons  every  20 
minutes  and  gradually  in- 
crease the  amount. 

Even  without  symptoms 
of  severe  dehydration,  call  a 
doctor  if  vomiting  lasts  more 
than  six  hours.  Do  the  same  for  exces- 
sive or  watery  diarrhea.  Otherwise,  be- 
gin the  "BRAT"  diet:  bananas,  rice 
cereal,  apple  sauce,  and  toast.  Don't  use 
antidiarrheal  drugs,  and  don't  give 
dairy  products  and  other  solids  for  48 
hours.  An  ordinary  upset  stomach 
shouldn't  last  more  than  three  days. 

When  an  older  child  has  vomiting  or 
diarrhea,  do  nothing.  The  child  may 
suck  ice  chips  to  slake  thirst.  After  six 
hours,  allow  clear  liquids:  soft  drinks  or 
bouillon.  Avoid  dairy  products  and  sol- 
ids until  the  illness  has  passed. 

Older  children  can  tolerate  an  upset 
stomach  for  a  few  days.  If  abdominal 
pain,  high  fever,  profuse  vomiting,  or 
diarrhea  are  present,  call  the  doctor 
right  away. 

HEARING     LOSS 

3  "My  baby  doesn't  seem  to  be  re- 
sponding to  my  voice.  How  can  I 
tell  if  her  hearing  is  all  right?" 

You  must  be  out  of  sight  in  order  to 
test  a  newborn's  hearing.  The  idea  is  to 
watch  for  a  reaction  to  a  noise.  The  in- 
fant will  stop  whatever  it's  doing  when 
it  hears  a  new  sound  such  as  a  ringing 
bell.  By  six  months,  the  baby  tries  to 

continued 
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Winter  colds  can  make  your 
allergy  attacks  feel  worse. 

If  you're  allergy  sensitive,  there's  enough  dust,  dander, 
md  pollution  in  the  air  all  winter  long  to  keep  you  under 
mack.  And,  to  add  to  the  discomfort,  winter  allergy 
rttacks  are  often  accompanied  by  colds.  For  relief,  discover 
Benadryl"  Decongestant  tablets,  capsules  and  liquid. 
Benadryl  Decongestant  combines  the  relief  of  Benadryl  — 
he  most  prescribed  allergy 
nedication  ever,  with  the 
idded  relief  of  a  highly  effective 
lasal  decongestant.  This  winter, 
jse  Benadryl  Decongestant 
as  directed  to  relieve  both 
jpper  respiratory  allergy  and 
:old  symptoms. 

Discover 


NEW! 

Tablet 


©  PARKE-DAVIS 


©PARKE  DAVIS         J***- 

Benadryl  ferf 

Deeongeilonl  "    |*f 

flmi  ft 

I 


CokUUwgy  Mxseaiton 


I 


Be  Benadryl 


Anlihulamino  Hoiol 
Decongoilanl 
loi  Children 


J 


\ 


Decongestant 


Decongestant  Allergy  Medication 


AntlhltlomtneNoiol  Decongeilanl 


Q 


Benadryl  Decongestant 

PARKE-DAVIS. 

HELPING  YOUR  PHARMACIST  AND  YOUR  DOCTOR  HELP  YOUR  HEALTH. 


©  1986  Warner-Lambert  Co. 
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look  in  the  direction  of  an  invisible 

speaker. 

Hearing  problems  also  should  be  sus- 
pected when  these  milestones  are 
missed: 

•  At  10  months  a  baby  should  respond 
to  its  name. 

•  At  15  months  it  understands  "no- 
no,"  "bye-bye,"  and  "bottle." 

•  At  2  years  it  should  use  two-  or  three- 
word  phrases. 

•  By  3  years,  strangers  should  under- 
stand its  speech. 

SCOLIOSIS 

4  "One  of  my  daughter's  shoulders 
is  higher  than  the  other.  It  looks 
like  bad  posture,  but  I'm  not  sure. " 

Your  daughter's  problem  sounds  like 
scoliosis  or  curvature  of  the  spine.  The 
problem  affects  over  10  percent  of  ado- 
lescent girls;  5  percent  of  adolescent 
boys  have  at  least  a  mild  curve. 

In  addition  to  causing  deformity,  se- 
vere scoliosis  may  lead  to  chronic  back 
pain  or  constriction  of  the  lungs  in 


Detecting  scoliosis.  (See  text.) 

adults.  Fortunately,  mild  curves  rarely 
get  worse  or  require  treatment. 

Here's  how  most  schools  look  for  the 
problem: 

Ask  the  child  to  bend  forward  at  90 
degrees,  keeping  the  knees  straight,  let- 
ting the  arms  dangle.  If  one  shoulder 
blade  appears  higher  than  the  other 
(see  illustration),  let  your  doctor  know. 


DEPRESSION 

5  "My  eight-year-old  doesn't  seem 
to  be  interested  in  anything  but 
sleeping." 

Your  child  may  be  suffering  from  de- 
pression. Youngsters  face  many  of  the 
stresses  that  can  lead  to  depression  in 
adults:  the  loss  of  a  loved  one,  a  disap- 
pointment, or  a  failure.  A  child  is  espe- 
cially sensitive  to  separation  from  a 
parent  or  valued  companion.  When  a 
child  (or  adult)  fails  to  recover  from 
these  setbacks — or  seems  depressed  for 
no  reason — medical  help  is  needed. 

Common  signs  of  depression  include 
a  return  to  bedwetting  or  asking  for  a 
bottle.  More  often,  a  depressed  child 
looks  sad,  loses  interest  in  favorite  ac- 
tivities, becomes  irritable,  or  develops 
vague  medical  complaints. 

To  diagnose  depression  in  a  young- 
ster, mental  health  professionals  sim- 
ply observe  that  the  child  is  unhappy 
and  shows  at  least  three  of  these  signs: 

1.  Loss  of  interest  or  pleasure  in  usu- 
al activities. 

2.  Poor  or  increased  appetite. 
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THE  ONE  THAT  COATS 
IS  THE  ONLY  ONE  YOU  NEED 


iJMRHfh 


3.  Insomnia  or  excessive  sleep. 

4.  Lethargy  or  agitation. 
Depression  is  a  painful  illness.  Fewer 

children  than  adults  kill  themselves, 
but  they  feel  just  as  worthless  and 
hopeless.  An  accident-prone  child  may 
be  acting  out  such  feelings. 

Don't  wait  for  a  child  to  snap  out  of  a 
depression.  Like  most  other  illnesses, 
depression  is  treatable.  Your  local  men- 
tal health  association  can  give  you  the 
names  of  qualified  therapists. 

E  P  I  6  L  0  T  T  I  T  I  S 

6  "Our  six-year-old  suddenly  de- 
veloped a  loud,  hacking  cough. 
Normally,  Fd  suspect  a  cold,  but  he 
doesn't  have  any  other  symptoms." 
A  brassy,  barking  cough  (croup)  that 
develops  suddenly  may  signal  epiglotti- 
tis, infection  of  the  narrow  area  of  the 
windpipe  above  the  larynx.  Treat  this 
as  an  emergency,  because  it  can  ob- 
struct breathing  within  a  few  hours. 

Unfortunately,  the  croupy  cough 
may  come  and  go  so  quickly  it's  hardly 
noticeable.  A  child  with  epiglottitis, 


however,  looks  feverish,  has  difficulty 
breathing,  and  has  much  pain  on  swal- 
lowing. Drooling  often  occurs  when  ob- 
struction is  severe.  The  problem  is  most 
common  at  ages  2  through  7. 

ALSO  BEWARE  OF  A  COUGH  in  a 
child  who  shows  no  other  symptoms.  It 
can  mean  a  foreign  body  has  been  in- 
haled. Don't  try  to  dislodge  the  offend- 
ing object.  Take  your  child  to  a  doctor 
or  emergency  room  immediately. 

...KNEE    PROBLEMS... 

7  "Our  nine-year-old  plays  a  lot  of 
baseball  For  the  past  week  or  so, 
she's  complained  of  a  mild  ache  in 
one  knee.  Should  we  worry?" 

Don't  ignore  any  leg  pains  that  last 
more  than  two  weeks  even  though 
they're  mild.  See  a  doctor.  Knee  pains 
may  be  symptoms  of  serious  diseases. 
Two  relatively  common  diseases  are  di- 
sastrous if  missed: 

Necrosis  of  the  femoral  head  occurs 
when  the  blood  supply  to  the  upper  end 
of  the  thighbone  (femur)  becomes  inad- 
equate. It's  especially  common  between 


ages  5  and  9,  most  frequently  in  boys.  If 
not  treated  fairly  early,  chronic  arthri- 
tis of  the  hip  can  develop. 

A  second  joint  disease  affects  mostly 
older  children.  A  painful  but  otherwise 
normal  knee  can  mean  a  slipped  capi- 
tal femoral  epiphysis,  in  which  the  up- 
per tip  of  the  thighbone  slips  out  of 
position.  If  not  corrected,  it  leads  to  ar- 
thritis and  a  permanent  limp. 

Children  are  most  vulnerable  to  this 
problem  when  growth  accelerates  after 
age  10.  Most  victims  are  overweight.  US 

FOR  MORE  INFORMATION 

Here  are  a  couple  of  good  medical 
reference  books: 

Complete  Guide  to  Symp- 
toms, Illness,  and  Surgery  by  H. 

Winter  Griffith,  M.D.  (The  Body  Press, 
Tuscon,  Ariz.) 
Taking  Care  of  Your  Child  by 

Robert  H.  Pantell,  M.D.,  James  F. 
Fries,  M.D.,  and  Donald  M.  Vickery, 
M.D.  (Addison  Wesley,  Reading, 
Mass.) 
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BABY'S 
FIRST  CHINA 

QUAINT  AND  COLORFUL 
COLLECTIBLES 

By  Jim  Williams  and  Jilann  Severson 

Everything  from  oatmeal  to  veggies  is 
fun  to  eat  on  these  playful  patterns.  Each 
set  is  delightful  and  a  potential  heirloom 
for  young  up-and-coming  collectors. 


**& 
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A  BUNNYKINS 

Royal  Doulton. 
3-piece  set,  $39.50. 
700  Cottontail   Lane, 
Somerset.  NJ  08873 


BRAMBLY  HEDGE  ► 

Royal  Doulton. 

3-pieces,  $44.90. 

700  Cottontail  Lane, 

Somerset,  NJ  08873 


<  BABY  BISTRO 

Dansk. 

3-piece  set,  $29.95. 
Mount  Kisco,  NY  10549 
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TEACHER'S  PETS 

Lenox. 

3-piece  set,  $39.95. 
Old  Princeton  Pike, 
Lawrenceville,  NJ  08648 


APPLEMOUSE 

Denby  Tableware  Inc. 
3-piece  set,  $39.95 
130  Campus  Plaza, 
Edison,  NJ  08837 
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Some  windows  are  too  cold." 


?■  4 


North, 
south, 
winter, 


summer  — 
windows 
made  with 
I  Sunglas 
Heat  Reflective  glass  work  like 
transparent  insulation  to  save 
you  valuable  energy  dollars 
year-round. 

Sunglas  HR  also  helps  reduce 
condensation  and  drafts  to 
keep  you  more  comfortable 
day  and  night  no  matter  what 
the  weather. 

Sunglas  HR  is  the  insulator  that 
really  is  a  window.  A  high-tech 
glass  that  looks  like  old- 
fashioned  clear  glass,  but 
actually  reduces  both  heat  loss 
and  heat  gain  65%*  by  keeping 
radiant  heat  where  you  want  it: 


inside  when  it's  cold  — 
and  outside  when  its  hot. 


'Some  windows  are  too  hot.' 


In  other  words,  with  Sunglas 
HR  your  windows  are  never 
too  hot,  or  too  cold  —  but 
just  right. 

What's  more,  Sunglas  HR 
also  reduces  the  sun's  harmful 
ultra-violet  rays  that  cause 
premature  fading  of  household 
fabrics. 

*Versus  single  glazing.  Based  upon  %"  air 
space.  Performance  will  change  with  the 
width  of  the  air  space. 


Sunglas  HR  is  ideal  for  new 
homes  and  replacement 
windows,  even  for  simple  add- 
on storm  windows. 

Sunglas  HR  also  makes  great 
energy  sense  for  sunspaces. 
In  fact,  the  larger  your  glass 
area,  the  more  you  need 
Sunglas  HR. 

Ask  for  Sunglas  Heat 
Reflective  glass  from  Ford 
Glass  by  name,  because  when 
it  comes  to  glass  that  works  24 
hours  a  day,  365  days  a  year, 
every  year  —  Nobody 
outglasses  Ford. 

See  your  local  window  dealer  or  call 
1  -800  GLASS  -UK  for  a  free  brochure. 
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Glass  Division 

Founded  1919.  A  division  of  Ford 
Motor  Company. 


"Windows  made  with  Sunglas  Heat  Reflective  glass  are  just  right." 


DECORATING 

FIX-UPS  FOR  A 
HO-HUM  HALL 


ADD  ZIP  to  a  hall  window  seat. 

RESCALE-AND  REVIVE— A  BORING  HALLWAY 
WITH  INVITING  SEATING,  CRISP  FABRIC,  AND 
FRESH  PAINT.  THAT  MIX  TURNS  THIS  ONCE-DULL 
HALL  INTO  A  WELCOMING  PASSAGE 

Widen  space 

Only  14  inches  deep,  the  window  seat 
bump-out  is  tucked  under  the  eaves 
and  cantilevered  at  seat  level.  Besides 
widening  the  narrow  hallway,  the  win- 
dowed addition  washes  the  space  with 
light  and  opens  it  to  a  new  view  of  the 
home's  entry  garden. 

Delight  the  eye 

Decorative  finishing  touches  com- 
plete the  project: 

•  Individual  area  rugs,  instead  of  car- 
pet or  one  long  runner,  help  break  up 
the  tunnellike  expanse  of  floor. 

•  For  subtle  warmth,  the  ceiling  of  pal- 
est pink  casts  a  soft  sunset  glow — all 
day  long. 

•  Bold  fabric  adds  pizzazz — and  helps 
fool  the  eye.  The  stripes  run  front  to 
back  on  the  seat  cushions,  visually  wid- 
ening the  slim  window  seat.  For  the 
shades  above,  however,  vertical  stripes 
help  add  a  look  of  height. 

Other  hallway  ideas 

Even  without  a  window  seat,  you  can 
dramatize  your  hallway  with: 

•  A  slim  bench  and  vibrant  artwork. 

•  Track  lights  or  wall  sconces. 

•  Diagonally  laid  tile  or  wood  flooring 
(or  rugs  with  diagonal  patterns)  for  an 
illusion  of  width.  M 

Design:  Annie  Bowman,  Robin  Nelson 
Field  editor:  Helen  Heitkamp 


Introducing  Allusions.  Luxury  floors  so  different, 
so  elegant,  they  bring  a  unique  new  dimension  to  flooring. 

Layers  of  color  and  opalescence  create  a  translucent 

shimmer  that  gives  each  Allusions  design  a  unique  beauty. 

Explore  the  AllusionsCollection  at  your  Mannington  Flooring  Specialist. 

manfliimton 
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The  beautiful  floors  with  the  "built-in  shine 
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Ships  p}  Norwtgian  Rajislry  md  \pi><< 


Your  two  week  vacation  can  take  you  a  lot  further  than  you  ever 
dreamed.  Royal  Viking  Line  offers  you  185  ports  of  pleasure  —  more 
of  the  world  than  any  other  cruise  line.  With  more  spacious  comfort 
than  any  other  cruise  line.  Wherever  your  dreams  take  you,  we  take 
you  with  air  fare  included  from  selected  gateways.  You  may  even  extend 
your  vacation  and  receive  a  free  stay  in  choice  international  cities. 

Take  advantage  of  our  complete  package.  And  our  complete 
pampering,  pre-eminent  in  the  world  of  cruising.  There's  nothing  more 
to  arrange  —  except  your  two  weeks  off! 

SOUTH  AMERICA/RIO.  SPRING  &  FALL. 

Rio  Samba  f,  sunny  magic  of  the  West  Indies  and  Brazil;  Rio/ Magellan, 
a  true  discoverer's  route  around  Cape  Horn  and  the  Strait  of  Magellan,- 
Rio/ Amazon,  the  heart  of  adventure.  Featuring  Rio,  Montevideo, 
Buenos  Aires  and  a  free  2-night  Rio  stay.  53,024  -  ${6,689. 

CHINA/JAPAN.  SPRING,  SUMMER  &  FALL. 

China  "In  Depth',' see  it  all!  From  the  Great  Wall  to  the  MingTombs,- 
China/  Japan  Showcase,  the  best  of  the  Orient;  Shogun  Summer,  great 
sights  of  Japan,  great  value.  Each  includes  a  free  3 -night  Hong  Kong 
stay!  $3,022  —  512,375. 

EUROPE/SCANDINAVIA.  SUMMER. 

Treasures  of  Scandinavia  &  Russia,  stroll  the  capitals  of  Northern 
Europe,-  Midnight  Sun,  Majestic  Fjords,  cruise  the  beauty  of  the  top  of  the 
world;  Connoisseur's  Britain  &  France,  a  gourmet's  sampler  of  food  and 
wine.  Choose  2  free  nights  in  London  or  Copenhagen.  $3,574-$ii,554. 

PANAMA  CANAL.  WINTER,  SPRING  &  FALL. 

Trans-Canal,  sunny  transit  via  the  Mexican  Riviera  and  the 
Caribbean.  Plus,  golf  Swing  Era  Bands,  entertainers.  Free  land  programs 
included.  $2,511 -$11,  817 

ALASKA.  CANADA/NEW  ENGLAND. 
AUSTRALIA/NEW  ZEALAND. 
The  rest  of  the  world.  The  best  of  the  world.  As  only  Royal 
Viking  can  show  you! 

Royal  Viking 

The  best  of  all  worlds  all  over  the  world. 


ROYAL  VIKING  LINE. 


750  Battery  St.,  San  Francisco,  CA  94111 


For  reservations,  see  your  travel  agent  today.  Check  here  □  for  your  Welcome 
Aboard  brochure,  or  call  800-862-1133  (Georgia:  404-237-3526). 


Name 


Phone 


Addr. 


City/State/Zip 


Past  cruises:     □  None     O  Royal  Viking  Line     □  Other 
Preferred  Vacation  Length:     D  7-10  days     O  11-14  days     D  Longer 
Foreign  Travel:  □  Europe  O  Orient/South  Pacific  □  Mexico  D  Caribbean  □  None 
Age:     □  25-44      □  45-64      □  65+  7MXXBH0201 
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CRUISING  FOR  TODAY 

THE  NEW  MINI-CRUISE  SHIPS 


By  Mark  Ingebretsen 


.-■* 


BEACHED  IN  THE  CARIBBEAN.  After 


a  swim,  a  shower  and  cold  drink  are  close  by. 


A  GROWING  FLEET  OF  DOWNSIZED  OCEAN  LINERS  PLY  WATERS  FAR  FROM 
TOURIST  CROWDS.  YOU'LL  FEEL  AS  IF  YOU'RE  ABOARD  A  PRIVATE  YACHT. 

Large  cruise  ships  serve  up  lots  of  activities,  entertain- 
ment, and  great  food.  But,  the  mini-cruise  ship  experience  is 
just  as  special:  The  smaller  ships  sail  waters  that  big  liners 
must  avoid.  You'll  stop  at  little-known  spots:  quaint  New 
England  towns,  South  Sea  islands,  even  Antarctica!  Shore 
parties  consist  of  small  groups,  so  you  won't  overwhelm  the 
pristine  areas  you  visit.  Best  of  all,  with  only  36  to  200  or  so 
passengers  aboard,  the  atmosphere  is  always  friendly. 

Any  drawbacks? 

A  mini-cruise  vacation  costs  more  than  a  standard  cruise, 
and  the  ships  don't  offer  special  kids'  programs  (kids  are 
welcome  on  most  mini-eruise  ships,  and  they  get  lots  of  atten- 
tion from  the  crew).  Still,  mini-ships  are  growing  in  populari- 
ty, and  you  can  take  one  to  almost  anywhere  in  the  world. 

continued 


AVERAGE  MINI- 

DINING  ROOMS 

CRUISE  SHIP 

USUALLY 

LENGTH  IS  250 

ACCOMMODATE 

FEET  COMPARED 

ALL  PASSENGERS 

TO  750  FEET 

IN  A  SINGLE 

FOR  A  REGULAR 

SEATING. 

CRUISE  SHIP. 

THE  BOW  THRUSTER, 
A  PROPELLERLIKE 
DEVICE  UP  FRONT, 
LETS  THE  CAPTAIN 
MANEUVER  IN 
CRAMPED  HARBORS. 
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CLOSEUP  VIEW.  New  features  set  the  small  ships  apart 
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Call  your 
travel  agent  or: 

1-800-BERMUDA 


i  For  a  free  Bermuda  brochure 

i  call  1-800-BERMUDA  or  write     i 

i  Bermuda  Department  of  Tourism  i 

'  PO  Box  7705. 

I  Woodside,  N.Y.  11377 
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CRUISING  FOR  TODAY  continued 


FOUR  FANTASTIC  MINI-CRUISE  VACATIONS 


From  down-home  voyages  to  experiences  of  a  lifetime 


HISTORICAL  JOURNEYS 
WITH  EXPLORATION 
CRUISE  LINES 

Late  afternoon,  the  Colo- 
nial Explorer  eases  into  An- 
napolis harbor.  Designed  to 
resemble  the  early  Ameri- 
can steamships  that  plied 
the  Chesapeake  Bay,  the 
mini-cruise  ship  docks  be- 
side sailboats  and  fishing 
vessels.  Shore  parties  hurry 
down  the  gangplank  to  ex- 
plore the  town.  You  can 
browse  in  shops  and  book- 
stores, or  visit  the  campus  of 
the  U.S.  Naval  Academy. 

During  the  rest  of  the 
eight-day  trip  aboard  the  Ex- 
plorer, you'll  tour  other  sanc- 
tuaries of  our  nation's 
history:  Baltimore,  St. 
Mary's,  and  Williamsburg. 
From  $1,395  per  person. 
Exploration  Cruise  Lines, 
1500  Metropolitan  Park 
Bldg.,  Dept.  BHG,  Seattle, 
WA  98101  (800/426-0600). 


HIGH  ADVENTURE.  Passengers  scan  the  Antarctic  waters. 


EXOTIC  TREKS.  Shore  parties  explore  Hawaiian  jungles. 


BEACH  LANDINGS  IN 
THE  CARIBBEAN  WITH 
AMERICAN  CANADIAN  LINES 

Brightly  colored  fish  dart  by  your  face  mask  as  you  snorkel 
the  transparent  waters  of  a  Virgin  Island  lagoon.  It's  a  short 
swim  to  shore,  where  a  snack  and  cool  drink  await.  Want  a 
shower?  Just  hop  up  the  gangplank  to  your  cabin.  The  shal- 
low-bottomed New  Shoreham  II  can  navigate  so  close  to 
shore  you  literally  walk  to  the  beach.  The  ship  makes  week- 
long  sails  among  the  Virgin  Islands.  From  $999  per  person. 


American  Canadian  \ 

Line,  Inc.,  Box  368,  Dept. 
BHG,    Warren,   RI  02885  \ 
(800/556-7450). 

SOJOURNS  TO  THE 
SOUTH  SEAS  WITH 
SOCIETY  EXPEDITIONS 

Aboard  Society  Expedi- 
tions' World  Explorer,  you 
set  sail  for  Polynesian  is- 
lands that  are  seldom  visits 
ed.  When  you  arrive  on  a 
black  sand  beach,  the  assem- 
bled natives  may  even  hold 
feasts  in  your  honor.  Guides 
take  you  on  inland  treks  to 
see  ancient  idols  and  hidden 
waterfalls.  Trips  last  11  days 
or  more.  From  $1,990 per per- 
son. Society  Expeditions, 
3131  Elliott  Ave,  Suite  700, 
Dept.  BHG,  Seattle,  WA 
98121  (800/426-7794). 

ANTARCTIC  VOYAGES 
WITH  LINDBLAD 

The  sturdy  MS  Explorer 
transports  you  to  the  world's 
least-known  continent.  A 
morning  shore  excursion  might  put  you  arm's  length  from  a 
one-ton  walrus.  Two-  and  three-week  Lindblad  voyages  to 
the  Antarctic  leave  from  colorful  South  American  ports  dur- 
ing November  and  December.  On  your  cruise,  you'll  make 
landings  on  islands  crowded  with  seals,  visit  research  sta- 
tions, even  make  a  stop-off  at  the  (now  peaceful)  Falkland  Is- 
lands. From  $4,750  per  person.  Lindblad  Travel  Inc.,  One 
Sylvan  Road,  N,  Box  912,  Dept.  BHG,  Westport,  CT  06881 
(800/243-5657).  M 


—WHO  ELSE  OPERATES  MINI-CRUISE  SHIPS?— 

Contact  the  cruise-line  operators  listed  here  for  more  information. 


•  American  Cruise  Lines,  One  Marine 
Park,  Dept.  BHG,  Haddam,  CT  06438 
(800/243-6755).  Ships  operated:  The  MV 
America,  the  MV  Charleston,  The  MV  Sa- 
vannah, and  the  MV  New  Orleans.  Ports  of 
call:  The  U.S.  East  Coast.  Cost:  $1,400 
per  person. 

•  Beachcomber  Cruising,  Travel  Im- 
pressions, Inc.,  3785  Northeast  Express- 
way, Suite  102-BHG,  Atlanta,  GA  30340 
(800/843-6062).  Ships  operated:  The  Va- 
cationer. Ports  of  call:  The  Caribbean. 
Cost:  $899  per  person  (includes  air  fare). 


•  Clipper  Cruise  Line,  771 1  Bonhomme 
Ave.,  Dept.  BHG,  St.  Louis,  MO  63105 
(800/325-0010).  Ships  operated:  Nantuck- 
et Clipper,  Newport  Clipper.  Ports  of  call: 
U.S.  East  Coast,  the  Virgin  Islands.  Cost: 
$1 ,695  per  person  (includes  air  fare). 

•  Great  Pacific  Cruise  Lines,  3600  15th 
Ave.,  W,  Suite  A201,  Dept.  BHG,  Seattle, 
WA  98119  (800/824-6170).  Ships  operat- 
ed: MV  Columbia.  Ports  of  call:  The  Pacific 
Northwest.  Cost:  $1,519  per  person. 

•  Maxim's  des  Mers,  50  N  Cienega 
Blvd.,  Suite  203-BHG,  Beverly  Hills,  CA 


90211  (800/325-7217).  Ships  operated: 
Maxim's  des  Mers.  Ports  of  call:  Europe, 
the  Caribbean.  Cost:  $4,420  per  person. 

•  Saga  Holidays,  Ltd.,  20  Boylston  St., 
Dept.  BHG,  Boston,  MA  02116  (800/343- 
0273).  Ships  operated:  Regina  Rheni. 
Ports  of  call:  Europe.  Cost:  $2,149  per  per- 
son (17  nights,  includes  air  fare). 

•  World  Explorer  Cruises,  550  Kearny 
St.,  Dept.  BHG,  San  Francisco,  CA  94108 
(800/854-3835).  Ships  operated:  SS  Uni- 
verse. Ports  of  call:  Alaska.  Cost:  $1,695 
per  person  (two  weeks). 
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)ur  "Fun  Ships"-  will  take  you  on  a  3, 4  or 
7  Day  cruise  to  the  Bahamas,  Caribbean  or 
Mexican  Riviera,  and  to  all  the  fun  you're 
dreamins  of!  Virtually  everythins's  included 
m  one  low  cruise  price...  eight  fabulous 
meals  and  snacks  a  day,  two  different  night- 
club shows  each  evening  at  sea,  full 
casino  gambling,  3  pools,  3  great  bands 
and  orchestras,  dozens  of  activities, 
discotheque,  duty-free  shopping, 
friendly  passengers,  pampered 
service  and  more.  With  Carnival, 

Jfun  is  more  than  just  a  novel  idea. 

Ilt's  the  number  one  reason  why 

\  we're  the  Most  Popular  Cruise 

j  Line  in  the  World,  and 

i  why  our  6  "Fun  Ships" 

•sail  with  over  400,000 

I  satisfied  customers 

i  every  year! 

!  See  your  Travel 
>  Agent  for  a  copy 
i  of  our  brochure... 
i  and  let  the 
t  fun  begin! 

I  Registered  in 

1  Panama  and 

1  Liberia.  mm   „  "^sSS 
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.ie  Lee  Johnson 


E  Carnival  Cruise  Lines 


DECORATING 


WHATS  HOT?  PAISLEY.  THIS  OR- 
NATE AND  LUSCIOUSLY  COLORED 
FABRIC  HAS  COME  OUT  OF  ITS  VIC- 
TORIAN-ERA MOTHBALLS  TO  GIVE 
MANOR-HOUSE  STYLE  TO  20TH- 
CENTURY  HOMES. 

Paisley  fabric  used  to  con- 
jure up  images  of  shawls 
draped  over  pianos  (and 
grandmas!)  in  dark  Victori- 
an parlors.  But  no  longer. 
Today  the  fabric  has  gone 
beyond  the  musty  look  of 
Victoriana. 

DECORATING  IDEAS 

Now,  intricately  pat- 
terned and  richly  hued  pais- 
ley fabric  lends  elegance  to 
upholstered  sofas  and 
chairs,  draperies,  and  even 
wall  coverings.  In  the  form 
of  sheets  and  comforters 
paisley  patterns  give  old- 
world  sumptuousness  to 
modern-day  beds. 

If  you  prefer  your  paisley 
in  smaller  doses,  try  accents 
to  add  stylish  punch  to  a 
room.  Dress  up  a  boring  sofa 
with  paisley  pillows,  or  give 
Grandma's  old  shawl  new 
life  by  draping  it  over  a 
chaise  longue. 

PAISLEY'S  PAST 

Although  originally  from 
India,  paisley  shawls  and 
fabrics  eventually  took  the 
name  of  their  European 
source,  Paisley,  Scotland. 

Sixteenth-century  Per- 
sian and  Turkish  weavers  in 
Kashmir  first  developed  the 
intricate  leaf  patterns  and 
multicolors  of  paisley.  The 
shawls  were  made  from  a 
soft  wool  fiber  combed  from 
the  undercoat  of  the  Tibetan 


PAISLEY  CHIC 

OLD-WORLD  ELEGANCE 


RICHLY  PATTERNED  PAISLEY.  The  elegant  fabric  brings 
old-fashioned  style  to  home  decorating. 


goat.  The  weaving  process 
was  so  labor-intensive  that 
prices  for  the  shawls  could 
be  as  high  as  several  thou- 
sand dollars. 

To  reduce  that  cost,  enter- 
prising late  18th-century 
British  textile  manufactur- 
ers figured  out  how  to  copy 
the  shawl  patterns  through 
block  printing. 

Instead  of  the  Tibetan 
wool,  they  used  a  more  af- 
fordable combination  of  silk 
and  wool.  By  1820,  imitation 
Kashmir  shawls  were  being 
shipped  to  India  and  Persia 
from  Scotland  as  well  as  to 
the  rest  of  the  world. 

In  the  1850s  and  1860s, 
paisley  shawls  were  at  the 
height  of  fashion.  Both  wom- 
en and  men  wore  them,  in- 
cluding Abraham  Lincoln. 

TODAY'S  PAISLEYS 

The  term  paisley  now 
means  any  fabric  that  fea- 
tures the  curved  leaf  or  bent 
teardrop  motif. 

Most  fabric  manufactur- 
ers produce  a  variety  of  pais- 
leys in  many  different 
fabrics.  The  majority  of 
those  used  for  home  furnish- 
ings are  of  fine,  closely  wov- 
en cotton  with  the  pattern 
either  printed  or  woven  di- 
rectly into  the  fabric.  Ele- 
gant silk  and  velvet  paisleys 
also  are  available. 

As  with  any  fabric,  there 
are  paisley  patterns  to  fit 
any  decorating  scheme,  for- 
mal or  casual.  And,  as  you 
can  see  from  the  samples  we 
show  here,  there's  a  wealth 
of  color  combinations  avail- 
able as  well.  riH 

Barbara  Mayer 
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Works  of  art  in  wood. 


There  is  only  one  way  to  create  a 

table  like  this.  By  hand.  The  old-fashioned 

way.  Skilled  craftsmen  carefully  select  and 

inlay  scores  of  individual  pieces  of  wood. 

Then  the  natural  beauty  ot  the  wood  is 

protected  with  a  distinctive  washed  oak 

finish.  The  result  is  our  "Boca  Raton" 

collection.  The  work  oi  a  master  that  can 

make  a  room  the  room.  For  a  "Boca 

Raton"  retailer  near  you,  call  toll-free 

1-800-447-2882.  And  for  a  Lane 

furniture  catalog,  send  $3.50  to  The 

Lane  Company,  Inc.,  Dept.  B-74L, 

AltaVista,  VA  24517-0151. 
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Aerostar... 
it  does  so  much 

so  well. 


Ford  Aerostar  has  the  most  aerodynamic  design  of  all  the  mini-vans. 
A  versatile  performer-that  looks  good  anywhere. 


The  Age  of  Aerostar 
is  an  age  of  versatility.  Its 
a  vehicle  so  versatile  it 
helps  your  busy  day  run  a 
little  sm(X)ther.  And  it 
looks  good  anywhere  you 
take  it. 

Looks  make  a 
difference. 

Aerostars  aerodynamic 
shape  requires  less  effort 
to  cut  through  the  wind's 
resistance.  This  not  only 
helps  conserve  fuel,  but  it 
contributes  to  better  han- 
dling on  the  highway  and 
a  quiet  ride. 

Handling... it  will 
surprise  you. 

The  Aerostar  was  also 
designed  with  a  tight 
turning  radius  that  most 
compact  cars  would  envy. 
I  It  will  fit  in  tight  parking 
spaces  (as  well  as  your 
own  garage).  Most  impor- 
tantly it  handles  like  a  car, 
so  you  feel  comfortable 
driving  it  anywhere. 


Rearrange  the 
seating. 

The  Aerostar  has  sev- 
eral seating  arrangements 
for  you  to  choose  from. 


It  will  seat  from  5  to  7* 
people  in  roomy  comfort. 
And  the  rear  bench  seats 
slide  out  easily  to  give 
you  an  open  cargo  area 
of  139  cu.  ft. 


Ford  Aerostar  vs. 

Chrysler  Mini-vans 

AEROSTAR 

CHRYSLER 

Aerodynamic  for  lower  air  drag 

.37Cd 

,42Cd 

Standard  engine 

3.0LV-6 

2.2L  Four 

Multiport  fuel  injection 

YES 

NO 

V-6  engine  power  available 

STD 

NO 

Bigger  cargo  space  (cu.  ft.)t 

139 

125 

Extra  driver  legroom 

41.4  in. 

38.3  in. 

Max.  opt.  trailer  towing  capacity* 

4900  lbs. 

2000  lbs. 

Longer  wheelbase,  smooth  ride 

119  in. 

112in. 

Everyday  use... 
a  little  easier. 

Although  the  doors  are 
large,  they  aren't  cumber- 
some. Their  size  offers 
easy  access  to  the  baby's 
carseat  or  the  groceries 
without  your  having  to 
stretch  or  twist  into 
uncomfortable  positions. 

Comfort 

and  convenience 

inside. 

You  can  gracefully  get 
in  and  out  of  the  Aerostar, 
even  in  a  skirt.  Once 
inside,  you  sit  tall  for  a 
commanding  view  of  traf- 
fic outside,  and  the  kids 
inside.  All  the  controls  are 
at  your  arm's  reach-free- 
ing your  concentration  for 
the  road  ahead. 
Ford  has  also 
included  rear 
headphone 
jacks  and  con- 
trols with  any 
optional  AM/FM 
radio. 


Power. . . 
it's  a  given. 

Ford  has  now  given 
Aerostar  its  powerful  3.0L 
V-6  engine  as  standard 
equipment!  That's  enough 
power  to  tow  up  to  4900 
lbs?  of  boat,  trailer  or  any- 
thing else. 

Quality  is  Job  1. 

The  Aerostar  was 
designed  and  built  with 
the  high  standards  of 
Ford  quality. 

Lifetime  Service 
Guarantee. 

Participating  Ford 
Dealers  stand  behind  their 
customer-paid  work,  in 
writing,  with  a  free  Life- 
time Service  Guarantee 
for  as  long  as  you  own 
your  Ford  car  or  light  truck. 
Ask  to  see  this  Guarantee 
when  you  visit  your  par- 
ticipating Ford  Dealer. 

Buckle  up-together 
we  can  save  lives. 

'Scats  s<  vni  with  optional  rear  bench 
scat  Towing  rating  is  reduced  by 
passenger  and  cargo  weigh!  in 
lowing  vehicle. 


'Based  on  SAE  Standard  J-1100  Code  V-6 


EQUIPMENT 


WHIRLPOOL  TUBS 


# 


TURN  YOUR  BATH  INTO  A  LUXURIOUS  RETREAT 

By  Gayle  G.  Butler 


SOAK  AWAY  YOUR  TENSIONS  IN 
THE  TINGLING,  SWIRLING  WATERS 
OF  A  WHIRLPOOL  TUB.  THERE  ARE 
MODELS  FOR  EVERY  SIZE  BATH 
AND  BUDGET. 

SHOPPING  TIPS 

As  you  shop  for  a  whirlpool  tub, 
check  out  these  features: 

PERFORMANCE:  Look  for 
fully  adjustable  jets,  quiet  opera- 
tion, and  controls  that  let  you  reg- 
ulate the  mix  of  water  and  air. 
Different  tubs  have  different 
whirlpool  actions:  Ask  to  see  a 
tub  in  operation,  and  dip  in  your 
hand  to  feel  the  circulation. 

DESIGN:  Crawl  in  the  unfilled 
tub  to  see  if  there's  plenty  of 
room,  good  back  support,  and 
comfortable  contouring. 

SAFETY  FEATURES:  A  UL 
listing  is  a  must;  antisuction 
guards  and  a  slip-resistant  bot- 
tom are  sensible  extras. 

MANUFACTURE:  Look  for 
tubs  that  are  constructed  with 
nonrusting  materials  throughout; 
ask  whether  the  tub  is  pre- 
plumbed  or  requires  extensive 
on-site  plumbing.  r3§ 


It  can  replace  many  standard  tubs. 


SOAKING  PLEASURE 
JUST  FOR  ONE 

Eljer's  66-inch 
Continental  tub  fea- 
tures gracefully  con- 
toured lines  with 
molded-in  armrests 
and  handrails  avail- 
able in  four  finishes. 
It's  made  of  durable 
enameled  cast  iron. 
About  $2,900. 


THE  SOCIAL  SPLASH: 
A  FAMILY-SIZE  BATH 

At  72x56  inch- 
es— and  23  inches 
deep — the  Athena 
model  from  Jacuzzi 
lets  you  stretch  out 
alone,  or  share  the 
experience  with  up 
to  three  others.  The 
tub  is  of  acrylic,  rein- 
forced with  fiber- 
glass. About  $2,770. 


Corner  jets  make  a  crisscross  flow  of  water. 
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nnounces  Lifetime 

JJS 1  A  ID     F  LO  O  RI.N  G1 

Technology  ?o  advai^d|ih:bba^    T        '  ~ 


we 


Unique  Color  Crystal  Technology 
Insures  a  life  Time  of  Beauty. 

Thousands  of  tiny,  tough  Color  Crystals  heat-set 
into  thick  lustrous  vinyl,  creates  a  depth  of  color 
and  clarity  of  pattern  unmatched  by  ordinary 
inlaid  flooring.  Tarkett  Guardian  No- Wax 
Wearlayer™  resists  scuffing  and  staining  and 
^w^never  needs  waxing. 

JL  *8$&  '  Exclusive  Tarkett  Warranty 
Gives  Life  Time  Protection 
Against  Wear. 

Armstrong  Designer 
Solarian®  is  only  warranteed 
for  5  years  against  manufacturing  defects,  Tarkett 
Lifetime  Inlaid  Flooring  has  a  life  time  warranty 
against  manufacturer's  defects  and  household 
wear.  The  most  complete  warranty  ever  offered? 
A  Tarkett  exclusive. 

Tests  Prove  Tarkett  Lifetime  Inlaid  Flooring 
Outwears  Armstrong  -Y^Jl^fc  Armstrong 

Designer  Solarian?  ri        A  ET- 

Rigorous  testing  confirmed  by 
an  independent  laboratory  ,— 

proved  conclusively  that  long  ■■  ' 

after  Armstrong  Designer  Solarian®  was  worn 
away,  the  beauty  of  Tarkett  Lifetime  Inlaid 
Flooring  was  unspoiled. 

Lifetime  is  Today's  Best  Inlaid  Flooring  Value. 

Durability,  a  life  time  of  beauty  and  a  life  time 
warranty.  For  the  Tarkett  dealer  nearest  you,  call 
Toll-Free  1-800-FOR-TARKETT.  Or  see  the 


Pattern  shown:  Lifetime  Linden  Court,"*  #61038 

'For  complete  details  refer  to  the  Tarkett  Consumer  Protection  Plan. 

■-  <■■■-   .     •  -"'  • 


Yellow  Pages  under  "Flooring'.' 

Tarkett: 


The  World's  Most  Experienced  Flooring  Company. 


MAXWELL  HOUSE 

PRIVATE  COFFEES  FOR  Al 


v^ 


"It's  wonderful  to  get  away  from  civilization. 

-  MORNING  BLEND 

reflective 


"I  wonder  if  I  can  use  my  credit  cards. 
-  CUSTOM  BLEND  DECAFFEINATED 

civilized 


MORNING  BLEND  is  a  delicate  mix  of  the 
more  mellow,  flavorful  beans.  Gently  roast- 
ed into  their  prime.  When  brewed  they 
yield  a  coffee  with  a  smooth,  satisfying 
taste  and  a  thoughtful,  almost  haunting 
aroma.  A  very  comfortable  cup  of  coffee 
to  just  sit  with  and  linger  over. 


**msm 

1 

4**^  I 

'priuilt 
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CUSTOM    BLEND    DECAFFEINATED    is 
blend    of    better    cultivated,    more    savo 
high-altitude      beans.      Each      roasted 
an     elegant     perfection.     And     natura 
decaffeinated  to  make  a  coffee  with  a  /i 
rich    flavor    and    sophisticated    aroma, 
refined  cup  of  coffee  that'll  appeal  to  yo 
senses  like  a  finely  prepared  meal. 


"REFLECTIVE" 


IVATE  COLLECTION 

I  YOUR  PRIVATE  MOODS 


^■a 


INTRODUCING  EIGHT  PRIVATE  COFFEES. 
Oui  Maxwell  House  Private  Collection. 
Eight  coffees  with  different  dispositions. 
But  of  equal  quality.  Each  the  result 
of  taking  select  beans,  roasting  them 
until  they  have  all  reached  their  peak 
colors,  peak  flavors  and  peak  aromas. 
Then  artfully  blending  the  beans  to  make 


coffees  of  unique  character  and  charm. 
Each  vacuum  packed  for  absolute 
freshness.  And  sealed  with  a  'freshness 
security  valve'  to  guarantee  its  taste  and 
aroma.  Six  are  available  in  Whole  Bean. 
All  are  available  in  Freshly  Ground. 
In  all,  eight  ideally  made  private  coffees 
for    any    and    all    your    private    moods. 


"CIVILIZED" 


REMODELING 


RESTYLING  FOR  UP-FRONT  PRIVACY 


YOU  NEEDNT  BEAT  A  RETREAT  TO  THE  BACK- 
YARD OR  THE  BASEMENT  TO  ESCAPE  TRAFFIC 
NOISE  OR  NOSY  NEIGHBORS.  A  FEW  STRATEGIC 
CHANGES  CAN  MAKE  THE  FRONT  OF  YOUR 
HOUSE  AS  PRIVATE  AS  THE  BACK. 

Houses  that  are  built  close  to  the 
street  usually  suffer  from  overexpo- 
sure. Here's  a  problem-solving  remod- 
eling full  of  ideas  you  can  borrow. 

FACE-LIFT  WITH  FENCING 

The  shallow  front  lawn  separating 
this  suburban  ranch  from  the  street  of- 
fered little  privacy  from  passersby,  and 
the  house  itself  was  a  clone  of  others  on 
the  block.  To  make  the  house  more  pri- 
vate and  give  it  a  personality  all  its 
own,  the  homeowners  added  a  hand- 
some fence-and-trellis  system  across 
the  front.  The  fencing  jogs  around  a 
quiet  walled  garden  outside  the  living 
room  and  the  entry,  and  the  trellis 
beams  project  3  feet  beyond  the  fencing 
for  added  emphasis. 


DIAGONAL  REDWOOD  FENCING  and 

a  trellis  of  redwood  beams  shield  the 
front  of  this  ranch  house  from  the  street. 


Calphalori.  The  height  of  excellence 
never  attained  in  any  other  cook  ware. 


i   /*%■ 


"m:h  1 


There"  it  is,  towering  way  above  the  others  like  some  unclimbable 

mountain.  Constantly  imitated.  Never  equalled  Calphalon*  is  simply 

the  world's  finest  gourmet  cookware.  Still  crafted  by  hand. 

Still  hand  inspected.  Still  the  one  and  only. 

Calphalori  €3 

Built  to  be  the  last  cookware  you'll  ever  buy. 


COMMERCIAL  ALUMINUM  COOKWARE,  DEJT  50,  PO.  I«)X  583,  TOLEDO,  OHIO  43693 


THE  FENCING  WRAPS  AROUND  a 

glass-roofed  bay  that  brightens  the  liv- 
ing room  and  offers  extra  seating  space. 

BRING  THE  OUTDOORS  IN 

A  new  glass-roofed  bay  opens  the  liv- 
ing room  to  the  garden.  Large  glass 
panels  in  the  bay  capture  sweeping 
views  of  the  greenery  and  the  sky,  and 
built-in  benches  offer  extra  seating  for 
guests.  A  pair  of  casement  units  at  one 
end  captures  views  of  the  entry  and  re- 
freshing breezes  from  the  garden. 

One  wall  of  the  bay  extends  into  the 
garden,  helping  to  fuse  indoors  with 
outdoors.  Where  it  joins  the  original 
structure,  the  bay  forms  a  comfy  niche 
for  reading  or  relaxing.  Diagonal  panel- 
ing in  the  niche  continues  outdoors  to 
join  the  diagonal  fencing  that  sur- 
rounds the  garden,  rtt 

Photographs:  Hopkins  Associates    Architect:  Roll  Osland, 
AIA  Field  editor:  Maxine  Schweiker 
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Du  Pont  TEFLON'    sotl  &  stain  repellet   is  used  on  many  Perfect  Fit  products 


^^M  ^M  BEDCLOTHING   M 

A  soft  spot  for  comfort. 

You  don't  just  sleep,  you  positively  luxuriate  on  BedSack*  bedclothing.  This 
fluffy  "second  skin"  for  mattress  and  boxspring  is  a  dream  in  every  way.  Not  just 
comfort,  but  looks.  And  easy  bed-making.  And  quality  protection  on  all  four  sides 
and  top.  Precision  made  for  fit  and  satisfaction.  Machine  wash,  tumble  dry, 
no-iron.  With  matching  PillowSack*  in  stores  everywhere. 

MADE  IN  AMERICA         ©  1987  Perfect  Fit  Industries,  Monroe,  NC  A  Home  Furnishings  Enterprises  company. 


Escape  to 
Hawaii. 


IN-SINK-ERATOR 


Easy  to  enter.  Easy  to  win. 

Grand  Prize:  A  deluxe,  10-day  Hawaiian  trip  for  two  in 
Waikiki.  Includes  airfare  and  9  night's  deluxe  lodging.  Hundreds 
of  other  valuable  prizes  will  also  be  awarded.*  American  Express 
offers  you  Hawaii,  the  land  of  |f|  TraMe|  Aaencv 
exotic  sights  and  sounds.  —y^     w 

To  enter,  just  pick  up  your  entry  form  at  participating 

In-Sink-Erator  dealers.  (Or  mail  your  name 

and  address  etc.,  and  your  In-Sink-Erator 

dealer's  name  on  a  3"  x  5"  card  to  Golden  ^ 

Anniversary  Sweepstakes,  P.O.  Box 

4500,  Northbrook,  IL  60065.  No 

purchase  necessary.) 

Replace  your  old  disposer 
tlOU).   Be  sure  to  see  your 
In-Sink-Erator  dealer  about  the  new 
Limited  Edition  Anniversary  Model 
77. .  .the  world's  best-selling  food 
waste  disposer.  A  heavy  duty  3/4  HP 
motor  and  full  5-year  in-home 
service  warranty  makes  it  your 
best  disposer  choice. 

"If  you  win,  your  In-Sink-Erator  dealer 
also  wins  an  identical  trip  or  prize. 
Sweepstakes  ends  April  30, 1987. 
Rules  available  at  participating 
In-Sink-Erator  dealers. 


IN- SIIMK-ERATOR 

No.  1  in  Disposers. 


REMODELING 


DECK-TOP 
SOLARIUM 

SOUTHERN  EXPOSURE  AND  A  TREETOP  LOCATION  MAKE  THIS  SHOW- 
CASE SOLARIUM  IDEAL  FOR  YEAR-ROUND  ENJOYMENT.  IN  SUMMER  THE 
DECK  OFFERS  PRIVACY  FOR  SUNNING  AND,  COME  WINTER,  THE  CLOSED-IN  i 
SPACE  TRAPS  SUNLIGHT  FOR  INDOOR  HEAT. 


THE  WICKER  FURNITURE  can  be 

arranged  to  take  advantage  of  the 
view  or  faced  in  for  conversation. 


BUILT  ATOP  AN  EXISTING  DECK  beefed  up  to  hold  the 
weight,  this  solarium  adds  valuable  living  space  to  the  house. 


Let  the  sun  shine  in! 
Walls  of  windows, 
glass  roof  panels,  and 
big,  triangular  panes 
above  French  doors  fill 
the  room  with  light. 
The  ceramic  tile  floor 
provides  thermal  mass 
that  helps  hold  the 
heat  for  release  when 
the  sun  goes  down.  Ac- 
cordion shades  help  to  control  brightness  and  temperature 
on  sunny  days  and  conserve  precious  heat  on  winter  nights. 

CAREFUL  PLANNING  MAKES  IT  ALL  WORK 

In  between  the  house  and  solarium,  the  existing  sliding 
glass  doors  and  fixed  windows  were  retained.  This  way,  the 
two  rooms  can  be  kept  separate  or  opened  into  one  big  space 
as  desired.  Vertical  1  x  4-inch  tongue-and-groove  cedar  pro- 
vides the  finishing  touch  on  the  former  exterior  wall,  now  in- 
side the  solarium. 

A  new  understructure  made  of  4  x  10-inch  Douglas  fir 
girders  handles  the  additional  weight  and  extends  a  walk- 
way all  around.  Clear  redwood  2  x  6-inch  decking  tops  2x8- 
inch  joists  for  a  solid  and  attractive  surface.  US) 

Photographs:  Ernest  Braun  Design;  Solaria,  Inc  Field  editor  Helen  Heitkamp 
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There's  no  telling  what 
you'll  cook  up  in  your  dream  kitchen. 


With  all  of  the  quality  ingredients  that 
go  into  today's  Merillat  cabinetry, 
anything  you  do  in  your  kitchen  will 
be  a  piece  of  cake. 
We've  cooked  up  a  whole  batch  of 
convenience  accessories  like  lazy  Susan 
cabinets,  a  cutting  board/cutlery  drawer  kit 
an  appliance  garage  with  a  "roll-up"  door,  to 
name  just  a  few. 

We  then  combined  them  with  dashes  of 
all  our  other  good  things  including  our 
"WhisperGlide " "  roller  drawer  and  tray 
guide  system,  wipe-clean  "leisure-time" 
interiors,  adjustable  shelves  and  many  more. 

In  fact,  your  taste,  reflected  in  Merillat 
kitchens,  is  so  good,  you'll  almost  think  it's 


pie  in  the  sky.  Style  selections  that  range 
from  European  sophistication  to  down- 
home  country  charm  seem  almost  too 
good  to  be  true. 

Believe  it  or  not,  all  it  takes  to  whip  up 
your  kitchen  to  be  the  one  of  your  dreams  is 
planning,  designing  and  installation.  Merillat 
makes  this  as  easy  as  pie,  putting  out  a 
cuisine  that  can't  be  beat.  But...just  like  in 
your  dreams...your  new  Merillat  kitchen  will 
be  so  good  you  may  have  to  pinch  yourself 
to  make  sure  that  it's  real. 

Send  for  your  Merillat  Kitchen  Kit. 
Enclose  $3.00  to  receive  your  Kitchen 
Planning  Guide,  Do-It- Yourself  Installation 
Guide  and  Product  Brochure. 


Mail  to:  Merillat  Kitchen  Kit 

Merillat  Industries,  Inc. 

PO.  Box  1946,  Adrian  Ml  49221 


NAME. 


ADDRESS 


CITY. 


STATE . 


ZIP  CODE . 
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AMERICA^CABINETMAKER 


DECORATING 


ULTRAMODERN  STYLE 
COMES  HOME 


NO-FRILLS  ELEGANCE.  A  spare  setting  gets  a  high-style  look  from  luxurious  furnishings. 


PUSHED  TO  THE  LIMITS,  THE  NEW  CONTEMPO- 
RARY STYLE  IS  BOTH  RICH  AND  SPARE.  IN  TO- 
DAY'S ROOMS,  CLUTTER  IS  A  THING  OF  THE 
PAST.  EACH  ELEGANT  ELEMENT  STANDS  ON  ITS 
OWN  MERITS,  YET  EACH  WORKS  IN  CONCERT  TO 
YIELD  A  HIGH-STYLE  ENVIRONMENT. 

KEEP  THE  SETTING  SIMPLE 

Take  a  look  at  this  opulent  living 
room.  You'll  see  that  the  lack  of  frills 
here  puts  the  emphasis  on  the  quality 
of  the  pieces,  not  the  quantity. 

When  aiming  for  the  ultramodern 
look,  limit  the  number  of  elements.  A 
simple  setting  lets  the  pieces  play  off 
one  another  as  well  as  stand  out  on 
their  own. 


Here,  you  can  see  the  theory  at  work. 
The  key  to  the  setting's  air  of  cool  so- 
phistication is  the  simplicity  of  the  de- 
cor. Rather  than  having  layers  of 
ornament  carry  the  comfort  message, 
rich  materials,  warm  colors,  and  bold 
shapes  do  the  job. 

USE  ARTFUL  FURNISHINGS 

Echoing  the  sweeping  curve  of  the 
deep-set  bay  windows,  the  strong 
shapes  of  the  furnishings  appear  as  sep- 
arate sculptures.  Though  the  sofa  and 
chairs  display  hard-edged  profiles, 
their  classic  black  leather,  white  wool, 
and  thick  cushions  make  them  look 
and  feel  soft  and  inviting. 


ADD  PATTERN  SUBTLY 

High-status  marble  on  the  floor,  si- 
multaneously glossy  and  grainy,  more 
than  compensates  for  the  lack  of  con- 
ventional pattern.  Its  cinnamon-toast 
color  gives  the  hard  floor  warmth. 

The  tortoiseshell-colored  paper  that 
covers  the  ceiling  (irregular  shapes 
were  overlapped  papier-mache  fashion 
to  hide  hairline  cracks  in  the  plaster) 
gives  the  surface  a  gentle  glow. 

An  up-lighting  black  steel  and  brass 
torchere  guarantees  that  the  ceiling 
treatment  gets  noticed  at  night.  By  day, 
up-from-the-sill  Roman  shades  focus 
natural  light  on  the  upper  half  of  the 
room  but  still  provide  privacy.  M 
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FOOD 


TROUT  ENTREES  FOR  TWO 


EASY  AND  ELEGANT 


Use  the  poaching  liquid  to  create  the  rich  cream  sauce. 

TROUT  AND  MUSHROOMS  A  LA  CREME 

Have  fun  exploring  the  exotic  mushrooms  your  store  offers — 
2  6-  to  8-ounce  fresh  or  frozen  drawn  trout 
1  cup  sliced  golden  oak,  oyster,  chanterelle, 
or  morel  mushrooms 

1  small  sweet  red  or  green  pepper,  seeded  and 
cut  into  bite-size  strips 

2  tablespoons  finely  chopped  shallots  or  green  onion 
2  tablespoons  butter  or  margarine 

%  cup  whipping  cream 
Vi  cup  water 
Vi  teaspoon  salt 
Dash  pepper 

1  tablespoon  dry  sherry 
Watercress  (optional) 

"h  skillet  cook  mushrooms,  red 

margarine  for  2  to  3 

earn,  water, 

>ut.  Return 

0  minutes 

imove  fish, 

h  a  slotted 

warm. 

oil  6  to  8 

joon  over 

Serves  2. 

pro.,  8  g 

)A:  92% 

in,  44% 
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Top  trout  with  a  creamy  fennel  sauce  or  snappy  tomato  relish. 

CHILLED  TROUT  FILLETS  WITH  FENNEL  SAUCE 

2  6-  to  8-ounce  fresh  or  frozen  drawn  trout 
VA  cups  chicken  broth 

1  medium  leek,  sliced  ( Vb  cup) 

Vi  cup  celery  leaves 

6  sprigs  fresh  fennel 

4  peppercorns 

1  recipe  Fennel  Sauce 

Thaw  frozen  fish.  In  12-inch  skillet  combine  remaining 
ingredients  except  sauce.  Bring  to  a  boil;  reduce  heat.  Cover; 
simmer  10  minutes.  Add  fish  to  broth.  Return  to  a  boil; 
reduce  heat.  Cover;  simmer  8  to  10  minutes  or  till  fish  flakes 
easily  with  a  fork.  Remove  fish  from  skillet;  cool.  Remove 
head  and  tail;  pull  away  fins.  Skin;  bone.  Place  top  fillet  over 
bottom.  Cover;  chill.  Serve  with  Fennel  Sauce.  Serves  2. 

Fennel  Sauce:  In  blender  container  combine  Vi  cup  lightly 
packed  fresh  fennel  sprigs,  Vi  cup  dairy  sour  cream,  2  table- 
spoons finely  chopped  leek,  2  tablespoons  mayonnaise,  1  tea- 
spoon Dijon-style  mustard,  and  1  teaspoon  lemon  juice. 
Cover;  blend  well.  Place  in  bowl.  Cover;  chill.  Makes  Vi  cup. 

Chilled  Trout  Fillets  with  Gazpacho  Sauce:  Prepare  fish 
as  above  except,  omit  fennel  and  Fennel  Sauce.  For  Gazpacho 
Sauce,  combine  1  small  tomato,  peeled  and  finely  chopped;  Vi 
cup  chopped,  seeded  cucumber;  2  tablespoons  finely  chopped 
green  pepper;  4  teaspoons  garlic  vinegar;  1  tablespoon  finely 
chopped  leek;  Vi  teaspoon  celery  salt;  Vi  teaspoon  mustard 
seed;  and  dash  pepper.  Cover;  chill.  Makes  %  cup. 

Nutrition  information  per  serving  with  Fennel  Sauce:  379 
cal. ,  23  g  pro. ,  9  g  carbo. ,  28  g  fat,  67  mg  chol.,  638  mg  sodium. 
U.S.  RDA:  19%  vit.  A,  15%  riboflavin,  46%  niacin.  SD 
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i     me  ones  you  love  the  most 
F       can  be  your  carpet? 

worst  enemy! 

Wear-Dated9  Gold  Label  Carpet 
witf.  locked-in  StainBlocfcer  keeps 
them  lovable ...  all  the  time! 

The  great  loves  of  your  life...your  kids 
and  your  pets...can  do  the  most 
damage  to  your  carpet!  They  trip 
H         and  track,  spill  and  spoil,  leaving 
~f  i        scores  of  ugly  spots  and  stains  in 
their  wake. 


. 


Now  there's  Wear-Dated'  Gold 
Label  Carpet.  The  only  carpet 
with  amazing  locked-in 
StainBlocker  applied  by  the 

fiber  producer.  When  you  buy 

Monsanto  Certified  Locked-in 
StainBlocker™  Carpet,  you  get 
locked-in,  long-lasting  protection 
from  stains.  You  don't  have  to  worry 
about  the  ones  you  love.  With  easy  blot-up 
stain  resistant  features,  Wear-Dated  Gold 
.  .     .  Label  Carpet  lets  you  eliminate 

most  common  household  stains 
they  dish  out. 

Wear-Dated  Gold  Label 
Carpet...it,s  as  easy  to  love 
as  the  ones  you  love  most. 


Look  at  these  common  household 


stains . 


1 


MOTOR  OIL 


■fc 


ORANGE  SODA  GRAPE Ju 


§ 


POWDERED 
CHERRY  DRINK 


»>k  mese  stains  are  in  new  Wear-Dated  Gold  I  .h,.i 

^  t'hXT  ^  ft  dramatica1'^  Ser  thandbd 
the  best  carpet  previously  available! 


,w^- 


Of 

Ihi 


®Re«totered  trademark  of MoMantoC ,>.„,*  ^nw.  ,,t   r 

1  '"*      Momanto  Company  certiflcal 
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HERB& 
GARLIC 


PASTA  SAUCE  BLEND 


Start  with  your  own  cooked  pasta  and  1/3  cup 
of  olive  oil,  and  let  a  packet  of  new  Pasta  Prima"'  add 
the  heart  of  authentic  Italian  flavor 

Real  oregano.  Fragrant  basil.  Mouthwatering  garlic. 


PESTO 


-* 


Expertly  blended  together  by  McCormickVSchillingf 
the  herb  and  spice  masters. 

Try  creamy  Alfredo,  zesty  Marinara,  lively  Pesto, 
and  Pasta  Salad  Vinaigrette  dressing  blend,  too. 


HERB  &     9 
GARUC 


Neoclassical.  Baldwin  emulates  the  spirit  of  antiquity, 
brilliantly  capturing  the  symmetry  of  form  and  excellence  of 
proportions.  Inspired  by  old-world  designs.  Crafted    J^  ~^ 

by  Baldwin.  To  design  your  grand  entrance,  select       JRJWI  )!>• 
from  a  complete  range  of  period  styles  and  finishes,   x  > 


Made  In  USA 


Crafted  to  appreciate. 


You  can  find 

Baldwin  Hardware 

through  these  fine 

showroom  locations: 


ARIZONA 

Clyde  Hardware,  Phoenix 

CALIFORNIA 

B  &  C  Custom  Hdwe.  &  Bath,  Laguna Hills 
Custom  &  Security  Hdwe.,  Mountain  View 
Forms  &  Functions,  Beverly  Hills 
Snyder-Diamond,  Santa  Monica, 
Beverly  Hills 

COLORADO 

Interstate  Hardware  Company,  Denver 

CONNECTICUT 

Klaff's,  Inc.,  South  Norwalk 

Lindquist  Supply  Company,  Bridgeport 

West  Hartford  Lock,  West  Hartford 

FLORIDA 

Farrey's  Hardware,  Miami 

Smith  &  DeShields,  Inc.,  Boca  Raton 

GEORGIA 

The  Baldwin  Brass  Center,  Atlanta 

ILLINOIS 

Chicago  Brass,  Chicago 

Clark  &  Barlow,  Chicago 

Contract  Builder's  Hardware,  Barrington 

MARYLAND 

Albert  Gunther,  Inc.,  Baltimore 

MASSACHUSETTS 

Brickman's,  Waltham 
Wrought  Iron  City,  Inc.,  Natick 

MISSOURI 

Brooks  Lock  &  Security,  St.  Louis 
I  Iniquities,  Inc.,  St.  Louis 

NORTH  CAROLINA 

B.  A.  Hoft  &  Associates,  Inc.,  Raleigh 

NEW  YORK 

Classic  Fixtures,  Southampton 
Touch  of  Brass,  Buffalo 

OHIO 

Latches,  Catches  &  Such,  Inc.,  Lyndhurst 

PENNSYLVANIA 

A.  G.  Mauro,  Pittsburgh 

TENNESSEE 

Lankford  Hardware,  Nashville 

TEXAS 

Pierce,  Inc.,  Dallas 

UTAH 

Architectural  Bldg.  Supply,  Salt  Lake  City 

VIRGINIA 

Pleasants  Hardware,  Richmond 
Seaboard  Bldg.  Supply,  Virginia  Beach 
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Enjoy  Newtons'  real  fruit  taste. 


MABISCO 
BRANDS* 


NABISCO 
j  BRANDS* 

i&  Nabisco 


3  Delicious  Varieties 
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A  New  Addition 
^Nutrition 


&" 


General  jpfl  M*Rs 


Wholewheat 


mm 


multi-vitamin  and 
iron  supplement  cereal 


Now,  In  addition  to  100%  of  nine  vita- 
mins and  iron,  Whole  Wheat  Total®  is 
the  only  major  cereal  that  is  an 
excellent  source  of  calcium. 


NETWT1£0? 

(34"o  grams i  - 


100% 

daily  allowance 
of  9  vitamins 


Shake  on  great,  natural 
II  flavor  instead  of  salt.  2: 


to  % 


m 


JW'  ~ 


*»  -> 


Why  use  salt  when  there  is  Mrs.  Dash?  Mrs.  Dash  is  a 
great-tasting  blend  of  14  herbs  and  spices  to  add  flavor 
instead  of  salt. 

And  now  there's  a  Mrs.  Dash  cookbook,  "Mrs.  Dash 
Salt-Free  Cookery,"  full  of  savory  recipes  made  without 
a  pinch  of  salt.  To  get  yours,  just  send  a  dollar  and 
the  attached  order  form. 


in« 


LjUKPimK-NOfl 


SALT  fRFt  1 


lURASPKY 


SAII  IKH 


M  V       r        I 


sAiT-mn       IJ/m'\  "w^^111"-  OriMj 

fifths  ^t^CVs^ 


A  DASH  1)1   IIAVIJ" 

INSIIAIXM  S*11 

All   NAIOHAI 
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The  not'too* tart  taste 
X  in  a  glass  by  itself* 


.  u  -vJt^. 


Welch's 

r*ao>  ccKi-vr  • 

CRANBERRY 

II   It  1  l  c  ><  KTAD 


Welchs 

FROM*  CtTMCENTRATFD  fL  tCF  DRINK 

CRANBERRY  APPLE 

H  ii  1 1  odd  mi 


Welchs 

,FRCHEN  CONCENTRATED  JUICE  DRINK 

I  CRANBERRY  RASPBERRY  I 
JUICE  COCKTAIL 


Welch's 

FROZEN  OONTF  STRATI  I)  JUICE  DRINK 

CRANBERRY  GRAPE 

JUICE  COCKTAIL 


Enjoy  the  deliciously  smooth  taste  of  WELCH'S  CRANBERRY  COCKTAILS.  Enriched  with  vitamin  C,  with  no 
artificial  flavors,  colors,  or  preservatives.  Look  for  them  in  your  freezer  case.  Try  the  not'toO'tart  taste  of  Welch's. 


There's  never  been  a  better  time  for 
the  great  taste  of  Fleischmann's 


NAB6CO 
BRANDS' 
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Taste  The  Good  Liee 

On  An  NCL  Caribbean  Cruise 
erom  diet  Coke  &  diet  Sprite 


diet  Coke,  diet  Sprite  &  Nutrasweet 

invite  you  to  save  250. 


Recyclable  Aluminum  Cans 


HOWWIGIAH  CMIMKAM  UNIi 


NutraSVvht 

BKAND  WllHNlR 


WIN  A  CRUISE  OR  OTHER  PRIZES! 

SEE  ENTRY  FORM  FOR  DETAILS /NO  PURCHASE  NECESSARY 
VOID  WHERE  PROHIBITED 

©1986  The  Coca-Cola  Company  "diet  Coca-Cola"  diet  Coke!'  the  Dynamic  Ribbon  device  and  "diet  Sprite"  are  trademarks  ol  The  Coca-Cola  Company 

*  "NutraSweet  and  the  NutraSweet  symbol  are  registered  trademarks  of  The  NutraSweet  Company  lor  Its  brand  ot  sweetening  ingredient" 

100%  NulraSwuet  product  not  available  at  fountain  outlets     Ship's  registry  Norway 
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Europe's 
Number  One 
Moisturizer 


IVEA     tn* 

Moisturizing  Lotion  W%m  ▼  IC#% 

Moisturizing  Lotion 


[I  «lra  Enriched  Formulo ) 


tor  Speciol  Core  ol  Dry  Skin 


(  Original  Formula  ) 


for  Speciol  Care  ot  Your  Skin 


HIYEA 

"Moisturizing  Crtnu 


NiveaiFor  over  seventy  years,  it's  been  appreciated  by 
more  women  and  men  than  any  other  moisturizer. 

And  now  it's  also  available  in  a  new  Extra  Enriched  Formula  for  really  dry  skin. 


SCRUB  FREE@  cleans  on  contact 
with  the  power  of  a  cleanser 

without  the  scrubbing,  the  scratching, 
the  gritty  residue,  or  the  hard  work! 


IVJUi-i-      \l.l£./   I  Jl'iCJJ 


Get  a  free 
Care  Bears  record  ft 

Triaminic  liquids. 


Free  record 

with  one  Triaminic  liquid  purchase. 


Now,  when  you  buy  one  ^ 

bottle  of  Triaminic® 

liquid,  you  will  receive 

a  Care  Bears™  story 

record  absolutely  free*    ?-~~"'     IS-     §§:•    g™r" 

(retail  value  of  $2.00).      *^^^v    ~>^j^ 

Look  for  this  display  at  participating  retailers. 

'Available  while  supplies  last. 

©  1986  Dorsey  Laboratories/Division  of  Sandoz,  Inc. 

TM  designates  trademark  of  ©  1986  Those  Characters  From  Cleveland,  Inc. 

Dorsey  Laboratories,  Authorized  User 


Fret  record 
with  one  Triaminic  liquid  purch.\se. 
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Free  record 
with  uneTriamiiut'  liquid  purchase. 


'  I  IT  Give  a  cold  a  happy  ending 


Join  our 

'EQUENTfBUYER 


up  to  5  FREE 

boxes  of 


meaty) 


'BRAND 


Treat  your  dog  to  Meaty  Bone  Dog  Biscuits  everyday 
of  the  year!  Get  one  FREE  BOX  of  Meaty  Bone  for 
every  four  you  buy,  up  to  FIVE  FREE  BOXES.  See 
Mail-in  Certificate  for  details. 


[ 
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THE  YEAR'S 
HOTTEST 
TRENDS 

By 

Denise  L.  Caringer, 

Robert  E.  Dittmer,  and 

Jill  D.  Johnson 

If  you're  looking  at  the  world 
through  rose-colored  glasses, 
you're  right  in  style!  Color  has 
swept  the  design  world.  Here's 
what  you'll  be  seeing: 

PASTELS 

As  romantic  as  ever,  today's 
pastels  are  growing  warmer 
and  (dare  we  say?)  more  pas- 
sionate! Rosy  pinks  abound. 
Good  news:  yellow  makes  a 
comeback! 

GEOLOGICS 

For  cool  sophistication,  wrap 
your  room  with  these  "new 
neutrals."  Our  favorites:  mar- 
ble, stone,  granite,  onyx,  and 
shimmering  metallics. 

JEWEL  TONES 

You'll  lend  rich,  almost  old- 
world  appeal  to  any  setting 
with  deep  shades  of  amethyst, 
emerald,  sapphire,  and  ruby. 

CHROMAS 

Think  bright!  Neon-hot  pink, 
red,  turquoise,  yellow,  and  blue 
make  for  sassy  schemes.  The 
essential  accent:  black! 

BETTER  HOMES  AND  GARDENS.  FEBRUARY  1987 
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Product  photography:  Sandi  Hedrich,  Hedrich/Blessing 
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COLOR 
COLOR 


Drench  a  traditional  room  in 
romance,  or  accent  an  airy 
modern  space  with  sprigs 
of  gardenlike  freshness. 
Whatever  your  style,  add 
softness  with  today's  any- 
thing-but-pallid  pastels. 


Dull's-eye!  Plum,  rose, 
and  seafoam  green  hit  the 
spot  on  IPFs  armchair  of 
black-stained  ash. 


I  Colo 
I  wher 


Tellow's  hot!  Leather's 
hot!  Spinneybeck's  calf- 
skin upholstery  brings  the 
trends  together. 


♦ 


olor,  color  every- 
where? Yes!  Even  hard- 
wood parquet  flooring 
from  Tarketi  blooms  with 
subtle  pastel  finishes. 


Intriguing  eddies  of  mel- 
low color  wash  Kravet'% 
hand-painted  fabric  and 
artful  pottery  from  Kibak 
Tile  Co. 
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As  if  quarried  from  the 
earth,  geologic  hues  evoke 
images  of  ruddy  bronze, 
cool  marble,  rich  onyx,  mot- 
tled granite,  and  shiny  met- 
als. Use  lots — or  a  dash — 
for  architectural  punch. 


1      -  - 


■  X 


.  ;       X    x/ir 


Kusty  iron  and  crushed 
parchment  light  up  Origi- 
nals 22'%  tripod  lamp. 


Artful  fakes!  SJW  De- 
sign's marbleized,  cop- 
pery wallpapers  join  Crate 
and  Barrel's  rugged  faux 
stone  bowl. 


oppery  trim  and  bronzy 
swirls  resembling  molten 
lava  give  Square  Root's 
sleek  laminate  table  its 
earthy  tinge. 
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Paper  your  room  with 
a  hint  of  the  past. 

Hand-cut  "stones"  of  rice 
paper,  ancient-style  urns, 
and  a  desktop  of  crude 
travertine  imbue  an  ordi- 
nary bedroom  with  an 
aura  of  antiquity.  Con- 
trasting metallics — ste- 
reo, gunmetal  chintz,  and 
lamp — reflect  today. 

Photograph:  Laurie  Black, 
Roslyn  Banish.  Design:  Jude 
Seyk  Thomson.  Maureen 
Degnon  Field  editor:  Barbara 
East  Cathead 
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Deep  jewel  tones  can  wrap 
your  rooms  with  intimacy 
or  accent  them  with  shim- 
mering touches.  Like  gem- 
stones,  these  purple,  green, 
blue,  gold,  and  red  tones 
sparkle  in  any  "setting." 


L 


ay  a  jewel  box  at  your 
feet!  This  wool  dhurrie 
rug  from  Holly  Hunt  is 
studded  with  clear  ame- 
thyst tones. 


Kings  of  gold  set  sap- 
phire-blue rims  ablaze  on 
"Monet"  china  from  Tif- 
fany &  Company. 


w 
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Rich  gemstone  hues 
lend  elegance. 

Soothing  sapphire  walls, 
clubbish  plaid  shades,  and 
a  blooming  rug  create  this 
irresistibly  cozy  dining 
spot.  Love  it?  Be  sure  to 
use  contrast — of  deep 
colors  with  white,  of  twig- 
gy chairs  with  lace — for 
lively  style! 


Photograph:  Jessie  Walker 
Design:  Claudia  Builia  and 
Janie  Petkus.  Project  Interiors 
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COLOR 
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Fire  up!  With  bright  prima- 
ries, hot  pinks,  and  sassy 
turquoise  around,  you'll 
never  be  blue.  Best  as  pep- 
pery accents,  these  chroma 
hues  epitomize  color  confi- 
dence. Splash  on  as  many 
as  you  dare! 

Buying  information,  page  130. 


Kobert  Abbey's  black 
and  taxicab-yellow  lamp 
tops  D.I.A.'s  hot  fire-en- 
gine-red nightstand. 


:r 


\*rate  and  Barrel's  feath- 
er-filled pillows  by  Mari- 
mekko  can  accent  any 
room,  chroma  style! 


Tooled  you!  A  "tie"  and 
"drawers"  are  really 
painted  onto  Interna  De- 
sign's cabinet  door. 
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Energize  with  a  dash 
of  zingy  red. 

Feel  the  heat?  Sizzling 
against  light-gray  walls, 
these  leather  Sofas  take 
the  chill  off  a  neutral 
room.  Sleek  black  accents 
keep  the  brightness  in 
check.  Like  sculpture, 
spirited  primary-colored 
shelves  float  within  an  ar- 
chitectural metal  frame. 
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GARDENING 

IN  SMALL  SRVCES 

POCKET  PLANTINGS  TO  BEAUTIFY  EVERY  INCH  OF  YOUR  YARD 

By  Douglas  A.  Jimerson 


Pocket  gardeners:  Virginia 
and  Sarah  Weatherly 

Living  in  the  city 
doesn't  stop 
Virginia  and 
Sarah  Weatherly 
from  maintaining 
one  of  the  best 
small  flower  and 
vegetable 
gardens  we've 
ever  seen.  It's 
packed  with 
space-saving  tips 
you  can  use  in 
your  own  yard. 


HERBS  AND  FLOWERS.  When  garden  space  is  limited,  it's  wise  to  mix  flowers  and  vegetables 


EASY-CARE  BLOOMS.  Fuss-free  flowers  like  day- 
lilies  will  bloom  in  any  sunny  corner. 


Flowers  without  fuss 

Sarah  and  Virginia  cultivate 
over  40  different  varieties  of 
daylilies  {left)  in  a  tiny  strip 
of  side-yard  soil.  The  plants 
require  almost  no  care  be- 
cause they're  tolerant  of 
winter  cold,  summer  heat, 
drought,  and  insects.  The 
plants  also  grow  so  close  to- 
gether that  weeds  can't  get  a 
foothold.  These  hardy  peren- 
nials will  bloom  from  June 
till  September  if  you  plant  a 
mixture  of  varieties. 
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Raised  beds  reduce  chores 

The  Weatherlys'  raised-bed 
garden  {above)  is  a  snap  to 
maintain  because  it's  possi- 
ble to  plant,  weed,  and  culti- 
vate the  area  without 
walking  on  the  soil.  The 
raised  beds  also  have  better 
drainage  than  a  traditional 
flat  garden,  so  the  soil  dries 
out  earlier  in  the  spring. 
This  makes  it  easier  to  give 
spring  crops  like  lettuce,  car- 
rots, beets,  peas,  and  spinach 
an  early  start. 

BETTER  HOMES  AND  GARDENS,  FEBRUARY  1987 


?v 


\gm 


^s 


s 


MStt 


/ 


A  GARDEN  INSTEAD  OF  A  LAWN.  Have  a  no-mow  backyard  with  fruits,  vegetables,  and  flowers. 


Big  crops  from  a  small  plot 

Virginia  and  Sarah  use  ev- 
ery square  inch  of  their 
25  X  40-foot  backyard  (above) 
to  grow  an  assortment  of 
fruits,  vegetables,  and  flow- 
ers. They  mix  cow  manure 
and  compost  into  the  soil  to 
keep  their  plants  in  top  con- 
dition. To  save  valuable  gar- 
den space,  raspberries  and 
strawberries  are  planted  up 
against  the  chain  link  fence. 
The  fence  keeps  the  raspber- 
ries from  falling  over. 


Dwarf  fruits  save  space 

Having  a  small  lot  didn't 
stop  the  Weatherly  sisters 
from  planting  their  own 
mini-orchard.  They  set  six 
dwarf  fruit  trees  in  the 
16  x  70-foot  strip  of  land  on 
the  west  side  of  their  home. 
The  orchard  includes  two  ap- 
ple trees,  three  peach  trees, 
and  one  sour  cherry  tree 
(right).  Netting  is  draped 
over  the  trees  to  prevent 
birds  from  devouring  the  de- 
licious, homegrown  fruit. 


A  SIDE-YARD  ORCHARD.  Dwarf  fruit  trees  like  this 
North  Star  cherry  fit  in  anywhere. 


BETTER  HOMES  AND  GARDENS,  FEBRUARY  1987 
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A  FORMAL  FRAGRANCE  GARDEN.  Korean  boxwood  makes  an  excellent  low  hedge  around  herbs  and  flowers. 


AN  EASY  WAY  TO  GROW  DILL.  Dill  reseeds  itself  so  you 
don't  have  to  replant. 


Herbs  that  sow  themselves 

Some  plants,  like  dill  (left), 
seem  to  grow  better  if 
they're  allowed  to  seed 
themselves.  Virginia  and  Sa- 
rah always  leave  a  few  dill 
plants  in  their  garden  to  re- 
seed  the  area  for  the  follow- 
ing spring.  "We  planted  the 
dill  about  40  years  ago  and 
have  never  sown  it  again. 
We  just  leave  all  our  dill  in 
place.  It  saves  time  and  we 
don't  have  to  buy  new  seeds 
every  year." 
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Mass  plantings  are  lovely 

The  colors  and  fragrances  in 
the  Weatherlys'  formal  herb 
and  perennial  garden  (above) 
are  especially  vivid  right  af- 
ter a  summer  shower.  Low 
Korean  boxwood  hedges 
edge  each  of  the  planting 
beds.  The  two  smaller  beds 
and  the  center  circle  are 
packed  with  masses  of  Hid- 
cote  and  Munstead  laven- 
der. Over  the  years  these 
two  strains  of  lavender  have 
hybridized,  and  the  sisters 
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"Our  garden 
is  a  fragrant 
garden. In 
the  evening, 
it's  heaven  to 
walk  out  in 

the  yard.  The  fragrance 

almost  knocks  you 

down." —  Virginia 

Weatherly 


"We've  tried 
valiantly  to 
use  every 
square  inch 
of  the  lot. 
We've  even 
planted  the  land 
between  the  sidewalk 
and  the  street." — Sarah 
Weatherly 


Mouche,  the  sisters'  cat, 
relaxes  near  the  lavender. 


jokingly  call  the  new  plants 
"Weatherly  lavender." 

The  larger  bed  contains 
perennial  flowers  like  lily, 
delphinium,  yarrow,  gerani- 
um, campanula,  veronica, 
lythrum,  allium,  and  chives. 
Few  annual  flowers  are  in- 
cluded in  the  garden  because 
they  have  to  be  replanted  ev- 
ery spring.  According  to  Sa- 
rah, "We're  not  too 
interested  in  growing  annu- 
al flowers,  except  any  annu- 
al that  will  reseed  itself." 


THE  GARDEN  PLAN 

The  Weatherlys'  mother  designed  the  gar-  beds  and,  on  a  windy  March  day,  had  us 

den  in  1943.  "She  had  seen  the  design  in  a  out  in  the  garden  trying  to  hold  them  in 

book  during  the  '30s  and  had  copied  it  onto  place,"  says  Sarah.  The  plan  {below)  shows 

a  scrap  of  paper.  When  we  moved  here,  how  garden  space  is  used  efficiently, 
she  made  full-size  paper  patterns  of  the 


Small  beds  are  best 

Tomatoes,  beets,  carrots,  let- 
tuce, cucumbers,  and  pep- 
pers are  just  a  few  of  the 
crops  the  sisters  grow  in 
their  12  x  20-foot  vegetable 
garden  (right).  The  garden, 
which  consists  of  two  narrow 
beds  separated  by  a  brick 
path,  is  kept  in  almost  con- 
stant production.  As  soon  as 
one  crop  is  harvested,  a  new 
one  is  planted  in  its  place. 
An  ornamental  bee  skep  sits 
under  a  canopy  of  berries. 


LOTS  OF  PRODUCE  IN  LITTLE  SPACE.  Fertile  soil  makes 
a  small  garden  productive. 
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RISE  AND  SHINE! 


Awake  to  the  new  look  of  metal  beds!  Made  of  brass,  steel,  or 
chrome,  these  relics  from  yesteryear  are  jazzing  up  bedrooms 
everywhere.  Whether  you're  in  the  market  for  a  new  bed  or 
interested  in  fixing  up  a  vintage  one,  here's  a  sampling  of  the  great 
looks  available  in  today's  metal  beds. 

By  Rhoda  E.  Jaffin  and  Jill  D.  Johnson 


NOSTALGIC 
ATTIC  FIND 

We  rejuvenated  this  old 
tubular  steel  model  with  a 
new  coat  of  paint.  Additional 
romance  comes  from  the 
linens— wisteria-patterned 
"Sutherland"  by  Martex. 


Swims 


* 


^ 
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Refinishingan 
Old  Bed 

It's  easy  to  fall  in  love 
with  a  vintage  bed,  and 
it's  easy  to  bring  one  back 
to  life.  Most  old  metal 
beds  are  a  breeze  to  refin- 
ish.  Here's  how  to  do  it: 

1.  Working  in  a  well-venti- 
lated place  and  using  rubber 
gloves,  take  off  the  old  paint 
with  paint  remover. 

Be  sure  to  leave  the  re- 
mover on  long  enough  so 
that  all  the  paint  has  been 
loosened  (don't  be  hasty  in 
scraping  or  wiping  it  off). 

2.  After  removing  the 
paint,  sand  the  bed,  so  the 
primer  will  adhere  to  the 
metal. 

3.  Prime  all  surfaces,  us- 
ing any  type  of  commerical 
primer. 

4.  When  the  primer  is  dry, 
paint  (spray  or  brush)  the 
bed  with  a  heavy  coat  of 
enamel  paint. 


Bed  Buying  Tips 

David  Klein,  vice  presi- 
dent of  Charles  P.  Rogers, 
Co.,  the  oldest  American 
manufacturer  of  brass 
beds,  has  these  recom- 
mendations for  buying 
antique  metal  beds: 

•  Get  the  original  bed 
frame.  Because  every  metal 
bed  was  fitted  together  indi- 
vidually, each  is  a  little  differ- 
ent. A  headboard  and 
footboard  will  probably  have 
to  be  tailored  to  fit  an  un- 
matched frame  (often  a 
costly  proposition). 

•  Check  for  strength  and 
stability  (this  applies  to  new 
and  old  beds).  Examine  the 
bed  just  as  you  would  wood 
furniture.  The  bed  should  be 
heavy,  decorative  parts 
should  be  cast,  and  joints 
should  be  solidly  fitted. 

•  Make  sure  the  bed  is  stur- 
dy. If  the  bed  rattles  in  the 
store,  it  will  rattle  at  home. 


FRONTIER  FRESH 

Whoa,  pardner.  Take  a  look  at  the 
sleek  lines  of  Amisco's  "Low  Rise" 
bed  ($400,  queen).  This  Italian- 
styled  piece  gets  spaghetti-western 
flavor  from  Utica's  "Frontier"  linens 
by  Collier-Campbell. 


Buying  information,  page  130. 


CITY  CHIC 


The  moon  always  shines  on 
Charles  P.  Rogers'  limited  edition 
"Harvest  Moon  Bed"  ($2,400, 
queen).  Other  lunar  lights  decorate 
the  linens,  called  "Phases  of  the 
Moon"  by  Wamsutta.  M 


BETTER  HOMES  AND  GARDENS.  FEBRUARY  1987 


97 


' 


<*■/■£■ 


HOMES  AND  GARDENS.  FEBRUARY  1987 


p 


OBJECTS  OF 


ecnon 


'•» 


We've  collected  these 
five  charming  Heart 
and  Bunny  projects 
with  every  family 
member  in  mind.  Let 
them  add  a  romantic 
touch  to  your  house 
this  Valentine's  Day. 


5  LOVING  GIFTS  TO  CRAFT 


Even  the  youngest  family  members  can  create 
extra-special  decorations  with  our  patterns. 

This  Valentine's  Day,  enjoy  romantic  gifts 

made  by  every  member  of  your  family.  They  will 

long  be  remembered  as  expressions  of  love. 

By  Jim  Williams  and  Jilann  Severson 


HEART  AND  BUNNY  FRAME 

Woodworkers  can  delight  the  family 
with  this  Heart  and  Bunny  frame.  The 
bunnies,  shaped  from  simple  hardboard, 
are  layered  onto  a  backing.  Purchased 
molding  trimmed  in  ribbon  forms  the  outer 
border  of  the  frame. 

CROSS-STITCH  HEART 

Our  cross-stitch  valentine  has  an  old- 
fashioned,  romantic  feeling.  A  background 
of  pink  stitches  sets  off  the  open  floral  de- 
sign. Shape  the  completed  stitchery  into  a 
lace-trimmed  sachet  or  pillow;  or  combine 
the  talents  of  different  family  members 
and  use  the  design  as  an  inset  in  our  Heart 
and  Bunny  frame. 


PAPER  BUNNY  CUTOUTS 

Even  tykes  can  transform  simple  typing 
paper  into  adorable  bunny  cards  or  trims. 

CROSS-STITCH  BUNNY  TOYS 

Quick-to-do  cross-stitch  motifs  accented 
with  simple  embroidery  offer  a  perfect  proj- 
ect for  experienced  stitchers  and  novices 
alike.  Let  these  whimsical  bunnies  hop  into 
your  heart  this  Valentine's  Day. 

LACY  CUT  PAPER 

Experienced  snippers  will  love  this  tradi- 
tional   scherenschnitte    design.    Whether 
painted  with  watercolor  washes  or  left 
plain,  it  will  warm  hearts  all  year  long. 
Turn  to  page  139  for  instructions. 


Designs:  Frame,  cross-stitch,  and  paper  bunnies,  Jim  Williams.  Scherenschnitte.  Chris  Noah-Cooper 
Cross-stitch  bunnies,  Margaret  Sindelar.  Photographs:  Scott  Little 


For  buying  information,  see  page  130. 
To  order  Scherenschnitte  Set,  see  page  57. 
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Better  Homes  and  Gardens  Builds 

A  STATE  •  OF  •  THE  ART 

KITCHEN 


An  efficient  layout  surrounds  the  serious  cook  with  every  convenience  a  gourmet  needs. 

By  Gregory  D.  Cook 


)M 

Designer  Stephen  Mead  and  project 
editor  Gregory  Cook 


Sweeping  curves,  reflective 
surfaces,  and  soft  splashes  of 
color  proclaim  the  ultimate  in 
function  and  style. 


Better  Homes  and  Gardens®  magazine,  in  coopera- 
tion with  KitchenAid,  presents  the  idea  kitchen  for 
today,  a  state-of-the-art  showcase  brimming  with 
the  latest  in  appliances,  color,  light,  and  drama. 


The  pantry:  tall,  deep,  and  elegant. 


Buying  information,  page  1 30. 
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DESIGNED  TO  DELIGHT 

Our  showcase  kitchen  im- 
mediately captures  your  at- 
tention with  its  color 
combinations  and  sophisti- 
cated lighting.  We  went  all 
out  to  show  you  just  how 
bold  and  dramatic  today's 
kitchen  can  be. 

TOP-TO-BOTTOM  GLAMOUR 

Overhead,  sheets  of  metal- 
lic laminate  curve  into  the 


bulkheads,  where  low-volt- 
age bulbs  turn  the  ceiling 
into  a  light  show.  Channels 
cut  into  the  back  of  the  sofa 
and  around  the  edge  of  the 
peninsula  also  glow  with 
low-voltage  light. 

COLOR  BONANZA 

Pale  yellow  upper  cabi- 
nets and  mauve  lowers  con- 
trast softly  with  the 
kitchen's  blacks  and  grays. 


KITCHEN  TRENDS 

What's  happening  in 

straight  to  the  ceiling. 

the  kitchens  of  1987: 

•  Lighting  sets  a  mood 

•  New,  ultramodern 

while  it  performs  a  task. 

appliances  speed 

•  Soft  colors,  beyond 

cooking;  smooth  surfaces 

white  and  wood,  add 

ease  cleanup. 

visual  interest. 

•  European-style 

•  Built-ins  dominate; 

cabinets  with  overlay 

sleek  lines  govern  design. 

doors  extend  simple  lines 

Clutter  is  out. 
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STATE-OF-THE-ART 


At  the  island's  end,  a  swing-out  bin  reveals 
hidden  storage  beside  a  wine  cooler,  a  mi- 
crowave, and  a  small  refrigerator. 

ZONED  TO  WORK 

We've  arranged  our  kitch- 
en's zoning  to  group  tasks 
and  to  assign  them  separate 
work  stations.  Our  floor  plan 
{right)  places  cooking,  serv- 
ing, and  planning  each  in  its 
own  zone. 

THE  THREE  STATIONS 

Protected  from  through 
traffic  and  surrounded  by 
the  latest  appliances,  you 
can  create  a  culinary  mas- 
terpiece in  the  main  cooking 
station. 

The  serving  station,  con- 
nected to  the  dining  room 
via  a  pass-through,  provides 
a  convenient  base  of  opera- 
tion for  hors  d'oeuvres,  table 
service,  and  cleanup. 

The  planning  center  offers 
you  a  place  to  sit  and  luxuri- 
ate in  a  kitchen  built  for 
maximum  livability. 

Design:  Stephen  Mead 
Photographs:  Hedrich-Blessing 
Illustration:  Jim  Buckels 

Buying  information, 
page  1 30. 


Stepped  down  to  kneading  height,  the 
Corian®  countertop  creates  the  perfect 
work  area  for  baking. 


The  sofa  and  pullout  work  desk  offer  a 
place  for  guests  to  sit  and  visit,  or  for  the 
cook  to  plan  meals. 


n; 


MAIN 

WORK 

STATION 


Swing-Out 
Trash  Bin 


Dishwasher 

SERVING 
STATION 


Ice  Maker 


Microwave 


Refrigerator 


Wine  Cooler    \ 


Swing-Out 
Storage  Bin 
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A  slotted-rubber  floor  fol- 
lows the  graceful  arcs 
around  peninsula  and  is- 
land, the  black  setting  off 
elegant  grays  and  silvers. 


AFTER-WORK 


BEAT-THE-CLOCK  MEALS  FROM  SIX 
FAMILIES  ACROSS  THE  COUNTRY 

By  Barbara  Greenwood 


•2EEZH 
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STRATEGIES: 


c**<We°40 


•  Sausage-Spinach  Loaf 

•  Fudge  Brownie  Pie 


THE  ZERA5: 

Alex  and  Susie's  home  is  always 
open  to  foster  babies.  And  because 
the  infants  arrive  on  short  notice, 
the  Zeras  never  know  when  their 
family  might  expand,  making  their 
active  lives  even  busier.  Conse- 
quently, Susie  stocks  specific  con- 
venience ingredients  that  allow  her 
to  instantly  whip  up  a  simple  family 
meal — even  on  the  days  that  the 
Zeras  fill  their  nursery. 


•  Latch  on  to  recipes  with  few  ingredients.  (The  hearty 
meat-filled  loaf  at  right  uses  a  mere  four  foods.)  Keep  the  in- 
gredients for  those  recipes  on  hand  for  a  meal  in  moments. 

•  Watch  for  recipes  requiring  a  minimum  of  pans — no  one 
likes  the  cleanup  job!  (It  takes  only  one  saucepan  to  mix 
together  the  heavenly  brownie  dessert.) 

•  Pair  an  oven  main  dish  and  a  dessert  that  bake  at  the 
same  temperature.  Both  the  loaf  and  pie  bake  at  350°.  While 
they're  in  the  oven  for  30  minutes,  you're  free  to  make  a  fruit 
salad,  set  the  table,  and  better  yet — relax! 

RECIPES  BEGIN  ON  PAGE  117. 
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AFTER-WORK  COOKING 


RECIPES  BEGIN  ON  PAGE  1 19. 


THE  WAGNERS:  If  teachers  Dick  and  Sandy  aren't  in  the 
classroom,  they're  planning  lessons,  grading  papers,  gardening,  or  going  to 
church  functions.  That  doesn't  leave  much  time  to  cook!  When  Dick  does  get 
into  the  kitchen,  he  takes  advantage  of  it  by  making  several  meals  at  once. 


IN  V/2  HOURS 


•Reuben  Submarine 

•  Home-Style  Ham  'n'  Bean  Soup 

•  Pork  Chop  and  Vegetable  Skillet 

^"  fC#lf  CrO»fcd»<'ouk  on  the  weekends  for 
weekdays  ahead.  By  interweaving  preparation  steps,  you  can 
turn  out  this  main-dish  trio  in  1  Vz  hours.  Freeze  the  soup  and 
chill  the  chops  for  later;  eat  the  giant  sandwich  tonight. 
•  Simplify  cooking  wherever  possible  without  sacrificing 
taste.  Use  canned  beans  and  broth  in  the  soup  rather  than 
soaking  dry  beans  or  making  stock.  Slice  unpeeled  potatoes 
for  chop  dish;  it  saves  minutes  and  adds  fiber  to  your  meal. 
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THE  METZCERS:  When  Barbara  went  back  to  work,  she  and 

Phil  agreed:  He  shops  and  cooks  on  weekdays;  she  handles  weekends.  Phil 
is  challenged  because  he  commutes  an  hour  to  his  job.  To  create  great 
meals  without  much  kitchen  time,  Phil  often  uses  a  crockery  cooker. 


O  ■  KSH  mm%JtmE9m  Simmer  dinner  in  a  crock- 
ery cooker.  Start  the  meal  before  leaving  in  the  morning.  By 
the  time  you  walk  in  the  door  at  night,  your  family's  dinner 
is  ready.  A  crockery  meal  lets  people  eat  in  shifts,  too. 
•  Speed  up  your  early-morning  preparation  by  using  canned 
sliced  mushrooms  in  the  steak  and  bottled  minced  garlic  in 
both  dishes.  Create  the  stew's  flavor  base  with  packaged  soup 
mix.  Then,  cook  frozen  potato  wedges  and  mixed  vegetables 
(no  chopping!),  and  serve  the  stew  over  them. 
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AFTER-WORK  COOKING 


RECIPES  BEGIN  ON  PAGE  121. 


r 


THE  WAGNERS:  A  bustling  single  parent  of  two  active  boys, 
teacher  Sally  also  participates  in  parent/child  groups  after  hours.  Max  and 
Alec  help  Sally  out  by  cooking  alongside  her  one  night  a  week.  Even  so, 
with  two  growing  boys  to  feed,  Sally  needs  meals  that  are  ready  fast. 


•  Super  Salmon  Burgers 

W  M  mWMmM  E%Jmmm&m  Burgers  always  make  a 
quick  meal.  Put  these  northwestern-style  salmon  patties  to- 
gether even  faster  by  starting  with  canned  salmon  that  al- 
ready has  the  skin  and  bones  removed. 

•  To  slash  time  at  the  chopping  board,  make  use  of  dried 
minced  onion. 

•  Keep  soft  bread  crumbs  at  your  fingertips  by  putting  day- 
old  bread  through  the  blender  or  food  processor,  then  store 
the  crumbs  in  the  freezer. 

•  Pick  up  a  salad  and  carrot  sticks  from  your  deli  to  round 
out  the  meal. 
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THE  HUDSONS:  Teaching  and  attending  classes,  along  with 

studying  for  a  master's  degree  and  being  Mom  to  Katie,  leaves  Mardi  with 
little  time  to  spare.  But,  special  occasions  still  get  the  attention  they 
deserve,  thanks  to  Mardi's  quick-cooking  recipes. 
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•  Orange-Sauced  Chicken 
•Bulgur-Raisin  Pilaf 

^  §, nJtlliVlEd*  Search  out  ready-to-use 
products  like  boneless  chicken  breasts  used  for  this  speedy 
version  of  Chicken  a  l'Orange.  Boneless  chicken  eliminates 
time  spent  boning  and  cooks  faster  than  bone-in  chicken. 

•  Check  out  your  store's  spice  rack  for  timesaving  season- 
ings. Dried  parsley  flakes  save  snipping  time  and  avoid  the 
waste  of  wilted  parsley  that  small  families  often  face.  Dried 
grated  orange  peel  is  a  handy  option  to  grating  fresh  peel. 

•  Cut  the  time  you  spend  wielding  the  knife  by  using  frozen 
chopped  onion. 

BUYING  INFORMATION,  PAGE  130. 
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AFTER-WORK  COOKING 


RECIPES  BEGIN  ON  PAGE  122. 


Bill  and 
Joanne  Ge*st 
and  family  of 

suburban 

Chicago- 


THE  CEiSTS:  Professional  demands  (Joanne  holds  two  part-time 

feature-writing  jobs;  Bill  is  a  high  school  teacher  and  varsity  coach)  and  six 
active  children  put  time  at  a  premium  in  the  Geist  household.  Joanne  uses 
her  microwave  oven  constantly  to  prepare  meals  quickly. 


•  Mozzarella-Stuffed  Meat  Loaf 

•  Blueberry- Apple  Crisp 

^P»  ■»#•■  fiWHE^P^Rely  on  your  microwave 
oven  for  more  than  reheating  and  defrosting!  Use  it  to  cook  a 
whole  meal  on  the  double.  This  hearty  meat  loaf  and  old- 
fashioned  dessert  cook  in  the  microwave  in  less  than  half  the 
time  both  dishes  would  take  to  bake  conventionally. 

•  Shave  time  off  the  meat  loafs  preparation  by  purchasing 
cheese  that's  already  shredded. 

•  Eliminate  peeling  and  slicing!  Start  with  a  handy  can  of 
peeled  and  sliced  apples  to  make  this  home-style  fruit  crisp 
super  quick  to  put  together. 

•  Round  out  your  meal  with  a  glass  of  milk  and  Italian-cut 
frozen  green  beans  (no  cleaning  or  cutting!).  Sprinkle  the 
beans  with  sliced  almonds  for  an  easy,  yet  special  touch. 
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Capture  the  Fragile  Beauty  of  a  Butterfly 


24K  gold  rim 

>  Strictly  limited  edition 

>  9V/  fine  china 


One  of  the  greatest  delights  of  a 
summer  day  is  seeing  colorful 
butterflies  fluttering  from  flower  to 
flower,  light  as  a  breeze  and  bright 
as  the  midday  sun.  We're  fascinated 
as  they  rest  in  a  pretty  garden  dis- 
playing the  intricate  patterns  on  their 
lovely  wings. 

Famed  naturalist  artist  Paul  J. 
Sweany  captures  perhaps  the  most 
striking  of  all  butterflies  in  his  mas- 
terwork,  "Spicebush  Swallowtail."  In 
this  vibrant  scene,  Sweany  chose  to 
depict  two  of  them  resting  on  large, 
peach-colored  roses  in  a  misty  sum- 
mer garden. 

"Spicebush  Swallowtail"  repre- 
sents Sweany's  first  limited-edition 
plate.  And  premiere  offerings  by 
talented  new  plate  artists  can  cre- 
ate great  demand  that  may  lead  to 
market  appreciation,  after  the  edi- 
tion is  closed. 

"Spicebush  Swallowtail"  premieres 
an  elegant  collection  of  eight  plates 
entitled  the  Butterfly  Garden  Plate  Col- 
lection. As  an  owner  of  "Spicebush 
Swallowtail,"  you  will  have  the  right — 
but  never  the  obligation — to  acquire 
all  plates  in  the  series. 


©1986  HC 
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In  addition,  under  our  100%  Buy- 
Back  Guarantee,  you  may  return  any 
plate  within  30  days  of  receipt  for  a  full 
refund,  releasing  your  series  rights  for 
availability  to  another  collector. 

Each  issue  in  this  magnificent  col- 
lection will  feature  a  different  but- 
terfly species  in  a  lush  garden  setting 
from  an  original  painting  by  Paul  J. 
Sweany.  Each  plate  will  be  priced  at 
just  $29.50  and  will  be  strictly  lim- 
ited to  a  14-day  firing  period.  Fur- 
thermore, each  plate  will  be  hand- 
numbered  and  accompanied  by  a 
Certificate  of  Authenticity.  And  you 
need  not  send  any  money  now  to 
reserve  your  plate. 

This  important  introduction  by 
Paul  J.  Sweany  is  expected  to  attract 
immediate  attention  and  praise  from 
nature  lovers  and  collectors  alike.  So, 
to  assure  a  priority  reservation  for 
"Spicebush  Swallowtail,"  you  should 
return  your  order  form  promptly! 


February  28, 1987 


Respond  by: 

Limit:  Two  Plates  Per  Collector 
Please  accept  my  application  for  "Spice- 
bush Swallowtail"  by  Paul  J.  Sweany.  I 
wish  to  purchase (1  or  2)  "Spice- 
bush Swallowtail"  plate(s)  at  $29.50  (plus 
$2.14  shipping  and  handling)  each,  tor  a 

total  of  $ ($31.64*  or  $63.28*). 

Please  check  one: 

□  I  enclose  check  or  money  order. 

□  Charge  my  credit  card:    □  MasterCard 
□  Visa  D  American  Express  □  Diners  Club 

Account  No 

Exp.  Date 12062 

003164/006328 

□  Please  reserve  my  plate(s)  for  me  and 
bill  me  prior  to  shipment. 

Name 

Address 


City. 
State . 


Zip. 


Signature 

*FL  residents  add  $1 .59  and  IL  residents  add  S2.22  per 
plate  for  tax.  All  applications  must  be  signed  and 
are  subject  to  acceptance.  Please  allow  6-8  weeks 
for  delivery  after  payment  is  received.  Deliveries 
made  only  to  U.S.  and  its  territories. 

The  Hamilton  Collection 

9550  Regency  Square  Blvd.,  P.O.  Box  44051 
Jacksonville,  FL  32231 


NUTRITION  INFORMATION 


HOW  TO  MAKE  IT  WORK 
FOR  YOU 


^ESHAfe 


Our  seal  assures 
you  that  every  recipe 
has  been  tested  in  the 
Better  Homes  and 
Gardens  Test  Kitch- 
en. This  means  each 
recipe  is  practical,  reli- 
able, and  meets  our 
high  standards. 


EVERY  RECIPE  ANALYZED 

•  With  each  recipe  we  give  important  nutrition  information. 
The  calorie  count  of  individual  servings  and  the  amount,  in 
grams,  of  protein,  fat,  cholesterol,  and  sodium  help  you  keep 
tabs  on  what  you  eat. 

•  Also,  you  can  check  vitamin  and  mineral  levels  per  serv- 
ing. These  are  noted  in  percentages  of  the  United  States 
Recommended  Daily  Allowance  (U.S.  RDA)  whenever  they 
exceed  10  percent  of  recommended  amounts.  (U.S.  RDAs  are 
standards  developed  by  the  Food  and  Drug  Administration.) 

•  When  a  recipe  is  high  in  fiber,  we'll  include  the  grams  of 
dietary  fiber  per  serving,  too. 


HOW  WE  ANALYZE 

•  When  ingredient  options  appear  in  a  recipe,  we  use  tht 
first  ingredient  choice  for  the  analysis. 

•  We  omit  optional  ingredients  from  the  nutrition  analysis 

•  We  use  the  first  serving  size  listed. 

•  When  milk  is  an  ingredient,  we  figure  the  nutrition  infor 
mation  using  low-fat  milk. 

WHAT  YOU  NEED 

Use  our  recipe  analyses  to  chart  the  nutritional  value  of 
the  foods  you  eat.  These  simple  guidelines  are  based  on  daily 
needs  of  females,  23  to  50  years  old  (in  general,  males  and 
teenagers  need  more  calories): 

calories — 2,000 

protein — 45  to  65  grams 

fat — 67  grams 

cholesterol— 300  milligrams 

sodium— 1,100  to  3,300  milligrams 

fiber— 25  to  35  grams 

There's  no  real  harm  in  going  over  or  under  these  figures 

in  any  single  day,  but  aim  for  a  balanced  diet  overall. 


MICROWAVE  NOTE 


The  microwave  recipes  included  here  were  tested  in  coun- 
tertop  microwave  ovens  that  operate  on  600  to  700  watts. 
Cooking  times  in  these  recipes  are  approximate  because  mi- 
crowave ovens  vary  by  manufacturer.  Microwave  directions 
are  included  only  when  a  micro-cooked  recipe  is  as  appealing 
as  the  conventionally  cooked  recipe 
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"6%  vs.  12% 


My  gravy  solves  your  beefs 
about  microwaving  meat. 


Bardy,  C.M.C. 

One  of  only 
29  Certified  Plaster  Chefs  in  the 
country.  Creator  of  Heinz 
HomeStyle  Gravies. 

"Your  microwave  is  great  with  a 
lot  of  foods  but  meat  isn't  its 
specialty.  Meat  can  become  dried 
out  and  not  have  the  dark  brown 
color  you  expect.  Cooking  with 
my  Heinz  HomeStyle  Gravy  will 
have  a  basting  and  browning  ef- 
fect while  helping  meats  retain 
their  natural  moisture. 

"My  recipe  for  Oriental  Steak  is 
proof  of  how  good  your  micro- 
wave can  be  with  a  beef  dish." 

A  WORD  ABOUT  HEINZ 
HOMESTYLE  GRAVY 

"We  slowly  simmer  beef  and  beef 
juices,  gradually  thicken  with 


flour  and  season  it  just  right.  We 
even  store  it  in  ajar  so  you  can  see 
how  good  it's  going  to  be." 


Oriental  Steak  L_ 

1  pound  boneless  beef  sirloin  steak,  cut  '/2-inch  thick 
•1  cup  sliced  fresh  mushrooms  (about '/«  pound) 
1  cup  snow  pea  pods 

7j  cup  diagonally  sliced  celery  ( '/4-inch  thick) 
4  green  onions,  sliced 
1  small  red  bell  pepper,  cut  into  strips 
1  teaspoon  cornstarch 
1  tablespoon  soy  sauce 

1  jar  (12  ounces)  Heinz  HomeStyle  Brown  Gravy 
'It  teaspoon  grated  gingerroot  or  ground  ginger 
Oriental  noodles  or  hot  buttered  rice 
Cut  steak  diagonally  across  the  grain  into  Ve-inch  slices.  Set 
aside.  Place  mushrooms  and  next  4  ingredients  in  a  2-quart 
casserole.  Cover  dish  with  waxed  paper  and  Microwave  at 
HIGH  3V2  to  4'/2  minutes,  stirring  once.  Drain  well;  stir  in 
meat.  Cover  and  Microwave  at  HIGH  3V2  to  4'/2  minutes. 
stirring  twice;  meat  may  still  be  pink.  Blend  cornstarch  into 
soy  sauce,  then  combine  with  gravy  and  gingerroot.  Stir  into 
meat  mixture.  Cover  and  Microwave  at  HIGH  4  to  6  minutes; 
stir  twice.  Serve  over  noodles  or  rice.  Makes  4  servings 
(about  4  cups). 

•  1  can  (3  to  4  ounces)  mushrooms,  drained,  may  be  substituted. 
Recipe  tested  in  a  650  watt  microwave  oven.  


For  our  20-page  cookbooklet, 
"Shortcuts  to  Microwave  Success," 
send  two  HomeStyle  Gravy  labels 
to:  H.J.  HEINZ  Co.,  P.O.  Box  1102, 
Boston,  MA  02277-1102. 

©  1986  H.J.  HEINZ  CO.  \UiJUiiS 
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^Brewed 


stews 
Choice. 


100%  Freeze 


Dried  Coffee 


Tester's 
Choice 

FiXeze  Dried Coffee 


i 


'■J? 


Chemicals. 

There  are  many  fine  coffees  available  today.  But  you  may  be  surprised  to  know  that  some  of 
them-Maxwell  House?  Sankaf  Brim?  and  Yuban®-are  decaffeinated  using  methylene  chloride 
Folgers®  and  High  Point®  use  ethyl  acetate. 

Only  Taster's  Choice®  starts  with  gourmet  coffee  beans  and  then  uses  nothing  but  pure 
water  and  oil  from  the  coffee  bean  itself  to  gently  remove  caffeine.  So  you  qet  100%  pure  coffee 
And  absolutely  nothing  else. 

Choose  Taster's  Choice  Naturally  Decaffeinated  Original  Blend  or  dark-roasted  Maragor  Bold* 

The  more  you  know  about  coffee,  the  more  you'll  know  why. 

The  Choice  for  Taste  is  Taster's  Choice? 


01 987  Nestlt  Foods  Corporation 
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..125 
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..126 
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Note:  Timetables   include   time  to 
read  recipes  and  set  out  ingredients. 

AFTER-WORK  COOKING 
EXTRA-EASY  OVEN  DINNER 

•  Sausage-Spinach  Loaf 

•  Fudge  Brownie  Pie 

•  Mixed  fruit  salad 

What  you'll  need: 

%  pound  bulk  sausage 

Fudge  ice-cream  topping 

1  16-ounce  loaf  frozen  bread  dough 

1  10-ounce  package  frozen  chopped 

spinach 
Mint  chocolate-chip  ice  cream 

1  8-ounce  package  shredded 

mozzarella  cheese 

2  eggs 

1  egg  white 

2  ounces  (2  squares)  unsweetened 

chocolate 
Margarine  or  butter 
Sugar 

All-purpose  flour 
Vanilla 
Caraway  seed 
Desired  fruit  for  the  salad 

How  to  do  it  in  60  minutes: 
Night  before 

•  Place  the  frozen  bread  dough  and 
spinach  in  the  refrigerator  to  thaw. 

60  minutes  before  dinner 

•  Mix  together  the  ingredients  for  the 
brownie  pie.  Bake. 


YOU  JUST 
RINSED  YOUR  LAST  DISH. 


That's  because  KitchenAicT 
dishwashers  have  the  unique 
Triple  Filtration  System  with  a  hard- 
food  disposer.  It's  so  tough  it  can 
grind  up  food,  even  an  occasional 
olive  pit. 

This  way,  dishes  go  straight 
from  the  dinner  table  to  the  dish- 
washer without  the  mess  and 
bother  of  hand  rinsing.  And  they 
still  come  out  dazzling  clean. 

And  because  it's  built  by 
KitchenAid,  it's  built  to  last. 

Now,  doesn't  it  make  sense  to 
have  a  dishwasherthat  does  all  the 
dishwashing? 

KitchenAid 


r  literature  write  KitchenAid,  Dept  C-lD.  PO  Box  3900.  Peoria.  IL  61614 


FOR  THE  WAYITS  MADE. 


•  For  loaf,  cook  and  drain  sausage.  Roll 
out  dough;  fill  and  seal. 

30  minutes  before  dinner 

•  While  bread  roll  bakes,  prepare  fruit 
salad  and  set  table. 

•  Relax! 

•  Eat  and  enjoy! 

SAUSAGE-SPINACH  LOAF 

%  pound  bulk  pork  sausage 
1  16-ounce  loaf  frozen  bread 

dough,  thawed* 
1  8-ounce  package  shredded 
mozzarella  cheese  (2  cups) 
1   10-ounce  package  frozen 
chopped  spinach,  thawed 
and  well  drained** 
1  slightly  beaten  egg  white 

(optional) 
1  tablespoon  water  (optional) 
Caraway  seed  (optional) 

In  a  medium  skillet  cook  sausage  till 
no  pink  remains;  drain.  {Or,  crumble 
sausage  into  a  1V2 -quart  microwave- 
safe  casserole.  Micro-cook,  covered,  on 
100%  power  (high)  4  to  6  minutes  or  till 
no  pink  remains,  stirring  once.  Drain.) 
On  a  lightly  floured  surface  roll 
dough  to  a  15x8-inch  rectangle.  Sprin- 
kle cheese  over  dough,  leaving  a  1-inch 
border  around  all  edges.  Top  with  sau- 
sage and  spinach.  Bring  long  sides  of 
dough  together;  pinch  to  seal  edges  and 
ends.  Place  loaf,  seam-side  down,  on  a 
greased  baking  sheet.  Combine  egg 
white  and  water;  brush  over  loaf.  Sprin- 


kle with  caraway  seed.  Bake  in  a  350° 
oven  for  30  to  35  minutes  or  till  golden 
brown.  Let  stand  8  to  10  minutes;  cut 
into  slices  to  serve.  Makes  6  servings. 

*To  micro-thaw  frozen  bread 
dough:  Place  the  frozen  loaf  in  a  lightly 
greased  microwave-safe  8x4x2-inch 
loaf  dish.  Cover  with  waxed  paper.  Mi- 
cro-cook on  30%  power  (medium-low)  4 
minutes  or  till  just  slightly  icy,  turning 
loaf  once.  Let  stand  10  to  15  minutes. 

**To  micro-thaw  frozen  chopped 
spinach:  Place  the  frozen  spinach  in  a 
microwave-safe  1-quart  casserole.  Mi- 
cro-cook, covered,  on  100%  power 
(high)  for  3  to  4  minutes  or  till  thawed. 
Drain  well,  pressing  out  excess  liquid. 

Nutrition  information  per  serving: 
415  caL,  22  g  pro.,  39  g  carbo.,  19  g  fat, 
46  mg  choL,  935  mg  sodium.  U.S.  RDA: 
65%  vit  A,  35%  thiamine,  29%  ribofla- 
vin, 19%  niacin,  36%  calcium,  21% 
iron,  33%  phosphorus. 

FUDGE  BROWNIE  PIE 

1/2  cup  margarine  or  butter 
2  squares  (2  ounces)  unsweetened 

chocolate 
2  eggs 
1  cup  sugar 
%  cup  all-purpose  flour 
1  teaspoon  vanilla 
Dash  salt 

Fudge  ice-cream  topping 
Mint  chocolate-chip  ice  cream  or 
other  desired  flavor  ice  cream 

continued 
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AFTER-WORK  COOKING 


continued 

In  a  medium  saucepan  melt  marga- 
rine or  butter  and  chocolate  over  low 
heat,  stirring  constantly.  Remove  from 
heat.  {Or,  in  a  large  microwave-safe 
mixing  bowl  micro-cook  margarine  or 
butter  and  chocolate,  uncovered,  on 
100%  power  (high)  3  to  4  minutes  or  till 
melted,  stirring  once.)  Cool  slightly. 
Add  eggs,  sugar,  flour,  vanilla,  and  salt; 
mix  well.   Pour  into  a  greased  and 
floured  9-inch  pie  plate.  Bake  in  a  350° 
oven  for  30  minutes  or  till  a  slight  im- 
print remains  when  touched  in  center. 
Cool  on  a  wire  rack  for  30  minutes.  To 
serve,  warm  ice-cream  topping  accord- 
ing to  package  directions.  Top  pie  with 
scoops  of  ice  cream;  drizzle  with  top- 
ping. Serve  at  once.  Makes  6  servings. 
Nutrition  information  per  serving 
(with  2  tablespoons  topping  and  V2 
cup  ice  cream):  656  caL,  9  g  pro.,  85  g 
carbo.,  35  g  fat,  122  mg  choL,  and  317 
mg  sodium.  U.S.  RDA:  21%  vit  A,  11% 
thiamine,  23%  riboflavin,  16%  calci- 
um, 13%  iron,  and  21%  phosphorus. 

THREE  MEALS  IN  IV2  HOURS 

•  Reuben  Submarine 

•  Home-Style  Ham  'n'  Bean  Soup 

•  Pork  Chop  and  Vegetable  Skillet 

What  you'll  need: 

4  pork  chops,  cut  V2  inch  thick 

V2  pound  thinly  sliced  corned  beef  or 

pastrami 
V2  pound  fully  cooked  ham 
2  medium  onions 

medium  potatoes 

small  green  pepper 

7y2-ounce  can  tomatoes 

8-ounce  can  sauerkraut 

15-ounce  cans  great  northern  or  navy 
beans 

14V2 -ounce  cans  chicken  broth 

16-ounce  can  sliced  potatoes 

16-ounce  can  diced  carrots 

cup  frozen  chopped  onion 


1  16-ounce  loaf  French  bread 

1  4-ounce  package  shredded  Swiss 

cheese 
Margarine  or  butter 
Cooking  oil 
Paprika 
Garlic  salt 
Caraway  seed 
Dijon-style  mustard 
Dried  parsley  flakes 
Bay  leaf 
Pepper 

How  to  do  it  in  V/2  hours: 
Getting  started— first  30  minutes 

•  For  pork-chop  dish,  slice  onions  and 
cut  up  green  pepper. 

•  For  soup,  cut  up  ham. 

•  For  submarine  sandwich,  cut  up 
corned  beef.  Rinse  sauerkraut,  then 
drain  well. 

Second  30  minutes 

•  Start  preparing  the  pork-chop  dish. 
While  chops  simmer,  slice  potatoes. 
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•  For  the  soup,  drain  beans,  canned  po- 
tatoes, and  carrots.  Combine  all  ingre- 
dients in  a  large  kettle  or  Dutch  oven 
and  bring  to  boiling. 

Finishing  up — last  30  minutes 

•  Simmer  the  soup.  Transfer  it  to  a 
freezer  container;  cool. 

•  Finish  the  pork-chop  dish.  Transfer 
to  a  baking  dish  and  cool. 

•  Prepare  and  broil  the  submarine 
sandwich.  (Or,  if  you  want  to  eat  dinner 
later,  save  this  step  for  just  before  you 
eat.  It  takes  only  10  minutes!) 

•  Seal,  label,  and  freeze  the  soup. 

•  Cover  and  chill  the  pork-chop  dish. 

PORK  CHOP  AND 
VEGETABLE  SKILLET 

The  tomatoes,  paprika,  and  caraway  in 
this  dish,  featured  on  our  cover,  reflect 
Dick's    fascination    with    Hungarian 
cooking  triggered  by  overseas  travels — 
4  pork  chops,  cut  %  inch  thick 
(about  VA  pounds  total) 

1  tablespoon  cooking  oil 

2  medium  onions,  thinly  sliced  and 
separated  into  rings 

1  71/2  -ounce  can  tomatoes,  cut  up 
%  cup  water 

2  teaspoons  paprika 
1/2  teaspoon  garlic  salt 

1/2  teaspoon  caraway  seed 

3  medium  potatoes,  sliced 

1  small  green  pepper,  cut  into 

strips 
-Trim  fat  from  pork  chops.  In  a  12- 
inch  skillet  cook  chops  over  medium- 
high  heat  in  hot  oil  4  to  5  minutes  per 
side  or  till  brown.  Remove  chops  from 
skillet.  Add  onions;  cook  3  to  5  minutes 
or  till  tender.  Drain  off  fat,  if  necessary. 
Add  undrained  tomatoes,  water,  papri- 
ka, garlic  salt,  and  caraway  seed.  Re- 
turn chops  to  skillet.  Bring  to  boiling; 
reduce  heat.  Cover;  simmer  10  minutes. 
Add  potatoes  and  green  pepper.  Cover; 
simmer  15  to  20  minutes  or  till  pork 
and  potatoes  are  tender  and  no  pink 
remains  in  pork.  Serve  immediately  or 
transfer  to  a  12x71/2x2-inch  baking 
dish;  cool.  Cover;  chill  up  to  48  hours. 

To  reheat  in  the  oven:  Bake  pork- 
chop  mixture,  covered,  in  a  350°  oven 
for  70  minutes  or  till  heated  through. 
Makes  4  servings. 

To  reheat  in  the  microwave  oven: 
Prepare  and  chill  mixture  as  above,  ex- 
cept transfer  to  a  microwave-safe  bak- 
ing dish.  To  reheat,  cover  dish  with 
clear  plastic  wrap;  vent  by  leaving  a 
small  area  unsealed  at  dish  edge.  Mi- 
cro-cook on  70%  power  (medium-high) 
18  to  22  minutes  or  till  heated  through, 
stirring  potatoes,  rearranging  chops, 
and  spooning  sauce  over  chops  twice. 

Nutrition  information  per  serving: 
316  caL,  22  g  pro.,  28  g  carbo.,  13  g  fat, 
52  mg  choL,  361  mg  sodium.  U.S.  RDA: 
21%  vit  A,  69%  vit  C,  39%  thiamine, 
17%  riboflavin,  30%  niacin,  14%  iron, 
25%  phosphorus. 

continued 
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The  second  most 

important  ingredient 

is  Hershey's  Cocoa. 
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The  most  important  ingredient  is  you. 

Combine  these  two  ingredients. .  .and  no  other 

cake  will  ever  make  you  feel  as  good  inside. 


Old-Fashioned  Chocolate  Cake 


3/4  c.  butter  or  regular       2/3  c.  HERSHEY'S 


stick  margarine 
1-2/3  c.  sugar 
3  eggs 

1  tsp.  vanilla 

2  c.  unsifted 

all-purpose  flour 


Cocoa 
1-1/4  tsp.  baking  soda 
1/4  tsp.  baking 

powder 
1  tsp.  salt 
1-1/3  c.  water 
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Combine  butter  or  margarine,  sugar,  eggs  and 
vanilla  in  large  mixer  bowl.  Beat  on  high  speed  for 
3  minutes.  In  separate  bowl,  combine  flour,  cocoa, 
baking  soda,  baking  powder  and  salt;  add  alter- 
nately with  water  to  creamed  mixture.  Blend  just 
until  combined.  Pour  into  two  greased  and  floured 
9-inch  layer  pans  or  a  13  x  9-inch  pan.  Bake  at  350°  for  30  to  35  minutes  or  until  cake 
tester  inserted  in  center  comes  out  clean.  Cool  10  minutes;  remove  from  pans.  Cool 
completely;  frost  with  One  Bowl  Buttercream  Frosting  (frosting  recipe  on  the  back  of 
every  Hershey's  Cocoa  can).  8  to  10  servings. 

Chocolate  Cupcakes:  Fill  paper-lined  muffin  cups  (2- 1/2  inches  in  diameter)  2/3  full 
with  batter.  Bake  at  350°  for  20  to  25  minutes.  Cool;  frost.  About  2-1/2  dozen  cupcakes. 


Foods  Corpcratjon 


AFTER-WORK  COOKING 


continued 

HOME-STYLE 

HAM  N'  BEAN  SOUP 

When  Dick  has  a  little  extra  time,  he'll 
use  fresh  potatoes,  carrots,  and  onions — 

2  15-ounce  cans  great  northern  or 
navy  beans,  drained 

2  141/2-ounce  cans  chicken  broth 

1  16-ounce  can  sliced  potatoes, 
drained 

1  16-ounce  can  diced  carrots, 

drained 
%  pound  fully  cooked  ham,  cut  into 

bite-size  pieces  (V/s  cups) 
Vi  cup  frozen  chopped  onion 
14  cup  dried  parsley  flakes 

1  bay  leaf 
Va  to  Vi  teaspoon  pepper 

In  a  large  kettle  or  Dutch  oven  com- 
bine all  ingredients.  Bring  to  boiling; 
reduce  heat.  Simmer,  covered,  20  min- 
utes. Skim  off  fat,  if  necessary.  Remove 
bay  leaf.  Serve  at  once,  or  transfer  to  a 
2  V2  -quart  moisture-  and  vaporproof 
freezer  container;  cool.  Seal,  label,  and 
freeze  up  to  6  months. 

To  reheat  on  the  stove  top:  Place 
frozen  mixture  in  a  4  ¥2 -quart  Dutch 
oven.  Cook,  covered,  over  medium-low 
heat  about  50  minutes  or  till  heated 
through,  breaking  up  gently  after  30 
and  40  minutes.  Makes  6  servings. 

To  reheat  in  the  microwave  oven: 
Place  frozen  mixture  in  a  3-quart  mi- 
crowave-safe casserole.  Micro-cook,  cov- 
ered, on  70%  power  (medium-high)  for 
30  to  35  minutes  or  till  heated  through, 
stirring  and  breaking  up  soup  after  20 
and  25  minutes. 

Nutrition  information  per  serving: 
236  cai ,  19  g  pro. ,  32  g  carbo. ,  4  g  fat,  20 
mg  choi,  1,142  mg  sodium.  U.S.  RDA: 
119%  vit  A,  19%  vit  C,  31%  thiamine, 
13%  riboflavin,  25%  niacin,  11%  calci- 
um, 38%  iron,  29%  phosphorus. 

REUBEN  SUBMARINE 

This  simple  sandwich,  featured  on  our 
cover,  deserves  easy  accompaniments. 
Try  teaming  it  with  baby  sweet  pickles 
and  cherry  tomatoes.  Let  your  family 
slather  on  plenty  of  extra  mustard,  too — 
1  16-ounce  loaf  unsliced  French 

bread,  halved  lengthwise 
Va  cup  margarine  or  butter 
Vi  pound  thinly  sliced  corned  beef 
or  pastrami,  cut  into  bite-size 
strips 
1  8-ounce  can  sauerkraut,  rinsed 
and  well  drained 
Dijon-style  mustard 
1  4-ounce  package  shredded 

Swiss  cheese  (1  cup) 
Spread  cut  sides  of  bread  with  mar- 
garine or  butter.  Broil,  spread  side  up,  3 
to  4  inches  from  heat  3  to  4  minutes  or 
till  brown.  Meanwhile,  in  a  medium 
mixing  bowl  combine  beef  and  sauer- 
kraut. Spread  bread  halves  with  mus- 
tard. Divide  beef  mixture  evenly 
between  bread  halves.  Top  with  cheese. 
Broil  1  minute  more  or  till  cheese 
melts.  Makes  6  servings. 


Nutrition  information  per  serving: 

447  cai,  22  g  pro,  44  g  carbo.,  20  g  fat, 
55  mg  choi,  1,147  mg  sodium.  U.S. 
RDA:  10%  vit  A,  21%  thiamine,  21% 
riboflavin,  19%  niacin,  24%  calcium, 
22%  iron,  23%  phosphorus. 

TWO  FIX-AND-FORGET  MEALS 

•  Skirt  Steak  with  Cream  Gravy 

•  Crockery  Beef  Stew 

SKIRT  STEAK 

WITH  CREAM  GRAVY 

Accompany  this  comforting  old-timey 
beef  dish  with  your  favorite  vegetables. 
We  chose  zucchini  and  yellow  summer 
squash  for  the  photo  on  page  107 — 
2  1-pound  boneless  beef  plate  skirt 
steaks  or  one  IV2 -pound 
boneless  beef  round  steak 
(about  1/2  inch  thick),  rolled 
and  tied 
1   141/2 -ounce  can  beef  broth 

1  4-ounce  can  sliced  mushrooms, 
drained 

IV2  teaspoons  bottled  chopped 
garlic  or  Va  teaspoon  garlic 
powder 

•  •    • 

V3  cup  light  cream  or  milk 

2  tablespoons  all-purpose  flour 

•  •    • 

2  tablespoons  snipped  fresh 
parsley  or  2  teaspoons  dried 
parsley  flakes 
Cooked  vegetables  (optional) 

Season  beef  with  pepper.  Place  in  a 
3V2-  to  4-quart  electric  slow  crockery 
cooker.  (Cut  beef  to  fit,  if  necessary.) 
Add  broth,  mushrooms,  and  garlic.  Cov- 
er; cook  on  a  low  heat  setting  for  8  to  10 
hours  or  on  a  high  heat  setting  for  4  to  5 
hours  or  till  beef  is  tender. 

With  a  slotted  spoon,  transfer  beef 
and  mushrooms  to  a  serving  platter; 
cover  to  keep  warm.  Skim  fat  off  cook- 
ing liquid;  discard  fat. 

For  gravy,  pour  %  cup  of  the  cooking 
liquid  into  a  small  saucepan,  reserving 
remaining  cooking  liquid  for  another 
use  such  as  soup  or  gravy.  In  a  screw- 
top  jar  combine  cream  and  flour;  cover 
and  shake  well.  Add  to  liquid  in  sauce- 
pan. Cook  and  stir  till  thickened  and 
bubbly.  Cook  and  stir  for  1  minute 
more.  (Or,  pour  %  cup  of  the  cooking 
liquid  into  a  4-cup  glass  measure,  re- 
serving remaining  cooking  liquid  for 
another  use.  In  a  screw-top  jar  combine 
cream  and  flour;  cover  and  shake  well. 
Add  to  liquid  in  measure.  Micro-cook, 
uncovered,  on  100%  power  (high)  for  3 
to  5  minutes  or  till  thickened  and  bub- 
bly, stirring  every  30  seconds.  Cook,  un- 
covered, on  high  30  seconds  more.)  Stir 
in  parsley.  Slice  beef;  spoon  gravy  over 
beef  and  mushrooms.  Serve  with  vege- 
tables. Makes  4  servings. 

Nutrition  information  per  serving: 
274  cai,  30  g  pro.,  6  g  carbo.,  14  g  fat,  97 
mg  choi,  498  mg  sodium.  U.S.  RDA: 
16%  riboflavin,  28%  niacin,  23%  iron, 
19%  phosphorus. 
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CROCKERY  BEEF  STEW 

r?  pounds  beef  stew  meat,  cut  into 
bite-size  cubes 
1  8-ounce  can  tomato  sauce 
3A  cup  water 
3A  cup  dry  red  wine 
1   11/i -ounce  envelope  regular 

onion  soup  mix 
1  teaspoon  bottled  chopped  garlic 
1  16-ounce  package  loose-pack 
frozen  mixed  broccoli, 
cauliflower,  and  carrots  (4  cups) 
1 4  of  a  24-ounce  package  (2  cups) 
thinly  sliced  potato  wedges  with 
peel 
For  stew,  in  a  3-  to  3  Vfe  -quart  electric 
slow  crockery  cooker  combine  all  ingre- 
dients except  vegetables.  Cook  on  a  low- 
heat  setting  for  8  to  10  hours  or  on  a 
high-heat  setting  for  4  to  5  hours  or  till 
meat  is  tender. 

At  serving  time,  cook  mixed  vegeta- 
bles and  potatoes,  uncovered,  in  a  large 
amount  of  gently  boiling  water  about  5 
minutes  or  till  just  tender.  Skim  fat  off 
stew.  Spoon  stew  over  vegetables  in 
soup  bowls.  Makes  6  servings. 

Nutrition  information  per  serving: 
288  cai,  26  g  pro,  19  g  carbo.,  10  g  fat, 
69  mg  choL,  825  mg  sodium.  U.S.  RDA: 
62%  vit  A,  58%  vit  C,  10%  thiamine, 
17%  riboflavin,  26%  niacin,  23%  iron, 
21%  phosphorus. 

KID-PLEASING  SUPPER 
IN  20  MINUTES 

•  Super  Salmon  Burgers 

•  Deli  cucumber  salad 

•  Carrot  sticks 

SUPER  SALMON  BURGERS 

Sally  uses  leftover  cooked  salmon  to 
make  these  mild-flavored  fish  burgers 
for  sons  Max  and  Alec — 
1   1 2 V2-ounce  can  boneless 
skinless  pink  salmon  or  Vh  cups 
cooked  and  flaked  salmon 
1  beaten  egg 
1/2  cup  soft  bread  crumbs 
V*  cup  shredded  Cheddar  cheese 
1  teaspoon  dried  minced  onion 
1/2  teaspoon  dried  thyme,  crushed 

1  tablespoon  cooking  oil 
Lettuce  leaves 

Tomato  slices 

2  small  pita  bread  rounds,  halved 
crosswise 

Tartar  or  cocktail  sauce 

Drain  the  canned  salmon,  reserving 
2  tablespoons  of  the  liquid.  (Or,  if  using 
fresh  cooked  salmon,  use  2  tablespoons 
water.)  In  a  medium  mixing  bowl  stir 
together  reserved  liquid,  egg,  bread 
crumbs,  cheese,  onion,  and  thyme.  Add 
drained  salmon;  mix  well.  Shape  into 
four  Vz  -inch-thick  patties. 

In  a  large  skillet  cook  patties  in  hot 
oil  over  medium  heat  2  to  3  minutes  or 
till  first  side  is  brown.  Carefully  turn 
and  cook  2  minutes  more  or  till  remain- 
ing side  is  brown.  Serve  each  patty  in  a 
lettuce-  and  tomato-lined  pita  half.  Top 
with  tartar  sauce.  Makes  4  servings. 


Nutrition  information  per  serving: 

262  cai,  20  g  pro.,  12  g  carbo.,  15  g  fat, 
105  mg  choL,  188  mg  sodium.  U.S. 
RDA:  11%  vit  A,  12%  thiamine,  28% 
niacin,  17%  calcium,  10%  iron,  24% 
phosphorus. 

25-MINUTE  CELEBRATION 
DINNER 

•  Orange-Sauced  Chicken 

•  Bulgur-Raisin  Pilaf 

•  Salad  greens 

What  you'll  need: 

4  skinless,  boneless  chicken  breast 

halves  (about  %  pound  total) 
%  cup  bulgur 
lA  cup  raisins 

Vz  cup  frozen  chopped  onion 
V2  cup  orange  juice 
lA  cup  dry  sherry  or  dry  white  wine 
Desired  salad  greens 
Brown  sugar 
Dried  parsley  flakes 
Dried  grated  orange  peel 
Dried  savory 
Ground  mace 
Cornstarch 
Margarine  or  butter 
Salt 

ORANGE-SAUCED  CHICKEN 

Sometimes  Mardi  and  Katie  saute 
sliced  mushrooms  with  the  chicken  and 
onion.  They  also  like  the  chicken  served 
over  rice  with  raisins — 

1  recipe  Bulgur-Raisin  Pilaf  (see 
recipe,  page  122) 

4  skinless,  boneless  chicken 
breast  halves  (about  %  pound 
total) 
Va  cup  frozen  chopped  onion 

2  tablespoons  margarine  or  butter 
V2  cup  orange  juice 

%  cup  dry  sherry  or  dry  white  wine 

3  tablespoons  brown  sugar 

2  teaspoons  dried  parsley  flakes 

1  teaspoon  dried  grated  orange 

peel 
V*  teaspoon  dried  savory, 

crushed 
Vi  teaspoon  ground  mace 

1  tablespoon  cold  water 

1  tablespoon  cornstarch 

Prepare  Bulgur-Raisin  Pilaf.  While 
it  simmers,  in  a  10-inch  skillet  cook 
chicken  and  onion  in  hot  margarine  or 
butter  over  medium-high  heat  8  min- 
utes, turning  chicken  to  brown  evenly. 
In  a  small  bowl  stir  together  orange 
juice,  sherry  or  wine,  brown  sugar, 
parsley,  orange  peel,  savory,  and  mace. 
Pour  over  chicken  in  skillet.  Bring  to 
boiling;  reduce  heat.  Cover  and  simmer 
3  to  5  minutes  or  till  chicken  is  tender. 
Use  a  slotted  spoon  to  transfer  chicken 
to  a  warm  platter.  Cover  to  keep  warm. 

Stir  water  into  cornstarch;  stir  into 
liquid  in  skillet.  Cook  and  stir  till  thick- 
ened and  bubbly.  Cook  and  stir  2  min- 
utes more.  Spoon  over  chicken.  Serve 
with  Bulgur-Raisin  Pilaf.  Serves  4. 

continued 
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c  Sun-Diamond  Growers  ct  Ca''fo«vo  "36 


AFTER-WORK  COOKING 


continued 

Microwave  directions:  Prepare  Bul- 
gur-Raisin  Pilaf.  While  it  simmers,  in  a 
lVfe -quart  microwave-safe  casserole  ar- 
range chicken  with  meatiest  portions 
toward  outside  of  dish.  Add  onion.  Do 
not  add  margarine  for  microwave  ver- 
sion. Combine  orange  juice,  sherry  or 
wine,  brown  sugar,  parsley,  orange 
peel,  savory,  and  mace.  Pour  over 
chicken  in  casserole.  Cover  and  cook  on 
high  8  to  10  minutes  or  till  chicken  is 
tender,  turning  chicken  after  4  min- 
utes. Use  a  slotted  spoon  to  transfer 
chicken  to  a  warm  platter.  Cover. 

Stir  water  into  cornstarch;  stir  into 
liquid  in  casserole.  Cook,  uncovered,  on 
high  for  IVz  to  2Vfe  minutes  or  till  thick- 
ened and  bubbly,  stirring  each  minute. 
Cook,  uncovered,  on  high  for  30  seconds 
more.  Serve  as  directed  on  page  121. 

Note:  Just  two  for  dinner?  In  a 
10x6x2-inch  baking  dish  cover  and  chill 
half  of  the  cooked  chicken,  sauce,  and 
bulgur  up  to  2  days.  To  reheat,  bake, 
covered,  in  a  350°  oven  30  minutes  or 
till  heated  through.  {Or,  chill  in  a  mi- 
crowave-safe baking  dish.  To  reheat, 
cover  with  clear  plastic  wrap;  vent  by 
leaving  a  small  area  unsealed  at  edge  of 
dish.  Micro-cook  on  100%  power  (high) 
4  to  6  minutes  or  till  heated  through, 
giving  dish  a  half-turn  once. 


Nutrition  information  per  serving 
with  pilaf:  388  caL ,  29  g  pro. ,  43  g  carbo. , 
9  g  fat,  72  mg  choL,  and  203  mg 
sodium.  U.S.  RDA:  19%  vit  C,  11%  thi- 
amine, 64%  niacin,  15%  iron,  and  29% 
phosphorus. 

BULGUR-RAISIN  PILAF 

V/2  cups  water 
2/3  cup  bulgur 
%  cup  raisins 
Vis  teaspoon  salt 

In  a  medium  saucepan  bring  water  to 
boiling.  Add  bulgur,  raisins,  and  salt. 
Simmer,  covered,  12  to  15  minutes  or 
till  bulgur  is  tender.  Serves  4. 

HOME-STYLE  MEAL 
IN  HALF  THE  TIME 

•  Mozzarella-Stuffed  Meat  Loaf 

•  Blueberry-Apple  Crisp 

•  Italian  green  beans  with  almonds 

What  you'll  need: 

lx/2  pounds  ground  beef 
1  8-ounce  can  pizza  sauce 

1  20-ounce  can  sliced  apples 
Vi  cup  fine  dry  bread  crumbs 
Vi  cup  toasted  wheat  germ 

Vfe  cup  quick-cooking  rolled  oats 

2  cups  frozen  blueberries 
1  egg 

%  cup  shredded  mozzarella  cheese 


lA  cup  grated  Parmesan  cheese 

Frozen  Italian-style  green  beans 

Sliced  almonds 

Dried  parsley  flakes 

Brown  sugar 

All-purpose  flour 

Ground  cinnamon 

Ground  nutmeg 

Margarine  or  butter 

Light  cream 

How  to  do  it  in  40  minutes: 
Night  before 

•  Prepare  meat  loaf;  chill. 

40  minutes  before  dinner 

•  Micro-cook  meat  loaf. 

•  Prepare  dessert. 

•  Micro-cook  dessert  while  meat  loaf 
stands. 

•  Finish  cooking  meat  loaf. 

•  Eat! 

MOZZARELLA-STUFFED 
MEAT  LOAF 

Joanne  helps  fill  up  her  growing  family 
by  serving  crusty  garlic  bread  and  a  sal- 
ad with  this  hearty  loaf- — 
1  beaten  egg 
1  8-ounce  can  pizza  sauce 
Vi  cup  fine  dry  bread  crumbs 
%  cup  toasted  wheat  germ 
1 V2  pounds  ground  beef 
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Half  the  calories? 


A* 


>*** 


^^T  nf  butter  or  margarine 


CRl*** 


cHttst 


■Kt"o«>«° 


KRAFT 


7KraN.ini 


1  ?  cup  shredded  mozzarella  cheese 
(2  ounces) 

Va  cup  grated  Parmesan  cheese 
2  tablespoons  dried  parsley  flakes 

%  cup  shredded  mozzarella  cheese 

(1  ounce) 
In  a  large  bowl  combine  egg,  %  cu/j  of 
the  pizza  sauce,  bread  crumbs,  and 
wheat  germ.  (If  making  the  night  be- 
fore, cover  and  chill  remaining  sauce.) 
Mix  in  beef.  On  foil  pat  beef  mixture 
into  a  9x8x%  -inch  rectangle.  In  a  small 
bowl  combine  the  Vz  cup  mozzarella 
cheese,  Parmesan,  and  parsley.  Spoon 
cheese  mixture  down  center  third  of 
beef  mixture  parallel  to  8-inch  side  and 
to  within  V2  inch  of  edges  (see  photo, 
right).  Use  foil  to  bring  short  ends  of 
beef  together;  seal  edges,  then  ends  of 
roll.  Roll  from  the  foil  onto  a  micro- 
wave-safe meat  rack,  seam-side  down, 
in  a  12x7V2x2-inch  microwave-safe  bak- 
ing dish.  Cook  immediately,  or  cover 
and  chill  in  the  refrigerator  overnight. 
To  cook:  Cover  loaf  with  waxed  pa- 
per. Micro-cook  on  100%  power  (high)  5 
minutes.  Give  dish  a  half-turn.  Cook, 
uncovered,  on  70%  power  (medium- 
high)  12  to  16  minutes  or  till  no  pink 
remains,  shielding  ends  with  foil  as 
necessary  to  prevent  overcooking  and 
giving  dish  a  half-turn  every  5  minutes. 
Tent  with  foil.  Let  stand  10  minutes. 


To  fill  meatloaf,  spoon  the  cheese  mix- 
ture down  center  third  of  beef  mixture. 

Meanwhile,  cook  remaining  pizza 
sauce  on  100%  power  (high)  1  minute 
or  till  heated  through.  Spoon  over  meat 
loaf.  Sprinkle  top  with  the  lA  cup  moz- 
zarella. Return  meat  loaf  to  microwave 
oven.  Cook,  uncovered,  on  high  1  min- 
ute or  till  cheese  melts.  Serves  6. 

Nutrition  information  per  serving: 
358  caL,  28  g  pro,  9  g  carbo.,  22  g  fat, 
133  mg  choL,  454  mg  sodium.  U.S. 
RDA:  10%  vit  A,  13%  thiamine,  19% 
riboflavin,  26%  niacin,  19%  calcium, 
21%  iron,  33%  phosphorus. 


BLUEBERRY-APPLE  CRISP 

Just  like  the  prized  fruit  crisp  your  mom 
used  to  make,  this  homey  dessert  begs  for 
a  generous  dousing  of  light  cream — 

1  20-ounce  can  sliced  apples, 
drained 

2  cups  frozen  blueberries 

Vz  cup  quick-cooking  rolled  oats 
V3  cup  packed  brown  sugar 
V*  cup  all-purpose  flour 
1  teaspoon  ground  cinnamon 
Va  teaspoon  ground  nutmeg 

3  tablespoons  margarine  or  butter 
Light  cream  (optional) 

In  a  V-h  -quart  microwave-safe  casse- 
role combine  the  apples  and  the  blue- 
berries. Micro-cook,  covered,  on  100% 
power  (high)  for  5  minutes,  stirring 
fruit  twice. 

Meanwhile,  in  a  medium  mixing 
bowl  stir  together  the  oats,  brown  sug- 
ar, flour,  cinnamon,  and  nutmeg;  cut  in 
the  margarine  or  butter  till  the  mix- 
ture resembles  coarse  crumbs.  Sprinkle 
the  crumb  mixture  over  the  apples  and 
blueberries. 

Cook,  uncovered,  on  high  for  4  to  5 
minutes  or  till  fruit  mixture  is  heated 
through.  Serve  with  cream.  Makes  6 
servings. 

Nutrition  information  per  serving: 
229  caL,  2  g  pro.,  42  g  carbo.,  7  g  fat,  0 
mg  choL,  74  mg  sodium.  S§ 
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Start  spreading  the  news. 


Once  you  realize  Philadelphia  Brand  cream  cheese 
has  only  lk  the  calories  of  butter  or  margarine, 
1  you  il  want  to  spread  it  on  everything. 


PHILADELPHIA 
ctujieuut 


Hot  Cheese  Sauce 


In  about  one  minute,  a  jarful  of  Cheez  Whiz  Process  Cheese  Spread 

in  your  microwave  becomes  a  delicious  hot  cheese  sauce  that's  ready  to  pour 

on  your  nachos  and  baked  potatoes  and  vegetables  and  macaroni  and  whatever. 

It's  easy  It's  marvelous.  And  it  only  takes  a  minute. 


Themarve 


-a-minute  cheese  sauce 


Actual  cooking  time  1-1 V2  minutes  for  8  oz.  jac 
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HEAVENL 
CHUNKS 


•gdfc 


SUPER  CHOCOLATE  CHUNK  COOKIES 


1  cup  all-purpose  flour  1  package  (8  oz.)  BAKER'S" 

1/2tsp.  each  CALUMET*  Semi-Sweet  Chocolate 

baking  powder  and  salt       cut  into  large 


There's  a  taste  of  heaven  in  every  bite  of  Baker's*  Chocolate  Chunk  Cookies,  'cause  they're  made  with  big 
chunks  of  rich  Baker's®  Chocolate.  And  for  even  more  chocolate  heaven,  there's  the  Dipped  Double 
Chocolate  Chunk  Cookie.  Either  way  you  make  'em,  chunk  cookies  with  Baker's'-' are  pure  heaven. 

Chill  dough  at  least  Ihourto  prevent  cookies  from  over- 
spreading during  baking. 
3.  Drop  dough.  2  inches  apart,  using  heaping  tablespoons  onto 
ungreased  baking  sheets.  Bake  at  350°  for  12  to  15  minutes  or 
until  lightly  browned.  Cool  2  minutes;  remove  from  sheets  and 
cool  on  racks.  Makes  2  dozen  3-inch  cookies. 

Super  Double  Chocolate  Chunk  Cookies.  Melt  1  square  of  the 
chocolate,  cool  and  add  to  the  butter-sugar  mixture. 
Cut  remaining  squares  into  chunks.  Omit  nuts. 

Chocolate  Dipped  Cookies. 

Melt  and  cool  1  package 
(4  oz.)  BAKER'S" 
GERMAN'S"    Sweet 
Chocolate.  Partially  dip 
cooled  baked  cookies  in 
chocolate.  Let  stand  until  firm. 


1/2  cup  (1  stick)  butter  or 
margarine,  softened 

1/2  cup  granulated  sugar 

Vi  cup  firmly  packed 
brown  sugar 

1  tsp.  vanilla 

1  egg 


(1/2  inch)  chunks' 
%  cup  chopped  walnuts 

(optional) 
'If  desired, arrange  additional 
4  oz.  BAKER'S"  Semi-Sweet 
Chocolate  chunks  on  tops 
of  cookies  before  baking. 


For  best  results  use  BAKER'S®  Semi-Sweet  Chocolate. 

1,  Mix  flour  with  baking  powder  and  salt;  set  aside. 

2.  Beat  butter,  sugars,  vanilla  and  egg  until  fluffy. 
( Do  not  use  whipped  butter  or  margarine.) 

Blend  in  flour  mixture;  stir  in  chocolate  chunks  and  nuts. 


BAKER'S!  THE  CHOCOLATE  OF  GREAT  DESSERTS. 


*^* 

d/^^ 
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Finger— i^fe 


Makes 
Rings 


o 


Our 
Safety  Clasp ' 
makes  it  safe,  snug,  secure. 

•  Rings  won't  twist    •  Rings  slip  on  and  oft  easily 
with  new  Flnger-FIt!    even  over  swollen  knuckles. 


Closed 

Locks  lor 
snug  lit 


Jeweler  can  attach  to  any  woman's  ring,  old  or  new. 
Opens  3  sizes,  snaps  closed  for  snug  fit.  14K  yellow 
or  white  gold  or  platinum. 

Thousands  of  satisfied  customers  coast  to  coast!  Mail 
coupon  for  name  of  Finger-Fit  jeweler  near  you. 

FlNGER  FIT  ...For  a  ComfortableFit! 
DEPT.B HG -02,  BOX 640,  PLYMOUTH,  Ml  48170 


NAME 


ADDRESS 


CITY,  STATE 


ZIP 


-a 


FOOD 


HOW  TO  BE  A  WINNER 

IN  THE  MONTHLY  BETTER  HOMES 
AND  GARDENS'  RECIPE  CONTEST 


Each  month  food  editors  search 
through  piles  of  reader  recipes, 
looking  for  and  testing  the  most  in- 
teresting ones.  We  consider  several 
factors  when  choosing  the  winners. 
(Most  important,  recipes  must  fit 
the  food  categories  for  that  month.) 
Your  chances  of  winning  get  better 
and  better  if  your  recipe  has  these 
characteristics: 

CREATIVE 

We  look  for  one-of-a-kind  recipes  that 
other  BH&O"  readers  will  enjoy  mak- 
ing and  sharing  with  family  and 
friends.  A  creative  recipe  might  be  a 
spinoff  of  an  old  favorite  that  you've 
simplified.  Also,  recipes  with  a  unique 
flavor  often  have  a  winning  edge. 

PRACTICAL 

Easy-to-make  recipes  get  our  atten- 
tion. We  also  consider:  Will  families  in 
all  parts  of  the  country  be  able  to  find 
the  ingredients?  Is  the  finished  recipe 


worth  the  cost  and  effort?  Can  any 
cook,  from  beginning  to  experienced, 
successfully  prepare  it? 

APPEALING 

Good  taste  is  number  one.  But,  we 
also  search  for  recipes  that  look  as 
great  as  they  taste. 

UNPUBLISHED 

Recipe  entries  must  never  have  been 
published  in  a  magazine,  newspaper, 
cookbook,  on  package  labels,  or  in  any 
other  publication.  If  you  add  a  few  per- 
sonal changes  to  a  published  recipe,  tell 
us  where  the  recipe  came  from  and  how 
you  changed  it. 

SEASONAL 

If  your  recipe  uses  fresh  produce,  in- 
clude ingredients  that  will  be  in  season 
when  the  winners  are  published.  (For 
example,  this  month's  recipes  will  ap- 
pear in  the  September  1987  issueiwin- 
ter  squash  might  be  good  to  use.)  m 


FOOD 


il  PRIZE 

]|  TESTED 
m*J>    RECIPES 


THIS  MONTH'S  CATEGORIES 


Microwave  Main  Dishes 
Brown-Bag  Sandwiches 

Main  dishes  and  the  microwave  are  a  fast  pair — what 
creative  entree  do  you  completely  micro-cook?  Have 
you  cured  the  bag-lunch  blues  with  an  imaginative 
sandwich?  Send  us  your  recipes — you  could  be  a  winner. 
Two  Cooks  of  the  Month  receive  $100  each,  two  Runners-Up 
receive  $50  each,  and  six  Honor  Roll  winners  get  $25  each. 
Recipes  will  be  pictured  on  the  Prize  Tested  Recipe  pages 
next  September.  Winners  receive  a  framed  certificate  of  En- 
dorsement and  six  copies  of  their  recipe. 

HINTS  TO  HELP  YOU 

Microwave  Main  Dishes:  Do  you  start  with  meat,  fish, 
or  poultry  and  build  with  vegetables,  pasta,  rice,  or  sauces  for 
a  delectable  main  dish?  Can  your  entree  be  cooked  in  just  one 
dish?  Hints:  spinach-stuffed  snapper,  citrus  pork  chops. 


Brown-Bag  Sandwiches:  How  do  you  sneak  nutrition 
into  lunchtime  sandwiches?  Do  you  make  several  sand- 
wiches ahead  and  freeze  them?  Do  you  use  a  special  bread — 
tortilla,  muffin,  pita?  Tips:  carrot-ham  tortilla  roll-ups, 
salmon  salad  sandwich  with  sprouts,  towering  cheese 
and  turkey  bagel. 

WINNERS  IN  THIS  ISSUE 

(See  recipes  on  pages  125  and  126.) 

Cooks  of  the  Month 

Helen  Monteith,  Modesto,  Calif. 

Kayleen  Sloboden,  Puyallup,  Wash. 

Runners-Up 

Frances  M.  Nelson,  Lansdowne,  Md. 

Susan  A.  Stumpf,  Chesterland,  Ohio 

Honor  Roll 

Mary  Fox,  Elk  Grove,  Calif.;  Carol  Elizabeth  Hedrick, 

Ithaca,  N.Y.;  Mary  E.  Kessler,  Akron,  Ohio;  Katherine  L. 

Lawson,  Conway,  N.H.;  Mrs.  Ted  Mayes,  Maryville,  Mo.; 

Mrs.  Clark  P.  Mehan,  Tempe,  Ariz. 

CONTEST  RULES 

1.  Clearly  type  or  print  your  name,  address,  and  recipe  marked  "Sep- 
tember Microwave  Main  Dishes"  or  "September  Brown-Bag  Sand- 
wiches.'^. Specify  brand  names  of  food  products  you  use.  3.  Include 
50  to  100  words  about  the  origin  of  the  recipe.  4.  If  your  recipe  is  pur- 
chased, you  give  Meredith  Corporation  the  right  to  use  the  recipe,  your 
name,  and  hometown  in  any  manner  for  as  long  as  we  wish.  5.  Entries 
must  be  postmarked  by  midnight,  February  28,  1987.  If  recipe  dupli- 
cates are  submitted,  the  one  earliest  postmarked  will  be  judged.  6.  We 
reserve  the  right  to  adjust  and  edit  winning  recipes.  7.  Address  the  rec- 
ipes you  enter  to  8709  Food  Department,  Better  Homes  and  Gardens, 
Des  Moines,  IA  50336.  8.  All  entry  materials  become  the  property  of 
the  Meredith  Corporation.  SI) 
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BETTER  HOMES  AND  GARDENS,  FEBRUARY  1987 


There  are  lots  of  indoor  grill-ranges 
m  the  market  these  days.  But  how  ean  you  be 
oiire  of  getting  true  "outdoor"  flavor  ? 

Choose  the  one  and  onlyJenn-Air. 

Jenn-Airs  2800  watt  grill  element  (the 
industry's  hottest)  seals  in  juices  and  "bathes" 
the  meat  in  smoke,  like  in  an  outdoor  cooker 

Then  our  famous  surface  ventilation 
system  eliminates  the  smoke  and  cooking 
odors.  You  don't  even  need  an  overhead  hood. 


With Jenn- Air,  vou  also  get  a  convertible 


accessories  plus  our  self-cleaning  convec- 
tion/radiant oven. 

Compare  Jenn- Air  with  the  look-alikes 
at  your  nearby  Jenn- Air  dealer. 

Granted,  you  may  pay  a  little  more  tor 
Jenn-Air  quality.  But  if  you  love  that  real 

outdoor  flavor,  its    www  Jenn-Air. 

worth  every  penny.    ■-—— ■  J 


DECORATING 


FIRESIDE  STYLE 

THAT  DARES  TO  BE  DIFFERENT 


•   •   • 


I  ike  kicking  off  your 
shoes,  gathering  around 
the  fireplace  seems 
almost  irresistible.  But, 
before  you  pull  up  an 
armchair,  try 
experimenting  a  little.  A 
diagonal  or  free-floating 
furniture  arrangement 
opens  up  a  new  range  of 
vantage  points.  And, 
instead  of  a  sofa,  an 
unexpected  game  table  or 
angled-in  desk  can  give 
new  purpose  to  an 
evening  by  the  fire. 


WARMTH  IN  THE 
ENGLISH  MANNER 

■^  Simplicity  and  comfort  in 
the  manor-house  style  radiate 
from  this  traditional  fireside 
grouping.  To  accent  the  drama 
of  the  high  ceiling  and  arched 
windows,  furniture  is  kept  to  a 
minimum.  With  plenty  of  open 
floor  space,  the  game  table  and 
chairs  set  squarely  in  front  of 
the  fire,  firmly  reinforcing  the 
room's  warming  focal  point. 

Photograph:  J.  Miller.  Design:  Judy  Walker 
and  Cynthia  Haes,  Creative  Exchange,  and 
Laurie  Ann  McMillin  (or  Hunters'  Pointe.  a 
McMillin  Development  project.  Field  editor: 
Sharon  Haven 


CREATING  A  TETE-A-TETE 

A  Forgoing  the  predictable  end  table  and  wing  chair,  this  imagi- 
native homeowner  defined  her  own  fireside  tradition.  A  petite 
French  flip-top  table  and  cane-back  chairs  make  perfect  compan- 
ions. With  the  tabletop  closed,  the  group  performs  beautifully  as 
writing  desk,  game  table,  or  intimate  dining  spot.  For  larger 
groups  or  formal  affairs,  open  the  table  wide  and  share  the  view. 
Photograph:  George  J  Ceolla.  Design:  Mary  Stelter  Field  editor  Maxine  Schweiker 


OVERNIGHT  SUCCESS 

A  By  reshuffling  the  furniture  she  already  had,  this  homeowner 
gave  her  guest  bedroom  a  whole  new  librarylike  atmosphere.  Cru- 
cial to  the  success  of  the  redo  are  the  scaled-down  rolltop  desk  and 
bentwood  chair,  artfully  angled  into  the  corner.  Nestled  next  to 
the  fire,  this  peaceful  work  station  helps  take  the  edge  off  of 
unfinished  business,  rra 
Photograph:  Ross  Chappie  Design:  Pamela  Hughes  &  Co  Field  editor:  Eileen  Deymier 
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1  lb.        HOKHOe 

6ejioe  ivwco 
Ubimiemca 

14  cup  HanojmeHHe 

nO-KHeBCKH 
!/4CUp   B36HTOe 

TecTO  h  xjie6 
3  cups  6ejibiH  h 

flHKHHpHC 

(cBapeHHbiH 

TOTOBHOCTH) 


cups 


6ejiaH 

UBeTHaa 

KanycTa 

1  cup    MOpKOBb 

coeBoe 
Macjio 

jiyK 
cneuMH 


Available  in  limited  areas. 


Dash 


Pinch  HeCHOK 


2  cups 


3ejieHafl 
UBeTHaH 
KanycTa 


HaTypajn>HaH 

KypHHblH  COK 

iunoc  flpyrae 

cocTaBHbie 

Hacra 


INTRODUCING  CANDLE  LITE®  DINNERS 
FROM  WEIGHT  WATCHERS. 
SEX  GOURMET  DISHES  FROM  AROUND  THE  WORLD. 


No  one  prepares  Chicken  Kiev  the  way  we  do- 


I(J    IMC    IUJI   t/Clt.    \JI    \*slK,IUK,l  IC. 


Tow  tafc?  ft  dear." 
"No,  you  take  it,  darling." 

"You  take  it,  sweetheart." 

"No,  you  take  it,  honey  bunch." 

"You  take  it,  my  angel." 
"No,  you  take  it,  oh  heart  of  my  heart." 

"Ok,  III  take  it!" 
"You  don 't  really  love  me,  do  you!" 


TVue  love  means  giving  up  the  last  bite  of  new 
Cremerie  triple  creme  appetizer  cheese. 

New  Cremerie  triple  creme  cream  cheese  from 
Philadelphia  Brand.  Rich.  Creamy.  Tempting. 
Choose  from  French  Onion.  Herb  and  Garlic. 
Garden  Vegetable. 
And  Garden  Herb. 
Serve  Cremerie 

soon  and  watch  it  (REMERIE 

disappear.  '.  ^  * 


Oram  Urn*  Wit* 
CdMraVrarUMn 


New  Cremerie  triple  creme  appetizer  cheese 

from  Philadelphia  Brand. 

Now  disappearing  at  the  finest  occasions. 

Available  in  limited  areas  C  1987  Kraft.  Inc 


FOOD 


SEASONING  BLENDS 

HOMEMADE 
AND  SALT  FREE 


1 


A  savory  blend  varies  meats,  vegetables,  and  sauces. 

Slash  the  salt  from  your  diet  while  adding  spice  to  your 
life  with  home-mixed  seasonings.  Instead  of  salt,  add  one 
of  the  blends  to  4-serving-size  recipes,  14  teaspoon  at  a 
time,  tasting  and  adding  more  as  needed. 

ITAUANO  BLEND 

1  tablespoon  dried  oregano,  crushed 

1  tablespoon  dried  basil,  crushed 
1 1/2  teaspoons  onion  powder 
1 1/2  teaspoons  dried  thyme,  crushed 

1  teaspoon  garlic  powder 

1  teaspoon  pepper 

In  a  small  bowl  combine  ingredients.  Spoon  into  a  shaker 
with  lid.  Cover  and  store  in  a  cool,  dark  place.  Makes  lk  cup. 

WHAT-A-KICK  BLEND 

2  tablespoons  onion  powder 
2  tablespoons  dry  mustard 

2  teaspoons  ground  cumin 
1 1/2  teaspoons  ground  allspice 

1  teaspoon  garlic  powder 

1/2  teaspoon  ground  red  pepper 

In  a  small  bowl  combine  ingredients.  Spoon  into  a  shaker 
with  a  lid.  Cover;  store  in  a  cool,  dark  place.  Makes  lA  cup. 

PEPPED  UP  PARSLEY-PEPPER 

2  tablespoons  lemon-pepper  seasoning 
1  tablespoon  onion  powder 

1  tablespoon  dried  parsley  flakes 
1  to  2  teaspoons  garlic  powder 

In  small  bowl  combine  ingredients.  Spoon  into  shaker  with 
a  lid.  Cover;  store,  in  a  cool,  dark  place.  Makes  3  tablespoons.  Ptt 
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Fact: 


Some  exceptional  first  issues  of 
historic  and  artistic  impor- 
tance are  now  trading  at  an 
average  of  more  than  13  times 
issue  price.* 

Eact: 


"Pao-chai,"  the  first  issue  in  the 
Beauties  of  the  Red  Mansion 
series  from  Imperial  Ching-te 
Chen  Porcelain,  is  available 
now  for  $27.92. 

You  can  draw  your  own  con- 
clusions from  the  facts  above.  We 
at  the  Bradford  Exchange  have 
already  drawn  ours.  As  the 
world's  largest  trading  center 
for  collector's  plates,  we  think 
"Pao-chai"  could  go  up  in  value 
just  as  dramatically  as  other 
historically  and  artistically  excep- 
tional first  issues. 

Consider  the  evidence: 

It's  a  genuine  work  of  art. 
"Pao-chai"  is  the  first  true  collector's  plate 
ever  created  by  the  Chinese  master  artist 
Zhao  Huimin.  Each  plate  is  accompanied 
by  a  Certificate  of  Authenticity,  and  the 
edition  is  strictly  limited  to  115  firing  days. 

It's  a  historic  work  of  art. 
"Pao-chai"  is  the  first  porcelain  limited- 
edition  plate  ever  created  in  Ching-te 
Chen,  the  ancient  birthplace  of  porcelain 
in  the  People's  Republic  of  China.  The 
Imperial  Ching-te  Chen  hallmark  will  be 
permanently  fired  into  the  back  of  the 
plate  as  the  collector's  assurance  that  the 
plate  is  authentic  and  meets  the  exacting 
standards  of  excellence  of  Imperial 
Ching-te  Chen  Porcelain. 

And  it's  likely  to  increase  in  value. 
Exceptional  first  issues  with  historic 
and  artistic  significance  rank  among  the 
most  profitable  on  the  entire  plate 
market.  In  fact,  one  of  the  most  re- 
markable such  issues,  the  1965  Lalique 
Annual  "Deux  Oiseaux,"  is  now  trading 
at  4,000%  of  issue  price* 

Of  course,  not  all  plates  go  up  in 
value;  some  go  down.  But  our  market 
analysts  have  identified  "Pao-chai"  as 
the  plate  market's  next  likely  winner. 


©1986  Imperial  Ching-te  Chen  Porcelain 

"Pao-chai"  by  Master  Zhao  Huimin 

First  plate  in  the  Beauties  of  the  Red  Mansion  series 

from  Imperial  Ching-te  Chen  Porcelain. 

In  full  color  on  fine  porcelain. 

Diameter:  8V2  inches 


ill '  1 


All  the  evidence  points  to  a 
possible  early  sellout.  So  place 
your  order  for  "Pao-chai"  today, 
while  it's  still  available  at  the 
original  issue  price  of  $27.92— 
before  it's  had  a  chance  to 
increase  in  value. 

Complete  the  buy-order  form 
and  mail  it  with  your  check  or 
money  order  to: 
The  Bradford  Exchange 
9345  Milwaukee  Avenue 
Chicago,  Illinois  60648 


Risk  nothing  with  the 
Bradford  Exchange 
365-day  guarantee. 

At  any  time  within  one  full 
year  after  you  receive  your 
plate,  you  may  resell  it  to  us 
if  for  any  reason  you  are  not 
completely  satisfied.  We  will 
issue  you  a  check  for  every- 
thing you've  paid,  including 
postage,  without  the  neces- 
sity of  a  resale  transaction. 


*As  reported  in  the  Bradford  Exchange 

Current  Quotations  dated  October  31,  1986. 

©1986  BGE 


Please  respond  by: 

Buy-Order  Form  February  28.  1 987 

The  Bradford  Exchange  '  I8-E81207 

9345  Milwaukee  Avenue 
Chicago,  Illinois  60648 

YES.  Please  enter  my  buy-order  for  "Pao-chai"  by 
Zhao  Huimin,  first  plate  in  the  Beauties  of  the  Red 
Mansion  series,  and  first  porcelain  collector's  plate 
from  the  People's  Republic  of  China.  Limit:  One 
plate  per  customer. 

I  wish  to  order  ONE  plate  for  $27.92,  plus  $1 .94  for  post- 
age and  handling  for  a  total  of  $29.86.  (Illinois  residents 
add  $1.95  sales  tax.) 

Check  your  method  of  payment: 

□  My  check  or  money  order,  payable  to  the  Bradford 
Exchange,  is  enclosed. 

□  Please  charge  my  account.  □  Visa  □  MasterCard 


Card  No. 

Exp  Date 

Signature 
Name 

(Please  print) 

Address 

Citv 

State            Zin 

Please  respond  promptly:  Plates  are  produced  in  a  limited 
edition,  and  we  can  guarantee  availability  at  issue  price 
only  until  the  edition  is  sold  out.  We'll  ship  your  plate  in 
four  to  six  weeks.  561 


Stir-fly  Sauca 


j,MPft.p 
UB  &  STlfi 


KIKKONL 

SAUCE 


L 


be  a  great  Oriental  chef 


FOOD 


BLUSH  WINES 

NEW  COLOR,  NEW  TASTE 


T      -' 

fe_Jl 


It's  time  you  noticed 
the  wines  that  wine- 
name  droppers  are 
raving  about.  Blush 
wines — fruity,  yet 
spicy — are  a  hot 
trend  worthy  of  a  try! 


THE  MAKING  OF  A  BLUSH  WINE 

Like  a  rose,  a  Blush  wine  begins  with  red  grapes.  In 
making  a  Blush  wine,  though,  the  juice  stays  in  contact 
with  the  red  skins  for  a  shorter  time.  A  faint  pink  color 
results,  which  is  how  Blush  wines  got  their  name. 

For  centuries,  wine  has  come  in  three  colors — white,  red, 
and  rose.  Enter  Blush  wines.  These  wines— not  enough  color 
to  be  called  rose,  too  much  color  to  be  called  white— are  the 
new  craze  on  the  wine  scene. 

To  start,  the  wine  maker  crushes  red  grapes  and  separates 
the  juice  from  the  red  skin  before  fermentation.  The  result:  a 
wine  that  is  a  fainter  pink  or  salmon  color  than  a  rose.  Next, 
the  wine  maker  ferments  the  near-white  juice  for  just  three 
to  four  weeks,  preserving  the  natural  fruitiness. 


A  PROBLEM  WITH  SEMANTICS 

The  label  of  a  premium  Blush  wine  may  or  may  n 
say  it's  a  Blush  wine,  but  it  will  list  the  variety  ofrt 
grape  used.  The  most  common  blush  wines  are  whi 
zinfandel,  white  cabernet,  white  pinot  noir,  or  whi 
cabernet  sauvignon. 

The  term  "Blush"  is  the  popular  name  for  these  technics 
ly  white  wines  made  from  red  grapes.  Because  Blush  is 
trademarked  term  owned  by  Mill  Creek,  a  California  winer 
other  wineries  must  pay  a  fee  to  use  the  word  on  their  label 
The  French  terms  for  these  wines,  oeil  de  perdrix  and  blai 
de  noir,  may  be  used  instead. 

Actually,  the  more  important  information  on  the  label 
the  variety  of  grape  used  in  making  the  wine.  Some  vintne 
warn  that  unless  the  variety  of  the  grape  is  included  on  t\ 
label,  the  wine  may  be  nothing  more  than  red  wine  mix* 
with  white  wine. 

Blush  wines  made  from  the  red  Zinfandel  grapes  are  th 
most  common,  but  other  varieties  of  red  grapes  such  as  a 
bernet,  pinot  noir,  cabernet  sauvignon  are  also  used  to  mak 
the  Blush  wines. 

SERVING  BLUSH  WINES 

You  can  get  a  good  Blush  wine  for  from  $4  to  $6.50  fo 
a  750-milliliter  bottle.  Unlike  other  wines,  a  Blush  i 
best  served  young.  Drink  it  in  the  year  of  its  harves 
Blush  wines  are  delicious  chilled  or  unchilled,  as  ai 
aperitif  or  cocktail 

Blush  wines  suit  a  variety  of  tastes.  Though  most  Blusl 
wines  are  labeled  dry,  they  usually  have  a  slightly  sweet  ye 
spicy  flavor.  M 
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VEGETABLE-BEEF  PIE 

2  cups  loose-pack  frozen  mixed  vegetables 

2  tablespoons  apple  juice,  apple  cider,  or  water 

Va  cup  catsup 

1  teaspoon  prepared  mustard 

1  beaten  egg 

1/2  cup  fine  dry  seasoned  bread  crumbs 

1/2  cup  milk 

%  teaspoon  salt 

1  pound  lean  ground  beef 

Packaged  instant  mashed  potatoes  (for  4  servings) 

3  slices  American  cheese,  cut  into  triangles 

In  a  microwave-safe  1-quart  casserole  combine  vegetables 
and  apple  juice.  Micro-cook,  covered,  on  100%  power  (high) 
for  4  to  6  minutes  or  till  crisp-tender.  Stir  in  catsup  and 
mustard;  set  aside. 

In  a  medium  mixing  bowl  combine  egg,  crumbs,  milk,  salt, 
and  dash  pepper.  Add  ground  beef;  mix  well.  Press  beef  mix- 
ture into  bottom  and  up  sides  of  a  9-inch  pie  plate.  Cover 
loosely  with  waxed  paper.  Micro-cook,  covered,  on  high  for  6 
to  8  minutes  or  till  done,  giving  dish  a  half-turn  once.  Care- 
fully drain  off  excess  fat. 

Prepare  potatoes  according  to  package  directions.  Spread 
potatoes  over  meat.  Top  with  vegetable  mixture.  Arrange 
cheese  triangles  over  vegetable  mixture.  Micro-cook,  uncov- 
ered, on  high  for  1  to  2  minutes  or  till  cheese  melts.  Serves  6. 

Nutrition  information  per  serving:  316  caL,  24  g  pro.,  26  g 
carbo.,  13 g  fat,  114  mg  choL,  602  mg sodium.  U.S.  RDA:  61% 
vit  A,  23%  vit  C,  14%  thiamine,  20%  riboflavin,  25%  nia- 
cin, 15%  calcium,  17%  iron,  34%  phosphorus.  M 


FOOD 


!      MICROWAVE 
f    ONE-DISH  MEAL 
IN  MINUTES 

Here's  a  real  problem  solver  for  the  busy  cook. 

Get  home  at  5:30  and  dinner  is  ready  by  6  when 

you  prepare  this  satisfying  main-dish  pie  of  beef, 

mashed  potatoes,  vegetables,  and  cheese. 


Ground  beef  forms  the  crust  for  this  robust  main  dish. 
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FOOD 


HOW  TO  READ 
A  FRENCH  MENU 

AND  UNDERSTAND  WHAT  YOU'RE  ORDERING 


c 


'lassie  French  cook- 
ing is  a  cuisine  with  thou- 
sands of  recipes.  For  a 
basic  introduction,  our  list 
of  French  food  terms  for 
meat  recipes  will  help  you 
order  from  any  French 
menu. 


MENU  CHOICES 

What's  for  dinner? 

•  BOURGUIGNON.  A 
classic  stew  of  beef  braised 
in  red  wine  with  onions 
and  mushrooms. 
•CARRE  D'AGNEAU 
PERSILLADE.  Roast  rack 
of  lamb  seasoned  with 
parsley  and  garlic. 

•  CASSOULET.  Meaty 
bean  stew  usually  contain- 
ing sausages  and  poultry. 
Typically  garlic  flavored. 

•  STEACK  AU  POTVRE. 

Sauteed  beef  steak  seasoned  liberally 
with  peppercorns. 

•  TOURNEDOS  DE  BOEUF  A  LA 
OSKAR.  Thick  slices  of  sauteed  beef 
tenderloin  (or  veal  round  steak)  served 
with  crabmeat  and  asparagus  or  arti- 
choke hearts;  topped  with  a  rich  and 
creamy  bearnaise  sauce. 

•  TOURNEDOS  ROSSINI.  Sauteed 
slices  of  beef  fillet  on  croutons  or  arti- 
choke bottoms,  topped  with  goose  or 
duck  liver  slices,  truffle  slices,  and  Ma- 
deira wine  sauce. 


Baffled  by  boeuf ?  Stymied  by  escalope? 

Take  the  mystery  out  of  deciphering  a 

French  menu  with  this  easy-to-use  list  of 

common  French  dishes  and  food  terms. 


•  VEAU  CORDON  BLEU.  Paper-thin 
veal  slices  rolled  up  around  ham  and 
Gruyere  cheese,  then  breaded  and  sau- 
teed till  golden  and  crisp. 

CLASSIC  PREPARATIONS 

How  would  you  like  it? 

•  A  LA.  In  the  style  of. 

•  A  LA  PRINTANIERE.  Garnished 
with  spring  vegetables  that  are  mound- 
ed around  the  entree. 

•  AMANDINE.  Made  with  almonds. 

•  AU  JUS.  Served  with  the  meat's  nat- 
ural juices. 

•  BALLOTTINE.  Stuffed  boneless 
meat,  poultry,  fish,  or  game  that's 
rolled  into  a  bundle. 

•  BLANQUETTE.  An  egg-yolk-thick- 
ened cream  sauce. 

•  BROCHETTE.  Grilled  skewered 
chunks  of  meat  and  vegetables;  kabobs. 

•  DAUBE.  Stew. 

•  EMINCE.  Thinly  sliced  meat,  cov- 
ered with  a  sauce  and  heated  through. 


•  EN  CROUTE.  Wrapped 
and  baked  in  pastry. 

•  EN  PAPILLOTE.  Meat, 
fish,  poultry,  and/or  vege- 
tables cooked  in  a  parch- 
ment bag. 

•  FLAMBE.  Flamed  with 
brandy  or  other  liquor. 

•  FLORENTINE.  Pre- 
pared with  spinach. 

•  JULIENNE.  Vegetables 
cut  into  thin  strips. 

•  MONTMORENCY.  Pre- 
pared with  cherries. 

•  MOUSSELINE. 
Creamed,    finely    ground 
meat  or  poultry  cooked  in  a 
fancy  mold. 

•  PROVENCALE.  Cooked 
with  garlic  and  tomatoes. 

•  RAGOUT.  A  highly  sea- 
soned stew. 

•  ROULADE.  Slices  of 
meat  rolled  around  a  filling,  then 
browned  and  slowly  braised. 

•  VOL-AU-VENT.  Baked  pastry  filled 
with  various  sauced  meat,  fish,  or  poul- 
try mixtures.  9§ 


MEAT  CUTS  AND 


very  thin 


A,9uiHe»te. 

Poultry. 

Andooi/le.  Pork 


strip  0f 


meat 


Enti 


sausage. 
:utof 
cutlet. 


'h|n  slice  of 


feed 


lope. 


meat 


n  butter 
Filet.  RHet.  Bon, 

"•A  small  orcu/or  slice  ol 


usuolly  sau- 


1e'ess  piece  of 


Poultry. 

Tournedoi 

niosf 


"leaf  or 


Sfealt. 


S«ces  of  beef 


tender  cut  of  beef  'ender'°'".  'he 
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Night  life  inlraverse  City, 
lichigan.  Home  of  the  best 
ies  in  the  world. 


BJS-^SPI 


!*R 


like  this.  And  the  Chet  Pierre  Pie  Company  still  makes  pies  the  way  your 
grandmother  used  to.  With  special  attention  to  the  tmit.  And  pastry  dough 
made  in  small  batches,  tor  crusts  that  are  tender,  flaky  and  crisp  — ne\er 
soggy  or  doughy. 

Take  our  blueberry  pie,  tor  example.  We  use  wild  Maine  blue- 
berries, smaller  and  more  flavorful  than  their  cultured  cousins.  For  a  pie 
that  bakes  up  with  whole  berries  instead  ot  preserves. 

Our  pies  come  ready  to  bake  yourself  or  handily  pre-baked  to  warm 


>LiL(2jS 


m? 


m  a  regular  or  microw  a\  e  o\  en. 


Look 


ee:er. 


Chef  Pierre.  The  best  pie  you  can  buy. 


blueberry  pie 


REMODELING 


STORE-IT-ALL  KITCHEN 

SMART  PLANNING  KEEPS  CLUTTER  AT  BAY 


art  of  the  lure  of  a 
new  kitchen  is 
loading  it  up  with 
storage.  That's  why 
this  clean-lined 
kitchen  snared  top 
honors  in  our  last 
Home  Improvement 
Contest:  It  overflows 
with  ideas  for 
keeping  your 
counters  clear. 


Clear  your  kitchen's  decks. 

▲AWARD  WINNER 

Our  contest  judges  espe- 
cially liked  the  built-in  re- 
frigerator and  ovens  and 
floor-to-ceiling  cabinetry  in 
this  clutter-free  kitchen. 


Heavy-duty  storage  stacks  up 


Not  an  inch  wasted. 


under  the  cooktop. 

▲SLIDE-OUT  DRAWERS 

Even  kitchen  utensils 
stored  at  the  back  are  acces- 
sible with  these  roll-out 
drawers.  Stack  them  closely 
to  hold  utensils  or  linen,  or 
space  drawers  far  apart  for 
tall  crocks  and  cookware. 

CHIDDEN  SPICE  RACKS 

Shallow  shelves,  built  on 
the  back  of  cabinet  doors, 
corral  all  those  little  bottles. 
You  can  pick  up  on  this 
bright  idea:  Use  see-through 
acrylic  panels  to  hold  the 
spices  in  place. 


The  chopping  block  rolls  right 

▲BUTCHER-BLOCK 
ISLAND 

Movable  carts  are  proven 
space  stretchers.  Make  them 
work  even  harder  by  adding 
a  sturdy  drawer  for  silver- 
ware and  a  shelf  for  big, 
bulky  items. 


up  to  the  sink. 

▼STORAGE  CENTRAL 

One  wall  can  do  a  lot! 
Park  gadgets  in  their  own 
garage,  with  slide-out  bays 
and  a  pull-down  door  to 
make  them  disappear.  A 
swinging-shelf  pantry  stores 
tons  of  canned  goods.  H§ 


A  closable  cubbyhole  hides  small  appliances. 
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Slice  after  slice  after  slice 


From  hearty  Ryes  to  authentic 
Sourdoughs  to  the  whole-grain 
goodness  of  Cracked  Wheat. 


Slice  after  slice,  in  over  30 
varieties,  Earth  Grains  is  the 
promise  of  Bread  at  its  Best. 


#p* 


THE  PROMISE  OF  BREAD  AT  ITS  BEST 


to  the  future 


The  days  of  struggle  with  old,  clunky  underpowered  vacuum 
cleaners  are  over  The  new  Eureka  Express  Power  Team  is  here. 
Packing  a  4.3  peak  horsepower  motor,  the  Eureka  Express 

will  clean  every  surface  of  your  home 
with  the  strength  of  industrial  suction 
power  That's  at  least  twice  the  power 
of  many  older  cleaners.  Yet  the  Eureka 
Express  is  light  enough  to  carry  in 
one  hand. 

A  complete  set  of  at- 
tachments for  above  the 
floor  cleaning  is  contained , 
within  the  cleaner. 

For  carpets,  there's  a 
special  attachment  with  its  own  motor-driven  beater/ 
brush,  to  beat  carpet  fibers  like  an  upright.  Press 

a  button,  the  beater/brush  stops 
turning,  and  you  can  use  the  same 
attachment  to  vacuum  bare  floors. 
We  know  of  no  more  powerful, 
versatile  cleaner  anywhere. 

For  a  demonstration,  see  your  Eureka 
dealer.  He  sells  vacuum  cleaners  for  today. 

n«,i  v<  si<  nim  EUREKA  EXPRESS 


©  1986  hi ompanj  Bloomington,  11,61701  in  <  imadii  Kwvi  1 1  >j  visum  Kuradnn  Canada  Inc,Cambrtdge,  I  Mario 


First  you'll  notice  the 
beauty  of  the  wood.  You'll 
want  to  touch  it  . . .  and 
you  will.  Rich,  satiny 
smooth.  You'll  run  your 
hand  over  a  second  cab- 
inet with  the  same  result. 
You're  experiencing  the  Wood-Mode  difference 
...  a  difference  you  can  feel. 
Providing  you  this  quality  difference  requires 
a  great  deal  more  time;  a  lot  of  individual  care 
and  attention  to  detail.  But,  because  we  take  the 
time  and  the  care,  our  hand-rubbed  finishes— 
which  include  oil  rubbing,  steel  wool  polishing 
and  sheepskin  buffing— have  set  a  standard  for 
the  world. 
In  fact,  Wood-Mode's  multi-step  finishing  process 


of  hand-applied  wiping 
stains,  sealers,  catalyzed 
varnishes,  oven  baking 
and  hand-rubbing  result 
in  a  cabinetry  finish  un- 
surpassed in  beauty,  du- 
rability and  toughness.  It 
won't  chip,  peel  or  waterspot. 
This  and  other  quality  Wood-Mode  features 
are  detailed  in  our  new  full  color  catalogues 
available  at  your  nearest  Wood-Mode 
showroom.  Or,  send  $5.00  to  Wood-Mode 
Cabinetry,  Department  MN,  Kreamer,  PA  17833. 
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Fine  Custom  Cabinetry 


Albany 

House  of  Kitchens 
1325  Solano  Ave. 
Albany,  CA  94706 
415-525-9576 

Lafayette 

Plus  Kitchens 
250  Lafayette  Circle 
Lafayette,  CA  94549 
415-283-5005 


Los  Gatos 

Pacific  Kitchens 
7  N.  Santa  Cruz  Ave. 
Los  Gatos,  CA  95030 
408-395-1944 

Millbrae 

Kitchens,  Baths  &  Cabinets 
1795  El  Camino  Real 
Millbrae,  CA  94030 
415-952-6323 


Oakland 

Federal  Building  Co. 
3630  Park  Blvd. 
Oakland,  CA  94610 
415-482-0300 

San  Francisco 

Floorcraft 

470  Bayshore  Blvd. 

San  Francisco.  CA  94124 

415-824-4056 


San  Jose 

Pacific  Kitchens 
1110  Meridian  Ave. 
San  Jose,  CA  95125 
408-723-7073 

San  Rafael 

Lamperti  Inc. 
1241  Anderson  Dr. 
San  Rafael,  CA  94901 
415-454-1623 


Sonoma 

Design  Cabinet  Showroom 
800  W.  Napa  St. 
Sonoma,  CA  95476 
707-938-5087 

Sunnyvale 

International  Kitchen  Exchange 
1175  A  East  Homestead  Rd. 
Sunnyvale,  CA  94087 
408-296-3055 
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America's  Cup. 
Help  Yank  It  Back. 


TM 


What's  America's  Cup  doing  in  Australia, 
anyway?  The  world's  most  important  sailing 
trophy  belongs  here,  in  America,  where  it 
was  for  132  years.  We're  going  to  yank  the 
Cup  back  from  those  upstarts  down  under. 
But  we  need  your  help. 

We'll  make  it  easy.  When  you  order  any  of 
these  items,  you  help  to  return  America's 
Cup.  Order  from  this  ad,  or  get  our  8-page 
color  brochure  full  of  handsome  high  quality, 
American-made  Return  America's  Cup  mer- 
chandise. 

Get  yourself  a  memento  of  America's  Cup, 
the  world's  oldest  and  most  dignified  sail 
trophy,  and  help  support  all  our  American 
challengers.  Let's  yank  it  back  with  style, 
this  time! 

Tor  8  Page  Color  Brochure 


1.  Ultra-light  Tyvek  FUN  JACKET  is  warmer,  lighter 
than  nylon;  is  wind,  water  and  stain  resistant.  Folds 
to  near  nothing.  Front  zipper;  white  only.  $19.95. 

2  The  BEST  T-SHIRT,  in  grey,  blue  or  white. 
S,M,L,XL;  $10.95. 

3.  Great  CLOTH  CAP.  White  only.  $6.95.  4.  (Mot 
pictured).  Also  as  a  SUPER  VISOR  in  black  or  white. 
$5.95. 

5.  Complete  60-minute  VIDEO  HISTORY  is  only 
$19.95. 

6.  Specially  minted  full  Troy  ounce  .999  silver 
COMMERATIVE  COIN.  Limited  Edition  $29.95  each. 

7.  Return  America's  Cup  .  .  .  THE  POSTER,  is 
24'X36"  of  pure  beauty.  $14.95.  8.  BUMPER 
STICKER  is  $1.95  or,  9.  a  unique  WINNING  DECK  OF 
CARDS  is  $4.95  (double  deck:  $9.95). 

10.  Hand-made  24-carat  gold  and  cloisonne  lapel 
pinor  11.  earrings  are  only  $9.95.  (Dangle  or  post). 

With  ALL  Our  Products,  Call:      . 


1-800-532-4450  ^ 


Return  America's  Cup  Properties  •  c/o  Direct  Response  Marketing 

2041  N.  Forest  Rd.,  Buffalo,  MY  14226 

In  MY  Call  1-800-641-0666 


S.nll-^.1  |4M|<>    Krtiim  Aiim-iU.is  (up 
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your  business  can  benefit  by  reaching  the  upscale 
msumers  in  your  local  market,  then  your  advertising 
message  should  be  running  in  prestigious  national 
tagazines  that  reach  this  fast-moving  target  audience. 

Media  Networks  will  place  your  full  page  ad  in  a 
etwork  of  consumer,  news  and  business  magazines 
lcluding  Time,  Newsiceek,  Sports  Illustrated,  House 
eautiful — and  many  more.  You  pay  only  the  local  rate 
>r  issues  delivered  directly  into  the  homes  of  your  local 
usiness  prospects.  Yet  your  ad  receives  all  the  impact 
nd  attention  that  only  national  magazines  can  offer. 


Iledia  Networks,  Inc. 

266  East  Main  Street 
itamford,  Connecticut  06902 

elephone:  (203)  967-3100 


Our  free  Target  Media  evaluation  will  help  you  select 
the  best  magazine  mix  for  pinpoint  accuracy  in  any  of 
over  150  local  U.S.  markets.  So  you  can  reach  just  the 
right  people,  wherever  they  live. 

We'll  show  you  why  no  one  can  reach  your  audience 
like  Media  Networks.  Place  a  fast,  toll-free  call  to 
1-800-328-0016  or  in  Minnesota  1-800-642-6303. 


Media  Networks,  Inc. 
Reach  your  customers  where  they  live. 


MU/3M 
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WEEKMGHTSaiS 


More  than  you  realize.  For  every  business  decision 
from  taxes  to  investments.  From  stock  market  reports 
to  preparing  for  your  children's  education.  You  need 
Moneyline. 

When  you  need  business  advice  that  makes  sense, 
join  CNN  News  Managing  Editor  Lou  Dobbs. 

You've  always  got  a  reason. 

If  you  don't  have  cable  contact  your  cable  operator. 


THE  WORLDS  MOST 
IMPORTANT  NETWORK 


©Turner  Broadcasting  System,  Inc. 
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Without  our  Home  Marketing  System, 

they  may  have  to. 


Selling  a  home  today  can  be  a  complicated  process.  That's  why,  at 
Better  Homes  and  Gardens®  Real  Estate  Service,  we  developed  a  system 
for  selling  your  home  faster,  easier,  and  at  the  best  possible  price. 

The  Better  Homes  and  Gardens  Home  Marketing  System* 
brings  together  all  the  elements  that  can  make  your  home 
stand  out  from  others  on  the  market. 

Find  out  how  simple  it  would  be  to  sell  your  home.  Call 
your  local  Better  Homes  and  Gardens  member  or  call  toll 
free  800-247-5050,  ext.  101.  In  Iowa,  800-532-1430,  ext.  101. 

*  Availability  of  services  may  vary.  Each  firm 
independently  owned  and  operated. 


HO-M-E 

MARKETING 

SYSTEM 
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The  better  way  to  sell  your  home.  U  U 


SHOPPING 


BUYING  GUIDE 


For  more  information  about  prod- 
ucts shown  editorially  in  Better  Homes 
and  Gardens"  write  the  manufacturers 
listed  below. 


coverings — Kavalaris-Kindler,  550   15th  St.,  San 
Francisco,  CA  94103. 

Page  88:  Area  rug — Country  Life  Design,  Holly  Hunt 
Limited,  1 728  Merchandise  Mart,  Chicago,  IL  60654. 
China  "Monet" — Tiffany  &  Company,  727  Fifth  Ave- 
nue, New  York,  NY  10022.  Table— Square  Root  (ad- 
dress above). 
Page  89:  Rug — Stark  Carpet,  979  Third  Ave.,  New 


8  NEW  HOUSES 

Page   43:   Windows — 

Marvin  Windows,  War- 
road,  MN  55420.  Patio 
furniture  —  Tropitone, 
Box  3197,  Sarasota,  FL 
33578. 

Page  46:  Chair— Selig 
Mfg.  Co.,  Inc.,  Box 
105032,  Six  Executive 
Park  Dr.,  Atlanta,  GA 
30348. 

Page  48  (top):  Cabin- 
etry —  Quaker  Maid, 
Div.  of  Tappan,  Rte.  61, 
Leesport,     PA     19533. 
Floor,  base  of  table, 
fireplace  "Permatage" 
—    Permagrain    Prod- 
ucts, Inc.,  22  W.  State 
St.,  Media,  PA  19063. 
(Bottom):  Bar  stools — 
D.I.A.,  123  Empire  St., 
Montpelier,  OH  43543. 
Page  50:  Table — Casa 
Bique   LTD,   Box   788, 
Thomasville,  NC  27360. 
DECORATING 
Page  84:  Pastel  hard- 
wood    floorboards — 
Harris-Tarkett  Inc.,  Box 
300,  Johnson  City,  TN 
37601.    Yellow    leath- 
er— Spinneybeck,    405 
N.  French  Rd.,  Amherst, 
NY  14120.  Chair  "Graf- 
fiti"—IPF    Intl.,     11-13 
Maryland   Ave.,    Pater- 
son,  NJ  07503.  Hand- 
painted  chair  fabric — 
Elaine    Golt    Gongora, 
21 1     Glenridge     Ave., 
Montclair,     NJ     07042. 
Platter— Kibak  Tile  Co., 
5703  NW.  Maple,  Red- 
mond, OR  97756.  Fab- 
ric "Bellisima" — Kravet 
Fabric,       Incorporated, 
225    Central    Ave.,    S, 
Bethpage,  NY  11714. 
Page     85:     Fabrics — 
Brunschwig  &  Fils,  979 
Third  Avenue,  New  York,  NY  10022. 
Page  86:  Lamp — Originals  22,  931   Via  Alondra, 
Camarillo,  CA  93010.  Table— Square  Root,  1761 
Merchandise  Mart,  Chicago,  IL  60654.  Wall  cover- 
ings—SJW  Design,  2929  Mayfair  Ave.,  N,  Seattle, 
WA  98109.  Black  bowl— Bennington  Potters  from 
Crate  and  Barrel,  Box  3057,  Northbrook  IL  60050. 
Page  87:  Bedcover  fabric— Bayberry  Handprints, 
Inc.,  3600  NE  Second  Ave.,  Miami,  FL  33137.  Wall 


WHO'S  GOT 

THE  PLUMPEST  MOISTEST 

BEST-TASTING  RAISINS 

IN  AMERICA? 


HERE'S  A  LITTLE  HINT 


SUN-MAID:  AMERICAS  FAVORITE  RAISIN. 


I9H6  Sun-Diamond  Grower!  of  California 


York,  NY  10022.  Chairs— LaLune  Collections,  930 
E.  Burleigh,  Milwaukee,  Wl  53212.  Shade  fabric— 
Brunschwig  &  Fils,  Inc.  (address  above). 
Page  90:  Chest — Vriz  for  Interna  Designs  Ltd.,  6- 
168  Merchandise  Mart,  Chicago,  IL  60654.  Red 
nightstand— D.I.A.,  123  Empire  St.,  Montpelier,  OH 
43543.  Lamp — Robert  Abbey,  50  Cozine  Ave., 
Brooklyn,  NY  11207.  Pillows  "Marimekko"— Crate 
and  Barrel,  (address  above). 


Page  91:  Love  seat,  coffee  table,  wire  chair- 
IKEA  PA,   Incorporated,   Plymouth  Meeting  Mall, 
Plymouth  Meeting,  PA  19462. 
METAL  BEDS 

Page  96:  Bed  linens  "Sutherland"— Martex  Div.  of 
WestPoint  Pepperell,  1221  Avenue  of  the  Americas. 
40th  FL,  New  York,  NY  10020. 
Page  97  (top):  Bed— Amisco  Industries,  CP  250, 
L'lslet,  Quebec  G0R 
2C0,  Canada.  Linens 
"Frontier" — Utica  Div. 
of  J. P.  Stevens,  1185 
Avenue  of  the  Ameri- 
cas, New  York,  NY 
10036.  (Bottom):  Bed 
"Harvest  Moon"  — 
Charles  P.  Rogers,  170 
Fifth  Ave.,  13th  Fl„  New 
York,  NY  10010.  Lin- 
ens "Phases  of  the 
Moon"  —  Wamsutta 
Mills,  111  W.  40th  St., 
New  York,  NY  10018. 
OBJECTS  OF 
AFFECTION 
Page  98:  Ribbon — 
CM.  Offray  and  Son, 
Inc.,  261  Madison  Ave., 
New  York,  NY  10016. 
Even-weave  fabric — 
Hansi  Haus,  35  Fairfield 
PI.,  West  Caldwell,  NJ 
07006.  Embroidery 
floss  —  DMC,  107 
Trumbull,  Elizabeth,  NJ 
07206.  Concrete  rab- 
bit— Ballard  Designs, 
21 48-J  Hills  Ave.,  Atlan- 
ta, GA  30318. 
KITCHEN 

Page  100  (top):  Cabi- 
nets— St.  Charles  Cabi- 
nets, 6300  South 
Syracuse  Way,  Engle- 
wood,  CO  80111. 
Cooktop  —  Kitchen- 
Aid,  Incorporated,  701 
Main  Street,  St.  Joseph, 
Ml  49085-1392.  Tea- 
kettle —  Chantal  Cook- 
ware,  Lentrade,  Inc., 
2030  W.  Belt  Dr.,  N, 
Houston,  TX  77043. 
Laminate  —  Formica 
Corp.,  155  Rte.  46,  W, 
Wayne,  NJ  07470. 
Countertops  "Satin 
Gray  Corian" — Du  Pont 
Co.,  Wilmington,  DE 
19898  Food  proces- 
sor —  KitchenAid,  Inc. 
(address  above).  Cof- 
fee maker — Rosti  USA, 
Inc.,  18  Sidney  Cir., 
Kenilworth,  NJ  07033.  Sink— Eljer  Plumbingware,  3 
Gateway  Center,  Pittsburgh,  PA  15222.  Faucet— 
Eljer  Plumbingware  (address  above)  Hot  water  dis- 
penser, food  disposal,  trash  compactor,  ov- 
ens— KitchenAid,  Inc.  (address  above).  (Bottom): 
Pantry— St.  Charles  Cabinets  (address  above). 
Black  cookware — Chantal  Cookware  (address 
above)  Black  salad  bowls,  casseroles — Copco, 
2240   West   75th   Street,    Woodridge,    IL   60517. 
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Black  dinnerware  "Bauhaus"— Trend  Pacific,  Inc., 
507  Towne  Ave.,  Los  Angeles,  CA  90013.  Stem- 
ware— Rosli  Inc.  (address  above).  Page  101:  Ceil- 
ing— Nevamar,  Exxon  Chemicals,  5401  S.  Ninth 
Ave.,  Country  Side,  IL  60525.  Hanging  light— Bazz, 
767  St.  Remi,  Montreal,  Quebec  H4C  3G9,  Canada. 
Lighting — Halo  Lighting,  Div.  of  McGraw  Edison, 
400  Busse  Rd..  Elk  Grove  Village,  IL  60007.  Ice 
maker— KitchenAid,  Inc.  (address  above)  Black 
shallow  dish — Trend  Pacific,  Inc.  (address  above). 
Pitcher— The  Hall  China  Co.,  East  Liverpool,  OH 
43920  Dishwasher— KitchenAid,  Inc.  (address 
above)  Page  102  (left):  Games— Parker  Brothers, 
50  Dunham  Rd.,  Beverly.  MA  0 1 9 1 5  Wine  cooler— 
U  Line  Corp.,  8900  N.  55th  Ave.,  P.O.  Box  23220, 
Milwaukee.  Wl  53223  Microwave— KitchenAid,  Inc. 
(address  above).  Refrigerator — Sub-Zero  Freezer 
Co..  P.O.  Box  4130,  Madison,  Wl  53711  (Middle): 
Mixer— KitchenAid.  Inc.  (address  above).  Canis- 
ters— Copco  (address  above).  (Right):  Stereo- 


Sony  Corp.  of  America,  9  W.  57th  St.,  New  York,  NY 
10019.  Typewriter  "Typestar  6"— Canon  USA,  100 
Park  Blvd.,  Itasca,  IL  60143-2693.  Blind— Levolor 
Lorentzen,  1280  Wall  St.,  W,  Lyndhurst,  NJ  07071. 
Stool— Vivere  Corp.,  250  W.  57th  St.,  Rm.  1204, 
New  York,  NY  10019.  Page  103:  Floor— Jason  In- 
dustries, Inc.  (Pirelli),  340  Kaplan  Dr.,  Fairfield,  NJ 
07006.  Refrigerator— KitchenAid,  Incorporated 
(address  above). 
AFTER-WORK  COOKING 

Page  105:  Basket— Rosenthal  USA  Ltd.,  6626  Met- 
ropolitan Ave.,  Middle  Village.  NY  11379.  Napkin 
"Craftz"— Ingrid,  3601  N.  Skokie  Hwy.,  North  Chica- 
go. IL  60064.  Board— Williams-Sonoma,  532  Sutter 
St.,  San  Francisco,  CA  94102.  Bowl— Crate  &  Bar- 
rel, 850  N.  Michigan  Ave.,  Chicago,  IL  6061 1. 
Page  106:  Cookware  "Kokki"— Arabia  of  Finland, 
5603  Howard  St.,  Niles,  IL  60648.  Board— Bridge 
Co.,  498  Third  Ave..  New  York,  NY  10016.  Page 
107:  Bowl  "Royale" — Anchor  Hocking  Glass  Corp., 


Fifth  &  Pierce  Sts.,  Lancaster,  OH  43130.  Spoon 
"Lasio"— Mikasa,  25  Enterprise  Ave.,  Secaucus.  NJ 
07094.  Flatware — Dansk  Intl.  Designs,  Inc.,  Radio 
Circle  Rd.,  Mt.  Kisco,  NY  10549. 
Page  108:  Paper  goods — Hallmark  Cards  Inc., 
Kansas  City,  MO  64141.  Fork— Paper  Art,  3500  N. 
Arlington  Ave.,  P.O.  Box  18158,  Indianapolis,  IN 
46218.  Page  109:  Plates  "Champagne"— Huts- 
chenreuther  Corp.,  100  Shaw  Rd„  North  Branford, 
CT  06471.  Silverware  "Easton" — Oneida  Silver- 
smiths, Consumer  Service  Dept.,  Oneida,  NY  1 3421 . 
Page  110:  Dishes  "Florida"— Rosenthal  USA  Ltd. 
(address  above). 
PRIZE  TESTED  RECIPES 
Page  125:  Dishes  "Palatino" — Villeroy  &  Boch  Ta- 
bleware Ltd.,  41  Madison  Ave.,  New  York,  NY 
10010.  Page  126  (left):  Plate  "Dusk"— Mikasa,  25 
Enterprise  Ave.,  Secaucus,  NJ  07094.  (Right): 
Plate — Charles  Martine  Imports  Inc.,  225  Fifth  Ave., 
New  York,  NY  10010.13 
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WAX   PAPER 


FOR  MICROWAVE 

COOKING,  BAKING  AND 

FOOD  PREPARATION 


TOPS  FOR  YOUR  MICRO/AVE 

Cut-Rite°wax  paper  is  especially  suited  to  cover  foods  you  defrost, 

cook  or  reheat  in  the  microwave  oven.  Food  cooks  more  evenly  Without  drying  out. 

Or  turning  soggy  And  Cut-Rite  wax  paper  won't  melt  or  cling  like  some  plastic 

wraps  can.  Plus,  since  food  can't  splatter,  there's  no  mess. 

Of  course,  Cut-Rite  wax  paper  is  still  great  for  baking.  Food  storage. 

And  for  preparing  food-whether  you  cook  it  in  the  microwave  or  not.  And  it's 

economical,  too!  Cut-Rite  wax  paper  is  tops  for  your  kitchen. 


CUT-RITE  COOKS  RIGHT. 

Another  quality  product  from  the  makers  of  Reynolds  Wrap11' aluminum  foil. 


For  a  free  Cut-Rite  brochure,  write:  Reynolds  Wrap  Kitchens,  RO.  Box  C-32003,  Dept.  A-20,  Richmond,  VA  23261-2003.  ©1987  Reynolds  Metals  Company 


FOOD 


HEARTTHROB  COOKIES 

VALENTINE  TREATS  THAT  SAY  "I  LOVE  YOU!" 

By  Terri  Pauser  Wolf 


Surprise  your  kids, 
friends,  or  grandparents  on 
the  heart  holiday  with 
these  whimsical  cookies. 

HEARTTHROB  COOKIE 
DOUGH 

Try  all  four  variations;  mix 
three  batches  of  dough — 
2  cups  all-purpose  flour 
Vz  teaspoon  baking 

powder 
Va  teaspoon  salt 
1  cup  sugar 
1  cup  shortening 
1  egg 

1  teaspoon  vanilla 
Va.  teaspoon  peppermint 

extract 
Stir  together  flour,  baking 
powder,  and  salt;  set  aside. 
Beat  sugar  and  shortening 
with  an  electric  mixer  till 
fluffy.  Add  remaining  ingre- 
dients; beat  well.  Add  flour 
mixture;  beat  well.  Tint  and  shape  as 
directed  for  each  cookie  variation. 

Baking  directions:  Place  cookies  on 
an  ungreased  cookie  sheet.  Bake  in  a 
375°  oven  8  to  10  minutes  or  till  golden. 
Remove;  cool  on  a  wire  rack. 

CHECKERBOARD  HEARTS 

Divide  1  dough  recipe  in  half.  To  one 
half,  mix  in  10  drops  red  food  coloring. 
Wrap  each  half  in  clear  plastic  wrap; 
freeze  20  minutes.  Divide  each  half  into 
8  pieces.  On  a  lightly  floured  surface 
roll  each  piece  into  an  8-inch-long  rope, 
about  Vz  inch  in  diameter.  Flatten  each 
on  4  sides  to  form  a  "square  rope."  For 
checkerboard  design,  place  4  ropes  side 
by  side  on  waxed  paper,  alternating  col- 
ors. Top  with  4  more  ropes,  alternating 
colors.  Repeat  2  more  times,  forming  an 
8x2x2-inch  dough  block  with  a  checker- 
board pattern.  Wrap  in  waxed  paper; 
freeze  till  firm  (1  hour).  Cut  dough 
crosswise     into     V4 -inch-thick    slices. 
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Give  your  valentine  red  cookie  treats  by  using  paste  food 
coloring;  use  liquid  food  coloring  for  dainty  pink  cookies. 


Using  a  2-inch  heart-shape  cookie  cut- 
ter, cut  a  heart  shape  from  each  slice. 
Reserve  scraps  for  Bleeding  Heart 
Cookies.  Bake  as  directed.  Makes  30. 

BLEEDING  HEART  COOKIES 

So  simple — just  use  the  dough  scraps 
from  Checkerboard  Hearts — 

Mix  dough  scraps  lightly  with  your 
hands  so  dough  looks  marbled.  On  a 
lightly  floured  surface,  roll  dough  V* 
inch  thick.  Cut  with  2-inch  heart-shape 
cutter.  Bake  as  directed.  Makes  12. 

Nutrition  information  per  Checker- 
board Heart  or  Bleeding  Heart  Cook- 
ie: 84  caL,  1  g  pro,  9  g  carbo,  5  g  fat,  7 
mg  choL,  12  mg  sodium. 

INSIDE-OUT  COOKIES 

Divide  1  dough  recipe  in  half.  To  one 
half,  mix  in  10  drops  red  food  coloring. 
On  a  lightly  floured  surface,  roll  dough, 
one  color  at  a  time,  'A  inch  thick.  Cut 
with  different-size  heart-shape  cookie 


cutters.  Using  a  smaller 
cookie  cutter,  cut  hearts 
from  the  center  of  each  cook- 
ie. Remove  smaller  hearts 
and  interchange  them  so 
that  the  cookies  have  a  con- 
trasting colored  heart  in  the 
center.  Reroll  dough  scraps 
and  repeat.  Bake  as  directed. 
Makes  about  thirty  2-  to  3- 
inch  cookies. 

Nutrition  information  per 
cookie:  117  cal.,  1  g  pro.,  13  g 
carbo.,  7  g  fat,  9  mg  choL, 
and  16  mg  sodium. 


NEW-WAVE  COOKIES 

Cover  and  chill  1  dough 
recipe  2  hours  or  overnight. 
On  a  lightly  floured  surface, 
roll  dough  V*  inch  thick.  Cut 
with  a  3-inch  heart-shape 
cookie  cutter.  Place  about  3 
inches  apart  on  ungreased 
cookie  sheets  leaving  room 
for  wooden  or  lollipop  sticks.  Place  a 
stick  under  the  center  of  each  heart 
Bake  as  directed.  Cool  2  minutes.  Re- 
move; cool  on  rack.  Spoon  Cookie  Glaze 
over  cookie  fronts  to  coat.  Dry  on  rack. 
In  bowls  combine  small  amounts  of  the 
remaining  glaze  and  a  few  drops  of  de- 
sired/bod colorings.  Using  a  paintbrush 
or  wooden  toothpick,  decorate  cookies 
with  glazes.  Dry.  Makes  30. 

Cookie  Glaze:  Mix  4  cups  sifted  pow- 
dered sugar  and  enough  milk  (about  V2 
cup)  to  make  of  drizzling  consistency. 

Nutrition  information  per  glazed 
cookie:  171  cal.,  1  g  pro.,  26  g  carbo,  7  g 
fat,  9  mg  chol.,  19  mg  sodium.  M 

TO  ORDER  CUTTERS 

To  order  heart-shape  cookie 

cutters,  No.  31246,  send  a  check 
or  money  order  for  $6  to  Better 
Homes   and   Gardens    Reader 

Serv(ce,Box374,DePt.22D.Des 
Moines,  (A  50336. 
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Liquid  Solution. 


me  .  '  Introducing  ^ 
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A  solution  forautomatic  dishwashers. 

©  1986  Colgatc-Pa|m„|ivc  Co 
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The  spirit  of  Marlboro 
in  a  low  tar  cigarette. 


c  Philip  Morns  Inc   1986 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


10  mg  "tar."  0  7  mg  nicotine  av  per  cigarette,  FTC  Report  Feb '85 
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PETS 


PEOPLE  AND  PETS 


By  Mark  Ingebretsen 


NEWS  FROM  THE  HEART 

Zeroing  in  on  canine  ailments 


Q0      >vB  ADVANCES  IN  THE 
^^T      \/  HEARTWORM  FIGHT 

Administering  a  dog's 
daily   heartworm   medica- 
/    tion   can   be  a  chore.   But 
.      /  there's    help    on    the    way. 
ite'-'     ^*—    Heartgard-30,  a  new  tab- 
let created  by  Merck  &  Co.,  helps  con- 
trol   canine    heartworms.    Your    dog 
takes  the  tablets  only  once  a  month. 
Heartgard-30   has  been   approved   in 
Canada,  and  it's  being  tested  by  the 
U.S.  Food  and  Drug  Administration. 
We'll  keep  you  posted. 
CANINE  HEART  ATTACKS 

If  you  own  a  very  large  male  dog  or  a 
very  small  one,  be  especially  wary  of 
canine  heart  disease.  New  research  by 


the  veterinary  medical  firm,  Cardiopet, 
shows  that  large  dogs  such  as  Irish 
wolfhounds  and  Great  Danes  are  most 
likely  to  be  among  the  15  percent  of 
American  dogs  that  suffer  from  heart 
disease.  Oddly  enough,  small  dogs  that 
weigh  less  than  25  pounds — Yorkshire 
terriers,  toy  Poodles,  Maltese,  and  so 
forth — also  are  high  on  the  list  of 
breeds  most  at  risk. 

Chances  of  heart  disease  increase 
when  dogs  reach  eight  to  10  years  of 
age.  Veterinarians  advise  periodic 
heart  checkups  during  those  later 
years.  Regardless  of  your  dog's  age,  you 
can  minimize  the  chances  of  heart 
problems  with  regular  exercise  and 
special  rations. 


SUPPORT  TALKING  GORILLAS! 
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m  Dr.  Penny  Patterson  taught 
Koko  the  sign  language  that  deaf 
folks  rely  on.  What  Koko  has  told  re- 
searchers has  been  startling.  Donate 
$25  to  The  Gorilla  Foundation,  Box 
620-530,  Woodside  CA  94067;  you'll  re- 
ceive updates  on  Koko's  progress. 

continued 
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If  years  ofpampering  have  puffed  out  his  profile... 

MAYBE  ITS  TIME 
FOR  FIT&  TRIM. 

If  your  dog  isn't  as  young  and  active  as  he  used  to  be,  chances 
are  he's  not  as  trim  as  he  used  to  be.  Especially  if  he's 
reached  the  age  of  7  or  8. 

To  keep  from  feeding  him  more  calories  than 
he  can  work  off,  give  him  a  full  bowl  of  nutri- 
tious, low  calorie  Fit  &  Trim®  brand  dog  food. 
Because  you  care  about  your  dog's  weight, 
don't  feed  him  anything  less. 


X 


Purina 


Helping  pets  live 
longer, "healthier  lives  ■ 


®  ©Ralston  Purina  Company.  1985 


All  those  in  favor 
of  a  litter  that  freshens  whenever  you  step, 

raise  your  hand. 


With  Fresh  Step*caX  litter,  cats  can 

actually  control  odors  all  by  themselves. 

Because  only 

Fresh  Step"  has  a 

unique  freshening 

system  with 


w 


tiny  odor  con- 
trollers that  are 
released  whenever 
your  cat  steps  or 
scratches  in  the  litter  box. 
Cats  like  that.  You  will  too. 

Freshens  with  every  step 


0 1986  The  Clorox  Company 


PEOPLE  AND  PETS 


continued 


PICTURE  YOUR  PET  IN 

Better 


A  wonderful  bond  exists 
between  owners  and  their 
pets.  Here's  how  three  Better 
Homes  readers  describe  it: 


I  "We  chat  in  several  languages 
from  morning  until  evening, "  Myr- 
tle lone  Morton  of  Benicia,  California, 
writes  of  her  parrot  Cleopatra,  Queen 
of  all  Egypt.  "There's  no  loneliness  in 
our  home,  only  friendship  and  love." 


'M  "Her  eyes  can  melt  the  coldest 
heart,  and  when  we're  together,  she 
never  lets  me  out  of  her  sight,"  says 
Kim  Stuart  of  Oceanside,  California, 
about  her  dog,  Pepper. 


I  "My  daughter,  Deann,  has  great 
compassion  for  14-year-old  Jake's 
deafness.  They  communicate  with- 
out words,"  writes  Yvonne  Luke  of 
West  Jordan,  Utah.  "Over  the  years, 
Jake  has  helped  raise  three  kids."  S§ 

If  you'd  like  your  family  pet  to  be  featured  in 
one  of  our  upcoming  "People  and  Pets"  col- 
umns, send  us  a  color  photograph  or  slide  of 
you  and/or  another  family  member  with  your 
pet,  along  with  a  letter  telling  us  in  100  words  or 
less  why  you  think  your  pet  is  special.  Send  the 
letter  to:  People  and  Pets,  Features  Dept.,  Better 
Homes  and  Gardens,  1716  Locust  St.,  Des 
Moines,  IA  50336.  All  letters  and  photography 
become  the  property  of  Better  Homes  and  Gar- 
dens' magazine  and  will  not  be  returned. 
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cat  food?  Watch  my  lips! 
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In  fact,  there  isn't  a  friend  I  have  that  doesn't 
oice  his  or  her  preference  for  Meow  Mix. 
After  all,  Meow  Mix"  brand  cat  food  is  the 
r  only  cat  food  with  the  tuna, 
liver,  and  chicken  flavors  cats 


That's  why,  when  it  comes  to 
my  favorite  cat  food,  I  can  sum 


■ 


»SWWkH., 


Meow  Mix  tastes  so  good 
cats  ask  for  it  by  name. 


ml 

I_ 

Purinal 

Helping  pets  live 
longer,  healthier  lives* 


Reynolds  Oven  Cooking  Bags. 


EASY-DQES-IT 

RCAST 


ROAST 

A  LA  REYNOLDS® 

OVEN  COOKING  BAG. 

1  large  (14"  x  20")  Reynolds 

Oven  Cooking  Bag 
'/i  cup  flour 

1  can  (8  oz.)  tomato  sauce 
Vi  cup  water 

1  teaspoon  instant  beef  bouillon 

1  teaspoon  salt 

'A  teaspoon  pepper 
4  lb.  beef  rump  roast,  boneless 
3  medium  carrots 

2  medium  onions 

3  stalks  celery,  cut  in  1  inch 
slices 

1  medium  red  or  green  pepper, 

cut  in  1  inch  squares 
8  new  potatoes,  whole 

Preheat  oven  to  325 °F.  Shake 
flour  in  large  size  (14"x20") 
Reynolds  Oven  Cooking  Bag; 
place  in  13  x9x  2-inch  baking 
pan.  Roll  down  top  of  bag.  Add 
tomato  sauce,  water,  instant 
bouillon,  salt  and  pepper; 
squeeze  bag  gently  to  blend. 
Trim  fat  from  roast;  place  roast 
in  bag.  Peel  and  quarter  carrots 
and  onions;  add  to  bag  with 
celery,  red  pepper  and  potatoes 
Turn  bag  gently  to  coat  ingre- 
dients with  sauce.  Close  bag  with 
nylon  tie;  make  6  half-inch  slits 
in  top.  Bake  1  %  to  2'A  hours  or 
until  tender.  To  serve,  spoon 
gravy  from  bag  over  roast  and 
vegetables.  Makes:  6  to  8  servings. 

For  FREE  recipes,  write: 
The  Reynolds  Wrap  Kitchens, 
P.O.  Box  27003.  Dept.  A-18, 
Richmond,  VA  23261. 


Reynolds  E) 
Oven  Cooking 
Bags" 


SBAQS&TIES-  MIN   -20 IN. 


Everything  cooks  up  tende 
juicy  and  delicious  all  by 
itself  in  a  Reynolds  Oven 
Cooking  Bag.  And  there's  no 
messy  pan  or  oven  to  clean. 
That's  convenience! 


Another  quality  product  from  the  makers  of  Reynolds  Wrap  aluminum  lb 


CROSS-STITCH  BUNNY  TOYS, 
page  98 

Materials:  XA  yd.  Aida  cloth;  lA  yd.  pol- 
ished cotton;  embroidery  floss;  polyes- 
ter fiberfill;  small  plastic  bag  filled  with 
sand;  4x6-in.  piece  lightweight  card- 
board; scrap  of  fusible  webbing;  lA  yd. 
fleece;  small  black  bead;  thread. 
Instructions:  Approximate  finished 
size  is  7V2  x6  in. 

Enlarge  design  (left)  and  trace  onto 
Aida  cloth.  Outline-stitch  bunny  shape, 
tail,  and  ears  using  3  strands  of  floss. 
Satin-stitch  ears.  With  2  strands  floss, 
stitch  desired  motif  onto  bunny. 

Mark  stitching  line  4  threads  beyond 
outline  stitches.  Pin  fleece  to  wrong 
side  of  Aida  cloth;  sew  on  stitching  line, 
through  all  thicknesses.  Pin  backing  to 
Aida  cloth,  right  sides  together.  Stitch 
on  marked  line  leaving  bottom  edge 
open.  Clip  and  trim  seam  allowances  to 
lA  in.  Turn  right  side  out. 

Sew  bead  for  eye  in  place.  Stitch  tail 
in  turkey  work,  using  6  strands  floss. 
Note:  Pom-pom  may  be  substituted  for 
turkey  work  tail.  Turn  under  lA  in.  on 
bottom  edge;  baste  in  place. 

Trace  base  onto  cardboard.  With  fus- 
ible webbing,  attach  cardboard  to  scrap 
of  backing  following  manufacturer's  di- 
rections. Trim  fabric  to  shape  of  base, 
leaving  Vz-in.  seam  allowances.  Hand- 
sew  gathering  threads  in  seam  allow- 
ances. Tighten  gathering  threads  to 
shape  fabric  to  base;  knot  ends. 

Stuff  firmly  with  fiberfill;  add  small 
bag  of  sand  at  bottom  for  weight.  Slip- 
stitch  base  to  bunny. 

HEARTS  AND  FLOWERS 
SCHERENSCHNITTE,  page  98 
To  order  Scherenschnitte  Set, 
page  57. 

Materials:  10  x  12-in.  piece  tracing  pa- 
per; 10  X  12-in.  piece  90-lb.  hot  press  wa- 
tercolor  paper;  crafts  knife;  ruler  and 
T-square  or  triangle;  plastic-foam  sheet 
or  terry  cloth  towel;  small  and  large 
needle  for  piercing;  glass  to  protect 
work  surface;  acrylic  paints,  if  desired. 
Instructions:  Enlarge  pattern  {left) 
onto  tracing  paper.  Lightly  transfer  to 
watercolor  paper  and  flop  design  to 
complete  motif. 

Place  paper  on  a  layer  of  foam  rub- 
ber or  heavy  towel.  Carefully  pierce 
large  holes  (circles)  and  small  holes 
(dots)  as  indicated  on  pattern  (left)  with 
a  sharp  needle. 

Place  design  on  sheet  of  glass.  Cut 
along  outlines  with  a  crafts  knife.  Note: 
If  paper  tears,  apply  small  amount  of 
white  glue  along  torn  section. 

If  desired,  shade  design  with  diluted 
acrylic  paints.  Refer  to  photograph  on 
page  98  for  ideas. 

Use  a  piece  of  colored  mat  board  or  a 
small-print  gift  wrap  mounted  on  a 
board  as  a  backing  material.  Attach  pa- 
per design  to  board  with  small  amounts 
of  white  glue.  Frame  as  desired. 

continued 
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JbrAIittle 

RomanceTakeThis 

BookTbBed 

It's  64  pages  of  fantasies.  Fantasies  like 
long,  lazy  days  spent  lying  together  on  quiet 
Caribbean  beaches.  Playing  together  under 
crashing  Jamaican  waterfalls. 

Dining  together  on  lobster  and  prime 
sirloin,aboard  one  of  the  most  beautiful 
cruise  ships  in  the  Caribbean. 

On  Royal  Caribbean  you  can  sail  for 
seven,  eighteen  or  fourteen  days.  Just 
mail  your  coupon  for  a  free  brochure. 
Then,  start  packing.Very  little. 

cc  Royal  Caribbean 

Ships  ofNoruxgjan  Registry 


Name 


Achin 


City 


State 


Zip 


lor  your  free  copy  oj  Royal  Caribbean's  new  cruise  vacation  brochure,  see  your  travel  agent. 
Or  send  this  coupon  to  Royal  Caribbean  Cruise  Line,  P.O.  Box  523317,  Miami,  FL  33152-9990. 

I , _   7/202  | 


Free!  the  Ins  And  Outs 
Of  Window  Remodeling. 


If  new  windows  are  part  of 
your  remodeling,  or  if  you're 
replacing  problem  windows, 
the  Window  Beauty  people 
have  just  the  book  for  you. 
It  is  called  "Window  &  Patio 
Door  Answers  From  Andersen" 
and  it's  packed  full  of  facts, 
figures,  window  planning 
ideas-everything  you  need 
to  ensure  window  beauty, 
quality,  low  maintenance  and 
energy  efficiency.  Send  for 
your  free  copy.  Do  it  today! 


For  free  copy  of  "Window  &  Patio  Door  Answers  From  Andersen','  fill 
out  and  mail  this  coupon  to  Andersen  Corp.,  Box  12,  Bayport,  MN  55003. 
I  will  D  remodel  D  replace  □  build. 

Name_ 


jCome. 

nomcto 


Address. 
State 


.  City. 


.Zip. 


.  Area  Code  . 


.  PhoneJ 


Andersen 


OBJECTS  OF  AFFECTION 


continued 


PAPER  BUNNY  CUTOU 


BUNNY  CUTOUTS,  page  98 

Materials:  Typing  paper;  scissors;  in- 
visible tape;  paper  punch. 
Instructions:  Fold  paper  in  half  cross- 
wise. Enlarge  design  (above)  and  trace 
onto  paper;  cut  out.  Make  eye  with  pa- 
per punch.  Bunnies  may  be  taped  to- 
gether or  used  singly. 


HEART  AND  BUNNY 
FRAME 


1  Square  =  1  Inch 


HEART  AND  BUNNY  FRAME, 
page  98 

Materials:  13  x  14-in.  hardboard;  scraps 
of  hardboard  for  rabbits;  6-ft.  lengths  of 
lx2-in.  pine  and  purchased  picture 
molding;   2   yd.   of   l-in.-wide   striped 


002-0287 
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gros-gTain  ribbon;  scrap  of  leather  from 
an  old  belt  or  purse  strap,  or  pliable 
reed  for  heart  edging. 
Instructions:  Enlarge  design  on  page 
140.  flopping  to  complete;  transfer 
heart  cutout  to  13xl4-in.  hardboard, 
centering  design.  Cut  out  heart;  sand 
edges  lightly. 

Transfer  rabbit  body  to  hardboard 
scraps.  Transfer  2  heads  and  2  front 
and  back  legs  to  hardboard  scraps. 

Cut   out    and    sand    edges 
lightly,      shaping      shoulder,        • 
chin,  and  hindquarter  sections. 
Refer  to  photograph  on  page  98 
for  shaping  ideas. 

Drill  '/s-in.  hole  for  eye  through 
head  piece  as  indicated  on  pattern. 

Glue  body  sections  to  hardboard 
backing.  Clamp  or  press  rabbits  under 
weights  and  let  dry  completely.  Glue 
the  head  and  leg  pieces  into  position, 
referring  to  pattern  on  page  140  for 
placement;  allow  to  dry  thoroughly. 

If  desired,  cut  two  12x%-in.  strips  of 
leather  or  reed.  Glue  to  inner  edge  of 
heart  cutout.  Note:  Soak  reed  in  warm 
water  to  make  it  pliable. 

Make  Vi-in.  rabbet  along  one  corner 
of  1  x  2.  Nail  and  glue  molding  to  oppo- 
site edge.  Cut  to  frame  hardboard,  mi- 
tering  corners.  To  assemble  frame,  nail 
and  glue  corners;  let  dry.  Insert  hard- 
board  into  frame;  prime  and  paint  as 
desired;  add  grosgrain  ribbon  trim 
along  front  of  1  x  2  for  decoration. 


HEART  CROSS-STITCH,  page  98 

Materials:  12-in.  square  of  white  har- 
danger;  pink  embroidery  floss;  polyes- 
ter fiberfill  or  quilt  batting;  graph 
paper;  markers.  For  ornament:  Vz  yd. 
backing  fabric;  %  yd.  narrow  lace  edg- 
ing; Vz  yd.  narrow  ribbon. 
Instructions:  Transfer  design  (below 
left)  to  graph  paper,  flopping  to  com- 
plete. Tape  or  sew  around  raw  edges  of 
fabric  to  prevent  raveling. 

Stitch  background  areas  of  heart  us- 
ing 2  strands  of  floss  over  2  squares. 
Note:  The  floral  areas  of  the  design  re- 
main unstitched. 


When  the  stitching  is  complete,  re- 
move tape  from  raw  edges.  Turn  stitch- 
ery  over;  clip  loose  threads  from  back. 

To  block  the  design,  lay  a  thick  cloth 
over  an  ironing  board.  Place  the  fin- 
ished stitchery  right  side  down  over  the 
cloth.  Dampen  a  pressing  cloth  and  lay 
it  on  top  of  the  stitchery.  Press,  using  a 
moderately  hot  iron. 

Frame  as  desired  or  insert  into  Heart 
and  Bunny  Frame  (directions,  pages 
140  and  141).  Stitchery,  if  desired,  may 
also  be  assembled  into  a  small  pillow  or 
sachet  using  coordinating  piping,  lace 
and  backing  fabric.  E§ 


Every  inch  a  lady. 
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A 

VERSATILE 

IDEA. 


Continuous  Cleaning  Toast-R-Oven™  broiler.  Bakes, 
broils,  browns  and  defrosts  to  prepare  snacks  and  full 

meals.  And  since  all  GE  Toast-R-Ovens™  are  now 
Black  &  Decker,  it  comes  with  our  full  2-year  warranty. 


*  BLACK   DECKER 

I Dl- AS  AT  WORK." 


©1986 


CARS 


KEEPING  A  GRIP 
ON  SLIPPERY 


ROADS 


TIPS  FROM  THE  EXPERTS 

You're  cruising  into 
a  highway  turn  when 
the  car's  rear  end  sud- 
denly slides  out  side- 
ways, the  nose  heads 
off  on  its  own,  and  your 
hands  feel  powerless 
on  the  wheel. 

Whatever  the  cause — ice,  snow,  rain-soaked  leaves,  gravel, 
puddles  of  water  or  oil  on  a  worn-smooth  road — you're  into  a 
skid.  What  can  you  do? 

DON'T  hit  the  brakes,  whatever  your  instincts  tell  you. 
"People  tend  to  go  for  the  brakes  as  soon  as  they  lose  trac- 
tion," says  top  woman  auto  racer  Lyn  St.  James.  "But  that 


just  compounds  the  problem.  The  brakes  are  likely  to  lock 
up,*and  you'll  have  no  steering  control  at  all." 

DON'T  try  to  accelerate  your  way  out  of  the  problem, 
either,  hoping  your  tires  will  catch  on  dry  pavement  in  time. 
Stepping  on  the  gas  limits  steering  control  in  the  same  way 
as  braking,  says  Richard  A.  Whitworth,  manager  of  General 
Motors'  Traffic  Safety  Department. 

"Instead,  as  soon  as  you  feel  a  skid  starting,  back  off  the 
brake  and  accelerator  completely.  Then  steer  into  the  direc- 
tion you  want  to  head." 

Keep  your  eyes  focused  down  the  road 

"Good  eye  technique  is  essential  to  safe  driving,"  says  Ber- 
til  Roos,  racing  champion  and  founder  of  a  high-performance 
driving  school  in  Blakeslee,  Pennsylvania  (717/646-7227). 
"Your  eyes  are  like  a  magnet.  Put  them  where  you  want  to 
end  up,  and  your  hands  will  know  how  to  steer." 

Resist  the  natural  tendency  to  shift  your  focus  where  the 
car's  nose  is  pointing  or  at  something  you're  afraid  you'll  hit. 
"You're  sure  to  go  off  the  road  or  hit  the  object,"  he  says. 
"Keep  looking  down  the  road." 

Aren't  you  supposed  to  "steer  into  the  skid?" 

Yes — but  do  you  really  have  a  clear  picture  of  what  that 
means?  "The  concept  can  be  confusing,"  says  Whitworth. 
"And  in  an  emergency,  who  really  has  the  time  to  think  it 
out?  'Let's  see,  the  rear  is  sliding  to  the  right,  so  that's  the 
direction  of  the  skid,  and  I  should  turn  to  the  right.'  " 

Instead,  concentrate  on  moving  the  mass  of  the  car  along  a 
straight  line  toward  your  desired  destination.  "The  slide  will 
automatically  right  itself,"  according  to  Roos. 


A 

BIG  LITTLE 

IDEA. 


Compact  Toast-R-Oven'M  broiler. 

Has  the  versatility  to  bake,  broil,  toast  and  top-brown. 

And  with  its  sleek,  contemporary  design,  it's  perfect 

for  smaller  kitchens  and  tight  spaces. 

*  BLACK    DECKER 


IDi-ASATWORK/' 


QIM6 


142 


BETTER  HOMES  AND  GARDENS,  FEBRUARY  1987 


Spacemaker'"  Toast-R-OverT'  broiler.  A  versatile 

oven  that  saves  counter  space  by  mounting  under 

your  cabinets.  Bakes,  broils,  browns  and  toasts. 

Holds  a  9-inch  pie  tin. 

>BIACK    DECKER 

IDF. AS  AT  WORK."  ©i986 


Learn  to  "feel"  the  car 

Handling  a  skid  requires  some  "seat-of-the-pants"  driving 
and  practice.  "You  have  to  FEEL  the  car  through  your 
hands,  legs,  feet,  and  bottom,"  Whitworth  explains. 

"Just  before  your  brakes  lock  up,  for  example,  the  back 

end  of  the  car  will  give  a  little  wiggle,  or  the  front  end  won't 

respond  to  your  steering.  That's  when  to  ease  up  on  the 

brakes  and  stay  off  the  accelerator." 

Note:  You  may  have  heard  that  you  can  get  extra  steering 

control  by  shifting  out  of  gear 
or  depressing  the  clutch. 
That's  bad  advice  unless 
you've  had  considerable  prac- 


WHEN  YOUR  CAR 
STARTS  TO  SKID 


■  Ease  off  the  brake  and 
gas,  but  be  ready  to  apply 
pressure  to  either. 

■  Keep  your  eyes  focused 
down  the  road  toward 
where  you  want  to  go. 

■  Turn  the  steering  wheel 
to  point  the  car  in  the  right 
direction. 

■  If  you  go  into  a  spin, 
straighten  the  wheels,  and 
ride  the  spin  out. 


tice,  according  to  Whitworth. 

Braking  skills 

"Most  people  brake  too 
late,"  says  Roos.  "Then  they 
have  to  brake  too  hard,  risk- 
ing a  lockup."  Practice  what 
Roos  calls  "brake  alert,"  find- 
ing the  point  where  you  have 
squeezed  out  the  slack  and  the 
brakes  just  start  to  grab.  As 
soon  as  you  spot  a  reason  for 
slowing  up,  go  into  brake  alert 
while  you  evaluate  the  situa- 
tion. That  way,  says  Roos,  you 


can  brake  calmly,  increasing  the  pressure  gradually.  Keep 
your  focus  on  the  reason  for  braking,  and  plan  to  spread  out 
the  braking  evenly  to  the  stopping  point.  Always  brake  with 
your  right  foot  only.  Keep  your  heel  on  the  floor  so  your 
ankle,  not  your  full  leg,  applies  the  pressure.  Plant  your  left 
foot  on  the  floor  to  brace  your  body. 

Should  you  ever  "pump"  the  brakes — depressing  the  pedal 
just  to  the  point  at  which  the  brake  grabs,  then  releasing, 
then  tightening  again?  With  an  impending  crisis,  pumping  is 
better  than  hitting  the  brakes  hard,  the  experts  agree.  But 
pumping  the  brakes  shouldn't  be  necessary  if  you're  driving 
alertly  to  begin  with. 

Note:  Some  models  now  offer  a  computerized  automatic 
braking  system  (ABS)  as  a  standard  feature  or  a  fairly  pricey 
($l,300-plus)  option.  ABS  pumps  for  you  and  keeps  the  car 
going  straight  in  a  lockup  situation.  "It's  a  good  safety  fea- 
ture," says  Whitworth,  "but  if  you're  braking  properly  to 
begin  with,  it  should  never  have  to  go  into  operation." 

Avoid  trouble  to  start  with 

•  Windows  should  be  clear,  headlights  clean. 

•  Check  tires.  Cold  air  lowers  pressure,  giving  less  reliable 
traction.  Adequate  treads  are  a  must  for  holding  to  the  road 
and  shedding  excess  water. 

•  Adjust  driving  to  road  conditions. 

•  Anticipate  problems,  such  as  ice  on  bridges. 

•  Work  on  safe-driving  skills  all  year  around.  "Smoothness" 
is  the  key  idea. 

•  Practice  skid  control  in  a  safe  area — an  empty  lot,  NOT  an 
iced-over  lake.  §§ 

— By  Margaret  Daly 


A 
BEAUTIFUL 

IDEA. 


Attractive  Toast-R-Oven™  toaster.  It's  ideal  for 

heating  those  fast  meals  or  late-night  snacks. 

An  optional  mounting  hood  is  available,  so  you  can 

mount  it  under  your  cabinets  to  free  counter  space. 

>  BLACK    DECKER 

IDEAS  AT  WORK.* 
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)f  ^EnoteSs  Beaches!  Balmy  Seas!  Grand  Adventures! 


By  George  S.  Bush 


Florida:  Warm   waves  attract 
swimmers  in  early  spring. 


Louisiana:  Shrimp  boats  har- 
vest the  Gulf's  bounty. 


Nowhere  are  beaches  whiter,  sands 
softer,  and  shells  more  plentiful  than 
along  the  Gulf.  Play  in  the  surf,  bake  in 
the  sun,  fish  the  day  away.  Come  eve- 
ning, you'll  find  motels,  hotels,  and  re- 
sorts; or  camp  among  the  dunes.  We  show 
you  the  top-rated  Gulf  Coast  areas.  For 
more  stops,  see  "Special  Finds,"  page  146. 


FLORIDA'S 

GOLD 

COAST 

PLEASURES  OF  THE 
PANHANDLE 

The  100  miles  from  Pensa- 
cola  to  Panama  City  are 
Florida's  latest  boom  strip. 
High-rise  condos  and  hotels 
stand  girder  to  girder,  and 
when  there's  space  between, 
new  ones  are  going  up. 

What's  surprising  is  that 
it  took  the  world  so  long  to 


discover  the  Florida  panhan- 
dle. Its  beaches  are  second  to 
none — wide,  smooth,  and  as 
soft  as  baby  powder. 

Most  lodgings  front  right 
on  the  beach,  and  nearby 
you'll  find  lots  of  restau- 
rants, shops,  and  marinas. 
For  a  lively  beach  vacation, 
this  area  is  a  prime  choice. 
Away  from  the  big  hotels, 
you  can  tan,  swim,  and  build 
sand  castles  in  peace,  yet 
still  have  all  sorts  of  resort 
facilities  nearby. 

Lodging    rates    normally 

don't  go  up  until   May   1. 

continued 


Texas:  Miles  of  empty  beaches 
bring  families  back  to  nature. 
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As  close  as  you  can  get  to  a 
lifetime  guarantee. 


CrestThe  dentists'  choice  for  fighting  cavities. 

hown  10  be  an  effective  decay-preventive  dentifrice  that  can  be  ol  significant  value  when  used  in  a  conscientiously  applied  program  of  oral  hygiene  and  regular 
'  Council  on  Dental  Therapeutics.  American  Dental  Association.  ©P&G  1987. 


THE  GULF  COAST 


continued  from  page  144. 
Rates  often  vary,  so  it  pays 
to  shop  around. 

At  Pensacola,  where  you'll 
want  to  see  the  picturesque 
historical  district  and  visit 
the  Naval  Aviation  Muse- 
um, accommodations  at  out- 
lying Perdido  Beach  and 
Navarre  Beach  generally 
are  less  costly  and  less 
crowded  than  what  you'd 
find  at  Pensacola  Beach. 

On  the  other  end  of  the 
strip,  accommodations  in 
the  Panama  City  area  usual- 
ly are  more  reasonable  than 
at  Fort  Walton  Beach  and 
fashionable  Destin. 

INTERIOR  OUTING 

On  the  chance  you  should 
tire  of  lazing  on  the  beach, 
take  a  car  trip  around  the 
back  bays  to  the  moss- 
draped  oaks,  magnolias,  and 
deep  piney  woods  which  are 
found  in  the  unspoiled  inte- 


Commercial  fishing  and  tourism 

rior  of  northwest  Florida. 

There,  you  can  canoe  the 
slow-moving  streams  at 
Blackwater  River  State 
Park,  swim  in  a  spring-fed 
lake  at  Ponce  de  Leon  State 
Recreation  Area,  and  scurry 


go  hand  in  hand  along  the  Gulf. 

through  a  cave  in  Florida 
Caverns  State  Park. 

Information:  The  Flori- 
da Division  of  Tourism, 
126  Van  Buren  Street, 
Dept.  BHG,  Tallahassee, 
FL  32301. 


THE  GULF 
ISLANDS 

WILDERNESS 
ADVENTURES 

Out  in  the  blue,  beyond 
the  horizon,  a  chain  of  barri- 
er islands  shelters  Mississip^ 
pi's  shore.  Human  footprints 
rarely  mark  the  beaches  of 
these  sand  spits.  Pines  sway 
gently  in  the  breezes  on  the 
islands'  interior  hammocks. 

These  islands,  surrounded 
by  water  so  clear  you  can  see 
dozens  of  feet  to  the  bottom, 
are  administered  by  the  Gulf 
Islands  National  Seashore 
and  are  protected  forever 
against  overuse. 

But  if  you  yearn  to  play 
Robinson  Crusoe,  here's 
your  chance: 

For   wilderness    camping 

on   Horn   Island,   visit   the 

continued 


SPECIAL  FINDS 


FLORIDA 

•  Everglades  National  Park — 

Boat   tours   through    mangrove 
swamps;    rental    canoes    also. 


Bayou-style  architecture 


Everglades  City,  southeast  of  Na- 
ples, via  US-41  andState-29. 

•  Busch  Gardens — One  of  the 
country's  outstanding  theme 
parks,  with  rides  and  an  African 
wildlife  preserve.  In  Tampa. 

•  Manatee  Springs  State 
Park — Snorkel  above  a  subma- 
rine landscape  of  wondrous  col- 
ors. Camping  and  canoe  rentals 
on  the  Suwanee  River.  Located 
off  US-98,  north  of  Chiefland. 


•  St.  George  Island — Vacation 
rentals  amid  nine  miles  of  unde- 
veloped high-duned  beaches. 
Take  the  toll  bridge  from  US-98, 
east  of  Apalachicola. 

•  St.  Joseph  Peninsula  State 
Park — Campgrounds,  cottages, 
beaches.  On  State-30E,  west  of 
Apalachicola. 


South   Louisiana  fiddlers  get 
everyone  foot  stompin'. 


•  Wakulla  Springs — Glass- 
bottom  boat  tours  on  a  crystal- 
clear  stream  fed  by  the  world's 
deepest  springs.  Off  State-267 
southwest  of  Tallahassee. 
ALABAMA 

*USS  Alabama  —  Famous 
World  War  II  battleship  and  the 
submarine  Drum.  In  Mobile. 

•  Bellingrath  Gardens  — 

A  floral  spectacular  of  some  65 
acres;  also  tours  of  the  antique- 
filled  Bellingrath  Home.  South- 
west of  Mobile,  via  1-10  and 
Bellingrath  Highway. 
LOUISIANA 

•  Alligator  bayous — Gators 
respond  to  swamp  guide  Annie 
Miller's  calls  and  swim  to  her  tour 
boat  for  snacks.  See  wild  turtles, 
snakes,  and  great  blue  herons.  At 
Houma,  southwest  of  New 
Orleans  on  US-90. 

•  Heart  of  Cajun  country — 
Crawfish  feasts,  Cajun  music, 
tours  of  Shadows-on-the-Teche 
and  Mintmere  plantations,  and 
one  of  America's  oldest  working 
rice  mills.  At  New  Iberia,  west  of 
Baton  Rouge,  via  I- 10  and  US-90. 


The  Texas  Gulf  Coast  offers 
family  campsites  on  the  beach. 

TEXAS 

•  Charms  of  Galveston  — 

Historical  districts  (with  bed-and- 
breakfast  inns),  harbor  cruises 
nearby.  Drive  west  of  the  hotel 
strip  on  Galveston  Island  to  great 
beaches  with  classy  homes  that 
rent  for  low  rates  until  mid-May. 

•  Gladys  Porter  Zoo — Rated  as 
one  of  the  nation's  top  1 0  zoos.  In 
Brownsville,  take  the  Sixth  St.  exit 
0ffUS-77/83. 

•  South  Padre  Island  —  Wild 
barrier  beaches  stretch  north  for 
35  miles  from  the  resort  strip  of 
South  Padre. 
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Graduate  School. 


H 


r.  Goodwrench  is  constantly 
Ding  back  to  school.  Getting 
Jvanced  training  at  GM 
egional  Training  Centers 
iroughout  the  United  States, 
iking  courses  in  turbocharging, 
BS  braking  systems,  electronic 
strumentation  and  all  the  latest 


technology.  So  he  knows  how 
your  GM  car  is  supposed  to  work. 
And  what  to  do  if  it  doesn't. 

The  next  time  your  GM  car 
needs  repairs,  take  it  to  the 
man  who's  factory-equipped 
with  the  latest  technology. . . 
Mr.  Goodwrench. 


No  one  knows  your  GM  car 
better.  No  one.  Mr.  Goodwrench 
has  genuine  GM  parts  designed 
specifically  for  your  GM  car. 
Including  GM  Goodwrench        i 
Brake  Shoes  and  Disc  Pads. 
-~ =t|  Ask  for 
them. 


GM  QUALITY 
SERVICE  PARTS 


ran™ 


CHEVROLET  •  PONTIAC  •  OLDSMOBILE  •  BUICK  •  CADILLAC  •  GMC  TRUCKS 


k\  Goodwrench 


Low  isn't... 


lowest, 

20 


MENTHOL  CIGARETTES 


100* 


Lowest  TarlOOs 

Menthol  Soft  Pack 


4mg       5mg       7mg       5mg         3mg 


Now  Menthol  is  lowest 

By  US.  Gov't,  testing  method. 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


NOW  THE  LOWEST  OF  ALL  BRANDS 

Competitive  tat  levels  reflect  either  the  Jan  '8b  FTC  Reputt  01  f  rC  method 

SOFT  PACK  100s  FILTER.  MENTHOL:  3  mg.  "tar",  0.3  mg.  nicotine 
av.  per  cigarette  by  FTC  method. 
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continued  from  page  146. 
headquarters  of  the  Nation- 
al Seashore  in  Ocean 
Springs,  Mississippi.  The 
staff  will  put  you  in  contact 
with  boat  captains  autho- 
rized to  ferry  adventurous 
vacationers  over  the  12  blue- 
water  miles  to  and  from 
Horn  Island  (about  $25  per 
person  round-trip). 

You  may  not  see  another 
soul  on  this  14-mile-long  is- 
land, so  be  ready  to  really 
rough  it  during  your  stay. 

Besides  camping  gear, 
bring  plenty  of  insect  repel- 
lent, food,  and  enough  water 
for  your  stay,  and  be  sure  to 
pack  out  everything  you 
brought  with  you. 

ADDITIONAL  ISLAND 
OPTIONS 

If  all  this  sounds  too  prim- 
itive and  lonely,  you  can 
make  a  day  outing  to  Ship 
Island,  which  also  is  part  of 
the  National  Seashore. 
From  Easter  to  Labor  Day, 
excursion  boats  depart  from 
the  coastal  towns  of  Biloxi 
and  Gulfport. 

About  40  miles  out  from 
Biloxi,  you'll  discover  anoth- 
er group  of  islands,  the 
Chandeleurs.  Though  not 
part  of  the  National  Sea- 
shore, these  islands  are  also 
uninhabited,  barely  rising 
above  the  Gulfs  blue  waters. 

Twice  weekly,  for  two 
nights  and  three  days,  you 
can  sail  to  this  Robinson 
Crusoe  playground  on  fish- 
ing or  sunning  expeditions 
aboard  a  boat  that  sleeps  16 
guests  in  cabins. 

The  boat  carries  skiffs  for 
exploring  the  islands  and 
fishing  ($300  per  person). 

Information:  Gulf  Is- 
lands National  Seashore, 
3500  Park  Ra\,  Dept.  BHG, 
Ocean  Springs,  MS  39564; 
Mississippi  District  Head- 
quarters, Gulf  Coast  Con- 
vention &  Visitors 
Bureau,  Box  4554-BHG, 
Biloxi,  MS  39535. 


Laughing  gulls  flock  to  South  Padre  Island,  Texas. 

CORPUS  CHRISTI 


WHOPPERS  TO 
WHOOPERS 

North  of  Corpus  Christi, 
Texas,  the  snug,  cozy  atmo- 
sphere of  villages  resembles 
New  England  coastal  towns. 
To  the  south,  starting  almost 
at  the  city's  doorstep,  stretch 
80  unspoiled  miles  of  wind- 
swept dunes.  The  crash  of 
breakers  and  cries  of  gulls 
are  the  only  sounds  you 
hear.  Then,  there's  the  city 
itself,  with  its  waterfront  ho- 
tels, fine  restaurants,  and 
busy  port. 

FISHING  OR  BIRDING 

Fishermen  head  for  Port 
Aransas,  at  the  northern  tip 
of  Corpus  Christi's  Mustang 
Island.  From  here,  party 
boats  make  their  way  to  dis- 
tant reefs  in  search  of  snap- 
per, sea  trout,  and  grouper. 

Rockport  is  your  base  for 
yet  another  unique  experi- 


ence: whooping  crane  tours 
to  nearby  Aransas  National 
Wildlife  Refuge.  These  rare 
cranes  (about  94  in  all)  make 
tidal  marshes  their  winter 
home.  Whooping  crane  tours 
aboard  small  motorboats 
run  until  late  March. 

BEACHCOMBING 
AND  CAMPING 

Confirmed  beach  lovers  go 
to  Padre  Island  to  hike  and 
explore.  At  the  island's 
northern  end,  before  the  Na- 
tional Seashore  begins,  you 
can  camp  along  the  dunes. 
Within  the  National  Sea- 
shore, just  35  miles  from  the 
city,  there's  a  clean  camp- 
ground, boat  ramps,  and  a 
lifeguarded  beach. 

Information:  Corpus 
Christi  Area  Convention 
&  Tourist  Bureau,  Box 
2664-BHG,  Corpus  Christi, 
TX  78403.  D 


FAVORITE 

FAMILY 
RESORTS 

Inexpensive  =  less  than  $70 
Moderate  =  less  than  $100 
Expensive  =  more  than  $100 
One  night's  lodging  for  a  fam- 
ily of  four,  off-season. 

FLORIDA 

•  Bluewater  Bay 

On  the  wide  bay  behind 
barrier-island  beaches  of  Fort 
Walton  Beach  and  Destin. 
Condos  and  rental  homes  in 
woods  and  near  the  water. 
Golf,  tennis,  pool,  beach,  ma- 
rina. Box  247,  Niceville,  FL 
32578.  Inexpensive. 

•  Sandestin  Beach  Resort 
Condo  villas  located  along- 
side fairways,  ponds,  and  the 
bay.  Golf  and  tennis.  For 
swimming  and  sailing,  you 
ride  to  the  beach,  where  lodg- 
ings are  in  high-rise  condos. 
US-98  E.,  Destin,  FL  32541. 
Inexpensive. 

•  South  Seas  Plantation 
Lovely  town  homes.  Beach, 

pools,  golf,  tennis.  Captiva  Is- 
land, FL  33924.  Expensive. 

•  Casa  Ybel 

Condo  resort.  Beach,  golf, 
tennis.  Box  167,  Sanibel  Is- 
land, FL  33957.  Expensive. 

•  Innisbrook 

Condos  tucked  amid  1 ,000 
acres  of  gardens.  Golf,  tennis. 
Drawer  1088,  Tarpon  Springs, 
FL  33589.  Inexpensive. 

ALABAMA 

•  Gulf  State  Park  Resort 

One  of  the  finest  Gulf 
beaches,  plus  golf,  pool,  ten- 
nis. Box  437,  Gulf  Shores,  AL 
36542.  Inexpensive. 

•  Marriott's  Grand  Hotel 
Good  lodgings,  food,  and 

service,  plus  every  kind  of  va- 
cation activity.  Point  Clear,  AL 
36564.  Moderate. 

MISSISSIPPI 

•  The  Broadwater  Beach 

Parklike  33-acre  enclave. 
Swimming  pools  linked  by  wa- 
terfalls. Golf,  tennis,  boating. 
Biloxi  Beach  is  across  the 
street.  Box  127,  Biloxi,  MS 
39533.  Moderate. 
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New  'Bath-Time'  Organizer 
is  a  lovely  value. 

Only  $20.00! 


Chocolate 


Vanilla 


Peach 


Powder  Blue 

FREE! 


Che 
cole 
Pea 


hoice  of  4  decorator  bath 
lors:  Chocolate,  Vanilla, 
ch  or  Powder  Blue. 


With  every  "Bath-Time" 
ordered  you  receive  a 
matching  pair  of  lovely 
"Bath  Swans"  at  no 
charge.  A  $2.50  value. 
Approx.  4"  x  3 '/'each. 

IHHHI 


It's  a  precision  quartz  timepiece. ..beautiful  accessory 
...great  organizer!  The  new  "Bath-Time"  organizer  is  the 
ultimate  bath  accessory  and  the  value  is  incredible. 
14'/.,"  x  12%"  wide  overall,  its  quartz  battery  clock  has  a 
sweep  second  hand  and  protective  cover.  Handy  3  Va"  deep 
shelf  keeps  your  favorite  cosmetics  at  your  fingertips- 
just  above  your  fingertip  towel  bar!  You'll  absolutely  love 
it,  and  your  friends  will  envy  your  good  taste,  because  it 
looks  so  great.  So  order  today  and  save!  Don't  forget! 
You  get  a  free  pair  of  "Bath  Swans". 

As  always,  your  satisfaction  is  assured  with  Wild  Wood 
Gallery  or  your  money  promptly  refunded. 

Clip  and  mail  today!  Or  for  credit  card  orders  call  us 

toll  free,  8  a.m.  to  5  p.m.  E.T.,  Mon.-Fri.  at  1-800-535-6600. 

In  New  York,  call  1-315-469-5070. 


Wild  Wood  Gallery,  Inc.  Dept.  163S 
P.O.  Box  300,  4001  South  Salina  St. 
Syracuse,  NY  13205-0300 
Yes!  Please  rush  my  order  today! 

#802377  Chocolate  Organizer (qty.) 

#802378  Vanilla  Organizer (qty.) 

#802379  Peach  Organizer (qty.) 

#802380  Powder  Blue  Organizer (qty.) 

at  $20.00  +  $4.00  shipping  for  each 

($24  00)  lotal$ 

&£».*»).  Sa)es  Tax  (NYS  resjdents  on,y)  $ 

Total  Enclosed  $ 

□  My  check  or  money  order  is  enclosed  (DO  NOT  send  cash). 
Charge  to    □  MasterCard    □  Visa    □  American  Express 


Card#. 
Name_ 


.Exp.  Date. 


Address. 
City 


.State. 


.Zip. 


I  understand  I  must  be  completely  satisfied  or  my  money 
will  be  refunded  (U.S.  shipments  only.) 


.J 


Better 
THTomes 

Jl.    _A_  and  Gardens  • 

Shopping  editor's  choice 

Discover  the  ease  and  pleasure  of  shopping  by  mail.  Order  from 
the  convenience  of  your  own  home  with  complete  confidence.  If 
not  delighted,  each  company  will  happily  refund  your  money. 

ByArlene  Aviles  Tw0  Famous  Farmers 

Are   warming    hearts    in    rural  | 
homes  across  the  country!  Thou- 
sands of  the  large  ( 14"  x  18"),  full- 
color  posters  have  been  ordered  I 
across  the  U.S.  Just  $3  plus 
$1.25     shpg.     Also    available 
14"x18"  Wall  Plaque  of  our  full- 
color  poster,  mounted  on  a  wood 
base,  then  sealed  with  acrylic  for  | 
a  quality  finish  that'll  last  a  lifetime. 
$9.95  +  $3  shpg.  Hoist,  Inc., 
Dept.  BHP-287,  1118  W.  Lake, 
Box  370,  Tawas  City,  Ml  48764. 

Personalized 
sewing  labels 

Your  originals  deserve  these 
washable  woven  rayon  taffe- 
ta labels.  Sew  into  knits, 
dresses.  Eggshell  back- 
ground, rich  red  printing  with 
multi-colored  trim.  Specify 
"hand  made"  or  "made  es- 
pecially" and  one  name  per 
set.  We  ship  in  48  hours. 
20/$4.95,  40/$7.95, 

80/S11.95.  Gemini  Gifts, 
5695  Xenon  Way,  Dept.  402- 
A,  Arvada,  CO  80002. 
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Windowbox  Dahlias 

Fill  your  windowboxes  with 
rainbows  of  color  all  summer 
long.  Twelve  clumps  of  dahl- 
ias shipped  to  your  area  as 
soon  as  danger  of  frost  has 
passed.  A  gardener's  de- 
light, you'll  want  some  for 
yourself  and  to  give  as  gifts. 
Regular  value  $21.95.  1  col- 
lection—12  clumps  (mixed 
colors)  for  $7.95  +  $2.00 
postage.  2  Collections— 24 
clumps  (mixed  colors)  for 
$15.25  +  $2.00  postage. 
Van  Bourgondien  Bros., 
Dept.  4206,  Box  A,  Babylon, 
NY  11702. 


Deep  drop  dust  ruffles 

Old  fashioned  dust  ruffles  for 
high  colonial  beds.  Gener- 
ously gathered;  split  corners 
and  self-matching  fabric  plat- 
form. Quality  opaque  poly- 
/cotton  no-iron  muslin.  Natu- 
ral or  White.  18"  drop— twin 
$40;  full  $46;  queen  $55; 
king  $62.  22"  drop— twin 
$47;  full  $54  ;  queen  $64; 
king  $70.  Add  $3.50  post. 
Free  color  catalog.  Colonial 
Maid  Curtains,  CAE-BB, 
Mamaroneck,  NY  10543. 


■.  J 
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360  2-story  home  plans 

A  288-page  book,  1,200  il- 
lustrations featuring  authen- 
tic Early  American  exteriors. 
Also,  English,  French,  Span- 
ish, Contemporary  styles. 
Practical  floor  plans  for  all 
budgets  and  a  wide  variety 
of  family  living  patterns.  Blue- 
prints available.  $6.95  post- 
paid. Home  Planners,  Inc., 
Dept.  BHE72,  23761 
Research  Drive,  Farmmgton 
Hills,  Ml  48024. 
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jV/an  Bourgondien's 


ylilies 

BARGAIN  OFFER 


Blooms  All  Summer  Long 

Gorgeous  Floral  Color!  This  money-saving  offer 
by  Van  Bourgondien,  to  make  new  friends,  con- 
tains a  collection  of  the  finest  hybrid  daylily 
varieties  available  ...  at  up  to  55%  savings. 
They  bloom  in  profusion  all  summer  long,  from 
June  to  Sept.,  each  plant  is  covered  with  a  mass 
of  flowers.  And,  they  are  super  hardy  plants, 
grow  almost  anywhere,  with  lush  green  sword- 
like foliage.  Thrive  in  full  sun  or  partial  shade. 

Bright  Rainbow  Colors 

You'll  enjoy  these  large  flowers,  up  to  7"  across, 
with  their  bright  colors,  wide  petals  and  floral 
design.  This  collection  contains  mixed  colors  of 
bright  red,  deep  red,  yellow,  orange,  pink,  peach 
and  two-toned  varieties.  They're  excellent  for 
tall  borders  or  cover  for  banks  and  unsightly 
areas.  Grow  3-4  ft.  tall,  bloom  year  after  year. 
So,  order  now  with  discount  coupon  below  .  .  . 
we  will  rush  your  plants  to  you  at  the  proper 
planting  time.  This  offer  expires  May  1,  1987. 


HYBRID  DAYLILY  OFFER 

Item  4235 

Now,  a  color  mixture  of  choice  Hybrid  Daylilies  as 
low  as  $1.00  each,  or  less. 

1  Group  (9  plants)  reg.  $21.75 now  $9.95 

2  Groups  (18  plants)  reg.  $40.25  ....  now  $17.95 
4  Groups  (36  plants)  reg.  $75.00  ....  now  $33.75 

Add  $2.00  for  shipping  &  handling  charge 


SEND  FOR 

Free  Catalog 

A  full-color  book  of 
over  1000  unusual  bulbs, 
plants  and  fruits. 


SATISFACTION  GUARANTEED-ORDER  TODAY 


an  Bourgondien  Bros. 

Box  A,  Rt.  109,  Babylon,  NY  11702 


3    Van  Bourgondien  Bros.,  Box  A,  Dept.  4235,  Babylon,  NY  1 1 702 


d    Please  send  me 


Hybrid  Daylily  Offer. 

□  Send  me  your  Free  Catalog. 
M    Name 


group(s)  of  your     Amt.  End.  $_ 


□  MasterCard 

□  Diner's  Club 
Card  # 


or  charge  my  credit  card. 

□  Visa     □  American  Express 
Expire  Date 


Signature. 


Address . 
City 


State . 


Zip. 


Hybrid  Daylily  Offer-Item  4235 

□  1  Group  (9  plants) for  $9.95  plus  $2 

□  2  Groups  (18  plants)  ....  for  $17.95  plus  $2 

□  4  Groups  (36  plants)  ....  for  $33.75  plus  $2 

N.Y.  State  Residents  Add  Sales  Tax 


FACTORY  DIRECT  TABLE  PADS 

GUARD  YOUR  TABLE  AND  SAVE! 


Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manufac- 
turer. No  advance  deposit  or 
messy  C.O.D.  You  pay  nothing 
until  you  receive  your  table 
pads  and  are  completely 
satisfied. 


Phone  1  -800/328-7237  —  Ext.  210 

108  Briarcliff,  Thomasville,  North  Carolina,  27360 
!NIRY  ,,.,,  612/646-6778  —  Ext.  210 


(S&ifyjjk 


TABLE  PAD  CO. 

SINCE  191 1 


FOR  PET'S  SAKE  — Don  t 
your  dog  or  cat  getting  lost!  S 
lifetime    I.D.    tag   ensures   a 
Engraved    with    pet's    name, 
address,   phone.   Handy  hook 
animal's  collar.  We  ship  in  48 
ppd.  Gemini  Engraving  Co., 
5695  Xenon  Way,  Arvada.  CO 


worry  about 
tainless  steel 
safe  return, 
your   name, 

attaches  to 
hours.  $3.00 
Dept.  402-B, 

80002. 


.X 


WORLDS  LARGEST  INVENTORY! 
DISCONTINUED 

China  &  Crystal 


We  carry  all  major  brands  of  bone  china, 
earthenware  and  crystal.  Complete  your 
treasured  settings.  Write  or  call  about  your 
patterns  today. 

VISA  or  MasterCard  accepted. 

We  BUY  and  SELL  -  Call  (919)  275-7224 


Replacements,  Ltd. 

'  1510  HolDroofc  SI    Depl   G2  Greensboro   NC  27403  2785  l 


WIND  DIRECTION  AT  A  GLANCE 


WEATHER  VANES  odd  finijhing  touch  to  your  home,  garage,  farm  or 
ronchl  Ornamental  oj  well  OJ  useful.  Wind  direction  ot  a  glonce. 
Balanced  arrow  on  friction  free  bearing  responds  to  slightest  breeze! 
Made  of  rust  free  aluminum  with  baked  vinyl  cooling.  Mounting 
hardware  included.  Arrow  23"  long.  Support  27"  high.  Great  gifts! 

Crowing  Rooster  $16.95  +  $3  p&h 

Galloping  Horse  $16.95  +$3  p&h 

SAVE  MORE!— two  for  $33.50  +  $3.25  p&h 
Send  a  check  or  M.O.  15  day  money  bock  guarantee. 

Uni  CT     IMr    Dept.  BHV-287,  1118  W.  Lake 
nvUI,   IIN^..  Box  370,  Tawas  City,  Ml  48764 


Send  for  the  free  Log  Home  Lovers  Design 
Booklet  or  order  our  new  color  Plan  Book  of 
100  beautiful  models,  $6.95  ($8.95  first  class 
mail).  MasterCard  or  Visa  accepted. 

Call  toll  free  1-800-558-5812 
In  Wisconsin  1-800-242-1021 


Log  Homes.-, 

Greatwood 


Dept.  B27.  P.O.  Box  707.  Klkhart  Lake.  WI  53020 


Create  BRAIDS 

Many  styles  for  long  and  medium  hair 

and  any  texture 

Made  easy,  step-by-step  illus- 
trated instructions  are  like  an 
expert  hair  stylist  helping  you 
with  this  guide.  A  variety  ol 
styles  for  daytime,  work,  sports, 
swimming,  dancing,  dating,  par- 
ties and  sophisticated  occa- 
sions. From  basic  English, 
French  and  Dutch  braids  to  ex- 
otic styles.  Advice  on  hair  care 
for  attractive  braids,  best  outfits 
and  hair  ornaments  for  each 
VALCO  Publ.,  Dept.  BE-23  style.  Send  S7.95  plus  95e  ship- 
Box  2012  ping  |0r  braids  book.  30  day 
New  Rochelle.  NY  10802  money  back  guarantee. 


LEVOLOR  1"  Monaco  Blinds 
And  Other  Window  Treatments 


I  Plus  Custom  Window  Treatments  From:  I 
LOUVER  DRAPE 
DEL  MAR  •  KIRSCH 


FREE  DELIVERY  ON  MOST  WINDOW  TREATMENTS 
ANYWHERE  IN  U.S.A.  EXCEPT  HAWAII  *  ALASKA 


WALLPAPER 

SUPER  SAVINGS  ON  NATIONAL  BRANDS 


Custom  Windows  &  Walls 

32525  STEPHENSON  HIGHWAY 
MADISON  HGTS.,  MICHIGAN  48071 

Call  Toll  Free  1-800-772-1947 

In  Michigan  1-313-585-3026 


Useful  instant  speller 

6,000  commonly  misspelled  words  correctly  spelled, 
divided,  accented.  Press  release  tab  with  pointer  on  first 
letter  of  word  wanted.  In  a  flash  find  your  answer.  You'll 
want  one  for  the  home,  school  and  office.  Makes  a 
unique  gift,  too!  $6.97  +  $1.00  postage;  2  for  $12.97  + 
$1.45  postage.  Order  from  Hoist,  Inc.,  Box  370,  Dept. 
BHI-287,  1118  West  Lake,  Tawas  City,  Ml  48764. 


Bosom  Buddy 

Breast  Form  for  mastectomees  fits  inside  your  bra, 
matches  former  size  and  contour.  Cool,  comfortable 
and  washable.  No  plastic,  silicone  or  rubber  used  in 
construction.  Fits  your  regular  bra.  Please  specify  bra 
and  cup  size.  $49.95.  Larger  sizes  $55.  Add  $3 
postage.  Money  back  guarantee.  Free  brochure. 
Visa/MC.  B  &  B  Company,  Dept.  BH-327.  Box  5731, 
Boise,  Idaho  83705.  Phone  (208)343-9696. 

Quaint  Victorian 
COFFEE  TABLE 

with  Imported  Marble  top 

New  way  to  save  on  Yesteryear  furniture. 
Most  Items  shipped  direct  from  factory  to  you. 
Huge  choice  of  sofas,  chairs,  tables,  quaint 
lamps,  clocks.  Also  beds,  mirrors,  desks.  Send 
S1.00  tor  80  page  catalog;  we  refund  $2  on  first 
urchase 

MAGNOLIA  HALL  (Dept.  BH-27) 
726  Andover,  Atlanta,  GA  30327 


Abasement  toilet 


FLUSHES  UP  To  Sewer  or 
No  Digging  Up  Floors 
Install  It  Yourself  -  Anywhere 
Write  McPherson,  Inc.,  Dept.  28 
Box  15133     Tampa,  Florida  33684 


fcBcTanTT^ 


ml  LILIES 


HUNDREDS  OF  WORLD 
FAMOUS  GARDEN  AND 
GREENHOUSE  VARIETIES 
Send  SI  (deductible)  for  72-page  catalog  to: 

REX  BULB  FARMS,  BOX  774  E 

PORT  TOWNSENO.  WASHINGTON.  W !6K 


Discount  Wallcovering 
THE  PHONE  WAY" 

30%-50% 

Buy  Direct- All  Brands  -  First  Quality 

^  Free  Delivery  r 

No  Sales  Tax  (outside  PA) 


SHOP  IN  YOUR  NEIGHBORHOOD 
Write  Down  Pattern  Number/Book;  Then  Call 

SILVER  WALLPAPER,  INC. 

3001-11  Kensington  Ave  .  Phila  ,  PA  19134 

Toll  Free  1-800-426-6600 
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American  Families 


PECIAL! 


3  9042  02205777  9     }fJtTf 
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Foreign  intrigue 

» 

The  Eurostyle  Kitchen  Suite 


AN  ARMSTRONG  ADVENTURE  IN  SPACE 

When  European  polish  and  sophistication 
meet  an  ail-American  split-level  ranch, 
the  result  is,  to  say  the  least,  intriguing. 

The  ranch's  predictable  kitchen- 
and-separate-formal-dining-room 
layout  has  been  transformed. 
Now,  instead  of  the  expected 
spaces,  you  have  a  cozy  den 
with  fireplace,  family  room, 
entertainment  center,  home- 
work and  computer  area, 
formal  and  informal  dining  room, 
and  a  place  to  enjoy  family  and 
company  while  you  cook.  In 
other  words,  a  kitchen  suite. 

Three  unique  living  spaces 
united  by  a  designer  solarian 

The  look  is  sleek  and  glamorous.  And 
it's  the  Armstrong  Solarian  floor  that 
makes  it  all  work.  Installed  on  an  angle, 
the  bold  squares  of  the  Solarian  floor 
accentuate  the  suite's  diagonal  walls. 
The  floor's  glossy,  no-wax  shine  is  the 
perfect  foundation  for  the  Eurostyle 
look.  But,  most  important,  it's  the 
Armstrong  Solarian  floor  flowing 
throughout  and  uniting  all  the  spaces 
that  makes  this  suite  come  together  so 
beautifully. 


>:fi 
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(Armstrong 

so  nice  to  come  home  to ' 


To  see  more:  For  a  free  color  "Eurostyle  Kitchen  Suite" 
booklet  with  many  photos,  floor  plans,  and  product  infor- 
mation, call  the  toll-free,  Armstrong  Consumer  Line: 
1  800  233-3823,  ask  for  Dept.  73FBH.  Or  send  coupon  to: 

Armstrong,  Dept.  73FBH,  P.O.  Box  3001,  Lancaster,  PA  17604 
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^k    \  y  ^  Mm  cheese  ai 

Calcium. 


MADE  SIMPLE  BY  A 

NUTRITIONAL  EXPERT 

NATURE. 


Only  nature  provides 
such  a  delicious  vari- 
ety of  ways  to  meet 
your  daily  calcium  re- 
quirement (800  mg.): 
2  oz.  Swiss  cheese 
(544mg.),2oz.bleu 
cheese  (340  mg.), 
1  cup  cottage  cheese 
(154mg.),lcup 
plain  lowf  at  yogurt 
(415  mg.),l  cup  whole 
milk  (291  mg.). 


What  could  be  easier  than 
getting  all  of  your  cal- 
cium from  natural,  delicious 
dairy  foods? 

Three  servings  from  a  variety 
of  cheese,  cottage  cheese, 
yogurt  and  milk  can  give  you 
all  the  calcium  you  need  every 
day*  A  single  ounce  of  Swiss 
cheese  will  give  you  over  33%. 
A  cup  of  plain  yogurt  provides 
more  than  50%.  A  cup  of  cot- 
tage cheese  is  17%.  And  a  glass 
of  milk  is  over  35%. 

It's  as  easy  to  add  more  dairy 
foods  to  your  diet  as  it  is  to 
enjoy  them.  Like  having  cap- 
puccino or  caffe  latte  instead 
of  black  coffee.  Or  adding 
yogurt  and  cinnamon  to  a  bowl 
of  fresh  fruit. 

You  can  start  a  meal  with 
and  French  bread  or 
end  it  with  cheese, 
apples,  pears  and  figs. 
Stay  on  a  diet  and 
have  your  carrot 
and  celery  sticks  with  a  cottage 
cheese,  yogurt,  green  onion 
and  dill  weed  dip.  And  dairy 
foods  are  always  enjoyable 
by  themselves. 

So  while  you're  getting  your 
calcium,  dairy  foods  are  also 
giving  you  vitamins  A,  Be,  B12, 
riboflavin  and  protein.  Plus 
important  minerals  like  zinc, 
phosphorus  and  magnesium. 

Finding  such  a  desirable 
source  of  calcium  is  no  longer 
wishful  thinking.  After  all, 
what  could  be  more  natural 
than  getting  your  calcium  the 
way  nature  intended? 

•  Percentages  based  on  the  Recommended  Dietary  Allowance 
(RDA)  of  800  mg.  per  day  of  calcium  for  women.  19  and  older. 
However  the  RDA  for  pregnant  and  nursing  women  is  1200  mg. 


DAIRY  CALCIUM.  CALCIUM  THE  WAY  NATURE  INTENDED 
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Also  available  in  Flip-Top  box. 
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SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


Kings  &  100's  Soft:  10  mg  "tar,"  W  mg  nicotine  av  per 
cigarette.  FTC  Report  Feb.'85  —  1 0O's  Box  11  mg  "tar," 
0  8  mg  nicotine  av  per  cigarette  by  FTC  method. 
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Only  5%  of  the  world's 

spices  meet  Durkee's 

quality  standards. 

Durkee  World  Class  Spices' 
For  cooks  who  care. 
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Believe  it  or  not 
the  prunes  have  more 


fiber  than  the  cereal 


If  you  ve  been  eating  bran 
cereal  to  get  your  daily 
fiber,  we  have  a  little 
suggestion. 
The  tasty 
California  prune. 
I  Because  three 

prunes  actually  have 
even  more  dietary 
fiber  than  this  entire 
bowl  of 
bran  flakes; 
The  fact  is, 
prunes  have  more 
fiber  per  serving  than  almost  any  food  you  can  name. 

And  if  you  add  prunes  to  your  cereal,  you  wont 
just  be  getting  more  fiber,  "foull  be  getting  different 
kinds  of  fiber. 

Which  is  important  Because  many  nutritionists 
suggest  that  wheat  fiber  and  fruit  fiber  is  a  healthy  combination. 

Besides,  there's  one  more  thing  prunes  can  do  for  bran  cereal. 
They  can  make  it  taste  delicious. 


One  way  to  serve  your  family 
prunes  is  in  a  salad.  You'll  find  more 
helpful  serving  suggestions  in  our  free 
brochure.  For  your  copy,  write  to 
Prune  Ideas,  P.O.  Box  882168,  San 
Francisco,  CA  94188-2168. 


*Vi  cup  of  40%  bran  flakes. 


PrunesThe  high  fiber  fruit 


©  California  Prune  Board  1986 


Introducing 
Lea  &  Perrins 

White  Wine 
Worcestershire 


vbrcestersw 


rnniii 


,0*ch'cken, fish  and  lighter 

10  FL  0/S  (296  ml) 


©  1987  Lea  &  Perrins,  Inc. 


Reintroducing 
chicken. 


Chicken  has  never  tasted  this  extraordinary. 

Then  again,  it's  never  been  made  with  new  Lea  &  Perrins 

White  Wine  Worcestershire  Sauce. 

An  exquisite  blend  of  white  wine  and  the  choicest  herbs 

and  spices  for  a  delicate,  yet  distinctive  flavor. 

Superb  for  fish,  salads  and  other  lighter  foods  too. 

For  a  free  recipe  book,  write  to  Lea  &  Perrins, 

Fairlawn,  N.J.  07410. 
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2  Tb.  vegetable  oil 

2!/2  lb.  chicken  cut  up 

salt  and  pepper  to  taste 

16  baby  carrots  peeled  or 

2  lg.  carrots  peeled  and  cubed 

1  med.  red  onion  sliced  or 

16  pearl  onions  peeled 

1  green  bell  pepper  sliced 

1  red  bell  pepper  sliced 

16  sm.  mushrooms  sliced 

3/4  cup  Lea  &  Perrins  White  Wine 

Worcestershire  Sauce 

1/4  cup  yogurt  or  light  cream 

Heat  oil  in  a  large  skillet, 

season  chicken  and  brown  pieces 

over  moderately  high  heat 

until  golden  on  all  sides, 

about  15  minutes. 

Add  vegetables  and  turn  to  glaze. 

Drain  excess  fat. 

Pour  White  Wine  Worcestershire 

over  all. 

Cook  15  minutes  more,  basting 

occasionally,  until  chicken 

and  vegetables  are  tender. 

Stir  in  yogurt  or  cream  and 

warm  through.  Serves  4 


(Jolden  Chicken  with 
(iarden  Vegetables. 
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instant 


reliever 

. . .  dry  skin  itch  too! 

Instantly  on  contact.  That's  how 
fast  LANACANE®Creme  Medication 
starts  working  to  relieve  the  itch. 
And  a  lot  more. 

LANACANE  contains  the  special 
type  of  anesthetic  used  worldwide 
by  doctors-who  know  it's  the 
only  way  to  attack  pain  and  itch- 
ing instantly.  Moisturizing  lotions 
don't  contain  any  pain  or  itch  killers 
at  all. 

LANACANE  Creme  simply  shuts 
off  the  itch.  On  contact.  Quickly  and 
effectively. 

What's  more,  LANACANE  is  not  a 
hydrocortisone  like  Cortaid®  and 
Cortizone-5,  which  work  slowly,  in- 
directly. With  no  painkillers  at  all, 
hydrocortisones  don't  work  on  some 
of  your  most  common  itches,  includ- 
ing dry  skin  itch. 

LANACANE  works  directly  on 
every  kind  of  itch.  From  insect  bites 
to  dry  skin,  to  personal  itching.  It 
safely  relieves  the  pain  of  your  irri- 
tated, inflamed  skin  tissue.  No  mat- 
ter how  sensitive  the  area.  And 
LANACANE  Creme's  special  anti- 
bacterial action  helps  speed  your 
body's  natural  healing  process. 

LANACANE  even  contains  Aloe  to 
soothe  and  moisturize  the  skin. 

Yet,  for  all  that  relief,  ounce  for 
ounce,  LANACANE  costs  far  less  than 
leading  hydrocortisones. 

No  wonder  LANACANE  is  the 
world's  leader  in  fast  itch  relief. 


LANACANE 


LETTERS 


FAMILY  NETWORK 


Readers'  comments  and  solutions  to  family 
and  community  problems 


Preventing  boredom 

Just  when  my  patience  is  taxed  to 
the  limit,  my  son  says,  "I'm  bored."  At 
these  moments,  the  last  thing  I  want  is 
to  solve  his  problem.  So  I  decided  to 
plan  ahead  and  made  an  "Fm-bored 
basket."  We  wrote  fun  activities  and 
jobs  for  him  on  slips  of  paper.  Now, 
when  I  hear  "I'm  bored,"  I  say,  "Go  get 
an  idea  from  the  basket." 

Mrs.  Douglas  L.  Francis 
La  Mirada,  Calif. 

Entertaining  teens 

When  the  local  theater  in  our  small 
town  closed  last  year,  our  teens  were 
left  with  little  to  do  on  Friday  nights.  So 
a  group  of  concerned  citizens  began 
"Fridays,"  a  new  teen  center  at  a  local 
church.  Two  hundred  attended  the  first 
night,  and  it's  been  a  success  ever  since. 
There's  a  dance,  video  games,  a  snack 
bar,  and  a  conversation  pit.  I'm  really 
proud  of  our  small  town. 

Sue  Huffstutter 
Lakeuiew,  Oreg. 

Peace  over  toys 

My  son  and  daughter  used  to  Fight 
over  toys.  No  matter  how  I  intervened, 
they  considered  me  unfair.  Now  I  give 
them  the  choice  of  settling  the  dispute 
themselves  within  a  speciFic  length  of 
time  or  giving  up  the  toy.  There  is  to  be 
no  grabbing,  hitting,  or  pulling,  and 
both  children  must  be  satisFied  with  the 
solution.  I  set  a  timer  and  stay  within 
earshot.  When  the  timer  goes  off,  I  re- 
turn to  two  happy  children. 

Francine  Lasken 
Annandale,  Va. 

Single  parent 

Seven  single  parents  in  my  apart- 
ment complex  work,  together  to  solve 
our  clothing  problems.  We  elect  one 
parent  to  serve  for  a  year  as  keeper  of 
outgrown  clothes.  Anyone  can  buy  any 
piece  of  that  clothing  for  50  cents.  A 
second  elected  parent  keeps  the  money 
until  the  end  of  November,  when  we 
plan  a  special  Christmas  party  with 


gifts  for  all  the  children.  Sharing  the 
excitement  of  a  "family"  Christmas  has 
become  a  wonderful  tradition. 

Patricia  Dwyer 
Arcadia,  Calif. 

Learning  geography 

Recent  articles  regarding  children's 
poor  knowledge  of  geography  prompted 
us  to  mount  a  large  world  map  in  the 
family  room.  Now,  when  we  watch  the 
news  on  TV,  we  locate  where  the  events 
took  place.  The  map  is  also  used  during 
nature  programs  to  locate  animals' 
homes.  Our  children  now  have  a  much 
better  sense  of  geography. 

Debbie  Lynch 
Hockessin,  Del. 

Getting  dressed 

My  son  seemed  to  put  everything  on 
backward  when  I  was  teaching  him  to 
dress  himself.  Now  I  lay  out  his  cloth- 
ing on  the  floor  in  the  proper  order  and 
position.  It  works! 

Kelly  Spinelli 
Minot  AFB,  N.  Dak. 

Latchkey  children 

We  are  attempting  to  help  latchkey 
children  in  our  community.  How  can 
we  encourage  senior  citizens  to  give 
these  children  individual  attention  af- 
ter school? 

Millie  Hawthorn 
Harrisburg,  Pa. 


WRITE  TO  US 

Family  Network  welcomes  letters 
from  you,  our  readers,  describing  how 
you  or  your  friends  and  neighbors 
solved  problems  involving  family  or 
community;  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  Street,  Des 
Moines,  IA  50336.  Letters  may  be 
edited  for  space.  All  letters  become 
the  property  of  Better  Homes  and 
Gardens' ".  We  will  pay  $50  for  each 
letter  published. 
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MY  WHOLE  FAMILY 

SLEEPS  BETTER 
IN  THE  SAME  BED 


We  all  sleep  in  a  Somma  My  husband  and  I  sleep  on  a  queen  size  Elegance  by  Somma.  Our  older  son  has  a  full  size 
Somma  Supreme.  Little  Ricky  has  a  twin  Somma  II.  And  our  daughter  has  a  Signature  Series,  with  the  storage  drawers  built 
into  the  base. 

We  all  get  the  benefits  of  a  more  restful,  healthier,  better  night's  sleep  because  Somma  has  no  lumps,  no  hard  spots,  and 
no  metal  springs  pushing  up  against  our  bodies  forcing  us  to  toss  and  turn  all  night  long. 

Somma  has  removed  the  springs  from  the  mattress  and  replaced  them  with  individual  water  filled  cylinders.  These 
cylinders  lie  beneath  a  plush  sleeping  surface  making  the  Somma  soft  on  top  for  exceptional  comfort  and  firm  under- 
neath for  excellent  support.  In  addition,  each  person  can  adjust  their  sideof  a  Somma  forthe  exact  amount  of  support  they 
each  want  and  need.  And . . .  movement  on  one  side  of  the  bed  does  not  affect  the  other  side  at  all. 

By  combining  the  best  design  qualities  of  the  traditional  mattress  with  the  unequalled  comfort  of  waterbeds,  Somma 
has  created  the  perfect  mattress,  adjustable  for  every  individual's  sleeping  habits.  We  all  sleep  better,  deeper  and  we 
wake  up  feeling  absolutely  great. 

Visit  your  local  mattress  retailer  today  and  LIE  DOWN  ON  A  SOMMA.  Share  a  better  night's  sleep  with  my  family.  Sleep  in 
our  bed.  Sleep  in  a  Somma. 

1.  SUPERB  COMFORT 

For  maximum  comfort  the  soft  top  of  a  Somma 
conforms  to  your  body  shape.  Annoying  hard 
spots, -pressure  points  and  side  to  side  move- 
ment are  completely  eliminated. 

2.  PERFECT  SUPPORT 

Each  person  can  adjust  the  firmness  on  their 
side  of  the  mattress  for  the  exact  support  they 
want  and  need  by  simply  varying  the  amount 
of  water  in  the  individual  cylinders. 

3.  PRACTICAL  BENEFITS 

The  Somma  is  lightweight.  It  uses  stanaard 
bedding  and  a  standard  center  support 
bedframe.  And  many  tickings  are  treated 
with  DuPont  TEFLON*  soil  and  stain  mattress 
protector. 

For  the  name  of  your  local 
Somma  Mattress  retailer  phone 

1-800/826-9601 

In  California,  Alaska  &  Canada  phone 
213/260-7951 


SLEEP  BETTER  IN  OUR  BED 
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6  mg"iar,"  0.6  mg  nicotine  a  v.  per  cigarette,  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 
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For  people 

who  like 
to  smoke... 


Insondhedces 

BENSON  8  HEDGES  '°0l! 


BENSON  &  HEDGES 

because  quality  matters. 
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HowaMeatball 

Made  Me  a 

RedHot  Lover. 

I  expected  just  heat, 
I  got  tang  and  flavor. 


INCREDIBLE 
MEATBALLS 

1     lb.  ground  beef 

1  e99 

3  Tbsp.  dry  bread  crumbs 

V2  tsp.  Durkee  Garlic  Salt 

Vz  tsp.  Durkee  RedHot  Sauce 

1  Tbsp.  butter  or  margarine 

1  Tbsp.  cornstarch 
Vz  cup  water 

2  Tbsp.  catsup 

1  '/a  Tbsp.  Durkee  RedHot  Sauce 
(or  more  to  taste) 

Combine  first  5  ingredients. Mix 
thoroughly  and  shape  into  %  inch 
meatballs.  Bake  at  375°  for  1 5  minutes. 

In  saucepan,  melt  butter  and 
add  cornstarch;  stir  to  blend. 
Add  remaining  ingredients 
Simmer  until  thickened. 
Add  meatballs  and  heat 
through. 

Yield:  50  to  60  meatballs. 

Turn  on  any  ground 
beef  dish  with  RedHot! 


Qurl^ge 

Adds  tang  and  flavor 
not  just  heat. 


V* 


V 


MARCH 


EDITOR'S  LETTER 


D. 


GOD'S  CREATURES,  SMALL 


"ear  Reader, 

In  our  high-tech,  hustle  and  bustle 
world,  we  all  seem  to  have  a  hankering 
to  get  back  to  nature.  This  month's  fea- 
ture on  attracting  butterflies  to  your 
yard  is  another  in  a  series  of  articles 
we've  published  over  the  last  couple  of 
years  on  how  to  get  nature  back  to  you. 

If  past  interest  is  any  indication,  this 
story  should  be  a  winner.  We  heard 
from  many  of  you  in  response  to  the 
bird-feeding  story  in  our  November  '84 
issue.  After  our  April  '86  feature  on 
welcoming  wildlife  to  your  yard,  more 
than  8,300  of  you  wrote  to  the  National 
Wildlife  Federation  about  their  Back- 
yard Habitat  Program.  Lots  of  you  who 
entered  our  America's  Favorite  Room 
Decorating  Contest  a  couple  of  years 


"The  weird  beauty 

and  incredible 

living  habits  of 

these  little  animals 
fascinate  me." 


ago  said  the  most  important  aspect  of 
your  favorite  room  was  the  natural 
view  out  the  windows. 

I've  been  especially  charmed  as  I've 
watched  our  butterfly  article  develop 
because  I'm  a  bona  fide  bug  nut.  Since 
childhood,  I've  had  a  great  interest  in 
and  affection  for  insects  of  all  kinds, 
butterflies  included. 

For  me,  one  of  the  great  anticipa- 
tions in  the  reawakening  of  spring  is 
the  return  of  the  insects.  Each  year, 
after  our  awful  Iowa  winter,  comes  this 
horde  of  wonderful  creatures,  some  so 
small  you  can  hardly  see  them;  each  a 
busy  little  organism,  intent  on  carrying 
out  its  destiny.  The  weird  beauty  and 
incredible  living  habits  of  these  little 
animals  fascinate  me. 

I  might  add  that  my  eccentricity  is 
shared  by  my  whole  family.  Once  when 
our  youngest,  Sarah,  was  a  little  girl, 
her  mother  found  her  as  she  was  about 
to  flush  a  centipede  down  the  toilet.  To- 


They  bring  beauty  and  delight . . . 

gether  they  rescued  the  wet  little  bug, 
dried  it  off,  and  sent  it  on  its  way.  Sarah 
often  reflects  on  this  episode  as  an  im- 
portant life  lesson. 

We  don't  use  insecticides  and  deplore 
the  scorched-earth  approach  most  peo- 
ple take  when  they  find  a  bug  in  the 
house  or  garden.  Sure,  we  swat  flies 
and  mosquitoes,  but  mostly  we  live  and 
let  live.  In  fact,  we  have  any  number  of 
insect  "pets."  One  is  a  wasp  that  comes 
every  summer  evening  at  cocktail  time 
to  peel  wood  from  our  porch  swing  to 
build  her  nest.  We  call  her  Muffy,  an 
appropriately  WASP-y  name.  I  share 
my  workshop  all  winter  with  lovely  lit- 
tle red-and-black  box  elder  bugs.  They 
come  in  to  survive  the  cold  and  to  make 
next  year's  generation. 

The  fear  and  revulsion  that  people 
have  of  insects  is  really  too  bad,  be- 
cause about  98  percent  of  all  insects  are 
harmless  or  beneficial  to  humanity. 

We  should  try  to  share  our  planet 
with  them  and  all  the  rest  of  God's 
creatures  with  as  much  harmony  as  we 
can  manage.  Insects  make  our  life  on 
earth  possible,  and  many,  like  the  but- 
terflies, bring  us  beauty  and  delight. 


David  Jordan,  Editor 
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kids  see  are  raisins. 


Your  kids  love  the  fiber  in  Kellogg's®  Raisin  Bran®  and  they  don't  even  know  it.That's 

because  Kellogg's  packs  its  Raisin  Bran  with  two  big  scoops  of  raisins.  So  your  kids  get 

fiber  they  need  with  a  taste  they  love.  (And  100%  of  the  U.S.  R.D.  A.  of  iron!) 

Delicious  Kellogg's  Raisin  Bran.  What  they  don't  know  is  good  for  them. 


400 


C   MANUFACTURER  COUPON 


SAVE  40c 

ON  YOUR  NEXT  PURCHASE  OF: 


fiber  Wds  tove. 


40o 


NO  EXPIRATION  DATE  J 


40o 


CONSUMER:  Otter  good  on  all  sizes  EXCEPT  single-serving 
size  packages  and  is  limned  lo  one  coupon  per  package 
purchased. 

RETAILER:  KELLOGG  SALES  COMPANY  will  redeem  Ihis 
coupon  in  accordance  with  our  redemption  policy,  copies 
available  upon  request.  Cash  value  1/lOOc.  Void  where 
prohibited,  taxed  or  restricted  by  law.  Mail  coupons  to: 
OEPT.  K..  PO.  BOX  20020.  EL  PASO.  TX  79998. 
«  Kellogg  Company     c  1987  Kellogg  Company 


3800CT56H0 


E 
o 
U 

01 
en 

2 


MARCH 


Homes 

-A.  -A.  and  Gardens® 


Editorial  Director  DORIS  M.  EBY 

Editor  DAVID  JORDAN 

Managing  Editor  KATE  GREER     Art  Director  ROBERT  C.  FURSTENAU 


Food  and  Nutrition  Editor  NANCY  BYAL 

Senior  Food  Editor  JOY  TAYLOR 

Associate  Editors  LYNN  HOPPE     BARBARA  GREENWOOD    TERR1  PAUSER  WOLF 

Special  Interest  Publications  JANET  FIGG 

Building  and  Remodeling  Editor  JOAN  McCLOSKEY 

Senior  Building  and  Remodeling  Editor  BARBARA  A.  LEWIS 

Associate  Editor  GREGORY  D.  COOK 

Special  Interest  Publications  WILLIAM  L.  NOLAN     KAY  SANDERS    DAVID  W.  TOHT 

Furnishings  and  Design  Editor  SHIRLEY  VAN  ZANTE 

Interior  Design  Editor  ROBERT  E.  DITTMER 

Senior  Furnishings  Editor  DENISE  L.  CARINGER 

Associate  Editor  RHODA  E.  JAFFIN 

Special  Interest  Publications  HEATHER  J.  SCHRADLE    ANNE  ELIZABETH  POWELL 

Garden,  Projects,  and  New  Products  Editor  DOUGLAS  A.  JIMERSON 

New  Products  and  100s  of  Ideas  Editor  STEVEN  COULTER 
Associate  Editor  JANE  AUSTIN  McKEON 

Money  Management,  Automotive,  and  Features  Editor  MARGARET  DALY 

Health  and  Education  Editor  PAUL  KRANTZ 

General  Features  Editor  KATHRYN  STECHERT 

Travel  and  Pets  Editor  MARK  A.  INGEBRETSEN 

Associate  Editors  GEORGE  S.  BUSH     MARY  CONROY 


Crafts,  Needlework,  and  Table  Settings 

Senior  Crafts  Editor  JIM  WILLIAMS 

Associate  Editor  J\LANN  SEVERSON 

Special  Interest  Publications  LAURA  HOLTORF  COLLINS 


Editorial  Marketing  Services  Director  MARGARET  McMAHON 


Editorial  Management  Trainee  DAVID  S.  JOHNSON 


Copy  Chief  ELIZABETH  HAHN  BROOKS 

Makeup  Editor  LINDA  R.  THOMAS 

Associate  Makeup  Editors  KATHRYN  DAVIDSON    JUDY  HUNSICKER 


Managing  Art  Director  GERALD  PREATOR 

Associate  Art  Directors  BRADFORD  W.  S.  HONG    JERRY  J.  RANK 

Senior  Graphic  Designer  NANCY  KLUENDER 

Graphic  Designers  KELLY  BARTON     KEVIN  S.  LUDGATE 


New  York-Shopping  Editor  ARLENE  AVILES 


Executive  Director  Editorial  Services  DUANE  L.  GREGG 

Director,  Editorial  Planning  DAVID  R.  HAUPERT 
Director.  Editorial  Research  C.  RAY  DEATON    Research  Assistant  SCOTT  R.  TOLAN 
Administrative  Editor  ROSE  ANDERSON    Art  Business  Office  Manager  DIANE  BOYLE 
Test  Kitchen  Director  SHARON  STILWELL    Photo  Studio  Manager  DON  WIPPERMAN 

Special  Interest  Publications  Editor  WILLIAM  J.  YATES 
Managing  Editor  LAMONT  OLSON    Art  Director  DON  NICKELL 

Meredith  Publishing  Services  Editor  DOUGLAS  A.  HOLTHAUS 
Managing  Editor  PATRICIA  POLLOCK     Design  Director  DEETRA  LEECH 


Food  Editor  SHAR  YL  HEIKEN 


Books  Editor  GERALD  KNOX 

Managing  Editor  DAVID  A.  KIRCHNER 

Art  Director  ERNEST  SHELTON 

Furnishings  Editor  GAYLE  GOODSON  BUTLER 


Crafts  Editor  JOAN  CRAVENS 


MAGAZINE  GROUP  PRESIDENT  JAMES  A.  AUTRY 
Magazine  Group  Vice  President  DORIS  M.  EBY,  Editorial  Director 


Vice  President-Publisher,  Better  Homes  and  Gardens  J.  WESLEY  SILK 

Publishing  Services  Director  TERRY  UNSWORTH    Advertising  Sales  Director  LENNOX  E.  H.  STUART 
Associate  Publisher/Development  DEL  RUSHER 

Magazine  Group  Vice  Presidents 

ADOLPH  AUERBACHER,  BURTON  H.  BOERSMA,  Publishing  Director 

CHRISTOPHER  M.  LEHMAN,  Operations 

CORPORATE  OFFICERS:  Chairman  ol  the  Board  E.  T.  MEREDITH  III 

President  ROBERT  A.  BURNETT 

Executive  Vice  President  JACK  D.  REHM,  Corporate  Services 

Group  Presidents:  JAMES  A.  AUTRY,  Magazines 

FRED  STINES,  Books 

W.  C.  McREYNOLDS,  Broadcasting    ALLEN  L.  SABBAG,  Real  Estate 

Vice  Presidents:  DONALD  L.  ARNOLD,  Corporate  Relations 

THOMAS  G.  FISHER,  General  Counsel  and  Assistant  Secretary 

NEIL  KUEHNL,  Product  Development    HERB  SCHULTE,  Corporate  Planning  . 

WILLIAM  H.  STRAW,  Finance    GERALD  D.  THORNTON,  Administrative  Services 

Secretary  BETTY  CAMPBELL  MADDEN    Treasurer  MICHAEL  A.  SELL 

Corporate  Controller  LARRY  D.  HARTSOOK 


16 


BETTER  HOMES  AND  GARDENS,  MARCH  1987 


Have  a  problem 

with  your 

subscription? 


We  want  to  solve 
it  to  your  com- 
plete satisfaction, 
and  we  want  to 
do  it  fast.  Please 
write  to: 

Robert  Austin, 
Better  Homes  and 
Gardens*,RO.  Box 
4536,  Des  Moines, 
Iowa  50336. 
You  can  help  us 
by  attaching  your 
magazine  label 
here,  or  copy 
your  name  and 
address  as  it  ap- 
pears on  your 
label.  Send  this 
along  with  your 
correspondence. 


Moving? 

Simply  attach  the  mailing  label  from 
this  magazine  and  write  in  your  new 
address  below.  (Please  allow  4-8 
weeks.) 

Your  New  Address  Goes  Here 
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Subscription  Rate: 
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Canadian  or  foreign  postage. 
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For  Fast 
Service... 
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your  problem  and  include  the  maga- 
zine label.  Also,  address  changes  are 
handled  more  efficiently  by  mail. 
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quickly  the  following  toll-free  number 
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The  Best  Grown  Is  Florida's  Own. 
FromThe  Florida  Sunshine  Tree: 


The  Florida  Sunshine  Tree. 
A  symbol  that  tells  you  the  citrus 
fruit  or  juice  you're  buying  is 
100%  Florida  grown. 

And  why  is  that  so  special? 
To  begin  with,  Florida  citrus  is 
raised  under  our  ideal  growing 
conditions  to  yield  a  fruit  that's 


juicier,  sweeter,  thinner  skinned. 
And  because  of  Florida's  high 
standards  for  shipping  fruit  and 
juice,  you  know  you're  getting  it 
as  good  as  we  picked  it. 

Look  for  the  Florida  Sunshine 
Tree  every  time  you  buy  oranges, 
grapefruit  and  their  sweet,  deli- 


cious juices.  It's  your  guarantee  of 
100%  pure  Florida  citrus. 
From  the  Sunshine 
Tree.  Florida's  own. 
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The  Florida  Citrus  Growers 

©Slate  of  Florida.  Dcpanmem  of  Ciirus.  19H6 


"I  was  forced  to  sit  alone 
while  everyone  laughed!' 

By  Janet  McBarron,  M.D. 


You  and  I  will  probably  never  meet  face  to  face. 
But  perhaps  we  share  a  common  problem. 

A  few  years  ago  1  was  a  first-year  medical 
student  in  Pennsylvania.  Early  in  September, 
several  of  us  went  down  to  the  Brandywine 
River  near  Chadds  Ford.  We  planned  to  spend 
the  weekend  camping  and  canoeing.  But  when 
I  tried  to  kneel  in  the  back  of  my  canoe,  it 
almost  tipped  upright. 

My  friends  stood  on  the  dock  and  laughed  at 
me.  I  was  too  fat.  1  couldn't  sit  at  either  end  of 
the  canoe  without  tipping  it.  So  I  had  to  kneel 
in  the  middle.  Alone.  I  was  so  embarrassed  and 
humiliated  I  packed  up  my  gear  and  returned  to 
school  immediately. 

Their  cruel  laughter  really  hurt.  I  was  74 
pounds  overweight.  My  legs  were  so  fat, 
several  staff  members  called  me  "Thunder- 
thighs." 

During  my  next  year  in  medical  school, 
several  of  my  feliow  students  suggested  that  I 
enroll  in  a  newly  developed  weight-loss  project 
called  the  Clinic-D  Program. 

It  was  totally  different  from  any  diet  I'd  ever 
seen  before. 

There  were  no  pills.  No  appetite  suppres- 
sants. No  chalky  mixes  to  prepare.  No  food 
substitutes.  Everything  was  100  %  natural.  All 
the  foods  I  ate  came  right  from  my  local  super- 
market. 

But  the  best  part  was  that  I  was  allowed  to 
eat  up  to  six  times  per  day.  So  I  wasn't 
hungry.  Not  in  the  morning.  Not  in  the  after- 
noon. Not  at  night.  I  was  always  eating.  I  ate 
three  regular  meals  every  day.  Plus  three  addi- 
tional snack  meals  every  day.  I  laughingly 
complained  to  the  research  staff,  "There's  too 
much  food  on  this  program.  I  can't  eat  it  all." 

Each  day  I'd  weigh  myself.  And  to  my  de- 
light I  began  losing  weight.  Fast.  Within  the 
first  180  days  I  lost  67  pounds.  I  lost  another  7 
pounds  during  the  following  two  weeks.  I  was 
utterly  amazed. 

THE  SECRET       ~ 

The  Clinic-D  Program  was  developed  by  a 
team  of  physicians.  It's  unique  because  it  ac- 


tually allows  you  to  eat  up  to  1.8  times  the 
amount  of  food  you  would  on  many 'other 
diets — and  still  lose  weightl 

The  secret  is  the  special  combination  of 
foods  you  eat.  It's  this  carefully  defined  com- 
bination which  creates  a  negative  caloric  pro- 
cess— a  process  that  continues  all  day  long. 
Twenty-four  hours  a  day.  So  fat  is  burned 
away  around  the  clock.  Not  just  in  unhealthy 
spurts  and  fits  like  many  diets.  That's  why  it 
lets  you  shed  pounds  so  easily.  And  without 
hunger. 

A  friend  of  mine  from  Marietta  began  the 
program  in  April  weighing  188.5  pounds.  By 
the  end  of  July  she  lost  58.4  pounds.  Like  all 
participants  she  was  allowed  six  meals  per  day. 
She  reported  absolutely  no  hunger  at  any  time 
during  the  program. 

KEEPING  IT  OFF   ~ 

How  many  times  have  you  shed  10  or  15 
pounds  only  to  find  yourself  regaining  every 
pound  within  a  few  months?  It  happens 
because  we're  all  creatures  of  habit.  We  nor- 
mally eat  three  meals  a  day.  And  we  normally 
have  a  few  snacks  every  day.  We  all  love 
snacks.  Especially  at  night. 

But  most  diets  try  to  force  us  to  change  all 
that. 

And  that's  why  they  fail. 

The  Clinic-D  Program  is  different.  It  lets  you 
continue  your  normal  eating  lifestyle.  You  eat 
three  meals  a  day.  Plus  three  snack  meals  a 
day.  You  don't  feel  deprived.  That's  why  the 
weight  stays  off.  For  good! 

Consider  these  additional  facts: 

1.  The  Clinic-D  Program  is  healthy.  It's  high 
in  essential  fiber.  Low  in  sodium.  Moderately 
high  in  protein  and  carbohydrates. 

2.  There  is  no  ketosis.  No  foul  breath  odor. 

3.  You'll  take  off  weight  rapidly. 

4.  There  are  no  artificial  foods.  No  pills.  No 
appetite  suppressants. 

5.  You'll  enjoy  a  variety  of  foods.  Meats  like 
beef,  ham,  pork  and  chicken.  You'll  also  enjoy 


READ  THESE  ACTUAL  CASES... 


•B.B.  is  a  43-year-old  teacher.  She  began  the 
program  in  May.  During  the  first  12  weeks, 
she  lost  48. 7  pounds  and  reduced  her  blood 
pressure  from  151/117  to  121/80.  She  con- 
tinues to  lose  each  month. 

*P.B.  is  a  36-year-old  housewife.  She  began  in 
April  and  lost  61. 3  pounds  in  16  weeks.  She 
likes  to  joke  about  all  the  food  she's  eating. 


•G.  W.  is  a  39-year-old  transportation  com- 
pany employee.  In  194  days  she  lost  66.4 
pounds.  Again  she  reported  no  hunger.  No 
loss  of  energy.  No  nervousness. 

•D.D.  is  a  53-year-old  secretary.  She  bst  47 
pounds  in  5  months  —  over  the  Christmas 
holidays!  No  hunger,  no  nervousness.  She 
said  she  felt  '  'super  ". 


great  soups  and  sandwiches,  excellent  sauces,  a 
wide  selection  of  dairy  products,  dressings, 
dips,  lots  of  munchies.  Even  some  light  wine  or 
beer. 

6.  All  the  foods  are  easy  to  prepare.  The 
menus  are  flexible.  You  can  even  eat  out  in  a 
restaurant.  Just  keep  the  special  combinations 
of  food  in  mind  when  you  order. 

Obviously  I'm  very  enthusiastic  about  the 
program.  It  worked  for  me  when  nothing  else 
would.  And  it's  working  for  dozens  of  other 
people  in  a  clinical  setting.  This  is  the  first  time 
it's  been  offered  to  the  general  public. 

I'll  be  happy  to  send  you  the  program  to  in- 
spect. It's  easy  to  read.  Easy  to  follow. 
Everything  is  included.  All  of  the  day-to-day  in- 
structions, food  combinations  and  menus. 

Green  Tree  Press,  Inc.  has  consented  to  han- 
dle publication  and  distribution  of  the  program. 

Our  guarantee  is  simple. 

1.  Write  your  name  and  address  on  a  plain 
piece  of  paper  and  enclose  a  check  for  $9-95. 
BUT  POSTDATE  IT  30  DAYS  IN  ADVANCE.  That 
way  it's  not  cashable  by  us  or  anyone  for  a  full 
month.  You  can,  in  fact,  stop  payment  on  it  at 
any  time  during  the  next  30  days.  It's  not  real- 
ly money.  So  you'll  be  able  to  try  the  pro- 
gram— and  lose  weight — without  paying  a 
penny.  There  is  absolutely  no  risk  to  you. 

2.  We'll  send  you  the  complete  program  im- 
mediately. Try  it.  If  you  don't  begin  losing 
weight — quickly  and  without  hunger — simply 
return  the  materials  within  the  30-day  trial 
period.  WE'LL  PROMPTLY  RETURN  YOUR  OR- 
IGINAL UNCASHED  CHECK.  NO  DELAYS.  NO  EX- 
CUSES. 

Or  try  the  program  for  SIX  MONTHS.  If 
you're  not  delighted  with  the  results,  simply 
return  it.  We'll  send  you  a  complete  refund. 

This  is  the  fairest  way  I  know  to  let  you  TRY 
the  Clinic-D  Program  at  no  risk  to  you.  To 
order  send  your  name,  address  and  postdated 
check  to  me,  Janet  McBarron,  M.D.,  Green  Tree 
Press,  Inc.,  Dept.  404,  3603  West  12th  Street, 
Erie,  PA  16505. 


AN  IMPORTANT  REMINDER 

As  your  weight  begins  to  drop  rapidly,  do 
not  allow  yourself  to  become  too  thin.  It's 
also  very  important  to  consult  your  physi- 
cian before  commencing  any  weight-loss 
program.  Show  your  doctor  this  program. 
Be  sure  to  see  him  periodically  if  you  intend 
to  take  off  large  amounts  of  weight. 


i 


Green  Tree  Press  is  a  member  of  the  Erie,  Pennsylvania 
Chamber  of  Commerce.  Bank  and  Business  references 
are  available  upon  request. 
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ou  can  create  a  rose. 


Cross-stitch  embroidery  brings  the 
act  of  creation  easily  within  your  grasp 
With  one  simple  stitch  you'll  be  able  to 
breathe  life  into  thousands  of  exquisite 
designs  like  this. 

If  you've  never 
tried  it,  DMC  would  like 
to  show  you  how  easy 
and  satisfying  cross - 
stitching  can  be. 

We've  put 
together  a  colorful  little 
booklet,  along  with 
thread,  needle,  a  simple 
teddy  bear  pattern  and 
cloth.  It's  yours  free,  for 

the  asking  from 

DMC,  the  French  company  that's 

been  spinning  fine  Embroidery  Floss 

for  238  years. 

Just  fill  out  the  coupon 

below.  Once  you  get  started,  a  new 

world  of  creativity  will  be  at  your 

fingertips.  The  hardest  part  is  just 

threading  the  needle. 


SEND  FOR  YOUR  FREE 
CROSS-STITCH  BROCHURE  AND  KIT 

Please  enclose  $1.00  to  cover  postage  and  handling. 


rHERE  THE  FINEST 
IEEDLECRAFT  BEGINS 


Address . 


.Zip. 


Telephone  (  )  — . 

Area  Code 

Have  you  ever  tried  cross-stitching  before?        YES  D        NO  D 

Mail  to:  The  DMC  Corporation,  Dept  BH,  P.O.  Box  3164 

Melville,  NY  11747-3164 

Allow  6-8  weeks  for  delivery.  Offer  expires  June  30, 1987 
or  while  supply  lasts.  Offer  good  in  continental  USA  only. 


MARCH 


WHAT'S  HAPPENING 


WHAT'S  IN,  WHAT'S  HOT,  WHAT'S  NEW,  WHAT'S  NOT:  THE  TRENDS  TO  WATCH 

By  Kathryn  Stechert 


F  0  0  D 

PEANUT  BUTTER 
GOES  GOURMET 

More  than  chunky  vs.  smooth 

Peanut  butter  has  gone  trendy  on  us.  Upscale 
department  stores  and  gourmet  food  shops  are 
selling  peanut  butters  with  panache.  Sold  un- 
der specialty  name  brands,  such  as  Trombly's 
(right),  they  offer  individualized  flavors  (banana 
crunch,  for  instance)  and  creative  concoctions  (pea- 
nut butter  mixed  with,  say,  raisins).  These  butters, 
made  especially  for  adults,  come  with  gourmet- 
style  price  tags,  too.  Riding  the  peanut  butter  band- 
wagon, as  well,  is  a  lunch  spot  in  Boston  called 
Peanut  Butter  Fantasies.  There  you  can  order  a 
sandwich  made  with  peanut  butter  and  anything — 
from  bacon  bits  to  marshmallows.  Watch  for  fran- 
chises and  similar  shops  elsewhere. 


Peanut  butter  with  a  touch  of  elegance. 


D  E  C  0  R  A  T  I  N  G 

IN  LOVE  WITH  COUNTRY 

Old  favorites,  new  versions 
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Country  styles,  it  seems,  suit  American 
homes  as  almost  nothing  else  can — and 
the  trend  shows  no  sign  of  fading.  Country 
rooms  meet  our  need  for  comfort,  our  shift  to- 
ward traditional  values,  and  our  demand  for 
individual  expression.  More 
eclectic  than  ever,  American 
country  is  influenced  by 
French,  English,  and  Scandi- 
navian designs,  as  well  as 
such  early  American  styles 
as  Shaker  and  Mission.  New 
furniture  introductions  in 
the  country  theme,  whether 
they  be  casual  or  elegant, 
show  the  maturing  of  the 
country  style;  they're  subtle, 
stylish,  clean.  Most  major 
furniture  makers  have  new 
country  offerings.  Drexel 
Heritage,  for  example,  has  a 
line  called  Country  Collect- 
ibles. The  70-piece  group 
blends  country  styles  and 
lets  the  shopper  choose  indi- 
vidual pieces,  rather  than 
room  sets. 


T 


Old-time 
references  in  a 
new  introduction 
from  Venture. 


A  pine  chest  with 
18th-century 
styled  legs,  from 
The  Lane  Co. 


EDUCATION 

THE  YEAR'S  HOT  TOPIC: 
FREE  PRESCHOOL 

An  issue  that's  beginning  to 
heat  up  in  education  circles 
these  days  is  whether  states 
should  offer  public  preschool  programs 
for  children. 

Twenty-six  states  now  provide  some 
form  of  preschool  funding,  and  increas- 
ingly, state  politicians — including  the 
governors  of  Connecticut,  New  York, 
and  California — are  backing  the  notion 
of  providing  public  preschool  for  all 
children  aged  3  and/or  4. 

continued 
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Taste  your  succulent  shrimp.  Taste  your  crunchy  snow  peas. 
Taste  your  sweet  red  peppers.  Crisco«.  Oil  is  so  light,  so  delicate, 
it  lets  even  the  subtle  flavors  come  through. 
So  what  you  taste  is  the  taste  of  your  food. 
Instead  of  the  taste  of  our  oil. 
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WHAT'S  HAPPENING 


Throughout  the  house,  unusual 
pairings  on  floors  and  walls. 


D  E  S  I  G  N 

MIX-AND-MATCH  TEXTURES  AND  MATERIALS 


For  some  time  now  eclectic  themes, 
characterized  by  mixing  periods 
and  styles  of  furniture  and  accesso- 
ries, have  been  strong  in  home  decorat- 
ing. The  same  feeling  is  now  carrying  to 
room  surfaces,  where  materials  and 
textures  are  being  combined.  The  re- 


sults are  such  artful,  individual  pair- 
ings as  the  wood  floor  (above  left) 
outlined  with  tile.  Other  floors  are 
turning  up  with  carpeted  spaces  out- 
lined in  tile.  In  the  kitchen  laminated 
cabinets  are  teaming  up  with  wood 
ones,  as  in  this  kitchen  (above  right). 


.    NUTRITION.. 

BEGIN  THE 

CHOLESTEROL 

COUNTDOWN 

Be  good  to  your  heart 


~£iZj^^~\       Do  you   know  your 

fjlKw     blood   cholesterol   lev- 

*\Jp        el?    If   not,    you    will 

^*        I  soon,  if  the  National 

Heart,  Lung,  and  Blood  Institute 
has  its  way.  The  government  agen- 
cy launched  a  campaign  designed 
to  reduce  blood  cholesterol  levels 
in  the  U.S.  and,  as  a  result,  to  re- 
duce the  number  of  heart  attacks. 
The  aim  of  this  national  effort  is  to 
let  the  public — that's  you — know: 

•  Cholesterol  and  heart  disease 
are  linked 

•  Cholesterol  can  be  measured 
through  a  simple  blood  test 

•  Everyone  should  know  his  or 
her  own  level 

•  Anyone  with  an  elevated  level 
should  reduce  the  saturated  fat 
and  cholesterol  in  his  or  her  diet 

The  next  time  you  see  your  doc- 
tor, have  your  cholesterol  checked. 


Leather  on  the  upswing. 


ITURE 

LEATHER  MOVES 

INTO  THE 

MAINSTREAM 

Leather    upholstery    is 
slowly,  but  surely,  set- 
tling in  as  a  standard 
upholstery  option.  As  more 
furniture     manufacturers 
get  into  the  act,  buyers  are 
discovering  the  pleasures 
and  the  range  of  leather- 
covered       seating — from 
benches  and  settees  to 
wing  chairs  and  slouchy 
sofas.  Current  tanning 
and     finishing     tech- 
niques make  possible 
interesting  textures, 
such    as    the    em- 
bossed sample 
(left)       and    allow 
for  leathers  as  flexi- 
ble and  supple  as  fab- 
ric. Cream,  black,  white, 
jewel  tones,  and  pastels  are 
upcoming  color  favorites. 
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TASTE     WHAT    YOU'VE    BEEN     MISSING 

COMBINATIONS  OF  SUCCULENT  FRUITS  AND  CRUNCHY  NUTS. 
A  TASTE  FOUND  ONLY  IN  POST"  FRUIT  &  FIBRE"  CEREAL. 
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^Tastes  so  good  you  forget  the  fiber. 


You're  not  the  only 
one  eagerly  awaiting 
your  retirement. 


II 


w*. 


There's  one  thing  you  can  always  count  on  when 
you  retire. 

A  visit  from  Uncle  Sam. 

And  with  the  new  tax  laws,  it's  never  been  more 
important  to  prepare  for  his  visit. 

As  you  already  know,  the  IRA  deduction  has  been 
curtailed.  The  annual  employee  contribution  to  401(k) 
plans  is  now  capped  at  S7,000 — roughly  a  third  of 
what  it  used  to  be.  Strict  new  rules  impact  how  your 
retirement  savings  and  pension  plan  are  taxed  upon 
distribution.  And  tax  shelters  no  longer  have  as  many 
tax  benefits  to  offer. 

Are  there  any  ways  left  to  reduce  your  taxes?  Is  a 


comfortable  retirement  still  within  your  grasp?  Should 
you  change  the  ways  you  save  and  invest  for  retire- 
ment? They're  important  questions.  And  IDS  Financial 
Services  has  some  very  encouraging  answers. 

As  experts  on  financial  planning,  IDS  views  your 
tax  strategies  as  part  of  a  bigger  picture — a  total  finan- 
cial plan.  That  plan  would  include  financial  planning 
services  unique  to  IDS,  such  as  our  Retirement  Income 
Analysis.  The  analysis  is  a  series  of  cash  flow  projec- 
tions that  help  you  know  years  beforehand  if  you'll 
have  adequate  retirement  income.  Enough  money  to 
cover  medical  bills.  Enough  to  afford  dreams  like  a  vaca 
tion  home,  or  extensive  travel.  The  RIA  will  even  show 


you  how  inflation  and  interest  rates  may  impact  your 
retirement  income. 

Talk  about  peace  of  mind. 

What's  especially  comforting  is  knowing  IDS  is 
one  of  the  American  Express  family  of  companies.  For 
over  90  years,  we've  helped  people  like  you  plan  for  a 
comfortable  retirement. 

For  an  even  shake  from  your  Uncle,  meet  with  an 
IDS  Planner  for  a  free  consultation.  It'll  take  about  30 
minutes.  There's  no  pressure.  And  everything's  confi- 
dential. Just  send  in  this  coupon  or  call  1-800-4374332. 

It's  time  you  had  a  helping  hand. 

©  IDS  Financial  Services  Inc.  1987.  An  American  Express  company. 


Send  to:  IDS  Financial  Services  Inc. 
IDS  Tower,  Box  9464 
Minneapolis,  Minnesota  55440 

Or  call  1-800-437-4332 

□  A  free  30-minute  consultation. 

□  A  free  copy  of  "Retirement:  Honest 
Answers  to  Questions  People  Often  Ask.' 

Name 


An  American  Express  company 


Address . 
City 


Phone ( 


.State. 


Zip. 


Personal  Financial  Planning 


6501-322-041-121/2 


Never  settle  for  less. 


'Once  seen,  never  forgotten. 
That's  me.  And  my  More. 
My  More  is  richer.  Longer. 
More  tasteful. 
Anyone  can  spot  that" 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


19117  R.J.  ULYNOIDS  TOOACCO  CO. 


*tr. 


17  mg.  "tar".  1.3  mg.  nicotine  av.  per  cigarette  by  FTC  method. 
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MONEY  MATTERS 


By  Margaret  Daly 

TIPS  AND  TRENDS 


U.S.  SAVINGS  BONDS 

Still  a  terrific  deal 


I 


Uncle  Sam's  EE 
savings  bonds 
still  look  like  a 
good  investment,  de- 
spite the  recent  cut 
in  guaranteed  rate  of 
return.  EE  bonds  are 
currently  paying 
more  than  6  percent, 
and  rates  will  rise  if 
the  general  rates  do. 
What's  more,  buyers  earn  a  guaranteed 
minimum  of  6  percent  (or  85  percent  of 
the  average  yield  of  various  Treasury 
securities,  whichever  is  more)  when  a 
bond  is  held  at  least  five  years.  Interest 
compounds  semiannually. 

True,  you'll  pay  a  penalty  if  you  cash 
the  bonds  in  early.  (The  penalty  lessens 
the  closer  you  get  to  maturity  date.) 
But  there  are  significant  tax  advan- 
tages to  EE  bonds.  You  can  defer  feder- 
al tax  until  you  cash  them  in,  or  roll 


SOCIAL 
SECURITY 

And  kids 


Safe  and  tax -deferred 


them  over  into  HH 
bonds  and  put  off 
taxes  once  again. 
And,  you'll  never 
pay  state  or  local  tax- 
es on  the  income! 

EE  bonds  are  sold 
at  discount,  then  re- 
deemed at  face  val- 
ue— say,  $50  now  for 
$100  in  11  to  12 
years,  at  today's  rates.  Single  investors 
are  limited  to  buying  $30,000  face  val- 
ue per  year;  co-owners  can  buy  double 
that  amount. 

Tips:  Buy  before  May  if  you  want  to 
lock  in  the  present  guarantees — unless 
you're  certain  that  rates  are  going  up. 
The  government  changes  rates  on  new 
bonds  each  May  and  November.  Also, 
take  advantage  of  automatic  payroll-  or 
bank-account-deduction  programs  for 
purchasing  EE  bonds. 


The  new  tax  law 
mandates  that 
every  child  5 
years  and  older  have 
a  social  security 
number.  Many  children  already  do,  of 
course,  for  savings  accounts  and  the 
like.  But  be  sure  your  small  fry  are  cov- 
ered if  you  plan  to  claim  them  as  depen- 
dents for  this  tax  year;  you'll  need  the 
number  when  you  file  your  return. 

Get  an  application  from  the  nearest 
social  security  office,  and  bring  or  mail 
in  the  child's  birth  certificate — origi- 
nal, not  a  copy — plus  one  other  proof  of 
identity,  such  as  a  school  record.  You'll 
also  need  a  driver's  license  or  some  oth- 
er evidence  of  your  identity. 

Tip:  Don't  trust  any  phone  callers 
offering  to  help  your  infant  get  a  card 
for  a  fee.  Only  babies  who  are  models  or 
have  savings  accounts  need  a  card,  and 
you  can  get  one  easily  for  no  fee. 


NURSING  HOME  INSURANCE 

New  coverage  at  last 


Nursing  homes  can  cost  from 
$20,000  to  $30,000  a  year  or 
more.  Most  traditional  in- 
surance, including  Medicare, 
won't  pay  the  bills.  Nor  will  Med- 
icaid help,  unless  you  liquidate 
the  bulk  of  your  assets  first. 

Long-term  care  coverage 

Until  recently,  the  only  re- 
course for  extended  nursing 
home  costs  was  using  family 
funds,  often  to  the  point  of  finan- 
cial disaster.  Now  an  alternative 
is  developing — nursing  home,  or  long- 
term  care,  insurance  to  cover  at  least 
part  of  the  costs.  Policies  vary  and 
aren't  yet  available  everywhere,  but 


One  in  four  adults  over 
age  65  will  require  long-term  care. 

Costs  can  be  devastating,  but 
insurance  may  help  considerably. 


you  would  do  well  to  explore  the 
options  now. 

TYPICAL  BENEFITS  range 
from  $30  to  $100  a  day  for  up  to 
four  years,  with  perhaps  another 
two  years'  home  health  care.  (To- 
day's average  nursing  home  fees 
nationwide  run  about  $68  a  day.) 
Annual  premiums  cost  from 
$200  to  $2,500  or  more,  depend- 
ing on  age  and  coverage. 

Shopping  tips 

•  Check  out  the  company. 

Find  out  through  your  state  insurance 
commissioner  what  companies  sell 
where  you  live,  look  up  their  ratings  in 

continued 
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c  1986  fitsi  Investors  Corporation 


A 


First  Investors 


First  Investors 
Fund  For  Income 

For  more  complete  information  about  First  Investors  Fund  For  Income.  Inc. 

including  charges  and  expenses,  call  1-800/237-3500 

to  receive  a  prospectus.  Read  it  carefully  before  you  invest. 

If  you  prefer,  you  may  write  for  information: 

h'irsl  Investors  Corporation.  120  Wall  Street.  New  York.  NY  10005 


ste amboatin:  the  original 
american  vacation. 

Over  a  century  ago,  more  than  11,000  paddlewheelers  plied  the  Mississippi  and 
Ohio  rivers.  It  was  an  era  of  discovery.  An  era  of  grandeur.  The  Steamboatin'  Era. 

Today  you  can  glide  back  in  time  and  rediscover.  America— Steamboatin'  style 
aboard  the  legendary  Delta  Queen  and  the  magnificent  Mississippi  Queen. 


MONEY  MATTERS 


continued 

Best's  Insurance  Reports  at  your  li- 
brary, then  compare  policy  benefits. 

•  Buy  sooner,  not  later.  Most  policies 
are  available  to  people  in  their  early 
50s  through  early  80s.  The  earlier  you 
sign  up,  the  less  your  premium.  Aetna, 
for  example,  charges  a  55-year-old  $210 
a  year  for  $50  daily  coverage  for  four 
years,  plus  two  years  in-home  care. 
Costs  for  an  80-year-old  new-policy  buy- 
er: $1,625. 

Younger  people  also  are  less  likely  to 
have  developed  nonqualifying  diseases, 
such  as  Parkinsonism.  (About  one  in  10 
applicants  for  these  policies  are  turned 
down.) 

•  Examine  guarantees.  Once  you 
qualify,  protection  generally  is  guaran- 
teed renewable  for  life.  Look  for  a  poli- 
cy that  can  be  canceled  only  for 
nonpayment  of  premiums,  not  for  rea- 
sons of  age,  health,  or  number  of 
claims.  Note:  Premiums  may  be  raised 
for  an  entire  class  of  people,  as  insurers 
learn  more  about  the  real  costs  of  this 
relatively  new  product. 

•  Compare  daily  benefits.  Nursing 
facilities  charge  from  $30  to  $130-plus  a 
day.  At  least  one  company,  AMEX  Life 
Assurance  Co.,  raises  coverage  by  5  per- 
cent a  year  for  10  years,  but  premiums 
are  a  bit  higher  going  in.  Tip:  Aim  for 
the  highest  affordable  coverage  when 
you  buy,  especially  if  you're  younger. 

•  Weigh  a  facility's  qualifications. 
Make  sure  that  whatever  homes  you're 
considering  would  qualify  under  the 
policy.  Generally,  Medicare-approved 
establishments  are  fine,  for  example. 

•  Check  length  of  coverage.  I 1 ie  av- 
erage nursing  home  stay  is  two  and 
one-half  years;  shoot  for  coverage  of  at 
least  three  to  four  years. 

•  Compare  deductibles.  You  could 
be  responsible  for  paying  anywhere 
from  the  first  20  to  100  days;  the  longer 
the  period,  the  lower  the  premium,  as  a 
rule.  There's  usually  a  waiting  period 
for  preexisting  health  conditions,  rang- 
ing from  30  days  to  two  years.  Some 
policies  require  three  days'  hospitaliza- 
tion before  entering  a  home;  others 
waive  this  requirement  but  charge 
higher  premiums. 

Tip:  Look  for  the  largest  deductible 
you  feel  you  can  handle  out  of  pocket 
and  use  the  difference  in  premium  to 
purchase  a' longer  benefit  period,  m 
—  With  Carol  Lee  Morgan 
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Sometimes  it  takes  a  real  smarty  cat 

to  teach  a  child  to  read. 

Sure,  we  admit  that  the  Cat  in  the  Hat  can  be  a  know-it-all.  And  he  has  a 
tendency  to  break  all  the  rules. 

His  silly  antics  set  the  stage  for  one  of  the  most  serious  and  effective  ways  to 
help  your  child  read.  Children  love  him  and  all  his  friends.  Because  the  special  kind 
of  fun  and  humor  created  by  Dr.  Seuss  mirrors  their  minds  with  rhymes  and 
repetition. 

So  reading  isn't  a  chore,  it's  an  adventure.  An  adventure  that  starts  as  you 
and  your  child  read  aloud  the  stories  at  bedtime.  And  before  you  know  it,  as  if 
by  magic,  your  child  proudly  announces,  "I  can  read  it  all  by  myself." 

Join  our  Club  for  future  scholars.  And  you'll  also  save  lots  of  dollars.  Dr.  Seuss 
&  His  Friends,  The  Beginning  Readers'  Program,  is  a  remarkable  collection  of 
beautifully  illustrated  books  written  or  recommended  by  Dr.  Seuss, 
the  renowned  Pulitzer  Prize  winner.  Now,  for  a  fraction  of  what  you'd 

pay  at  the  bookstore,  you  can  get  not  only  The  Cat  in  the  Hat,  but 
also  Green  Eggs  and  Ham.  Dr.  Seuss's  ABC  and  Bears  on  Wheels. 
Four  books  in  all  at  a  savings  of  more  than  $19.  Plus,  your  child  will 
get  our  Cat  in  the  Hat  bookrack  worth  $3.50,  absolutely  free.  This 
__ colorful  bookrack  measures  1 1  Vi"  x  6]A"  x  bVf  and 

holds  up  to  15  books. 
Send  no  money  but  don't  delay.  Mail  the  order  form 
today.  If,  when  you  receive  your  books,  you're  not  completely 
delighted,  simply  send  them  back.  And  keep  the 
bookrack  as  our  gift.  You  owe  nothing. But  ifyoudo 
decide  to  keep  the  books  and  join  the  Club,  we'll  send  you  two  new  books 
every  four  weeks.  And  you  're 


never  obliged  to  accept  a  book 
unless  you  really  want  to.  In  any 
case,  the  bookrack  is  your  free  gift .  A 
gift  that  will  hold  the  books 
that  just  might  help  your 
child  become  a  gifted  child. 

Get4  books 
for  just  $1.95,  and 

TheCatlnTheHat 
bookrack  free. 

•plus  shipping  and  handling 


©lllus.  Dr.  Seuss  1957 


THE  BEGINNING  READERS'  PROGRAM. 
DEPT.  ZAJ 

A  Division  ol  Grolier  Enterprises  Inc. 

RO.  Box  1797.  DanburvConncclicul  06816 


lament-losing  no  money.  Please  accept  my  child's  enrollment  and  send  the  4 
books,  The  Cat  in  the  Hat,  Green  Eugsand  Ham.  Dr.  Seuss's  ABC  and  Bears  on 
Wheels,  plus  the  Cat  in  the  Hal  Bookrack  (a  $3.50  value)  as  a  free  i»  if  l.  The 
comparable  retail  value  of  the  books  alone  is  $23.80,  but  you  will  bill  me  for 
only  $  1 .95,  plus  shipping  and  handling.  I  may  examine  the  books  free  for  10 
days,  and  if  not  com  pletclv  delighted,  return  them  at  your  expense  and  owe 
nothing.  The  free  bookrack  is  mine  to  keep.  If  I  choose  to  keep  the  4 
introductory  books,  my  child  will  then  receive  2  new  Beginner  Books everv 4 
weeks  on  10-day  approval,  at  the  special  member's  price  of  only  $4.49  each  plus 
shipping  and  handling.  Sales  tax  is  extra  where  applicable.  I  may  cancel  at  any 
time  simply  bv  following  the  instructions  on  the  invoice  accompanying  my 
shipment,  and  return  anv  book  in  the  program  at  vour expense. 

"  /  /  / 


Child's  full  n;i 


(please  prim) 


Birlhdate: 


dav 


Addn 


Apt. 


Citv/Slale 


Zip 
1 I 


Parent's  Signature  Area  Code      Phone* 

Ofler  may  bcsliuhlK  different  in  Canada.  Shipment  and  services  from  Canada. 

_  05321/05322 
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CANE  AND  BUSH  FRUITS 

By  Douglas  A.  Jimerson  and  Jane  Austin  McKeon 


c 


ane  and  bush  fruits  are 
a  tasty  solution  for  garden- 
ers who  don't  have  the  space 
for  fruit  trees.  When  grown 
against  a  fence,  berry  plants 
make  use  of  otherwise  un- 
used space.  The  descriptions 
below  will  help  you  decide 
which  berries  to  grow.  Be- 
fore making  any  selections, 
ask  a  local  nurseryman 
which  varieties  are  suitable 
for  your  area. 

Raspberries 

Just  note  the  high  price  of 
fresh  raspberries  at  the  gro- 
cery store,  and  you'll  be  con- 
vinced that  this  cane  fruit 
will  be  as  good  as  gold  in 
your  garden.  Originally  con- 
fined to  cold-winter  regions, 
varieties  now  are  available 
that  thrive  in  warm  areas. 

Raspberry  varieties  fall 
into  two  groups:  summer- 
fruiting  and  everbear- 
ing. The  summer-fruiting 
raspberry  produces  berries 
on  the  previous  season's 
canes  in  early-  to  midsum- 
mer. The  newer  everbearing 
types  bear  fruit  twice,  once 
in  early  summer  on  the  pre- 
vious season's  growth,  and 
again  in  the  fall  on  the  cur- 
rent season's  growth. 

Red  and  black  are  the  two 
most  common  types  of  rasp- 
berries, but  purple  and  yel- 
low varieties  also  exist.  Red 
varieties  produce  thorny,  up- 
right canes,  and  black  vari- 
eties have  thorny,  arching 
branches.  Purple  raspber- 
ries are  hybrids  of  blacks 
and  reds.  Yellow  types  are 
related  to  the  reds. 


Raspberries 


And  the  fruits  will  outdo  what 

the  flowers  have  promised. 

— Francois  de  Malherbe 


Popular  red  raspberry  va- 
rieties include  Fallred,  Hil- 
ton, Latham,  and  Thornless 
Canby.  For  black  raspber- 
ries, try  Bristol,  Allen,  Black 
Hawk,  or  Morrison.  Recom- 
mended purple  varieties  in- 
clude Clyde,  Amethyst,  and 
Purple  Autumn.  Among  the 
yellows,  choose  from  Amber, 
Golden  West,  and  Fall  Gold. 

Plant  raspberries  in  the 
early  spring  (fall  in  milder 
climates),  in  a  sunny  area 
with  well-drained  soil. 

Blackberries 

Though  frequently  con- 
fused with  black  raspberries, 


blackberries  are  larger  (1  to 
2  inches  long)  and  more  elon- 
gated. Blackberries  grow  in 
one  of  two  ways:  on  4-foot- 
tall,  erect  canes,  or  on  trail- 
ing vines.  Cane  varieties 
thrive  everywhere  except  in 
extremely  cold  or  extremely 
warm  regions,  and  vine 
types  are  limited  to  warmer 
climates.  Trailing  varieties 
produce  smaller  fruit  clus- 
ters than  the  erect  types, 
and  they  ripen  earlier. 

Boysenberries,  loganber- 
ries, and  dewberries  are  pop- 
ular trailing  varieties  in  the 
blackberry  family.  Dewber- 
ries bear  large,  near-black 


berries;  loganberries  and 
boysenberries  are  more  red. 
In  the  cane  group,  select  be- 
tween Bailey  and  Darrow. 

Gooseberries 

One  of  the  most  popular 
bush  fruits  is  the  gooseberry. 
Ready  to  harvest  in  midsum- 
mer, these  tart,  %-inch  ber- 
ries grow  on  thorny,  4-foot 
bushes  in  regions  where  win- 
ter temperatures  drop  below 
zero.  Berries  are  green,  yel- 
low, pink,  or  red.  Because 
the  gooseberry  is  an  alter- 
nate host  for  white  pine  blis- 
ter rust,  its  cultivation  is 
banned  in  certain  states. 
Ask  your  county  extension 
office  if  they  are  regulated  in 
your  area. 

Plant  gooseberries  in  the 
early  spring,  in  a  shady, 
moist  spot.  Favorite  variet- 
ies include  Poorman  (red), 
Pixwell  (greenish  pink),  Ore- 
gon Green  (green),  and  Wel- 
come (pink). 

Elderberries 

Elderberries  often  are 
found  growing  wild,  but  cul- 
tivated varieties  of  this  bush 
fruit  also  are  available.  Har- 
dy in  cold  climates,  elderber- 
ries grow  to  10  feet  tall  and 
bear  purplish  black  berries 
in  late  summer. 

Elderberries  should  be 
planted  in  the  early  spring, 
in  an  area  that  gets  full  sun 
or  partial  shade.  To  ensure 
fruit  production,  plant  two 
different  varieties,  such  as 
Adams  and  Johns  M 

Buying  Information,  page  154. 
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Worthington.™ 
Classic  reflections  of  the  woman  who  wears  it. 


The  Worthington™  Collection.  Inspired  by 
the  classics  but  with  bold  new  graphics  that  lose 
nothing  in  the  translation.  100%  cotton  knit 
dressing.  Softly  tailored.  Elegantly  defined.  And 
guaranteed  to  be  noticed. 

Cardigan  $38.  Top  $26.  Skirt  $30. 


The  Other 


°  1987  National  Pork  Producers  Council  in  cooperation  with  National  Pork  Board. 


White  Meat 


Surprise: 

It's  pork. 

It  can  easily  be  substituted  in  all 
these  recipes. 

And  it's  perfect  for  modern  life- 
styles that  call  for  light,  wholesome 
nutrition  and  easy  convenience.  Of 
course  the  mouth-watering  taste  and 
savory  flavor  blend  deliciously  with 
all  kinds  of  sauces,  spices,  stuffings 
and  side  dishes. 

Pork  has  everything  you  expect 
from  a  white  meat  and  more. 

Many  cuts  are  under  200  calories 
per  3  oz.  serving*.  It's  surprisingly 
low  in  cholesterol.  Easy  to  prepare. 
And  versatile  enough  to  satisfy  your 
family's  constantly  changing  tastes 
for  something  new  and  different. 

Pork  also  provides  you  and  your 
family  the  great  flavor  you  want,  with 
the  nutrition  and  protein  you  need. 

And  with  a  variety  of  new,  leaner 
boneless  cuts  of  pork,  your  menu 
possibilities  are  virtually  unlimited. 

Pork.  The  other  white  meat. 

For  a  free  recipe  book  containing 
light,  easy  ways  to  create  new 
meals  with  pork,  just  send  a  stamped 
self-addressed  envelope  to  Pork 
Recipes,  Box  10385-A,  Des  Moines, 
Iowa  50306. 


The  Other 
White  Meat: 


This  message  is  brought  to  you  by 
America's  pork  producers. 


USDA  Handbook  8- 10.  1983 


EAT  RIG 


SYWAY! 


7  SIMPLE  GUIDELINES 

Your  whole  family  will  benefit:  You'll  feel  better, 
worry  less,  probably  lose  weight,  and  maybe  live  longer. 

What  a  payoff! 


By  Kathryn  Stechert,  Paul  Krantz,  Lynn  Hoppe 


GOOD    NUTRITION    GUIDELINE 


1  THINK  POSITIVE,  ACT  POSITIVE 


A  pinch  of  the  right  attitude  puts  you  on  the  road  to  healthful 
living.  Rather  than  focusing  on  foods  to  avoid,  think  instead 
about  adding  good  foods.  You'll  feel  satisfied,  not  deprived — 
and  you'll  be  so  full  of  the  best  foods  that  you  won't  want  the 


Lose  Weight,  Eat  Better 

Fifteen  minutes  of  planning  each 
week  is  all  it  takes.  Improve  your 
family's  eating  habits  and  make 
meals  more  inviting  by  working 
up  weekly  menus.  Planning 
daily  meals  and  snacks — in- 
cluding those  eaten  away 
from   home — helps  you 
offer  your  family  an  in- 
teresting    variety     of 
foods.  It  also  eases 
the    temptation     to 
grab         something 
that's  a  poor  nutri- 
tion choice  when 
you're       hungry 
and  in  a  hurry. 


•*»*'«  Become  of 
J*' nree  Squared 

convenience  m»,  '  on 

meals    rw  as  ,nree 

for  "n  900d  ^gument 

1'°00-ca,orieot.      naftera 

ENERGIZERS 

Midday  hunger-chasers 

A  WALDORF  RICE  CAKES 

Stir  1  small  apple,  cored 
and  chopped,  and  1  stalk 
celery,  chopped,  into  a  car- 
ton of  plain  low-fat  yogurt. 
Spread  on  rice  cakes. 
A  NO-FUSS  NACHOS  Cut 
flour  tortillas  into  wedges. 
Place  on  a  cookie  sheet  and 
bake  at  350°  for  10  minutes. 
Serve  with  salsa. 
▲  BANANA  SHAKE  Cut  a 
banana  into  chunks;  freeze. 
Combine  with  1  cup  skim 
milk  in  a  blender.  Sprinkle 

with  nutmeg. 

continued 
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Leaner. 


The  ground  beef  you  see  up  there  is  the  kind  of  beef 
most  people  buy  from  the  supermarket.  70%  lean.  The 
beef  in  that  Quarter  Pounder"  is  leaner.  At  least  77. 5%  lean. 

In  fact,  though  hamburger  meat  from  your  super- 
market may  have  up  to  30%  fat,  McDonald's  never  has 
more  than  22.5%.  No  additives,  no  extenders,  no  fillers. 
Just  100%  pure  American  beef. 

Better  for  you.  Better  for  us. 

For  more  information  about  all 
our  menu  items,  ask  your  McDonald's ' 
Restaurant  Manager  or  turn  the  page. 

IT'S  A  GOOD  TIME  FOR  THE  GREAT  TASTE* 


SPECIAL  REPORT 


continued 


FIX  FOOD  RIGHT 


Bringing  nutritional  foods  home  from  the  supermarket  is  just  the  start.  How 
you  cook  them  matters,  too.  Cooking  affects  not  only  the  taste  and  appeal 
of  food,  but  the  nutritional  value  as  well. 


SAME  FOOD, 

DIFFERENT  FORMS 

Take  a  look  at  these  two  examples  of 
what  can  happen  to  the  nutritional  val- 
ue of  food  when  it's  processed. 


Calories   Fat 


Baked  potato 
(1  ounce) 
1 0  Potato  chips 
(1  ounce) 

Roast  turkey 
breast 
(1  ounce) 
Turkey  frank 
(1  ounce) 


60 


150 


og 

10g 


40      Og 


Sodium  Choles- 
terol 

6  mg      0  mg 

135  mg      0  mg 
15  mg    23  mg 


65      6  g    288  mg    25  mg 


THE  BEST  COOKING 
TECHNIQUES 

Make  these  your  everyday  choices 

-  Broiling  fish,  poultry,  and  meat 
reduces  fat  because  none  is  added  and 
much  drips  off  as  the  food  cooks. 
A  Poaching    quick-cooks   fish   and 
poultry  without  added  oil  or  fat. 
a  Stir-frying  is  also  a  low-fat  choice 
if  you  keep  vegetable  oils  to  a  mini- 
mum or  use  a  nonstick  spray  coating. 
A  Steaming  preserves  vitamins. 
a  Microwave   cooking   requires 
little  or  no  fat. 


GOOD    NUTRITION    GUIDELINE 


THE  MORE  VARIED  AND 

THE  LESS  PROCESSED,  THE  BETTER 


Eat  a  variety  of  foods  and  choose  those  near  to  the  way  Mother  Nature 


made  them.  Those  are  two  good  ways  to  make  sure  you  get  the  40  nutrients 


your  body  requires — and  a  minimum  of  fat  and  other  extras  you  don't  need. 


THE  LOWDOWN  ON 
PROCESSED  FOODS 

Sensible  choices  are  the  key 

It's  neither  possible  nor  necessary  to 
ban  processed  foods  from  your  diet. 
All  you  need  to  do  is  be  sensible  in 
your  choices.  Processing  has,  in  many 
ways,  improved  our  food  supply,  mak- 
ing some  foods  safer  (pasteurized  milk) 
and  more  nutritious  (low-fat  yogurt). 
Foods  such  as  tuna  packed  in  water  and 
whole  grain  cereals,  breads,  and  pastas 
are  among  food  processing's  successes. 
Yet,  processing  can  take  a  toll.  When  it 
goes  wrong,  the  food's  original  nutri- 
tional value  changes.  Take  a  look  at  the 
chart  (above)  to  see  what  can  happen. 
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LIGHTEN  UP  DINNERS 

Easy  does  it  at  supper  time 

You're  better  off  if  you  consume 
most  of  your  calories  early  in  the 
day.  That  gives  you  more  opportu- 
nity to  burn  those  calories  off — and  it 
means  you  have  them  available  to  fuel 
your  daytime  activities. 

Advice:  Try  to  get  most  of  your 
calories  by  the  time  lunch  is  over. 
Leave  about  500  calories  for  dinner  (if 
you  eat  2,000  calories  a  day) — and 
that's  not  much.  Here's  how  to  plan 
some  light  but  balanced  dinners: 
A  Select  an  entree  with  200  to  300  cal- 
ories per  serving. 

A  Add  a  serving  of  bread,  which  will 
add  about  100  calories. 
A  Include  a  couple  servings  of  vegeta- 
bles at  about  25  calories  per  serving. 
A  Have  fruit  for  dessert,  which  will 
add  about  75  calories. 
A  Drink  a  glass  of  skim  milk  for  about 
90  calories. 

If  you  want  a  pat  of  butter  or  mar- 
garine on  your  bread  or  vegetables  or 
a  little  dressing  on  your  salad,  you'll 
have  to  cut  out  about  50  calories 
somewhere  else  in  the  meal. 

continued 
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More  about  leaner  beef 
and  McDonald's  good  food. 


These  days,  many  people  are  watching 
cholesterol  and  fats  in  their  diets.  And,  of 
course,  that  means  wherever  possible  eating 
leaner  meat.  At  McDonald's,  we've  always 
taken  pride  in  the  quality  of  the  beef  we  serve. 

We're  leaner  than  you  might  think. 

McDonald's  beef  is  leaner  than  the 
kind  of  ground  beef  most  people  buy  in 
the  supermarket. 

The  kind  of  ground  beef  most  people 
buy  is  70%  lean.  At  McDonald's,  we  always 
use  beef  that's  at  least  77.5%  lean.  That's 
25%  lower  in  fat. 

We're  lean  in  other  ways,  too.  For 
instance,  we  add  nothing  to  our  beef.  No 
additives.  No  fillers.  No  extenders. 

We  use  only  100%  pure  American 
beef.  Selected  cuts 
including  sirloin, 
chuck  and  round 
steak. 


Our  cholesterol  is  down. 

Down  because  we've  changed  the 
way  we  cook  our  Chicken  McNuggets* 
Filet-O-Fish*  and  pies  to  100%  cholesterol- 
free  vegetable  shortening. 

Now,  the  way  we  cook  our  french  fries 
and  hash  browns  hasn't  changed.  They're 
still  cooked  in  a  blend  of  beef  and  vegetable 
shortening.  That's  one  of  the  reasons  they  taste 
so  good.  But  you'll  be  happy  to  know  that  a 
regular  order  of  our  golden  fries  has  only  9 
mg  of  cholesterol  and  4.6  g  of  saturated  fat. 
Well  within  established 
guidelines  for  good 
nutrition.  v 


Nutritious  beef.  And  more. 

Look  at  the  important  nutrients 
McDonald's  hamburger  sandwiches  contribute 
to  a  well-balanced  diet. 


Nutrition  Information 

Regular 
Hamburger 

Quarter 

Pounder11 

With 

McD.LT*    Cheese  Big  Mac11 

Calories 
Protein  (g) 
Carbohydrates  (g) 
Fat(g)' 

Cholesterol  (mg) 
Sodium  (mg) 

263 
12 
28 
11 
29 

506 

680  525  570 
30  30  25 
40  31  39 
44          32        35 

101  107  83 
1030        1220       979 

Percentage  of  U.S.  Recommended  Daily  Allowance  (RDA) 

Protein 

19 

45 

46 

38 

Vitamin  A 

2 

10 

12 

8 

Vitamin  C 

3 

15 

5 

5 

Thiamine 

21 

35 

25 

32 

Riboflavin 

13 

25 

24 

22 

Niacin 

20 

40 

35 

36 

Calcium 

8 

25 

26 

20 

Iron 

16 

35 

27 

27 

A  McDonald's 

hamburger 

provides  more 

than  just  protein. 

Balance  is  best. 

Balance  comes  from  eating  a  variety 
of  foods.  Because  nutritionists  agree  no  one 
food  provides  all  the  necessary  nutrients. 
At  McDonald's,  variety  in  our  menu 
you  can  balance  what  you  order. 
And  make  sure  your  McDonald's  meal 
balances  with  other  meals  you  eat. 

How  to  find  out  even  more 
about  McDonalds  nutrition. 

Ask  your  McDonald's®  Restaurant 
Manager  for  this  booklet, 
"McDonald's  Food,  The  Facts." 
Or  call  our  Nutrition  Information 
at  (312)  575-FOOD. 
We  want  you  to 
know  everything  about 
our  food.  And  about 
good  nutrition. 

Because  the  smarter 
you  are  about  food,  the  smarter  you  can  eat. 
It's  as  simple  as  that. 


P 1 987  McDonalds  Corporation 


A  GOOD  TIME  FOR  THE  GREAT  TASTE* 


SPECIAL  REPORT 


continued 


WEAPONS 
AGAINST 
HEART  ATTACK 

Protect  yourself 

Lowering  your  blood  cho- 
lesterol        levels — and 
thus  your  risk  of  coro- 
nary   heart    disease — isn't 
just  a  matter  of  what  you 
don 't  eat  (foods  high  in  satu- 
rated fat),  but  what  you  do 
eat.   Though  heredity  con- 
tributes to  how  much  choles- 
terol  your   body    produces, 
certain  foods  can  be  a  defense: 
▲  Fish    and    seafood:    Salmon, 
tuna,  trout,  herring,  crab,  and  mus- 
sels   contain    omega-3    fatty    acids, 
which  have  been  shown  to  protect 
against  heart  disease.  Advice:  Eat 
fish  or  seafood  at  least  twice  a  week. 
A  High-fiber    foods:    Recent   re- 
search shows  they  may  lower  blood 
cholesterol.  Advice:  Eat  high-fiber 
food,  such  as  oats  and  apples,  daily. 


.JJANA! 

EAT  RIGHKp^SY  WAY! 


J  GOOD   NUTRITION   GUIDELINE 


t  LIVE  THE  LOW-FAT  LIFE 

If  you  can  make  only  one  change  to  improve  your  family's  diet, 
make  it  this:  Cut  down  the  amount  of  fat  you  eat.  Choosing 
low-fat  foods  can  improve  your  overall  health  and  reduce  your 
chances  of  developing  high  blood  cholesterol,  a  high-risk 


factor  for  heart  disease. 


,   WSKY  FOODS 

0,''ves  and  I         Ur  crear". 
^e  fat  ta;dCheeSea'' boost 

pranks  and  brats 

as9'anolabars  We" 

A  Avocados. 

A  Coconuts. 

A  Snack  cracker* 


WHICH  WOULD  YOU  CHOOSE? 


CHICKEN  POT  PIE 

OR  CHICKEN  STEW 

WITH  BREADSTICKS? 


The   more   nutritious   choice:   Chicken 
stew  with  breadsticks. 

It  has  half  the  calories  and  a  whopping 
80  percent  less  fat  than  is  found  in  the 
pot  pie. 


THE  VEGETABLE  OIL  TRAP 

Not  all  are  the  good  guys 

When  a  packaged  product  brags 
"Made  with  100  percent  vegeta- 
ble shortening,"  watch  out!  The 
vegetable  may  be  palm  oil  or  coconut 
oil.  Both  are  very  high  in  saturated 
fat — higher  even  than  lard.  And  both 
are  commonly  used  in  processed  foods. 


Di 


FAT,  CHOLESTEROL 

What  you  need  to  know 

iets  high  in  fats  and  cholesterol 
I  are  implicated  in  a  half  million 
heart-disease  deaths  yearly.  Eat- 
ing too  much  fat  also  contributes  to  obe- 
sity, a  condition  linked  to  such  diseases 
as  diabetes,  arthritis,  and  cancer. 
A  LDL  cholesterol.  The  bad  cho- 
lesterol. Clogs  arteries,  leading  to 
heart  disease  and  strokes.  Saturated 
fats,  which  are  in  red  meat,  lard, 
milk,  and  palm  and  coconut  oils,  raise 
LDL  cholesterol.  Unsaturated  fats, 
found  in  most  vegetable  oils,  may  of- 
fer protection  from  heart  disease. 
Strive  to  increase  the  ratio  of  them  to 
the  saturated  fat  in  your  diet. 
▲  HDL  cholesterol.  The  good  cho- 
lesterol. Offers  protection  from  heart 
disease.  Heightened  by  exercise. 

The  bottom  line:  Eliminate  as 
much  saturated  fat  from  your  diet  as 
you  possibly  can.  When  you  do  eat 
fats,  choose  vegetable  fats.  Remember 
that  all  fats  are  high  in  calories. 


tar 


FAT  ON  LABELS 

To  help  you  identify  hidden  fat  in 
the  processed  food  you  buy,  use  this 
list  of  green  light  (go  ahead)  and  yel- 
low light  (caution)  ingredients. 

GREEN  LIGHT  (go  ahead) 

Corn  oil,  cottonseed  oil,  safflower 
oil,  sesame  oil,  soybean  oil,  sunflow- 
er oil,  skim  milk  powder,  and  nonfat 
dry  milk  or  milk  solids. 

YELLOW  LIGHT  (caution) 

Meat  and  poultry  fat,  butter,  choco- 
late, cocoa  butter,  coconut  oil,  cream, 
egg-yolk  solids,  hydrogenated  fat  or  oil, 
lard,  palm  oil,  and  vegetable  shortening 


sauce 


as  tar- 


I; 


**esZgTh°US™ 


EASY  FAT-SLEUTHING 

Cut  fat  every  day 

iving  the  low-fat  life  takes  more 
than  skipping  butter  on  your  toast 
land  using  yogurt  in  place  of  may- 
onnaise. Incorporate  these  strategies, 
as  well,  into  your  routine: 

▲  Use  egg-free  pastas. 

A  Opt  for  low-fat  cottage  cheese  and 
low-fat  or  nonfat  yogurt. 

▲  Try  to  like  skim  milk. 

▲  Skip  the  egg  yolks. 

▲  Simmer    vegetables    in    chicken 
broth  rather  than  sauteing  in  butter. 

▲  Buy  lean  cuts  of  meat. 

a  Pass  up  the  salad  dressing;  driz- 
zle vinegar  or  lemon  juice  over  greens. 

continued 
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Hooey  Wheat  Bear  Bread 

MAKES  2  SCULPTURED  BEARS 


2%  to  3%  cups 
all-purpose  flour 
2  teaspoons  salt 
2  packages 
Fleischmann  s 
Active  Dry  Yeast 
1  Yi  cups  water 


Kcup  milk 
%  cup  honey 
%  cup  margarine 
3  cups  whole 
wheat  flour* 
Seedless  Raisins 
1  egg, beaten 


Mix  2  cups  all-purpose  flour,  salt  and 
undissolved  yeast 

Heat  water,  milk,  honey  and  mar- 
garine to  120°  to  130°F  Add  to  dry 
ingredients;  beat  2  minutes  at 
medium  speed  of  mixer.  Stir  in  1  cup 
whole  wheat  flour,  beat  at  high  speed 
2  minutes.  Stir  in  remaining  whole 
wheat  flour  and  enough  remaining 
all-purpose  flour  to  make  stiff  dough. 
Knead  8  to  10  minutes.  Set  in 
greased  bowl;  turn  to  grease  top 
Cover;  let  rise  in  warm  draft-free 


place  until  doubled  in  size,  about  1  hour. 

Punch  dough  down;  divide  into  4  equal  pieces.  Form  2  pieces  into  balls.  Place 
each  on  greased  baking  sheet  for  body;  flatten  slightly.  Halve  remaining  pieces. 
Form  2  pieces  into  balls.  Place  above  larger  pieces  for  heads;  flatten  slightly.  From 
each  remaining  piece,  break  off  a  small  ball,  about  the  size  of  a  cherry  and  place 
fora  nose.  Divide  remaining  dough  into  12  equal  pieces.  Shape  into  balls  and 
attach  to  bears  to  form  paws  and  ears; 
seal  seams.  Cover;  let  rise  until 
doubled,  about  45  minutes. 

Make  an  indentation  in  each  ear. 
Place  raisins  for  eyes  and  belly 
button  on  each  bear;  brush  with 
egg.  Bake  at  400°F  for  25  to  30 
minutes  Remove  from  sheets; 
cool. 

*3  cups  all-purpose  flour  may  be 
substituted. 


To  save  50%  rising  time  use 
FLEISCHMANN'S 
Rapid-Rise  Yeast: 
Follow  Quick 
Mix  steps  on 
package 
back. 


I'M 

^/ELL-BREAD. 

I'M  A 

TREAT 

TO  EAT. 


-^^- '  JP 


I'M  WELL-BRED. 

I  SPEAK 

"BEAR  TALK" 

WHEN 
SPOKEN  TO. 


m 


RVATIVES 


rGB«* 


F|e'schm 

Yeast 


ischmanns, 
ann's     '     Yeast 


te/5fstej* 


TALKING  A.G.  BEAR  ORDER  FORM-SAVE  S10 


Please  send  me. 


SAVE 

A  $29.95 
VALUE 


"Talking"  A.G.  Bears. 

For  each  bear  ordered  I  enclose  S19.95  plus  S3.00 
postage  &  handling. 

Check  or  Money  Order  in  the  amount  of  S 

Please  charge  my  D  American  Express 

1^mim     ^^^     ■■■       -  MasterCard 
^^ff^B     j  D  VISA 

Credit  Card  Number 


CDCC  $5.00  SURPRISE 
rriCL  GIFT  WITH  ORDER 


A.G.  Bear  (15  inches  tall) 
comes  in  3  colors.  Indicate  by 
number  your  1  st,  2nd.  and  3rd 
choice  below. 


This  is  A.G.  Bear", 
the  mumbling,  cud- 
dly creature  kids  of  all  ages  just  love  to 
get  their  hands  on.  The  perfect  compan- 
ion. Because  everything  that  you  say, 
A.G.  Bear  agrees  to  in  "bear  talk."  Lets  children  use  their 
imagination  while  sharing  happy  hours  with  a  wonderful 
friend.  Requires  one  9-volt  Battery  (Not  included). 


AXLON 


Signature. 


.  Exp.  Date. 


D 
Brown 


D 
Gray 


D 
White 


Name- 


Address. 


City. 


.State. 


.Zip. 


Iowa  residents  please  include  your  applicable  sales  tax 

MAIL  TO:  Fleischmann's  A.G.  Bear  Offer 
P.O.  Box  8058,  Dept.  B 
Clinton,  Iowa  52736 


You  can  order  your  A.G.  Bear  by 
toll  free  phone  24  hours  a  day. 

Call  1-800-237-7579 

Have  your  Credit  Card  information  ready 

Void  where  prohibited  by  law  Good  only  in  USA  Allow  4  to 
8  weeks  lor  delivery  Oflei  good  while  supply  lasts 
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GOOD   NUTRITION   GUIDELINE 


SY  WAY! 


9  TAKE  A  HIKE 


No  matter  how  careful  you  are  with  diet,  you  can't  be  your 


healthiest  without  exercise.  In  addition  to  trimming  flab,  exer- 
cise strengthens  your  heart  and  lungs,  lowers  your  blood 
pressure,  and  may  even  reduce  stress  and  your  blood  choles- 


terol level. 


WALKING:  THE  BEST  FIRST  COURSE 

Work  up  to  four  fast  walks  a  week 


xercise  plus  good  nutrition. 


Exercise  can  be  as  simple  as  a  brisk 
stroll.  Here's  why  walking  is  be- 
coming the  hottest  exercise  going: 
A  No  risk.  Unlike  jogging,  walking 
isn't  linked  to  joint  injuries. 
A  No  limits.  Virtually  everyone,  re- 


gardless of  age,  can  enjoy  walking. 
A  Big  gains.  Done  right,  walking 
provides  all  the  benefits  of  exercise. 

Start  a  walking  program,  after  you 
get  your  doctor's  OK,  at  an  easy  pace 
for  20  minutes,  three  times  a  week. 


GOOD   NUTRITION   GUIDELINE 


O  PLAN  MEALS  AROUND  THE  GOOD  GUYS 

f  Humble  carbohydrates  are  making  it  big.  In  fact,  they're  so  important  nutri- 
tionally that  we  propose  you  plan  your  meals  around  them.  Meat  and  pota- 


toes, move  over:  The  age  of  POTATOES  with  a  side  order  of  meat  is  here. 


LEGUMES  AND  GRAINS 

Eat  them  often 

These  two  foods  are  among  the 
most  important  and  the  most  un- 
derused (by  Americans).  They're 
excellent  sources  of  complex  carbohy- 
drates and  may  help  reduce  blood  cho- 
lesterol. Dried  legumes  (beans,  peas, 
lentils)  and  grains  (rice,  oats,  bulgur, 
millet,  barley)  are  also  great  sources 
of  vitamins  and  minerals.  They're  low 
in  calories,  fat,  and  cholesterol,  too. 


NO-MEAT  MAIN  DISHES 

Step  up  to  carbos 

When     planning     your     family's 
weekly    meals,    try    to    include 
dishes  like  these: 
A  Pasta  and  vegetable  salad 
A  Lentil  chili    a  Bean  burrito 
A  Vegetables  and  tofu  on  rice 
A  Vegetarian  pizza 


!*« 


•ccoi; 


PROTEIN  OPTIONS 

Count  on  legumes  and  grains  to  help 
you  get  your  daily  45  to  65  grams  of 
protein.  Because  they  are  incomplete 
proteins,  serve  them  with  each  other  or  a 
milk  product.  Here's  how  some  beans 
and  grains  tally  up: 


FOOD 

PROTEIN 

(per  Vi  cup  cooked) 

(grams) 

rolled  oats 

2.5 

pasta 

3.0 

brown  rice 

4.0 

split  peas 

7.2 

lima  beans 

8.0 

navy  beans 

7.0 

WHICH  WOULD  YOU  CHOOSE? 


BAGEL  WITH  JELLY 

OR  BLUEBERRY 

MUFFIN? 
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The  better  nutrition  choice  is  a  bagel 
with  jelly.  It  has  no  fat  or  cholesterol, 
though  |ust  as  many  calories.  (The  calo- 
ries come  from  carbohydrates  rather 
than  fat.) 


KUDOS  TO  CARBOS 

(Carbohydrates,  that  is) 

Eat  more  carbohydrates,  and  make 
the  ones  you  eat  complex  rather 
than  simple.  Complex  carbohy- 
drates are  starches,  such  as  dried 
beans,  cereals,  fruits,  and  vegetables. 
Simple  carbohydrates  are  refined  sug- 
ars. Complex  carbs  are  low  in  calories, 
fat,  and  cholesterol,  rich  in  vitamins 
and  minerals,  and  can  be  a  good  source 
of  fiber  and  protein.  Carbohydrates 
should  make  up  about  60  percent  of 
your  calorie  intake.  (Most  people  eat 
only  45  percent  carbohydrates.)  Sixty 
percent  carbs  in  a  2,000-calorie-per-day 
diet,  for  instance,  would  be  all  of  the 
following:  4  slices  whole  wheat  bread,  2 
apples,  './•>  cup  cooked  brown  rice,  1 
baked  potato,  1  banana,  1  cup  cooked 
rolled  oats,  V2  cup  cooked  lima  beans, 
and  '/•>  cup  cooked  corn. 

continued 
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YOU  JUST  RINSED 
YOUR  LAST  DISH. 


With  the 
^\    KitchenAid- 
Superbadish 
washer, 


guests  and  scarcely  know  that 
your  dishwasher  is  running. 
It's  another  example  of  how 


^youcan 
"forget 
forever  the  messy,  time- 
consuming  chore  of 
rinsing  off  your  dishes 
before  putting  them  into 
the  dishwasher. 

The  exclusive 
KitchenAid  Triple  Fil- 
tration System  has 
a  hard-food  disposer 
which  grinds  up  food. 
So  dishes  can  go  straight 
from  the  dinner  table 
to  the  dishwasher  with- 
out hand-rinsing.  And 
still  come  out  dazzling 
clean. 

At  every  step  of 
the  dishwashing  pro- 
cess, the  KitchenAid 
Superba  departs  from 
ordinary  dishwashers 
in  extraordinary  ways. 

It  even  has  an  ex- 

CllJSiVP  WhiSDPr  Oljipf  for  literature  write  KitchenAid.  Dept  C1D.  PO  Box  3900.  Peoria.  IL  61614 

System  which  is  so  effective  in       KitchenAid  engineering  continues 
reducing  noise  that  you  can  talk     to  lead  the  way  in  innovative 
on  the  kitchen  phone  or  entertain    technology,  to  provide  you  with  a 


better  quality  of  life. 

And  superb  KitchenAid  per- 
formance is  matched  by  remark- 
able durability.  A  dura- 
bility that's  backed  by 
an  extended  warranty 
that  lets  you  buy  with 
confidence.  Indeed, 
over  the  years, 
KitchenAid  quality 
workmanshipand  relia- 
bility have  built  a  rep- 
utation for  KitchenAid 
dishwashers  that  the 
rest  of  the  industry  can 
only  look  upon  with  awe. 
So  if  you're  thinking 
of  getting  a 
dish- 
washer, 


incom- 


parable KitchenAid 
Superba.  It's  at  your 
nearby  KitchenAid  dealer  now. 

KitchenAid 


FOR  THE  WAY  I FS 
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EAT  RIGI 


ISYWAY! 


FAD  DIET  EQUALS 
BAD  DIET 

Watch  out! 

They  sound  easy:  "Lose 
10  pounds  in  the  first 
week!"  "Miracle  foods 
that  let  you  eat  as  much  as 
you  want!"  But  despite  the 
hype  and  the  endorsements, 
most  popular  diets  are  use- 
less or  dangerous  or  both. 
Here's  why: 

a  Diets  with  gimmicks  fail  to 
change  your  eating  habits.  As  soon  as 
you  get  off  the  diet,  you  return  to  your 
old  habits  and  to  your  prediet  weight. 
That  yo-yo  effect  can  be  more  danger- 
ous to  your  health  than  being  moder- 
ately overweight. 

A  Diet  books  often  promote  misin- 
formation. Many  fad  diets,  even  some 
promoted  by  doctors,  are  based  on  un- 
sound, unproven  principles. 
a  Ultralow-calorie  intake  is  self- 
defeating.  The  body  simply  slows 
down  to  avoid  starvation  and  drastic 
weight  loss. 

▲  One-food  diets  can  never  sup- 
ply enough  nutrients  to  keep  you 
healthy.  Even  with 
vitamin  supple- 
ments, the  diets 
lack  essential 
nutrients. 


'ater: 
The 
perfect 
thirst 
quencher. 


GOOD   NUTRITION   GUIDELINE 


f  SEPARATE  FACT  FROM  FANCY 

1 — — — — i 1 

When  it  comes  to  nutrition  information,  it  pays  to  proceed 

with  caution.  Promises  of  any  kind  that  sound  too  good  to  be 

true  usually  are — and  that  is  especially  true  for  wild  promises 

about  your  diet,  health,  and  nutrition. 


"\ 


%  t 


THE  STRAIGHT  SCOOP 

Here's  what  you  really  need  to  know  about  these  basic 
nutritional  issues  much  in  the  news  these  days. 


a  The     beta-carotene/cancer 

link.  Research  suggests  that  if  you 
eat  yellow  and  green  fruits  and  vege- 
tables— which  are  high  in  vitamin 
A — you're  less  likely  to  develop  can- 
cer of  the  lung,  stomach,  colon,  and 
cervix.  It  seems  that  beta-carotene 
(the  most  common  form  of  vitamin  A 
in  plants)  is  responsible,  though  some 
other  micronutrient  may  be  the  key. 
What's  true  for  many  nutrients  is 
true  for  beta-carotene:  Get  what  you 
need  from  food. 

Sugar  and  nutrition.  Though 
blamed  for  many  ills,  the  only  bad  ef- 
fect of  refined  sugar  that's  known  for 
sure  is  its  contribution  to  cavities. 

Drinking  alcohol.  Your  odds  of 


getting  hypertension,  heart  attack, 
and  stroke,  as  well  as  cancer  of  the 
mouth,  larynx,  and  esophagus  are  in- 
creased if  you  drink  alcohol.  Drinking 
moderate  amounts,  however,  appears 
to  increase  HDL  cholesterol,  which  in 
turn  protects  against  heart  disease.  If 
you  drink,  do  so  in  moderation. 

Minerals.  Although  most  are 
needed  only  in  trace  amounts,  miner- 
als play  a  vital  role  in  keeping  you 
healthy.  Especially  important  are 
magnesium,  zinc,  and  potassium.  To 
make  sure  your  body  gets  the  miner- 
als it  needs,  eat  a  variety  of  foods  each 
week.  The  key  to  good  health  is  a  bal- 
ance of  nutrients.  Supplements  can 
disturb  that  balance. 


,ess  salt  can  lower  your  hTnod9 
sure.  Watch  »/«„?  od  pres" 

People.  assure  m  some 


WHICH  WOULD  YOU  CHOOSE? 


OATMEAL  COOKIE 

OR 

GRANOLA  BAR? 


The  more  nutritious  choice:  An  oat- 
meal cookie. 

It  has  half  the  calories  and  as  much  as 
60  percent  less  fat  than  is  found  in  the 
granola  bar. 


-Produced  with  Sue  Roberts,  R.D. 
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THE  RANGE  WITH 
THE  FUTURE  BUIIT  IN. 


Herefrom  KitchenAid,-  isall    size  kettle  of  spaghetti.  And  because 
the  range  you'll  ever  need.  It's  a     the  elements  are  permanently 
complete  cooking  center  in  only     sealed,  with  no  drip  bowls  to  remove, 
30  inches,  packed  with 
the  latest  state-of-the-art 
technology. 

At  eye-level  is  an 
upper  oven  that  brings  you 
the  wonderful  benefits 
of  speedy  microwave 
cooking.  At  a  touch  of  its 
solid-state  controls,  roasts 
seem  to  cook  in  no  time. 
Fish  becomes  moist,  flaky 
perfection.  Frozen  foods 
quickly  thaw  farm-fresh. 
Stews  keep  piping  hot 
as  long  as  you  want. 
There's  even  a  12-hour 
delay-start  to  begin 
cooking  while  you're  out 
of  the  house.  And  the 
oven  is  big  enough  for  a 
rack,  so  whole  meals  can 
be  cooked  at  once. 

Below  is  a  cooktop 
with  the  performance  and 
cleanability  that  will 
delight  you.  The  four  cast- 
iron,  "Even  Heat"  ele- 
ments give  you  any  degree  of  heat   clean  and  reassemble,  the  cooktop 
from  a  "lower  than  low"  simmer     cleans  with  a  swipe,  to  get  you 
to  the  power  it  takes  for  a  party-    out  of  the  kitchen  in  record  time. 


For  literature  write  KitchenAid.  Dept  C-1T.  PO.  Box  3900.  Peoria,  IL  61614. 


That  giant  lower  regular  oven 
cleans  even  more  easily,  because 
it  cleans  itself.  It  also  adjusts  its 
cooking  modes  to  cook 
everythingthewayit 
cooks  best,  whether  bak- 
ing, roasting  or  broiling. 

The  entire  range 
comes  with  a  warranty 
which  attests  to 
KitchenAid  durability. 
But  you  can  prove  it  your- 
self. Just  open  and 
close  the  bottom  storage 
drawer  and  compare 
its  solid  sturdy  feel  and 
sound  with  the  flimsy 
clatter  the 
drawers  of 
other  ranges 
make.YouT 
know  why 
people 
take 
pride  in 
owning 

KitchenAid  appliances. 
See  the  KitchenAid 
eye-level  combination 
range.  For  cooking  per- 
formance from  here  to  the  future. 

KitchenAid 


FOR  THE  WAY  IT'S 


TMK 


From  the Stwffer Collection  of  SideDishei 


Serving  Suggestion 
RIB  EYE  ROAST. 


rporatlon 


Egg  noodles  al  dente  in  a  classic 
sauce  rich  with  cream,  butter,  and  aged 
Parmesan. 

Just  the  taste  to  share  a  plate  with 
what  you  love  the  most,  from  a  simple 
veal  dish  to  an  elegant  roast. 
Or  serve  as  an  unusual 
appetizer. 

Fettucini  Alfredo. 

Just  one  from  Stouffer's* 
carefully  edited  collection  of  15 
very  special  Side  Dishes. 


NEW 

RECIPESBS 

THAT  WILL 

CHANGE 
YOUR  LIFE! 

YOU'LL  BE  HEALTHIER! 
YOU'LL  BE  HAPPIER! 


By  Lynn  Hoppe 


You  can  have  it  ail — food  that 
tastes  sensational,  looks  great,  and 
is  good  for  you!  A  few  simple 
changes  in  your  cooking  make  the 
difference. 

•  LOW  FAT/CHOLESTEROL. 

Cut  back  on  egg  yolks;  choose  low- 
fat  dairy  foods  and  lean  meats  (and 
trim  fat);  skimp  on  oil. 

•  HIGH  FIBER.  Add  whole  grains 
to  your  diet;  use  plenty  of  vegetables 
and  fruits,  and  don't  remove  their  ed- 
ible peels. 

•  LOW  SODIUM.  Limit  your  use 
of  salt,  cheese,  and  processed 
foods  including  condiments  (such  as 
catsup,  mustard,  pickles). 

•  VITAMIN  PACKED.  A  heavy- 
handed  helping  of  dark  green  and 
yellow  vegetables  does  the  trick. 

•  LOW  CALORIE.  Fill  up  on 
complex  carbohydrates;  fry  in  the 
oven;  sweeten  with  fruit  and  fruit 
juice  instead  of  sugar. 


Photographs:  Tim  Schultz.  Food  stylist:  Kathy  German 
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'EAR-DATE 

PIE 


Per  serving 

Calories  327 


Sodium  76  mg 
Cholesterol  2  mg 
Carbohydrate  60  g 


Fiber  6  g 
Protein  5  g 
Fat  9g 


>*• 


I  ruly  a  pared-down  pie! 
Pureed  dates  sweeten  the 
filling  without  sugar;  the  oil 
crust  has  just  enough  fat  to 
make  it  tender.  The  result: 
1 00  fewer  calories  per  serv- 
ing than  most  fruit  pies  and 
half  the  fat. 


STIR-FRY 

WITH  BLUE  CHEESE 

Per  serving 

Calories  167 
Sodium  1 85  mg  Fiber  2  g 

Cholesterol  46  mg        Protein  18  g 
Carbohydrate  1 2  g       Fat  5  g 


ost  of  us  get  too  much 
protein.  Satisfy  the  protein 
requirements  of  six  adults 
at  one  meal  with  just  1 
pound  of  lean  meat.  Fill  up 
on  vitamin-rich  veggies. 


■at 


NUMBERS  TO  REMEMBER 

The  dietary  "rules  of  thumb"  below  are  what  most  womei 
23  to  50  years  old  should  strive  to  consume  daily.  In  general 
teens,  pregnant  women,  and  men  need  more  calories.  Olde 
men  and  women  need  fewer  calories.  These  are  approxi 
mate  figures.  There's  no  harm  in  going  over  or  under  thes< 
figures  in  any  single  day,  but  aim  for  a  balanced  diet  overall 


Calories  2,000 

Fat  67  grams 

Sodium  1,1 00-3,300  milligrams 


Protein  45-65  grams 
Cholesterol  300  milligrams 
Fiber  25-35  grams 


AND  GARDINS.  MARC 


Vw 


\i 
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SHRIMP-ZUCCHINI 

PIZZA 

Per  serving 

Calories  238 

Sodium  233  mg  Fiber  3  g 

Cholesterol  51  mg  Protein  16  g 

Carbohydrate  35  g  Fat  4  g 


^ 


I  his  razzmatazz  pizza  delivers 
fat-fighting  tactics  from  the  bot- 
tom to  the  top. 

First,  there's  the  crispy  whole 
wheat  crust  with  a  mere  1  tea- 
spoon oil.  Next  comes  cholester- 
ol-fighting shrimp.  (Some  studies 
show  that  shrimp  along  with  oys- 
ters, scallops,  and  salmon  have 
health  benefits.  These  seafoods 
are  rich  in  omega-3  fatty  acids 
which  may  reduce  cholesterol 
levels  in  your  blood.)  Last,  top 
your  pizza  with  low-fat  farmer 
cheese  and  "skinny"  vegeta- 
bles— zucchini  and  mushrooms. 


OCNS.  MARCH  198/ 


lake  the  most  of  natu- 
rally lean  chicken — poach 
skinless  breasts  in  broth. 
Serve  the  chicken  with  high- 
fiber  pilaf  pumped  up  with 
/veet  potato. 


m^ 


&*t- 


ton 


LASAGNA 
PIE 

Per  serving 

Calories  338 
Sodium  251  mg  Fiber  3  g 

Cholesterol  68  mg        Protein  29  g 
Carbohydrate  37  g       Fat  8  g 


square  meal  in  the 
round!  We  reworked  a  tra- 
ditionally high-fat,  high- 
sodium  lasagna  and 
punched  it  up,  nutritionally 
speaking,  without  losing 
the  Italian  flavor  you  love. 


#4H 


*\ 


NUMBERS  TO  REMEMBER 

Your  age,  sex,  body  size,  and  level  of  activity  determine 
your  nutritional  needs,  which  may  deviate  from  the  guide- 
lines listed  here.  The  best  advice:  Eat  a  variety  of  foods, 
aiming  for  a  balanced  diet  overall. 
Calories  2,000  Protein  45-65  grams 

Fat    67  grams  Cholesterol  300  milligrams 

Sodium  1,100-3,300  milligrams  Fiber  25-35  grams 
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TURKEY 
FAJITAS 

WITH 
GREEN  PEA  GUACAMOLE 

Per  serving 

Calories  268 

Sodium  192  mg  Fiber  6g 

Cholesterol  47  mg  Protein  26  g 

Carbohydrate  36  g  Fat  3  g 

t\  couple  of  slick  tricks  make 
traditional  fajitas — grilled  strips  of 
meat  served  in  a  tortilla — even 
better.  Low-fat  turkey  steps  in  for 
beef.  With  the  kicky  green  pea 
guacamole  you  can  slather  on  fla- 
vor with  a  heavy  hand.  It  has  0  g 
fat  per  tablespoon  compared  to  5 
g  fat  in  the  avocado  version.  To 
assemble  each  fajita,  pile  on  the 
good  stuff:  sweet  peppers,  on- 
ions, and  shredded  lettuce. 
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HEARTY  BEAN 

STEW 

Per  serving 

Calories  229 
Sodium  306  mg  Fiber  8  g 

Cholesterol  0  mg  Protein  1 1  g 

Carbohydrate  45  g  Fat  2  g 


Enjoy  a  meatless  meal 
once  a  week.  Beans  and 
grains  supply  the  right  com- 
bination of  proteins  in  this 
snappy  stew. 


*» 
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SESAME 
FISH 

WITH 
BOK  CHOY  RELISH 

Per  serving 

Calories  180 
Sodium  128  mg  Fiber  1  g 

Cholesterol  65  mg        Protein  22  g 
Carbohydrate  9  g         Fat  6  g 


tove  fried  fish?  You'll 
love  this  oven-fried  version 
even  more;  you  get  a 
crispy  coating  using  half 
the  fat!  Top  it  with  low-fat 
bok  choy  relish. 


PORK 
CHOPS 

WITH  SWEET-SOUR 
CABBAGE 

Per  serving 

Calories  214 
Sodium  219  mg  Fiber  4  g 

Cholesterol  50  mg        Protein  17  g 
Carbohydrate  20  g       Fat  8  g 


■  ou  don't  have  to  swear 
off  meat — just  limit  cooked 
portions  to  3  ounces  per 
serving  and  opt  for  lean 
meat  cuts  and  cooking 
methods. 


NUMBERS  TO  REMEMBER 

You  needn't  be  a  mathematical  genius  to  maintain  a 
healthful  diet.  But  understanding  what's  good  and  what's  bad 
for  you  will  help  you  to  make  smart  choices  that  add  up  to 
these  daily  guidelines. 

Calories  2,000  Protein  45-65  grams 

Fat  67  grams  Cholesterol  300  milligrams 

Sodium  1,100-3,300  milligrams  Fiber  25-35  grams 
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BROWNIE 
FRUIT  TORTE 

Per  serving 

Calories  210 

Sodium  204  mg  Fiber  1  g 

Cholesterol  7  mg  Protein  5  g 

Carbohydrate  33  g  Fat  8  g 

Indulgence  minus  decadence.  A 
series  of  clever  cooking  tricks 
makes  this  luscious  dessert  a 
healthful  choice.  We  substituted 
egg  whites  for  whole  eggs  and  co- 
coa powder  (chocolate  without 
cocoa  butter)  for  baking  choco- 
late. The  best  trick  of  all  is  in  the 
filling:  reduced-calorie  cream 
cheese  mixed  with  tofu.  The  fresh 
fruit  topping  makes  it  all  the  more 
enticing. 

The  best  advice  for  any  des- 
sert: portion  control.  Don't  pig  out! 

Buying  information,  page  1 54. 
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"PSJlne  of  the  best  sources  of  dietary  fiber  doesn't  come  in  a 
IB|box.  It's  the  Washington  apple,  the  original  health  food. 

■  America's  favorite  apple  is  a  virtual  fiber  fac 
tory.  One  big  Red  or  Golden  Delicious  has 
as  much  fiber  as  a  bowl  of  your  j 
favorite  bran  or  granola  cereal. 

■  But  unlike  cereal  fiber,  the 
pectin  fiber      jtfB  in  an  apple  seems      j 
to  have  the  ^  ^'-^  amazing  ability  to     ! 

ta^  5  trap  cholesterol  before 

THERE'S     _ 

ABOWLFULE 

INSIDE  EVERYAH 


\ 


your  body  has  a  chance  to  absorb  it.  ■  So  adding  apples  to  your  daily 
diet  might  actually  help      «^J  lower  your  blood  cholesterol  level. 

If  you're  on  a  diet,  the  *HPtj  §reat        §  a^out  Washington  apples 
is  their  staying  power.  "^L?J  Pectin  fiber  absorbs  more  water  than 
ordinary  fibers  and  stays  in  your  stomach  longer.  That  means  you 
feel  full  Htf^  longer.  ■  Another  big  plus:  fructose.  The  fruit 
sugar  in  ^ft^H  apples  is  a  natural  appetite  suppressor. 
Fructose  HBW  triggers  a  slower  rise  in  your  blood 
sugar  level.  And  when  blood  sugar  goes  up  slowly  it         *•** 
stays  up  longer.  ■  That's  why  one  low-calorie  apple  can  put  the 
crunch  on  your  craving  for  other  more  ^H|  fattening  foods. 
■  So  reach  for  a  Red  Delicious,  Golden  HH|  Delicious  or  Granny 
Smith  apple  from  Washington  State.     ^HT^  It's  the  convenient 

way  to  get  your  daily  fiber.  I  No  bowl,  no 
spoon,  no  sugar.  You  don't    ^t 
even  have  to  add  milk.        £jfk 

THE  ORIGINAL  *»g2gt§ 
HEALTH  FOOD 
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When  hunger  gets  the  better  of  him,  give  him  a  SNICKERS®  Bar. 

That's  because  SNICKERS®  is  packed  with  only  the  freshest 
ingredients.  So  you  taste  the  true,  full  flavor  of  fresh  roasted  peanuts, 
peanut  butter  nougat,  caramel  and  milk  chocolate. 

And  what's  more,  SNICKERS®  has  absolutely  no  preservative 
So  satisfy  your  hunger  for  the  best.  Give  him  SNICKERS® 

"Packed  with  peanuts,  SNICKERS  really  satisfies!'® 


2:06  PM. 
He's  hungry. 
Dinners  later. 
He's  hungry  now. 

SNICKERS  satisfies. 
Hunger  never  had  a  chance. 


EDUCATION 


LEARN-SOMETHING-NEW 

VACATIONS! 

EXPERIENCE  A  REAL  ADVENTURE  IN  LEARNING 


I  his  summer,  take  an  ad- 
venture instead  of  a  vaca- 
tion. Whether  you  explore 
prehistoric  ruins  or  slip  qui- 
etly into  an  artist's  private 
Manhattan  studio,  you'll 
take  home  much  more  than 
a  fistful  of  photos.  You'll 
also  bring  back  new  skills 
and  knowledge  that  will  last 
a  lifetime. 

Affordable  and  fun 

Never  fear:  "Learning  va- 
cation" isn't  another  way  of 
saying  summer  school.  Most 
sponsors  of  these  adventures 
work  hard  to  make  certain 
their  customers  enjoy  them- 
selves. Filling  your  evenings 
is  easy,  too,  because  many  programs 
are  located  near  top-notch  cultural  and 
recreational  attractions. 

Learning  vacations  offer  a  variety  of 
other  benefits,  too: 

•  Low  cost.  Most  learning  vacations 
can  be  squeezed  into  a  tight  budget.  At 
an  archaeological  dig,  you  may  need  to 
provide  only  meals  and  lodging. 

•  Children's  programs.  For  every 
adults-only  adventure,  there  are  scores 
of  adventures  that  welcome  kids. 

•  Academic  credit.  Many  learning 
vacations,  especially  those  sponsored 
by  colleges,  qualify  for  college  credit.  Be 
sure  to  check  out  all  the  requirements 
before  you  sign  up,  however. 

Here's  a  taste  of  12  adventures  for 
you  and  your  family.  If  none  suits  you, 
check  the  box  at  the  end  of  the  article 
for  details  on  finding  a  learning  vaca- 
tion that's  right  for  you. 

E  C  0  L  0  G  Y 

GETTING  BACK  TO  NATURE 

You  can  literally  get  in  touch  with 
nature  when  you  take  a  vacation  fo- 
cused on  nature  studies.  Your  options 


Archaeology  is  one  of  many  types  of  learning  adventures 


Program  Wildlife  Camps  lo- 
cated in  North  Carolina  and 
Colorado. 

•  Black  ffills  Natural  Sci- 
ences Field  Station  is  situ- 
ated on  the  campus  of  the 
South  Dakota  School  of 
Mines  and  Technology  in 
Rapid  City.  Courses  tend  to- 
ward the  more  academic — 
biology  and  geology,  for  ex- 
ample— and  you  are  expect- 
ed to  attend  eight  hours  per 
day  for  the  one-  to  five-week 
courses.  Tuition  is  $50  to  $60 
per  semester,  plus  accommo- 
dations (mostly  in  dorms  or  a 
campground). 

Audubon  Ecology  Camps,  613  Riversville 


are  as  varied  as  the  American  land- 
scape. Study  wildflowers  with  a  bota- 
nist in  the  Rockies  or  explore  the  ebb 
and  flow  of  life  in  a  tidal  pool  along  the 
Connecticut  shoreline.  And  while 
you're  getting  hands-on  experience, 
you  can  also  be  earning  college  credit. 

•  Audubon  Ecology  Camps  let  you 
explore  nature  in  three  distinct  set- 
tings: high  in  the  Rockies,  along  the 
Connecticut  shore,  and  on  the  rugged 
coast  of  Maine.  Courses  include  ecolo- 
gy, ornithology,  nature  photography, 
and  nature  studies,  always  punctuated 
by  professionally  guided  field  trips. 
Costs  start  at  less  than  $400  per  week 
per  person,  including  accommodations. 

•  National  Wildlife  Federation 
Conservation  Summits  include  sepa- 
rate programs  for  children  (5-12),  teens 
(13-17),  and  adults.  Participants  study 
natural  history,  outdoor  living  skills, 
and  many  other  conservation  topics. 
Total  cost  per  adult  is  about  $500,  less 
for  kids.  Programs  are  held  annually  in 
New  York,  Colorado,  and  Maine.  Op- 
portunities also  are  available  for  9-  to 
17-year-olds  in  the  Federation's  Youth 


Rd.,  Greenwich,  CT  06831.  National  Wild- 
life Federation,  1412  16th  St,  NW,  Wash- 
ington, DC  20036.  Black  Hills  Natural  Sciences  Field 
Station,  Rapid  City,  SD  57701. 

F  I  E  L  D  W  0  R  K 

DIG  WE  MUST 

If  you  don't  like  getting  your  hands 
dirty,  move  on  to  the  next  section.  Here 
are  three  opportunities  to  get  involved 
with  science  up  to  your  elbows. 

•  Center  for  American  Archeology 
lets  you  spend  one  to  five  weeks  helping 
archaeologists  unearth  an  important 
prehistoric  site  in  Illinois.  Experience 
isn't  needed,  nor  is  a  big  bank  account: 
total  cost  per  week  runs  $250  to  $1,100. 
High  school  and  college  students  may 
study  for  credit. 

•  Foundations  for  Field  Research 
gets  you  out  into  the  field  with  scien- 
tists working  on  many  exciting  proj- 
ects. You  study  marine  biology  in 
Mexico  or  excavate  a  frontier  trading 
post  in  California.  Study  materials  fa- 
miliarize you  with  your  project  before 
you  get  there.  Costs  start  at  $400. 

•  Caretta  Research  Project  of  the 
Savannah  Science  Museum  is  a  study 
of  the  Atlantic  loggerhead  sea  turtle.  A 

continued 
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24  colorful  pages 
of  window  and 
patio  door  facts. 

Here's  the  window  and  patio  door 
booklet  for  new  homes,  remodeling, 
and  window  replacement. 

There  are  full-color  photos  for 
window  ideas.  Sections  on  energy 
and  window  planning.  And  news 
on  Andersen*  High-Performance 
insulating  glass.  See  the  complete 
Perma-Shield*  product  line  installed 
in  homes. 


For  your  free  booklet,  call  1-800-255-2550 
toll  free.  Or  mail  to:  Andersen  Corporation, 
Box  12.  Bayport,  MN  55003. 

I  plan  to  D  build  D  remodel  D  replace. 
Name 


002-3387 


Address . 
City 

Zip 


.State. 


Area  Code 
Phone  J L_ 


Come  home  to  quality 


j/Vidersen 


LEARNING  VACATIONS 


continued 

skilled  leader  arranges  each  partici- 
pant's assignment,  which  might  be  tag- 
ging turtles  or  reporting  on  the 
hatching  of  a  clutch  of  eggs.  You  must 
be  in  good  physical  condition.  The  cost 
is  $275  per  week.  Teens  aged  15  and  up 
are  welcome. 

Center  for  American  Archeology,  Box  366,  Kampsville,  IL 
62053.  Foundations  for  Field  Research,  787  S.  Grade  Fid., 
Alpine,  CA  92001.  Caretta  Research  Project,  4405  Paul- 
sen St.,  Savannah,  GA  31405. 

THE    ARTS 

SLEEPING  WITH  THE  MUSES 

Whether  you  study  art  at  the  easel  or 
in  an  armchair,  there's  a  vacation  that 
will  boost  your  knowledge.  Here's  a 
sample  of  what  you  can  find. 

•  Anderson  Ranch  Arts  Center  pre- 
sents programs  for  adults  and  children 
in  the  fine  arts  as  well  as  in  crafts.  Each 
course  is  taught  by  a  skilled  profession- 
al. When  studies  end  for  the  day,  a 
bounty  of  recreational  activities — ev- 
erything from  music  festivals  to  bal- 
looning— beckons  from  nearby.  Costs 
start  at  $150  per  workshop. 

•  Haystack  Summer  Program  in 
the  Arts  in  Portland  has  five-  to  10-day 
workshops  in  such  topics  as  songwrit- 
ing,  photography,  and  painting.  A  two- 
week  stay  costs  about  $210  for  an  adult, 
plus  $10  per  course.  You  pay  for  your 
own  housing  and  meals.  For  those  on  a 
limited  budget,  campsites  are  available 
nearby.  Write  to  the  address  below  for 
information  on  accommodations. 

•  Art  Tours  of  Manhattan,  Inc.,  is 
geared  to  the  aficionado  of  fine  art.  Art 
historians  lead  small  groups  behind  the 
art  scenes  in  New  York  City  and  other 
East  Coast  art  meccas.  Visit  artists'  stu- 
dios that  the  public  rarely  sees  and  pri- 
vate collections  unavailable  for  viewing 
elsewhere.  Tours  range  in  length  from 
a  half-day  to  a  week.  Costs  vary  depend- 
ing on  the  particular  tours. 

Anderson  Ranch  Arts  Center,  P.O.  Box  5598,  Snowmass 
Village,  CO  81615.  Haystack  Summer  Program  In  the 
Arts,  P.O.  Box  1491,  Portland,  OR  97207.  Art  Tours  of 
Manhattan,  Inc.,  63  E.  82nd  St.,  New  York,  NY  10028 

..MELANGE     A     TROIS.. 
A  TASTY  TRIO 

Still  not  convinced  that  a  learning 
vacation  is  your  cup  of  tea?  Then  con- 
sider these  three  parting  shots: 

•  Washington  Journalism  Insti- 
tute. Does  your  high  schooler  dream  of 
stalking  the  hall  of  Congress,  stubby 
pencil  in  hand?  Or  of  shouting  for  at- 


tention at  a  presidential  press  confer- 
ence? This  program  will  let  your 
budding  journalist  rub  elbows  with  the 
elite  of  the  Washington  press  corps. 
Students  study  under  faculty  from 
American  University.  The  cost  is  $850, 
which  covers  all  expenses. 

•  School  for  International  Train- 
ing.  Brush  up  on  your  French,  Japa- 
nese, Russian,  Spanish,  Chinese,  or 
German  in  a  two-week  immersion-type 
program.  Individual  tutoring  also  is 
available.  Cost:  about  $500  per  two- 
week  stay. 

•  Judith  Ets-Hokin  Culinary  Com- 
pany can  add  zest  to  your  stay  in  San 
Francisco.  This  cooking  school  special- 
izes in  teaching  home-style  cooking  and 
offers  courses  especially  for  tourists.  At 
least  three,  two-hour-long  classes  are 
offered  each  week  throughout  the  year. 
The  cost  for  three  classes  is  $55.  Addi- 
tional classes  are  $18  each. 

Washington  Journalism  Institute,  Washington  Semester 
Program,  American  University,  Massachusetts  and  Ne- 
braska Aves.,  NW,  Washington,  DC  20016.  School  for 
International  Training,  Kipling  Rd.,  Brattleboro,  VT  05301. 
Judith  Ets-Hokin  Culinary  Company,  Traveler's  Package, 
3525  California  St.,  San  Francisco,  CA  94118 

— With  Denise  Graveline 


PLANNING  A  LEARNING 
ADVENTURE 

Start  your  research  as  early  as 
possible.  A  good  guide:  Learning 
Vacations,  by  Gerson  G.  Eisenberg, 
fifth  edition,  Peterson's  Guides, 
$9.95.  At  your  bookstore;  or  call 
800/225-0261  to  order. 

To  find  your  own  learning  adven- 
tures, check  out  these  resources: 

•  Specialty  organizations  often 
offer  workshops  or  tours.  For 
names  and  addresses,  look  through 
the  Encyclopedia  of  Associations  at 
your  library. 

•  Colleges  offer  a  variety  of  pro- 
grams. Contact  the  adult  education 
or  summer  program  office. 

•  Special-interest  magazines 
contain  listings  or  ads  for  tour  pack- 
ages and  specialized  camps. 

•  Archaeological  Fieldwork  Op- 
portunities Bulletin  catalogs  the 
digs  here  and  abroad.  Write:  Ar- 
chaeological Institute  of  America, 
P.O.  Box  1901,  Kenmore  Station, 
Boston,  MA  02215,  or  telephone 
617/353-9361. 

•  Museums  in  areas  you'd  like  to 
visit  may  offer  programs.  98 
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Quaker 
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No  Bran 
Flake  Has 
More  Fiber. 


no  artificial  | 
fortified  with  9 1 


Corn  Bran  contains 
fiber  to  work  better,  faster 
and  more  efficiently  in  your 
system  than  the  leading  bran 
flakes.  Plus,  Corn  Bran  is 
specially  toasted  to  stay 
deliciously  crunchy  in  milk. 


ients.  i 


^JALCANCER  INSTITUTE  RECOMMENDS  EATING  HIGH  FIBER 

i  LISTS  CORN  BRAN  AS  A  RICH  SOURCE  OF  FOOD  FIBER. 


The  cheesiest  macaroni. 
The  happiest  kids. 


Kraft's  beenlmaking  both 
for  50  years. 


5» 


DINNERS 

Macaroni  & 
Cheese  Dinner 


For  50  years  now,  Kraft"  Macaroni 

&  Cheese  has  been  a  favorite  with 

kids -and  with  good  reason.  It's 

got  the  cheesy  taste  kids  love. 


1987 


And  it's  got  50  years  of  the  Kraft 
tradition  of  quality  and  excellence 
behind  it  to  make  it  America's 
favorite  macaroni  and  cheese. 


©  I9H7  Kraft.  Int. 


Kids  love  to 
pretend  they're  all 
grown  up  like 
Mom  and  Dad. 
This  cook  center  is 
guaranteed  to  feed 
the  imaginations  of 
pint-size  chefs. 


PARENTS'    PROJECTS 


MAKE-BELIEVE 


FOR  KIDS 


FOR  CHILDREN  AGED  TWO  TO  SEVEN 

By  Barbara  A.  Lewis 


0, 


ur  sturdy  make-believe  kitchen  has  its  own 
cooktop,  oven,  sink,  and  oodles  of  brightly  colored 
storage  space  with  sliding  and  hinged  doors. 

Allow  two  days  for  construction — a  morning  for 
cutting,  an  afternoon  for  assembly,  and  a  half  day  for 
painting  and  finishing.  Use  a  circular  saw  or  a  table 
saw  to  cut  pieces  listed  on  the  following  page. 


You  can  build  this  project  in  a 
weekend  for  about  $200. 


To  order  Project  Plan  No.  50632,  send  check  or  money  order  for 
$5.95  to:  Better  Homes  and  Gardens  Reader  Service,  Department 
22B,  Box  374,  Des  Moines,  IA  50336. 


For  assembly  diagram  and  materials  list,  see  page  66. 


continued 


64 


BETTER  HOMES  AND  GARDENS,  MARCH  1987 


4 


Introducing  Sunkist  Fun  Fruits  Creme  Supremes. 
They're  covered  with  yogurt  and  filled  with  fun. 


Now  we've  turned  real  fruit 
and  yogurt  into  a  whole  new 
kind  of  wholesome  fruit  snack. 
We  put  a  strawberry,  cherry, 
or  orange  Fun  Fruit  on  the 
inside.  And  a  delicious  coating 
of  yogurt  on  the  outside. 


£58353*" 

6  «*«•*« 


["25C 


Manufacturer's  Coupon— Expires  12/31/87 


FF-22 


!  Save  25C 


To  the  Consumer:  This  coupon  good  only  on  re- 

sccHicd.  Limited  to 

purchase    Coupon   cannot   be 


I 


quired  purchase 

one  coupon  pe 

bought,  sold  or  exchanged  for  cash,  coupons  or 

Certificates.  Any  other  use  constitutes  Iraud    Vou 

6  must  pav  any  sales  tax. 

-DaCK  VanetV  To  the  Retailer:  Thomas  J.  Lipton.  Inc  will  rem 
*  ^v  •*  *  •".»-•  _  c_  •*— w  burseyou  lor  the  facevalucoMhis  coupon  plus  8C 
Ol  OUnklSt  riin  rrilltS  for  handling  Prov.dcd  you  have  accepted llh.s  cou- 
pon in  accordance  with  T.  J  Lipton  Redemption 
Policy  incorporated  herein  by  reference.  Cash 
value  I  .'20<.  Mail  to  Thomas  J  Lipton.  Inc  Box  R- 
7000.  £1  Paso.  TX  79975 


Creme  Supremes   or 
Sunkist  Fun  Fruiter 
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Sunkisl  Fun  Fruits  is  a  registered  trademark  of  Sunkist  Growers  Inc..  Sherman  Oaks.  CA. 


KITCHEN  FOR  KIDS 


1-1/4"  (EDGE  OF 
B^SIW   LIP ) 


1-7-1/2" 


MATERIALS  AND  CUTTING  LIST  — 

Use  circular  saw  or  table  saw  to  cut 

PART 

AMOUNT          DESCRIPTION                  SIZE 

PART      AMOUNT         DESCRIPTION 

SIZE 

A 

2                %' plywood                23x41 'A' 

N              6                   1  x  2  fir 

2214* 

B 

1                                              22'/2X46'/2" 

0             2               14"  plywood 

6V«x22'A' 

C 

1                        '                        18  x22  V?- 

P             1 

1314X13*1' 

D 

1                                                 24x48' 

0             2              'A'  hardboard 

17V4X2414" 

E 

1                        "                         8x48' 

R             1              W  hardboard 

38'Ax47'/2' 

F 

1                          '                        6ViX18Vi" 

S             2                !4X%"(ir 

2414" 

G 

2                                                   14xl7'/e' 

T             1 

49' 

H 

1                                                  13'Ax13'/z' 

U            4              Vixtt'shoe 

15' 

1 

1                      1X4  fir                         48' 

V                4 

2214" 

J 

4                      1X2  fir                        ISV*' 

W             1              'A' clear  acrylic 

914X1114' 

K 

2                          "                            14'A' 

X             2                 W  hinge 

L 

1                                                      13%' 

Y             4              1  W  bun  hinge 

M 

1                    1X4  lir                     13%'                 Z             1          'A'  aluminum  track  sel 

4614' 

FINISHING  TOUCHES 

Here's  a  list  of  products  you  can  buy 
to  outfit  this  make-believe  kitchen  for 
kids. 

Plastic  bathroom  faucet  set,  Midcon 

Sink,  Rubbermaid  dishpan 
(No.  2951),  5V4  X  1 1  V2  X  13V?" 

Oven  racks,  Happyday  cooling  racks 
(No.  1440),  10x11" 

3  handles  for  lower  cabinets 

5  drawer  pulls  for  stove  and  oven  knobs 


PLYWOOD:  V/2  sheets  of  %-inch  and  Vi  sheet  of  Vi-inch. 


For  assembly  instructions,  see  page  68.      continued 
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Snuggle*  Fabric  Softener.       p^i? 

I  get  clothes  more  than  snuggly  soft.  With  me,  they're 
"cuddle-up"  fresh,  too.  And  your  whole  wash  is 
static-free.  For  a  snuggly  soft  wash,  try  me! 

Snuggly  softness  that's  really  less  expensive. 


S0SGLY SOFTNESS  THArsT^? 


i 


KITCHEN  FOR  KIDS 


continued 


CUT  THE  NOTCHES 

Cut  the  notches  in  the  back  of  the 
countertop  and  the  toe  space  notches  in 
the  sides.  Use  a  router  or  table  saw  to 
cut  '/2-inch  square  rabbets  in  the  top 
sides  for  the  back  panel. 

ASSEMBLE 

To  assemble,  use  6d  finishing  nails 
and  carpenter's  glue  unless  other  fas- 
teners are  noted.  Glue  and  nail  the  top 
to  the  sides.  Position  the  counter  and 
attach  by  nailing  through  the  sides. 
Add  bottom  and  1x4  for  back  of  the  toe 
space.  Square  up  cabinet  by  seating 
back  panel  in  its  rabbets  and  fastening 
with  glue  and  1-inch  finishing  nails.  In- 
stall shelf  divider  and  top  shelves. 

Before  installing  the  piece  that  di- 
vides the  oven  from  the  rest  of  the  un- 
der-cabinet area,  make  runners  for 
oven  racks  out  of  1 X  2  and  %  -inch  base 
shoe  molding  Naii  assembled  runners 
on  top  of  1  x  2s  on  the  bottom  of  the 


Create  a  make-believe  kitchen  for  your 

kid  and  get  set  to  "ooh"  and  "aah"  over  a 

batch  of  pretend  cookies. 

oven  and  divider.  Install  the  second  set 
of  runners  5V2  inches  above  the  bottom 
runners,  and  then  install  the  divider. 

Attach  the  1  x  2  fir  facing  to  the  front 
of  the  lower  cabinet.  Then,  use  glue  and 
finishing  nails  to  attach  the  ¥>  x  %  - 
inch  band  around  the  countertop. 


Make  a  cutout  in  the  oven  door  for 
the  acrylic  panel.  Seat  the  panel  in  a 
rabbet.  Hang  the  oven  door  and  the 
other  two  lower  cabinet  doors  with 
wraparound  butt  hinges. 

Use  the  wash  pan  to  lay  out  the  cut- 
ting lines  for  the  sink  basin.  Bore  holes 
for  the  faucet.  Make  cutouts  for  the 
stove  burners  in  Vfc-inch  plywood.  Miter 
the  base  shoe,  but  don't  attach  this  part 
until  after  you've  painted. 

PAINT 

Remove  the  doors  and  hinges.  Fill  ex- 
posed edges  on  cabinet  and  doors  with 
wood  filler  and  sand  smooth. 

Paint  the  cabinet  in  the  colors  you 
choose  and  paint  a  red  square  on  the 
stove  area  that  lies  under  the  burners. 
Paint  the  stove-top  piece.  Paint  the  low- 
er doors  and  the  sliding  doors. 

After  paint  is  thoroughly  dry,  attach 
stove  top  and  base  shoe,  rehang  lower 
doors,  and  attach  pulls  and  knobs. 

Install  faucet  and  basin.  Attach  slid- 
ing track  for  the  upper  doors  and  then 
drop  the  doors  in  place.  SB 
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FAMILY  T 


TION 


Remember? 
Sure  you  do.  Just 
about  every  kid  has 
played  with  an  Etch  A 
Sketch.®  It's  one  of  those 
things  that  makes  being  a 
kid  so  special.  Drawing  out 
creativity.  To  explore.  To  discover 
To  accomplish.  Etch  A  Sketch®  takes 
a  lad's  imagination  as  far  as  it  wants 
to  go.  Always  has.  Always  will. 


&chJ9  Sketch 


REMODELING 


STEP  UP  TO  A  NEW  REC  ROOM 


The  loft  tucks  into  cozy,  un- 
der-the-eaves  space. 

Create  a  fun  play  space 
for  young  children  that 
they  can  enjoy  right 
through  their  teen  years. 
That's  the  extended  use 
Lynn  and  Felix  Cochran 
achieved  in  the  space 
above  their  home's 
attached  two-car  garage. 


The  playroom's  main  level  features  a  wall  full  of  built-in  stor- 
age. A  railing  provides  safety  for  the  loft  above  it. 


ROOM  FOR  ALL  AGES 

Above  the  stairway,  in 
space  that  might  otherwise 
have  been  wasted,  a  raised 
loft  gives  children  the  room 
to  spread  out  with  games 
and  puzzles.  To  reach  the 
loft,  the  tykes  climb  a  carpet- 
ed ramp — safer  than  either 
a  ladder  or  a  steep  stairway. 

When  they  get  older,  the 
kids  can  host  their  friends 
for  TV,  games,  and  snacks. 
Teens  won't  have  to  traipse 
through  the  rest  of  the  house 
to  get  to  the  rec  room. 

This  remodeling  empha- 
sizes practicality  throughout. 
Surface  materials  on  both 
levels  provide  durability  and 
easy  upkeep:  underfoot  is 
tough  commercial  carpeting, 
and  beige  walls  minimize  the 
effect  of  smudges.  §§ 


I 


NEW  GENERATION 


It's  the  new 

Etch  A  Sketch 

Animator™  And 

not  only  does  it 

draw  anything  your 

children  want  to  draw, 

go  anywhere  they  want 

to  go,  and  save  drawings 

for  later,  it  actually  allows 

them  to  animate  what  they've 

drawn.  You've  got  to  see  it  to 

believe  it.  The  Etch  A  Sketch 

Animator™  brings  drawings  to  life 

v*€tchJ9  Sketch 

Animator 


HEALTH 


7  WAYS  TO  CUT  YOUR 
I  MEDICAL  COSTS 

A  SMART  SHOPPER'S  GUIDE  TO  BUYING  HEALTH  CARE 

By  Lynne  Lamberg 


1  RETHINK  YEARLY 
CHECKUPS 

Most  people  simply  don't 
need  a  comprehensive  check- 
up every  year,  says  the  Amer- 
ican Medical  Association's 
Council  on  Scientific  Affairs.  Eliminat- 
ing one  unneeded  exam  could  save  you 
$200  to  $300,  the  cost  of  a  typical  head- 
to-toe  checkup,  according  to  the  Blue 
Cross  and  Blue  Shield  Association. 

What  you  can  do:  The  AMA  says 
that  healthy  adults  between  20  and  40 
years  old  (and  those  without  a  family 
history  of  serious  illness  or  other  medi- 
ating conditions)  should  have  a  check- 
up every  five  years.  After  age  40,  get  a 
checkup  every  one  to  three  years,  de- 
pending on  your  doctor's  advice. 

Of  course,  it's  not  enough  to  see  your 
doctor  only  when  you're  sick  or  in  need 
of  an  exam.  Your  family  physician  can 
offer  good  advice  on  losing  weight,  stop- 
ping smoking,  and  other  steps  you  can 
take  to  stay  healthy.  Preventing  dis- 
ease is  always  cheaper  than  treating  it. 

2  LOOK  AT  ALTERNATIVES 
TO  INPATIENT  SURGERY 

Hundreds  of  surgical  procedures  for 
which  you  formerly  would  have  spent 
at  least  three  days  in  the  hospital  now 
often  are  done  on  a  same-day  walk-in, 
walk-out  basis.  Today,  one  in  four  surgi- 
cal procedures  is  done  on  an  outpatient 
basis.  Most  of  those  procedures  (96  per- 
cent) are  covered  by  health  insurance. 

What  you  can  do:  Talk  to  your  doc- 
tor about  having  elective  surgery  done 
on  an  outpatient  basis.  Many  common 
procedures  are  routinely  handled  this 
way,  including: 

•  Breast  biopsy 

•  Hernia  repair 

•  Dilatation     and     curettage     (D&C) 

•  Cataract  removal 


There's  no  doubt  about  it.  Your  hearth 
care  tab  will  grow  this  year.  Fortunately, 
there  are  ways  to  reduce  those  costs  with- 
out risking  your  health. 


•  Laparoscopy  (examination  of  the  in- 
side of  the  abdomen  with  an  instru- 
ment inserted  through  a  small  slit  near 
the  naval) 

•  Myringotomy  (drainage  of  fluid 
trapped  in  the  middle  ear). 

Your  doctor  can  advise  you  on  other 
procedures  that  can  be  done  on  an  out- 
patient basis.  In  some  instances,  your 
health  insurance  company  may  require 
you  to  have  certain  types  of  surgery 
performed  in  this  way. 

For  inpatient  surgery,  trim  your  bill 
by  having  some  presurgical  work,  in- 
cluding laboratory  tests  and  X  rays, 
done  in  advance. 

3  BUY  COMPREHENSIVE 
HEALTH  INSURANCE 

"Buying  disease-specific  coverage — 
like  cancer  insurance — is  like  buying 
toothpaste  a  squeeze  at  a  time, "  asserts 
Robert  Hunter,  president  of  the  Na- 
tional Insurance  Consumer  Organiza- 
tion (NICO)  of  Alexandria,  Virginia. 

"Your  insurance  should  protect  you 
against  any  financially  catastrophic 
event  that  would  drain  your  resources, 
including  heart  attacks,  injuries,  and 
cancer,"  Hunter  explains. 

Read  cancer  insurance  policies  care- 
fully, Hunter  says.  The  fine  print  may 
severely  restrict  the  conditions  under 
which  you  can  collect. 

Companies  that  sell  single-disease 
coverage  argue  that  their  policies  are 
meant  to  supplement  comprehensive 
health  care  coverage,  not  replace  it.  Ac- 
cording to  Michael  E.  Henry,  a  senior 
vice  president  with  American  Family 


Life  Assurance  Company  of 
Columbus,  Georgia,  his  com- 
pany's cancer  policies  help 
cover  nonmedical  expenses 
incurred  by  cancer  patients. 
"These  are  expenses  such  as 
travel,  lost  wages,  expenses  for  hotels 
or  motels,  and  so  forth  incurred  in  the 
process  of  treatment  that  are  not  and 
cannot  be  covered  by  a  comprehensive 
health  plan,"  Henry  notes. 

Hunter  of  NICO  responds  that  few 
cancer  patients  incur  large  travel  ex- 
penses, and  that  wage  loss  is  more  eco- 
nomically covered  by  comprehensive 
disability  insurance. 

What  you  can  do:  Usually,  compre- 
hensive health  and  disability  insurance 
is  all  anyone  needs.  If  you  want  to  con- 
sider supplemental  coverage  for  a  spe- 
cific disease,  read  the  fine  print. 

4  BE  PICKY  IN  CHOOSING 
COLD  REMEDIES 

"Most  are  more  expensive  than  their 
individual  ingredients  would  be  if  pur- 
chased separately,  and  their  ingredients 
aren  't  necessarily  in  the  right  proportion 
for  maximum  effectiveness, "  says  Dr. 
William  Jordan  of  the  National  Insti- 
tute of  Allergy  and  Infectious  Diseases. 

Some  examples: 

•  Antihistamines.  These  work  fine  for 
allergies,  but  there's  no  evidence  that 
they  work  on  colds.  Commonly  used 
antihistamines  include  chlorphenira- 
mine and  brompheniramine. 

•  Pain  relievers.  Aspirin  and  acet- 
aminophen are  needed  only  if  pain  or 
fever  is  present. 

•  Cough  expectorants.  These  loosen 
sputum,  but,  says  Dr.  Jordan,  "There's 
no  evidence  this  tactic  is  more  effective 
than  drinking  adequate  fluids."  When 
coughing  is  severe,  prescription  drugs 

continued 
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THE  PFIZER  HEALTHCARE  SERIES 


Anyone 

can  spot  the  pain 

of  arthritis: 


early  morning  stiffness  or  aches 

difficulty  in  movement  or  bending 

redness,  swelling  and/or  tenderness 
in  one  or  more  joints 

chronic  lower  back  pain  not  caused 
by  exertion 


But  only  your  doctor  can  treat  it  properly. 

Once  you  bring  these  symptoms  to  the  attention  of  your  physician,  there's 
a  lot  that  can  be  done  to  help.  Your  doctor  can  use  a  range  of  advanced 
therapies,  including  new  medicines,  to  reduce  the  pain  and  inconvenience. 
Today  there  are  drugs  which  not  only  are  effective,  but  also  require  fewer 
doses  than  previously  needed— even  as  few  as  one  dose  per  day. 

Along  with  medicines,  a  program  of  exercise  and  rest  can  be  used  to 
strengthen  joints  and  keep  them  moving  smoothly.  Your  doctor  can  also 
instruct  you  on  ways  to  help  yourself  at  home  (hot  baths,  massage). 

The  sooner  you  bring  symptoms  to  the  attention  of  your  doctor,  the 
sooner  you  can  begin  to  manage  your  arthritis  correctly.  It's  important 
to  know  that  your  physician,  along  with  other  health  professionals, 
can  make  arthritis  easier  to  live  with. 

For  a  poster-sized  reprint  of  this  message,  write:  Pfizer  Pharmaceuticals, 
P.O.Box  3852 BHR,  Grand  Central  Station,  New  York,  NT  10163. 


A  message  ^^^^^^ 

in  the  interest  M gift    PWQ  PHARMACEUTICALS 

of  better  fJM  LE.  llj3-B  f  A  PARTNER  IN  HEALTHCARE 

health  from 


Wry  we  made  Kleenex' 
tissue  softer  and  thicker. 
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Introducing  the  most  comforting  Kleenex  ever. 

because  you  care  tor  your  family  the  way  you  do,  we  made  Kleenex 
tissue  softer  and  thicket  So  much  thicker  even  the  box  is  taller 


1986  Kimberiy-Claifc  Corp 


brand  r 
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continued 

can  help  reduce  cough  frequency. 

What  you  can  do:  For  a  stuffy  nose, 
the  fastest  relief  is  offered  by  deconges- 
tant nose  drops  or  sprays.  (WARNING: 
Using  sprays  more  often  than  the  label 
recommends  can  make  your  symptoms 
worse.)  If  topical  decongestants  don't  do 
the  whole  job,  you  can  get  these  medi- 
cines in  pill  form.  Treat  pain  or  fever 
with  aspirin  or  acetaminophen. 

5  TAKE  VITAMINS  AND 
MINERALS  SPARINGLY 

Buy  only  those  supplements  you  really 
need.  Only  about  1  in  20  people  must 
have  extra  vitamins  or  minerals,  ac- 


cording to  Dr.  Robert  Russell,  of  the 
Human  Nutrition  Research  Center  at 
Tufts  University  in  Boston. 

You  can  meet  your  daily  needs  for 
these  essential  nutrients  by  eating  a 
well-rounded  diet.  What's  more,  Dr. 
Russell  notes,  food  contains  important 
substances  not  found  in  pills. 

Adds  the  National  Institute  on  Ag- 
ing, "There  is  no  reason  to  believe  that 
large  amounts  of  vitamins  and  miner- 
als in  supplement  form  will  help  pre- 
vent or  treat  health  problems  or  slow 
the  aging  process." 

While  excess  amounts  of  some  vita- 
mins simply  pass  through  the  body  and 
are  eliminated,  some  may  be  retained, 


building  up  to  dangerous  levels.  Too 
much  vitamin  A  may  cause  headaches, 
nausea,  diarrhea,  and  liver  and  bone 
damage.  Too  much  vitamin  D  can  dam- 
age kidneys.  Too  much  vitamin  B6  may 
lead  to  unsteadiness  and  other  neuro- 
logical symptoms.  Too  much  of  the  min- 
eral iron  can  damage  the  liver  and 
other  organs.  And  one  so-called  vita- 
min, "vitamin  Bi5"  or  pangamic  acid, 
isn't  a  vitamin  at  all  and  is  useless  for 
preventing  or  treating  any  disease,  says 
Dr.  Gregory  Curt  of  the  National  Can- 
cer Institute.  Several  laboratory  stud- 
ies, he  adds,  show  it  is  even  capable  of 
causing  cancer. 

continued 


\  10  P.M.  Annie's  down  with 

[  chicken  pox.  Ifs  time  for  kisses,  fresh 

[  cool  sheets  and  Aveeno®. 

With  your  loving  care  and  Aveeno,  her  itchy  skin  will  feel  better  in  no  time. 
Because  Aveeno  Bath  Treatment  has  the  natural  secret  for  fast  relief  of  itch 
due  to  chicken  pox . . .  powder-soft  colloidal  oatmeal.  Nothing  works  quite 
like  it  to  soothe  away  nagging  itch.  And  unlike  cakey  lotions  or  pills, 
nothing  could  be  more  natural.  Ask  your  pediatrician  about  Aveeno  Bath 

Treatment. 

The  natural  treatment  for 

chicken  pox  itch  relief. 
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SOME  LIKE  rr 


New^Beef  Stroganoff 
from  Weight  Watchers. 

Tender,  braised  beef  in  a 

rich  sauce  with  sour 

cream,  mushrooms, 

herbs,  and  sherry  wine.  And  it's  nesded  so  nicely  on 

parsleyed  noodles. 
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continued 

What  you  can  do:  Know  when  you  should  be  taking  a 
particular  supplement.  Anemic  individuals  often  can  benefit 
from  iron  tablets.  Other  candidates  for  supplements  include 
those  who  are  pregnant  or  breast-feeding;  some  vegetarians; 
those  on  restricted  diets;  people  with  certain  digestive  prob- 
lems or  other  illnesses;  and  individuals  taking  certain  drugs. 
If  you  think  you  might  fall  into  one  of  these  catagories,  ask 
your  doctor  about  getting  appropriate  supplements. 

What  about  calcium?  Although  many  health  professionals 
suggest  calcium  pills  for  women  who  fail  to  get  enough  in 
their  diets,  there  is  no  evidence  yet  that  calcium  in  pill  form 
can  actually  reverse  or  stabilize  bone  loss.  For  postmeno- 
pausal women  at  particular  risk  for  osteoporosis,  the  best 
treatment  seems  to  be  estrogen  replacement. 

6  CONSIDER  ASKING  FOR 
GENERIC  DRUGS 

In  most  instances,  generic  prescription  drugs  cost  less  than 
comparable  name-brand  products,  according  to  a  new  study 
in  the  Journal  of  the  American  Medical  Association.  Savings 
of  30  to  70  percent  are  common. 

But  are  generics  safe  and  effective?  "The  weight  of  evi- 
dence says  generics  manufactured  according  to  the  same 
standards  as  brand-name  products  provide  the  same  safety 
and  efficacy  as  brand-name  products,"  says  Arthur  Levin, 
director  of  the  Center  for  Medical  Consumers  in  New  York 
City.  Generics  are  widely  used  by  hospitals,  he  points  out. 
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Moreover,  reports  the  American  Pharmaceutical  Associa- 
tion, fully  80  percent  of  the  generic  drugs  currently  market- 
ed come  from  brand-name  drug  manufacturers. 

What  you  can  do:  Compare  generic  and  brand-name 
prices.  New  drugs  appear  continually,  so  ask  about  generics 
each  time  you  get  a  prescription  refilled. 

7  AVOID  UNPROVEN 
REMEDIES 

Americans  spend  $10  billion  a  year  on  unproven  remedies, 
says  the  House  of  Representatives  Select  Committee  on  Ag- 
ing. More.than  money  is  wasted;  people  sometimes  lose  valu- 
able time  before  seeking  proven  forms  of  treatment,  says  the 
National  Cancer  Institute's  Dr.  Curt.  And  some  quack  reme- 
dies are  dangerous,  he  adds. 

Two  of  the  trendiest  unproven  remedies  are: 

•  Immunoaugmentative  therapy  (IAT),  alleged  to  boost  the 
immune  system  in  people  with  cancer.  There's  no  evidence 
whatsoever  that  it  works,  Dr.  Curt  says. 

•  Laser  therapy,  alleged  to  relieve  pain  in  people  with  ar- 
thritis. This  remains  unproven,  says  Dr.  Frederic  McDuffie 
of  the  Arthritis  Foundation  in  Atlanta. 

What  you  can  do:  You  are  more  likely  to  become  a  victim 
of  health  fraud  if: 

•  You  are  elderly.  Sixty  percent  of  health  fraud  is  perpetrat- 
ed on  seniors,  mostly  via  mail-order  advertising. 

•  You  have  cancer,  arthritis,  or  other  chronic  ailments. 
Most  quack  cures  are  pushed  for  diseases  without  cures. 
Antiaging  products  are  a  big  category,  as  are  baldness  cures. 

The  best  way  to  avoid  quackery  is  to  find  a  doctor  you  can 
trust  and  to  solicit  his  or  her  advice.  M 


SOME  LIKE  rr 

New  Cheese  Manicotti 
from  Weight  Watchers. 

The  creamiest  blend  of  ri- 

cotta,  mozzarella,  parmesan 

and  romano  cheeses 

wrapped  in  tender  egg  pasta  and  topped         * 

with  zesty  tomato  sauce. 
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SOME  LIKE  rr 

RISPY.  *<~ 


New  Chicken  Nuggets 
from  Weight  Watchers. 

Outside,  a  crisp,  golden, 

buttermilk-seasoned 

breading.  Inside,  tender 

juicy  chicken  morsels.  Less  fat  means  more  delicious- 

ness  in  every  bite. 


HEALTH 


RxFOR 
HEALTHY  GUMS 

PREVENTING  PERIODONTAL  DISEASE 

Three  out  of  four  Americans,  including 
many  children,  face  gum  disease.  Protect  your 
smile  with  an  annual  examination. 

DETECTING  THE  PROBLEM 

A  quick,  painless  test  performed  by  your  dentist  could 
mean  the  difference  between  a  healthy  smile  and  a  mouthful 
of  dentures.  The  procedure,  called  periodontal  probing,  de- 
tects early  signs  of  gum  disease,  a  leading  cause  of  tooth  loss. 

During  the  10-  to  15-minute  probing,  a  dentist  or  dental 
hygenist  uses  a  calibrated  instrument  to  measure  hidden 
pockets  of  space  between  the  tooth  and  gum  tissue.  The 
readings  are  recorded  for  analysis  and  future  comparison. 

Your  dentist  can  tell  you  how  often  to  have  this  examina- 
tion. The  cost  may  be  included  in  the  standard  examination 
charge.  Billed  separately,  the  procedure  costs  $15  to  $25. 

A  SILENT  KILLER  OF  TEETH 

Periodontal  disease  results  from  a  bacterial  infection  that 
gradually  destroys  the  tissues  that  surround  and  support  the 
teeth.  It  accounts  for  twice  as  much  adult  tooth  loss  as  decay. 


The  most  common  cause  of  the  infection  is  a  buildup  of 
plaque,  a  sticky  residue  that  collects  on  teeth  and  provides 
an  ideal  home  for  bacteria.  Allowed  to  build  up,  plaque  even- 
tually creeps  under  the  gumline,  safe  from  the  reach  of  a 
toothbrush  or  floss.  Eventually,  the  bacteria  in  this  hidden 
plaque  will  infect  the  gum  tissue,  causing  it  to  pull  away 
from  the  tooth.  The  resulting  space  is  what  periodontal  prob- 
ing measures. 

Despite  its  propensity  for  dental  mayhem,  periodontal  dis- 
ease progresses  silently  at  first,  with  changes  so  subtle  you 
can't  feel  them.  Even  routine  dental  examinations,  clean- 
ings, and  X  rays  often  miss  it. 

Adults  over  age  35  are  the  most  likely  to  suffer  from  ad- 
vanced gum  disease,  but  children  aren't  immune  to  the  prob- 
lem. By  age  13,  four  out  of  five  children  show  some  evidence 
of  the  early  stages  of  the  problem.  Warning  signs  include  red 
or  inflamed  gums,  usually  starting  at  the  gumline,  then 
spreading.  Another  sign  is  gums  that  bleed  easily. 

PREVENTION  IS  SIMPLE 

Brushing  and  flossing  your  teeth  every  day  is  the  most 
effective  way  to  prevent  periodontal  disease.  When  com- 
bined with  regular  professional  cleaning,  this  daily  routine 
can  even  turn  back  the  problem  in  its  early  stages. 

Advanced  cases  of  periodontal  disease  require  more  dras- 
tic action.  A  thorough  professional  cleaning  along  with  an 
antibiotic  mouth  rinse  may  work  if  gum  damage  isn't  severe. 
In  still  more  severe  cases,  the  diseased  portions  of  the  gums 
are  cut  away,  relieving  the  problem  but  leaving  more  ex- 
posed tooth  surface  to  be  cared  for. 
— With  Teryl  Moyer,  Registered  Dental  Hygenist 


SOME  LIKE  rr 


STRAWBERRY 
SHORTCAKE 


Strawberry  Shortcake 
from  Weight  Watchers. 

Light  yellow  cake  crowned 

with  plump  berries  in  a  fruity  syrup.  Whipped  topping,  too. 

It's  our  berry  best  way  to  please  a  sweet  tooth. 
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WEIGHT  WATCHERS  IS  THE  REGISTERED  TRADEMARK  OF  WEIGHT  WATCHERS  INTERNATIONAL 
O  WEIGHT  WATCHERS  INTERNATIONAL,  INC  1986. 
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The  appearance  alone 
may  be  enough  to  convince 
you  to  buy  our  new  Sundial™ 
i  casual  furniture.  J 

After  all,  it  has  the 
{  kind  of  smart,  good 
looks  that  never  go    i 
out  of  style. 
But  the  real 

.sua!  furniture  is  ****** 

all  play  and  no  work.     reaSOn  y0U  shOllld  J 

take  it  home  is  not  quite  as  apparent,    i 

It's  the  fact  that  if s  made  by  i  , 
Rubbermaid.  And  that  means  if  s  #  / 
tough.  Very  tough. 


Tm7ih!viifii!% 


Rubbermaid's  fashion 
colors  complement  any 
patio,  deck  or  lawn. 
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Each  one  of  our  chairs  is  made  of   ?f^3 
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Sundial  likes  the 
sun  as  much  as  you  do. 


developed  by  Rubbermaid. 

This  Resinite™  material  won't  ■{- 
i  rust.  So  it  never  needs  painting. 

It  resists  chipping,  cracking        sm 
and  denting.  And  it's  specially 
treated  to  help  prevent  fading,  staining  and  discoloring. 

All  of  this  means  our  affordable  new  furniture 
,  will  keep  on  looking  like  new  for  years  to  come. 

New  SundiaTcasual  furniture,  oont  you  wish  everything 
From  Rubbermaid.  was  made  ,ike 

L       It's  gOOd  looking.  And  tOUgh        Rubbermaid 

%  enough  to  stay  that  way. 


c  1987  by  Rubbermaid  Incorporated,  Wooster.  Ohio  44691 


DESIGN    IN    REVIEW 


DECORATOR'S  GUIDE  TO  COLOR 


Color  can  excite;  it  can  also 
soothe,  freshen,  warm,  or  cool. 
Learning  the  basic  principles  of  color 
is  the  key  to  getting  the  decorating 
look  you  want.  Author  Mary  Gilliatt 
explains  these  fundamental  rules  and 
more  in  her  latest  book,  The  Mary 
Gilliatt  Book  of  Color. 

MASTER  THE  PRINCIPLES 

Once  you've  mastered  the  principles 
outlined  in  this  useful  book,  you  can 
create  different  moods  and  styles  in 
your  rooms.  Gilliatt  devotes  a  chapter 
each  to  the  major  colors  and  uses  photo- 
graphs to  explain  their  properties.  She 
discusses  how  a  specific  hue  works  as 
an  accent,  what  colors  work  best  with  it 
for  contrast,  and  what  shades  will  can- 
cel that  color. 


The  Mary  Gilliatt  Book  of  Color; 
Little,  Brown  &  Co;  $19.95;  128  pages 

FRESHEN  WITH  YELLOW 

A  splash  of  yellow,  for  example, 
freshens  almost  any  interior.  With  yel- 
low you  can  instantly  brighten  a  blah 


room  even  by  adding  just  a  few  flowers. 
Or,  if  you  want  to  tone  down  a  yellow 
decorating  scheme,  use  blue  accents. 
This  works  because  yellow  is  a  warm 
color  that  advances,  and  blue,  a  cool 
color,  recedes. 

SOFTEN  WITH  GREEN 

Green,  along  with  blue,  is  one  of  the 
predominant  colors  of  nature,  so  al- 
most any  shade  of  green  enhances  and 
complements  almost  any  shade  of  blue. 
Green  is  also  an  equalizing  color;  when 
placed  with  any  primary  color,  it  bal- 
ances it  so  that  no  hue  predominates.  If 
you  find  your  red  sofa  overwhelming, 
green  print  pillows  might  work  to  coun- 
terbalance the  power  of  the  red. 

Neutrals  also  work  well  as  equalizing 
tones,  softening  any  color  with  which 
they  are  paired.  0 


BETTER  HOMES  AND  GARDENS.  MARCH  1987 


DECORATING 


BEAUTIFYING  A  BAY 

SMART  DRESSING  FOR  A  WINDOW  SEAT  RETREAT 


Step  into  this  windowed 

nook — ahhh The  space 

gets  its  warmth  from  the  ar- 
chitecture and  careful  dec- 
orating. Let  it  inspire  you  to 
transform  your  bay  or  sun- 
ny corner  into  a  sumptuous 
haven. 

THE  ELEMENTS 
OF  STYLE 

These   are   the   elements 
that  give  this  spot  its  envi- 
able style: 
■  A  rich  navy  butterfly  print 

instantly  establishes  the 
bay's  traditional  mood.  The 
pattern  dresses  the  seat 
cushions,  the  balloon  shades, 
and  even  the  ceiling. 


Rich  fabrics  turn  a  bay  into  an  inviting  retreat. 


■  The  dark  ceiling  pattern 

helps  define  the  space.  It 
also  visually  lowers  the  ceil- 
ing and  makes  the  room  feel 
more  intimate. 

■  A  Chinese  garden  stool 
serves  as  an  elegant  table. 
Sized  perfectly  for  the  area, 
it  provides  yet  another  so- 
phisticated and  traditional 
note  for  the  room. 

■  A  mix  of  pillows  adds  in- 
terest (and  lots  of  comfort!) 
and  counteracts  the  formal 
seat  fabric. 

■  A  bright  throw  is  the  final 
comforting  touch.  rS 

Design:  MJ  Samann.  Field  editor:  Barbara 
Cathcart 
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c  1987  Whirlpool  Corp 


Until  now,  using  a  dishwasher  was  a  trade- 
off: Clean  dishes  for  a  noisy  kitchen. 
But  this  Whirlpool®  dishwasher  with  our 
exclusive  Quiet  Wash  system  keeps  the  cleaning 
power  and  reduces  the  noise.  It's  so  quiet  you 
can  run  your  dishwasher  and  still  enjoy  your 
conversation. 

The  secret  of  our  Quiet  Wash  system.  We 

found  ways  to  reduce  the  sound  coming  from 
inside  the  tub.  Designed  a  quieter  motor.  And 
then  wrapped  the  dishwasher  in  an  extra  layer 
of  sound-absorbing  insulation.  We  think  you'll 
be  pleased  when  you  hear  the  results. 

Remarkably  clean  dishes  with  less  hot 
water.  Don't  let  the  quiet  fool  you.  This  Power 
Clean™  Energy  Saver  dishwasher  still  has  our 
patented  washing  system  for  remarkably  clean 
dishes.  And  all  our  Power  Clean  models  use 
20%  less  hot  water  in  the  normal  cycle 
than  our  previous  washing  system. 


Easier  loading  and  unloading.  Whirlpool 
dishwashers  are  available  with  upper  racks  that 
adjust  up  and  down  to  fit  that  unusual-size  item. 
We're  also  the  only  ones  to  give  you  the  ease  and 
convenience  of  a  silverware  basket  in  the  door. 

A  promise  of  quality  we  stand  behind.  Every 
Whirlpool  dishwasher  is  backed  by  our  promise 
of  good,  honest  quality.  And  we  stand  behind 
that  promise  with  helpful  programs  like  our 
toll-free,  24-hour  Cool-Line®  telephone  service 
to  help  you  with  problems  or  questions.  Just  call 
800-253-1301.  It's  one  more  way  we  can  make 
your  world  a  little  easier. 


Whirl 


Making  your  world 
a  little  easier. 


Do  you  have 
something  to  hide? 


.-..  .- 


Bravada  panel 


Armstrong  ceiling  solution  #7 

Exposed  pipes  and  wiring  disappear  when  you  make 
an  Armstrong  suspended  ceiling  part  of  your  basement 
remodeling  project.  Panels  drop  right  into  the  grid  system  . . . 
and  lift  out  for  easy  access  to  the  plumbing  and  wiring  they 
hide.  You  can  select  from  a  variety  of  designs  including  many 
that  help  keep  down  noise  and  are  fire-retardant. 

For  free  literature,  including  "49  Armstrong  Ceiling 
Solutions",  and  the  name  of  a  nearby  Armstrong  retailer, 
call  us  at  1  800  233-3823 
and  ask  for  Dept.  73PJBH. 


mstrong 

so  nice  to  come  home  to '" 


BUILDING 


WATER  FILTERS 
FOR  YOUR  HOME 

ELIMINATE  CONTAMINANTS 
FROM  YOUR  DRINKING  WATER 

EPA  TESTED 

Environmental  Protection  Agency  testing  has  proved  that 
home  water  filters  really  do  work.  Because  each  type  of 
water  filter  has  its  own  strengths  and  weaknesses,  test  your 
water  to  determine  what  contaminants  you  may  need  to 
eliminate.  For  $88,  WaterTest  of  Manchester,  New  Hamp- 
shire, will  test  your  water  for  26  different  impurities  (for 
more  information  call  1-800/H2O-TEST).  Your  state  health 
department  or  testing  lab  may  also  conduct  tests  for  individ- 
ual contaminants,  at  a  lower  overall  cost. 

ACTIVATED  CARBON  FILTERS 

Activated  carbon  filters  improve  the  taste,  odor,  and  clar- 
ity of  most  water.  Carbon  filters  are  especially  good  at  re- 
moving pesticides,  herbicides,  industrial  solvents,  gasoline 
compounds,  radon,  and  chlorine.  The  filter  will  fill  with  pol- 
lutants eventually,  so  follow  the  manufacturer's  suggested 
replacement  schedule  to  ensure  proper  functioning. 

•  Faucet-attached  carbon  filters,  at  prices  of  $10-$35, 
simply  screw  or  clamp  onto  the  end  of  your  faucet. 

•  Under-the-sink  carbon  filters  are  more  expensive,  but 
their  larger  size  generally  makes  them  more  effective.  You'll 
need  basic  plumbing  skills  to  install  these  units. 

•  Whole-house  carbon  filtration  systems  cost  several 
hundred  dollars,  and  filter  your  home's  hot  as  well  as  cold 
water,  providing  pollution-free  baths  and  showers — impor- 
tant, because  some  pollutants  are  absorbed  through  the  skin. 

REVERSE-OSMOSIS  SYSTEMS 

Most  reverse-osmosis  systems  are  installed  under  the  sink, 
and  cost  $450-$900.  A  thin  plastic  membrane  allows  water 
to  pass  through,  but  rejects  most  contaminants. 

Reverse-osmosis  systems  are  excellent  for  filtering  out  vi- 
ruses, bacteria,  and  parasites,  as  well  as  salts,  heavy  metals 
like  lead,  mercury,  and  iron,  and  most  heavy-molecule  chem- 
icals. Because  lighter  pollutants  like  formaldehyde  and 
trichloroethylene  are  not  rejected  by  the  membrane,  many 
reverse-osmosis  systems  incorporate  a  carbon  filter. 

DISTILLERS 

Distillers  boil  your  water,  then  condense  the  steam,  pro- 
ducing purified  water.  A  countertop  unit  that  produces  a  few 
gallons  of  drinking  water  per  day  will  cost  at  least  $250. 
Distillers  will  remove  just  about  any  impurity  except  some 
toxic  chemicals  that  boil  at  the  same  temperature  as  water. 

FOR  MORE  INFORMATION 

For  the  free  booklet  "Water  Quality  Answers,"  send  a 
stamped,  self-addressed,  business-size  envelope  to  the  Water 
Quality  Association,  4151  Naperville  Rd.,  Lisle,  IL  60532.  rl 
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BUILDING 


AIR  CLEANERS 
FOR  YOUR  HOME 

ELIMINATE  POLLUTANTS 
AND  FRESHEN  AIR 

HOW  THEY  WORK 

Room  air  cleaners  promise  to  rid  your  home  of  stale  odors, 
tobacco  smoke,  and  tiny  particles  of  pollutants  suspended  in 
the  air.  Some  inexpensive  units  simply  mask  smells  by  dis- 
persing a  scent,  but  many  models  feature  odor-absorbing 
materials,  such  as  carbon  or  activated  charcoal,  that  help 
remove  smells  from  the  air. 

For  ridding  the  air  of  smoke  and  dirt,  cleaners  may  work 
in  one  of  several  ways: 

•  Filter-only  models  contain  flat  or  pleated  filters  that  trap 
and  remove  particles  from  the  air;  the  best  of  these  have 
built-in  fans  that  draw  in  large  volumes  of  air.  Some  higher- 
cost  units  feature  high-efficiency  particulate  air  filters,  a  very 
thorough  filtering  device. 

•  Negative-ion  generators  push  electrons  into  the  air, 
where  they  piggyback  on  particles  of  smoke  and  dust.  Unless 
trapped,  the  microscopic  debris  will  settle  on  walls,  drapes, 
and  tabletops;  so,  many  units  have  a  fan  and  filter  to  sweep 
particles  from  the  air. 

•  Electrostatic  precipitator  units  electrically  charge  parti- 
cles as  they  enter  the  unit,  then  catch  them  on  magnetic 
plates.  As  with  other  fan-fed  units,  the  higher  the  volume  of 
air  output,  the  better. 

•  Catalytic  units,  new  on  the  market,  claim  to  remove  gases 
that  can  flow  from  fireplaces,  gas  furnaces,  and  other 
sources.  These  filtered  units  "wash"  the  air  with  a  chemical 
to  convert  potentially  harmful  gases  into  safe  ones. 

CHOOSING  A  UNIT 

Room  air  cleaners  come  in  many  styles,  sizes,  and  prices, 
ranging  from  about  $20  for  small  units  to  $275  for  fast-acting 
console  models  to  $375  for  some  catalytic  models.  Take  into 
consideration,  too,  the  cost  of  replacement  filters  and  how 
often  they  must  be  changed.  Other  items  to  check  include  the 
unit's  weight,  controls,  and  fan  noise  level. 

Thanks  to  a  new  certification  program  from  the  Associa- 
tion of  Home  Appliance  Manufacturers  (AHAM),  you  can 
now  compare  the  effectiveness  of  room  air  cleaners;  nine 
manufacturers  participate.  Look  for  the  AHAM  seal  that 
tells  you  the  unit's  clean  air  delivery  rate,  or  CADR.  CADRs 
pinpoint  the  ability  of  a  unit  to  get  rid  of  particles  of  dust,  to- 
bacco smoke,  and  pollen  in  a  120-squai-e-foot  room  within  a 
certain  time.  The  higher  the  CADR,  the  quicker  the  appli- 
ance cleanses  the  air.  A  knowledgeable  salesperson  can  help 
you  use  the  ratings  to  pick  the  right  unit. 

FOR  MORE  INFORMATION 

For  information  on  how  to  use  CADR  ratings,  write: 
AHAM,  Room  Air  Cleaner  Program,  20  North  Wacker  Dr., 
Chicago,  IL  60606.  d 


Want  to 
keep  the  noise  down? 


Westwood  tile 


Armstrong  ceiling  solution  #32 


When  you're  tired  of  yelling,  "turn  it  down",  put  up  an 
Armstrong  ceiling.  Armstrong's  acoustical  ceiling  tiles  will 
soften  even  hard  rock.  Available  in  many  decorative  designs, 
they  put  cracks  and  stains  permanently  out  of  sight.  And 
Armstrong  ceilings  are  easy  to  install  with  our  exclusive 
Easy  Up®  Installation  Kits. 

For  free  literature,  including  "49  Armstrong  Ceiling 
Solutions",  and  the  name  of  a  nearby  Armstrong  retailer, 
call  us  at  1  800  233-3823     ^^  " 
and  ask  for  Dept.  73RBH.    (j/VVfTlSt  1*000 

so  nice  to  come  home  to ,M 
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NEW    PRODUCTS 


JUST  OUT! 


FOR  HOME  AND  FAMILY 

By  Steven  Coulter  and  Nancy  Hall 

these  new  an d ^nno  ^  a  lfit 

or  write  to  the  rnanuta  p(ease 

of  retail  sources  near  v ^  an  QX. 
don't  send  a  check  °^TheSUg. 
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HEAT  MASSAGE 

Sooth  tense  muscles. 

Pain  and  discomfort  will  ease  when 
you  wrap  the  Muscle  Minder,  Ul- 
tra-Light Heat  Wrap  with  Massager  by 
Clairol  around  any  aching  part  of  your 
body.   Self-gripping  closures  comfort- 


Relax  away  pain  with  heat. 

ably  secure  the  flexible  pad.  Attach  the 
massage  unit  anywhere  on  the  heat 
wrap,  and  turn  it  to  one  of  three  speeds. 
Muscle  Minder,  about  S30.  Clairol,  Dept. 
BH,  345  Park  Ave.,  New  York,  NY  10154. 


Measure  and  square  in  one. 

NEW  WAY  TO  MEASURE 

Mark  angles  and  scribe  circles. 

Here's  an  improvement  on  the  do-it- 
yourselfer's  tape  measure.  With 
Evans  Rule  Tape-Square"  you  can  mea- 
sure up  to  16  feet  and  mark  a  square 
edge  in  one  step.  The  opposite  edge 
marks  45-degree  angles  and  circles. 

Tape-Square",  about  $17.  Evans  Rule  Co., 
Inc.,  Dept.  BH,  3  Empire  Blvd.,  South  Hacken- 
sack,  NJ  07606. 


Lay  out  your  entire  yard. 

LANDSCAPE  PLANNER 

Plan  before  you  dig. 

Before  you  lift  a  spade  of  dirt,  plan 
your  entire  yard  quickly  and  easily 
with  Plan-A-Flex  Landscape  Designer. 
The  system  comes  with  a  flexible  Grid- 
Board  landscape  layout  sheet,  reusable 
self-sticking  symbols,  and  a  complete 
design  manual. 

Plan-A-Flex  Landscape  Designer,  about 
$30.  Procreations  Publishing  Co.,  Dept.  BH, 
8129  Earhart  Blvd.,  New  Orleans,  LA  70118. 
Or  call  1-800/245-8779. 

continued 
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SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 

Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 
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NEW  PRODUCTS 


continued 


Load  six  discs  at  once. 


STACKED  DISC  PLAYER 

Hours  of  music  without  a  change. 

Until  now,  the  biggest  disadvantage 
to  a  compact  disc  player  was  having 
to  change  discs.  Now  Pioneer  has 
solved  that  pesky  pr6blem  with  its  PD- 
M6.  This  player  holds  a  special  disc 
magazine  for  six  discs.  Just  pop  the 
holder  into  the  machine  and  set  your 
selection  of  play,  or  push  random  play 
and  let  the  machine  set  the  program. 
Store  and  catalog  discs  in  magazines. 
PD-M6  Disc  Player,  about  $500;  additional 
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I     ookies!!!  YummielPwhen  everybody  is  still 
^^^  asleep.  Tim  was  Bobby's  lookout.  But  it 
was  really  Jimmy's  idea.  Me?  1  had  nothing  to  do 
with  it.  1  just  happened  to  be  standing  there  in 
my  Spencer's  playwear 
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six-disc  magazines,  about  $10  each.  Pio- 
neer Electronics  (USA)  Inc.,  Dept.  BH,  P.O. 
Box  1720,  Long  Beach,  CA  90801. 


Clamping  without  marring. 

STRETCHABLE  CLAMP 

Easy-to-use  workshop  helper. 

With  a  little  practice  you  can  use 
SNUG'"  strapping  to  hold  almost 
any  household  repair  job  together  from 
toys  to  tables.  Apply  glue  to  surfaces, 
then  just  wrap  the  SNUG  strapping 
around  the  project  and  tuck  in  the 
ends.  Use  this  handyman's  helper  on 
wood,  plastic,  foam,  or  rubber. 

SNUG,  about  $4.  The  Carrollton  Corp., 
Dept.  BH,  70  Carrollton  Ave.,  Elmira,  NY 
14905-2006. 


See  the  curtain,  not  the  rod. 

TRANSPARENT  ROD 

A  new  look  in  curtain  rods. 

If  you're  tired  of  white  curtain  rods 
showing  through  your  sheer  curtains, 
take  a  look  at  Sears'  transparent  rod. 
The  durable,  sturdy  plastic  rod  blends 
into  the  window  frame. 
•  Transparent  rod,  about  $9  for  28-  to 
48-in.  Sears,  Roebuck  &  Co.,  Dept.  703, 
BSC40-16,  Sears  Tower,  Chicago,  IL 
60684.  ffl 
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Only  one  leading  coffee  is  naturally  decaffeinated  with 
pure  mountain  water  and  nature's  sparkling  effervescence- 
Sanka®.  Of  course- 


SANKA'  INSTANT,  FREEZE-DRIED  AND  GROUND-ALL  NATURALLY  DECAFFEINATED. 


TRAVEL 


TRAVEL  TIPS 

GOOD  DEALS,  GREAT  FUN,  AND  NEW  IDEAS  TO  GET  YOU  GOING 
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THE  LATEST  WORD  ON  VACATION  PLANNING 


TRAVEL  VIDEOS 

If  your  family  owns  a  videocassette 
recorder,  you  can  shop  at  home  for 
your  next  vacation,   thanks  to  a 
growing  number  of  travel  videos. 

Available  in  libraries  and  at  video 
rental  stores,  many  travel  videos  are 
like  TV  documentaries.  A  host  takes 
you  on  a  tour  of  a  vacation  spot  and 
gives  advice  on  how  best  to  enjoy  your 
stay  in  a  specific  area.  Though  the  qual- 
ity of  these  videos  ranges  from  poor  to 
wonderful,  you'll  find  tapes  on  just 
about  any  travel  destination.  Most  last 
just  half  an  hour — making  them  ideal 
short  features  before  that  Saturday- 
night  rental  movie. 


ROUND  THE  WORLD 
AT  A  DISCOUNT 

Starting  in  April,  if  you  pay  full  fare 
on  trips  from  the  West  Coast  to 
Fiji,  New  Zealand,  and  Australia, 
Qantas  Airways  will  fly  two  accompa- 
nying children  at  50  percent  off  the  reg- 
ular fare. 

SPECIAL  TRAVEL 
FOR  WOMEN  ONLY 

Rainbow  Adventures  offers  exotic 
vacations  designed  exclusively  for 
women  over  30.  Write  for  a  free 
brochure:  Rainbow  Adventures,  1308 
Sherman  Ave.,  Dept.  BHG,  Evans- 
ton,  IL  60201,  or  call  (312/864-4570). 
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(o  1987  Hertz  Corporation 


DIRECTIONS  BY  COMPUTER 

Available  free  from  some  auto 
clubs,  "Wordmap,"  developed  by 
Logistics,  Inc.,  lets  you  tell  a  com- 
puter your  vacation  plans — anything 
from  touring  antique  shops  across  the 
state  to  visiting  National  Parks  in  the 
South.  The  computer  then  assembles  a 
list  of  directions,  along  with  descrip- 
tions and  prices  of  nearby  motels  and 
attractions. 

RESORTS  FOR  FAMILIES 

The  Boscobel  Beach  Club,  scheduled 
to  open  this  month  in  Jamaica, 
will  be  an  all-inclusive  family- 
style  resort.  While  adults  enjoy  free 
tennis,  scuba  diving,  and  waterskiing, 
kids  can  take  computer  classes,  bike 
trips,  and  donkey  rides,  or  just  enjoy 
the  beach,  all  under  the  supervision  of 
trained  nannies.  An  eight-day  stay 
costs  $850  per  adult,  and  includes 
meals  and  cocktails.  Kids  under  six 
stay  free;  kids  6-14  will  be  charged  half 
price.  Call:  800/858-8009;  516/868-6924 
in  New  York. 


NEXT  VACATION,  CHARTER  A  SAILBOAT! 

It's  not  as  expensive  as  you  might  think 


Team  up  with  another  family  and 
you  can  charter  (rent)  an  ocean- 
sailing  yacht,  complete  with  expe- 
rienced crew,  for  as  little  as  $4,760  a 
week,  meals  included.  Divided  by  eight 
people,  that  comes  to  $595  per  person, 
less  than  you'd  probably  pay  on  a  stan- 
dard cruise. 

Life  aboard  ship 

The  crew  will  help  you  plan  your 
cruise — a  visit  to  the  Florida  Keys  or 
the  Hawaiian  Out  Islands.  You  sail 
from  port  to  port  during  the  morning. 
Captains  encourage  everyone  to  help 
raise  the  sails  or  take  the  helm. 

The  boat  arrives  at  the  day's  anchor- 
age with  plenty  of  time  left  for  swim- 
ming, snorkeling,  or  exploring.  Come 
evening,  you'll  enjoy  a  hearty  meal. 
Folks  normally  retire  early.  Though 
cabins  on  most  sailing  yachts  are  small, 
they're  OK  for  reading  and  sleeping 
and  often  have  private  baths/showers. 


How  to  arrange  a  charter 

You  can  charter  sailing  yachts  in  the 
Caribbean,  the  Pacific  Northwest,  and 
exotic  places  like  the  Galapagos  Islands 
and  the  South  Seas.  Many  kinds  of 
sleek  sailboats  are  available,  too,  from 
racing  yachts  to  turn-of-the-century 
schooners. 

Sailboat  charters  are  arranged  by 
"brokers."  A  travel  agent  can  help  you 
find  a  good  one.  Lots  of  brokers  adver- 
tise in  Sail  magazine,  available  at  most 
newsstands.  One  broker,  in  addition, 
specializes  in  booking  individual  cabins 
on  sailing  yachts.  Contact:  Ocean  Voy- 
ages, 1709  Bridgeway,  Sausalito,  CA 
94965  (415/332-4681). 

A  broker  will  ask  about  your  vaca- 
tion likes  and  dislikes,  your  budget,  and 
so  forth,  then  recommend  several 
boats.  To  ensure  smooth  sailing,  don't 
be  afraid  to  ask  about  the  crews'  experi- 
ence, the  safety  features  on  board,  and 
references  from  past  clients.  M 
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Buy 


Why 

•  Why  take  chances  on  any 
other  used  car,  when  you  can 
buy  a  fully  reconditioned, 
reliable  Hertz? 

•  Why  take  risks,  when  Hertz 
gives  you  a  free  12  month/ 
12,000  mile  Limited  PowerTrain 
Warranty? 

•  Why  worry,  when  Hertz  will 
let  you  inspect  each  car's 
comprehensive  service  record? 

•  Why  haggle,  when  Hertz  gives 
you  a  low,  fixed  price? 

•  Why  take  our  word  for  it,  when 
your  mechanic  can  fully  inspect 

your  Hertz  before  you  buy  it? 

For  the  Car  Sales  location 
nearest  you,  call 
1-800-654-3131. 


Why  take  chances 

whenyou 
can  buy  a  Hertz? 


le  it's  January's  coldest  day  Outside  it's  August's  hottest  day 


New  Comfort-E  glass  keeps  it  comfortable  inside 
— no  matter  how  uncomfortable  it  is  outside. 


A  new  glass,  manufactured  with  a 
special,  micro-thin,  transparent  coat- 
ing, can  keep  your  home  more  com- 
fortable year-round.  And  it  saves 
energy  —  when  your  home  has  win- 
dows made  with  Comfort-E  glass. 

With  its  transparent  coating,  new 
Comfort-E  glass  actually  reflects  heat. 
Keeps  it  in  in  winter,  keeps  it  out 
in  summer. 

Reduces  window  cold  spots, 
drafts,  and  condensation. 

In  winter,  Comfort-E's  transparent 
coating  reflects  furnace  heat  and  heat 
from  sun-warmed  objects  back  into 
your  home.  The  inside  pane  of  glass 
stays  warmer,  reducing  cold  spots, 
condensation  and  drafts  caused  by 
cold  spots.  You  stay  warmer  because 
up  to  66%  of  the  heat  lost  through 
single  pane  windows  is  saved  by 
double  pane  windows*  made  with 
Comfort-E  glass. 


Window  reflecting  inside  winter 
heat  and  outside  summer  heat. 


Comfort-E  glass,  The  Transparent 
Insulation,  can  cut  year-round  energy 
costs  as  much  as  22%. 

That's  why  we  call  new  Comfort-E 
glass  "The  Transparent  Insulation." 
Blocks  summer  heat  gain. 

In  summer,  Comfort-E  glass  reflects 
up  to  58%  of  the  heat  conducted 
through  single  pane  windows  to 
keep  your  home  cooler  and  re- 
duce air  conditioning  costs. 


Comfort-E  glass  used  in  leading 
window  brands. 

You'll  find  windows  made  with  the 
new  Comfort-E  glass  in  a  variety  of 
styles  from  many  manufacturers. 
Look  for  die  Comfort-E  label  to  as- 
sure year-round  comfort  and  savings 
for  your  home. 

For  the  name  of  manufacturers  diat 
produce  windows  and  patio  doors 
widi  Comfort-E  glass  and  a  free 
brochure  diat  shows  how  much 
Comfort-E  saves  on  energy  bills,  call 
toll-free  1-800-634-5277. 
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AFG  Industries  Inc.,  PO  liox  929,  Kingsport,  TN  37662 


BUILDING 


HIGH-TECH,  LOW-COST 


ELECTRONIC  HOME  SECURITY 


THREE  SYSTEMS,  EACH 

By  David  S.  Johnson 


■  Effective,  affordable,  and  easy  to  install,  today's  elec- 
tronic home  security  systems  help  foil  intruders. 


HOW  THEY  WORK 

The  alarm  systems  shown 
here  all  rely  on  small  mag- 
netic sensors  that  you  install 
on  your  home's  doors  and 
windows.  A  piercing  alarm 
sounds  when  a  person  opens 
a  monitored  door  or  window. 

"Wireless"  systems,  like 
those  from  Intelectron  and 
Schlage,  rely  on  battery- 
powered  sensors  that  send  a 
signal  to  the  control  unit. 

The  sensors  in  a  wired  sys- 
tem, like  the  Fortress  sys- 
tem, are  wired  to  each  other 
to  form  a  circuit — when  an 
intruder  breaks  the  circuit 
the  alarm  sounds. 


HOME  ALARM  TIPS 

•  Most  homeowners  out- 
fit about  eight  doors  and/ 
or  windows  in  their  homes 
with  sensors. 

•  Each  of  these  systems 
installs  in  less  than  a  day. 

•  Each  basic  kit  shown 
here  can  be  expanded. 

•  CAUTION:  Using  your 
alarm  system  should  be- 
come a  habit.  Many  home- 
owners tire  of  switching 
their  system  on  and  off — 
making  the  alarm  little 
more  than  an  expensive 
wall  decoration. 


INTELECTRON  S  HOME  GUARD  SYSTEM 


The  Intelectron  Home  Guard  system  with  sensors,  wall- 
mounted  control,  glass  break  detector,  and  remote  control. 

Cost:  About  $200  for  the  above  system  with  three  door/window 
sensors,  about  $250  for  Intelectron 's  largest  package. 
What  you  get:  Intelectron's  largest  Home  Guard  System  pack- 
age protects  up  to  five  windows  or  doors.  Additional  sensors  for 
the  wireless  system  can  be  bought  for  around  $25  each. 
Special  features:  The  Home  Guard  System  includes  a  remote 
controller,  which  allows  you  to  activate  or  deactivate  the  siren 
from  any  location  within  50  feet  of  the  wall-mounted  central 
control  unit.  The  system  includes  a  backup  power  source  in  case 
of  electrical  outages.  Install  the  sensors  with  either  screws  or 
double-sided  tape. 


THAN  $350 

FORTRESS  SECURITY  SYSTEM 


The  Fortress  system's  sensors,  master  control,  and  siren. 


Cost  Less  than  $125. 

What  you  get:  The  Fortress  Security  System  monitors  six  doors 
or  windows.  The  system  will  accept  up  to  50  additional  sensors, 
available  for  about  $6  each. 

Special  features:  Because  all  sensors  must  be  wired  to  each 
other  to  form  a  circuit,  the  Fortress  system  is  unaffected  by  radio 
signal  interference  that  can  cause  false  alarms  with  some  wire- 
less alarm  systems.  However,  the  additional  wiring  means  that 
installation  takes  a  bit  longer  than  with  wireless  alarms.  The 
package  includes  both  an  indoor  and  an  outdoor  siren. 


SCHLAGE  S  KEEPSAFER  SYSTEM 


The  Schlage  Keepsafer  system  with  sensors  and  tabletop 
master  control  console. 

Cost:  About  $200  for  Keepsafer,  about  $350  for  Keepsafer  Plus. 
What  you  get:  The  Keepsafer  package — a  wireless  system — 
will  protect  two  doors  or  windows.  The  Keepsafer  Plus  kit  will 
protect  three  openings,  and  comes  with  a  remote  control.  Addi- 
tional sensors  cost  about  $25  each. 

Special  features:  Here's  the  star  attraction  of  the  Keepsafer 
system:  For  an  extra  $100,  plus  a  $15  monthly  service  charge, 
you  can  equip  your  system  with  an  emergency  dialer.  When  the 
alarm  sounds,  a  Schlage  operator  calls  up  to  five  numbers  of  your 
choice,  including  police,  fire,  and  medical  departments. 
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FOOD 


KIWI  FRUIT  GOES  MAINSTREAM 

ONCE  EXOTIC,  KIWI  IS  BECOMING  A  FAVORITE 


■  Your  grocery  shopping  habits 
change  with  time,  and  nowadays 
you're  buying  items  once  considered 
exotic  and  costly.  Not  surprising,  kiwi 
is  one  of  newest,  frequently  bought 
fruits.  Why?  Because  it's: 

Beautiful.  Underneath  the  thin 
fuzzy  skin  is  a  brilliant  green  interior 
with  flecks  of  edible  black  seeds. 

Delicious.  Its  taste  is  often  com- 
pared to  oranges,  strawberries,  or  wa- 
termelon— sweet  and  very  juicy. 

Nutritious.  One  kiwi  fruit  contains 
100%  of  the  U.S.  RDA  for  vitamin  C. 
Best  of  all,  kiwi  is  low  in  fat;  one  kiwi 
fruit  has  no  more  than  45  calories. 

Less  expensive.  Before  the  1960s, 
kiwi  were  grown  only  in  New  Zealand, 
resulting  in  high  prices.  Now,  Califor- 
nia crops  plus  New  Zealand  imports 


Inside,  a  beautiful  emerald  green. 

ensure  abundant  supplies  year-round 
at  lower  prices. 

Versatile.  Kiwi  shines  in  salads, 
fruit  tarts,  and  for  fresh  out-of-hand 
snacking.  (Don't  use  kiwi  in  gelatin  sal- 
ads; it  contains  an  enzyme  that  pre- 
vents gelling.) 


TEMPTING  SERVING  TIPS 

The  thin  brown  skin  is  edible,  but  for 
most  recipes  you'll  probably  want  to  re- 
move the  skin.  To  do  so,  use  a  paring 
knife  or  vegetable  peeler,  trying  to  keep 
the  fruit's  oval  shape  intact.  Use  the 
fruit  in  any  of  the  following  ways: 

•  Cut  up  and  stir  into  vanilla  yogurt. 

•  Slice  and  serve  over  ice  cream. 

•  Add  an  unpeeled  slice  to  champagne 
or  a  vodka  tonic  as  a  garnish. 

•  Slice  and  serve  over  your  favorite 
breakfast  cereal.  S§ 
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WITH  LIBBYS  SALMON,  QUALITY  IS  ONLY  NATURAL. 


For  generations,  the  Libby's  label  has 

stood  for  quality.  That's  why  Libbv's 

selects  only  fine,  tirm  salmon  that  meets 

our  rigid  standards  fd^H|jrynd  quality 

. . .  standards  that  li  i^BHEiMfc^m it.ni .,  ,1 


.  Pacific  ,, 

pINK  SALMON 


for  over  70  years.  What's  more,  Libby's 
Salmon  is  packed  in  its  own  natural, 
nutritious  oils  —  while  some  others  are 
simply  packed  in  water.  So  with  Libby's 
Salmon,  quality  is  only  natural. 


L 


et's  say,  it's  the  40th  Annual  Mayfield  County 
Fair  Pie  Eating  Contest,  and  you're  serving  about 
a  dozen  famished  eleven  year  olds. 

You  don't  have  to  worry  about  your  pie  filling. 

But  more  likely,  you're  planning  an  event  of 
far  greater  significance.  Tonight's  dessert. 

Well,  you  can  now  start  worrying  about  your 
pie  filling.  Unless,  of  course,  it's  Comstock. 

HOMEMADE  DOESN'T  ALWAYS  MEAN  MADE  AT  HOME. 

Think  about  the  best  blueberry  pie  you  ever 
tasted.  Blueberries,  plump  and  blue  as  twilight. 

^M^    A  crust,  crisp  and  golden. 
£&%        m  And  an  unforgettable  aroma. 
™  " F1^^^  Then  again,  maybe  you've 


yet  to  taste  the  best  blueberry  pie  you've  ever  had. 
^A^     A^        Maybe,  just  maybe,  you'll 
M_jMl  ^^^k  'Xl^e ''  yourself  with  one  of 
*^FW**P  our  Comstock  Pie  Fillings. 
:  -^^^^^  Or  maybe  all  of  them. 

NOBODY  PUTS  MORE  FRESH  FRUIT  IN  PIE  FILLINGS. 

Now  imagine  a  pie  filling  that's  fairly  bursting 
with  blueberries.  That's  about  how  many  are  in 
our  pie  filling. 

Nobody  picks  more  blueberries  than  we  do.  Or 
inspects  them  more  thoroughly.  Or  puts  more  of 
them  in  their  pie  filling  than  we  do. 

All  of  which  is  why  nobody's  blueberry  pie  fill- 
ing tastes  more  homemade  than  ours  does. 


PIE  FILLINGS  TOO  GOOD  FOR  JUST  PIES. 

Cherry?  Blueberry?  Apple?  Peach?  Pineapple? 
Strawberry?  Once  you  choose  a  Comstock  flavor, 
which  dessert  should  you  make  with  it?  Over  ice 
cream?  Waffles?  A  blueberry  cobbler? 

We  could  go  on.  And  we  do.  In  our  Comstock 
Recipe  Booklet.  Please  send  one  Comstock  label 
plus  $1.00  for  postage  and  handling 
to:  Comstock  Recipe  Booklet,  PO. 
Box  71,  Newark,  New  York  14513- 


Comstock 


Comstock 


Blueberry 

PIP  FILLING 


FOR  DESSERTS  THAT  TASTE  JUST  LIKE  HOMEMADE. 


FOOD 


FROZEN  BREAD  DOUGH  FIMPS 

FAST  AND  FABULOUS 

No  measuring ...  no  mixing ...  no  kneading. 
Start  with  frozen  bread  dough  and  skip  right  to  the  shaping  step. 

What  a  time-saver!    . 


This  filled  and  shaped  sweet  bread  is  fancy  and  hassle-free. 
Serve  it  at  a  brunch- 


Convenient  yeast  dough  teams  with  ham  and  cheese  for  main- 
dish  turnovers. 


Poppy  Seed  Snails 

1  16-ounce  loaf  frozen 
white  bread  dough, 
thawed 
V%  of  a  l21/2-ounce  can 
(2/3  cup)  poppy  seed 
or  prune  cake  and 
pastry  filling 
Vt  cup  finely  chopped 

walnuts 
Powdered  Sugar  Icing 

Place  dough  in  a  greased 
bowl;  let  rise  in  a  warm 
place  till  double  (2  to  2V2 
hours).  Turn  out  onto  a 
floured  surface.  Divide  into  6 
equal  portions.  Roll  each 
into  a  12x3-inch  rectangle. 

For  filling,  combine 
canned  filling  and  walnuts; 
spread  2  tablespoons  down 
center  of  each  dough  por- 
tion. Bring  sides  of  the 
dough  up  around  filling  to 
form  a  rope;  seal.  On  a 
greased  baking  sheet  start 


with  one  of  the  filled  pieces, 
seam  side  down,  and  roll  up 
to  form  a  coil.  Connect  the 
first  piece  to  a  second  piece; 
continue  coiling  the  dough. 
Repeat  with  a  third  piece  of 
dough.  On  another  baking 
sheet  repeat  with  the  re- 
maining 3  pieces  of  dough. 
Let  rise  till  almost  double 
(45  to  60  minutes).  Bake  in  a 
350"  oven  20  to  25  minutes. 
Cool.  Drizzle  with  icing. 
Makes  2  snails  (12  servings). 

Powdered  Sugar  Icing: 
Combine  1  cup  sifted  pow- 
dered sugar,  lA  teaspoon  va- 
nilla, and  enough  milk 
(about  4  teaspoons)  to  make 
of  drizzling  consistency. 

Nutrition  Information  per 
serving:  399  cal.,  8  g  pro.,  68 
g  carbo.,  11  g  fat,  4  mg  chol., 
380  mg  sodium.  U.S.  RDA: 
24%  thiamine,  14%  ribofla- 
vin, 15%  calcium,  18%  iron. 


Broccoli-Ham  Pockets 

Thaw  the  frozen  chopped 
broccoli  by  placing  it  in  a  col- 
ander under  warm  running 
water — 

1  16-ounce  package 
frozen  chopped 
broccoli,  thawed 

2  cups  shredded 
Cheddar  cheese 
(8  ounces) 

8  ounces  fully 
cooked  ham,  diced 
(1V2  cups) 
V*  teaspoon  garlic 

powder 
V*  teaspoon  pepper 
1  16-ounce  loaf 
frozen  white, 
wheat,  or  rye  bread 
dough,  thawed 
Squeeze  or  press  out  ex- 
cess liquid  from  broccoli.  In  a 
medium  mixing  bowl  com- 
bine   the   thawed    broccoli, 
shredded  cheese,  diced  ham, 


garlic  powder,  and  pepper; 
set  aside. 

Divide  thawed  dough  into 
8  equal  portions.  On  a  lightly 
floured  surface  roll  each  por- 
tion into  an  8x6-inch  rectan- 
gle. Spoon  about  SA  cup  of 
the  broccoli-ham  mixture  on 
1  half  of  each  rectangle  with- 
in Vfe  inch  of  the  edge.  Fold 
over  the  remaining  half  of 
the  dough.  Seal  edges  well. 

Place  bundles  on  greased 
baking  sheet.  Bake  in  a  350° 
oven  30  to  35  minutes  or  till 
golden.  Serve  warm.  Makes 
8  main-dish  servings. 

Nutrition  Information  per 
serving:  321  cal.,  19  g  pro., 
30  g  carbo.,  14  g  fat,  48  mg 
chol.,  798  mg  sodium.  U.S. 
RDA:  25%  vit.  A,  50%  vit.  C, 
31%  thiamine,  22%  ribofla- 
vin, 16%  niacin,  25%  calci- 
um, 14%  iron,  and  27% 
phosphorus.  Hfi 


92 


BETTER  HOMES  AND).  ARMNS.  MARCH  198/ 


V 


• 


I 


1 

1 

1 

.  1 

w   c>  S~> 


Everyone  knows  about  the Jenn-Air  switch.  Even  a  built-in  dispenser  for  ice 

Grill-Range  and  how  it  brought  outdoor  water  and  cubes, 
grilling  indoors.  What's  more  our  refrigerators 

Well  now  Jenn-Air  has  a  new  refrig-  come  in  a  variety  of  models  with  customized 

erator  that  is  every  bit  as  extraordinary.  panels  to  match  any  kitchen  decor. 

It  has  an  Xtra  Ice™  icemaker.  Frost-  For  the  cold  facts  see  your  Jenn-Air 

free  freezer.  Adjustable  glass  shelves.  dealer.  He's  in  the  T  A  j 

Deep  storage  cloor  shelves.  Energy  Saver  Yellow  Paces.        ^  A  A  i  JCI  il  1  .nil. 


^ives. 


Deep  storage  door  shelves.  Energy  Saver       Yellow  Pages. 


For  brochure  write  Jenn-Air,  3035  Shadeland  Ave  ,  Indianapolis,  IN  46226  ©  1987  Jenn-Air  Co  A  division  of  Maytag  Company 
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Without  our  Home  Marketing  System, 

they  may  have  to. 


Selling  a  home  today  can  be  a  complicated  process.  That's  why,  at 
Better  Homes  and  Gardens®  Real  Estate  Service,  we  developed  a  system 
for  selling  your  home  faster,  easier,  and  at  the  best  possible  price. 

The  Better  Homes  and  Gardens  Home  Marketing  System* 
brings  together  all  the  elements  that  can  make  your  home 
stand  out  from  others  on  the  market. 

Find  out  how  simple  it  would  be  to  sell  your  home.  Call 
your  local  Better  Homes  and  Gardens  member  or  call  toll 
free  800-247-5050,  ext.  101.  In  Iowa,  800-532-1430,  ext.  101. 

*  Availability  of  services  may  vary.  Each  firm 
independently  owned  and  operated. 


Better 

Homes, 


HOME 

MARKETING 

SYSTEM 


sou> 


^Better 

I  Hand  Garaen* 


<&  Copyright  Meredith  Corporation  1986. 


The  better  way  to  sell  your  home. 


MMM 


A  Czarina  s  treasure. 
Hand-enameled  blossoms 
from  The  House  of 
Igor  Carl  Faberge. 

At  the  Imperial  Palace,  the  Czarina  eagerly 
awaited  the  arrival  of  spring  after  the  long 
Russian  winter.  And  the  frost)-  days  were 
always  brightened  by  an  exquisite  enameled 
bouquet  created  for  her  by  Peter  Carl  Faberge. 


X 


Now  The  House  of  Igor  Carl  Faberge- 
grandson  of  Peter  Carl-has  revived  this 
royal  tradition  just  for  you.  With  a  gift  of 
spring  flowers  that  will  last  all  year  long. 
Hand-enameled  blossoms . . . hand-arranged . 
in  a  vase  of  marbled  porcelain  decorated 
with  24kt  gold.  And  because  the  marbling 
effect  is  individually  achieved,  no  two 
vases  are  alike. 

But  this  enchanting  bouquet  is  not 
available  in  any  stores.  It  may  be  acquired 
only  from  The  Franklin  Mint.  Please  order 
by  March  31, 1987. 

Shown  smaller  than  actual  size  of 9'    " 


THE   IMPERIAL   PALACE   BOUQUET 


The  Franklin  Mint 

Franklin  Center,  Pennsylvania  19091 

Please  enter  my  reservation  for  The  Imperial  Palace  Bouquet 

by  The  House  of  Igor  Carl  Faberge.  It  will  be  hand-enameled, 

handcrafted  and  hand-assembled  for  me.  The  price  is  S 195* 

I  need  send  no  payment  now.  Please  bill  me  S39*  when  my 
bouquet  is  ready  to  be  sent,  and  the  balance  in  four  equal 
monthly  installments  of  839.*  each,  after  shipment. 

*Plus  my  state  sales  tax 


Signature. 


RESERVATIONS     ARE     SUBJECT     TO     ACCEPTANCE 


Mr. 

Mrs. 
Miss_ 


Address, 


City, 


BY  THE  HOUSE 
OF  IGOR  CARL 

FA  B  E  RG  E         State  Zip. 


Please  mail  by  March  31 1987. 
Limit  of  one  per  person. 


PLEASE    PRINT   CLEARLY 
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Why  Are  We  Giving  Away 

Famous  Nationally  Advertised 

GFX-Analog™  LCA  Quartz  Watches 

for  only  $5? 


as  part  of  a  nationwide 
/\  publicity  campaign, 
a  leading  New  York  firm 
will  give  away  one  million 
(1,000,000)  of  its  latest 
electronic  circuit  watches 
—the  amazing  new 
GFX-Analog™  LCA 
Quartz  Watch — for  the 
astonishing  publicity 
price  of  only  $5  to  the 
first  one  million  persons 
who  write  to  the  company 
address  (below)  before 
midnight,  April  30, 1987. 

This  original  publicity 

ad  must  accompany 

your  request.  Copies 

or  photostats  are  not 

acceptable. 

These  are  the  same 
famous  GFX-Analog 
LCA  Quartz  Watches 
you've  seen  advertised  nationally  by  us  in  leading 
media.  A  totally  new  development  in  timekeeping, 
these  watches  are  not  "LED",  not  "LCD"— but 
the  revolutionary  new  breakthrough  called  "LCA" 
(Liquid  Crystal  Analog).  These  state-of-the-art 
electronic  timepieces  are  among  the  fastest  selling 
quartz  watches  ever  sold  by  this  multi-million 
dollar  New  York  firm. 

The  "hands"  you  see— aren't  really  there! 

The  hour,  minute  and  sweep-second  "hands" 
appear  electronically  in  liquid  crystal  analog  read- 
out. It's  a  fascinating  (almost  eerie)  sensation  to 
know  that  these  "magical"  hands  will  keep  appear- 
ing and  reappearing  in  a  different  sector  of  the 
watch  face,  faster  than  the  human  eye  can  follow, 
each  time — microscopically  but  significantly 
removed  from  their  previous  appearance  to  indi- 
cate the  time  elapsed.  The  precision  solid-state 
analog  quartz  circuitry  is  so  powerful  it  never  needs 
winding  and  is  accurate  to  within  seconds  each 
month. 


Classic  elegance  from 
a  master  designer 

The  watch  face  features 
elegantly  designed  Roman 
numerals  and  is  set  into  a 
handsomely  bezeled  case 
with  an  intricately  artic- 
ulated flexible  bracelet. 
No  wonder  these  are 
among  the  fastest  selling 
quartz  watches  ever  sold 
by  this  leading  New  York 
firm. 

The  GFX-Analog  LCA 
Quartz  Watch  will  not  be 
sold  at  this  publicity  price 
by  the  company  in  any 
store.  There  is  a  limit  of 
two  (2)  per  address  at  this 
price,  but  if  your  request 
is  mailed  early  enough 
(before  April  25)  you  may 
order  up  to  five.  Every 
watch  is  covered  by  the 
company's  full  one-year  money-back  guarantee. 

To  order,  fill  in  your  choice  of  watches  below. 
Then  mail  this  original  publicity  ad  (no  copies  or 
photostats)  together  with  your  name  and  address 
and  $5  for  each  watch.  Add  only  $2  shipping  for 
each  watch.  (New  York  residents  add  sales  tax.) 
Allow  up  to  6-8  weeks  for  shipment.  Make  check 
payable  to  RBM  Ltd.  Mail  to:  RBM,  ANALOG 
WATCH,  Dept.  720-107,  Box  1084,  Hicksville,  New 
York  11802.  (R44490) 


WRITE  IN  HOW  MANY  OF  EACH  STYLE: 


(HOW 
MANY) 


(HOW 
MANY) 


LADIES' 
^Silver-Tone 
(R44492) 

LADIES' 
-Gold-Tone 
(R44494) 


(HOW 
MANY) 


(HOW 
MANY) 


MEN'S 
J>ilver-Tone 


(R44491) 


(R44493) 


MEN'S 

Gold  Tone 


>1987RBMLId.  1200  Shames  Drive.  Weslbufy.  N  Y  11590 


Thematics'  Stand-Out'  Insert  is  a  trademark  of  SYNERGISTIC  MARKETING,  INC.,  477  Madison  Ave ,  NY.  NY  10022  (212)  751-2253 


Special  Easter  Savings  from 


HERSHEY'S  /&e* 


e  1967  JJ  H«rsh«v  Foods  Corporation 


EVERY 

DAY 
YOUR 


m 


NEEDS  IT 


Everyday 
your  body 
f  needs 
Vitamin  C. 
But  your  body 
doesn't  make 
it  or  keep  it, 
even  though  you 
use  it  every  day. 
Sunkist,  the  citrus 
experts,  bring  you 
great  tasting  chewable 
Vitamin  C  tablets  with 
■'■■/  the  natural  flavor  of  fresh 
oranges.  Make  great 
tasting  Sunkist  Vitamin  C 
an  important  part  of  your 
active  day.  ..everyday. 


TRY  GREAT  TASTING 


•  >---- 


Sunkist 

■OBaminc 


Sunkist  VITAMIN  C 

Sunkist  is  a  registered  trademark  ot  Sunkist  Growers  Inc. .  Sherman  Oaks,  CA  91423  © 


Thematics"  Stand-Out"'  Insert  is  a  trademark  of  SYNERGISTIC  MARKETING,  INC.,  477  Madison  Ave.,  NY,  NY.  10022  (212)  751-2253 


Taste  Sun  Flakes®  brand 
cereal,  the  only  crunchy 
whole  grain  cereal  lightly 
sweetened  100%  with 
NutraSweet,®  not  sugar. 


Deliciously  Sweet 

Without 
Sugar. 


If  s  so  delicious, 

your  sweet  tooth 

will  never  know 

the  difference.  But 

the  rest  of  you  will. 


©  Ralston  Purina  Company  1986 


Enjoy  the  full,  rich  taste  of  Kava 

as  often  as  you  like* 

After  all,  it's  90%  Acid  Neutralized 


Borden! 


REMODELING 


LIVING  WITH  HIGH  DRAMA 

SLICE  AWAY  THE  CEILING  TO  CREATE  A  SENSE  OF  SPACE 


ONCE  DARK  AND  TUNNELUKE,  THIS 
BRIGHT  ROOM  PROVES  A  POMT:  THE 
RIGHT  AMOUNT  OF  HEKHT  ANO  LIGHT 
CAN  REDEEM  THE  MOST  ORDINARY 

Breaking  the  box 

Originally,  the  living/dining 
area  (right)  spanned  the  length 
of  the  home — a  gangly  12  x  25- 
foot  box  with  tiny  windows  at 
its  front  and  back.  To  make  the 
room  appear  more  spacious,  the 
owners  stripped  away  the  ceil- 
ing, exposing  a  voluminous  at- 
tic. Every  third  ceiling  joist  was 
retained,  creating  a  dramatic 
overhead  sculpture. 

A  freestanding,  prefabricated 
fireplace  now  defines  distinct 
living  and  dining  areas,  provid- 
ing a  much-needed  focal  point 


With  the  ceiling  gone  and  a  fireplace  added,  a  once- 
barren  room  crackles  with  character. 


for  seating.  Its  tall  chimney  re- 
inforces the  sense  of  height. 

Borrowed  light 

Because  the  living/dining 
corridor  is  flanked  by  other 
rooms,  bringing  in  natural  light 
presented  a  challenge.  The  solu- 
tion: importing  light  from  ad- 
joining areas. 

To  provide  light  for  the  living 
section,  the  owners  converted 
an  enclosed  front  porch  to  a 
sun-filled  foyer;  its  door  is  visi- 
ble in  the  foreground.  A  glass- 
enclosed  den,  added  to  the  back 
of  the  house,  casts  light  into  the 
dining  area  as  well.  The  white 
walls  and  trim  make  the  room 
look  larger  and  brighter.  §§ 

Architect:  Jerry  Hudson,  AIA 
Field  editor:  Bonnie  Warren 


A  PICTURE  WINDOW  IS 
WORTH  A  THOUSAND  WORDS. 


A  beautiful  bow  window  may  be  just  what 
you  need  to  wrap  up  your  home.  Or  maybe  it's 
a  bay.  No  matter  how  you  want  your  picture 
window  to  hang,  Marvin  Windows  will  build 
it  to  fit.  Because  at  Marvin  we  build  every 
window  to  order.  Picture  Marvin  Windows  in 
your  home  with  the  help  of  our  free  full-color 
Idea  Book.  To  order,  call  toll-free  1-800-346- 
5128  (In  Minnesota,  1-800-552-1167)  or 
return  the  coupon  below. 


Send  to:  Marvin  Windows,  Warroad,  MN  56763 

BHG-6013-3 


Address 


City 


State 


Zip 


Phone 


MADE  TO  ORDER. 
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TRAVEL 


CABOS 


HIGH  ADVENTURE  SOUTH  OF  THE  BORDER 


USA 


,x 


,4' 


Pacific 
Ocean 


"W 


AbportX 

JOSE^- 
CABO 


SAN 
DELC 


"^  Hotel 
CABO*  Zone 

SAN  LUCAS 


MEXICO 


CABO  SAN  LUCAS  *oelSbO 


LOS  CABOS  AT  A  GLANCE 


By  Mark  Ingebretsen 

GO  TO  THE  END  OF  THE  BAJA  PENINSULA  FOR  DESERTED  BEACHES,  WORLD- 
CLASS  FISHING,  AND  STARK  DESERT  VISTAS.  LOS  CABOS  ATTRACTS 
PEOPLE  WHO  WANT  AN  OUT-OF  THE  ORDINARY  VACATION  EXPERIENCE 

The  area  consists  of  two  villages — San  Jose  del  Cabo  and 
Cabo  San  Lucas — linked  by  a  series  of  oceanfront  hotels. 
Organized  activities  are  at  a  minimum  here.  But  you'll  find 
plenty  of  adventures  to  fill  your  days. 

SWIM  OFF  AN  ENDLESS  BEACH.  All  of  Los  Cabos'  beaches 
are  public  and  easily  reached  from  the  main  road.  Be  careful 
where  you  swim,  though.  Currents  can  be  rough.  For  safe 
ocean  swimming  head  for  Santa  Maria  Bay,  right  next  to  the 
Twin  Dolphin  Hotel.  High-class  villas  perched  atop  cliffs 

continued 


Take  a 

predawn  hike 
along  the 
beach  at  Los 
Cabos,  and  the 
sea  air  will 
bring  your 
senses  alive. 
Waves  crash 
against  the 
rugged  shore. 
Crabs  scramble 
over  rocks  at 
the  water's 
edge.  Light 
from  the  rising 
sun  adds  color 
to  the  desert 
and  distant 
mountains.  It's 
the  start  of  a 
new  day  in  this 
remote 
paradise. 


POUNDING  WAVES  formed 
the  famous  Land's  End  arch 
(top)  and  nearby  beaches. 
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When  your  personal  style  isn't 
the  usual  style. 


Your  tastes  in  just  about  everything  are 

unique.  Different.  Distinctively  you.  You 

surround  yourself  with  things  that  reflect 

your  personal  style.  Like  the  clothes  you 

wear.  The  way  you  furnish  your  home.  And  if 

the  usual  style  in  furniture  isn't  your  style, 

Lane's  Entree  bedroom  may  be  just  what 

you've  been  looking  for.  It  combines 


black  lacquer  with  solid  maple  drawer  and 
door  pulls  for  a  Eurostyle  crispness  and 
excitement  you'll  love  to  live  with.  If  Entree 
is  "you",  phone  toll-free  1-800-447-2882 
for  the  name  of  a  dealer  near  you.  Or  for 
a  Lane  furniture  catalog,  send  $3.50 
to  The  Lane  Co.,  Inc.,  Dept.  C-75, 
Altavista,  VA  24517-0151. 


LOS  CABOS 


continued  from  page  Z2 

overlook  the  deserted  cove.  Snorkelers 

swim  to  the  rocks  just  off  shore. 

FISH  FROM  A  ROCKY  SHORE 

Los  Cabos'  waters  teem  with  fish. 
Bring  your  own  gear,  and  try  surf  cast- 
ing from  the  beach  for  delicious-tasting 
pampano  and  cabrilla.  Catch  all  you 
can  eat.  The  hotel  chef  will  gladly  pre- 
pare them  for  dinner  that  evening. 

During  lulls  in  the  fishing  action 
you'll  marvel  at  the  bizarre  sandstone 
sea  caves  and  rocks  that  surround  you, 
each  carved  by  eons  of  ceaseless  wave 
action.  You  won't  be  resting  long  be- 
cause fish  will  soon  be  at  your  line. 

Many  visitors  charter  boats  and  hunt 
for  marlin  and  sailfish.  (About  $250 
per  day,  arrange  charters  through 
your  hotel) 

EXPLORE  THE  BACKCOUNTRY 

Rent  horses  at  the  El  Presidente  ho- 
tel ($4  per  half  day)  and  ride  along  the 
dusty  desert  back  roads,  where  cacti 
and  scrub  brush  extend  to  the  horizon. 
For  longer  trips,  rent  a  car  through 
your  hotel. 

VISIT  LAND'S  END 

You'll  find  real  bargains  in  the  out- 
door marketplace  at  Cabo  San  Lucas, 
the  waterfront  town  at  the  tip  of  Baja. 
Millionaires'  yachts  lay  moored  near- 
by. Water  taxis  will  ferry  you  to  Lover's 


BRIGHT  COLORS.  Los  Cabos  na- 
tives enjoy  a  festive  approach  to  life. 

Beach,  a  tiny  strand  backdropped  by 
cliffs.  The  water  is  great  for  swimming 
and  snorkeling.  If  you're  lucky,  you'll 
encounter  seals  that  perch  on  offshore 
rocks.  Just  up  the  hill  from  the  water- 
front market,  the  hotel  Finisterra's 
Whalewatch  bar  is  the  spot  to  compare 
fish  stories  and  watch  the  sunset  over 
the  ocean  while  you  rest  up  for  another 
day's  adventure  in  Los  Cabos. 

continued 
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isper  in  her  ear  again. 
Call  France. 


When  you  were  together,  that  summer  in  Marseille,  you  never  stopped 
laughing.  Or  smiling.  And  even  though  you've  gone,  thoughts  of  her  still  warm 
your  heart.  Why  not  let  her  know  how  much  she  means  to  you? 

With  AT&T  International  Long  Distance  Service,  it  costs  less  than  you'd 
think  to  stay  close.  So  go  ahead.  Reach  out  and  touch  someone; 


FRANCE,  WEST  GERMANY,  ITALY,     Economy     Discount     Standard 
SPAIN,  SWITZERLAND,  BELGIUM      6pm-7am    1pm-6pm   7am-1pm 

AVERAGE  COST  PER  MINUTE  FOR  A  10-MINUTE  CALL*  $    .71  $    .89  $1.18 


:,:Average  cost  per  minute  varies  depending  on  the  length  of  the  call.  First  minute  costs  more;  additional  minutes 
cost  less.  All  prices  are  for  calls  dialed  direct  from  anywhere  in  the  continental  U.S.  during  the  hours  listed.  Add 
3%  federal  excise  tax  and  applicable  state  surcharges.  Call  our  toll-free  number  for  further  information  or  if  you'd 
like  to  receive  an  AT&T  international  rates  brochure  1  800  874-4000.  ©  1 986  AT&T 


AT&T 

The  right  choice. 


Slip  into  something 
comfortable. 

The  1987  Ford  Bronco  II  is  here. 


Now  Bronco  II  is  even  more 
versatile!  For  top  performance, 
a  140  hp*  V-6  is  standard.  So 
are  new  rear  antilock  brakes. 
And  there's  a  choice  of  a  new 
2-wheel  drive  model  as  well  as 
traditional  4-wheel  drive. 


5:38  p.m. 

The  work  day's  finally 
over! 

As  you  walk  across  the 
company  parking  lot,  you 
spot  your  Eddie  Bauer 

Bronco  II  waiting  for  you. 
Pop  open  the  door  and 
ahh. .  .slide  into  your 
Captain's  Chair,  with  its 
commanding  view  of  the 
road.  Adjust  the  tilt  wheel 
just  right  and  feel  the 
comfort  and  luxury  of 
your  Bronco  II 's  high- 
style  interior.  Now  you've 
really  slipped  into  some- 
thing comfortable! 

Start  your 
engine. 

Turn  the  key  You  just 
brought  the  Bronco  Us  2.9L 
electronically  fuel-injected 
multi-port  V-6  engine  alive. 
This  powerplant  is  un- 
beaten by  any  standard 
engine  in  its  class. 


That's  the  brakes. 

First  stop  is  the  florist. 
Pull  out  smartly  into 
traffic.  Wait  ...hit  the 
brakes! 'Where  did  that 
puppy  come  from?  Extra 
glad  the  Bronco  II  has 
rear  antilock  brakes. 
They  help  you  make 
straight  stops  when  oper- 
ating in  2-wheel  drive. 

4-wheel  drive  detour. 

Freeway  traffic  looks 
pretty  bad.  You  should 
try  this  side  road.  Uh-oh- 


mud!  Oh  well,  the 
Bronco  II  can  handle  it 
Just  press  the  optional 
electric  "Touch-Drive 
button  and  your 
Bronco  II  transforms 
to  a  4-wheel-drive 
machine— ready  to  give 
you  the  traction  to  ease 
through  mud  and  snow. 
No  stopping.  No  shifting 
(Ford  also  offers  a  Bronco  II 
2-wheel  drive  model.) 

It  fits  right  in. 

Everyone  in  town  must 
be  shopping  at  once. 
Good  thing  the  Bronco  II  is 
small  and  compact.  Yet, 
it's  still  large  enough  to 
carry  all  our  camping 
equipment  for  the  week- 
end. And  the  Eddie  Bauer 
Bronco  II  comes  with  the 
"Ford  Care"  extended  ser- 
vice plan**- 24  months  or 
24,000  miles,  whichever 
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comes  first.  With  2  Cap- 
tain's Chairs, 
there's  only  one 
problem  you  may 
have  with  Bronco  II 
-deciding  who  gets 
to  be  captain  and 
who's  co-pilot! 

Free  air  conditioning 

Free  air  conditioning  is 
available  when  you  buy 
any  Bronco  II  Special 
Value  Option  Package. 
The  option  content  varies 
with  your  choice  of  pack- 
age. The  savings  are 
based  on  the  manufac- 
turer's suggested  retail 
price  for  the  Special  Value 
Package  compared  to  tra- 
ditional suggested  pricing 
for  the  options  purchased 
separately 

Best-Built 
American  Trucks 
six  years  running. 

"Quality  is  Job  1!' 
In  fact,  for  the  past  six 
consecutive  years,  Ford 
quality  has  led  all  other 
American  automobile 
companies.  This  is  based 
on  an  average  of  owner- 
reported  problems  in  the 
first  three  months  of 
service  on  '86  models 
and  in  a  six-month 
period  on  '81  -'85  models 
designed  and  built  in 
North  America. 

Buckle  up— together 
we  can  save  fives. 

'Based  on  SAE  standard  J1349 
■  "I  iinitol  w.iii.mty  Ask  10  MC  a  n>py  al 
your  dealti 


The  Ortho-Kinetics 
Combination 
Power  Recliner/ 
Lounger/Lift  Chair 

Absolute  comfort . . . 
reading,  watching 
TV  or  taking  a  nap. 
Power  operated. 
Tilt  to  the  posi- 
tion most  comfort- 
able to  you  . . .  and 
an  exclusive  lift 
feature  helps  you 
to  your  feet. 


Medicare  reimbursement 
available,  if  you  qualify. 

SHOP-AT-HOME-SERVICE. 
NO  COST  OR  OBLIGATION. 

FREE  GIFT  WITH  DEMONSTRATION. 


The  Ortho-Kinetics 
ThreeWheel 
Electric  Scooter. 

Designed  for  adult 
use,  indoor  and  out- 
door. Travels  easily 
up  ramps  and  in- 
clines, across  grass, 
sand  and  poorly 
paved  areas.  Packs 
easily  in  car  trunk. 
Go  everywhere 
safely  and 
comfortably. 


CALL  TOLL-FREE 
1-800-537-1600 

OPERATOR  *2090 

Or  return  convenient  coupon  below. 


Ortho-Kinetics- 

The  Independence  Company 
One  Mobility  Centre,  Box  2000 
Waukesha,  WI  53187 

I  would  like  to  learn  more 

aboul  the  Ortho-Kinetics . . . 

D  Combination  power  recliner  lounger/lift  thair 

Thn-r  wheel  electric  scooter 


Name . 


Address . 


City. 


.State. 


-Zip. 


Telephone  NumberL 
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SECURITY  WITH  ELEGANCE! 


Maintenance*  Free:  Since  this 
fence  is  constructed  entirely  of 
aluminum,  It  can  never  rust.  And 
there  is  no  need  to  paint  because 
the  baked  enamel  finish  will  not 
chip,  peel,  or  crack. 


Elegance:  The  beauty  you  want  In 
a  fence  Is  combined  with  the 
security  you  need.  The  fence 
shown  Is  just  one  example  of  the 
many  styles  and  colors  available 
from  Jerlth  In  maintenance-free 
aluminum. 


Guaranteed:  This  Is  the  only 
fence  backed  by  a  full  15-Year 
Guarantee  against  defects  In 
workmanship  and  materials.  It's 
quality  like  this  that  has  made 
Jerlth  a  leader  In  fencing  for  over  35 
years. 


A 


The 

Signature 
of  fine 
fencing. 


Send  In  the  coupon  now  and  you  will  receive 
details  of  a  $50  rebate  otter. 


Jerith  Manufacturing  Co.,  Inc. 

2716-38  Salmon  Street,  (Dept.  BH37) 
Philadelphia,  Pennsylvania  19134 

YES!  Send  me  a  FREE  catalogue 
on  beautiful,  maintenance -free 
Jerith  fencing. 


NAME 


ADDRESS 


CITY. 


STATE 


ZIP. 
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LOS  CABOS 


continued  from  page  74 


LOS  CABOS 
VACATION 

INFORMATION 

•  When  to  go— March  through 
June  may  be  the  best  time.  Hotel 
rates  rise  during  the  January  and 
February  high  season.  Avoid  July 
through  October,  when  hurricane- 
like storms,  called  chubascos,  arrive 
suddenly.  Year-round,  the  climate  is 
desert  dry,  with  temperatures  rang- 
ing from  the  70s  to  the  90s. 

•  Getting  there — Airlines  serving 
Los  Cabos  include  Aero  Mexico, 
Mexicana,  and  Pacific  Southwest 
Airways.  Aero  Mexico  flies  direct 
from  Denver,  Houston,  and  Los  An- 
geles. Round-trip  fares  from  Los  An- 
geles to  Los  Cabos  cost  about 
$200.  Folks  with  sturdy  vehicles 
make  the  700-mile  drive  down  the 
Baja  Peninsula  to  Los  Cabos.  You'll 
find  campgrounds  and  gas  stations 
along  the  way.  You  can  make  Baja 
part  of  a  longer  Mexico  vacation:  fly 
into  Puerto  Vallarta,  then  hop  the 
twice  weekly  ferry  to  Los  Cabos. 

•  Entering  Mexico— Bring  a  pass- 
port or  notarized  copy  of  your  birth 
certificate. 

•  Getting  around— Rent  a  car  at 
the  airport,  and  drive  to  your  hotel. 
Taxis  leave  from  the  airport,  too, 
and  there's  always  a  taxi  at  your  ho- 
tel when  you  need  one. 

•  Language — Most  Mexicans  here 
speak  enough  English  to  help  you. 

LODGINGS 

Hotels  run  the  gamut  from  very 
inexpensive  to  four-star  luxury.  Fish- 
ing parties  opt  for  the  no-frills  Cor- 
tes, located  in  Cabo  San  Lucas 
(double  about  $30).  The  hotel  El 
Presidente  offers  modern  rooms 
and  pool  within  the  developing  hotel 
zone  outside  San  Jose  del  Cabo 
(double  about  $50).  Bask  in  luxury  at 
the  Hotel  Twin  Dolphin  where 
beachfront  suites  start  at  $80. 

For  more  information  write — 
The  Mexican  Government  Tour- 
Ism  Office,  405  Park  Ave.,  Suite 
1002,  Dept.  BHG,  New  York,  NY 
10022.  m 
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can  be  your  carpet's 
worst  enemy... 
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carpet  tor  years  to  come.  Ana  tne  ones  you 
love  will  be  all  the  easier  to  love. 


(Label  Carpet  with 

i  helps  keep  them  lovable 


"It's  a  tough  and 
beautiful  carpet/' 


original 
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Wear-Dated" 
Gold  Label  Carpet. 

Most  spills  clean  easy  as 


(Do  not  rub.  For  some  stubborn  stains  you  may  need  to  repeat  the  process  or  use  common  household  cleaning  products,  particularly 
for  oily  or  greasy  spills  which  require  alcohol-based  or  cleaning  fluid  type  cleaning  products.) 


Of  course,  the  faster  you  get  to  the  stain,  the 
easier  it  is  to  remove.  But  no  matter  how 
long  they  are  in  the  carpet,  most  common 
household  stains  will  come  out  dramatically 
better  than  the  best  carpet  previously  available. 

Wear-Dated®  Gold  Label  Carpet  is  the  newest 
generation  in  carpets!  It  is  the  only 
carpet  with  StainBlocker  locked  into  the 
fiber  by  the  fiber  producer.  That  means 
this  new  carpet  is  unsurpassed  in 
stain  resistance. 


Wear-Dated  Gold  Label  Carpet 
resists  crushing  and  matting,  and 
retains  its  super  fresh  look  longer. 
And  the  colorfast  qualities  keep 
the  beautiful  color  you  choose  so 
carefully. . .  beautiful . . .  longer. 


Build-up  of  static  electricity  that 
causes  surprise  "shocks"  is 
virtually  eliminated.  And  built-in 
resistance  to  snagging  and  pulling 
means  greater  durability  and  a 
longer  life  for  your  carpet. 


And  don't  forget.  With  all  Wear-Dated 
Carpets  you  get  a  24  hour  toll  free 
hotline  number  for  staining  problems! 
Just  register  your  carpet  when  you 
purchase  it  at  your  local  carpet  store. 


Wear-Dated  Gold  Label  Carpet . . . 

it's  as  easy  to  love  as 
the  ones  you  love 
most. 


I  would  like  to  know  more  about  Wear-Dated®  Gold  Label  Carpet 
with  the  amazing  locked-in  StainBlocker. 


'His  is  -_ 
CA*P£E°I 


"I 


Please  send  me  your  brochure. 


Name. 


Address. 


City. 


.State. 


.Zip  Code. 


Mail  to: 

Monsanto  Company 
Department  G5WG 
800  N.  Lindbergh  Blvd. 
St.  Louis,  Missouri 
63141-9990 


L 


©Registered  trademark  of  Monsanto  Company.  CM  Monsanto  (  ompany  certification  mark  lor  carpets.     Momanln  i  uiiip.nu  IW46  86RC3035 
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entry,"  recalls  Sharon. 
She  got  it  by  relocating 
an  awkward  side  en- 
trance and  adding  a 
curving  brick  walkway 
that  draws  you  toward 
this  inviting  home.  In- 
side, a  light-filled  foy- 
er— created  from  an 
old,  dilapidated  sun- 
porch — makes  an  ele- 
gant introduction  to 
the  rooms  beyond. 


COTTAGE  CHARM 
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AWAKENS  A  TIRED  OLD  HOUSE 

By  Rhoda  E.  Jaffin  and  Barbara  A.  Lewis 

"Craig's  and  my  goal  was  to  bring  this 

old  house  back  to  the  way  the  original  architect 

had  first  envisioned  it. " 


Sharon  and  her  beloved 
cat,  Cruz,  sit  before  the 
new  front  entry. 


Design:  Sharon  Campbell,  ASID 
Field  editor:  Helen  Heilkamp 
Photographs:  Laurie  Black/ 
Ftoslyn  Banish/Arx  Photography 


'earching  for  a  fog-free  retreat 
north  of  San  Francisco,  Sharon  and 
Craig  Campbell  stumbled  upon  a  de- 
caying bungalow.  Today,  the  turn-of- 
the-century  home  once  again  exudes 
charm  and  friendliness.  But  it  took 
four  months  of  hard  work  and  an  un- 
flagging vision  of  what  this  house  had 
been  and  could  be  once  more. 
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A  deteriorating  old  house  regained  its  original 
warmth  and  cozy  appeal. 
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COTTAGE  CHARM 

"We  were  looking  for  a  fixer-upper 

and  wanted  a  big  remodeling  project. 

We  sure  got  one!" 


By  darkening  the  parquet  floor  and  lightening  the  walls, 
Sharon  brightened  this  once-gloomy  space. 


Sharon  and  Craig 
sought  to  undo  the 
damage  brought  on  by 
years  of  neglect. 

The  first  step — restoring 
and  repairing  the  windows. 
"I  always  said  that  any 
house  we  bought  had  to  have 
the  right  windows,"  remem- 
bers Sharon.  "This  house 
had  them  all  right,  but  they 
were  destroyed!"  New,  spe- 
cially milled  windows  give 
both  the  living  and  dining 
rooms  their  former  old- 
world  charm. 

Deliberately  simple  deco- 
rating in  the  dining  area  lets 
the  architecture  do  the  talk- 
ing. Instead  of  room-darken- 
ing wallpaper,  playful 
stencils  repeat  the  sprightly 
pattern  found  in  the  tieback 
draperies.  Blue-and-white 
cushions  on  the  chairs  give  a 
fresh  zing  of  color  to  the 
dark  chairs  and  table. 
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The  couple's  casual 
lifestyle  is  evident  in 
the  living  room. 

"We  don't  have  a  family 
room,"  says  Sharon,  "So  we 
wanted  the  living  room  to  be 
informal.  You  could  plop 
down  on  the  couch  in  your 
running  clothes  and  not  feel 
uncomfortable,"  she  says. 

Here,  the  splashy  checked 
sofa  invites  you  to  do  just 
that.  Two  fat  white  arm- 
chairs offer  more  of  the 
same  comfort. 

For  additional  space  (and 
a  carpeted  spot  to  do  exer- 
cises), Sharon  omitted  a  cof- 
fee table.  A  small  side  table 
with  pullout  shelves  fulfills 
that  role.  She  opted  for  Ro- 
man shades  on  the  window 
to  keep  the  small  room  as 
open  as  possible.  When 
raised,  the  cream-colored 
shades  seem  to  disappear 
into  the  painted  woodwork. 
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COTTAGE  CHARM 

"In  the  kitchen  our  goal  was  to  open  up  space 

and  create  access  to  the  backyard . . .  one  day  we  went 

to  Sears,  bought  a  saw,  and  started  ripping  out  walls. ' 


As  mist  swirls  outside,  the  cheery  breakfast  nook   Cookbooks  hide  out  at  the  "dead  end"  of  the  island, 
keeps  rainy-day  blues  at  bay.  conveniently  within  reach  of  the  banquette. 


Playing  musical  rooms 
brought  big  changes  to 
the  back  of  the  house. 

The  Campbells  wanted  a 
kitchen  that  was  thoroughly 
modern  in  function  and  floor 
plan,  and  traditional  in  feel- 
ing. Cabinets  in  front  of 
prime  work  areas  are  re- 
cessed for  comfort.  A  local 
craftsperson  built  diamond- 
pane  windows  above  the 
banquette  to  echo  those  in 
the  living  room. 


wwW4 
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Sharon  designed  tiles  to  top 
the  backsplash,  then  sten- 
ciled counter  edges  to  match. 


Both  Sharon  and  Craig 
cook,  and  they  needed 
a  kitchen  that  would 
allow  them  to  prepare  a 
meal  together. 

The  island  layout  with 
sink  and  stove  top  creates  a 
second  work  center.  With  its 
second  sink,  the  island  pro- 
vides a  separate-but-equal 
work  station.  Because  both 
Campbells  are  tall,  the 
counters  are  a  comfortable 
38  inches  high. 


ffivXfo%ffi% 
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Out  of  three  tiny  rooms,  a  light  and  airy  kitchen! 


Before  remodeling, 
the  kitchen  was  a  dark 
interior  room  with  one 
window  overlooking  a 
back  fence.  Sharon 
turned  a  small  laundry 
room  into  a  full  bath, 
consigning  washer  and 
dryer  to  the  basement. 
Next,  she  opened  up 
the  space  to  the  back 
of  the  house — replac- 
ing the  rear  wall  with  an 
exterior  door  and  a 
bank  of  windows. 


'/2X8 


KITCHEN 
13x11 


PANTRY 


it 


I 


DINING 


BEFORE 


STORAGE 


AFTER 
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COTTAGE  CHARM 

"/  wanted  the  bedroom  to  be  restful. 
It's  softer  and  more  contemporary  than  the  rest  of  the  house. 

It's  our  private  place. " 


To  give  the  bedroom  storage  space,  a  bathroom  was  transformed  into  a  closet.  A  new  bath  stands  across  the  way. 


Sweet  and  soothing 
pastels  keep  the  master 
bedroom  a  place  of 
peace  and  comfort. 

This  sunny,  south-facing 
room  needed  cooling  down — 
pastels  did  the  trick.  Peach- 
hued  walls  form  a  quiet 
backdrop  for  the  pale  blue 
upholstered  bed  designed  by 
Sharon  when  she  and  Craig 
were  first  married.  A  quilt, 
made  by  Craig's  sister  as  a 
wedding  present,  unites  the 
soft  colors  of  the  room. 

Filmy  balloon  shades  soft- 
en the  large  window.  They 
give  privacy  while  still  per- 
mitting light  to  filter  in. 

"Everything  that's  on 
the  table  is  a  gift." 

"Heart"-warming  collect- 
ibles   from    Craig,    friends, 
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and  relatives  decorate  the 
bedside  table.  Sharon  has  a 
passion  for  hearts  (and  rab- 
bits!) and  loves  to  display  her 
collection.  A  sweeping  blue 
cloth  topped  by  delicate  lace 
sets  a  lovely  stage  for  Shar- 
on's many  treasures. 

You  may  notice  there  are 
few  rugs  in  this  house.  Shar- 
on explains,  "We  don't  need 
rugs  or  carpets.  It's  never 
cold  enough  here!" 

Even  the  bathroom 
imparts  the  home's  new 
old  look. 

Crisp  red-and-white  wall- 
paper and  accents  jazz  up 
the  bathroom,  while  an  old 
mirror,  antique-looking  fix- 
tures, and  a  pedestal  sink 
(that's  actually  new)  main- 
tain the  vintage  charm. 


-- 


A  red-and-white  theme  keeps  the  bath- 
room looking  lively,  antique  accents  give  it 
country  style. 

BETTER  HOMES  AND  GARDENS,  MARCH  1987 
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A  pale  blue  pleated 
cloth  softens  a  bed- 
side table.  A  lacy  top- 
ping that  matches  the 
sheets  completes  the 
elegant  ensemble. 

On  top  sits  a  much- 
loved  grouping  of 
hearts.  Sharon  feels 
especially  proud  of  this 
collection;  every  piece 
was  a  gift. 


WELCOME 
BUTTERFLIES 

PLANTINGS  TO  TRANSFORM  YOUR  YARD 
INTO  A  BUTTERFLY  PARADISE 

By  Douglas  A.  Jimerson 


Buddleia  (butterfly  bush)  frames  the  entrance 
to  Virginia's  garden. 


T, 


hink  butterflies  when  you're 
planning  your  garden  this  spring. 
Choose  the  flowers  and  plants 
they  like  and  these  colorful  visi- 
tors will  flock  to  your  backyard. 

To  discover  how  you  can  turn  your  yard 
into  a  butterfly  haven  we  visited  the  idea- 
filled  garden  of  Virginia  Peterson.  Virgin- 
ia's main  garden,  which  measures  80  X 100 
feet,  overflows  with  brilliant,  butterfly- 
enticing  blooms.  Butterflies  of  all  shapes, 
sizes,  and  colors  find  the  planting  combi- 
nations irresistible.  Join  us  now  for  a  tour 
of  this  remarkable  garden  and  find  out 
how  to  cater  to  beautiful  butterflies. 


"Plant  for  the 
butterflies  that 
come  to  your  area 
and  give  them 
what  they  like  to 
eat  and  drink. " 

— Virginia  Peterson 
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HOW  TO  ATTRACT 
BUTTERFLIES 

Start  with  research.  Find  out  which 
butterflies  are  native  to  your  area  and 
make  a  list  of  the  plants  they  need  to 
survive.  Two  of  your  best  sources  of  in- 
formation are  A  Field  Guide  to  Butter- 
flies by  Alexander  B.  Klots  and  A  Field 
Guide  to  Wildflowers,  coauthored  by 
Virginia's  husband  Roger  Tory  Peter- 
son and  Margaret  McKenny. 
CHOOSE  A  SUNNY  SPOT 

Next,  select  your  site.  Look  for  a  sun- 
ny spot;  both  butterflies  and  the  flow- 
ers they  feed  on  require  at  least  six 
hours  of  sunlight  daily.  The  size  of  the 
garden  doesn't  really  matter.  Even  a 
tiny  parcel  of  land  will  work. 

BETTER  HOMES  AND  GARDENS,  MARCH  1987 
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Rely  on  bright  blossoms  like  this  strawf lower  to  attract  the  cheerful  pearly  crescent  spot. 
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BUTTERFLY              1 
GARDEN  UPS 

•Locate  your  butterfly  gar- 
den in  a  sunny  area.  Butter- 
flies like  lots  of  sunshine. 

•If  you  live  in  an  exposed, 
windy  area,  plant  your  but- 
terfly garden  in  a  protected 

4          HHw  a 
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spot  next  to  a  fence,  build- 
ing, or  hedge. 

•  Butterflies  get  thirsty,  too.  Fi 
with  water  and  sink  it  into  yoi 

•  When  they're  not  feeding,  but 
sun-warmed  stone  or  board, 
around  your  garden  for  restin 

•  Don't  use  chemical  pesticides 

Swallowtails  love  sun. 

1  a  shallow  pan  or  plate 
ar  garden  soil, 
terflies  like  to  relax  on  a 
Set  a  few  flat  stones 
I  butterflies, 
in  your  garden. 

Virginia  has  discovered  that  butterflies  prefer  small-flowering 
zinnias  like  Cut  and  Come  Again. 
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WELCOME  BUTTERFLIES 


«" 


<^-- 


Plant  butterfly  weed  to  lure  such  visitors  as  the  Edward's  hairstreak. 


Tuck  food  plants  like  clover  and  parsley 
between  your  flowers. 

START  PLANTS  EARLY 

Set  perennial  flowers  and  shrubs  like 
buddleia  into  the  garden  as  soon  as  the 
ground  can  be  worked  in  the  spring. 
Then,  after  frost  danger  has  passed, 
you  can  sow  zinnia,  tithonia,  standard 
marigolds,  and  other  annual  flowers 
around  these  larger  plants. 
INCLUDE  FOOD  PLANTS 

A  complete  butterfly  garden  con- 
tains food  plants  for  the  caterpillars. 
Unlike  the  adult  butterflies,  which  will 
feed  on  an  assortment  of  flowers,  the 
young  are  very  choosy  about  where 
they  dine.  In  most  cases,  butterfly  cat- 
erpillars prefer  wild  plants  like  milk- 
weed or  Queen-Anne's-lace.  If  possible, 
let  some  of  these  natives  develop  in  the 
back  of  your  border.  Note:  Only  the  de- 
structive cabbage  butterfly  caterpillar 
is  harmful  to  cultivated  crops. 


Tyr^t 

FLOWERS  FOR 
THE  ADULTS 

Try  to  grow  a  mix  of  annu- 
als, perennials,  and  shrubs  if 
you  want  to  please  the  great- 
est number  of  butterflies. 

Annuals:  aster,  blue  sage, 
cornflower,    cosmos,    dahlia, 

Pale  lavender  buddleia  is  a  &lobe  amaranth,  lantana, 
butterfly  favorite.  marigold,  strawflower,  titho- 
nia, and  zinnia. 

Perennials:  butterfly  weed,  chives,  coneflower,  coral- 
bells,  coreopsis,  cranesbill  geranium,  daylily,  liatris, 
phlox,  lythrum,  rudbeckia,  sedum,  and  violet. 

Shrubs:  Pale  lavender  Buddleia  davidi,  honeysuckle, 
mock  orange,  and  spice  bush. 

FOOD  PLANTS  FOR 
THE  YOUNG 

Butterfly  caterpillars  are 
rarely  harmful  to  cultivated 
crops.  Instead  they  prefer  na- 
tive plants  like  milkweed, 
thistle,  nettle,  clover,  wild 
grasses,  Queen-Anne's-lace, 
wild  lupine,  tick  trefoil,  gold- 
enrod,  vetch,  and  wild  aster. 
If  you  have  an  out-of-the-way 
garden  corner,  you  may  want  to  let  a  few  of  these  butter- 
fly favorites  take  root.  Garden  plants  like  carrot,  dill, 
parsley,  nasturtium,  and  violet  are  all  relished  by  cater- 
pillars, too.  Mix  these  crops  in  with  your  other  flowers  for 
a  balanced  menu. 


Grow  parsley  for  the  black 
swallowtail. 
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A  Please  the  snout 
butterfly  with  a  bed 
of  globe  amaranth. 


PJS 


I 


A  Include  a  mass  of 
zinnias  for  the  yellow 
tiger  swallowtails. 


<  Annuals,  peren- 
nials, natives,  and 
shrubs  that  butter- 
flies enjoy  are  all  on 
the  Peterson  menu. 
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DECORATING 


Want  a  great  place?  Now?  You  can  have 
it — without  spending  a  fortune  or  making  it 
your  life's  work.  Just  mix  some  new  and  old 
furnishings  with  these  deceptively  easy  fin- 
ishing touches. 


By  Denise  L.  Caringer  and  Robert  E.  Dittmer 


▲  Fabric-wrapped  furniture  is  hot  stuff!  Get  the  look- 
fast — by  slipcovering  some  new  or  old  Breuer  chairs. 


Buying  information, 
page  154. 
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LAZY-DAY 
PORCH  ► 

When  it's  summertime,  the 
living's  supposed  to  be  easy, 
right?  Ready  your  porch  with 
a  beguiling  pillow-filled  ham- 
mock from  777e  Hammock 
Shop,  metal  etageres  from 
Sears,  and  airy  wood  and 
canvas  chairs.  Now,  sit  back 
and  relax! 

DINING  SPOT 
UPDATE 

Copy  a  hot  design  trend! 
Cover  Breuer  chairs  (ours 
cost  $25  at  a  discount  store) 
with  quick-sew  fabric  "pillow- 
cases"; for  fun,  taper  ends 
and  add  tassels,  then  group 
them  around  Hickory  Manu- 
facturing's table.  Armstrong's 
snappy  checked  sheet  vinyl 
pulls  it  all  together. 
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DECORATING 


▲  Brush  on  paint,  then 
make  designs  with  a  towel 
and  fingertips. 


YOU  CAN  PAINT  EASY 
FAUX  FINISHES 

Be  brave!  It  takes  patience 
but  little  skill  to  do  our  painted 
finishes.  Free-form  vinegar 
painting  (top),  crisply  checked 
stencils  (above),  and  soft 
sponging  (right)  require  some 
patience,  but  little  skill.  Try  it! 
How-to,  page  162. 


►  Sponge  pink  and 
blue  paint  over  a 
white  base  coat. 


A  Check  it  out!  Two 
sizes  of  stencils  cre- 
ate this  graphic  look. 


ACountrify 
with  this  folkish 
vinegar  painting 


A  Paint  a  colorful  base 
coat,  then  dab  paint 
through  stencils. 


DRAMATIZE  ANY  ROOM 
IN  A  FLASH  ► 

Hint  at  neoclassic  antiqui- 
ty— at  low  cost — by  pressing 
some  marblelike  Con-Tact 
squares  over  a  stony-gray 
wall  (right).  Against  this  back- 
drop, Ballard  Design's  col- 
umn, Koch  and  Low/ s  lamp, 
DrexePs  lacquered  chair, 
and  Lane's  pine  armoire 
look  right  at  home. 


Painted  designs:  Rosa  Snyder 

Buying  information, 
page  154. 
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►  The  look?  Soft 
and  romantic. 
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A  Cut  squares  of  marbleized  Con-Tact 
adhesive  vinyl  for  a  rich  wall  accent. 
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DECORATING 


COZY  UP  WITH  LACE 
AND  A  DOILY  BORDER 

Romance  is  minutes  away 
with  our  easy  lace  accents! 
Make  a  lilting  freize  by  cutting 
large  paper  doilies  in  half, 
then  gluing  them  to  the  ceiling 
line.  The  gossamer  curtain? 
A  snap!  Just  drape  a  length  of 
lace  over  a  rod  and  tie  with 
ribbon.  Play  up  the  nostalgia 
with  O'Asian's  wicker  chair 
and  Lane's  pine  desk. 


▲  Glue  up  some  doilies  for  a  delightfully  scalloped  freize,  then  drape  a  lace  curtain. 


PARTY  TIME!  PAINT  AND 
PAPER  SET  THE  SCENE 

Turn  a  dowdy  dressing  ta- 
ble into  the  life  of  the  party 
with  dressy  black  paint.  Jack 
Densfs  wallpaper,  Suggs  & 
Hardin's  lawyer's  chair,  and 
Beth  Weissman's  sconce 
take  the  funkiness  to  the  limit. 

►  Paint  rescues  an  aging 
dressing  table. 


Buying  information, 
page  154. 


MAKE  TWIGGY 
SHUTTERS  ► 

Rustic,  yet  refined,  this  des- 
ert-inspired scheme  looks 
great  anywhere.  Nail  twigs  to 
a  frame  for  authentic  shut- 
ters. Teamed  with  Lane's 
coffee  table,  a  painted  sec- 
ondhand chair  mimics  the 
wide-arm  look  that's  back  in 
style.  The  weathered  beams? 
Plain  ol'  landscape  timbers! 


I 
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A  Homemade  twig  shutters  and  a  mix  of 
new  and  old  furniture  echo  the  West. 


>         — 
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DECORATING 


▲  Cut  sheets  lengthwise,  then  gather  them  into  room- 
softening  bishop  sleeve  puffs. 


NO  SEWING!  SHEETS 
MAKE  IT  EASY 

Plaid  and  poufy,  this  bish- 
op sleeve  window  treat- 
ment gets  its  ease  from  our 
quick  no-sew  design,  its  col- 
orful panache  from  Burlington 
sheets.  Matching  ready- 
mades  equal  instant  pillows. 
How-to,  page  162. 
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KIDS  CAN  WRITE  ON 
THESE  WALLS!  ► 

Your  little  Picasso  will  have 
a  great  time  with  Waverl/s 
fun  coloring  book  wall  cover- 
ing. You  can  paper  one  wall, 
or — go  ahead! — cover  all  four 
walls  to  surround  your  bud- 
ding artiste  with  smiling  faces. 
(After  all,  a  child  can  never 
have  too  many  friends!) 


Buying  information, 
page  154. 


RING  A  CHILD'S  ROOM 
WITH  PAPER  DOLLS 

Pretty  in  pink,  this  child's 
room  starts  with  pastel  walls 
and  a  border  of  your  own  pa- 
per dolls.  To  awaken  the 
floor,  paint  dimensional  build- 
ing blocks  on  a  durable  can- 
vas floorcloth. 
How-to,  page  162. 

►  Create  a  special  kid's 
room  with  paper  dolls  and 
a  painted  floorcloth. 


\ 
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▲  Finally!  Kids  can  draw  on  the  walls 
with  this  coloring  book  wallpaper. 
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PASSIVE  SOLAR 

ADD  THE  SPACE  YOU  WANT  AND  SAVE  ENERGY,  TOO! 


By  Gayle  G.  Butler 


BOTTOM  VyWDOWS  OPEN 
FORyENTILATION 


SOUTH-FACING  GLASS 


CHARMING  BACKUP:  When  solar  energy  isn't  enough,  the  owners  call  a 
rustic,  heat-circulating  fireplace  into  action;  its  stone  surround  also  helps  store 
solar  heat.  In  very  cold  weather,  baseboard  heat  comes  on,  too. 


GREAT  ROOM 

THAT  HEATS  ITSELF 


With  its  elegant  windows  and  pine 
molding,  this  family  room  blends  vin- 
tage style  with  state-of-the-art  passive 
solar  heating.  "We  wanted  lots  of  win- 
dows, quarry  tile,  and  a  fireplace  any- 
way," says  owner  John  Szemansco,  "so 
it  made  sense  to  spend  a  little  extra 
money  to  get  a  passive  system." 

The  275-square-foot  sunspace  barely 
made  a  ripple  in  utility  bills  for  the 
New  York  State  home.  Best  of  all,  its 
solar  strategies  will  work  for  any  addi- 
tion with  a  strong  southern  exposure: 

SOUTH  GLAZING  ADMITS  SUN 

Sun  coming  through  the  130-square- 
foot,  south-facing  window  wall  can  heat 
this  room  to  more  than  70  degrees, 
even  on  a  cold  winter  day.  A  thermo- 
statically controlled  fan  vents  excess 
warmth  into  the  rest  of  the  house. 

THERMAL  MASS  STORES  HEAT 

A  14-inch-thick  floor — concrete  and 
gravel,  topped  by  quarry  tile — soaks  up 
solar  heat.  At  night,  the  floor  radiates 
warmth  back  into  the  room;  insulated 
shades  hold  in  the  heat. 

SHADE  FOR  SUMMER  COOL 

With  deciduous  trees  and  pleated 
shades  to  block  the  sun,  the  room  needs 
no  air  conditioning.  Key  coolers:  win- 
dows to  draw  in  air  near  the  floor;  a 
ceiling  exhaust  fan  to  remove  heat;  and 
a  paddle  fan  to  keep  the  air  moving. 
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PASSIVE  SOLAR 


LEAN-TO  GREENHOUSE 


YEAR-ROUND  GARDEN:  Thanks  to  a  solar  greenhouse,  these  homeowners 
can  grow  vegetables  any  time— and  enjoy  a  tropical  oasis  in  the  dead  of  winter. 
The  biggest  benefit  is  that  home  heating  bills  have  nosedived. 


HEAT  TO  SPARE 
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A  slim  greenhouse,  added  to  the  back 
of  this  Colorado  home,  yields  a  bumper 
crop  of  energy  savings.  Heating  bills  for 
the  house  have  dropped  by  half  since 
the  lean-to  addition  was  completed. 

Avid  do-it-yourselfers,  the  owners 
spent  100  hours  researching  solar  prin- 
ciples before  beginning  to  build.  They 
designed  a  true  solar  greenhouse — a 
space  meant  not  as  full  living  space,  but 
as  a  spot  for  year-round  gardening  and 
collecting  heat.  Here's  how  it  works: 

SOUTHERN  GLAZING 

Four  angled,  sliding  glass  doors  admit 
sun  and  heat;  skylights  add  the  over- 
head light  plants  need. 

READY-MADE  MASS 

An  above-grade  basement  wall, 
made  of  8-inch  concrete,  forms  the  back 
of  the  structure;  its  mass  stores  solar 
heat.  The  greenhouse  was  kept  narrow 
so  that  sun  would  strike  the  wall  direct- 
ly, and  black  paint  increases  heat  ab- 
sorption. A  brick  floor  and  barrels  filled 
with  rocks  or  water  supply  extra  mass. 

Stored  heat  keeps  the  green  house  at 
40  to  45  degrees  on  most  winter  nights. 
In  extreme  cold,  a  room  heater  supple- 
ments the  system. 

LOW-TECH  HEAT  EXCHANGE 

To  move  warmth  to  the  house,  the 
family  opens  the  basement  windows. 
When  temperatures  in  the  greenhouse 
reach  85  degrees,  a  fan  blows  warm  air 
into  upstairs  rooms.  In  summer,  the 
sliding  doors  are  opened  to  expel  heat. 
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BASEMENT  BUMP-OUT 


BRIGHT-LIGHT  BONUS 


Rather  than  suffer  a  dark  basement, 
the  Anthonys  of  Minnesota  had  a  bet- 
ter idea:  dig  out  a  below-grade  "sun 
slot"  to  scoop  in  light.  A  simple  heat 
collector  puts  the  sunshine  to  work. 

A  POCKET  FOR  THE  SUN 

To  make  a  well  for  light  to  enter,  the 
Anthonys  bumped  out  a  section  of  the 
foundation  3  feet  beyond  the  house  it- 
self; wooden  beams  carry  the  weight  of 
the  house  across  the  opening.  Six 
21 X  51-inch  insulated  glass  panels  cov- 
er the  new  space. 

CATCHING  THE  HEAT 

To  take  advantage  of  the  sun  stream- 
ing in,  the  41-square-foot  area  behind 
the  glass  (and  above  the  basement 
room)  is  faced  with  corrugated  sheet 
metal,  black-coated  to  absorb  95  per- 
cent of  the  heat  that  hits  its  surface. 
V-shaped  corrugations  increase  the 
surface  area,  so  more  heat  is  collected. 

On  a  sunny  winter  day,  the  system 
can  catch  enough  heat  to  supply  virtu- 
ally all  of  the  room's  heating  needs. 
There's  no  provision  for  storing  heat, 
however,  so  the  system  only  works 
while  the  sun  shines. 

SHARING  THE  WARMTH 

When  temperatures  just  inside  the 
windows  reach  110  degrees,  a  fan  vents 
warm  air  to  the  bedroom.  At  night,  in- 
sulated, interior  shutters  swing  up  to 
seal  off  the  glass.  In  summer,  the  shut- 
ters stay  closed  to  block  out  the  heat. 
Buying  information,  page  1 54. 
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BELOW-GRADE  AND  SUNNY:  A  3-foot  bump-out  feeds  light  and  heat  to  the 
downstairs.  This  sun  slot  was  added  as  part  of  a  foundation  replacement,  but  a 
builder  or  architect  can  help  you  adapt  the  idea  to  an  existing  basement. 
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MAKE  YOUR  KITCHEN 


Our  choice  buyables  will 
turn  your  kitchen  cabinets 
into  storage  superstars! 
We  outfitted  this  kitchen 
in  an  afternoon — using 
nothing  more  than  a 
regular  screwdriver  and 
an  electric  drill. 


By  Gayle  G.  Butler  and  David  S.  Johnson 


HANGING 

BLADE 

HOLDERS 

At  last  there's  a 
convenient  home  for 
food  processor  blades: 
Slip  them  into  Heller's 
half-moon  storage 
sleeves.  Wire  grid  and 
three  6-inch  sleeves, 
$18.45. 


MODULAR 
SPICE  RACK 

In  a  cabinet  or  on  a 
wall,  use  a  Eurostyled 
storage  system  from 
Andre  Morin  to  keep 
seasonings  within  easy 
reach.  About  $38  for 
the  slotted  wall 
module  and  clip-on 
containers  shown. 

UNDER-CABINET 
MICROWAVE 

Keep  countertops  clear 
with  Toastmaster's 
compact  oven.  Bonus: 
the  door  hinges  on  the 
bottom,  so  you  can  rest 
dishes  on  it  while  you 
stir  the  ingredients. 
About  $350. 


PULLOUT  TRAY 

Gain  instant  access  to 
things  stored  at  the 
back  with  a  sliding 
tray  from  Rubbermaid. 
$11.99 

Phoiograph:  Perry  Suuse 


SWING-OUT 
SHELVES 

"Movin'  Susan"  taps 
the  recesses  of  corner 
cabinets.  Open  the 
cabinet  door,  and  the 
wire  baskets  swing 
out,  too.  From  Keije, 
about  $50. 


ROLL-OUT 
LID  TRAY 

Put  an  end  to  the 
clanging  clutter  of  pot 
lids.  A  partitioned  tray 
holds  them  snug,  then 
rolls  them  out  for 
inspection.  From 
Amerock,  $26. 


PULLOUT1 

TRASH 

CONTAINER 

No  more  ducking 
under  the  cabinet  to 
stash  the  trash:  this 
pullout  brings  the 
container  to  you.  From 
Amerock,  $28. 


PULLOUT 

CLEANING 

CADDY 

Get  more  out  of  your 
under-sink  storage 
with  Amerock's 
organizer.  Two-level 
baskets  wrap  around 
the  plumbing.  $26.50. 


i 
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STORE  MORE ! 


CLIP-ON 
SHELF 

Treat  yourself  to  an 
extra  cubbyhole  for 
linens,  plastic  lids,  and 
other  shallow 
storables;  this  one 
hangs  from  the  shelf 
above.  $6.50  from 
Rubbermaid. 

PULL-DOWN 
BOOK  HOLDER 

Cookbooks  stay  high 
and  dry  with  a  pull- 
down recipe  rest.  From 
Amerock,  about  $17. 

TILT-OUT 
DRAWER 
FRONTS 

At  last:  scrubbers  and 
scour  brushes  store  at 
your  fingertips. 
Amerock's  hardware 
converts  existing  sink- 
front  panels  into 
miniature  bins.  About 
$11. 

STACKABLE 
STORAGE 

Load  up  these 
Rubbermaid 
workhorses.  They're 
deep,  sturdy,  and  stack 
in  a  flash.  Bins:  $7.99 
each.  Drawers:  $9.99 
each. 

ROLL-OUT 
BASKETS 

We  piled  all  the  cans 
from  two  full  grocery 
bags  into  this  trolley 
from  Keije — and  still 
had  room  for  more. 
For  easiest  access, 
keep  often-used  items 
in  the  top  baskets. 
About  $85. 


BUYING  INFORMATION 
PAGE  154. 
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FAST  FAMILY  FAVORITES 


PASTA! 

MAIN  DISHES  FROM  WHAT  YOU  HAVE  ON  HAND 


By  Barbara  Greenwood 


QUICK  PASTA  TIPS 


•  Next  time  you  cook  a  ham,  cut  some  thick 
slices;  freeze  for  Chinese  Noodle  Skillet.  To  use, 
thaw  slices,  stack,  then  cut  into  strips  at  once. 

•  Gradually  add  the  pasta  to  the  boiling  water  so 
the  water  continues  to  boil. 


•  Go  beyond  macaroni  and  spaghetti!  Start 
stocking  your  kitchen  with  the  growing  variety  of 
fresh,  frozen,  and  dried  pastas  that  cook  quickly. 
Check  out  our  shopping  guide  on  page  124  for 
some  new  types  of  pasta  now  available. 


1 
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CHINESE  NOODLE  SKILLET 

6  ounces  fresh,  frozen,  or  dried  Chinese 
egg  noodles  or  fine  noodles 
16-ounce  package  frozen  mixed  broccoli, 
baby  carrots,  and  water  chestnuts 
tablespoons  dry  sherry 
tablespoons  soy  sauce 
teaspoons  cornstarch 
teaspoon  ground  ginger 
teaspoon  garlic  powder 
1  tablespoon  cooking  oil 
8  ounces  fully  cooked  ham,  cut  into  julienne 

strips  (2  cups) 
Cook  noodles  according  to  package  directions 
(fresh  or  frozen:  about  4  minutes;  dried:  about  6 
minutes);  drain  well.  Return  to  pan;  toss  with  a 
little  margarine  or  butter.  Cover;  set  aside. 

Thaw  vegetables   under   warm   water.   For 
sauce,  combine  sherry,  soy  sauce,  cornstarch, 
ginger,  garlic  powder,  and  3  tablespoons  water. 
Preheat  a  wok  or  large  skillet  over  high  heat. 
Add  oil.  (Add  more  oil  as  needed  during  cook- 
ing.) Stir-fry  vegetables  1  to  2  minutes  or  till 
crisp-tender.  Add  ham;  stir-fry  1  minute. 
\        Push  vegetables  and  ham  from  center  of 
wok.  Stir  sauce;  add  to  wok  or  skillet. 
Cook  and  stir  till  bubbly.  Cook  and  stir  2 
minutes  more.  Serve  over  noodles  on  a 
warm  platter.  Makes  4  servings. 

Nutrition  information  per  serving: 
353  cai,  20  g  pro.,  43  g  carbo.,  10  g  fat, 
70  mg  choL,  1,239  mg  sodium.  U.S. 
RDA:  84%  vit  A,  87%  vit  C,  57%  thia- 
mine, 22%  riboflavin,  29%  niacin,  16% 
iron,  26%  phosphorus. 


CREAMED  SEAFOOD  AND  PASTA 

Divvy  up  the  menu:  one  family  member  cuts  crisp 
apple  wedges,  while  another  slices  crusty  French 
bread  and  pours  dinner  beverages — 
10  ounces  linguine  or  thin  spaghetti, 
broken  in  half 
1  10-ounce  package  frozen  cut  asparagus 

1  8-ounce  package  frozen  salad-style 
crab-flavored  fish 

2  eggs 

Vi  cup  milk 

1  3-ounce  package  cream  cheese 

with  chives,  cut  up 
Vi  teaspoon  dried  basil,  crushed 

1  2-ounce  jar  diced  pimiento,  drained 

In  a  large  saucepan  bring  7  cups  water  to  boil- 
ing. Add  pasta.  Boil,  stirring  occasionally,  4  min- 
utes. Add  asparagus  and  fish;  boil  5  to  7  minutes 
more  or  till  pasta  and  asparagus  are  tender, 
breaking  up  fish  with  a  fork  during  cooking. 

Meanwhile,  in  a  blender  container  or  food  pro- 
cessor bowl  combine  eggs,  milk,  cream  cheese, 
basil,  and  V4  teaspoon  salt.  Cover;  blend  or  pro- 
cess till  smooth.  Drain  pasta  mixture  in  a  large 
colander.  Give  a  firm  shake  to  remove  excess 
water.  Immediately  return  pasta  mixture  to  hot 
pan;  place  over  low  heat.  Add  cream  cheese  mix- 
ture and  pimiento.  Heat  1  to  2  minutes  or  till 
slightly  thickened,  tossing  to  coat.  Serve  at  once. 
Top  with  fresh  cracked  black  pepper.  Serves  4. 

Nutrition  information  per  serving:  459  caL ,  24 
g  pro.,  64  g  carbo,  12  g  fat,  163  mg  choL,  871  mg 
sodium.  U.S.  RDA:  28%  vit  A,  36%  vit  C,  52% 
thiamine,  32%  riboflavin,  27%  niacin,  13%  cal- 
cium, 20%  iron,  26%  phosphorus. 
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FAST  FAMILY  FAVORITES 


LASAGNA  SHEETS 


QUICK-COOKING 


SPINACH 
FETTUCCINE 


PASTAS 


PASTA  PRODUCTS  JUST 
KEEP  GETTING  MORE 
CONVENIENT  FOR  YOU. 

These  items  cook  fast 
and  are  easy  to  store. 

The  availability  of  spe- 
cialty pastas  varies  by  re- 
gion and  supermarket.  If 
you  don't  find  the  prod- 
ucts at  your  store,  ask  the 
manager  to  look  into 
stocking  them  for  you. 

SHELF-STABLE 
TORTELLINI 

•  Even  though  it's  filled 
with  meat  or  cheese,  you 
can  store  this  tortellini  right 
on  the  shelf,  saving  valuable 
refrigerator  or  freezer 
space.  Both  dried  and  vacu- 
um-packed tortellini  are 
available;  but,  the  latter 
cooks  about  twice  as  fast. 

NO-BOIL  LASAGNA 

•  That's  right — no  boiling 
before  layering  this  noodle. 

For  De  Rosa's  lasagna 
shown  here  (available  in  30 
states),  simply  wet  it,  layer 
with  cheese  and  sauce, 
then  bake  or  micro-cook. 

Another  lasagna  sheet 
(available  in  six  midwestern 
states)  is  precooked  and 
frozen.  Use  it  from  the  pack- 
age as  you  would  a  cooked 
lasagna  noodle. 

FRESH  AND  FRESH- 
FROZEN  PASTA 

•  These  pastas  cook  four 
to  five  times  faster  than 
dried  pasta.  Spinach  fettuc- 
cine,  egg  capellini,  tomato 
and  egg  ravioli,  and  lasagna 
sheets  (shown  here)  are  just 
a  start.  Check  out  the  vari- 
ety at  your  market.  The 
smaller  and  thinner  the  pas- 
ta, the  quicker  it  cooks. 


SAUCES 


WHEN  IT'S  MEALTIME  AND 
YOU'RE  IN  A  PINCH,  WHIP  UP  A 
FAST  HOME-COOKED  SIDE 
DISH.  Toss  one  of  these  simple 
sauces  with  4  ounces  of  your  fa- 
vorite pasta  that's  been  cooked 
and  drained.  Serve  as  a  fast  and 
fancy  companion  to  broiled  poul- 
try, fish,  beef,  or  pork.  Better  yet, 
toss  some  cut-up  cooked  meat  in 
with  the  pasta  for  a  lickety-split 
main  dish. 

•  Cook  1  teaspoon  bottled  minced 
garlic  in  a  little  oil  till  tender.  Stir  in  Va 
teaspoon  crushed  dried  tarragon  and 
a  little  salt  and  pepper.  Toss  with  2 
cups  hot  cooked  veggies  and  desired 
pasta. 

•  In  warm  pan  used  to  cook  desired 
pasta,  pour  Va  cup  light  cream,  Va  cup 
grated  Parmesan  cheese,  and  1  ta- 
blespoon margarine  or  butter  over 
pasta.  Toss  gently  till  well  coated. 
Sprinkle  with  fresh-cracked  black 
pepper  and  snipped  parsley. 

•  Heat  Vz  of  an  8-ounce  container 
soft-style  cream  cheese  with  chives 
and  onion,  3  tablespoons  milk,  1  ta- 
blespoon margarine  or  butter,  and  1 
teaspoon  dried  parsley  flakes  over 
medium-low  heat  till  cheese  melts 
and  mixture  is  warm,  stirring  occa- 
sionally. Stir  in  Va  cup  grated  Romano 
cheese.  Toss  with  pasta. 

•  In  warm  pan  used  to  cook  desired 
pasta,  toss  Vz  cup  shredded  Monte- 
rey Jack  cheese  with  jalapeho  pep- 
pers or  caraway;  one  2-ounce  jar 
diced pimiento,  drained;  1/3  cup  whip- 
ping cream;  and  a  little  salt  with  pasta. 
Cook  and  stir  over  medium  heat  3  to  4 
minutes  or  till  cheese  melts  and 
sauce  thickens. 

•  Toss  Va  cup  sour  cream  dip  (any 
flavor)  with  desired  pasta.  Sprinkle 
with  grated  Parmesan  cheese.  M 
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YES,  YOU  CAN  GREEN-BEAN-BAKE 

IN  A  MICROWAVE 


ere's  a  great  new  way  to  make  the  good  old 
■een-bean-bake!  Campbell's®  Soup  and 
ipe  Olives  from  California  have  teamed  up 
i  bring  you  this  update  on  a  classic  recipe, 
nd  an  exciting  sweepstakes,  too! 
/in  $15,000  (no  purchase  necessary) 
es,  you  can  teach  an  old  favorite  new  tricks! 
nd  you  can  win  $15,000  while  you're  at  it. 
t,  one  of  65  Tappan®  Microwave  Ovens.  Or, 
oe  of  over  1,000  other  prizes. 
Yes-You-Can"  Microwave  Sweepstakes 
ook  for  the  special  microwave  display  in  a 
articipating  store  near  you.  Get  all  the 
weepstakes  details.  And  some  great  new 
licrowave  recipes,  too! 

TAPPan 

(you  arc  unable  to  locate  a  sweepstakes  display,  send  a  self- 
ddressed,  stamped  envelope  (WA  residents  may  omit  stamp) 
r.  Yes-You-Can  Sweepstakes  Details,  P.O.  Box  4221, 
Aonticello,  MN  55365.  Sweepstakes  is  void  in  Vermont  and 
vhere  taxed,  restricted  or  prohibited  by  law. 


A 
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2  packages  (9  ozs.  each)  frozen  cut  green 

beans,  cooked  and  drained 
Y2  cup  sliced  California  ripe  olives 
1  can  (2.8  ozs.)  Durkee  French-Fried  Onions 


GOLDEN  GREEN  BEAN  BAKE 

1  can  (10%  ozs.)  Campbell's®  Condensed 

Golden  Mushroom,  Cream  of  Celery  or 

Cream  of  Chicken  Soup 
Y2  cup  milk 
1  teaspoon  soy  sauce 

Dash  pepper 
Microwave  Oven: 

1.  In  1-quart  microwave-safe  casserole,  combine  soup,  milk,  soy  sauce  and  pepper.  Stir  in  green 
beans,  %  of  the  olives  and  Y2  of  the  onions.  Cover. 

2.  Microwave  on  HIGH  7  minutes  until  hot,  stirring  once  during  heating.  Top  with  remaining 
olives  and  onions.  Makes  6  servings.  To  double  recipe:  Prepare  in  2-quart  casserole. 
Microwave  11  minutes. 


Conventional  Oven: 

1.  In  iy2-quart  casserole,  combine  soup, 
milk,  soy  sauce  and  pepper.  Stir  in  green 
beans,  %  of  the  olives  and  /2  of  the  onions. 

2.  Bake  at  350°F.  for  25  minutes  or  until 
hot.  Top  with  remaining  olives  and  onions. 
Bake  5  minutes  more. 
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LiiSOUP 


WI  never  liked  the  way 
the  vegetables  always 
fell  off  between  the  sirloin 
on  my  beef  kabobs.  But  I 
fixed  that.  I  don't  put  any 
vegetables  on.  Had  to  be 
some  reason  man    ■  ■ 
invented  the  salad.  ^^ 

Beef.  Real  Food  For  Real  People. 


JAMES  GARNER  "S  BEEF  KABOBS 
Preparation:  20  min,    Cooking  time.  10  ISmin. 

Cut  1 II).  trimmed  topsirlohi  into  1  "  culx'S. 

<  ombine  Ws  C  dry  red  wine,  2  Tbs,  olive  oil, 

1 Ti>s.  each  red  wine  vinegar  and  coarse  grain 

mustard,  1  clOVO  minced  garlic,  '/jtsj).  each 

cracked  black  pepper  and  sugar  l*ut  beefin 

plastic  ixig,  add  marinade    Close  hag, 

marinate 80 min.  Rmt  <>u  mm  mad, 

reserve.  Thread  4-5  beef  CUbe8  aula  each 
qf four  skewers.  Brail  or  grill  10-1:1  min  , 
turn  and  brush  with  reserved  marinade 

occasionally.  -4  servings. 

'Mai calories- 217    Calm  iesfrotn  IxvJ-  177 


BEEF# 
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FOOD 


NUTRITION  INFORMATION 

HOW  TO  MAKE  IT  WORK  FOR  YOU 


EVERY  RECIPE  ANALYZED 

•  With  each  recipe  we  give  important 
nutrition  information.  The  calorie 
count  of  individual  servings  and  the 
amount,  in  grams,  of  protein,  fat,  cho- 
lesterol, and  sodium  help  you  keep  tabs 
on  what  you  eat. 

•  Also,  you  can  check  the  vitamin  and 
mineral  levels  per  serving  of  each  reci- 
pe. Vitamins  and  minerals  are  noted  in 
percentages  of  the  United  States  Rec- 
ommended Daily  Allowance  (U.S. 
RDA)  whenever  the  value  exceeds  10 
percent  of  the  recommended  amounts. 
(U.S.  RDAs  are  standards  developed  by 
the  Food  and  Drug  Administration.) 

•  When  a  recipe  is  high  in  fiber,  we'll 
include  the  grams  of  dietary  fiber  per 
serving  too. 


Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens  Test  Kitchen. 

This  means  that  each  recipe  is  practical 

and  reliable,  and  meets  our  high  standards 

of  taste  appeal. 


HOW  WE  ANALYZE 

•  When  ingredient  options  appear  in  a 
recipe,  we  use  the  first  ingredient 
choice  for  the  analysis. 

•  We  omit  optional  ingredients  from 
the  nutrition  analysis. 


•  We  use  the  first  serving  size  listed. 

•  When  milk  is  an  ingredient,  we  fig- 
ure the  nutrition  information  using 
low-fat  milk. 

WHAT  YOU  NEED 

Use  our  recipe  analyses  to  chart  the 
nutritional  value  of  the  foods  you  eat. 
These  simple  guidelines  are  based  on 
daily  needs  of  females,  23  to  50  years 
old  (in  general,  males  and  teenagers 
need  more  calories): 

calories — 2,000 

protein— 45  to  65  grams 

fat — 67  grams 

cholesterol — 300  milligrams 

sodium— 1,100  to  3,300  milligrams 

fiber — 25  to  35  grams 
There's  no  real  harm  in  going  over  or 
under  these  figures  in  any  single  day, 
but  aim  for  a  balanced  diet  overall.  rS 
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NEW  RECIPES  THAT  WILL 
CHANGE  YOUR  LIFE 


Note:  Microwave  directions  are  includ- 
ed when  a  micro-cooked  recipe  is  as  ap- 
pealing as  the  conventionally  cooked 
recipe.  The  microwave  versions  included 
here  were  tested  in  countertop  micro- 
wave ovens  that  operate  on  600  to  700 
watts.  Cooking  times  in  these  recipes  are 
approximate  because  microwave  ovens 
vary  by  manufacturer. 

PEAR-DATE  PIE 

Use  oats,  which  may  lower  blood  choles- 
terol, in  the  crust.  Also,  use  unsaturated 
vegetable  oil  instead  of  shortening — 
1  recipe  Oat  Pastry  (far  right) 
6  cups  peeled,  sliced  pears  (6  to 

7  medium  pears) 
Va,  cup  raisins 

%  cup  pitted  whole  dates,  snipped 
(4  ounces)  (see  note,  page  130*) 
%  cup  unsweetened  pineapple  or 

orange  juice 
1  tablespoon  cornstarch 
1/2  teaspoon  ground  cinnamon 
Dash  ground  nutmeg 
Skim  milk 
Vanilla  yogurt  (optional) 


MARCH  RECIPE  INDEX 

Beef  Stir-Fry  with  Blue  Cheese .  130 

Brownie  Fruit  Torte 143 

Chicken  w/  Sweet  Potato  Pilaf.  132 

Chinese  Noodle  Skillet 123 

Creamed  Seafood  and  Pasta 123 

Hearty  Bean  Stew 137 

Lasagna  Pie 135 

Mandarin  Millet 146 

Pear-Date  Pie 128 

Pork  Chops  with  Sweet-Sour 

Cabbage 140 

Seafood  a  la  Ari 146 

Sesame  Fish/Bok  Choy  Relish...  138 

Shrimp-Zucchini  Pizza 132 

Turkey  Fajitas  with  Green  Pea 

Guacamole 135 

Viennese-Style  Fish  Fillets 145 

Whole  Grain  Vegetable  Pilaf 145 


Prepare  pastry.  In  a  large  mixing 
bowl  combine  pears  and  raisins.  In  a 
small  saucepan  combine  dates,  pineap- 
ple or  orange  juice,  cornstarch,  cinna- 
mon, and  nutmeg.  Cook  and  stir  till 
thickened  and  bubbly;  stir  into  pears. 

Fill  pastry-lined  pie  plate  with  pear 
mixture.  Adjust  top  crust.  Cut  slits  in 


top  crust  to  allow  for  escape  of  steam. 
Trim  top  crust  Vz  inch  beyond  edge  of 
pie  plate.  Fold  extra  pastry  under  bot- 
tom crust;  flute  edge.  Brush  with  milk. 
Cover  edge  with  foil.  Bake  in  a  375" 
oven  for  25  minutes.  Remove  foil.  Bake 
30  to  35  minutes  more  or  till  golden. 
Dollop  each  serving  with  yogurt. 
Makes  8  servings. 

Oat  Pastry:  In  a  blender  container  or 
food  processor  bowl  place  VA  cups 
rolled  oats.  Cover  and  blend  or  process 
about  1  minute  or  till  oats  are  evenly 
ground  (should  have  about  1  cup 
ground  oats). 

In  a  medium  mixing  bowl  stir  togeth- 
er the  1  cup  ground  oats,  1  cup  all-pur- 
pose flour,  and  'A  teaspoon  salt.  Pour  Vi 
cup  cold  milk  and  14  cup  cooking  oil 
into  measuring  cup;  add  all  at  once  to 
flour  mixture.  Stir  lightly  with  a  fork 
till  moistened.  (If  necessary,  add  1  to  2 
tablespoons  additional  milk.)  Form  into 
2  balls;  flatten  slightly  with  hands. 

Cut  waxed  paper  into  four  12-inch 
squares.  Dampen  work  surface  with  a 

continued 
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GET  OUR  BETTER  MACHINE. 


he  6E  Spotscrubber 
fashing  Machine 

If  your  laundry  is  coming  out  of 
he  machine  with  most  of  the  spots 
ind  stains  it  goes  in  with,  don't 
hange  detergents.  Change 
nachines-to  the  GE  Spotscrubber. 

Because  only  the  Spotscrubber 
cashing  machine  has  the  incredible 


Spotscrubber  system  and  minitub  a 
system  that  takes  your  detergent- 
any  detergent,  and  makes  it  stronger, 
by  concentrating  it  a  remarkable 
six  times 

So  most  spots  and  stains  come 
clean-from  ink  spots  to  oil  stains. 

And  that's  without  a  lot  of  the  pre- 
treating  you're  doing  now.  So  if  you 
wantabetterdetergentputitintoGE's 


better  machine  The  GE  Spotscrubber. 

(And  remember,  GE  backs  up  this 
spotless  performance  with  a  system 
of  services  unmatched  by  any 
manufacturer.) 

If  you  have  any  questions  or  need 
the  name  of  your  nearest  GE  dealer, 
call  The  GE  Answer  Center®  service, 
at  800-626-2000. 

We  bring  good  things  to  life. 
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If  you  think  most  so- 
called  "bacon  bits"  are 
naturally  made  of  bacon, 
look  again.  Most  contain 
absolutely  no  bacon.  Not 
one  bit.  And  it's  time  you 
saw  through  them. 

Hormel.  The  real 
bacon  bit. 


AtHorr 


lormel,  we  know 
the  only  real  way  to  get 
the  lean,  smoky  taste 
of  bacon  is  from  bacon 
itself.  So  our  Bacon  Bits 
are  just  that.  100%  bacon. 
In  fact,  3A  of  a  pound  of 
bacon  goes  into  making 
every  jar. 

So  if  you  think  you've 
been  eating  bacon,  look 
again.  Then  try  Hormel 
Bacon  Bits.  It's  clear  to 
see,  it's  the  natural  way 
to  get  all  the  taste  you're 
paying  for. 
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THE  REAL 
BACON  BIT 


NEW  RECIPES 


continued 

little  water  to  prevent  sticking.  Place  each  ball  of  dough 
between  2  squares  of  paper.  Roll  each  ball  of  dough  into  a  12- 
inch  circle.  Peel  off  top  paper  and  fit  dough,  paper  side  up, 
into  a  9-inch  pie  plate.  Remove  paper.  Save  remaining  dough 
circle  for  top  crust. 

*Note:  Use  whole  pitted  dates,  not  chopped  pitted  dates, 
which  are  sugar-coated. 

Nutrition  information  per  serving:  327  cai,  5  g  pro,  60  g 
carbo.,  9  g  fat,  2  mg  choL,  6  g  fiber,  76  mg  sodium.  U.S.  RDA: 
13%  vit  C,  17%  thiamine,  10%  riboflavin,  11%  iron,  11% 
phosphorus. 

BEEF  STIR-FRY  WITH  BLUE  CHEESE 

The  secrets  to  low-fat  stir-frying — start  by  spraying  a  cool  wok 
with  nonstick  spray  coating  and  keep  the  oil  you  add  later  to  a 
minimum.  (Never  spray  the  coating  on  a  hot  surface.)  Or, 
simulate  the  stir-fry  technique  in  your  microwave  oven  using  a 
browning  dish — 
1  pound  boneless  beef  top  round  steak,  trimmed  of  fat 

1  8-ounce  container  plain  low-fat  yogurt 
Va  cup  crumbled  blue  cheese 

2  tablespoons  cornstarch 

V2  teaspoon  instant  beef  bouillon  granules 
Nonstick  spray  coating 

2  cups  broccoli  flowerets 

2  medium  carrots,  thinly  bias  sliced 

2  medium  onions,  cut  into  thin  wedges 

1  teaspoon  cooking  oil 
%  cup  water 

1  medium  tomato,  peeled,  seeded,  and  chopped 

Partially  freeze  beef;  bias-slice  into  thin  bite-size  strips.  Set 
aside.  For  sauce,  in  a  small  mixing  bowl  combine  yogurt,  blue 
cheese,  cornstarch,  and  bouillon  granules.  Set  aside. 

Spray  a  wok  or  large  skillet  with  nonstick  spray  coating. 
Preheat  over  high  heat  till  a  drop  of  water  sizzles.  Stir-fry 
broccoli  and  carrots  for  1  minute.  Add  onions.  Stir-fry  2  to  3 
minutes  more  or  till  vegetables  are  crisp-tender.  Transfer 
vegetables  to  a  serving  platter.  Cover  and  keep  warm. 

Add  oil  to  the  hot  wok,  if  necessary.  Stir-fry  half  of  the  beef 
for  2  to  3  minutes  or  till  done.  Remove  beef.  Stir-fry  remain- 
ing beef  for  2  to  3  minutes  or  till  done.  Remove  beef. 

Add  water  to  the  wok.  Cook  and  stir  to  scrape  up  crusty 
bits  on  bottom  of  wok.  Stir  sauce;  add  to  wok.  Cook  and  stir 
till  thickened  and  bubbly;  cook  and  stir  2  minutes  more. 
Return  beef  to  wok.  Cook  and  stir  till  heated  through;  stir  in 
tomato.  Spoon  over  vegetables.  Makes  6  servings. 

Microwave  directions:  Partially  freeze  beef;  thinly  bias- 
slice  into  bite-size  strips.  Set  beef  aside.  In  a  2-quart  micro- 
wave-safe casserole  micro-cook  broccoli,  carrots,  onions,  and 
2  tablespoons  water,  covered,  on  100%  power  (high)  for  7  to  9 
minutes  or  till  crisp-tender.  Drain;  cover  and  keep  warm. 

Preheat  a  10-inch  microwave  browning  dish  on  100%  pow- 
er (high)  for  5  minutes.  Add  oil  to  dish;  swirl  to  coat.  Add 
beef.  Micro-cook,  uncovered,  on  high  for  2V2  to  3V2  minutes 
or  till  done,  stirring  twice.  Drain. 

In  a  4-cup  glass  measure  stir  together  V2  cup  water,  yogurt, 
blue  cheese,  cornstarch,  and  bouillon  granules.  Cook,  uncov- 
ered, on  high  for  2  to  3  minutes  or  till  thickened  and  bubbly, 

continued 
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THE 
FASTEST  WAY 

TO  GET 
OUT  OF  A  MESS. 

Imagine.  No  scrubbing, 
scouring,  or  soaking. 

Line  your  pan  with.  Heavy 
Duty  Reynolds  Wrap  -  alumi- 
num foil.  Cleanup's  as  easy 
as  lifting  the  foil  and  throw- 
ing it  away.  Reynolds  Wrap " 
keeps  the  mess  from  becom- 
ing a  baked-on  mess. 

Reynolds  Wrap  makes 
cleaning  so  fast,  it's  almost 
like  having  a  maid. 


REYNOLDS  WRAP  WRAPS  RIGHT. 
In  two  convenient  widths. 


■"►••fere's  a  tip:  Mold  Reynolds  Wrap 

aluminum  foil  over  the  back  of 

Remove  the  foil,  flip  the  pan 

and  your  foil  will  fit  perfectly  into  the 
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stirring  after  every  minute.  Cook,  un- 
covered, on  high  for  30  seconds  more. 
Stir  into  beef  and  tomato  in  browning 
dish.  Cook,  uncovered,  on  high  for  1 
minute  more.  Spoon  over  the  cooked 
vegetable  mixture. 

Nutrition  information  per  serving: 
167  caL ,  18  g  pro. ,  12  g  carbo. ,  5  g  fat,  46 
mg  chol.,  2  g  fiber,  185  mg  sodium.  U.S. 
RDA:  149%  vit  A,  39%  vit.  C,  15%  ri- 
boflavin, 16%  niacin,  13%  calcium, 
12%  iron,  23%  phosphorus. 


SHRIMP-ZUCCHINI  PIZZA 

2h  to  1  cup  all-purpose  flour 
Vi  cup  whole  wheat  flour 

2  tablespoons  cornmeal 

1  package  active  dry  yeast 
Vi  teaspoon  dried  basil,  crushed 
Va  teaspoon  salt 
%  teaspoon  garlic  powder 
Vi  cup  warm  water  (115°  to  120°) 

1  teaspoon  cooking  oil 
Nonstick  spray  coating 
IVi  cups  sliced  fresh  mushrooms 

1  cup  sliced  zucchini 


V2  cup  chopped  onion 

%  cup  water 

Va  teaspoon  dried  basil,  crushed 

Vi  teaspoon  instant  chicken 

bouillon  granules 
%  cup  shredded  farmer  cheese 
1  5-  or  6-ounce  package  frozen 
cooked  shrimp,  thawed  and 
drained 
1  tablespoon  snipped  parsley 
For  crust,  in  a  medium  mixing  bowl 
combine  %  cup  of  the  all-purpose  flour, 
the  whole  wheat  flour,  cornmeal,  yeast, 
Vz  teaspoon  basil,  salt,  and  garlic  pow- 
der. In  small  bowl  combine  the  Vz  cup 
warm  water  and  oil;  stir  into  flour  mix- 
ture till  mixture  forms  a  ball. 

On  a  floured  surface  knead  in 
enough  of  the  remaining  all-purpose 
flour  to  make  a  moderately  stiff  dough 
that  is  smooth  and  elastic  (6  to  8  min- 
utes total).  Cover;  let  rest  10  minutes. 

Spray  a  12-inch  pizza  pan  with  non- 
stick spray  coating.  On  a  lightly  floured 
surface  roll  the  dough  to  a  13-inch  cir- 
cle; transfer  to  the  prepared  pan.  Build 
up  dough  edges.  Cover  and  let  rise  in  a 
warm  place  for  30  minutes.  Bake  in  a 
425°  oven  for  15  to  17  minutes  or  till 
light  brown. 

Meanwhile,  in  a  medium  saucepan 
combine  mushrooms,  zucchini,  onion, 
the  Vi  cup  water,  Vz  teaspoon  basil,  and 
bouillon  granules.  Bring  to  boiling. 
Cover;  simmer  3  to  4  minutes  or  till 
vegetables  are  crisp-tender.  Drain  vege- 
tables well. 

Top  crust  with  zucchini  mixture, 
cheese,  and  shrimp.  Bake  in  a  425° 
oven  for  5  minutes  or  till  cheese  is  melt- 
ed and  topping  is  heated  through. 
Sprinkle  parsley  atop  before  serving. 
Makes  4  servings. 

Nutrition  information  per  serving: 
238  caL,  16  g  pro.,  35  g  carbo.,  4  g  fat,  51 
mg  chol.,  3  g  fiber,  233  mg  sodium.  U.S. 
RDA:  18%  vit.  C,  22%  thiamine,  22% 
riboflavin,  24%  niacin,  12%  calcium, 
18%  iron,  27%  phosphorus. 

CHICKEN  WITH  SWEET 
POTATO  PILAF 

Instead  of  a  pilaf  with  both  wild  rice 
and  wheat  berries,  you  can  use  V2  cup  of 
only  one  of  the  grains — 
V«  cup  wild  rice 
Vi  cup  wheat  berries 
2/s  cup  coarsely  shredded  sweet 

potato 
2  whole  medium  chicken  breasts 
(IV2  pounds  total),  skinned, 
boned,  and  halved  lengthwise 
%  cup  water 
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tablespoons  red  wine  vinegar  or 
white  vinegar 
tablespoon  sodium- 
reduced  soy  sauce 
teaspoon  instant  chicken 
bouillon  granules 
teaspoon  whole  black  pepper, 
crushed 


1  tablespoon  cornstarch 
1  tablespoon  cold  water 

Add  wild  rice  and  wheat  berries  to  1 
cup  boiling  water.  Add  lA  teaspoon  salt, 
if  desired.  Simmer,  covered,  for  50  to  60 
minutes  or  till  liquid  is  absorbed,  add- 
ing sweet  potato  during  the  last  10  min- 
utes of  cooking;  stir  once. 

Meanwhile,  rinse  chicken  and  pat 
dry;  set  aside.  In  an  8-inch  skillet  com- 
bine the  %  cup  water,  vinegar,  soy 
sauce,  chicken  bouillon  granules,  and 
pepper.  Bring  to  boiling.  Add  chicken. 
Reduce  heat;  cover  and  simmer  for  15 
minutes.  Turn  chicken,  then  simmer, 
covered,  for  5  minutes  more  or  till 
tender.  Transfer  chicken  and  pilaf  to 
plates.  Cover  and  keep  warm.  Reserve 
cooking  liquid  in  skillet. 

For  sauce,  stir  cornstarch  into  the  1 
tablespoon  water.  Stir  into  cooking  liq- 
uid in  skillet.  Cook  and  stir  over  medi- 
um heat  till  thickened  and  bubbly;  cook 
and  stir  2  minutes  more.  Serve  sauce 
with  chicken  and  rice  mixture.  Makes  4 
servings. 

Microwave  directions:  Prepare  rice 
mixture  as  directed.  Rinse  chicken  and 
pat  dry.  In  a  10x6x2-inch  microwave- 
safe  baking  dish  arrange  chicken  with 
meatiest  portions  toward  outside  of 
dish.  Cover  with  clear  plastic  wrap; 
vent  by  leaving  a  small  area  unsealed 
at  edge  of  dish.  Micro-cook  on  100% 
power  (high)  6  to  8  minutes  or  till 
tender,  turning  chicken  and  giving  dish 
a  half-turn  once.  Transfer  chicken  and 
pilaf  to  plates.  Cover  and  keep  warm. 

For  sauce,  in  a  2-cup  microwave-safe 
glass  measure  stir  together  the  %  cup 
water,  vinegar,  soy  sauce,  bouillon 
granules,  pepper,  and  cornstarch. 
Cook,  uncovered,  on  high  for  2Vz  to  4 
minutes  or  till  thickened  and  bubbly, 
stirring  after  every  minute.  Cook  on 
high  for  30  seconds  more.  Serve  sauce 
with  chicken  and  rice  mixture. 

Nutrition  information  per  serving: 
243  cal.,  30  g  pro.,  22  g  carbo.,  3  g  fat,  72 
mg  chol.,  2  g  fiber,  319  mg  sodium.  U.S. 
RDA:  73%  vit.  A,  10%  thiamine,  14% 
riboflavin,  65%  niacin,  10%  iron,  and 
27%  phosphorus. 

continued 


AN  EVEN  BROWN, 
ALL  AROUND. 


EKCO  Bakeware 
with  the  exclusive 
Bake-Everrtinish 
bakes  evenly, 
browns  evenly. 


*     *    • 


AMERICA'S     KITCHEN     TRADITION 
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Look  what's  up  at  Ore-Ida. 
Fries  with  30%  fewer  calories. 


Ore-Ida  Lites  are  made  with  less  oil.  So  they  have  fewer  than  one 
hundred  calories  a  serving. 

But  because  they're  made  from  the  best  part  of  big,  Ore-Ida  Russet 
Burbank  potatoes,  they  cook  up  crisp,  golden  brown  and  delicious. 

Ore-Ida  Lites  give  reduced  calorie  meals  a  lift.  What's  more,  they're 
a  side  dish  your  whole  family  will  be  up  for. 

Bite  after  bite,  package  after  package,  year  in  and  year  out,  you  can 
count  on  Ore-Ida  potatoes.  So  delicious,  they're  hard  to  keep  on  the 
table. 

When  it  says  Ore-Ida,  it's  all-righta! 


^^PP^ 
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LASAGNA  PIE 

We  found  that  by  using  the  low-sodium 
tomato  sauce  and  adding  just  *A  tea- 
spoon salt  to  give  a  fuller  flavor,  we 
saved  340  mg  sodium  per  serving — 

9  or  10  lasagna  noodles 
Vh  cups  part-skim  ricotta  cheese 
3  tablespoons  skim  milk 
1/2  teaspoon  dried  basil,  crushed 
1/4  teaspoon  pepper 
1  pound  ground  raw  turkey 
V/i  cups  coarsely  shredded  carrot 
Vi  cup  chopped  onion 
1  clove  garlic,  minced 
1   15-ounce  can  low-sodium 
tomato  sauce 
teaspoon  dried  oregano, 
crushed 
teaspoon  salt 

small  tomatoes,  thinly  sliced 
Snipped  fresh  basil  (optional) 

Cook  noodles  according  to  package 
directions  except  omit  the  salt;  drain.  In 
a  small  mixing  bowl  combine  ricotta, 
milk,  dried  basil,  and  pepper.  Set  aside. 
For  filling,  in  a  10-inch  skillet  cook 
turkey,  carrot,  onion,  and  garlic  till  tur- 
key is  brown  and  carrot  is  tender. 
Drain  off  fat,  if  necessary.  Stir  in  toma- 
to sauce,  oregano,  and  salt.  Cook  over 
medium  heat  till  heated  through. 


Vl 

1/4 

2 


Place  noodles  in  bottom  of  springform 
pan,  spoke  fashion. 

To  assemble,  line  a  lightly  greased  9- 
inch  springform  pan  with  noodles,  ex- 
tending noodles  over  sides  of  pan. 
Layer  half  of  the  turkey  mixture  (about 
2  cups),  1  cup  of  the  ricotta  mixture, 
and  remaining  turkey  mixture.  Trim 
noodles  so  3  inches  extend  over  top  of 
turkey  mixture.  Discard  trimmings. 
Fold  noodle  ends  over  turkey  mixture. 

Place  springform  pan  on  a  15x10x1- 
inch  baking  pan.  Bake,  covered,  in  a 


375"  oven  30  minutes.  Spread  remain- 
ing ricotta  mixture  over  top.  Place  to- 
matoes around  edges,  overlapping 
slightly.  Cover;  bake  20  minutes  more 
or  till  heated  through.  Let  stand  10 
minutes.  Sprinkle  with  fresh  basil.  Cut 
into  wedges  to  serve.  Makes  6  servings. 

Microwave  directions:  Prepare  noo- 
dles according  to  package  directions  ex- 
cept omit  salt.  In  a  small  bowl  combine 
ricotta,  milk,  dried  basil,  and  pepper. 

In  a  IV2 -quart  microwave-safe  casse- 
role combine  turkey,  carrot,  onion,  and 
garlic.  Micro-cook,  covered,  on  100% 
power  (high)  for  6  to  7  minutes  or  till  no 
pink  remains  and  carrot  is  tender. 
Drain.  Stir  in  tomato  sauce,  oregano, 
and  salt.  Cook  on  high  2  to  3  minutes  or 
till  heated  through. 

To  assemble,  line  a  lightly  greased 
8x1  V2  -inch  round  microwave-safe  dish 
with  noodles,  extending  noodles  over 
dish  edge.  Layer  half  of  the  turkey  mix- 
ture (about  2  cups),  1  cup  of  the  ricotta 
mixture  and  remaining  turkey.  Trim 
noodles  so  3  inches  extend  over  top  of 
turkey  mixture.  Discard  trimmings. 
Fold  noodle  ends  over  turkey  mixture. 


Cover  with  waxed  paper.  Micro-cook 
on  high  about  8  minutes  or  till  heated 
through.  Spread  remaining  ricotta 
mixture  over  top.  Place  tomato  slices 
around  edges,  overlapping  slightly. 
Cook,  uncovered,  on  high  2  to  3  minutes 
more  or  till  top  is  heated  through.  Let 
stand  10  minutes. 

Nutrition  information  per  serving: 
338  cal. ,  29  g  pro. ,  37  g  carbo. ,  8  g  fat,  68 
mg  choL,  3  g  fiber,  and  251  mg  sodium. 
U.S.  RDA:  183%  vit  A,  34%  vit  C, 
28%  thiamine,  24%  riboflavin,  33% 
niacin,  22%  calcium,  25%  iron,  and 
34%  phosphorus. 

TURKEY  FAJITAS  WITH  GREEN 
PEA  GUACAMOLE 

Fajitas  are  traditionally  grilled.  Be- 
cause of  concerns  about  hydrocarbons  re- 
leased in  grilling — especially  when 
cooking  high-fat  meats  in  a  covered 
grill — we  chose  lean  turkey'  and  open- 
grilled  it.  You  also  have  the  option  to 
broil  your  fajitas — 
1  recipe  Green  Pea  Guacamole 
(see  recipe,  page  137) 

continued 


BETTER  HOMES  AND  GARDENS,  MARCH  1987 


135 


** 


m 


NOW  YOU  CAN  BE  SLIMMER,YET 
STRONG  ENOUGH  TO  STAND  THE  TEST  OF  TIME. 


INTRODUCING  FIBRE  TRIM  WITH  CALCIUM 

Chances  are,  if  you're  on  a  diet,  the  first  things  to 
go  are  high-calorie  foods  like  cheese,  milk  and  inch- 
adding  ice  cream.  The  very  same  foods  that  are  rich 
in  bone-building  calcium. 

But  now,  with  help  from  new  Fibre  Trim  with 
Calcium,  you  don't  have  to  sacrifice  strong  bones 
for  the  sake  of  a  slender  body. 

MAKE  EXTRA  WEIGHT  A  THING  OF  THE  PAST 

Like  regular  Fibre  Trim, 
Europe's  number  one  slim- 
ming aid,  Fibre  Trim  with 
Calcium  works  safely,  gradu- 
ally and  sensibly. 

Taken  before  meals,  its 
unique  blend  of  grain  and 
citrus  fiber  acts  naturally  to 
make  you  feel  comfortably  full 
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So  you  can  eat  less,  lose  weight  gradually  and 
keep  it  off.  Without  drugs,  or  drug  side  effects. 

CUT  CALORIES,  NOT  CALCIUM 

Dieting  is  never  easy.  But  when  you're  not 
plagued  by  hunger  pangs,  you  can  stick  with  it. 
Take  Fibre  Trim  with  Calcium,  eat  a  little  less, 
move  around  more,  and  banish  those 
extra  pounds  inch-by-unwanted-inch. 
You'll  have  the  added  satisfaction 
of  knowing  you're  losing  weight 
without  losing  calcium. 

One  day's  supply  of  Fibre  Trim 
with  Calcium  gives  you  600  mgs— 
vgRE:  a  healthy  contribution  to  your  daily 

IM.Vi         calcium  needs. 

With  a  little  help  from  Fibre  Trim 
with  Calcium,  you  can  make  extra 
weight  a  thing  of  the  past.  And  still 
build  a  body  that  could  make  history. 
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4  turkey  breast  tenderloin  steaks 

(1  pound) 
Vi  teaspoon  finely  shredded  lime 

peel 
V2  cup  lime  juice 

2  cloves  garlic,  minced 
Vi  teaspoon  salt 

Vi  teaspoon  oregano,  crushed 
1/2  teaspoon  ground  cumin 
Few  dashes  bottled  hot  pepper  sauce 

3  red,  yellow,  and/or  green  sweet 
peppers,  cut  into  thin  strips 

1  medium  onion,  sliced 

8  6-  or  7-inch  flour  tortillas 
Shredded  lettuce 
Vi  cup  sliced  pitted  ripe  olives 
Plain  low-fat  yogurt 

Grilling  directions:  Prepare  guaca- 
mole.  Rinse  turkey;  pat  dry.  For  mari- 
nade, combine  lime  peel,  lime  juice, 
garlic,  salt,  oregano,  cumin,  and  hot 
pepper  sauce.  Add  turkey,  peppers,  and 
onion.  Cover  and  chill  for  2  hours,  turn- 
ing turkey  once. 

Remove  turkey,  reserving  the  mari- 
nade. With  a  slotted  spoon,  remove  pep- 
pers and  onion;  wrap  in  an  18-inch 
square  piece  of  heavy-duty  foil.  Stack 
tortillas  and  wrap  in  an  18x1 2-inch 
piece  of  heavy-duty  foil. 

Grill  pepper-onion  packet  and  turkey 
directly  over  medium  coals  for  8  min- 
utes. Add  tortilla  packet  to  grill.  Turn 
turkey  steaks;  continue  grilling  for  4  to 
6  minutes  or  till  turkey  is  tender, 
brushing  turkey  occasionally  with  re- 
served marinade  during  grilling.  Re- 
move turkey  to  warm  platter;  cover  to 
keep  warm.  Continue  grilling  foil  pack- 
ets for  4  to  6  minutes  more  or  till  vege- 
tables are  tender  and  tortillas  are 
heated  through  completely. 

To  serve,  cut  turkey  into  thin  bite- 
size  strips.  Arrange  turkey  and  pepper- 
onion  mixture  on  a  heated  serving 
platter.  Assemble  fajitas  at  table:  Place 
some  turkey  mixture,  pepper-onion 
mixture,  lettuce,  and  olives  in  center  of 
each  tortilla.  Top  with  guacamole  and 
yogurt.  Roll  up  tortilla.  Serves  6. 

Broiling  directions:  Prepare  guaca- 
mole and  marinate  turkey  steaks,  pep- 
pers, and  onions  as  directed  for  grilling. 
Wrap  tortillas  in  foil.  Set  aside.  Remove 
turkey  from  marinade,  reserving  mari- 
nade. Place  turkey  on  the  unheated 
rack  of  a  broiler  pan.  Broil  3  inches 
from  heat  for  10  to  12  minutes  or  till 
tender,  turning  once  and  brushing  with 


marinade.  During  the  last  5  to  6  min- 
utes of  broiling  place  wrapped  tortillas 
on  broiler  rack  next  to  turkey.  Broil  till 
heated  through,  turning  once. 

Meanwhile,  with  a  slotted  spoon  re- 
move peppers  and  onion  from  mari- 
nade. Spray  a  large  skillet  with 
nonstick  spray  coating.  Preheat  skillet 
over  medium-high  heat  till  a  drop  of 
water  sizzles.  Stir-fry  pepper  and  onion 
for  4  to  5  minutes  or  till  crisp-tender. 
Serve  as  directed. 

Green  Pea  Guacamole:  In  a  blender- 
container  or  food  processor  bowl  com- 
bine 2  cups  cooked  peas  or  cooked  green 
beans,  drained  and  chilled;  2  table- 
spoons chopped  onion;  2  tablespoons 
lime  juice;  one  4-ounce  can  diced  green 
chili  peppers,  rinsed  and  seeded;  1  clove 
garlic,  minced;  'A  teaspoon  pepper;  and 
few  dashes  bottled  hot  pepper  sauce. 
Cover  and  blend  or  process  till  smooth. 
Cover  and  chill  till  serving  time. 

Nutrition  information  per  serving: 
268  caL,  26  g  pro,  36  g  carbo.,  3  g  fat, 
47  mg  choL,  6  g  fiber,  and  192  mg  sodi- 
um. U.S.  RDA:  57%  vit  A,  126%  vit  C, 
24%  thiamine,  15%  riboflavin,  36% 
niacin,  12%  calcium,  24%  iron,  and 
33%  phosphorus. 

HEARTY  BEAN  STEW 

To  make  the  protein  you  get  from  beans 
nutritionally  complete,  we  added  pasta 
and  a  grain  to  this  lemony  stew — 
1/2  cup  dry  garbanzo  beans 
1/2  cup  dry  red  kidney  beans 

1  medium  onion,  sliced  and 
separated  into  rings 

2  teaspoons  curry  powder 
T/2  teaspoons  instant  chicken 

bouillon  granules 
Vz  teaspoon  salt 
2  cloves  garlic,  minced 
2  medium  parsnips,  sliced 
2  medium  carrots,  cut  into 

julienne  pieces 

1  small  zucchini,  halved  lengthwise 
and  sliced 

V2  cup  tiny  shell  macaroni 
Vi  cup  cracked  wheat  cereal 
1/4  cup  lemon  juice 

2  cups  fresh  spinach 
Lemon  slices  (optional) 

Rinse  beans.  In  a  4  V2 -quart  kettle  or 
Dutch  oven  combine  the  dry  beans  and 
3  cups  water.  Bring  to  boiling;  boil  2 
minutes.  Remove  from  heat.  Cover;  let 
stand  1  hour.  (Or,  soak  beans  in  water 

continued 


Special  offer. 
50c 


Oneida  Sample  Center 

P.O.  Box  9777,  New  Brighton,  MN  55 1 97 

Beautiful  beginnings  start  with  Oneida 
Stainless.  I  enclose  $.50  plus  $.25  postage 
and  handling  for  each  stainless  teaspoon 
ordered.  Offer  limited  up  to  three  spoons, 
one  spoon  per  pattern. 


Dact  1 

□  ALEXIS 

a  AMERICAN  COLONIAL 
D  ANTICIPATION 

□  CHATEAU 

D  CLASSIC  SHELL 
D  DOVER 


Q  FREDERICK  II 

□  HENLEY 

H  INDEPENDENCE 
D  JUILLIARD 
O  KINGSWOOD 
d  LOUISIANA 

□  MARQUETTE 


[J  MICHELANGELO 
□  PAUL  REVERE 
n  RIDGECREST 
DSATINIOUE 
i  1  SHELLEY 
[]  SHERATON 


Name 

Address 

(Please  print) 

City 

State 

Zip 

Add  sales  tax  for  N.Y.  &  Calif.  Offer  valid  only 
in  U.S.A.  &  P.R.  Allow  4-6  weeks  for  shipment. 
Expires  12/31/87.                                         BG037 
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□ONEIDA 


JUST  WHAT 
YOU  ALWAYS  WANTED. 

SECONDS. 

It  used  to  be,  one  serving  of  gravy  was  all  you  could  hope  for.  But  with 
Lawry's-  new  Seasoning  Blends,  you'll  have  enough  for  seconds.  And  then  some. 

What  more  could  you  ask  for? 

Six  varieties,  for  one  thing.  In  Mushroom,  Turkey  Chicken,  Onion  or  Brown 
creamy  style  gravies.  Plus  there's  a  tempting  Au  Jus.  And  now  each  comes  in  a 
new  tear-apart  double  pack. 

And  that's  not  all.  Because  there  are  some  things 
we've  left  out  of  our  gravies.  Things  like  artificial 
flavors  and  colors. 

Which  is  how  we  account  for  the  homemade  taste. 

So  no  matter  which  you  choose,      A%*#»\/te 
you'll  be  glad  there's  more  of  it.      LAW  R  ■  S 


NEW  RECIPES  THAT  WILL  CHANGE  YOUR  LIFE 


continued 

overnight  in  a  covered  pan.)  Drain 
beans.  In  the  same  Dutch  oven  combine 
beans,  onion,  curry  powder,  bouillon 
granules,  salt,  garlic,  and  8  cups  water. 
Bring  to  boiling;  reduce  heat.  Cover  and 
simmer  1  hour. 

Meanwhile,  in  a  small  saucepan  cook 
parsnips  in  a  small  amount  of  boiling 
water  about  10  minutes  or  till  very 
tender.  Cool.  Transfer  undrained  pars- 
nips to  blender  container  or  food  pro- 
cessor. Cover;  blend  till  smooth. 


Stir  pureed  parsnips,  carrots,  zucchi- 
ni, macaroni,  and  cracked  wheat  into 
bean  mixture.  Simmer  10  to  15  minutes 
more  or  till  vegetables  and  cracked 
wheat  are  tender.  Stir  in  lemon  juice. 
Top  each  serving  with  spinach  leaves 
and  a  lemon  slice.  Makes  6  servings. 

Nutrition  information  per  serving: 
229  caL,  11  g  pro.,  45  g  carbo.,  2  g  fat,  0 
mg  choL,  8  g  fiber,  306  mg  sodium.  U.S. 
RDA:  161%  vit  A,  29%  vit  C,  20%  thi- 
amine, 10%  niacin,  20%  iron,  and  18% 
phosphorus. 


SESAME  FISH  WITH 
BOK  CHOY  RELISH 

The  mustard-seasoned  bok  choy  relish 
has  no  fat  compared  to  11  g  fat  per  table- 
spoon in  tartar  sauce.  Steamed  cauli- 
flower flowerets  make  another  low-fat 
accompaniment — 
4  fresh  or  frozen  catfish  or 
orange  roughy  fillets  (1  pound) 

Va  cup  skim  milk 

1/4  cup  fine  dry  bread  crumbs 

Va.  cup  yellow  cornmeal 
1  tablespoon  toasted  sesame 

seed 
1  tablespoon  snipped  fresh 
coriander  or  1  teaspoon  dried 
cilantro,  crushed 

%  teaspoon  dry  mustard 

Vs  teaspoon  garlic  powder 
Dash  pepper 
Nonstick  spray  coating 
1  recipe  Bok  Choy  Relish 
Thaw  fish,  if  frozen.  Rinse  fish  and 
pat  dry  with  paper  towels.  Pour  milk 
into  a  shallow  dish.  In  another  shallow 
dish  combine  the  crumbs,  cornmeal, 
sesame  seed,  coriander,  mustard,  garlic 
powder,  and  pepper.  Dip  fish  into  milk; 
coat  with  crumb  mixture. 

Spray  a  13x9x2-inch  baking  pan  with 
nonstick  spray  coating.  Arrange  fish  in 
pan.  Bake  in  a  450°  oven  till  golden  and 
fish  flakes  easily  when  tested  with  a 
fork.  Allow  4  to  6  minutes  per  Vz  inch 
thickness.  Transfer  to  a  serving  platter. 
Serve  with  Bok  Choy  Relish.  Makes  4 
servings. 

Bok  Choy  Relish:  In  a  small  mixing 
bowl  combine  2  tablespoons  plain  low- 
fat  yogurt,  Vz  teaspoon  prepared  mus- 
tard, and  V&  teaspoon  pepper.  Stir  in  1 
cup  finely  chopped  bok  choy,  2  table- 
spoons sliced  green  onion,  and  1  table- 
spoon chopped  pimiento.  Serve 
immediately  or  cover  and  chill  for  up  to 
8  hours. 

Microwave  directions:  To  thaw  fro- 
zen fish  fillets,  in  a  12x7'/2x2-inch  mi- 
crowave-safe baking  dish  micro-cook 
fillets,  uncovered,  on  30%  power  (low) 
for  6  to  8  minutes  or  till  nearly  thawed. 
Drain.  Let  stand  10  minutes. 

Rinse  and  coat  fish  with  crumb  mix- 
ture as  directed.  Return  to  12x7Vfcx2- 
inch  baking  dish.  Cover  with  clear 
plastic  wrap;  vent  by  leaving  a  small 
area  unsealed  at  edge  of  the  dish.  Mi- 
cro-cook on  100%  power  (high)  for  5  to  7 
minutes  or  till  fish  flakes  easily  when 
tested  with  a  fork.  Transfer  to  a  serving 
platter.  Serve  as  directed  above. 

continued 
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promise: 
it's  at  the  heart  of 

eating  right. 


Recent  medical  evidence  has  shown  that  your  family's 
risk  of  heart  disease  can  be  reduced  by  lowering  their  serum 
cholesterol  levels.  And  because  both  cholesterol  and  saturated 
fat  can  raise  those  levels,  you  should  try  to  include  foods  that 
are  low  in  both  in  your  family's  diet. 

Like  Promise®  Spread.  Made  with  sunflower  oil,  it's  low  in 
saturated  fat  and  has  absolutely  no  cholesterol. 

Try  Promise.  It's  so  delicious,  your  whole  family  might 
just  have  a  change  of  heart  about  eating  right. 


)  1987  Lever  Brothers  Company 


GET  HEART  SMART. 


"Ifou  Americans 
Have  All  the  Luck." 


"When  I  want  the  great 
tasting  chicken  dishes  of  the 
world,  I  have  to  use  my 
British  passport.  And  that 
can  have  its  ups  and  downs. 
However,  this  is  not  true 
with  your  passport,  Tyson 
Chicken  Entrees.  Deli- 
cious international  meals. 
Prepared  with  tender,  juicy 
Tyson  chicken  and  served 
with  delightfully  elegant  side 
dishes.  Like  Chicken  Francais 
with  green  beans  almondine.  Incredibly  sumptuous! 
Unfortunately,  TysonChicken  Entrees  sell  only  in  America. 
Oh,  you  Americans  have  all  the  luck!" 


ROBERT  MORLEY  in  Paris 


Tyson 


Chicken  Entrees  . 

"fouR  Passport  to  a  World 

of  Great  Tastes. 


CukkmFran^ 


PASSPORT 


I 
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NEW  RECIPES 


continued  from  page  138 
Nutrition  information  per  serving: 

180  caL,  22  g  pro.,  9  g  carbo.,  6  g  fat,  65 
mg  choL,  1  g  fiber,  128  mg  sodium.  U.S. 
RDA:  11%  vit  A,  15%  vit  C,  12%  nia- 
cin, 34%  phosphorus. 

PORK  CHOPS  WITH 
SWEET-SOUR  CABBAGE 

4  pork  chops,  cut  3A  inch  thick 

(1  to  11/4  pounds) 
1/2  cup  water 

V2  of  a  small  head  red  or  green 
cabbage,  shredded  (3  cups) 
2  tablespoons  vinegar 

1  tablespoon  Dijon-style  mustard 
IV2  teaspoons  sugar 

Va  teaspoon  salt 

Va  teaspoon  caraway  seed 

2  small  green  apples,  cored  and 
cut  into  thin  wedges 

V2  cup  light  or  dark  raisins 

Trim  excess  fat  from  chops.  Place 
chops  on  unheated  broiler  pan  rack. 
Broil  5  inches  from  heat  20  to  25  min- 
utes or  till  no  longer  pink,  turning 
once.  In  a  large  saucepan  bring  water 
to  boiling.  Add  cabbage.  Cook,  uncov- 
ered, about  3  minutes  or  till  almost 
tender.  Drain;  return  to  saucepan. 

In  bowl  gradually  combine  vinegar 
and  mustard.  Stir  in  sugar,  salt,  cara- 
way seed,  and  dash  pepper.  Add  apples 
and  raisins;  toss  to  coat.  Add  to  cab- 
bage; toss  to  mix.  Cover;  cook  2  to  3 
minutes  or  till  apples  are  crisp-tender 
and  mixture  is  heated  through.  Serve 
chops  over  cabbage  mixture.  Serves  4. 

Microwave  directions:  Broil  chops 
as  directed.  Meanwhile,  in  a  2-quart  mi- 
crowave-safe casserole  combine  cab- 
bage and  2  tablespoons  water.  Micro- 
cook,  covered,  on  100%  power  (high)  5 
to  7  minutes  or  till  almost  tender,  stir- 
ring once.  Drain. 

In  a  medium  mixing  bowl  gradually 
stir  together  vinegar  and  mustard.  Stir 
in  sugar,  salt,  caraway  seed,  and  pep- 
per. Add  apples  and  raisins;  toss  to  coat. 
Add  to  cabbage;  toss.  Cook,  covered,  on 
high  for  2  to  3  minutes  or  till  apples  are 
crisp-tender  and  mixture  is  heated 
through.  Serve  chops  over  cabbage. 

Nutrition  information  per  serving: 
214  caL,  17  g  pro.,  20  g  carbo.,  8  g  fat,  50 
mg  choL,  4  g  fiber,  and  219  mg  sodium. 
U.S.  RDA:  54%  vit  C,  33%  thiamine, 
13%  riboflavin,  17%  niacin,  and  18% 
phosphorus. 

continued 
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Reynolds"  Oven  Cooking  Bags 


1    large  size  (14"x  20") 

Reynolds' Oven  Cooking  Bag 
'A  cup  flour 
1  V£  cups  your  favorite  barbecue 

sauce 
Vi  cup  chopped  onion 
Vi  cup  chopped  green  pepper 
3   pounds  pork  spareribs, 

fat  trimmed 

Preheat  oven  to  325°F.  Shake 
flour  in  large  size  (14"x  20") 
Reynolds  Oven  Cooking  Bag; 
place  in  13x9x  2-inch  bak- 
ing pan.  Roll  down  top  of  bag. 
Add  barbecue  sauce,  onion 
and  green  pepper.  Squeeze 
bag  gently  to  blend  ingredi- 
ents. Cut  ribs  in  serving-size 
pieces;  place  in  bag.  Turn  bag 
gently  to  coat  ribs  with  sauce. 
Arrange  ribs  in  an  even  layer. 
Unroll  bag  and  close  with 
nylon  tie;  make  6  half-inch 
slits  in  top.  Cook  1  Vi  hours 
or  until  tender. 

Note:  Sauce  will  cause  in- 
side of  bag  to  darken  in  color. 
This  is  a  normal  reaction  and 
does  not  indicate  burning. 
Makes:  4  servings 

For  FREE  recipes,  write: 
The  Reynolds  Wrap  Kitchens. 
P.O.  Box  C-32003,  Dept.  A-23. 
Richmond.  VA  23261-2003. 


Reynolds  E 
Oven  Cooking 


5  BAGS  S  TES  •  14  IN  x  20  M. 


Everything  cooks 
up  tender,  juicy  and 
delicious  all  by 
itself  in  a  Reynolds* 
Oven  Cooking  Bag. 
And  there's  no  messy  pan  or 
oven  to  clean.  That's  convenience! 

Another  quality  product  from  the  makers  of  Reynolds  Wrap' aluminum  foil 


_^ 


1986  JJ  Hershcy  foods  Corporouon 


Optical  illusion. 


It  may  look  little,  but  the  big  taste 

or  chocolate  in  a  Hershey's  Kiss  proves  that,  indeed 

appearances  can  be  deliciously  deceiving 


-HERSHEY'S  KISSES.- 
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continued 
BROWNIE-FRUIT  TORTE 

Nonstick  spray  coating 
1  cup  all-purpose  flour 
V«  cup  unsweetened  cocoa  powder 

1  teaspoon  baking  powder 
Va.  teaspoon  baking  soda 

Vt  cup  margarine 
%  cup  sugar 
%  teaspoon  vanilla 
2/a  cup  ice-cold  water 

2  egg  whites 

Vz  of  an  8-ounce  carton  reduced- 
calorie  soft-style  cream  cheese 

Vi  cup  diced,  fresh  tofu  (bean  curd) 
(3  ounces) 

1  tablespoon  sugar 

2  tablespoons  frozen  pineapple 
juice  concentrate 

1  1 1-ounce  can  mandarin  orange 
sections,  drained 

2  kiwi  fruits,  peeled  and  sliced 
Va  cup  sliced  strawberries 

1  slice  carambola  (star  fruit) 

(optional) 
Spray  an  8x1  Vz  -inch  round  baking 
pan  with  nonstick  spray  coating;  set 


aside.  In  a  medium  mixing  bowl  stir 
together  flour,  cocoa  powder,  baking 
powder,  and  baking  soda;  set  aside. 

In  a  large  mixer  bowl  beat  margarine 
on  medium  speed  for  30  seconds.  Add 
the  %  cup  sugar  and  vanilla;  beat  on 
medium  speed  till  well  combined.  Add 
dry  ingredients  and  cold  water  alter- 
nately, beating  on  low  speed  after  each 
addition.  Thoroughly  wash  beaters. 

In  a  small  bowl  beat  egg  whites  till 
stiff  peaks  form.  Fold  egg  whites  into 
flour  mixture.  Turn  into  the  prepared 
pan.  Bake  in  a  375°  oven  25  to  30  min- 
utes or  till  cake  springs  back  and  leaves 
no  imprint  when  lightly  touched.  Cool 
10  minutes  on  a  wire  rack.  Remove 
from  the  pan;  cool  completely. 

For  filling,  in  blender  container  or 
food  processor  combine  cream  cheese 
and  tofu.  Cover  and  blend  or  process  till 
smooth.  Stir  in  the  1  tablespoon  sugar 
and  the  pineapple  juice  concentrate. 

To  assemble  torte,  use  a  sharp  knife 
with  a  long  blade  to  carefully  cut  cake 
horizontally  into  2  layers.  Place  bottom 
half  on  a  serving  plate.  Spread  half  of 


the  cream  cheese  mixture  on  bottom 
half.  Top  with  mandarin  orange  sec- 
tions, reserving  six  sections  to  garnish 
cake.  Replace  remaining  cake  layer, 
cut  side  down.  Spread  remaining  cream 
cheese  mixture  on  top.  Arrange  re- 
served mandarin  orange  sections,  kiwi 
fruit  slices,  strawberries,  and  caram- 
bola on  top  of  torte.  Serves  10. 

Microwave  directions:  Cut  circle  of 
waxed  paper  to  fit  an  8x1  Vz  -inch  round 
microwave-safe  dish.  Spray  with  non- 
stick spray  coating.  Prepare  cake  bat- 
ter as  directed.  Micro-cook,  uncovered, 
on  50%  power  (medium)  9  minutes,  giv- 
ing dish  a  quarter-turn  every  3  min- 
utes. Increase  power  to  100%  (high). 
Cook  30  seconds  to  2  minutes  more  or 
till  cake  tests  done  (scrape  wet  surface 
with  wooden  toothpick  to  look  for  a 
crumb  texture).  Let  stand  5  minutes. 
Remove  from  baking  dish;  remove 
waxed  paper.  Continue  as  directed. 

Nutrition  information  per  serving: 
210  cal,  5  g  pro.,  33  g  carbo.,  8  g  fat,  7 
mg  chol,  1  g  fiber,  204  mg  sodium.  U.S. 
RDA:  36%  vit  C.  d 


Introducing  the  wonder  of  light  breads. 


Why  sacrifice  delicious  taste  to  save  calories? 

Taste  new  Wonder®  Light  bread  Soft,  fresh, 
full-size  slices.  Just  40  calories  each. 

Wonder  Light  has  so  much  good  taste,  it's 
truly  a  wonder. 


c  ISiF  CcmkiI  lititg  Ct 
■  **'  I!  1 1151900  uaowl  tl  CtHllMII  lung  Co 


WONDER 

LIGHT 


WONDER. 

LIGHT! 


:MR 


^      X 


1. 


"You're  so  light 
and  delicious, 
but  are  you  really 
cholesterol-free?" 


A  light, 

tempting  dessert 

you  deserve. 

Indulge! 


> 


*       "Would  an  angel  lie? 


General  Mills.  Inc.  1986 
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Bring  home  something  special  for  dinner  tonight: 


» 
» 


• 


• 


:£* 


l® 


»*. 


'*»Oi 


ioco, 


*%g 


Rich,  luscious, 

4 

to  make 

only 

Jell-O' 

creamy,                                         c 

my  dinner 

ten  minutes 

Rich  &  Luscious 

chocolate, 

special. 

to  prepare- 

Mousse, 

a  deliciously                                      1 

t  comes  in 

just 

a  perfect 

light                                           t\ 

vo  flavors: 

whip  up 

dessert 

mousse                                     cho 
tw**~.  inll  r\-  ;.. 

colate  fudge 
i 

a  package 

"iL       -  Ml. 

is  in  the  bag. 

from  Jell-U    is 
a  wonderful                                      < 

and 
:hocolate. 

with  milk. 
In  fact, 

o 

way                                           ^ 

md  it  takes 

» 

vhen  you  buy 

GENERAL 
f°°°* 

ol Foods i 


Good  Seasons! 
The  Brightest  Lite  Of  All. 


/ 


LITE  IDEAS  SO  CREATIVE, 
THEY'RE  SIMPLY  BRILLIANT 

Rich,  delicious  salad  dressings  with  just 

25  calories  per  serving*?  It's  easy  when  you  start 

with  the  special  blend  of  herbs  and  spices 

in  Good  Seasons®  Lite  and  add 

your  own  ingredients. 


^^  LITE  ORIENTAL  DRESSING. 

^^^«  B  Pour  V*  cup  pineapple  or 
jg^^tk       ^p    opple  juice,  2  Tbs.  vinegor 
and  'As  cup  water  into  a  jar 
^m^  Add  one  pkg.  GOOD 
>^T      SEASONS*  Lite  Italian  Mix.  Cover 
and  shake  Add  2  Tbs.  salad  oil,  2  tsp. 
soy  sauce  and  2  tsp.  sesame  oil.  Shake 
LITE  CREAMY  DIJON  DRESSING 
Add  2  Tbs  Dijon  Mustard  to    ^ 
Lite  Creamy  Dressing  recipe    1 

LITE  CREAMY  DRESSING. 
Blend  1  cup  plain  yogurt, 

^^^^    [/}  cup  skim 
flfel  milk  and  [A  cup' 
^^T     mayonnaise  with  one  pkg. 
GOOD  SEASONS*  Lite 
Italian  Salad  Dressing  Mix 

•Serving  sue  equals  I  tablespoon 


Good 
Seasons 


lite 

Italian 
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FOOD 


\  PRIZE 


|  TESTED 
RECIPES 


^Krrc^ 


THIS  MONTH'S  CATEGORIES 


Sauces  and  Relishes  for  Meats 
Apple  Desserts 

When  serving  a  juicy  piece  of  meat,  do  you  spoon  on 
a  homemade  sauce  or  relish?  What  luscious  dessert  do 
you  make  when  the  ail-American  apple  is  in  season? 

Send  us  your  recipes — you  could  be  a  winner.  Two  Cooks  of 
the  Month  receive  $100  each,  two  Runners-Up  receive  $50 
each,  and  six  Honor  Roll  winners  get  $25  each.  Recipes  will 
be  pictured  on  the  Prize  Tested  Recipe  pages  next  October. 
Winners  receive  a  certificate  and  six  copies  of  their  recipe. 

HINTS  TO  HELP  YOU 

Sauces  and  Relishes  for  Meats:  A  delicious  cut  of  meat 
deserves  a  tasty  embellishment.  Is  your  sauce  or  relish  low- 
calorie  or  low-sodium?  Hints:  Dijon-style  chutney, 
creamy  caraway  sauce,  thyme  relish. 


Apple  Desserts:  Your  original,  homespun  recipe  should 
be  brimming  with  any  apple  product  from  fresh  apples  to  ci- 
der to  dried  slices.  Can  it  be  made  ahead?  Is  your  dessert  low 
on  sugar,  high  on  fiber?  Tips:  bourbon  baked  apples,  ap- 
ple-pear mousse,  squash-apple  pudding,  apple  pie  ice. 

WINNERS  IN  THIS  ISSUE 

(See  recipes  on  pages  145  and  146.) 

Cooks  of  the  Month 

Sherie  Miklas,  Pittsburgh,  Pa. 

Ella  C.  Stivers,  Houston,  Tex. 

Runners-Up 

Barbara  J.  Hodgson,  Elkhart,  Ind. 

Tammie  Nissim,  San  Rafael,  Calif. 

Honor  Roll 

Maryann  Arthur,  Tucson,  Ariz.;  Barbara  Barran,  University 

City,   Mo.;   Mary   Gennari,   Santa   Clara,   Calif;   Claudia 

Katzenberger,  Stateline,  Nev.;  D.  Lobdell,  Fairfield,  Conn.; 

Joyce  Rudowski,  Cincinnati,  Ohio. 

CONTEST  RULES 

1 .  Clearly  type  or  print  your  name,  address,  and  recipe  marked  "Octo- 
ber Sauces  and  Relishes  for  Meats"  or  "October  Apple  Desserts." 

2.  Specify  brand  names  of  food  products  you  use.  3.  Include  50  to 
1 00  words  about  the  origin  of  the  recipe.  4.  If  your  recipe  is  purchased, 
you  give  Meredith  Corporation  the  right  to  use  the  recipe,  your  name, 
and  hometown  in  any  manner  for  as  long  as  we  wish.  5.  Entries  must 
be  postmarked  by  midnight,  March  31,  1987.  If  recipe  duplicates  are 
submitted,  the  one  earliest  postmarked  will  be  judged.  6.  We  reserve 
the  right  to  adjust  and  edit  winning  recipes.  7.  Address  the  recipes  you 
enter  to  8710  Food  Department,  Better  Homes  and  Gardens,  Des 
Moines,  IA  50336.  8.  All  entry  materials  become  the  property  of  the 
Meredith  Corporation.  M 
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If  all  kids  were  born  alike,  we'd  only  put 
one  kind  of  candy  .in  every  bag. 


r#- 


\     / 


N> 


\mm 


Assorted 

Miniatures 


Assorted  Hersheys  Miniatures.  Everyone's  got  a  favorite. 


HERSHirs 


II 


WHETHER  VOU 
SWEEP  WIPE, 

IYIOP  DUST, 
SCRUB.WRING, 

OR  RINSE, 
O-CEDAR IYIAKES 

VOUR  LIFE 


99 


O-Cedar  is  continually  looking 
for  innovative  ways  to  make 
products  that  clean  better,  han- 
dle easier,  last  longer,  and  give 
you  more  value  for  your  mon- 
ey. That's  why  O-Cedar  is  Amer- 
.  ica's  number  one  selling  line  of 
household  handle  goods.  And, 
that's  why  we  can  pro-  ^^ 
mise  you  "satisfaction  /|\ 
guaranteed,  or  your 
money  back."* 


cedar 


O-CEDAR  IYIAKES  VOUR  LIFE  EASIER. 

'Fordelailscall  I  -800-632-1684.  ©  1987TheDrackeUCompany 


TRAVEL 


MOTOR-HOME 
RENTALS 

THE  FAMILY  WAY  TO  TRAVEL 

By  Barbara  Humeston 


Where  do  you  find  a  motor- 
home  rental  firm? 

Renting  a  motor  home  is  almost  as 
easy  as  renting  a  car.  Nationwide  firms 
specialize  in  motor-home  rentals,  as  do 
local  recreational  vehicle  dealers  and 
even  private  owners.  Travel  agents  sell 
packages  that  let  you  fly  to  and  from 
where  you  pick  up  your  motor  home. 
Also,  you  can  rent  a  unit  at  one  spot 
and  drop  it  off  at  another.  Because  mo- 
tor homes  guzzle  gas,  cross-country 
touring  is  expensive.  So,  focus  your  trip 
on  one  area,  such  as  the  Rockies. 

What  do  you  get  in 
a  rental  unit? 

Rental  rigs  range  from  17  to  35  feet 
and  sleep  four  to  eight  people.  You'll 
have  a  fully  equipped  kitchen,  eating 
and  sleeping  areas,  a  toilet,  and  a  bath- 
room sink.  Luxury  units  include  televi- 
sions, microwave  ovens,  hot-water 
showers,  and  stereos.  Most  units  have 
low  mileage  and  are  well  maintained. 

How  does  the  unit  handle? 

With  automatic  transmission  and 
power  steering  available  on  most  mod- 
els, you  don't  have  to  be  a  wizard  be- 
hind  the  wheel   to   handle  a   motor 


home.  Driving,  at  first,  can  be  intimi- 
dating if  you're  accustomed  to  a  com- 
pact car.  But  rental  agents  usually  give 
instructions  and  go  for  a  spin  with  you 
before  you  start  out.  Agents  also  dem- 
onstrate the  ins  and  outs  of  the  water, 
electrical,  and  sewage  systems. 

With  a  little  practice,  you'll  be  driv- 
ing like  a  pro.  Grades  too  steep  for  mo- 
tor homes  to  climb  usually  are  posted 
so  you  can  avoid  them.  If  high  winds 
make  your  rig  unstable,  just  pull  over 
and  wait  them  out. 

What's  the  price  of  the 
rental  unit? 

Rental  rates  vary  with  the  season, 
location,  size  of  the  motor  home,  and 
dealer.  In  Denver,  for  example,  Alt- 
mans  America  rents  24-footers  (ade- 
quate for  a  family  of  four)  in  summer 
for  about  $520  a  week  and  18  cents  a 
mile.  You  buy  the  gasoline.  Fully 
equipped  33-footers  can  rent  for  more 
than  $1,000  a  week,  plus  25  cents  a 
mile.  Generally,  rentals  are  available 
by  the  day,  week,  or  weekend.  Though 
you  may  get  cheaper  rates  from  private 
owners,  you'll  be  on  your  own  when  it 
comes  to  service,  insurance,  and  check- 
ing out  the  unit. 
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Join  the  motor-home  rental 

boom!  In  your  sleek  rented  rig,  you 

travel  at  your  own  pace,  enjoying  most  of 

the  amenities  of  home.  There's  no  packing  and 

unpacking  at  every  stop;  you  can  visit  areas  where 

there  are  no  accommodations;  and  even 

while  you  are  under  way,  there's 

plenty  of  room  to  roam. 


O 


WHO'S  BIG  IN  THE 
RENTAL  BUSINESS 

Each  of  these  three  firms  rents  motor  homes 
at  two  dozen  or  more  locations: 


rr     ;     RV  Brochure, 

UUHn503    Dept    BHG 
Box    21506,    »r       85Q36 

Phoenix,     vof^THaUi     is 
the  largest  cham^h    ^ 

locations  in  «** 
Canada,  renting  5,W 

„o  The  company  "ll 
^xteSve  emergency  re- 
an  extensive  a 

pair  network,  as  well 
fly4riveprograr^____ 

Boldu»nJT"       park,  CA 
9l706-5877(»'  than  30 

^Uar^veandrau-dnve 

va.  for  renters- 


Qls'  7^0  NW.  34th  S^Z1' 
""<>  FL  (800/327478^ 
Canada      Ml,      //78>  m 

7799)^ThiRC^11      8<H>/327. 

tj°n  ^r^zT, Vaca- 

^  discount  to  KOAVr 
Card  holders.  aJue 

*WW      ■^SSlOlarZ 

under  '|>;*T*»i!, 


HEXTTO 

LKHT&THRSTC 

STRING  MOPS 

ARE  ALL  WEI. 

That's  because 
the  O-Cedar 
Light&Thirsty 
mop  has  unique, 
durable  cloth 
strips  that  are 
20%  more  absor- 
bent than  mop 
strings.  Plus,  it's 
machine  wash- 
able and  dryable,  lightweight, 
and  non-shedding.  Try  Light  & 
Thirsty  from  O-Cedar.  ^^ 
The  best  mop  you've  ^j\ 
ever  used,  or  your 
money  back* 


cedar 
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O-CEDAR  mAKES  YOUR  LIFE  EASIER. 

•Fordetailscalll-800-632-1684    <  l987TheDrackeltCompany 


Orttfo?VS 


means 

no 

ugs 


■i  and  garden 
are  a  thing  of  beauty.  Wi 
.great  result 


When  it 
insects, 
ORTH 
sure  thi 

That's  Dec™         kngoing  r^l 
products  that  jot|      pbetter  than  other 
From  sprays  that  spread  to  protect  plant  surfac 
completely,  to  formulations  that  release  their  ingred- 
ients in  solution  for  a  quick,  sure  effect.  Even  otff 
packaging  is  better — specially  designed  to  prevent 
breaks,  leaks  or  spills  and  insure  ease  of  handling 

And  we  put  the  same  expertise  to  work  to  make 
sure  you  can  use  all  our  products  with  confidence 
in  the  environment  around  your  home. 

With  insect  killers,  the  wrong  choice  means 
the  damage  to  your  lawn  and  garden  continues. 
ORTHO  insect  killers  are  the  formula  for  beautiful 
results.  RSfl 


Always  follow  label 
directions. 

©1987  Chevron 
Chemical  Company. 
All  rights  reserved. 


Ortho 

Chevron  Chemical  Company 


£ 


You're  better  off 
with  Ortho. 


Start  with  your  own  cooKed  pasta  an 
of  olive  oil,  and  let  a  packet  of  new  Pasta  Prima™  add 
the  heart  of  authentic  Italian  flavor 

Real  oregano.  Fragrant  basil.  Mouthwatering  garlic. 


:d  together  by  McCormick*/Schilling,* 
the  herb  and  spice  masters. 

Try  creamy  Alfredo,  zesty  Marinara,  lively  Pesto, 
and  Pasta  Salad  Vinaigrette  dressing  blend,  too. 


V\  SAI  AD 
.  Ill 

M 


PESTO 


rf-kit/tl r/ '»/*"( 

HERB& 

mnA  MJ  *.!*  t         J 

*$uL 

. 


I 
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Wppin' 

JRresh 


» 


Freshness  Is  A  Matter  Of  Degrees. 

New  Dippin'  Fresh™  Dipping  Sauces  are  frozen  to  keep  the  taste  fresh,  without 
preservatives  or  artificial  ingredients.  Thaw  at  room  temperature  or  pop  in  your  microwave 
for  just  60  seconds  to  release  all  the  original  goodness.  Look  for  Chinese    ^%  ^ 
Plum,  Honey  Apple,  and  other  tasty  flavors  in  your  ^^^flHM  J§S^ 
grocers  freezer.  ^^«  >®^i 

New  Dippin' Fresh™  Dipping  Sauces.  '  ^     ^^ 

Frozen  For  Freshness.  ^men 
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REMODELING 


FIXED  UP  FOR  FUN,  PERFECT  FOR  PLAY 


Children  delight  in  a  special  play 
spot,  kid-scaled  and  close  to  the 
family  action.  A  first-floor  play 
room  lets  them  spread  their 
wings — without  spreading  clutter. 

This  play  center  (right)  lies  just  off 
the  kitchen,  with  its  own  shuttered 
door  to  the  backyard.  As  a  result,  little 
feet  can  run  from  swing  set  to  cookie 
jar  without  a  single  step  into  the  living 
area.  Kitchen  activity  is  close  by,  so 
children  don't  need  to  wander  out — 
toys  in  tow — to  search  for  company. 

KIDS'  STUFF 

Furnishings  cater  to  junior  needs. 
Kids  can  play  at  a  long,  low  table  or 
watch  television  from  a  sturdy  seating 
bench.  A  storage  wall  helps  organize 
toys  and  treasures,  and  there's  more 
storage  in  drawers  built  in  the  base  of 
the  seating  bench.  Crayon-bright  colors 
keep  the  space  cheery:  vivid  blue  mold- 
ings, red  seat  cushions,  and  a  multicol- 
ored grid  wall  covering.  98 


With  toys  and  table,  bench  and  blackboard,  this  room  is  made  for  fun. 
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iscover  where  todays 


MEBIT 

^^*J1  Ultra  Lights 

I  *  'f  : 


Kiirai 


Ultra  fresh  Ultra  smooth  Ultra  flavor 


Kings:  5  mg  '  tar,  0.5  mg  nicotine —100*s:  6  mg  "tar," 
0.6  mg  nicotine  av.per  cigarette,  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


"Revere,  your  cutlery  is 
as  sharp  as  your  cookware!" 


<r**v. 


"I've  never  known  cutlery  to  stay  sharp 
so  long.  I've  used  your  cookware  for  years. 
Now  111  be  using  your  knives,  too!" 

Barbara  Handlon,  Evanston,  Illinois 

Revere  Cutlery  is  made  of  molybdenum 
stainless  steel  for  superior  strength  and 
flexibility.  The  knives  stay  sharp  longer,  .,_ 
resharpen  easier  and  cut  with  a 
precision  not  possible  with  most 
other  blades.  Dishwasher 
safe,  and  a  25-year 
limited  warranty. 


REVE 

»  WAIvC*    «     The  choice  in  cookware 
* «  »  *  ®     anc'  cut'ery- 


Handles  are  molded  onto  the  full  tang, 
to  stay  on  securely. 
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Easy-to-do  Cross 

Stitch  ...Yours  for 

ONLY  $8.99! 


The  authenticity  of  this  18th-century  sampler 
is  delicately  revived  in  a  quick-to-do  stamped 
cross-stitch.  Exclusive  kit  includes:  special 
wrinkle-resistant  fabric;  6-strand  long  fiber  cot- 
ton floss  in  green,  red,  brown,  blue,  lavender 
and  yellow;  custom-molded,  ready-to-hang  Co- 
lonial Green  frame;  clear  instructions.  Measures 
9"  x  12"  and  is  a  perfect  accent  for  den, 
bedroom,  living  room  and  hall. 

100%  MONEY-BACK  GUARANTEE 

if  not  completely  satisfied! 


Home  is  Where 
the  Heart  is 

Available  ONLY  from 
Better  Homes 
and  Gardens" 

HOW  TO  ORDER 

1.  Specify  No.  27742  Cross  Stitch  Sampler  $8.99 
plus  $1 .50  shipping/handling.  Include  sales  tax* 
if  applicable. 

2.  Send  name,  address,  order  and  remittance  to: 


Better 
Homes 

.Mill*  J.U'I.    II'. 


sikmiink; 
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Locust  at  17th 
Dept.  2AD,  Box  374 
Des  Moines,  IA  50336 


'TAX  NOTE  We  are  required  to  collect  and  pay  STATE  taxes  in  Arizona. 
Connecticut,  Florida.  Illinois.  Iowa,  Kansas,  Michigan,  Missouri,  New 
Mexico,  Pennsylvania,  Wisconsin  We  are  required  to  pay  STATE 
LOCAL  taxes  in  Calilornia.  Georgia,  New  York,  Ohio,  Tennessee, 
Texas,  Virginia,  Washington 


NEW    PRODUCTS 


JUST  OUT! 


FOR  YOUR  HOME 
AND  FAMILY 


Keep  this  light  in  your  trunk. 

SAFETY  FLASHER 

Add  legs  to  raise  lights  to  17  inches. 

Flashing  lights  could  save  your  life  in 
a  nighttime  emergency.  Firefly"  al- 
ternates flashing  lights  for  better  visi- 
bility even  in  unfavorable  weather 
conditions.  The  unit  operates  on  six  D- 
size  batteries  or  the  cigarette  lighter. 

Firefly,  about  $30.  Firefly  International  Mar- 
keting, Inc.,  Dept.  BH,  7300  Lincolnshire  Dr., 
Sacramento,  CA  95823. 


x>oooooo<xxxxxxxxxxxxxxxxxxxx 


Automatic  lights  when  hands  are  full. 

LIGHT  BY  SOUND 

Order  your  lights  to  turn  on! 

Snap  your  fingers  or  just  sing  out  and 
you  can  turn  your  lights  on  indoors 
or  out.  AudioLites  convert  switches  or 
outlets  into  fixtures  that  respond  to  a 
preset  noise  level  to  turn  lights  on.  You 
can  also  manually  turn  lights  on  or  off. 
For  outdoor  security,  screw  an  Au- 
dioLite  into  any  standard  lamp  socket. 
AudioLites,  about  $25.  Tim  Simon,  Inc., 
Dept.  BH,  25  Tiburon,  San  Rafael,  CA  9490 1.1 
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TRAVEL  WEST 


CALIFORNIA'S 
WONDERLANDS 


Travel  to  the  wild  northeastern  sec- 
tion of  California,  and  endless 
sweeps  of  forests,  mountains,  and 
deserts  greet  you  at  every  turn.  Mys- 
terious caves  and  volcanic  forma- 
tions can  be  found  around  each  bend. 

Mighty  volcanoes 

Lassen  Volcanic  National  Park  is  a 
good  spot  to  begin  your  trip.  The  park's 
centerpiece  is  10,457-foot  Lassen  Peak, 
a  volcano  that  last  erupted  more  than 
60  years  ago.  You'll  be  reminded  of 
moonscapes  as  you  hike  among  the 
black  lava  formations. 

Elsewhere  in  the  park,  more  earthly 
scenes  await:  waterfalls  plunge  into 
rocky  gorges,  deer  graze  in  fields  of 
wildflowers  and  pine  forests. 

Kids  can  become  Lassen  Junior 
Rangers.  The  two-hour  program  meets 
several  days  a  week  during  summer 
and  introduces  youngsters  to  the  ways 
of  the  wilds. 

From  late  May  to  October,  you  can 
drive  through  the  western  third  of  Las- 
sen. The  30-mile  route  takes  you  from 
6,600  feet  to  8,500  feet,  with  splendid 
views  along  the  way. 

But  the  best  way  to  get  acquainted 
with  the  park  is  to  hike  some  of  its  150 
miles  of  trails.  Try  the  1  Mi-mile  climb 
along  Hat  Creek  to  Paradise  Meadows, 
awash  with  wildflowers.  Or,  take  an 
hour's  stroll  around  Manzanita  Lake  to 
view  the  area's  varied  bird  population. 

There  are  seven  campgrounds  in  the 
park.  Or,  try  Drakesbad  Guest  Ranch, 
northwest  of  Chester,  off  State-36. 

You'll  also  find  good  motels  in  Red- 
ding, 46  miles  west  of  Lassen,  and  in 
Susanville,  56  miles  east. 

At  the  top  of  the  world 

North  of  Lassen,  the  snowy,  14,162- 
foot  hulk  of  Mt.  Shasta  is  the  main  at- 
traction  of  huge   Klamath   National 

continued 
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Forest.  In  summer,  professional  guides 
and  outfitters  can  take  you  into  the 
backcountry  to  camp  or  to  fish  legend- 
ary trout  streams  like  Hat  Creek.  At 
least  one  firm  uses  llamas.  You  do  the 
hiking  while  your  cute,  docile  llama  fol- 
lows behind,  carrying  your  gear.  Infor- 
mation,- Shasta  Llamas,  Box  1137, 
Dept.  BHG,  ML  Shasta,  CA  96067. 

Lodging  includes  motels  in  Burney. 
Or,  you  can  camp  near  the  waterfall  at 
McArthur-Burney  Falls  State  Park. 

Rivers  of  stone 

A  fascinating  but  little  visited  park- 
land, Lava  Beds  National  Monument, 
lies  just  south  of  the  Oregon  border. 
Rivers  of  hardened  lava  interrupt  the 
landscape. 

For  an  offbeat  adventure,  explore 
some  of  the  300  caves  formed  as  the 
lava  cooled.  One  cave  is  lighted;  to  see 
the  others,  borrow  powerful  flashlights 
at  the  monument  headquarters. 

The  Tule  Lake  National  Wildlife  Ref- 
uge is  home  to  myriad  waterfowl  and 
raptors,  including  600  bald  eagles  who 
winter  here.  In  spring  and  fall  they  are 
replaced  by  millions  of  migrating  birds. 

Your  best  bet  for  motel  accommoda- 
tions is  in  Klamath  Falls,  just  across 
the  Oregon  state  line. 

Getting  there 

Redding,  the  area's  hub  city,  lies 
about  200  miles  north  of  San  Francisco 
and  about  350  miles  south  of  Portland, 
Oregon.  Several  airlines  fly  to  Redding, 
and  rental  cars  are  available  there.  In- 
formation: Shasta  Cascade  Won- 
derland Assoc,  Dept.  BHG,  1250 
Parkview  Ave.,  Redding,  CA  96001. 
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CALIFORNIA 


Northwest  California's  natural  wonders 
are  an  easy  driving  distance  apart. 


WYOMING'S 
QUIET  CORNER 

Though  vacationers  flock  to  the 
forests  and  peaks  of  northwestern 
Wyoming's  Yellowstone  and  Grand 
Teton  national  parks,  nature's  handi- 
work of  a  different  sort  awaits  in 
southwestern  Wyoming.  In  this  high- 
desert  country,  convenient  to  the 
state's  main  east/west  artery  (1-80), 
dramatic  buttes  meet  powder  blue 
skies,  wild  horses  roam  sage-cov- 
ered hills,  colorful  sailboats  dot  a 
huge  artificial  lake,  and  the  Old  West 
comes  to  life  along  back  roads  and  in 
tumble-down  ghost  towns. 

Westward  ho  on  1-80 

Flaming  Gorge  National  Recreation 
Area  (accessible  from  the  interstate)  at- 
tracts lots  of  folks  to  Wyoming's  quiet 
corner.  Some  200,000  acres  have  been 
set  aside  for  on-the-water  fun.  At  Flam- 
ing Gorge  Lake,  limestone  towers  and 
cliffs  carved  by  wind  and  water  over 
the  centuries  create  eerie  shapes  whose 
colors  shift  throughout  the  day. 

You  can  swim,  water-ski,  or  fish  in 
the  lake's  crystal  blue  waters.  Area  ma- 
rinas rent  boats,  water  skis,  and  fishing 
gear.  Fishing  rewards  you  with  catches 
of  Mackinaw,  rainbow  trout,  or  Kokan- 
ee  salmon  (you'll  need  a  Wyoming  or 
Utah  fishing  license).  But  many  folks 
prefer  simply  to  float  along  the  Green 
River  just  below  the  lake  dam.  Nearby 
outfitters  rent  rafts  (no  permit  or  guide 
is  necessary). 

Attractions  on  dry  land 

From  the  town  of  Green  River,  Wyo- 
ming, paved  roads  lead  around  the 
lake,  which  spills  over  into  northern 
Utah.  Short  spur  roads  go  to  lakeside 
campgrounds,  beaches,  and  the  Sheep 
Creek  Canyon  Geological  Area.  There, 
enormous  rock  formations  resemble 
the  ruffled  pages  of  some  giant  book. 

Visitor  centers  at  Red  Canyon  Vista 
and  Flaming  Gorge  Dam  show  inter- 
pretive movies,  and  rangers  are  there 
to  answer  visitors'  questions. 

The  national  recreation  area  has  17 
campsites,  some  right  at  the  water's 
edge.  You'll  find  motels  near  both  visi- 
tor centers.   Information:  Flaming 


Wyoming's  quiet  corner  makes  a  great 
stop-off  on  a  cross-country  drive. 

Gorge  National  Recreation  Area, 
Box  278,  Dept.  BHG,  Manila,  UT 
84046. 

Heading  for  the  hills 

Following  1-80  farther  west  into  Uin- 
ta County,  you'll  travel  through  can- 
yons and  sagebrush-covered  hills.  In 
the  distance,  the  purplish  Uinta  Moun- 
tains come  into  view.  Back  roads  mean- 
der through  valleys  dotted  with 
cottonwoods  and  framed  by  peaks. 

The  area  is  rich  in  history.  In  the 
1800s,  fur  traders  and  Indians  gathered 
each  summer  near  the  community  of 
Lonetree  for  a  kind  of  pioneer  trade 
convention.  Later,  the  Immigrant  Trail 
passed  through  these  parts,  leading  set- 
tlers and  fortune  seekers  deep  into  the 
western  frontier.  At  Fort  Bridger  State 
Historic  Site,  a  museum  depicts  these 
early  days  with  artifacts  and  interpre- 
tive displays.  Just  nine  miles  west  is 
the  original  roadbed  of  the  Union  Pacif- 
ic, the  rail  line  that  first  traversed  the 
continent  in  the  19th  century. 

You  can  hike  or  drive  the  now-aban- 
doned track  site  to  the  ghost  town  of 
Piedmont.  Remains  of  railroad  ties  lie 
scattered  about,  and  here  and  there  are 
the  original  trails  worn  by  Pony  Ex- 
press riders. 

Even  in  this  area,  you're  never  far 
from  1-80,  that  modern  pathway  west. 
Motels  and  campgrounds  can  be  found 
along  its  route,  with  an  easy  connection 
(via  US-189  North)  to  Grand  Teton  and 
Yellowstone  national  parks. 

Information:  Wyoming  Travel 
Commission,  Dept.  BHG,  1-25  at  Col- 
lege Dr.,  Cheyenne,  WY  82002;  or  Wy- 
oming Recreation  Commission, 
Dept.  BHG,  Herschler  Bldg.,  122  W. 
25th  St.,  Cheyenne,  WY  82002.  D 
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-Dennis  Hanson 
Bend,  Oregon 

-Bill  Hughes 

Los  Angeles,  California 

-Rick  Sanders 
Bedfordshire,  England 

-Dewitt  Jones 
Bolinas,  California 
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W IK)  SfG  L116SG  pGOplG    Because  we  asked  them.  We  are  the  Utah  Travel 

/inH  whv  ATP  thPV  ^/IViriQ    Council,  the  state's  tourism  promotion 
dllU  Wliy  dlC  LllCy  paying    agency.  They  are  all  noted  journalists, 

those  things  about  Utah?  and  we  invited  them  individually  to  tour 

0  different  parts  of  our  state  with  their 

families.  We  paid  their  expenses  and  suggested  itineraries.  In  return,  we  asked  only  that 
they  keep  a  diary  and  give  us  a  1,000-word  report  on  their  honest  impressions  of  a  Utah 
vacation.  What  follows  is  not  advertising  copy,  but  their  objective  opinions  about 
y  vacationing  here.  We  hope  you'll  like  $hat  they  wrote  about  and  photographed.  Then 
^eto  Utah  yourself  this  year.  Wed  love  to  welcome  vou. 
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Zion  Narrows  in  Zion  National  Park. 

with  the  meandering  little  Virgin  River 
trickling  along  helow.  Yet  it  was  the 
pipsqueak  little  Virgin,  frightfully  ram 
bunctious  in  her  youth  (and  pretty 
wild  today  on  occasion),  that  scoured 
out  the  mammoth  canyon  you  see. 

Like  most  of  Utah's  Parks,  a  great  deal 
of  the  beauty  and  drama  can  be  seen 
right  from  your  car,  thanks  to 
remarkable  road  engineering  that  links 
the  top  attractions  without  distracting 
from  the  grandeur  of  the  Park.  And  in 
all  Parks,  a  series  of  easy  to  difficult 
trails  (so  marked  in  guidebooks  and 
maps)  allow  you  to  stretch  your 
legs. .  .and  your  imagination. 

Looking  at  a  map,  Zion  and  Bryce 
appear  so  close  you  fear  a  sameness  in 
the  landscape.  Nothing  could  be  further 
from  the  mark.  Zion  is  massive,  soaring; 
Bryce  is  delicate,  ethereal.  The  approach 
to  Bryce  is  both  dramatic  and  deceptive. 
First  Route  12  wends  through  colorful 
Red  Canyon . . .  then  on  into  the  Park 
and  groves  of  towering  Ponderosa  pine 
until  the  earth  suddenly  drops  off  into  a 


weird  landscape. .  .at  first  almost  gro- 
tesque, but  soon  changing  to  en- 
chanting. 

We  spent  hours  here;  me  studying 
the  rock  strata,  fault  lines  and  other 
geological  oddities,  trying  to  educate  my 
wife  on  erosive  qualities  of  sandstone 
and  limestone.  But  she  preferred  to 
spend  her  time  picking  out  formations 
that  looked  like  a  castle,  a  camel,  a  sit- 
ting gopher  or  her  Uncle  Stanley.  .  .the 
fat  one  with  the  funny  hat. 

She  also  goofed  up  reading  the  map 
and  directed  us  to  Sunrise  Point  to  watch 
the  sun  set.  It  was  still  spectacular.  But 
that's  my  wife.  That's  Utah. 

Unlike  Bryce,  you  can  see  Capitol 
Reef  National  Park  looming  up  on  you 
all  the  time.  Giant  cliffs  and  towering 
rock  battlements  close  in  and  evoke  a 
feeling  of  travel  amidst  a  lunar  land- 
scape. .  .only  you  escape  into  an  oasis 
called  Fruita,  an  early  Mormon  fruit- 
growing community  turned  National 
Park  campground. 

Unless  you  have  a  grasp  of  geology 
and  such  things  as  reefs,  domes  and 
anticlines  (vastly  different  from  Uncle 
Stanley,  I  told  my  wife)  you  won't  com- 
prehend the  enormity  of  Capitol  Reef. 
That  doesn't  necessarily  have  to  limit 
your  impressions  of  grandeur.  If  you 
don't  mind  some  gentle  hikes,  or  if 
you'rea4-wheelingbuff,  this 
270,000-acre  park  opens  up  to  views  of 
overwhelming  majesty. 

Arches  National  Park  is  next  on  the 
Utah  agenda  of  splendor  and  if  you 
didn't  understand  the  primeval  forces 


that  created  Capitol  Reef,  you'll  never 
believe  what  created  Arches. 

Imagine  being  told  that  one  solid 
mile  of  sandstone  stood  over  your  head 
only  to  be  eroded  away  to  leave  the  90 
some  arches,  and  assorted  other  odd 
shapes,  cliffs,  spires  and  balanced  rocks. 
Mind-boggling  stuff.  It's  like 
Michelangelo  is  supposed  to  have  said 
about  carving  his  masterpiece,  David. . . 
"just  cut  away  everything  that  doesn't 
look  right." 

Within  Arches,  the  18-mile  park  road 
provides  easy  access  —  and  views  —  of 
many  of  the  arches.  But  that's  just  the 
hors  d'oeuvres.  The  most  dramatic  and 
enchanting  areas  are  best  seen  from  one 
or  more  of  the  park's  seven  trails. 

Canyonlands  is  Utah's  newest 
National  Park  and  it  takes  some  seeking 
out,  as  only  two  access  routes  suitable 
for  family  car  or  RV  lead  into  the  vast 
337,570  acres  of  canyon  country. 
Easiest  is  that  into  the  plateau  area  called 
Islands  in  the  Sky,  which  provides  vistas 
rivaling  any  in  the  world.  Fine  camping 
too.  Excellent  hiking  and  even  better 
four-wheeling  can  be  found  at  the 
southern  entrance  to  the  park  which 
leads  to  The  Needles  section. 


Bill  and  Betty 
Hughes  stroll 
in  front  of 
rustic  Bryce 
Canyon  Lodge 
just  a  few  steps 
away  from  the 
breathtaking 
overlook  of 
Bryce  Canyon 
National  Park. 
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Canyonlands  National  Park  features  the  intricate  natur; 
Arch  (right)  and  a  grand  overview  from  Deadhorse  Poitu 
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Don't  make  the  same  error  other 
trip-planners  do:  being  led  into 
the  belief  that  the  five  National  Parks  are 
all  there  is.  We  knew  better. . .  and 
thought  wed  prepared  by  leaving  plenty 
of  option  time.  But  even  we  fell  short. 

Though  the  five  National  Parks  pro- 
vide a  full-house  of  aces,  there  is  so 
much  more  to  see.  Take  Dead  Horse 
Point  State  Park,  near  Moab,  with  a  com- 
bination campsite  and  breathtaking 
overview  of  Canyonlands.  Or  Goblin 
Valley,  which  more  than  lives  up  to  its 
name.  Or  the  Goosenecks  of  the  San 
Juan,  where  six  miles  of  river  compress 
into  three  gigantic  loops  to  traverse  only 
one  linear  mile. 

Not  to  be  missed  is  Monument  Valley 
in  the  Navajo  Indian  Reservation.  Its 
majestic  scenery  has  been  captured  in 
many  a  Hollywood  film  and  most  every 
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towering  pinnacle  seems  to  have  been 
capped  at  one  time  by  a  new  car,  truck 
or  bunch  of  dogs  for  one  eye- popping 
commercial  or  another. 

Still  other  spots  we  all  too-briefly 
enjoyed  and  put  down  as  return  'musts' 
include  Escalante Canyon,  Coral  Pink 
Sand  Dunes  (scene  of  many  a  Hollywood 
Arabian  epic),  majestic  Rainbow  Bridge 
just  off  Lake  Powell ,  Kodachrome  Basin, 
and  the  ancient  Indian  ruins  of 
Hovenweep. 

Then  there's  Mexican  Hat,  Labyrinth 
Canyon,  Valley  of  the  Gods,  The  Maze, 
the  newly  accessible  Aquarius  Plateau. . . 
well,  suffice  to  say,  our  two  weeks  were 
so  unforgettable,  it  won't  take  another 
30  years  to  get  us  back.  My  wife  bought 
me  a  new  book  on  fii  Id  geology. . .  and 
two  for  herself  on  v  ildfloweis.  She 
already  has  a  date  i     I  spring  with  a 
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Cliff  Rose  in  Zion  and  an  Evening 
Primrose  at  Bryce.  But  that's  my  wife. 
That's  Utah.  We'll  be  back. 

-  Bill  Hughes 

The  Utah  Shakes- 
pearean Festival 
in  Cedar  City  has 
performed  for  25 
years,  drawing 
thousands  during 
its  2-month  sum- 
mer run. 
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I  had  been  Clint 
Eastwood,  Mont- 
gomery Clift  and  Little 

Big  Man  for  some  time." 

I  tah  is  well  known  for  its  great  outdoors.  What  isn't  as  well  known  is  that 
Utah's  rugged  beauty  can  be  enjoyed  by  practically  everyone  Our  interna- 
tional airport  makes  us  extremely  accessible,  and  our  many  guides, 
wranglers  and  tour  companies  can  handle  every  detail  of  your  adventure 
—  from  airline  tickets  to  twilight  campfires.  To  demonstrate  this  point  we 
sought  someone  willing  to  experience  Utah's  back  country  first  hand;  a 
man  capable  of  facing  a  challenge,  a  man  willing  to  answer  the  call  of  the 
wild.  Oddly,  Rick  Sanders  was  our  unanimous  choice.  You  see,  Mr. 
Sanders  is  a  food  and  wine  critic.  Raised  in  England.  Rick  is  a  man  of  un- 
questionable refinement  and  dignified  leisure  What's  more,  he  prefers  the 
gentie  nature  of  a  Cabernet  Sauvignon  to  the  more  rousing  attributes  of  even 
a  Barolo.  Timid?  Not  exactly,  but  nevertheless,  the  ideal  man  for  our  assign- 
ment. We  decided  that  if  Mr.  Sanders  could  come    ^^  halfwav  round  the 
world  and  enjoy  our  rugged  adventure,  we'd  have 
an  apt  demonstration  that,  indeed,  Utah's 
Great  Out-of-Doors  is  truly  for  everyone!        fe 


moose  came  into  view  —  he  just  stood 
there,  unperturbed  —  I  had  been  Clint 
Eastwood,  Montgomery  Clift  and  Little 
Big  Man  for  some  time.  Everything  was 
so  quiet.  Unfamiliar  birds  darted  from 
tree  to  tree.  John,  the  photographer,  saw 
an  eagle. 

We  camped  by  a  small,  silent  lake; 
when  we  arrived,  there  were  three 
moose  at  the  edge,  drinking.  Llamas  and 
packhorses  were  tethered,  already  a  fire 
was  blazing,  already  a  portable 
bathroom  with  a  view  —  and  Jean  Luc, 
a  genuine  imported  Frenchman,  was 
cooking.  What  finer  meal  for  hungry 
horsemen  than  steak,  courgettes  and 
sourdough  bread  under  the  stars?  Lux- 
ury! A  fitting  time  to  bring  out  my  bottle 
of  genuine  imported  French  brandy; 
and  we  learned  the  frontier  survival  skill 
of  roasting  marshm  allows. 

We  woke  up  to  rain,  and  it  didn't 
stop.  But  that  was  no  dismay  with  cof- 
fee, pancakes,  a  poncho  and  a  warm 
horse.  And  we  had  the  luxurious  pros- 
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From  the  heart  of  rural  England  to 
the  great  American  West  in  just 
one  day  is  a  mighty  leap.  My  wife 
Deidre,  nine-year-old  Susie  and  myself 
had  already  been  twenty-two  hours 
without  sleep  by  the  time  we  looked 
down  at  the  twinkling  lights  of  Salt  Lake 
City.  We  were  wired-up,  wide-eyed  and 
wasted  —  actually  no  bad  way  to  begin 
two  weeks  of  Utah  adventure.  We  were 
ready. 

Our  first  expedition  was  to  be  an 
overnight  horse  ride,  sleeping  out.  We'd 
made  arrangements  with  an  outfitter  to 
join  a  commercial  pack  trip  in  the  nor- 
thern Utah  mountains.  Deidre  and  Susie, 
both  horse-crazy,  couldn't  wait.  But  first 
I  had  to  get  them  there  —  and  found 
myself  stuck  behind  the  wheel  of  a  great 
soft  beast  of  a  station  wagon  the  size  of  a 
London  bus.  For  someone  used  to 
small,  nippy  English  cars,  this  was 
culture  shock;  this  was  fear.  But  we  sur- 


vived. Somehow, 

less  than  an  hour  later, 

beast  was  surging  over  a  rough 

track  into  the  foothills  of  the  High  Uintas 

Wilderness  Area  —  real  country,  the 

backwoods  America  of  our  myths. 

And  what  colours  —  I've  seen  Ver- 
mont and  the  English  Lake  District,  but 
never  the  expanse  of  autumn  reds, 
yellows  and  greens  we  saw  at  Piute 
Creek  Ranch.  Simply  incredible.  Grin- 
ning like  kids,  we  said  hello  to  our 
fellow-riders,  our  horses,  and  Isabelle, 
our  guide.  Was  that  a  real  six-shooter  at 
her  hip?  Oh,  you  never  know  when  you 
might  need  it,  she  smiled. 

Respectfully  we  rode  up  into  the  hills, 
where  no  man  had  ridden  before.  Well, 
that's  how  it  felt.  Bv  the  time  the  first 


Four-wheeling  in  Canyonlands  National 
Park,  running  the  Whitewater  of  the 
mighty  Colorado  River,  discovering 
Rainbow  Bridge  National  Monument  — 
all  experiences  possible  in  a  single  Utah 
vacation. 


Rick  Sanders 
picks  up  the  finer 
points  of  Amer- 
ican fly  fishing 
from  guide  Jan 
Peterson. 


pert  of  two  days'  unmitigated  hedonism 
at  the  Stein  Eriksen  Lodge  at  Deer  Valley 
—  two  days  of  sauna,  massage,  big  food 
and  wine,  telephones  on  every  flat  sur- 
face, the  mountain  retreat  supreme. 

Deer  Valley,  as  we  would  discover,  is 
a  blueblood  mountain  mecca  just  up  the 
road  from  Park  City,  the  genuine  Old 
western  Mining  Queen  turned 
winter/summer  resort.  A  deep,  warm 
massage  and  a  blow-out  meal  soothed 
the  spirit.  A  proper  preparation  — 
again,  as  we  would  discover  —  for  the 
adventure  awaiting  us  in  southern  Utah. 

Good  old  Susie  fell  asleep  on  the 
Beechcraft  from  Salt  Lake  to 
Moab,  hit  by  sensory  overload,  thereby 
missing  one  of  the  world's  great  flights. 
Snowcapped  peaks  and  forests  at  the 
wingtip  one  minute,  then,  suddenly, 
nothing  but  redrock  desert  —  layer 
after  layer  of  it,  a  strange  and  intricately 
devastated  landscape,  a  living  lesson  in 
geography  and  time. 

Then  we  came  down  to  earth  and 
into  the  landscape;  a  real  heart-stopper, 
with  Bob  Jones,  local  tour  operator  and 
a  man  with  a  Land  Cruiser.  We  went  to 
Arches  National  Park  and  Dead  Horse 
Point  on  paved  roads,  and  were 
awestruck  —  these  massive  primal 
places  of  rock,  air,  erosion,  sagebrush 
and  lizards,  utterly  unique.  And  then 
Bob  went  off  the  road,  to  canyon  rim 
and  down  into  Canyonlands. 

Faster!  More  bumps!  urged  Susie 
with  unholy  glee  as  we  roared  and 
whined  from  boulder  to  boulder.  You're 
not  going  to  drive  down  that?  asked 
Deidre  at  Elephant  i  Nil,  aghast.  Of 
course,  he  did. 


It's  amazing  how  much  you  can  fit 
into  two  weeks  if  you  try,  in  Utah. 
But  it  would  have  been  a  shame  to  rush 
the  Colorado  River.  We  had  five  days, 
rafting  from  Moab  to  Hite,  and  that's 
how  long  it  takes  —  five  days  without 
seeing  a  car,  a  TV  or  even  a  discarded 
beer  can.  We  camped  on  pristine 
beaches,  hiked  up  vertiginous  canyon 
walls,  talked  and  sang  around  campfires 
with  voices  echoing  fit  to  make  your 
hair  stand  on  end,  and  bighorn  sheep 
coming  almost  close  enough  to  touch. 

And  we  got  wet.  At  Moab,  the  river  is 
slow,  wide  and  brown.  But  as  you 
gently  wind  deeper  into  the  canyons,  it 
continually,  imperceptibly,  picks  up 
speed.  By  Cataract  Canyon,  three  days 
out  from  Moab,  it  has  become  a  torrent 
of  rocks,  holes  and  white  water.  And 
down  you  go. 

For  hour  after  hour  we  were  plung- 
ing at  impossible  angles,  drenched, 
screaming  with  delight  and  roaring 
along  with  the  water  in  an  orgy  of  exhil- 
aration and  release.  A  prayer  for  our 
three  oarsmen  —  although  they 
assured  us  it  was  unnecessary  They 
got  us  through  —  three  raftloads  of  us 
(banker,  hairdresser,  construction 
worker,  playwright,  housewife,  etc. , 
etc.).  By  the  end  of  the  trip  we  realized 
just  how  tightly-knit  a  party  we  had 
become. 

Deidre,  Susie  and  Rick  Sanders  on  the 
trail  during  their  guided  pack  trip  into 
the  High  Uintas  Primitive  Area. 


It  was  truly  painful  to  say  our  good- 
byes and  re-enter  civilization  after 
such  a  peak  experience.  We  retraced  our 
river  odyssey  in  half  an  hour  with  a 
scenic  flight,  and  took  it  easy 
houseboating  for  a  day  on  Lake  Powell. 
This  vast,  unearthly  lake,  formed  by 
damming  the  Colorado,  is  pure 
technicolour,  with  deep  green  waters 
and  sheets  of  red  sandstone  rising  hun- 
dreds of  feet  into  the  sky. 

There  are  nearly  1,800  miles  of 
shoreline  in  this  redrock  fairyland.  At 
each  turn  of  the  boat  a  new  sandstone 
monument  appears,  a  different  water- 
canyon  beckons.  Majesty  everywhere. 


The  Sanders  at  Deadhorse  Point, 
overlooking  Canyonlands  National  Park. 


A  pastoral  valley  in  the  Fishlake 
National  Forest. 

It  seemed  almost  an  instant,  and  we 
were  over  the  Atlantic  again.  And  as 
quickly,  I  come  to  the  end  of  this  short 
diary.  I  told  the  Utah  people  that  part  of 
my  problem  was  that  we  genuinely  had 
such  a  magnificent  time  that  1  felt 
obliged  to  praise.  This  may  not  make  the 
best  journalism,  but  the  feeling  is  true. 
The  sheer  pleasure  of  being  in  Utah  was 
so  strong,  we  found  nothing  at  all  to 
arouse  the  more  critical  Instincts,  Apart 
from  the  damned  car. 

—  Rick  Sanders 
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At  nearly  every  bend  in  Utah  highways  and  hiking  trails,  there  is  scenic 
material  suitable  for  the  next  cover  (A National Geographic  Magazine. 
Those  of  us  who  live  here  know  that.  Rut  somehow  our  friends  who 
haven't  visited  Utah  have  a  hard  time  believing  the  claim.  Most  write  it  off  as 
territorial  boastfulness. 

That's  why  we  went  to  the  source  for  verification.  Dewitt  Jones  is  a 
freelance  photographer  for  National  Geographic  He  has  traveled  all  over 
the  world  photographing  this  Earth's  grand  beauty.  And  what  is  his  favorite 
subject'  We  asked  Dewitt  to  submit  his  response  in  writing. 
Then  we  asked  several  other  renowned  photographers  to 
submit  their  evidence  in  pictures.  Here's  what  they  said. 


t's  morning,  but 
just  barely  morn- 
ing. I  lie,  back  flat 
against  the  skin  of 
the  earth ,  and  feel  the  desert  sweep  out 
before  me  in  all  directions  —  open, 
empty,  still  and  silent. 

Then,  before  the  sun  breaks  the 
horizon,  1  slip  out  of  my  sleeping  bag, 
shoulder  my  cameras  and  head  out.  It 
will  be  another  Utah  sunrise,  and  I  don't 
want  to  miss  it. 

It's  been  six  years  since  I  first  came  to 
Utah's  canyon  country.  An  assignment 
for  National  Geographic  brought  me 
initially  to  Zion  National  Park,  begin- 
ning a  love  affair  with  Utah  that  con- 
tinues to  deepen. 

I've  explored  a  good  part  of  the  state 
since  then  —  Zion,  Bryce,  Canyon- 
lands,  Capitol  Reef,  Lake  Powell,  Arches, 
Monument  Valley,  as  well  as  miles  of 
country  in  between.  With  each  visit,  my 
impressions  of  the  state's  many  wonders 
expand  and  intensify. 

The  Britisher  Alistair  Cooke  was  once 
asked  to  name  ten  places  in  North 
America  that  he  felt  were  truly  unique. 
Five  of  the  first  seven  he  chose  were  in 
the  canyon  country. 

I  heartily  concur  with  Mr.  Cooke . 
There  are  beautiful  mountains  and 
valleys  and  rivers  and  deserts  all  over 
the  world  —  I  know,  I've  photographed 
many  of  them.  But  there's  nothing  like 
Utah's  canyon  country  —  anywhere. 

This  magical  confluence  of  sand 


and  water  and  eons  of  time  is  a 
photographer's  paradise.  The  lights,  the 
shapes,  the  colors  present  limitless 
possibilities  for  my  lenses;  while  at  the 
same  time,  the  geography  of  the  region 
stretches  my  intellect  and  launches  my 
imagination. 

Utah's  canyon  country  is  upside 
down  geography:  occasionally  moun- 
tains stick  up,  but  more  often  canyons 
stick  down.  The  walls  of  these  canyons 
provide  an  open  book  of  the  Earth's 
history,  exposing  and  recording  almost 
two  billion  years  of  geologic  time. 

It's  a  big  country,  its  vastness  evoking 
a  sense  of  eternity.  Seeing  it,  I'm 
reminded  of  my  place  in  the  scheme  of 
things,  and  reconnected  to  a  sense  of 
wonder  and  a  sense  of  hope. 

Yet  despite  all  its  grandeur,  Utah's 
canyon  country  is  remarkably  accessi- 
ble. Good  towns  and  good  people  are  an 
integral  part  of  the  landscape. 
Everywhere  I've  gone  —  from  Salt  Lake 
City  to  Vernal,  from  Moab  to  St.  George 
—  I've  been  well  taken  care  of.  Friendly 
people  in  a  relaxed,  informal  lifestyle 
have  always  made  me  feel  at  home. 

Unique  beauty,  spacious  landscapes, 
accessibility  and  good  people.  The  com- 
bination of  these  qualities  is  hard  to  find 
and  hard  to  beat.  I've  found  them  all  in 
Utah;  it's  why  I  keep  coming  back. 

I've  traveled  all  over  the  world  in  my 
life,  and  of  all  the  places  I've  ever  been, 
my  favorite  is  Utah. 

—  Dewitt  Jones 
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The  Greatest  Snow  on 

Earth /Bruce  Aoki 

Aquarius  Plateau/Ric  Ergenbright 


Bridal  Veil  Falls /Steve  Greenwood 


Rainbow  Bridge  National  Monument/ 
Davrr;  Muench 
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EARLY  RAG  CARPETS 
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L/ag  carpets,  once  wov- 
en in  long  narrow  strips 
by  thrifty  housewives  or 
traveling  weavers,  are 
again  gracing  our  floors. 
Rich  in  color  and  pattern, 
these  vintage  carpets  add 
old-world  charm  to  con- 
temporary and  tradition- 
al schemes  alike. 


Made  in  the  rural  areas  of 
eastern  and  midwestern 
United  States  and  Canada 
from  the  late  1700s  to  the 
early  1900s,  rag  carpets  are 
products  of  austerity.  When 
remnants  of  bedding,  cloth- 
ing, and  other  fabrics 
couldn't  be  recycled  for  gar- 
ments or  quilts,  they  were 
cut  into  narrow  strips.  Sewn 
together  end  to  end,  the 
strips  became  the  weft  (crosswise 
yarns)  for  carpets. 

EARLY  HISTORY 

Several  housewives  often  gathered  to 
cut  and  sew  the  strips,  then  sent  them 
to  a  local  or  traveling  weaver.  The 
weaver  would  add  more  strips  from  his 
stock  and  provide  cotton,  linen,  or  wool- 
en warp  (lengthwise  yarns). 

When    weaving    was    done    at 
home,  it  often  involved  several 
households  of  an  extended 
family.     Rag     carpet 
bees   were   held, 
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This  12  X  3-foot  early-20th-century  rag  rug  costs  $295. 

with  different  members  spelling  each 
other  at  the  loom.  Sometimes,  families 
shared  looms.  Early  household  inven- 
tories often  listed  "V2  loom"  among 
property.  Distinguishable  patterns  de- 
veloped as  families  repeated  motifs. 

SHADES  AND  SIZES 

Most  rag  carpets  are  36  inches  or  less 
wide,  but  stretch  up  to  20  feet  in  length. 
They  were  used  singly  on  stairs  or  in 
hallways.  Rugs  were  also  placed  side  by 
side  and  either  sewn  together  or  over- 
lapped to  make  larger  carpets. 
Often  colored  with  natural  dyes, 
homespun  yarns  made  up  early 
carpets.  Identify  these  rugs  by 
their  soft  tones  and  textural 
and  color  inconsistencies. 
Later   carpet   examples 
were  colored  with  chemi- 
cal dyes,  creating  tones 
k      that  are  much  more 
$k      brilliant.  These  car- 
^k      pets  also  are  more 
technically    per- 
^    feet,  but  less  in- 
teresting. 


WHAT  TO  LOOK  FOR 

Early  rag  carpets  are  still 
a  good  buy.  Even  eagerly 
sought-after  examples  with 
warm  colors  and  intricate 
weaving  remain  affordable. 
When  looking  at  carpets, 
first  check  the  overall  condi- 
tion. Floor  coverings  that 
have  seen  years  of  use  will 
no  doubt  show  some  wear, 
but  individual  yarns  should 
still  be  intact  and  strong.  If 
one  section  in  an  otherwise 
attractive  strip  is  damaged, 
you  can  cut  out  the  bad  part 
without  destroying  the  car- 
pet's market  value.  Cut 
along  the  weft,  then  rebind 
the  edges  by  folding  them 
under  twice  and  stitching. 
Rejoin  the  two  good  sections 
or  use  them  individually. 
Fiber  content  also  affects  price  and 
quality.  Wool  carpets  usually  cost 
more,  but  they're  not  necessarily  more 
popular  than  cotton.  Linen,  which  is 
finer  and  harder  to  work  with,  often 
corresponds  with  intricacy  of  design 
and  excellence  of  craftsmanship. 

Size  affects  the  price  of  rag  carpets. 
Large  unseamed  rugs  are  rare,  as  are 
matched  strips  that  can  be  sewn  togeth- 
er to  form  a  room-size  rug. 

Many  examples  of  rag  carpets  today 
come  from  New  England  and  Canada 
where  they  were  used  long  after  their 
use  dwindled  elsewhere.  Such  carpets 
are  usually  brightly  colored,  tightly 
woven,  and  plaid. 

CARPET  CARE 

Hand  wash  most  carpets  in  cold  wa- 
ter with  mild  soap.  Or,  machine  wash 
tightly  woven  ones  in  cold  water  on  a 
gentle  cycle.  Do  not  machine  or  line 
dry;  spread  on  the  grass  or  on  a  floor  to 
dry  and  then  block. 
— With  Victor  Weinblatt 
Mr.  Weinblatt  is  a  South  Hadley,  Mas- 
sachusetts, antiques  dealer. 
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he  Alamo  played  a 
big  part  in  the  fight  for 
Texas  independence. 
And  we  celebrate  that 
independence  every 
March  2nd  with  a  real 
blowout.  You  really 
should  see  it  sometime 
But  don't  worry  if 
you  can't  make  it. 
Because  no  matter 
when  you  visit  San 
Antonio,  you'll  al- 
ways find  us  in  a  fes 
tive  mood.  With 
Mexican  fiestas, 
Greek  Funstivals,  Irish 
and  Italian  festivals,  oys- 
ter bakes,  chili  cook 
offs,  jazz,  Folklife  and 


Country  River  festivals 
.  .  .  You  begin  to  get 
the  picture. 

lor  quite  a  few  more 
pictures  and  several  nun 
dred  additional  words 
on  the  subject,  send  in 
the  coupon  below.  We'll 
respond  with  our 
new  packet,  includ 
ing  Visitor  Map, 
Guide  and  Cal- 
endar of  Events. 


Or 


ne  last  word: 
Come  dressed  for 
a  lot  of  fun.  See  you 
at  the  party. 


Cjufl/ifcf 
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DECORATING 

TLC  for 
DRAPERIES 

Draperies  take  a  big  bite  out  of 
your  decorating  budget,  so  it's 
wise  to  protect  your  investment. 
Follow  these  guidelines  to  keep 
your  draperies  looking  beautiful. 

Protect  draperies  from  the  sun 

Your  draperies'  biggest  enemy — sun- 
light— fades  colors  and  weakens  the 
fabric  fibers.  For  protection  (and  addi- 
tional insulation!),  line  your  draperies; 
also  rotate  draperies  from  sunny  win- 
dows to  shaded  ones. 

Avoid  water  contact 

Hang  draperies  so  they  don't  touch 
the  window  where  they  can  absorb  con- 
densation. Water  spots  will  become  per- 
manent stains  that  are  impossible  to 
remove.  If  your  draperies  do  become 
wet,  have  them  cleaned  as  soon  as  pos- 
sible, before  spots  can  form. 

Keep  humidity  consistent 

Use  dehumidifiers  to  keep  humidity 
at  a  constant  level  if  it's  a  problem  in 
your  home.  Steady,  excessive  moisture 
will  shrink  draperies  and  eventually 
cause  mildew. 

Ventilate  your  home  well 

When  combined  with  oxygen,  fumes 
from  furnaces,  fireplaces,  cigarettes, 
and  wood-burning  stoves  form  a  mild 
acid  that  speeds  discoloration  and  dete- 
rioration of  fabrics. 

Keep  draperies  clean 

For  longer  wear,  vacuum  draperies 
regularly,  using  the  brush  attachment 
of  your  vacuum  cleaner,  and  have  them 
cleaned  once  a  year.  Fabrics  with  soil- 
or  stain-repelling  finishes  can  usually 
be  cleaned  two  or  three  times  before 
the  protective  finish  has  to  be  renewed. 

Synthetic  materials  can  be  washed  at 
home,  but  wool,  silk,  velvet,  or  linen 
draperies  should  be  professionally 
cleaned.  Alert  your  dry  cleaner  to  the 
manufacturer's  care  instructions  It 
cleaning  draperies  yourself,  test  any 
cleaning  product  on  the  fabric  in  an 
inconspicuous  spot  before  usin^  it.  1$ 
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Ya  gSta  move  with  the  style 


• 


I 


ir,"  (J  5  mtj  nicotine  av  per  cigarette  by  FTC  method 


VIRGINIA 
SLIMS 


VIRGINIA 
SLIMS 


Only  6  mg  tar 

The  lightest  style  of  Slims 


<&  Philip  Morris  Inc.  1987 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


*> 


1' 
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To  get  low 
calories  for  here, 


Calcium 
for  here, 


* 


And 

no  cholesterol 

for  here* 


Source 


A  greai'tasting  new  choice  is  here* 


Just  one  serving  of  new  SOURCE 
Spread  gives  your  family  all  these  health' 
ful  points.  No  cholesterol.  Lower  in 
calories  than  margarine.  And  15%  of 


the  Recommended  Daily  Allowance 
(RDA)  of  calcium  in  each  serving.  New 
SOURCE  Spread— a  smooth,  buttery  taste 
that's  a  smart  part  of  your  family's  diet. 


n        .!  areas 


KRAFT 
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DECORATING 


SPECIAL-EFFECT  SHELVES 

BUILT-INS  WITH  A  BONUS 


Mirrors  and  painted  pine  molding  create  a  corner  "window."      A  built-in  bookcase/buffet  puts  once-wasted  space  to  work. 


■  In  addition  to  providing 
storage  and  display  space, 
built-in  shelving  lets  you  put  in 
what  the  contractor  left  out — 
as  much  nook-and-cranny 
charm  and  homey  architec- 
tural detail  as  you  want! 

Turn  a  corner 

The  curve  of  a  modular  sofa  (above) 
inspired  this  simple  solution  to  a  hum- 
drum corner. 

Framed  with  stock  wood  molding, 
two  mirrors  are  transformed  into  inte- 
rior "windows."  The  mirrors  create  an 
illusion  of  roominess  and  also  bounce 
light,  reducing  the  need  for  additional 
illumination. 

Mirrored  on  the  underside,  deep, 
enameled  wood  shelves  dramatically 
showcase  treasured  accessories. 

Design:  Color  Design  Art.  Builder:  Garrow  &  Cardinale 
Field  editor:  Helen  Heitkamp 


IIFIIIIII!! 


Shelves  and  shutters  give  an  off-center 
window  the  look  of  a  window  seat. 

Frame  an  off-center  window 

Open  shelving  (above)  downplays  the 
awkward  position  of  a  bedroom  win- 
dow, gives  a  radiator  the  look  of  an  in- 
viting window  seat  and,  without 
consuming  valuable  floor  space,  turns  a 
wall  into  a  library  and  gallery. 

Boxed-in  shelves  made  of  particle- 
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board  hold  books  and  other  collectibles, 
and  add  a  hefty  dose  of  architectural 
interest  to  the  room. 

Design:  Linda  Dunn  Wolpa/Daen  Scheiber 
Field  editor:  Helen  Heitkamp 

Install  half  a  wall 

A  low-rise  bookcase  (above)  replaced 
a  run-of-the-mill  wrought-iron  railing 
that  separated  the  living  and  dining 
rooms  from  an  open  stairwell. 

Made  of  wood  and  surfaced  on  the 
side  and  back  with  wallboard,  this  shelf 
looks  as  if  it's  always  been  there.  As  a 
bonus,  the  top  functions  as  a  buffet  ta- 
ble during  dinner  parties. 

Cantilevered  shelves  above  (an- 
chored into  the  behind-the-wall  fram- 
ing during  remodeling)  visually  divide 
the  space  without  enclosing  it.  Set 
against  the  open  space  above  the  stair- 
well, the  shelves  have  an  almost  sculp- 
tural appearance.  M 

Design:  Barbara  Steele.  Field  editor:  Patricia  Carpenter 

MIS 


TABLETOP 


KIDS'  FAVORITE  COOKIE  JARS 


c 


'hocolate  chip,  half-moon,  oat- 
meal, or  macaroon — special  cookie 
jars  make  these  cookies  even  more 
fun.  Our  cookie-loving  experts  chose 
their  favorites  and  predicted  these 
jars  will  become  preferred  targets  in 
your  neighborhood,  too. 

►  ENGLISH  VILLAGE  COOKIE 
JAR  AND  CANISTERS 

A  make-believe  English  village  from 
The  Haldron  Group  tickles  Kathy's 
fancy  while  providing  a  warehouse  for 
her  favorite  cookies.  The  matching  can- 
ister set  neatly  holds  raw  ingredients 
for  the  next  batch. 


DEDHAM  POTTERY  COOKIE  JAR 

from  The  Potting  Shed,  43  Bradford  Street, 
Concord,  MA  01742.  Cookie  jar— $35. 

A  SLANT-FRONT  BUNNY 
COOKIE  JAR 

Matthew  favors  the  Dedham  pottery 
cookie  jar  with  the  classic  bunny  motif. 
The  jar's  slant  front  gives  him  easy  ac- 
cess and  makes  for  fast  escapes  when 
he  sneaks  a  cookie. 

►  COUNTRY  CAT  COOKIE  JAR 

Amy  says  this  cat  cookie  jar  by  N.  S. 
Gustin  is  just  purr-feet  for  holding 
homemade  goodies.  The  wide-open  top 
allows  a  quick  and  easy  reach  and  ac- 
conmodates  extra-large  cookies. 


BAKE  SHOP  COOKIE  JAR  AND  MATCHING  ENGLISH  VILLAGE  CANISTER  SET 

from  The  Haldon  Group,  P.O.  Box  165306,  Irving,  TX  75016.  Cookie  jar— $47.50;  matching 
canister  set — $115. 


SLEEPING  CAT  COOKIE  JAR  AND  COUNTRY  CAT  from  N.  S.  Gustin,  1 933  South  Broadway, 
Suite  400,  Los  Angeles,  CA  90007.  Sleeping  Cat— $32;  Country  Cat— $30. 
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Disneyland  and  George  Lucas 

Have  Teamed  Up  for  the 

Ultimate  Thrill  Attraction. 


ufm 


Star  Tours 

'    ad rentures 
lea  re  daily  for 
Disneyland's 

ultimate  thrill 

attraction,  from 

the  imagination 

of  George  Lucas. 


OEDHAM  POTTEJ 

from  The  Potting  ! 
Concord,  MA  017^ 

A  SLANT  FR( 
COOKIE  JAR  | 

Matthew  favc 
cookie  jar  with  I 
The  jar's  slant  f| 
cess  and  makes 
he  sneaks  a  cool 

►  COUNTRY 

Amy  says  thd 
Gustin  is  just  [ 
homemade  gooc 

ws  a  quick 
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Jow  the  adventure  is  real. 

Words  cannot  describe  what  has 
been  created  here.  The  wizardry 
of  Lucas  has  been  blended  with 
the  magic  of  Disneyland  thrills  to 
take  you  on  a  space  flight  so  real 
you  will  not  believe  what  is . 
happening  to  you. 

Climb  aboard  a  sleek  new  Star- 
speeder  for  a  tour  of  the  distant   . 
moon  of  Endor.  You'll  be  greeted 
by  your  Star  Tours  Hosts  C-3P0 
and  R2-D2.  But  make  sure  you 
buckle  up  and  hold  on  tight, 
because  your  rookie  pilot  is     ' 
going  to  lead  you  into  some    .' 
unscheduled  adventures!    •• 
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Walt  Hi 
long  as 
Disneyl 
grow.  A 
Magic  1 
very  be 


WHY  VC 

Souther 
prepare 
packet  ( 
tions,  a 
Just  fill 
16582 

NAME. 

ADDRESS 

CITY. 


How  began 
the  boysenberry? 
Scholars,  men  of 
science  vary. 
(Rasp  and 
black  and  logan 
blending.  Pie  for 
Sunday  dinner 
ending.) 
Most  would 
credit  Walter 
Knott  for  making 
Boy  sens  berry  hot 


This  isn  if  the  only 
place  where  you  keep  your 
boat  in  the  backyard. 
But  here  the 
backyard  goes 
to  Tahiti. 


Californias,  here  I  come! 

Now  there's  a  free  pocket  guide  that 
takes  a  fresh  look  at  California  — divides 
it  into  a  dozen  different  regions,  each 
with  its  own  special  surprises. 

Call  toll-free  1-800 TO  CALIF  Ext.  652A, 
or  write  for  yours  today. 

California  Office  of  Tourism,  RO.  Box 
9278,  Dept.T6  S2A,Van  Nuys,  CA  91409 


THF 
CALIFORNIAS 


Name . 


Address  . 


.State. 


.Zip. 


©  1985  Calif.  Dept.  of  Commerce.  All  rights  reserved 


STATE  __ 
PHONE  (. 


Pitas*  alln*  h  wt 
©1986  The  Wall 
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Kids  fly  free 

to  Pluto  and  the 

Caribbean. 


DEDHAM  PO 

from  The  Potti 
Concord,  MA  ( 

▲  SLANT  I 
COOKIE  J/ 

Matthew  I 
cookie  jar  wil 
The  jar's  slar 
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Starting  now,  for  every  adult  who 
flies  PSA  on  a  Magical  Smiles  Tour  to 
Disneyland,  PSA  will  pick  up  the  airfare 
for  one  child  *  It's  true.  Kids  fly  free. 

To  Pluto!  Goofy!  Mickey!  Pirates  of 
the  Caribbean!  Space  Mountain!  Adven- 
tureland!  Tomorrowland!  Fantasyland! 
All  on  Disneyland's  Official  Airline! 

And  since  it's  PSA,  you'll  have 
the  widest  choice  of  flights  to  Los 
Angeles  and  Orange  County  air- 
ports, from  more  cities  throughout 


the  West.  (PSA  flies  from  all  of  California, 
Arizona,  Washington,  Oregon,  New 
Mexico  and  Nevada.) 

PSA  pioneered  low  fares  in  the  West. 
And  now  we're  taking  it  one  step  further. 
Free  fares.  To  Disneyland.  Call  your  travel 
agent  or  1-714-520-5080. 


Fly  to  Disneyland  from  these  cities. 

Albuquerque,  Bellingbam,  (.uncord,  Eugene,  Fresno, 
ins  Vggas,  Medjbrd,  Monterey,  Oakland,  Pasco, 
Phoenix,  Portland,  Redmond/Bend,  Reno, 

Sacramento,  San  DiegO,  San  Pram  ist  o,  San  /use 

Seattle.  Spokane,  Stockton,  Tut  son,  Yakima 
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iP^^Catch  Our  Smile. 

©1986  Hie  Wall  Disney  Company  Some  restrictionf  apply  <  >ne  child  2-11  yean  can  travel  free  with  a  MIT  paying  aduli  iHycar><>r 
older  when  each  purchase*  a  M.igi«.ii  Smiles  lour  i<>  Disneyland  All  travel  must  be  completed  by  June  15,  1987 


We've  Packed  your 

Disneyland  Day  with  Non-Stop 

Fun  and  Excitement. 


You  II  fed  the  magic  the  second 
von  walk  through  the  gate.  From 
the  past  and  on  through  to  the 
future,  Disneyland  is  like  a  jour- 
ney through  your  imagination. 


Captain  EO  is  an  unbelievable 
3-D  showcase  of  the  genius  of 
George  Lucas.  Francis  Coppola 
and  Michael  Jackson.  This  sci- 
ence fantasy  is  an  unbelievable 
blast  beyond  tomorrow. 

In  all,  Disneyland  has  over  55 
of  the  kind  of  world-class  attrac- 
tions you  can  only  find  at  the 


! 


Happiest  Place  on  Earth.  And  to 
make  sure  you  don't  miss 
out  on  any  of  the  fun,  we're 
open  till  midnight  every        i 
Saturday  night,  plus  every 
night  during  Easter  Week, 
April  11-19- 


The  Haunted 
Mansion  has 
W)  happy 
haunts,  care  to 
wake  it  1000? 


(& 

f 

#* 

' 

1 

1 

That  means  you  can  dance  till 
you  drop  to  the  hot  9,500  watts 
at  Videopolis,  or  cut  a  rug  to  the 
Big  Band  sounds  at  Plaza  Gardens. 

Come  on  out  and        (  < 
celebrate  spring, 
at  Disneyland. 


MS 


1:  supple- 
"head.  In 
lick  lights 
Ithe  light- 
[room  re- 
a  new 
30th  sun- 
|the  prob- 
lily  also 
th-facing 
Hit  there. 


Fuzzball  is 

just  one  of  the 
out-of-this-world 
characters  you'll 
meet  in  Captain  EO. 


##f#'- 


.vxS&  * 


The  Greatest- 
Show  returns 
to  the  Happi- 
est Place  this 
spring,  Disneyland's 
Circus  Fantasy,  March 
7-April26. 
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PEANUTS  Characters:  &1950,  1958  United  Feature  Syndicate, 
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\bu  Belong  InThe  Funny  Farm. 


When  you  or  your  little  ones  feel  like  getting  a  little 
nuts,  there's  no  better  place  than  Knott's  Berry  Farm. 

In  fact,  Knott's  is  the  best  funny  farm 
of  all.  It's  the  only  place  where  you'll  find 
SNOOPY  and  the  entire  PEANUTS  Gang 
in  their  own  CAMP  SNOOPY* 

But  that's  just  the  beginning.  Because 


Knott's  has  over  165  wild  rides,  shows  and  adventures  t 
choose  from.  With  everything  from  an  action  packed 

Ghost  Town  to  a  Dancing  Dolphins  Show 
So  if  you're  looking  for  an  excuse  to  cut 

loose  and  have  a  day  of  family  laughs,  come 

to  Knott's  Berry  Farm.  It's  so  much  fun  it'll 

make  you  crazy. 


Hi  minutes  from  Disneyland 
In  Buena  Park.  (714)  220-5200 

Most  credit  cunts  arc  accepted  Prom  Lot  Angeles  nut  Knott's  with  Gray  Line,  Tiffany  or  Starllne  Sightseeing  lours 
/•'row  Orange  County,  take  the  Ft  A  in  |  or  fiat  iit<  Coast  Sightseeing  departing  hourly  from  many  locations 
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REMODELING 


ATTIC  QUARTERS 

CREATE  A  PINT-SIZE  PENTHOUSE 


Raising  the  ceiling  makes  a  small  room  seem  spacious. 

■  Rambling  attics  can  be  perfect 
kids'  retreats:  They're  roomy, 
private,  and  full  of  nooks  and 
crannies.  We  found  a  child- 
pleasing  redo  complete  with 
conversion  strategies  for  you. 


STRATEGY  ONE: 
Outsmart  obstacles 

Once  merely  storage  space,  this  attic 
now  buzzes  with  activity  as  the  living 
quarters  for  5-  and  8-year-old  brothers. 
To  bring  the  rooms  to  life,  the  owners 
had  to  overcome  some  typical  attic  ob- 
stacles: in  this  case,  inadequate  head- 
room, a  massive  chimney,  and  a 
protruding  heat  stack. 

For  better  ceiling  height,  they  raised 
the  attic's  collar  ties  by  nearly  a  foot. 
(Collar  ties  are  the  overhead  beams 
that  run  across  the  attic  from  one 
sloped  wall  to  the  other  at  or  above  the 
ceiling.)  Now,  the  ceiling  measures  8 
feet  at  its  tallest  point — a  height  that 
should  be  comfortable  even  when  the 
boys  are  grown. 

Special  note:  Unless  they're  just  for 
show,  collar  ties  serve  as  functional  ele- 
ments that  keep  the  roof  from  pushing 


A  skylight  mounted  in  the  sloped  ceil- 
ing splashes  light  into  the  bath. 

apart  the  walls,  so  consult  with  an  ar- 
chitect or  engineer  if  you're  consider- 
ing moving  or  removing  them. 

The  family  boxed  in  the  heating 
stack  and  chimney  to  make  them  as 
inconspicuous  as  possible.  Spongy 
acoustical  tile  turned  the  chimney  into 
a  freestanding  bulletin  board. 

STRATEGY  TWO: 
Bring  in  light 

Although  the  original  attic  was 
blessed  with  large  windows,  partition- 
ing the  space  into  rooms  blocked  the 


Adding  bright  colors  does  wonders  to  lighten  the  space. 

free  flow  of  light.  The  solution:  supple- 
ment the  lighting  from  overhead.  In 
the  south-facing  bedroom,  track  lights 
proved  adequate  to  complete  the  light- 
ing plan.  In  the  daytime  the  room  re- 
mains sunny.  In  the  bath,  a  new 
skylight,  operable  to  provide  both  sun- 
shine and  ventilation,  solves  the  prob- 
lem of  a  too-dark  space.  The  family  also 
added  a  skylight  to  the  north-facing 
bedroom,  to  boost  the  softer  light  there. 

STRATEGY  THREE: 
Color  it  bright 

White  backgrounds  and  eye-popping 
accents  are  guaranteed  kid  pleasers.  In 
the  older  boy's  room  (above  right),  pri- 
mary colors  stripe  mini-blinds,  which 
were  custom-fit  to  the  slanted  windows. 
In  his  brother's  room  (above  left), 
stripes  take  to  the  floor  on  a  small  area 
rug;  the  underlying  wood  floors  provide 
a  hard,  smooth  surface  for  rolling  toy 
trucks  or  building  block  towers. 

Primary  colors  continue  in  the 
shared  bath,  coordinating  with  the  ef- 
fect achieved  in  the  bedrooms.  In  the 
tub  and  on  the  floor,  vibrant-blue  ac- 
cent tiles  play  off  a  field  of  white.  All 
three  attic  rooms  wear  wood-strip  ceil- 
ings for  a  touch  of  natural  warmth.  §8 
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"Great  music  lasts  through  the  ages, 
art  endures,  but  Cremerie  is  only 
with  us  for  a  moment." 


triple  creme  appetizer  cheese. 

New  Cremerie  triple  creme  cream  cheese.  Blended 
with  selected  herbs  and  spices.  Choose  from  French 
Onion.  Herb  and  Garlic.  Garden  Vegetable.  And 
Garden  Herb.  Youll 
find  Cremerie  next  to 
the  Philadelphia  Brand 
cream  cheese  in  your 
grocer's  dairy   case. 


(Remerif: 


Triple  Creme 


New  Cremerie  triple  creme  appetizer  cheese 

from  Philadelphia  Brand. 
L  Nowdisappearingat  the  finest  occasions. 


DECORATING 


SHOW-OFF  SOLUTIONS 
FOR  CHILDREN'S  ART 


With  budding  artists  in  the  house,  keeping 

clutter  under  control  and  egos  intact  calls 

for  creative  thinking.  Instead  of  relegating 

her  children's  prized  artwork  to  the  closet 

shelf  or  refrigerator  door,  Sally  Mills  found 

an  inventive  solution  for  blending  it  into 

her  decor.  Using  a  quick  and  inexpensive 

framing  method,  Sally  turned  an  empty  den 

wall  into  an  instant  gallery  of  family  art. 

If  you  want  to  showcase  your  own 

homegrown  talent,  take  a  closer  look. 


¥ 


\ 
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EASY-DOES-IT  FRAMING 

To  achieve  a  balanced  sym- 
metrical look,  Sally  started 
with  pictures  of  approximate- 
ly the  same  size  (about 
15  x  24  inches).  Done  by  each 
of  three  daughters,  all  the 
pieces  were  dry  mounted  on 
heavy  cardboard  at  a  local 
frame  shop  and  fronted  with 
a  piece  of  standard  framing 
glass.  An  adjustable  framing 
product  called  Uni-Frame  Inexpensive  Uni-Frames  give 
sandwiches  the  glass  to  the  stature  to  "refrigerator  art." 
mounted  art.  Because  the  invisible  frame  is  held  together  by 
cord,  attached  at  pressure  points  across  the  back,  pictures 
can  be  removed  easily  and  replaced  with  more  recent  work. 
In  the  casual  company  of  books,  TV,  and  stereo,  fledgling 
artwork  injects  personality  and  appears  comfortably  at 
home  with  instant  status.  MM 

Photograph:  Rick  Taylor  Design  Sally  Mills  Field  editor  Ruth  L  Roller 


:  in  limited  areas  c  198/  Kraft,  Inc 
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Mother's  Helper. 
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Any  way  you  slice  'em, 
California  avocados  work  miracles 
in  your  kitchen. 

For  instance.  They  get  along  beautifully 
with  omelettes.  They're  sensational  in  any  salad. 
And  they're  a  slice  of  heaven  on  a  BLT 

Delicious,  velvety  smooth  California  avocados  are  full  of  surprises. 
Ounce  per  ounce,  they  have  more  potassium  than  a  banana.  And  they're 
cholesterol -free. 

So  next  time  you  need  help  in  the  kitchen,  put  a  California  avocado  to 
work.  They  make  cooking  so  easy,  all  you  have  to  do  is  take  the  credit. 


AVOCADOS 

Ripe  with  possibilities  and  no  cholesterol. 


Introducing  Dorman's®  Light. 
Years  ahead  of  any  other  light 
cheese  because  it's  got  taste  no 
other  can  catch  up  to. 

Ninety  years  experience  gives 
us  the  know-how  to  make  deli- 
cious cheeses  that  are  good  for 
you.  Our  Light  Swiss  has  90%  less 
salt  but  with  all  the  wonderful 
nutty  flavor  you'd  expect.  Slim- 
Jack™  is  mild  and  creamy.  And 
Chedda-DeLite""  is  mildly  sharp. 
Yet  each  is  low  in  sodium  and  has 
less  fat.  Our  Lo-Chol®  and  Low 
Sodium  Muenster  complete  your 
choice  of  delicious  Dorman's  Light 
cheeses. 

Isn't  it  time  you  saw  the  light? 
Dorman's  Light. 


LIGHT  YEARS  AHEAD. 
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Dorman's.  Fine  cheese  specialists  since  1896. 


Six  months  ago  Bill  Byrnes  had  a  stroke. 
Today,  his  life's  back  up  to  par. 


Kll  Byrnes'  stroke  left 
him  unable  to  walk, 
to  talk,  or  to  remember. . .  even 
his  own  name,  a  After  his  dis- 
charge from  the  hospital,  Bill 
entered  a  CareWest  Nursing 
Center  and  began  a  program  of 
physical,  speech  and  occupa- 
tional therapy.  °  Six  weeks 
later  he  walked  out,  back  to 
the  full,  independent  life  he 
had  enjoyed  before  his  stroke. 
q  At  CareWest,  we  offer 


modern  facilities,  a  fully 
trained  and  licensed  staff,  and 
comprehensive  therapy  pro- 
grams, a  Our  goal  is  to  return 
as  many  of  our  residents  as 
possible  back  to  their  families 
and  communities.  °  Reha- 
bilitation services  are  often 
covered  under  Medicare. 
Our  staff  will  gladly  assist  you 
in  determining  eligibility,  or 
call  for  your  free  copy  of 
Medicare  Explained. 


CareWest 

Nursing  Centers 

Our  name  is  our  promise. 
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ighty-seven  major  corporations  now  endorse  the  National  Corporate 
Theatre  Fund.  Together,  they  help  support  one  of  America's  most  vital 
and  valued  cultural  resources,  the  regional  theatre.  Our  theatres  bring 
the  magic  of  live  theatre  to  millions  across  the  country  and  train  most 
of  our  national  talent. 

Through  your  support  of  the  National  Corporate  Theatre  Fund,  a  non-profit 
corporation,  that  magic  will  live  on.  Write:  National  Corporate  Theatre  Fund, 
420  Lexington  Avenue,  New  York,  New  York  10017. 


^~ ™— ~ ™ — —  — — ^—  ^sMonal  (i  orpoiYitc^JJiaitir  fund 

Actors  Theatre  of  Louisville;  American  Conservatory  Theatre,  San  Francisco;  Arena  Stage,  Washington,  D.C.;  The  Cleveland  Play  House 
The  Goodman  Theatre,  Chicago;  The  Guthrie  Theater,  Minneapolis;  Long  Wharf  Theatre,  NewHaven;  Seattle  Repertory  Theatre. 


If  your  business  can  benefit  by  reaching  the  upscale 
consumers  in  your  local  market,  then  your  advertising 
message  should  be  running  in  prestigious  national 
magazines  that  reach  this  fast-moving  target  audience. 

Media  Networks  will  place  your  full  page  ad  in  a 
network  of  consumer,  news  and  business  magazines 
including  Time,  Newsweek,  Sports  Illustrated,  House 
Beautiful — and  many  more.  You  pay  only  the  local  rate 
for  issues  delivered  directly  into  the  homes  of  your  local 
business  prospects.  Yet  your  ad  receives  all  the  impact 
and  attention  that  only  national  magazines  can  offer. 


Media  Networks,  Inc. 
1266  East  Main  Street 
Stamford,  Connecticut  06902 
Telephone:  (203)  967-3100 
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Our  free  Target  Media  evaluation  will  help  you  select 
the  best  magazine  mix  for  pinpoint  accuracy  in  any  of 
over  150  local  U.S.  markets.  So  you  can  reach  just  the 
right  people,  wherever  they  live. 

We'll  show  you  why  no  one  can  reach  your  audience 
like  Media  Networks.  Place  a  fast,  toll-free  call  to 
1-800-328-0016  or  in  Minnesota  1-800-642-6303. 


Media  Networks,  Inc. 
Reach  your  customers  where  they  live. 
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Mobilia  Furniture... 

specializing  in  fine,  contemporary 
furnishings  from  Scandinavia  and 
around  the  world.  Mobilia's  furnish- 
ings combine  superb  quality  with 
enduring  design.  Visit  a  Mobilia 
and  discover  the  quality  and  value 
we've  been  selling  for  over  25  years. 


Featured  here  is  the  AMBASSADOR  sofa  group,  an  example  of  fine  Italian  leather  and  design.  The 

AMBASSADOR  is  handsomely  crafted  and  just  one  of  many  fine  selections  at  Mobilia.  Also  featured 

is  a  selection  from  our  new  ART  line  rug  collection.  This  new  rug  line  features  a  unique 

and  exciting  approach  to  textile  design. 


San  Francisco 

65  Geary  St.  982-9911 


Palo  Alto 

424  University  Ave.  321-0141 


Walnut  Creek 

1272  Broadway  Plaza  935-8181 


Santa  Clara 

3615  Stevens  Creek  (408)  248-1444 


Berkeley  San  Rafael  San  Jose  Sacramento  (Citrus  Heights) 

2101  Shattuck  Ave  848-8250  2700  Northgate  Mall  479-3213  37  Almaden  Plaza  (408)  266-8880  7923  Greenback  Lane  (916)  722-7442 

Locations  m  Austin  Chicago  Cleveland  Dallas  Denvei  Detroit  Houston  Indianapolis  Milwaukee  Mmneapolis/Sl  Paul 
Philadelphia  plus-Danica  stores  in  Los  Angeles  Las  Vegas  Phoenix  and  Scandia  Interiors  in  San  Diego 
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A  Heartwarming  Portrait  of  a  Child's  Discovery 


Shown  smaller  than 
actual  size  of  8 <ti 

22K  gold  rim 


A  strictly  limited  edition 
porcelain  plate 


We  all  take  delight  in  watching  chi 
dren  explore  nature— especially  when 
they  discover  a  real  treasure  like  a  lovely 
butterfly— just  as  this  little  girl  has 
done.  These  occasions  allow  us  to  relive 
the  precious  memories  of  our  own 
childhood,  with  a  fresh  look  at  the  world 
through  a  child's  eyes. 

This  wondrous  discovery  by  "Ash- 
ley" has  been  captured  in  lifelike  color 
and  detail  by  American  artist  Higgins 
Bond.  With  an  almost  photographic 
quality,  Ms.  Bond  has  depicted  this 
adorable  blonde  toddler,  crouched  in  a 
meadow  of  buttercups,  observing  her 
new  friend. 

Higgins  Bond  paints  with  a  lifelike 
style,  yet  her  image  emphasizes  the 
gentle  quality  of  the  little  girl's  adven- 
ture with  a  soft,  dreamy  background. 
And  Ms.  Bond  has  lovingly  captured 
each  detail  of  "Ashley's"  presence,  from 
the  pink  satin  ribbon  in  her  sunlit  hair, 
to  the  tiny  flower  pattern  of  her  dress. 

Offered  exclusively  through  The 
Hamilton  Collection,  "Ashley"  pre- 
mieres the  Treasured  Days  Plate  Collec- 
tion: eight  original  works  by  Higgins 
Bond  depicting  toddlers  discovering 
the  wonders  of  nature.  Each  fine  porce- 
lain plate  will  feature  a  rim  of  gleaming 
22K  gold. 

The  edition  is  strictly  limited  to  14 
firing  days,  and  each  plate  will  be 


numbered  and  accompanied  by  a 
matching  numbered  Certificate  of 
Authenticity.  As  an  owner  of  "Ashley," 
you  are  guaranteed  the  right — but  never 
the  obligation — to  acquire  all  seven 
subsequent  issues.  And  you  need  not 
send  any  money  now  to  reserve 
your  plate. 

Furthermore,  you  may  acquire  this 
premiere  plate  at  no  risk.  The  Hamilton 
Collection  100%  Buy-Back  Guarantee 
assures  that  you  may  return  any  plate 
for  a  full  refund,  within  30  days 
of  receipt. 

'  Considering  the  continued  popular- 
ity of  fine,  child-subject  plate  master- 
works  and  the  exceptional  charm  of 
"Ashley,"  market  experts  predict  that 
this  plate  may  well  be  one  of  the  most 
sought-after  issues  of  the  year,  result- 
ing in  a  strong  demand.  Therefore, 
to  avoid  disappointment,  you  should 
order  tcday. 


March  31, 1987 


RESPOND  BY: 

Limit:  Two  places  per  collector 

Please  accept  my  application  for  "Ash- 
ley" by  Higgins  Bond.  I  wish  to  purchase 

(1  or  2)  at  $24.50  (plus  $2.14 

shipping  and  handling)  each,  for  a  total  of 

$ ($26.64*  or  $53.28').  Please 

check  one: 

□  1  enclose  my  check  or  money  order. 

□  Charge  my  credit  card: 

□  Visa  □  MasterCard 

□  Diners  Club  □  American  Express 

Acct.  No 

Exp.  Date . 


15743 


002664/005328 

□  Please  reserve  my  plate  (s)  for  me  and 
bill  me  prior  to  shipment. 

Name . — , — 


Address . 
City 


State . 


Zip. 


Signature 

All  applications  must  be  signed  and  are 

subject  to  acceptance. 

'FL  residents  add  $1.34  and  IL  residents 
add  $1 .87  per  plate Jor  tax.  Please  allow 
6  to  8  weeks  for  delivery.  Deliveries  made 
only  to  U.S.  and  its  territories. 

The  Hamilton  Collection 

9550  Regency  Square  Blvd.,  P.O.  Box  44051 
Jacksonville,  FL  32231 


SHOPPING 


BUYING  GUIDE 


Most  of  the  products  shown  editorial- 
ly in  Better  Homes  and  Gardens"  can  be 
obtained  in  leading  local  stores.  For 
more  informa- 
tion, write  the 
manufacturers 
listed.  Some  pri- 
vately owned  or 
custom-made 
items  are  omitted 
from  the  product 
listing. 


COTTAGE  CHARM 

Page  97  (top  right):  Wallpaper  "First  Editions"— 
Kirk  Brummell,  979  Third  Avenue,  New  York,  NY 
10022.  Roman  shade — Kirk  Brummell  (address 
above). 

Pages  98-99  (left):  Chair  fabric— Hinson  &  Com- 
pany, 251  Park  Avenue,  S,  New  York,  NY  10010. 
Drapery  fabric — Clarence  House,  211  East  58th 


GARDENER'S  LOG 

Page  32:  Cane  and 
bush  fruits  —  Kelly 
Brothers  Nurseries,  In- 
corporated, Dansville, 
NY  14437.  Miller  Nurs- 
eries, West  Lake  Road, 
Canandaigua,  NY 

14424.  Stark  Brothers 
Nurseries,  Louisiana, 
MO  63353. 

NEW  RECIPES  THAT 
WILL  CHANGE  YOUR 
LIFEI 

Page  48:  Pie  plate, 
oval  platter  "Heri- 
tage"—The  Pfaltzgraff 
Company,  P.O.  Box 
1069,  York,  PA  17401. 
Page  49:  Pizza  pan — 
Planned  Pottery,  P.O. 
Box  5045,  2594  Port- 
land Street,  Eugene, 
OR  97405. 

Pages  50-51:  Plates, 
platter  "Florida"  —  Ro- 
senthal USA  Limited, 
6626  Metropolitan  Ave- 
nue, Middle  Village,  NY 
11379. 

Page  52:  Tureen  "Na- 
poli"— Rosenthal  (ad- 
dress above).  (Left): 
Plate  "Florida"  —  Ro- 
senthal (address 
above).  (Right):  Plate 
"Napoli"  —  Rosenthal 
(address  above). 
Page  53:  Plate  "Apila"- 
Howard  Street,  Niles,  IL  60648. 


WHO'S  GOT 

the  plumpest;  moistest 

best-tasting  raisins 

in  america? 


CA  92626.  Lights— Classic  Illumination,  43!  Grove 
Street,  Oakland,  CA  94607.  Dishwasher—  Kitchen- 
Aid,  Incorporated,  701  Main  Street,  St.  Joseph,  Ml 
49085-1392.  Range— Modern  Maid,  403  North  Main 
Street,  Topton,  PA  19562. 

Page  102  (bottom  left):  Wallpaper— Country  Life 
Designs  (address  above).  (Top  left):  Curtain  fab- 
ric— Tressard,  979  Third  Avenue,  New  York,  NY 
10022.  Bed  sheets- 
Cannon,  1271  Avenue 
of  the  Americas,  New 
York,  NY  10020. 
Lamps — Boyd  Lighting 
Company,  56  12th 
Street,  San  Francisco, 
CA  94103. 


HERE'S  A  LITTLE  HINT 


SUN-MAID:  AMERICAS  FAVORITE  RAISIN. 


1986  Sun-Diamond  Growers  of  California 


-Arabia  of  Finland,  5603 


ELECTRONIC  HOME  SECURITY 

Page  89:  Schlage  Lock  Company,  2401  Bayshore 
Boulevard,  San  Francisco,  CA  94134.  Fortress  Se- 
curity Products,  12930  Bradley  Avenue,  P.O.  Box 
4445,  Sylmar,  CA  91342.  Intelectron,  1275  "A" 
Street,  Hayward,  CA  94541 


Street,  New  York,  NY  10022  (Right):  Roman 
shade — Kirk  Brummell  (address  above).  White 
chair  fabric — Lee  Jofa  Incorporated,  800  Central 
Boulevard,  Carlstadt,  NJ  07072.  Lamp— Christo- 
pher Lloyd,  2015  Bridgeway,  Sausalito,  CA  94965 
Balloon  shades — Clarence  House  (address 
above). 

Page  101:  Banquette  fabric,  wallpaper — Country 
Life  Designs,  151  Kalmus  Avenue  H-7,  Costa  Mesa, 


INSTANT 
DECORATING 

Pages  108-109:  Black- 
and-white    flooring — 

Armstrong  World  Indus- 
tries, Incorporated,  P.O. 
Box  3001,  Lancaster, 
PA  17604.  Table- 
American  Artech  Col- 
lection, Hickory-Kay- 
Lyn,  P.O.  Box  998, 
Hickory,  NC  28601. 
Lamp  —  Flute,  1500 
South  Western  Avenue, 
Chicago,  IL  60608. 
Hammock — The  Paw- 
leys  Island  Hammock 
Company,  P.O.  Box  9, 
Pawleys  Island,  SC 
29585;  information,  1- 
800/845-0311. 
Shelves — Sears,  Sears 
Tower,  Chicago,  IL 
60684. 

Page  111:  Wall  cover- 
ing "Marble  white" 
Con-Tact  brand  vinyl 
covering — Rubbermaid 
Specialty  Products  In- 
corporated, Taylorsville 
Road,  Highway  90, 
Statesville,  NC  28677. 
Lamp  —  Nessen 
Lamps,  Incorporated, 
621  East  216th  Street, 
Bronx,  NY  10476. 
Chair— Drexel  Heritage 
Furniture  Company, 
Drexel.  NC  28619.  Ar- 
moire — The  Lane  Com- 
pany, Altavista,  VA 
24517  Column— Bal- 
lard Designs,  2 148- J 
Hills  Avenue,  Atlanta, 
GA  30318. 

Pages  112-113  (top): 
Curtain  fabric  "Belle 
Fleur" — Rue  de  France,  Dept.  BHE37,  78  Thames 
Street,  Newport,  Rl  02840.  Chair— O'Asian  De- 
signs, 1100  West  Walnut,  Compton,  CA  90220. 
(Bottom):  Wall  covering — Jack  Denst  Designs. 
6-117  Merchandise  Mart,  Chicago,  IL  60654 
Chair — Suggs  &  Hardin  Company  Incorporated,  91 1 
10th  Avenue,  NE,  Box  1748,  Hickory,  NC  28601. 
Torchere — Beth  Weissman,  260  Smith  Steet,  Farm- 
mgdale,  NY  1 1735.  Lamp—  Dansk  Lights  Incorpo- 
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rated,  4385  Northeast  12th  Terrace,  Ft.  Lauderdale, 
FL  33334  Table— The  Lane  Company  (address 
above)  Clay  cube— Bennington  Potters.  P.O.  Box 
199,  324  County  St.,  Bennington,  VT  05201 
Page  1 14  {top):  Curtain  made  from  sheets— Dan 
River.  1 1 1  West  40th  Street,  New  York,  NY  10018. 
Rug  "Spring  Meadow"— Capel,  831  N.  Mam  St., 
Troy.  NC  27371. 

Page  115:  Wallpaper  mural  "Class  Mural"  from  Fa- 
brikids  Collection— Waverly,  Div  of  F.  Schumacher, 
79  Madison  Ave ,  New  York,  NY  10016;  information, 
1-800/423-5881  Crayon  wallpaper  border  "Let's 
Color"  from  Kids,  Kids,  Kids  Too  Collection — Color 
House,  23645  Mercantile  Rd..  Cleveland,  OH  44122. 
Stuffed  toys— Special  Effects,  Gift  Division  of 
Mighty  Star  Incorporated,  925  Amboy  Avenue,  Perth 
Amboy.NJ  08861. 


PASSIVE  SOLAR 

Page  117:  Windows— Custom  made.  Floor  tile- 
American  Olean  Tile  Co.,  Lansdale,  PA  19446. 
Page  118:  Windows— Croft  Metals  Inc.,  P.O.  Box 
826.  McComb.  MS  39648. 

Page  119  (lop  left):  Slanted  greenhouse  win- 
dows— Custom  made  Vertical  windows — Pella 
Windows  and  Doors,  Rolscreen  Co.,  100  Main  St, 
Pella,  IA  50219.  (Bottom  right):  Cabinets— Custom 
made.  Wallpaper— Gear  Inc.,  19  W.  34th  St.,  New 
York.  NY  I000I. 


MAKE  YOUR  KITCHEN  STORE  MORE 

Page  120:  Cabinets— AnstOkraft,  Inc.,  P.O.  Box 
420,  Jasper,  IN  47546.  Hanging  blade  holders- 
Heller  Designs,  Inc.,  41  Madison  Ave.,  New  York,  NY 
10010.  Modular  spice  rack — Andre  Morin  Design 
International,  Inc.,  400  Route  2-20,  Office  100, 
Pointe-Claire,  Quebec  3X7H9S,  Canada.  Under- 
cabinet  microwave — Toastmaster,  1801  N.  Stadi- 
um Blvd.,  Columbia,  MO  65201.  Pullout  tray— 
Rubbermaid  Inc.,  Route  585,  Wooster,  OH  44691. 
Swing-out  shelves — Keije  Corp.,  57  Hamilton  Ave., 
Waterbury,  CN  06702.  Roll-out  lid  tray,  pullout 
trash  container,  pullout  cleaning  caddy — Amer- 
ock  Corporation,  4000  Auburn  Street,  Rockford, 
IL  61101. 

Page  121:  Clip-on  shelf,  stackable  storage — Rub- 
bermaid Incorporated  (address  above).  Pull-down 
book  holder,  tilt-out  drawer  fronts — Amerock 
(address  above).  Roll-out  baskets — Keije  (address 
above).  Sink  "Carona,"  faucet  "Arwa" — Luwa  Cor- 
poration, Builders  Products  Division,  5301  Terminal 
Road,  Charlotte,  NC  28208. 


PASTA 

Page  122  (top):  Plate  "Jade"— Franciscan,  2901 
Los  Feliz  Boulevard,  Los  Angeles,  CA  90039.  (Bot- 
tom): Platter  "Hunterbuen" — Waechtersbach  USA 
Incorporated,  8300  Underground  Drive,  Kansas  City, 
MO  64161. 


PRIZE  TESTED  RECIPES 

Page  145  (left):  Pot  "Country  Brown"— Western 
Stoneware  for  The  Great  American  Stoneware  Fac- 
tory, P.O.  Box  288, 521  W.  Sixth  Avenue,  Monmouth, 
IL  61462.  (Right):  Plate  "Colorstax"— Metlox  Pot- 
teries, Box  8,  1200  Morningside  Drive,  Manhattan 
Beach,  CA  90266. 

Page  146  (right):  Plate  "Milford"— Wedgwood,  41 
Madison  Avenue,  New  York,  NY  10010.  GO 


DECORATING 


COLOR  TRICKS  THAT  WORK! 


H 


larness  the  power  of  color  and 
put  it  to  work  in  your  rooms.  Try 
these  simple  problem-solving 
color  tricks. 

•  Visually  expand  a  small  space 
with  light  colors.  Because  they  re- 
cede, white  and  pale  colors  make  a 
room  look  more  spacious. 

•  Cozy  up  a  cavernous  room 
with    deep    shades.    Dark    colors 


make  large  areas  appear  smaller. 

•  Change  the  shape  of  a  room 

with  color.  A  narrow  room  can  be 
squared  up  by  painting  the  short 
walls  dark  (it  will  make  them  ad- 
vance) and  the  long  walls  light 
(making  them  recede). 

•  Brighten  dark  spaces  with 
pale  colors.  Light  tones  enhance 
and  reflect  all  kinds  of  light.  H§ 
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PETS 


d 


PUREBRED  DOG  RESCUE  CLUBS 

A  NEW  WAY  TO  SHOP  FOR  A  PET 


Organized  by  folks 
partial  to  a  particular  dog  breed, 
rescue  clubs  diligently  follow 
leads  to  animal  shelters,  pounds, 
even  neighborhoods.  The  homeless 
and  unwanted  dogs  they  rescue  are 
carefully  matched  with  families 
looking  for  a  new  pet. 


CHARLEY  IS  A  LUCKY  BEAGLE. 

■  At  age  13,  he  had  slim  chances  of 
being  adopted  from  the  California 
shelter  where  he'd  found  himself.  But 
we're  happy  to  report  Charley  was 
"rescued"  by  a  member  of  the  Beagle 
Adoption  Service,  then  taken  home 
by  a  couple  who  wanted  a  beagle  but 
couldn't  care  for  a  younger  dog. 

How  Rescue  Clubs  Help 

Rescue  clubs  like  the  Beagle  Adop- 
tion Service  have  found  homes  for  thou- 
sands of  dogs  like  Charley.  Clubs  exist 
for  most  popular  breeds,  including  Old 
English  sheepdogs,  collies,  Airedale  ter- 
riers, and  others.  Many  clubs  also  help 
^find  lost  dogs  and  refer  owners  to  veter- 
inarians and  kennels. 
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How  They  Can  Help  You 

Finding  homes  for  unwanted  ani- 
mals is  the  rescue  clubs'  main  task.  If 
you're  looking  for  a  purebred  dog  but 
don't  care  to  pay  purebred  prices,  or  if 
you're  looking  for  a  mature  pet,  rescue 
clubs  are  a  good  bet. 

Dogs  from  rescue  clubs  are  spayed  or 
neutered,  have  all  their  shots,  and  of- 
ten are  tatooed  and  registered  (so  that 
they  can  be  returned  to  you  if  lost). 

Some  dogs  offered  for  adoption  have 
been  mistreated,  though  many  are 
trained,  excellent  pets  whose  owners 
could  no  longer  keep  them. 

Clubs  generally  require  prospective 
adopters  to  fill  out  an  application  and 
to  have  their  house  "checked"  before 
they  receive  a  dog.  Also,  most  clubs  ask 
adopters  to  give  the  club  the  right 
of  first  refusal  if  they  can't  keep 
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Who  else  but  Isotonei 
could  bring  you  silky 
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the  dog.  To  cover  administrative  and 
veterinary  costs,  clubs  ask  for  a  "dona- 
tion" of  between  $50  and  $100. 

Finding  a  Rescue  Club 

Rescue  clubs  are  locally  based,  one- 
or  two-person  operations  with  limited 
budgets,  so  they  may  be  hard  to  find. 
Inquire  at  a  local  animal  shelter.  Many 
rescue  clubs  advertise  in  the  classified 
section  of  the  newspaper  (under 
"pets").  Also,  breed  clubs,  composed  of 
breeders,  may  refer  families  seeking 
older  dogs  to  rescue  clubs.  Local  breed 
club  contacts  can  be  found  through  a 
local  chapter  of  the  American  Kennel 
Club,  or  write  the  organization's  head 
office:  The  American  Kennel  Club, 
51  Madison  Ave.,  New  York,  NY 
10010  (212/696-8200). 

— By  Julie  Rovner 


STARTING  YOUR  OWN 
BREED  RESCUE  CLUB 

■  If  you're  interested  in  a  particular 
dog  breed  and  can't  locate  a  rescue 
club  in  your  area,  you  may  want  to 
consider  starting  one  yourself.  Vet- 
eran rescue  club  members  warn  it 
takes  a  strong  commitment  and  in- 
terest in  dogs,  plus  time  and  money. 
You'll  need  to: 

■  Develop  working  relationships 
with  animal  shelter  employees,  local 
breeders,  and  at  least  one  veterinar- 
ian and  kennel  owner  willing  to  offer 
cut  rates  for  a  good  cause. 

■  Enlist  a  group  of  "foster  par- 
ents"— people  who  will  keep  ani- 
mals until  adopters  can  be  found. 

■  Learn  how  to  raise  funds,  be- 
cause dog  rescue  is  an  expensive 
undertaking.  On  top  of  food,  kennel, 
and  veterinary  bills,  rescue  clubs  in- 
cur large  phone  bills  and  the  costs 
of  driving  to  pick  up  and  deliver 
dogs,  and  to  check  out  prospective 
adopters.  Donations  from  adopters 
rarely  cover  out-of-pocket  costs. 
Some  clubs  have  taken  to  printing 
T-shirts  and  selling  dog  accessories 
to  help  raise  money. 

For  additional  information  on 
starting  a  rescue  club,  send  a 
stamped,  self-addressed,  business- 
size  envelope  together  with  37 
cents  postage  to:  The  Beagle 
Adoption  Service,  7092  Kermore 
Lane,  Stanton,  CA  90680.  M 


wlf  I've  asked  for 

Meow  Mix 

once,  I've  asked  for  it 

i  thousand  times? 
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Of  the  hundreds  of  cat  foods,  there's  only  one  worth 
repeating  myself  for. 

Meow  Mix"  brand  cat  food. 

Because  it  has  the  three  flavors  cats  love  most,  tuna, 
liver,  and  chicken. 

So  if  variety  is  what  you're  looking  for,  Meow  Mix  is 
yours  for  the  asking. 

Meow  Mix  tastes  so  good 
cats  ask  for  it  by  name. 
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Purina 


Helping  pets  live 
longer,  healthier  lives" 

c  Ralston  Purina  Company.  1986 
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NINE  TO-FIVER  S  REMINDER 

Lots  of  nine-to-fivers  shop  on  their 
lunch  hours,  and  then  store  things 
needing  refrigeration  in  office  refriger- 
ators. Unfortunately,  it's  easy  to  forget 
these  items  when  the  day  is  over.  To 
help  jog  your  memory,  place  your  car 
kfeys  in  the  refrigerator,  too.  You  won't 
be  able  to  drive  home  until  you  remem- 
ber your  groceries. 

B.  Perry,  Calif. 


BICYCLE  IDENTITY 

A  bicycle  is  an  easy  target  for  theft, 
but  another  problem  is  identifying  a 
stolen  bicycle  after  it  has  been  recov- 
ered. Jot  your  name  and  address  on  a 
3x5  index  card.  Remove  the  bicycle 
seat.  Roll  the  card  up  and  place  it  in  the 
bicycle  frame,  then  replace  the  seat. 
Now  it's  possible  to  identify  the  bike. 
M.  Amatulli,  Ohio 


DISHWASHER  REMEDY 

Sometimes  the  plastic  coating  on 
automatic  dishwasher  racks  begins  to 
wear  off,  exposing  the  bare  metal 
prongs.  Recoat  these  prongs  with  white 
silicone  caulk.  Insert  the  tube  of  caulk 
over  the  exposed  prong  and  lift  up. 

M.  Reynolds.  N.J. 


DOUBLE-DUTY  BREAD  TAB 

Use  the  resealing  plastic  tabs  that 
come  with  bread  for  another  job.  After 
the  bread  is  gone,  slip  the  tab  under  the 
end  of  masking  tape  or  wrapping  tape 
as  soon  as  you  have  pulled  a  piece  off 
the  roll.  Then,  finding  the  end  of  the 
tape  next  time  will  be  no  problem. 

J.  Motor,  Wash 
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TANGLE-FREE  CORD 

Extra-long,  heavy-duty  extension 
cords  can  be  controlled!  Cut  a  hole  at 
the  base  of  a  3-gallon  plastic  bucket. 
Make  a  knot  in  the  cord  about  5  feet 
from  the  plug  and  feed  plug  through 
the  hole.  Coil  cord  into  the  bucket.  To 
use,  set  bucket  near  an  outlet  and  plug 
in.  Pull  out  only  as  much  cord  as  you 
need,  and  then  recoil  into  the  bucket. 

T.  Bolt.  Calif. 


NO-SLIP  CLOTHESLINE 

When  you  hang  clothes  to  drip  dry  in 
your  basement  or  laundry  room,  the 
clothes  often  slide  to  the  center  of  the 
line  and  crowd  together.  To  speed  dry- 
ing time,  keep  clothes  from  sliding  to- 
gether by  using  a  dog  chain  instead  of 
an  ordinary  clothesline.  Put  your 
clothes  on  hangers.  Then  just  hook  the 
hangers  through  the  links  of  the  chain 
and  your  garments  will  stay  in  place. 
Also,  you  can  use  the  snaps  at  either 
end  of  the  chain  to  secure  your  new 
clothesline  to  the  wall. 

M.  Seglin,  III. 


TOY  ROUNDUP 

Keeping  tabs  on  your  children's  toys 
can  be  a  frustrating  experience,  espe- 
cially when  the  toy  or  game  has  a  lot  of 
different  pieces.  It  always  seems  that 
one  or  two  pieces  get  "lost"  behind  the 
sofa  or  under  the  bed,  and  by  the  time 
they  resurface,  your  kids  have  lost  in- 


terest in  that  particular  toy.  To  keep 
things  better  organized,  count  the 
pieces  that  belong  with  each  toy  and 
mark  the  number  on  the  box  with  a 
pen.  Then,  when  you're  picking  up, 
you'll  know  if  you  have  all  the  pieces. 

L.  Jacobs.  Wis. 

SEND  US  YOUR  TIP 


Do  you  have  handy  do-it-your- 
self suggestions  or  shop  shortcuts 
you'd  like  to  share?  Mail  them  to 
Tips,  Tools,  and  Techniques,  Better 
Homes  and  Gardens,  1716  Locust 
St.,  Des  Moines,  IA  50336.  We  will 
pay  $25  for  each  idea  accepted  for 
publication  and  reserve  the  right  to 
shorten  or  otherwise  edit  all  copy. 
Your  materials  will  be  acknowl- 
edged, but  not  returned.  If  your  tip 
is  purchased,  you  give  Meredith 
Corporation  the  right  to  use  it  in 
any  manner  and  for  as  long  as  we 
wish.  We  do  not  accept  previously 
published  ideas,  r$ 
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After  cleaning  half : 

of  a  §rape  juice  stain 

with  the  Leading 

Carpet  Clea 


After  cleaning 
the  other  half  with 
Resolve   Liquid 
rpet  Cleaner. 


|500 

SAVE  500  ON  ANY  Resolve   Carpet  Cleaner 

Mr,  Dealer:  This  coupon  will  be  redeemed  by  the  d-CON  Company  lor  its  lace  value  plus  Be 
handling  provided  you  have  complied  with  the  terms  of  the  otler.  Invoices  showing  your 
purchases  ot  sufficient  stocks  of  Resolve-  Carpet  Cleaner  to  cover  all  coupons  submitted 
for  redemption  must  be  shown  upon  request.  This  coupon  is  valid  only  toward  purchase 
of  product  specified  Any  other  use  constitutes  fraud  Coupon  is  void  where  taxed 
restricted,  or  prohibited  by  law.  Cash  value  1/20  of  U.  Coupons  may  not  be  transferred 
or  assigned  to  a  third  party  Mail  all  coupons  lo  the  d-CON  Company,  PO   Box  1759. 
linton,  Iowa  52734.  Customers  must  pay  sales  tax.  Limit  one  coupon  per  purchase 

Resolve  Carpet  Cleaners. 
|    [_       _  They  really  work. 

— ^. ^ __i 


DECORATING 

SMALL  SPACE 
BIG  IDEAS 

A  DAINTY  DINING  SPOT 
GAINS  A  BIG  LOOK 


Even  a  tiny  dining  area 
can  offer  epicurean  ele- 
gance. Try  a  little  decorating 
sleight  of  hand  to  bring  the 
graciousness  of  a  ballroom  to 
your  small  space. 

PLAN  A  PLAIN  BACKDROP 

Though  diminutive  (only  11 X 13  feet) 
this  dining  area  gains  a  sense  of  spa- 
ciousness, thanks  to  the  room's  under- 
stated background. 

See  how  painting  the  walls  a  soft 
cream  color  makes  them  appear  to  re- 
cede. The  lack  of  paintings  or  other  dec- 
oration also  helps  small  spaces  like  this 
look  larger — there's  nothing  on  the 
wall  to  stop  the  eye.  Even  the  curtains 
do  their  part.  The  off-white  fabric  per- 
mits them  to  blend  into  the  wall  so  your 
eye  travels  beyond  the  window. 

TOSS  IN  SOME  COLOR 

Once  you've  mastered  the  no-frills 
background,  try  a  vibrant  rug  for  color 
and  pattern.  Here,  the  rug's  terra-cotta 
hue  is  repeated  in  the  dining  chairs. 
Chosen  for  its  harmonious  pastels,  a 
sweeping  tablecloth  adds  extra  grace.  A 
love  seat  provides  additional  seating. 

This  space  actually  will  serve  more 
people  than  you'd  think.  Just  replace 
the  small  plywood  round  top  with  a 
larger  one,  add  more  chairs,  and  you'll 
have  comfortable  seating  for  10.  fflb 

Design:  Nancy  Rolison 
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For  everything  in  your  wash, 
borateem*  bleach  is  like  a  box  of  fresh  air. 


Borateem  bleach,  will  get  your  laundry 
sparkling  white.  But  that's  just  the  beginning. 

Because,  unlike  some  ordinary  bleaches, 
Borateem  actually  adds  brightness  and  luster 
to  all  the  colors  you  wash.  And,  unlike  some 
ordinary  bleaches,  Borateem  is  so  gentle,  it's 
safe  for  even  your  most  delicate  items. 


And,  unlike  some  ordinary  bleaches 
which  can  make  your  clothes  reek  of 
chlorine,  Borateem  leaves  your  entire  wash 
smelling  as  fresh  as  all  outdoors. 

All  that  from  a  simple,  striped  white  box 
that  sits  on  the  supermarket  shelf,  right 
next  to  the  ordinary  bleaches. 


The  only  bleach  with  borax. 
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The  Sylvania  Supersystem 
gives  you  more  than 
just  a  great  picture. 

When  you're  looking  for  a  video  system, 
picture  qual  ity  is  probably  your  most 
important  concern.  Which  is  fine  with  us, 
because  Sylvania  Superset  is  renowned  for 
its  picture  quality. 

However,  when  you  look  at  our  Superset,™ 
weigh  the  benefits  of  its  other  features.  The 
178-channel  capability,  for  instance.  The 
built-in  broadcast  stereo  sound.  And  the 
available  parental  control,  to  let  you  decide 
'"'•'♦"our  children  watch. 

And  remember,  the  Superset  is  just 

part  of  the  Supersystem.  There's  the 
-  •       new  SupeRemote  44™,  a  remote 

control  so  advanced  it  works  with 
..     virtually  any  wireless  remote  VCR  or 
••  j  cable  system.  If  s  perfect  for  people 

who  would  rather  watch  television 

than  play  with  two  or  even  three 

remote  units. 
While  we're  on  the  subject  of 

VCR's,  we  suggest  you  look  at  the 

Sylvania  SuperTech,  which  we  think 

is  superior.  The  SuperTech  has  all  the 
recording  and  playback  features  you  need . . . 
and  it's  backed  by  Sylvania's  exclusive  three- 
year  limited  warranty  on  video  heads. 

The  point  is  that  there  are  plenty  of  reasons 
to  buy  a  Supersystem  beside  the  great  color 
picture  you  get  with  the  Superset.  Of  course, 
some  people  think  that's  reason  enough . . . 
which  is  fine  with  us,  too. 
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electronic  brilliance 


C1967  NAP  Consumer  Electron  icsCofp 
A  North  American  Philips  Company 

Sylvania  isa  registered  trademark  of  GTE  Products  Corp 
Simulated  TV  picture. 
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continued  frontpage  110 
PAINTED  FLOOR  CLOTH, 
page  114 

Instructions:  Determine  the  size  of  the 
floor  cloth  and  purchase  primed  artist's 
canvas  from  an  art  supply  store.  (It 
comes  in  52-in.  widths.) 

Lay  canvas  on  a  flat  surface;  tape  in 
place.  Prime  with  several  coats  of  back- 
ground color  to  stiffen  cloth;  let  dry 
thoroughly  between  coats. 

With  pencil  and  straightedge,  mark 
a  V£-in.  selvage  around  entire  edge. 
Map  out  pattern  onto  canvas. 

To  make  the  baby-block  pattern:  With 
pencil  and  straightedge,  divide  canvas 
in  half  lengthwise,  then  divide  the  two 
halves  lengthwise  into  equal  parts  to 
make  four  equal  columns.  These  lines 
represent  the  vertical  edges  of  blocks. 
To  determine  size  of  diamond,  sketch  a 
diamond  shape  between  two  lines,  ad- 
justing center  to  desired  height.  Cut  a 
template  of  diamond  shape  from  card- 
board. Trace  around  template  onto  can- 
vas, aligning  points  between  vertical 
lines  to  create  first  row  of  block  "tops." 

For  next  row,  fit  template  between 
drawn  diamonds,  referring  to  photo- 
graph on  page  114  for  placement.  When 
pattern  is  complete,  tape  around  edges 
of  diamonds  to  be  painted  first  color. 

Note:  For  a  clean  edge,  take  care 
while  masking  lines.  Make  sure  that  all 
points  meet,  and  press  tape  along  pen- 
cil lines  with  finger  to  prevent  paint 
from  leaking  under  tape. 

The  baby-block  design  consists  of  two 
colors  and  the  background.  After  tap- 
ing for  first  color,  paint  all  taped  areas. 
Remove  masking  tape  before  the  paint 
dries  thoroughly,  then  allow  to  dry.  Re- 
peat for  second  color. 

To  finish,  coat  with  two  coats  of  non- 
yellowing  polyurethane  varnish.  Trim 
selvage  along  line  with  sharp  scissors. 

PAPER  DOLL  BORDER, 
page  114 

Cut  paper  dolls  from  sheets  of  paper; 
mount  on  wall  with  spray  adhesive.  Or, 
substitute  prepasted  wall  covering  or 
self-adhesive  paper. 

BISHOP  SLEEVES  DRAPERY 
WITH  ROSETTES,  page  114 

Cut  sheets  to  width  desired,  drape  as 
a  valance  and  along  window  sides,  then 
staple  or  tack  in  place. 

continued 
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£>u  11  both  be  more  comfortable. 


Buying  a  Lane  Recliner  can  make  both  of  you  feel  good.  For      And  the  wide  range  of  designs,  colors  and  fabrics  that  are 
different  reasons.  He'll  love  the  way  it  surrounds  him  in      yours  to  choose  from.  However,  there  is  one  thing  you'll  both 


absolute  comfort.  And  how  its  smooth,  quiet 
mechanism  glides  effortlessly  into  position.  On 
the  other  hand,  while  all  this  is  obviously 
important,  you'll  also  appreciate  the  quality  and 
craftsmanship  that  are  synonymous  with  Lane. 


I  HECUNERSBY  - 

Lane 


enjoy  equally.  The  feeling  inside  that  says  you've 
made  the  perfect  choice  for  the  two  of  you.  A 
v®  choice  you'll  be  comfortable  with  for  a  long,  long 
time.  For  a  free  brochure,  write  Action  Indus- 
tries, Dept.L030,  Box  1627,  Tupelo,  MS  38802. 


|  DuPontAntron'Nyton 
A  BmuWuI  Dtptndablt 


Makers  of  the  Best-Selling  Recliner  in  the  World 


The  lowest.     The  not-so-lowest. 


D5 


r: 


pa 


3mg 


6mg       4mg       7mg 


Now  is  lowest. 

By  US.  Gov't,  testing  method, 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


NOW  THE  LOWEST  OF  ALL  BRANDS. 

Competitive  tar  levels  reflect  either  the  Jan  '85  FTC  Report  or  FTC  method 

SOFT  PACK  100s  FILTER,  MENTHOL:  3  mg.  "tar".  0.3  mg.  nicotine 
av.  per  cigarette  by  FTC  method. 
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INSTANT  DECORATING 


continued 

For  rosettes,  cut  a  double  flat  sheet 
into  four  equal  strips.  Gather  center  of 
strip  with  string  and  tie.  Twist  ends  un- 
til tightly  wound — ends  will  begin  to 
curl  around  each  other.  Continue  twist- 
ing, arranging  and  intertwining  ends 
into  a  flower  shape.  Tuck  ends  into 
back;  secure  with  string.  Tie  rosette 
around  curtain;  tack  to  window  frame. 

VINEGAR-PAINTED  CHEST, 
page  110 

Prime  raw  wood  and  paint  a  base 
coat  of  semigloss  enamel.  Sand  when 
dry  and  wipe  with  white  vinegar. 
Vinegar  paint  recipe:  Mix  %  cup  white 
vinegar,  Vz  teaspoon  sugar,  and  3  drops 
dishwashing  liquid.  In  another  contain- 
er, mix  2  tablespoons  of  dry  powdered 
tempera  paint  with  enough  solution  to 
make  a  paste;  continue  adding  the  vine- 
gar solution  until  creamy. 

Apply  vinegar  paint  with  a  brush. 
Press  dry  objects  onto  surface,  lifting 
vinegar  paint  off.  (We  used  a  fingertip 
to  make  rows  of  dots  and  a  terry  towel 
to  create  squiggly  lines.)  If  you  make  a 
mistake,  don't  worry!  Wipe  clean  with 
a  vinegar-soaked  rag  and  start  again. 
Protect  with  two  coats  of  varnish. 

SPONGED  CHEST,  page  110 

Prime  raw  wood  and  paint  a  base 
coat  of  flat  enamel. 

Select  two  different  colors  of  acrylic 
paint  and  pour  a  small  amount  of  each 
into  two  different  pie  tins.  Dilute  with 
water  until  the  consistency  of  milk.  Dip 
part  of  a  wet  marine  sponge  (not  a  syn- 
thetic one)  into  the  first  color  and  light- 
ly touch  chest  surface  randomly.  Dip 
another  piece  of  clean,  wet  sponge  into 
second  color  and  lightly  touch  areas  not 
covered  by  the  first  color.  Overlap  the 
colors  a  bit  to  enhance  the  look. 

STENCILED  CHEST,  page  110 

Prime  raw  wood  and  paint  a  base 
coat  of  semigloss  or  flat  latex  paint. 

Select  from  a  variety  of  checkerboard 
stencils  available  at  art  and  crafts 
shops.  (Or  cut  your  own  stencils.)  Work 
small  areas  of  the  chest  at  a  time.  Se- 
cure the  stencil  to  the  surface  with 
masking  tape.  Using  a  fairly  dry  brush, 
tap  acrylic  paint  into  the  cut  opening  of 
the  stencil.  A  dry  brush  is  the  secret  to 
crisp  edges  on  your  finished  design. 
Protect  with  two  coats  of  varnish.  §1 


SHOPPING 


products  shown  on  >h'spagme 

Pages'        .    .  h»rause  weVe  done 
You  save  lime  because  w 

the  shopping 'or  yo«.tidenl 
Andyoucanbecorn^ <e n 

meC00kWaaluhehtnes»Q«a>i»yand 


HOW  TO  ORDER 


New  Recipes  That  Will 
Change  Your  Life 

Give  your  meals  a  makeover  with  the 
ideas  and  recipes  presented  by  our  food 
editors  on  pages  47  to  53.  The  cookware 
items  pictured  below  were  specially  se- 
lected to  assist  you  in  preparing  these 
soon-to-be  family  favorites. 


An  American  best-seller,  the  New 
Coo*  Sao*  is  ring-bound  with 
large  print  and  photos  Contains 
1.251  recipes  and  leatures  nutri- 
tion analysis  My  Recipe  Collec- 
tion is  a  loose-leaf  binder  with 
sturdy  dividers  and  index  system 
ready  lor  you  to  (ill  with  your  (ami  - 
ly's  lavonte  treats.  Keeps  recipes 
sale,  organized  and  easy  to  find. 
Ring-bound.  142  pages,  and  in- 
cludes our  tested  preparation  tips. 


Our  1 4-piece  Wok  Set  includes  1 4-inch  steel  wok  with 
wood  handles,  aluminum  cover,  stainless  steel  ring. 
4-mch  strainer,  tempura  rack,  steaming  rack,  10  pairs 
of  chopsticks,  rice  paddle,  package  ol  100  skewers, 
two  cooking  chopsticks,  stainless  ladle,  stainless  turn- 
er, wooden  spatula,  and  Chinese  cookbook. 


A  Kitchen  Scale  is  an  invaluable  tool 
when  diet  requirements  or  recipes  call 
for  precise  measurement  of  ingredients. 
Ours  weighs  up  to  10  pounds  in  1- 
ounce  increments  or  up  fo  4.5  kilo- 
grams in  25-gram  increments.  Easy 
zero  adjustment  and  guaranteed  for  live 
years.  Handy  bowl  at  the  fop  is  re- 
movable for  easy  cleanup. 


Our  Springform  Mold  is  heavy-duty  alum- 
inum and  9  inches  in  diameter. 


Pizza  in  a  Stoneware  Mold!  Ours  is  12 
inches  in  diameter  and  identical  to  that 
used  for  our  Shrimp-Zucchini  Pizza  on 
page  49. 
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Feel  better,  look  better,  and  live  better 
with  recipes  and  ideas  from  our  £al/ng 
Healthy  Cook  Book.  This  288-page 
hardcover  book  contains  251  recipes.  70 
full-color  photos,  and  40  "how-to"  pho- 
tos. Nutritional  analysis  is  included  for 
every  recipe. 


Send  check  or  money  order  to: 


Locust  at  17th 
Dept.  2AA,  Box  374 
Des  Moines,  IA  50336 


Name   _ 
Address 

City  

State  _ 


Page    [    Description 


COOKWARE  FOR  RECIPES  THAT  WILL  CHANGE  YOUR  LIFE 


No.  31107   14-Piece  Wok  Set 


No.  31189   Kitchen  Scale 


No.  31192  9-Inch  Sprinqlorm  Mold 


No.  31247   12-Inch  Stoneware  Pizza  Dish 


ADD  THESE  FAVORITES  TO  YOUR  HOME  COOKING  LIBRARY 


No.  16290    Eating  Healthy  Cook  Book 


No.  16016   New  Cook  Book 


No.  16134  My  Recipe  Collection 


Qty. 


-Zip. 


Price 


S19.99 


$12.99 


S5.99 


S24.99 


$24.95 


$16.95 


$16.95 


'TAX  NOTE:  We  are  required  to  collect  and  pay  STATE  taxes  m  Arizona.  Connecticut.  Florida.  Illinois.  Iowa. 
Kansas.  Michigan.  Minnesota.  Missouri.  New  Mexico.  Pennsylvania.  Wisconsin  We  are  required  lo  collect  and  pay 
STATE/LOCAL  taxes  in  Calilornia,  Georgia.  New  York.  Ohio.  Tennessee.  Texas.  Virginia.  Washington 


"Shipping  and  Handling: 

For  orders  up  to  SS.00  $1.00 

S5.01toS10.00   S1.95 

S10.01loS20.00  S3.00 

S20.01loS30.00  S3.7S 

S30.01loSS0.00  S4.35 

O«erS50.00  S4.7S 


Credit  Card  Orders  Speed  Deliveryt  Fill  m  the  lines 
below  or  CALL  TOLL  FREE  800-247.5099.  In  Iowa,  call  collect 
51 5-284*2856  (Toll  Free  not  available  m  Alaska  or  Hawaii  i 
Credit 

Card  No.  

Expiration  Dale 
(Month/Year) . 


Total  ol  Merchandise 

Sales  Tax  * 

Shipping/Handling  ** 

GRAND  TOTAL 


Total 


100%  MONEY-BACK  GUARANTEE  if  not  completely  satisfied! 


Call  TOLL  FRtfc 
800-2475099 


BUILDING 


HOLDS-ANYTHING 

STORAGE  UNIT 

LOW-COST,  EASY-TO-BUILD,  VERSATILE 

By  C.  Michael  Stowers 


■  MAKE  THIS  VERSATILE  STOR- 
AGE UNIT  IN  AN  AFTERNOON 
FOR  LESS  THAN  $60.  Leave  it  un- 
finished for  basement  use  or  see 
page  170  for  the  finished  version.  The 
project  hangs  from  the  ceiling  and 


belongings.  There's  plenty  of  stor- 
age space  inside  the  enclosed  cup- 
board and  stackable  items  fit  neatly 
on  top  of  the  project.  A  closet  rod 
underneath  the  unit  is  ideal  for 
hanging     garments,     and     there's 


away  from  the  wall  so  that  moisture     space  behind  for  awkward  things 
and  dust  can't  ruin  your  personal  I  like  skis  or  window  screens. 

continued 
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"Why  can't  they 
put  my  Pine-Sol 
in  a  pump?" 


"They  have.  And 
with  the  same 
power  to  clean, 
disinfect  and 
deodorize!' 


THE  ONLY  PUMP 
THAT'S  PINE-SOL 

C1986.  American  Cyonomid  Co  Pine-Sol*  Spray  Cleoner 


HOLDS-ANYTHING  STORAGE  UNIT  continued 


•  ALIGN  THE  TOP  AND 
BOTTOM  pieces  along  one 
long  edge  and  mark  the  cen- 
ter point  on  one  edge. 


•  USE  A  SQUARE  to  mark 
the  center  line  on  both  top 
and  bottom  pieces. 


y    a    u 

■ae'Ooi^r  spacing) 

4  6-1/2" 


Fi^ONT  VIE-U/ 


va'-z-i/z" 

LAG  SCREW 
AND  4/ASHER. 


MITER. 
CORHERS- 


MATERIALS  LIST  -  STORAGE  UNIT 


PART 

NUMBER 

DESCRIPTION 

SIZE 

PART 

NUMBER 

DESCRIPTION 

SIZE 

A 

2 

ft"  plywood 

15X46)4" 

F 

1 

1x2  pine  or  fir 

46ft' 

8 

2 

ft'  plywood 

1115X15" 

G 

2 

14"  hardboard 

14%  X  2314' 

C 

1 

ft"  hardboard 

16x46ft" 

H 

2 

2x4  fir 

48"  (max.) 

D 

2 

ft"  screen  bead 

46ft' 

1 

2 

2x4  fir 

20- 

E 

2 

!4' screen  bead 

16" 

J 

1 

1  '-dia.  rod 

46- 

•  BEGIN     ASSEMBLY     by 

nailing  through  the  top  and 
bottom  pieces  into  the  sides. 
Use  a  clamp  to  hold  the  side 
pieces  upright. 


•  SPREAD  AN  EVEN  BEAD 
OF  GLUE  around  the  back 
edge  of  the  assembly. 


•  THEN  NAIL  THE  HARD- 
BOARD  BACK  to  the  back 
edge  with  1-inch  brads. 


•  TRANSFER  THE  CENTER 
LINE  on  the  top  and  bottom 
to  the  back  piece.  Use  a  com- 
bination square  or  try  square. 


•  POSITION  THE  CENTER 
DIVIDER  inside  the  unit  using 
a  framing  square. 


•  USE  THE  CENTER  LINES 

you  have  already  marked  as 
your  nailing  line.  Then  nail 
into  the  center  divider. 


•ATTACH  THE  SCREEN 
BEAD  TRIM  with  glue  and 
brads.  Miter  the  corners.  The 
trim  overhangs  the  inside 
edge  of  the  unit  by  Va  inch. 

Position  one  horizontal 
support  on  the  bottom  of  the 
unit  with  the  front  end  flush 
with  the  front  edge  of  the  as- 
sembly. Use  your  square  to 
mark  a  line  on  the  support 
that  aligns  with  the  back  edge 
of  the  project.  Use  this  line  to 
mark  the  position  of  the  verti- 
cal support  and  the  positions 
of  the  bolts  and  hole  for  the 
closet  pole.  Clamp  together. 

continual 
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Some  windows  are  too  cold." 


North, 
south, 
winter, 
summer  — 
windows 
made  with 
Sunglas 
Heat  Reflective  glass  work  like 
transparent  insulation  to  save 
you  valuable  energy  dollars 
year-round. 

Sunglas  HR  also  helps  reduce 
condensation  and  drafts  to 
keep  you  more  comfortable 
day  and  night  no  matter  what 
the  weather. 

Sunglas  HR  is  the  insulator  that 
really  is  a  window.  A  high-tech 
glass  that  looks  like  old- 
fashioned  clear  glass,  but 
actually  reduces  both  heat  loss 
and  heat  gain  65%*  by  keeping 
radiant  heat  where  you  want  it: 


inside  when  it's  cold  — 
and  outside  when  it's  hot. 


"Some  windows  are  too  hot." 


In  other  words,  with  Sunglas 
HR  your  windows  are  never 
too  hot,  or  too  cold  —  but 
just  right. 

What's  more,  Sunglas  HR 
also  reduces  the  sun's  harmful 
ultra-violet  rays  that  cause 
premature  fading  of  household 
fabrics. 

*Versus  single  glazing.  Based  upon  %"  air 
space.  Performance  will  change  with  the 
width  of  the  air  space. 


Sunglas  HR  is  ideal  for  new 
homes  and  replacement 
windows,  even  for  simple  add- 
on storm  windows. 

Sunglas  HR  also  makes  great 
energy  sense  for  sunspaces. 
In  fact,  the  larger  your  glass 
area,  the  more  you  need 
Sunglas  HR. 

Ask  for  Sunglas  Heat 
Reflective  glass  from  Ford 
Glass  by  name,  because  when 
it  comes  to  glass  that  works  24 
hours  a  day,  365  days  a  year, 
every  year  —  Nobody 
outglasses  Ford. 

See  your  local  window  dealer  or  call 
1  800  GLASSHR  for  a  free  brochure. 


LfoKt 


Glass  Division 

Founded  1919.  A  division  of  Ford 
Motor  Company. 


"Windows  made  with  Sunglas  Heat  Reflective  glass  are  just  right." 


<JNy  HOLDS-ANYTHING  STORAGE  UNIT  continued 


•  BORE  V4-INCH  HOLES  for 

the  carriage  bolts  and  a  pilot 
hole  for  the  metal  clothes  rod. 
Then  remove  the  clamps  and 
bore  a  11/4 -inch-diameter 
hole  for  the  clothes  rod  in 
each  of  the  pieces. 


•  SCREW  THROUGH  THE 
BOTTOM  of  the  assembly 
into  the  horizontal  supports 
with  114-inch  No.  8  wood 
screws.  Cut  1  galvanized  pipe 
to  length  and  position  it  in  the 
holes  for  the  clothes  rod.  Use 
a  chrome  rod  for  a  fancier 
version. 


•  POSITION  THE  VERTI- 
CAL SUPPORTS  so  that  the 
back  edge  aligns  with  the 
back  of  the  assembly  and  the 
bottom  with  the  bottom  edge 
of  the  horizontal  supports. 
Screw  through  the  sides  of 
the  assembly  into  the  vertical 
supports  first,  then  align  with 
the  holes  on  the  inside  of  the 
horizontals  (from  step  1 1 )  and 
bore  on  through  the  verticals. 


•  INSTALL  THE  %X3- 
INCH    CARRIAGE    BOLTS 

with  a  ratchet  wrench.  Be 
sure  to  put  the  heads  of  the 
carriage  bolts  on  the  inside  of 
the  storage  unit  and  counter- 
sink all  the  washers  and  nuts 
on  the  outside. 


•  BORE  HOLES  IN  THE  IN- 
SIDE FLANGE  of  1/4-inch  alu- 
minum sliding  track.  Then 
attach  the  flange  with  at  least 
two  3/8-inch  No.  6  roundhead 
screws.  Remember  that  the 
aluminum  track  with  the 
deepest  grooves  should  be 
attached  to  the  top  side  of  the 
structure. 


•  BORE  3/4.|NcH-DIAME- 
TER  HOLES  in  the  hardboard 
sliding  doors  for  recessed 
pulls.  These  pulls  should  fit 
snugly  so  they  don't  pop  out 
when  you  put  your  finger  in 
them.  Then  set  the  doors  in 
the  track  and  move  them 
back  and  forth  to  see  if  they 
work  properly.  Make  adjust- 
ments to  the  doors  if  they 
don't  slide  correctly. 


•  INSTALL  THE  1  X  2  STOP 

flush  with  the  back  of  the  as- 
sembly. Use  finishing  nails 
and  glue  to  mount  the  stop 
securely  onto  the  top  of  the 
storage  unit. 


•  HANG  THE  UNIT  in  an  un- 
finished basement  or  garage 
with  31/2-inch  carriage  bolts 
through  the  verticals  and 
joists.  Bore  the  hole  in  the 
verticals  before  you  position 
the  unit  and  then  tap  bolts 
through  with  a  hammer.  For 
damp  walls,  drive  a  1-inch  lag 
into  the  back  end  of  the  hori- 
zontals before  you  hang  the 
unit.  The  lag  head  will  keep 
the  wood  away  from  the  wall. 


•  PUT  YOUR  BASEMENT 
STORAGE  UNIT  to  immedi- 
ate use  and  store  all  those 
odd  items  for  which  you  can't 
find  space  elsewhere. 


FINISH  THE  UNIT 


■  FOR  USE  IN  A 
FINISHED  AREA 
where  the  joists  are 
not  exposed,  cut  the 
verticals  on  a  line 
that  will  position 
the  unit  bottom  60 
inches  above  the 
floor.  Install  a  2x4 
between  the  tops  of 
the  verticals  with  4- 
inch  lag  screws, 
then  follow  steps  20 
and  21. 


•  ATTACH  6-INCH  FLAT 
CORNER  IRONS  on  joint  of 
top  supports  with  No.  8  wood 
screws.  Tape  closet  pole,  re- 
move aluminum  track,  and 
paint  unit.  When  dry,  remove 
tape;  reinstall  track. 


•  HANG  THE  UNIT  with 
three  14  x  4-inch  lag  screws 
through  the  top  horizontal 
support.  Be  sure  you  hit  the 
joists  with  each  screw.  Install 
the  doors.  Your  finished  unit 
is  ready  to  use.  98 
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THE  TRAM  $150 
TIMEISMONEY 
REBATE"® 
TICKMGAWAY. 


THE  SOONER  YOU  BUY  AN  ENERGY 
SAVING  XL  1200  AIR  CONDITIONER, 
THE  MORE  YOU  SAVE. 

Get  a  $150  rebate  from  Trane  when  you  buy  and  install 
an  XL  1200  air  conditioner,  XL  1200  Weathertron®  heat  pump 
or  qualifying  package  unit  between  February  1  and  March  31, 1987*  Wait 
until  April  or  May  to  buy,  and  your  rebate  is  $75. 

Enjoy  lower  energy  bills  and  a  comfortable  home.  The  Trane  XL  1200  air 
conditioners  are  up  to  50%  more  energy 
efficient  than  the  10  year  old  unit  in  your 


home.**  And  XL  1200  air  conditioners  and 
%  1200  Weathertron®  heat  pumps  come  with  an  exclusive  manufacturer's  10-year  limited  warranty 
n  the  compressor  and  coil.  Protection  that's  twice  as  long  as  most  of  the  others.  Warranty  details 
re  available  from  your  authorized  Trane  dealer.  ^^^^^^_ 

Don't  delay  Call  your  participating  Trane  dealer  today  for  a  free  estimate 
nd  details  on  your  "Time  is  Money  Rebate."  7      ;  / ,  , 


■Qualifying  models:  TTX.  TWX.  BTC-C1/D1.  BWC-C1/DI.  BYC-G1/H1,  Offer  not  available  to  contractors  and  builders. 
"Based  on  comparison  with  10  year  old  units  with  an  average  SEER  of  7.2  and  the  XL  1200  air  conditioner  SEER  of  11.06. 


WARRANTY 


TRANE 


50  million  people  take  comfort  in  it 


American  Standard  tm     91 


BE  ON  THE  SAFE 

OTC  Products  are  package^  in  high-density 
polyethylene  bottles  with  CfiHaproof  caps, 
then  sealed  in  TampernRe'sistaht JJteel  Cans,  It 
costs  us  considerably  more,  bujLGTC^eeb  that 
YOU  ANQYQUR  fVWHLY'$SATETY  IS WORfm  IT! 

DOESN'T  ANY  OTHER  MANUFACTURER? 

Just  cc^ot^QfcL-F^EE  hyjnbet^o  order,  or 
ask  forbuf  FREExatalog 

OTC  Analgesics. 
,  OTC  Antihistamines . 
OTC  Cold  Products 
OTC  Decongestants 

^ALf  ORDERS  SHIPPED  WITHIN  24  HOURS! 

1-800-526-4387      *5H 


OTOBTet  Aids 

OTC  Pre-Menstrual  Relief  Products 

OTC  Sleep  Aids 


Division  of  NVE.  Pharmaceuticals,  Avenel,  NJ  07001 


P80 


27%  to 
50% 

OFF  ALL 

Wallpaper 


Shop  Locally  and 
Call  in  any  pattern  from  any  book 

fr!e800  521-0650 

In  Michigan  Call  800  482-2488 
PHONE  ORDERS  ACCEPTED 

•  No  Deposit 

•  No  Shipping  Charge 

•  Visa/ MasterCard 

•  No  Sales  Tax  (Except  Ml  Res.) 

•  Same  Day  Computer  Processing 

Post  Wallcovering  Distributors,  Inc. 

Hours:  Mon. -Sat.  9:00  AM  to  5:00  PM 


CO/V»€ 
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Vou're  Part  of  the  Picture. 

No  one  knows  better  how  to  help  you 
create  the  character  of  a  unique  log 
home  than  your  local  New  England 
Log  Homes  Dealer. 

His/her  design  skills,  coupled  with  your 
ideas  and  desires,  can  create  a  special 
home  precision-cut  by  NELHI's  talented 
craftspeople. 

From  basic  planning  to  the 
housewarming  and  beyond,  you're  part 
of  the  picture.  You  can  trust  NELHI  and 
your  local  dealer  to  be  there  when  you 
need  us. 

LIFETIME  LIMITED  WARRANTY  - 

FINANCING  AVAILABLE. 

Call  or  write  (or  free  Information  or 

send  S6.00  for  our  detailed  Planning  Kit. 

Outside  Connecticut 

TOLL  FREE  1-800-243-3551 

Dealer  Opportunities  Available. 

NEW  ENGLAND 

LOG  HOMES 


J5ff? 


General  Sales  Office 

2301  Stale  Street 

PO  Boi  £427  wx      _-Ji        (ft) 

Hamden,  Connecticut  06MB 
(203)  562-9981 


AUTHENTIC  LOG  HOMES 
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Better 
Tqomes 

-*m.   -am.  and  Gardens^ 

Shopping 
editor's  choice 

Discover  the  ease  and  pleasure  of  shopping  by 
mail.  Order  from  the  convenience  of  your  own 
home  with  complete  confidence.  If  not 
delighted,  each  company  will  happily  refund 
your  money. 
By  Arlene  Aviles 


pCL.HALLr 

U  303  42)  4567  ■- 

Sneaker  nameplates 

Stylish  way  to  tag  and  identify  your  sports  and  jogging 
shoes.  1  Vz"  lifetime  solid  brass  plate  with  holes  to  slip 
onto  bottom  rung  of  any  shoe  lace.  Handsome,  decora- 
tive nameplates  engraved  any  way  you  wish.  Neat  ID'S 
for  joggers  and  children.  Helps  identify  your  child. 
Shipped  within  48  hours.  $2.50  each  postpaid.  Order 
from  Gemini  Engraving  Co.,  Dept.  403-C,  5695  Xenon 
Way,  Arvada,  CO  80002. 
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Good  humor  country  T-shirts 

They'll  be  laughing  coming  and  going.  Face  forward 
and  folks  will  see  the  front  of  a  deer,  cow,  pig  or  horse, 
turn  your  back  and  folks  will  see  the  "back-side"  view. 
These  clever  shirts  are  silk-screened  in  full-color.  Made 
of  50/50  poly/cot.  Deer  is  gold;  cow,  white;  pig,  gray; 
and  horse  gray.  Adult  sizes  34-46.  Youth  sizes  2-16 
(specify).  Adult  $8.95;  Youth  $6.95.  Add  $1.85  post. 
Hoist,  Inc.,  Dept.  BHS-387,  1118  W.  Lake,  Box  370, 
Tawas  City,  Ml  48764. 

Mini  Blinds 

70%  off  retail!  Buy  direct 
from  factory  and  save  on  1" 
mini  blinds,  vertical  blinds 
and  real  wood  blinds.. .in 
today's  most  popular  colors! 
Shipped  in  7  days  or  your 
mini  blinds  are  absolutely 
free!  You  can  call  toll  free: 
800-351-1150  or  write: 
American  Blind  Factory, 
3000  Town  Center  #750, 
Southfield,  Ml  48075. 


4M 


Affordable  Accents! 

Decorate  every  room  in  your 
home  from  this  selection  ol 
accessories.  Choose  from 
hundreds  of  framed  prints, 
wall  plaques  and  groupings. 
48-page  color  catalog  offers 
something  for  every  decorat- 
ing style.  Send$1  &  receive 
$2  off  first  order.  Wild  Wood 
Gallery,  Depl.  BL,  4001  S. 
Salina  Street,  Box  300,Syra- 
cuse,  NY  13205-0300. 
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Current 


Why  you  should  buy  personal  checks 
from  Current  instead  of  the  bank  ... 

Get  200  checks  for  just  $2.95! 


SPECIAL  INTRODUCTORY  OFFER 


1     Graphic  Hearts  5390  7 

Get  a  FREE  matching 
checkbook  cover  with  your  order! 


Current  Critters"  5395-2 
4  rotating  designs 


Summer  Blossoms  5389-0 

4  rotating  designs 


I 


A  Taste  of  the  Orient  5495-1 

4  rotating  designs 


Waterfowl  5489-9 

4  rotating  designs 


Photo  Cats  5387-2 
4  rotating  designs 


America  the  Beautiful 

4  rotating  scenes  5383-6 


Countrysides"  5404-1 

4  rotating  scenes 


Butterfield  Bear  "  5491-5 
4  rotating  designs 


ReaSOIl  #2*.  Save  50%  or  more  off  bank  prices! 
Get  200  top-bound  checks,  deposit  slips  and  a  FREE 
checkbook  cover  for  just  $2.95.  Why  pay  $8.50  or  more 
for  personal  checks,  when  you  can  save  50%  off  typical 
bank  prices  on  your  first  order  from  Current?  On 
reorders,  you'll  pay  just  $6.75  for  200  checks,  plus 
you'll  save  even  more  (up  to  35%)  when  you  order 
larger  quantities! 

ReaSOn   #«3l  Your  satisfaction  guaranteed  or 
your  money  back!  Current  checks  feature  all  the  


Safety  Blue  5478-2  Contemporary  Floral  5484-4 

4  rotating  designs 

necessary  codes  and  information  to  service  your 
account  at  any  bank.  If  you're  not  completely 
satisfied,  we  will  gladly  replace  your  order  or  refund 
your  money! 

ReaSOn  #4:  Order  your  choice  of  20  beautiful 
designs!  Choose  from  the  11  unique  designs  pictured 
here,  or  send  for  a  FREE  brochure  featuring  9  more 

check  dGsisrns! 

Have  a  question?  CALL  TOLL-FREE  1-800-525-7170. 

Ask  for  Operator  82.  (8  a.m.  to  5  p.m.  Mountain  Time) 


It's  easy  to  order: 

1.  Enclose  a  reorder  form  from  your  existing  check  supply.  Please  indicate 
any  printing  changes  on  this  sample.  (Only  one  intro  offer  per  account,  please. ) 

2.  Enclose  a  sample  deposit  slip  from  your  existing  checks. 

3.  Fill  in  the  order  form  below. 

Please  prjnt 

Send  check  order  to : — 

Address — Apt 

City State Zip 


Daytime  phone  number  (. 


.). 


Number  my  checks  beginning  with  #_ 


(if  different  than  reorder) 


□ 


Yes!  Please  send  me  200  checks 
featuring  design  #_ 


□ 


My  check  or  money  order  for 
$2.95  is  enclosed. 
Please  send  me  more  information 
and  a  FREE  brochure  featuring 
more  check  designs!  2SB2 

Current  pays  all  shipping  and  handling 
fees !  Please  allow  2-3  weeks  for  delivery. 


Mail  to: 


Currents 


Current,  Inc.,  Check  Printing  Dept.  2MQ5 
Colorado  Springs,  CO  80941 


I  Jjfty  FAMOUS  BRAND 

0  WALLCOVERING! 

Wholesale-Direct  Prices! 

Any  brand  name. 

Any  book.  Any 

pattern.  Any  style. 

All  the  traditional 

standards  plus  all 

the  latest  designer  I 

patterns.  'Most 

are  S9.95  or  less  a 

single  roll!  You  save  I 

because  of  our  Wholesale-Direct  Prices. 

You  save  state  and  local  taxes  (excl.  NJ).  We 

ship  direct  to  your  home  in  just  a  few  days 

and  we  even  pay  the  freight.  Plus  your 

satisfaction  with  our  product  and  our  service 

is  fully  guaranteed!  Simply  shop  around  in 

your  hometown  then  call  us  toll-free. 


PO  Box  1031 
ahway.  NJ  07065 


CUT"  OUT  &  SAVE  THIS  AD!  THEN  CALL 

$11-800-834-6330 


CALL  OPERATOR  31 


VISA   :':CTM   -^gr 


STOP  SWEAT 
FOR  6  WEEKS 


fcE  .  I 

HANDS  UNDERARMS 

DRIONIC4— the    heavy    sweater's 


FEET 


answer  to 
costly  and  embarrassing  underarm,  hand  or  foot 
sweat.  Short  treatment  with  electronic  Drionic 
keeps  these  areas  dry  for  6  week  periods. 
Recommended  by  dermatologists  everywhere. 
Send  for  free  information. 
Clinical  studies  available  to  physicians. 

GENERAL  MEDICAL,  CO.,  Dept.  BH-236 
1 935  Armacost  Ave..  W.  Los  Angeles.  CA  90025  g 


Lowest  Prices! 
LEVOLOR  BLINDS 


fJ&Sr 


The  original  national  discounter  guarantees  to  baat  any 
legitimate  price  on  these  products,  down  to  our  cost. 
Get  your  best  price,  then  call  us.  Don't  be  tooled  by 
our  imitators.  There  is  only  one  number  1.  Shop  and 
compare,  use  suggested  retail  and  discount  percen- 
tage for  comparison  only.  We  discount  everyday. 

NOBODY  BEATS  OUR  LEVOLOR  PRICES 

LEVOLOR  MONACO  1"  MINI  BLIND  60%  OFF 
LEVOLOR  CUSTOM  VERTICAL  BLINDS  55%  OFF 
we  also  carry... 

LEVOLOR  RIVIERA  1"  MINI  BLINDS 

LEVOLOR  WOOD  BLINDS.  MICRO  BLINDS 

AND  "Z"  PLEATEO  SHADES 


DEL  MAR  VERTICALS.  DEL  MAR  SOFTLIGHT 

PLEATED  SHADES  '  KIRSCH  VEROSOL 

AND  LOUVER  DRAPE  VERTICALS. 

CALL  TOLL  FREE  (800)  547-8982 

CDC  C    Ffee  co>or  swa,crves  and  <n'° 
inuu     Free  UPS  shppng  (43  states) 

WELLS  INTERIORS,  INC.  (9  Calif  locations) 

7171  Amador  Plaza.  Dublin.  CA  94568 


Quaint  Victorian 
COFFEE  TABLE 

with  Imported  Marble  top 

New  way  to  save  on  Yesteryear  furniture. 
Most  items  shipped  direct  from  factory  to  you. 
Huge  choice  of  sofas,  chairs,  tables,  quaint 
lamps,  clocks.  Also  beds,  mirrors,  desks.  Send 
$1 .00  for  80  page  catalog;  we  refund  S2  on  first 
purchase 


4   $89.95  \    M* 


MAGNOLIA  HALL  (Dept.  BH-37) 
726  Andover,  Atlanta,  GA  30327 


l^^iS 


hanp 

Gerry 


BV 


Davis 


71hzde  £gaer/affiu 
fORvoqev,*^ 


Cindy  Gallagher 


PERSONALIZED  SEWING  LABELS 

Your  originals  deserve  these  washable  woven  rayon  taf- 
feta labels  Sew  into  knits,  dresses  Eggshell  background, 
rich  red  printing  with  multi-colored  trim  Specify  "hand 
made"  or  "made  especially"  and  your  name  per  set 
We  ship  in  48  hours 
•20  S4.95    -40  S7.95    -80  S11.95 


•EMINI 
HFTS 


Dept.  403-A.  5695  Xenon  Way 
Arvada,  Colorado  80002 


FACTORY  DIRECT  TABLE  PADS 

GUARD  YOUR  TABLE  AND  SAVE! 


Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manufac- 
turer. No  advance  deposit  or 
messy  C.O.D.  You  pay  nothing 
until  you  receive  your  table 
pads  and  are  completely 
satisfied. 


Phone  1-800/328-7237  —  Ext.  210 

108  Briarcliff,  Thomasville,  North  C  arolina,  27360 
MCntiy.iim  612/646-6778— Ext.  210 


(J^Z^r!& 


TABLE.  PAD  CO. 

MN(  I    I'lll 


Levolor  brand  blind  cleaner 

Washable  synthetic  lambswool  rollers.  It  works  on  all 
vertical  and  horizontal  blinds,  including  Levolors,  Vene- 
tian blinds,  shutters  etc.  Brushes  can  be  rotated  to  ex- 
pose clean  surfaces  and  when  completely  soiled,  are 
easily  removed  for  washing  and  reuse.  $4.99  +  $1 
postage.  2  for  $9  +  $2  postage.  Wells  Interiors,  Dept. 
BH-1,  7171  Amador  Plaza  Rd„  Dublin,  CA  94568. 


Windowbox  Dahlias 

Fill  your  windowboxes  with  rainbows  of  color  all  sum- 
mer long.  Twelve  clumps  of  dahlias  shipped  to  your 
area  as  soon  as  danger  of  frost  has  passed.  A  garden- 
er's delight,  you'll  want  some  for  yourself  and  to  give  as 
gifts.  Regular  value  $21.95.  1  collection— 12  clumps 
(mixed  colors)  for  $7.95  +  $2.00  postage.  2  Collec- 
tions—24  clumps  (mixed  colors)  for  $15.25  +  $2.00 
postage.  Van  Bourgondien  Bros.,  Dept.  4206,  Box  A, 
Babylon,  NY  11702. 


Pet  mop  picks  up  hair  instantly 

Magically  removes  hair  from  clothes,  carpet,  upholstery, 
drapes  and  bedding.  Hair  clings  to  mop's  space-age 
foam  material.  Extend  handle  by  using  a  regular  broom 
handle  for  hard-to-reach  areas.  Ideal  for  cleaning.  Plas- 
tic and  tubular  steel;  9"  wide.  Order  F 1 29 1  Pet  Hair  Mop, 
$2.99  ppd.  Walter  Drake,  BH04  Drake  Bldg.,  Colorado 
Springs,  CO  80940. 


Designer  wallcoverings  discounted 

Top-of-the-line  wallcoverings  that  exclusive  designers 
use,  discounted  as  much  as  40%.  No  seconds  or  close- 
outs,  satisfaction  guaranteed  or  your  money  back.  Or- 
ders shipped  prepaid.  Visa  or  MC  accepted,  call  1-800- 
634-6330.  Operator  7  with  Book  Name  and  Pattern 
number  or  Page  number.  Priced-Rite  Wallcoverings, 
Inc.,  P.O.  Box  1031,  Rahway,  NJ  07065. 
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12DU 

HOME  DESIGNS 


HOME  PLANNERS,  INC. 


An  exciting  portfolio  of 

America's  popular  home 

designs  specially  edited 

by  category.  You  can  order 

either  the  delightfully 

illustrated  plan  books  of 

your  favorite  house 

categories  or  the 

Complete  Collection. 


The  Design  Category  Series 

1.  ONE  STORY  HOMES  -  Under  2000  Sq.  Ft.  -  315  designs  make  up  this 
selection  of  traditional  and  contemporary  exteriors  for  medium  and 
restricted  budgets.  Efficient,  practical  plans.  192  pages.  $4.95 

2.  ONE  STORY  HOMES  -  Over  2000  Sq.  Ft.  -  210  designs  highlighting  all 
popular  styles.  Including  Spanish,  Western,  Tudor,  French  and  other 
traditional  versions.  Gracious  living  patterns.  192  pages.  $4.95 

3.  V/i  STORY  HOMES  - 150  designs.  Cape  Cod,  Williamsburg,  Farmhouse, 
Contemporary  adaptations  Low  budget  and  country  estate  feature 
sections.  Expandable  livability.  128  pages.  $3.95 


.  .  All  Six  Volumes  only  $19.95  (Save  $10.75) 

(Includes  only  above  plan  books.) 

4.  TWO  STORY  HOMES  -  360  designs.  Tudor,  Early  American,  Southern 
Colonial,  Georgian,  French,  Contemporary  exteriors.  Practical,  efficient  floor 
plans.  For  all  budgets.  288  pages.  $6.95 

5.  MULTI-LEVEL  HOMES  -  215  designs  for  new  dimensions  in  family  living. 
A  captivating  variety  of  exterior  styles,  exciting  floor  plans  for  flat  and 
sloping  sites.  192  pages.  $4.95 

6.  VACATION  HOMES  -  223  designs  including  A-Frames,  Chalets, 
Hexagons  and  other  interesting  shapes.  Lodges  for  year  'round  livability. 
From  480  to  3238  sq.  ft.  176  pages  (120  in  full  color).  $4.95 


HOME  .PLANS 


^<* 


1  25cONTIMTOIIAIlV 

HOME  PLANS 


165  AFFORDABLE 

HOME  PLANS 
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!5r-3^ 


Hume  DrMRns 

l..r   All     ■ 


Other  Current  Titles 


Kindly  Note:  Since  all  designs  in  the  Design  Category  Series  are  also  featured 
in  various  Other  Current  Titles,  care  should  be  exercised  in  the  selection  of 
titles. 

7.  120  EARLY  AMERICAN  HOME  PLANS.  Cambrel,  Salt  Box,  Cape  Cod, 
Georgian,  Federal,  Greek  Revival,  Farmhouse  designs  are  featured.  One, 
V/i,  two-story  houses.  112  pages.  $3.95 

8.  125  CONTEMPORARY  HOME  PLANS.  An  exciting  array  of  varying 
types  of  designs  with  contemporary  exteriors  and  plans.  Trend  Houses  and 
solar  designs.  112  pages.  $3.95 

9.  ENGLISH  TUDOR  HOMES  features  135  designs  for  family  living 
including  a  representation  of  Early  American  and  most  popular  designs. 
Varying  house  sizes.  104  pages.  $3.95 

10.  136  SPANISH  &  WESTERN  HOME  DESIGNS.  Stucco  exteriors,  tile  roofs, 
courtyards  and  rambling  ranches  are  characteristics  which  make  this 
selection  distinctive.  For  varying  building  budgets.  120  pages.  $2.95 

11.  144  HOME  DESIGNS  FOR  ALL  AMERICANS.  Here's  a  book  that 
notches  house  styles  with  geographical  regions.  There  are  designs  to  suit  all 
regional  preferences.  128  pages.  $2.95 

12.  166  MOST  POPULAR  HOMES  -  Favorite  designs  of  readers  of  Home 
Planners  books.  A  great  cross-section  of  design  styles,  sizes  and  types.  1050 
to  5308  sq.  ft.  Over  400  illustrations.  112  pages.  $2.95 

13.  175  LOW  BUDGET  HOMES  -  Feature  designs  averaging  1505  sq.  ft. 
From  1165  sq.  ft.  for  one  story  homes  to  1812  sq.  ft.  average  for  two  stories. 
All  design  types  available.  96  pages.  $2.95 

14.  165  AFFORDABLE  HOME  PLANS  -  A  selection  of  varying  styles  and 
types  of  homes  for  the  modest  budget.  1581  sq.  ft.  ranches;  2261  sq.  ft. 
two-stories;  2,381  for  the  tri-levels.  112  pages.  $2.95 


.  Any  Six  at  $12.95  (Save  up  to  $8.75) 

(Not  Including  Design  Category  Vols.) 

15.  142   HOME   DESIGNS   FOR   EXPANDED   BUILDING   BUDGETS   -   A 

collection  of  upscale  family  living  designs.  One  and  two  story  sq.  ft. 
averages  are  2069  and  2735  respectively.  112  pages.  $2.95 

16.  115  HOME  DESIGNS  FOR  UNLIMITED  BUDGETS  -  Highlights  designs 
with  an  abundance  of  features  for  elegant,  spacious  living.  Designs  average 
over  3000  sq.  ft.  112  pages.  $2.95 

17.  128  HOME  PLANS  FOR  VARYING  BUILDING  BUDGETS  -  A  wide  range 
of  house  styles  and  types.  Special  section  of  energy-oriented  designs  with 
solariums,  atriums,  etc.  128  pages.  $2.95 

18.  152  HOUSE  PLANS  -  A  generalized  selection  of  home  designs  for  a 
variety  of  budgets,  as  well  as  style  and  house  type  preferences.  Formal  and 
informal  living  areas.  128  pages.  $3.95 

4^  HOME  PLANNERS,  INC. 

„     DEPT.  BK  -  23761  RESEARCH  DRIVE,  FARMINCTON  HILLS,  Ml  48024 

J  Circle  or  Check  Choices:  '. 

I  The  Design  Category  Series:     12     3     4     5     6  * 

I         or  D     Send  All  Six  Design  Category  Vols,  at  $19.95  I 

I  Other  Current  Titles:  7  8  9  10  11  12  13  14  15  16  17  18  '. 

1  or  D     Send  Six  Circled  Other  Current  Titles  at  $12.95  i 

•  • 

£   Name    • 


SATISFACTION 
GUARANTEED! 

MAIL 
TODAY! 

In  Canada, 
Mail  to:  Home 
Planners,  Inc. 
20  Cedar  St.  N. 
Kitchener,  Ont. 
N2H  2W8 


J;  Address 

n 

q-    City   


.State. 


Zip. 


HOME  PLANNERS.  INC. 

Dept.  BK  •  2376)  Research  Dr  Total  Amount  Enclosed 

Farmington  Hills,  Ml  48024  Mich  rcMtii-ms  jclH  J  ■..  «les  u« 


An.  Iredcrfck  I),  Johmon 

221  S.  2Jrd  Sireel 

Weil  Highland  Park 

Anviown.  Kan*a*  ntW40 


1000 

RETURN  < 
I  ADDRESS 
LABELS 


|49 


1000  gummed  economy 
name  and  address  la- 
bels printed  in  black 

with  ANY  name,  address,  zip  code  Up  to  4  lines. 

Order  S717  Set  of  1000  Economy  Labels  (boxed) . .  $1.49 

250 

Crystal-Clear 
RETURN  $QOQ 


ADDRESS 
LABELS 


2 


The  color  of  your  sta- 
tionery shows  through 
these  transparent  la- 
bels. Sharp  black  printing  on  self-stick  see-through  labels. 
Order  P2031  Set  of  250  Crystal-Clear  Labels  (boxed)  $2.98 


250 

Self-Stick 
WHITE  SlQft 
GLOSS  vy*V 

LABELS    "■ 

Glossy  white  self-stick 
labels  cling  to  any 
smooth  surface  -  no 

moistening.  Sharp  black  printing  up  to  4  lines. 

Orde£P6030  Set  of250  White  Gloss  Labels  (boxed)  $2.98 

3053  Drake  Building 
Colorado  Springs,  CO  80940 


Walter  Drake 


NAME. 


ADORESS 

CITY  &  STATE . 


.ZIP. 


S717  1000  Labels  @  $1.49  $ 

P2031  Crystal-Clear  Labels®  S2.98     $ 

P6030  White  Gloss  Labels@2.98        S 

Add  30C  per  set  for  shipping  &  handling  S 

SATISFACTION  GUARANTEED_  _         _  TotalJ 


I  GREAT  COLOR  WALLETS  and  ENLARGEMENTS 


txmss  pmjio  sam't 


s 


►SO50 


_^^^  ■■        FULL  COLOR      • BORDERLESS 

^fr- H^  Five  choices  only  $2  50  each 

r      )  *  40  Wallets 

TV  *  *       I   *  32  Wallets  &  One  5"x  7" 
#-—  *     8  Wallets*  Four  5  "x  7  "s 

•  ▼J^^       *     2  Custom  8"  x  10"s 
*  20  Jumbo  Wallets 

Vlbrani  Permaprini"  copies  on  KODAK  paper.  Send  any  mstani 
print  or  photoupioBxiO(relurned).  Add  75eeachsei  lor  handling 
and  postage.  For  Rush  Express  Photo  Service  add  $2.00  per  order 
Enclose  check  or  MO  with  return  address  send  to  /^  "  ~"*N 

RELIANCE  COLOR  LABS.  INC.  (       

STUDIO  E814-3.PO  BOX  159.  STAMFORD,  CT  06904      Nfe.     ^ 


Discount  Wallcovering 

THE  PHONE  WAY 

30%-50% 

Buy  Direct-All  Brands  -  First  Quality 

^  Free  Delivery  »- 

No  Sales  Tax  (outside  PA) 


SHOP  IN  YOUR  NEIGHBORHOOD 

Write  Down  Pattern  Number/Book;  Then  Call 

SILVER  WALLPAPER,  INC. 

3001-11  Kensington  Ave,  Phila  ,  PA  19134 

Toll  Free  1-800-426-6600 


Quickly  and  Easily  at  Home 

Loam  to  make  Profeaflional  coraagesi 
armngementii,  wadding  and  remem- 

deifigns.  Study  and  ram  vuur 
certificate  at  home  I  Inu 
lull  time  money  making  o    lortunitiex 
01  hobby.  Send  for  FREE  BOOK 
"Opportunitien  in  Plorutry." 
LIFETIME  CAREER  SCHOOLS,  Oept.  Bill 
22S1  Barry,  Los  Angeles,  CA  90064 


Ride  up 
and  down 
stairs 
safely. 


When  climbing  stairs  V,  a  problem,  Cheney  has 
the  lift  you  need  The  deluxe  Cheney  Wecolator 
for  straight,  curved  and  spiral  staircases  or  the 
economical  Cheney  Liberty™  Lifts  for  straight 
stairways.  With  either  Cheney  lift,  you'll  have 
peace  of  mind  knowing  that  you  can  still  go 
safely  from  floor  to  floor  in  the  home  you've 
come  to  love 

•  Wide  comfortable  seats  and  footresls 

•  Fold  out  of  the  way  for  normal  stair  use' 

•  Individualized  options,  decorator  colors 

•  Unmatched  limited  warranties 

For  information  contact  your  local  Cheney 
representative  or  call  Darlene  Lewis  toll  free- 
1-800-782-1222. 

The  CHENEY  Company 

Depl    BC.  P.O.  Box  188.  New  Berlin,  Wl  53151 


414-783-1100 


Create  braids 

Many  styles  for  long  and  medium  hair 

and  any  texture 

Made  easy,  slep-by-step  illus- 
trated instructions  are  like  an 
expert  hair  stylist  helping  you 
with  this  guide.  A  variety  of 
styles  lor  daytime,  work,  sports, 
swimming,  dancing,  dating,  par- 
lies and  sophisticated  occa- 
sions. From  basic  English, 
French  and  Dutch  braids  to  ex- 
otic styles.  Advice  on  hair  care 
lor  attractive  braids,  best  outfits 
and  hair  ornaments  for  each 

It ?°,  UbL  DeP"  BE"24  s,Vle-  Send  S795  P'"S  95=  ship- 
ping for  braids  book.  30  day 
money  back  guarantee. 


WORLD'S  LARGEST  INVENTORY! 


8ox  2012 

New  Rochelle.  NY  10802 


Discontinued  China  & 
Crystal 

Wc  carry  all 
major  brands  of 
bone  china, 
earthenware  and 
crystal.  Complete 
"'  your  treasured 
settings.  Write  or 
call  about  your  patterns  today. 

•  VISA  or  MasterCard  accepted. 

•  We  BUY  and  SELL  —  Call  (919)  668-2064 


KB1ACEMENTS,LTU 


302  Gal  I  i  more  Dairy  Itoad  Dept.  G3  Grccmboru.  NC  27409-972 


LOWEST  PRICES  ON 

LEVOLOR  l"  BLINDS 


We'll  beat  any 
legitimate  price  or 
It's  yours  FREE  on  1" 

blinds,  verticals,  pleated 
shades  and  wood 
blinds  from  Levolor, 
Bali.  LouverDrape.  Del 
Mar  and  Joanna.  Plus 
Jayson's  own,  shipped 
in  7  days  or  FREE. 

FREE  Delivery  In  Continental  U.S 


Fashions 
P.O.  Box  02579 
Detroit.  MI  48202 


CALL  TOLL  FREE 
1-800-5  BLINDS 

In  Michigan  313-832-5630  I 


Z2> 


Geodesic  Dome  homes 

Monterey  Domes  home  kits  are  designed  for  a  lifetime  of 
savings.  Up  to  50%  more  energy  efficient  than  everyday 
homes.  Spacious  skylight  lit  interiors  are  standard  fea- 
tures on  all  models.  Dozens  of  floor  plans  available,  up 
to  3800  square  feet.  Send  for  100-page  color  catalog 
and  plans  book.  $7.00.  Monterey  Domes,  1760  Chica- 
go Avenue,  Dept.  AD- 13,  Riverside,  CA  92517. 

Country  Curtains 
dust  ruffle 

Natural  or  white  cot/poly 
permapress.  Split  corners  to 
accommodate  bedposts. 
Twin  with  15"  drop  length, 
$34.50  each;  Double  with 
15"  drop,  $38.50;  Double 
with  20"  drop,  $42.50; 
Queen  with  15"  drop  $44; 
King  with  15"  drop,  $51.  Oth- 
er sizes  available.  Matching 
bedspread.  Made  in  U.S.A. 
Add  $4  p&h  per  order.  Free  56-pg  color  catalog.  Coun- 
try Curtains,  Dept.  1677,  Stockbridge,  MA  01262. 


At-home  dental  care  set 

Scientifically  designed;  helps 
provide  improved  oral  hy- 
giene between  visits  to  your 
dentist.  Two  stainless  steel 
instruments  included  for  pre- 
cise care.  6!/2"  curved-han- 
dle mirror  lets  you  see  your 
teeth  from  every  angle.  6" 
probe-pick  cleans  between 
teeth  removing  plaque  and 
impacted  food.  2-pc.  set 
$9.97  +  $1  shipping.  Hoist, 
Inc.,  Dept.  BHD-387,  1118 
W.  Lake,  Box  370,  Tawas 
City,  Ml  48764. 


Stop  Sweat  for  6  weeks 

Drionic'51  the  answer  to  un- 
derarm, hand  or  foot  sweat. 
Short  treatment  with  elec- 
tronic Drionic*  keeps  areas 
dry  for  6-week  periods.  Rec- 
ommended by  dermatolo- 
gists. Write  for  free  informa- 
tion. Clinical  studies 
available  to  physicians.  Gen- 
eral Medical  Co.,  Dept.  BHE- 
97, 1935  Armacost  Ave.,  Los 
Angeles,  CA  90025. 


Spring  1987  Catalog 

Free  48-page  Current  cata- 
log features  over  400  prod- 
ucts including  stationery, 
greeting  cards,  gift  wrap, 
and  gift  items.  You'll  also  re- 
ceive a  FREE  originally  de- 
signed note  card  and  enve- 
lope. All  are  quality  products 
at  low  prices  since  1950. 
MONEY  BACK  GUARAN- 
TEE. To  receive  a  free  Cur- 
rent catalog  write:  Current, 
Inc.,  Express  Processing  Center,  Dept.  T2Y-1,  Colorado 
Springs,  CO  8094 1 . 
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Overdoor  rack 

Instantly  gives  you  6  double  hooks  for  that  extra  closet 
space  you  need.  Just  slides  over  the  back  of  your  door, 
and  you  have  12  hooks  to  hold  coats,  sweaters  and 
anything  else  you  need  added  room  for.  Twelve  rubber 
tipped  hangers  stretch  20"  wide.  Handsome  enough  for 
any  room!  Set  of  2  racks  $10.98  +  $2.95  post.  Essex 
House,  Dept.  G3-7E,  Rahway,  NJ  07065. 


BURKE 
SEAT- 

LIFT    „.~ 
CHAIRS,; 

%  *• 


Write  or  call 

for  FREE 

information  on: 

Handsome 
Styles 

Beautiful 
Fabrics 

Custom 
Fitting 

FREE 
Home  Trial 

Longest 
Warranty 

Toll-Free:  1-800-255-4147 

Dept.  BHG-387 
P.O.  Box  1064 
Mission,  KS  66222 


Cushioned  Comfort 

Only  $19.99.  2  adjustable  leather  straps  guarantee  per- 
fect fit.  Cushiony  insole  and  VM"  leather  covered 
wedge-heel.  Colors:  White,  Black,  Beige,  Camel.  Full  & 
half  sizes:  6-10,  11N;  5-10.  11M;  6-9.  10W.  Add  $2.25 
post.  &  hand,  (one),  $3.50  (two),  $4.25  (three).  MONEY 
BACK  GUARANTEE.  Visa,  M.C.,  Din.  Club,  Am.  Ex.  Old 
Pueblo  Traders,  Dept.  DCW1C,  3740  E.  34th  Street, 
Tucson,  AZ  85713-5305. 


A  unique  way  to  decorate  your  walls 

Amazing  roller  paints  wallpaper  patterns  directly  on  your 
walls,  furniture,  fabrics,  etc.  You  can  choose  from 
florals,  geometries,  woodgrains,  modern,  Colonial, 
Victorian  and  more.  Now  you  can  easily  redo  your  home 
or  apartment  in  a  unique  fashion.  A  complete  kit 
including  catalog  costs  only  $19.95  +  $3  postage. 
Write:  Rollerwall,  Dept.  BH-37,  Box  757,  Silver  Spring, 
Maryland  20901. 


Pet  Identification  Tags 

For  Pet's  Sake!  Don't  worry  about  your  dog  or  cat 
getting  lost!  Stainless  steel  lifetime  I.D.  tag  ensures  a 
safe  return.  Engraved  with  pet's  name,  your  name, 
address,  phone.  Handy  hook  attaches  to  animal's 
collar.  WE  SHIP  IN  48  HOURS.  Send  $3.00  ppd.  Order 
from  Gemini  Engraving  Co.,  Dept.  403-B,  5695  Xenon 
Way,  Arvada,  CO  80002. 
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Choose  Wallcovering  in  the  familiar  surroundings  ol  your 
home  Many  actual  samples  of  First  Quality  Wallcoverings 
plus  photos  of  strippable  vinyls  and  borders 
•  WALLCOVERING  CATALOG  of  unpasted  and  prepasted 
wallpapers  S2  30-S3  35  single  roll  .35c.  •  VINYL  CATALOG 
of  Prepasted  Rotogravures  &  Solid  Vinyls  S5  75-S6  50 
single  roll  Si. 00  #Send  S1.35  lor  Both  Catalogs 

MUTUAL  WALLPAPER 

Prompt  Service  &  Satisfaction  Since  1960 
Dept.  584, 812  W.  Main  St.,  P.O.  Box  3203,  Louisville,  KY  40201 


CUSTOM  TABLE  PADS 

SAVE  500/o 

Buying  Direct 

M9.95 

Reg. 
'99.95 


any 

normal 

size 


This  otter  may  expire  without  advance  notice 
Look  under  table  and  tell  us  any  numbers  that  may  appear 

FACTORY  DIRECT  TABLE  PAD  CO. 
Toll  Free  1  (800)  428-4567     Indiana:  1  (800)  433-3618 


LEVOLOR  1"  Monaco  Blinds 
And  Other  Window  Treatments 


I  Plus  Custom  Window  Treatments  From:  I 
LOUVER  DRAPE 
DEL  MAR  •  KIRSCH         I 


FREE  DELIVERY  ON  MOST  WINDOW  TREATMENTS 
ANYWHERE  IN  U.S.A.  EXCEPT  HAWAII  S.  ALASKA 


WALLPAPER 

SUPER  SAVINGS  ON  NATIONAL  BRANDS 


Custom  Windows  &  Walls 

32525  STEPHENSON  HIGHWAY 
MADISON  HGTS.,  MICHIGAN  48071 

Call  Toll  Free  1-800-772-1947 
in  Michigan  1-31 3-585-3026 


Curtains.^ 

FREE 

COLOR 

CATALOG 

Country 
Curtains  are  a 
New  England 
tradition. . . 

years  of  old- 
fashioned  quality 
and  conscientious 
service.  Curtains 
in  cotton  muslin 

or  carefree  permanent  press,  some  have 
ruffles,  others  have  fringe  or  lace  trim . . . 
also,  tab  curtains,  lined  and  insulated 
curtains,  charming  balloon  and  lace 
curtains,  bed  ensembles,  wooden  rods 
and  much  more!  All  perfect  with 
antiques,  Victorian  and  20th  century 
furniture!  Please  call  413-243-1300  or 
write  us  for  a  free  color  catalog. 
Satisfaction  guaranteed. 

Visit  our  retail  shops  in 
New  England. 


D     PLEASE  SEND  FREE  CATALOG 

Name 

Address 

City 

State 

Zip 

COUNTRY  CURTAINS  9 

At  The  Red  Lion  Inn 
Dept.  1527,  Stockbridge,  Mass.  01262 


CAROUSEL  COLLECTION 

Selling  Collection  of  wooden  Carousel  prancing, 
charging,  and  jumping  horses.  Also  a  Hon,  cat,  rabbit, 
pig,  rooster,  giraffe,  and  wooden  cigar  store  Indians 
available.  Send  S3.00  for  pictures  and  prices. 

Rt.  7,  Box  664 

OWLS'  HAVEN  SSfflSK 


FOR  A  LIMITED  TIME  ONLY 

HARDWOOD 

$9.99  Jr'A 

NBAS 

^m\  r    -  ^r 

OMFI 

^^r           ^^k* 

HMK^I 

./         H>f//l    ■  //./ 

®EH^ 

a  ■  litim/exx  ■  lief/ 

./I//// >t:\- 

— 
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SEND  YOUR  CHECK 
or  MONEY  OROER  TO 

A&B  INTERNATIONAL,  LTD. 

Dept.  387 

P.O.  Box  3455     Wayne,  NJ  07474 

PLEASE  SEND  ME 

KNIFE-BLOCK  SET(S)  al  S9  99  EACH 

ADD  S2  50  lor  SHIPPING  & 
HANDLING  OF  EACH  ITEM  ORDERED 


TOTAL 


ADDRESS 

CITY  STATE  ZIP 

NJ  Residents  ADD  $°.i>  SALES  TAX      4-6  WEEKS  DELIVERY 


Two  Famous  Farmers! 


These  little  farmers  are  warming  hearts  in  rural  homes 
across  the  country!  Thousands  ol  large  (14"  x  18"),  full- 
color  posters  ot  this  picture  have  been  ordered  across  the 
U.S.  Now  you,  too,  can  order  one  ot  the  posters  for  just 
S3. 00  plus  $1.25  shpg.  WALL  PLAQUE  gives  our  lull- 
color  poster  picture  a  gleaming,  quality  finish  that'll  last  a 
lifetime.  Full-color  picture  of  our  "Two  Famous  Farmers" 
is  mounted  on  14 '  x  18"  wood  base,  then  sealed  with 
acrylic  for  lacquered  effect.  Only  $12.95  plus  $2.85  shpg. 
Send  Check  or  M.O.  20  day  money  back  guarantee. 

Dept.   BHF-387,   1118  W.   Lake 
Box  370,  Tawas  City,  Ml  48764 


HOLST,  INC. 


Stairs  need  not  be  a  prob- 
lem any  longer  With  a  STAIR- 
GLIDE  stairway  lift  just  press  a 
switch  and  glide  up  and  down 
the  stairs  in  complete  comfort. 
Saves  changing  your  house 
around  or  moving.  Custom  made 
to  fit  curved  or  straight  stairs.  No 
special  wiring  required . . .  easily 
installed.  For  free  details  till  in  the 
coupon  below  and  mail  to  us 


— I 


Address 
City 
State 


Zip 


Telephone 

AMERICAN  STAIR-GLIDE 

CORPORATION 

4001  E    I38TH  ST  .  GHANDVIEW.  MO  64030 
Oepl  #8HG-0387  (816)763-3100    I 


NEEDLEPOINT  FREE! 

You  receive  an  8"  x  10"  7-color  "UNI- 
CORN" canvas,  a  $12  value,  lor  FREE 
Why?  Because  we  want  to  show  you  our 
needlepoint  and  needlecrafl  items  that  you 
can  purchase  at  tremendous  savings. 
Just  send  $1  bill  to  cover  postage  and 
handling  to: 

NeedleCraft  Club  of  America 

352  Rt.  59,  Dept.  X-4S0,  Monsey,  NV  10952 


BUY  THE  MOST  HEARD  OF 


AT  UNHEARD  OF  NATIONAL 


PRICES! 

•INSTANT  PRICE  0U0TE  -CALL  WITH  BOOK  NAME  AND 

PATTERN  NUMBER  'SAME  DAY  PROCESSING! 

REE  DELIVERY-ALL  FIRST  QUALITY! 

"WE  MAKE  WAUPAPER  AFFORDABLE." 

NATIONAL  WHOLESALE  WALLCOVERING,  Rt.  lOledgewood,  NJ 


CUSTOM 
MADE: 

•  Real  Woods 

•  Verticals 

•  Micro  Blinds 

•  Pleated 
Shades 


For  Information  &  Prices: 


T&t  1-800-351-1150 

FREE    In  Michigan  (313)  358-1494 


BUND  FACTORY 


3000  Town  Center    #750 
SouthfleXJ,  Ml  48075 


STOP  STOOPfjtfe, 

instantly, 
■1  comfortably 


SHOULDER 


FOR  WOMEN  &  MEN 

Amazing,  new  PiPeer  Shoulder  Brace  corrects  posture 
instantly,  comfortable.  Provides  even,  distributed  sup- 
port for  sagging  shoulders.  Slips  on  in  seconds.  No  fit- 
ting. Made  of  ventilated-for-comfort  3-ply  material.  Arm 
bands   softly   padded.    Body   belt   stabilizes   support. 
Lighweight,  cool.  Can't  be  detected  under  light  clothing. 
Give  measurement  (Men  around  chest,  Women  under 
bust).  10.95  plus  $1.75  postage  and  handling,     check  to: 
PIPER  BRACE  CO.,  811  Wyandotte,  P.O.  Box  807 
Dept.  BH37SH,  Kansas  City,  Mo.  64141 
VISA  &  MC  are  OK.  Give  No.  &  Exp.  Date 


«"<3i 


No  space  for  TV?  Mount  this  space-saver  on 
the  wall,  like  hotels  do.  Attach  it  right  where 
you  want  it  for  comfortable  viewing  from  bed, 
sofa  or  in  kitchen.  Strong,  sturdy  black  metal 
arms  hold  portable  TV  up  to  15"  deep.  It  swiv- 
els for  easy  viewing  too!  Check,  MC  or  VISA. 
SPECIAL:  Two  for  $26  plus  S4.95  shpg. 

ESSEX     HOUSE     Dept     G3-7.    Rahway.    NJ    07065 


DOME  HOME  KITS 

Spacious. ..Efficient... 
Affordable... Monterey  Domes 
Homes  are  designed  for  a 
lifetime  of  savings. 

Up  to  50%  more  ener 
gy  efficient  than  every- 
day homes.  Patented  ,f^%57M       ■jj&r'==£ijjjM 

and  color  coded.  "  '  "~-      ■."■j>Jr^i 

,~£»-v  Send  for  100  page  color 

^r-'v»S»>\  Catalog  &  Plans  Book.  $7.00. 

/■fer/itWitfck  Fully  Guaranteed! 

»-  MONTWPr  DOMES  -  —  --» ••-•---_-. 

G  Please  ruth  my  Monterey  Uome»  Catalog  &  Plam  Book,  Enclosed  it  $7  00, 
O  Alto,  tend  me  the  liotic  Dome Auembly  Manual  for  an  additional  $5.00, 
Njmi-_ 


AiliWn 

CiIy/SUlc/2Jp_ 


ScndToiMONTEKKYO" 

1760  Chicago  Ave   Dtp)   A!)   1 
Hivmidc.  Calif  92517 
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Deep-drop  dust  ruffle 

Revive  a  romantic  mood!  Made  of  beautiful  embroi- 
dered eyelet  on  highest  quality  no-iron  polyester  and 
avril  broadcloth.  Split  corners  and  a  fabric  platform. 
Available  in  Natural  or  White.  18"  drop;  Twin  $59;  Dou- 
ble $65;  Queen  $73.  22"  drop:  Twin  $65;  Double  $69; 
Queen  $80.  Add  $3.50  post,  per  order.  Free  color  cata- 
log. Colonial  Maid  Curtains,  Dept.  CAE-BC,  Mamaro- 
neck,  NY  10543. 


Guard  your  table 

Guard  your  table  and  save  with  custom  made  table 
pads  direct  from  the  factory.  Washable  vinyl  surface  and 
100%  cotton  felt  base.  Concealed  interior  stitching  with 
re-inforced  hinges.  Order  direct  from  America's  oldest 
and  largest  table  pad  manufacturer.  No  advance  depos- 
it or  messy  C.O.D.  Call  toll  free  1-800-328-7237  ext. 
210.  Sentry  Table  Pad  Co.,  108  Briarcliff,  Thomasville, 
NC  27360. 


Comfort  slide  by  Beacon 
Perf-accented  vamp  adjusts  with  a  "magic  cling"  clo- 
sure. Cushioned  insole  and  non-slip  lining  assure  com- 
fort. Covered  2"  wedge.  Imported.  Colors:  White,  Black, 
Red,  Tan,  Navy.  Full-  and  half-sizes:  6-10,11  N,W;  5- 
10, 1 1  M.  $15.99.  Two  for  $29.98.  Add  $2.25  p&H  (one), 
$3.50  (two),  $4.25  (three).  Free  60-page  color  catalog 
with  order.  Old  Pueblo  Traders,  Dept.  DCW1A,  3740  E. 
34th  St.,  Tucson,  AZ  85713-5305. 


Reading  Rack 

Take  the  boredom  out  of  stationary  biking.  Exercise  and 
read  at  the  same  time!  Convenient  book  stand  hooks 
over  the  handlebars  of  most  exercise  bikes;  no  tools 
needed!  2"  lip  holds  magazines,  books,  etc.  Free  hands 
to  grip  bike  for  maximum  workout.  White  vinyl-coated 
steel;  14"  x  18V4",  folds  for  easy  storage.  Order  F3279, 
Book  Rack  for  Exercise  Bikes,  $6.99  Ppd.  Waller  Drake, 
BH27,  Drake  Building,  Colorado  Springs,  CO  80940. 
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Non-Stop  Begonias 

Blooms  again  and  again  from  June  through  the  fall  to 
provide  beautiful  color  in  window  boxes,  pots  or  bor- 
ders. Excellent  for  under  trees  or  shady  spots,  too! 
You'll  want  some  for  your  own  garden  and  some  to  give 
as  gifts  Regular  value  $17.25. 12  hardy  bulbs  for  $7.95 
+  $2.00  postage.  Maximum  of  2  collections  $14.95  + 
$2  00  postage.  Van  Bourgondien  Brothers,  Dept.  4205, 
Box  A,  Babylon,  NY  11702. 


Wind  direction  at  a  glance 

This  splendid  Crowing  Rooster  weather  vane  will  add 
the  finishing  touch  to  your  home,  garage,  farm  or  ranch. 
The  weather  vane  is  made  of  rust-free  aluminum  with 
baked  vinyl  coating.  The  arrow  is  23"  long;  the  support  is 
27"  high.  Makes  a  lovely  gift  for  any  homeowner.  Send 
just  $16.97  plus  $3  postage.  Also  available  in  horse 
motif.  Hoist,  Inc.,  Dept.  BHV-387, 1118  West  Lake,  Box 
370,  Tawas  City,  Ml  48764. 

Tomato  Machine  . 


7  Inch 
Openings 


Tomato  Machine 

Red,  sun-ripened  tomatoes  a  month  earlier  are  yours 
year  after  year  if  you  have  4'  x4'  of  growing  space  and 
the  Tomato  Machine.  It's  so  improved,  one  plant  can 
yield  up  to  60  lbs.  of  tomatoes.  Everything  you  need 
including  heat-absorbing  Wall  O'Water  (W.O.W.)  Bro- 
chure is  free.  Dept.  G,  Tomato  Machine,  Drawer  545, 
Hanover,  MD  21076. 


ELECTRIC 

COUNTRY  CHARM 

RANGE 

...CAST  IRON  reproduction 
from  original  patterns  Combined 
with  the.  Early  American  charm 
ol  this  antique  is  the  conveni- 
ence ot  automatic  oven  and 
burner  controls  and  easy-care 
porcelain  top  Cottee  mill  houses 
clock,  oven  timer  and  minute 
minder  Fits  modern  range  space 
Prices  start  at  S1 195.00  plus 
freight  charges 
Send  S1.00  tor  your  ■Country 
Charm"  Appliance  Folder 

and  Gilt  Catalog 
BUILT-IN  MICROWAVES  AND  WALL  OVENS 
Made  and  Sold  Only  by 

THE  HOUSE  OF  WEBSTER 

Old  Fashioned  Gilts 


;••  ■.  ikiii  I,  nr   f.  ,IM 

tl  Stillrt  Cnltinmiii 
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BOX  BH-387,  ROGERS,  ARK.  72757 


BREAST  FORM 


AFTER  BREAST  SURGERY 

END  YOUR  SEARCH       BOSOM  BUDDY 
FOR  COMFORT 

COOLER  THAN  SIUC0NE 

The  original  All-Fabric  Form 
Beige  or  Brown 

You  can  ADJUST  the 

weight  should  you  lose  or 

gain.  Fits  regular  bra. 

NO  RISK 

Money  Back  Guarantee! 
FREE  BROCHURE 


Specify  Bra  A  Cup  Size 


(208)  343-9696 
B  &  B  COMPANY 
Dept.  337,  P.O.  Box  5731 
Boise,  Idaho  83705-0731 


Gloss  Room 
Additions  Featuring: 

•  America's  largest  monufacfurei  I 

•  Exclusive  mfg:  of  Heat  Mirror'"   I 
gloss  •  Wood  &  aluminum  unirs    j 

•  Leakproof,  double  drain      * 
■^glazing  •  Serf-cleoning  "low 

profile    glazing  bars  •  Patented 
Pow-R-Vent~  •  Window  Quilt™. 
Supershades'"  b  Mini-Dlind 
shading  •  Five  Year  Warranty 

Call  Toll  Free  1  -600-FOUR  SEA  .OrtJ 


I 


r  =: 


Ov*f  l&Omdepmd 

opvra  fed  loco  no 


5005  Veterans  Memorial  Hwy..  Holbrook.  NY  1 1 741 


THE 

CATALOG 

FOR  PEOPLE 

WHO  LOVE 

HEIR  PETS 


Charming  mantel  clock 

Circa  1900  Mantel  Clock  kit  comes  with  pre-cut  solid  %" 
and  %"  cherry  case  pieces;  solid  brass,  key-wound, 
hour-striking,  Westminster  chiming  movement  and  solid 
brass  dial  with  glass  bezel  made  by  W.  German  family 
firms;  easy  to  follow  instr.  Also,  fin.  12WH  X  15'/4"W 
x  51/2"D.  Factory  direct  prices.  For  information  write; 
Emperor  Clock  Company,  Dept.  2127.  Emperor  Indus- 
trial Park,  Fairhope,  AL  36532. 
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Unique,  hard-to-find  items  that 
make  life  with  your  pet  easier. 
Feeders,  collars,  pet  fashions,  grooming  supplies  and 
more.  PLUS  gifts  and  clothing  featuring  your  favorite  breed. 
D  Send  your  FREE  color  catalog 

Name  

Address 


p€dlgrC6S  The  Pet  Catalog 

Box  1 1 0,  BH-99,  Spencerport,  N.Y.  1 4559 


FREE  COLOR  CATALOG  •  Exciting  56  pages  ol 
quality  noiron  curtains,  bedspreads  and  deep  drop 
dust  ruffles.  Colonial  and  country  reproductions 
you  cannot  find  elsewhere.  Send  for  yours  today 


Name  . 


Address. 
Cty    _ 


State Zip  . 


Colonial cTVIaid  Curtains 

Dept.  CAS-BC  Mamaroneck,  N.Y.  10543 


UIM-SKRU 

Amazing  New  Jar  Opener 

OPEN  ANY  SCREW  LID 
IN  3  SECONDS! 


New  UN-SKRU  Jar  and  Bottle  Opener  mounts  permanently  to 
underside  ol  cabinet  or  shell   Opens  every  size  screw  top— 
Irom  liny  lube  to  gallon  jar — with  scarcely  any  ellort    Even 
opens  press-and  turn  "childproof"  pill  bottles 
"Best  Opener  You  Will  Ever  Use!" 

No  cook  should  be  without  this  indispensable  kitchen  helper 
Also  handy  m  trailer,  boat,  workshop  Wonderlul  lor  (oiks  with 
arthritis  Unique  gilt  You  must  be  pleased  or  your  money  back 
Only  S7.50  +  St  p&h.  two  lor  S14.50  +  S1  45  p&h 
Send  Check  or  M.O.,  20-day  money  back  guarantee 

Dept.  BHO-387,  1118  W.  Lake 
HOLST,    InC.     Box  370,  Tawas  City,  Ml  48764 


I 


2  1/8"  Tees,  asst'd.  colors.  17  letters  &  spaces. 

Same  name  on  each  set.  Allow  4  weeks  for 

delivery.  Check  with  order.  100  Tees  •  S5.00. 

Send  Check  To: 

A  ATLAS  PEN  &  PENCIL  CORP. 
P.O.Box  600,  DepL  H37,  Hollywood,  FL  33022 


SHOP  AT  HOME  &  SAVE 

on  Designer  Wall  Coverings 


ALL  FIRST  QUALITY  MERCHANDISE 
Only  s295  to  s995  per  single  roll 
JAY  YANG  •  WAVERLY  •  GEAR 
PLUS  MANY  OTHER  FAMOUS  MAKER  WALL* 
COVERINGS  AT  TREMENDOUS  SAVINGS!    ™ 
For  your  FREE  Designer  Sample  Kit         ^^m 
Call  7  Days  I  TOLL  FREE  1-800-922-7773 

9AM  to  7PM  EST     |  In  N  Y   State  1-21 2-595-3800 


BEN  FRANKLIN  WALLCOVERINGS 


BASEMENT  TOILET 

FLUSHES  UP  To  Sewer  or  fc|c  Tank 
No  Digging  Up  Floors  A 

Install  It  Yourself  -  Anywhere 
Write  McPherson,  Inc.,  Dept.  28     J 


V 


Box  15133     Tampa,  Florida  33684 


MARCH 


THE  MAN  NEXT  DOOR 


Chris  calls  March  the  month  of 
promise,  when  the  yellow  crocuses  and 
other  wisps  of  life  that  pop  out  of  the 
ground  promise  that  the  garden  cata- 
logs are  telling  the  truth  after  all. 


"Explorers  used  to  discover  new 
lands,"  writes  Editor  Earl  Reeves.  "To- 
day, they  discover  new  cuisines." 


Rosemary  writes  from  college  that 
among  her  roommate's  educational  ad- 
vances this  year  is  her  recent  discovery 
that  the  volume  knob  on  her  stereo  also 
turns  to  the  left. 


"One  of  the  secrets  of  good  nutri- 
tion," claims  Dr.  Bob  Hannelly,  "is  to 
spend  at  least  as  much  time  enjoying  a 
meal  as  it  took  to  prepare  it." 


The  three  major  needs  in  the  modern 
American  home,  maintains  Liz  Ran- 
dall, are  closet  space,  closet  space,  and 
closet  space. 


"Wildflowers?"  snorts  grumpy  Ned 
Carter.  "Weeds  with  a  press  agent." 

It  pleases  me  no  end  when  Judy  asks 
for  my  help  on  a  project  that  neither  of 
us  has  attempted  before.  I  suspect  she 
realizes  I'm  usually  not  any  wiser  than 
she,  but  she  obviously  appreciates  the 
companionship  while  we  bumble 
through  the  job  together. 


"We're  judging  cakes,  cookies,  pies. " 


Maybe  it's  just  my  imagination,  but 
the  television  commercials  that  once 
were  long  enough  for  a  trip  to  the  kitch- 
en for  a  glass  of  water  now  seem  to  give 
me  enough  time  to  build  a  sandwich. 


Dot  Dresch  finds  some  comfort  in  the 
thought  that,  in  this  age  of  satellite  TV, 
video  recorders,  and  compact  disc  play- 
ers, there  still  is  no  sound  that  sparks  a 
person's  interest  quite  so  much  as  the 
ring  of  the  doorbell. 


Congressman  Nick  Hanfli  told  the 
Saturday  morning  coffee  group  that 
Washington  was  able  to  throw  a  dollar 
across  the  Potomac  because  "money 
went  a  lot  farther  in  those  days,"  then 
he  ducked  as  everyone  else  at  the  table 
groaned. 


Isabel  Norman  asks:  "Why  is  it  so 
hard  to  have  a  meaningful  conversa- 
tion these  days,  but  so  easy  to  have  a 
good  gossip?" 


"Winners,"  said  the  Rev.  George 
Hall  last  Sunday,  "are  people  who 
aren't  afraid  to  take  a  chance  now  and 
then.  Losers  sit  around  and  wait  for  the 
odds  to  improve." 


"If  you  have  a  broad,  sunny  window- 
sill,"  says  our  neighbor  Betty  Bigley, 
"you  can  either  start  an  indoor  herb 
garden  or  keep  a  cat." 


One  of  the  drawers  in  my  desk  at 
home  bulges  with  pieces  of  memorabilia 
of  our  children 's  busy  lives.  I've  been  col- 
lecting these  memories  almost  since  the 
kids  were  born. 

There  are  a  few  photographs — the 
kids'  first  steps,  a  family  portrait,  ele- 
mentary school  class  pictures — but  most 
of  the  things  have  to  do  with  funny  or 
important  moments  in  their  lives. 

Just  the  other  night,  I  slipped  the  pro- 
gram from  Judy's  elementary  school 
band  concert  into  it.  It  was  her  first  con- 
cert as  first-chair  flute  player. 

Among  other  items  in  the  drawer  are 
the  program  from  Rosemary's  high 
school  graduation,  perhaps  the  only  re- 
maining copy  of  "The  People 's  Bugle, "  a 
one-sheet  neighborhood  newspaper  that 
Judy  and  friends  put  together  last  sum- 
mer, and  a  story  that  Burt,  Jr.,  wrote 
long  ago  about  a  princess  kissing  a  frog 
only  to  learn  it  was  just  a  frog. 

You  may  think  me  an  unabashed  sen- 
timentalist to  save  such  stuff,  but  I  trea- 
sure these  records  of  the  kids'  growth. 
Besides,  I  have  a  plan  for  all  that  mate- 
rial. 

Someday,  when  the  kids  are  grown, 
I'm  going  to  put  it  all  together  in  scn'ff 
books  for  each  of  them.  I'm  betting  that 
they'll  enjoy  those  memories  as  much 
then  as  I  enjoy  them  now. 
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Open  house 

The  kitchen  suite  that  lets  the  outside  in. 


* 


Think  of  it  as  three  sun-filled 
united  by  an  armstrong  floci. 

What  began  as  a  traditional  suburban  ranch  has 
taken  on  the  look  of  a  tropical  hideaway. 
We  took  out  the  walls,  put  in  skylights  and 
added  a  greenhouse  courtyard.  Now  sunli 
fills  the  suite's  kitchen,  living  and 
dining  areas.  And  exotic  touches  like 
ceiling  fans,  lush  foliage  and  a  garden 
fountain  in  the  enclosed  courtyard 
keep  the  tropical  feeling  alive. 


The  designer 
solarian  floor. 

This  is  a  suite  that  invites  easy  living. 
That's  why  the  easy-care  Armstrong 
floor  is  such  a  natural  here.  This 
sandy-toned  floor  flows  easily  from  one 
space  to  the  next,  beautifully  uniting 
this  carefree  and  casual  kitchen  suite. 
The  warm  earth  tones  of  the  floor  are  the 
perfect  complement  to  the  natural 
colors  throughout.  And  the  light  grid 
lines  pick  up  the  crisp  white  of  the 
suite's  walls  and  counters. 


If      ■     ?? 


See  Armstrong  Designer  Solarian  floors  at 
Armstrong  Retailers  listed  in  the  Yellow 
Pages.  For  the  widest  selection, 
exclusive  designs  and  quick  credit, 
visit  your  nearby  Authorized 
Armstrong  Floor  Fashion  Center® 
Retailer. 


@*mstrong 

so  nice  to  come  home  to T 


For  free  product  information  and  Caribbean  Suite  booklet, 
call  the  toll-free  Armstrong  Consumer  Line,  1-800-233-3823, 
and  ask  for  Dept.  74FBH.  Or  send  coupon  to: 

Armstrong,  Dept.  74FBH,  P.O.  Box  3001,  Lancaster,  PA  17604. 


Name . 
Street . 


City. 
Zip  _ 


State 


Tel. 


"I  was  forced  to  sit  alone 
while  everyone  laughed!' 

By  Janet  McBarron,  M.D. 


You  and  I  will  probably  never  meet  face  to  face. 
But  perhaps  we  share  a  common  problem. 

A  few  years  ago  I  was  a  first-year  medical 
student  in  Pennsylvania.  Early  in  September, 
several  of  us  went  down  to  the  Brandywine 
River  near  Chadds  Ford.  We  planned  to  spend 
the  weekend  camping  and  canoeing.  But  when 
I  tried  to  kneel  in  the  back  of  my  canoe,  it 
almost  tipped  upright. 

My  friends  stood  on  the  dock  and  laughed  at 
me.  I  was  too  fat.  I  couldn't  sit  at  either  end  of 
the  canoe  without  tipping  it.  So  I  had  to  kneel 
in  the  middle.  Alone.  I  was  so  embarrassed  and 
humiliated  I  packed  up  my  gear  and  returned  to 
school  immediately. 

Their  cruel  laughter  really  hurt.  I  was  74 
pounds  overweight.  My  legs  were  so  fat, 
several  staff  members  called  me  "Thunder- 
thighs." 

During  my  next  year  in  medical  school, 
several  of  my  fellow  students  suggested  that  I 
enroll  in  a  newly  developed  weight-loss  project 
called  the  Clinic-D  Program. 

It  was  totally  different  from  any  diet  I'd  ever 
seen  before. 

There  were  no  pills.  No  appetite  suppres- 
sants. No  chalky  mixes  to  prepare.  No  food 
substitutes.  Everything  was  100  %  natural.  All 
the  foods  I  ate  came  right  from  my  local  super- 
market. 

But  the  best  part  was  that  I  was  allowed  to 
eat  up  to  six  times  per  day.  So  I  wasn't 
hungry.  Not  in  the  morning.  Not  in  the  after- 
noon. Not  at  night.  I  was  always  eating.  I  ate 
three  regular  meals  every  day.  Plus  three  addi- 
tional snack  meals  every  day.  I  laughingly 
complained  to  the  research  staff,  "There's  too 
much  food  on  this  program.  I  can't  eat  it  all." 

Each  day  I'd  weigh  myself.  And  to  my  de- 
light I  began  losing  weight.  Fast.  Within  the 
first  180  days  I  lost  67  pounds.  I  lost  another  7 
pounds  during  the  following  two  weeks.  I  was 
utterly  amazed. 

THE  SECRET       ~ 

The  Clinic-D  Program  was  developed  by  a 
team  of  physicians.  It's  unique  because  it  ac- 


tually allows  you  to  eat  up  to  1.8  times  the 
amount  of  food  you  would  on  many  other 
diets — and  still  lose  weight! 

The  secret  is  the  special  combination  of 
foods  you  eat.  It's  this  carefully  defined  com- 
bination which  creates  a  negative  caloric  pro- 
cess— a  process  that  continues  all  day  long. 
Twenty-four  hours  a  day.  So  fat  is  burned 
away  around  the  clock.  Not  just  in  unhealthy 
spurts  and  fits  like  many  diets.  That's  why  it 
lets  you  shed  pounds  so  easily.  And  without 
hunger. 

A  friend  of  mine  from  Marietta  began  the 
program  in  April  weighing  188.5  pounds.  By 
the  end  of  July  she  lost  58.4  pounds.  Like  all 
participants  she  was  allowed  six  meals  per  day. 
She  reported  absolutely  no  hunger  at  any  time 
during  the  program. 

KEEPING  IT  OFF    ~ 

How  many  times  have  you  shed  10  or  15 
pounds  only  to  find  yourself  regaining  every 
pound  within  a  few  months?  It  happens 
because  we're  all  creatures  of  habit.  We  nor- 
mally eat  three  meals  a  day.  And  we  normally 
have  a  few  snacks  every  day.  We  all  love 
snacks.  Especially  at  night. 

But  most  diets  try  to  force  us  to  change  all 
that. 

And  that's  why  they  fail. 

The  Clinic-D  Program  is  different.  It  lets  you 
continue  your  normal  eating  lifestyle.  You  eat 
three  meals  a  day.  Plus  three  snack  meals  a 
day.  You  don't  feel  deprived.  That's  why  the 
weight  stays  off.  For  good! 

Consider  these  additional  facts: 

1.  The  Clinic-D  Program  is  healthy.  It's  high 
in  essential  fiber.  Low  in  sodium.  Moderately 
high  in  protein  and  carbohydrates. 

2.  There  is  no  ketosis.  No  foul  breath  odor. 

3.  You'll  take  off  weight  rapidly. 

4.  There  are  no  artificial  foods.  No  pills.  No 
appetite  suppressants. 

5.  You'll  enjoy  a  variety  of  foods.  Meats  like 
beef,  ham,  pork  and  chicken.  You'll  also  enjoy 


READ  THESE  ACTUAL  CASES... 


•B.B.  is  a  43-year-old  teacher.  She  began  the 
program  in  May.  During  the  first  12  weeks, 
she  lost  48. 7  pounds  and  reduced  her  blood 
pressure  from  151/117  to  121/80.  She  con 
tinues  to  lose  each  month. 

•P.B.  is  a  36-year-old  housewife.  She  began  in 
April  and  lost  61.3  pounds  in  16  weeks.  She 
likes  to  joke  about  all  the  food  she 's  eating. 


•G.  W.  is  a  39-year-old  transportation  com- 
pany employee.  In  194  days  she  lost  66.4 
pounds.  Again  she  reported  no  hunger.  No 
loss  of  energy.  No  nervousness. 

•D.D.  is  a  53-year-old  secretary.  She  lost  47 
pounds  in  5  months  —  over  the  Christmas 
holidays!  No  hunger,  no  nervousness.  She 
said  she  felt  "super". 


great  soups  and  sandwiches,  excellent  sauces,  a 
wide  selection  of  dairy  products,  dressings, 
dips,  lots  of  munchies.  Even  some  light  wine  or 
beer. 

6.  All  the  foods  are  easy  to  prepare.  The 
menus  are  flexible.  You  can  even  eat  out  in  a 
restaurant.  Just  keep  the  special  combinations 
of  food  in  mind  when  you  order. 

Obviously  I'm  very  enthusiastic  about  the 
program.  It  worked  for  me  when  nothing  else 
would.  And  it's  working  for  dozens  of  other 
people  in  a  clinical  setting.  This  is  the  first  time 
it's  been  offered  to  the  general  public. 

I'll  be  happy  to  send  you  the  program  to  in- 
spect. It's  easy  to  read.  Easy  to  follow. 
Everything  is  included.  All  of  the  day-to-day  in- 
structions, food  combinations  and  menus. 

Green  Tree  Press,  Inc.  has  consented  to  han- 
dle publication  and  distribution  of  the  program. 

Our  guarantee  is  simple. 

1.  Write  your  name  and  address  on  a  plain 
piece  of  paper  and  enclose  a  check  for  S9-95. 
BUT  POSTDATE  IT  30  DAYS  IN  ADVANCE.  That 
way  it's  not  cashable  by  us  or  anyone  for  a  full 
month.  You  can,  in  fact,  stop  payment  on  it  at 
any  time  during  the  next  30  days.  It's  not  real- 
ly money.  So  you'll  be  able  to  try  the  pro- 
gram— and  lose  weight — without  paying  a 
penny.  There  is  absolutely  no  risk  to  you. 

2.  We'll  send  you  the  complete  program  im- 
mediately. Try  it.  If  you  don't  begin  losing 
weight — quickly  and  without  hunger — simply 
return  the  materials  within  the  30-day  trial 
period.  WE'LL  PROMPTLY  RETURN  YOUR  OR- 
IGINAL UNCASHED  CHECK.  NO  DELAYS.  NO  EX- 
CUSES. 

Or  try  the  program  for  SIX  MONTHS.  If 
you're  not  delighted  with  the  results,  simply 
return  it.  We'll  send  you  a  complete  refund. 

This  is  the  fairest  way  I  know  to  let  you  TRY 
the  Clinic-D  Program  at  no  risk  to  you.  To 
order  send  your  name,  address  and  postdated 
check  to  me,  Janet  McBarron,  M.D.,  Green  Tree 
Press,  Inc.,  Dept.  416,  3603  West  12th  Street, 
Erie,  PA  16505. 


AN  IMPORTANT  REMINDER 

As  your  weight  begins  to  drop  rapidly,  do 
not  allow  yourself  to  become  too  thin.  It's 
also  very  important  to  consult  your  physi- 
cian before  commencing  any  weight-loss 
program.  Show  your  doctor  this  program. 
Be  sure  to  see  him  periodically  if  you  intend 
to  take  off  large  amounts  of  weight. 


Green  Tree  Press  is  a  member  of  the  Erie,  Pennsylvania 
Chamber  of  Commerce.  Bank  and  Business  references 
are  available  upon  request. 


©1987  Green  Tree  l'ir« 


Go  on,  cut.  You'll  be  brilliant. 
Armstrong  guarantees  it. 

Install  your  new  Armstrong  sheet  vinyl  floor  with  a  Trim  and  Fit  ™ 
kit,  and  if  you  goof  while  cutting  or  fitting,  your  Armstrong  retailer 
will  replace  both  the  flooring  and  the  kit. 

Free.  That's  the  Fail-Safe  ™  Guarantee.  Just  see  your  local  home 
center  or  building  supply  retailer  for  details. 


FREE.  For  a  free  Floor  Project  Planning  Pack,  call 

the  Armstrong  Consumer  Line  at  1  800  233-3823  and 

ask  for  Dept.  74GBH.  Or,  send  this  coupon: 

Armstrong,  Dept.  74GBH,  P.O.  Box  3001,  Lancaster,  PA  17604 


Name . 
Street . 
City 


(please  prim) 


State  . 


.Zip. 


Armstrong 

so  nice  to  come  home  to" 


1 


■^PM 


Deimonte) 


Deimonte 


WEETPEAS 


5 


^LEKERNacf 
NO  SALT  ADD? 


<     I 


The  harder  you  work  with  your  body,  the  more 
important  it  is  to  give  it  the  right  kind  of  fwd. 

That's  why  Del  Monte 
J    vegetables  are  picked  and  ax)ked 
the  same  day  to  help  seal  in  the 
eU55Lm5)        nutrition  you  need,  with  no  preser- 
_      vatives.  And  if  you're  concerned 
about  too  much  sodium  in  your  diet, 
try  Del  Monte  vegetables  with  no 
salt  added. 

Del  Monte  vegetables. 
Nutrition  that  works . . .  every  bit  as 
hard  as  you  do. 


Deimonte 
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This$395*basket 
won't  hop  up  to  the  attic  after  Easter. 


ie  Easter  Treasure  Hunt  is  on  at  Hallmark! 
You'll  find  Easter  goodies  of  every  sort — 
special  gifts  to  brighten  any  basket.  And  when 
you  purchase  $8  worth  of  Easter  items,  this 
decorative  Shaker-style  basket  can  be  yours  for 
just  $3.95.  It's  a  $10  value.  Just  think  of  the 


ways  you  could  use  it  in  your  home.  Then 
hurry  down  to  your  participating  Hallmark 
store.  This  special  offer  is  limited  to  one 
basket  per  customer  while  supplies  last. 
*With  $8  purchase  of  Easter  items. 
Basket  contents  not  included. 
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And  make  your 
family  room 
more  entertaining!  II 

With  Rit®  Dye,  you  can  make 
your  favorite  room  even  more  fun 
to  live  in.  Make  a  natural  wicker 
sofa  and  fabric  cushions  look 
colorful.  Dye-stain  unfinished 
furniture  for  country  charm.  Dye 
a  festive  bouquet.  It's  easy  and 
inexpensive.  All  it  takes  is  a  little 
imagination  and  Rit  Dye. 

Rit.  When  you're 
dyeing  for  a  change. 
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Write  for  "How  to"  information: 

Rit  Dye,  Dept.  D9487,  P.O.  Box  21070, 

Indianapolis,  IN  46221 
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EDITORS  LETTER 

FAMILY  ADVENTURES 


"ear  Readers, 

I  don't  claim  to  be  an  expert  on  rais- 
ing kids,  and  I  wouldn't  try  to  prescribe 
a  universal  formula  for  a  happy  family 
life;  but  there's  one  piece  of  advice  I'd 
give  to  every  family:  have  adventures. 

I'm  not  necessarily  talking  about 
grand  adventures,  like  sailing  around 
the  world  or  climbing  Mount  Everest.  I 
mean  the  kinds  of  adventures  that  get 
you  and  your  family  outside  the  preoc- 
cupations of  everyday  life. 

I  remember  a  vacation  we  took  to 
Crested  Butte,  Colorado,  when  our  boys 
were  teenagers.  We  attended  a  pro- 
gram called  Alpine  Summer,  in  which 
we  participated  in  a  different  outdoor 
sport  each  day.  One  day,  my  two  sons 
climbed  a  sheer  rock  face  with  hand- 

"I can't  even 

remember  how  or 

how  much  we  paid 

for  that  trip,  and  I 

sure  don't  remember 

worrying  about  it 

afterward." 

holds  I  couldn't  even  see.  Those  bum- 
bling adolescents  showed  their  old  dad 
who  was  who  that  day,  and  I  was  so 
proud  of  them  I  thought  I'd  bust. 

This  month,  "Adventure  Travel," 
our  vacation  planning  guide,  tells  you 
how  to  fmd  some  truly  wonderful  expe- 
riences for  your  family. 

You'll  learn  about  chartering  a  sail- 
boat, taking  a  llama  trek,  renting  a 
houseboat,  and  hooking  up  with  a  wag- 
on train;  also,  great  places  for  canoeing, 
river  rafting,  horseback  trips,  and  hut- 
to-hut  hiking. 

We've  made  it  a  point  to  seek  out 
programs  that  welcome  the  whole  fam- 
ily. We've  also  researched  every  one  of 
them  to  find  those  that  deliver  excel- 
lent value  for  the  dollar  spent. 

Believe  me,  after  raising  four  kids,  I 
know  all  about  how  much  family  travel 
costs.  It's  a  worry  to  spend  money  on  a 


Adventurer  on  the  reef. . . 

trip  when  there  are  so  many  other 
things  begging  for  some  bucks. 

When  I'd  just  started  a  free-lance 
photography  business  in  1969,  my  wife 
and  I  threw  caution  to  the  winds  and 
took  all  our  kids  camping  in  the  Virgin 
Islands.  With  a  fledgling  business  and  a 
kid  starting  college  in  three  years,  this 
was  a  fairly  foolhardy  thing  to  do.  But, 
guess  what?  I  can't  even  remember 
how  or  how  much  we  paid  for  that  trip, 
and  I  sure  don't  remember  worrying 
about  it  afterward. 

What  I  do  remember  is  the  great 
time  we  all  had  and  the  joy  of  introduc- 
ing my  children  to  the  underwater 
world  on  the  reef,  daughter  Lisa's  de- 
light when  a  little  octopus  grabbed  her 
ankle,  and  our  "pet"  school  of  squid 
that  we  saw  every  day. 

That  trip  and  many  other  family  ad- 
ventures we  had  when  our  kids  were  all 
at  home  are  as  vivid  as  if  they'd  hap- 
pened yesterday.  The  money  we  spent 
on  those  trips  was  the  best  family  in- 
vestment we  could  have  made. 

What  we  paid  for  were  happy  memo- 
ries we'll  all  have  for  the  rest  of  our 
lives.  To  me,  those  are  beyond  price. 


David  Jordan,  Editor 


10 


BETTER  HOMES  AND  GARDENS,  APRIl  1 98; 


Worthington™ 
Classic  reflections  of  the  woman  who  wears  it. 


That  soft,  sophisticated  kind  of  style.  It's 
all  her  own  and  always  alive  with  her  own 
easy  rhythm.  She  never  dresses  to  shock  But 
somehow  she's  always  the  one  you  remember 
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After  20  years  of  working  on  the 
ultimate  stain-resistant  carpet, 


DuPont  is  proud  to  announce 
the  results  are  out. 


Introducing  Stainmaster  Carpet. 


You've  never  seen  stain  resistance  like  this 
before.  Haven't  you  ever  wished  for  a  carpet 
that  could  take  an  accidental  spill,  the  dog's 
muddy  feet  and  still  look  beautiful?  That's  why 
DuPont  invented  new  Stainmaster." 

It's  truly  unique.  Thanks  to  a  revolutionary 
breakthrough  in  technology,  Stainmaster 
carpet  is  unsurpassed  when  it  comes  to  stain 
resistance. 

Disastrous  spills  like  ketchup,  red  wine  and 
fruit  punch  come  out  with  just  soap  and  water. 
Even  neglected  spills  that  have  set  overnight 
clean  up  easily.  So  don't  worry  if  you  drip,  drop 


or  splash,  Stainmaster  carpet  will  keep  looking 
beautiful  year  after  year. 

No  one  else  can  match  this  kind 
of  stain  resistance,  but  then  no 
other  carpet  is  like  Stainmaster. 
Visit  your  local  dealer  and  look 
Jor  the  Stainmaster  display, 
orcalll-800-4-DU-PONT 
for  the  store  nearest  you. 
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new  flavors  to  the 
40  official  Jelly  Belly® 
lineup.  And  if  you  can 
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Sweepstakes  Entry 
Form.  No  purchase 
necessary.  Winners  will 
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drawings  from  all 
entries  containing 
the  correct  answers. 

Can'tfind  Jelly  Belly 
beans  in  your  area? 
Call  usforthe  name  of 
your  nearest  retailer. 

Hurry!  Sweepstakes 
endsJune30,1987.Void 
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hibited or  restricted 
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800-JB  BEANS 
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Watermelon 


"Jelly  Belly  and    the  original 

gourmet  jelly  bean"  are  registered  trademarks 

of  Herman  Goelitz.  Inc. 

'Royal  Caribbean  Cruise  Une 


LETTERS 


FAMILY  NETWORK 


Readers'  comments  and  solutions  to  family 
and  community  problems 


Developing  responsibility 

When  my  sons  were  toddlers '  and 
would  ask  what  to  do,  I'd  give  them  a 
dustcloth.  Usually  they  did  the  dusting 
and  then  started  something  else.  We 
also  told  them  that  if  they  noticed  a  job 
to  be  done,  they  were  to  do  it  without 
being  asked.  We  never  redid  or  criti- 
cized any  of  these  tasks. 

The  result:  responsible,  considerate 
kids.  Now  when  they  see  someone 
struggling,  they  automatically  help 
out.  They've  surprised  us  by  raking 
leaves,  weeding  gardens,  and  removing 
fallen  trees. 

Mrs.  Roger  Henderberg 
Rochester,  N.  Y. 

Meals  on  wheels 

Our  community  solved  a  problem  re- 
cently. An  elderly  man  was  injured  on 
the  highway  by  a  hit-and-run  driver. 
He  had  to  stay  in  the  hospital  for  sever- 
al weeks.  When  he  came  home,  his  wife 
wasn't  able  to  juggle  both  cooking  for 
him  and  caring  for  him.  So  the 
churches  and  concerned  citizens  made 
up  a  schedule  for  taking  the  noon  meal 
to  them  until  he  was  better.  It  worked 
very  successfully. 

Dorothy  Martin 
Woodburn,  Ky. 

Keeping  in  touch 

Since  my  husband  travels  a  great 
deal,  constant  communication  is  diffi- 
cult. Now,  I  keep  in  touch  with  tapes  of 
"news  from  home."  When  my  husband 
travels,  his  car  includes  a  personal  tape 
to  keep  him  feeling  close  to  family  ac- 
tivities. If  we  have  a  problem,  the  tape 
gives  him  time  to  listen  to  my  thinking 
and  then  he  has  quiet  time  to  help  find 
a  solution. 

Pat  Sabiston 
Leesburg,  Go. 

Gifts  that  work 

Before  my  twins  were  born,  my 
friends  gave  me  a  service  shower.  Each 
guest  filled  out  a  3  X  5  card  with  name, 
address,  and  phone  number,  and  a  ser- 


vice they  would  do  for  me.  A  few  wom- 
en did  things  I  never  would  have 
thought  of.  One  stripped  and  waxed  all 
my  floors.  Another  spent  the  night  and 
gave  me  eight  hours  of  sleep.  With  all 
that  help,  I  could  focus  on  taking  care 
of  two  very  demanding  babies  and  my 
other  three  children. 

Deborah  Swan 
Corvallis,  Oreg. 

Collector's  item 

I  pay  special  attention  to  what 
friends  and  relatives  collect,  such  as  old 
buttons  or  antique  valentines.  Then  I 
make  a  note  of  their  birthdays  and 
their  collections.  All  year  I  look  for  that 
special  addition  to  their  assortment. 
They  eagerly  look  forward  to  these 
unique  items,  and  I  find  it  rewarding  to 
be  able  to  add  to  their  collection. 

Dee  L.  Getchell 
East  Lyme,  Conn. 

Homework  helpers 

When  I  returned  to  school,  I  knew 
that  with  three  small  children,  my 
study  time  would  be  limited.  I  involved 
the  kids  in  my  homework.  When  I  was 
learning  the  bones  and  muscles,  the 
kids  were  my  "skeletons."  When  I  was 
studying  bacteria,  we  got  out  the  toy 
doctor  kit.  The  kids  were  the  patients 
and  I  was  the  nurse.  It  let  me  learn  and 
spend  time  with  the  kids.  Now  they  ask 
to  help  with  my  homework. 

Sherri  Lester 
Fort  Smith,  Ark. 

Donate  a  pet 

As  a  preschool  teacher,  I've  seen 
many  children  make  better  transitions 
to  school  when  they  donate  a  pet. 
Bringing  a  guinea  pig,  for  example,  pro- 
vides the  child  with  a  feeling  of  pride 
and  develops  sharing  abilities.  It's  also 
a  terrific  learning  experience  for  the 
other  children. 

Diane  V.  Rush 
Mequon,  Wis. 

continued 
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Eat  your  calcium. 


I 

s 


We  add  extra  calcium  to  all  our  hamburger  buns 
and  English  muffins.  Nobody  makes  us  do  it,  but  we  know 
people  are  concerned  about  getting  enough  of  the  number 
one  bone  building  mineral.  So  we  add  it. 

And,  of  course,  McDonald's  cheese,  milk  shakes, 
milk,  sundaes  and  cones  are  excellent  calcium  providers. 

So  eat  your  calcium. 

And  enjoy  the  great  taste  of  McDonald's,  too. 

For  more  information  about 
all  our  menu  items,  ask  your 
McDonald's®  Restaurant  Manager. 

IT'S  A  GOOD  TIME  FOR  THE  GREAT  TASTE® 


This  is  Muttsy,  who  poses  in  so  many  different  ways. 

And  you  can  getta  Gund  at  all  fine  department,  tov,  gift  and  infant's  stores. 

Gund,  Inc.,  P.O.  Box  H,  Edison,  New  Jersey,  08818 


101  REASONS  TO  USE 
WET  ONES 


Now  there  are  as  many  reasons  to  use  Wet  Ones  as 

there  are  ways  to  get  dirty  or  sweaty. 
.^  Wet  Ones  contain  ingredients  to  clean  and 

^ZjfQyu     refresh  your  entire  family.  And  disposable 

fig&       Wet  Ones  are  100%  double-thick  cloth-the 
ABil       !  thickest,  strongest,  softest  multi-use  moist 
towelettes  available.  Wet  Ones.  There  are 
101  good  reasons  to  keep  them  handy. 


FAMILY  NETWORK 


continued 

Help  for  patients'  families 

As  an  Intensive  Care  Nurse,  I  see  pa- 
tients' family  members  camping  out  in 
the  ICU  waiting  room  for  days,  weeks, 
and  sometimes  even  months.  They  suf- 
fer sleep  deprivation,  aches  and  pains 
from  sleeping  in  chairs,  and  poor  diet 
from  eating  out  of  vending  machines. 
Too  often  friends  stay  away  because  of 
limited  visiting  hours  or  because  they 
feel  inadequate  with  the  situation.  I'm 
writing  to  encourage  friends  of  the  fam- 
ily to  visit  the  waiting  room  to  lend  sup- 
port so  the  family  members  can  vent 
fears  and  frustrations.  A  warm  blan- 
ket, a  magazine,  or  a  homemade  snack 
would  really  express  your  friendship 
during  a  time  of  need. 

Karen  Morris 
Memphis,  Tenn. 

Quieting  noisy  neighbors 

In  our  February  Family  Network,  a 
reader  requested  suggestions  for  dealing 
with  noisy  teens  in  the  neighborhood. 
Here's  one  reader's  response: 

It's  a  long-term  project,  but  worth  it. 
Just  make  a  sincere  friendship  with 
one  of  the  boys  next  door.  Even  teen- 
agers will  develop  a  fondness  for  people 
they  consider  friends.  They  become 
extra  considerate  of  those  special  peo- 
ple they  believe  they  are  "protecting." 

Start  with  simply  learning  the  boys' 
names,  and  greet  each  by  name.  Asking 
for  advice  and  taking  an  interest  in 
them  could  change  things  quickly. 

It  worked  for  me.  The  more  influen- 
tial of  the  kids  even  became  my  proper- 
ty watchdogs  while  I  was  away. 

Mrs.  Sharla  Jardine  Gabbey 
Buffalo,  N.  Y. 


WRITE  TO  US 

Family  Network  welcomes  letters 
from  you,  our  readers,  describing  how 
you  or  your  friends  and  neighbors 
solved  problems  involving  family  or 
community;  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  Street,  Des 
Moines,  IA  50336.  Letters  may  be 
edited  for  space.  All  letters  become 
the  property  of  Better  Homes  and 
Gardens.  We  will  pay  $50  for  each 
letter  published.  d 
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AND  YOU  THOUGHT 

WE  ONLY  MADE 

GLASSES  FOR 

STICK-IN-THE-MUDS. 


Sure,  we  make 
everyday 
glassware  for 
America. 
And  will  continue  to  do  so. 
But  there's  a  more  fashionable 
side  to  us  you  should  know 
about  as  well. 
Our  Symmetry  line 


is  a  good  example. 


*J 


Its  smartly  paneled  design 
lends  a  fashionable  look  to 
any  entertainment  occasion. 
Actually,  the  Symmetry  line 
typifies  today's  kind  of  Libbey  glass- 
ware for  today's  kind  of 
contemporary  woman. 
Like  you. 

LIBBEY 

AMERICAS  GLASSMAKEI?™ 

Toledo,  Ohio  43666 


Morton  Buildings 

for  homes,  garages,  workshops, 

stables,  or  business 


*  Energy  Efficient 
Energy  Performer 


,m 


Strong  Written 
Warranty 


*  Easy  Maintenance 
Exteriors 


Beautiful  buildings  for  any  purpose  you  may 
need.  These  beautiful,  low  maintenance 
buildings  can  be  adapted  to  fit  any  floor  plan 
you  have.  So  if  new  construction  is  in  your 
future,  gather  up  your  floor  plans  or  ideas 
and  call  or  write  us  today.  See  your  dreams 
come  true.  We  will  work  directly  with  your 
plans  or  hand  in  hand  with  your  architect  or 
general  contractor. 


For  literature  and  location  of  representative 
nearest  you,  call  toll  free 

1-800-447-7436 

Illinois  customers  call  1-800-426-6686 
or  write  to  P.O.  Box  399,  Morton,  IL  61550-0399 


ffik  MORTON  BUILDINGS,  INC. 


X^m^St  • 

CxcLlLtncz.  — 

^>inci    < 

We  have  offices  or 

representatives  in  the  following  states: 

ARIZONA 

MAINE 

NORTH  CAROLINA 

ARKANSAS 

MASSACHUSETTS 

NORTH  DAKOTA 

COLORADO 

MICHIGAN 

OHIO 

CONNECTICUT 

MINNESOTA 

OKLAHOMA 

DELAWARE 

MISSOURI 

PENNSYLVANIA 

FLORIDA 

NEBRASKA 

SOUTH  CAROLINA 

ILLINOIS 

NEW  HAMPSHIRE 

SOUTH  DAKOTA 

INDIANA 

NEW  JERSEY 

TENNESSEE 

IOWA 

NEW  MEXICO 

TEXAS 

KANSAS 

NEW  YORK 

VIRGINIA 

KENTUCKY 

WISCONSIN 

Sutherland  - 
Cherry  Blossom 
$8.75  (CB) 


LT^TJ 


Ro\al  Doulton- 
Balloon  Seller  - 


$9.00  iRD» 


Royal  Grafton  - 

Princess  Diana  ■ 

$9.00  (PD> 


English  Windmill  - 
i One  of  a  Special  Scries)  <E\\M 


Limoges  Castcl  - 
Golden  Bouquet  -  SO.  25  ILC) 


Wedgwood  - 
•>\<.mi-$S.50  iWS) 


•The  Thimble  Collectors  Club)* 


Thimbles  shown  actual  size. 


Wedgwood . . . Royal  Doulton . . . Spode . . .  Kaiser. . .  Royal  Worcester. . .  Bing fif  Qrondahl . . .  Limoges  Castel . . .  Hutschenreuther 
. . .  Royal  Copenhagen . . .  Noritake . . .  Hammersley . . .  Aynsley . . .  Fukagawa . . .  Vista  Alegre . . .  Royal  Albert . . . 


Virtually  all  of  the  world's  great  porcelain 
houses  produce  beautiful  works  of  art  in 
miniature  in  the  form  of  collector  thimbles. 
Charming  and  colorful,  they  add  warmth 
and  appeal  to  a  room.  They  are  family  treas- 
ures to  be  passed  to  daughter  and  grand- 
daughter. It's  no  wonder  so  many  people 
around  the  world  collect  thimbles. 

Build  a  Unique  Collection 
You'll  Treasure  forever 

When  you  join  The  Thimble  Collectors  Club 
you  become  a  part  of  the  world's  largest 
organization  dedicated  to  bringing  to  its 

©TCC 


This  lovely  glass-domed  display  stand  and  other 
unusually  fine  display  pieces  are  offered  by  The 
Club  to  members. 


members,  on  a  monthly  basis,  the  best 
thimbles  the  great  porcelain  houses  have 
to  offer,  at  the  most  attractive  prices.  In- 
deed, many  of  the  monthly  selections  are 
created  exclusively  for  Club  members. 

There  are  thimbles  to  suit  every  taste. 
Subjects  to  surprise  and  delight  you. . . 
romantic  landscapes . . .  delicate  flowers . . . 
charming  animals... beautiful  birds... and 
much,  much  more.  Each  thimble  is  an  in- 
dividual work  of  art,  reflecting  the  vision  of 
the  artist  who  designed  it,  the  traditions  of 
the  porcelain  house  which  made  it,  and  the 
special  customs  of  the  country  it  came  from. 

Every  one  is  different,  distinct,  unique. 
Together  they  create  an  art  collection  of 
infinite  variety,  interest,  and  character. 

Special  Benefits  of  Club  Membership 

Club  members  are  entitled  to  purchase 
many  fine  thimble  display  pieces.  Most  of 
these  displays  have  been  custom-designed 
and  are  available  exclusively  through  The 
Club. 

We  are  in  constant  contact  with  the  world's 
great  porcelain  artists  and  thimble  manu- 
facturers to  develop  exciting  new  thimble 
collections.  Most  of  these  collections  are 
made  available  exclusively  to  Club  members. 

Modest  Cost 

One  of  the  nice  things  about  collecting 
thimbles  is  that  besides  being  beautiful 
they  don't  cost  a  lot.  The  Club's  regular 
monthly  selections  typically  cost  about 
$7.50  to  $9.50. 

Your  Choice  of  Thimbles  Shown  Above 

As  our  gift  to  you  for  joining  The  Thimble 
Collectors  Club,  you  may  select  any  one  of 
the  thimbles  shown  above  to  add  to  your 
collection.  Simply  write  the  two-letter  code 
for  the  thimble  you  select  on  the  attached 
Membership  Application. 


Send  Mo  Money  Now 

To  join  The  Thimble  Collectors  Club,  just 
send  your  application  to:  The  Thimble  Col- 
lectors Club,  47  Richards  Ave.,  Morwalk, 
Conn.  06857.  Enclose  no  money  now.  You 
will  be  billed  for  your  first  monthly  selection. 


"  Membership  Application 


The  Thimble  Collectors  Club 
47  Richards  Avenue 
P.O.  Box  5707 
Norwalk  Conn.  06857 


2221 

Mo  Payment 

Required. 

Simply  Mail 

This  Application. 


Please  enroll  me  in  The  Thimble  Collectors  Club. 
Each  month  I  will  receive  a  thimble  from  one  of 
the  world's  great  porcelain  houses.  I  understand 
that  I  may  return  any  thimble  within  ten  days  for 
a  full  refund,  and  that  either  party  may  cancel  this 
membership  agreement  at  any  time. 
The  two-letter  code  (located  by  the 
name  of  the  thimble,  above)  of  the 
thimble  I  wish  to  receive  as  my  gift  is: 


Payment  Options  (check  one): 

□  Please  bill  me,  just  before  shipment,  for  my 
first  thimble,  priced  at  $6.80T 

□  As  a  convenience,  please  charge  my  first 
thimble  (priced  as  above),  and  each  subse- 
quent thimble,  at  the  time  of  shipment,  to  my 
credit  card:  □  VISA  U  MasterCard 


Credit  Card  no.  Expiration  Date 

•Plus  $1.50  for  shipping  and  handling.  (Conn,  residents 
pay  $8.92  to  include  tax.) 


name 

PLEASE  PRINT  CLEARLY 


Address . 


City. 


State/Zip. 


Signature __^__ 

Allow  4-8  weeks  for  first  shipment.      2221      DC 


, 
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WMTS  HAPPENING 

WHAT'S  IN,  WHAT'S  HOT,  WHAT'S  NEW,  WHAT'S  NOT:  THE  TRENDS  TO  WATCH . 

By  Kathryn  Stechert 


...FURNITURE... 

THE  FABRIC 
FORECAST 

Richly  textured  wovens 

The  freshest  choice  in  up- 
holstery fabrics  for  all 
styles  of  furniture  is 
wovens  like  these  from  Jack 
Lenor  Larsen  (below) — from 
bold  geometries  to  damask. 
Prints,  especially  florals, 
continue  to  be  popular;  vel- 
vets are  on  the  wane. 


▲  JARDINIERE 


mm   v  \u      ?* 

rue.       „ 

■  »■   ■■*■?!■  , 

■■■■■■■■»  ">■      *?.» 


A  RAVENNA 


▲  SIAM  SQUARE 


▲  OBLIQUE 


An  almost-triangular  house  sits  on  a  small,  triangular  lot. 


...UTENSILS.... 

PRESSURE 
COOKER  NEWS 

Updated  old  favorite 

Noting  how  neatly 
the  old-time  pres- 
sure cookers  suit 
today's  need  for  fast  and 
healthful  cooking  meth- 
ods, several  manufactur- 
ers have  brought  out 
bright  new  versions. 


Cuisinart's  6-quart  cooker. 


AMERICAN 

P     •     SHOT 

TheCont.^-""10"'1"" 
sos  Bureau. 

continued 


LIGHTING 


TRACKS  COME 
HOME  TO  STAY 

As  mood  setters  or  accents 

Today's  track  lights  are 
smaller  and  more  flexi- 
ble, and  prices  are  com- 
ing down.  The  trend  is 
toward  low-voltage  (low-V), 
allowing  a  precise  beam  of 
light  for  mood  or  accent. 

More  versatile  than  ever 


H  0  U  S  I  N  G 

BUILDING 
CLOSE-IN 

New  use  for  old  lots 

Today's  architects  and 
contractors  are  snap- 
ping up  empty  lots  in 
close-in,  already-developed 
locations,  where  old  houses 
once  stood  or  odd-shaped  lots 
were  considered  unbuilda- 
ble.  Now  builders  "in-fill" 
that  scarce,  prime  land  with 
innovative  design  like  this 
New  England 
house  (left).  „-t;s^'. 

SITE  PLAN 


Q  U 


a  a 


""""".fatness,. 


sn*atty  expand** 


fnn'300to400 

SO  " 

JAMES  WOOD 
barman.  CEO,  /\'&P 
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you  can  beyourself? 

You  don't  hove  to  give  up  vour  nctura!  color  just  to  give  up  your 
gray.  With  Avantcge;  the  color  you  get  is  the  color  that  was  always 
yours — even  better.  Now  there's  life  where  there  used  to  be  gray. 
Avantage  contains  no  Deroxide  or  ammonia.  So  it  doesn't  change 
the  natural  color  of  your  hair — it  enhances  it.  With  color  so  gentle  it 
washes  away  gradually.  The  result?  Shinier,  softer,  sexier  hair. 
Hair  thafs  alive  with  highlights.  A\   /A   k   IT  A  ^r 

Awake  with  tones.  So  whether  you've      A\ /  A  l\       l\( 
only  noticed  a  few,  or  a  few  too  many,  /\V  /\  |  1  |  /j\j  L 
now  there's  no  more  gray.  NO  peroxide,  no  ammonia 

And  suddenly,  there's  more  of  you.  HAIRCOLOR  LOTION 


AVANTAGE 


entftaiTCotor  Lotion 
I -No  Peroxide -No  Ammonia 


WHAT'S  HAPPENING 


continued 


IBLEWA 

PRETTY 
IN  PINK 

A  modern^  upbeat  look 

Clear,  true  pinks  in 
shades  from  soft  rose 
petal  to  neon  peony  are 
showing  up  in  the  new  col- 
lections of  tableware  compa- 
nies. Pink  is  used  freshly  in 
all  sorts  of  ways — for  exam- 
ple, in  the  handles  of  flat- 
ware, playful  plastics,  and 
contemporary  dish  designs. 


GARDENS 

PATRIOTIC  PLANTINGS 

To  honor  our  Constitution 


a  colorful  reminder  of  our  precious  freedoms. 

Celebrate  the  bicentennial  of  the  Constitution  by  planting 
a  "Constitution  Garden"  as  an  ongoing  reminder  of  the 
freedoms  the  200-year-old  document  guarantees.  Estab- 
lish your  own  patriotic  garden,  or  join  a  community  effort  on 
public  land.  For  general  tips  on  what  flowers  to  use,  plus 
plans  for  the  bed  above,  send  a  self-addressed,  stamped,  busi- 
ness-size envelope  to:  Bicentennial,  Bedding  Plants,  Inc.,  210 
Cartwright  Blvd.,  Dept.  BH,  Massapequa  Park,  NY  11762. 


FOOD 

AN  OYSTER  FOR 
ALL  SEASONS  , 

New  and  succulent. 

At  last,  sweet 
oysters  will 
be  avail- 
able year-round, 
thanks  to  a  new  breeding 
technique  developed  at  the 
University  of  Washington. 
The  result:  Firm,  sweet  "tri- 
ploids,"  as  they're  called. 
Watch  for  them  in  the  mar- 
kets sometime  this  summer. 


2°**  In  the 


*hole. 


tefind/, 


"afionas 


ca^„    ~"  **>lhy  dm,, 

EDWARD  F7,r)CB 

~"fm  Child 
1d  Social  Po/lCy 


NEXT  MONTH  IN 


Homes 

-M.    -M.  and  Gardens* 


UPANDCOMERS  IN 

THE  GLASS 

American  wines  are  tops 

The  hottest  new  wine  se- 
lections these  days  are 
made  in  the  U.S.A.  Two 
newcomers  fast  catching  on 
in  restaurants  and  wine 
shops:  merlot  and  pinot  noir. 
Another  favorite  is  white 
zinfandel.  The  most  popular 
red  choice  is  still  cabernet, 
with  the  standout  white — as 
always — chardonnay.  M 


GARDENING  

FRESH  BOUQUETS 

Grow  cut  flowers  from  seed 

REMODELING   

ROOM-BY-ROOM  REDO 

What  we  did,  what  it  cost 

REDECORATING    

KIDSTYLE 

Great  looks  for  kid* '  rooms 

FOOD    

HOME  COOKING 

For  today's  lighter  tastes 

PLUS  

Crafts,  Building,  Fitness, 
Money,  Travel,  and  more! 
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LOVING  CARE'USERS: 

LET  AVANTAGE  TAKE  YOU 
FROM  GRAY  TO  GREAT.  FREE! 


FREE.  Discover  the  natural-looking  color,  rich 
tones  and  highlights  ofAvantage  for  FREE. 

Simply  send  in  the  front  panel  of  your  current 
Loving  Care  box  along  with  this  offer  form  and 
we'll  send  you  a  matching  Avantage  shade. 

Or,  don't  wait... buy  Avantage  now  and  we'll 
send  you  a  second  box  for  free.  Just  include 
the  front  panel  of  your  Avantage  box  with  this 
offer  form. 

Offer  expires  9/30/87.  Limit  one  box  per  household. 
Allow  6-8  weeks  for  delivery.  Void  where  prohibited. 
Good  only  in  U.S. 


AVANTAGE 

S*nl  taiMJumitHafccalar  Lotion 
•No Peroxide. No  Ammonia 


MAIL  TO:  Avantage  Free  Offer 
P.O.  Box  14870 
Baltimore,  MD  21268 

Loving  Care  shade  name  or  # . 
Avantage  shade  name  or  # 


BH 


Name_ 
Address. 

City 

State 


.Zip. 


Home  Phone  J 


(Area  Code) 


MONEY 


CREDIT  CARDS 

GETTING  THE  BEST  DEAL 


By  Margaret  Daly 


While  most  rates 
on  consumer  loans 
dropped  considera- 
bly over  the  past  five 
years,  average  credit 
card  rates  rose  a  full 
point,  to  18.5  percent, 
and  they  average 
17.8  percent  even 
now.  Those  rates  not 
only  seem  out  of  line; 
they  hurt  even  more 
with  tax  deductibility 
of  consumer  interest 
on  the  way  out. 


FINDING  THE  BEST  DEALS 


Here's  a  selection  of  some  interest  rates  available 
around  the  country  as  we  went  to  press.  To  get  a  fuller 
list,  send  S1  to  Bankcard  Holders  of  America,  Dept  BH, 
333  Pennsylvania  Ave.,  SE,  Washington,  DC  20003,  who 
provided  the  following  information. 


Note  that  some  banks  welcome  customers  nationally, 
while  others  limit  applications  regionally.  Also  compare 
annual  fees,  grace  periods,  other  costs.  Some  consumer 
groups  offer  similar  data  locally;  check  with  your  state's 
department  of  consumer  affairs. 


BANK 


Simmons  First  National  Bank 
P.O.  Box  6609 
Pine  Bluff,  AR  71611 
501/541-1000 


People's  Bank 
P.O.  Box  637 
Bridgeport,  CT  06601 
203/332-3278 


Bank  of  New  England  Old  Colony 
P.O.  Box  9666 
Providence,  Rl  02903 
401/431-0100 


Manufacturer's  Bank  Wilmington 
P.O.  Box  15147 
Wilmington,  DE 19850 
302/3664487 


Security  Savings  Bank 
301  W.  Michigan  Ave., 
Jackson,  Ml  49201 
517/787-9700 


Highland  Federal  Savings 
6301  N.  Figueroa  St, 
Los  Angeles,  CA  90042 
213/254-3424 


WHY  SO  HIGH? 

Credit  card  issuers 
claim  administrative 
and  other  costs — 
many  tied  to  the  con- 
venience provided  by 
widespread  credit- 
card  networks — keep 
their  charges  high.  On 
the  other  hand,  con- 
sumer-interest groups 
counter  that  the  cost 
of  money,  which  they 
say  is  the  major  ele- 
ment of  credit  card  ex- 
penses, has  diminished  by  50  percent. 

To  help  make  their  point,  a  nation- 
wide coalition  of  consumer  groups 
launched  an  all-out  campaign  against 
high  credit  card  costs  earlier  this  year. 
Bank  cards  are  the  primary  target,  but 
the  hope  is  that  other  high-rate  cards 
will  bow  to  the  pressure,  too.  (Note: 
Though  most  bank  cards  are  either 
Visa  or  MasterCard,  the  issuing  banks 
set  the  rates  and  other  terms.) 

The  primary  weapon  of  the  consum- 
er campaign:  the  belief  that  informed 
customers,  who  know  how  to  compare 
costs  and  are  willing  to  switch  to  lower- 
priced  cards,  will  force  cost  reductions 
through  stiffer  competition. 


INTEREST 
RATE 


10.5% 
(variable) 


11.5%  on 
purchases 
15.9%  on 
cash  advances 


12% 

15.72%  after 
6/1 


13.3% 


14.9% 
(variable) 


15.3% 
(varies 
quarterly) 


ANNUAL 
FEE 


S22.50 


$20.00 


$20 


none 


$12 


none 


GRACE 
PERIOD 


25  days 


25  days 


25  days 


25  days 


none 


MARKET 
AREA 


national 


national 


national 


East  Coast 
residents  only 


Michigan 
residents  only 


-  COST-CUTTING  TIPS  — 

•  Learn  the  terms  of  your  present 
cards,  analyze  your  credit  habits,  then 
shop  for  deals  to  best  fit  your  needs. 

•  Find  out  all  charges  and  other  rules 
before  signing  up  for  a  new  card. 

•  Don't  fall  for  nonfinancial  come- 
ons,  like  guest  passes  to  health  clubs. 
Bottom-line  costs  are  what  count. 

•  Pay  bills  each  month  by  the  due 
date.  (Be  sure  to  mail  in  time.) 

•  Keep  the  number  of  cards  you  own 
to  a  minimum. 

•  Pay  cash. 

•  Support  legislation  to  provide  time- 
ly disclosure  of  credit  card  terms. 


WHAT  COULD 
YOU  SAVE? 

A  number  of  banks 
offer  rates  far  lower 
than  the  national  av- 
erages^— some  as  little 
as  10.5  percent — and 
welcome     out-of-state 
customers  (see  "Find- 
ing the  Best  Deals"). 
Some  banks  even  offer 
loans  at  lower  rates  to 
help  you  pay  off  your 
current  card  balance. 
The    potential    sav- 
ings are  considerable. 
One  study  shows,  for 
example,  that  for  the 
almost      37      million 
bank  cardholders  who 
always    carry    a    bal- 
ance forward,  the  av- 
erage    monthly    out- 
standing   balance    is 
$1,919,  spread  over  2.5 
cards.  The  savings  be- 
tween paying  17.8  per- 
cent interest,  today's 
average,  and  10.5  per- 
cent, comes  to  almost 
$150  a  year! 
To  figure  out  your  own  numbers,  add 
up  the  balances  of  the  past  few  months' 
bills,  divide  by  the  number  of  months  to 
get  an  average,  multipy  by  the  rate 
you're  currently  paying.  Then  figure 
the  same  at  10.5  percent,  and  compare. 
Even  if  you  habitually  avoid  interest 
by  paying  off  your  bill  entirely  each 
month  (one-third  of  all  cardholders  do), 
there  are  potential  savings  in  annual 
fees  and  other  costs — many  of  them 
new  in  the  past  few  years.  The  trick  is 
to  match  your  borrowing  needs  with 
what's  available  to  you,  then  shop  for 
the  right  card.  It  doesn't  hurt  to  correct 
sloppy  credit  habits,  too. 

continued  on  page  28 
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Never  settle  for  less. 


Me  and  my  More. 


And  we  both  hove 
I  guess  it  shows." 


jW 


/ 


.      J 


t,98TBJ.B.VNOU>S  TOBACCO  CO. 


'«' 


/W\  1.3  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


SURGEON  GENERALS  WARNING:  Smokino 
Tauses  Lung  Cancer.  Heart  Uisease, 
Emphysema.  And  May  Complicate  Pregnancy_ 


There'sa  lot  of  tomorrows 
in  today's  Frigidaire. 


The  Frigidaire*  refrigerator 

you  buy  today  is  built  to  provide 

your  family  with  solid,  reliable 

service  far  into  the  future. 

It's  reassuring  to  know  that  no 

matter  how  smart  the  design  or 

advanced  the  features,  each 


_  I 


new  Frigidaire  refrigerator 
retains  the  most  important 
feature  of  all.  Durability.  It's  still 
hard  to  find  a  refrigerator  that 
will  outwork  or  outlast 
a  Frigidaire. 

H  Frigidaire 

Here  today.  Here  tomorrow. 

See  your  dealer  lor  warranty  deloili  <£>  1966  W.C  I 
One  ol  the  While  Consolidated  Industries  6H& 
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Enjoy  a  juicy  Butterball  turkey  this    ~ 
Easter  and  save  $5.00  on  a  beautiful  Spring 
floral  centerpiece  from  Florafax®  florists. 


Ian  on  an  Easter  turkey  that's 
plump,  juicy  and  dependable 
=J  and  save  $5.00,  on  a  beauti- 
ful custom-designed  Spring  floral  cen- 
terpiece. Just  call  the  toll-free  number 
to  order  your  floral  arrangement  and 
mail  in  your  Butterball  proof-of- pur- 
chase to  receive  a  $5.00  refund. 

Juicy  Butterball  turkey.  A  beauti- 
ful Spring  floral  centerpiece.  Two  fresh 
ideas  for  your  Easter  table. 
1-800-332-8759 


Save  $5.00  on  this  beautiful  Spring  floral  centerpiece. 

Order  your  $30.00  value  Easter  centerpiece  today  by  calling  toll  free] 
1-800-332-8759.  Have  your  credit  card  (MasterCard,  Visa,  American 
Express,  Carte  Blanche,  Diners,  Discover)  at  hand  and  if  delivery  is  to 
someone  other  than  yourself,  please  have  their  full  name,  address  and  phone| 
number  for  the  operator.  Orders  should  be  placed  a  minimum  of  36 
hours  prior  to  delivery,  no  later  than  April  17, 1987. 

For  your  $5.00"  refund,  mail  this  completed  coupon  along  with  a  cash 
register  receipt  clearly  showing  the  price  paid  for  the  turkey  plus  a  proof  of 
purchase  seal  from  any  one  of  these  fine  Butterball  turkey  products: 

•  Butterball  Boneless  •  Breast  of  Turkey         •  Fresh  Butterball 
Breast  of  Turkey  •  Li'l  Butterball  •  Frozen  Butterball 

•  Boneless  Turkey  •  Stuffed  Butterball 

"Only  one  $5.00  refund  per  household  or  organization  will  be  issued. 
All  requests  must  be  postmarked  no  later  than  April  30, 1987. 
Please  allow  6-8  weeks  for  refund  check. 
(Please  type  or  print  clearly) 


Name 

Address . 
City 


.  State . 


.Zip. 


Floral  Order  Number 

(Operator  will  provide  at 
the  time  floral  order  is  placed) 


Mail  to:  Butterball  Turkey  Fresh  Idea  Offer 
P.O.  Box  8044 
Lake  Forest,  IL  60045 


^ 
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DON'T  BE  FOOLED  BY 

THEIR  COMPACT  SIZE.., 
BOTH  DO  A  BIG  JOB. 


1 


\ii?t> 


Food 
Processor 

Chops,  mixes,  slices 
fast  with  500  watts 
of  compact  power. 
Slicer/shredder 
included. 


1987,  Dart  Industries  Inc. 


Toaster  Oven  Broiler 

Toasts  superbly  in  compact  position... turn  side 
handles  to  EXPAND  for  baking,  roasting,  broiling. 


For  more  information, 

write  The  West  Bend  Company,  Dept.  BHG,  West  Bend,  Wl  53095. 


Tk)  tos  jpHodaufs  Ujfsiujk 


WEST  BEND 


CREDIT  CARDS 

continued  from  page  24. 

SHOP  AND  COMPARE 

There  are  five  basic  elements  to  con- 
sider when  you  sign  up  for  a  card: 

1 .  The  interest  rate. 

2.  The  annual  fee. 

3.  The  grace  period  (when  they  begin 
charging  interest). 

4.  Penalties  for  late  payments  or  ex- 
ceeding credit  limits. 

5.  Charges  for  a  cash  advance. 
Unfortunately,  it's  not  always  easy 

to    compare    terms.    For    one    thing, 
they're  explained  in  fairly  technical 
language.  For  another — unless  you  ask 
specifically — you  may  not  even  see  the 
details  spelled  out  until  your  applica- 
tion for  credit  has  been  approved-  and 
the  card  issued.  By  then,  you'll  proba- 
bly be  locked  into  an  annual  charge 
that  won't  be  rebated,  even  in  part. 

MATCHING  THE  DEAL  TO 
YOUR  CREDIT  NEEDS 

First,  find  out  what  the  terms  are  on 
your  present  card  or  cards.  Monthly 

statements  will  indicate  current  inter- 
est rates  for  merchandise  charges  and 
for  cash  advances.  Somewhere  on  the 
bill,  too,  you'll  probably  find  a  run- 
down— in  legalese,  alas — of  the  grace 
period,    penalties    and    other    terms. 
They're  all  spelled  out,  as  the  law  re- 
quires, on  the  statement  of  card  terms 

•  To  decide  whether  to  go  for  a  low 
interest  rate  or  a  low  monthly  fee,  ana- 
lyze your  credit  habits.  If  you  tend  to 
maintain  hefty  balances,  opt  for  the 
lower  rate.  If  you  pay  off  your  balances 
regularly,  look  for  a  low  annual  fee. 

•  Be  aware  of  the  date  when  the  annu- 
al fee  comes  due  again.  If  you  want  to 
switch  cards,  cancel  with  the  issuer  in 
writing  at  least  30  billing  cycle  days 
before  renewal. 

•  Look  for  the  longest  possible  grace 
period.  Many  cards  will  charge  no  in- 
terest on  purchases  made  during  the 
current  billing  period,  provided  you 
pay  your  bill  in  full  within,  say,  25  days 
of  the  billing  date — and  provided  you 
paid  the  previous  month 's  bill  on  time. 

•  Some  banks  have  narrowed  or  even 
eliminated  the  grace  period;  that's  a 
poor  trade-off  for  lower  interest  rates 
and  annual  fees,  unless  you  typically 
charge  very  little. 

•  Examine  bills  right  away  for  any 
mistaken  charges.  If  you  fmd  a  discrep- 
ancy, call  the  issuer,  then  follow  up  im- 
mediately with  a  letter.  98 

A  bit  of  consumer  savvy 
can  help  you  slash  high 
credit  card  costs  without 
sacrificing  convenience. 

you  receive  when  you  first  get  your 
card.  If  you  can't  find  that  statement, 
or  there's  anything  you  don't  under- 
stand, ask  the  issuer  to  explain. 

Then  start  looking  for  cards  with  bet- 
ter terms.  Whether  you  write  for  an 
application  or  stop  in  at  a  local  bank, 
ask  for  details  on  the  five  shopping 
points  above.  Strategic  suggestions: 

t 
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FbrlhoseOccasionsWherriibu 
iavelhelmelb  Cook  ABig  Meal, 
But  Still  DorftWaitTb. 


When  you'cl  rather 
be  free  to  talk  instead  of 
chained  to  a  stove,  try 
some  Chunk  Pink 
Salmon  from 
Hormel.  Big 
chunks  of  skinless  and 
boneless  salmon.  Ready  to  use  in 
some  of  your  simplest  and  most  enjoyable 
recipes.  Like  this  one. 
Simple  Salmon 

Bagel 
Drain  and  break 
apart  one  can  of 
HORMEL  CHUNK 
PINK  SALMON.  Add 
1  teaspoon  of  lemon  juice,  !4  teaspoon 
of  grated  lemon  rind,  !4  teaspoon  of  dried 
dillweed,  and  a  dash  of  pepper.  Mix 
lightly.  Split  and  toast  four 
bagels.  Spread  each 
bagel  half  with  ^ 
soft  cream 
cheese  and 
top  with 
the  sal- 
mon 
mixture. 
Garnish 
with  dill, 
tomato 
and  lemon, 
if  desired.  Serve 
open  faced.Thats  it. 

So  spend  less  time  cooking 
and  more  time  with  your  family  and 
friends.  With  Chunk  Pink  Salmon  from 

Hormel.Try 
our  Chunk 
Chicken, 
Turkey,  and 
Ham,  too. 


itdifai,. . 


The  Casual  Cuisine. 


Chunk  Pink  Salmon 


QliM<nH» 
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Introducing 
Lea  &  Perrins 

White  Wine  m 

Worcestershire 

oBuce. 


LEA&PERRI 


wcestersi 


mJTiii 


CHICKEN.FISH  AND  LIGHTER ; 


PL  0.\ 


eintroducing 


©  1987  Lea  &  Perrins,  Inc. 


fish. 


ish  has  never  tasted  this  extraordinary. 

hen  again,  it's  never  been  made  with  new  Lea  &  Perrins 

/hite  Wine  Worcestershire  Sauce. 

ji  exquisite  blend  of  white  wine  and  the  choicest  herbs 

nd  spices  for  a  delicate,  yet  distinctive  flavor. 

>uperb  for  chicken,  salads  and  other  lighter  foods  too. 

or  a  free  recipe  book,  write  to  Lea  &  Perrins, 

airlawn,  N.J.  07410. 


2  Tb.  unsalted  butter 

1  cup  Lea  &  Perrins  White  Wine 

Worcestershire  Sauce 

'/t  cup  light  cream 

4  sole  or  flounder  fillets 

Melt  butter  in  medium  saucepan. 
Whisk  in  White  Wine 
Worcestershire,  bring  to  a  boil 
and  reduce  sauce  slightly. 
Stir  in  cream  and  keep  warm. 
Separately  poach  or  broil  fish. 
Remove  to  serving  platter  and 
spoon  sauce  over  fish. 
Serves  4 

Poached  Fish 

Fill  a  deep  skillet, 
half  full  with  water. 
Bring  to  a  simmer,  add  fish 
and  cook  until  done, 
about  3-4  minutes. 

Broiled  Fish 

Pre-heat  broiler. 
Place  fish  on  a  buttered 
baking  sheet  6"  from  heat. 
Cook  until  done, 
about  3-4  minutes. 


Fresh  Sole  in 
Light  Cream  Sauce. 


STORE  COUPON 

TO  DEALER:  Redeem  this  coupon  for 
retail  customer  in  accordance  with  terms 
of  this  offer.  Lea&  Perrins  will  reimburse 
you  face  value  plus  8c  for  handling.  Any 
other  application  constitutes  fraud.  Cou- 
pon is  void  if  invoices  showing  sufficient 
purchase  of  Lea  &  Perrins  White  Wine 
Worcestershire  Sauce  to  cover  redeemed 
coupons  are  not  produced  on  request;  if 
redeemed  by  other  than  retail  customers; 
if  presented  by  other  than  retail  distribu- 
tors; if  prohibited,  restricted,  or  taxed  by 
law.  Customer  must  pay  any  sales  tax. 
Cash  value  1/20  of  ltf.  For  redemption,  mail 
to  Lea  &  Perrins,  Inc.  P.O.  1024,  Clinton. 
Iowa  52734.  Coupon  expires  12/31/87. 


Save  40* 

on  a  purchase 
of  Lea  &  Perrins 
White  Wine 
Worcestershire 
Sauce 

SlbOO  10103? 
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EDUCATION 


WOULD  IT  PAY  YOU 


TO  GO  BACK  TO  SCHOOL? 


By  David  S.  Johnson 


Many  adults  today, 
including  those  with 
college  experience,  are 
finding  that  additional 
education  is  necessary 
if  they  are  to  improve— 
or  even  maintain— their 
living  standards.  Dur- 
ing the  1990s,  nearly 
one-half  of  ail  college 
students  will  be  adults. 

What's  behind 
the  trend? 

Whether  reenter- 
ing the  work  force, 
switching  careers,  or 
moving  up  in  their 
current  occupations, 
millions  of  adults  are 
finding  that  education  is  a  must. 

"We're  living  in  a  society  undergoing 
rapid  change,  and  if  adults  are  going  to 
keep  pace  with  that  change,  it's  imper- 
ative that  they  continuously  update 
their  knowledge  and  skills  by  appropri- 
ate education,"  notes  Kay  Kohl,  execu- 
tive director  of  the  National  University 
Continuing  Education  Association. 

The  result,  for  some,  is  a  clear  return 
on  the  time  and  money  they  have  in- 
vested. Says  recent  Franklin  Pierce 
College  graduate  Leo  Vigeant,  "Over 
the  next  couple  of  years,  I'd  expect  a  15- 
to  20-percent  increase  over  what  I'm 
making  now." 

For  others,  the  decision  to  return  to 
college  is  prudent  planning.  "Two  years 
ago  my  husband  had  a  major  operation. 
I  realized  then  that  if  something  hap- 
pened to  him,  I  had  only  enough  educa- 
tion to  make  $10,000  per  year,"  notes 
36-year-old  Patricia  Van  Zante,  now 
studying  criminology  at  the  University 
of  Iowa.  "When  I  get  done  here  I  should 
be  able  to  start  at  $19,000  or  $20,000." 

Patricia's  advice  to  adults  consider- 
ing college:  "Do  it!  It's  not  as  hard  as 
you  think,  and  it's  an  awful  lot  of  fun." 


$20,020   $23400   $26,560   $29,000   $44, 


Nearly  nine  of  every  10  new  jobs  created  between  now  and  1995  will  be  in  service  industries, 
according  to  the  Bureau  of  Labor  Statistics.  The  chart  (above)  shows  the  starting  salaries  for 
occupations  that  will  account  for  hundreds  of  thousands  of  new  jobs  in  the  next  decade.  Note:  Phy- 
sician's salary  is  for  doctors  in  Veteran's  Administration  hospitals  who  have  completed  residencies. 
The  starting  salary  for  teachers,  provided  by  the  National  Education  Association,  includes  both  ele- 
mentary and  secondary  school  teachers. 


Charting  your  course 

The  education  options  facing  adult 
students  are  endless.  Colleges  and  uni- 
versities are  hungry  for  adult  students, 
resulting  in  myriad  offerings. 

At  many  schools  you  can  attend  part 
time  or  full  time;  days,  nights,  or  week- 
ends; on-campus  or  off-campus;  via  tele- 


Leo  Vigeant,  28,  landed  an  ex- 
cellent job  with  a  computer  firm 
after  graduating  from  a  two-year 
college.  His  subsequent  climb  up 
the  management  ladder  led  him 
back  to  school:  UI  realized  that,  to 
get  any  further,  I'd  have  to  get  my 
bachelor's  degree  and  probably 
also  my  MBA, "  says  Leo. 


phone,  television,  or  computer.  More 
than  500  schools  grant  credit  for  knowl- 
edge you've  accumulated  through  life 
experiences.  Some  provide  child-care 
services  and  evening  counseling  hours. 
How  to  sort  out  the  alternatives?  A 
good  place  to  begin  is  the  continuing 
education  department  or  admissions  of- 
fice of  the  school  you  are  considering 


attending.  Universi- 
ty staff  will  inform 
you  of  the  option's 
available  in  their 
schools'  programs. 
These  specialists  also 
will  assist  you  in  de- 
termining your  edu- 
cational priorities. 

"Ever  since  I  was 
an  undergraduate, 
I'd  had  an  old  dream 
to  become  a  counsel- 
or," admits  Jean 
Conklin,  an  Oregon 
community  college 
counselor  and  career 
specialist  who  com- 
pleted a  master's  20 
years  after  her  un- 
dergraduate degree. 
Her  advice:  "Be  re- 
flective and  introspective  to  see  what 
you  want  out  of  life.  Start  out  by  talk- 
ing to  a  counselor — we  help  people  with 
goal  setting."  Also  check  to  see  if  the 
schools  you  are  considering  offer  orien- 
tation seminars  or  courses  for  new 
adult  students. 

Finally,  expect  good  service.  Many 
colleges  are  scrambling  for  your  busi- 
ness. Schools  truly  interested  in  serv- 
ing older  students  will  go  out  of  their 
way  to  be  accommodating. 

Let  a  computer  help 
you  decide 

Computer-assisted  guidance  services 
are  available  at  hundreds  of  colleges 
and  universities:  DISCOVER  for  Adult 
Learners,  developed  by  The  American 
College  Testing  Program,  and  SIGI 
PLUS,  developed  by  Educational  Test- 
ing Service,  are  two  software  programs 
designed  specifically  for  adults.  You  ac- 
tually "converse"  with  the  computer, 
which  helps  you  assess  your  interests, 
informs  you  of  educational  require- 
ments, and  assists  you  in  your  job 
search — often  at  little  or  no  charge.  To 

continued 
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Bring  home  something  special  for  dinner  tonight: 
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Rich,  luscious, 

creamy, 

chocolate, 

a  deliciously 

light 

mousse 

from  Jell-O c  is 

a  wonderful 


to  make 
any  dinner 

special. 
It  comes  in 
two  flavors: 
ocolate  fudge 
and 
'colate. 
it  takes 


only 
ten  minutes 
to  prepare- 
just 
whip  up 
a  package 
with  milk. 
In  fact, 
n  you  buy 


GENERAL 
FOOOS 

'  1987  Genwol  Foods  i 


Do  you  have 
something  to  hide? 


Armstrong  ceiling  solution  #23 

Instead  of  plastering  and  replastering  cracks  in  your  old 
ceiling,  cover  them  once  and  for  all  with  an  Armstrong 
ceiling.  Our  Easy  Up®  Installation  Kits  make  an  Armstrong 
tile  ceiling  easy  to  install.  And  many  Armstrong  ceilings  are 
acoustical.  They  spruce  up  a  room  and  help  keep  the  noise 
down. 

For  free  literature,  including  "49  Armstrong  Ceiling 
Solutions",  and  the  name  of  a  nearby  Armstrong  retailer, 
call  us  at  1  800  233-3823 
andaskforDept.  74RBH. 


(^mstrong 


BACK  TO  SCHOOL? 


continued 

learn  of  the  outlet  in  your  area,  write:  The  American  College 
Testing  Program,  Educational  Services  Division,  P.O.  Box 
168,  Iowa  City,  IA  52243;  or  Educational  Testing  Service, 
Princeton,  NJ  08541. 

Career  information  systems  are  another  alternative. 
These  systems  contain  detailed  information  about  careers 
and  their  educational  requirements.  For  more  information, 
consult  your  local  high  school  or  community  college,  or  con- 
tact the  ACSCI  Clearinghouse  (Association  of  Computer- 
Based  Systems  For  Career  Information),  1787  Agate  St., 
University  of  Oregon,  Eu- 
gene, OR  97403. 


Where  will  you  get 
the  money? 

State  and  federal  finan- 
cial aid  programs  often  favor 
young,  full-time,  day  stu- 
dents; successfully  funding 
your  education  as  an  adult 
may  be  a  matter  of  knowing 
the  alternatives  available. 

•  Employer  assistance. 
Don't  overlook  your  employ- 
er: many  companies  offer  tu- 
ition assistance  to  their 
staffs.  Usually,  the  only  stip- 
ulation is  that  you  receive  a 
passing  grade  for  your 
course  work.  Ask  at  your 
firm's  personnel  office. 

•  Grants  and  loans.  Stu- 
dents attending  school  at 
least  half  time  (which  gener- 
ally means  two  or  three 
courses  per  semester)  are 
probably  eligible  for  some 
federal  aid  programs,  espe- 
cially the  Pell  Grant  and  Guaranteed  Student  Loan.  Also, 
some  colleges  have  small  grant/scholarship  programs  for 
adult  and  part-time  learners — check  with  your  school's  fi- 
nancial aid  or  continuing  education  office. 

•  Bargain  hunting.  Consider  community  colleges  and  two- 
year  schools — they  often  cost  much  less  than  four-year  insti- 
tutions. Courses  taken  through  continuing  education 
departments  usually  are  less  expensive  than  regular  enroll- 
ment courses,  and  non-credit-bearing  courses  cost  less  than 
courses  taken  for  college  credit. 

•  Credit  for  life  experience.  For  a  small  fee,  and  with  the 
proper  documentation  or  by  taking  an  exam,  many  colleges 
grant  credits  for  skills  and  knowledge  gained  from  job,  trav- 
el, or  other  life  experiences.  Documenting  that  knowledge  is 
the  key.  See  Susan  Simosko's  Earn  College  Credit  For  What 
You  Know,  available  in  bookstores  or  by  sending  $10.45  to 
Acropolis  Books,  Ltd.,  2400  17th  St.,  NW,  Washington,  DC 
20009.  (Washington,  D.C.,  residents  add  6  percent  sales  tax.) 

To  learn  more  about  nontraditional  education  write:  The 
Council  for  Adult  and  Experiential  Learning  (CAEL),  10840 
Little  Patuxent  Parkway,  Suite  203,  Columbia,  MD  21044.  H 


A  railroad  worker  by 
day  and  a  college  stu- 
dent by  night,  32-year- 
old  Steven  Boyce  "got 
back  into  education  for 
fun — purely  on  the  ba- 
sis of  personal  growth. " 
His  (almost)  straight-A 
"hobby"  led  to  a  bache- 
lor's degree  last  spring. 
Last  September,  Steven 
enrolled  in  Harvard 
Law  School. 

•       •       • 

Now  attending  the 
same  school  as  her 
three  college-age  chil- 
dren, Marcia  McNulty, 
42,  returned  to  school 
to  escape  a  struggling 
farm  operation.  With 
credit  for  two  earlier 
years  of  college,  Marcia 
is  in  the  fourth  year  of 
a  five-year  pharmacy 
program. 


so  nice  to  come  home 


io 
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HOME    ELECTRONICS 


THE 

WELL-EQUIPPED 

HOME  OFFICE 

WHAT  YOU'LL  NEED 
AND  WHAT  IT  COSTS 

By  Christine  Begole 


New  office  tools  are  geared  to  home  environments. 

Before  buying,  weigh  convenience  against  cost.  Don't 
forget  the  value  of  your  time — items  that  make  jobs  easier 
cut  down  on  procrastination. 

Tip:  At  discounters'  and  sales,  you'll  find  all  the  items 
mentioned  here  at  about  25  percent  below  list  price. 

TELEPHONES 

If  telephoning  is  integral  to  what  you're  doing,  con- 
sider a  phone  with  special  features: 

•  Memory  dialing.  This  feature  lets  you  store  frequently 
called  numbers  and  then  dial  them  at  the  touch  of  a  button. 
Most  memory  phones  hold  10-32  numbers  and  cost 
$40-$  140.  Automatic  dialer  accessories,  which  store  100 
numbers  or  more  and  cost  from  $60,  can  be  attached  to  your 
current  telephone. 

Also  look  for  the  following  features  found  alone  or  in  com- 
bination on  phones  averaging  $70-$80. 

•  Built-in  speaker.  The  latest  models  of  speaker  phones 
have  eliminated  the  hollow,  tunnellike  sound  quality. 

•  Last-number  redial  and  automatic  redial.  Redial 
phones  remember  the  number  you've  just  called  and  dial  the 
number  again  at  the  single  touch  of  a  button.  Auto  redial 
tries  the  number  several  times  per  minute  and  beeps  when  it 
gets  a  connection. 

•  Call  timer  lets  you  keep  track  of  time  spent  on  the  phone. 

ANSWERING  MACHINES 

If  you  don't  want  the  telephone  to  disturb  you  or  if 
you  don't  want  to  miss  calls,  consider  an  answering 
machine.  It's  also  good  for  family  communications 

continued 


Want  to  lighten  your 
work  in  the  kitchen? 


Royal  Oak  panel 


Armstrong  ceiling  solution  #49 


A  lot  of  light,  right  where  you  want  it.  That's  what  an 
Armstrong  suspended  ceiling  gives  you.  Fluorescent  fixtures 
can  be  built  into  the  ceiling  to  brighten  up  kitchen  work 
areas.  And  many  Armstrong  designs  are  washable  and  fire- 
retardant,  ideal  features  in  a  busy  kitchen. 

For  free  literature,  including  "49  Armstrong  Ceiling 
Solutions",  and  the  name  of  a  nearby  Armstrong  retailer, 
call  us  at  1  800  233-3823 
andaskforDept.  74RBH. 
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HOME  OFFICE  ELECTRONICS 


continued 

and   screening   calls    so   sit-down 

meals  together  won't  be  disturbed. 

•  Tiny,  space-saving  answering  ma- 
chines use  microcassettes  or  computer 
chips  to  record  messages.  They're  a 
good  choice  for  light  users,  who  average 
fewer  than  three  phone  calls  daily. 

If  you're  a  heavy  telephone  user,  look 
for  answering  machines  that  take  full- 
size  cassettes.  They're  better  suited  for 
the  wear  and  tear  of  lots  of  incoming 
calls  and  playbacks.  Prices  run  from 
$60  to  $200. 

•  Other  features:  Beeperless  remote 
lets  you  call  in  for  messages  without 
carrying  a  beeper.  With  remote  turn- 
on,  you  can  activate  the  machine  by 
calling  in.  Two  outgoing  messages 
allow  you  to  switch  between  a  business 
and  a  personal  outgoing  message  at 
will.  One-touch  operation  lets  you  re- 
trieve messages,  rewind,  and  reset — all 
in  one  motion.  Two-line  models  can 
handle  both  a  business  and  a  private 
line,  consolidating  all  your  messages  in 
one  place. 


Less  costly  than 
earlier  models,  and 
often  maintenance 
free,  new  copiers 
make  reproduction 
a  breeze  for  home- 
office  users. 


HOME  COPIERS 

Smaller,  cheaper,  and  easier  to 
use  than  ever,  home  copiers  take  as 
little  as  16x14  inches  of  desk  space, 
and  start  at  $695. 

Designed  to  be  maintenance  free, 
home  copiers  house  key  parts  in  a  car- 
tridge that  gets  replaced  every  time 
you  change  the  toner,  about  every 
1,500  copies.  Most  new  copiers  are 
plain  paper  copiers,  meaning  that 
they  copy  on  most  ordinary  weight  pa- 
per. Thermal  copiers,  which  require 
special  paper,  are  often  less  expensive. 
The  special  paper,  however,  is  an  added 
expense  and  nuisance. 
•  Manual-feed  copiers,  which  must 
be  handed  each  sheet  of  paper,  are  the 


simplest  and  least  expensive,  but  can 
be  tedious  for  heavy  users. 

•  Automatic  feeding  machines  cost 
more  and  take  paper  from  a  tray  that 
holds  about  80  to  100  sheets. 

•  Enlargement  and  reduction  fea- 
tures can  be  found  on  top-of-the-line 
home  copiers. 

•  Three  hand-held  models,  the 
smallest  3x7x1  inches,  are  battery- 
operated,  fit  into  a  briefcase,  and  cost 
from  $190  to  $350.  Just  run  the  copier 
over,  say,  a  newspaper  column — no 
need  to  clip  the  paper. 

CALCULATORS 

A  printing  calculator  is  a  big  help 
to  practically  everyone — you  get  a 
printout  of  each  calculation  so  you 
can  double-check  your  work.  Models 
that  use  standard  rather  than  spe- 
cial paper  are  more  convenient 

•  Hand-held  types  are  small,  simple, 
battery-operated,  and  portable.  Prices 
start  at  about  $30. 

•  Semidesk  types  have  bigger  key- 
boards, run  on  both  AC  and  batteries. 
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Expect  to  pay  about  $45  for  a  good  cal- 
culator of  this  kind. 

•  Desktop  calculators  run  on  AC 

only,  use  ribbon  printers  (which  give 
faster,  quieter  performance),  can  print 
in  two  colors,  and  have  a  comfortable 
keyboard  for  touch  typists.  Prices  start 
around  $60. 

TYPEWRITERS,  WORD 
PROCESSORS,  COMPUTERS 

•  Typewriters  are  more  capable  than 
ever.  Home  varieties  run  about 
$20O-$400;  heavy-duty  ones  can  go 
higher  than  $1,000.  Expanded  memory 
allows  for  such  features  as  full-line  cor- 
rection, auto  centering,  auto  underlin- 
ing, spelling  checkers,  memory  of  up  to 
8,000  characters.  (Although  they  have 
in  memory  about  four  double-spaced 
pages,  they  can  display  only  a  few 
words  at  a  time.)  Battery-operated  por- 
tables make  it  possible  to  work  while  on 
trains  and  planes.  They're  finicky 
about  heavyweight  paper. 

•  Word  processors  should  be  consid- 
ered if  you  work  with  words  a  lot.  They 


Word  processing 
in  various  forms 
makes  office  cor- 
respondence and 
other  written  tasks 
much  easier  to 
create  and  correct. 


make  such  chores  as  rearranging  para- 
graphs, changing  words,  adding  or  sub- 
tracting material  fast  and  easy. 
Another  big  advantage  word  processors 
have  over  even  sophisticated  typewrit- 
ers is  that  they  let  you  see  several  para- 
graphs at  a  time. 

Self-contained,  near  letter-quality 
word  processors  are  available  from 
Magnavox  and  Amstrad;  both  cost 
$800.  Smith  Corona  makes  a  Personal 
Word  Processor  that  you  couple  with 
any  of  several  Smith  Corona  typewrit- 
ers for  letter-quality  printouts. 

Factors  to  consider  while  shopping 
include  the  following: 
•  How    many    lines    displayed — the 
more  the  better. 


•  Print  quality  and  speed. 

•  Clarity  and  sharpness  of  screen. 

•  Self-explanatory  on-screen  cues.  The 
easier  the  machine  seems  in  the  store, 
the  faster  you'll  be  up  and  running  in 
your  home  office. 

•  Computers  cost  more,  are  faster, 
and  more  versatile.  If  your  needs  go  be- 
yond word  processing — if  you  could  use 
spreadsheets,  graphics,  animation  ca- 
pabilities, or  you  have  school-age  chil- 
dren— a  computer  may  be  the  best 
choice.  Decide  first  on  which  word-pro- 
cessing and  other  packages  you  want. 
Those  decisions  will  help  you  select  a 
computer  and  accessories.  Computer 
starter  packages,  including  printer  and 
word-processing  software,  start  at 
about  $1,200. 

NEW  GADGETS 

Watch  for  new  versions  of  old 
products,  plus  some  brand-new. 

You'll  fmd  automatic  letter  openers, 
automatic  letter  folders,  paper  shred- 
ders, even  fax  phones  for  home  offices. 
But  weigh  costs  first.  M 
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c  1987  Whirlpool  Corp 


*¥  rou  know  by  experience  that  different  fabrics 
Y  require  different  washing  and  drying  tempera- 
JL  tures,  cycles  and  more.  That's  why  we  design 
Whirlpool®  washers  and  dryers  to  give  you 
all  the  choices  you  need  for  expert  fabric  care. 

Choices  of  cycles  and  settings  to  get  clothes 
their  cleanest.  Whirlpool  washers  offer  you  the 
right  wash  and  rinse  cycle  to  match  virtually  any 
fabric  and  cleaning  job.  There's  a  gentle  cycle  for 
delicate  knits.  A  Super  Wash  cycle  for  tough 
stains  and  heavier  fabrics.  And  you  can  also 
select  the  right  water  level  and  temperature 
for  every  load  to  help  save  water  and  energy. 

We  make  expert  fabric  care  easier,  too.  Because 
our  self-cleaning  lint  filters  and  automatic  bleach 
and  fabric  softener  dispensers  save  you  unneces- 
sary trips  to  the  laundry  room. 

Choices  of  drying  temperatures  help  clothes 
come  out  just  right.  You  can  find  a  range  of 
four  different  temperatures  on  Whirlpool  dryers 
to  make  sure  clothes  come  out  fluffy  and  soft. 


There's  a  gentle  setting  for  knits  and  delicate 
fabrics.  A  Permanent  Press  cycle  helps  cut 
down  on  wrinkles.  And  our  washers  and  dryers 
come  in  a  wide  range  of  sizes  and  styles 
to  let  you  select  the  combination 
that's  just  right  for  you. 

A  promise  of  quality  we  stand  behind. 

Every  Whirlpool  washer  and  dryer  is  backed  by 
our  promise  of  good,  honest  quality.  And  we 
stand  behind  that  promise  with  helpful  programs 
like  our  toll-free,  24-hour  Cool-Line®  telephone 
service  to  help  you  with  problems  or  questions. 
Just  call  800-253-1301.  It's  one  more  way  we  can 
make  your  world  a  little  easier. 


Whirl 


Making  your  world 
a  little  easier. 


The  magical  window  nook  is  one  delight- 
ful way  Pella  Windows  make  an  ordinary 
space  into  someone's  favorite  place.  Easy 
washing  from  indoors  and  exteriors  that 
need  no  painting 
help  make  your 
home  a  better 
place  to  live.  See 
lots  of  magical 
ideas,  only  at  your 
Pella  Window 
Store.  Find  us  in 
the  Yellow  Pages 
under  "Windows." 


The  Pella 
Window 
Store 


Free  Pella  Idea  Book  Please  send  me  a  free  booklet  on 
Pella  window  and  door  Ideas. 

I  plan  to  □  build,  □  remodel,  □  replace. 
Name 


Address 


City 


State 


<-'P 


Telephone 


Windows,  Doors, 
Sunrooms  &  Skylights 


Mail  to:  Pella  Windows  and  Doors,  Dept.  C01D7. 100  Main 
Street,  Pella,  Iowa  50219.  Also  available  throughout 
Canada.  ©1986  Rolscreen  Co. 


REMODELING 


FRONT  ENTRY  BUMP-OUT 

NEW  FACE,  NEW  SPACE 

Turn  a  ho-hum  front  door  into  a  first-rate  front  entry 
and  gain  extra  living  space  in  the  process! 


Wood  shingle  siding  deftly  melds  new  and  old. 
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UP-FRONT  RENOVATION 

More  and  more  remodelers  are  put- 
ting their  money  where  it  shows — into 
their  home's  streetside  exterior.  The 
right  design  sets  the  tone  for  what's  in- 
side and  may  even  help  you  correct  a 
defect  in  the  floor  plan  or  create  new 
living  space  on  the  front  of  the  house. 

STEPS  TO  SUCCESS 

The  house  front  (below  left)  focuses 
attention  on  the  entry.  Half  walls  on 
each  side  of  the  door  are  shingled  to 
integrate  them  with  the  rest  of  the 
house,  and  the  entry  roof  extends  2  feet 
out  over  the  door  for  weather  protec- 
tion. Rather  than  sticking  a  porch  light 
on  the  side  of  the  house,  a  recessed  can 
mounted  below  the  entry  roof  illumi- 
nates the  front  step. 

BUMP  OUT  A  FRONT  ENTRY 

In  addition  to  providing  a  high-style 
entryway,  this  remodeling  provided  the 
homeowners  new  space  inside,  too. 
They  gained  a  home  office  just  to  the 
right  of  the  new  front  door.  (To  the  left, 
stairs  take  you  up  to  the  main  living 
areas.)  The  secret  was  to  extend  the  en- 
try toward  the  street  and  build  a  new 
room  alongside. 

COME  IN,  WE'RE  OPEN 

Inside  the  home  office  (below),  natu- 
ral light  from  the  4  X  9-foot  skylight 
and  casement  windows  fills  the  room. 
The  sloped  ceiling  above  the  exterior 
wall  seems  to  enlarge  the  small  room. 

Office  supplies  are  organized  neatly 
in  file  drawers  beneath  the  counter, 
and  open  compartments  above  hold  fre- 
quently used  materials.  Under-cabinet 
wire  racks  further  expand  filing  capaci- 
ty. The  pink  and  white  color  scheme 
helps  create  a  bright,  upbeat  mood.  8§ 


Space  gained  as  part  of  the  remodeling 
yields  the  bonus  of  a  new  home  office. 
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LOW  TAR. 


VANTAGES) 


9  mg."tar".  0.7  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


SURGEON  GENERAL'S  WARNING-.  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


fi  1987  R.J.  REYNOLDS  TOBACCO  CO. 
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REMODELING 


START-TO-FINISH 
ROOM  ADDITION 

A  BETTER  HOMES  AND  GARDENS   FAMILY  ADDS  ON 

By  Gregory  D.  Cook 


POURING  THE 
FLOOR 

"Our  yard  is  so 
small,  we  had  to  be 
extremely  creative 
about  bringing  in 
building  supplies," 
say  Michael  and 
Sara  Jane.  To  pour 
the  slab,  the  cement 
truck  had  to  park  in 
front  and  run  the 
chute  through  the 
garage  door  to 
reach  the  backyard. 


H, 


"NOW  WE  HAVE 
A  ROOM  WE  ALL 
ENJOY 
TOGETHER." 

Like  most  American 
families,  the  Treinens 
are  a  busy  bunch. 
They  truly  appreciate 
their  times  with  one 
another  in  the  new 
family  room. 


"WE'RE  OUTSIDE 
AS  MUCH  AS 
WE'RE 
INDOORS." 

Everyone  loves  the 
custom-designed 
deck  with  built-in 
planter  boxes.  The 
Treinens  are  still 
pleasantly  surprised  to 
walk  out  and  look 
back  at  the 
contemporary  lines  of 
their  addition. 


Lave  you  ever  wondered  what  it's 
really  like  to  live  through  the  process 
of  adding  a  room  to  your  house?  To 
give  you  a  peek,  we  followed  one 
family  from  blueprint  to  finished 
project.  Meet  Sara  Jane  Treinen,  her 
husband,  Michael,  and  their  two 
children,  Suzie  and  Tom. 

For  buying  information,  please  turn  to  page  177. 

Architect:  Rob  Smith.  AIA.  Builder:  Galon  Haldeman.  Field  editor:  Jill  Mead 
BETTER  HOMES  AND  GARDENS,  APRIL  1987 
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ART-TO-FINISH  ROOM  ADDITION 


The  Treinens  cultivate  flowers 
and  greens  on  their  new  deck. 

/^  ara  Jane's  original  idea 
KJ  seemed  simple  enough: 
she  wanted  a  greenhouse  for 
indoor  gardening.  Michael 
envisioned  a  room  with  a 
shed  roof  and  a  few  win- 
dows. In  fact,  the  Treinens 
approached  five  contractors 
for  bids  on  such  a  basic  box. 
According  to  Sara  Jane, 
here's  what  happened  next. 
"We  asked  ourselves,  Why 
not  do  something  crazy  for 
once  in  our  lives  and  get 
something  really  stylish?" 
Letting  their  dreams  snow- 
ball, they  approached  an  ar- 
chitect friend  for  help  in 
designing  a  multipurpose 
family  room.  They  got  that 
and  more:  an  outdoor  deck 
built  of  newly  available  jar- 
rah  wood  from  Australia,  an 
extremely  durable  board 
that  resembles  mahogany. 

THE  VOICE 
OF  EXPERIENCE 

"Don't  expect  an  easy  ride, 
even  if  you  hire  the  very  best 
architect  and  builder  in  town. 

You  won't  always  want  to  accept 
their  advice — and  they  won't  al- 
ways see  things  your  way.  The 
trick  is  to  remain  open  to  their  sug- 
gestions while  making  sure  they 
understand  your  vision.  In  our 
case,  this  meant  OK'ing  some  de- 
tails— like  the  stair-step  win- 
dows— that  were  hard  to  visualize. 
In  the  end,  we  followed  the  archi- 
tect's advice — and  now  it's  one  of 
our  favorite  parts  of  the  addition." 
— Sara  Jane  Treinen 
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RAISING  THE  WALLS 

"With  the  foundation  quickly."  In  fact,  it  took 

done,  the  walls  went  up  less  than  a  day  for  the 

fast.  At  this  point,  we  carpenters  to  lay  out  the 

began  to  see  our  dream  rough  framing  and  erect 

addition  take  shape  the  walls. 


FRAMING  THE  ROOF 

"The  roof  was  a  house  was  exacting  work, 

challenge  for  both  the  Every  piece  had  to  be 

architect  and  the  builder,"  fitted  individually  to 

says  Michael.  Tying  the  produce  one  smooth-lined 

addition  into  the  existing  structure. 


SIDING  THE  ADDITION 

"It  was  important  to  us 
that  the  addition  look 
seamless."  In  order  to 
blend  new  and  old,  the 


Treinens  had  cedar 
siding  and  redwood  trim 
applied  to  the  whole 
back  of  the  house. 


BETTER  HOMES  AND  GARDENS,  APRIL  1987 
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TART-TO-FINISH  ROOM  ADDITION 


The  younger  generation  visits 
in  the  new  room  after  school. 

As  the  project  pro- 
gressed, the  Treinens 
encountered  some  surprises. 
The  multiangled  roof  struc- 
ture posed  the  greatest  diffi- 
culty. Reworking  the  plans 
during  remodeling  drove  up 
construction  and  architec- 
tural costs.  Nerve-racking 
decisions  made  on  the  spot 
straightened  out  other  prob- 
lems with  door  swings  and 
some  of  the  trim  work. 

The  project  and  its  price 
tag  grew— from  $12,000  for 
a  stock  greenhouse  to 
$32,000  for  a  custom-de- 
signed room  and  deck.  For 
their  money  the  Treinens 
got  a  year-round  living 
space,  stylish  architecture, 
and  increased  livability. 
They  wouldn't  say  that  add- 
ing on  was  easy  or  cheap — 
only  a  dream  come  true. 

the  voic¥~~ 
of  experience 

"Everyone  says  we  got  a  lot 
for  our  money— still,  keeping 
costs  under  control  was  our 
biggest  headache.  We  paid  the 
architect  a  set  fee,  but  when  prob- 
lems cropped  up  during  construc- 
tion, we  ended  up  paying  more  for 
new  drawings.  The  contract  we 
signed  with  the  builder  didn't  spell 
out  payment  for  extras,  so  when 
we  added  the  deck  the  charges 
got  vague.  Next  time,  we'll  be  very 
careful  to  stipulate  up  front  what 
we'll  pay  for  the  extras  not  includ- 
ed in  the  original  contract." 
— Michael  Treinen 
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CUTTING  THE 
OPENING 

"To  minimize  the  mess, 
the  builder  delayed 
opening  up  the  house  to 
the  new  room  until 
absolutely  necessary." 
Workers  set  up  a 
temporary  beam  to  hold 
up  the  roof  during 
construction.  Now,  a 
permanent  header  bridges 
the  gap,  carrying  the  load 
over  the  space  occupied 
by  the  new  French  doors. 


i     | 


INSTALLING  THE 

"The  finish  carpenter 
did  a  tremendous  job," 
says  Michael.  The 
Treinens  marveled  at  the 
care  the  carpenter  took 
in  analyzing  wood  grain 
and  coloring  before 
placing  the  trim  around 
windows  and  doors. 
They  like  the  look — 
contemporary  yet  not 


LIGHT  AND 
BRIGHT 

Wood  trim  and 
white  surfaces 
combine  to  give  the 
new  room  a 
sparkling 

contemporary  look. 
The  bookcase  bay 
at  the  end  of  the 
room  and  the 
vaulted  ceiling 
above  make  the 
9  x  13-foot  space 
seem  bigger. 


TRIM 

distracting  from  the 
wood  trim  in  the  rest  of 
the  house. 

The  bookcase,  whose 
front  is  flush  with  the 
interior  wall,  bumps  out 
into  the  attached  garage 
to  save  living  space. 
Stereo  speakers  nestle 
in  built-in  boxes 
designed  for  that  use. 


LAYING  THE  TILE 

"We  got  the  idea  for  the 
tile  treatment  from  the 
remodeling  of  a  downtown 
department  store."  The 
Treinens  found  inspiration 
in  magazines,  houses  in 
the  neighborhood,  and 
commercial  buildings. 

The  glossy-white 
ceramic  tile  floor  is 
accented  with  matte-black 
squares.  The  tile,  laid  in 
mastic  over  concrete, 
soaks  up  heat  from  the 
sun  to  radiate  warmth  well 
after  dark. 


Buying  information,  page  177. 
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1  Golden  Star  Canned  or 
Fully  Cooked  Boneless 
Ham  by  Armour 

Whole  Cloves 

1  can  (20  oz.)  Dole  Sliced 
Pineapple 


V3  cup  Heinz  57  Sauce 

%  cup  firmly  packed  brown 

sugar 
1  teaspoon  cornstarch 
1  teaspoon  grated  orange 

peel 


Score  ham:  stud  with  whole  cloves.  Heat  ham  according  to  label 
directions.  Drain  pineapple,  reserving  [k  cup  juice.  Combine  the 
reserved  juice  with  remaining  ingredients  in  small  saucepan.  Heat, 
stirring  constantly,  to  boiling:  boil  1  minute.  During  last  30  minutes 
of  baking,  brush  ham  with  pineapple  glaze  several  times.  Garnish 
ham  and  serving  platter  with  pineapple.  Serve  extra  glaze  as  sauce 
over  sliced  ham. 


c  1987  H  J.  Heinz  Co 


PRINT 
CLEARLY 


MAIL  IN  CERTIFICATE 

FREE*  DOLE  Pineapple 

*with  proofs  of  purchase 

Plus  S1  rebate  on  a  Golden  Star  Ham  by  Armour  and  a  collection  of  tasty 
recipes  from  Heinz  57  Sauce.  To  receive  your  coupon  good  for  one  FREE  can 
of  Dole  Pineapple  (20  oz.  size),  plus  $1 .00  Armour  Ham  rebate  and  more  recipes 
..send  this  certificate  along  with  these  three  proofs  of  purchase:  the  Certificate 
of  Satisfaction  from  any  Golden  Star  Ham  by  Armour:  the  UPC  seal  from  Heinz 
57  Sauce:  and  the  UPC  Seal  from  any  Dole  Pineapple  20  oz.  can. 

MAIL  TO:  FREE  DOLE  PINEAPPLE  OFFER 

PM  508 -ADV,  EL  PASO,  TX  79966 

NAME 

ADDRESS 

CITY STATE ZIP 


Offer  limited  to  one  per  family  or  organization.  This  official  mail  in  certificate  must  accompany  request.  Facsimiles  or 
reproductions  of  certificate  or  proofs  of  purchase  not  accepted.  Please  allow  6*  weeks  for  delivery  Offer  void  where       20<£ 
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SAVE  204; 

ON  ANY  SIZE/VARIETY 
BOTTLE  OF 

HEINZ 
57  SAUCE 


Coupon  goon  only  on  HEIW  57  SAUCE  Any  oinci 
use  consmuies  fraud  NONTRANSFERABLE 
LIMIT-ONE  COUPON  PER  "URCHASE 
Retailer  Send  this  coupon  after  redemption  to  H  J 
Mem;  Co  PO  Roi  2035/  El  Paso  TX  79998  lor 
rcimouiscmcni  ol  ?0e  plus  8C  handling  Failure  to 
prcseni  on  request  invoices  proving  purchase  ol  sul 
licient  slock  lo  cover  coupons  will  void  reimburse 
menl  Sales  lai  must  De  paid  Dy  customer 


13000 


63020 


14459 
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prohibited  or  otherwise  restricted  by  law.  Sales  tax  must  be  paid  by  customer  OFFER  EXPIRES.  7/30/87  ■  •vH'  MANUFACTURER  COUPON       EXPIRES  3/31/88 


An  enchanting  collector  doll  crafted  of 

fine  bisque  porcelain  and  lovingly 

hand-painted 

Authentically  recreating  the  adorable 
gown  of  Princess  Diana's  flower  girls 


The  Royal  Wedding  of  Prince 
Charles  and  Lady  Diana 
Spencer  was  a  story  of  fairy 
tale  romance  come  true. 
Of  magnificent  pageantry. 
Of  magical  moments  felt  by 
r)UT  ]\^    participants,  spectators . . . 
£Py     and  five  little  flower  girls 
who  shared  the  royal  spot- 
light and  walked  up  the 
aisle  with  their  beloved 
princess-to-be. 
Now,  the  Danbury  Mint  is  pleased  to  present 
Princess  Diana's  Flower  Girl  -  an  extraordinary 
porcelain  collector  doll  that  embodies  the  same 
spirit  of  pride  and  the  same  sense  of  excitement 
that  was  so  evident  in  all  the  darling  flower  girls. 

Authentically  recreated  gown 

The  flower  girls  wore  beautiful  gowns  of  taffeta 
and  embroidered  lace  -  complete  with  puffed 
sleeves,  elegant  bows,  and  tiny  hand-sewn  pearls. 
This  gown  has  been  recreated  in  hand-tailored 
luxurious  taffeta  and  embroidered  lace, 
accented  with  faux  pearls.  Even  the  precious 
flower  basket  as  well  as  the  flowers  she  wears  in 
her  "page  boy"  styled  hair  have  been  recreated 
with  exacting  care. 

Superbly  crafted 

The  head,  lower  arms  and  legs  are  superbly 
crafted  in  fine  bisque  porcelain  -  just  like  the  val- 
ued collector  dolls  of  the  1800's.  Her  face  is  an 
original  sculpture,  her  enchanting  facial  features 
are  individually  hand-painted  -  reflecting  the 
wonderful  charm  and  innocence  of  a  little  girl. 

An  excellent  value 

The  original  issue  price  of  Princess  Diana's  Flower 
Girl  is  only  $90,  payable  in  three  convenient 
monthly  installments  of  $30  each.    A  display 
stand  will  accompany  your  doll  at  no  extra  charge. 

This  is  an  incomparable  value  for  a  collector 
doll  of  such  exquisite  quality,  rich  in  authentic 
detail.  Dolls  of  similar  complexity  and  quality 
are  selling  for  considerably  more! 

You  need  send  no  money  now.  To  reserve  your 
doll,  simply  return  the  Reservation  Application. 
Princess  Diana's  Flower  Girl  is  a  private  commis- 
sion available  exclusively  from  the  Danbury 
Mint. 

Princess  Diana's  Flower  Girl  will  be  admired  and 
cherished  throughout  the  generations  of 
daughters  and  granddaughters  in  your  family. 
She  will  also  serve  as  an  enduring  reminder  of 
the  greatest  fairy  tale  romance  of  the  twentieth 
century.  Mail  your  reservation  today! 


Shown  much  smaller  than  actual  size  of  12"  in  height. 

( RESERVATION  APPLICATION 


©  DM 
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The  Danbury  Mint 
47  Richards  Avenue 
Norwalk,  Conn.  06857 

Please  accept  mv  reservation  for 
Princess  Diana's  flower  Girl,  a  doll 
with  a  hand-painted  porcelain 
head,  porcelain  lower  arms  and 
legs,  and  an  authentic  hand-tai- 
lored gown.  She  comes  with  a 
flower  basket  bouquet  and  a  gar- 
land of  flowers  in  her  hair.  A  dis- 
play stand  will  be  included  at  no 
additional  charge. 

I  need  send  no  money  now.  1  will 
pay  for  the  doll  in  three  monthly  in- 
stallments  of  $30"  each,  the  first 
being  billed  before  the  shipment  of 
my  doll.  If  I  am  not  satisfied,  I  may 
return  my  doll  within  thirty  days 
for  a  replacement  or  refund. 

"Plus  $1.00  per  installment  for  shipping  and 
liandling. 


D-44 

Please  return 
promptly. 


Name 


Please  Print  Clearly 


Address  . 


City 


State- 


Zip 


□  Check  here  if  you  want  each  monthly  installment 
charged  to  your: 

□  VISA  □  MasterCard 


Credit  Card  No. 


Expiration  Date 


Signature 


Allow  8  to  12  weeks  after  payment  for  shipment. 


FlfflTURE  FIX-UPS 


TURN  CASTOFFS  INTO  ONES-OF-A-KIND 

By  Jim  Williams  and  Jilann  Severson 


GARAGE  SALE  FINDS 
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COUNTRY  FINISHES 

•  SPONGE-PAINTED  WICKER 

White  paint  sponged  with  blue  turns  a  dated 
wicker  chair  into  a  charming  country  accessory. 
Cover  the  cushions  in  a  coordinating  print. 

•  POTATO-PRINT  BENCH 

A  snappy  color  and  simple  potato  printing  put 
a  plain  old  bench  to  work.  Hollow  out  the  potato 
to  make  rings  as  shown,  or  cut  the  potatoes  into 
shapes  and  then  print. 

•  COMB-PAINTED  FLOWERPOT 

Country  comb  painting  enlivens  an  ordinary 

flowerpot.  Paint  with  base  color,  let  dry,  then 

coat  with  a  contrastin£shade.  Rake, with  a  piece 

of  notched  cardboard  while  paint  is  wet. 
V  A.  ^  ; 
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Designs  Jim  Williams,  Jilann  Severson.  Gary  Boling 
Photographs  Perry  Slruse 

Buying  information,  page  177. 
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FANCY  FACELIFTS 

•  WOVEN-FABRIC  CHAIR  SEAT 

A  fresh  coat  of  paint  and  a  new  woven  seat 
spruce  up  an  old  chair.  Rip  heavy  fabric  into  3- 
inch-wide  strips  to  weave  the  seat.  Wrap  around 
rungs  from  front  to  back,  then  weave  in  and  out 
from  the  sides.  Secure  ends  with  glue  or  staples. 

•  WALLPAPERED  CHEST 

Perky  coordinating  wallpaper  scraps  and  bor- 
ders transform  a  run-down  dresser.  (We  used 
five  patterns!)  If  you  don't  have  scraps  available, 
check  with  a  local  wallpaper  store  for  discontin- 
ued wallpaper  books,  then  make  your  selections 
based  on  color  and  a  variety  of  scale. 

Look  for  a  chest  with  straight  lines  and  paint 
it  a  matching  color  first.  Then,  with  a  sharp 
knife,  trim  papers  to  fit  and  glue  them  in  place. 

•  FOLK-ART  TABLE 

Simple  wood  cutouts  make  a  little  oak  table 
extra  special.  Plan  your  design  using  diamonds, 
squares,  triangles,  and  the  basic  shape  of  the 
table.  Then  layer  different-size  cutouts  on  the 
legs  and  around  the  table  edge. 


FORGOTTEN  TREASURES 
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FURNITURE  FIMPS 


RUN-DOWN  RELICS 


GAMEBOARD  GRAPHICS 

•  TISSUE-COLLAGE  TABLETOP 

Paint  and  a  tissue-paper  collage  redo  a  fancy  table 
with  a  not-so-good  top.  After  painting,  draw  a  checker- 
board pattern  on  the  top  and  border  it  with  triangles. 
Apply  layers  of  solid  colored  napkins  or  tissue  with  poly- 
mer medium  for  vivid  color.  When  dry,  seal  with  a  coat 
of  polyurethane.  The  table  will  provide  decoration  as 
well  as  hours  of  checker-playing  fun. 

•  BULL'S-EYE  STOOL 

Crisp  black  and  white  paint  and  a  bull's-eye  target  of 
self-adhesive  paper  are  all  it  takes  to  fashion  something 
fancy  from  an  unfinished  stool.  Make  circles  with  a 
compass  or  trace  different-size  plates  and  cut  out. 

•  BURLAP  BENCH  COVER 

Inexpensive  burlap  worked  with  a  random  pattern  of 
checkerboard  cross-stitched  squares  cover  an  old  seat. 
It's  a  great  way  to  use  up  your  scraps  of  yarn.  Work  the 
design  over  the  entire  bench  or  scatter  squares  lightly 
across  one  side. 


better  homes  and  gardens,  aprii  1987 


owder  Problem. 


■ 


fc   • 

4T  •**.; 

. 

> 

H&- 

-^ ''•?£• 

* 

* 

...  •". 

*     *  • 

* 

Liquid  Solution 


»»"^wma( 


if        % 
Good  Housekeeping' 

5^  PTOMISIS  ^.J- 

'*'*'0««(IU«0«»01 


introducing  ^    

New  Lemon-Scent  Palmolive  Automatic 

powde0rrcSecrause.  ^  lem°nY  S°1Uti°n  t0  ^  ***  gl°PPY  Problems  dishwasher 

™;,h  ™W  Le"?on"Sc7t  Palmolive  Automatic.  It  dissolves  faster  and  rinses  sparkling  clean 
.  with  no  powder  residue.  And  its  clean  lemon  fragrance  smells  as  great  as  it  works 

ProWem^d(issoei4Ut0matiC'  *  "^  °T  ^  LCm°n  StXBL  And  Watch  y°ur  ^w^her 

Your  solution  for  automatic  dishwashers. 

©  1987  Colgate-Palmolive  Co. 


Remove  it. 


Improve  it. 

Would  you  have  believed  a  door  could 
make  that  much  of  an  improvement?  It 
can  when  you  replace  your  old  sliding 
patio  door  with  The  Atrium  Door.  The 
Atrium  Door  is  sized  to  fit  most  standard 
patio  door  openings  and  its  energy  effi- 
ciency, exceptional  security,  and  long 
lasting  beauty  make  The  Atrium  Door 
the  best  choice. 

Call  toll  free  for  the  names  of  dealers 
and  authorized  installers  in  your  area, 
1-800-527-5249.  In  Texas  call 
214-634-9663. 

$100  Savings  on 
The  Ultimate  Atrium  Door! 

I  Now  at  participating  dealers,  you  can  buy  The  I 
Ultimate  Atrium  Door,  which  normally  sells  (or  I 
$799',  lor  only  $699! 

This  is  the  most  popular  Atrium  Door,  prelin 
ished  with  PPG's  maintenance  free  Polycron 

I  exterior  coating  that's  warranteed  for  a  decade  I 
and  featuring  AFG's  Comfort-E  high  perfor-  | 
mance  glass! 

I   But  hurry,  this  $100  savings  can  iti  t>f 

only  be  offered  for  a  limited  time.        TVlO 
I    '$799  is  the  National  Average       m i*|,,    ..  I 
I   Retail  Price  at  time  of  promotion      AUTOUIll 
for  a  6/0  x  6/8  door,  not  includ-  DfHlT 

ing  wood  grilles.  mrWK 

c*r^ft>  Q'A 

Glass  ^^ 

Comiorl-E  u  a  product  ol  AFC.  Industries.   JMEK"» 

THE  ATRIUM  DOOR 

&  WINDOW  CORPORATION 

P.O.  BOX  226957,  DALLAS,  TEXAS  75222-6957 


BUILDING 


TODAY'S 
ARCHITECTURAL  DETAILS 

ELEMENTS  AND  ORNAMENTS,  OLD  AND  NEW 

By  Michael  Walsh 


Window  placement  and  style  sets  the  pace  in  today's  designs. 


Whether  you're  building  a  new  house, 
refreshing  an  old  one,  or  just  keeping  up 
with  today's  architecture,  here  are  the  trends 
and  terms  you'll  want  to  know. 


Thanks  to  a  resurgence  of  interest 
in  classical  design  styles,  the  archi- 
tecturally featureless  home  is  rap- 
idly becoming  extinct.  Greek  Revival, 
Victorian,  neoclassic,  Federal,  colonial, 
art  deco,  postmodern — today's  home  is 
a  composite  of  elements  and  ornaments 
old  and  new. 

LET  THERE  BE  LIGHT 

Windows  are  bigger  and  more 
plentiful  than  ever.  They  are 
bona  fide  design  elements  that 
add  architectural  character  to  a  house. 
Ready-made  windows  are  available 
in  an  almost  endless  range  of  shapes 
and  sizes.  Reproductions  of  classic 
styles — fanlight,  half-round,  quarter- 
round,  hexagonal,  and  bull's-eye  win- 


dows— are  often  installed  in  gable  ends 
or  atop  other  windows  to  act  as  high- 
level  light  sources  for  large  spaces.  Sky- 
lights achieve  the  same  effect,  letting  in 
up  to  three  times  as  much  light  as  wall 
windows  of  the  same  size. 

The  popularity  of  multipaned  win- 
dows has  exceeded  that  of  picture  win- 
dows, and  French  doors  are  the  '80s 
equivalent  of  the  '60s  sliding  patio 
doors.  Little  windowpanes,  as  opposed 
to  large  expanses  of  glass,  provide  a 
sense  of  enclosure  as  well  as  charm. 

Also  coming  on  strong  in  new  homes: 
transoms  (over-the-door  windows), 
clerestory  windows  (mounted  in  a  wall 
that  rises  above  an  adjoining  roof),  and 
bay  windows  that  add  extra  dimension. 

continued 
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FILTER  CIGARETTES 


O^ 


100s 


NOW  is  Lowest 

Soft  Pock 


II 


• 


I0X:  Less  than  0.5  mg."tar,"  less  than  0.05  mg.  nicotine,  SOFT  PACK  FILTER,  MENTHOL: 
i  mg."tar;'  0.1  mg.  nicotine,  av.  per  cigarette,  FTC  Report  JAN.  '85;  BOX  100s:  Less 
nan  0.5  mg."tar;  less  than  0.05  mg.  nicotine,  SOFT  PACK  100s  FILTER,  MENTHOL: 
mg."tar,"  0.3  mg.  nicotine,  av.  per  cigarette,  by  FTC  method. 

Competitive  tar  levels  reflect  either  the  Jan.  '85  FTC  Report  or  FTC  method. 
I0W.  THE  LOWEST  OF  ALL  BRANDS. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


In  1953,  frozen  dinners  were  introduced 
Mnd  for  over?5  years  they  didrft  get  much  bete 

^^    Untilnow 


Beef  Teriyaki 


Chicken  with  Supreme  Sauce 


Baked  Chicken 


Flounder  with  Dill  Cream  Sauce 


NewDinner  Supreme  from  Stoufferfe 

There's  never  been  a  frozen  dinner  to  compare  to  StoufferV  new  Dinner 
Supreme.*  Just  look  at  those  big  whole  pieces  of  juicy  chicken  breast.  The  flaky 
white  flounder  filets.  Those  generous  cuts  of  tender,  quality  beef.  And  the  DlNNER  QdDPeme 

accompaniments  that  are  unexpectedly  special,  from  pineapple  sesame  rice  to 
a  buttery  seasoned  medley  of  green  beans,  water  chestnuts  and  red  peppers.  y 

And  wait  until  you  taste  them.  New  Dinner  Supreme.  Eight  complete 
dinners  from  Stouffer's.  The  first  frozen  dinners  worth  getting  excited  about 
in  over  25  years. 


DiNNmQjpreme 


o.Sroufljrh 


ion 


As  gpod  as  dinner  can  be* 
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continued 


Design  elements  define  spaces. 

THE  OPEN  FLOOR  PLAN 

Instead  of  a  warren  of  one- function 
rooms,  today's  homes  offer  extended 
utility.  Spaces  are  defined — but  not 
enclosed — by  new  structural  details: 
half-height  walls,  counter-height  divid- 
ers, various  floor  levels,  extra-wide 
doorways,  or  columns.  An  exception: 
separate  dining  rooms  are  once  again 
an  important  element. 

The  open  floor  plan  yields  interior 
vistas,  long-range  views  that  promote  a 
sense  of  spaciousness.  But  roominess  is 
not  calculated  in  square  feet  alone. 
These  days,  the  cubic  foot — a  measure 
that  takes  into  account  vertical  as  well 
as  horizontal  volume — is  what  matters 
most.  That's  why  the  vaulted  ceiling, 
which  soars  all  the  way  up  to  the  peak 
of  the  roof,  has  become  a  standard  ar- 
chitectural feature.  Also  known  as  a  ca- 
thedral ceiling,  it  lifts  the  visual  lid  off 
the  room,  sometimes  exposing  the 
structural  bones — beams,  rafters,  and 
trusses — and  turning  them  into  new 
decorative  details. 

BACK  TO  THE  FUTURE: 
CLASSIC  LINES 

Postmodern  architecture  has  re- 
vived interest  in  shapes,  forms, 
and  details  rooted  in  history. 
These  elements  are  instantly  recogniz- 
able as  part  of  our  collective  construc- 
tion heritage,  but  may  well  be  freshly 
combined  or  adapted  to  suit  traditional 
or  contemporary  tastes. 

The  new/old  favorites  are  many. 
They  include  steeply  pitched  Victorian 
roofs,  peaked  dormers  and  cupolas, 
arched  doorways  that  evoke  hacienda- 
style  architecture,  sensuous  walls  or 
ziggurat     (stair-step-like)     partitions, 

continued 


I 


How  to  trick  a  sweet  tooth. 


■ 


Deliriously  sweet  without  sugar. 

Taste  Sun  Flakes®  brand 

cereal,  the  only  crunchy  whole  grain  cereal 

lightly  sweetened  100%  with 

NutraSweet,®  not  sugar. 

Its  so  delicious, your  sweet  tooth  will 
never  know  the  difference. 
But  the  rest  of  you  will. 


C  Ralston  Purina  Company,  1986. 
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NUFACTURFR'S  COUPON         EXPIRATION  DATE:  NONE 
1 . — __ 

Save  35<t 


T. 


Corn  &  Rice  Flakes 


£L« 


35<t| 
I 

when  you  buy  Corn  fir  Rice  or  Wheat  &  Rice  I 

Sun  Rakes*  brand  cereal  with  NutraSweet. 

CONSUMER  Coupon  must  be  Jccompamerj  by  the  reunited  putctuse  It  my  tot  be  copied  or  was  • 

letted.  No  oibet  coupon  may  be  uwd  wnti  ibis  coupon  to  porciase  iDe  same  packaged  RETAILER  lo  I 

obtain  lace  value  -*-  8C.  send  lo  Ralston  Punna  Campany  (RPCo  i  PO  BoilOOt  Mascomab.  II 62224  ■ 

Coupon  must  be  redeemed  in  accotdance  with  RPCo  s  coupon  redemption  teims  a  copy  ol  itich  Has  I 

been  provided  lo  lelailet  and  is  available  upon  leqoest  by  wriiino  lo  RPCo  PO  Boi  1000  Vascouui  ■ 
It  62224  The  Consumer  must  pay  sales  tu  Good  only  in  USA,  APO'S  FPO'S  Void  where  profc 


SK60 


1780 


0"16235 


00 


taied,  lestticted  Cast 
Value  120c 

'NutraSweet 
-1  are  regis 
tered  trademarks  of 

iSweet 
Company 
C  Ralston  Purina 
Company,  1986 

35<t 


*?\ 


Brighter  colors, 


Potting  Mix 
Plant  Food 


270  days 


^*r, 


greener  greens, 


bigger  tomatoes. 


120  days 


Safe,  continuous  nutrition  with  one  application 
of  4, 9  or  12  month  Osmocote"  Plant  Food. 


t  1966  Sierra  Chemical  Company  Milprtas  CA  95035 
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classic  columns,  pilasters, 
(one-sided  columns  attached 
to  a  wall),  and  walls  divided 
into  grids. 

ORNAMENTATION 
PROVIDES  FRILLS 

Reproduced  from  vintage 
originals,  reinterpreted 
or  freshly  minted,  orna- 
mental details  satisfy  a  con- 
temporary craving  for 
embellishment  and  visual 
variety.  These  days,  a  smor- 
gasbord of  ornamental  de- 
vices, available  in  styles  that  range 
from  classic  to  contemporary,  makes  it 
easy  to  dress  up  plain-Jane  rooms. 

Dramatic  woodwork,  for  example,  is 
making  a  comeback  around  windows 
and  doors,  perhaps  pickled  this  time  in- 
stead of  stained,  or  painted  a  pastel 
shade  instead  of  traditional  white. 
Baseboards,  often  constructed  of 
stacked  siock  wood  moldings,  have  also 
returned,  as  have  chair-rail  moldings. 


Classic  styles  are  finding  expression  in  contemporary  homes 


Decorative  cornice  moldings  made  of 
wood  or  molded  of  space-age  synthetics 
are  once  again  framing  ceilings.  Cof- 
fered ceilings  (made  up  of  recessed  pan- 
els) and  tray  ceilings  (shaped  like  an 
inverted  tray)  are  popular,  too.  Pedi- 
ments— peaked,  decorative  elements 
above  doors  and  windows  (usually  out- 
side, but  sometimes  inside  as  well) — 
also  satisfy  some  of  the  current  hunger 
for  traditional  styling. 


L; 


OUTDOOR 
STRUCTURES 

iving  space  is  no  longer 
limited  to  the  area  in- 
side the  house.  Having 
made  the  most  of  limited  in- 
terior space,  builders  and  ar- 
chitects are  now  paying 
more  attention  to  the  back- 
yard and  indoor/outdoor 
connections.  Decks,  patios, 
and  terraces  extend  a 
house's  usable  area,  of 
course,  but  outdoor  struc- 
tures— gazebos,  beamed  col- 
onnades, roofed  and 
partially  walled  pavilions,  even  walled 
courtyards — provide  enclosure,  priva- 
cy, and  protection  from  chilling  breezes 
and  intense  sun.  Seen  through  en- 
larged windows  and  French  doors, 
these  mini-buildings  also  improve  the 
home's  view  and  enhance  the  land- 
scape. Here  too,  styles  vary  widely, 
sometimes  following  the  style  of  the 
house,  sometimes  making  a  distinctly 
different  architectural  statement  IAN 
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"Some  windows  are  too  hot." 


Ordinary, 
old-fashioned 
clear  glass  is 
not  enough  to 
keep  the  heat 
from  getting 
inside  your 
home  —  making  you  uncomfortable 
and  raising  those  expensive  air 
conditioning  costs  that  can  burn 
you  up. 

That's  why  you  should  look  into 
Sunglas"  Heat  Reflective1"  glass: 
The  insulator  that  really  is  a  window. 
Now  available  from  your  local 
window  dealer  in  special  energy 
saving  packages  called  Sunglas 
Koolers.™ 

What  are  Sunglas  Koolers?  Very 
simply  they're  a  double-paned 
window  with  Sunglas  tinted  products 
on  the  outside  and  Sunglas  HR  on 
the  inside. 

Sunglas  Koolers  are  available  with 
your  choice  of  Sunglas  Green,  Blue, 
Bronze  or  Grey.  For  the  best 
performance  and  a  very  pleasing, 
virtually  undetectable  appearance 


we  recommend  Sunglas  Green. 
Looking  through  a  Sunglas  Green 
Kooler  from  the  outside  or  from  the 
inside  of  your  home,  you'll  see 
everything  clearly  and  naturally  — 
just  as  it  should  be.  For  those  looking 
for  a  color,  pick  one.  Nobody  has 
more  variety  than  Ford. 

Sunglas  Koolers  can  block  38%  of 
the  sun's  heat  and  reduce  by  54%  the 
sun's  harmful  ultra-violet  rays  that 
prematurely  fade  your  valuable 
household  fabrics. 


Sunglas  Koolers  actually  reduce  both 
heat  gain  and  heat  loss  65%  by 
keeping  radiant  heat  where  you  want 
it  —  outside  when  it's  hot  and  inside 
when  it's  cool. 

In  other  words,  when  you  have 
Sunglas  Koolers  with  Sunglas  HR 
your  windows  are  never  too  hot,  or 
too  cold  —  but  just  right. 

Sunglas  Koolers  also  make  great 
energy  sense  for  sunspaces.  In  fact, 
the  larger  your  glass  area,  the  more 
you  need  Sunglas  Koolers. 

For  your  comfort  and  convenience 
ask  your  window  dealer  for  Sunglas 
Koolers  made  exclusively  with  Ford 
Glass.  When  it  comes  to  glass  that 
works  24  hours  a  day,  365  days  a 
year,  every  year  —  Nobody 
outglasses  Ford. 


Call  1-800-GLASSHR  for  a  free  brochure. 


'Some  windows  are  too  cold' 


All  performance  figures  based  on  single  thickness 
Sunglas  Green  and  Sunglas  HR  with  W  air  space 
versus  single  glazing.  Performance  may  vary 
slightly  with  other  thicknesses,  tints  and  air  spaces. 


OokI 


Glass  Division 

Founded  1919.  A  division  of  Ford 
Motor  Company. 


"Windows  made  with  Sunglas  Heat  Reflective  glass  are  just  right." 


TV  dinner  Deluxe. 

Tonight,  it's  a  film  you  haven't  seen  in  years,  a  glass  of  your 
favorite  chardonnay,  and  a  meal  that's  nothing  short  of  superb. 

Round,  sweet  Parisienne  carrots  from  the  banks  of  the 
Mediterranean. 

Baby  corn  on  the  cob,  exquisitely  crisp  and  flavorful. 

With  new  Deluxe  vegetables  from  Birds  Eye,  this  is  going  to 
be  a  night  to  remember. 


dlm'ftUfc 

i  'i' lift  tit 

■■yCafcCow                     ■ 

HP 

New  Birds  Eye*Deluxe. 
Dinner  will  never  he  the  same. 


NEW    PRODUCTS 


JUST  OUT! 


FOR  HOME  AND  FAMILY 

By  Steven  Coulter  and  Nancy  Hall 

■ — i     ^^■HHHHH 
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Close-ups  are  easy  with  the  MACRO. 


VERSATILE  CAMERA 

Compact  camera  travels  easily. 


Take  closeup  pictures  or  wide-vista 
shots  with  one  camera  and  one  lens. 
Olympus'  XA4  MACRO  shoots  from  1 
foot  to  infinity  with  automatic  focusing; 
it  has  a  special  built-in  program  for 


close-ups,  and  it  even  sets  the  film 
speed  for  you.  An  optional  flash  unit 
provides  automatic  light  control. 

XA4  MACRO,  about  $180.  Olympus  Corp., 
Crossways  Park,  Woodbury,  NY  1 1797. 


Microwave  and  convection  oven  in  one  unit. 

COMBO  COOKING 

Brown  and  micro-cook  at  the  same  time. 

Bake  a  beautifully  browned  apple  pie  in  22  minutes!  Magic  Chefs  M71A-10, 
700-watt,  high-speed  oven  can  do  everything  a  microwave  and  a  convection 
oven  do,  and  it  will  operate  both  cooking  systems  at  once.  Easy-to-set  controls 
and  easy-to-clean  surfaces  make  cooking  and  cleanup  faster. 

M71A-10  convection  microwave  oven,  about  $449.  Magic  Chef,  Inc.,  Dept.  BH,  740  King 
Edward  Ave.,  Cleveland,  TN  3731 1 . 
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Special  offer. 
50c 


Oneida  Sample  Center 

P.O.  Box  9777,  New  Brighton,  MN  55 197 

Beautiful  beginnings  start  with  Oneida 
Stainless.  I  enclose  $.50  plus  $.25  postage 
and  handling  for  each  stainless  teaspoon 
ordered.  Offer  limited  up  to  three  spoons, 
one  spoon  per  pattern. 


Dacti 

D  ALEXIS 

D  AMERICAN  COLONIAL 

□  ANTICIPATION 

□  CHATEAU 

D  CLASSIC  SHELL 
D  DOVER 


D  FREDERICK  II 

□  HENLEY 

□  INDEPENDENCE 
G  JUILLIARD 

D  KINGSWOOD 

□  LOUISIANA 
D  MARQUETTE 


D  MICHELANGELO 
D  PAUL  REVERE 

□  RIOGECREST 

□  SATINIOUE 

'  l.LEV 
D SHERATON 


Name 

Address 

(Please  print) 

City 

State 

Zip 

Add  sales  tax  for  N.Y.  &  Calif.  Offer  valid  only 
in  U.S.A.  &  P.R.  Allow  4-6  weeks  for  shipment 
Expires  12/31/87.  BG047 


□ONEIDA 


ADVHOTSING 

»JSSTHMGSCOST 
MORERHJHT? 


iM 


\t» 
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We  admit  it.  Advertising  has  a  tremendous  impact  on  prices.  But  you  may  be 
surprised  by  what  kind  of  impact. 

In  addition  to  being  informative,  educational  and  sometimes  entertaining,  advertising 
can  actually  lower  prices. 

It  works  like  this:  Advertising  spurs  competition  which  holds  down  prices.  And  since 
advertising  also  creates  a  mass  market  for  products,  it  can  bring  down  the  cost  of  producing 
each  product,  a  savings  that  can  be  passed  on  to  consumers. 

Moreover,  competition  created  by  advertising  provides  an  incentive  for  manufacturers 
to  produce  new  and  better  products.  ADVERTISING 

Which i  means  advertising  can  not  only  reduce  prices,  ^JS^^^u^^m^i. 
but  it  can  also  help  you  avoid  lemons.  a,,,,-,,, ,,, \,«*  ,,>„.„„)  AdvmisJigApn  « 
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The  red  color  attracts  the  birds. 

HUMMINGBIRD  FEEDER 

Invite  hummingbirds  to  your  yard. 

Here's  a  feeder  designed  to  attract 
and  feed  hummingbirds.  It  holds  16 
ounces  of  nectar  and  has  three  dripless 
beeproof  feeding  stations.  Each  unit 
comes  with  a  free  package  of  instant 
nectar.  Feeding  instructions  included. 

Hummingbird  feeder,  about  $5.  Rubber- 
maid Inc.,  Dept.  BH,  1 147  Akron  Road,  Woos- 
ter,  OH  4469I. 


Cap  a  paint  can  neatly. 

PAINTER'S  HELPER 

No  prying  off  painted-shut  lids. 

The  Paint  Keeper  from  Baltimore 
Brushes  prevents  spills  and  drips 
while  you're  painting.  Just  pry  off  the 
metal  lid  and  replace  it  with  the  Paint 
Keeper.  The  plastic  lid  seals  paint 
tightly  for  use  another  time. 

Paint  Keeper,  about  $2.  Baltimore  Brushes, 
Inc.,  Dept.  BHG,  Brockton  Industrial  Park, 
1110  Pearl  St.,  Brockton,  MA  02401. 


Banish  dark  corners. 

CORNER  LIGHT 

Unobtrusive  lighting  system. 

Use  Corner  Lite  to  add  low-key  wall- 
wash  effects  or  definition  to  cor- 
ners. Available  in  two  designs  with 
satin  brass,  satin  chrome,  or  white  vi- 
nyl-covered steel;  also,  the  Rainbow 
Collection  of  handcrafted  stained  glass. 
Corner  Lite,  about  $70;  stained  glass  about 
$150.  Spectrum  Lighting  Corp.,  Dept.  BHG, 
P.O.  Box  482,  Ledgewood,  NJ  07852.  H 
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jreen  Company  •  Outdorable  Divisia 


One  Main  Street  •  Dolgeville,  New ' 


13329  •  315-429-3] 


aibbermaid  knows  that 
the  appearance  alone  may  be 
enough  to  convince  you  to  J 
buy  our  new  Sundial" 
casual  furniture. 

After  all,  it  has  the 
kind  of  smart,  good 
looks  that  never  w  ; 


M 


i 


Rubbermaid  s  fashion 
colors  complement  any 
patio,  deck  or  lawn. 


<r7-**&l 


m 


Our  new  line        Qiif  ()f  style 
of  casual  furniture  is        WLlL  U1  ^Yic 
all  play  and  no  work.  Rllf  if 


Rubbermaid,  we  believe  a  product 
should  be  more  than  just  pretty. 

It  should  be  tough. 

Rubbennaid  tough. 
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Each  one  of  our  chairs  is  made  of 
an  incredibly  weather-resistant  material   I 
developed  by  Rubbermaid. 

This  Resinite'  material  won't  , 
rust.  So  it  never  needs  painting. 

It  resists  chipping,  cracking        sunaamstim      - 
and  denting.  And  it's  specially 
treated  to  help  prevent  fading,  staining  and  discoloring. 

All  of  this  means  our  attractive  new  furniture 
L  is  an  exceptionally  good  value. 

New  Sundial "  casual  furniture.  DOnt  you  wish  everything 
From  Rubbermaid.  was  made  ,ike 

It's  good  looking.  And  tough      | 
enough  to  stay  that  way.  ' 


was  made  like 


1987  by  Rubbermaid  Incorporated.  Wooster.  Ohio 44691 
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IRON  FENCES 
FROM  PLAIN  TO  FANCY 

CHOOSE  YOUR  OWN  DECORATIVE 
ADD-ONS  FOR  STOCK  FENCING 


With  some  creative  think- 
ing and  the  help  of  a  willing 
welder,  you  can  assemble 
old-style  iron  fencing  from 
stock  pieces. 


Once,  wonderful  old  ironwork  could 
be  uncovered  in  scrap  yards  and  pur- 
chased by  the  pound.  No  more.  Old 
iron,  when  it  can  be  found,  now  rests  in 
the  warehouses  of  salvage  dealers. 
Their  stock  hardly  ever  amounts  to 
more  than  random  pieces,  which  they 
price  like  rare  artwork. 

Ironworking  companies,  however, 
can  weld  old-style  scrolls,  arcs,  circles, 
balls,  spears,  caps,  knobs,  leaves,  and 
swirls  to  new  fences,  gates,  railings, 
and  window  guards.  Decorative  parts 
can  add  a  new  dimension  of  style  and 
character  to  ironwork. 

Few  people  realize  that  local  iron 


fabricators  have  or  can  order  all  kinds 
of  newly  minted  decorative  castings 
from  specialty  foundries.  All  you  need 
to  do  is  seek  out  the  shop  (check  the 
Yellow  Pages  under  Ironwork),  and 
choose  the  elements  from  inventory  or 
a  catalog.  Then  the  fabricator  (or  weld- 
er) adds  the  castings  to  stock  iron  fenc- 
ing to  produce  your  design. 

DESIGN  YOUR  OWN 
ORNAMENTAL  IRONWORK 

Standard  fencing  stock  usually  con- 
sists of  variations  on  a  basic  theme:  a 
repeating  pattern  of  vertical  posts  and 
a  twist.  Depart  from  the  basic  pattern 
by  adding  an  extra  cross  member,  put- 
ting in  a  row  of  circles,  or  using  inter- 
esting castings  for  balusters,  posts,  and 
panels.  The  cost  might  run  two  or  three 
times  as  much  as  for  a  basic  iron  fence, 
but  the  effect  looks  much  richer.  SH 


EIGHT  DESIGN  IDEAS 
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1.  The  itock  pattern 
molt  commonly  avail- 
able consists  of  alter- 
nating bars  and  swirls. 


2.  Here,  posts  are  ex- 
tended and  topped 
with  balls.  Then  a  sec- 
ond cross  member  and 
a  simple  scroll  are 
added. 


3.  A  row  of  circles  is 
added.  The  inner  bars 
are  extended  to  be- 
come pickets  topped 
with  spearheads. 


4.  In  a  more  intricate 
style,  balls,  spear- 
heads, and  collars  are 
all  used. 
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5.  Posts  and  baluster 
spindles,  both  cast  in 
decorative  shapes,  re- 
place plain  bars. 


6.  A  bird  of  paradise 
centerpiece  dominates 
the  design. 


7.  A  design  is  assem- 
bled from  European 
Renaissance  picket- 
fence  castings. 


8.  Castings  of  a  con- 
temporary style  are 
welded  together  to 
become  a  fence. 
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We're  not  about 

to  hand  you 

the  same  old  fertilizer 

about  lawn  care. 


Over  the  years,  a  lot  has 
been  said  about  lawn  care. 

And  almost  everyone  agrees 
that  fertilizing  is  essential  to  a 
beautiful  lawn. 

But,  contrary  to  popular 
belief,  hard  work  is  not. 

You  see,  we  realized  that 
lawns  were  consuming  more 
time  than  they  were  fertilizer. 

First  you  had  to  manhandle 
a  bag  of  fertilizer 


out  of  the  store,  into  your 
car  and  home.  And  if  you  didn't 
have  a  fertilizer  spreader,  you 
had  to  spend  money  buying  one. 
Or  spend  time  borrowing  one 
from  your  neighbor. 

Then,  after  filling  the 
spreader,  you  had  to  march  back 
and  forth  across  the  lawn, 
trudging  away  the  better  part  of 
an  afternoon. 

That's  why  we  made 
Greensweep?  Greensweep  is  a 
liquid.  It  comes  in  light,  easy 
to  handle,  one  quart  bottles. 
There's  no  mixing  or  measuring. 

Greensweep  is  so  easy  to 


use,  all  you  do  is  hook  up  a  hose 
and  spray 

So  you  can  fertilize  your 
entire  lawn  in  the  same  amount 
of  time  it  used  to  take  just  to 
load  your  spreader. 

In  fact,  a  typical  5,000 
square  foot  lawn  takes  just 
10  minutes. 

Greensweep  is  available 
in  Fertilizer,  Weed  &  Feed  and  a 
full  line  of  garden  formulations. 

You'll  find  them  in  stores 
everywhere. 

Try  Greensweep. 
The  way  we  see  it,  everything 
else  is  just  fertilizer. 


c.  1986  GREENSWEEP 


YOU  PICKED  A 

GREAT  YEAR  TO  NEED 

A  REFRIGERATOR. 


Now,  KitchenAid  is  introducing  a     crispers,  drawers,  baskets,  and 
complete  line  of  premium  refrig:      shelves.  They  glide  out  smoothly 
erators.And  before  you  even  open    on  rollers,  instead  of  scraping 
the  door,  you  know  the 
new  KitchenAid™* 
refrigerator  is  built  like 
no  other.  Its  sturdy  han- 
dle is  die-cast  metal, 
instead  of  being  plated 
plastic  as  in  other 
makes.  Note,  too,  the 
handsome  black 
aluminum  grill  atthe 
bottom  for  a  trimmer, 
decorator  look. 

Now,  open  it  and  be 
delighted.  See  how  the 
cantilevered  shelves  of 
its  dazzling  interior  let 
you  change  the  space  in 
almost  unlimited  ways 
to  match  your  family's 
changing  needs.  In 
an  instant,  you  can 

make  rOOm  fOr  a  tUrkey      For  literature  write  KitchenAid.  Dept  C1G.  PO  Box  3900  Peoria,  IL  61614 

one  day,  soda  cans  the  next.  along  as  in  other  refrigerators. 

And  how  easily  things  store.       You'll  also  appreciate  the  beauty 
Thanks  to  exclusive  Roller  TracTMK     and  strength  of  Crystal  FrostTMK 


tempered -glass  shelves  and 
covers  rather  than  the  usual  plastic. 
Everywhere,  it's  been  engi- 
neered to  preserve  food 
the  way  it  keeps  best.  Even 
the  Winter  Chill  Meat 
LockerTMK  has  its  own  cold 
control  for  the  lower  tem- 
peratures meat  requires. 
As  for  the  freezer,  with 
its  wonderful  automatic 
ice-maker,  you'll  find  still 
more  advantages  other 
makes  leave  out:  a  freezer 
light,  a  roll -out  freezer 
basket,  an  extra  shelf. 
The  sort  of  thoughtful 
touches  you'll  be  grateful 
for  over  and  over  again 
through  the  years. 

If  you're  thinking  of 
getting  a  refrigerator,  you 
owe  it  to  yourself  to 
see  the  beautiful  new 
KitchenAid  line.  The 
refrigerators  built  to  last. 

KitchenAid® 
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GLUE  CAP 

End  glue  dry-up. 


SCREW  EYE 


CUP  HOOK 


To  seal  a  tube  of  glue,  screw  a  cup 
hook  into  the  end.  The  hook  provides  a 
handle  for  your  cap  and  allows  you  to 
hang  the  tube  for  storing.  Use  larger 
screw  eyes  for  tubes  of  putty  or  caulk. 
L.  Kritzeck,  Minn. 


Ill 


CAULKING 

An  elephant  in  the  tub  works,  too! 

If  your  caulking  jobs  around  the  tub 
don't  work  because  the  caulk  keeps  fall- 
ing out,  scrape  out  the  old  caulk  as  you 
would  ordinarily,  but  before  you  re- 
caulk,  fill  the  tub  with  cool  water  as  far 
as  the  overflow  permits.  Then  caulk  as 
usual.  The  weight  of  the  water  in  the 
tub  ensures  that  the  gap  between  tub 
and  wall  is  as  wide  as  it  ever  gets.  This 
allows  you  to  get  as  much  caulk  into 
the  gap  as  needed  to  keep  it  sealed. 

J.  Shaw,  N.C. 


SWITCH  PLATE  MEMORY 
BANK 

A  data  file  for  your  next  redo. 

When  you've  finished  painting  or 
wallpapering  a  room,  record  the 
amount  of  paint  or  rolls  of  paper  you 
used.  Before  you  replace  the  switch 
plate,  jot  this  information  down  on  a 
piece  of  tape  and  stick  it  to  the  inside  of 
the  plate. 

M.  Bartash,  Mass. 


A  LIFE  CYCLE  AS      m 
AS  ITS  WASH  CYCLE. 


KitchenAid  has  built  its  first 
washer  and  matching  dryer. 
And  built  them  with  all  the  quality 
and  durability  of  the  famed 
KitchenAid  dishwasher. 

The  washer's  Sure-Scrub 
agitator  flexes  and  circulates  cloth- 
ing for  better  cleaning. 

And  its  reliability  matches  its 
outstanding  cleaning.  The  heavy- 
duty  motor  utilizes  a  direct-drive 
system,  rather  than  a  belt  system 
that  can  wear  out  in  time. 

See  the  new  KitchenAid 
washer.  The  one  made  to  wash  'n 
wear,  'n  wear,  'n  wear. 

KitchenAid 


© 


For  literature  write  KitchenAid.  Dept  C-1L.  PO  Box  3900.  Peoria.  IL  61614 


KITCHENAID 
FOR  THE  WAY  IT'S  MADE. 


BUILDING 


TIPS,  TOOLS^TECHNIQUES 


HANDY  HINTS  FROM  OUR  READERS 


MORE  TORQUE 

Superman,  move  over! 


DRILL  BIT 


SCREWDRIVER 


To  get  more  torque  (turning  power) 
from  an  ordinary  screwdriver,  drill  a 
lA  -inch-diameter  hole  through  the  han- 
dle. Run  the  drill  bit  back  and  forth  a 
few  times  to  rasp  out  the  hole.  Then 


when  you  need  a  little  extra  torque,  in- 
sert the  bit  into  the  handle.  Grasp  the 
handle  so  that  the  end  is  in  the  palm  of 
your  hand  and  the  bit  is  between 
thumb  and  forefinger. 

G.  Gray,  Ohio 


GLUE  AND  FINISH 

Get  a  professional-looking  project. 

Any  glue  that  gets  smeared  over  a 
wood  surface  will  act  as  a  sealant.  This 
will  prevent  wood  stains  from  penetrat- 
ing and  staining  the  wood.  If  you  are 
using  glue  and  plan  to  finish  with  a 
stain,  use  glue  sparingly.  If  running 
glue  continues  to  be  a  problem,  try 
staining  the  individual  parts  before  you 
assemble  your  project.  Be  careful  you 
don't  let  the  stain  run  onto  the  surfaces 
waiting  to  be  glued. 

F.  Ring,  Calif, 
continued 
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UMIG-RANGE 
INVESTMENT. 


Here,  from  KitchenAid,"  is 
all  the  range  you'll  ever  need.  It's 
a  complete  cooking  center  in 
only  30  inches,  packed  with  state- 
of-the-art  technology. 

There's  a  solid-state  micro- 
wave oven  for  speedy  cooking.  A 
giant,  self-cleaning  lower  oven  that 
lets  you  bake,  roast,  and  broil 
to  perfection.  And  a  cooktop  with 
permanently-sealed  elements  for 
remarkably  easy  cleaning.  All 
backed  by  a  warranty  that  attests 
to  famed  KitchenAid  durability. 

Seethe  KitchenAid  eye-level 
range.  The  one  with  cooking  per- 
formance from  here  to  the  future. 

KitchenAid. 


For  literature  write  KitchenAid  Dept  C1T.  PO 


■a.  IL  61614 


_     KITCHENAID 
FOR  THE  WAY  IT'S  MADE. 


BUILDING 


TIPS,  TOOLS  ^TECHNIQUES 


HANDY  HINTS  FROM  OUR  READERS 


NEEDLE-NOSE  GARDENING 

Add  pliers  to  your  garden  tote. 

Discover  the  handiness  of  ordinary 
needle-nose  pliers  used  as  a  gardener's 
tool.  They're  great  for  weeding  and 
thinning  young  plants.  Just  ease  the 
nose  points  into  the  ground  around  a 
weed  and  tighten  up  enough  to  clamp 
the  soil  around  the  roots  firmly.  Twist  a 
bit  before  you  begin  to  pull.  This  causes 
minimum  disturbance  to  the  roots  of 
neighboring  plants  and  it  also  guaran- 
tees that  you  get  enough  of  the  weed's 
root  to  do  the  job.  You  can  now  pull  the 
weed  out  easily.  If  you're  transplanting 
young  plants,  use  the  pliers  to  bore  a 
new  hole.  Then  grasp  the  root  system  of 
the  plant  gently  between  the  points 
and  insert  the  roots  into  the  hole.  Be 
careful  not  to  squeeze  the  pliers  too 
tightly  so  you  won't  bruise  the  stem. 

W.  Brown,  III. 


GRATE  CHEESE  EASILY 

You  don't  need  a  grater! 

Need  grated  cheese  in  a  recipe  or  for 
a  topping?  Freeze  the  cheese  overnight, 
then  let  it  defrost.  You  can  now  simply 
crumble  the  cheese  with  your  hands. 

K.  Dobbs,  Mo. 
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DRILL  LEVELER 

Watch  the  bouncing  bubble. 


When  drilling  into  a  vertical  surface, 
most  people  have  little  trouble  sighting 
and  holding  a  drill  perpendicular  from 
side  to  side.  But  holding  it  perpendicu- 
lar up  and  down,  at  the  same  time,  is 
another  matter.  If  you  can't  drill  a 
straight  hole  for  this  reason,  tape  a 
spirit  level  to  your  drill.  Tape  it  to  the 
top  of  the  drill  or  align  it  with  a  label  or 
a  nameplate  on  the  side.  Now  just 
watch  the  bubble  to  keep  the  drill  level. 
N.  Cavalcante,  N.  Y. 

■  ■■■■■■ 

IMPROVISE  A  VISOR  CLAMP 

Raid  the  laundry  room. 

Snap  a  clothespin  or  two  on  your 
car's  visor  to  hold  toll  tickets,  parking 
lot  stubs,  maps,  coupons,  and  shopping 
lists  at  your  fingertips. 

R.  Fitzgerald,  Mass. 

■  ■■■■■■ 

CORD  CORRALLING 

Eliminate  tangled  cords. 

Do  electrical  cords  running  all  over 
the  place  drive  you  nuts?  They're  a  nui- 
sance in  drawers  where  small  appli- 
ance cords  like  those  for  hair  dryers  or 
soldering  irons  get  tangled  with  other 
cords.  Corral  your  cords  by  tying  an 
elastic  ponytail  band  around  each  one. 
M.  Jansen,  Wis.  H 
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ELIMINATES  THE  ROAR 
WITH  A  WHISPER. 


You'll  never  be  nates  the  messy,  time-consuming 

bothered  by  dish-  chore  of  rinsing  off  your  dishes 

washer  noise  again,  before  loading.  The  KitchenAid 
The 


KitchenAid 
I  Superba 
dish- 
'  washer 
has  a  Whisper 
Quiet  System  so  effec- 
tive that  you  can  talk 
on  the  kitchen  phone  or 
entertain  guests  and 
scarcely  know  that  your 
dishwasher  is  running. 

This  wonderful 
quiet  for  your  kitchen  is 
another  example  of  how 
KitchenAid  engineer- 
ing continues  to  lead 
the  way  in  the  innovative 
technology  that  makes 
the  premium  KitchenAid 
dishwasherthebestin 
the  land. 

Indeed,  at  every 
step  of  the  dishwashing 
process,  the  KitchenAid 
Superba  departs  from 
ordinary  dishwashers  in  extra 
ordinary  ways. 

Right  at  the  start,  it  elimi- 


For  literature  write  KitchenAid,  Depl  C-1D.  P.O.  Box  3900,  Peoria.  IL  61614. 


Triple  Filtration  System  has  a 
hard-food  disposer  which  grinds 
up  food.  So  dishes  go  straight 


from  the  dinner  table  to  the  dish- 
washer without  hand-rinsing. 
And  still  come  out  dazzling  clean. 
Superb  KitchenAid 
performance  is 
matched  by  remarkable 
durability.  A  durability 
which  is  backed  by  an 
extended  warranty 
which  lets  you  buy  with 
total  confidence  in  its 
day-in,  day-out  reliability. 

Indeed,  over  the 
years,  KitchenAid  qual- 
ity workmanship  and 
reliability  have  built  a  rep- 
utation for  KitchenAid 
dishwashers  that 
the  rest  of  the  industry 
can  only  look  upon 
with  awe. 

If  you're  thinking 
of  getting 
a  dishwasher, 
you  owe  it  to 
yourself  to  see 
the  incom- 
parable 
KitchenAid 
Superba. 

KitchenAid® 


FOR  THE  WAY  IT'S 


The  Invisible  Fence 
dog  containment  system. 

It  works  like  nothing 
you've  ever  seen. 

You  can't  see  it.  But  it's  always  at  work,  protecting  your 

dog  without  disturbing  the  beauty  of  your  property.  Invisible 

Fencing  safely  teaches  your  dog  to  stay  where  you  want  him. 

University  tested,  vet  approved.  It  even  costs  less  than 

traditional  fencing!  Try  Invisible  Fencing  for  30  days.  If  you're 

not  completely  satisfied,  we'll  refund  your  purchase.  Guaranteed. 

To  find  out  how  you  can  get  a  free  brochure  call  toll  free 

800-331-1000  ext.  104    |||=  |NV|J|BLE  FENC|NG 

S  1987  Invisible  Fence  Company,  Inc 


REMODELING 
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CABINET 
FACE-LIFTS 

A  NEW  LOOK 

FOR  YOUR 

KITCHEN 


I  ired  of  looking  at  your  out-of-date 
kitchen  cabinets?  Before  blowing  a 
bundle  on  brand-new  ones,  consider 
refacing  the  cabinets  you  already 
have.  You'll  need  to  remove  only  the 
doors,  and  the  expense  should  be 
less  than  half  what  it  would  cost  you 
to  buy  and  install  new  cabinetry. 

With  a  cabinet  face-lift,  you  keep  the 
basic  boxes  but  update  the  facing. 
Kitchen  cabinet  remodelers  carefully 
measure  your  cabinets,  fabricate  new 
facings  in  the  shop,  then  show  up  at 
your  home  and  replace  everything  you 
can  see  when  the  cabinets  are  closed, 
including  hardware. 

YOUR  CABINET  OPTIONS 

Cabinet  remodelers  offer  you  a  num- 
ber of  options  for  custom  designing 
your  kitchen  look: 

•  Style:  Your  range  of  choices  is  just 
about  as  broad  as  it  is  with  new  stock 
kitchen  cabinets,  including  Mediterra- 
nean, colonial,  and  contemporary. 

•  Material:  You  can  have  cabinets  re- 
faced  with  plastic  laminates  or  wood 
veneer,  or  buy  new  hardwood  doors 
(some  come  with  glass  inserts). 

•  Countertops:  For  an  additional 
charge,  most  cabinet  remodelers  will 
also  replace  your  countertops  with  new 
laminate  or  butcher-block  ones. 

•  Fill-in  cabinets:  Full-service  face-lift- 
ing companies  can  custom-make  addi- 
tional cabinets  to  match  the  ones  you 
have.  Even  so,  if  you  want  a  lot  of  new 
units — or  an  entirely  new  layout — it 
probably  makes  more  sense  to  start 
over  with  brand-new  cabinetry. 

THE  VARIOUS  PACKAGES 

Be  sure  the  firm  you  deal  with  is 
clear  about  what  they're  going  to  reface 
and  what  will  be  left  as  it  is.  Most  pack- 
ages include  new  door  and  drawer 
fronts,  but  for  a  truly  new  look,  the 
company  should  also  apply  matching 
laminate  to  end  panels,  rails,  and  stiles. 
Interiors  can  be  resurfaced,  too,  but  you 
can  expect  to  pay  a  hefty  surcharge. 
Depending  on  the  work  backlog,  deliv- 
ery could  take  a  month,  even  though 
installation  is  often  a  one-day  job. 

•  Cost:  Materials,  styling,  and  the 
amount  of  preparatory  work  that  must 
be  done  to  your  cabinets  will  affect  the 
price  of  face-lifting.  In  general,  expect 
to  pay  50  percent  or  less  than  what 
you'd  spend  for  new  cabinets  of  similar 
styling  and  quality.  SB 
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Get  the  flavor 


of  these  leading  brands, 
but  less  tar... 


Comparisons  based  on  king-size  versions  of  product 
shown  and  tar  levels  from  latest  FTC  report. 
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^  Kings78mg""tar,"  0.5"mgliicotine— 100's  Men:  9  mg  "tar,"  0.7  mg  nicotine— 

100's  Reg:  10  mg  "tar,"  0.7  mg  nicotine  av.  per  cigarette,  FTC  Report  Feb.'85. 

Ultra  Lights  Kings:  5  mg  "tar,"  0.5  mg  nicotine-Ultra  Lights  100's:  6  mg  "tar," 

0.6  mg  nicotine-Box  Kings:  8  mg  "tar,"  0.6  mg  nicotine  av.  per  cigarette, 

"  by  FTC  method. 
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SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


A  Mannington  Never-Waxe 

floor  is  beautiful. 

And  designed 

to  stay  that  way. 

There's  no  denying  that  a  Mannington 
Never- Wax  floor  is  beautiful 
to  look  at  when  it's  new. 
And  even  with  time  and  traffic,  it 
keeps  that  beautiful  new  look 
almost  effortlessly. 
Unlike  conventional  no-wax  floors  which 
require  regular  treatment  with  strippers 

and  polishes  to 
hold  their  shine, 
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NO-WAX  vsNEVER-WAX 

|  These  floors/ 1 1 1  Mannington 

1    has  the 


need  the 


put  on. 


shine 
v  built  in 


Mannington  Never- Wax 
is  designed  with  a  unique 
built-in  finish  that  holds  its 
own  shine. 
So  while  it  is  indeed 
beautiful  to  look  at,  the 
real  beauty  of  a  Mannington 
Never- Wax  floor  is  that  it 
stays  that  way. 

Mannington  Never-Wax: 

the  beautiful  floors  with  the"* 

built-in  shine. 


Floors  pictured: 

Mannington  Boca 

Park  Plaza  #30071 

Park  South  #3006 1  -*A^ 

£  Mannington  1987      . — 
P.O.  Box  30,  Salem,  NJ  08079 


NEVER-WAX' 


LUSTRECOir  COLLECTIONS  APRIL  6-MAY 16. 


Remember  your  favorite 
Little  Golden  Book?  It  can  win  you  a 
sweepstakes  prize  you'll  never  forget. 


$100,000  in  prizes. 

Now  the  Little  Golden  Book®  you 
loved  as  a  child  can  make  a  grownup 
dream  come  true. 

Just  enter  the  Billion  Golden® 
Memories  Sweepstakes.  It's  part  of  our 
year-long  celebration  of  the  billionth 
Little  Golden  Book.  And  it's  worth 
$100,000  in  prizes. 

All  you  do  is  send  in  the  name  of 
the  Little  Golden  Book  you  loved 
most  on  an  entry  form  that's  in 
specially  marked  Golden  favorites 
like  The  Poky  Little  Puppy. 

There  are  two  Grand  Prizes. 
~h  is  a  7-day  cruise  to  the  Caribbean 
•       %nily  or  four,  plus  $2,000  in  <  ish. 


Additional  prizes  include  Zenith® 
Home  Video  Entertainment  Centers, 
Zenith  VCR's,  Zenith  DeLightsIM  Color 
TVs.  And  our  Golden  Junior  Classic™ 
Storybooks. 

And,  if  you're  one  of  the  first  7,000 
people  to  tell  us  your  favorite  memory 
of  Little  Golden  Books,  we'll  send  a  $4.95 
special  Golden®  Storybook  for  your  child. 
So  join  the  celebration  soon. 
And  make  a  dream  come  true. 


NO  PURCHASE  NECESSARY  TO  ENTER 

See  complete  rules  on  store  displays  or  in  specially 
marked  Little  Golden  Books.  Ol  to  receive  an  alternate 
entry  form,  send  a  self-addressed  stamped  envelope  by 
1 1/1/87  to:  Billion  Golden  Memories  Celebration  Alter 
nate  Entry  Form.  P.O.  Box  1410,  Wheeling,  IL  60090. 
Residents  of  WA  and  VT  need  not  include  postage. 
Void  where  prohibited  by  law 

Golden!  Golden  &  Design'  Little  Golden  Book' 
and  Golden  Junior  Classic1"  are  trademarks  of 
Western  Publishing  Company.  Iin 
01987  Western  Publishing  Company  Inc. 


Give  your  child  something  Goldeif  § 


PARENTING 


THE  TERRIBLE  TWOS 

HOW  TO  MAKE  THEM  TERRIFIC 


By  John  Rosemond 


Two-year-olds  exasperate 
most  adults.  But  with  a 
few  behavior  management 
strategies,  parents  can 
take  control. 

The  "Terrible  Twos."  Tod- 
dlers scream,  throw  toys, 
and  run  about  while  parents 
yell,  duck,  and  chase  them. 

Actually,  the  "terribles" 
are  not  inevitable.  With 
good  management,  you  can 
make  the  "terribles"  terrific. 

The  stage  usually  arises 
between  the  ages  of  18  and 
36  months.  Although  frus-  ouf 

trating,  it's  an  important 
time:  children  make  tremendous  gains 
in  motor,  language,  intellectual,  and  so- 
cial skills.  They  also  learn  that  parents 
are  authority  figures. 

Whether  the  twos  are  terrible  or  ter- 
rific depends  on  how  well  you  handle 
these  typical  problems: 

Tantrums 

The  blocks  won't  stack.  The  food  falls 
off  the  spoon.  It's  tantrum  time. 

Tantrums  are  difficult  to  ignore  and 
two-year-olds  don't  respond  to  reason. 
Spanking  only  makes  things  worse.  So 
what  can  you  do? 

Give  the  child  a  "tantrum  place" — a 
special  area  for  throwing  tantrums.  It 
can  be  an  upholstered  chair  or  any  oth- 
er safe,  private  place  in  the  house. 

In  a  quiet  moment,  tell  your  child 
about  the  tantrum  place:  "Amy,  when 
you  want  to  throw  a  tantrum,  sit  here 
and  scream.  No  one  will  bother  you." 

When  tantrums  occur,  simply  say, 
"Let's  go  to  your  tantrum  chair  before 
the  tantrum's  all  over."  Take  her  to  the 
chair  and  leave.  After  a  few  times, 
she'll  find  that  the  thrill  is  gone. 

The  "I  wonts" 

You've  told  Mike  to  turn  off  the  tele- 
vision when  company  comes.  As  the 


Parents:  If  you  feel  like  tearing 
your  hair,  don't  despair!  Here's  help. 


guests  arrive,  you  ask  him  to  move  to 
the  playroom.  "No!  I  won't!"  he 
screams.  Your  guests  raise  their  eye- 
brows. You'd  like  to  melt  into  the  floor. 

However  maddening,  the  "I  won'ts" 
express  a  child's  need  to  establish  iden- 
tity and  independence.  When  a  two- 
year-old  won't  obey,  you  can  assert 
authority  by  giving  the  child  both  ver- 
bal and  physical  directions. 

For  example,  if  Mike  won't  budge 
from  the  television  set,  gently  move 
him  away.  Then  repeat  your  request 
and  give  him  something  to  do:  "Please 
move  from  the  television.  Sit  here  and 
I'll  get  you  a  toy." 

Getting  into  everything 

Erin  amuses  herself  with  kitchen 
treasures:  pots  that  shine,  spoons  that 
bang,  and  cans  that  roll.  But  she  also 
loves  the  kitchen  cleanser,  and  tries  to 
taste  it  when  you're  not  around. 

The  easiest  way  to  manage  exploring 
is  to  put  harmful  and  costly  items  out  of 
your  child's  grasp.  By  childproofing 
your  home,  the  boundary  between 
items  the  child  can  and  can't  touch  is 
defined  by  the  child's  reach. 

If  your  child  enters  forbidden  territo- 
ry anyway,  don't  say  "don't."  It  sounds 
simple  to  adults,  but  because  "don't" 


refers  to  the  opposite  of 
what's  happening,  the  word 
usually  confuses  two-year- 
olds.  When  you  say,  "Don't 
climb  on  the  table,"  they're 
likely  to  climb  on  the  table, 
because  those  are  the  words 
they  understand. 

Instead,  tell  children  what 
they  should  do:  "Get  down 
from  the  table."  This  posi- 
tive approach  will  make  life 
far  more  pleasant. 

Aggression 

Two  twos  can  add  up  to 
trouble.  When  twos  fight,  no 
holds  are  barred,  not  even 
those  applied  with  teeth. 

Respond  to  conflict  between  two- 
year-olds  by  comforting  both  the  ag- 
gressor and  the  victim.  Each  needs 
reassurance  that  the  world  is  still  safe. 
Then  get  involved  in  their  play,  show- 
ing them  how  to  have  fun  without  bat- 
tles. Be  a  mediator,  but  don't  pin  blame 
for  conflict  on  either  child. 

The  bedtime  blues 

Bedtime  can  be  bedlam.  Two-year- 
olds  refuse  to  go  to  bed,  won't  let  you 
leave,  and  scream  when  you  do. 

Overcome  resistance  with  a  poster  of 
the  steps  in  getting  ready  for  bed.  Cut 
out  pictures  of  children  at  bath-time, 
story-time,  and  bedtime.  Arrange  them 
in  order  on  a  poster.  Explain  it  by  say- 
ing, "This  is  how  kids  go  to  bed." 

At  bedtime,  refer  to  the  pictures. 
When  you  get  to  the  last  one  (a  sleeping 
child),  say,  "Now  it's  time  for  parents  to 
leave  so  children  can  sleep."  Then  go. 

If  your  child  screams  when  you 
leave,  take  turns  checking-in  every  10 
minutes.  Walk  casually  into  the  room, 
provide  reassurance  and  a  kiss,  and 
walk  casually  out.  As  your  child  starts 
to  settle  down,  you  can  extend  the  time 
between  checks.  After  a  few  nights, 
bedtime  will  begin  losing  the  blues.  S3 
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After  cleaning  half    i         After  cleaning 
of  a  grape  juice  stain  I     the  other  half  with 
with  the  Leading      $£   Resolve M  Liquid 
Carpet  Cleaner,  Carpet  Cleaner. 


Mr.  Dealer:  This  coupon  will  be  redeemed  by  the  d-CON  Company  lor  its  face  value  plus  8C 
handling  provided  you  have  complied  with  the  terms  ol  the  oiler  Invoices  showing  your 
purchases  ol  sufficient  stocks  ol  Resolve'Carpet  Cleaner  to  cover  all  coupons  submitted 
lor  redemption  must  be  shown  upon  request  This  coupon  is  valid  only  toward  purchase 
of  product  specified  Any  other  use  constitutes  fraud.  Coupon  is  void  where  taxed, 
restricted,  or  prohibited  by  law.  Cash  value  1/20  of  H.  Coupons  may  not  be  transferred 
or  assigned  to  a  third  party.  Mail  all  coupons  to  the  d-CON  Company.  P  0.  Box  1759. 
Clinton.  Iowa  52734  Customers  must  pay  sales  tax.  Limit  one  coupon  per  purchase. 


Resolve  Carpet  Cleaners. 
They  really  work.  J 


PETS 


PET- 
RESCUE 
STICKERS 

PLAN  AHEAD  TO 
AVOID  A  TRAGEDY 

If  fire  strikes  your  house,  a 
few  precautions  can  make  the 
life-and-death  difference  for 
your  family  dog  or  cat. 


PET  RESCUE  STICKERS 

Pet-rescue  stickers  affixed  to  doors 
and  windows  around  your  home  can 
alert  rescuers  that  you  have  pets  inside. 
Order  stickers  from  one  of  the  three 
agencies  below,  or  make  your  own. 

•  American  Society  for  the  Preven- 
tion of  Cruelty  to  Animals,  Humane 
Education  Dept,  441  E.  92nd  St., 
Dept.  BHG,  New  York,  NY  10128. 
(Send  50  cents  for  each  sticker  you 
want  and  enclose  a  stamped,  self-ad- 
dressed envelope.) 

•  Citizens  for  Animal  Protection, 
11935  Katy  Freeway,  Dept.  BHG, 
Houston,  TX  77079.  (Send  $1  per  stick- 
er and  enclose  a  stamped,  self-ad- 
dressed envelope.) 

•  Creations  by  Charlsey,  Box  2570, 
Richmond  Rd.,  Dept.  BHG,  Lexing- 
ton, KY 40511.  (Enclose  $3.50  for  three 
stickers,  postpaid.)  ffl 
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PETS 


PET 

SURVIVAL 

TIPS 

CRITICAL  STEPS  FOR 
FAMILIES  AND  PETS 


A  dog  or  cat  usually  will 
attempt  to  flee  a  burning 
or  smoke-filled  building 
through  the  nearest  exit. 
But  you  can  help  make 
your  pet's  escape  easier. 


BEING  PREPARED 

1.  Include  your  pets  when  you 
hold  periodic  fire  drills.  Safety  ex- 
perts recommend  that  families  plan 
two  escape  routes  from  each  room  of 
their  homes.  You  should  take  any  steps 
necessary  to  provide  easy  access  to 
those  routes. 

2.  Install  smoke  detectors.  Then,  if 
a  fire  starts,  you'll  know  it  in  time  to 
get  your  family  and  your  pets  out  of  the 
house  safely.  Don't  rely  on  your  dog  or 
cat  to  alert  you.  By  the  time  your  pet 
senses  the  danger  and  gets  your  atten- 
tion, it  may  be  too  late. 

3.  Be  familiar  with  your  pets'  hid- 
ing and  sleeping  spots.  That  way, 
you'll  know  where  to  look  for  them  dur- 
ing an  emergency.  Don't  let  your  cat 
nestle  in  hard-to-reach  places  like  clos- 
ets or  attics.  If  you  always  know  wheth- 
er your  pet  is  indoors  or  out,  you'll 
avoid  wasting  time  searching  for  an  an- 
imal that's  already  left  the  house. 

4.  Obedience  train  your  dog.  If  it's 
accustomed  to  obeying  your  com- 
mands, your  dog  will  be  easier  to  han- 
dle during  an  emergency. 

AN  OUNCE  OF  PREVENTION 

Most  house  fires  start  between  8  p.m. 
and  8  a.m. — times  when  someone  nor- 
mally is  at  home.  Animals  left  alone 


TRY  NEW 
OCEAN  FISH  FLAVOR. 


Ocean  Fish 


Original  Blend 

Cfhh.mc«&m«J<ll™re 


^>Cat  iow 
Chow 


100%  nulriUonally  complete  cat  food 


tlonnllvcomplctccal  lood 


Tl 


FINALLY  ANOTHER  CAT  CHOW  AS  GOOD  AS  THE  ORIGINAL 

Now,  Cat  Chow®  Brand  Cat  Food  has  a  new  Ocean  Fish  flavor. 
And  that's  great  news.  You  can  offer  the  variety  of  a  delicious  fish 
taste,  and  still  have  total  confidence  that    ,-__,      .&v. 


needs,  to  live  a  healthier,  happier  life. 


longer,  healthier  lives 


«  C  Ralston  Purina  Company.  1987 


are  vulnerable.  If  you're  away  when 
fire  strikes,  you'll  be  relying  on  others 
to  look  out  for  your  pet.  Tell  neighbors 
how  many  pets  you  have  and  where 
they're  likely  to  be  when  you're  gone. 

If  your  pet  has  the  run  of  the  house 
while  you're  away  all  day,  take  a  few 
added  precautions: 

•  Keep  lamps  and  appliances  with 
easy-to-reach  cords  unplugged.  Cats 
can  knock  over  lamps  and  such;  pup- 
pies chew  anything.  An  electrical  fire 
could  result. 

•  Be  sure  wood  stoves  and  space  heat- 
ers have  cooled  down  before  you  leave 


the  house.  A  pet  can  jolt  stoves  and 
heaters,  sending  sparks  flying. 
•  Store  all  flammable  materials  out  of 
your  pet's  reach,  preferably  somewhere 
outside  the  house. 

AFTER  A  FIRE  STRIKES 

Don't  assume  that  your  pet  has  es- 
caped unscathed  just  because  it  looks 
OK.  Smoke  can  damage  the  lungs  of  a 
dog  or  cat  in  minutes,  and  sparks  can 
cause  painful  burns  that'll  stay  hidden 
under  fur.  As  soon  as  possible,  take 
your  pet  to  a  veterinarian.  M 

— Vickie  Webster 
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There  is  a  difference  in 
custom-built  cabinetry.  And 
Wood-Mode  makes  it. 

Offering  an  unlimited  range 
of  design  possibilities  in  the 
finest  custom-built  tradition. 

Design  Group  42 — for  Ameri- 
can traditional  styling  and  con- 
struction. Design  Group  84 — 
for  the  exciting,  new 
European  designs. 

Each  and  every  one  a  very 
personal  reflection  of  your 
tastes  and  lifestyle.  All  quality 
constructed  to  earn  your 
confidence. 

Over  40  years  of  reliability 
and  leadership  have  made  us 
America's  best  selling  line  of 
custom-built  cabinetry. 


Discover  the  difference  for  yourself  Our  newest  catalogue  features  100  pages  of 
fact  filled  information  and  beautiful  color  photos  To  receive  yours,  send  S5  and 
this  coupon  to  Wood-Mode,  Dept.  9.  Kreamcr.  PA  17833 


Name 


Address 


City 


State 


Zip 


Fine  Custom  Cabinetry 


,,., 


BUILDING 

FINE  TOOLS 
BY  MAIL 


Woodworking  catalogs  are  a  won- 
derful compendium  of  specialty  tools 
and  supplies.  We've  listed  some  of 
the  best  sources  here,  highlighting 
their  specialties. 

Craftsman  Wood  Service  Co. 

1735  W.  Cortland  Ct. 
Addison,  XL  60101 
312/629-3100 
Catalog  price:  free 

Thin  stock  for  inlays  and  overlays. 
Rare  woods  from  all  over  the  world. 

The  Fine  Tool  Shops 

P.O.  Box  1262 
20  Backus  Ave. 
Danbury,  CT  06813 
203/797-0772 
Catalog  price:  free 

Carving  knives,  joiner's  mallets,  cabi- 
net scrapers,  and  hand  planes. 

Garrett  Wade  Company 

161  Avenue  of  the  Americas 
New  York,  NY  10013 
800/221-2942 
Catalog  price:  $4 

Top-of-the-line  tools.  Catalog  advises 
how  to  use  the  tools  it  sells. 

The  Japan  Woodworker  Catalog 

1731  Clement  Ave. 
Alameda,  CA  94501 
415/521-1810 
Catalog  price:  $1.50 

Hand  tools  from  Japanese  master 
craftsmen.  High-quality  saws  and  wood 
carving  knives.  Moderately  priced. 

Woodcraft 

41  Atlantic  Ave. 
P.O.  Box  4000 
Woburn,  MA  01888 
617/935-5860 
Catalog  price:  free 

Good  line  of  general  woodworking 
tools  for  the  home  craftsperson.  rM 
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A  simple  explanation  of 
our  Home  Marketing  System. 


To  simplify  the  process  of  selling  your  home,  we  developed  a 
system.  The  Better  Homes  and  Gardens*  Home  Marketing  System. 

It  brings  together  all  the  elements  that  make  your  home  stand 
out  from  others  on  the  market.  It  can  attract  more  prospective 
buyers.  And  help  you  get  the  best  possible  price  in  the  shortest 
possible  time. 

Put  our  Home  Marketing  System  to  work  for  you.  Contact 
your  local  Better  Homes  and  Gardens  member  firm,  or  call  1-800- 
247-5050.  (In  Iowa,  call  1-800-532-1430.) 


SOLD 


#i  Better 

■    i^M  Linn 


Homes, 

A  land  Gardens'- 


The  better  way  to  sell  your  home 


t=> 


C  1987  Meredith  Corporation.  Each  firm  independently  owned  and  operated. 
Availability  of  services  may  vary. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


V 


Kings  &  100's  Soil   10  mg  "tar,"  0  7  mg  nicotine 
av  per  cigarette,  FTC  Report  Feb '8b    100's  Box 
11  mg  "tar,"0  8mg  nicotine  av  per 
cigarette  by  FTC  method 


I    •* 


| 
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"Because  ifs  gentle 
and  predictable." 


JVlore  and  more  families  are  choosing  gentle,  predict- 
able Feen-a-mint  Pills,  and  Feen-a-mint  Gum,  for  relief 
of  constipation.  Gum  slowly  releases  its  mild  stimulant 
as  you  chew,  so  it  goes  into  your  system  gradually.  And 
for  extra  gentleness,  Pills  combine  our  effective  stimu- 
lant with  the  softening  agent  doctors  recommend  most. 


"And  good  for  the 
whole  family,  too." 


Use  as  directed. 


HEALTH 


i 


HEALTH  UPDATE 


Dryness  in  the  eyes,  mouth,  nose, 
throat,  and  skin  are  among  the 
early  symptoms  of  a  little  recog- 
nized but  surprisingly  common  disor- 
der. Sjogren's  (pronounced  Show- 
gren's)  Syndrome  is  estimated  to  affect 
two  to  four  million  Americans,  women 
nine  times  as  often  as  men.  The  syn- 
drome is  thought  to  be  a  malfunction  of 
the  immune  system. 

Rarely,  people  with  Sjogren's  Syn- 
drome also  may  develop  strokes,  prob- 
lems with  memory  and  concentration, 
and  dementia,  according  to  Dr.  Elaine 
Alexander  and  her  colleagues  at  the 
Johns  Hopkins  medical  institutions  in 
Baltimore,  Maryland. 

Most  sufferers  can  lead  a  relatively 


By  Lynne  Lamberg 
THE  DRYNESS  SYNDROME 

Sjogren's  Syndrome  affects  millions. 


te 


Dry  eyes  could  be  a  warning  sign. 

normal  life  using  eye  drops  and  special 
lubricants  for  their  eyes  and  mouth, 
notes  Sjogren's  researcher  Dr.  Norman 
Talel  of  the  University  of  Texas  Health 


Science  Center.  Those  sufferers  who  ex- 
perience severe  symptoms  may  need 
treatment  with  powerful  immunosup- 
pressive drugs. 

Studies  show  similarities  between 
the  effects  of  Sjogren's  Syndrome  and 
multiple  sclerosis,  although  there  is  no 
clear  link  between  the  two  diseases. 
The  Hopkins  researchers  suggest  that 
patients  thought  to  have  multiple  scle- 
rosis be  tested  for  Sjogren's  Syndrome. 

For  more  information,  including  the 
location  of  local  help  groups,  write  the 
Sjogren's  Syndrome  Foundation,  BHG, 
29  Gateway  Drive,  Great  Neck,  NY 
11021.  Enclose  a  large  (No.  10)  self-ad- 
dressed envelope  and  39  cents  postage. 

continued 
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hearing  help  for 

Nerve  Deafness 


If  you  hear,  but  don't  always 
understand  the  words,  Miracle-Ear 
may  be  your  answer. 

Miracle-Ear  can  help  many  people  overcome 
problems  like  hearing  only  parts  of  words  .  .  . 
straining  to  hear  .  .  .  asking  others  to  repeat 
...  or  becoming  confused  when  spoken  to. 
These  are  classic  symptoms  of  nerve 
deafness. 

If  you've  been  told  a  hearing 
aid  won't  help,  now  there's 
Miracle-Ear.9 

Miracle-Ear  canal  aid  is  a  comfortable 
"custom-fit"  hearing  instrument  designed  to 
help  nerve  deafness.  Notice  how  small  it  is 
compared  to  other  hearing  aids  you  may 
have  seen;  it  is  so  small,  almost 
unnoticeable. 


Find  out  if  Miracle-Ear    is 
right  for  you. 

Of  course,  not  everyone  can  be  helped  with 
a  hearing  aid,  but  many  can.  To  learn  more 
about  Miracle-Ear,  complete  the  postage  paid 
card  and  mail  today!  Or  call  our  toll  free 
number  1-800-245-HEAR. 


/?%  Miracle-Ear 


® 


7731  Country  Club  Drive,  Golden  Valley,  MN  55427 

©1986,  Dahlberg,  Inc.  Miracle-Ear  is  a  registered  trademark  of  Dahlberg,  Inc.,  The  Miracle-Ear  symbol  is  a  trademark  of  Dahlberg,  Inc. 
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NOW  YOU  CAN  BE  SUMMER.YET 
STRONG  ENOUGH  TO  STANDTHE  TESTOFTIME. 


INTRODUCING  FIBRE  TRIM  WITH  CALCIUM 

Chances  are,  if  you're  on  a  diet,  the  first  things  to 
go  are  high-calorie  foods  like  cheese,  milk  and  inch- 
adding  ice  cream.  The  very  same  foods  that  are  rich 
in  bone-building  calcium. 

But  now,  with  help  from  new  Fibre  Trim  with 
Calcium,  you  don't  have  to  sacrifice  strong  bones 
for  the  sake  of  a  slender  body. 


MAKE  EXTRA  WEIGHT  A  THING  OF  THE  PAST 


Like  regular  Fibre  Trim, 
Europe's  number  one  slim- 
ming aid,  Fibre  Trim  with 
Calcium  works  safely,  gradu- 
ally and  sensibly. 

Taken  before  meals,  its 
unique  blend  of  grain  and 
citrus  fiber  acts  naturally  to 
make  you  feel  comfortably  full. 
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NEW  FIBRE  TRIM 


So  you  can  eat  less,  lose  weight  gradually  and 
keep  it  off.  Without  drugs,  or  drug  side  effects. 

CUT  CALORIES,  NOT  CALCIUM 

Dieting  is  never  easy.  But  when  you're  not 
plagued  by  hunger  pangs,  you  can  stick  with  it. 
Take  Fibre  Trim  with  Calcium,  eat  a  little  less, 
move  around  more,  and  banish  thos 
extra  pounds  inch-by-unwanted-inch 
You'll  have  the  added  satisfactio 
of  knowing  you're  losing  weight 
without  losing  calcium. 

One  day's  supply  of  Fibre  Trim 
with  Calcium  gives  you  600  mgs- 
a  healthy  contribution  to  your  daily 
calcium  needs. 

With  a  little  help  from  Fibre  Trim 
with  Calcium,  you  can  make  extra 
weight  a  thing  of  the  past.  And  still 
build  a  body  that  could  make  histor 

WITH  CALCIUM 
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PASS  THE  BRUSSELS  SPROUTS,  PLEASE 

ir's  sweetness 


A  sweet  tooth  can 
undo  the  heart- 
healthy  benefits 
you  gain  by  eating  less 
fat,  more  fiber,  and 
less  salt,  says  Dr.  Shel- 
don Reiser.  Dr.  Reiser 
is  a  research  scientist 
at  the  United  States 
Department  of  Agri- 
culture's Human  Nu- 
trition Research  Cen- 
ter in  Beltsville,  Maryland.  High  sugar 
consumption  is  also  linked  to  elevated 
blood  levels  of  triglycerides,  a  condition 
that  some  scientists  think  leads  to 
heart  disease. 

By  contrast,  eating  more  complex 
carbohydrates — found  in  vegetables 
and  whole  grains — can  help  keep  levels 
of  blood  cholesterol  down  and  thus  re- 
duce your  risk  of  developing  heart  dis- 
ease, Dr.  Reiser's  research  shows. 


Looking  for 
a  healthful 
snack?  One 
researcher 
suggests  brus- 
sels  sprouts. 
Honest! 


Under  his  direction, 
50  adults  followed  a 
nutritionally  sound 
diet  lower  in  fat  and 
higher  in  fiber  than 
the  typical  American 
diet.  For  13  weeks,  35 
percent  of  their  diet 
consisted  of  complex 
carbohydrates  and  15 
percent  of  simple  sug- 
ars, such  as  those 
found  in  candy  and  other  processed 
sweets.  For  the  next  13  weeks,  the  car- 
bohydrate ratio  was  reversed.  Simple 
sugars  made  cholesterol  levels  rise. 

So  what's  the  ultimate  snack?  "My 
personal  favorite  is  brussels  sprouts," 
Dr.  Reiser  states.  They  contain  com- 
plex carbohydrates  and  fiber,  along 
with  beta-carotene  and  other  sub- 
stances thought  to  protect  against  bow- 
el cancer,  he  explains. 


LAST  GASP  FOR 
TOOTH  DECAY? 

Research  showing  promise 

Tooth  decay  may  be 
a  problem   of  the 
past  within  a  few 
years.  A  researcher  at 
Forsyth  University 
in  Boston  is  developing  an 
anticavity  bacteria  that  could  provide 
lifetime  immunity  from  cavities. 

Dr.  Jeffery  Hillman  is  working  with 
a  mutated  version  of  the  bacteria 
thought  to  cause  decay.  When  applied 
to  the  teeth  once,  the  harmless  mutat- 
ed bateria  should  crowd  out  the  cavity- 
causing  strain.  He  has  successfully 
tested  the  bacteria  on  laboratory  rats 
and  human  adult  volunteers. 

A  spokesman  for  the  American  Den- 
tal Association  notes  that  the  system  is 
still  very  much  in  the  experimental 
stage.  Approval  for  general  use  is  sever- 
al years  down  the  road.  M 
—With  Richard  T.  Oliver,  DDS 


Natural  skin  formulas  including . . . 

rVltamin  E,  Cocoa  Butter,  Aloe  Vera,  Lanolin— in  a  28  oz.  size. 


HEALTH 


COSMETIC  SURGERY  TODAY 

THE  PROMISES,  THE  PROCESSES,  THE  PRICES,  AND  THE  PROBLEMS 


By  Nick  Gallo 


In  a  just  a  few  hours,  a  plas- 
tic surgeon  can  change  your 
looks — and  that  may  change 
your  life.  But  before  you  decide 
on  cosmetic  surgery,  consider  its 
costs,  risks,  and  side  effects. 

Part  of  the  mainstream 

When  Marilyn  Shuler  turned  60 
last  year,  she  decided  to  give  her- 
self a  present.  A  bouquet  of  flowers 
wasn't  what  she  had  in  mind. 

"I  looked  in  the  mirror  and  saw 
a  saggy,  tired  old  face,"  says  the 
Seattle-area  businesswoman.  She 
opted  for  a  face-lift.  "It  was  the  nic- 
est gift  I  could  have  given  myself," 
she  says.  Compliments  from  old 
friends  told  her  she'd  made  the 
right  choice. 

If  you've  been  toying  with  the 
idea  of  a  "new  you,"  you're  not 
alone.  In  1985,  500,000  Americans  had 
facial  plastic  surgery,  according  to  a 
study  for  the  American  Academy  of  Fa- 
cial Plastic  and  Reconstructive  Surgery 
(AAFPRS).  The  American  Society  of 
Plastic  and  Reconstructive  Surgeons 
(ASPRS)  says  the  practice  has  grown  60 
percent  in  the  past  five  years. 

Once  limited  to  the  rich  and  famous, 
cosmetic  surgery  is  now  part  of  the 
mainstream.  "We're  seeing  older  peo- 
ple, office  workers,  schoolteachers — 
people  who  are  hardly  affluent,"  says 
Dr.  Bernard  Kaye,  clinical  professor  of 
plastic  surgery  at  the  University  of 
Florida  at  Jacksonville.  Cosmetic  sur- 
gery is  no  longer  limited  to  women,  ei- 
ther: some  15  to  20  percent  of  today's 
patients  are  men,  the  ASPRS  says. 
Some  men  cite  career  advancement  as 
a  reason  for  cosmetic  surgery,  but  oth- 
ers have  the  same  motive  as  women: 
personal  satisfaction. 

Problems  and  pitfalls 

However,  cosmetic  surgery  isn't  a 
trivial  matter.  Like  any  surgery,  it  has 
risks  you  should  consider. 


k)        t%Jt[ 


PICKING  A  SURGEON 


Many  physicians  advertise,  but  Dr. 
Mark  Gorney,  past  president  of 
ASPRS,  says  ads  create  a  "carnival 
spirit."  If  you  choose  a  surgeon  be- 
cause of  an  ad,  you  may  regret  it  later. 

•  Question  several  surgeons.  Where 
will  the  surgery  be  done?  Does  the 
surgeon  have  privileges  to  conduct 
the  procedure  in  a  hospital? 

•  Check  the  physician's  credentials. 
Any  doctor  can  hang  a  shingle  read- 
ing, "Plastic  Surgery."  Ask  your  library 
for  the  Directory  of  Medical  Special- 
ists (board-certified  doctors). 

•  Find  local  board-certified  plastic 
surgeons  from  the  ASPRS  toll-free 
number  (800-635-0635;  in  Illinois, 
312-856-1834).  The  AAFPRS  can 
supply  the  names  of  board-certified 
facial  plastic  surgeons  at  its  toll-free 
number  (in  the  U.S.:  800-332-FACE; 
in  Canada:  800-523-FACE). 

•  "Before"  and  "after"  pictures  can 
be  misleading.  Each  person  is  differ- 
ent: weight,  bone  structure,  and  skin 
color  can  all  affect  results. 


Your  greatest  risk  could  be  ma- 
jor disappointment.  If  you  expect  a 
new  appearance  to  resolve  person- 
al problems,  you're  apt  to  be  frus- 
trated— and  a  lot  poorer. 

Complications  following  surgery 
are  another  risk,  but  serious  prob- 
lems are  rare.  Cosmetic  surgery  is 
generally  safe,  for  two  reasons. 
First,  doctors  rule  out  those  with 
such  chronic  problems  as  asthma. 
Second,  surgeons  work  on  the  face 
and  upper  body,  where  a  rich  blood 
supply  promotes  quick  healing. 

Finally,  there  is  the  risk  to  your 
checkbook.  Cosmetic  surgery  isn't 
cheap  and  usually  isn't  covered  by 
health  insurance  unless  it's  need- 
ed to  improve  or  maintain  your 
health.  Surgery  may  qualify  as  a 
deduction  on  your  income  tax  re- 
turn if  your  total  medical  expenses 
exceed  7.5  percent  of  gross  income. 

Still,  you  might  benefit  from  a  new 
look.  Many  patients  report  dramatic 
changes    from    their    improved    self- 
image  and  increased  self-confidence. 
Here's  a  guide  to  typical  procedures: 

Face-lift 

(Rhytidectomy) 
Typical  cost:  $l,500-$8,000 

Surgeons  remove  excess  skin  from 
the  face  and  neck  with  an  incision  in- 
side the  hairline  that  starts  at  the  tem- 
ples, continues  along  the  crease  in  front 
of  your  ear,  and  extends  into  the  neck 
hairline.  Doctors  tighten  underlying 
muscles  and  connective  tissue  for  more 
natural-looking,  longer-lasting  results. 

Risk  factors:  About  5  percent  of 
face-lift  patients  get  hematomas — 
black-and-blue  marks  where  blood 
gathers  under  the  skin — that  require 
more  surgery.  Nerve  damage  is  less 
likely  than  hematomas.  If  too  much 
skin  is  removed,  you  may  appear  to  be 
"caught  in  a  wind  tunnel,"  with  flared 
nostrils  and  a  tight  look. 

continued 
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Ever  Wish 
You  Had 

A  Doctor  Who 

Specialized 
FInYou? 


MEET  THE  FAMILY 
PRACTICE  SPECIALIST. 

Family  Practice  is  the  spe- 
cialty of  overall  health  care 
for  the  whole  person.  Family 
Physicians  specialize  in  the 
basic  medical  needs  of  each 
family  member  —  from  new- 
born to  grandparent.  And  that 
includes  you. 

HOW  CAN  THIS  BE  DONE? 

Family  Physicians  can  pro- 
vide complete  care  for  each 
individual,  of  either  sex  —  at 
any  age,  because  they  take 
three  years  of  specialty  training 
after  earning  their  medical 
degrees.  Beyond  that,  Board 
Certification  in  Family  Practice 
involves  much  more  than  pass- 
ing an  initial  examination.  It  is 
an  ongoing  education  process 
requiring  recertification  every 
six  years.  This  keeps  Board  Cer- 
tified Family  Physicians  up  to 
date  in  medical  care  for  adults 
and  children  of  all  ages;  spe- 


cial women's  health  care, 
including  pregnancy  and 
childbirth;  mental  health  and 
other  major  medical  areas. 

That's  why  today's  Family 
Practice  specialist  can  take  care 
of  85%  or  more  of  all  the  medi- 
cal needs  you  or  your  family  are 
likely  to  have.  And  like  the 
family  doctor  of  old,  this  physi- 
cian knows  each  of  you  as  an 
individual,  understanding  the 
facts  of  your  family  life  that 
have  a  bearing  on  health  care. 

WHAT  COULD  BE 
BETTER? 

Staying  healthy  is  even  bet- 
ter than  the  best  medical  treat- 
ment. So  your  Family  Physician 
works  with  you  when  you're 
well  to  help  you  stay  that  way. 

If  you  do  become  ill,  treat- 
ment costs  are  carefully  con- 
sidered. For  example,  while 
Family  Physicians  maintain 
an  active  hospital  practice, 
they  actually  have  a  lower 


rate  of  hospital  admissions 
than  other  specialists.  You  are 
hospitalized  only  when  it  is 
essential  to  proper  manage- 
ment of  your  care.  Your  Family 
Doctor's  prudent  use  of  health 
care  services  can  mean  impor- 
tant savings  for  you. 

THERE'S  EVEN  MORE 
FOR  YOU. 

Send  in  the  coupon  below 
to  get  more  facts  about  Family 
Practice.  You  will  also  receive  a 
list  of  Family  Physicians  near 


you,  including  basic  professional 
information  about  each  doctor. 

If  you  prefer,  you  can  look  in 
the  Yellow  Pages  under  FAMILY 
PRACTICE,  or  call  your  county 
medical  society  for  a  referral. 

It's  just  that  easy  to  find  a 
doctor  who  specializes  in  you. 


This  message  sponsored  by 

The  American  Board  of  Family  Practice 

and  The  American  Academy 

of  Family  Physicians 


I  Please  send  me  more  information  abotit  today's  Family  Doctor  and  a  list 
I  of  Familv  Practice  Physicians  in  my  area. 


Name. 


Address. 
City 

Zip 


State. 


.Additional  zip  code  area(s)  where  physician 


office  locations  would  be  convenient  for  you.. 


Mail  to:  American  Academy  of  Family  Physicians 
P.O.  Box  S308  Kansas  City,  MO  64131-0308 


UPSET 
STOMACH 

DIARRHEA 


STOMACH 
DIARRHEA 
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COSMETIC  SURGERY  TODAY 


continued 

Face-lifts  last  10  years  at  best,  but 
can  be  repeated.  "No  one  can  stop  the 
clock,"  says  Kaye.  "It's  like  cutting  a 
lawn  or  painting  a  house:  renewal  is 
necessary." 

Fat  suction 

(Liposuction) 
Typical  cost:  $750-$4,000 

The  surgeon  makes  a  small  incision, 
inserts  a  hollow  tube  attached  to  a  plas- 
tic suction  device,  and  vacuums  out 
varying  amounts  of  fat.  Liposuction 
leaves  only  a  small  scar,  often  hidden 
in  a  natural  skin  fold. 

The  best  patient  is  near  ideal  weight, 
with  fat  deposits  that  don't  respond  to 
typical  weight  loss  methods.  Used  for 
such  areas  as  thigh  "saddlebags,"  the 
process  doesn't  treat  obesity.  Because 
skin  shrinks  to  fit  the  newly  contoured 
area,  patients  with  young,  elastic  skin 
fare  better.  Loose  folds  can  be  removed 
surgically  later,  but  scars  will  result. 

Risk  factors:  Temporary  numbness, 
swelling,  and  burning  sensations  may 


Carefully 
evaluate  the 
risks,  costs,  and 
benefits  before 
any  cosmetic 
surgery. 


last  for  months.  Liposuction  can  also 
produce  a  rippled  effect  on  the  skin 
that  makes  existing  "cellulite"  dim- 
pling look  worse. 

Some  experts  say  that  the  proce- 
dure's popularity  has  prompted  un- 
qualified physicians  to  attempt  it. 
When  it's  not  properly  performed,  seri- 
ous complications  may  occur:  infection, 
inflammation,  muscle  and  nerve  dam- 
age, excessive  blood  and  fluid  loss,  and 
even  death. 


Eyelid  surgery 

(Blepharoplasty) 
Typical  cost:  $600  $4,000 

Age,  heredity,  allergies,  and  sun  ex- 
posure can  exaggerate  droopy  eyelids 
and  pouches.  Eyelid  surgery  removes 
fat  and  excess  skin  through  tiny  cuts  in 
the  crease  of  the  upper  eyelid  and  just 
below  the  lower  eyelash.  Face-lifts  and 
eyebrow-lifts  may  include  this  process. 
Risk  factors:  Patients  may  have  swol- 
len, bruised  eyes  for  several  weeks.  If 
too  much  eyelid  is  removed,  you  may 
get  a  startled-doe  look. 

Nose  surgery 

(Rhinoplasty) 
Typical  cost:  $1,000  $6,000 

If  your  nose  is  too  wide,  has  a  long 
tip,  or  a  hump  on  top,  a  "nose  job"  may 
help.  More  than  200,000  such  proce- 
dures were  performed  in  1985,  making 
it  America's  most  popular  cosmetic  sur- 
gery, the  AAFPRS  says.  Surgeons  cut 
just  inside  the  nostril  rims,  remove  ex- 
cess cartilage  and  bone,  and  reshape 
the  rest. 
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The  current  trend  in  surgery  is  to 
create  noses  that  are  individually  tai- 
lored. "Twenty  years  ago  the  best  nose 
was  a  cutesy,  turned-up  nose,"  says  Dr. 
Jack  Sheen,  associate  clinical  professor 
of  plastic  surgery  at  UCLA.  "Today,  it's 
a  nose  no  one  can  tell  was  operated  on." 

Risk  factors:  During  the  first  week 
of  recovery,  patients  wear  a  small 
splint.  Swelling  and  bruising  are  typi- 
cal. If  considered  medically  necessary 
(to  improve  breathing,  for  instance), 
nose  surgery  is  covered  by  insurance. 
Chin  surgery  (mentoplasty)  may  ac- 
company it  to  improve  your  profile. 

Tummy  tuck 

(Abdominoplasty) 
Typical  cost:  $l,500-$5,000 

Multiple  pregnancies  or  substantial 
weight  loss  may  weaken  abdominal 
muscles,  making  your  skin  flaccid  and 
stretched.  To  correct  this,  a  curved  inci- 
sion is  made  just  above  the  pubic  area 
from  one  hipbone  to  another,  with  an- 
other cut  around  the  navel.  Surgeons 
tighten  the  abdominal  wall,  pull  down 


loose  skin,  and  trim  excess  folds.  Tum- 
my tucks  are  no  substitute  for  dieting, 
however,  and  rather  significant  scars 
are  inevitable. 

Breast  surgery 

Typical  cost:  $l,000-$5,000 

Three  types  of  operations  are  per- 
formed: breast  augmentations,  breast 
reductions,  and  breast  lifts. 
•  Breast  augmentations  ($1,000- 
$3,000).  These  are  so  popular  that  more 
than  95,000  are  performed  each  year. 
The  most  common  procedures  use  inci- 
sions under  the  nipple  or  under  the 
breast  crease.  Another  approach  uses 
an  incision  in  the  armpit.  After  creat- 
ing a  pocket  directly  under  the  breast 
tissue  or  chest  wall  muscle,  the  surgeon 
inserts  an  implant  containing  silicone 
gel,  saline  fluid,  or  both.  Implants  won't 
increase  your  risk  of  cancer  or  interfere 
with  breast  exams. 

Risk  factors:  External  scars  are 
minimal:  even  the  skimpiest  swimwear 
won't  reveal  them.  But  problems  may 
result  from  excessive  scar  formation  in- 


side the  breast  pocket,  called  capsular 
contracture.  This  occurs  when  the  body 
builds  a  wall  of  shrinking  scar  around 
the  implant,  causing  hard  breasts.  Per- 
haps one  in  three  patients  suffers  such 
difficulty.  Some  surgeons  say  that  a 
polyurethane-coated  implant  (the 
Meme  implant)  inhibits  scarring.  Most 
surgeons  aren't  so  sure. 

•  Breast  reductions  ($l,800-$5,000). 
Although  many  women  think  their 
breasts  are  too  small,  others  find  large 
breasts  a  burden.  Breast  reductions  can 
relieve  pain  in  their  breasts,  shoulders, 
neck,  and  back.  The  surgeon  removes  a 
wedge  of  breast  tissue  and  skin  below 
the  nipples,  leaving  a  prominent,  an- 
chor-shaped scar  low  enough  to  be  con- 
cealed by  swimwear. 

•  Breast  lifts  ($l,000-$4,000).  Drastic 
weight  loss  may  prompt  a  woman  to 
have  a  mastopexy  or  breast  lift.  Masto- 
pexy  resembles  breast  reduction,  but 
removes  only  skin,  not  tissue.  M 

Nick  Gallo  is  a  Seattle  free-lance  writer 
who  specializes  in  health  topics. 
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Just  because  you  go  on  a  diet  doesn't 
mean  your  taste  buds  have  to. 

New  Marie's  Lite  has  seen  to  that. 

We  use  only  the  freshest,  most  deli- 
cious ingredients,  like  in  regu- 
lar Marie's. 

And  we  don't  use  preserva-  jf 
tives.  That's  why  you  have  to    * 
refrigerate  Marie's  Lite  to  keep 
it  fresh. 


So  at  the  same  time  you're  watching 
your  weight,  your  taste  buds  will  be 
splurging  on  thick,  rich,  great-tasting 
sing,  the  kind  Marie's  has  always 
been  famous  for. 

Half  the  calories  has  never 
tasted  so  fattening. 
Just  ask  your  taste  buds. 


U  iHE  RANCH  ft 
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Available  in  Ranch.  Thousand  Island. 
Blue  Cheese  and  Italian  Garlic  in  your 
produce  section. 
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Not  available  in  all  areas. 


The  fattening  taste  with  half  the  calories. 


c  1987  Specialty  Brands. 
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COPING  WITH  EPILEPSY 


Figure  skating  and  friendship 
aren't  exactly  textbook  prescriptions 
for  epilepsy.  But  9-year-old  Katie 
Kornfield  swears  by  both. 

One  little  girl's  triumph 

In  Dreams  Come  True,  we  glimpse 
epilepsy  through  Katie's  eyes,  and  we 
see  how  she  overcame  feelings  of  isola- 
tion and  dejection  about  her  condition. 

Katie's  mother,  Elizabeth,  wrote  the 
26-page  book  after  a  futile  search  for 
literature  on  epilepsy  aimed  at  kids. 
Even  when  describing  the  technical 
causes  of  the  condition,  Mrs.  Korn- 
field's  writing  is  clear  enough  for  a 
grade  schooler  to  understand.  Touch- 
ing family  snapshots  show  Katie  under- 
going tests,  clowning  with  friends,  and 
competing  in  skating  competition. 


A  CHILD'S  GUIDE 


Epilepsy  hasn't  stopped 
Katie's  dreams. 


In  the  United  States  alone,  750,000 
children  have  epilepsy.  Many  of  these 
children  find  it  difficult  to  make  and 


keep  friends.  In  the  book,  Katie  recalls 
feeling  that  kids  didn't  like  her.  She 
didn't  like  herself  very  much  either. 
Skating  boosted  Katie's  spirits  and 
gave  her  the  confidence  needed  to 
make  lasting  friendships. 

Anyone  who  has  a  child  with  epilep- 
sy— or  who  knows  such  a  child — should 
have  this  book.  Dreams  Come  True  will 

teach  kids  about  epilepsy  and  teach 

adults  about  kids. 

HOW  TO  ORDER 

Dreams  Come  True  is  available  from 
Rocky  Mountain  Children's  Press,  Inc., 
1520  Shaw  Mountain  Rd.,  Boise,  ID 
83712.  The  cost  is  $5.95  plus  $1  ship- 
ping. (Idaho  residents  add  5  percent 
sales  tax.)  Profits  from  the  book  go  to 
the  Epilepsy  Foundation  of  America.  B§ 
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Introducing  new  CAL  SUP  INSTANT 
The  revolutionary  way  to  be  100%  calcium  sure. 


i 
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Now  calcium  doesn't  have  to  be  a  hard  pill  to  swallow  with  new 
CAL  SUP®  Instant  Nutritional  Drink.  The  new  liquid  way  to  get  100%  of  your 

ora„gedrink.Andi£o^  iKuMMNK. 


SAVE 

$1.00 

Good  on  CAL  SUP® 

Instant  Drink 
or  Tablets  (full  size) 


CONSUMER:  This  coupon  good  only  on  prod- 
ucts indicated  Not  valid  on  Trial  un  Limn 
one  coupon  per  package  You  must  pay  any 
sales  tai  Void  il  reproduced  Good  in  USA. 
Puerto  Rico,  and  US  Govt  Installations  c» 
cepi  where  prohibited,  taxed  or  restricted  by 
taw  Cash  value  l/IOOc  RETAILER  3M  will  re- 
imburse you  for  (he  fact  value  of  this  coupon 
plus  Be  for  handling  if  you  redeem  it  m  com- 
pliance with  our  coupon  redemption  policy. 
copies  are  available  upon  request  For  reim- 
bursement, send  properly  redeemed  coupons 
to  Personal  Care  Producis/3M.  P0  Bo* 
730124.  El  Paso,  TX  79973 
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FITNESS  MATTERS 
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By  Gary  Legwold 
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A  KEY  TO  FITNESS 
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9  „h  <*i  so  Several  simple  at-home- 

j  on  tn  fi9  It  nvo  ves  waiK- 
on  343  subjects  aged  30  to  69.    ' 

ii-  onri  rpcording  time  and  heart  raws. 

in9  a  ^       1  Tness level  based  on  norms 
Charts  91ve  your  fitnes >  >e 

Rockport  Walking  InsWute.  P.O.  Box 
boro,  MA  01752. 


SAFE  'N'  SOFT  AEROBICS 

Fitness  gains  without  the  pains 


Aerobic  dance  is  a  great  workout 
but  it's  also  hard  on  its  fans.  De- 
pending on  the  study  you  look  at, 
up  to  75  percent  of  the  teachers  and 
participants  develop  injuries,  due  most- 
ly to  stress  on  the  feet  and  legs. 

Enter  "soft"  or  low-impact  aerobics. 
Soft  routines  resemble  traditional  aero- 
bics except  that  the  dancers  keep  one 
foot  on  the  floor  at  all  times  and  use 
more  arm  movements. 

But  there  is  a  downside  to  soft  aero- 
bics. Participants  use  less  energy  than 
people  doing  "hard"  aerobics — 28  per- 
cent less  according  to  a  recent  study. 

"Soft  aerobics  is  probably  the  equiva- 
lent of  a  good-paced  walk,"  says  Dr. 
Robert  M.  Otto  of  Adelphi  University. 


Balderdash!  cries  the  Aerobics  and 
Fitness  Association  of  America 
(AFAA).  You  can  get  just  as  good  a 
workout  with  soft  aerobics  as  with  tra- 
ditional aerobics,  and  as  more  soft 
classes  are  offered,  the  injury  rates 
should  drop  to  around  20  percent, 
claims  AFAA's  Peg  Angsten,  R.N.  Otto 
and  Angsten  do  agree  that  soft  aerobics 
build  up  your  heart  and  lungs. 

For  more  information,  write: 

•  AFAA  15250  Ventura  Blvd.,  Dept. 
BHG,  Sherman  Oaks,  CA  91403,  or 
call  toll  free  800-BEFIT86. 

•  IDEA,  Dept  B,  4501  Mission  Bay 
Dr.,  Suite  2-F,  San  Diego,  CA  92109. 
•ACSM,  Dept.  BH,  P.O.  Box  1440,  In- 
dianapolis, IN  46206 


RUNNING  AWAY  FROM  ANXIETY 

Jogging  cuts  stress,  say  researchers 


POSTPARTUM  COMEBACK 

Fit  moms  bounce  back  faster 


Workouts  work  out  worry 

Running  reduces  anxiety.  That's 
the  message  in  two  new  studies. 
Arizona  State  University  inves- 
tigators Stephen  Boutcher  and  Daniel 


Landers  measured  anxiety  in  30  male 
runners  before  a  running  session  and 
then  again  afterward.  Results  showed 
that  anxiety  levels  decreased  after  run- 
ning. What's  more,  individuals  with 
the  most  running  experience  showed 
the  greatest  reduction. 

"This  implies  that  if  people  in  the 
early  stages  of  an  exercise  program  can 
stay  with  it,  benefits  that  they  may  not 
have  thought  about  are  down  the  line," 
says  researcher  Dr.  Landers. 

Dr.  Ronald  Bulbilian  of  Kansas  State 
University  reported  in  another  study 
that  stress  reduction  following  aerobic 
exercise  can  be  immediate.  One  vigor- 
ous workout  produced  physical  effects 
that  have  been  linked  to  lower  anxiety 
levels.  The  harder  the  workout,  the 
greater  the  stress  reduction. 


Exercise  for  two  is  fun! 

Women  who  are  aerobically  active 
three  hours  or  more  a  week  be- 
fore pregnancy  return  to  nor- 
mal after  delivery  faster  than  less 
active  women,  says  Susan  Wong. 

The  University  of  British  Columbia 
researcher  found  that  active  women 
had  shorter  recovery  periods  than  sed- 
entary women.  Also,  the  active  women 
had  a  shorter  active  phase  of  labor  (by 

continued 
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Only  one  leading  coffee  is  naturally  decaffeinated  with 
pure  mountain  water  and  nature's  sparkling  effervescence. 
Sanka®.  Of  course* 


How  do  you  lower 
saturated  fatin  this 
►  dish  by  50%? 


*  Added  fat 
from  corn  oil. 
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continued 

20  minutes),  and  had  babies  with  fewer  minor  upper  respira- 
tory problems. 

Pregnancy  isn't  the  best  time  to  start  an  exercise  program. 
If  you  have  been  working  out,  get  your  doctor's  OK  to  contin- 
ue. For  more  information,  write  for  "Exercise  and  Fitness:  A 
Guide  for  Women,"  Resource  Center,  ACOG,  600  Maryland 
Ave,  SW,  Washington,  DC  20024-2588. 

COMPOUND 
EXERCISE 

Keep  your  furnace  stoked 

We  are  often  told  that 
diets  work  better 
when  you  add  a  help- 
ing of  exercise  as  well.  Two 
recent  studies  confirm  the 
wisdom  of  this  advice. 

For  instance,  you  may 
know  that  exercise  helps  you 
burn  off  fat.  But  that  fur- 
nace-stoking effect  contin- 
ues even  after  you  stop 
working  out,  according  to 
Barbara  Hewitt,  a  Stanford 
University  researcher. 

Hewitt  studied  the  meta- 
bolic   rate    (the    speed    at 


Exercise  works  overtime  to 
keep  your  body  trim 


which  our  body  burns  calories)  of  overweight  men  during 
and  after  exercise.  She  found  that  the  men's  metabolic  rate 
stayed  revved  up  in  overdrive  for  40  minutes  following  a  30- 
minute  walk  and  for  75  minutes  after  a  20-minute  jog.  The 
boost  for  these  men,  about  14  to  23  percent  above  resting 
metabolic  rate,  depended  on  the  activity  (walking  or  jogging). 
That  works  out  to  about  a  pound  of  weight  loss  per  year  for  a 
person  exercising  three  times  a  week  for  20-30  minutes. 

Exercise  also  may  help  speed  the  elimination  of  fat  from 
the  bloodstream  and  thereby  lower  the  risk  of  coronary 
heart  disease.  Dr.  Stan  Sady  at  Brown  University  found  that 
endurance  athletes  cleared  injections  of  fat  emulsion  from 
their  bloodstream  92  percent  faster  than  sedentary  men. 

THERE'S  DISTRACTION  IN  SUBTRACTION 

Getting  your  mind  off  your  workout 

You  can  whistle  while  you  work,  but  mathematics— or 
simply  talking  with  an  exercise  mate— may  ease  the 
work  of  working  out. 
Dr.  James  Johnson  of  Smith  College  wanted  to  see  if  a 
distraction  could  lighten  the  load  for  joggers.  Johnson  asked 
26  women  to  exercise  for  five  minutes  on  a  bicycle  ergometer 
at  moderate  and  high  levels  of  exertion,  using  music  and 
math  problems  as  distractions.  He  used  a  questionnaire  to 
see  which  activity  made  the  work  seem  easier. 

Both  music  and  math  reduced  the  women's  perception  of 
their  efforts,  but  math  worked  about  10  percent  better  when 
subjects  exercised  at  the  higher  level  of  exertion. 

That  may  not  be  music  to  your  ears  if  you  hate  math.  But 
Johnson  says  that  talking  with  an  exercise  partner  may 
distract  as  effectively  as  math.  M 
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Switch  to 
>  Puritan0  Oil. 


50%  less* 
saturated 

fat  than 
corn  oil. 
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New  Lemon  Fantastik8 

All  it  leaves  behind  is  a 
fresh  lemon  scent. 


Now  get  all  the  cleaning  power  of 

Fantastik,  combined  with  a  refreshing 

lemon  scent!  Nothing  cleans 

better  or  faster.  And  nothing  else 

cleans  with  the  fresh  scent  of  lemon, 

like  new  Lemon  Fantastik. 

Give  it  a  squeeze 


Fantastik.  America's  #1  Spray  Cleaner. 


TEXIZE  Greenville.  SC  29602  Division  of  Dow  Consumer  Products  Inc  ©1987  DCPI 
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Offer  a  trayful  of  rhubarb  specialties  to 
friends  after  dinner. 


RHUBARB 

STAR  OF  THE  SHOW! 


The  new  crop  of  rhubarb  is  ready! 
This  year,  feature  this  naturally  tart 
fruit  in  far  more  than  the  traditional 
rhubarb  pies  and  dessert  sauces. 
Make  it  the  star  of  this  light  and  lus- 
cious mousse  or  our  refreshing  be- 
fore- or  after-meal  soup. 


RHUBARB  MOUSSE 

Light,  airy,  and  oh-so-scrumptious — 
1/2  cup  sugar 

1  envelope  unfavored  gelatin 
%  cup  water 
V2  teaspoon  finely  shredded  orange 

peel 

2  cups  rhubarb  cut  into  Vi-inch 
pieces 

Several  drops  red  food  coloring 

(optional) 
%  cup  whipping  cream,  whipped 
Orange  peel  strips  (optional) 

In  a  small  saucepan  combine  sugar 
and  gelatin.  Stir  in  water  and  finely 
shredded  orange  peel.  Cook  and  stir 
over  low  heat  till  gelatin  is  completely 
dissolved.  Bring  to  boiling;  add  rhu- 
barb. Reduce  heat;  cover  and  simmer 
about  5  minutes  or  till  rhubarb  is 
tender.  Cool  slightly. 

Pour  mixture  into  a  blender  contain- 
er or  food  processor  bowl.  Add  red  food 
coloring,  if  desired.  Cover;  blend  or  pro- 
cess till  smooth.  Pour  into  a  bowl.  Chill 
to  the  consistency  of  unbeaten  egg 
whites  (partially  set).  Fold  in  whipped 
cream.  Spoon  into  6  dessert  dishes.  Cov- 
er; chill  6  hours  or  till  firm.  If  desired, 
top  with  orange  peel  strips.  Makes  6 
servings. 

Nutrition  information  per  serving: 
179  caL,  2  g  pro,  19  g  carbo,  11  g  fat,  41 
mg  choL,  14  mg  sodium. 

CRANBERRY-RHUBARB 
SOUP 

Thoroughly  chill  this  soup  to  allow  the 
enticing  spice  flavors  to  mellow — 

1  cup  cranberry  juice  cocktail 
1/3  cup  sugar 

1 1/2  teaspoons  cornstarch 

2  inches  stick  cinnamon 
Vs  teaspoon  ground  nutmeg 

2  cups  rhubarb  cut  into  Vi-inch 
pieces 

In  a  medium  saucepan  combine  V2 
cup  of  the  cranberry  juice  cocktail,  the 
sugar,  cornstarch,  stick  cinnamon,  and 
ground  nutmeg.  Cook  and  stir  till  mix- 
ture is  thickened  and  bubbly.  Cook  and 
stir  for  2  minutes  more.  Add  the  rhu- 
barb; bring  to  boiling.  Cover;  remove 
from  heat.  Let  stand  for  10  minutes. 
Stir  in  the  remaining  cranberry  juice 
cocktail.  Transfer  to  a  storage  contain- 
er. Cover;  chill  completely.  To  serve,  re- 
move stick  cinnamon  and  spoon  into 
soup  bowls.  Makes  4  servings. 

Nutrition  information  per  serving: 
117  caL,  1  g  pro.,  30  g  carbo,  0  g  fat,  0 
mg  choL,  5  mg  sodium.  H8 
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SEASONING  WITH  SAFFRON 

ADD  DELIGHTFUL  FLAVOR  AND  GOLDEN  COLOR 


Once  you  become  familiar  with 
saffron's  mild  spiciness  and  vibrant 
gold  color,  you'll  add  it  often  to  your 
recipes.  Use  the  two  forms — feather- 
fine  threads  which  you  crush  in  your 
hand  and  ground — interchangeably. 

SEAFOOD  STIR-FRY 
WITH  SAFFRON 

Store  saffron  in  an  airtight  container 
away  from  light — 
1  pound  fresh  or  frozen  medium 

shrimp  in  shells 
8  ounces  fresh  or  frozen  bay 
scallops 

1  14V2 -ounce  can  tomatoes,  cut  up 

2  tablespoons  snipped  parsley 
1  tablespoon  cornstarch 

%  teaspoon  dried  thyme,  crushed 
1/4  teaspoon  shredded  lemon  peel 


Add  wow!  Add  saffron. 

1/4  teaspoon  dried  rosemary, 
crushed 

Ve  teaspoon  ground  saffron 
1  tablespoon  cooking  oil 
1  clove  garlic,  minced 


Thaw  seafood,  if  frozen.  Shell  and  de- 
vein  shrimp.  Set  aside.  For  sauce,  com- 
bine undrained  tomatoes,  parsley, 
cornstarch,  thyme,  lemon  peel,  rose- 
mary, saffron,  and  l/z  teaspoon  salt. 
Preheat  wok  or  skillet  over  high  heat. 
Add  oil.  (Add  more  oil  as  necessary.) 
Stir-fry  garlic  15  seconds.  Add  shrimp. 
Stir-fry  4  to  5  minutes  or  till  shrimp 
turns  pink.  Remove.  Stir-fry  scallops  2 
to  3  minutes  or  till  opaque.  Remove. 

Stir  sauce.  Add  to  wok.  Cook  and  stir 
till  bubbly;  cook  and  stir  2  minutes 
more.  Return  seafood  to  wok.  Cover 
and  cook  1  minute  or  till  heated 
through.  Serve  over  rice.  Serves  4. 

Nutrition  information  per  serving: 
270  caL,  22  g  pro.,  34  g  carbo.,  4  g  fat,  91 
mg  choL,  659  mg  sodium.  U.S.  RDA: 
16%  vit.  A.,  21%  vit.  C,  21%  iron.  H 
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Introducing  the  wonder  of  light  breads. 
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In  1770,  the  best  way  to  get  a  great  portrait 
was  to  hire  a  professional. 


©  Eastman  Kodak  Company.  1986 


Tbday,  it's  still  the  best  way. 


2t  a  professional  photographer  create  some- 
thing special:  a  beautiful,  vibrant  portrait  for 
your  family. 

Times  change,  children  grow  up,  families 
grow  apart.  But  a  professional  portrait  is  a  gift 
your  family  will  treasure  for  generations. 

Always  use  photographers  who  display 


Kodak's  For  The  Times  of  Your  Life  symbol. 
They  have  a  lot  going  for  them. 

Like  Kodak  film  and  paper,  nothing  but  the 
best  for  your  family. 

For  the  times  of  your  life,  contact  a  profes- 
sional photographer  soon.  And  arrange  for  a 
masterpiece. 


40  Calories 


ThatTaste  Like  a  Million. 


All  the  full-flavored  taste 

you  d  expect  from  Hidden  Valley  Ranch, 

but  only  40  calories  per  tablespoon. 
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DIET  AND  HEALTH 


NUTRITIONISTS 
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By  Lynn  Hoppe 

More  and  more  of 
ny  friends  are  getting 
professional  nutrition  ad- 
vice— some  makes  sense; 
some  sounds  off  the  wall. 
Counseling  seems  like  a 
good  idea — I  could  stand 
to  lose  20  pounds — but 
whose  advice  should  I 
trust? 
V.  Branden 
Syracuse,  N.  Y. 
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The  best  person  to 
seek  for  advice  is  a  nutritionist  who  is  a 
registered  dietitian.  A  qualified  dieti- 
tian can  help  you  safely  lose  weight, 
reduce  your  risk  of  heart  disease  or  can- 
cer, and  improve  your  overall  health 
and  well-being. 

What  to  expect  from  a  pro 

All  dietitians  are  nutritionists;  all 
nutritionists  are  not  necessarily  dieti- 
tians. A  reputable  nutrition  consultant 
can  help  you  with  a  broad  range  of  nu- 
tritional problems — from  losing  weight 
to  controlling  diabetes  to  reducing  cho- 
lesterol levels.  A  dietitian  will  look  at 
your  total  nutrition  picture — your 
present  health,  your  medical  history, 
and  what  you  eat  and  when  you  eat  it. 
Of  course,  depending  on  your  goals, 
your  dietitian  will  take  different  ap- 
proaches. Likely  you  can  expect  the  fol- 
lowing at  your  first  or  subsequent 
visits: 

•  Weigh  in.  (Sorry,  there's  no  way  to 
avoid  it.)  How  does  your  weight  com- 
pare to  other  people  who  are  the  same 
height,  age,  and  sex  as  you  ? 

•  Body  fat  test.  This  includes  body 
measurements  such  as  skinfold  thick- 
ness and  arm  muscle  circumference. 

•  Calorie/exercise  evaluation.  Do  you 
use  up  all  the  calories  you're  taking  in? 
A  nutritionist  will  recommend  an  exer- 
cise program. 


PRO  OR  QUACK? 

Beware  of  cons.  Many  practitio- 
ners are  nutritionists  in  name  only; 
they  lack  credible  nutrition  training. 
Here's  a  chart  to  help  you  evaluate 
a  nutritionist: 

CREDENTIALS 


A  PRO  has  the 

initials  R.D. 
(registered  dietitian) 
and/or  L.D. 
(licensed  dietitian) 
behind  name. 


A  QUACK  tries  to 
pass  off  a  degree 
from  a  diploma  mill. 
Or,  he/she  flaunts  a 
Ph.D.  that's  in  an 
unrelated  field. 


WHAT  THEY  PROMISE 
A  PRO  says  you'll         A  QUACK  makes 


feel  and  look  better 
if  you  eat  right. 
•  Says  results 
require  effort. 


promises  that  sound 
too  good  to  be  true. 
•  Makes  losing 
weight  look  easy. 


TOOLS  OF  TRADE 
A  PRO  evaluates  A  QUACK  pushes 

your  health  status,  tests  such  as  cyto- 

medical  history,  and       toxic  allergy  tests  or 
food  habits.  hair  analysis. 


TACTICS 


A  PRO  prescribes 
a  personalized  diet 
and  helps  you 
achieve  your  goal 
(lose  weight  or 
reduce  fat, 
cholesterol,  or 
sodium)  through 
regular  consultation. 
•  Recommends 
exercise. 


A  QUACK 

promotes  pills, 
gimmicks,  and 
gadgets. 

•  Uses  scare 
tactics. 

•  Eliminates  food 
groups  or  pushes 
wonder  foods. 

•  Advertises  with 
testimonials. 

•  Refuses  to  send 
you  to  a  doctor. 


•  Blood  test.  This  comes 
from  your  doctor,  but  it  pro- 
vides your  nutritionist 
with  important  information 
on  nutritional  status. 

•  Diary  analysis.  You'll 
keep  a  detailed  diary  of  what 
and  how  much  you  eat  for  a 
few  weeks.  No  fair  cheating; 
you'll  only  hurt  yourself. 
From  the  diary,  your  nutri- 
tion consultant  can  see 
whether  you're  getting  the 
right  amount  of  the  essential 
nutrients  you  need. 


Where  to  find  a  pro 

Ask  your  physician  for  a  referral  or 
call  the  local  or  state  chapter  of  the 
American  Dietetic  Association,  a  hospi- 
tal dietary  department,  or  your  local 
health  department. 

Nutritionists  may  have  a  private 
practice,  may  practice  in  a  hospital  out- 
patient nutrition  center,  or  may  work 
in  a  physician's  office.  Fitness  centers 
may  also  have  qualified  nutritionists, 
but  be  careful:  Quacks  abound. 

Cost  varies  from  $25  to  $100  depend- 
ing on  type  of  facility  and  area  of  coun- 
try. Your  insurance  may  cover  the  cost 
if  it's  billed  through  a  physician.  M 

What's  on  Your  Mind 

cooking  tipS  Tn  L     °°  "ea,,h  rec,Des-  and 

'nteresLinyo;qu:stn?'rhePartiCU'ar,y 
bage  family  0,  vege"ab  1?  c  °Ut  <he  cab- 
««  and  Heya,th,  P9oe,aBbox  7  S^  to 
50336.  We  will  Dav  ssn i  M°'nes-  IA 

«onaccepte?and?es0r:eTideah0rqUes- 
copy.  No  materials  wifi  Z  1  "^  to  edif 
returned.  If  your  W"I  be  acknowledged  or 

chased,  you  qfce  „  °r  qUeS,i°n  "  pur" 
"oh.  to  use",  inly  IT  C°rP°ra,,0n  ,he 
as  we  wish  Zl  T"  '""  '°r  as  ,on9 
Pub.ished  LZ It    "^  aCCCpt  're*°"s.y 


BETTER  HOMES  AND  GARDENS,  APRIL  1987 


109 


Hi 


The  housewarmi 
never  wears  out 

New  SilverStone'SUPRA  is  the.elosest  thihg 
stick.  Its  twice  as  abuse-resistantas  SilverStone,  the  quality  standa 
So  treat  yourself  or  someone  special  to  the  joy  of  owning  the  tx 


Twice  ris  abuse- resistant.  I  I  Certified  by  DuPont. 

Only  Du  Pont  makes  SilverStone  and  SilverStone  SUPRA  nonstick  finishes. 


>tQveMjrOldHome 

NEWANDERSrKWlNDOWS. 


It'll  show  its  appreciation.  In  fact, 
it's  probably  the  smartest  home 
improvement  you  can  make. 

Andersen  low-maintenance 
windows  are  available  with  High- 
Performance  glass  for  great 
energy  savings  and  comfort  in 
any  climate. 

To  leam  more,  see  your 
Andersen  dealer  (in  the  Yellow 
Pages  under  "Windows"). 
Or  return 
the  coupon. 

homeip 

quality. 

Andersen 

Please  send  me  your  booklet.  "Window  and 
Patio  Door  Answers  from  Andersen " 
I  plan  to  D  build  D  remodel  D  replace. 

Name 


Addres  _ 


002-0487 


City 

State 

Area  Code 
Phone' ) 


.  Zip. 


Stud  lo  Andcreen  Corp.,  Box  12.  Bayport.  MN  55003 


DECORATING 


DECORATING 
Q&A 

ANSWERS  TO 

YOUR  DECORATING 

QUESTIONS 

Working  with  an  orange  carpet 

QMy  new  home  is  carpeted  in  burnt 
■  orange.  Although  I  hate  the  color, 
I  can't  afford  to  recarpet.  I  want  to  do 
my  home  in  pastels,  and  am  planning  to 
buy  new  furniture  and  wallpaper,  but  I 
don 't  know  how  to  work  around  the  col- 
or of  the  carpet. 

A  Rethink  your  decision  to  retain 
■  the  carpet.  In  the  long  run,  it  can 
be  a  costly  mistake  to  plan  a  room 
around  something  you  don't  like,  espe- 
cially if  you're  buying  new  furnishings 
and  wallpaper. 

If  you  still  decide  to  keep  the  carpet, 
you  can  minimize  its  effect  by: 

•  Laying  a  large  area  rug  atop  the  car- 
pet. Look  for  a  neutral  rug  or  one  with 
a  pattern  that  will  introduce  the  pas- 
tels you  love. 

•  Placing  inexpensive  sisal  or  straw 
squares  or  matting  over  your  carpet. 

•  Adding  artwork  or  other  accessories 
to  draw  your  eye  away  from  the  carpet. 
These  might  make  a  nod  to  the  orange 
color,  but  emphasize  other  shades. 

•  Using  lots  of  white  for  a  crisper,  airi- 
er look,  and  mix  in  a  few  cool  colors 
(such  as  pastel  blue)  to  minimize  the 
"heat"  of  the  carpet. 

Storage  furnishings  add  space 

QOur  house  has  no  basement  and 
■  few  closets.  How  can  I  create  stor- 
age space  where  there  is  none? 

A  For  putting  away  things,  try  stor- 
■  age  furnishings.  Use  wicker 
chests  as  coffee  tables,  open-ended  stor- 
age cubes  as  end  tables,  and  captain's 
beds  with  drawers  beneath  them.  Also 
make  the  most  of  every  bit  of  vertical 
space  with  bookcases,  armoires  and 
stacking  modular  systems.  ES 


Although  we  cannot  answer  every  letter  in 
this  column,  if  you  have  a  decorating  ques- 
tion, write  DECORATING  Q&A,  Better 
Homes  and  Gardens,  Dept.  ID,  Des  Moines, 
IA  50336.  Materials  cannot  be  returned. 
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HOME    CARE 


RECAULKING 

YOUR 

SHOWER 


Force  caulk  into  seams  and  smooth 
with  a  moist  fingertip. 

■  Sooner  or  later,  every  shower  will 
need  its  corner  and  tub  seams  re- 
caulked.  Tackle  the  job  as  soon  as 
cracks  appear  and  it  will  cost  only 
about  $3  in  caulk  and  20  minutes  of 
your  time.  Wait  until  dry  rot  sets  in, 
and  the  repair  bill  could  run  to  hun- 
dreds of  dollars. 

Cracks  in  the  seams  of  your  shower 
occur  from  the  regular  expansion  and 
contraction  of  walls  due  to  changes  in 
temperature  and  humidity.  Tub  seams 
are  even  more  vulnerable,  because 
most  tubs  flex  when  you  step  into  them. 
Recaulking  with  a  silicone  caulk  pro- 
vides the  best  long-term  protection.  If 
you  are  doing  one  shower,  a  2.8  fluid- 
ounce  tube  is  quicker  and  easier  to  use 
than  a  cartridge  in  a  caulking  gun. 
STEP  1:  Prepare  the  shower.  Clean  all 
soap  residue  and  mildew  from  the 
walls.  Use  a  knife  to  dig  the  old  caulk 
from  corners  and  tub  seams. 
STEP  2.  Apply  the  caulk.  Cut  the  appli- 
cator tip  so  that  the  opening  is  Vs  inch 
in  diameter.  Apply  a  continuous  bead 
about  3  feet  long. 

STEP  3.  Smooth  the  bead.  Silicone  be- 
comes tacky  fast,  so  smooth  the  first 
bead  with  your  finger  as  soon  as  you  lay 
it.  If  the  caulk  should  flow  around  the 
sides  of  your  finger,  immediately  wipe 
away  the  excess  with  a  soft  cloth.  Use 
warm,  soapy  water  and  your  finger  to 
re-form  the  joint. 

Repeat  this  process  until  all  joints 
are  filled,  and  wait  at  least  12  hours 
before  using  the  shower  again.  M 


The  wedding  gift 
that  will  stand  the  lest  of  time. 

New  SilverStone*  SUPRA  istheclosestihing  yet  to  the  perfect  non- 
stick. It's  twice  as  abuse- resistant  as  SilverStone,  the  quality  standard. 
So  treat  yourself  or  someone  special  to  the  joy  of  owning  the  h 
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SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


j  Rgynwds 


Tobacco  Co 


•  * 


Ace\ebro*on 


i  sW\e  ond  tos 


,tebV 


I  T  Z       J[R  I  T  2 


,  i  FILTER:  10  mg.  "tar",  0.8  mg.  nicotine, 

H  1MENTH0L:  12  mg.  "tar",  0.9  mg.  nicotine,  av.  per  cigarette  by  FTC  method. 
■  *  II  ■ 
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DECORATING 


OUTDOOR  FURNITURE 

HOW  TO  KEEP  IT  LIKE  NEW! 

With  just  a  little  care,  today's  durable  outdoor  furniture 
should  last  for  years.  Follow  these  cleaning  and  maintenance 
tips,  and  your  outdoor  furniture  will  look  better — longer! 


GENERAL  CLEANING  TIPS 

Scrub  regularly  with  a  mild  deter- 
gent solution.  (Some  all-weather  plas- 
tics can  be  cleaned  with  a  creamy  wax.) 
In  all  cases,  read  manufacturer's  direc- 
tions, avoid  abrasive  cleaners,  and  pro- 
tect with  automobile  wax. 

ALUMINUM 

•  Tighten  loose  screws.  If  needed, 
apply  a  few  drops  of  penetrating  oil. 

•  Replace  rusty  screws  with  new 
corrosion-resistant  ones. 

•  Loosen  stiff  joints  of  folding  furni- 
ture with  a  silicone  lubricant. 

•  Remove  white  blotches  with  Na- 
val Jelly;  hose  off  after  a  few  minutes. 

•  Restore  a  satiny  look  to  unpainted 
aluminum  with  a  commercial  alumi- 
num brightener.  Or,  gently  rub  with 
fme  steel  wool  dipped  in  kerosene. 

•  Replace  frayed  webbing  or  plastic 
cords  with  budget-priced  kits,  usually 
costing  $10  or  less. 

PLASTICS 

•  Restore  shine  to  worn  areas  with 
automobile  cleaner  wax.  Wipe  with 
long  strokes;  circular  motions  cause 
swirl  marks. 

•  Cover  minor  scratches  on  acrylic 
tabletops  with  automobile  wax.  (The 
tops  scratch  easily,  so  clean  with  a  soft 
cloth  dampened  in  detergent.) 

WROUGHT  IRON 

•  Remove  rust  with  a  wire  brush, 
then  sand  down  to  the  bare  metal  with 
coarse  steel  wool.  Use  a  file  to  reach 
deep  rust  pockets.  Scrub  ornamenta- 
tion with  a  toothbrush.  Apply  rust  pro- 
tector that  leaves  a  polymer  coating; 
touch  up  with  acrylic  or  oil-based  paint. 

•  Repair  broken  or  loose  joints  us- 
ing an  epoxy  cement. 

FABRICS 

•  Prevent  mildew.  Wipe  with  a  damp 
sponge  every  few  days.  Clean  suntan  oil 
or  spills  with  a  detergent  solution. 


•  Move  seat  and  back  cushions  out 

of  the  rain  whenever  possible. 

•  Mend  burns  or  gouges  in  plastic 
fabrics  with  a  vinyl  repair  kit  from  the 
hardware  store. 

•  Fix  small  rips  with  vinyl  mending 
adhesive.  If  needed,  work  a  scrap  of  vi- 
nyl under  the  tear  and  seal  the  edges 
with  a  special  heating  tool. 

UMBRELLAS 

•  Remove  embedded  dirt  from  plas- 
tic-coated umbrellas  with  a  stiff-bristle 
brush,  or  use  an  automobile  vinyl-top 
cleaner.  Most  nylon  umbrellas  need 
only  an  occasional  hosing  off;  wash 
soiled  spots  with  mild  detergent. 

•  Dry  in  an  open  position.  M 


A  catalogue  so  exclusive 
even  Bloomingdale's 
doesn't  carry  it. 


It  has  all  the  high-impact  fashions  we're 
famous  for,  but  you  won't  find  this  catalogue 
in  Bloomingdale's.  Mail  this  coupon  with  $3 
for  a  full  year  of  fashion  catalogues  plus  a 
$3  gift  certificate.  Act  now  and  be  sure  to 
get  Summer  Sale,  our  catalogue  of  sizzling 
summer  fashions  all  at  very  special  prices. 
Bloomingdale's  By  Mail.  Carried  by  fine 
mailmen  everywhere. 
Mail  this  coupon  with  $3  to: 
Bloomingdale's  By  Mail  Ltd,  Dept.  620, 
P.O.  Box  4160,  Huntington  Station,  NY.  11746 

Name ___ 


Address  - 


Cit 
Pie 


ity 

Please  allow  4-6  weeks 


State Zip 

eks  for  delivery. 

;>  1987  Bloomingdales  By  Mail  Lid. 


Can  you 
make  it 
to  your  next    / 

Payday 
candy  bar? 


§F 


^ 
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To  the 
great  taste 
of  all  those 
fresh-roasted, 
salted  peanuts 
and  golden  caramel 
and  fudge? 

We  didn't  make  it  easy,  did  we? 

£  1986.  Hollywood  Brands 


HOME    MAINTENANCE 


DOWNSPOUTS  AND  GUTTERS 

HOW  TO  KEEP  THEM  IN  GOOD  REPAIR 


1 

wlogged  gutters  and  plugged 
downspouts  are  more  than  a  nui- 
sance— they  can  cause  major  struc- 
tural damage  to  your  home.  Runoff 
that  freezes  in  the  soil  near  your 
house  can  destroy  a  basement  wall. 
Woodwork  will  suffer,  too.  Here's 
how  to  head  off  the  damage. 


CLEARING 

YOUR 

DOWNSPOUTS 

Force  a  garden 
hose  through  the 
bends.  Flush  with 
water. 


■  Each  spring  and  fall,  clear  away  the 
twigs,  leaves,  and  organic  debris  that 
accumulates  in  your  gutters  and  down- 
spouts. Wear  heavy  gloves  and  scoop 
out  the  debris  with  your  hands.  If  you 
find  any  dirt  caked  to  the  bottom  of 
your  gutter,  use  a  putty  knife  to  scrape 
it  loose. 

To  clean  a  clogged  downspout,  push  a 
garden  hose  down  into  the  first  bend 
and  have  your  helper  turn  on  the  fau- 
cet. The  weight  and  pressure  of  the  wa- 
ter will  free  most  small  clogs.  If  the 
water  backs  up,  force  more  of  the  hose 
into  the  downspout.  The  end  of  the  hose 
will  act  as  a  ramrod,  and  the  pressure 
of  the  water  will  flush  the  debris  as  it  is 
knocked  loose.  If  all  else  fails,  take  the 
downspout  apart  in  sections  and  clean 
it  on  the  ground. 


CORRECT 

SAGGING 

GUTTERS 

Depending  on  type 
of  hanger,  bend 
the  bracket  or 
renail  to  raise. 


■  Correct  low  spots  in  your  gutter  be- 
fore water  and  rotting  organic  matter 
eat  through  the  bottom.  Determine  the 
location  of  a  low  spot  by  running  water 
through  the  gutter  and  watching  for 
any  accumulation.  If  your  gutter  has 


metal  brackets,  bend  the  bracket  up 
slightly  at  the  point  nearest  the  low 
spot  in  the  run.  If  your  gutter  is  secured 
by  long  nails  and  ferrules  (metal  cylin- 
ders), you  may  have  to  remove  one  or 
two  nails  and  raise  the  gutter  before 
renailing  it.  You'll  need  a  minimum  of 
Vfe-inch  drop  for  every  foot  of  run  to- 
ward the  downspout. 


REPAIRING 

RUST 

HOLES 

Roofing  cement 
will  fix  most  holes. 
Clean  the  area 
first. 


■  The  damage  from  sagging  gutters 
eventually  makes  gutter  replacement 
necessary,  but  small  rust  holes  can  be 
repaired.  First,  clean  the  surface  inside 
the  gutter  with  a  putty  knife  and  wire 
brush.  Wipe  away  all  dust  and  debris 
with  a  soft  cloth.  Then  spread  roofing 
cement  to  an  area  at  least  twice  as 
large  as  the  hole.  Cover  larger  holes 
with   a   piece   of  aluminum    flashing 


(available  in  rolls  from  your  home  cen- 
ter). Coat  the  underside  of  the  patch 
with  cement,  set  the  metal  in  place,  and 
seal  around  all  the  edges. 


SCREENS 
OR  NO 
SCREENS 

Decide  based  on 
the  height  of  your 
house  and  your 
climate. 


■  Some  homeowners  circumvent  the 
problem  of  gutter  cleaning  entirely  by 
installing  screens  over  their  gutters. 
Screens  are  especially  appealing  to 
owners  of  two-story  homes,  for  whom 
gutter  cleaning  is  a  risk  to  life  and  limb. 
Gutter  screens  can  be  a  mixed  bless- 
ing in  colder  climates  because  they  hold 
ice  and  snow.  When  snow  melts  and 
runs  down  a  roof  in  the  daytime,  it 
backs  up  against  the  shelf  of  ice  that 
freezes  on  the  screen.  This  can  force 
water  under  the  shingles  or  through 
the  fascia.  Once  inside  the  soffit,  the 
water  flows  into  exterior  walls,  causing 
damage  to  the  studs,  insulation,  and 
drywall.  If  your  winters  are  severe,  you 
can  install  heating  wire  on  the  roof  just 
above  your  screened  gutters.  A  heating 
cable  will  melt  the  snow  evenly.  £S 

-  REPLACEMENT  MATERIALS  - 

Steel.  The  least  expensive  materi- 
al used  for  gutters;  about  $6  for  a  sec- 
tion 10  feet  long.  Available  galvanized 
or  with  a  baked-on  finish.  If  properly 
maintained,  a  steel  gutter  will  last 
about  20  years. 

Aluminum.  Not  as  strong  as 
steel,  but  easy  to  handle  and  corro- 
sion resistant.  Enamel  or  plastic  coat- 
ed; costs  about  $7  for  1 0  feet.  Often 
warranted  for  1 5-20  years. 

Vinyl.  Impervious  to  the  elements. 
Available  in  white  or  brown;  it  won't 
accept  paint.  Gutters  are  about  the 
same  price  as  steel,  but  fittings  are 
more  expensive. 
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Can  your  bleach 

l  keep  up  with  your  kids? 


VIVID"  all- fabric  bleach^p  keeps  up  with  the  most  active 
kids.  Its  unique  formula  safely  penetrates  fabric  to  remove  tough 
stains  better  than  even  the  leading  all-fabric  bleach.  VIVID  gets 
your  colors  bright  and  your  whites  white.  So  use  VIVID.  And  keep 
,     pace  with  your  kids  and  their  clothes. 


Dont  just  get  em  clean, 
get  em  VIVID 


TEXIZE  Greenville.  SC  29602 

Division  of  Dow  Consumer  Products  Inc  e  1987  DCPI 


... 


I 


■ -4 


^^P^M> 


• 


• 


. 


I 


All  of  this  can  be  yours. 


here's  how... 


w 


T^ 


WdM 


..  .take  advantage  of 
America's  National  Parks. 

They're  beautiful.  And  Texize  is  proud  of  them. 

That's  why  we  're  donating  $  1 00, 000  to  keep  our  National  Parks 

clean.  We  realize  that  clean,  beautiful  parks  mean  a  cleaner, 

more  beautiful  America. 

So  visit  our  National  Parks.  They're  yours  for  the  taking. 

And  to  make  your  next  park  visit  even  more  enjoyable,  we're 

offering  you  a  National  Parks  Vacation  Kit—  FREE  with  two  proofs 

of  purchase.  The  kit  includes  a  cash  refund  for  park  entry, 

high  value  coupons,  travel  games  for  kids,  maps, 

campground  guides,  safety  tips  and  a  trip  checklist. 

It's  a  $10  value.  And  our  way  of  further  enhancing  your  vacation. 


National  Parks  Vacation  Kit. 

And  take  advantage  of  America 's  beautiful 

National  Parks.  They  can  be  all  yours. 


FOR  YOUR  FREE 

NATIONAL  PARKS  VACATION  KIT, 

just  send  two  proof s  of  purchase  of  the  Texize  products*  shownabove  to: 
FREE  National  Parks  Vacation  Kit,  P.O.  Box 4885,  Monticello,  MN  55365. 

NAME 


ADDRESS- 


(please  print) 


CITY_ 


STATE. 


ZIP_ 


•Participating  brands  are:  FANTASTIK,  GLASS  PLUS.  PINE  POWER,  SPRAY  N  STARCH.  SPRAY  N  WASH .  TOUGH  ACT  and  V IVID 


Proof-ol-Purchase:  For  each  product,  include  complete  net 
weight  statement  from  the  front  label  (remove  by  soaking 
bottle  in  warm,  soapy  water  for  several  minutes) 
Note  these  additional  otter  terms:  This  certificate  may  not 
be  reproduced  and  must  accompany  your  request  Limit 


one  per  person,  name,  address,  group  or  organization  Void 
where  prohibited  Good  only  inUSA  and  from  APO/FPO 
box  numbers  Allow  6-8  weeks  for  delivery  Otter  good  from 
March  29. 1987  through  June  30. 1987 
TEXIZE  Division  of  Dow  Consumer  Products  Inc  C1987  DCPI 
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EQUIPMENT 


NEW 

ENERGY-SMART 
GARAGE  DOORS 


Installing  an  energy-efficient 
door  on  an  attached  garage  can 
save  you  a  bundle  on  heating  and 
cooling  costs — especially  if  you 
heat  your  garage.  Owning  a  two-car 
garage  doubles  the  incentive. 

■  Typically,  the  door  of  an  attached  ga- 
rage takes  up  20-30  percent  of  the  face 
of  the  house.  Raising  this  "movable 
wall"  can  change  the  inside  tempera- 
ture in  a  hurry.  Although  you  can't  pre- 
vent heat  loss  or  gain  when  driving 
your  car  in  or  out,  an  airtight  and  well- 
insulated  garage  door  helps  the  tem- 
perature return  to  normal  faster.  If 
your  fuel  bills  are  higher  than  they 
should  be,  or  your  garage  door  is 
warped  or  deteriorating,  you  may  want 
to  replace  it  with  one  of  the  new  ener- 
gy-efficient models. 

In  addition  to  the  savings  you  will 
reap  from  lowered  heating  and  air  con- 
ditioning costs,  your  state  may  offer  tax 
credits  for  installing  energy-efficient 
garage  doors. 

FOAMED  CORE  INSULATION 


Cross  section  showing  foamed  core 

The  new  insulated  garage  doors  save 
money  two  ways — core  insulation  holds 
conditioned  air  in,  while  weather  strip- 
ping around  the  door  and  between  pan- 
els prevents  seepage  from  outside.  Door 
panels  are  constructed  around  insula- 
tive  polyurethane  or  polystyrene.  This 
nonconductive  material  is  foamed  in 
place  between  two  "skins"  of  alumi- 
num or  steel.  The  outside  skin  is  faced 
with  a  variety  of  decorative  surfaces. 


Not  a  single  one.  But  when  you 
check  in  to  a  KOA*  Kampground,  a  camp 
fire  or  barbeque  is  all  part  of  the  fun.  You 
can  roast  all  the  hot  dogs,  toast  all  the 
marshmallows,  and  sing  all  the  camp 
songs  you  want.  All  under  a  crisp  night 
sky.  Now,  what  motel  can  offer 
you  that? 

Staying  at  KOA  is  not  only 
a  heck  of  a  lot  more  fun  than 
a  motel,  it's  a  lot  more  afford- 
able. With  almost  700 
Kampgrounds  all  across  North 
America,  we're  a  handy  place 


IMSil  Kamp^rnunds  of  America 

to  stay  on  your  way  to  most  anywhere. 

Why  not  take  your  family  on  a  KOA 
vacation  for  a  change?  We  promise  you 
hot  showers,  clean  restrooms,  laundry 
facilities,  swimming,  a  convenience  store 
and  more.  We  promise  you  the  kind  of 

good  time  you  just  can't  get  at 
a  motel. 

For  your  own  KOA 
Directory,  Road  Atlas,  and 
Camping  Guide,  send  $2.00 
to  KOA  Directory,  P.O.  Box 
30162-BHG,  Billings,  MT 
59107. 


~~4M**trf*c6  tvefteciwiv 
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WEATHER  SEALS 


WEATHER 

SEAL 

BLOCKS- 

OUTSIDE^ 

AIR 


Insulation  between  panels  blocks  air 

Most  manufacturers  use  a  bulb-type 
weather  seal  along  the  bottom,  similar 
to  the  seal  that  runs  around  your  re- 


frigerator door.  When  the  door  is 
closed,  the  bulb  compresses  to  fill  mi- 
nor irregularities  in  the  floor,  keeping 
out  wind  and  rain. 

Manufacturers  have  developed  a 
number  of  products  to  prevent  seepage 
between  door  panels,  ranging  from  a 
tongue-and-groove  seal  to  wool  pile  and 
magnetic  weather  stripping. 

Provided  you're  reasonably  handy, 
you  can  probably  replace  a  garage  door 
yourself,  unless  the  door  is  equipped 
with  a  torsion  spring.  If  either  your  old 
or  new  garage  door  is  a  torsion  spring 
model,  call  in  a  professional.  9S 
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Learn  to  Wok 


#1  in  a  series  from  La  Choy 

If  you  think  Oriental  cook- 
ing is  too  mysterious  or  just  too 
difficult,  you're  going  to  love  the 
very  idea  behind  stir-fry  wok 
cooking.  Ifs  simple,  its  fast, 
it's  fun.  And  of  course,  ifs 
delicious. 

Do  I  need  a  wok 
to  stir  things  up  ? 

Of  course  not  Although  a 
wok  is  one  of  the  most  versatile 
cooking  tools  you  can  own,  you 
definitely  don't  need  a  wok  to 
stir-fry.  You  can  use  a  good  non- 
stick skillet  because  the  princi- 
ple is  the  same— very  hot  even 
heat  that  allows  for  extremely  fast 
cooking.  This  keeps  vegetables 
crisp,  meats  juicy  and  locks  in 
vitamins  and  minerals. 

Three  rules 
and  you  can 't  lose. 

Stir-fry  cooking  is  simple 
as  long  as  you  follow  three  basic 
rules: 

Be  prepared.  Because 
preparation  and  cooking  are 
totally  separate  procedures,  pre- 
pare all  your  ingredients  first 
and  the  toughest  part  is  over.. 


When  you  stir-fry,  foods  cook 
quickly  so  they  can't  wait  while 
you  ready  other  ingredients. 

Keep  things  moving.  Once 
everything  is  prepared,  put  your 
wok  or  skillet  on  the  stove,  add 


oil  and 
turn  it  all 
the  way  up 
to  high  heat  You 
may  think  you'll  burn 
everything  but  you  won't 
Fast  cooking  at  high  tempera- 
ture is  the  secret  to  stir-fry.  Just 
make  sure 
you  keep 
things  stirring 
and  serve  as  soon 
as  you're  finished. 
You'll  have  dinner 
ready  in  a  bean-snap 
Be  adventurous. 
Don't  be  afraid  to  experiment. 
Ifs  as  much  a  part  of  Orien- 
tal culinary  history  as  the  wok 
itself.  The  Chinese  were  con- 
stantly adapting  and  changing 
their  recipes.  I  .a  Choy®  recipes  are 


designed  to  help  you  improvise. 
The  more  you  make  a  dish,  the 
more  easily  you'll  be  able  to 
create  interesting  variations. 
That's  why  La  Choy  provides 
such  a  wide  variety  of  vegetables 
and  sauces.  Like  our  crisp 


One  Step  at  alime. 


Water  Chestnuts,  specially 
selected  from  the  Orient 
And  our  individually  fro- 
zen La  Choy  Chinese  Pea 
Pods.  Since  they're  not 
block  frozen,  you  can 
take  out  just  the  number 
you  need.  We  know  our 
Bean  Sprouts  too.  In 
fact,  we  grow  more  than 
anyone  in  the  country. 
k  And  don't  forget  La 

m  j  Choy  Soy  Sauce,  pre- 
■  Iferred  two  to  one  over 
H       :  the  other  major  brand. 


Another  great  mystery 
debunked. 


The  simple  La  Choy 
recipes  that  follow  will  help 
you  stir  up  some  of  the  most 
mouth-watering,  wholesome 
meals  you  can  serve.  Not  to 
mention  meals  that  are  a  bit 
more  exciting.  Try  them  and 
you'll  see  the  mystery  of  the 
Orient  is  no  more. 


fftfc? 

?  ■  *i    ■■■> 


©  1986  Beatrice  Companies,  Inc. 


Pepper  Steak 


Approx.  Preparation  Time:  35  minutes 
Sauce 

]A  cup  chicken  broth 

1  Tbsp.  La  Choy  Soy  Sauce 

1  Tbsp.  cornstarch 


Meat  and  Vegetables 

1  lb.  flank  steak  thinly 
sliced  across  grain 

!4  cup  La  Choy  Soy  Sauce 

1  Tbsp.  dry  sherry 

1  Tbsp.  cornstarch 

3  Tbsp.  vegetable  oil 
V/i  cups  sliced  onion 
V/i  Lsp.  minced  garlic 
Vh  cups  each:  thinly  sliced 
red  and  green  pepper 

1  (M-oz.)can  La  Choy 
Bean  Sprouts,  drained 

In  a  small  bowl,  mix  all 
sauce  ingredients;  set  aside. 
In  a  medium  bowl,  com- 
bine flank  steak,  soy  sauce, 
sherry  and  cornstarch;  mari 
nate  15  minutes.  In  a  wok 
or  large,  non-stick  skillet 
heat  2  tablespoons  oil  over 
high  heat  and  stir  fry  half  of 
beef  until  it  loses  redness;  drain.  Repeat 
with  remaining  beef.  Heat  remaining  oil; 
stir  fry  onion  and  garlic  until  onion  is  tender 
Add  peppers;  cook  1  minute.  Stir  sauce 
ingredients  and  add  to  pan  with  cooked 
meat  and  bean  sprouts.  Cook,  stirring 
constantly,  until  thick  and  bubbling  Serve 
immediately  with  La  Choy  Chow  Mein 
Noodles.  Serves  4. 

Stir-Fried  Chicken  and  Pea  Pods 

Approx.  Preparation  Time:  40  Minutes 
Sauce 
l/2  cup  chicken  broth 

2  Tbsp.  La  Choy  Soy  Sauce 
1  Tbsp.  cornstarch 

1  tsp.  sugar 

Chicken  and  Vegetables 

1  lb.  boned,  skinned  chicken  breasts, 
sliced  in  very  thin  strips 
\Yi  Tbsp.  cornstarch 

1  Tbsp.  La  Choy  Soy  Sauce 


1  Tbsp.  dry  sherry 
Vegetable  oil 

1  tsp.  each:  minced  garlic  and  ginger  root 
Yi  cup  each:  sliced  green 
onions,  carrots,  celery 
1  (8-oz.)  can  La  Choy 
Sliced  Water  Chestnuts, 
drained 
1  (6-oz.)pkgLaChoy 
Frozen  Chinese  Pea 
Pods,  thawed 


Pepper  Steak 


Spicy  Shrimp  and  Pea  Pods 


In  a  small  bowl,  mix  all 
sauce  ingredients;  set  aside. 
In  a  medium  bowl, combine 
chicken,  cornstarch,  soy 
and  sherry;  mix  well;  set 
aside.  In  a  wok  or  large,  non- 
stick skillet,  heat  3  table- 
spoons oil  over  high  heat 
Stir  in  garlic  and  ginger. 
Add  chicken  and  stir-fry 
until  no  longer  pink;  re- 
move. Heat  2  tablespoons 
oil.  Stir-fry  green  onions, 
carrots,  and  celery  1  minute. 
Stir  sauce  ingredients  and 
add  to  pan  with  water  chestnuts,  pea  pods, 
and  cooked  chicken.  Cook,  stirring  con- 
stantly, until  bubbling.  Serve  immediately 
with  hot  rice.  Serves  4. 

For  a  spicy  shrimp  variation 

Substitute  shelled  and  deveined  shrimp 
for  chicken  and  add  !4  teaspoon  red 
pepperflakestosauceingredients;  garnish 
with  toasted  almonds. 


CHOV, 


Simply  exciting. 
Simply  La  Choyf 
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CURVES  AND  ANGLES  COMBINE  IN  A 

WRAPAROUND  ADDITION 

Seeing  this  home's  profile  today,  you'd  never  guess 

it  wraps  a  box  built  in  1896.  Remodeling  totally  transformed 

the  look — and  tripled  the  living  space! 


lather  than  move  to  the  sub- 
urbs to  get  the  house  they  wanted, 
these  city  dwellers  put  their  money 
into  a  major  expansion  project  right 
where  they  were.  The  reconstruction 
cost  less  than  it  would  have  cost  to 
build  from  scratch  on  a  distant  lot. 

This  large-scale  addition  girds  two 
sides  of  the  original  structure,  provid- 
ing space  for  a  new  basement  rec  room, 
a  living  room  open  to  the  kitchen,  and 
two  new  bedrooms  on  the  second  floor. 
A  wraparound  deck  and  greenhouse 
complete  the  picture. 

Architect:  Tom  DiRocco 
Field  editor:  Patricia  Carpenter 


BEFORE:   A   square   box   of  a   house 
about  to  take  on  a  whole  new  character. 


NEW  SURROUNDS  OLD:  Load-bear 
ing  beams  have  taken  the  place  of  walls 
where  the  addition  connects  with  the 
original  structure.  The  resulting  floor 
plan  emphasizes  openness. 


AFTER:  Transformed  for  a  new  century.  Sharp  lines  are  softened  by  curving 
latticework  that  wraps  two  sides  of  the  original  cottage. 


ADD  ON  IN  A  BIG  WAY:  The  living 
room  puts  you  in  completely  new  terri- 
tory, but  leaves  a  view  to  the  old.  Origi- 
nally, the  exterior  wall  loomed  up  from 
what  is  now  the  carpeted  step  down. 


CRISP  KITCHEN:  A  rounded  counter 
(topped  with  attractive  and  durable 
cork  laminate)  separates  kitchen  and 
living  room,  yet  permit!  B  bee  flow  be- 
tween the  two  rooms.  IH1 
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The  solid  element  cooktop  Europeans  have 
cooked  with  for  years  has  finally  made  it  to  America. 

And  now  you  can  have  one  free  when  you 
buy  aJenn-Air  S100  Grill-Range  at  regular  price. 

Imagine,  all  the  marvelous  cooking  ^^^ 
advantages  of  aJenn-Air  including  indoor  grilling^ 
without  a  hood.  Plus  an  elegant,  easy-to-clean,  $179* 
European  cooktop  cartridge— free. 

See  your  participatingJenn-Air  dealer   ^ 
soon  though.  (He's  in  the  Yellow  Pages.) 

After  May  31,  our  free  taste 
of  Europe  is  finis.  ^  ' 
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Jenn-Air. 


•$179  Suggested  retail  price  Backspiash  not  included.  Offer  not 
valid  in  Canada.  ©  1987  Jenn-Air  Co.  A  division  of  Maytag  Co. 


PLYMOUTH  VOYAGER  GIVES  AMERICA  A  POWERFUI V 
NEW  REASON  WHY  THE  PRIDE  IS  BACK.      — - 

FRONT- WHEEL  DRIVE 

V-6  POWER 

Introducing  Voyager's  new  aluminum  head  V-6  engine* 
Overhead  cams.. .Multi-point  Fuel-Injection. 

This  is  what  V-6  power  was  meant  to  be. 

Power  designed  to  match  Voyager's  advanced 

front-wheel  drive  technology... 

Power  protected  by  Plymouth's  7/70  Protection  Plan.** 

Plymouth  Voyager.  There's  still  nothing  like  it. 


Optional  "Protects  engine  and  powertrain  (or  7  years  or  70,000  miles  and  against  outerbody  rust-through  tor  7  years  or  100.000  miles  See 
limited  warranty  at  dealer  Restrictiont,  apply  t  Based  on  survey  of  owner  problems  with  86  cars  and  light  trucks  (combined)  sold  Oct  Nov  85  (5  month 
avg  usage)  and  a  warranty  comparison  ol  competitively  priced  models  lor  vehicles  designed  and  built  in  N  America  BUCKLE  UP  FOR  SAFETY. 


UV-6 


NG  POWER 


— ->- 


V-6  PULLING  POWER 


Chrysler  Motors:  Best-built,  best-backed  American  cars  andVrucks.t 


Moen  life. 

It's  so  uplifting.  Rising  to  fill  everything, 

then  lowering  at  your  touch. 

Your  Moen  faucet,  fresh  tender  flowers. 

That's  a  labor  of  love. 


MOEN 

to 


STANADYNE 


Moen  Croup 


Kitchen  Riser"  shown    Foi  brochure,  cain-800-258-8787,  ext  ZIS  (I  hiio  H.'i  <i4oo,  in  Ohio 


DECORATING 

GETTING 
CARPETS  CLEAN 

Keeping  your  carpet  looking  lop- 
notch  calls  for  professional  help.  Al- 
most all  professional  cleaners  use 
one  of  six  methods  to  clean  carpets, 
but  how  to  choose  the  right  pro? 
Here's  a  rundown  on  each  method,  to 
help  you  pick  the  right  cleaner  for 
your  rugs. 

■  STEAM  CLEANING  is  the  method 

most  recommended  by  expert  carpet 
cleaners.  A  two-headed  machine  blasts 
a  hot-water  detergent  solution  onto  the 
carpet,  and  then  immediately  vacuums 
out  the  dirty  water.  The  process  is  ex- 
cellent for  badly  soiled  carpets. 

■  SHAMPOOING  is  best  suited  for 
commercial,  low-pile  carpets.  A  ma- 
chine that  looks  like  a  floor  buffer  uses 
rotary  disc  brushes  to  work  shampoo 
into  the  carpet. 

After  the  solution  has  dried,  it  and 
the  loosened  dirt  are  vacuumed  up. 
This  method  works  well  on  grouni-in 
dirt  and  is  relatively  inexpensive,  but 
the  shampoo  can  leave  a  residue  that 
actually  attracts  dirt  later. 

■  HAND  ABSORPTION  is  a  time-con- 
suming and  costly  process.  It  involves 
sponging  a  foaming  detergent  into  the 
carpet.  The  procedure  works  best  on 
surface  dirt. 

■  THE  MIST/PAD  METHOD  works 
well  on  top-layer  dirt,  too.  First,  the 
cleaner  sprays  a  solution  on  the  carpet. 
Then  a  machine  with  rotary  discs  cov- 
ered with  an  absorbent  pad  is  passed 
over  the  misted  carpet  to  remove  dirt. 
The  advantages:  Because  no  brushes 
are  used,  fiber  damage  is  less;  also,  >  our 
carpet  dries  quickly. 

■  THE  DRY  POWDER  PROCESS,  ide- 
al for  areas  that  can't  be  left  to  dry, 
involves  sprinkling  absorbent  particles 
onto  the  carpet.  The  solution  is  worked 
in  with  brushes,  then  vacuumed  up  Ef- 
fective on  surface  dirt,  this  process 
can't  eliminate  deeply  embedded  >cil. 

■  DRY  FOAM  CLEANING  is  best  on 
surface  dirt  and  means  a  fast-drying 
carpet.  A  shampoo  that  resembles 
shaving  foam  is  worked  into  the  carpet, 
allowed  to  dry,  then  vacuumed  ott  1$ 
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When  Farberware  designed  this  new  browner, 
they  didn't  forget  why  you  bought  a  microwave. 


By  far,  speed  is  the 
most  important  benefit  of 
microwave  cooking.  \et  most  micro 
wave  browners  actually  slow  down  the 
microwave  cooking  process.  That's 
because  they  have  to  be  heated  twice  to 
brown  both  sides  of  your  food. 

Farberware's  new  browner— just 
one  piece  in  our  full  line  of  microwave 
cookware— features  a  unique  stainless- 
steel  sandwich  construction*  This 


©1986  Farberware     Made  in  U.S.A.  "Patents  pending 


special  design  enables  our 
browner  to  get  hotter,  and 
stay  hotter,  than  other  browners. 
Which  means  you  can  brown  both 
sides  of  your  food  with  only  one 
heating.  Your  food  is  cooked  faster,  and  it's 
cooked  right.  Farberware's  new  microwave 
browner.  We  designed  it  to  keep  your 
microwave  _-  MM^miiA  ■  i^ 

oven  up  to  FARBERWARE 

CTIPpH  Subsidiary  of  Kidde.  Inc 

P  KIDDE 


VISIT  YOUR 

CASABLANCA 
FAN  DEALER 

TODAY. 


AMERICA'S  PREMIER  CEILING  FAN 


CALIFORNIA 

Alhambra 

Four  Seasons  Ceiling  Fans 
(818)  281-5922 
Artesia 
Lamps  Plus 
(213)  865-2149 

Bakersfield 

Arc  Fan  City 
(805)  398-5551 

Designer  Lighting 
(805)  327-3600 
Hali  Spechts 
(805)  398-9000 

Kerns  Stove  &  Fan  Center 
(805)  324-8855 

Beverly  Hills 

Hali  Spechts 

(213)  655-9902 

Brea 

The  Fan  Man 

(714)  990-9651 

Calabasas 

Olde  Tyme  Fan  Company 

(818)883-7511 

Canoga  Park 

Hali  Spechts 

(818)  347-5770 

Cathedral  City 

FanrJiego 
(619)  324-7654 

Cerritos 

The  Fan  Man 
(213)  865-6666 

Chatsworth 

Lamps  Plus 
(818)  886-5267 
Chico 

J  &  J  Electric 
(916)342-1815 
Chula  Vista 
Hali  Spechts 
(619)  585-1366 
Citrus  Heights 
Hobrecht  Lighting 
(916)  965-5483 
City  of  Industry 
Davis  Lighting 
(818)  965-2370 


Costa  Mesa 

Sahlin  Tiffanys  &  Fans 
(714)  556-5267 

Cupertino 

Galaxy  Lighting 
(408)  252-4060 
Dublin 

Village  Lighting 
(415)828-7311 

Escondidd 

Concord  Lighting 
(619)  745-7788 

Fandiego 
(619)  743-3267 

Fresno 

James  &  Company  Lightinq 
(209)  486-7900 

Pacific  Lighting 
(209)  435-4837 

Hayward 

Galaxy  Lighting 
(415)  537-6240 

Huntington  Beach 

Hali  Spechts 
(714)964-1111 

Lamps  Plus 
(714)  842-2779 
The  Trading  Post 
(714)  848-4353 
La  Mesa 
Fandiego 
(619)  698-6080 
Lamps  Plus 
(619)  460-4331 

Laguna  Hills 

Lamps  Plus 
(714)  859-8906 

Lakewood 

Hali  Spechts 
(213)  774-6270 
Long  Beach 
Paul  Sahlin  Tiffany's 
(213)  494-7443 

Los  Angeles 

Lamps  Plus 

(213)  820-7567 

Merced 

Merced  Electrical  Supply 

(208)  383-0413 


Mission  Viejo 

Hali  Spechts 
(714)  364-2000 
Moore's 
(714)  859-7090 

Modesto 

Phillips  Electric  Co 
(209)  524-6287 

Montclair 

Davis  Lighting 
(714)  624-3574 
Napa 

Napa  Electric 
(707)252-6611 

North  Hollywood 

Hali  Spechts 
(818)  509-0185 

Northridge 

Lamps  Plus 
(818)  993-0801 

Oakland 

Galaxy  Lighting 
(415)444-4884 

Oceanside 

Hali  Spechts 
(619)  757-4000 
Lamps  Plus 
(619)  721-1606 
Orange 
Lamps  Plus 
(714)  997-1825 

Pacific  Grove 

The  Homelighter 
(408)  375-8802 

Pasadena 

Fedde's 

(818)  796-7103 
Lamps  Plus 
(818)  793-5458 
Paso  Robles 
Dos  Amigos,  Inc. 
(805)  238-7657 
Pittsburg 
Melody  Lighting 
(415)  432-7388 

Puente  Hills 

Lamps  Plus 
(818)  912-8673 

Redlands 
Redland  Mattress 
(714)  793-3012 

Redwood  City 

Marcelli  Lighting 
(415)  365-0360 

Riverside 

Davis  Lighting 
(714)  788-6002 
Hali  Spechts 
(714)  354-2500 

Roseville 

Hobrecht  Lighting 
(916)988-1799 

Sacramento 

A  &  A  Light  Fixture 
(916)  452-7641 

Buck  Home  Center 
(916)485-1941 

Capitol  Wholesale 
(916)  443-8051 

Hobrecht  Lighting 
(916)443-1739 


San  Bernardino 

Davis  Lighting 
(714)  884-1322 
Hali  Spechts 
(714)  888-8200 
San  Diego 
Concord  Lighting 
(619)  275-2303 

Fandiego 
(619)  292-9244 
Hali  Spechts 
(619)  299-6320 
Lamps  Plus 
(619)  276-0772 

'  San  Francisco 

House  of  Fans 
(415)  885-1947 

San  Luis  Obispo 

Galaxy  Lighting 
(805)  544-4481 
San  Rafael 
Raffles  Fan  Company 
(415)  456-6660 
Santa  Ana 
Hali  Spechts 
(714)835-2211 

Santa  Barbara 

Hali  Spechts 
(805)  964-8055 
Santa  Cruz 
Riverside  Lighting 
(408)423-7411 

Santa  Maria 

Galaxy  Lighting 

(805)  922-0529 

Saratoga 

Gene  Wallace  Lighting 

(408)  252-7400 

Sherman  Oaks 

Factory  Lighting  &  Fans 
(818)  753-3267 

Stockton 

Galaxy  Lighting 
(209)951-1100 
Studio  City 
Hali  Spechts 
(818)  984-3565 

Thousand  Oaks 

Hali  Spechts 

(805)  373-9090 

The  Fan  Man 

(805)  497-6333 

Torrance 

Hali  Spechts 

(213)  542-4548 

Lamps  Plus 

(213)  542-8682 

Tulare 

Anchor  Lighting 

(209)  688-0696 
Morris  Levin  &  Son 
(209)  686-8665 
Ventura 
Hali  Spechts 
(805)  658-1455 
Lamps  Plus 
(805)  642-9007 


Walnut  Creek 

Buck  Stove  &  Fan  Center 
(415)  930-9282 

Galaxy  Lighting 
(415)  937-0622 
West  Covina 
Hali  Spechts 
(818)  966-4523 
Whittier 
Hali  Spechts 
(213)  942-9595 

Woodland  Hills 

Olde  Tyme  Fan  Co 

(818)888-8176 

Yuba  City 

Buck  Stove  &  Fan  Center 

(916)  674-9612 

Galaxy  Lighting 

(916)  674-3444 

NEVADA 

Las  Vegas 

Lamps  Plus 

(702)  796-8010 

Lisa  Lighting 

(702)  737-3343 

Reno 

Cabinet  &  Lighting  Supply 

(702)329-4402 

Handy  Helper  Store 

(702)  329-1940 

OREGON 

Beaverton 

A-Boy  Stores 
(503)644-2131 
Globe  Lighting 
(503)  646-6743 

Lamptiques 
(503)  643-2727 

Eugene 

Brighter  Homes  Ltg.  Ctr 
(503)  343-2556 

Hermiston 

Hermiston  Electric 
(503)567-3317 

Hillsboro 

A-Boy  Stores 
(503)  648-4480 

Milwaukie 

Lamptiques 
(503)  659-8933 
Portland 
Globe  Lighting 
(503)  287-0375 
A-Boy  Stores 
(503)  287-0776 

Globe  Lighting 
(503)  771-7459 
Tigard 

A-Boy  Stores 
(503)  639-4321 

WASHINGTON 

Vancouver 

A-Boy  Stores 
(206)  693-2387 


To  locate  other  CasaBlanca  dealers  in  your  area 
call  1-800-423-1821  or  in  California  1-800-352-8515. 
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CASABLANCA  BRINGS 
OUTHERN  ROMANCE  FULL  CIRCLE. 
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Now,  CasaBlanca  recalls  the  romance  of  the  ( )ld  South,  by  combining  traditional 
styling  and  contemporary  technology  to  give  you  cooler  summers  and  warmer 
winters. 

The  Victorian ",  just  one  in  our  exciting  new  Casablanca  Collection,  will  give 
your  home  enduring  beauty  and  comfort. 

Casablanca's  new    designs  are  combined   with   our  unique   microc 
'Illicit -Touch' '"   System    that   allows  you  to  program  your  Ian    for    coi. 
automatic  and  trouble-free  performance.  ^_, . 

Every  Casablanca  fan  is  quality  crafted 
here  in  the  United  States  to  insure  it  works 
for  a  lifetime.  ^ 

See  the  entire  Casablanca  Collection  at  a        'Sn\ 

dealer  near  you  and  bring  a  touch  of  L_^ —         — r— ^ .  y 

Southern  Romance  into  your  home  AMERICA'S  PREMIER  CEILING  FAN 
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Now  there's  room  for  all 
the  possibilities. 


While  some  still  believe  you  can't 
take  it  with  you,  those  who've  driven  the 
new  Mitsubishi  Wagon  know  just  the 
opposite  to  be  true.  Not  only  can  you 
take  it  with  you,  but  you  can  do  so  with 
a  remarkable  combination  of  style, 
comfort  and  versatility 

The  new  Mitsubishi  Wagon  has  been 
patiently  crafted  with  plenty  of  room  for 
all  the  possibilities.  Its  spacious  interior, 


with  seating  for  seven,  features  plush 
velour  bucket  seats,  plus  a  reclining  rear 
bench  seat  that  folds  forward  for  added 
cargo  area,  or  flat  like  a  bed.*  It's  even 
removable.  And  the  rear  bucket  seats 
offer  the  comfortable  alternatives  of 
reclining,  sliding  back  and  forth  or  even 
swiveling  completely  around.  No  other 
Japanese  passenger  van  can  match 
Mitsubishi  for  total  cargo  roonrTor  payload. 
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Along  with  this  unique  combination  of 
spacious  versatility  and  luxury  comes  the 
patient  refinements  of  Mitsubishi  tech- 
nology. The  smooth,  quiet  power  of  an 
electronically  fuel-injected  2.4-liter  engine 
with  patented  Dual  Engine  Stabilizers™ 
and  a  standard  4-speed  automatic  over- 
drive transmission.  Add  to  this  the  con- 
venience of  sensors  that  indicate  if  your 
oil  or  coolant  levels  are  low,  plus  spark 


plugs  that  are  designed  to  last  up  to 
60,000  miles.  The  result  is  confident, 
low  maintenance  performance. 

The  new  Mitsubishi  Wagon.  We 
made  room  for  all  the  possibilities . . . 
now  the  rest  is  up  to  you. 

Mitsubishi. 

Perfecting  the  Experience: 

Call  1-800-447-4700  for  nearest  dealer.  'Seats  should  be 
upright  while  In  motion,  * '  Based  on  EPA  Cargo  Vol.  Index. 
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Announcing  The  "I  Want  My  Serta" 
Nationwide  Sell-A-Thon 

Now's  the  time  to  find  out  why  people  say,  "I  want  my  Serta!"  Because 
now,  during  the  Perfect  Sleeper  Golden  Anniversary  celebration,  there's 
a  special  limited-time  price  reduction. 

Just  come  in  and  try  a  Perfect  Sleeper  and  you'll  want  one  too. 
Only  Serta  goes  beyond  just  being  firm,  beyond  other  mattresses, 
with  the  extra  comfortable  Serta  Surface.  It's  a  unique  difference 
you  can  feel. 

And  now,  participating  retailers  in  the  Nationwide  Sell-A-Thon  will 
give  you  an  instant  cash-back  discount  on  any  Perfect 
Sleeper  set  you  buy.  That's  an  additional  savings 
off  already  low  sale  prices.  So  hurry  in  and  say, 
"I  want  my  Serta!"  Offer  expires  April  30,  1987. 


Serta  perfect  Sleeper9 


©Serta,  Inc.,  2800  North  River  Road,  Des  Plaines,  Illinois  60018 
DuPont  TEFLON"  soil  &  stain  mattress  protector  on  selected  Serta  Perfect  Sleeper  models. 


"I  Want  My  Serta" 

Nationwide 
Sell-A-Thon 

At  these  participating  stores: 

ARIZONA 

BULLHEAD  CITY 

Hutchinson's  Furniture  Gallery 
5618  Hwy.  95 

GLENDALE 

McCarl's  Furniture 
5150  W.  Phelps  Rd. 

LAKE  HAVASU  CITY 

Brown's  Home  Furnishing 
314  London  Bridge  Rd. 

MESA 

Bargin  Place,  3050  S.  Country  Club  Dr. 

PHOENIX 

John's  Furniture  Service,  Inc. 
743  W.  Buchanan  St. 

PRESCOTT 

Easy  Rest  Sleep  Shop 
100  Josephine  St. 

SCOTTSDALE 

The  Brass  Bed  of  Scottsdale  Ltd. 
4238  N.  Scottsdale  Rd. 

TUCSON 

Phelps  Dodge  Mercantile  Co. 

All  Locations 

The  Mattress  Broker,  7539  E.  Broadway 


CALIFORNIA 

ARROYO  GRANDE 

Arroyo  Grande  Furniture,  995  Grand  Ave. 

CITY  OF  INDUSTRY 

Furniture  Plus,  17530  Caselton 

GOLETA 

The  Furniture  House,  5960  Hollister  Ave. 

LAGUNA  NIGUEL 

Beds  &  Brass 

28142  Camino  Capistrano 

LOMPOC 

Mattress  World 
101  N.  H  St. 

ORANGE 

Heavenly  Sleep  Shop,  750  E.  Katella  Ave. 

RIDGECREST 

Furniture  Fair,  400  W.  Ridgecrest  Blvd. 

SAN  DIEGO 

Focus  Montgomery  Ward,  All  Locations 

TORRANCE 

Pacific  Sales,  2080  Washington  Ave. 

W.  LOS  ANGELES 

The  Mattress  Store,  11714  W  Pico  Blvd. 

NEVADA 

ELKO 

Home  Furnishings,  570  Commercial  St. 


FOOD 


PLUM-GOOD  PRUNE  RECIPES 

REDISCOVER  THE  FLAVOR  OF  PRUNES 

Both  prunes  and  prune  juice  lend  a  sweet  and  fruity  taste 

plus  extra  moistness  to  baked  goodies.  The  fruit  adds  fiber, 

vitamins,  and  minerals  (especially  iron)  to  your  diet,  too. 


Serve  coffee  cake  warm  from  the  oven. 


DOUBLE  PRUNE  COFFEE  CAKE 

1  cup  snipped  prunes 
2/3  cup  unsweetened  prune  juice 
1/2  cup  snipped  dried  apricots 
Vt  cup  sugar 

4  beaten  egg  yolks 
21/2  cups  all-purpose  flour 
1/4  teaspoon  ground  mace 

1  cup  butter  or  margarine 
2/3  cup  milk 

3  tablespoons  sugar 

1  package  active  dry  yeast 

In  a  saucepan  combine  prunes,  juice, 
apricots,  and  Vb  cup  sugar.  Bring  to 
boiling;  reduce  heat.  Simmer  3  min- 
utes. Gradually  stir  half  of  the  mixture 
into  one  yolk;  return  to  pan.  Cook  till 
bubbly.  Cook  2  minutes  more.  Set  aside. 

Combine  flour  and  mace.  Cut  in  but- 
ter till  mixture  resembles  coarse 
crumbs.  Heat  milk  and  1  tablespoon 
sugar  till  warm  (110°  to  115°).  Stir  in 
yeast  to  dissolve.  Gradually  add  yeast 
mixture  to  remaining  yolks;  stir  into 
flour  mixture.  Spread  half  of  the  dough 
in  a  greased  12x7V2x2-inch  baking  dish; 
top  with  prune  mixture.  Drop  remain- 
ing dough  atop  filling;  flatten  dough 
with  the  back  of  a  spoon.  Sprinkle  re- 
maining sugar  atop.  Cover;  let  rise  1 
hour.  Bake  in  350°  oven  30  to  35  min- 
utes. Makes  10  servings. 

Nutrition  information  per  serving: 
420  cal.,  6  g  pro.,  52  g  carbo.,  22  g  fat, 
161  mg  chol.,  202  mg  sodium.  U.S. 
RDA:  33%  vit.  A,  16%  iron. 


These  cookies  have  a  nutrition  boost. 


CRISP  PRUNE  COOKIES 

Prunes  in  cookies?  You  bet!  And  canned 
prune  filling  makes  the  job  extra  easy. 
Look  for  the  product  in  the  baking  sec- 
tion of  your  supermarket — 
2  cups  all-purpose  flour 
1  teaspoon  baking  soda 
V-2  teaspoon  baking  powder 
1/2  teaspoon  salt 
1  cup  shortening 

1  cup  sugar 

2  eggs 

1  teaspoon  vanilla 

1  12-ounce  can  prune  cake  and 
pastry  filling 

2  cups  quick-cooking  rolled  oats 
2  cups  crisp  rice  cereal 

In  a  large  mixing  bowl  stir  together 
the  flour,  baking  soda,  baking  powder, 
and  salt.  In  a  large  mixer  bowl  beat 
shortening  with  electric  mixer  on  medi- 
um speed  for  30  seconds.  Add  sugar  and 
beat  till  fluffy.  Add  eggs  and  vanilla 
and  beat  well.  Add  the  prune  filling, 
beating  till  combined.  Gradually  add 
flour  mixture.  Stir  in  rolled  oats  and 
crisp  rice  cereal. 

Drop  by  rounded  teaspoons  1  inch 
apart  onto  a  lightly  greased  cookie 
sheet.  Bake  in  a  350°  oven  about  12 
minutes  or  till  light  brown.  Remove 
and  cool  on  a  wire  rack.  Makes  about  7 
dozen. 

Nutrition  information  per  cookie:  61 
cal.,  1  g  pro.,  9  g  carbo.,  3  g  fat,  7  mg 
chol.,  and  39  mg  sodium.  S§ 
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/WORE  Nu  Romantic 


Capture  a  new  ambiance  in  this  elegant 
Orchid  design  bound  in  hand  etched  acrylic- 
available  in  polished  brass  or  chrome 
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Look  for  the 


signature  of 
excellence 


DESIGNERS  &  MANUFACTURERS  OF  ORIGINAL  LIGHTING  FIXTURES 

Capture  the  unique  beauty  of  Nu  Romantic  at  these  quality  lighting  showrooms. 


BJORNER  ELECTRIC -Millbrae.  CA 
CALIFORNIA  ELEC  SY.-San  Francisco,  CA 
EL  CERRITO  LIGHTING-EI  Cerrito,  CA 
GALAXY  UGHTING-Cupertino,  CA 
GALAXY  LIGHTING-Hayward,  CA 


GALAXY  LIGHTING-Oakland.  CA 
GALAXY  LIGHTING-San  Francisco.  CA 
GALAXY  LIGHTING-Walnut  Creek,  CA 
LIGHTS  OF  DIABLO- Martinez,  CA 
MARIN  LIGHTS -San  Rafael,  CA 


STATEWIDE  LIGHTING-Concord,  CA 
STATEWIDE  LIGHTING-Fresno,  CA 
STATEWIDE  LIGHTING-Rohnert  Park,  CA 
STATEWIDE  LIGHTING-Sunnyvale,  CA 
THE  LIGHT  SOURCE -Danville,  CA 


For  more  information  on  the  complete  line  of  F.  Ramond  products  call   1-800-443-0100  Ext.  590A 


DECORATING  INFORMATION 
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STYLE 


Want  to  create  an  environment  that  reflects  your  special 
testes?  The  Personal  Style  decorating  section,  beginning  on 
this  page  and  ending  on  page  ZI4  has  terrific  ideas  for  you. 

Here's  how  to  find  out  more  about  products  advertised  in 
Personal  Style. 

•  I^ocatc  your  Beautyrest  Bedding,  Couristan,  Kohler 

or  Waverly  dealer  by  calling:  1-800-247-2504 

•  Receive  booklets  that  can  help  you  plan  purchases  for 
your  home  by  placing  a  check  next  to  the  appropriate 
manufacturer's  name  for  each  booklet  you'd  like  to 
receive  or  by  calling  the  Galaxy  number. 

American  Standard® 

American  Standard  defines  pure  luxury.  32  pages  of 
colorful  ideas  for  the  bath,  powder  room  and  kitchen 
featuring  luxury  suites,  whirlpools  and  faucets.  $.50 

Baldwin 

Color  pamphlet  illustrates  representative  items  from 

each  of  Baldwins  solid  brass  product  lines  —  desk 

accessories,  giftwarc.  hardware,  bath  accessories 

and  lamps.  Free 


about 
Carpets. 


Croscill® 

Eight-page  full-color  booklet  featuring  seven  out- 
standing ensembles  to  give  your  home  a  custom  look 
at  ready-made  prices.  Free 

Galaxy® 

For  tips  on  carpet  care,  color  trends  and  more,       w^*, 
call  for  your  free  copy  of  Galaxy  Carpet  Mills' 
"Everything  you  always  wanted  to  know  about 
carpets,"  1-800^42-4338. 

Kashimar  A 

Catalog  displays  the  Kashimar  collection  of  100% 
wool  Persian  design  area  rugs.  Couristan  offers  a 
wide  selection  of  colors  and  styles  in  traditional 
rectangles,  plus  rounds,  ovals  and  octagons.  Full 
color  40-page  catalog.  $3.00 

Kohler® 

A  full-color  Kohler  faucet  brochure.  Hundreds 

of  styles  to  choose  from  to  fit  any  home,  any 

faucet  need.  $2.00 

Lyon  Shaw 

Enjoy  the  graces  of  casual  living  with  Lyon-Shaw. 
For  more  information  about  our  classic  offerings 
send  for  a  48-page  color  catalog.  $5.00 
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PERSONAL 

STYLE 

Enclose  $.50  for  handling 
plus  fees  shown  below. 

□  1.  American  Standard.  $.50 

□  2.  Baldwin.  Free 

□  3  Croscill.  Free 

□  4.  Kashimar.  $3.00 

□  5.  Kohler.  $2.00 

□  6.  Lyon-Shaw.  $5.00 


Name 


Streel/ Address 


Cily 


Stale 


Zip 


Mail  to:    Better  Homes  and  Gardens 
Personal  Style  Guide 
P.O.  Box  10259 
Dept  74-P 
Des  Moines,  IA  50336 
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LOOKS  &  LASTS  LIKE  $10. 


j  Your  Choice 

New  From  Litton  Ware.  Elegance  in  heating, 
cooking,  serving  and  freezing  in  oven  to  table 
affordable  cookware.  Fits  all  size  microwave, 
convection  and  conventional  ovens.  Seven 
different  convenient  shapes  and  sizes  are 
available  in  housewares  department  of  leading 
discount  stores  and  supermarkets  nationally. 
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DECORATING 


We  all  crave  warmth,  comfort,  and  personality 

in  our  homes.  Come  along  with  us;  we'll  show  you 

how  to  get  all  three. 

PERSONAL 

STYLE 


By  Rhoda  E.  Jaffin 

RUGGED 
ELEGANCE 

THE  SECRET  TO  PERSONAL 
STYLE?  CONFIDENCE!  FASHIONS 
COME  AND  GO,  BUT  IF  YOUR  HOME 
REFLECTS  THE  WAY  YOU  LIVE  AND 
THE  THINGS  YOU  LOVE,  IT  WILL 
POSSESS  TIMELESS  WARMTH. 

When  the  well-known 
interior  designer  El- 
sie de  Wolfe  once  was 
asked  the  definition  of  good 
taste,  she  replied  simply, 
"Suitability." 

That's  still  true  today,  but, 
happily,  our  notion  of  what's 
suitable  has  broadened  over 
time.  No  longer  compelled  to 
decorate  in  matched  suites, 
we're  freely  mixing  pieces  of 
different  styles,  eras,  and  de- 
grees of  formality. 

In  Judy  Stewart's  Santa 
Fe  home,  this  freedom  suc- 
ceeds— beauti  ful  ly ! 

Ignoring  the  old  maxim 
that  southwestern  architec- 
ture requires  the  usual 
southwestern  furnishings, 
Judy  has  filled  her  rugged 
home  with   a   mix  of  fine- 
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AN  ARTFUL  JUXTAPOSITION  of  styles  creates  drama. 


lined  European  antiques. 

The  dynamic  interplay  be- 
tween the  rough  and  the  re- 
fined lends  newfound  energy 
and  appeal  to  both  the  archi- 


tecture and  the  furniture. 

The  narrow  hallway  sums 
up  Judy's  style.  An  air  of  ele- 
gant imperfection  comes 
from  the  mix  of  styles  and 


textures.  The  timeworn  pati- 
na of  a  delicate  and  glossy 
antique  table  and  a  captain's 
chair  shows  off  handsomely 
against  the  stalwart  beauty 
of  the  rough-hewn  ceiling, 
craggy  brick  floor,  and  stuc- 
co walls. 

What  makes  the  mix 
work?  A  common  spirit. 
Each  piece,  from  the  wall- 
hung  antique  Dutch  wheel 
clock  to  the  crude  beams, 
shares  a  heartwarming  rus- 
tic dignity.  One  of  Judy's  fa- 
vorite getaway  spots,  the 
hallway  nook  serves  well  for 
handling  correspondence 
and  paying  bills.  The  slim 
desk  and  chair  squeeze  neat- 
ly into  the  tight  space,  rescu- 
ing the  potentially  forgotten 
niche  from  obscurity. 

The  deep-set  window,  the 
rich  terra-cotta-hued  floor 
(of  antique  bricks  set  in 
sand),  and  the  heavy  beams 
make  the  Southwest  state- 
ment, while  traditional  fur- 
nishings give  the  setting  its 
old-world  charm. 

continued  on  />(//,'<•  Z-/ 
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Reflections 


Every  choice  you  make  in  your  home's  design  is  a  reflection  of  you.  Choose  from  Couristan's 
wide  selection  of  traditional  and  textured  contemporary  area  rugs  for  the  right  touch  in  every 
room.  Timeless  Treasures  for  your  home  from  Couristan. 

The  contemporary  Seville  "Jewel-Tone  Design,"  in  the  foreground,  complements  the  Oriental  design  Kashimar  "Antique  Sun  Design,"  in  the  real 
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OURISTAN 

CREATIVE  ELEGANCE  IN  AREA  RUGS  AND  FINE  BROADLOOM 
A  TRUSTED  NAME  SINCE  1926 


PunE  rtOOl  Pu  f 


See  our  wide  selection  of  area  rugs  at  your  authorized  Couristan  dealer  or  send  $4  for  our  Kashimar  catalog  and  Seville  brochure  to: 

Couristan,  Inc.,  Dept.  BHC;  4-87,  919  Third  Ave.,  New  York,  NY  10022 
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STYLE 


SURPRISE!  Judy  Stewart  confidently  showcases  European  antiques  against  the  rustic  architecture  of  her  home. 


The  combination  of  traditional  fur- 
nishings and  rustic  structure  works  on 
a  larger  scale  in  the  living  room.  Here, 
architectural  designer  Betty  Stewart 
(no  relation  to  the  homeowner)  has 
used  traditional  southwestern  ele- 
ments— from  crude  beams  and  a  time- 
worn  brick  floor  to  deep,  arched 
window  reveals — to  impart  a  sense  of 
region  and  age  to  the  newly  built  house. 

Hand-carved  by  a  local  artisan,  the 
room's  focal-point  fireplace — ornate, 
yet  homespun — smooths  the  transition 
from  architecture  to  furniture.  A  hand- 
rubbed  finish  gives  the  surround  its 
vintage  look. 

The  furniture,  boldly  scaled  to  hold 
its  own  against  the  strong  architecture, 


PRECIOUS  FINDS.  A  handmade  Mex- 
ican chest  sets  the  stage  for  a  beloved 
grouping  of  old  and  new. 


includes  refreshing  blue  accents. 
Bright  oriental  vases  add  an  engaging- 
ly elegant  touch.  "All  my  houses  have 
been  done  in  blue  and  white,"  says 
Judy.  "It  always  looks  so  fresh,  and  it 
seems  to  mix  with  everything." 

For  balance,  Judy  brings  in  a  few  rus- 
tic southwestern  furnishings  and  ac- 
cents to  knit  the  eastern  antiques  to  the 
western  house. 

One  of  these  elements,  an  old  New 
Mexican  chest,  anchors  a  powerful  still 
life  set  between  two  windows.  Atop  the 
chest,  a  colorful  Mexican  painting  of 
the  Madonna  gracefully  complements 
a  delicate  European  reproduction. 

Even  the  grouping  of  painted  boxes  is 
B  playful  hodgepodge  of  new  and  old.  rtt 
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THE  BOLD  LOOK 

of  KOHLER. 

Reflecting  the  elegcnce  of  a  young  swan,  Kohler  Cygnet™ln  black,  white,  brushed  nickel  or  chrome,  accented 
with  1 4k  gold.  Faucets,  using  a  new  Kohler  ceramic  washerless  valve,  and  a  full  accessory  line  designed  with  style 
and  grace.  See  the  Yellow  Pages  for  a  Kohler  Registered  Showroom  near  you,  or  send  $3  for  a  consumer  catalog 
to  Kohler  Co.,  Dept.  AA4,  Kohler,  Wisconsin  53044. 


C601 2  Copvrighl  1986  KoM«f  Co. 


DECORATING 


PERSONAL 

STYLE 


ARCHITECTURAL  DRAWINGS,  like  this  column  detail,  enrich  any  setting. 

ARCHITECTURE  AS  ART 

IF  YOU  CAN'T  HAVE  THE  FRENCH  CHATEAU  OR  ENGLISH  COUNTRY  HOUSE  OF  YOUR 
DREAMS,  INDULGE  YOURSELF  WITH  AN  ARCHITECTURAL  RENDERING  OF  IT. 


Dealers  and  collectors  say  the  trade 
in  architectural  drawings  is  hot— 
and  growing.  What  sells?  Plans 
(the  outlines  of  buildings  as  seen  from 
above),  elevations  giving  head-on  views 
of  facades,  and  details  of  such  things  as 
a  corridor,  a  doorway,  or  a  mantel. 

When  looking  for  your  own  render- 
ings, keep  in  mind  these  factors  that 
determine  a  work's  value: 

Recognized  names.  Top  dollar  will 
go  for  the  work  of  major  architects, 
both  present-day  and  from  the  past,  as 
well  as  renderings  of  famous  buildings. 

Artistic  style.  Some  architects  sim- 
ply draw  better  than  others.  Ludwig 
Mies  van  der  Rohe's  charcoal  studies 
sell  because  of  their  fluidity  and  sophis- 
tication, as  well  as  for  his  name.  The 
use  of  crayons,  pastels,  and  color  wash- 
es also  enhance  a  rendering's  value. 
THE  PRICE  RANGE 

The  high  end.  Look  for  big  names. 
Frank  Lloyd  Wright's  renderings,  for 
example,  have  brought  $200,000  or 
more,  fetching  the  same  kinds  of  prices 
as  drawings  by  old  masters. 


The  middle  range  includes  works 
by  17th-  to  19th-century  European  ar- 
chitects and  prominent  20th-century 
American  architects.  These  sell  for  as 
little  as  $500  or  as  much  as  $15,000. 

Low-cost  bargains.  Good  works  by 
lesser  known  19th-  and  20th-century 
American    and    European    architects 
cost  $100  or  less.  Another  trend:  collect- 
ing  drawings   of  ordinary   buildings, 
such  as  the  houses  in  which  we  were 
raised,  the  post  office,  the  school,  and 
other  buildings  that  make  up  a  commu- 
nity. Often  the  renderer  has  been  for- 
gotten, but  the  drawing  is  a  nostalgic 
piece  that  will  beautify  your  home  as  it 
evokes  memories  of  times  past. 
WHERE  TO  FIND  DRAWINGS 
For  drawings  by  an  important  archi- 
tect, visit  auction  houses  and  galleries. 
Look  for  more  modest  works  and  prints 
at  used-book  stores,  antiques  shows, 
and  even  at  estate  sales  where  the  sell- 
er may  have  been  an  architect  or  may 
have  preserved  the  plans  by  which  his 
or  her  home  was  built.  fflk 
— By  William  Ketchum,  Jr. 


THE  ART  OF 
WAVERLY:  THE 
OPEN  HOUSE 
COLLECTION 

Brightening  up  a  bedroom 
corner.  Sparkling  choices 
from  Waverly's  newesf 
fabric  and  wallcovering 
collections. 

Upholstery:  The  daybed 
fabric  is  "Country  Manor 
colonial  red.  From  the  new 
Open  House  collection. 

Draperies:  "Manor  Stripe," 
colonial  red.  From  the 
Open  House  collection. 

Cushions:  At  each  end, 
"Country  Manor,-  middle 
toile,  "Mayors  Choice,"  all 
colonial  red.  Checks  in 
imported  linen  blend  from 
the  Country  Fancies 
collection;  walnut,  "Clipper 
and  rose,  "Country  Fancy 

wallcovering:  "Kingsware," 
colonial  red,  from  the  View 
from  the  Veranda  collection. 

Note  Open  House 
collection  cushions, 
draperies  and  bedroom 
ensembles  that  include 
spreads,  comforters  and 
shams  are  available 
ready-made  as  well  as 
to  custom-order  from 
Waverly's  Home  Fashions, 
All  fabrics  are  Scotchgard* 
protected. 

Waverly  •  79  Madison  Ave. 
New  York  10016. 
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DECORATING 


FREE- 
SPIRITED 
FORMALITY 

FOR  A  TRULY  PERSONAL  LOOK, 
DECORATE  WITH  THINGS  THAT  RE- 
FLECT YOUR  INTERESTS  AND 
ALSO  NOD  TO  YOUR  FAMILY'S 
ROOTS.  IT'S  THE  BEST  WAY  TO 
MAKE  A  HOUSE  FEEL  LIKE  HOME. 

Anne  Elizabeth  Powell 
has  always  felt  most  at 
home  in  rooms  with  a 
traditional  aura.  A  native  of 
Washington,  D.C.,  now  liv- 
ing in  the  Midwest,  Anne 
surrounds  herself  with 
things  that  nod  to  her  east- 
ern roots  and  give  her  1940 
home  a  beguiling  sense  of 
the  past. 

Affectionately  dubbed  the 
"Traditional  Mouse  House" 
by  her  friends,  Anne's  850- 
square-foot  home  defies  the 
notion  that  formal  means 
stuffy.  "I  would  describe  it  as 
lighthearted  traditional,  and 
that's  the  kind  of  person  I 
am,"  says  Anne,  editor  of 
Traditional  Home  magazine. 

In  the  living  area,  she  ban- 
ishes any  expected  primness 
by  keeping  it  all  cozy.  The 
soothing  warmth  stems  from 
the  hushed  colors  Anne  uses 
in  the  fabrics  and  on  the 
sponge-painted  walls. 

The  textured  walls,  creat- 
ed by  dabbing  on  three  col- 
ors for  an  antique  mottled 
look,  lend  a  look  of  age  to  the 
plain  1940  house.  "In  a 
house  this  small  you  need 
something  going  on,"  says 
Anne.  "This  is  like  having  a 
watercolor  on  the  wall." 


PERSONAL 

STYLE 


FRIENDLY  FORMALITY.  Dark  woods,  lush  fabrics,  and  soft- 
ly sponged  walls  invite  relaxation. 


SLICE  OF  LIFE.  Special  treasures,  such  as  a  photograph  of 
Anne's  parents  and  a  stack  of  old  hooks,  enrich  the  setting. 


In  keeping  with  the  serene 
background,  soft-hued  fab- 
rics in  the  drapes  and  uphol- 
stered pieces  also  spell 
welcome  warmth.  Gathers  of 
fabric  draped  over  standard 
drapery  hold-backs  turn  the 
ordinary  windows  into  rich- 
ly traditional  accents. 

Toss  pillows — ruffled  and 
fringed — and  a  soft  wool 
throw  top  the  sofa,  sending 
another  message  of  sheer 
comfort.  "It's  very  relaxing, 
and  I  don't  mind  curling  up 
and  taking  a  nap  on  the 
sofa,"  Anne  says. 

The  charming  corner 
chair  and  thick  rug  also  de- 
light the  eye  and  help  create 
a  decades-old  ambience. 

A  friendly  clutter  of  per- 
sonal treasures  personalizes 
every  room.  On  the  coffee  ta- 
ble, a  scepter  from  one  of  the 
Mardi  Gras  queens  of  the 
1920s  (a  memento  gathered 
on  assignment  in  New  Or- 
leans) always  evokes  smiles. 

Across  from  the  sofa,  the 
aged  patina  of  an  antique 
cherry  dresser  combines 
with  family  accents  to  create 
a  heartwarming  focal  point. 
Porcelain  candlesticks  stand 
guard  before  a  much-loved 
photograph  of  Anne's  par- 
ents taken  the  day  before 
their  engagement.  Next  to  it 
sits  part  of  Anne's  well- 
thumbed  collection  of  an- 
tique children's  books. 

"I  love  my  home,"  Anne 
says.  "I  want  people  to  come 
in  and  know  they  can  take 
their  shoes  off  and  put  their 
drink  on  the  table,  and  I'm 
not  going  to  fall  apart."  m 
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DECORATING 


PERSONAL 

STYLE 


ECLECTIC 
DECORATING 

TURNING  MIX  INTO  MATCH 

It  sounds  easy,  doesn't  it?  We  talk 
about  creating  personal  style  by 
decorating  with  the  things  you  love. 
But,  when  you're  standing  there,  faced 
with  your  latest  "loves" — that  irresist- 
ible cigar-store  Indian,  on  one  hand, 
and  that  curlicued  wicker  chair,  on  the 
other— turning  clash  into  match  may 
seem  impossible.  Here's  how  to  make 
mixing  work: 

NARROW  THE  FIELD 

It's  tough  to  narrow  your  sights 
when  you  like  a  little  bit  of  everything, 
design-wise,  but  try  to: 

Limit  yourself  bo  two  or  three  cate- 
gories of  style  and  materials 

Use  the  same  style  mix  consistently 
throughout  your  home. 

If  you  find  you've  created  a  colonial 
room,  a  French  room,  a  Victorian  wick- 
er room,  and  a  modern  room — and 
many  people  do — be  brave  and  weed 
out.  What  do  you  really  love?  How 
about  mixing  those  colonial  and  wicker 
items  for  a  cozy  look,  or  playing  colo- 
nial against  contemporary  pieces  for 
eye-catching  zing? 

SETTLE  ON  A  MOOD 

Decide:  Are  you  basically  formal  or 
informal?  Do  you  prefer  refined  beauty, 
or  do  crude  homespun  things  usually 
"leap"  into  your  arms  at  flea  markets? 
A  seemingly  incompatible  mix  (say,  of 
old  pine,  modern  wicker,  and  contem- 
porary graphics)  will  work  if  the  items 
share  casual  overtones. 

LINK  WITH  COLOR 

Oh,  about  that  cigar-store  Indian  and 

wicker  chair:  Paint  the  chair  a  color 
found  on  the  Indian,  then  add  a  cushion 
in  an  appropriately  gutsy  fabric — plain 
canvas  if  your  style  is  simple,  a  countri- 
fied check  or  plaid  if  you  have  visions  of 
log  cabins  dancing  in  your  head,  or  per- 
haps a  bold,  sunset-inspired  stripe  if 
you  hear  the  Southwest  calling,  m 
— Denise  Caringer 
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Timeless  designs  executed  with  consummate  craftsmanship. 
Objects  as  useful  as  they  are  beautiful.  To  complement  any  period, 
any  color  scheme,  in  home  or  office.  Shown  here,  the 
Serpentine  Lamp  with  black  or  white  shade,  $335. 
At  fine  stores  throughout  the  U.S.  and  Canada. 


IBftKiraWiWl 


The  affordable  heirloom. 


DECORATING 


PERSONAL 

STYLE 


NO-FRILLS  COMFORT.  Color  gives  the  space  coziness;  the  lack  of  clutter  means  serenity. 


MELLOW 
MODERN 

FORGET  SUPER-SUCK.  TODAY'S  MODERN 
LOOK  IS  AS  FRIENDLY  AND  COLORFUL  AS  A 
BOX  OF  CRAYONS.  APPEALING  TEXTURES  AND 
HUES  TURN  PARED-DOWN  INTO  INTIMATE. 

This  Des  Moines  homeowner's  deco- 
rating strategy  is  easy:  simplify! 
Her  living  room  proves  that  cozi- 
ness can  be  created  without  clutter. 
Rather  than  relying  on  lots  of  accesso- 
ries for  vibrancy,  she  uses  soft  hues — 
peach,  soothing  lavender,  and  creamy 
shades  of  white — to  warm  the  space. 

The  sofa — a  20-year-old  classic — is 
updated    with    hand-painted    pillows, 


•5  *^i  esk 
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FLOOR  SHOW.  A  hand-painted  gray  bor- 
der separates  dining  and  living 
areas  and  helps  define  both  spaces. 


and  purple  slipcovers  bring  the  old 
armchairs  into  the  '80s. 

Although  simple  in  design,  the  rooms 
are  alive  with  childlike  imagination.  In 
the  dining  room,  for  instance,  sunny 
yellow  walls  lend  newfound  warmth  to 
the  northwest-facing  space  and  offer 
the  only  decoration  the  room  really 
needs.  A  ruffly  white  lamp — functional 
sculpture  from  Italy — artfully  illumi- 
nates the  scene.  The  sleek  laminate  ta- 
ble plays  up  the  warmth  of  the 
bentwood  cafe  chairs. 

Instead  of  rugs,  a  gray  border  paint- 
ed by  the  homeowner  separates  the  liv- 
ing and  dining  rooms,  bringing  yet 
another  color  and  decorative  element 
into  the  setting.  Ctt 


Z10 


BITTER  HOMES  AND  GARDENS,  APRIl   198/ 


*> 


.MOST  NOTHING  CAN  STOP  THIS  CARPET 
:OM  LOOKING  BEAUTIFUL. 


Not  even  this. 


BNBMH 


$50  REBATE 

Receive  a  $50  rebate  on  many  of  Galaxy's  new 
stain  resistant  carpets.  Just  buy  a  minimum 
of  40  square  yards  before  June  30,  1987. 
See  your  Galaxy  dealer  for  details. 


[XilOM  C[|jT|E|£D 
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Amazing,  isn't  it? 

But  not  even  rare  vintage  wine,  red  lipstick,  pizza,  pets  or 
punch  can  stain  Galaxy's  stunning  new  collection  of 
STAINMASTER™  carpets. 

In  fact,  with  Galaxy's  revolutionary  carpets,  most  stains  wipe 
up  with  just  water.  And  many  stains  left  overnight  can  be  removed 
with  mild  detergent  and  water. 

Galaxy's  collection  of  Du Pont  certified 
STAINMASTER*  carpets.  A  beautiful  solution        ^^ 
to  stains.  To  find  the  dealer  nearest  you,  call        |*  A  ■  A  V  V 
Galaxy's  Consumer  Information  Center  ll/lUl^  I » 


1-800-422-4338. 

'DuPont  certification  mark  for  carpets  meeting  its 
quality  standards. 


CARPET  MILLS.  INC. 

850  Arthur  Avenue 

Elk  Grove  Village,  Illinois  60007 

(31215930555 


;M.v  v  .;•: 


e  who  want  the  perfect  faucet  end  up  going  to  pieces. 
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To  see  Amarilis, 
Los  Angeles  (1)6 


visit  our  Showplaces:  Chicago  (HJ  Crossroads  of  Commerce,  Suite  100, 
N.  Robertson  Blvd. );  New  York  (40JIV.  40th  St. );  Pittsburgh  (100  Ross  St. 


40  W 


Now  American  Standard  lets  you  pick 
out  a  faucet  piece  by  piece  by  piece. 
With  the  Amarilis"  Faucet  System. 

•  You  can  choose  from  a  variety  of  spouts, 
5  finishes,  4  handles  with  13  color  inserts. 

With  so  many  variations,  if  s  almost  impos- 
sible not  to  find  the  perfect  faucet. 

Every  one  features  brass  construction, 
washerless  ceramic-disc  valving,  and  a  life- 
time drip-free  warranty. 

So  come  see  the  Amarilis  faucet  system. 
Youll  never  be  satisfied  until  you  go  to  pieces. 

For  our  luxury  products  brochures,  send 
$2.00  to  American  Standard,  Dept.  BHG, 
P.O.  Box  6820,  Piscataway,  NJ  08855-6820. 

For  your  nearest  showroom  call 
1-800-821-7700  (ext.  4023). 

Standard 

PURE    LUXURY 


Rolling  Meadows),  Dallas  (12344  Inwood  Rd  ); 
)  ©  1987  American  Standard  Inc. 


DECORATING 


PERSONAL 

STYLE 


DRESSING  UP  COUNTRY.  An  Oriental  rug  and  simple  striped  fabric  turn  rustic  into  sophisticated. 


SOPHISTICATED 
COUNTRY 

MIX  AND  MATCH  ALL  YOU  WANT!  COUNTRY 
NOW  EMBRACES  VICTORIAN,  ENGLISH,  AND 
FRENCH  LOOKS,  AS  WELL  AS  RUSTIC  AMERI- 
CANA. THE  COMMON  BOND?  UNPRETENTIOUS 
EASE  FROM  NATURAL  WOODS  AND  FABRICS. 

Bored  with  country's  customary 
cuteness,  Kristine  Moore  bid 
good-bye  to  her  pine  furniture, 
dainty  prints,  and  wall-hung  quilts.  Al- 
though her  home  still  says  comfort,  it 
no  longer  says  homespun. 

Realizing  that  the  room  needed  some 
lightening  and  brightening,  Kristine 
turned  to  designer  Joan  Papasakas, 


ESCAPE  CORNER.  Glamorous  yet  in- 
viting, the  window  seat  makes  a  great 
getaway  spot. 


who  freshened  with  fabrics,  brightened 
with  white  paint  (even  on  the  panel- 
ing), and  added  an  Oriental  rug  to 
break  the  farmhouse  mold.  Blue  and 
white  pinstripes  bring  a  surprisingly 
crisp  and  sophisticated  look  to  the 
skirted,  English-inspired  sofa. 

As  you  can  imagine,  the  family's  fa- 
vorite curl-up  spot  is  the  window  seat, 
where  built-in  bookshelves  create  the 
welcoming  allure  of  a  timeworn  den. 
The  beckoning  look  also  comes  from 
the  rose-print  chintz  on  the  seat  and 
the  stationary  balloon  valance  that  re- 
peats the  dark  colors  from  the  rug. 

Unobtrusive  track  lighting  brightens 
the  refurbished  space  without  stealing 
the  show.  S§ 
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Ajcherished  collection  of  cook  ware 

F^angs  with  panache  from  the 

Calphalon  Cache  Rack. .  .easily  moved  and  removed  with 

the  innovative,  stable  and  secure  hooks. 

Calphalon  gg>  CACHE  RACK 

Built  to  be  the  last  cookware  you'll  ever  buy. 


COMALCO  INT'l.  division  of  COMMERCIAL  ALUMIN1  MCOOKWAH1    DEI 
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DECORATING 


PERSONAL 

STYLE 


WORKING  WITH 
A  DESIGNER 

EMPLOYING  AN  INTERIOR  DESIGNER  MAY 
WELL  BE  THE  SMARTEST  DECORATING  INVEST- 
MENT YOU  MAKE.  HERE'S  WHY: 

Easy  shopping.  The  designer  saves 
you  time  by  preselecting  wallpaper, 
paint,  fabric,  and  furnishings. 

Access  to  the  best  Designers  can  ob- 
tain fabrics,  furniture,  and  accents  not 
available  to  the  public. 

Skilled  professionals.  Decorators 
usually  work  with  the  best  painters, 
carpet  installers,  wallpaper  hangers, 
and  upholsterers. 

Working  with  a  designer  is  great  fun 
when  you  find  one  whose  taste  and  ap- 
proach matches  yours.  Ask  friends  for 
recommendations  and  visit  decorator 
showhouses  to  see  designers'  works. 

Once  you've  narrowed  the  field,  meet 
with  the  designers  to  see  more  of  their 
work  and  discuss  your  needs  and  bud- 
get. Some  designers  prefer  only  large- 
scale  projects,  but  others  will  take 
small  jobs;  decide  whether  you  envision 
a  whole-room  redo  or  if  you  want  just  a 
few  freshening  touches. 

Once  your  partnership  begins,  be 
clear  about  your  style,  color  prefer- 
ences, and  lifestyle.  Also,  discuss  fees. 
Some  designers  work  solely  on  commis- 
sions of  a  third  to  half  of  the  retail  price 
of  any  furnishings  you  buy  from  them. 
Others  charge  an  hourly  rate  and  give 
the  client  the  benefit  of  designer  dis- 
counts. Some  combine  the  two.  rtN 
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CREATE  A  BETTER 
BLENDED  COFFEE. 


To  send  a  gift  of  Baileys  anywhere  in  the  U.S.,  call 
1-800-238-4373  or  1-800-243-3787  Void  where  prohibited. 

Imported  by  The  Paddington  Corporation,  Fori  Lee.  N.J.  34  Proof  Liqueur  ©  1987 


A  Househflaster 
inspection  adds 
more  sense  to  your 
home-buying  dollars 

If  you're  qualified  to  buy  a 
home,  at  today's  prices, 
you're  smart  enough  to  want 
a  truly  expert  report  about  its 
condition.  Structural. 
Mechanical.  Electrical. 
Hydraulic.  Inside.  Outside. 
Top  to  bottom.  Unless  you're 
an  unusually  avid— and 
lucky— gambler. 
If  not,  you  don't  have  to 
gamble,  either,  on  getting  the 
expert,  all-inclusive  and 
sensibly  priced  report  you 
want. 

HouseMaster  of  America  has 
become  the  nation's  largest 
home  inspection  organization 
by  providing  the  highest 
standards  of  technical  training 
and  ethical  procedure  to  its 
local  affiliates. 

For  an  immediate  inspection 
call  today  for  the  number  of 
your  local  HMA  office: 
1-800-526-3939. 

And  if  you  haven't  found 
your  dream  home  yet,  you 
can  obtain  a  copy  of  our 
informative  24  page  guide: 
How  to  Master  a  House  Hunt 
by  sending  $2.00  to  the 
address  below. 


m 


How  to 
Master 
a  House 
Hunt 


HouseMaster 

— — —  of  America  — — 

"The  Home  Inspection  Professionals"*1 
421  W.  Union  Ave.,  Bound  Brook,  NJ  08805 


FURNISHINGS 


HIGH-STYLE  STEPS 
OUTSIDE 


SWEET  SOPHISTICATES.  Wrought-iron  pieces  offer  timeless  elegance. 


DINING  AL  FRESCO.  A  tile-topped 
dining  set  provides  durable  beauty. 


CLASSICAL  COMFORT.  An  inviting 
chaise  creates  a  restful  scene. 


TODAY'S  MOST  POPULAR  OUTDOOR  FURNISHINGS  COMBINE  KICK  OFF  YOUR  SHOES 
COMFORT  AND  EASE  OF  MAINTENANCE  WITH  OLD-FASHIONED  ELEGANCE. 


It's  summertime  and  the  living  is 
. . .  grand!  The  delicate  lines  of  Woo- 
dard's  rose-colored  settee  ($245)  and 
table  ($150)  (top)  belie  their  wrought- 
iron  strength. 

TETE-A-TETE  WITH  TILE.  Today,  as 
in  the  past,  wrought  iron  epitomizes 
outdoor  elegance  (above  left).  With  its 
tile  tabletop,  Lyon-Shaw's  table  ($600) 
and  chairs  ($158  a  piece)  bring  old- 
world  design  into  the  '80s. 

In  the  background,  Eximious'  fiber- 
glass urn  ($210)  serves  as  both  a  sculp- 
ture and  a  planter. 


GARDEN  GRANDEUR.  This  graceful 
chaise  longue  from  LLoyd  Flanders 
($737.50)  (above  right)  is  as  hardy  as  it  is 
pretty.  Thanks  to  an  aluminum  frame, 
machine-made  wicker,  and  rain-resis- 
tant cushions,  the  piece  withstands  the 
weather.  Nearby,  a  playful  dog  (hand- 
cast  of  weatherproof  Durocal)  from 
Ballard  Designs  ($165)  faithfully  stands 
guard,  and  Ballard  Designs'  cast-iron 
sundial  ($135)  offers  timely  elegance.  A 
graceful  Biedermeier  chair  of  cast  alu- 
minum by  Veneman  for  JYopitone 
($241)  is  silhouetted  against  the  sky.  ffll 
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NOW  INSTEAD  OF  LOOKING 
AT  THE  FOUR  WALLS, 


■ 


See  winter  melt  into  spring.  Watch 
summer  burst  into  bloom.  Surround  yourself 
with  the  brilliance  of  autumn's  colors. 

All  you  need  is  a  Four  Seasons® 
greenhouse,  the  best-selling  glass  room 
addition  in  America. 

You'll  love  the  way  Four  Seasons 
transforms  your  home,  turning  an  ordinary 
room  into  a  spectacular  one.  Suddenly 
there's  light.  Space.  And  the  beauty  of 
nature  all  around. 

Only  Four  Seasons  offers  you  nine 
different  models,  in  wood  or  aluminum.  So 
you  can  add  on  a  family  room.  Expand  your 
kitchen.  Create  a  workout  room  or  spa. 
The  possibilities  are  endless.  And  more 
affordable  than  you  ever  imagined. 

We  also  offer  many  exclusive  features 
such  as  Heat  Mirror™  glass  to  keep  you 
warm  in  winter,  cool  in  summer.  Built-in 
shade  track.  And  a  unique  drainage  system 
that  sheds  rain  and  snow  like  a  duck's  back. 

So  why  look  at  the  four  walls  when  you 
can  look  at  trees  and  flowers.  Sunshine  and 
starlight.  Visit  your  nearest  Four  Seasons 
Design  &  Remodeling  Center. 

And  see  the  light. 


For  our  FREE  color  catalog 
and  the  Four  Seasons 
location  nearest  you  call 
1-800-FOUR  SEASONS 

(1-800-368-7732) 
For  a  complete  80  page 
catalog  and  price  list 
send  $2  to: 

Four  Seasons  Solar  Products  Corp. 

5005  Veterans  Memorial  Hwy.  Holbrook,  N.Y.  11741 

Name  


L 


Address . 
City 


State . 


Zip. 


Over  200  independently  owned  and  operated 

locations  nationwide.  Franchise  opportunities  available 

Call  1-800-521-0179. 


Outdoor  living,  indoors. 


Save  10%  on  any  Four  Seasons  greenhouse  during  April. 


You  could  save  $1000  or  more  on  a  typical  10'x20'  unit. 


* 


April  is  the  perfect  time  to  brighten  and 
enlarge  your  home  with  a  Four  Seasons 
greenhouse.  Because  for  a  limited  time, 
we're  offering  special  savings  of  10%  on  any 
greenhouse  you  buy. 

Only  Four  Seasons  gives  you  nine 
different  models  to  choose  from,  each  with 
many  variations.  So  you  can  tailor  a  design 
to  suit  your  home.  And  your  budget. 

Whether  it's  a  window  extension,  our 


popular  bronze  unit,  or  a  magnificent  curved 
wood  room  addition  that  truly  brings  the 
outdoors  indoors. 

So  why  wait?  Order  now  and  have  your 
new  kitchen  or  family  room,  workout  room 
or  spa  in  time  for  summer.  And  save  as 
much  as  $1000  or  more  at  the  same  time. 

Ask  for  details  at  your  participating 
Four  Seasons  Design  &  Remodeling 
Center.  Or  call  1-800-FOUR  SEASONS. 


"Does  not  include  installation,  custom  models  or  hip  comers.  Sale  ends  April  30,  1987. 


i® 


FOUR  SEASONS 
GREENHOUSES 

Design  &  KemodeliiKj  Centers 


Outdoor  living,  indoors. 
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THE  NEW  DELUXE 
ADVENTURES 

VISIT  THE  ENDS  OF  THE  EARTH  IN  HIGH  STYLE. 

By  Mark  Ingebretsen,  Travel  Editor 


ROUGHING  IT  IN  LUXURY:  the  latest  travel  trend 


IF  YOU  YEARN  FOR  A  FIRST-CLASS  ADVEN- 
TURE AND  DON'T  MIND  SPENDING  $1,600  OR 
MORE  PER  PERSON,  THE  WORLD  CAN  TRULY  BE 
YOUR  OYSTER  WITH  THESE  LUXURY  TOURS. 

Tour  operators  offer  guided  trips  to 
the  farthest  reaches  of  the  globe. 
You  travel  first  class:  eating  at  the 
best  restaurants,  sleeping  in  the  best 
hotels,  and  there's  always  a  guide  on 
hand  to  ease  any  culture  shock.  Here's 
a  look  at  four  deluxe  adventures: 

MOROCCAN  TREASURES 

A  16-day  escorted  tour  via  motor 
coach  offered  by  Maupintour,  from 
$2,198  per  person,  plus  airfare.  This 
on-the-road  adventure  includes  an  ex- 
pedition to  the  Sahara  desert,  a  tour  of 
the  famous  Kasbah  in  Marrakech,  and 
a  traditional  Arabic  feast  in  Tangier. 
Maupintour,  1515  St.  Andrews  Dr., 
Dept.  BHG,  Lawrence,  KS  66046 
(913/8431211). 

TANZANIAN  SAFARI 

A  four-day  (or  longer)  wildlife  expe- 
dition offered  by  African  Classics, 
from  $795  per  person,  plus  airfare. 

Here's  a  true  Out  of  Africa  experience. 
You  descend  to  the  floor  of  the  Ngoron- 
goro  Crater,  an  isolated  200-square- 
mile  Garden  of  Eden,  where  elephants, 
lions,  rhinos,  and  hippos  roam  freely. 
Later,  you'll  visit  Olduvai  Gorge,  fam- 
ous for  the  prehistoric  human  fossils 
discovered  by  the  late  Dr.  Louis  Leakey 


and  his  wife,  Mary.  African  Classics, 
One  E.  Wacker  Dr.,  Dept.  BHG,  Chi- 
cago, IL  60601  (800/8284222;  in  Illi- 
nois call  312/644-7878). 

INDIAN  JOURNEYS 

17-  to  35-day  adventures  with  Tra- 
velworld,  from  $2,295  per  person, 
plus  airfare.  These  tours  are  for  folks 
who  feel  as  comfortable  on  the  back  of 
an  elephant  as  they  are  on  a  first-class 
plane  seat.  Itineraries  vary  among  the 
nine  trips  that  visit  India,  Nepal,  Bhu- 
tan, and  Tibet.  But  each  mixes  time  in 
ornate  cities  with  treks  into  the  jungles 
and  mountains.  Escorted  groups,  aver- 
aging 20  persons,  may  dine  at  any  res- 
taurant they  choose — all  meals  are 
included  in  the  basic  tour  price. 
Olson-Travelworld,  Ltd.,  5855  Green 
Valley  Cir.,  Dept.  BHG,  Culver  City, 
CA  90230  (213/670-7100). 

ADVENTURES  IN  PERU 

Just  for  families,  easy  10-day  tours 
with  Wilderness  Travel;  adults: 
from  $1,590,  children  (aged  2-12): 
from  $1,290;  airfare  included.  How 

about  this  for  a  family  trip  of  a  life- 
time? Ride  a  train  through  the  Andes 
to  the  lost  city  of  the  Incas.  Then,  your 
group  boats  down  a  jungle  river,  visit- 
ing Indian  villages  along  the  way.  Wil- 
derness Travel,  1760  Solano 
Avenue,  Berkeley,  CA  94707 
(800/247-6700;  in  California  call 
415/524-5111).  ffl 


Harbor  Hopping 
Chesapeake  Bay 

Featuring  Colonial  Williamsburg 


American  Cruise  Lines  invites  you 
aboard  the  luxurious  M/V  SAVANNAH 
for  7  glorious  days  cruising  the  Ches- 
apeake Bay.  Departing  from  Balti- 
more May  16,  23,  and  30,  you'll 
discover  all  of  the  bay's  scenic  beauty 
and  rich  history  with  just  120  fellow 
passengers.  Sample  colonial  life  in 
Williamsburg.  Explore  America's 
naval  heritage  in  Norfolk.  And  shop 
in  the  charming  rural  ports  of 
Oxford  and  St.  Michaels. 

On  board  be  pampered  by  our 
friendly,  attentive  and  experienced 
American  crews.  The  SAVANNAH  offers 
large,  well-appointed  staterooms, 
superb  cuisine,  and  excellent  service. 

Free  Airfare  Plus 
$500.00  Discount! 

Save  $500.00  per  cabin  (double 
occupancy)  and  Fly  Free  to  your 
cruise  destination  from  selected 
gateway  cities  when  you  reserve  your 
Chesapeake  Bay  cruise!  For  more 
information  and  a  free  color  bro- 
chure, call  American  Cruise  Lines  at 
1-800-243-6755,  collect  in  CT 
345-8501.  Or  see  your  travel  agent, 
(certain  restrictions  apply) 


AMERICAN 

CRUISE  LINES  INC. 


HADDAM,   CONNECTICUT  06438 


Yes!  Please  send 
me  your  deluxe 
color  brochure 


Name. 


Address . 
City 


.  State . 


Zip. 
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THE  PICK  OF  THE  PACKAGE 


CHINA^RUSSIA 


CHINA'S  GREAT  WALL  delights  history  buffs  and  offers 
spectacular  views  of  the  entrancing  countryside. 


By  Tania  Grossinger 

GO  TO  CHINA  AND  RUSSIA  TO  GAIN  A  BETTER 
UNDERSTANDING  OF  OUR  WORLD.  BUT  DON'T 
GO  ALONE:  SHARING  THE  EXPERIENCE  WITH  A 
GROUP  IS  HALF  THE  FUN. 


RUSSIA'S  ONION-DOMED  cathedrals  enthrall  pilgri 
and  art  lovers  alike. 


ms 


Thanks  largely  to  political  differ- 
ences, both  countries  can   place 
frustrating  red  tape  in  the  way  of 
independent  travelers. 

The  happy  solution  is  to  take  a  pack- 
age tour:  Not  only  are  package  trips 
normally  cheaper  than  independent  travel,  but  you'll  breeze 
through  entry  requirement  processing.  Travel  arrange- 
ments inside  China  and  Russia  will  be  handled  for  you,  giv- 
ing you  time  to  relax  and  absorb  the  sights  with  the  group. 
Package  tours  can  cut  down  on  hassels  and  costs  even 
more  if  your  whole  family  is  planning  a  trip.  To  ease  your 
budget,  make  saving  for  the  vacation  a  family  affair  by  pool- 
ing your  own  funds  with  money  your  kids  earn  from  baby- 


TO  FIND  OUT  MORE 

•  You'll  better  appreciate  your  trip  if 
you  first  read  up  on  the  spots  you'll 
visit.  Fielding's  People's  Republic  of 
China  1987  (William  Morrow  &  Com- 
pany, $12.95)  and  The  Russians  (by 
Hedrick  Smith,  Time  Books,  $24.95) 
will  get  you  prepared  for  traveling. 


sitting  and  paper  routes.  The  experi- 
ence is  worth  the  price.  Here's  how  two 
kids  describe  their  trips: 

"I  came  back  with  more  respect  for 
our  democracy,  but  I  learned  that  Rus- 
sians are  human,  too,"  says  Andrew  De 
Boer,  17.  Kimherly  Wilson,  16,  adds: 
"Traveling  with  my  family  to  China 
was  the  best  experience  of  my  life.  I  got 
such  a  sense  of  my  own  personal  free- 
dom, and  as  a  result,  I  value  it  more." 
Whether  with  your  family  or  by  yourself,  you'll  find  tours 
focused  on  everything  from  biking  in  China  to  art  in  the 
U.S.S.R.  Tours  differ  in  quality,  so  ask  the  operator  for  refer- 
ences from  past  clients.  Reserve  six  months  in  advance:  visas 
take  time  to  process.  While  on  the  tour,  be  flexible  and  keep  a 
sense  of  humor.  Hotels  won't  be  as  modern  as  those  here,  and 
schedules  may  change,  but  all  basic  promises  will  be  kept. 

continued 
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:ree  and  easy  as 
i  gentle  breeze. 

I.  ISNTIT? 


Here  is  your  breeze  to 
|  glide  upon,  your  wave  | 

to  ride.  Here  is  the 
1  liquid  crystal  sea  to 

run  your  fingers 

through.  Find  a  cove. 


I  kl  -Wr,  1  IMi 
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Bermuda  shows  a 
different  face  to  all 
who  come  here. 


■'""h** 


Call  your 
travel  agent  or: 

l-800-BERMUM 


For  a  free  Bermuda  brochure 
call  1-800  BERMUDA  or  write 
Bermuda  Department  of  Tourism 
P.O.  Box  7705, 
'  Woodside,  NY.  11377 
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PACKAGE  TOURS  TO  CHINA  AND  RUSSIA 


continued 


CHINA 


Silk,  calligraphy,  porcelain,  Szechwan  food,  Yangtze  junks. 


CHINA:  A  fearsome  statue 


FIVE  CITIES  IN  15  DAYS 

•  With  Pacific  Delights,  from  $2,898 
per  person. 

This  tour  starts  in  Hong  Kong.  You'll 
spend  three  days  exploring  and  hunt- 
ing for  bargains.  Crossing  into  main- 
land China,  you'll  cruise  the  Li  River, 
where  life-size  statues — some  7,000 
years  old — gaze  down  from  high  cliffs. 
Visits  to  Shanghai  and  the  Great  Wall 
complete  this  package.  The  Golden  Route  China  Focus  Tour 
C,  Pacific  Delights,  Dept.  BHG,  132  Madison  Ave.,  New  York, 
NY  10016  (800/221-7179;  in  New  York:  212/684-7707). 

POLITICS  AND  PEOPLE 

•  Fourteen  days  with  the  Chicago  Council  on  Foreign 
Relations,  from  $2,645  per  person. 

This  tour  is  for  folks  interested  in  politics  and  world  af- 
fairs. Inside  China,  government  officials  brief  you  on  their 
nation's  culture,  providing  a  unique  people-to-people  experi- 
ence. You'll  also  travel  by  train  to  an  imperial  palace  and  to 
museums  laden  with  ancient  treasures.  The  Chicago  Council 
on  Foreign  Relations,  Suite  721,  Dept.  BHG,  104  S.  Michigan 
Ave.,  Chicago,  IL  60603  (312/726-3615). 


CHINA  ON  TWO  WHEELS 

•  Twenty  days  with  Inter  Pacific 
Tours  International,  from  $2,305 
per  person. 

You  don't  have  to  be  an  expert  bicy- 
clist to  travel  the  backroads  of  China. 
The  daily  routes  on  this  trip  average  an 
easy  38  miles — past  farms,  villages, 
and  other  sights  few  Americans  have 
seen.  You'll  wander  from  caves  to  lakes 
and  mountains  to  mulberry  groves.  Stretch  your  legs  at  gar- 
dens, temples,  and  pottery  shops.  Inter  Pacific  Tours  Interna- 
tional, Dept.  BHG,  Inter  Pacific  Plaza,  111  E.  15th  St.  at  Park 
Avenue  South,  New  York,  NY  10003  (212/953-6010). 

FLOATING  ON  THE  FORMOSA  STRAIT 

*A  17-day  cruise,  with  Royal  Viking  Lines,  from  $4,136 
per  person. 

A  cruise  ship  lets  you  enjoy  the  wonders  of  the  East  and 
the  comforts  of  the  West.  Leaving  Hong  Kong,  you'll  cruise 
the  Formosa  Strait  to  the  garden  cities  of  Wuxi  and  Suzhou. 
Side  trips  include  Beijing's  Summer  Palace  and  a  visit  with  a 
Chinese  family.  Royal  Viking  Lines,  One  Embarcadero  Cen- 
ter, San  Francisco,  CA  94111  (415/398-8000). 


RUSSIA 


Vodka,  caviar,  borscht,  saber  dancers,  troika  rides. 


ART  AND  ARCHITECTURE 

•  Ten  days  in  Moscow  and  Lenin- 
grad, with  the  Russian  Travel  Bu- 
reau, from  $1,543  per  person. 

"Russia  at  Leisure"  is  for  folks  who 
want  time  to  enjoy  Moscow's  artistic 
treasures:  the  triangular  Kremlin  and 
the  onion  domes  of  St.  Basil's  Cathe- 
dral. After  visiting  the  U.S.S.R.  Exhibi- 
tion of  Economic  Achievements,  you'll 
hop  a  train  to  Leningrad,  a  city  of  pastel  buildings  and  parks, 
built  on  101  islands  that  are  connected  by  elegant  bridges. 
Russian  Travel  Bureau,  225  E.  44th  St.,  New  York,  NY  10017 
(800/847-1800). 

FROM  SHOPPING  TO  SHISH  KEBAB 

•  Fifteen  days  in  Russia  and  Middle  Asia  with  General 
Tours,  from  $1,499  per  person. 

The  "Russia  to  the  Caucasus"  tour  includes  visits  to  Mos- 
cow's Bolshoi  Ballet  and  Leningrad's  fur-  and  jewelry-laden 
shopping  centers.  You'll  sample  shish  kebab,  tangy  teas,  and 
local  wines.  An  unusual  side  trip  takes  you  to  the  beaches  of 
Sochi,  the  "Russian  Riviera."  General  Tours,  770  Broadway, 
New  York,  NY  10013  (800/221-2216). 


MOSCOW:  The  Gum  Department  Store 


MUSEUMS  AND 
MONASTERIES 

•  Twenty-one  days  in  old  czarist  cit- 
ies, with  Maupintour,  from  $2,810 
per  person. 

Another  tour  for  culture  buffs,  "Art 
Treasures  of  Russia"  begins  with  visits 
to  museums  in  Moscow  and  Leningrad. 
The  focus  is  on  religious  art:  icons  in 
Yaroslavl,  a  cathedral  in  Suzdal,  and  a 

monastery  in  Zagorsk.  In  Kiev,  you  visit  the  Golden  Gate;  in 

Pushkin,  the  palace  of  Catherine  the  Great.  Maupintour. 

1515  St.  Andrews  Dr.,  Dept.   BHG,  Lawrence,  KS  66046 

(913/843-1211). 

RUSSIAN  RIVERS 

•  An  eighteen-day  cruise  on  the  M.S.  Alexander  Push- 
kin, with  Lindblad,  from  $3,479  per  person. 

Here's  an  easygoing  journey  along  Russia's  principal  wa- 
terways: the  Don  and  Volga  Rivers.  On-shore  stops  include 
Rostov's  circus  and  Lenin's  birthplace.  There's  even  time  for 
swimming  off  Kazachi  Island.  Lindblad,  Dept  HI  Id  P.O. 
Box  912,  Westport,  CT 06881  (800/243-5657 >.  M 
— Editor:  Mary  Conroy 


Z20 


BETTER  HOMES  AND  GARDENS,  APRIl   IVB/ 


r^ 


■( 


r> 


"I  don't  think  it 
means  anything.  I  think  ^ 
he's  just  trying       ^ 
to  scratch  his  back." 
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Wouldn't  you  rather  know  when 
you're  going  to  get  there? 

There's  nothing  to  stop  you  when  you  travel 
with  Eurailpass.  You  always  know  where  you're 
going  and  exactly  when  you're  going  to  get 
there  No  hassles,  no  tie-ups,  no  breakdowns,  no 
sweat  Just  lean  back  and  look  at  Europe  in  1st 
class  luxury  for  as  little  as  $9  a  day 


The  carefree,  car  free  way  to  see  Europe 

Please  rush  me  a  free  Eurailpasf  color  brochure  P 

I    Name 

|    Address 

I    City State__ Zip 

•  Mail  today  to  Eurailpass,  P.O.  Box  10383 

Stamford,  CT  06904. 


REMODELING 


HIGH-STYLE  ADDITION 

POSTMODERN  ZIGGURAT 


By  Gregory  D.  Cook 

STAIRSTEP  TO  HIGH-STYLE  ARCHI- 
TECTURE. WHETHER  YOU'RE  RE- 
MODELING OR  BUILDING  NEW,  A 
20th-CENTURY  ZIGGURAT  MAY  BE 
YOUR  DREAM  COME  TRUE! 

Bold  lines  and  dramatic 
elevations  are  hot  items  in 
today's  architecture.  Reflect- 
ing the  trend  are  remodel- 
ings  as  well  as  whole-house 
construction.  This  stunning 
addition  is  a  perfect  exam- 
ple. It  transformed  a  small 
and  dark  '50s  ranch  house 
into  a  truly  spectacular 
showplace. 

BEFORE/AFTER 

Rather  than  try  to  hlend 
new  and  old,  the  approach 
here  creates  a  whole  new 
look.  Because  the  existing 
house  lacked  a  distinctive 
character  and  failed  to  cap- 
ture the  ocean  view,  the  ar- 
chitect took  a  completely 
different  tack.  By  adding  up 
and  out,  the  homeowners 
gained  a  new  living  room,  an 
upstairs  master  bedroom 
suite,  and  two  mid-level  out- 
door decks. 


ZIGZAGGING  SKYWARD,  this  addition  builds  on  a  single 
theme  for  dramatic  architectural  impact. 


ZOOM  UP  TO 
ZIGGURATS 

The  bold  back-and-forth 
strokes  repeat  in  railings, 
windows,  steps,  and  walls  to 
create  a  postmodern  master- 
piece. Inside,  white  walls 
provide  a  backdrop  for  the 
strong  stair-step  theme  car- 
ried through  by  the  place- 
ment of  windows  and 
railings.  Mexican  marble 
covers  a  concrete  slab  in  the 
living  room. 

The  architecture  itself  cre- 
ates the  dramatic  effect,  not 
the  use  of  expensive  materi- 
als. An  exterior  of  basic  stuc- 
co, glass,  and  wood  is 
nothing  out  of  the  ordinary, 
but  when  etched  boldly 
against  the  sky,  it  becomes 
magnificent. 

LIVING  IN  STYLE 

Amply  sized  windows  and 
doors,  plus  a  12-foot  ceiling 
height,  provide  an  open  feel- 
ing in  the  new  living  room 
(below  left).  Contemporary 
furniture  fits  well  in  the 
clean-lined  space.  Expanses 
of  glass  frame  views  of  the 
backyard,  and  access  to  the 
outdoor  decks  is  easy.  r$ 


■  BEFORE 
AFTER 


TWELVE  FOOT  HIGH  CEILINGS,  stair  step  windows,  and 
three  sets  of  French  doors  make  a  sunny  room. 


ZIGGURAT  DETAILING 
follows  the  riser   upstairs, 
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Tarkett  Lifetime. 

INLAID  FLOORING™ 

\  life  time  of  beauty  with  a  life  time  warranty. 


fnique  Color  Crystal  Technology  Insures 

lilt-  Hrne  of  Beauty.  Thousands  of  riny,        A^JI^fr 
lUgh  ( 'dor  ( Crystals  beat-set  into  thick,  Ins-       w^J  ^^ 
oils  vinyl  create  a  depth  of  color  and  clarity  of 
.litem  unmatched  by  old  generation  inlaid  floors.  Tarkett 
"m.irdian  No- Wax  Wcarlayer™  resists  scuffing  and  staining 
nd  never  needs  waxing. 

Exclusive  Tarkett  Warranty  Gives 
Life  Time  Protection  Against 

tl  Wear.  Armstrong  Designer 
'^  Solarian"  is  only  vvarran 
tr*'"     reed  for  5  years  against 
manufacturing  defects. 
arkett  Lifetime  Inlaid  Flooring"  has  a 


limited  lite  time  warranty  against  manufacturers  defects  and 
household  wear.  Warranty  limited  to  original  purchasers 
continuously  occupying  home.  See  Tarkett's  Consumer 
Protection  Plan  for  details.  ■&&***■        Armstrong 

Tests  Prove  Tarkett  Lifetime  Inlaid 
Flooring  Outwears  Armstrong 

Designer  Solarian."  Rigorous 
testing  confirmed  by  an 

independent  laboratory  proves  conclusively 
that  long  after  Armstrong  Designer 

Solarian"  was  worn  away,  the  beauty  of 
Tarkett  Lifetime  Inlaid  Flooring  was 
unspoiled.  Tarkett  Lifetime  is  todays 

best  inlaid  flooring  value. 
— 


Floor  shown:  Lifetime  Harrison  No.  61020 

Enter  the  Kitchen  of  the  Year 
O    Sweepstakes  and  win  this 
Grand  Prize.  A  magnificent  designer  kitchen 
completely  furnished  and  equipped  hy 
famous  names  like  Whirlpool,  Formica, 
Lightolier,  American  Standard.  With  a  lux- 
urious Tarkett  Lifetime  inlaid  floor  of  your 
choice.  Or  the  equivalent  value  of  $20,000 
in  cash.  Plus  additional  prizes:  5  First  Prizes 
of  up  to  30  square  yards  of  Tarkett  Lifetime 
flooring,  installed.  5  Second  Prizes  of  a  $500 
value  Whirlpool  Dishwasher.  10  Third  Prizes 
of  a  $450  value  Whirlpool  Microwave  Oven. 


And  during  the  Kitchen 


<SVlru\J  ISo   of  the  Year  Sweepstakes 
period  you  can  get  a  manufacturers  rebate 
of  up  to  $100  off  the  retail  cost  of  any  Tarkett 
Lifetime  inlaid  floor.  Offer  ends  April  25th. 
lTc7)'rg)rg)0   When  you  visit  a  par- 
lExs)  E^iJ  £qo  ticipating  Tarkett  dealer 


you'll  receive  our  fully  illustrated  Kitchen 
Design  and  Planning  Guide. .  .FREE! 


OFFICIAL  RULES -NO  PURCHASE  NECESSARY 

1.  On  an  official  entry  blank  or  a  plain  3"  x  5"  piece  of  paper,  hand 
print  your  name  and  address  and  the  name  and  location  of  your 
Tarkett  retailer  Mail  your  entry  to:  Tarkett  Kitchen  of  the  Year 
P.O.  Box  5127,  York.  PA  17405 


2.  Enter  as  often  as  you  wish,  but  each  entry  must  be  mailed 
separately  Entries  must  be  received  at  Tarkett  by  May  25. 1987 

3.  Winners  will  be  determined  in  random  drawings  conducted  by  an 
independent  |udgmg  organization  whose  decisions  are  final  Limit 
of  one  prize  per  household  Taxes  on  any  prize  are  the  sole  respon- 
sibility of  the  winner.  No  substitution  of  prizes  permitted 

4.  Sweepstakes  open  to  residents  of  the  United  States  except  employ- 
ees of  Tarkett  Inc .  its  advertising  agency,  sales  promotion  agency  and 
families  of  each  This  sweepstakes  is  void  wherever  prohibited  by  law 
All  federal,  state  and  local  laws  and  regulations  apply 

For  a  list  of  winners,  send  a  stamped,  self  addressed  envelope 
entirely  separate  from  your  entry  form  to  Kitchen  of  the  Year 
Winners,  P0  Box  5102,  York,  PA  17405 

Tarketf 

The  World's  Most  Experienced  Flooring  Company 


DECORATING 


OFF-THE-WALL 
ARTWORKS 

STUNNING  AREA  RUGS  ADD  INSTANT  STYLE 


By  Michael  Walsh 

BRIGHT,  BOLD,  AND  BEAUTIFUL,  AREA  RUGS 
ARE  NO  LONGER  JUST  SCALED-DOWN  VERSIONS 
OF  WALL-TO-WALL  CARPETING.  NOW  THEY'RE 
OFF-THE-WALL  WORKS  OF  CONTEMPORARY  ART 
THAT  CAN  TRANSFORM  A  FLOOR  INTO  A  GAL 
LERY-CAUBER  MASTERPIECE. 


Confetti  colors  and  geometric  shapes 
enliven  a  "signed"  edition. 

Typified  by  abstract,  asymmetric 
designs,  sizzling  colors  or  soft  wa- 
tercolor  hues,  contemporary  area 
rugs  are  affordable  alternatives  to  ex- 
pensive on-the-wall  art. 

These  days  you  can  take  a  rug  as 
splendid  as  an  oil  painting  and  build  a 
room  around  it.  Use  the  rug's  colors, 
pattern,  and  texture  as  cues  to  choosing 
upholstery,  wallpaper,  and  accessories. 
The  rooms  shown  here,  for  example, 
are  designed  to  play  up  the  dramatic 
rugs  (both  from  Israel). 

Or,  because  of  th*e  enormous  variety 
of  rugs  on  the  market,  you  can  put  the 
just-right  finishing  touches  on  a  room 


Let  furniture  "frame"  a  vibrantly  colored  area  rug. 


by  adding  a  smashing  rug.  Better  still, 
you  may  find  that  an  area  rug  is  all  you 
need  to  refresh  a  drab  room. 

PUTTING  RUGS  TO  WORK 

Any  area  rug  can  help  to  define  a 
space,  particularly  in  such  multi- 
purpose rooms  as  living/dining  areas. 
But  if  you  want  your  rug  to  be  the  focal 
point,  keep  other  decorative  elements 
(including  framed  art)  subtle. 


USING  RUGS  WITH  CARPET 

Even  with  carpet,  you  can  take  ad- 
vantage of  the  versatility  of  area  rugs. 
Be  sure  to  choose  a  rug  with  colors  that 
are  compatible  with  the  carpet.  Put  a 
thin  pad  (even  a  sheet  cut  to  size  will 
do)  under  the  rug  so  that  its  abrasive 
jute  backing  won't  wear  away  carpet 
fibers.  On  wood,  tile,  or  other  hard-sur- 
face floors,  a  nonslip  pad  will  help  pro- 
long the  area  rug's  life.  rlH 
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PUSH  MOW 


* 


Suggested 
retail  price 


Suggested 
retail  price 


SELF-PROPELLED 


m 


Suggested 
retail  price 


WITH  FREE  CATCHER  AS  SHOWN  WITH  FREE  CATCHER  AS  SHOWN  WllH 

21"  3.5HP(21351D)  25"  6  HP  (25066) 

At  participating  dealers.  While  supplies  last.  Above  offers  include  grass  catchers  only. 


WITH  FREE  CATCHER  AS  SHOWN 
21    3.5HP(21351PD) 


DEPENDABLE  QUALITY  *  VALUABLE 


For  complete  details  see  our  warranty  at  a  dealer  near  you. 

mm 


MSI 

MONTHLY 
PAYMENTS 

WITH  SNAP-CREDIT 


More  Americans  have  chosen  Snapper's  rear 
engine  rider  than  any  other  brand.  For  good 
reason.  No  where  else  will  you  find  the  perform- 
ance or  durability  of  this  American  classic.  Buy 
now  at  regular  retail  price  and  choose  one 
bonus  attachment. 

(Shown  with  optional  twin  bag  catcher) 


» 

*>— ^P' 

FREE  Dump  Cart 

For  hauling  heavy  loads 

Retail  Value  $189.95 


50%  OFF  Twin  Bag  Catcher 

Holds  30  gallon  trash  bags 

Retail  Value  $259.95 


FREE  Single  Bag  Catcher 

Slides  for  easy  dumping 

Retail  Value  $139.95 


50%  OFF  Bag-N-Wagon 

30  bushel,  great  for  leaves 

Retail  Value  $369.95 


"SNAP-CREDIT 


("I  fiTTYnr^  Choose  a  gas  push  mower  with  our 

I     |]  I  'if  m  patented  Hi-Vac" system.  Vacuum 
I      ^    ^A  gj  action  stands  grass  up  for  an  even 
MONTHLY  cut  and  removes  clippings,  leaves, 
PAYMENTS   pine  straw  BuV  at  regular  retail  price  » 
with  snap-credit  and  choose  one  bonus  attachment. 

(Shown  with  free  optional  grass  catcher) 


PUSH  MOWERS  19  or  21 


fit 


FREE  Snapperizer " 

Shreds  fall  leaves 

Retail  Value  $59.95 


FREE  Grass  Catcher 

For  Kwik-N-Ezy  dumping 

Retail  Value  $49.95 


FREE  Mulcherizer 

{nol  for  use  on  BBC  models) 


Mulches  for  lawn  food 

Retail  Value  $44.95 

Kss* 

F^j 

El 

\ 

\ 

i 

50%  OFF  Pac-N-Sac 

21  "4  HP  models 

Retail  Value  $99.95 


MONEY  DOWN  AND 


I 


■M 

\TTACHMENTS* 


If  a  a  snmp  with 


SNAP-CREDIT  PLAN 


SNAPPER 

880  123H  123f5b  1 


JOHN    0    CUSTORER 


1  f^nnnri  The  self-propelled  models  come 

|     f   I'iff  with  state  of  the  art  features  that  get 

i     ,*  j  f  the  iob  done  fast  Like  our  patented 

-MONTHLY   H'"VacP  and  famous  disc  drive 

'AY  ME  NTS  ^uy  now  at  re9ular  retai1  Pnce  ancl 
kith  snap-credit  choose  one  bonus  attachment. 

(Shown  with  free  optional  grass  catcher) 


5 


ELF-PROPELLED  MOWERS 


FREE  Thatcher izer 

Dethatches  while  you  mow 

Retail  Value  $69.95 


IEs£  ^B 

FREE  Snappem 

Shreds  fall  leaves 

Retail  Value  $59.S 

:er" 

15 

FREE  Grass  Catcher 

For  Kwlk-N-Ezy  dumping 

Retail  Value  $49.95 


mm 

MONTHLY 
PAYMENTS 

WITH  SNAP-CREDIT 


When  you're  ready  to  ride  first  class,  look  to 
Snapper.  The  limousine  of  lawn  tractors.  With 
features  no  others  can  match.  Like  the  Hi-Vac® 
system  and  the  patented  disc  drive.  Buy  a 
12  5  or  16  hp  lawn  tractor  at  regular  retail  price 
and  choose  one  free  cutting  system. 

(Shown  with  free  33'  deck  and  optional  twin  bag  catcher) 


LAWN  TRACTORS 


Attachments  limited  on  certain 

models.  All  prices  shown  are 

manufacturer's  suggested 

list  price  and  may 

vary  by  dealers 


FREE  33    Mower  Deck 

The  patented  Hi-Vac"  deck 

Retail  Value  $259.95 
FREE  41 "  Mower  Deck 

Medium  wide  double  blade 

Retail  Value  $339.95 
FREE  48    Mower  Deck 

Ultra  wide  triple  blade 

Retail  Value  $509.95 

HURRY!  OFFERS 
END  SOON. 

At  participating  dealers 


50%  OFF  Pac-N-Sac 

Holds  30  gallon  trash  bag 

Retail  Value  $99.95 


IM)  un  unte  1 


i 


FREE  Mulcherizer 

(not  for  use  on  BBC  models 

Mulches  for  lawn  food 

Retail  Value  $44.95 


LOW  MONTHLY  PAYMENTS' 


mm 

MONTHLY 
PAYMENTS 

WITH  SNAP-CREDIT 


This  versatile  2-way  tiller 
breaks  hard  new  ground 
or  cultivates  your  existing 
garden.  Buy  one  at  regular 
retail  price  and  choose 
one  bonus  attachment. 


REAR  TINE  TILLERS 


FREE  Hiller-Furrower 

Retail  Value  $79.95 


FREE  Cultivator 

Retail  Value  $99.95 


NATIONAL 

SPRING 


i 


MONTHLY 
PAYMENTS 

WITH  SNAP-CREDIT 


Tough.  Hard  working  and 
long  lasting.  Buy  a  front 
tine  tiller  now  with  garden 
tractor  wheels  at  regular 
retail  price  and  choose 
one  bonus  attachment. 


FRONT  TINE  TILLERS 


FREE 

FREE 

Hiller-Furrower 

Dozer  Blade 

Retail  Value 

Retail  Value 

$79.95 

$129.95 

FREE  Garden  Kit  (Plow  kit.  cultivator  and 
2  gauge  wheel  kits)  Retail  Value  $159.95 


fU 


k 


n  ffTYYY^  Snapper's  electric 

l_l  K  I  H'  i  mower  runs  cleanly  and 
'■^  ■»#■#■#  quietly.  Buy  now  at  regu- 
MONTHLY   lar  retail  price  and  get  a 
PAYMENTS  free  Kwik-N-Ezycatcher. 

(Shown  with  free  grass  catcher) 


WITH  SNAP-CREDIT 


19"  ELECTRIC  MOWER 


FREE  Grass  Catcher 

Retail  Value  $49.95 


180  12»    l?9*Sb    1 


*■>  *  tun 


For  complete 
details  see  our 

warranty  at  a 
dealer  near  you. 


Snap-Credit 

means  no  down 

payment,  low 

monthly  payments. 


HURRY!  OFFERS  END  SOON  AT  PARTICIPATING  DEALERS 


WE  ALSO  OFFER  THESE  FINE  PRODUCTS 


Trimmers,  regular  and  commercial.  Blowers,  hand  held  and  backpack. 

Snapper's  trimmers  give  you  real  weed  busting  power.  The  Snapper's  2-cycle  dynamo  blowers  go  anywhere  with  ease, 

homeowner  model  has  an  exclusive  angled  handle  and  all  Great  for  using  year-round  for  sweeping  drives  and  walks, 

models  convert  to  edgers  and  brush/sappling  cutters.  collecting  leaves  and  clearing  light  snow. 

Visit  the  SNAPPER  dealer  nearest  you.  Or  look  in  the  Yellow  Pages  under  lawn  mowers. 


REMODELING 


TODAY'S  AWNINGS 

COOL,  COLORFUL,  CONVENIENT 

FABRIC  AWNINGS,  WITH  THEIR  BRIGHT  COLORS  AND  EUROPEAN 
FLAIR,  WILL  SHADE  YOUR  HOME  IN  HIGH  STYLE.  NEW  MOUNTING 
MECHANISMS  MAKE  THEM  MORE  PRACTICAL  THAN  EVER. 

ENERGY  SAVING 

Awnings  have  long  been  respected  for  their  cooling  power. 
Unfurl  them  above  south-facing  windows,  and  you  can  re- 
duce temperatures  inside  a  home  by  up  to  15  degrees.  This 
cooling  strategy  can  significantly  re- 
duce your  air  conditioning  costs. 


PATIO  COOLER:  operates  at  the  touch  of  a  button. 


EUROPEAN  STYLING 

In  the  past,  many  awnings  were  sim- 
ply canvas  stretched  over  stationary 
metal  frames;  each  winter,  the  frames 
had  to  be  dismantled  and  stored.  To- 
day, manufacturers  are  stealing  a  page 
from  the  Europeans  with  boldly  col- 
ored, retractable  awnings  that  wind 
onto  rollers  when  not  in  use. 

In  addition,  improved  patio  and  deck 
awnings  make  it  possible  to  shade  a 
large  area  without  gangly  posts  to  sup- 
port the  canopy.  The  key  to  these 
streamlined  patio  coolers  is  a  lateral- 
arm  support  mechanism,  with  hinged 
arms  that  extend  up  to  10  feet  when 
the  awning  is  opened — and  fold  dis- 
creetly away  when  it's  closed. 

PUSH-BUTTON  EASE 

Retractable  awnings  offer  several  ad- 
vantages. They  can  be  opened  or  closed 
easily  for  the  exact  degree  of  sunshad- 
ing  desired  and  for  protection  from 
storms.  When  winter  comes,  you  sim- 
ply roll  up  the  awning  and  cover  it  with 
a  protective  hood. 

For  even  greater  convenience,  aw- 
nings can  be  motorized  for  push-button 
control.  A  compact  motor,  hidden  with- 
in the  roller,  will  open  or  close  the  fab- 
ric at  the  touch  of  a  finger.  An  optional 
sensor  will  extend  the  awning  when 
temperatures  soar  and  retract  it  when 
winds  threaten  damage. 


COST 

A  lateral-arm  awning  for  a  10-foot- 
wide  patio  will  cost  $800-$1,000;  a 
retractable  awning  for  a  3-foot  win- 
dow will  cost  $200-$250.  Motorized 
controls  add  $200-$700  to  the  cost, 
plus  $400-$500  for  a  sun  sensor.  rS 


Compare  the  rest.. ..then  buy 

the  best.. ..Weather  Shield's 

Sliding  Wood  Patio  Door. 


Crags  Resort  Hotel,  Estes  Park,  Colorado 

The  natural  beauty  of  wood  plus  energy  efficient 
performance  will  be  yours  with  a  Weather  Shield  Patio  Door. 

Careful  design  and  production  methods  produce  a  door 
that's  easy  to  install  and  admire.  With  a  Weather  Shield  Patio 
Door  you  can  be  assured  of  years  of  trouble-free  performance. 

For  over  a  quarter  of  a  century,  Weather  Shield  has  been 
producing  quality  wood  windows  and  sliding  patio  doors  that 
are  perfect  for  any  type  of  construction  or  remodeling  project. 

For  complete  information  mail  the  coupon  below. 


Send  me  your  brochure  on  quality  Sliding  Wood  Patio 
Doors. 

Name 

Address 

City 


State- 


Zip.. 


I  am  planning: 
New  Construction. 
Phone  ( )_ 


Remodeling, 


Weather  Shield  Mfg.,  Inc. 

P.O.  Box  309,  Medford,  Wl  5-4451 
["71  5]  74B-21  OO 


wuthIr] 

SHIELD 
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TWO-STORY  PORCH  CONVERSION 

CREATE  YEAR-ROUND  LIVING  SPACE 

By  Gayle  G.  Butler 


THE  DOWNSTAIRS  FAMILY  ROOM  was  once  an  open  porch.  Garden  colors,  wicker,  and  a 
glossy  white  ceiling  complement  the  light,  open  space. 


THE  UPSTAIRS  MASTER  BEDROOM  occupies  newly  enclosed  space.  A  mix  of  country 
French  antiques  and  warm  colors  adorns  the  new  room. 


THE  EXTERIOR  shows  how 
the  two  rooms  stack  up. 

YOU  CAN  TURN  A  LITTLE-USED 
SCREENED  PORCH  INTO  BEAUTI- 
FUL, FULL-TIME  LIVING  SPACE 

These  elegant  rooms  be- 
gan life  as  double-decker 
porches.  Now  they  serve 
beautifully  as  a  gardenlike 
family  room  downstairs  (top 
left)  and  a  master  bedroom 
upstairs  (bottom  left). 

THE  FAMILY  ROOM 

The  sunlit  family  room 
was  built  atop  the  existing 
porch  foundation.  It's  heated 
through  ducts  run  below  a 
raised  wood  floor  installed 
over  the  old  brick  slab. 

If  you  enclose  a  porch  with 
glass,  pay  special  attention 
to  energy  efficiency,  because 
you'll  probably  have  win- 
dows on  two  or  three  walls. 

THE  BEDROOM 

Upstairs,  the  enclosed 
porch  became  a  restful  bed- 
room. The  room  shares  the 
architectural  features  of  the 
downstairs:  walls  of  tall  win- 
dows let  in  light,  and  a  fire- 
place anchors  the  end  wall. 
Here,  the  mantelpiece  was 
custom-milled  to  match  the 
woodwork  in  the  rest  of  the 
house;  you  could  buy  ;i  sal 
vaged  mantel  or  purchase 
one  new  m 


Z26 


BETTER  HOMES  AND  GARDENS.  APRIl  198/ 


Du  Pont  TEFLON-  .»«»  «—*—«  — 


A  soft  spot  for  comfort. 

/V  SUJ-l  J  J-'"  Hpdcack-  bedclolhing.  This 

^You  don,  jus,  sieep,  you  I»-**3™£EE£J  way  No,  just 
fluffy  "second  skin"  for  mauress  and  box  prmg  ts  on  „      „  „ur  sld« 

comfort,  but  looks.  ^^^SacVion.  Machine  wash,  tumble  dry. 

MADE  IN  AMERICA         W  l»° 


e 


A  new  distinctive  traverse  rod  in  rich  reflective  finishes. 

Cirmosa"  I  lets  you  show  your  cleverness  with  colors.  The  rod 

provides  distinctive  accents. .  .plays  perfectly  with  bright,  jewel-toned  or  subtle 

fabrics.  Shown  here  in  rose,  also  comes  in  brandy,  champagne,  brass 

and  black  onyx.  Exclusively  from  Kirsch.  At  a  price  you  can  afford.  Exercise 

your  distinctive  taste  at  your  nearby  Kirsch  dealer.  For  the  name, 

call  toll-free:  /  1-800-528-1407. 


^1 

■I  main  ■■ 


brilliant  years 


WM 


-  Reg  TM.  Cooper  Industries.  Inc  /'TEFLON  Reg  TM  DuPoniCo 


M: 


There's  no  telling  what 
you'll  cook  up  in  your  dream  kitchen. 


With  all  of  the  quality  ingredients  that 
go  into  today's  Merillat  cabinetry 
anything  you  do  in  your  kitchen  will 
be  a  piece  of  cake. 
We've  cooked  up  a  whole  batch  of 
convenience  accessories  like  lazy  Susan 
cabinets,  a  cutting  board/cutlery  drawer  kit, 
an  appliance  garage  with  a  "roll-up"  door,  to 
name  just  a  few. 

We  then  combined  them  with  dashes  of 
all  our  other  good  things  including  our 
"WhisperGlide ' K  roller  drawer  and  tray 
guide  system,  wipe-clean  "leisure-time" 
interiors,  adjustable  shelves  and  many  more. 

In  fact,  your  taste,  reflected  in  Merillat 
kitchens,  is  so  good,  you'll  almost  think  it's 


pie  in  the  sky.  Style  selections  that  range 
from  European  sophistication  to  down- 
home  country  charm  seem  almost  too 
good  to  be  true. 

Believe  it  or  not,  all  it  takes  to  whip  up 
your  kitchen  to  be  the  one  of  your  dreams  is 
planning,  designing  and  installation.  Merillat 
makes  this  as  easy  as  pie,  putting  out  a 
cuisine  that  can't  be  beat.  But...just  like  in 
your  dreams...your  new  Merillat  kitchen  will 
be  so  good  you  may  have  to  pinch  yourself 
to  make  sure  that  it's  real. 

Send  for  your  Merillat  Kitchen  Kit. 
Enclose  $3.00  to  receive  your  Kitchen 
Planning  Guide,  Do-It- Yourself  Installation 
Guide  and  Product  Brochure. 


Mail  to:  Merillat  Kitchen  Kit 

Merillat  Industries,  Inc. 

P.O.  Box  1946,  Adrian  Ml  49221 


NAME. 


ADDRESS 


CITY- 


STATE 


ZIP  CODE 


BHGSS4/87 


(JUceeat 


AMERICA'S  CABINETMAKER 
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SOUTHWESTERN  COMFORT 
IN  A  MIDWESTERN  DEN 


By  Charlene  Gaynor 

FONDLY  REMEMBERED  SOUTH- 
WESTERN VACATIONS  INSPIRED 
DON  AND  MARY  WINE'S  DESIGN 
FOR  THE  DEN  OF  THEIR  MIDWEST- 
ERN HOME.  ONLY  12x18  FEET,  THE 
ROOM  HAD  TO  DOUBLE  AS  A  DAILY 
GETAWAY  AND  AN  OCCASIONAL 
GUESTROOM. 


T   ▼   ▼ 

SETTING  THE  MOOD 

The  beehive  fireplace,  cen- 
tral to  the  room's  southwest- 
ern flavor,  is  an  inventive 
adaptation  of  a  conventional 
fireplace  unit.  It  was  created 
by  simply  plastering  over  a 
rounded  wire  shell. 

Random  oak  flooring  and 
grooved  plywood  siding  on 
the  walls  make  up  the 
rugged-looking  backdrop. 

BUILT-IN  BASICS 

Strategic  built-ins  are 
strong  elements  of  the  de- 
sign. Besides  adding  valu- 
able storage,  the  corner 
bookcase  balances  the  diago- 
nal fireplace. 

On  the  opposite  wall,  a 
bump-out  closet  creates  the 
perfect  niche  for  a  compact 
work  station. 

EASY  ARRANGEMENT 

With  the  architectural 
features  firmly  in  place,  the 
furniture  arrangement  fol- 
lows naturally.  A  soft,  nubby 
sofa  bed,  set  on  the  diagonal, 
makes  relaxing  by  the  fire 
irresistible.  Splashes  of 
southwestern  style,  repeated 
in  both  artwork  and  accents 
(such  as  the  rustic  rug),  put 
the  finishing  touches  on  a 
double-duty  den.  rlij 


REGIONAL  DRAMA.  Take  a  beehive  fireplace,  place  it  against  a  rugged  backdrop,  toss  in 
some  southwestern  accents,  and  a  plain  midwestern  den  becomes  a  western  getaway. 


OUT  OF  THE  CLOSET  OFFICE.  A  former  closet 
works  well  as  a  small  office.  A  built-in  desk  and 
bookshelves  provide  storage  and  work  space. 

Photographs  Hopkins  Associates  Design  Shirley  Mellecker 
Field  editor:  Maxine  Schweiker.  Illustration:  Carson  Ode 


FURNITURE  ON  THE  DIAGONAL. 

Orienting  the  furnishings  toward  I  In- 
fireplace  makes  for  a  ro/.y  room  plan 
and  gives  the  letting  B  final  point. 
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Hardwood  floors  have  changed. 
They're  better  than  ever.  More 
beautiful,  more  affordable,  and 
easier  than  ever  to  care  for.    X 

Easy-Care 
Oak  Flooring 

The  new  Bruce  finishes  make 
floor  care  a  snap.  In  fact,  the  new 
generation  of  Bruce  floors  are 
just  as  easy  to  care  for  as  any 
other  floor  covering. 


Affordable,  Lasting  Value 

Bruce  makes  floors  for  most  any 
budget.  Floors  that  add  beauty, 
excitement  and  value  to  your 
home.  Value  that  lasts.  Beauty 
that  endures. 


For  the  name  of  your  nearest  Bruce  retailer  call  toll  free  1-800-722-4647  !M  §{*Ck 

The  New  <jenemPion  of  Easy-Care  floors        hardwood  floors 


A  division  ot  Triangle  Pacilic  Corp 


THE 

NEW  KITCHENAID 


KITCHEN 


For  literature  write  KitchenAid,  Dept  C-53R,  PO  Box  3900,  Peoria,  II 61614 


Refrigerators  A  new  Dishwashers.  Now  Compactors.  Extra  Cooktops.  Newgasand  Built-in  Ovens.  Now 

premium  line  built  with  all  America's  premium  brand  sturdy  and  durable.  With  electric  models,  including  cook  like  the  best  chefs 

the  craftsmanship  quality  not  only  ends  hand-nns-  an  activated  charcoal  a  glass-surface  cooktop  cook  with  the  even  con- 

and  durability  of  the  ing  but  is  Whisper  Quiet  filter  and  fan  for  odor  and  grill/griddle  models  vection  heat  of  the  new 

KitcnenAid*dishwasher.  to  end  bothersome  noise,  control.  with  top  cleanability.  KitchenAid  double  oven. 

KitchenAid, 

KITCHENAID 


FOR  THE  WAY  ITS 
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DECORATING 


GRACEFUL  STYLE 

FOR  AWKWARD 

SPACES 

TURN  THAT  SNIPPET  OF  LEFTOVER  WALL  SPACE  INTO  AN  EYE- 
STOPPING  STATEMENT  OF  YOUR  DECORATING  STYLE!  THE  NECES- 
SARY ELEMENTS?  PERSONALITY  AND  PROPORTION. 


WARMED  BY  DRIED  FLOWERS  and  family  photos,  an  oversize 
mirror  and  wicker  chest  look  simply  sensational. 


SCALED-DOWN  STYLE 

Used  well,  awkward  little  spaces  in  entries,  hallways,  or 
corners  can  actually  maximize  prized  pieces  that  might  go 
unnoticed  in  larger  room  settings.  In  a  slice  of  space  between 
two  doors,  for  example,  an  ordinary  wicker  trunk  becomes 
the  striking  center  of  attention  (above). 

Paired — surprisingly — with  an  elegant  oak-framed  mir- 
ror, the  trunk  gains  newfound  status  and  anchors  a  composi- 
tion that's  proportioned  to  the  doors  around  it.  Within  this 
narrow  context,  the  even  smaller  details — the  texture  of  the 
wicker,  the  naturalness  of  the  baby's-breath,  and  the  senti- 
ment of  the  family  photos — come  strongly  to  the  fore.  As 
with  any  small  wall  vignette,  choosing  objects  in  scale  with 
the  space  is  the  critical  secret. 

You  might  already  own  the  pieces  you  need  to  stage  an  en- 
trance or  improve  a  passageway.  Think  about  using: 

•  A  lowboy,  table,  or  credenza,  teamed  with  a  series  of  prints 
or  a  pretty  mirror 

•  A  rounded  curio  cabinet,  filled  with  interesting  objects 

•  A  grouping  of  shelves,  hung  at  graduated  heights 

•  A  narrow  bench  or  settee,  accented  with  art 

Photograph:  Hopkins  Associates.  Design:  Suzanne  Kasler.  Field  editor:  Maxine  Schweiker 


THOSE  WHO  CHERISH 

AUTHENTICITY 

TEND  TO  LOOK  DOWN 

ON  ANYTHING  LESS. 


At  Marvin,  we  still  make  traditional  wood 
windows  one  at  a  time.  To  order.  With  everything 
from  authentic  divided  lites  to  Round  Tops.  So 
whether  you're  restoring  a  home  or  building 
a  traditional  reproduction,  we  can  match  virtually 
any  style,  size  or  shape  you  want.  Call 
1-800-346-5128  (in  MN  1-800-552-1167) 
or  return  the  coupon  below  for  a  free  Idea  Book. 

Send  to:  Marvin  Windows,  Warroad,  MN  56763     BHG-5003-4 
Name 


Address. 


City  _ 
State . 


Zip. 


Phone  (. 


MARVIN  WINDOWS 
ARE  MADE  TO  ORDER. 
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DRAMATIC  DINING 

MIX  TRADITIONAL  AND  CONTEMPORARY  FOR  SPIRITED  SETTINGS 


By  Rhoda  E.  Jaffin  and  Jim  Williams 


BE  BOLD!  Mix  contemporary  with  traditional  pieces  for  spirited  table  settings. 


CHOOSE  YOUR  CHINA  AND  FLATWARE  A  LA  CARTE!  SOME  OF  THE  FRESHEST,  MOST 
PERSONALIZED  DINING  TABLES  TODAY  SPORT  A  DELECTABLE  BLEND  OF  TIME-TESTED 
DESIGNS  AND  BOLD  CONTEMPORARY  PIECES. 


The  success  of  this  tabletop  mix 
comes  from  two  things:  peppery 
counterpoint  for  drama  and  an  el- 
egant but  sporting  air  to  tie  the  dispa- 
rate styles  together. 

Start  by  mixing  your  china.  Here, 
Royal  Doulton's  nostalgic  rose-covered 
salad  plate  (foreground)  shows  off 
against  a  decidedly  modern  white  din- 
ner plate  (by  Angela  Cummings  for 
Arita)  that's  rimmed  with  a  playful 
fishnet  pattern. 

Then,  for  fun  (and  to  entertain  large 
numbers  at  a  buffet  dinner  party  or  a 
grand  picnic)  vary  your  flatware  with  a 


confident  blend  of  gold  and  silver,  mod- 
ern and  traditional. 

Such  a  mix  {above)  gives  added  punch 
to  both  the  sleek  items,  like  Towle's 
straightforward  fork  and  soup  spoon, 
and  the  ornate  ones,  including  Gor- 
ham's  intricate  gold-handled  pieces 
and  Reed  and  Barton's  silver  goblet. 

High-contrast  finishing  touches  com- 
plete the  refined,  yet  jaunty  mood.  A 
lacy  tablecloth  and  graceful  silver  can- 
delabra nod  to  traditional  elegance, 
while  the  unexpected  black-and-white 
checked  linens  and  a  slick  vase  keep 
the  spirited  mix  going.  M 


BUYING  INFORMATION 

DINNERWARE— Salad  plate— "Old  Country 
Roses,"  Royal  Doulton  USA  Inc.;  Dinner  plate 
(foreground) — "Fishnet"  by  Angela  Cummings, 
Arita;  Cream  soup  and  saucer— "Howard, "  Roy- 
al Worcester;  Dinner  plate  (background)  and  cup 
and  saucer — "Monroe, "  Lenox  China  and  Crys- 
tal; Soup  bowl  (pink  marble  pattern) — "Cala- 
carta,"  Sasaki  Crystal;  Soup  plate — "Rose 
Pavilhon,"  Arita.  FLATWARE—  "Golden  Medi- 
ci, "  Gorham  Division  of  Textron;  "The  Gap, " 
Towle.  CRYSTAL — Champagne— "McKinley, " 
Lenox;  Silver  goblet — "King  Frances,"  Reed 
and  Barton;  Gold-rimmed  wine  and  cham- 
pagne— "Theme  Gold,"  Gorham  Division  of 
Textron;  Black-stemmed  wine — "Tucano, "  Sa- 
saki Crystal;  Wineglass  with  wine — "Tiffany"  by 
Daniel  Hechter  for  Mikasa;  Fluted  champagne — 
"Monceaux, "  Durand  International.  SILVER- 
PLATED  VASE—  Kirk  Stietf  Colonial  candela- 
bra— Gorham  Division  of  Textron. 


I 


Z34 


HI  I II  K  HOMES  AND  (.ARDtNS,  APRIl   1987 


BY  RAINTREE  DESIGNS 
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A  FARMHOUSE  IN  PROVENCE 

WALLCOVERING  &  FURNISHING  FABRIC. 

FURNITURE  COURTESY  OF  GRANGE  /  NEW  YORK  DESIGN  CENTER 
RAINTREE  DESIGNS     D  &  D  BUILDING     979  THIRD  AVENUE     NYC  10022      212-477«*>94 


"Now  we  can  get 
that  new  sofa  you 
wanted." 


44  Yes.  And  I  know  just 
the  fabric  color  and  texture 
I  want.  Let's  remember 
to  look  for  a  Wear-Dated@ 
fabric." 

When  it's  time  for  a  change ...  or  just  a  "new  look". . . 
remember  the  secret  to  picking  quality  furniture  starts 
with  the  fabric.  Wear-Dated  fabric. 

Monsanto  puts  it's  Wear-Dated  fabric  through  15 
tough  tests  to  earn  the  Wear-Dated  symbol.  The  fabric 
is  tested  for  stain  and  abrasion  resistance,  color 
fastness  and  even  seam  strength,  too.  Monsanto  gives 
you  a  solid  warranty.  They  will  repair  or  replace  the 
fabric  if  it  fails  to  give 
normal  wear  for  two  full 
years. 


WEAR-OATED 

UPHOLSTERY 

FABRIC 


TESTED 

APPROVED 

AND 

WARRANTED 


WEAR 
DATED 


Monsanto 


When  you're  ready  to 
buy  quality  furniture . . . 
look  for  Wear-Dated 
Upholstery  Fabric. 

New  colors  and  styles 

to  lit  all  your  furniture 

needs. 


Wear-Dated  Upholstery  Fabric. 
Quality-tested  fabric  you  can  trust. 

WearDated'ii  a  regUter^  trademark  of  Montanto  Company  C  Monianto  Company  1087  win 
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FINISHING  TOUCHES 

DECORATING  WITH  FAVORITE  ACCESSORIES 

By  Denise  L.  Caringer  and  Robert  E.  Dittmer 
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GROUP 
'PRIMITIVES' 
FOR  RUSTIC 
STYLE 


Wh 


'hen  accessorizing  a  home,  what 
counts  isn't  what  you  have,  but  how 
you  use  it.  Pull  things  together  by: 

•  GROUPING  small  things  for  impact. 

•  HAVING  FUN  with  playful  touches. 

•  LINKING  disparate  elements  with  color. 

•  PLAYING  smooth  textures  against  rough. 
•USING  big  items  "solo"  for  drama. 

Buying  information,  page  177. 


▲  COUNTRIFY  A  CORNER 

Remnants  of  our  simple 
past  give  this  sun  room  its 
heart-warming  appeal.  As 
comfortable  as  it  is  roman- 
tic, a  twig  rocker  invites  lin- 
gering. Well-loved  folk  art 
"pets,"  sheltered  in  a  weath- 
ered hutch,  join  with  plants, 
homespun  baskets,  and  nat- 
ural straw  matting  to  lend  a 
cozy  glow — rain  or  shine. 


i 

* 
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FINISHING  TOlCHES/ftRTFUL  GROUPINGS 


MIX  THE  THINGS 
YOU  LOVE 


▲  UNIFY  WITH  COLOR 

Family  treasures  (Grand- 
mother's table,  a  daughter's 
painting,  and  a  favorite 
armchair)  turn  a  plain  area 
into  a  dynamic  accent.  Re- 
lated paint  colors — saturat- 
ed lavender  on  the  walls  and 
a  rich  blue  on  the  table — 
unify  the  unlikely  blend. 

120 


TRY  A  TEXTURE  MIX  ► 

Walk  past  this  vignette, 
and  you  have  to  touch  its  tac- 
tile elements:  beautifully 
worn  woods,  glossy  ceramics, 
a  nubby  basket,  and  spiky 
forsythia.  Textures  create 
the  interest,  yellow  and 
green  the  unity. 

«  CLUSTER  OBJECTS 

Delicate  vases,  virtually 
invisible  if  spread  around  a 
room,  get  proper  notice 
when  artfully  grouped.  For 
symmetry  and  balance,  can- 
dles frame  the  collection. 

BETTER  HOMES  AND  GARDENS.  APRIL  1987 


finishing  touches/tall  TALES 


MOUNT  THINGS 
HIGH  FOR 
DRAMA 


▲  HANG  A  GROUPING 
TO  THE  CEILING 

Take  one  ordinary  living 
room  and  paint  it  peach.  OK 
so  far!  Now  take  it  to  new 
heights  by  grouping  cool- 
blue  artwork  to  the  ceiling. 
These  paintings  shimmer 
against  glowing  walls. 


ENRICH  WITH  VINTAGE  ► 
TREASURES 

An  oversize  portrait  and  a 
kindred  gilt  mirror  lend 
grandeur  to  an  entry.  Soft- 
ened by  spring  blossoms,  the 
high-level  mix  gains  low-lev- 
el balance  from  a  richly  pat- 
terned Oriental  rug. 


A  RAISE  THE  ROOF 
WITH  A  QUILT 

Like  a  great  contempo- 
rary canvas,  one  eye-rivet- 
ing quilt  adds  dramatic 
"height"  to  this  master  bed- 
room. Going  it  alone,  the 
quilt  gets  a  full  measure  of 
deserved  attention. 
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finishing  touches/couNTRY  COMFORTS 


COZY  UP  WITH 
RUSTIC  ACCENTS 


A  WARM  A  TRACT  HOME 
WITH  PRIMITIVES 

A  stunning  quilt  and  a 
homemade  log  sofa  (with — 
of  course! — rag-rug  cush- 
ions) "transport"  this  subur- 
ban room  to  the  country. 
Old-time  wicker  and  a  nee- 
dlepoint rug  heighten  the 
nostalgia. 
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LIGHTEN  UP  WITH  ► 
WICKER  AND  WHITE 

Turn  your  family  room 
into  a  country  "porch"  with 
white  walls  and  painted 
wicker.  The  essential  touch- 
es? Natural  wicker  tables,  a 
nubby  rag  rug,  and  "heart- 
felt" artwork! 


<  MELLOW  A  HALL  WITH 
A  VINTAGE  MIX 

For  country  with  a  for- 
eign accent,  start  with  a 
bamboo-style  etagere  and 
add  19th-century  Chinese 
porcelain  and  rustic  Japa- 
nese baskets.  Shared  blues 
and  browns  hold  it  together. 

DESIGN:  REBECCA  BRADLEY 

FIELD  EDITOR:  BARBARA  CATHCART 
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finishing  TOUCHES/SURPRISING  ELEMENTS 
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HAVE  FUN  WITH 

THE 

UNEXPECTED 


▲  REPEAT  ELEMENTS 
FOR  WITTY  STYLE 

Go  ahead,  smile!  The 
framed  "hareplanes"  poster 
would  be  funny  enough,  but 
with  a  bunch  of  bunnies 
"taxiing"  around  on  the  ta- 
ble below,  the  effect  is,  well, 
hare-lariousl 
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RAISE  YOUR  HANDS!  ► 

Looped  humorously  over 
aging  glove  molds  and  a 
lampshade,  art  deco  jewelry 
and  evening  bags  accent 
some  old  pine  pieces. 
Framed  theatrical  costume 
sketches  make  a  wonder- 
fully flamboyant  finale. 
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A  DISPLAY  PLAYFULLY 

Climbing  a  skylight  lad- 
der, a  pair  of  red  "high  tops" 
always  gets  a  second  glance! 
These  are  beaded  works  of 
art,  but  why  not  adapt  the 
idea  with  any  colorful  shoes, 
new  or  antique? 
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WINDOW  BOXES 

TO  BRIGHTEN  EVERY  SILL 


Grow  a  view  for 
any  room  with  a 
flower-filled  window 
box.  These  cheerful 
windowsill  gardens 
create  colorful 
pockets  of  bloom. 


WINDOW  BOX  TIPS 

•  Select    a    variety    of 

flowering  and  foliage 
plants;  mix  upright  and 
trailing  types.  Go  with  a 
single  color  or  a  simple 
scheme  of  two  or  three 
colors  for  best  impact. 

•  Fill  the  box  with  all- 
purpose  potting  soil.  (Gar- 
den soil  is  too  heavy.) 

•  Stagger  plants  in  rows 
for  a  massed  color  effect. 
Space  plants  close  togeth- 
er (about  4  inches  apart). 

•  Water  often,  especially 
if  your  box  hangs  under 
eaves  that  block  rainfall. 
When  soil  is  dry,  moisten 
until  water  drips  through 
the  drainage  holes. 

•  Feed  regularly  (every 
10  to  14  days)  with  a  com- 
plete soluble  fertilizer. 

•  Remove  dead  blooms 
to  promote  more  flower- 
ing. If  plants  get  leggy, 
pinch  back  stems  just 
above  a  set  of  leaves  for 
bushier  growth. 


Project  plans  for  build- 
ing Country  Style,  Cot- 
tage Charm,  and  Great 
Gander  are  offered  as  a 
collection.  Order  No. 
50668,  page  194. 


By  Jane  Austin  McKeon 


▲  CLASSIC  CASE 

Shutters  and  ivy-covered  bricks  set  the 
theme  for  this  formal,  traditionally 
trimmed  cedar  box.  Filled  with  white 
geraniums,  vinca,  and  dusty  miller,  the 
51x15x11  -inch  box  is  fastened  beneath  a 
standard-size,  double-hung  window. 


COUNTRY  STYLE  ► 

Weathered,  rough-sawn  white  oak  creates 
a  rustic,  homespun  look  for  such  old- 
fashioned  favorites  as  red  geraniums  and 
white  petunias.  Livening  up  a  lackluster 
garage  window,  this  28x5x8-inch  box  is 
slightly  canted  in  front  so  blossoms  can 
cascade  over  the  edge. 
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PLANTS  FOR 
SUNNY  SILLS 

A lyssum,  sweet — Tiny 
blooms  that  cascade 
Browallia— Stems  trail 
over  box  edges 
Celosia— Long-lasting, 
feathery  flowers 
Dusty  miller — Silvery 
foliage  makes  a  good  foil 
Geranium — Upright 
and  trailing  varieties 
Lobelia — Needs  some 
shade  in  hot  summers 
Marigold,  dwarf — Neat 
clumps,  nonstop  bloom 
Pansy — Performs  best 
in  cool  spring  weather 
Petunia — Pinch  back 
blooms  regularly 
Sanvitalia — Trailing 
miniature  zinnia 
Zinnia,  dwarf — Keep 
blooms  picked  for 
constant  flowering 


COTTAGE  CHARM  ► 

Blossoms  breathe  life  into  this 
old  facade  with  a  cottage- 
garden  array  of  petunias, 
lobelia,  and  geraniums. 


▲  POTPOURRI  BOX 

Herbs  add  spice  to  annuals 
outside  a  kitchen  window.  This 
palate-pleasing  potpourri  of 
chives,  parsley,  and  mint  blend 
with  scented  geranium,  dusty 
miller,  and  nierembergia. 


WINDOW  WHIMSY  ► 

Open  the  window  to  your 
imagination,  and  anything 
grows!  This  artful  creation 
combines  pansies,  cleome, 
dahlias,  and  begonias. 
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WINDOW 


<  GREAT  GANDER 

You  don't  have  to  crane 
your  neck  out  a  window 
to  enjoy  a  bevy  of 
colorful  garden  blooms. 
This  little  gaggle  of  geese 
gets  a  good  gander  at 
browallia  and  impatiens 
from  its  sillside  stance. 
Follow  these  four  easy 
steps  to  build  your  own 
view  through  a  window. 


PLANTS  FOR 
SHADY  SILLS 

Begonia,  fibrous — Waxy 
foliage;  blooms  till  frost 
Begonia,  tuberous — 

Showy,  roselike  blooms 
Caladium — Spectacular, 
variegated  leaves;  store 
bulbs  in  winter 
Coleus — Multicolored 
foliage;  good  alone  or 
behind  flowers 
Dusty  miller* — Silvery 
foliage  makes  a  good  foil 
Impatiens — New  strains 
are  more  compact 
Impatiens,  New 
Guinea*— Bushy  plants; 
bright  foliage  and  flowers 
Vinca* — Flowers  on 
trailing,  glossy  foliage 

'Grows  best  in  part  sun. 


<  BASKET  BOUQUET 

A  window  "box"  can  be  anything 
that  holds  soil.  An  old  bicycle 
basket  brims  with  browallia,  im- 
patiens, and  ivy. 


1  Measure  your  windowsill; 
make  the  box  2  inches  longer 
I  than  the  width  of  your  sill  and 
at  least  8  inches  deep  (to  allow  for 
adequate  root  growth).  Cut  1x8  fir 
boards  to  size  and  join  with  butt  joints, 
galvanized  casing  nails,  and  waterproof 
glue.  Glue  and  nail  % -inch-square 
wood  strips  around  the  bottom  edge. 
Nail  plywood  bottom  to  this  strip. 
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MADE  FOR  SHADE 

A  box  can  dress  up  a  wall 
without  a  window.  Shade- 
loving  coleus,  euonymous,  and 
fuchsia  make  the  north  side  of 
this  wall  a  tapestry  of  color. 


-i 


Photograph:  Maris/Semel.  Design:  The  Victory  Garden.  Field  editor:  Estelle  Bond  Guralnick 


2  To  make  the  trim,  attach  1x2 
pine  to  the  top  of  the  box  with 
I  glue  and  galvanized  finishing 
nails.  Miter  the  front  corners  for  an 
even  fit.  Use  butt  joints  on  the  back 
corners.  The  trim  should  overhang  the 
front  and  side  edges  of  the  box,  both 
inside  (to  form  a  splash  guard  when  you 
water)  and  out.  Make  the  trim  flush 
with  the  back  of  the  box. 


3  Attach  %-inch  cove  molding 
under  trim  with  brads.  Miter 
I  the  front  corners  and  cut  the 
cove  flush  with  the  back  edge  of  the 
box.  Bore  at  least  four  Vz  -inch-diameter 
holes  in  the  bottom  to  let  excess  water 
drain  out.  Prime  with  an  oil-base 
primer  and  then  paint  with  a  latex 
outdoor  paint.  We  used  a  contrasting 
color  for  the  trim. 


WINDOW 


SCREWS  - 


—  FRAMING 

-  SHEATHING 
SIDING 


WINDOW  BOX - 


4  To  hang  the  finished  box,  drill 
two  holes,  one  at  each  end  of 
I  the  back  of  the  box.  Secure  the 
box  to  the  wall  directly  underneath  the 
windowsill  with  lag  screws.  For  extra 
support,  mount  metal  shelf  brackets 
under  the  box.  Our  34  x  8  X  8-inch  box 
has  space  for  two  staggered  rows  of 
plants;  the  taller  browallias  make  a 
backdrop  for  trailing  impatiens. 
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HOME-BUYING 

STRATEGIES 

THREE  CREATIVE  MOVES  IN  TODAY'S  HOUSING  MARKET 


By  Barbara  A.  Lewis 


STRATEGY  1 


BUY  IN  THE  COUNTRY 

•  Rent  in  the  city  and  "go 

home"  on  weekends. 


U-H 

«-"■  ■^sf 

STRATEGY  2 


TACKLE  A  FIXER-UPPER 

•  Remodel  an  older  home  in  a 
turning-around  neighborhood. 


STRATEGY  3 


TRANSFORM  A  TRIPLEX 

•  Rent  the  top,  live  below,  and 

work  out  of  the  basement. 


IT'S  NO  SECRET!  Buying  a  home 
today,  be  it  your  first  home  or  your 
third,  takes  a  bigger  bite  out  of  family 
incomes  than  it  used  to.  But,  we're  a 
resourceful  people,  and  folks 
everywhere  are  finding  new  ways  to 
fulfill  the  American  dream. 

On  these  pages  we  visit  with  three 
young  families  who  share  with  you 
their  creative  approaches  to  buying  a 
home  in  today's  market. 

BUY  IN  THE  COUNTRY 

Barbara  and  Ted  Wilson  both  work  in  public  relations  in 
Chicago,  and  pay  a  reasonable  rent  for  a  vintage  Victorian 
apartment  that's  close  to  downtown.  When  the  time  came  to 
buy  a  home  of  their  own,  they  discovered  that  a  modest  one 
in  their  neighborhood  costs  $150,000.  So,  in  1982  the  Wilsons 
bought  a  cottage  that's  a  90-minute  drive  north  of  Chicago  on 
Lake  Michigan. 

Now,  every  Friday,  Ted  and  Barbara  head  for  home.  After 
a  relaxing  weekend  of  gardening  and  catching  up,  they  re- 
turn Monday  morning,  refreshed  and  ready  for  the  fray. 


TACKLE  A  FIXER-UPPER 

Joe  Alonge  is  an  interior  designer,  and  Francine  is  a  mar- 
keting executive  with  a  major  cosmetic  manufacturer.  In 
1979  they  began  to  think  about  starting  a  family,  but  wanted 
to  raise  a  child  in  a  real  neighborhood  with  green  grass  and 
trees.  After  two  years  of  hunting  for  a  starter  house  with  a 
big  yard  that  was  within  commuting  distance  of  the  city, 
they  bought  a  small  Cape  Cod  that  backs  onto  a  canal  in  an 
older  Long  Island  neighborhood. 

Joe,  who  describes  himself  as  an  "evangelist  of  light  and 
air,"  redesigned  the  interior,  pooling  tiny  downstairs  rooms 
into  one  sun-filled  space. 

TRANSFORM  A  TRIPLEX 

In  1978  Terry  Holme,  a  contractor,  and  Jeanne  Ianucci,  an 
architect,  bought  a  triplex  in  Seattle.  Buying  the  home  on  a 
three-year  contract  from  the  owner  allowed  them  to  use 
their  cash  for  remodeling  instead  of  a  big  down  payment. 
They  remodeled  the  upstairs  as  a  rental  unit  and  the  income 
it  generated  improved  their  financial  picture.  The  following 
year  they  refinanced — borrowing  money  to  turn  the  first- 
floor  apartment  into  a  real  home  and  to  convert  the  bottom 
unit  into  an  office.  Terry  now  runs  his  contracting  business 
out  of  the  office  and  Jeanne  uses  it  for  free-lance  work  to  sup- 
plement her  part-time  job  with  a  local  architectural  firm. 


Buying  information,  page  177. 
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STRATEGY  1 

BUY  ONE  IN  THE  COUNTRY 

Hi  "We  couldn't  afford  to  buy  in  Chicago— much  less  enjoy  the 

lifestyle  we  have  here  in  the  country."— Ted  and  Barbara  Wilson 


SETTING  PRIORITIES, 
REAPING  THE  REWARDS 

"We  come  here  to  relax,"  remark  the  Wil- 
sons, "not  to  do  housework.  One  of  the  rea- 
sons we  bought  the  house  was  because  it 
already  had  a  wonderful  floor  plan  and 
needed  no  remodeling.  When  we  bring 
guests  along  for  the  weekend,  we  can  offer 
them  their  own  private  bedroom  wing." 

HOW  THEY  CUT  THE  DEAL 

•  In  1982,  the  Wilsons  bought  their  house  and  an  acre  of 
land  for  $55,000 — less  than  half  what  they  would  have  paid 
for  a  modest  home  in  the  city. 

•  The  former  owner  financed  the  purchase  at  11  per- 
cent— the  going  rate  was  1 3  percent. 

•  Monthly  payments  run  $393. 

•  Property  taxes  are  $1 ,200 — half  the  annual  levy  on  a 
comparable  house  in  Chicago. 

•  Real  estate  values  in  the  area  are  booming.  Today,  the 
house  is  worth  three  times  what  the  Wilsons  paid  for  it. 


The  Wilsons' 
cinder  block 
home — built  as  a 
guesthouse  for 
an  estate  a 
quarter  mile 
away — is  a  low- 
maintenance 
dream  come 
true. 


-4  A  cheery  fire 
and  heavy- 
beamed  ceiling 
lend  warmth  to 
the  English 
country-cottage 
atmosphere. 


▼  The  Wilsons 
enjoy  their  new 
deck,  added  on 
to  the  back  of 
the  house. 


li 
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STRATEGY  2  Hi 

TACKLE  A 
FIXER-UPPER 


■  "Investing  so  heavily 
in  remodeling  meant 
doing  without  luxuries, 
but  it's  paid  off." 

— Joe  Alonge 


The  1,700- 
square-foot 
Cape  Cod  house 
had  been  well 
maintained  and 
occupied  a 
40  x  260-foot 
lot.  Out  in  back, 
the  Alonges 
keep  their  boat 
on  a  canal 
leading  to  Long 
Island  Sound. 


The  house  was  a 
warren  of  dark, 
tiny  rooms  until 
the  Alonges 
opened  up  its 
heart  and  let  the 
sun  shine  in.  A 
distinctively 
stepped 
ziggurat-style 
stairwell 
separates  the 
living  room 
(above)  and  the 
media  room 
(below). 


Photographs:  Mahs/Semel 
Design:  Joe  Alonge,  Lid. 
Field  editor:  Bonnie 
Maharam 
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SETTING  PRIORITIES, 
REAPING  THE  REWARDS 

"To   make   remodeling   pay, 
you  must  do  it  with  taste." 
— Francine  Alonge 


HOW  THEY  CUT 
THE  DEAL 


•  Sacrificing  luxuries,  the 

Alonges  went  from  paying  $350  a 
month  for  rent  to  mortgage  pay- 
ments of  $1,000 — an  increase  that 
gobbled  up  discretionary  income. 

•  Because  both  work,  the 

couple  hired  a  contractor  to  carry 
out  Joe's  ideas,  while  they  "lived 
amidst  the  rubble"  for  six  months. 

•  The  Alonges  invested  a 
total  of  $75,000  in  remodel- 
ing their  first  home — and  recently 
sold  it  at  a  tidy  profit.  Now  they're 
ready  to  "move  up"  and  are  look- 
ing forward  to  remodeling  a  bigger, 
better  home. 
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A  Francine  and 
Alexandra  grab 
a  quick  snack. 
Pass-throughs  to 
dining  and  living 
rooms  open  the 
kitchen. 

<  Upstairs,  the 
Alonges  tore  out 
a  wall  in  the  half 
bath;  they  lost  a 
closet  but 
gained  a  tub. 

►  The  mirrored 
beam  that  sets 
the  living  room 
apart  from  the 
dining  alcove 
creates  an 
illusion  of 
greater  space. 


— ^ 
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y  Minor  repairs, 
new  paint,  and 
pretty  flowers 
spruce  up  the 
exterior. 


▼  A  new  window- 
high  up— lights 
the  kitchen. 
Bench  seating 
doubles  for 
storage. 


STRATEGY  3H 

TRANSFORM 
A  TRIPLEX 


■  "The  rental  unit  pays 
$450  toward  our  $600 
mortgage,  and  the 
downstairs  office  saves  us 
another  $300  a  month." 

— Jeanne  lannuci 


▲  Terry  Holme, 
contractor,  and 
Jeanne  lanucci, 
architect,  with 
their  daughter, 
Francesca,  and 
son,  Luca. 


■*  Jeanne  and 
Terry  cleaned 
up  a  mediocre 
floor  plan  and 
turned  an  old 
porch  into  a  new 
living  room  with 
sweeping  views 
of  the  Cascade 
mountains — all 
without  making 
major  structural 
changes. 


Photographs:  Alan 
Abtamowitz  Architect: 
Jeanne  lanucci 
Remodeling:  Holme 
Builders  Field  editor:  Trish 
Maharam 
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HOW  THEY  CUT 
THE  DEAL 

•  In  1978,  The  lanucci-Holmes 
bought  the  house — built  as  a  triplex  in 
1908— for  $49,000. 

•  The  former  owners  financed 
the  sale  at  a  below-market  rate  of  10 
percent  interest  with  a  three-year  balloon 
payment. 

•  Working  evenings  and 
weekends,  Terry  and  Jeanne  remod- 
eled the  upstairs  apartment  and  rented  it, 
establishing  a  rental  history  that  proved 
helpful  when  the  time  came  to  refinance. 

•  In  1979,  they  went  back  to  the  bank, 
paid  off  the  contract  with  the  previous 
owners,  and  obtained  a  25-year  wrap- 
around mortgage  and  home-improvement 
loan  of  $75,000. 

•  They  remodeled  the  three-bed- 
room ground  floor  for  themselves  and 
converted  the  basement  into  an  office. 

•  In  1 980,  Terry  and  Jeanne  returned 
an  unused  $10,000  to  the  bank,  buying 
down  the  loan. 
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■■  "I  run  my  company  from 
our  home  office.  Jeanne 
works  part-time  and  keeps  a 
drafting  board  at  home.  The 
best  part  is  being  near  our 
kids;  when  they  do  something 
new,  we're  here  to  share  the 

excitement."— Terry  Holme 


TIPS  YOU  CAN  USE 

All  three  families  employed  these  time- 
honored  tactics  in  devising  their  home- 
buying  strategies. 

•  Assess  long-  as  well  as  short-term  goals 
and  decide  what  you  can  sacrifice. 

•  Gain  a  regional  overview  of  the  real  es- 
tate market  in  your  area. 

•  Shop  around  for  good  financing. 

•  Plan  on  investing  large  quantities  of  el- 
bow grease  to  build  sweat  equity. 


Jeanne  takes  a 
break  from  her 
work  to  join 
Luca  for  a  game 
of  catch.  A 
broad  expanse 
of  windows  and 
new  outdoor 
access  turned  a 
dreary 
basement 
apartment  into  a 
crackerjack 
home  office. 
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FAST  FAMILY  FAVORITES 


FIX  ONE  TONIGHT! 


By  Barbara  Greenwood 


1/4 
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Five-Spice  Beef 
In  Oyster  Sauce 

Finish  off  this  meal  simply  with  ba- 
nana slices  or  orange  wedges  and  tea — 
1/3  cup  oyster  sauce  or 
2  tablespoons  soy  sauce 
cup  dry  sherry 
teaspoon  cornstarch 
teaspoon  bottled  minced  garlic 
teaspoon  five-spice  powder  or 
Vi  teaspoon  ground  ginger 
tablespoon  cooking  oil 
cups  cut-up  vegetables  (sliced 
mushrooms  or  zucchini;  thinly 
sliced  carrots,  celery,  or  onion; 
and  green  pepper  strips) 
pound  lean  ground  beef 
Hot  cooked  rice 

•  For  sauce,  combine  oyster  or  soy 
sauce,  sherry,  cornstarch,  and  xk  cup 
water;  stir  in  garlic  and  five-spice  pow- 
der or  ginger. 

•  Preheat  a  wok  or  large  skillet  over 
high  heat;  add  oil.  Stir-fry  vegetables 
about  3  minutes  or  till  crisp-tender.  Re- 
move from  wok. 

•  Break  beef  into  large  chunks.  Add  to 
hot  wok.  Stir-fry,  breaking  up  slightly, 
about  3  minutes  or  till  brown.  Drain 
beef  in  a  colander;  pat  off  fat  with  pa- 
per towels.  Wipe  fat  from  wok. 

•  Return  beef  to  wok;  push  away  from 
center.  Stir  sauce;  add  to  center  of  wok. 
Cook  and  stir  till  bubbly.  Cook  and  stir 
1  minute  more.  Return  vegetables  to 
wok;  mix  well.  Cook  and  stir  1  minute. 
Serve  over  rice.  Makes  4  servings. 

Nutrition  information  per  serving 
with  V2  cup  rice:  379  cal. ,  20  g  pro. ,  34  g 
carbo.,  16  g  fat,  58  mg  choL,  1,430  mg 
sodium.  U.S.  RDA:  174%  vit  A,  16% 
thiamine,  16%  riboflavin,  31%  niacin, 
23%  iron,  24%  phosphorus. 

Photograph  M  Jensen  Photography,  Inc. 
Food  stylist  Janet  Pittman 
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Hawaiian  Chicken  Stir-Fry 

Moat  stirfrys  are  a  meal  in  one.  Just 
add  a  whole  grain  roll — 

1  16-ounce  package  loose-pack 
frozen  cut  broccoli 

2  cups  frozen  diced  cooked 
chicken 

1  151/4 -ounce  can  pineapple 
chunks  (juice  pack) 

Va  cup  water 

2  tablespoons  vinegar 
2  tablespoons  soy  sauce 
1  tablespoon  cornstarch 

Vt  teaspoon  onion  powder 
Va  to  Vi  teaspoon  crushed  red 

pepper 
Va  teaspoon  ground  ginger 

1  tablespoon  cooking  oil 

1  3-ounce  can  chow  mein  noodles 

•  Thaw  broccoli  and  chicken  as  direct- 
ed in  tip  below;  drain  well.  Drain  pine- 
apple, reserving  juice. 

•  For  sauce,  stir  together  reserved 
juice,  water,  vinegar,  soy  sauce,  corn- 
starch, onion  powder,  red  pepper,  and 
ginger.  Set  aside. 

•  Preheat  a  wok  or  large  skillet  over 
high  heat;  add  oil.  (Add  more  oil  as 
needed  during  cooking.)  Stir-fry  brocco- 
li 2  minutes  or  till  crisp-tender.  Remove 
from  wok.  Add  chicken  to  hot  wok.  Stir- 
fry  for  1  to  2  minutes  or  till  heated 
through.  Push  from  center  of  wok. 

•  Stir  sauce;  add  to  center  of  the  wok. 
Cook  and  stir  till  thickened  and  bubbly. 
Cook  and  stir  2  minutes  more.  Add 

I  broccoli;  mix  well.  Reduce  heat.  Stir  in 
pineapple.  Cover  and  cook  1  minute  or 
till  heated  through.  Serve  over  noodles. 
Makes  4  servings. 

Nutrition  information  per  serving: 
351  cal,  26  g  pro.,  38  g  carbo.,  12  g  fat, 
55  mg  choL,  791  mg  sodium.  U.S.  RDA: 
49%  vit  A,  87%  vit  C,  15%  thiamine, 
13%  riboflavin,  44%  niacin,  10%  calci- 
um, 14%  iron,  26%  phosphorus.  B§ 
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TO  ORDER  A  WOK, 
SEEPAGE  194. 

BUYING  INFORMATION, 
PAGE  177. 
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HAM  WITH  ORANGE-RAISIN  SAUCE 


COOKING 

TIME 


Microwave:  12  minutes 
Conventional:  38  minutes 


CHICKEN  AND  CREAMY  MUSHROOMS 


COOKING 
TIME 


Microwave:  12  minutes 
Conventional:  25  minutes 


We  zipped  up  the  easy 
sauce  by  adding  a  touch 
of  horseradish — 

Turn  often:  Prevent  dry, 
overcooked  spots  in  large  cuts  of 
meat  by  turning  the  meat  with 
tongs  a  few  times. 


Gather  your  clan,-  dinner 
will  be  ready  before  the 
kids  set  the  table — 

Vent:  Keep  steam  pressure 
from  building  up;  peel  back  one 
corner  of  the  plastic  wrap  before 
cooking. 


MICROWAVE! 

HOME-STYLE  COOKING 
NOW  FASTER,  EASIER 


By  Terri  Pauser  Wolf 
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SAUCY  MEATBALL  SANDWICH 


OOKING 
I    M    E 


Microwave:  14  minutes 
Conventional:  36  minutes 


POT  ROAST  WITH  SPRING  VEGETABLES 


COOKING 
TIME 


Microwave:  75  minutes 
Conventional:  175  minutes 


A  quick-to-make,  roll-up- 
your-sleeve,  lick-your- 
finger  sandwich — 

Shape:  Make  meatballs  of 
uniform  shape  and  size  for  more 
even  cooking,  and  more  tender, 
juicier  results. 


One-dish  convenience:  Keep 
the  vegetables  and  roast  warm 
in  foil  while  you  make  gravy  in 
the  bowl  the  roast  cooked  in. 


MAIN  DISHES 

IDEAS  THAT  GO  BEYOND  REHEAT  AND  DEFROST 

With  the  touch  of  a  few  buttons,  homespun  recipes  are 

rejuvenated  for  today's  cook — fast.  Not  just  warmed-up 

leftovers,  but  fresh-tasting  main  dishes.  When  you  say, 

"111  have  dinner  in  a  minute,"  you'll  mean  it! 

RECIPES  BEGIN  ON  PAGE  151.  BUYING  INFORMATION,  PAGE  177. 
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HOT  CROSS  BUNS 


I 


PROOFING 
TIME 


Microwave:  25  minutes 
Conventional:  95  minutes 


Whisk  thoroughly:  The  egg- 
yolk-based  sauce  is  very 
delicate,  so  whisk  freqently  to 
distribute  the  heat  and  prevent 
overcooking. 


A  speedy  microwave 
rising,  then  into  the  oven 
for  browning — 

Fast  rising  time:  A  cup  of  ho 

water  placed  in  the  back  of  the 
microwave  oven  is  needed  to 
adequately  raise  yeast  dough. 


SIDE  DISHES 

TIDBITS  FOR  ONE  OR  A  POTLUCK  FOR  MANY 

Want  a  warm,  fresh-from-the-oven  muffin  right  now? 

Try  our  microwave  muffin — it's  ready  in  1  to  3  minutes! 

Need  a  crowd-pleasin,  casserole  in  a  jiff? 

Micro-bake  beans  for  15  in  less  than  15  minutes! 

RECIPES  BEGIN  ON  PAGE  156.  BUYING  INFORMATION,  PAGE  177. 
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BAKED  BEANS  SUPREME 


OOKING 
I    M    E 


Microwave:  14  minutes 
Conventional:  60  minutes 


■  Know  your  oven's  wattage 

Once  you  know  the  wattage  of  your 
microwave  oven,  you'll  understand  the 
variations  in  microwave  cooking  times. 
The  higher  the  wattage,  the  faster  a 
microwave  oven  cooks.  The  wattage 
may  be  listed  on  the  back  of  your  oven 
near  the  Underwriters  Laboratories 
seal  or  in  your  owner's  manual.  If  you 
can't  find  it,  use  this  simple  test  to 
estimate  the  number  of  watts:  In  a  2- 
cup  glass  measure  heat  1  cup  tap 
water  (about  70°),  uncovered,  on 
1 00%  power  (high).  If  the  water  boils  in 
less  than  3  minutes,  then  your  oven 


Forgot  the  potluck  party 
tonight?  Quick,  make  this 
baked  bean  recipe — 

Simplify  steps:  Use  just  one 
dish  and  two  easy  steps  to 
micro-cook  this  family-pleasing 
recipe. 

-     OVEN  WATTAGE  CAN  MAKE  A  DIFFERENCE 


You  choose — cook  1 
muffin  in  1  minute  or  6 
muffins  in  3  minutes — 

Even  placement:  Position  the 
six  filled  custard  cups  in  a  ring 
on  a  large  microwave-safe  plate 
so  that  the  muffins  cook  evenly. 


RECIPES  THAT  BEGIN  ON  PAGE 

151  INCLUDE  TIMINGS  FOR 

LOW-WATT  OVENS. 

■ 

probably  has  600  watts  or  more  of 
output.  If  the  water  takes  longer  than  3 
minutes  to  boil,  your  microwave  oven 
probably  has  less  than  600  watts. 

Our  microwave  recipe  timings  are 
for  the  600-  to  700-watt  ovens.  BH&G® 
recipe  timings  usually  include  a  range 
of  cooking  times;  that's  because 
microwave  ovens  will  vary  slightly  from 
manufacturer  to  manufacturer. 


■  Cooking  in  a  low-watt  oven 

Although  a  bargain  in  cost,  compact 
400-  to  500-watt  microwave  ovens 
cook  slower  than  the  600-  to  700-watt 
ovens.  Low-watt  ovens  work  best  with 
smaller  amounts  of  food.  They're 
perfect  for  convenient  one-serving 
entrees.  Most  low-watt  microwaves 
have  small  cavities  and  use  smaller 
cookware.  A  12x71/2x2-inch  baking 
dish  is  too  large  for  the  low-watt  oven. 

We  do  not  recommend  cooking 
roasts  that  weigh  more  than  2  pounds, 
any  pork  cut,  popcorn,  or  delicate  egg 
mixtures  in  low-watt  ovens. 
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Home-style  cooking  at  its 
best;  a  warm,  velvety,  stir 
and-cook  sauce — 

Convenient  serving:  Measure 
and  cook  the  four  ingredients  in 
the  same  bowl  in  which  you  plan 
to  serve  the  tasty  sauce. 


DESSERTS 


STEP-SAVING,  STREAMLINED  COOKING 

One-dish  cooking,  oven-to-table  cookware,  less  waiting, 

and  light  cleanup — they  all  add  up  to  easier,  quicker 

recipes.  Now  when  it  conies  to  desserts,  you'll 

always  have  enough  time  to  fix  them. 

RECIPES  BEGIN  ON  PAGE  161.  BUYING  INFORMATION,  PAGE  177. 
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OATMEAL  CARAMEL  BARS 

Microwave:  10  minutes 
Conventional:  35  minutes 


Crunchy  oatmeal  crust, 
oozy  caramel  middle,  and 
chocolaty  topping — 

Streamline  steps:  Unwrap 
caramels  while  micro-cooking 
crust.  Cool  crust  while  making 
caramel-almond  filling. 


■  Using  lower  powers  for  meat 
cooking:  In  our  testing,  we've 
learned  that  most  meats  cook  best  on 
lower  power  levels.  Ground  meat  and 
bacon  are  exceptions;  cook  them  on 
high.  Use  medium-low  or  the  defrost 
setting  for  thawing  meat. 

■  Using  metal:  Small  amounts  of 
foil  can  be  used  safely  in  the 
microwave.  Never  allow  the  metal  to 
touch  the  sides  of  the  microwave  and 
never  use  silver-  or  gold-rimmed 
dishes.  Consult  your  owner's  manual 
before  using  metal  in  a  microwave. 


MICROWAVE  TIPS 


FROM  THE  BH&G®  FOOD 

STAFF  WHO  MICRO-COOK 

EVERY  DAY 

■ 

Placing  baked  products  in  a 
ring  shape:  Breads,  muffins,  and 
cakes  are  best  micro-cooked  in  ring- 
shape  or  round  pans  because 
microwaves  tend  to  concentrate  in 
corners  and  cook  there  faster  than  in 
the  center.  If  you  don't  have  a 
microwave-safe  ring-shape  pan  and 
are  using  a  square  or  rectangular  pan, 
try  shielding  the  corners  with  foil. 


■  Cleaning  your  oven:  A  clean 
microwave  oven  is  not  just  for  looks. 
Food  spatters  will  absorb  some  of  the 
microwaves,  so  the  food  will  take 
longer  to  cook.  Wipe  out  the  inside  of 
the  oven  while  it  is  still  moist  and 
steamy  rather  than  waiting  till  the 
spatters  are  cooked  on.  Don't  forget  to 
clean  the  door  seal. 

Dried  food  hard  to  remove?  Test 
Kitchen  home  economist  Marge 
Steenson  recommends  boiling  some 
water  in  a  glass  bowl  for  a  few  minutes 
in  the  oven  to  allow  the  steam  to 
soften  the  dried  food. 
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Precook:  Drain 
mushrooms  on 
paper  towels 
after  precooking 
to  remove 
excess  water. 


SALMON-STUFFED  MUSHROOI 


Quick-cooking  party  fare:  Shrimp  Artichoke  Bites,  Bacon-Cheese  Potato 
Slices,  and  Salmon-Stuffed  Mushrooms. 


Microwave:  5  minutes 
Conventional:  25  minutes 


Cook  and 
serve:  Sprinkle 
with  toppings; 
micro-cook  a  few 
seconds  and 
take  it  to  the 
table. 


BACON-CHEESE  POTATO  SLICI 


Microwave:  12  minutes 
Conventional:  20  minutes 


Easy 
preparation: 

Pull  out  the  inner 
leaves  and 
spoon  out  the 
choke  from  the 
artichoke. 


■  SHRIMP  ARTICHOKE  BITES 


Microwave:  7  minutes 
Conventional:  17  minutes 


MICROWAVE! 


'APPETIZERS 

THE  MICROWAVE  IS  THE  GREAT  ENTERTAINER! 

When  friends  drop  in,  put  the  microwave  to  work 

heating  up  snacks  and  appetizers  in  minutes. 

Foods  cool  down  as  they  sit  out  on  the  table? 

Use  your  microwave  for  a  quick  reheating. 

RECIPES  BEGIN  ON  PACE  1 66. 

For  more  Better  Homes  and  Gardens*  microwave  recipes,  turn  to  page  1 94. 

to  order  microwave  cookbooks. 
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1TASTY OFFER  FROM  PREGO! 


SPAGHETTI  SAUCE 


EXTRA  CHUNKY 

j&GHEITl  SAUCE  with 


SLICED  SAUSAGE 

and  GREEN  PEPPERS 


Traditional  Garden  Tomato 

with  MildS" 


Thick  and  rich 
Original  Prego, . 


Extra  Chunky 
Prego  Plus®* 


Fresh  tasting, 
lightly  seasoned  al  Fresco ,. 


FREE  Stevens  Line  Potholder 


(with  ProotsofPurchase  and  Postage  and  Handling.) 


MANUFACTURER  COUPON       NO  EXPIRATION  DATE 


HERE'S  HOW  TO  ORDER: 

Submit  3  labels  from  any  size  or 
variety  of  Prego  Plus  and  501 
"y&?lBa~~')  (cbecK  or  money  order)  to  cover 
(jjggjjjstff  postage  and  handling. 


I  have  enclosed 

a  check  or  money  order  for  S 

Prego  Kitchens. 

Ouanity 


.(number  of  labels)  with 
payable  to 


8"x8w 
Stevens  Linen  Wood 
Wood  Ouck 
Polholders(s)  3 
Piego  Plus  labels 
plus  50c  postage 
and  handling  tor 
potholder 
Stevens 
Linen  Terry  Dish 
Towel.  1  Prego 
Label  from  any  size 
or  variety  plus 
S2.25.    lor    each 
towel. 


Labels 
Enclosed 


Ouanity 
Ordered(s) 


- .-     PLUS.  Order  a  matching  terry  dish  towel  for 

r».    only  one  additional  Prego  Label  from  any  size  or 

variety  and  S2.25  (check  or  money  order)* 

'NOTE:  A  matching  terry  dish  towel  can  only  be 
obtained  with  each  potholder  order. 

MAIL  TO:  Prego  KITCHENS 
P.O.  BOX  1223 
Young  America,  MN  55394 

Name 


(please  print) 


Address- 


_Apt.. 


City. 


-Zip- 


State 

OFFER  EXPIRES  SEPTEMBER  30, 1 987  and  limited  to  live  (5) 
potholdeis/iowels  per  address.  Otter  good  only  while  supplies  last 
and  good  only  in  U.S.A.  Puerto  Rico  and  U.S.  military  installations. 
AllowSweekslor  handling,  Veidwherelaxed.restrictedorlorbidden 
by  law.  ©  1987  Campbell  Soup  Company.  Camden,  NJ  08101 . 


SAVE  25$ 

ON  ANY  SIZE  OR  VARIETY  OF 

Prego  Plus  js£eni 


ON  ONE 


:  sauce 


CONSUMER:  One  coupon  per  purchase.  Good  only  on  product  Indicated  Consumer 
pays  any  sales  tat. 

GROCER:  Redeem  on  terms  stated  (or  consumer  upon  purchase  ot  product  indicated 
ANY  OTHER  USE  CONSTITUTES  FRAUD  For  reimbursement  ol  lace  value  plus  8C 
mall  to:  CAMPBELL  SOUP  COMPANY,  Dept.  5901,  El  Paso,  Texas  79966. 
Failure  to  produce  on  request  Invoices  proving  purchase  ot  stock  covering  coupons 
may  void  all  coupons  submitted.  Void  it  taxed,  restricted,  prohibited  or  presented  by 
other  than  retailers  of  our  products.  Cash  value  1/100C 


SJCIDSAL^GE 
■"JtHNFfPTOB 


ON  ONE 


Prego 
Phi? 


S1DDD   53DE31 


WITH  LIBBYS  SALMON,  QUALITY  IS  ONLY  NATURAL 


For  generations,  the  Libby's  label  has 
stood  for  quality.  That's  why  Libby's 
selects  only  fine,  firm  salmon  that  meets 
our  rigid  standards  for  flavor  and  quality 
. . .  standards  that  have  been  maintained 


,.  Pacific 

PINK  S 


for  over  70  years.  What's  more,  Libby's 
Salmon  is  packed  in  its  own  natural, 
nutritious  oils  —  while  some  others  are 
simply  packed  in  water.  So  with  Libby's 
Salmon,  quality  is  only  natural. 


PRIZE 

TESTED 

RECIPES 


THIS  MONTH'S  CATEGORIES 


Festive  Cakes  and  Tortes 
Creole  and  Cajun  Dishes 

When  you  need  a  celebration  dessert,  do  you  prepare 
a  luscious  cake  or  torte?  Regional  cooking  is  the  rage — 
what  bold  Creole-  or  Cajun-style  recipe  do  you  make? 

Send  us  your  recipes — you  could  be  a  winner.  Two  Cooks  of 
the  Month  receive  $100  each,  two  Runners-Up  receive  $50 
each,  and  six  Honor  Roll  winners  get  $25  each.  Recipes  will 
be  pictured  on  the  Prize  Tested  Recipe  pages  next  November. 
Winners  receive  a  certificate  and  six  copies  of  their  recipe. 

HINTS  TO  HELP  YOU 

Festive  Cakes  and  Tortes:  Do  you  make  a  novel  frosting 
and  filling  for  your  showstopper  cake  or  mile-high  torte?  Is 
your  cake  from  scratch,  or  do  you  fix  up  a  cake,  brownie,  or 
bread  mix?  Hints:  mocha  spice  cake,  peppermint  torte. 


Creole  and  Cajun  Dishes:  From  jambalaya  to  gumbo, 
what  original  creation  do  you  prepare  that  represents  the 
food  of  Louisiana?  Does  your  recipe  start  with  the  classic 
flour-and-oil  roux  or  do  you  use  Creole  or  Cajun  seasonings? 
Tips:  spiced  chicken  in  pecan  sauce,  Creole  trout. 

WINNERS  IN  THIS  ISSUE 

(See  recipes  on  pages  171  and  172.) 

Cooks  of  the  Month 

Ayako  Hill,  Sacramento,  Calif. 

Terri  Palmer,  Bend,  Oreg. 

Runners-Up 

Lisa  Bauer,  Glenshaw,  Pa. 

Nellie  Prindle,  Mason  City,  Iowa 

Honor  Roll 

Jan  Barnett,  North  Mankato,  Minn.;  Mrs.  Karen  M.  Krotzer, 

Springdale,  Pa.;  Arlene  McLellan,  Norwalk,  Conn.;  Peggie  A. 

Miller,  Midland,  Mich.;  Gloria  Pleasants,  Williamsburg,  Va.; 

Lillian  Westfelt,  Cleves,  Ohio. 

CONTEST  RULES 

1.  Clearly  type  or  print  your  name,  address,  and  recipe  marked  "No- 
vember Festive  Cakes  and  Tortes"  or  "November  Creole  and  Cajun 
Dishes."  2.  Specify  brand  names  of  food  products  you  use.  3.  Include 
50  to  100  words  about  the  origin  of  the  recipe.  4.  If  your  recipe  is  pur- 
chased, you  give  Meredith  Corporation  the  right  to  use  the  recipe,  your 
name,  and  hometown  in  any  manner  for  as  long  as  we  wish.  5.  Entries 
must  be  postmarked  by  midnight,  April  30,  1987.  If  recipe  duplicates 
are  submitted,  the  one  earliest  postmarked  will  be  judged.  6.  We 
reserve  the  right  to  adjust  and  edit  winning  recipes.  7.  Address  the  rec- 
ipes you  enter  to  871 1  Food  Department,  Better  Homes  and  Gardens, 
Des  Moines,  IA  50336.  8.  All  entry  materials  become  the  property  of 
the  Meredith  Corporation.  rjS 
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e  art  of  raising 
perfect  parents. 


U  Mom  and  Dad  arrived  two  hours 
late.  Their  car  had  broken  down  and 
they  were  exhausted.  They  said 
they  didn't  want  dinner  but  when  I 
brought  out  my  JELL-O®  Gelatin  Cheer 
'Em  up  Salad,  you  should  have  seen 
their  appetites  pick  up.  And  their 
spirits.  They  were  as  good  as  new.       . 
If  only  Dad's  jokes  were  new! n        iAj  i 


«5 


^m 


JELL-O 


1  package  each  (4-  2  c.  boiling  water 

serving  size)  JELL-O9  1U  c.  cold  water 

Brand  Orange  1  can  (8  oz.)  crushed 
and  Lemon  pineapple  in  juice 

Flavor  Gelatin 


1  c.  coarsely  grated 
carrots 

1  container  (8  oz.)  plain 
or  pineapple-orange 
yogurt 

1.  Combine  orange  and  lemon  flavor  gelatin; 
dissolve  in  boiling  water.  Measure  1  cup;  chill  until 
slightly  thickened.  2.  Add  cold  water  to  remain- 
ing gelatin;  add  pineapple  withjuice  and 
carrots.  Pour  into  5-cup  mold.  Chill  until  set  but 
not  firm.  3.  Blend  yogurt  into  reserved 
gelatin;  spoon  into  mold.  Chill 
until  firm  (4  hours).  Unmold. 
Makes  9  servings. 


*0. 


THE  JELL-OTAGES. 
The  quickest  way  to  find  a  smile. 

©  1987  General  Foods  Corporation,  Jell-O  is  a  registered  trademark  o(  the  General  Foods  Corporation. 
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FOOD 


NUTRITION  INFORMATION 

HOW  TO  MAKE  IT  WORK  FOR  YOU 


EVERY  RECIPE  ANALYZED 

•  With  each  recipe  we  give  important 
nutrition  information.  The  calorie 
count  of  individual  servings  and  the 
amount,  in  grams,  of  protein,  fat,  cho- 
lesterol, and  sodium  help  you  keep  tabs 
on  what  you  eat. 

•  Also,  you  can  check  the  vitamin  and 
mineral  levels  per  serving  of  each  reci- 
pe. Vitamins  and  minerals  are  noted  in 
percentages  of  the  United  States  Rec- 
ommended Daily  Allowance  (U.S. 
RDA)  whenever  the  value  exceeds  10 
percent  of  the  recommended  amounts. 
(U.S.  RDAs  are  standards  developed  by 
the  Food  and  Drug  Administration.) 

•  When  a  recipe  is  high  in  fiber,  we'll 
include  the  grams  of  dietary  fiber  per 
serving,  too. 


Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens  Test  Kitchen. 

This  means  that  each  recipe  is  practical 

and  reliable,  and  meets  our  high  standards 

of  taste  appeal. 


HOW  WE  ANALYZE 

•  When  ingredient  options  appear  in  a 
recipe,  we  use  the  first  ingredient 
choice  for  the  analysis. 

•  We  omit  optional  ingredients  from 
the  nutrition  analysis. 


•  We  use  the  first  serving  size  listed. 

•  When  milk  is  an  ingredient,  we  fig- 
ure the  nutrition  information  using 
low-fat  milk. 

WHAT  YOU  NEED 

Use  our  recipe  analyses  to  chart  the 
nutritional  value  of  the  foods  you  eat. 
These  simple  guidelines  are  based  on 
daily  needs  of  females,  23  to  50  years 
old  (in  general,  males  and  teenagers 
need  more  calories): 

calories— 2,000 

protein — 45  to  65  grams 

fat — 67  grams 

cholesterol — 300  milligrams 

sodium — 1,100  to  3,300  milligrams 

fiber — 25  to  35  grams 

There's  no  real  harm  in  going  over  or 

under  these  figures  in  any  single  day, 

but  aim  for  a  balanced  diet  overall. 


RECIPE  TIMING  NOTE  - 

Microwave  ovens  cook  at  different 
speeds  depending  on  their  wattage. 
Recipes  are  tested  in  both  high-watt 
(600-  to  700-watt)  and  low-watt  (400- 
to  500-watt)  countertop  microwave 
ovens.  When  the  low-watt  cooking 
times  differ  from  the  high-watt  cook- 
ing times,  they  appear  in  parenthe- 
ses. Refer  to  the  tip  box  on  page  143 
if  you  are  unsure  of  your  microwave 
oven's  wattage. 

When  you  prepare  the  following  mi- 
crowave recipes,  use  the  cooking 
times  that  correspond  with  your  ov- 
en's wattage.  Keep  in  mind  that  mi- 
crowave ovens  vary  by  manufacturer, 
therefore  the  cooking  times  in  these 
recipes  are  approximate. 

If  you  would  like  a  copy  of  the  con- 
ventional cooking  directions  for  these 
recipes,  please  send  a  stamped,  self- 
addressed,  business  envelope  to: 
Better  Homes  and  Gardens  Food 
Dept.,  P.O  Box  10647,  1716  Locust 
St.,  Des  Moines,  IA  50336. 


APRIL  RECIPE  INDEX 

Apricot-Bran  Muffins 159 

Bacon-Cheese  Potato  Slices 167 

Baked  Beans  Supreme 158 

Carrot  Cake  with  Pineapple 161 

Chicken  and  Creamy 

Mushrooms 152 

Chocolate  Peanut  Butter 

Squares 171 

Confetti  Corn  Bread 161 

Cranberry-Rhubarb  Soup 104 

FiveSpice  Beef  in  Oyster  Sauce  138 

Gala  Punch 171 

Ham  with  Orange-Raisin  Sauce  151 

Hawaiian  Chicken  Stir-Fry 139 

Hot  Cross  Buns 156 

Ice  Cream  with  Hot-Fudge  Saucel62 

Linguine  with  Clam  Sauce 155 

Oatmeal  Caramel  Bars 165 

Peach-Berry  Punch 172 

Peanut  Butter  Cookies  with  a 

Twist 172 

Pot  Roast  With  Spring 

Vegetables 154 

Rhubarb  Mousse 104 

Rhubarb  Pie 166 

Salmon-Stuffed  Mushrooms 166 

Saucy  Meatball  Sandwich 152 

Seafood  Stir-Fry  with  Saffron....  105 

Shrimp  Artichoke  Bites 167 

Vegetables  Hollandaise 156 


MAIN  DISHES 

HAM  WITH  ORANGE- 
RAISIN  SAUCE 

1  2-pound  fully  cooked  boneless 

ham  slice,  cut  1  inch  thick 
1  tablespoon  cornstarch 
Va,  cup  frozen  orange  juice 

concentrate,  thawed 
V*  cup  raisins 

1  tablespoon  brown  sugar 

2  teaspoons  prepared  horseradish 
Vz  teaspoon  instant  chicken 

bouillon  granules 

Place  ham  in  12x7y2x2-inch  micro- 
wave-safe baking  dish.  Cover  with 
waxed  paper.  Micro-cook  on  100%  pow- 
er (high)  for  8  to  10  minutes  (low-watt 
oven:  11  to  13  minutes)  or  till  heated 
through,  turning  meat  over  every  3 
minutes  {low-watt  oven:  turn  meat  over 
every  4  minutes).  Cover;  keep  warm. 

For  sauce,  in  a  2-cup  glass  measure 
combine  %  cup  water  and  cornstarch. 
Stir  in  juice  concentrate,  raisins,  sugar, 
horseradish,    and    bouillon    granules. 

continued 
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COOKING  SOUPS! 


DIFFERENT 
CONTESTS! 


TOTAL 

PRIZE  MONEY! 


(r.npklh 


a»5 


eces  of  tomato, 

lions,  herbs  and 

ices.  It  was  devel- 

>ed  especially  for 

ioking,  and  the  pos- 

bilities  for  recipes     ^zzz> 

e  limitless.  New  Zesty  Tomato 

jup/Sauce  is  so  versatile,  it 

ihances  any  cuisine:  traditional 

merican,  Cajun,  Mexican,  etc.  So 

iu  might  want  to  choose  Zesty 

)mato  Soup/Sauce  for  your  contest 

itry. 

EM'S  HOW  TO  ENTER: 

reate  an  original  recipe  using  one 

'  the  17  Campbell's  cooking  soups 

ictured  here.  Microwave  recipes 

ill  be  enthusiastically  accepted. 

ype  or  write  out  your  recipe  legibly 

nd  attach  the  entry  form  in  this  ad, 

ith  your  name  and  address  printed 

.early.  Mail  the  recipe/entry  form 


and  the  label  of  the  soup  used  in 
your  recipe  to  Campbell's  Soup  Reci- 
pe Contest,  P.O.  Box  3459,  Mon- 
ticello, MN  55365.  You  may  enter  as 
many  recipes  for  as  many  different 
cooking  soup  varieties  as  you  want. 
But  each  one  must  be  mailed  sepa- 
rately and  accompanied  by  the  soup 
label  used.  Entries  must  be  post- 
marked by  June  30, 1987. 
Be  sure  to  read  carefully  all  the  rules 
printed  to  the  right.  Any  contest 
rules  not  followed  will  immediately 
disqualify  the  entry. 
Campbell's  Soup  makes  good  food, 
and  Campbell's  will  pay  you  to  prove 
it.  Enter  Campbell's  Soup  Makes 
Good  Food  Recipe  Contest  and  you 
could  cook  up  a  winner! 

OFFICIAL  RULES 

1.  Type  or  hand  print  clearly  your  original  recipe,  which 
must  include  one  of  the  soups  pictured  in  this  ad. 
Recipe  must  include  directions  lor  preparation,  mixing . 


cooking,  temperature  setting  and  cooking  time,  and  list 
all  ingredients  used,  given  in  level  standard  American 
measurements  2.  Entry  must  include  the  label  from 
the  soup  used  II  using  Campbell's  Dry  Onion  Soup, 
include  the  soup  name  cut  Irom  the  package  Also 
include  the  entry  lorm  in  this  ad.  filled  out  in  legible 
printing  (Or  clearly  print  your  name  and  address  on  a 
3x5  card  )  On  the  front  ol  the  mailing  envelope,  in  the 
lower  left  corner,  please  print  the  name  of  the  cooking 
soup  used.  3.  You  may  submit  more  than  one  recipe, 
but  each  must  be  mailed  separately  and  must  include 
the  soup  label  used  4.  All  contest  entries  should  be 
mailed  to  Campbell's  Soup  Recipe  Contesl.  P0  Box 
3459.  Monlicello.  MN  55355  Entries  must  be  post- 
marked by  June  30.  1987  Prize  winners  will  be 
selected  and  notified  by  September  30. 1987  Limit  one 
contest  entry  per  envelope  5.  Entries  will  be  judged 
under  the  supervision  of  Fulfillment  Services.  Inc..  an 
independent  iudging  organization  whose  decisions  will 
be  final  on  all  matters  relating  to  the  contest  All  entries 
will  be  judged  on  the  basis  of  originality  (10%). 
creativity  (30%).  ease  of  preparation  (20%)  and  appear- 
ance and  taste  of  the  finished  recipe  (40%).  6.  The  top 
68  entries  (four  in  each  ol  17  categories)  will  be  kitchen- 
tested  under  the  supervision  of  Fulfillment  Services. 
Inc.  and  judged  on  the  criteria  in  #5  above  One  win- 
ning recipe  will  be  selected  for  each  ol  the  17  cooking 
soups.  Each  of  these  winners  will  receive  a  check  for 
one  thousand  dollars.  Seventeen  second  place  winners 
will  receive  live  hundred  dollars  each.  Seventeen  third 
place  winners  will  receive  one  hundred  dollars  each.  7. 
From  the  17  winning  recipes,  iudges  will  then  select  the 
four  best  based  on  the  same  criteria  as  in  #5  above.  8. 
Contest  winners  will  receive  checks  in  the  following 


J     Adores 


amounts:  Grand  Pnze-S10.000  Second  Grand  Pnze- 
S5.000.  Third  Grand  Pnze-S3.000  Fourth  Grand  Prize 
-  S2.000  9.  All  potential  winners  will  be  required  to 
sign  an  affidavit  certifying  that  their  entries  are  their 
own  original  recipes  and  have  not  been  previously  pub- 
lished, have  not  won  a  previous  prize  or  award,  and  that 
they  have  followed  the  official  rules  of  this  contest.  All 
entries  submitted  become  the  exclusive  property  ol 
Campbell  Soup  Company,  and  none  can  be  returned 
Entry  into  the  contest  constitutes  permission  to  use 
recipes,  names  and/or  likenesses  of  entrants  in  any 
manner  by  Campbell  Soup  Company,  its  advertising  or 
public  relations  agencies.  10.  This  contest  is  open  to 
residents  of  the  U  S.A  except  employees  and  families 
ol  Campbell  Soup  Company,  their  affiliates,  advertising 
agencies  and  those  involved  in  the  preparation  ol  lood 
or  recipes  on  a  professional  basis  Void  in  Vermont  and 
wherever  prohibited,  taxed  or  reslricted  by  law.  Subject 
to  all  federal,  state  and  local  laws  and  regulations  All 
prizes  are  non-transferable,  and  no  substitution  of 
prizes  is  permitted  All  tax  liability  lor  prizes  is  the  sole 
responsibility  ol  the  winners  All  prizes  will  be  awarded 
In  the  event  of  a  tie.  duplicate  prizes  will  be  awarded  11 . 
for  the  names  ol  maior  pnze  winners,  send  a  separate, 
sell-addressed,  stamped  envelope  to  Campbell's  Soup 
Recipe  Contest  Winners.  PO  Box  3497.  Monticello. 
MN  55355 


SOUP  MAKES  GOOD  FOOD 
I    RECIPE  CONTEST  ENTRY  FORM 

Name  


(|.I,-HM-  pruill 


Cits 


State/Zip 


Attach  this  lorm  (or  a  3x5  card  with  your 
name  and  address)  to  your  recipe,  enclose  the 
Campbell's  cooking  soup  label  used  and 
mail  to:  Campbell's  Soup  Recipe  Contest. 
P.O.  Box  3459.  Monticello,  MN  55365 

€amp6tili 
SOUP  MAKES  GOOD  FOOD 


YouVe  got  it  made  with  Idahoan. 

■     ■         ■  Pototoo»AoGrotJn  ■      mt  _  Mashed  Potatoes 

iffafioan      idahoan 


Serve  any  of  ldahoan®'a  ten 
convenient  varieties  as  side  disr] 
-  <ir  experiment! 

Let  us  inspire  you  with  our  fr< 
collection  of  real  Idahoan*  potij 
recipes  today!  They  come  dircc^ 
from  the  kitchens  of  some  of 
Idaho's  finest  cooks.  After  all, 
knows  more  about  potatoes  than 
Idahoans? 

Free  Recipe 


IDAHOAN  RECIPE  OFFER 
Idaho  Fresh'Pak,  Inc. 
One  Potato  Place,  Rix>m  20 
Lewisvillc,  Idaho  8343 1-01 30 


<77otoet*yy(it  fffHiti/i 


MICROWAVE  RECIPES 


continued 

Cook,  uncovered,  on  high  for  3  to  4  min- 
utes or  till  the  sauce  is  thickened  and 
bubbly,  stirring  after  every  minute. 
Cook,  uncovered,  on  high  for  30  seconds 
more.  To  serve,  pass  sauce  with  ham. 
Makes  6  to  8  servings. 

Nutrition  information  per  serving 
with  2  tablespoons  sauce:  268  caL,  32 
g  pro,  15  g  carbo.,  8  g  fat,  80  mg  choL, 
1,855  mg  sodium.  U.S.  RDA:  54%  vit  C, 
78%  thiamine,  19%  riboflavin,  31% 
niacin,  31%  phosphorus,  and  14%  iron. 

CHICKEN  AND 
CREAMY  MUSHROOMS 

1  10-ounce  package  frozen  long 
grain  and  wild  rice 

2  whole  medium  chicken  breasts 
(1V2  pounds  total),  skinned, 
boned,  and  halved  lengthwise 

2  thin  slices  fully  cooked  ham, 

halved  crosswise 
V2  cup  shredded  Swiss  cheese 

(2  ounces) 
1  cup  sliced  fresh  mushrooms 
1  tablespoon  margarine  or  butter 


2  tablespoons  all-purpose  flour 
1  teaspoon  instant  chicken 

bouillon  granules 
%  teaspoon  dried  tarragon, 
crushed 

1  cup  light  cream  or  milk 

2  tablespoons  dry  white  wine 
Prepare  rice  conventionally  accord- 
ing to  package  directions.  Meanwhile, 
rinse  chicken;  pat  dry.  Place  1  chicken 
piece,  boned  side  up,  between  2  pieces 
of  clear  plastic  wrap.  Working  from 
center  to  the  edges,  pound  lightly  with 
a  meat  mallet  to  form  a  rectangle  about 
lA  inch  thick.  Remove  plastic  wrap.  Re- 
peat with  remaining  chicken. 

Place  1  piece  of  ham  and  2  table- 
spoons of  the  cheese  on  each  chicken 
piece.  Fold  in  bottom  edge  and  sides; 
roll  as  for  jelly  roll  and  secure  with 
wooden  toothpicks,  if  necessary.  Ar- 
range rolls,  seam  side  down,  in  8x8x2- 
inch  microwave-safe  baking  dish.  Cover 
with  vented  clear  plastic  wrap.  Micro- 
cook  on  100%  power  (high)  for  5  to  7 
minutes  {low-watt  oven:  6  to  8  minutes) 
or  till  tender,  giving  dish  a  half-turn 


and  rotating  rolls,  so  center  portion  is 
turned  to  the  outside,  after  3  minutes. 
Cover  and  keep  warm. 

For  sauce,  in  1-quart  microwave-safe 
casserole  cook  mushrooms  in  marga- 
rine, covered,  on  high  2  to  2l/2  minutes 
{low-watt  oven:  2Vz  to  3  minutes)  or  till 
tender.  Stir  in  flour,  bouillon  granules, 
and  tarragon.  Add  cream.  Cook,  uncov- 
ered, on  high  3  to  4  minutes  or  till 
thickened  and  bubbly,  stirring  after  ev- 
ery minute.  Cook  on  high  30  seconds. 
Stir  in  wine.  Serve  over  rice.  Serves  4. 

Nutrition  information  per  serving 
with  Vi  cup  sauce:  464  caL,  51  g  pro, 
21  g  carbo,  24  g  fat,  133  mg  choL,  766 
mg  sodium,  1  g  fiber.  U.S.  RDA:  15% 
vit  A,  24%  thiamine,  22%  riboflavin, 
70%  niacin,  22%  calcium,  14%  iron, 
41%  phosphorus. 

SAUCY  MEATBALL 
SANDWICH 

4  6-inch-long  French-style  rolls 

1  beaten  egg 

1  pound  bulk  Italian  sausage 

continued 
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How  could  I  go  halfway  with  my  halfpin 


Kraft*  Singles  are  made  from  five  ounces 
of  milk  per  3/4  oz.  slice,  so  I  never  have  to  go 
halfway.  Kraft*  Singles  give  her 
lmuatlon  w  Knltr     calcium  to  help  her  bones  grow 

Slices'  Singles.       Up  StTOIlg. 

Sure,  I  could  buy  imitation  slices.  But      i 
some  use  hardly  any  milk.  Go  halfway  with 
my  little  halfpint?  No  way. 

Kraft  Singles.  More  milk  makes  em  good. 


Kraft* 
Singles 


KRAFT' 


16 


SINGLES 

AMERICAN 

PASrEuMIFIOCUSCSESEfM 


iU  CV  f  A  I 


"Milk  .lmounts  Ium-iI  on  cheese  content   IVnicted  comparison  to  imitation  Cheese  slices      C  I'.'SV  Kr.di.  Inc. 
Koi  moie  information  on  Kr.itt*  Singles,  call  1  800  .>..!  OTtiSeM  iMf>-J 
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continued 
1  small  green  pepper,  finely 
chopped  (V'2  cup) 

1  small  onion,  finely  chopped 
(Vi  cup) 

2  cloves  garlic,  minced 

2  tablespoons  margarine  or  butter 

1  8-ounce  can  pizza  sauce 
1/2  teaspoon  cornstarch 
Va  cup  shredded  mozzarella  cheese 
(2  ounces) 

Using  a  sharp  knife,  cut  a  thin  slice 
off  the  top  of  each  roll  and  reserve.  Hol- 
low out  roll  bottoms  leaving  Vfc-inch 
shells  and  reserving  bread  pieces.  Tear 
tops  and  bread  pieces  into  pea-size 
pieces  (%  cup  soft  bread  crumbs). 

Stir  together  bread  crumbs  and  egg. 
Add  sausage;  mix  well.  Shape  mixture 
into  sixteen  lVk-inch  meatballs.  (For 
evenly  shaped  balls,  pat  mixture  into  a 
1-inch-thick  square.  Then  cut  into  16 
pieces.  Roll  each  piece  into  a  meatball.) 
Arrange  meatballs  in  an  8x8x2-inch 
baking  dish.  Cover  with  vented  clear 
plastic  wrap.  Micro-cook  meatballs  on 
100%  power  (high)  blA  to  7V2  minutes 


{low-watt  oven:  8  to  9  minutes)  or  till 
juices  run  clear,  turning  meatballs  over 
and  rotating  dish  once  or  twice.  Drain. 

For  sauce,  in  a  1-quart  microwave- 
safe  casserole  combine  green  pepper, 
onion,  garlic,  and  margarine  or  butter. 
Cook,  covered,  on  high  for  2  to  2  V'2  min- 
utes {low-watt  oven:  3  minutes)  or  till 
tender.  Stir  together  pizza  sauce  and 
cornstarch.  Stir  into  vegetables.  Cook, 
uncovered,  on  high  for  IV2  to  2  V'2  min- 
utes {low-watt  oven:  3  minutes)  or  till 
thickened  and  bubbly,  stirring  twice. 

Place  four  meatballs  in  each  roll. 
Place  rolls  in  a  12x7V2x2-inch  micro- 
wave-safe baking  dish  or  on  a  micro- 
wave-safe platter.  Spoon  sauce  over 
each.  Sprinkle  each  with  cheese.  Cook, 
uncovered,  on  high  for  IV2  to  2  minutes 
or  till  cheese  melts.  Makes  4  servings. 

Nutrition  information  per  sandwich: 
575  cai,  25  g  pro.,  57  g  carbo.,  27  g  fat, 
120  mg  choL,  1,462  mg  sodium,  4  g  fi- 
ber. U.S.  RDA:  17%  vit  A,  37%  vit  C, 
48%  thiamine,  27%  riboflavin,  29% 
niacin,  18%  calcium,  23%  iron,  27% 
phosphorus. 


POT  ROAST  WITH  SPRING 
VEGETABLES 

This  recipe  is  not  recommended  for  the 
low-watt  oven  because  we  found  that 
large  cuts  of  meat  do  not  cook  evenly — 

1  21/2-  to  3-pound  beef  chuck  arm 
pot  roast  (cut  1 V2  inches  thick) 
14V2-ounce  can  beef  broth 
teaspoons  Worcestershire  sauce 
cloves  garlic,  minced 
teaspoon  onion  powder 
teaspoon  salt 
teaspoon  pepper 

12  whole  tiny  new  potatoes 

2  cups  brussels  sprouts  (12  to  14), 
halved 

medium  carrots,  cut  into  strips 
medium  onion,  sliced 
tablespoons  all-purpose  flour 

Trim  fat  from  beef.  In  a  3-quart 
microwave-safe  casserole  combine 
broth,  Worcestershire  sauce,  garlic,  on- 
ion powder,  salt,  and  pepper.  Add  beef; 
turn  to  coat.  Micro-cook,  covered,  on 
100%  power  (high)  5  minutes.  Cook, 
covered,  on  50%  power  (medium)  for  40 
minutes.  Turn  beef  over. 


1 
2 
2 

V2 

1/2 
1/2 


2 

1 
3 
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Half  the  calories 


r 


A* 


lXycay 


;s 


**"    •  c  ni  butter  or  margarine 


CHIAW 


CHttSt 


7!sTW«'"° 


KRA^L 


Meanwhile,  peel  new  potatoes,  leav- 
ing a  1-inch  band  in  the  center  of  each. 
Add  potatoes,  brussels  sprouts,  carrots, 
and  onion  to  beef  in  casserole.  Cook, 
covered,  on  medium  for  20  to  30  min- 
utes or  till  beef  and  vegetables  are 
tender.  Transfer  beef  and  vegetables  to 
a  warm  serving  platter.  Cover  with  foil 
to  keep  warm. 

For  gravy,  pour  juices  into  a  4-cup 
glass  measure.  Skim  off  fat.  Return  IV2 
cups  of  the  juices  to  casserole;  discard 
remaining  juices.  Combine  'A  cup  wa- 
ter and  flour;  stir  into  juices.  Cook,  un- 
covered, on  100%  power  (high)  for  5  to  7 
minutes  or  till  thickened  and  bubbly, 
stirring  after  every  minute. 

To  serve,  slice  beef  and  serve  with 
vegetables  and  the  gravy.  Makes  6  to  8 
servings. 

Nutrition  information  per  serving 
with  2  tablespoons  gravy:  671  caL,  28 
g  pro. ,  18  g  carbo. ,  54  g  fat,  100  mg  choL , 
485  mg  sodium,  3  g  fiber.  U.S.  RDA: 
142%  vit  A,  73%  vit  C,  13%  thiamine, 
16%  riboflavin,  28%  niacin,  25%  iron, 
19%  phosphorus. 


Linguine  with  White  Clam  Sauce. 

LINGUINE  WITH  WHITE 
CLAM  SAUCE 

To  keep  pasta  warm,  transfer  the  cooked 
pasta  to  a  metal  colander.  Cover  colan- 
der and  place  it  over  a  pot  of  hot  water — 
4  ounces  linguine 
2  61/2-  or  71/2-ounce  cans  minced 

clams 
Va  cup  thinly  sliced  green  onion 

1  clove  garlic,  minced 

2  tablespoons  margarine  or  butter 


2  tablespoons  all-purpose  flour 
Dash  white  pepper 
%  cup  milk 
V2  cup  pitted  sliced  ripe  olives 

2  tablespoons  snipped  parsley 

Cook  linguine  following  package  di- 
rections. Drain;  keep  warm.  Drain 
clams;  reserve  V4  cup  juice.  In  1-quart 
microwave-safe  casserole  micro-cook 
onion,  garlic,  and  margarine,  covered, 
on  100%  power  (high)  1  to  2  minutes  or 
till  onion  is  tender.  Stir  in  flour  and 
pepper.  Add  milk.  Cook,  uncovered,  on 
high  3  to  5  minutes  or  till  thickened 
and  bubbly,  stirring  after  each  minute. 

Add  clams,  reserved  juice,  olives,  and 
parsley.  Cook,  uncovered,  on  high  for  1 
to  2  minutes  more  or  till  mixture  is 
heated  through.  Toss  with  linguine  till 
coated.  Serve  immediately.  Serves  2. 

Nutrition  information  per  serving: 
535  caL,  27  g  pro,  62  g  carbo.,  20  g  fat, 
70  mg  choL,  1,509  mg  sodium,  and  3  g  fi- 
ber. U.S.  RDA:  22%  vit  A,  40%  thia- 
mine, 35%  riboflavin,  29%  niacin,  28% 
calcium,  58%  iron,  46%  phosphorus. 

continued 
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twice  the  temntation. 


PHILADELPHIA  BRAND  Cheesecake 

/  cup  graham  cracker  crumbs  '/>  cup  sugar 

3  tablespoons  PARKAY  Margarine, 
melted 


1  tablespoon  lemon  juice 

1  teaspoon  grated  lemon  rind 
'/.'  teaspoon  vanilla 

2  eggs,  separated 


2  8-OZ.  pkgs.  PHILADELPHIA 

BRAND  Cream  Cheese,  softened 

Combine  crumbs  and  margarine:  press  onto  bottom  of  9- inch 
springform  pan.  Bake  at  325°  10  minutes. 

Combine  cream  cheese,  sugar,  juice,  rind  and  vanilla, 
mixing  at  medium  speed  on  electric  mixer  until  well 
blended.  Add  egg  yolks,  one  at  a  time,  mixing  well 
after  each  addition.  Fold  in  stiffly  beaten  egg  whites: 
pour  over  crust.  Bake  at  300?  45  minutes. 
Setre  with  cherry  pie 
filling  if  desired. 


c  1986  Kraft.  Inc. 


"SHWCKBBg 


STRAWBER^ 

^     PRESERVED 


^■K 


tradition 


. .  .it  would  taste  like  88  years  of  care,  dedication, 

pride  and  a  commitment  to  the  best  in  America. 

It  would  taste  like  Smucker's. 

With  a  name  like  Smucker's, 
it  has  to  be  good.* 

postered  trademark  of  The  .1  M  J- 
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SIDE  DISHES 


VEGETABLES  HOLLANDAISE 

Streamline  steps  for  even  faster  cooking.  While  the  vegetables 
cook,  gather  all  your  sauce  ingredients — 
3  medium  carrots,  quartered  lengthwise  and  cut  into 

2-inch  sticks 
%  pound  asparagus  spears 
Va  cup  water 

2  red  sweet  peppers,  cut  into  strips 
1/2  cup  margarine  or  butter 

2  tablespoons  lemon  juice 
Va  teaspoon  salt 

Dash  ground  white  pepper 
Dash  ground  red  pepper 

3  egg  yolks 

2  to  3  teaspoons  hot  water 

Mound  carrots  at  1  end  of  a  8x8x2-inch  microwave-safe 
baking  dish.  Wash  asparagus;  scrape  off  scales.  Break  off 
woody  bases  at  point  where  spears  snap  easily.  Mound  aspar- 
agus in  the  center  of  the  dish;  add  water.  Cover  with  vented 
clear  plastic  wrap.  Micro-cook  on  100%  power  (high)  for  5 
minutes  (low-watt  oven:  7  minutes),  giving  dish  a  half-turn 
once.  Uncover  and  add  sweet  pepper  to  other  end  of  dish. 
Cook,  covered,  on  high  for  3  to  4  minutes  more  (low-watt 
oven:  5  to  6  minutes)  or  till  vegetables  are  tender.  Let  vegeta- 
bles stand,  covered,  in  cooking  dish  while  preparing  sauce. 

For  sauce,  in  a  2-cup  glass  measure  combine  margarine  or 
butter,  lemon  juice,  salt,  white  pepper,  and  red  pepper.  Cook, 
uncovered,  on  high  for  1  to  Wz  minutes  (low-watt  oven:  about 
2V2  minutes)  or  till  margarine  or  butter  is  melted;  stir.  In  a  1- 
quart  microwave-safe  bowl  beat  egg  yolks.  Gradually  add 
melted  margarine  mixture  while  beating  constantly  with  a 
wire  whisk.  Beat  till  smooth.  Cook,  uncovered,  on  high  for  30 
to  45  seconds  (low-watt  oven:  40  to  60  seconds)  or  till  thick- 
ened, whisking  every  10  seconds.  Stir  in  hot  water,  1  teaspoon 
at  a  time,  till  sauce  is  of  desired  consistency.  Using  a  slotted 
spoon,  transfer  vegetables  to  a  warm  serving  platter.  Serve 
sauce  over  vegetables.  Makes  4  servings. 

Nutrition  information  per  serving  with  1A  cup  sauce:  356 
cai,  8  g  pro,  13  g  carbo.,  32  fat,  397  mg  choL,  370  mg  sodium, 
4  g  fiber.  U.S.  RDA:  416%  vit  A,  175%  vit  C,  17%  thiamine, 
16%  riboflavin,  17%  iron,  21%  phosphorus. 

HOT  CROSS  BUNS 

For  fast  yeast  breads,  try  microwave  proofing.  Be  sure  to  test 
your  oven  first  (see  proofing  test  on  page  158).  If  your  lowest  set- 
ting has  too  much  power,  it  will  kill  the  yeast  before  the  bread 
can  rise.  Proofing  is  not  recommended  in  low-watt  ovens — 

2  to  21/2  cups  all-purpose  flour 

1  package  active  dry  yeast 
Vz  teaspoon  ground  cinnamon 
1/3  cup  milk 

Va,  cup  cooking  oil 

3  tablespoons  sugar 
%  teaspoon  salt 

2  eggs 

1/3  cup  currants  or  raisins 

continued 
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When  the  flavor  really  counts. 


1 landC 

Dlakes^J 

WL* 

LAHDC 

&  LAKES 

T?        -      BUTTER" 

^UNSALTED/SoWyBUTTER  "■ 

MICROWAVE  RECIPES 


continued 

3  cups  water 

1  slightly  beaten  egg  white 
V2  cup  sifted  powdered  sugar 
Va.  teaspoon  vanilla 

1  to  2  teaspoons  milk 

Test  your  microwave  oven  for  proof- 
ing bread  (see  test  at  right).  In  a  small 
mixer  bowl  stir  together  3A  cup  of  the 
flour,  yeast,  and  cinnamon;  set  aside.  In 
a  2-cup  glass  measure  combine  milk, 
oil,  sugar,  and  salt.  Micro-cook,  uncov- 
ered, on  100%  power  (high)  for  30  to  60 
seconds  or  till  warm  (120°  to  130°).  Stir 
to  dissolve  sugar.  Add  to  flour  mixture. 
Add  eggs.  Beat  with  an  electric  mixer 
on  low  speed  for  30  seconds,  scraping 
sides  of  bowl  constantly.  Beat  on  high 
speed  for  3  minutes.  Stir  in  currants  or 
raisins.  Using  a  spoon,  stir  in  as  much 
of  the  remaining  flour  as  you  can. 

Turn  dough  out  onto  a  lightly  floured 
surface.  Knead  in  enough  of  the  re- 
maining flour  to  make  a  moderately 
soft  dough  that  is  smooth  and  elastic  (3 
to  5  minutes  total).  Shape  into  a  ball. 
Place  in  a  lightly  greased  microwave- 


safe  bowl;  turn  once  to  grease  surface. 
Clover  with  waxed  paper;  set  aside. 

Pour  water  into  a  4-cup  glass  mea- 
sure. Cook,  uncovered,  on  100%  power 
(high)  6V2  to  8V2  minutes  or  till  boiling. 
Position  hot  water  in  the  back  of  micro- 
wave oven.  Add  bowl  of  dough  to  micro- 
wave. Heat  dough  along  with  water  on 
10%  power  (low)  10  to  12  minutes  or  till 
almost  double.  Punch  dough  •  down. 
Cover  and  let  rest  10  minutes.  Divide 
dough  into  9  pieces;  form  each  piece 
into  a  smooth  ball.  Place  balls  on  a 
greased  12-inch  microwave-safe  plate; 
cover  loosely  with  waxed  paper.  Heat 
dough  with  water  on  low  5  to  7  minutes 
or  till  nearly  doubled.  With  a  sharp 
knife  cut  a  shallow  cross  in  each.  Brush 
tops  with  egg  white.  Bake  in  a  375° 
oven  about  12  minutes  or  till  brown. 
Transfer  to  a  wire  rack;  cool  slightly. 

Meanwhile,  for  frosting,  in  a  small 
mixing  bowl  stir  together  powdered 
sugar,  vanilla,  and  enough  of  the  milk 
to  make  of  piping  consistency.  Using  a 
pastry  bag  filled  with  frosting,  pipe  a 
cross  on  top  of  each  bun.  Makes  9  buns. 


Proofing  test:  Place  2  tablespoons 
cold  stick  margarine  in  a  6-ounce  glass 
custard  cup.  Cook  on  low  (10%  power) 
for  4  minutes.  If  margarine  melts  in 
less  than  4  minutes,  you  should  use  con- 
ventional proofing  method. 

Nutrition  information  per  bun:  243 
cal,  5  g  pro.,  38  g  carbo.,  8  g  fat,  62  mg 
choL,  86  mg  sodium,  1  g  fiber.  U.S. 
RDA:  11%  vit  C,  14%  thiamine,  12% 
riboflavin,  10%  iron. 

BAKED  BEANS  SUPREME 

1  large  onion,  chopped  (1  cup) 
1  green  pepper,  cut  into  1-inch 
pieces 

1  clove  garlic,  minced 

2  tablespoons  water 

1  1 7-ounce  can  lima  beans,  drained 
1   15V2 -ounce  can  butter  beans 

with  molasses  sauce  and  bacon 
1   151/2 -ounce  can  red  kidney 

beans,  drained 
1  15-ounce  can  garbanzo  beans, 

drained 
1  8-ounce  can  sliced  water 

chestnuts,  drained 
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Introducing  Oven-Roasted  Taste. 


%  cup  catsup 

2  tablespoons  brown  sugar 

1  tablespoon  Dijon-style  mustard 

1  tablespoon  Worcestershire 

sauce 
1/4  to  Vi  teaspoon  pepper 

If  using  a  low-watt  oven,  first  check 
the  oven  cavity  to  be  sure  it  will  hold  a 
3-quart  microwave-safe  casserole. 

In  a  3-quart  microwave-safe  casse- 
role combine  onion,  green  pepper,  gar- 
lic, and  water.  Micro-cook,  covered,  on 
100%  power  (high)  for  4  to  5  minutes  or 
till  onion  and  pepper  are  tender;  drain. 
Stir  in  lima  beans,  undrained  butter 
beans,  kidney  beans,  garbanzo  beans, 
water  chestnuts,  catsup,  brown  sugar, 
mustard,  Worcestershire  sauce,  and 
pepper.  Cook,  covered,  on  high  for  10  to 
12  minutes  {low-watt  oven:  20  to  22 
minutes)  or  till  hot,  stirring  after  every 
5  minutes.  Makes  15  servings. 

Nutrition  information  per  1/2-cup 
serving:  136  caL,  6  g  pro.,  25  g  carbo.,  2 
g  fat,  1  mg  choL,  359  mg  sodium,  4  g 
fiber.  U.S.  RDA:  19%  vit  C,  13%  iron, 
11%  phosphorus. 


APRICOT-BRAN  MUFFINS 

1  beaten  egg 

1  cup  buttermilk  or  sour  milk 
Va  cup  packed  brown  sugar 

2  tablespoons  cooking  oil 
Vi  cup  whole  bran  cereal 

1  cup  all-purpose  flour 
VA  teaspoons  baking  powder 

%  teaspoon  ground  cinnamon 

1/2  teaspoon  ground  nutmeg 

Va.  teaspoon  baking  soda 

Va  teaspoon  salt 

Vi  cup  snipped  dried  apricots 
1  recipe  Wheat  Germ  Topping 
In  bowl  combine  egg,  buttermilk, 
brown  sugar,  and  oil.  Stir  in  cereal.  Let 
stand  5  minutes.  Meanwhile,  in  a  medi- 
um bowl  combine  flour,  baking  powder, 
cinnamon,  nutmeg,  soda,  and  salt.  Add 
to  bran  mixture.  Stir  just  till  moist- 
ened. Fold  in  apricots.  Cover  and  chill 
in  an  airtight  container  up  to  1  week. 

To  serve,  line  (Jounce  glass  custard 
cups  or  a  microwave-safe  muffin  pan 
with  paper  bake  cups.  For  each  muffin, 
spoon  about  3  tablespoons  batter  into  a 
prepared  cup.  (If  using  custard  cups,  ar- 


range in  a  ring  on  a  microwave-safe 
plate.)  Sprinkle  about  1  teaspoon 
Wheat  Germ  Topping  over  each  muf- 
fin. Micro-cook,  uncovered,  on  100% 
power  (high)  30  to  60  seconds  for  1  muf- 
fin, 1  to  2  minutes  for  2  muffins,  IV2  to 
2V2  minutes  for  4  muffins,  or  2Vz  to  3 V2 
minutes  for  6  muffins  or  till  done,  giv- 
ing the  plate  or  pan  a  half-turn  after 
every  minute.  To  test  for  doneness, 
scratch  the  slightly  wet  surface  with  a 
wooden  toothpick.  The  muffin  should 
be  cooked  underneath.  If  using  custard 
cups,  remove  each  cup  as  the  muffin  is 
done.  Remove  muffins  from  cups  or 
pan.  Let  stand  on  a  wire  rack  for  5  min- 
utes. Serve  warm.  Makes  about  12. 

Wheat  Germ  Topping:  Stir  together 
2  tablespoons  toasted  wheat  germ,  2  ta- 
blespoons finely  chopped  nuts,  and  1  ta- 
blespoon brown  sugar.  Store,  covered, 
in  an  airtight  container  in  refrigerator. 

Nutrition  information  per  muffin: 
126  caL,  3  g  pro.,  21  g  carbo.,  4  g  fat,  24 
mg  choL,  133  mg  sodium,  2  g  fiber.  U.S. 
RDA:  11%  vit  A. 

continued 
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Now  From  Oscar  Mayer. 

New  Oven-Roasted  Turkey  and  Chicken  Breast. 

Now  there's  a  new  hand-carved,  homestyle  taste - 
new  Oscar  Mayer®  Oven-Roasted  Turkey 
Breast  and  Oven-Roasted  Chicken 
Breast.  You  get  tender  white  breast 
meat  that's  97%  fat-free. 


c  1987  Oscar  Mayer  Foods  Corporation 


DO  YOU  TOP  THIS  TEMPTING  CAKE! 


"Wsy 


'/ 


4 


■&&• 


Ip  myself...  it's 


and  nobody  else!" 


Look  at  cheesecake  from  a 
new  point  of  view! 

Celebrate  spring  with  a  cheesecake  made  with  a 

Keebler®  Ready-Crust®!  Keebler  Ready-Crust  pie  crust  gives 

every  bite  a  lightly  sweet  taste  and  a  delicate  crunch.  With  our  Spring 

Breeze  Cheesecake  recipe,  cheesecake  has  never  been  easier  to  make.  And 

thanks  to  Keebler  Ready-Crust,  it's  never  been 

more  delicious! 


)  1986  Keebler  Company.  Ready-Crust  is  a  registered  trademark  of  the  Johnston's  Ready-Crust  Company 
Birds  Eye  and  Cool  Whip  are  registered  trademarks  of  the  General  Foods  Corporation. 
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A.l .®  Savory  Stuffed  Peppers 
1  pound  ground  beef  1  (8  oz.)  can  Del  Monte 


1/4  cup  chopped  onion 
1  (12  oz.)  can  Del  Monte 
whole  kernel  vacuum 
packed  golden  sweet 
corn,  drained 


tomato  sauce 
1  cup  cooked  rice 
1/4  cup  A.l.  Steak  Sauce 

1/4  tsp.  ground  black  pepper 
6  large  green  peppers 


In  skillet,  over  medium  heat,  brown  meat  and  cook  onion  until 

done;  pour  off  drippings.  Stir  in  corn,  tomato  sauce,  rice,  steak 

sauce  and  pepper;  set  aside. 

Cut  tops  off  peppers;  remove  seeds. 
Spoon  meat  mixture  into  peppers;  arrange  in  9  x  9  x  2-inch 
baking  pan.  Bake  at  350°F  for  30  to  35  minutes  or  until 
peppers  are  done.  Makes  6  servings. 

A.l.  makes  hamburgers  taste  like  steakburgers.™ 

(Imagine  what  it  can  do  for  all  your  ground  beef  recipes.) 


Al 


rORSL«OM\C 


Spacemaker™  Toast-R-Oven™  broiler.  A  versatile 

oven  that  saves  counter  space  by  mounting  under 

your  cabinets.  Bakes,  broils,  browns  and  toasts. 

Holds  a  9-inch  pie  tin. 

>  BLACK   DECKER 
IDEAS  AT  WORK.'" 
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Meanwhile,  for  filling,  in  mixing  bowl  stir  together  cream 
Ficheese,  onion,  pecans,  dillweed,  Worcestershire  sauce,  salt, 
and  hot  pepper  sauce.  Stir  in  salmon.  Spoon  about  1  rounded 
teaspoon  of  the  filling  into  each  cap.  Place  half  of  the  filled 
caps  around  the  edge  of  the  same  plate.  Cook,  uncovered,  on 
high  about  lVfe  to  2Vi  minutes  or  till  heated  through,  giving  a 
lalf-turn  once.  Top  with  caviar  and  parsley.  Serve  immedi- 
ately. Repeat  with  remaining  mushrooms.  Makes  20. 

Nutrition  information  per  appetizer:  38  caL,  2  g  pro.,  1  g 
rbo.,  3  g  fat,  7  mg  choL,  81  mg  sodium,  1  g  fiber. 

BACON-CHEESE  POTATO  SLICES 

3  slices  bacon 

2  medium  baking  potatoes 

2  tablespoons  finely  chopped  green  onion 

2  tablespoons  sliced  ripe  olives 
%  cup  shredded  sharp  Cheddar  cheese  (3  ounces) 

Place  bacon  on  3  layers  of  microwave-safe  paper  towels  on 
a  white  paper  plate.  Top  with  a  microwave-safe  paper  towel. 
Micro-cook  on  100%  power  (high)  for  2V2  to  3  minutes.  Let 
stand  3  minutes  to  crisp.  Crumble  bacon;  set  aside. 

Meanwhile,  scrub  potatoes;  trim  ends.  Cut  into  % -inch- 
thick  slices.  Evenly  arrange  slices  on  a  12-inch  microwave- 
safe  plate,  putting  smaller-diameter  slices  in  center. 
Sprinkle  with  onion.  Cook,  covered  with  vented  clear  plastic 
wrap,  on  high  7  to  10  minutes,  giving  dish  half-turn  once. 

Sprinkle  slices  with  bacon,  olives,  and  cheese.  Cook,  uncov- 
ered, on  50%  power  (medium)  1  to  \xh  minutes  {low-watt 
oven:  use  high)  or  till  cheese  just  begins  to  melt.  Serves  4. 

Nutrition  information  per  4  slices:  273  cal,  10  g  pro.,  35  g 
carbo.,  10  g  fat,  27  mg  choL,  271  mg  sodium,  and  2  g  fiber. 
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U.S.  RDA:  15%  vit  C,  10%  riboflavin,  14%  niacin,  18% 
calcium,  31%  iron,  21%  phosphorus. 

SHRIMP  ARTICHOKE  BITES 

2  medium  artichokes 
Lemon  juice 
Va  cup  water 

1  8-ounce  container  soft-style  cream  cheese 
with  chives  and  onion 

2  tablespoons  sunflower  nuts 

1  41/2-ounce  can  shrimp,  rinsed,  drained,  and  chilled 
Assorted  crackers 

Rinse  artichokes;  trim  stems,  and  remove  loose  outer 
leaves.  Cut  off  1  inch  of  tops;  snip  off  sharp  leaf  tips.  Brush 
cut  edges  with  lemon  juice.  Remove  and  discard  center 
leaves.  Place  artichokes  upright  in  a  8x8x2-inch  microwave- 
safe  baking  dish.  Add  water.  Cover  with  vented  microwave- 
safe  clear  plastic  wrap.  Micro-cook  on  100%  power  (high)  for 
5  to  7  minutes  (low-watt  oven:  8  to  10  minutes)  or  till  tender 
and  a  leaf  pulls  out  easily.  Let  stand,  covered,  3  to  4  minutes. 
Drain  and  chill  thoroughly. 

At  serving  time,  in  a  small  mixing  bowl  stir  together 
cheese  and  sunflower  nuts.  Using  a  spoon,  remove  and  dis- 
card chokes.  Pull  leaves  off  one  artichoke.  Chop  artichoke 
heart  and  stem;  stir  into  cheese  mixture.  Using  a  knife,  place 
a  small  amount  of  the  cheese  mixture  on  the  edible  end  of 
each  leaf.  Top  with  shrimp.  Arrange  filled  leaves  around  the 
whole  artichoke.  Fill  the  center  of  the  whole  artichoke  with 
the  remaining  cheese  mixture.  Makes  10  appetizer  servings. 

Nutrition  information  per  2  filled  leaves:  114  caL ,  6  g  pro. , 
4  g  carbo.,  9  g  fat,  43  mg  choL,  127  mg  sodium,  1  g  fiber.  S§ 
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BEAUTIFUL 
IDEA. 


Attractive  Toast-R-Oven™  toaster.  It's  ideal  for 

heating  those  fast  meals  or  late-night  snacks. 

An  optional  mounting  hood  is  available,  so  you  can 

mount  it  under  your  cabinets  to  free  counter  space. 

#  BLACK    DECKER 

IDEAS  AT  WORK.'  ©,,86 
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W  Sometimes  I  wonder 
if  people  have  a 
primal,  instinctive  craving 
for  hamburgers.  Something 
hot  and  juicy  and  so  utterly 
simple  you  can  eat  it  with 
your  hands.  I  mean,  I  know 
some  people  who  don't  eat 
burgers.  But  I'm  not 
sure  I  trust  them. 


w 


Beef.  Real  Food  For  Real  People. 


HAMBURGERS  CYBILLSTYLE 
Preparation:  lOmin.     Cooking  time:  7  min 

Mix  1  lb.  extra  lean  (/round  beef, 
2Tbs.  minced  onion,  1  Tbs.  coursegrain  mustard, 
l/atsp.  each  dried  basil,  oreguno,  thyme, 
ground  cumin,  cracked  black  pepper  and  salt. 
Divide  into  4  equal  portions,  form  Into  putties 
Broil  7 min.,  turning  once.  Split  4  egg 
twist  buns,  placed  lettUCe leaf,  burger,  tomato 

and  onion  slice  on  each  bun  4servings. 

Vital  Calories  -  388    Calories  from  beef~  21 7 


BEEIW 


©  1987  Beef  Industry  Council  und  BeefBotml 


dste  what  Uncle  Ben's  just  created: 
V  crunchy  wild  rice  stuffed  with 
toasted  cornbread! 


A\ 
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It's  crunchy.  Its  toasty.  It's  golden  cornbread  stuffing. 
The  unexpected  splurge  of  real  vegetables. 
The  richness  of  natural  chicken  or  beef  flavor. 
The  f  ive-minute  cooking  convenience. 
And  an  extra  helping  of  deliciousness! 

Introducing  new  Long  Grain  and  Wild  Rice  Stuffing 
Blends  from  Uncle  Ben's.  Perfect  with  your  Chicken  Tarragon, 
Burgundy  Beef,  all  your  favorite  creations!  But  you  can't 
imagine  how  good  they  taste  'til  you  taste  em! 

You  can  taste  the  Good  Cook 

in  Uncle  Bens  Wild  Rices. 

^ncteBerfs  ^eBerii 

VI I VI V  MM  Vll«l  Cooks  in  fit  Minutes 


Cooks  in  fi>  Minutes 

Long  Grain 
&  Wild  Rice 

Stuffing  Blend 

Natural  Chicken  Flavor 


Cooks  in  fi>  Minutes 

Long  Grain 
&  mid  Rice 

Stuffing  Blend 

Satural  Heef  Flavor 


o 


o 


*8. 

8    o 

8 

ooki 
rve. 

TO 

5P 

-j 

« i 

0 

^  3 

TO 

Ol  P 

I— I 

o 
o 


At        ^ 


2 

Z 

g 

to 
a 

I 


c 

a 
to 

a 
to 
u> 

(A 

n 

3. 
</> 


3    C2    fc 


CD 

05 


ft 


DO 


a  cq  s  $^ V  ^l 


>*>. 


H  M 


Svvac 


O 


O 


& 


3 
s 


£> 


O 


o 


1— I 

m 

o 

d 

o 

a. 

3 

CO 

to 

< 

HH 

to 

s 

u 
(O 
(V 

5! 

«) 

M 

50 

tb. 

^ 

p 

SS- 

o 

09 


#TT^ 


swacr^ 


e 


E 


LA 


G 


RE^tytY* 


SE  WTTM  Oft.  AM)  VINEGAft 


/ 


I  6  1986 

"GENERAL  FOODS  * 
CORPORATION 


Good 
//  ^Seasons/® 

//   THE  FRESH  START 
//         FOR  CREAMY 
I  DRESSINGS. 

/      Create  these  three  delicious  dressings  and 

discover  the  difference  our  unique  blend  of 

herbs  and  spices  makes! 

Creamy  Italian  Dressing.   Blend  Good 

Seasons  Salad  Dressing  Mix  with  1  cup  sour 

cream,  Vi  cup  mayonnaise  and  Vz  cup  of  milk. 

Creamy  Dijon.  Add  2  to  4  I      uoou     g**^ 

tablespoons  of  Dijon  style 

mustard  to  the  above  recipe. 

Creamy  Bacon  Dressing. 

Prepare  Creamy  Italian  rec- 
ipe. Stir  in  V*  cup  crumbled 
bacon  (about  three  slices). 


^Seasons,  ST55"" 

Italian 

USE  WTTW  OIL  ANO  VKSOXH 

r^ 

WE  WILL  MAIL 
TO  YOU  "FREE" 

THIS  52  BEAD  BIBLE-FAITH  NECKLACE 


lace  is  already  paid  for.  It's  for  women  and  men. 


In  addition  to  your  52  bead 
necklace  we  will  send  you  52 
prayers,  one  prayer  for  each 
week  of  the  year.  SEND  NO 
MONEY!  Your  necklace  is  al- 
ready paid  for.  PRAYER 
CHANGES  THINGS.  YOUR 
LIFE  CAN  BE  CHANGED 
FOR  THE  GOOD!  Just  check 
your  prayer  needs  on  the  post- 
card and  mail  it  today.  Act  in 
faith  right  now.  Do  not  turn 
this  page.  You  may  be  turning 

gast  your  answer.  We  have 
athed  this  unusual  cross  and 
faith  necklace  in  Bible  prayer 
for  you.  We  promised  God  that 
we  would  mail  these  out  as 
long  as  they  last.  And  if  you 
ever  lose  your  necklace  we  will 
gladly  replace  it  FREE.  Why 
not  try  God  and  Prayer  with 
that  situation  you're  facing? 
You  have  nothing  to  lose. 
Again,  we  remind  you  to 
SEND  NO  MONEY.  This 
thirty-six  year  old  ministry  is 
a  non-profit  ministry  of  love.  It 
is  based  on  helping  people.  We 
believe  God  wants  you  to  be 

and 
lder- 
-jppen  To 
You!  Will  you  let  Church  and 
Bible  Study  in  the  Home  by 
Mail  Inc.  help  you? 


Prayers  are  being 
answered!  Read  what 
Folks  are  saying: 


Cleveland,  Ohio, 

. .  .God  has  blessed  me 
through  your  magazine 
with  peace  and  harmony 
in  my  home."     — L.B. 


North  Carolina, 


•  •  -God  has  blessed  me. 

My  husband  has  been  an 
alcoholic,  now  God  has 
set  him  free!.  .  ."     —  R.M. 


oeiieve  Uod  wants  you  to 
Happy,  Prosperous,  a 
Healthy.  Something  Wonc 
ful   Is  About  To  Happen 


California, 

.  .  .Today  I  have  a  tes- 
timony of  my  own.  I 
was  blessed,  unexpect- 
edly, with  ten  thousand 
dollars.  Your  ministry 
means  so  much  to 
me...        — R.E. 


VA 


w. 


New  jersey, 

.  . .  Ask  you  to  pray  for 
my  daughter  that  she 
would  be  delivered  from 
drugs  and.  .  .from  that 
day  on  she  has  never 
taken  drugs  since. .  .        — W.T. 


'A 


CHECK  [la    your  prayer  need  on  this  postage  paid 
postcard  and  mail  today.  We  will  be  expecting  it 
here  at  Church  and  Bible  Study  in  the  Home  by 
Mail.  If  the  postcard  is  missing  just  write  a  note 
saying,  send  me  one  of  the  Free  prayed  over  Bible 
Necklaces.  Mail  your  request  to: 

FREE  BIBLE  NECKLACE 
Prayer  Box  105125 
Atlanta,  Georgia     30348 


HOLY 
BIBLE 
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The  Bible 
tells  us, 

"Beloved  I 
wish  above 
all  things 
that  thou 
mayest 

PROSPER 

and  be  in 

HEALTH, 

even  as  thy 

SOUL 

PROS- 

PERETH." 

Ill  JOHN  2. 

ORDER 
TODAY 


•y. 
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This  is  the 
actual  size 
of  your 
cross  and 
beads. 
SEND  NO 
MONEY. 
It's  free. 


REMODELING 

CORNERING  A 
REFRIGERATOR 

■  POSITION  that  big  box  on  the 
diagonal,  and  change  an  empty 
corner  into  a  nifty  nook  for  your 
refrigerator.  Plan  for  bunches  of 
built-in  storage,  too! 


rs 


- 


Score  big  with  this  squeeze  play. 

Can't  afford  a  big-budget  kitchen  re- 
modeling? Don't  despair.  Substituting 
a  few  clever  ideas  for  a  lot  of  cash  can 
go  a  long  way  toward  making  your 
kitchen  more  livable. 

New  slant  on  an  old  problem 

A  doorway  on  each  straight  wall  left 
too  little  space  in  this  small  kitchen  for 
a  refrigerator.  Rather  than  incur  great 
expense  by  enlarging  the  room  or  the 
inconvenience  of  losing  a  door,  these 
homeowners  slanted  the  appliance  into 
a  corner  and  built  it  in  with  cabinets 
and  a  planning  desk.  A  slight  gap  be- 
tween the  refrigerator  and  the  frame- 
work allows  you  or  a  service  person  to 
move  the  appliance  out  for  servicing. 

Bonus  features  abound 

You  get  more  than  a  refrigerator 
from  this  corner.  To  the  left,  a  broom 
closet  makes  good  use  of  the  triangular 
space.  A  phone  center,  complete  with  a 
cork  message  board  and  overhead  light, 
occupies  the  nook  to  the  right  of  the 
refrigerator.  Overhead,  wraparound 
cabinets  provide  additional  storage  for 
seldom-used  items.  M 

Design:  Peter  Golze 

Field  editor:  Helen  Heitkamp 


COMPLETELY 


"The  only  thing 
we  haven't  changed 
is  the  plaid." 


Over  the  years  you've  changed  the  way  you  cook.  So  we've 
changed  your  favorite  cook  book  to  reflect  the  way  you  cook 
today...  and  tomorrow.  Completely  revised  from  cover  to 
cover,  the  Better  Homes  and  Gardens®  New  Cook  Book 
places  more  emphasis  on  good  nutrition  and  diet,  dollar 
stretching  recipes  and  time-saving  methods. 
Every  recipe  features  a  nutrition  analysis  and 
has  been  brought  absolutely  up-to-date. 

Ring-bound  and  tab-indexed,  it  makes  a 
great  gift.  $17.95.  Soft  cover  $9.95. 

IDEAS  YOU  CAN  USE 


Better 
Homes 

and  Gardens. 


BOOKS 


BETTER  HOMES  AND  GARDENS,  APRIL  1987 
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If  you  missed 
our  spedal 
eight-page  sup- 
plement in  the 
March  issue. . . 
here's  another 

chance  to  be 
dazzled  by  the 
brand  new 
exdtement  Disneyland 

and  Southern  California 


information  packet 
describing  exdting 
new  Disneyland 
attractions  like 
Star  Tours  and 
Captain  EO. 
Plus,  information 
on  other  South- 
ern California 
attractions,  accommoda- 
tions, transportation,  vacation 


have  to  offer.  We'll  send  you  an\      /  tips  and  much  more!  Why  wait? 


Disneyland 


Just  fill  out  this  coupon  and  mail  it  to  Disneyland  Vacation  Services,  16582  Burke  Lane, 
Huntington  Beach,  CA  92647. 

Name 

Address 

City 

State 


Phone  L 


) 


Zip. 


Please  allow  4  weeks  for  delivery  of  your  Vacation  Planning  Kit.         <  1937  The  wan  Disney  company  10A-BHG 


VACATION  INFORMATION,  IDEAS,  TRIPS  AND  PLACES  TO  STAY 


WYOMING 


The  call  of 


Soaring  peaks.  A  flower-decked  valley.  A 
lake.  Wildlife.  Hiking.  It's  a  trout  on  your 
line.  A  bird  on  the  wing.  Or  a  relaxing 
scenic  float  on  the  Snake  River.  At  your 
choice  of  accommodations  inside  Grand 
Teton  National  Park  from  RV  Park  and  log 
cabins  to  comfortable  lodges.  Mail  our 
coupon  today  or  see  your  travel  agent. 
Jackson  Lake  Lodge,  Jenny  Lake  Lodge, 
Colter  Bay  Village 
Authorized  Concessionaires  ol 
the  National  Park  Service 
Jackson  Hole  Golf  and  Tennis  Club. 

Grand  Teton 
Lodge  Company 

A  Rockresort 

Reservations  Office  P.O.  Box  240  Moran,  Wyoming  83013 
Send  color  brochure  on  vacations  in  the  Grand  Tetons 

Name 


L 


Address- 
City 


.Zip_ 


J 


WYOMING 


Find  warm  days. 

Cool  nights. 

Breathtaking 

National  Parks. 

Places  to  stay  and 

things  to  do. 

Fincfit  soon. 

For  your  complete,  exciting,  and  free 
"Wyoming  Vacation  Planning  Package," 
send  to:  Wyoming  Travel  Commission, 
Dept.  8726,  Cheyenne,  WY  82002-0660. 

Name 
Address 


Suite 


Find  yourself 
in  Wyoming. 


Uncrowded  highways  lead  you  beside 
crystal  clear  lakes,  thundering  rivers, 
and  wonderous  mountains. 

Call  for  free  brochure. 

1-800-635-7820 

IDAHO 

Idaho  Travel  t.ounciU  Statrhou.se,  Hoi.se,  ID  H3720. 


Washington  State 


;• 


TRAVEL  WEST 


BREAK  AWAY  ON  A 
BICYCLE  ADVENTURE! 


This  article  continues  the  "Destina- 
tion U.S.A.  "  Family  Adventure  Vaca- 
tion feature  that  begins  on  page  183. 

A  bicycle  tour  is  an  easy  and  exciting 
family  adventure  vacation.  Many  tour 
operators  offer  family  trips.  You'll  bike 
along  scenic  backroads:  through  the 
sleepy  islands  of  Puget  Sound,  Califor- 
nia's wine  country,  Michigan's  or- 
chard-covered hills,  or  the  villages  of 
Maryland's  eastern  shore. 

You  pedal  at  your  own  pace  (from 
about  15  to  75  miles  daily).  The  tour 
operator  handles  everything  else.  A 
support  van,  or  "sag  wagon,"  is  always 
nearby  to  cope  with  mechanical  prob- 
lems or  emergencies.  The  sag  wagon 
also  carries  riders'  gear  and  picks  up 
pooped  pedalers. 

Depending  on  the  tour,  overnight 
stays  are  at  campgrounds,  yesteryear 
lodges  and  inns,  or  modern  motels  and 


100%  natural. 


resorts.  You  can  rent  bicycles  and  gear 
from  the  tour  operator  or  bring  along 
your  own. 

Planning  your  adventure 

Bicycle  trips  for  families  usually  last 
between  two  days  and  a  week.  For 
weekend  trips,  prices  that  include  lodg- 
ings and  meals  start  at  about  $120  per 
person.  The  League  of  American 
Wheelmen  publishes  an  annual  direc- 
tory of  bicycle  tour  companies.  For  a 
copy,  send  $3  (for  postage  and  han- 
dling) to:  1987  BICYCLE  USA  Tour- 
Finder,  Suite  209,  Dept.  BHG,  6707 
Whitestone  Rd.,  Baltimore,  MD 
21207.  98 


TRAVEL  PLANNING 

See  page  G4  for  a  listing  of  free  travel 
information  and  literature  you  can  order. 


MBGORf 

VACATION  INFORMATION.  IDEAS   TRIPS  AND  PLACES  TO  STAY 


Waikiki  Experts 

Outrigger  is  the  largest 
hotel  chain  in  Waikiki  with 
7,000  rooms  among  20  hotels. 

Rates  range  from  $25 /night 
for  budget-minded  fun  to 
$175  /night  for  luxurious 
beachfront  suites. 

For  the  Waikiki  that's  just 
right  for  you,  contact  the 
experts.  See  your  travel  agent 
or  call  us  toll-free. 

1-800-367-5170 


utriooer 


The  air  is  crisp  and  clean.  The  views,  spectacular.  Washington  State  is  pure,  fresh  fun.  It's  the 
West's  natural  vacation  spot  with  nothing  artificial  added.  Call  for  your  free,  180-page  Destination 

Washington  Travel  Planner.  Washington  State.  Its  a  real  experience.  1-800-544-1800. 

USA.  OR  CANADA,  ASK  FOR  EXTENSION  30 


TRAVEL    WEST 


Travel  Planning  Guide  Free  Information 

The  Better  Homes  and  Gardens'  travel  advertisers  listed  below  will  provide 

you  with  free  information  about  their  facilities  and  services.  Circle 

the  numbers  for  the  material  you  need,  indicate  your  name  and  address,  and 

we'll  forward  your  requests  to  the  appropriate  advertisers. 
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American  Cruise  Lines — Enjoy  an  Ameri- 
can Cruise — Miss.  River,  E.  Coast,  N.E., 
Florida. 

2.  Amish  Farm  and  House — Learn  about 
the  Amish  Folk.  Enjoy  (arm  animals. 

3.  Arkansas — Vac.  Plan  Kit.  Select  sights 
and  attractions  for  a  great  vacation  in  the 
Natural  State. 

4.  Berks  County,  Pa. — Friendly!  Festive! 
Historic!  Outlet  capital  of  the  world! 

5.  Bermuda — Where  to  stay,  maps  and 
rates. 

6.  Broward  County  Tourist  Developement 
Council — Ft.  Lauderdale  vacation. 

7.  Bucks  County — Romantic  escape  or  fam- 
ily fun.  Ask  for  a  copy  of  The  Map. 

8.  Cable  Beach  Hotel  &  Casino,  Nassau — 
$100  million  playground,  ocean-view. 

9.  Callaway  Gardens — Year-round  resort, 
botanical  garden  in  southern  Georgia. 

10.  Cape  Cod,  Mass. — Resort  directory,  over 
700  places  to  stay. 

11.  Charleston,  S.C.  Beach  Rentals — 
Ocean-front  homes  and  villas,  including 
luxurious  Wild  Dunes.  O'Shaughnessy. 

12.  Connecticut's  Housatonic  Valley — His- 
tory. Family  activities  and  relaxation. 

13.  Daytona  Beach  Resort  Area — 23  miles 
of  sandy  beaches.  Near  Disney  World. 

1 4.  Disney!  Epcotl  Sea  World!  Morel— See  it 
ail  from  Kissimee-St.  Cloud. 

15.  Disneyland — Let  your  imagination  lead 
the  way  to  your  best  vacation  ever. 

16.  Dutch  Wonderland  Family  Fun  Park— 44 
acres  of  rides,  shows  and  gardens. 

17.  Eurailpass — See  Europe  by  train  in  first- 
class  luxury  for  as  little  as  $9.00  a  day. 

18.  Florida's  Pinellas  Suncoast — St.  Peters- 
burg/Clearwater— on  the  Gulf  of  Mexico. 

19.  Fredericksburg,  Va. — Historic  buildings, 
Civil  War  battlefields,  antiques,  shops. 

20.  Fort  MacGruder  Inn,  Williamsburg, 
Va. — Your  special  place  in  history. 

21.  Georgia — "On  My  Mind"  Vacation  Plan- 
ning Kit  for  exploring  Georgia. 

22.  Gettysburg,  Pa. — "More  than  a  great  Bat- 
tlefield!" Free  48-page  booklet. 

23.  Golden  Isles  Tourist  &  Convention  Bu- 
reau— Resorts,  sports,  historical  tours. 

24.  Grand  Canyon  River  Trips — Canyon- 
eers,  Inc. — 50  years  experience.  World 
Class  Vacation! 

25.  Grand  Tetons,  Rockresorts— Visit  one  of 
our  nation's  most  spectacular  destinations. 

26.  Harrisburg/Hershey/Carlisle,  Pa. — capi- 
tal theme  park,  historic  sites,  fun. 

27.  High  Hampton  Inn  &  Country  Club, 
Cashiers,  N.C. — A  country  inn  resort. 

28.  Home  Lines  Celebrated  Cruises — To 
Bermuda  and  Caribbean,  7-16  days. 

Name 

Address 


29.  Idaho — Uncrowded  and  unspoiled.  High 
mountains,  crystal  lakes,  famous  rivers. 

30.  Illinois — You  put  me  in  a  happy  state.  Free 
vacation  planning  guide. 

31.  Innisbrook,  Fla. — So  many  great  Floridas 
in  one.  Golf,  Tennis,  Families. 

32.  Jekyll  Island — Georgia's  island  resort. 
Historical  tours,  color  brochures. 

33.  Kentucky— Write  TRAVEL  Dept.  BHG-7, 
Frankfort,  KY  40601.  800-222-TRIP. 

34.  Kiawah  Island  Resort — Near  historic 
Charleston.  1-800-845-3911. 

35.  KOA — Colorful  KOA  Camping  Directory 
and  maps.  Send  $2  for  s&h. 

36.  Lakes  Region  of  New  Hampshire — 1 987 
Vacation  Kit,  92-page  book  and  brochure. 

37.  Lancaster  Co.,  Pa.  Dutch  Country — 
Break  away  for  the  food,  history,  shops, 
lodging  and  fun.  Free  map  and  guide. 

38.  Lee  County — Florida's  best  vacation  val- 
ues— complete  info  packages. 

39.  Lehigh  Valley,  Pa. — Send  for  free  map, 
guide  and  calendar  of  events. 

40.  Louisiana — The  Food  Capital  of  the  Amer- 
icas*. Call  1-800-33-GUMBO. 

41.  Maine  Windjammers — Sail  Maine!  Cruise 
3  or  6  days  on  four  great  schooners.  Lob- 
ster and  fun.  $245 — $475. 

42.  Manatee  County,  Fla. — Quiet  beaches, 
affordable  accommodations  on  West 
Coast.  Free  Directory. 

43.  Marriott  Orlando  World  Center — Flori- 
da's largest  hotel.  Across  from  Walt  Disney 
World. 

44.  Maryland — More  than  you  can  imagine. 
Send  tor  free  vacation  planning  kit. 

45.  Massachusetts — Share  the  Spirit  and 
send  for  a  free  planner. 

46.  "All  About  Michigan" — Free  full-color 
brochure,  map,  calendar  of  events. 

47.  Monadnock  Region  of  N.H. — New  En- 
gland's warm  heart.  32-page  brochure. 

48.  Mountain  Streams  &  Trails — Whitewater 
Rafting,  Bike  and  Canoe  trips!  Pa.,  W.  Va. 
and  Md.  All  ages  and  abilities. 

49.  Myrtle  Beach — Breathtaking  beaches, 
shopping,  fabulous  fishing,  glorious  golf. 

50.  Mystic  Seaport,  Conn. — 17  acres  of  old 
New  England.  Tall  ships,  seaport  villages, 
museums,  activities. 

51.  Mystic  Whaler. — Sailing  vacations,  New 
England/Chesapeake  Bay. 

52.  New  England  Whitewater  Center- 
Whitewater  rafting,  Maine's  big  water  riv- 
ers. Complete  packages  available. 

53.  North  Carolina — Travel  Package  for  plan- 
ning a  North  Carolina  vacation. 

54.  Ocean  City,  Md. — Enjoy  quiet  moments 
and  ocean  memories. 

55.  Ocean  Creek  Resort — Myrtle  Beach's  57 
acre  oceanfront  resort.  Golf  and  Tennis. 


City_ 
State 


Zip 


Mail  to:  (Include  50$  handling  charge) 

Better  Homes  and  Gardens® 

P.O.  Box  4534,  Dept.  704W,  Des  Moines,  IA  50336 


56.  Oklahoma — Oklahoma  Vacation  Planning 
Packet — parks,  resorts,  lakes,  events. 

57.  Oklahoma  Resorts — Free  Okalhoma  re- 
sorts catalog  on  vacation  adventures. 

58.  Old  Sturbridge  Village — Recreated  New 
England  Village  where  life  in  the  1830s  is 
demonstrated  year-round. 

59.  Old  West  Trail — Custer,  Teddy  Roosevelt, 
Lewis  &  Clark.  Free  North  Dakota  maps, 
information. 

60.  Outrigger  Hotels,  Hawaii — is  Waikiki's 
largest  chain  of  hotels,  6,000  rooms. 

61.  Palm  Beach  County,  Fla. — The  best  of 
everything  at  affordable  summer  rates. 

62.  Pennsylvania — Plan  your  best  vacation 
ever.  Send  for  free  literature. 

63.  Pensacola,  Fla. — White  gulf  beaches,  his- 
toric districts.  Call  1-800-874-1234. 

64.  Philadelphia — Celebrate  America  and  the 
200th  anniv.  of  the  U.S.  Constitution  in 
1 987.  Send  for  free  vacation  packet. 

65.  Plymouth  County  Development  Coun- 
cil— Share  the  Spirit  of  Massachusetts 
where  it  all  began. 

66.  Premier  Cruise  Line — Featuring  the 
cruise  in  Walt  Disney  World  Week. 

67.  Quebec— Come  say  Bonjour  to  Quebec. 
Complete  vacation  guide. 

68.  Rec  Vee  RV  Rentals — Rent  a  new  luxury 
equipped  motorhome  or  travel  trailer  at 
your  U-Haul  Center. 

69.  Rhode  Island — Free  kit,  map,  guide  to  at- 
tractions, lodging,  Newport  mansions. 

70.  Richmond,  Va. — celebrates  its  historic 
past  while  enjoying  the  present  in  style. 

71 .  Sands  Ocean  Forest  Villa  Resort,  Myrtle 
Beach.S.C. — Oceanfront — Affordable. 

72.  Saratoga  County — The  ideal  place  to  vis- 
it— it's  never  out  of  county. 

73.  Sea  World  of  Florida— World's  largest 
and  finest  Marine  Life  Park. 

74.  Shell  Island,  Wrlghtsville  Beach,  N.C— 
All-oceanfront,  all-suite  resort  hotel  on  se- 
cluded end  of  island. 

75.  Skytop  Lodge — Secluded.  Magnificent 
family  resort.  Superb  golf,  tennis,  pool. 

76.  South  Carolina — Beaches  of  the  Grand 
Strand,  Historic  Charleston,  Islands. 

77.  Strasburg  Railroad — Railroad  trips 
through  Amish  Country.  Send  for  info. 

78.  Universal  Studios — See  the  world's  larg- 
est studio  create  your  favorite  TV  shows 
and  movies. 

79.  Village  at  Smuggler's  Notch,  Vt.— Look- 
ing for  a  vacation?  Send  for  information. 

80.  Virginia  Beach — Sports,  restaurants, 
nightlife,  beaches.  Self-guided  motor  tour. 

81.  Visit  Iowa — Discover  Iowa  Treasures.  Call 
1-800-345-IOWA  tor  a  free  Guide. 

82.  Washington  State — 180-page  colorful 
travel  planning  guidebook.  "Destination 
Washington." 

83.  White  Mountains,  N.H.— Vacation  kit  in- 
cludes maps  and  lodging  guides. 

84.  Wild  Dunes — Charleston's  island  resort. 
World's  34th  ranked  golf  course.  Secluded 
beaches. 

85.  Walt  Disney  World  Resort— See  the 
World  Celebrating  its  1 5th  birthday. 

86.  Wyoming— Send  for  your  free  vacation 
planning  package  and  find  yourself  in  Wyo 
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MEET  THE  BIGGEST 
STARS  IN  HOLLYWOOD. 

When  you  visit  Los  Angeles,  be  sure  not  to  miss 
California's  star  attraction-Universal  Studios. 

No  place  else  can  you  go  behind  the  scenes  to  see 
how  and  where  we  film  hit  movies  and  TV  shows  like 
"Back  to  the  Future"  and  "Amazing  Stories*.' 

Nowhere  else  can  you  cheer  on  Oman®  as  he  battles 
an  18-ft.  fire-breathing  dragon.  Or  see  the  A-Team®  swing 
into  action. 

And  only  one  place  brings  you  eyeball-to-eyeball  with 
30  feet  of  colossal  fury  that's  unleashed  by  our  meanest, 
hairiest,  terrifyingist  star  ever-King  Kong!  He's  live  and 
guaranteed  to  scare  you  to  death. 

So  pack  up  the  kids  and  spend  a  day  at  Universal 
Studios-where 
there's  always  so 
much  that's  new, 
you'll  never  have 
the  same  fun  twice. 


HllV 


AIM  MCA  COMPANY 


Admission  price  covers  lYam  Tour,  all  shows  and  attractions.  Open  daily.  Tours  run  continuously.  Hollywood  Fwy.  at  Lankershim  or  Cahuenga.  For  information  call  (818)  508-9600;  groups  (818)  777-3771. 

Conan  is  a  registered  trademark  of  and  licensed  by  Oman  Properties  Inc.  A-Team  is  a  registered  trademark  of  Stephen  ].  Cannell  Productions. 

Universal  Studios  is  a  registered  trademark  of  Universal  City  Studios.  Inc . 

©  1986  Universal  City  Studios,  Inc.  All  rights  reserved. 


w^at  cfou  need, 
eudtett  cfou  need 

Renting  equipment  puts  you  in  control.  Do  the 
job  when  you  want,  using  the  right  equipment. 
Try  new  ideas  or  new  equipment  before  you 
purchase  it. 

RENTING  ... 

•  reduces  labor  costs 

•  is  fully  tax  deductible 

•  has  no  registration  fees 

•  requires  no  storage 

•  has  no  hidden  costs 

•  incurs  no  property  tax 

•  does  not  depreciate 

•  requires  no  maintenance 

And  that  means  savings  and  convenience.  Call 
CRA  toll  free  and  tell  us  what  you  need  and 
where  you  need  it.  We'll  give  you  the  names  and 
numbers  of  the  nearest  CRA  members.  They'll 
be  glad  to  help.  And,  you  can  be  sure  their  service 
and  equipment  is  the  finest  in  the  industry. 

FOR  ALL  YOUR  RENTING  NEEDS: 


m 


Home 

Improvement 
Gardening 
Parties 
Guests 
Moving 


Traveling 
Building 
Construction 
Home  Health 
Care 


CRA 


For  the  member  nearest  you  call 

1-800-CRA-7400 


REMODELING 


SITING  A  SUNSPACE 


Orient  your  new  sunspace  true 
south  to  take  full  advantage  of  solar 
gain.  Depending  on  where  in  the 
country  you  live,  true  south  can 
vary  from  your  compass  reading  by 
as  much  as  20  degrees.  Here's  how 
to  tell  true  south. 

Look  up  the  exact  times  of  sun- 
rise and  sunset  in  your  daily  news- 
paper. The  time  midway  between 


these  two  figures  is  solar  noon.  As- 
suming that  the  sun  shines  that 
day,  take  a  plumb  bob  or  weighted 
string  outdoors  at  solar  noon,  and 
dangle  it  above  the  ground  a  few 
feet  from  your  home.  The  shadow 
will  run  true  north  and  south.  Mark 
the  ground  along  the  line,  and 
you'll  know  where  to  point  the  win- 
dow wall.  Wi 


HOME    BUYING 

REPAIR 
INSURANCE 
FOR  HOMES 

Unexpected  repair  bills  can  take 
the  fun  out  of  buying  a  home — or 
jeopardize  the  sale  of  your  old  one. 
For  a  little  extra  money,  a  home 
protection  plan  will  give  your  wal- 
let, and  your  worries,  a  break. 


HOME  PROTECTION  PLANS 

Home  protection  plans  cover  the  me- 
chanical workings  of  a  resale  home.  If 
your  pipes  burst  the  day  of  settlement, 
or  your  furnace  fails  the  first  cold 
night,  the  plan  foots  the  bill  for  repairs. 

HOW  THEY  WORK 

Most  programs  protect  the  seller  for 
six  months  before  the  sale  and  the  buy- 
er for  a  year.  Major  home  systems  are 
included — heating,  plumbing,  electri- 
cal, and  built-in  mechanical  equip- 
ment— but  structural  defects  are  not. 
Many  plans  cover  major  appliances. 

Under  most  plans,  you  pay  a 
$25-$100  deductible  for  each  repair. 

HOW  TO  GET  ONE 

You  can  obtain  a  plan  for  about  $300 
through  many  real  estate  firms.  The 
seller  usually  pays  the  bill,  because  cov- 
erage makes  the  property  more  salable. 
No  money  is  due  unless  the  home  sells. 

Your  real  estate  firm  usually  offers  a 
product  supplied  by  an  insurance  or 
warranty  company.  Find  out  who  backs 
the  pledge  to  pay  for  repairs.  Be  sure 
the  organization  is  financially  sound 
and  has  a  record  of  timely  payments.  rW 
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Ifou  know  where  the 
finest  fresh  pineapple  comes  from. 


Now  see  how  far  it  can  go. 


1 1 < i  w  < i  ■  i < 1 1 1  fresh  pineapple  is  more  than  delicious. 
It's  Burprisingl)  easy  to  prepare. 

\\  ith  little  effort, you  can  add  ii*  refreshing  taste  to 
salads,  entrees,  desserts,  and  drinks. 


It  blends  well  with  a  variety  of  cooking  styles,  too. 

\\  hen  you  want  fresh  pineapple  that's  ripe  and  ready 
to  serve  all  year-round,  look  for  the  label  that  says  Hawaii. 
And  wateh  your  dishes  go  over  in  a  big  way. 


"""or 


Pineapple  Rrow 


6  mg  "tar."  0.5  mg  nicotine  av.  per  cigarette  by  FTC  method 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


"You  know,  I've  never  seen 
Arnold  smile  before." 


"He  got  the  last 
bite  of  Cremerie." 


Who  could  resist  smiling  about  new  Cremerie 
triple  creme  appetizer  cheese? 

New  Cremerie  triple  creme  cream  cheese  from 
Philadelphia  Brand.  Rich.  Creamy.  Tempting. 
Choose  from  French 
Onion.  Herb  and 
Garlic.  Garden  Vege- 
table. And  Garden  i/T>rvirmr 
Herb.  Serve  Cremerie  I  I  UvLMhlvlk 
soon  and  watch  it  .  —.  , 
disappear. 


New  Cremerie  triple  creme  appetizer  cheese 

from  Philadelphia  Brand. 

Now  disappearing  at  the  finest  occasions. 

Available  in  limited  areas,  t)  1987  Kratt,  Inc 


BUILDING 


FIRE  PROTECTION 

WHEN  MINUTES  COUNT 

Increase  your  escape  time  with  this 

lineup  of  fire-retardant  products 

for  your  home. 

USE  FIRE-RETARDANT  TREATED  WOOD 

Available  since  World  War  II,  fire-retardant  treated  wood 
can  be  used  in  virtually  all  building  situations. 

•  Here's  how  it  works:  Chemicals  in  the  wood  produce  a 
surface  char  when  the  wood  comes  in  contact  with  fire.  This 
insulating  char  prevents  combustion  and  protects  the  wood's 
strength. 

When  shopping  for  treated  wood,  look  for  a  flame  spread 
rating  of  25  or  below,  or  the  designation  "FR-S"  (which  signi- 
fies low  flame  spread  and  low  smoke-development  qualities). 

•  Cost:  Expect  to  pay  at  least  50  to  100  percent  more  than 
you  would  for  nontreated  lumber.  Caution:  Less  expensive 
treated  wood — usually  not  kiln  dried — can  warp. 

•  Availability:  Few  lumberyards  stock  fire-retardant  treat- 
ed wood,  but  most  can  order  it  in  a  variety  of  grades. 

BRUSH  ON  FIRE-RETARDANT  PAINTS 

With  just  a  few  strokes  of  the  brush,  you  can  achieve 
effective  fire  protection  with  fire-retardant  paints. 

•  Here's  how  they  work:  Intumescent  paints  swell  when 
heated,  producing  a  barrier  between  a  combustible  surface 
and  the  approaching  flames. 

•  Cost:  Twenty  dollars  to  $40  per  gallon  is  typical.  Because 
several  coats  often  are  required,  a  gallon  will  cover  about  100 
to  150  square  feet. 

•  Availability:  Most  paint  stores  either  carry  or  can  order 
fire-retardant  paints. 

BUY  FIRE-RETARDANT  FABRICS,  LIQUIDS 

Draperies  and  furniture  are  among  your  home's  most  pro- 
lific fire  spreaders.  Apply  spray-on  chemicals,  or  choose 
flame-resistant  fabrics  to  guard  against  quick-burning  fires. 

•  Here's  how  they  work:  In  general,  fire-retardant  fabrics 
are  either  treated  with  chemicals  or  consist  of  inherently 
flame-resistant  materials.  Chemicals  in  fire-retardant  liq- 
uids reduce  the  combustibility  of  the  surface  to  which  they 
are  applied. 

•  Cost:  Fire-retardant  liquids  usually  cost  $20  per  gallon  or 
more.  Inherently  fire-retardant  fabric  costs  about  30  to  40 
percent  more  than  similar-looking  combustible  fabric. 

•  Availability:  Check  the  Yellow  Pages  listing  "Fire  Protec- 
tion Equipment  &  Supplies"  to  locate  fire-retardant  liquids. 
Be  sure  to  check  for  the  endorsement  of  an  independent 
testing  lab  or  state  fire  code  before  purchasing  such  liquids. 
Fire-retardant  fabrics  are  widely  available  in  both  furnish- 
ings and  drapery  stores. 

For  a  booklet  that  can  help  you  locate  tested  and  approved 
fire-retardant  chemicals,  applicators,  and  fabrics,  send  $5  to 
the  California  State  Fire  Marshal,  7171  Bowling  Dr.,  Suite 
600,  Sacramento,  CA  95823.  rl 
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To  get  low 
calories  for  here, 


1 


Calciuni 
for  here, 


HP 

I  + 

■ 


And 

no  cholesterol 

for  here. 


Source 


A  great-tasting  choice  is  here* 


Just  one  serving  of  SOURCE  Spread 
gives  your  family  all  these  healthful  points. 
No  cholesterol.  Lower  in  calories  than 
margarine.  And  15%  of  the  Recommended 


Daily  Allowance  (RDA)  of  calcium  in 
each  serving.  SOURCE  Spread— a  smooth, 
buttery  taste  that's  a  smart  part  of  your 
family's  diet. 


Available  in  most  areas. 


KRAFT 


1987  Kraft,  Inc 


STRAIGHTEN 


AMERICA. 


Bt'  10  minutes  is  all  it  takes  to 
straighten  up  your  sagging  fence 
posts  to  like  new  condition  with 
Fencemender.® 

It  works  in  existing  concrete  post 
foundations,  and  is  a  permanent 
repair,  not  just  a  quick-fix  for  your 
problem  fence. 

Buy  Fencemender®  today  at  parti- 
cipating Ace  Hardware  stores,  and 
Straighten  Up,  America! 


FOOD 


ROAST  BEEF 
CURTAIN  CALLS 


Take  a  bow  and  bask  in  rave  re- 
views when  you  transform  left- 
over cooked  beef  into  a  special 
meal  that  your  family  will  look  for- 
ward to.  Both  of  these  quick-and- 
easy  main-dish  recipes  start  with 
cooked  beef. 

PAPRIKASH  STEW 

1  cup  frozen  peas 
V2  cup  chopped  onion 
1/2  cup  chopped  celery 

1  clove  garlic,  minced 

1  cup  beef  broth 

2  tablespoons  paprika 

2  tablespoons  all-purpose 
flour 

1  8-ounce  carton  dairy  sour 
cream 

2  cups  cubed  cooked  beef 
1  4 Vi -ounce  can  (6) 

refrigerated  biscuits, 
cut  into  quarters 


In  a  medium  saucepan  cook  peas,  on- 
ion, celery,  and  garlic,  covered,  in  broth 
for  5  minutes.  Stir  in  paprika,  V4  tea- 
spoon salt,  and  a  dash  pepper.  Stir  flour 
into  sour  cream.  Stir  into  broth  mix- 
ture. Cook  and  stir  till  bubbly.  Stir  in 
beef.  Turn  beef  mixture  into  an  8x1  Vi- 
inch-round  baking  dish.  Top  with  bis- 
cuit quarters.  Bake  in  a  400°  oven  for 
12  to  13  minutes  or  till  biscuits  are  gold- 
en. Makes  4  servings. 

Nutrition  information  per  serving: 
280  caL,  26  g  pro,  16  g  carbo,  10  g  fat, 
70  mg  choL,  470  mg  sodium.  U.S.  RDA: 
51%  vit  A,  70%  vit  C,  11%  thiamine, 
16%  riboflavin,  27%  niacin,  22%  iron, 
28%  phosphorus. 


BAVARIAN  STIR-FRY 

1  12-ounce  can  beer 

2  tablespoons  cornstarch 
2  teaspoons  brown  sugar 

1 1/2  teaspoons  instant  beef  bouillon 

granules 
%  teaspoon  dried  thyme,  crushed 
4  slices  bacon,  cut  into  1 2-inch 

pieces 
1  clove  garlic,  minced 

1  10-ounce  package  frozen 
brussels  sprouts,  thawed  and  cut 
in  half 

2  cups  thinly  sliced  cooked  beef 
cut  into  bite-size  strips 

1  medium  carrot,  shredded 
Hot  cooked  noodles  or  spaetzle 

2  tablespoons  snipped  parsley 
Combine    beer,    cornstarch,    brown 

sugar,  bouillon  granules,  thyme,  and  Va 
teaspoon  pepper.  Set  aside. 

In  a  large  skillet  cook  bacon  over  me- 
dium heat  till  crisp.  Remove  bacon; 
drain  on  paper  towels.  Set  aside.  Re- 
serve 1  tablespoon  drippings  in  skillet; 
discard  remaining  drippings.  Stir-fry 
garlic  in  drippings  over  high  heat  15 
seconds.  Add  brussels  sprouts;  stir-fry  2 
minutes.  Remove  vegetable  mixture. 

Stir  beer  mixture;  add  to  skillet. 
Cook  and  stir  till  bubbly.  Stir  in  vegeta- 
ble mixture,  beef,  and  carrot.  Cover  and 
cook  about  3  minutes  or  till  hot.  Serve 
over  noodles.  Sprinkle  with  crumbled 
bacon  and  parsley.  Makes  4  servings. 

Nutrition  information  per  serving: 
281  caL,  26  g  pro,  16  g  carbo.,  10  g  fat, 
70  mg  choL,  474  mg  sodium.  U.S.  RDA: 
51%  vit  A,  70%  vit  C,  27%  niacin, 
22%  iron,  28%  phosphorus,  ffl) 
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EXTOL  INTERNATIONAL  INC   NEWARK  CALIFORNIA  (415)794-7911 


S      MPLY       BEAUTIFUL 


Now,  the  ultimate  bathroom  sealant 

system,  uniquely  packaged  to 

perform  at  your  touch.  Remarkably 

convenient.  Incredibly  easy.  Simply 

elegant,  enduring  results. 

For  that  special  touch . .  .only 

One  Touch"  For  the  store  nearest 

you,  call  The  GE  Answer  Center ' 

service,  toll  free,  at  800.626.2000. 

SILICONE  II 
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BEAUTIFULLY     SIMPLE 


fie 
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H ROOM  TLB 


'Mj  and  "  RegislereO  Trademarks  of  General 
^*    Electric  Company 
'"  Trademark  of  General  Electric  Company 


First  you'll  notice  the 
beauty  of  the  wood.  You'll 
want  to  touch  it  . . .  and 
you  will.  Rich,  satiny 
smooth.  You'll  run  your 
hand  over  a  second  cab- 
inet with  the  same  result. 
You're  experiencing  the  Wood-Mode  difference 
...  a  difference  you  can  feel. 
Providing  you  this  quality  difference  requires 
a  great  deal  more  time;  a  lot  of  individual  care 
and  attention  to  detail.  But,  because  we  take  the 
time  and  the  care,  our  hand-rubbed  finishes— 
which  include  oil  rubbing,  steel  wool  polishing 
and  sheepskin  buffing— have  set  a  standard  for 
the  world. 
In  fact,  Wood-Mode's  multi-step  finishing  process 


of  hand-applied  wiping 
stains,  sealers,  catalyzed 
varnishes,  oven  baking 
and  hand-rubbing  result 
in  a  cabinetry  finish  un- 
surpassed in  beauty,  du- 
rability and  toughness.  It 
won't  chip,  peel  or  waterspot. 
This  and  other  quality  Wood-Mode  features 
are  detailed  in  our  new  full  color  catalogues 
available  at  your  nearest  Wood-Mode 
showroom.  Or,  send  $5.00  to  Wood-Mode 
Cabinetry,  Department  MN,  Kreamer,  PA  17833. 


Fine  Custom  Cabinetry 


Albany 

House  of  Kitchens 
1325  Solano  Ave. 
Albany,  CA  94706 
415-525-9576 

I-afayette 

Plus  Kitchens 
250  Lafayette  Circle 
Lafayette,  CA  94549 
415-283-5005 


Los  Gatos 

Pacific  Kitchens 
7  N.  Santa  Cruz  Ave. 
Los  Gatos,  CA  95030 
408-395-1944 

Millbrae 

Kitchens,  Baths  &  Cabinets 
1795  El  Camino  Real 
Millbrae,  CA  94030 
415-952-6323 


Oakland 

Federal  Building  Co. 
3630  Park  Blvd. 
Oakland,  CA  94610 
415-482-0300 

San  Francisco 

Floorcraft 

470  Bayshore  Blvd. 
San  Francisco,  CA  94124 
41r.  824  4056 


San  Jose 

Pacific  Kitchens 
1110  Meridian  Ave 
San  Jose,  CA  95125 
408-723-7073 

San  Rafael 

l,amperti  Inc. 


1241  Anderson  Dr. 
San  Rafael,  CA  94901 
415-454-1623 


Sonoma 

Design  Cabinet  Showroom 
800  W  Napa  St. 
Sonoma,  CA  95476 
707-938-5087 

Sunnyvale 

International  Kitchen  Exchange 
1175  A  East  Homestead  Rd. 

Sunnyvale,  i'A  94087 
408-296-3056 
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Six  months  ago  Bill  Byrnes  had  a  stroke. 
Today,  his  life's  back  up  to  par. 


'ill  Byrnes'  stroke  left 
him  unable  to  walk, 
to  talk,  or  to  remember. . .  even 
his  own  name.  D  After  his  dis- 
charge from  the  hospital,  Bill 
entered  a  CareWest  Nursing 
Center  and  began  a  program  of 
physical,  speech  and  occupa- 
tional therapy.  °  Six  weeks 
later  he  walked  out,  back  to 
the  full,  independent  life  he 
had  enjoyed  before  his  stroke. 
a  At  CareWest,  we  offer 


modern  facilities,  a  fully 
trained  and  licensed  staff,  and 
comprehensive  therapy  pro- 
grams, a  Our  goal  is  to  return 
as  many  of  our  residents  as 
possible  back  to  their  families 
and  communities.  °  Reha- 
bilitation services  are  often 
covered  under  Medicare. 
Our  staff  will  gladly  assist  you 
in  determining  eligibility,  or 
call  for  your  free  copy  of 
Medicare  Explained. 


^  lareWest 

'  Nursing  Centers 

Our  name  is  our  promise. 
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Going  beyond  the  humdrum  of  some 

and  the  gimmickry  of  others, 

there  has  emerged  a  style  leader 

in  the  world  of  fixtures  and  faucets 

for  the  kitchen  and  bath. 

the  name  is 

ELJER 


^  The  Plumbery 

LDLiULLlGlNLi 

V      Showroom  of  Both,  Kitchen 

J.G.  MacPhee  Co. 

LLLLLL 

and  Cntry  Systems 

439  Dubois  Street 

Kitchen,  Bath  &  TiIb  Showroom 

11825  Dublin  Blvd. 

San  Rafael,  California  94901 

10  Hamilton  Drive 

Dublin,  California  94568 

(415)454-1174 

Novato,  California  94947 

921-9710 

(415)829-1234 

(800)  MAC-PHEE 

(415)  883-8861 

SF/H  4 

SHOPPING 


BUYING  GUIDE 


Most  of  the  products  shown  editorial- 
ly in  Better  Homes  and  Gardens®  can  be 
obtained  in  leading  local  stores.  For 
more  informa- 
tion, write  the 
manufacturers 
listed.  Some  pri- 
vately owned  or 
custom-made 
items  are  omitted 
from  the  product 
listing. 


Page  120  (top):  Painting — Martha  Keating  Luna, 
3038  Vallejo,  Denver,  CO  8021 1 
Page  122  (top):  Slipcover  fabric — S.  Harris  and 
Co.  Inc..  991  Francisco  St.,  Torrance,  CA  90509. 
Table  cover,  pillow  fabric— S.M.  Hexter  Co.,  2800 
Superior  Ave.,  Cleveland,  OH  44114.  Lamp — Kreiss 
Collection,  445  N.  Figuero,  Wilmington,  CA  90744. 
Page  124:  Lamp — Flute,  1500  S.  Western  Avenue, 


START-TO-FINISH 
ROOM  ADDITION 

Page  43  (middle):  Oak 
table    and    chairs   — 

Workbench,  470  Park 
Ave..  S.  New  York,  NY 
10016.  Celling  fan  — 
Casablanca  Fan  Com- 
pany, 450  N  Baldwin 
Park  Boulevard,  City  of 
Industry,  CA  91746. 
Wicker  furniture  — 
Pier  1  Imports,  301 
Commerce,  Suite  600, 
Fort  Worth,  TX  76102. 
Page  44:  Deck  and 
planter  box  lumber 
"Jarrah  Wood"  —  Tim- 
ber Holdings  Limited, 
5205  N.  Ironwood,  Mil- 
waukee, Wl  53217. 
Outdoor  furniture  — 
Timber  Holdings  Limit- 
ed (address  above). 
Outdoor  umbrella  — 
Fimkel  Outdoor  Prod- 
ucts, 141  Lamza  Ave- 
nue, Garfield,  NY 
07026.  Windows,  patio 
door  — Pella  Windows, 
The  Rolscreen  Compa- 
ny, 100  Main  Street, 
Pella,  IA  50219. 
Page  46:  Tile  flooring 
—  American  Olean  Tile 
Company,  2031  Can- 
non Avenue,  Lansdale, 
PA  19446. 


CREAMERY  BUTTER 

WHOLE  GRAIN  FIDUR 

FARM  FRESH  EGGS 

IMPORTED  SPICES 

WHIPPING  CREAM. 


WHY  STOP  NOW? 


SUN-MAID*  AMERICA'S  FAVORITE  RAISIN 


EASY  FURNITURE 
FIX-UPS 

Page  48:  Fabric  Gear, 
Inc.,  "Rambling  Rose" 

—  Cohama-Riverdale  Decorative  Fabrics,  200  Madi- 
son Ave.,  New  York,  NY  10016.  Wallpaper— Imperi- 
al Wallcoverings  for  Gear,  Inc.,  23645  Mercantile 
Rd.,  Cleveland,  OH  44122. 

FINISHING  TOUCHES: 

DECORATING  WITH  FAVORITE  ACCESSORIES 

Page  119:  Cupboard,  chair— The  Sun  Shop,  211 
Gypsie  Ln.,  Westchester,  PA  19380. 

BETTER  HOMES  AND  GARDENS,  APRIL  1987 


Chicago,  IL  60608. 

Page  125:  Sofa,  chair  fabric— Laura  Ashley,  Dept. 
428H,  70  Marcus  Drive,  Melville,  NJ  11747.  Chair, 
ottoman,  coffee  table — Pier  I  Imports,  301  Com- 
merce, Suite  600,  Fort  Worth,  TX  76102. 
Page  126:  Beaded  sneakers  —  M.J.  Berries/ 
Boston,  443  Burbank  St.,  Boston,  MA  02118. 
Page  127:  Chair  fabric  "Minuet"— Brunschwig  & 
Fils,  410  E.  62nd  St.,  New  York,  NY  10021. 


HOME  BUYING  STRATEGIES: 

THREE  CREATIVE  MOVES  IN  TODAY'S 

HOUSING  MARKET 

Page  134  (top  left):  Sofas,  tables — Atelier  Interna- 
tional, Ltd.,  International  Design  Center,  Center  2, 
30-20  Thomson  Ave.,  Long  Island,  NY  11101.  Car- 
pet— Philadelphia  Carpet  Company,  P.O.  Box  429, 
Cartersville,  GA  30120.  (Bottom  left):  Chairs  —  In- 
ternational Contract 
Furnishings,  Incorporat- 
ed, 305  E.  63rd  St.,  New 
York,  NY  10021. 
Page  135  (top):  Floor- 
ing —  Pirelli  Rubber 
Flooring,  340  Kaplan 
Dr.,  Box  507,  Fairfield, 
NJ  07006.  Microwave 
oven  "Little  Mo"  — 
Sanyo  Corporation,  200 
Riser  Road,  Little  Ferry, 
NJ  07643.  Range  — 
Tappan  Appliance 

Company,  Tappan 

Park,  Mansfield,  OH 
44901.  Dishwasher  — 
General  Electric,  Appli- 
ance Park,  Louisville, 
KY  40225.   Wallpaper 

—  Marimekko,  7  W. 
56th  Street,  New  York, 
NY  10022.  (Bottom 
right):  Dining  chairs  — 
Artemide,  Incorporated, 
1980  New  Highway, 
Farmingdale,  NY 
11 735.  Chaise —Atelier 
(address  above). 
Page  136  (center  left): 
Table  setting  —  Eg- 
bert's, 2231  First  Ave- 
nue, Seattle,  WA 
98121.  Laminate  cabi- 
nets —  Assembly  Kit, 
Custom  Kitchens,  2233 
15th  Street,  W,  Seattle, 
WA  98111.  Laminate 
counters  —  Nevamar, 
101  NW.  58th  Street, 
Seattle,  WA  97220. 
Range  —  Jenn-Air  Cor- 
poration, 3035  Shade- 
land  Drive,  Indianapolis, 
IN  46226.  Dishwasher 

—  Whirlpool  Corpora- 
tion, M63  North,  Benton 
Harbor,  Ml  49022.  (Bot- 
tom left):  Rocker  — 
Sitka,  113  First  Street, 
S,  Seattle,  WA  98121. 
Couches — Dania  Inter- 
national Furnishings, 
6416  Roosevelt  Way, 
NE,  Seattle,  WA  98105. 
Oriental  rug  —  Sarsi- 

sians,     693     East     Speer     Boulevard,     Denver, 
CO  80203. 

FAST  FAMILY  FAVORITES: 
NO-CHOP  STIR-FRYS- 
FIX  ONE  TONIGHT! 

Pages  138-139:  Plates  "Bauhaus"— Trend-Pacific 
Inc.,  507  Towne  Ave.,  Los  Angeles,  CA  90013. 

continued 
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REAL  GRAHAM  CRACKERS  AND  HONEY 
BAKED  INTO  EVERY  BITE! 

New  Honey  Graham  Chex  is  so  crunchy  and 
crispy,  mouth-watering  and  light,  you've 
never  tasted  a  delicious  breakfast  cereal  like 
it!  Our  tasty  secret?  The  real  graham  crackers 
and  honey  found  in  each  and  every  delightful 
bite.  The  whole  family  will  love  it! 

Ralston  Purina  Company,  1987. 


< 


SHOPPING 


-x>ntinued 

MICROWAVE!  HOME-STYLE  COOKING: 

NOW  FASTER,  EASIER 

Page  140  (bottom  left):  Baking  dish  Pyrex— Cor- 
ning Glass  Works.  Corning,  NY  14830.  (Top  right): 
Plate  Spectrum  "Country  Fair"— The  Pfaltzgraff 
Company.  P.O.  Box  1069.  York.  PA  17401  (Bottom 
right):  Baking  dish  Pyrex— Coming  Glass  Works 
(address  above). 

Page  141  (top  left):  Plate  "Disco"— Block  China 
Corporat.on.  11  E.  26th  St..  New  York,  NY  10010. 
(Top    right):    Plate— Waechtersbach 
USA,  Incorporated,  8300  NE.  Under- 
ground Drive.  Kansas  City,  MO  64161.  y 
KnHe,  fork  "First  Colony"  —  Oneida  Sil- 
versmiths. Consumer  Service  Dept.,  Oneida, 
NY  13421    (Bottom  right):  Bowl  Pyrex— Cor- 
ning Glass  Works  (address  above). 
Page  142  (top  left):  Plate— Waechtersbach  USA, 
Incorporated  (address  above)  (Bottom  left):  Bowl 
"Ultra  21"— Tupperware  World  Headquarters,  P.O. 
Box  2353.  Orlando,  FL  32802.  Cup  Pyrex— Coming 
Glass  Works  (address  above)   (Top  right):  Plate 
"Bistro"— Dansk  International  Designs,  Incorporat- 
ed, Radio  Circle  Rd.,  Mt.  Kisco,  NY  10549.  (Bottom 
right):  Plate,  cup  Pyrex— Coming  Glass  Works  (ad- 
dress above). 

Page  143  (top  left):  Plate  Seltmann  "Rainbow 
Green"  —  Wittur,  1024  Emmerson,  Evanston,  IL 
60204.  Spoon  "First  Colony"— Oneida  Silversmiths, 
(address  above).  (Bottom  left):  Bowl— Rubbermaid 
Incorporated,  Rte.  585,  Wooster,  OH  44691  Strain- 
er—Tupperware  World  Headquarters  (address 
above).  (Top  right):  Plate— Waechtersbach  USA, 
Incorporated  (address  above).  (Bottom  right): 
Plate,  cups  Pyrex— Coming  Glass  Works  (address 
above). 

Page  144  (top  left):  Plate  "Adobe"— Anchor  Hock- 
ing Glass  Corporation,  Fifth  &  Pierce  Sts.,  Lancaster, 
OH  43130.  Fork  "Act  II"— Oneida  Silversmiths  (ad- 
dress above).  (Top  right):  Dish— Bolton  &  Hay, 
2701  Delaware,  Des  Moines,  IA  50317.  (Bottom 
right):  Bowl  "Kitchen  Classics"— Anchor  Hocking 
Glass  Corporation  (address  above). 
Page  145  (top  left):  Plate— Bee  House  Co.,  Ltd., 
209  Post  St.,  San  Francisco,  CA  94108.  Cup— 
Waechtersbach  USA,  Inc.  (address  above).  (Bot- 
tom  left):  Bowl,  baking  dish  Pyrex— Corning  Glass 
Works  (address  above).  Cup— Rubbermaid  Inc.  (ad- 
i  dress  above).  {Top  right):  Plate  —  Hartstone,  299 
E.  Ridgedale  Ave.,  P.O.  Box  400,  East  Hanover,  NJ 
07936.  (Bottom  right):  Bowl  "Ultra  21"— Tupper- 
ware World  Headquarters  (address  above).  Spoon 
— Ekco  Housewares,  Inc.,  9234  W.  Belmont  Ave., 
Franklin  Park,  IL  61031.  Bowl— Anchor  Hocking 
Glass  Corporation  (address  above). 
Page  146  (left):  Plates  "Enchantment"— Denby 
Ltd.,  Incorporated,  41  Madison  Ave.,  New  York,  NY 
10010.  Champagne  glasses  "Tulip  Toast"— Colo- 
ny, 225  Fifth  Ave.,  Rm.  1000,  New  York,  NY  10010. 
(Top  right):  Plate  Pyrex— Corning  Glass  Works  (ad- 
dress above).  (Middle  right):  Large  plate  "Parfait" 
—  Nikko  Ceramics,  Incorporated,  165  Chubb  Ave., 
Lyndhurst,  NJ  07071. 


PRIZE  TESTED  RECIPES 

Page  171  (left):  Plate,  cup,  saucer  "Monaco"— 
Sodahl  America,  Inc.,  600  Cleveland  St.,  Suite  990, 
Clearwater,  FL  33515.  Napkin— Crate  &  Barrel,  850 
N.  Michigan  Ave.,  Chicago,  IL  6061 1 .  (Right):  Cups 
—Imperial  Glass  Corp.,  29th  St.,  Bellaire,  OH  43906. 
Page  172  (left):  Cup  "Villager"— -J.G.  Durand  Inter- 
national, 225  Fifth  Ave.,  New  York,  NY  10010.  ES 


FOOD 


MICROWAVE  TURNTABLES 

HOW  THEY  AFFECT  YOUR  COOKING 


•  Do  use  a  microwave  oven  turn- 
table as  a  direct  substitute  for  rotat- 
ing the  dish  as  specified  in  a  recipe. 

•  Don't  expect  a  turntable  to  elimi- 
nate stirring,  rearranging,  or  turn- 
ing over  ingredients.  It  does  cut  down 
on  the  need  for  these  actions.  Howev- 
er, when  you  are  using  a  micro- 
wave turntable,  our  advice  is  to 


rearrange,  stir,  or  turn  over  foods  as 
the  recipe  method  suggests. 
•  Do  expect  a  turntable  to  limit  the 
size  and  shape  of  dishes  you  can  use. 
Some  large,  rectangular  dishes  just 
won't  fit  and  rotate  on  a  turntable. 
Square  and  round  dishes,  and  up  to  a 
10x6-inch  dish,  fit  on  turntables  in 
most  standard  ovens.  M 
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CARS 


HOW  TO  TEST  DRIVE  A  NEW  CAR 

WHAT  TO  CHECK  ON  THE  ROAD  AND  IN  THE  LOT 

By  Mike  Knepper 


There's  more  to  testing  ^>. 
a  new  car  than  taking  /-$/ 
a  quick  spin  while  M/l^ 

you  fiddle  with  the  l// 


radio  dials. 


BASIC  TEST-DRIVE  RULES 

1.  TAKE  THE  DRIVE  in  daylight.  It's 
tough  enough  to  familiarize  yourself 
with  a  new  driving  environment;  dark- 
ness only  makes  matters  more  difficult. 

2.  TEST  more  than  one  car.  For  com- 
parison, keep  notes  about  all  the  check- 
points listed  in  this  article. 

3.  DRIVE  for  at  least  30  minutes  in 
traffic  and  road  conditions  like  the  ones 
that  you  regularly  encounter. 


Be  scrupulously  objective. 

4.  LEAVE  the  salesperson  behind.  If 
that  isn't  possible,  insist  that  you  not  be 
distracted  from  your  test.  ("Thank  you 
for  your  help,  but  I  really  need  to  con- 
centrate on  my  driving  and  would  ap- 
preciate your  cooperation.") 

5.  BE  METHODICAL.  Force  yourself 
to  be  objective  even  though  buying  a 
car  is  an  affair  of  the  heart. 


ON  THE  ROAD 

In  addition  to  just 
driving  around: 
•  TEST  THE  CAR'S 
ACCELERATION  by 

making  an  on-ramp 
merge  with  highway 
traffic.  It  shouldn't  be  a  struggle  to 
get  the  car  up  to  speed. 
•  DON'T  SIMULATE  A  PANIC  STOP 
to  check  the  performance  of  the  brakes. 
That's  dangerous.  But  do  apply  them 
firmly  at  a  stop  sign  or  two.  Be  aware  of 
any  tendency  to  pull  or  to  lock  a  wheel. 
If  you  experience  either,  ask  to  drive 
another  version  of  the  same  model. 
Move  on  to  your  next  test  car  if  the 
problem  persists. 


Rent 


©  1987  Hertz  Corporation 


•  ALL  THE  GEARS  in  a  manual  trans- 
mission should  be  easy  to  reach  from 
any  driving  position.  The  transmission 
should  shift  smoothly  and  slip  precisely 
into  each  gear.  Pay  special  attention  to 
reverse.  If  it's  difficult  to  engage,  think 
twice  about  living  with  it  for  years. 

•  AN  AUTOMATIC  TRANSMISSION 
should  also  shift  smoothly  and  precise- 
ly, with  no  undue  hesitations.  Test  it 
through  the  gears  with  normal  around- 
town  throttle  applications,  and  a  time 
or  two — when  traffic  allows — at  full 
throttle  up  to  the  legal  speed  limit. 

•  POWER-ASSISTED  STEERING 
should  not  be  so  light  that  there's  no 
road  "feel."  Test  unassisted  steering  in 
low-speed  traffic.  Try  out  parallel  park- 
ing to  see  how  much  effort  is  required. 

COMFORT  AND 
CONVENIENCE 

As  much  as  road  performance  counts, 
comfort  and  convenience  are  important, 
too.  These  points  will  help  determine 
how  you  and  other  family  members  will 
feel  physically  in  the  car. 


Test  several 
cars,  and  write 
down  details  about 
comfort  and 
convenience  as 
well  as  on-the- 
road  performance. 


•  FIRST  CHECK  FOR  HEADROOM. 

Is  it  sufficient  for  the  tallest  member  of 
the  family,  or  the  one  who  will  soon  be 
tallest?  If  you  plan  to  order  a  sunroof 
but  there  isn't  one  in  the  car,  keep  in 
mind  that  a  sunroof  dramatically  re- 
duces headroom  on  some  models. 

•  WHAT  ABOUT  LEGROOM?  Is  there 
plenty  of  clearance  under  the  steering 
wheel  for  the  biggest  driver?  With  the 
driver's  seat  in  the  most  common  posi- 
tion, will  rear  legroom  be  comfortable 
for  your  regular  passengers? 

•  IS  THERE  ENOUGH  SEAT  TRAVEL, 
forward  and  back,  to  accommodate  all 
family  drivers?  And  are  the  seats  com- 
fortable? Squishy  soft  is  nice  to  begin 


with,  but  not  good  for  long  trips.  Look 
for  good  under-thigh,  lumbar,  and  side- 
to-side  support.  If  a  proper  driving  posi- 
tion is  difficult  to  obtain,  a  tilt  steering 
wheel  and/or  a  multiadjustable  seat 
may  be  the  answer. 

•  VISIBILITY  IS  CRITICAL.  Are  there 
any  blind  spots  caused  by  roof  pillars  or 
other  car  body  work?  Keep  in  mind  the 
height  of  different  drivers. 

•IS  THE  TRUNK  LARGE  ENOUGH 
for  your  family's  needs?  Note  the  lift- 
over  height — that's  the  distance  be- 
tween the  bumper  and  the  lower  edge 
of  the  trunk — which  can  be  a  problem 
for  shorter  people  when  they're  loading 
heavy  items. 

•  ARE  THE  INSTRUMENT  PANEL 
warning  lights  and  dials  easy  to  see 
from  each  driver's  driving  position? 
Are  they  readily  understandable? 

•  ALL  THE  ESSENTIAL  CONTROLS 
should  be  easy  to  reach  and  operate. 
They're  not  likely  to  be  where  they  are 
on  your  current  car  and  may  at  first 
feel  awkward.  Work  all  of  them  several 
times  as  you  drive.  M 


Buy 


Why. 

•  Why  take  chances  on  any 
other  used  car,  when  you  can 
buy  a  fully  reconditioned, 
reliable  Hertz? 

•  Why  take  risks,  when  Hertz 
gives  you  a  free  12  month/ 
12,000  mile  Limited  PowerTrain 
Warranty? 

•  Why  worry,  when  Hertz  will 
let  you  inspect  each  car's 
comprehensive  service  record? 

•  Why  haggle,  when  Hertz  gives 
you  a  low,  fixed  price? 

•  Why  take  our  word  for  it,  when 
your  mechanic  can  fully  inspect 

your  Hertz  before  you  buy  it? 

For  the  Car  Sales  location 
nearest  you,  call 
1-800-848-3424. 


Why  take  chances 

whenyou 
can  buy  a  Hertz? 


creen  Test. 


The  Electronic  Car  has  arrived. 
Microprocessors  control  your 
engine  functions.  Your  heating 
and  air  conditioning.  Your 
radio.  In  some  cases,  even 
your  suspension  system  and 
brakes. 

Mr.  Goodwrench  has  the 
equipment  to  take  care  of 


these  electronic  marvels. 

The  latest  test  equipment. 
Because  it  takes  a  computer 
to  know  one.  And  the  latest 
training.  So  he  knows  what  to 
look  for,  before  he  starts 
looking. 

Put  Mr.  Goodwrench  to  the 
test.  He's  got  what  it  tak< 


take  care  of  you— and  your 
electronic  car. 

No  one  knows  your  GM  ca 
better  than  Mr.  Goodwrench. 
No  one.  Mr.  Good  wrench's  fi 
line  of  genuine  GM  parts 
includes  GM  Goodwrench 

il  Motor  Oil' 


GM  QUALITY 
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GENUINE  GM  PARTS 
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DESTINATION  U.S.A. 


FAMILY  ADVENTURE 

VACATIONS 

OVER  RIVERS,  MOUNTAINS,  OCEANS,  AND  PLAINS 


We  show  you  10  ways  the  whole  family 
can  discover  the  great  outdoors,  together. 


Families  take  home  lifelong  memories  of  rafting  Wyoming's  Sho- 
shone river— one  of  many  safe  and  inexpensive  adventures. 


1.  RAFTING 

Like  a  roller  coaster 
ride,  white-water  rafting 
gives  you  a  front-seat  taste 
of  adventure. 

Your  raft  bucks  like  a 
spooked  horse,  as  waves 
break  over  its  gunwales. 
Journeying  down  a  white- 
water  river  is  an  adventure 
you'll  never  forget. 

Professional  guides  (affec- 


tionately called  river  rats) 
oversee  such  prevoyage  de- 
tails as  buying  food  and  se- 
curing camping  gear.  Once 
you're  on  the  river,  a  guide 
aboard  each  raft  acts  as  cap- 
tain, steering  the  craft  safely 
through  the  rapids. 

Multiday  rafting  expedi- 
tions take  place  on  many 
eastern  and  western  rivers, 
including  the  Colorado,  the 
continued 


ADVENTURE  VACATIONS 

What  it  costs  a  family  for  a  week  in  the  wilds. 

HORSE  pLA^r 

PACKING 
$2,520°° 


SAILING 
$1,500°° 


WAGON 

TRAIN 

$1,988°° 


$2,800°' 


CANOEING       CHARTERING 
$100°°  $700°° 


HIKING 
$808°° 


OUTDOOR 
LEARNING 
$1,200°° 


HOUSE- 
BOATING 
$1,275°° 
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FAMILY  ADVENTURE  VACATIONS 


continued 

Salmon,  and  others.  Besides 
offering  white-water  thrills, 
these  rivers  lead  you  into 
some  of  the  most  remote  and 
beautiful  corners  of  our 
land.  On  calm  stretches,  you 
float  past  breathtaking  vis- 
tas. Late  afternoon,  you  pull 
into  shore,  where  guides  pre- 
pare a  hearty  meal. 

Season:  Depends  on  the 
river's  location. 

Minimum  age:  7  or  8. 

Cost:  From  $80  per  person 
each  day. 

More  information: 

•  Outdoor  Adventures,  30 
Golden  Gate  Drive,  San  Ra- 
fael, CA  94901  (415/453- 
8422).  Family  trips  on 
Idaho's  Salmon  river. 

•  The  Western  River 
Guides  Association  has  a 
free  directory  of  outfitters: 
7600  Arapahoe,  Suite  114- 
BHG,  Englewood,  CO 
80112(303/771-0389). 

•  The  east:  the  East- 
ern Professional  River 
Outfitters,     530    S. 
Gay  St.,  Suite  222- 
BHG,     Knoxville, 
TN  37902 
(615/524-1045). 


Leading  a  llama  is  child's  play.  The  docile  animals  subsist  on 
plants  and  readily  heft  loads  that  might  give  a  horse  pause. 


/ 


Contented  llamas  hum  softly. 

2.  LLAMA 
TREKING      i 

As   docile  as   an   old! 
family  dog,  these  South  • 
American  pack  animals 
will  carry  your  gear  up 
high  mountain  trails. 

Morning  finds  you  at  the 
trailhead  in  Colorado's  re- 
mote Mt.  Zirkel  Wilderness, 
strapping    provisions    onto 
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the  backs  of  a  dozen  llamas. 
The  llamas  take  it  all  in 
stride.  They're  used  to  high 
altitudes  and  hard  work. 
With  guides  showing  the 
way,  you  lead 
your  llama 
along  the 
steadily  rising 
trail,  hiking 
past  wild- 

flower     mead- 
ows and 
groves  of  as- 
pen   and    pine. 
The  animals  nuzzle 
your  neck  and  make 
humming  sounds.  Five 
miles  ahead    lies  your 
base  camp,  tucked  in 
valley  beside 


cliffs  of  the  Continental  Di- 
vide tower  above  you.  For 
the  next  four  days — while 
the  llamas  graze  in  a  nearby 
field — you  can  hike,  fish, 
swim,  or  just  savor  the 
mountain  air. 

Season:  Spring  to  fall. 

Minimum  age:  None. 

Cost:  $500  per  person. 

More  information: 

•  The  Home  Ranch  Llama 
Treks,  Box  822B,  Clark,  CO 
80428  (303/879-1780). 

•  Great  Northern  Llama 
Co.,  1795  Middle  Rd.,  Co- 
lumbia Falls,  MT  59912 
(406/755-9044). 

•  Cordillera    Llamas,    Box 

5042,     Bozeman,     MT 
59717 
(406/586- 
iL     6872). 


3.  OUTDOOR 
LEARNING 

Discovering  the  wilder- 
ness with  kids  in  tow 
turns  into  a  grand  adven- 
ture with  these  Sierra 
Club  and  National  Wild- 
life Federation  programs. 
Wilderness  Threshold 
Programs 

Sierra  Club  family  outings 
are  held  at  wilderness  base 
camps  or  in  rustic  mountain 
lodges.  A  veteran  family 
leads  the  group,  teaching 
outdoor  skills  like  cooking, 
wilderness  safety,  and  ecolo- 
gy. Everyone  pitches  in  with 
the  chores. 

Four  family  programs  in 
California  are  on  tap  this 
year,  including  the  Channel 
Islands  (June  21  to  28),  the 
John  Muir  Wilderness  (July 
20  to  26  and  August  1  to  8), 
and  at  Clair  Tappaan  Lodge 
(July  29  to  August  4).  A  fifth 
program  is  in  Maine's  Aca- 
dia National  Park  (July  25 
to  August  1). 
Conservation  Summits 

A  week  at  these  National 
Wildlife  Federation  pro- 
grams is  like  attending  a  col- 
lege devoted  to  the  great 
outdoors.  Courses  on  wildlife 
photography,  plant  identifi- 
cation, conservation  issues, 
and  more  go  on  each  day, 
along  with  day  hikes,  canoe 
trips,  bird-watching  treks, 
and  whale-watching  cruises. 
Kids  join  special  "Ranger 
Rick"  and  "Teen  Adven- 
ture" programs.  Accommo- 
dations vary  from  private 

rooms  in  lodges  to  college 

dorm  rooms. 

Conservation  Summits 
are  planned  for  Estes  Park, 
Colorado   (July   5   to    11), 

Lake  George,   New  York 

August  2  to  8),  and  Bruns- 
wick, Maine  (August  9  to  15). 

Season:  Summer. 

Minimum  age:  None. 

Cost:  The  Sierra  Club's 
continued 
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Celebrate  America 
in  Philadelphia. 


Come  to  Philadelphia 
and  celebrate  the  200th 
anniversary  of  the 
U.S.  Constitution. 

200  years  ago,  a  miracle 
took  place  in  Philadelphia. 
55  delegates  gathered  at 
Independence  Hall  to  forge  the 
document  that  shaped  our 
nation.  Join  us  in  1987  as  we 
commemorate  that  monumen- 
tal event  with  We  the  People 
200.  A  year-long  pageant  of 
special  events.  Fireworks. 
Festivities.  Parades.  Exhibi- 
tions. Famous  guests.  And  all 
the  thrills  of  one  of  America's 
most  exciting  cities. 

A  few  of  the  many  spectac- 
ular events:  All  Roads  Lead  to 
Philadelphia,  May  22-25,  the 
sensational  kick-off  tribute  to 
the  13  original  states.  Freedom 
Festival,  July  3-5,  a  rousing 
salute  to  America's  indepen- 
dence. And  Constitution  Day, 
September  17,  the  largest 
parade  ever  assembled  in 
the  USA. 

Throughout  1987,  Phila- 
delphia will  buzz  with  activity 
every  day  and  night.  Come  cele- 
brate with  us. 

For  a  free  Philadelphia 
Visitors  Guide,  We  the  People 
200  Calendar  of  Events,  and 
Hotel  Package  Brochure,  call: 
1-800-523-2004,  ext.  87. 


PHILADELPHIA 


You've  got  a  friend  in  Pennsylvania 
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Which  way  is  the  wind  blowing?  Novice  sailors  get  a  taste  of  open-water  cruising.  When  they 
graduate,  they  can  charter  (rent)  sailboats  and  plan  their  own  family  sailing  adventure. 


Wilderness  Threshold  Pro- 
gram costs  about  $1,240  for  a 
family  of  four.  A  Conserva- 
tion Summit  for  the  same 
family  costs  about  $1,150. 
More  information: 

•  Sierra  Club,  730  Polk  St., 
San  Francisco,  CA  94109. 

•  National  Wildlife  Federa- 
tion, Conservation  Sum- 
mits, 1412  Sixteenth  St., 
NW,  Washington,  DC  20036 
(703/790-4363). 

4.  SAILING 

Ever  dream  of  sailing  to 
exotic  ports?  Here's  your 
first  step. 

The  wind  surges,  and  your 
sturdy  26-foot  sailboat 
bounds  like  a  porpoise  over 
the  light  bay  chop.  You  take 
the  helm  and  try  to  remem- 
ber what  your  instructor 
taught  you. 

Learning  to  sail  is  a  true 
family  affair.  All  are  encour- 
aged to  do  their  bit,  from 
hoisting  the  main  to  map- 
ping the  day's  course. 

Sailing  schools  take  the 
pains  out  of  learning  this 
challenging  sport.  Most  com- 
bine   hands-on    experience 
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with  classroom  instruction. 
Then,  you  skipper  your  own 
craft  for  a  week  of  open- 
water  cruising.  A  few  days 
out,  and  you'll  surely  know 
the  difference  between  a  jib 
and  a  genoa. 

Season:  Year-round. 

Minimum  age:  None. 

Cost:  From  $1,275  a  week 
for  a  family  of  four,  meals 
and  transportation  extra. 

For  more  information: 
•  Annapolis  Sailing  School, 
Box  3334,  Dept.  BHG, 
Annapolis, 


MD  21403  (800/638-9192). 

•  The  Offshore  Sailing 
School®,  East  Schofield  St., 
Dept.  BHG,  City  Island,  NY 
10464  (800/221-4326,  in 
New  York  call  212/885- 
3200). 

•  J  World  Performance 
Sailing  School,  Box  1500, 
Dept.  BHG,  Newport,  Rl 
02840  (800/343-2255). 

•  SAIL  magazine,  available 
at  most  newsstands  carries 
ads        detailing        sailing 

courses    throughout 
the  world. 


mi  u  lapuiio,  ii  ic 
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5.  SAIL 
CHARTERING 

Rent  a  sailboat  and 
cruise  America's  inland 
ocean,  Lake  Superior. 

Off  Wisconsin's  northern- 
most peninsula,  you  can  sail 
among  the  forest-lined  bays 
of  the  Apostle  Islands  Na- 
tional Lakeshore. 

Families  with  sailing  ex- 
perience can  charter  (rent) 
sailboats  and  explore  this 
1,000-square-mile  preserve. 
(If  you  don't  know  how  to 
sail,  some  local  operators 
will  teach  you,  see  below.) 

Sailing  in  these  waters  is  a 
breeze.    Most    folks    spend 


Weather-worthy  sailboats  can 
cruise  any  ocean  in  the  world. 


their  days  cruising  the  lake- 
shore's  20  forested  islands. 
You  always  can  sail  within 
sight  of  land,  and  sandy-bot- 
tomed anchorages  are  near 
at  hand.  Wide  stretches  of 
open  water  prove  you  don't 
have  to  visit  an  ocean  to  ex- 
perience     the      thrill      of 
"bluewater"  sailing. 
Season:  May  to  October. 
Minimum  age:  None. 
Cost:  Three-day  charters 
of  crafts  sleeping  up  to  four 
(larger  boats  also  available) 
start  at  $250  to  $300. 
More  information: 
•  Sailboats,  Inc.,  250  Mari- 
na Drive,  Dept.  BHG,  Su- 
perior,        Wl         54880 
(800/826-7010,  in  Wiscon- 
sin call  800/472-7133). 
•  Superior   Charters,    Inc., 
Box  719-BHG,  Bayfield,  Wl 
54814  (715/779-5142). 
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because  quality  matters. 
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6  mg"iar."  0.6  mg  nicotine  av.  per  cigarette,  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 
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6.  CANOEING 

Paddle  the  Buffalo 
River  deep  in  the  wilds  of 
northern  Arkansas. 

Days  on  the  Buffalo  River 
pass  like  scenes  from  a 
peaceful  dream.  You  glide 
past  forested  hills  with  hard- 
ly a  sound,  perhaps  even 
spotting  deer  grazing  on  the 
banks.  Sparkling  waterfalls 
lie  an  easy  walk  from  the 
shoreline,  and  great  lime- 
stone cliffs  mark  the  river's 
meandering  148-mile  course. 

No  wonder  the  Buffalo 
ranks  high  among  Ameri- 
ca's many  canoeing  streams. 
Besides  the  ever-changing 
vistas  and  peaceful  scenery, 


Round  a  bend  on  the  Buffalo. 

there's  enough  white  water 
to  put  some  adventure  into 
your  trip  (yet  not  so  much  as 
to  discourage  beginners). 

During  the  late  spring  and 
after  the  summer  rains,  the 
river  is  canoeable  along  its 
entire  length  (normally,  a 
10-day  trip  during  which  you 
camp  out  each  night). 

More  than  a  dozen  outfit- 
ters will  rent  canoes  to  you. 
Most  outfitters  will  trans- 
port you  to  a  put-in  site,  and 
they'll  pick  you  up  downriv- 
er at  the  end  of  your  trip. 

Several  agencies  also  a^ 
range    guided    trips    with] 
meals  and  camping  gear 
included. 

Season:  Spring  into  fall. 

Minimum  age:  5  or  6. 

Cost:  $10-$15  per  day  fori 
canoes;  shuttles  to  the  put-in^ 
and  take-out  points  cost  $5 
to  $30  (where  available). 
Guided  trips,  about  $90  per 
person  per  day. 
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Riding  tall  in  the  saddle:  what  kid  doesn't  dream  of  being  a  cowboy' 


For  more  information: 

•  About  the  Buffalo  River — 
For  a  list  of  canoe  outfitters, 
plus  camping,  hiking,  and 
other  details: 

Buffalo  National  River,  Box 
1173,  Dept.  BHG, 
Harrison,  AR  72601 
(501/741-5443). 

•  About  rivers  around  the 
U.S. — For  a  list  of  canoe  liv- 
eries, send  $2  to  NACLO  (Na- 
tional Assoc,  of  Canoe 
Liveries  and  Outfitters), 
Box  88866 
BHG,  At- 
lanta, 
GA 
30356. 


7.  HORSE 
PACKING 

Throughout  the  western 
states,  trail  horses  take 
families  along  pioneer 
paths. 

You  needn't  be  good  riders 
to  horse-pack  into  the  high 
country.  Wilderness  guides 
in  these  parts  specialize  in 
family  trips.  The  guides  take 
care  of  supplying  food  and 
gear,  and  they  lead  you 
along  the  trail  each  day.  The 
horses  are  mild  man- 
nered and  spe- 
cially 


trained  to  be  ridden  by  first- 
timers.  It's  second  nature  for 
these  surefooted  animals  to 
walk  at  an  easy  pace.  You 
just  rock  gently  along  in  the 
saddle,  admiring  the  moun- 
tainous scenery. 

Evenings  are  full  of  down- 
home  fun.  The  guides  tend  to 
all  the  chores — from  pitch- 
ing camp  to  cooking  a  hearty 
supper.  Later,  everyone 
takes  part  in  singing  and 
storytelling  around  a  crack- 
ling campfire. 

Season:  Year-round,  de- 
pending on  what  part  of  the 
country  you  choose. 

Minimum  age:  8. 

Cost:  About  $90  to  $120  a 
day  per  person. 

For  more  information: 
•  American  Wilderness  Ex- 
perience, Box  1486,  Dept. 
BHG,    Boulder,    CO   80306 
(303/444-2632). 

•  North  American  Outfit- 
ters   Association    (serv- 
ing nine  western  states), 
Box  631,  Dept.  BHG,  Hot 
Springs,        MT      59845 

(406/741-2811). 

•  The  Montana  Outfitters 
Association,  Box  631,  Dept. 
BHG,  Hot  Springs,  MT 
59845(406/741-2811). 
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iNow  you  can  get  brighter,  prettier  colon 
from  a  remarkable  new  liquid  bleach. 

Liquid  Clorox  2*  all  fabric  bleach. 
It's  specially  formulated  to  clean  and 
ighten,  without  harming  colors.  And 
k®  whites  come  out  bright  and 
refreshed,  too. 

Liquid  Clorox  2  leaves  your 

\  i     t '  w j  i sh  Bright  &  Pretty.  DQHD  IT  Qfi  I 


LIQUID 


2 


c  1987  THE  CLOROX  COMPANY 
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What  better  way  to  leave  the  troubles  of  modern  life  behind?  A  slow-moving  wagon  train  transports  you  to  simpler  times. 


8.  WAGON 
TREKS 

For  families  with  kids 
too  young  to  put  on  horses, 
covered-wagon  trains  can 
mean  happy  trails  for 
everyone. 

Youngsters  just  love  sit- 
ting next  to  a  covered-wagon 
driver — pretending  to  ride 
shotgun.  Older  children  en- 
joy these  adventures,  too: 
trail  horses  accompany  most 
wagon  trains,  and  travelers 
who  like  to  ride  get  their 
turns  in  the  saddle  for  at 
least  part  of  the  day. 

At  night,  the  wagons  draw 
up  in  a  circle,  as  in  the  days 
of  yore,  and  there's  a  camp- 
fire  with  singing,  storytell- 
ing, and  square  dancing. 

You  can  sleep  in  your 
wagon — a   great   comfort 
for  people  who  have  reser- 
vations   about    primitive 
camping.     Tents  also    are 
available. 

Two  outfitters  in  Jackson 
Hole,  Wyoming,  run  wagon 
trains  all  summer,  traveling 
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from  camp  to  camp  in  the 
wildlife-rich  high  country 
around  Grand  Teton  and 
Yellowstone  national  parks. 
There  are  tables  and  bench- 
es for  meals,  and  each  train 
includes  a  potty  wagon.  Ride 
with  the  wagon  train  for  one 
overnight,  or  travel  along  for 
up  to  six  days. 

Families  that  really  want 
to  relive  the  pioneer  days 
should  look  into  the  Oregon 
Trail  Wagon 
Train  out 
from 


Bayard,  Nebraska.  Every  ef- 
fort is  made  to  make  the  ex- 
perience as  much  like  an  old- 
time  wagon  train  as  possible, 
right  down  to  pioneer  cook- 
ing utensils. 

Season:  Late  spring 
through  early  fall. 

Minimum  age:  None. 

Cost:  $315  and  up  per  per- 
son for  four  days/three 
nights;  kids  $252  and  up. 
Overnight  trips  cost  about 
$150  per  couple, 
$50  for 
kids. 


For  more  information: 

•  Old  West  Tours,  Box 
7467,  Dept.  BHG,  Jackson, 
WY 83001  (800/443-6846). 

•  Oregon  Trail  Wagon 
Train,  Rte.  2,  Bayard,  NE 
69334  (308/586-1850). 

•  Flint  Hills  Overland  Wag- 
on Train,  Box  1076,  Dept. 
BHG,  El  Dorado,  KS  67042 
(316/321-6300). 


$2Lk- 


Sundown,     and     wagon-train 
travelers  savor  a  warm  fire. 

9.  HIKING 

New  Hampshire's  hut- 
to-hut  network  lets  you 
hike  by  day  and  sleep 
in  a  warm  bed  at  night. 

Along  lofty  White  Moun- 
tain trails  sit  eight  huts — 
spaced  a  day's  hike  apart. 
continued 
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Introducing  Don  Rickles  as  new  Anso ¥  Worry-Free™ Carpet. 

"What's  the  matter,  neuer  met  a         soil  and  wear  resistance.  If  you  think 
carpet  with  a  sense  of  humor?  Sure,  some    that's  terrific,  wait  'til  you  see  my  5  year 
hockeypuck  just  dumped  chocolate  ice        warranty !  * 

cream  on  me.  But  I'm  not  worried.  Be-  On  top  of  it  all,  I'm  gorgeous.  What 

cause  I  can  take  almost  anything !  more  could  you  want  in  a  carpet?  And 

I'm  so  stain-resistant,  even  a  gm  WT  if  I  look  this  good  in  a  magazine, 

mess  like  this  can  clean  right   h  m  IHlSO  U         imagine  how  great  I'll  look 
up.  And  I  haue  incredible        UJOPPlJml-pfMg  on  y°ur  ^oor!'.' 


•SEE  WARRANTY  LABEL  FOR  DETAILS 


Tallied 
^Signal 
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You  can  spend  a  week  or 
more  following  trails 
through  forests  and  moun- 
tain meadows.  All  you  need 
to  carry  on  your  back  are 
warm,  spare  clothing,  bed 
linen,  and  a  sack  lunch. 

A  hut  awaits  at  the  end  of 
each  day's  trail,  and  the 
folks  who  run  it  serve  up  a 
hearty  meal.  You're  sent  off 
to  sleep  in  cozy  bunks.  Next 
morning,  you're  treated  to  a 
lumberjack  breakfast  before 
hitting  the  trail  once  again. 

Season:  Early  June 
through  Columbus  Day. 

Minimum  age:  None. 

Cost:  About  $35  per  night 
for  adults;  kids  under  10, 
about  $18. 

For  more  information: 
•  Appalachian  Mountain 
Club,  Box  298,  Dept.  BHG, 
Gorham,  NH  03581 
(603/466-2727).  Make  res- 
ervations now  for  the  sum- 
mer high  season. 

10.  HOUSE- 
BOATING 

If  your  family  likes  the 
lake-cottage  life,  they'll 
love  houseboating. 

Noisy  neighbors?  Haul  in 
the  anchor.  Better  fishing  at 
the  other  end  of  the  lake? 
Start  the  motor.  Want  com- 
plete privacy?  Head  for  a  se- 
cluded cove. 

Few  vacations  are  as  re- 
laxing and  pleasurable  as  a 
week  on  a  rented  houseboat. 
An  hour  or  less  of  instruc- 
tion gets  you  ready.  Thenj 
you  set  out  in  search  of  ad- 
venture. On  the  big  lakes — 
where  you  find  most  house- 
boat rentals — you  can  travel 
dozens  of  miles  each  day,  dis- 
covering deserted  beaches, 
hidden  bays,  and  romantic 
little  islands.  You  never  tire 
of  the  scenery. 

While  you  cruise  the  calm 
lake  waters,  your  kids  can 
troll  off  the  stern,  sunbathe 


Spend  a  week  in  an  isolated  cove,  or  cruise  your  houseboat  around  the  lake. 


on  the  top  deck,  or  play 
games  in  the  lounge — all  on 
board  your  fully  equipped 
floating  cottage. 

Season:  Generally,  spring 
through  fall. 

Minimuni  age:  None. 

Cost:  About  $500  to 
$1,000  for  four-day  midweek 
or  three-day  weekend;  about 
$1,000  to  $1,500  per| 
week,  depending 
on  the 
boat. 


For  more  information: 
Context  the  agencies  listed 
below  for  more  information 
on  houseboat  rentals  around 
the  nation. 

•  Shasta-Cascade  Won- 
derland Association,  1250 
Parkview  Ave.,  Box  1988, 
Dept.  BHG,  Redding,  CA 
96099  (916/243-2643). 

•  California  Office  of  Tour- 
ism,  1121  L  St., 

Suite 
103, 
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Dept.  BHG,  Sacramento, 
CA  95814  (916/322-1396). 

•  Nevada  Div.  of  Tourism, 
Capitol  Complex,  Dept. 
BHG,  Carson  City,  NV 
89710  (702/885-4322). 

•  Minnesota  Office  of 
Tourism,  375  Jackson  St., 
250  Skywalk  Level,  Dept. 
BHG,  St.  Paul,  MN  55101 
(800/328-1461,  outside 
Minnesota  call  800/652- 
9747). 

•  Wisconsin  Div.  of  Tour- 
ism, Box  7607,  Dept.  BHG, 
Madison,  Wl  53707 
(608/266-2161). 

•  Florida  Division  of  Tour- 
ism, 126  West  Van  Buren 
St.,  Dept.  BHG,  Tallahassee, 

FL  32301  (904/487-1462). 
•  Tennessee     Dept.     of 
Tourist        Development, 
Box  23170,   Dept.    BHG, 

Nashville,        TN       37202 

(615/741-2158). 

•  Kentucky  Dept.  of  Travel 
Development,  Capital  Plaza 
Tower,  Dept.  BHG,  Frank- 
fort, KY  40601  (800/225- 
TRIP)M 
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TRIOX 
Vegetation 
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Ortho  means 

dead  bugs, 

redder  roses, 

fallen  weeds 

.and 

fatter 

tomatoes. 

Results.  You  can  count  on  them  from  ORTHO  weed  killers, 
insect  killers  and  our  other  products  for  your  lawn  and  garden. 

That's  because  our  ongoing  research  leads  to  products 
that  just  work  better  than  other  brands.  Sprays  that  spread 
evenly  and  won't  separate  or  clog  sprayers.  Granular 
formulations  that  release  their  ingredients  in  solution. 
Even  our  packaging  is  better,  designed  to  prevent  breaks, 
leaks  or  spills,  and  insure  ease  of  handling. 

And  we  put  the  same  expertise  to  work  to  make  sure  you 
can  use  all  our  products  with  confidence  in  the  environment 
around  your  home. 

Overall  effectiveness  is  a  value  that  can't  be  measured  in 
terms  of  bargains  or  sale  prices. 

Why  take  a  chance  on  having  to  do  the  same  job  more 
than  once.  For  a  healthy  and  beautiful  lawn  and  garden, 
ORTHO  means  results.  The  first    Chev.on 
time  and  every  time.  Jfc 
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Brush  Killer 
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Always  follow  label  directions. 
©1987  Chevron  Chemical  Company. 
All  rights  reserved. 
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SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


Box  and  100's  Box  Menthol:  Less  than  0.5  mg.  "tar",  0.05  mg.  nicotine;  Soft  Pack,  Menthol  and  100's  Box:  1  mg.  "tar",  0.1  mg.  nicotine; 
100's  Soft  Pack  and  100's  Menthol:  5  mg.  "tar",  0.4  mg.  nicotine;  120's:  7  mg.  "tar",  0.6  mg.  nicotine  av.  per  cigarette,  FTC  Report  Jan.  '85. 
Slims:  6  mg.  "tar",  0.6  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


SHOPPING 


Better  Homes  and  Gardens® 

-^r^e^^s 
Sown  on  our  editorial  pages. 

You  save  time  because  we  ve 
done  the  shopping  for  you 

Jissssffg 
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excellence1 


More  from  Your  Wok 

shows  you  how  to 
prepare  a  variety  of 
foods  by  stir-frying, 
steaming,  simmering, 
and  deep-fat  frying  in 
a  wok.  Our  96-page 
hardcover  book  con- 
tains 163  recipes  and 
24  color  photos.  Stir- 
Fry  Recipes  makes 
stir-frying  easy  with 
seven  basic  steps  necessary  for  delicious,  light 
stir-frying.  Includes  80  traditional  and  non- 
traditional  Oriental  recipes  and  33  color  photos. 
Hardcover.  A  complete  guide  to  the  most  popular 
of  Oriental  cooking  techniques. 

194 


HOW  TO  ORDER 


Fast  Family  Favorites 

STIR-FRY 


For  Your  Home  Cooking  Library 

MICROWAVE 


Our  14-piece  Wok  Set  includes  14-inch  steel 
wok  with  wood  handles,  aluminum  cover,  stain- 
less steel  ring,  4-inch  strainer,  tempura  rack, 
steaming  rack,  1 0  pairs  of  chopsticks,  rice  pad- 
dle, package  of  100  skewers,  two  cooking 
chopsticks,  stainless  ladle,  stainless  turner, 
wooden  spatula,  and  Chinese  cookbook. 


Microwatt  Vegetables.  The  microwave  and  veggies  naturally  go  together1  Recipes  are  quick,  easy,  and  lull  olllavor  Hardcover  Includes  a  unique 
vegetable  buying  guide  Microwave  Cook  floo*.  Makes  the  mosl  ol  microwave  convenience  will)  220  recipes  Hardcover  Includes  basics  and 
salety  lips  Microwave  Plus.  Combines  the  convenience  ol  microwave  cooking  with  range  lop,  oven,  grill,  and  broiler  Hardcover,  96  pages,  180 
recipes,  and  38  color  photos  More  Irom  Your  Microwave.  Contains  microwave  basics,  delrosting.  and  reheating  charts  plus  124  recipes  lor  Ihe 
variable  power  microwave.  Hardcover  Microwave  Cooking  lor  Kids.  The  tun  and  sale  way  lo  learn  microwave  cooking  basics  with  82  kid-tested 
recipes  thai  are  quick,  easy,  and  lun!  A  quality  Paperback  Microwave  Recipes  Made  Easy.  Features  a  new  recipe  approach  lhal  shows  you  how  lo 
master  64  microwave  cooking  techniques  and  prepare  210  recipes  Hardcover.  96  pages.  69  color  pholos  Low-Calorie  Microwave  Cooking. 
Features  1 25  low  calorie  microwave  recipes  including  prepare-ahead  lavontes  Hardcover,  96  pages  Microwave  Cooking  lor  One  or  Two  Both 
one-  and  Iwo-serving  versions  ol  1 50  recipes  Hardcover.  96  pages.  40  color  photos  One-Dish  Microwave  Mta/i.  This  guide  to  one-dish  cookery 
includes  1 76  recipes  lor  casseroles,  skillet  meals,  soups,  slews,  sandwiches,  and  salads  A  quality  paperback 


aertte  homes  and  uahohnv  ai-hh  ivh/ 


please  try  Carlton. 


SHOPPING 


HOW  TO  ORDER 


Window  Boxes  to 
Brighten  Every  Sill 


Cottage  Charm,  page  129     Country  Style,  page  128 


Build-lt-Yoursell,  page  130 


Use  our  professional  quality  woodworkers' 
blueprints  to  duplicate  three  of  the  window 
boxes  shown  in  our  Gardening  feature  begin- 
ning on  page  128.  ALL  THREE  VERSIONS  ON 
ONE  PLAN.  Every  Better  Homes  and  Gardens® 
Project  Plan  includes  detailed  drawings,  lists  of 
materials,  construction  tips,  and  complete 
step-by-step  instructions. 

Build  Them  Yourself 
And  Save! 


Send  check  or  money  order  to: 


Name 


Locust  at  17th 
Dept.  2BA,  Box  374 
Des  Moines,  IA  50336 


Address 

City  

State  


.Zip. 


Page    |    Description 

Qty. 

Price 

Total 

STIR-FRY 

No.  31107    14-Piece  Wok  Set 

$19.99 

No.  16192    More  from  Your  Wok 

S6.95 

No.  16286    Stir-Fry  Recipes 

$6.95 

MICRO' 

No.  16291    Microwave  Vegetables 

$6.95 

No.  16093    Microwave  Cook  Book 

$6.95 

No.  16223    Microwave  Plus 

S6.95 

No.  16243    More  from  Your  Microwave 

S6.95 

No.  16293    Microwave  Cooking  for  Kids 

S5.95 

No.  16146   Microwave  Recipes  Made  Easy 

$6.95 

No.  16284   Low-Calorie  Microwave  Cooking 

$6.95 

No.  16236    Microwave  Cooking  for  One  or  Two 

$6.95 

No.  16294    One-Dish  Microwave  Meals 

$5.95 

WINDOW  BOXES 

128    |    No.  50668   Three  Window  Boxes  Project  Plan 

$4.95 

•TAX  NOTE:  We  are  required  to  collect  and  pay  STATE  taxes  in  Arizona.         Total  ol  Merchandise 

Connecticut.  Florida.  Illinois.  Iowa,  Kansas.  Michigan,  Minnesota.  Missouri,  New                         Sales  Tax  * 
Mexico.  Pennsylvania.  Wisconsin.  We  are  required  to  collect  and  pay  STATE/       c                               .. 
LOCAL  taxes  in  California,  Georgia.  New  York.  Ohio,  Tennessee.  Texas,  Virginia.       Shipping/Handling 
Washington.                                                               >                                                                   GRAND  TOTAL 

"Shipping  and  Handling: 

For  orders  up  to  SS  00    $1.00 

S5.01  IOS10.00 $1.95 

SI  0.01  lo  $20.00 $3.00 

$20.01  10  $30.00 $3.75 

$30.01  lo  $50.00 $4.35 

Over  S50.00    $4.75 


Credit  Card  Orders  Speed  Delivery!  Fill  in  me  lines  below  or  CALL  TOLL  FREE  800-247-5099.  in 
Iowa,  call  collect.  515-284-2656  (Toll  Free  not  available  in  Alaska  or  Hawaii.) 

Credit 

Card  No.  , 

Expiration  Date 

(Month/Year)  


S 


100%  MONEY-BACK  GUARANTEE  it  not  completely  satisfied! 


]    Call  TOLL  FREE 
800-247-5099 
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TREE  GUARD 


No  More  Trimming!  Protect  Trees  and  Plants!  Install  in 
minutes.  No  Chemicals  -  No  Digging.  The  edges  are 
designed  to  allow  close  mowing  eliminating  edging.  Acts 
as  u  detergent  to  dogs.  The  weed  barrier  woven  mat  goes 
down  first  to  prevent  weed  growth,  but  allows  air  and 
water  through  to  plant.  Next  place  the  tree  guard  around 
tree,  it  has  one  side  split  with  18"xl8"  opening  in  center 
for  easy  installation  and  removal.  Held  securely  in  place 
with  8  aluminum  spikes.  Fill  with  mulch  or  gravel.  Helps 
prevent  freeze  out  in  winter.  Holds  moisture  in  summer. 
2Vi"  deep  well  for  watering  and  fertilizing.  Made  of  tough 
weather  resistance  plastic  guaranteed  for  5  years. 
Used  by  landscapers  and  businesses  for  reducing  mow- 
ing time  and  helping  eliminate  tree  and  plant  damage.  At- 
tractive hexagon  design.  Ideal  for  roses.  Each  package 
contains  (1)  32"  Tree  Guard,  color  black.  (1)  30"  sq. 
weed  barrier  mat.  (8)  7"  long  alum,  spikes.  Patent  pen- 
ding. Made  in  USA.  Satisfaction  guaranteed  or  return 
within  30  days  for  full  refund.  Suggested  retail  price 
S  14.95  ea..  our  introductive  price  is  $7.95  ca.,  (2-9)  $6.95 
ea.,  (10)  or  more  $5.95  ea.  Send  check  or  money  order. 
No  COD.  We  accept  American  Express.  Visa  &  Master 
Card.  Prices  include  sales  tax.  Add  S3. 00  for  each  order 
for  shipping  and  handling.  Call  free  .  Outside  Tcnn. 
1-800-423-5224.  inside  Tenn.  1-800-247-7550. 
HELTON  &  HELTON  SALES,  INC. 
Rt.  9,  Belmont  Drive 
McMinnvillc,  TN  37110 


Lowest  Prices! 
LEVOLOR  BLINDS 


fflSr 


The  original  national  discounter  guarantees  lo  beat  any 
legitimate  price  on  these  products,  down  to  our  cost. 
Get  your  best  price,  then  call  us  Don't  be  fooled  by 
our  imitators  There  is  only  one  number  1  Shop  and 
compare,  use  suggested  retail  and  discount  percen- 
tage lor  comparison  only  We  discount  everyday 

NOBODY  BEATS  OUR  LEVOLOR  PRICES 

LEVOLOR  MONACO  1"  MINI  BLIND  60°*  OFF 
LEVOLOR  CUSTOM  VERTICAL  BLINDS  55%  OFF 
we  also  carry '•■ 

LEVOLOR  RIVIERA  f'MINI  BLINDS 
LEVOLOR  WOOD  BLINDS.  MICRO  BLINDS 

AND  "Z"  PLEATED  SHADES 

~    DEL  MAR  VERTICALS.  OEL  MAR  SOFTLIGHT 
PLEATED  SHADES  '  KIRSCH  VEROSOL 
AND  LOUVER  DRAPE  VERTICALS 

CALL  TOLL  FREE  (800)  547-8982 

rnrr    free  cctor  swsicnes  ind  mio 
I    rl  C  C    Fm  UPS  shipong  (48  sum) 

WELLS  INTERIORS,  INC.  (9  Calif  locations) 
7171  Amador  Plaza.  Dublin.  CA  94568 


P80 


27%  to 
50% 

OFF  ALL 

Wallpaper 

Shop  Locally  and 


Call  in  any  pattern  from  any  book 

free  800  521-0650 

In  Michigan  Call  800  482-2488 
PHONE  ORDERS  ACCEPTED 

•  No  Deposit 

•  No  Shipping  Charge 

•  Visa/ MasterCard 

•  NO  Sales  Tax  (Except  Ml.  Res.) 

•  Same  Day  Computer  Processing 

Post  Wallcovering  Distributors,  Inc. 

Hours:  Mon.  -Sat.  9:00  AM  to  5:00  PM 


STOP  SWEAT 
FOR  6  WEEKS 


Better 


HANDS 


( 


UNDERARMS 


FEET 


DRIONIC®  —  the  heavy  sweater's  answer  to 
costly  and  embarrassing  underarm,  hand  or  foot 
sweat.  Short  treatment  with  electronic  Drionic 
keeps  these  areas  dry  for  6  week  periods. 
Recommended  by  dermatologists  everywhere. 
Send  for  free  information. 
Clinical  studies  available  to  physicians. 

GENERAL  MEDICAL  CO.,  Dept  BH-237 
1935  Armacost  Ave..  W.  Los  Angeles,  CA  90025 


SLACK  RACK 

$8.98 

plus  52  95 
shipping 
A  fantastic  space  saver! 
Hangs  eight  pair  ol  slacks 
in  the  space  ol  one  Eight 
non-slip  14"  swivel  arms 
rotate  for  easy  hanging 
and  selection.  Sturdy 
chrome-plated  pole  is 
adjustable  to  fit  any  floor 
to  closet-rod  or  floor  lo 
under-shelf  up  to  5'7" 
SPECIAL:  2  for  $17  plus 
$4.50  shpg  ,  3  for  $25  plus 
$4.95  shpg.  Check.  MC  or 
VISA 

ESSEX  HOUSE 

Dept.  G4-7 
Rahway,  NJ  07065 


Tqom.es 

-A-    -A-  and  Gardens' 

Shopping 
editor's  choice 

Discover  the  ease  and  pleasure  of  shopping  by  I 
mail.  Order  from  the  convenience  of  your  own 
home    with    complete    confidence.    If   not 
delighted,  each  company  will  happily  refund 
your  money. 
By  A  rlene  A  viles 


Bosom  Buddy 

Breast  Form  for  mastectomees  fits  inside  your  bra, 
matches  former  size  and  contour.  Cool,  comfortable 
and  washable.  No  plastic,  silicone  or  rubber  used  in 
construction.  Fits  your  regular  bra.  Please  specify  bra 
and  cup  size.  $49.95.  Larger  sizes  $55.  Add  $3 
postage.  Money  back  guarantee.  Free  brochure. 
Visa/MC.  B  &  B  Company,  Dept.  BH-347.  Box  5731, 
Boise,  Idaho  83705.  Phone  (208)343-9696. 


Wind  direction  at  a  glance 

This  splendid  Crowing  Rooster  weather  vane  will  add 
the  finishing  touch  to  your  home,  garage,  farm  or  ranch. 
The  weather  vane  is  made  of  rust-free  aluminum  with 
baked  vinyl  coating.  The  arrow  is  23"  long;  the  support  is 
27"  high.  Makes  a  lovely  gift  for  any  homeowner.  Send 
just  $16.97  plus  $3  postage.  Also  available  in  horse 
motif.  Hoist,  Inc.,  Dept.  BHV-487, 1 1 18  West  Lake,  Box 
370,  Tawas  City,  Ml  48764. 

Create  braids 

Weave  dozens  from  basic 
English,  French  and  Dutch 
braids  to  exotic  hairstyles 
like  an  expert  using  this 
easy-to-follow  64-pg.  book. 
Step-by-step  diagrams  and 
instructions  show  the  braid- 
ing for  all  lengths  and  tex- 
tures. $7.95  +  95$  post. 
Valco  Publishing,  Box  2012, 
Dept.  BHG47,  New  Ro- 
chelle,  NY  10802. 

Sheer  delight 

Sheer  while  Dacron  voile 
curtains  hang  in  soft,  deep 
folds.  One  pair  swag  curtains 
over  two  tailored  panels. 
Swag— 88"  wide  x  38"  long. 
Panels— 60"wide.  36"  or  45" 
Ig.  ea.  panel  $9;  54"  or  63", 
$11;  72"  or  84".  $13;  90"  or 
95",  $16.  $3.50  p&h.  Match- 
ing ruffled  tieback  curtains  in 
extra-wide  widths.  Wash- 
able Free  color  catalog. 
Colonial  Maid  Curtains, 
Dept  CAE-BD,  Mamaro- 
neck,  NY  10543. 
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Personalized  sewing  labels 
Your  originals  deserve  these  washable  woven  rayon 
taffeta  labels.  Sew  into  knits,  dresses.  Eggshell  back- 
ground, rich  red  printing  with  multi-colored  trim.  Specify 
"hand  made"  or  "made  especially"  and  one  name  per 
set  We  ship  in  48  hours  20/S4.95,  40/57.95, 
80/51195.  Gemini  Gifts,  5695  Xenon  Way,  Dept. 
404-A,  Arvada,  CO  80002. 


Crate&Barrel 
Crate&Barrel 
Crate&Barrel 
Crate&Barrel 

Catalog 

One  year  of  the  most  interesting  cookware,  glassware, 
tableware,  bedding,  fashions,  and  accessories  in  the 
world.  One  year  of  the  newest  products  for  contempo- 
rary lifestyles.  One  year  of  the  Crate  and  Barrel  cata- 
logues you've  probably  been  hearing  about  for  just 
52  00.  Write  to:  Crate  and  Barrel,  Dept.  BG,  725  Land- 
wehr  Road,  Northbrook,  IL  60062-2393. 


Stair-Glide'  Deluxe 

Ride  up,  down  stairs  in  a  nor- 
mal sitting  position.  Especial- 
ly designed  for  those  who 
can't  or  shouldn't  climb 
stairs.  Uses  110-volt  house- 
hold current.  Call  or  write  for 
information.  American  Stair- 
Glide  Corporation,  Dept. 
EBHG-487,  4001  East 
138th  Street,  PO  Box  B, 
Grandview,  Missouri  64030. 
(816-763-3100). 


Kirsch  Idea  book 

Contains  hundreds  of  win- 
dow fashion  ideas.  In  full  col- 
or. The  best  idea  book  avail- 
able. Everything  you  want  to 
know  about  vertical  blinds, 
pleated  shades,  woven 
woods,  mini  blinds,  custom 
draperies  and  Kirsch  drap- 
ery hardware.  Comes  com- 
plete with  price  lists  and  dis- 
count price  information. 
$3.00  &  $1.00  p&h.  Wells  Interiors,  Dept.  BHG487, 
7171  Amador  Plaza,  Dublin,  CA  94568. 


Levolors 

62%  off  Levolor  1"  blinds, 
plus  lowest  prices  on  a  huge 
selection  of  window  treat- 
ments by  LouverDrape,  Bali, 
Del  Mar  and  Joanna.  Plus 
Jayson's  own.  Jayson  Win- 
dow Fashions  will  beat  any 
legitimate  price  or  it's  yours 
FREE.  Jayson  Window  Fash- 
ions, P.O.  Box  02579,  De- 
troit, Ml  48202.  Call  1-800-5- 
BLINDS   (in   Michigan  call 


BUY  THE  MOST  HEARD  OF 


AT  UNHEARD  OF  NATIONAL 


PRICES' 

Distant  price  ouote  -call  with  BOKRMEND 

PATTERN  NUMBER  -SAME  DAY  PROCESSING! 

FREE  DELIVERY-ALL  FIRST  QUALITY! 

"WE  MAKE  WALLPAPER  AFFORDABLE." 

NATIONAL  WHOLESALE  WALLCOVERING,  Rt  10  ledgewoorj.  NJ 


SEND  FOR  FREE  COLOR  CATALOG 

Colonial  Maid  offers  56  pages  of  quality,  no-iron 
curtains,  bedspreads  and  deep-drop  dust  ruffles. 
Authentic  colonial  reproductions  you  cannot  find 
elsewhere.  There  is  no  other  catalog  like  it 
Send  for  your  free  catalog  today. 

Name - 


Address. 
City. 


.State. 


.Zip. 


Colonial  Maid  Curtains.  Dept.  CAS-BD 
Mamaroneck.  N.Y.  10543 


FOR  PET'S  SAKE  — Don't  worry  about 
your  dog  or  cat  getting  lost!  Stainless  steel 
lifetime  I.D.  tag  ensures  a  sale  return. 
Engraved  with  pet's  name,  your  name, 
address,  phone.  Handy  hook  attaches  to 
animal's  collar.  We  ship  in  48  hours.  $3.00 
ppd.  Gemini  Engraving  Co.,  Dept.  404-B, 
5695  Xenon  Way.  Arvada.  CO  80002. 


FACTORY  DIRECT  TABLE  PADS 

GUARD  YOUR  TABLE  AND  SAVE! 


Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manufac- 
turer. No  advance  deposit  or 
messy  C.O.D.  You  pay  nothing 
until  you  receive  your  table 
pads  and  are  completely 
satisfied. 


Phone  1  -800/328-7237  —  Ext.  210 

108  Briarcliff,  Thomasville,  North  Carolina,  27360 
..„v,.»  612/646-6778  — Ext.  210 


QyfflfiaiL 


TABLE  PAD  CO. 

SINCE  1911 


313  832-5630).  FREE  delivery  in  Continental  U.S 
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UNIQUE  INSTANT  SPELLER 

Faster  and  handier  than  any  dictionary,  aid 
to  businessmen  and  professionals,  stu 
dents,  secretaries,  puts  a  world 
of  words  right  at  your  fingertips. 
The  6,000  most  commonly 
misspelled  words  are  correctly 
spelled,  divided  and  accented. 
Works  on  touch  method.  Press 
down  release  tab  with  pointer 
on  first  letter  of  word  want- 
ed. In  a  flash  find  your  an- 
swer. No  pages  to  turn.  For 
every  home  or  office.  Great 
Gifts.  $7.50  plus  1.00  p&h, 
two  for  $13.50  $1.45  p&h. 
Send  check  or  M.O.  20  day  money  back  guarantee. 

Dept.  BHS-487,  1 1 18  W.  Lake,  P.O 

Tawas  City,  Mich.  48764 


HOLST  Inc. 


Why  Pay  Retail? 

BUY  WALLPAPER 
DIRECT  &  SAVE 


>     SAVINGS     >  32%  tO   70%         "™?t"" 
* NO  SALES  TAX  OUTSIDE  PA     A^  PRICE 


""S      CFfluirr      \   FACTORY  DIRECT.  000R-T0-000R 
■<!- — ""'"* ^   VIA  U.P.S.  KEH  DAY  SERVICE 


>  SELECTION    >  Jffffi™" 


Li^LLi 


*S<!«Tigi:«PTinu\    SHOP  LOCALLY.  6ET 
^>bAIISPflCTION>    p/inERN  H  ANO  BOOK  NAME 
THEN  FROM  ANYWHERE.  CALL 
FREE  TOLL 

KUmi    ALL  CRED.T  CARDS  ACCEPTED  FREEI 


800-336-WALL 


IN  PA.  CALL  800-332-WALL 


DIRECT  WALLPAPER 


CUSTOM  TABLE  PADS 

SAVE  50% 

Buying  Direct 

s49.95 

Reg. 
'99.95 

5  Year 

Factory 

guarantee 

any 

normal 

size 

This  offer  may  expire  without  advance  notice 

Look  under  table  and  tell  us  any  numbers  that  may  appear 

FACTORY  DIRECT  TABLE  PAD  CO 

Toll  Free  1   (800)  428-4567     Indmna:  1  (BOO)  433-3678 


1000 

RETURN 

ADDRESS 

LABELS 


*|49 


1000  gummed  economy 
name  and  address  la- 
bels printed  in  black 

with  ANY  name,  address,  zip  code.  Up  to  4  lines. 

Order  S717  Set  of  1000  Economy  Labels  (boxed) . .  SI  49 

250 

Crystal-Clear 
RETURN  $Q00 


ADDRESS 
LABELS 


2 


The  color  of  your  sta- 
tionery shows  through 
these  transparent  la- 
bels. Sharp  black  printing  on  self-stick  see-through  labels 
Order  P2031  Set  of  250  Crystal-Clear  Labels  (boxed)  S2.98 


98 


250 

Self-Stick 
WHITE 
GLOSS 
LABELS 

Glossy  white  self-stick 
labels   cling   to    any 
smooth  surface  -  no 
moistening.  Sharp  black  printing  up  to  4  lines 
OrderP6030  Set  of  250  White  Gloss  Labels  (boxed)  $2.98 


$2 


Walter  Drake" 

NAME 

ADDRESS 

CITY  &  STATE . 


3054  Drake  Building 
Colorado  Springs,  CO  80940     | 


.ZIP. 


_S717  1000  Labels  @  $1.49 

.P2031  Crystal-Clear  Labels@$2.98 
.  P6030  White  Gloss  Labels@2.98 


. riuoi  oiybidi-uieai  Lauei5«*a^.30      a , 

I P6030  White  Gloss  Labels@2.98        S I 

|  Add  30C  per  set  for  shipping  &  handling         S | 

|_SATISFACTION  GUARANTEED  _  TotalJ 


II 
_l 


10'  x  7  x  12'  Morton  Buildings' 
MINI  GARAGE 


Imagine  this  beautiful  MINI  GARAGE  set  up  in  your  backyard 
This  is  not  just  a  liltle  tin  shed.  It  isdesigned  with  a  sturdy  wooden 
frame,  attractive  vented  overhangs,  7'  high  sidewall  needed  for 
head  clearance,  covered  with  colored  silicone  steel  (no  paint- 
ing), and  4  mil  paint  on  roof  panels  gives  you  maximum  rust  pro- 
tection. A  large  6'  x  6'8"  steel  rollup  door  offers  you  complete 
security  for  all  the  contents. 

Material  package  foralO-x12'is$l,800.00  FOB  ournearest  sales 
office.  Larger  buildings  are  available.  . 

Call  1-800-447-7436 

Illinois  customers  call  1-800-426-6686  or  write  P  O  Box  399 
Morton,  IL  61550  for  color  literature,  location  of  nearest 
dealer  or  lo  order. 


LEKXOR 


LEVOLOR  1"  Monaco  Blinds 
And  Other  Window  Treatments 


I  Plus  Custom  Window  Treatments  F 

LOUVER  DRAPE 
I DEL  MAR  •  KIRSCH 


FREE  DELIVERY  ON  MOST  WINDOW  TREATMENTS 
ANYWHERE  IN  U.S.A.  EXCEPT  HAWAII  &  ALASKA 


WALLPAPER 


SUPER  SAVINGS  ON  NATIONAL  BRANDS 


Custom  Windows  &  Walls 

32525  STEPHENSON  HIGHWAY 
MADISON  HGTS.,  MICHIGAN  48071 

Call  Toll  Free  1-800-772-1947 
in  Michigan  1-31 3-585-3026 


PERSONALIZED  GOLF  TEES 


2  1/8"  Tees,  asst'd.  colors  1 7  letters  &  spaces 

Same  name  on  each  set  Allow  4  weeks  for 

delivery.  Check  with  order.  100  Tees  ■  $5.00. 

Send  Check  To: 

A    ATLAS  PEN  &  PENCIL  CORP. 

ffJ\  P.O.Box  600,  Dept.  H47,  Hollywood,  FL  33022 


Discount  Wallcovering 
THE  PHONE  WAY~ 

30%-50% 

Buy  Direct-All  Brands  -  First  Quality 

3  Free  Delivery  »- 

No  Sales  Tax  (outside  PA) 


SHOP  IN  YOUR  NEIGHBORHOOD 


Write  Down  Pattern  Number/Book;  Then  Call 

SILVER  WALLPAPER,  INC 

3001-11  Kensington  Ave  .  Phila  .  PA  19134 

Toll  Free  1-800-426-6600 


|  GREAT  COLOR  WALLETS  and  ENLARGEMENTS 


►$250 


txmss  phojo  mmi 


ULL  COLOR      •      BORDERLESS 
Five  choices  only  $2  so  e*ch 

40  Wallets 

32  Wallets  &  One  5"x  7" 
8  Wallets  &  Four5'x  7"s 
2  Custom  8'  x  10*s 
-  20  Jumbo  Wallets 

Vibrant  Permaphnt"  copies  on  KODAK  paper  Sana  any  Inslanl 
print  or  photo  up  to8«  tO(returned)  Ada  75«  each  set  (or  handling 
and  postage  For  Hush  Enpress  Photo  Service  add  12  OOpergmer 
Enclose  check  or  M  O  with  return  address  send  to  •*       "^ 

RELIANCE  COLOR  LABS.  INC  ( 

STUDIO  E8I4  4PO  BOX  159.  STAMFORO  CT  06904    V^ 


Iron-on  labels 

Printed  in  bold  blue  letters  on  pre-cut  cloth,  2"  x  3/8". 
They  adhere  lo  any  fabric,  won't  fade,  rub,  or  wash  off 
No  need  to  sew.  Irons  on  quickly,  easily  for  permanent 
I.D.  Ideal  for  camp,  school,  gym,  uniforms,  play  groups 
church,  nursing  homes,  etc.  50  one-line  labels  S3  95: 
100  for  $4.95  ppd.  Universal  Label  Center,  Dept' 
BH-47,  P.O.  Box  5,  Boston,  MA  02101 


"IVi-Story  Homes 

This  unique  plan  book  features  150  designs  with  Cape 
Cod,  Williamsburg,  Tudor  and  other  Traditional  exteri- 
ors. Contemporary  styles  also  included.  The  enduring 
and  popular  1  '/2-story  house  with  first  floor  sleeping 
facilities,  permits  upstairs  expansion  at  later  date.  Over 
475  illustrations,  128  pages.  Blueprints  available  at  low 
cost.  $3.95.  Home  Planners,  Inc.,  Dept.  BHE74,  23761 
Research  Drive,  Farmington  Hills,  Ml  48024. 


fir 

1 

Ribbon  Tab  Curtains 

Made  of  cotton  and  polyes- 
ter. Colors:  Green,  Cranber- 
ry, Brown,  Rust,  Navy  Blue, 
Delft  Blue  or  Gold  on  Natural. 
84"  wide  per  pair.  Lengths: 
25"  or  30",  $21  pr.;  36"  or 
40",  $24  pr.;  45"  or  54",  $29 
pr.;  63"  or  72",  $35.50  pr.; 
81"  or  90",  $42  pr.  Tiebacks 
$5  pair.  Valance  and  Shower 
Curtain  also  available.  Made 
in  U.S.A.  Free  56-page  color 
catalog.  Add  $4  p&h  per  order.  Country  Curtains,  Dept 
1917,  Stockbridge,  MA  01262. 


Mini  Blinds 

70%  off  retail!  Buy  direct 
from  factory  and  save  on  1" 
mini  blinds,  vertical  blinds 
and  real  wood  blinds. in 
today's  most  popular  colors! 
Shipped  in  7  days  or  your 
mini  blinds  are  absolutely 
free!  You  can  call  toll  free: 
800-351-1150  or  write: 
American  Blind  Factory 
3000  Town  Center  #750, 
Southfield,  Ml  48075. 


Permanent  Hair  Removal 

No-puncture  Perma  Tweez", 
designed  for  home  use,  is 
the  most  widely  used  elec- 
trolysis method  for  perma- 
nent hair  removal  from  the 
face,  arms,  legs  and  body. 
Recommended  by  dermatol- 
ogists. $16.95  (14-day  mon- 
ey back  guarantee.)  General 
Medical  Co.,  Dept.  BHE-98, 
1935  Armacost  Ave.,  Los 
Angeles,  CA  90025. 
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Rolling  slack  rack 

Hang  12  pairs  of  pants  under  jackets  and  shin's  in  your 
closet.  Twelve  non-slip,  vinyl-covered  arms  keep  your 
slacks  wrinkle  tree  Rack  rolls  out  easily  for  slack  selec- 
tion It  is  made  of  durable  enameled  steel  with  plastic 
roller.  About  18"  x  26"  tall.  Easy  to  assemble.  $12.99 
+  $2  95  shp.  2  for  $23  +  $4.95  shp.  Essex  House, 
Dept.  G4-7E,  Box  1507,  Rahway,  NJ  07065. 


Guard  your  table 

Guard  your  table  and  save  with  custom  made  table 
pads  direct  from  the  factory.  Washable  vinyl  surface  and 
100%  cotton  felt  base.  Concealed  interior  stitching  with 
re-mforced  hinges.  Order  direct  from  America's  oldest 
and  largest  table  pad  manufacturer.  No  advance  depos- 
it or  messy  COD.  Call  toll  free  1-800-328-7237  ext. 
210.  Sentry  Table  Pad  Co.,  108  Briarcliff,  Thomasville, 
NC  27360. 


Open  lids  easily 

No  more  twisted  wrists!  No  more  frustration!  Just  slip 
your  jar  into  the  Un-Skru  until  it  wedges;  then  turn  the  jar- 
...quick,  one-hand  operation  for  lids  ranging  in  size  from 
Vr  to  5"  wide.  Made  of  plastic  with  a  steel  "gripper."  A 
wonderful  kitchen  aid.  Send  $7.50  plus  $1  postage;  2 
for  $14.50  plus  $1.45  postage.  Order  from  Hoist,  Inc., 
Box  370,  Dept.  BHO-487, 1118  West  Lake,  Tawas  City, 
Michigan  48764. 


FREE  price  quotes  on  most  wallcoverings  FREE 
delivery,  Satisfaction  Guaranteed.  Free  an- 
swers to  your  wallcovering  questions  25%  to 
50%  DISCOUNT  on  most  wallcovering.  Call  with 
book  name,  pattern  number  for  instant  price 
quotes.  All  orders  processed  immediately.  For 
low  prices,  fast  service,  and  the  answers  to  your 
wallcovering  questions  Call  1-800-443-9225. 
Hours:  Mon.— Sat.  9:00  A.M.— 5:00  P.M.  E.S.T. 


BASEMENT  TOILET 

FLUSHES  UP  To  Sewer  or  I 
No  Digging  Up  Floors 
Install  It  Yourself  -  Anywhere 
Write  McPherson,  Inc.,  Dept.  28 


■  sfcitic  lanlT^ 


Box  15133     Tampa,  Florida  33684 
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Super  Scout  is  loaded  with  great 
features  at  an  unbeatable  price!  Deluxe 
controls  &  seating,  rear-wheel  power  plus 
easy  portability.  Get  free  information  on 
this  super  value  &  compare.  You'll  SAVE! 

Toil-Free  1-800-255-4147 

Burke  Inc.  •  Dept.  BHGS-487  •  Box  1064  •  Mission,  KS  66222 
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Install  an  Inclinette 


Inclinette  is  the  safe  and  easy  way  for 
the  handicapped  or  elderly  to  ride  up 
and  down  stairs  with  just  a  push  of  the 
button.  And  .  .  .  it's  tax  deductible 
when  recommended  by  a  doctor. 
SEND  FOR  FREE  LITERATURE 

Describes    and    illustrates    Inclinette.    Also, 

StairLIFT,  the  economy  model,  and" Elevette", 

the  modern  home  elevator. 

INCLINATOR  COMPANY  OF  AMERICA 

DEPT.  1 

P.  O.  BOX  1557 

HARRISBURG,  PA  17105-1557 
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COLOR  PHOTO 
SPECIALS 


$2« 


Full  color  copies  on  quality  photo  paper -send  any  color  slide  or 
photo  (up  to  8"x10"|  — no  negs  or  c  photos,  please!  Orig  returned. 

Your  choice  only  $2.45! 

P6359  32  Wallet  Photos 

P6360  16  Wallets,  Two  5"x7" 

P6362  16  Wallets,  Four  3' 2"x5" 

P4082  Two  5"x7",  One  8"x10" 

Order  by  item  no.  Satisfaction  or  money  back 
Add  55C  per  set  for  postage  &  handling 


FULL  COLOR  POSTER 

A  real  conversation  piece  lor  home  or  of- 
fice! Just  send  in  any  black  and  white 
or  color  picture  up  to  8"x1 0"  |no  negs  or 
c  photos)  or  a  35mm  color  slide  and  have 
it  enlarged  into  a  giant  black  and  white  or 
full  color  poster.  Comes  in  mailing  tube  — 
no  creasing.  Put  name  and  address  on 
back  of  original  for  safe  return. 
P2054  2tt.x3tt.  B/W  Poster  . . .  $7.99 
P7667  20"x30"  Color  Poster. . .  S9.99 
Add  SI  75/poster  for  postage  &  handling 


Walter  Drake  Photo  Labs 

2054  Drake  Building,  Colorado  Springs,  CO  80940 
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CURTAINS. 


Curtains  AY 

FREE 

COLOR 

CATALOG 

Country 
Curtains  are  a 
New  England 
tradition . . . 

years  of  old- 
fashioned  quality 
and  conscientious 
service.  Curtains 
in  cotton  muslin 

or  carefree  permanent  press,  some  have 
ruffles,  others  have  fringe  or  lace  trim . . . 
also,  tab  curtains,  lined  and  insulated 
curtains,  charming  balloon  and  lace 
curtains,  bed  ensembles,  wooden  rods 
and  much  more!  All  perfect  with 
antiques,  Victorian  and  20th  century 
furniture!  Please  call  413-243-1300  or 
write  us  for  a  free  color  catalog. 
Satisfaction  guaranteed. 

Visit  our  retail  shops  in 
New  England. 
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D     PLEASE  SEND  FREE  CATALOG 

Name 

Address 

City 

State 

Zip 

COUNTRY  CURTAINS  e 

At  The  Red  Lion  Inn 
Dept.  1847,  Stockbridge,  Mass.  01262 


rS"  FAMOUS  BRAND 

,0  WALLCOVERING! 

Wholesale-Direct  Prices! 

Any  brand  name. 

Any  book.  Any 

pattern.  Any  style. 

All  the  traditional 

standards  plus  all 

the  latest  designer 

patterns.  'Most 

are  $9.95  or  less  a 

single  roll!  You  save  I 

because  of  our  Wholesale-Direct  Prices. 

You  save  state  and  local  taxes  (excl.  NJ).  We 

ship  direct  to  your  home  in  just  a  few  days 

and  we  even  pay  the  freight.  Plus  your 

satisfaction  with  our  product  and  our  service 

is  fully  guaranteed!  Simply  shop  around  in 

your  hometown  then  call  us  toll-free. 


P.O.  Box  1031 
Rahway.  NJ  07065 


CUT  OUT  &  SAVE  THIS  AD!  THEN  CALL 

;S!e1-800-634  6330 


WEEKDAYS  9  to  9  (EST) 
SATURDAYS  9  to  6  (EST) 


u^  tuHyX'^" 

■How  To  Hang  n 
Wallcovering    . 
n.,iHe  included  with 
any  order.  I 


CALL  OPERATOR  31 


GIVE  US  THIS  INFO 


BRAND 
NAME    . 


Guide  i 


VISA 


PATTERN 

NUMBER 

PAGE 

NUMBER 
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THE  MAN  NEXT  DOOR 


Helen  Newsome,  our  banker,  de- 
clares that  anyone  who  believes  that 
personal  computers  will  weaken  our 
ability  to  think  has  never  tried  to  get 
one  of  those  infernal  machines 
straightened  out  after  punching  the 
wrong  buttons. 


Our  neighbor,  Joe,  7  years  old,  re- 
cently explained  love  to  me:  "If  you 
drop  a  pencil  and  a  girl  picks  it  up,  she 
likes  you.  If  you  reach  for  it  and  she 
steps  on  your  hand,  she  doesn't." 


Chris  is  what  I  call  an  expert  do-it- 
yourselfer.  She  can  get  everything  she 
needs  for  a  project  in  one  trip  to  the 
home  center. 


Aren't  digital  watches  wonderful? 
Now  everyone  knows  right  to  the  sec- 
ond how  late  you  arrived  for  the  9 
o'clock  meeting. 


Doc  Hannelly  thinks  some  of  his  pa- 
tients are  reading  too  many  health  arti- 
cles in  the  newspaper.  "They  seem 
almost  disappointed  when  I  finish  a 
checkup,  and  tell  them  they're  in  per- 
fect health,"  he  explains. 


I've  noticed  one  nice  thing  about  all 
those  talking  stuffed  toys.  Even  after 
the  batteries  give  out,  the  kids  still  en- 
joy them.  Maybe  even  more  than  they 
did  before. 


"They  make  quite  a  ceremony  of 
their  start  on  the  yard  work. " 
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"We  started  small,  and  grew,  and  grew,  and  grew. " 


I  switched  on  the  TV  the  other  night 
and  thought  I  was  watching  an  old  hor- 
ror movie.  Turned  out  it  was  the  music 
video  channel. 


"Maybe  the  kids  would  eat  better," 
Chris  mused  the  other  day,  "if  we  in- 
stalled a  drive-up  window  off  the  kitch- 
en and  handed  them  dinner  in  a  bag." 


Elaine  Cowan  says  she  enjoys  being 
single,  except  when  she  runs  across 
those  two-for-one  restaurant  specials. 


Hardware  store  owner  Dale  Goebel 
always  looks  forward  to  the  arrival  of 
the  new  baseball  season,  both  because 
baseball  is  his  favorite  sport,  and  be- 
cause he  can  expect  a  quantum  jump  in 
his  window  glass  replacement  business. 


Of  course  he  has  a  conscience,  insists 
Lee  Bay  less.  It's  just  that  he  and  it 
don't  always  speak  the  same  language. 


Our  neighbor  Betty  Bigley  says  she 
developed  a  whole  new  outlook  on 
spring  cleaning  the  moment  she  began 
thinking  of  it  as  "preparation  for  the 
season's  first  garage  sale." 


Some  people  have  a  talent  for  working 
with  numbers,  but  if  I  had  a  choice,  I'd 
rather  crawl  through  Death  Valley  than 
fill  out  our  annual  income  tax  form. 

I'll  do  almost  anything  to  postpone 
the  dreaded  task,  and  so  I  found  myself 
the  other  day  paging  idly  through  tax 
returns  from  earlier  years. 

It  was  a  surprising  lot  of  fun. 

For  example,  I  was  reminded  that  in 
1963,  our  first  year  out  of  college,  Chris 
and  I  had  combined  incomes  of  just  a 
little  over  $8,000,  and  recalled  fondly 
those  days  of  finding  inexpensive  ways 
to  have  a  good  time. 

Our  first  deduction  for  interest  on  a 
home  mortgage  showed  up  in  1965,  and 
a  couple  of  years  later,  there  was  a  new 
exemption  named  Rosemary.  A  boost  in 
income  a  few  years  later  recalled  a  pro- 
motion. It  seemed  like  no  time  before 
Burt,  Jr.,  then  Judy  appeared. 

Paging  through  those  returns  didn't 
make  filling  out  the  latest  one  easier, 
but  it  did  bring  back  a  lot  of  memories. 

That's  a  benefit  the  tax-reformers 
can 't  touch. 


200 


BETTER  HOMES  AND  GARDENS,  APRIl  1987 


TTER   HOMES  <5c  GARDENS 
May  1987 


3  9042  02206359  5 


HOLEHOUS 
MODELING- 
OM-BY-ROOM 


r7 


J-LU 


03 


ST,..  Pag- 

TYLE 


o 


O       ("J— ' 

1/lrOO 
.  I  ^       O 

OiOCNJ  — IQ 
I    OOsi-CQCkC 

(y.sfozD         < 

<    I    OQ.UJ       O 

or       </> 

fcCkCQLUO       UJ 

*  k     <z: 

*  CQI^-CDt-t       CD 
*-JCOZa      z 

*  I    Z>"<CL        »-• 

hh-)o;o     os 
ro  Z5CO 


< 


rDEAS  F0f7  NURSERIES, 
D  BOYS'  ROOMS 

D  HEALTH 


REALLY  MEAN 


BUKLINtiAME 

APR  14  1987 


FABULOUS  NEW  BEEF 

AND  PORK  RECIPES  FOR 

TODAY'S  LIGHTER  TASTES! 
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The 
Executive  suite 


The  kitchen  suite  that  gets  down  to  business 


Think  of  it  as  three  living  and  working  spaces 
united  by  an  armstrong  floor 

If  you  run  a  business  from  your  home,  you'll 
appreciate  this  kitchen  suite.  Here  a  few  deft 
design  ideas  turned  a  sedate  suburban  colonial 
into  company  headquarters.  First,  the  seldom- 
used  formal  dining  room  became  a  spacious, 
use-every-day  executive  office.  In  the 
kitchen,  the  family  dining  area  keeps  its  old 
job  and  adds  a  new  one.  Simply  by  sliding  the 
picture  panel  aside,  it  becomes  a  made-to-order 
setting  for  serious  business  discussions. 

THE  ARMSTRONG  FLOOR 

Our  new  Popular  Choice™  floor  is  just  what  your 
executive  suite  needs.  Exclusive  Armstrong 
technology  has  created  an  easy-to-maintain  sheet 
floor  with  all  the  subtle  beauty  of  ceramic  tile.    v 
Its  grid  pattern  imparts  an  air  of  crisp  efficiency, 
while  the  warm  earth  tones  make  the  suite 
comfortable  and  inviting  for  family  living.  Popular 
Choice.  The  floor  that  does  a  beautiful  job  of 
mixing  business  with  pleasure. 


See  Armstrong  Popular  Choice  floors 
at  your  authorized  Armstrong  Retailer, 
listed  in  the  Yellow  Pages.  For  the  widest 
selection,  exclusive  designs,  and  quick  credit, 
visit  your  nearby  flooring  professional, 
an  Armstrong  Floor  Fashion  Center®  retailer. 


Armstrong 

so  nice  to  come  home  to™ 


Floor  design  copyrighted  by  Armstrong 

I 


For  free  product  information  and  Executive  Suite  booklet, 
call  the  toll-free  Armstrong  Consumer  Line,  1  800  233-3823 
and  ask  for  Dept.  75FBH.  Or  send  coupon  to: 

Armstrong,  Dept.  75FBH,  P.O.  Box  3001,  Lancaster,  PA  17604 


Name . 
Street . 
City_ 
Zip 


State 


Tel.L 
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TheThomasville  Home  Electronics  Center. 
It  holds  everything  from  ABC  toVCR. 


There's  plenty  of  room  for  your  VCR,  stereo,  tape  deck,  compact  disc  player,  video 
games,  even  a  large-screen  TV.  There's  ample  storage  for  your  tapes  and  videocassettes.  And,  of 
course,  all  the  wiring  is  hidden. 

When  it's  open,  the  Thomasville  Home  Electronics  Center  is  a  very  entertaining  piece 
of  furniture.  When  it's  closed,  it's  simply  beautiful. 

And  now,  during  our  special  sale  from  April  17-May  29,  is  the  perfect  time  to  add  a 
Thomasville  Home  Electronics  Center  to  your  family  room.  For  the  name  of  your  nearest 
participating  Thomasville  Gallery™  or  Authorized  Retailer, 
call  1 800  225-0265,  and  ask  for  Dept.  75TBH.  t-r*  •** 

Upholstered  sectional  and  occasional  tables  also  by  Thomasville.  X  f  HJr  I  fC/fw  l/UMAf 

All  14  styles  of  Thomasville  Home  Electronics  Centers  are  now  on  sale. 
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CREATE  A  BETTER 
BLENDED  COFFEE. 


To  send  a  gift  of  Baileys  anywhere  in  the  U.S.,  call 

1-800-238-4373  or  1-800-243-3787  Void  where  prohibited. 

Baileys  Original  Irish  Cream  Liqueur  ■  Imported  by 
Hie  Paddinrjlon  Corporation.  Fori  Lee.  NJ  17%  ale  by  vol  c  1987 
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GROW  YOUR  OWN 
CUT  FLOWERS 


PAGE  140 


WHOLE-HOUSE 
REMODELING 

PAGE  117 


Which  dream 
is  yours? 


Model  GGL 


Model  FSF 


A  lush  garden  bath,  drenched  in  sunlight,  yet 
perfectly  private... a  leisure  loving  solarium 
marrying  indoors  to  out... new  living  space, 
carved  from  the  eaves  but  obviously  no 
"afterthought"... a  bold  light  filled  living  room. 

Your  dream  may  be  a  sun-splashed  kitchen 
or  a  cozy  study,  a  bright  den  or  a  bedroom  where  a 
view  of  the  stars  is  the  welcomed  bonus  of  gaining 
light  without  sacrificing  seclusion. 

VELUX  roof  windows  and  skylights  help 
turn  dreams  into  satisfying  reality.  They  are  sur- 
prisingly low-cost,  built  with  outstanding  quality 
and  backed  by  a  commitment  to  the  highest  standards 
in  every  detail.  Comparing  VELUX  products  with 
any  others  shows  why  it's  no  wonder  that  VELUX, 
with  forty-five  years  of  experience  and  craftsman- 
ship, is  the  world  leader  in  roof  windows  and 
skylights. 

A  FREE  28  page  color  brochure  is  yours  with 
this  coupon.  It's  filled  with  photographs  and  infor- 
mation to  help  you  take  advantage  of  all  the  possibil- 
ities that  only  VELUX  roof  windows  and  skylights 
can  bring  into  your  home.  Start  saving  money  and 
living  more  comfortably  now.  Send  for  your  free  bro- 
chure today.  We'll  also  send  a  complete  price  list 
and  the  names  of  VELUX  dealers  in  your  area. 


mm 
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The  world  leader 
in  roof  windows  and  skylights. 


l*£2^i2j*22U     FREE  28  page  lull 
*"**-— %^*"-«\     color  brochure 


Mail  this  coupon. 
We'll  send  you  our  28 
page  color  brochure 
and  price  list  with- 
in 24  hours. 
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Name 

BH587 

Address 

City                          State 

VELUX-AMEJtICAINC. 
RO  ii..s  .i2f,K 

"1MK 
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CANADA  INC 
16817  Hymui  Blvd 
K.ru.,,,,1  P.O.    1   i.,  ii'imu 
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Introducing  Don  Rickles  as  new  Anso  ¥  Worry-Free™  Carpet. 

"What's  the  matter,  neuer  met  a         soil  and  wear  resistance.  If  you  think 
carpet  with  a  sense  of  humor?  Sure,  some   that's  terrific,  wait  'til  you  see  my  5  year 
hockeypuck  just  dumped  chocolate  ice       warranty !  * 

cream  on  me.  But  I'm  not  worried.  Be-  On  top  of  it  all,  I'm  gorgeous.  What 

cause  I  can  take  almost  anything !  more  could  you  want  in  a  carpet?  And 

I'm  so  stain-resistant,  even  a  n  ww  if  I  look  this  good  in  a  magazine, 

mess  like  this  can  clean  right  aaa  aallSO  M         imagine  how  great  I'll  look 
up.  And  I  haue  incredible        VUOPPy-fpfaQ  on  your  floor ! " 


•SEE  WARRANTY  LABEL  FOR  DETAILS 
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"After  spending  years 

in  the  sun  unprotected, 

I  got  skin  cancer." 


"I  never  thought  it  would  happen 
to  me.  But  it  did.  That's  why  I've  started 
protecting  myself  and  my  family  from 
the  sun  with  Shade®'  Sunscreens." 

Shade  introduces  the  best 

sunscreen  formulas  ever. 

They're  the  best  because  they're 
the  only  ones  with  non-stinging,  3-way 
protection  formulas  in  SPF  4  through 
15.  These  exclusive  hypoallergenic 
formulas  help  protect  your  skin  from 
all  kinds  of  sun-related  damage. 

1  Protection 
against  sunburn. 

Even  if  you  burn  occasionally,  you 
need  protection.  Shade  Sunscreens 
have  been  formulated  to  screen  out 
ultraviolet  B  rays  that  cause  sunburn. 

2  Protection  against 
long-term  skin  damage. 

Sun  can  also  damage  your  skin 
with  ultraviolet  A  rays,  one  of  the  major 
causes  of  premature  aging  and  wrin- 
kling. Shade  filters  out  these  rays,  too. 

Liberal  and  regular  use  can  help 


prevent  sun-induced  skin  cancer. 

3  Protection 
that's  waterproof. 

You  and  your  family  can  enjoy  all 
the  diving  and  dunking  you  want. 
Because  Shade  maintains  its  level  of 
waterproof  protection  even  after  eighty 
minutes.  So  you  don't  have  to  worry 
about  it  coming  off. 

Shade  introduces 
non-stinging  protection. 

Unlike  other  sunscreens,  Shade 


has  hypoallergenic  formulas  with  two 
special  sunscreening  ingredients  that 
treat  your  skin  gently.  So  you  get  the 
protection  you  want  on  sensitive  skin 
that  needs  it  most.  Without  stinging. 

Introducing  the  highest 
degree  of  Shade 
protection  ever. 

Now  there's  Super  Shade®  25.  Its 
unique  formula  is  perfect  for  anyone 
who's  extremely  concerned  about  the 
sun  and  wants  the  maximum  level  of 
Shade  three-way  protection. 


Shade.The  best  sunscreen  formulas  ever. 


THE  ENLIGHTENED  BLIND.   THE  NEW  RIVIERA  BY  LEVOLOR. 


It>  the  most  advanced  light  control  system  ever 
created  by  Levolor.  And  the  most  beautiful.  The 
Enlightened  Blind  is  forged  from  a  new  mag- 
noMum/aluminum  alloy,  with  extra  slats  for 
extra  privacy.  Close  it- it  stops  light  like  a  wall 
Open  it-it  practically  vanishes.  In  your  home. 


it  shines  in  over  300  colors-the  largest  selec- 
tion available.  Levolor  applies  those  colors 
with  a  special  paint  process  so  advanced,  no 
one  else  can  offer  it.  The  Enlightened  Blind  is 
the  best  made  blind  on  Earth.  That's  why 
Levolor  warranties  it  forever. 


AATCH  THE  ROOM  SETTINGS  AND  YOU  MAY  WIN  $25,000 
IVING  ROOM  DINING  ROOM 


BATHROOM 


ENLIGHTENED  SAVINGS  FROM  LEVOLOR 


Save  10%  on  your  next  purchase  of  Levolor 
MJ^M /%}  Riviera®  Blinds.  Get  up  to  $25.00  cash  refund 
by  mail.  See  certificate  below  for  full  details. 


n 


W^'jji 


Match  three  photographs  with  Levolor's  in-store  display. 

^o  purchase  necessary.  See  official  rules  in  this  ad  for  details. 

OFFICIAL  GAME  RULES— NO  PURCHASE  NECESSARY. 

1.  To  enter:  take  this  ad  to  a  participating  Levolor  blind  retailer.  2.  To  win:  match  the  Levolor  blind  colors 
stated  in  the  three  room  settings  in  this  ad  exactly  to  the  blind  colors  stated  in  the  three  room  settings  on 
Levolor  in-store  display  card.  3.  Prize  structure/odds  of  winning:  10  grand  prizes  of  $25,000  each  (odds 
1:1,639,100).  Taxes  are  winners'  responsibility.  Limit  one  prize  per  household.  4.  To  claim  prize:  sign  this  ad 
and  send  via  registered  mail  along  with  a  3"x5"  card  with  your  name  and  address  to  be  received  by  7/15/87  to: 
Levolor  $25,000  Winner,  P.O.  Box  4723,  Reidsuille,  NC  27322-4723.  Sponsor  not  responsible  for  lost,  late  or 
misdirected  entries.  5.  No  purchase  necessary.  To  obtain  a  facsimile  of  the  $25,000  display  card  game  piece, 
send  your  name  and  address  on  a  3 "x5"  card  in  a  self-addressed  stamped  envelope  to  be  received  by  6/1/87  to: 
Levolor  $25,000  Game  Reouest,  P.O.  Box  4724,  Reidsville,  NC  27322-4724.  6.  Any  unclaimed  prizes  will  not  be 
awarded.  7.  Game  open  to  U.S.  residents  18  years  of  age  or  older.  Void  where  prohibited.  Employees  of  Levolor 
Lorentzen,  Inc.,  its  agencies  and  families  of  each  ineligible.  8.  Winners  required  to  sign  affidavits  of  eligibility. 
Forged,  altered,  erroneous  or  illegitimately  received  ads  are  void.  Entries  subject  to  verification  and  become 
sponsor's  property.  Sponsor  not  responsible  for  printing  or  other  errors.  9.  For  list  of  winners:  mail  self- 
addressed  stamped  envelope  to  be  received  by  7/31/87  to:  Levolor  $25,000  Winner's  List,  P.O.  Box  4726, 
Reidsville,  NC  27322-4726. 


Save  10%  (up  to  $25.00)  on 
Levolor  Riviera®  Blinds 

To  receive  your  cash  refund  up  to  $25.00,  send 
1)  your  store  receipt(s)  with  price(s)  circled  for 
the  purchase  of  three  or  more  Levolor  Riviera® 
Blinds,  2)  this  completed  refund  certificate  and 
3)  the  front  cover  page  from  Levolor's  installation 
instruction  booklet  to:  Levolor  Refund  Offer, 
P.O.  Box  4725,  Reidsville,  NC  27322-4725. 
(Please  print  clearly  in  ink) 

Name 


Address . 
City 


State. 


-Apt#_ 
Zip 


Offer  good  through  July  15, 1987.  Void  where  prohibited.  Please  allow 
6-8  weeks  for  refund  handling.  Only  one  refund  per  name  or  household. 
Offer  valid  on  Levolor  Riviera®  Blinds  only.  Refund  rights  may  not  be 
assigned  or  transferred.  This  offer  good  only  in  U.S.A.  This  certificate 
may  not  be  mechanically  reproduced  and  must  accompany  all  refund 
requests. 
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Have  a  problem 

with  your 

subscription? 


We  want  to  solve 
it  to  your  com- 
plete satisfaction, 
and  we  want  to 
do  it  fast.  Please 
write  to: 

Robert  Austin, 
Better  Homes  and 
Gardens^P.O.  Box 
4536,  Des  Moines, 
Iowa  50336. 
You  can  help  us 
by  attaching  your 
magazine  label 
here,  or  copy 
your  name  and 
address  as  it  ap- 
pears on  your 
label.  Send  this 
along  with  your 
correspondence. 


Moving? 

Simply  attach  the  mailing  label  from 
this  magazine  and  write  in  your  new 
address  below.  (Please  allow  4-8 
weeks.) 

Your  New  Address  Goes  Here 


Name 


Es 

2 

■a 

< 

Cn 

u 

Address 


Apt    # 


Ciiy 


Sinic 


Zip 


Subscription  Rate: 

12  issues  $14.00.  Add  $12  a  year  for 
Canadian  or  foreign  postage. 

□  Renewal  □  New  Order 

For  Fast 
Service... 

...it  is  better  to  write  us  concerning 
your  problem  and  include  the  maga- 
zine label.  Also,  address  changes  are 
handled  more  efficiently  by  mail. 
However,  should  you  need  to  reach  us 
quickly  the  following  toll-free  number 
is  available: 

800-247-2504 

Better 

Homes 

A.     m.  and  Garden.  * 

P.O.  Box  4536  •  Des  Monies.  Imv.i  '.0536 
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Why  be  gray  when 
you  can  be  yourself? 


AVANTAGE 

I  S^'-PmnamntHaireolorUrtion 
•No  Peroxide- No  Ammonia 


You  don't  have  to  give  up  your  natural  color  just  to  give  up  your 
gray.  With  Avantage,"  the  color  you  get  is  the  color  that  was  always 
yours —even  better.  Now  there's  life  where  there  used  to  be  gray. 
Avantage  contains  no  peroxide  or  ammonia.  So  it  doesn't  change 
the  natural  color  of  your  hair  -  it  enhances  it.  With  color  so  gentle  it 
washes  away  gradually.  The  result?  Shinier,  softer,  sexier  hair. 
Hair  thafs  alive  with  highlights.  A%   /A   k   IT  A  /~*>  l~" 

Awake  with  tones.  So  whether  you've  /\\//\  \  1  /Vl  I— 
only  noticed  a  few,  or  a  few  too  many,  /\V/i|  1  l/\v^L 
now  there's  no  more  gray.  NO  peroxide,  no  ammonia 

And  suddenly,  there's  more  of  you.  HAIRCOLOR  LOTION 


SATISFACTION 


90-DAY  REFUND  OR 


Ui  :  1  Mt'lJM 


DIRECT  FROM  GENERAL  ELECTRIC 
ON  GE  MAJOR  APPLIANCES 
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Every  now  and  then,  something  can  go 
wrong  with  even  the  best  of  products.  And 
while  we  do  everything  humanly  possible  to 
make  sure  it  never  happens,  we  are,  after 
all,  only  human.  That's  why  we're  introducing 
Satisfaction  Guaranteed.  And  it's  in  addition 
to  our  warranties. 

Satisfaction  Guaranteed  lets  you  live  with 
our  major  appliances*  for  ninety  days.  And 
if  you're  not  absolutely  satisfied,  we'll  take 
them  back.  Whatever  the  reason-f  rom  a 
refrigerator  light  that  goes  on  the  blink  to  a 
range-top  burner  that  burns  out. 


You  see,  we're  simply  not  satisfied  until  you 
are.  So  we  also  offer  factory-trained  service 
professionals  and  the  Quick  Fix®  System  for 
do-it-yourselfers.  And  our  24-hour  GE 
Answer  Center®  service.  (You  could  call 
us  at  800-626-2000  about  Satisfaction 
Guaranteed  right  now.) 

Of  course,  you  may  never  need  to  use  our 
Satisfaction  Guarantee.  But  isn't  it  satisfying 
to  know  it's  there  if  you  need  it? 


We  bring  good  things  to  life. 


"  Applies  to  iolflgorator&lroo70i\dishwastior5i\A/ashoriclrvot!irnlcTDVvavo 
ovons  and  tangos  pun  hasodtrom  an  authorized  Gl  rotalldoaloi 
Otter  available  only  In  IhoContlnontaHlS  oxcludlnf)  Alaska 


(( 


Update  it 
withRit! 


and  (tyl  a,fyetify  pjfa>if&i. 


B/ieiA  Up  0.  bed.  lAjkA  dA&Mty-CAlloAtr- 


And  wake  up 
a  tired  bedroom! 

Redecorating  your  bedroom 
needn't  be  a  nightmare.  WithRit" 
Dye  and  a  little  imagination  you  can 
easily  and  inexpensively  create  a 
colorful  bed  ensemble. 

Brighten  a  boring  bedspread  by 
stripe-dyeing.  Stencil-dye  a  wooden 
Shaker  box.  Brush-dye  a  natural 
wicker  planter.  Instantly  your 
bedroom's  a  dream  come  true.i 

Rit.  When  you're 
dyeing  for  a  change. 


©1986 
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EDI 


Write  for  "How  to"  information: 
Rit  Dye,  Oept.  010487,  P.O.  Box  21070, 
K  Indianapolis,  IN  46221 


LETTERS 


FAMILY  NETWORK 


Readers'  comments  and  solutions  to  family 
and  community  problems 


Water  safety 

While  visiting  us  one  summer,  my 
15-month-old  nephew  nearly  drowned 
in  our  backyard  lake.  Four  adults  were 
at  home,  three  of  them  physicians.  The 
mother,  a  physician,  thought  her  hus- 
band, a  physician,  was  watching  the 
baby.  He  thought  she  was.  The  child 
lived  because  three  people  knew  CPR 
and  emergency  phone  numbers. 

Two  lessons:  One,  take  turns  in 
shifts,  with  one  person  responsible  for 
the  child;  two,  learn  CPR  now.  This 
happened  to  physicians,  and  it  can  hap- 
pen to  you. 

Anne  Louise  Bock 
Stockton,  Calif. 

Birthday  blankets 

Every  month  members  of  our  church 
women's  group  visit  a  local  nursing 
home  to  help  celebrate  birthdays.  Most 
of  the  birthday  celebrants  are  wheel- 
chair-bound. Birthday  gifts  were  a 
problem  at  first  because  candy  is  not  on 
the  special  diet  for  most  and  many  are 
not  capable  of  watering  plants. 

Therefore,  we  bring  birthday  lap 
robes.  We  buy  large  thermal  blankets 
and  cut  them  into  six  to  eight  lap  robes. 
Next  we  add  a  colorful,  crocheted  edge. 
The  lap  robes  are  easily  washed,  very 
durable,  and  cost  less  than  a  dollar 
each.  Besides  these  advantages,  they 
are  fun  to  make  and  are  so  very  appre- 
ciated by  the  elderly. 

Milly  Martin 
Charlotte,  N.C 

Loud  teens 

In  Februarys  "Family  Network, "  a 
reader  asked  for  advice  on  dealing  with 
loud  teenagers.  A  sampling  of  the  re- 
sponses follows. 

The  young  neighbor  next  door  would 
play  his  rock  tapes  full  volume  until 
midnight  or  later.  At  last,  after  a  late 
evening  of  ear-piercing  racket,  my  hus- 
band arose  the  next  morning  at  5.  Put- 
ting  the  cassette  player  in  the  open 
window,  he  played  at  full  volume  the 
entire  tape  of  the  1812  Overture,  com- 


plete with  cannon  firing  and  the  ring- 
ing of  bells.  From  then  on,  the  boy  kept 
his  tapes  turned  low.  Bliss. 

Name  withheld 
by  request 

Join  them.  It  works.  You  are  awake 
anyway.  What's  to  lose?  Tell  them 
about  your  teen  years  and  corny  jokes. 
They  will  be  bored  to  death  and  go  over 
to  someone  else's  house. 

Name  withheld 
by  request 

I  tried  to  reason  with  four  boys  but 
no  go.  Their  father  came  over  to  my 
house  and  asked  what  I  was  going  to  do 
about  it.  The  noise  continued  for  two 
weeks.  Finally,  my  lawyer  wrote  them 
and  explained  public  nuisance  laws. 
Nothing  was  done,  so  to  court  I  went.  It 
made  the  difference. 

Josephine  Bailey 
Somerville,  Mass. 

It  is  not  a  teen  problem  so  much  as  a 
grumpy  neighbor  problem.  Children 
have  to  grow  up,  and  are  blessed  if  they 
have  parents  who  encourage  their 
bringing  friends  home  rather  than 
sending  them  out  to  lounge  on  street 
corners.  Tonight's  noise  is  bound  to  end 
in  a  year  or  so. 

A.  M.  Allen 
Philadelphia,  Pa. 


WRITE  TO  US 

Family  Network  welcomes  letters 
from  you,  our  readers,  describing  how 
you  or  your  friends  and  neighbors 
solved  problems  involving  family  or 
community,  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  Street,  Des 
Moines,  IA  50336.  Letters  may  be 
edited  for  space.  All  letters  become 
the  property  of  Better  Homes  and 
Gardens®.  We  will  pay  $50  for  each 
letter  published.  H8 
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50%  MORE  FLUORIDE 
ANTI-CAVITY  TOOTHPASTE 


It's  a  major  break- 
through in  cavity  preven- 
tion. Dental  schools  proved 
it.  With  3  years  of  new  clinical 
tests.  And  over  4,000  people. 
The  results  were  spectacular: 
New  Extra -Strength  Aim*  meant 
far  fewer  cavities  than  a  standard 


fluoride  toothpaste. 


NOW  THE  STRONGEST 

CAVITY  PREVENTION  TOOTHPASTE 

YOU  CAN  BUY 


■ 


©  1987  Lever  Brothers  Company 


See  America 
First-Class 


DISCOVER  MOTORHOME 


Imagine  viewing  the  spectacular  California 
coastline  of  Monterey  and  Carmel-up  close- 
with  first-class  accommodations. 

Now  it  is  possible  with  a  motorhome  rental 
from  U-Haul. 

Enjoy  an  American  vacation  adventure 

like  never  before 

Make  the  ordinary  family  vacation 
extraordinary. 

Rent  a  fully-equipped,  luxury-appointed  26' 
Aluma-Lite™  by  Holiday  Rambler®  or  a  27' 
Southwind  by  Fleetwood®.  Standard  features 


include  air  conditioning,  stereo,  kitchen,  micro- 
wave, and  full  bath.  Sleep  up  to  six. 

It's  the  only  way  to  travel  without  leaving 
behind  any  of  the  comforts  of  home. 

Go  one-way  or  round-trip 

Use  your  imagination.  Take  a  motorhome 
anywhere  you  please  across  the  United  States. 
Experience  the  enchanting  Florida  Everglades. 
Witness  the  natural  wonders  of  Yellowstone 
National  Park.  See  breathtaking  Niagara  Falls. 
View  the  splendor  of  the  Grand  Canyon. 

Be  creative.  Fly  to  your  destination-then 


CENTALS  BY  U-HADE 


'ive  the  motorhome  on  your  vacation.  To  see 
ore  of  the  country,  take  it  home  for  the  return 
p.  Or  motorhome  there-and  fly  back. 

You  can  rent  by  the  weekend,  week,  or 
lonth.  For  total  peace  of  mind,  your  motor- 
Dme  is  backed  by  the  free  24-hour  U-Haul 
iad  service,  throughout  the  U.S.  and  Canada. 

Just  use  your  imagination  to  come  up  with 
ie  adventure  that's  right  for  you. 


Don't  delay.  Reserve  yours  now  before  the 
rush  of  the  vacation  season. 

Get  a  free  brochure 

For  a  free  brochure,  call  1-800-821-2712 

(in  Arizona,  call  collect,  1-263-6679).  Or  write: 
U-Haul  Motorhome  Rentals,  Dept.  1 B7, 
PO.  Box  21502,  Phoenix,  AZ  85036-1502. 
Or  contact  your  travel  agent. 


at  your  U+IAUL  Center 
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EDITORS  LETTER 

Little  House,  Big  Job! 


"ear  Readers, 

Sometimes  we're  a  little  compulsive 
in  our  desire  to  bring  you  the  best  and 
the  brightest.  Our  editors  often' take  on 
projects  that  seem  to  me  to  be  biting  off 
way  more  than  they  can  chew. 

Take,  for  instance,  the  "Whole- 
House  Remodeling"  feature  in  this  is- 
sue. It  shows,  room  by  room,  the 
complete  remodeling  of  a  little  house  in 
Portland,  Oregon.  Every  photo  is  full  of 
ideas,  and  the  house  is  really  charming. 

But,  we  didn't  just  find  a  nicely  re- 
modeled house  and  photograph  it.  Oh 
no,  nothing  as  easy  as  that  for  the  over- 
achievers  in  our  Building  department. 

Last  year,  Barbara  Lewis,  our  senior 
building  and  remodeling  editor,  came 
to  me  bubbling  over  with  enthusiasm. 


"I couldn't  resist 
saying  'I  told  you  so' 


a  few  times. 


99 


She  told  me  that  the  Western  Wood 
Products  Association  wanted  to  work 
with  us  to  remodel  an  entire  house. 

"This  is  a  terrific  creative  opportuni- 
ty," she  said,  "a  chance  to  show  directly 
the  Better  Homes  and  Gardens®  remod- 
eling philosophy  plus  the  latest  trends 
in  decorating  and  remodeling  technol- 
ogy." We'd  work  hand-in-glove  with  the 
architect  to  fill  the  house  with  ideas. 

"Barbara,"  I  said,  "Are  you  kidding? 
Your  department  is  already  supervis- 
ing the  building  of  an  entire  house  for 
the  Innovations  program,  spending 
weeks  on  judging  the  Best  in  American 
Living  contest,  and  designing  a  kitchen 
with  KitchenAid;  besides,  not  to  be 
overlooked,  turning  out  features  for  ev- 
ery issue  of  our  magazine!  And,  don't 
forget,  there  are  only  three  people  in 
your  department!" 

Well,  it's  not  too  hard  to  guess  who 
won  that  argument.  Barbara  personal- 
ly took  on  the  project  and  set  to  work 
with  as  much  dedication  as  if  the  house 
were  her  own.  Those  of  you  who've 
done  an  extensive  remodeling  know 


The  enthusiastic  overachiever . . . 

how  much  of  yourself  you  have  to  put 
into  a  project,  even  though  you  have 
the  best  professional  help. 

Were  there  discussions  and  perhaps 
a  few  problems?  Well,  yes,  and  Barb 
has  two  large  cardboard  boxes  full  of 
correspondence  and  a  yard-long  list  of 
long-distance  phone  calls  to  prove  it. 

Barb  worked  with  the  architect  to 
get  all  the  remodeling  goodies  we  want- 
ed, and  developed  color  schemes  and 
furnishings  with  a  designer  from  Sears, 
the  other  project  partner.  They  deco- 
rated the  home  with  Indian  art,  reflect- 
ing the  culture  of  the  region. 

Barb  called  the  whole  experience 
"the  most  wonderful  wish  fulfillment." 
She  also  called  it  some  other  things  I 
won't  mention,  and  I  couldn't  resist 
saying  "I  told  you  so"  a  few  times. 

However,  it  did  get  finished,  and  Bar- 
bara did  survive.  And  I'm  sure  you're 
going  to  love  the  results  of  her  toil,  be- 
ginning on  page  117. 

Did  she  get  cured  of  overachieving? 
Of  course  not.  Keep  your  eye  on  our 
building  pages  to  see  what  "wonderful 
opportunities"  Barbara  has  talked  me 
into  for  this  year. 


David  Jordan,  Editor 
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1987  R  J  REYNOLDS  TOBACCO  CO. 


CASE  CLOSED. 
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FILTER  CIGARETTES 


ft 


.ntcta  'in 


NOW 


100s 


. 


NOW  is  Lowest 

Soft  Pack 


5mg. 


3mg. 


MOW  IS  LOWEST 

By  U.S.  Gov't,  testing  method. 


mpetitive  tar  levels  reflect  either  the  Jan.  '85  FTC  Report  or  FC  method. 

)X:  Less  than  0.5  mg.  "tarT  less  than  0.05  mg.  nicotine,  SOFT  PACK 
.TER,  MENTHOL:  1  mg.  "taif  0.1  mg.  nicotine,  av.  per  cigarette,  FTC 
'port  JAN.  '85;  BOX  100s:  Less  than  0.5  mg.  "tar;'  less  than  0.05  mg. 
:otine,  SOFT  PACK  100s  FILTER,  MENTHOL:  3  mg.  "tar;'  0.3  mg. 
:otine,  av.  per  cigarette,  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 

Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


Only  our  best.  We  guarantee  it . . . 

Anywhere. 


Unique  homes  like  this  demand  tongh,  durable 
protection.  Out  here,  you  paint  your  house  with 
Pittsburgh*  Paints.  They're  the  ones  with  the  custo- 
mer satisfaction  guarantee  printed  on  every  can. 
For  quality  you  can  count  on,  it's  Pittsburgh  Paints. 
No  matter  where  you  live! 

Pro  Painter  Pack  Offer-A  $12.41   r- 
retail  value,  yours  for  just  $3.99 
with  purchase  of  one  gallon  or  more 
of  Pittsburgh  Paint,  while  supplies 
last.  See  your  local  Yellow  Pages 
for  the  name  of  your  nearest  partic- 
ipating Pittsburgh  Paints  Dealer. 
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BY  THE  TIME  YOU  REMEMBER 
YOU  LEFT  IT  ON,  IT'S  OFF. 

Ten  minutes  ago,  you  left  your  house  behind.  And  your  iron 
on.  But  don't  panic.  You  have  the  Black  &  Decker  Automatic 
Shut-Off   Iron,  remember? 

Go  away  from  it,  and  it  sounds  an  alert.  If  you 
don't  return,  it  remembers  to  shut  itself  off.  It 
even  beeps  and  lights  when  the  temperature 
you've  selected  is  right.  So  you  never  have  to 
worry  if  your  iron's  too  hot  or  cold. 

And  like  all  Black  &  Decker  household 
products,  it  has  a  full  two-year  warranty.  m 

So  relax.  With  the  Black  &  Decker  Auto-        M  ^ 

matic  Shut-Off'  Iron,  your  ironing  worries 
are  completely  extinguished.  And  remember, 
GE  irons  are  now  Black  &  Decker. 


THE  AUTOMATIC  SHUT-OFF"  IRON. 

#  BLACK  DECKER 

IDEAS  AT  WORK'.' 

©  1987 
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GARDENER'S  ALMANAC 

By  Douglas  A.  Jimerson  and  Jane  Austin  McKeon 


GET  YOUR  GARDEN  OFF 
TO  A  GOOD  START 


"Health  *        ^uleo-  \ 

CW^^-THOMSQN 
The  Victory  Garoe 
T^GBH,  Boston 


^4  bumper  crop  of  information, 
ideas,  and  inspiration. 
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ROSES 

A  SWEET-SMELLING 
SYMBOL 

Congress  picks  flower. 


Red  roses  are  tops. 

Last  fall,  when  the  rose 
was  named  our  national 
flower,  there  was  little 
gardeners  could  do  to  join  in 
the  festivities.  Now  that  it's 
spring,  however,  we  want  to 
encourage  you  to  help  cele- 
brate by  planting  at  least 
one  new  rosebush.  Buy  pot- 
ted roses  for  instant  color. 


1 


Pots:  Smith  &  Hawken, 
25  Corte  Madera, 
Mill  Valley,  CA  94941. 


TULIPS  MAKE 
GREAT  CUT 

FLOWERS 

Bring  spring 
indoors. 


elebrate  the  new 
season  with  some  cut  tulips.  Fill  a  pair  of  gal- 
vanized French  flowerpots  to  the  brim  with 
the  cheerful  blossoms.  To  prolong  blooming, 
change  the  water  often  and  mix  in  a  little 
cut-flower  food,  available  at  your  florist. 


<**>!*£**_ 


..VEGETABLES.. 

OKRA 
MOVES  NORTH 

Short-season  favorite. 

Newer  quick-growing  va- 
rieties of  okra  are 
sprouting  up  in  gar- 
dens as  far  north  as  Maine. 
Most  types  produce  flower 
pods  in  just  60  days. 


Enjoy  Better  Homes  and  Gar- 
dens' new  256-page  book, 
Step-By-Step  Successful  Gar- 
dening. Available  wherever 
books  are  sold;  24.95. 


continued 
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There  are  some  things  you  just 
carit  afford  to  gamble  with.  ' ' 


1 


pfarpted 


AlMOltloa 


When  you  get  a  cavity;  there's  no  dramatically  when  you  consider  that 

second  chance.  Crest  has  prevented  523  million  cavities 

That's  why  it;s  important  that  you  since  its  introduction  in  1955. 
know  that  more  dentists  recommend  There  are;  of  course;  no  sure  things 

Crest  for  fighting  cavities  than  all  other  in  your  battle  against  cavities.  But  at 

toothpastes  combined.  least  Crest  helps  put  the  odds 

It's  a  point  that's  made  rather  in  your  favor. 

The  dentists'  choice  for  fighting  cavities. 

"Crest  has  been  shown  to  be  an  effective  decay-preventive  dentifrice  that  can  be  of  significant  value  when  used  in  a  conscientiously  applied 
program  of  oral  hygiene  and  regular  professional  care."  Council  on  Dental  Therapeutics,  American  Dental  Association.  ©P&G  1987. 


LETTERS 

READER  MAILBOX 

FOR  GARDENERS 

Let  us  hear  from  you! 

Share  your  know-how 
with  other  readers.  Mail 
tips  and  photos  to: 
BH&G  Test  Garden,  1716 
Locust  St.,  Des  Moines,  IA 
50336.  We'll  pay  $25  for 
each  idea  we  use,  and  we  re- 
serve the  right  to  edit  copy. 

an  ^*i«KeP<**!;  \ 
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An  all-bedding-plants 
flower  border. 


'reate  a  borderful  of 
blooms  with  bedding  plants,  available  now  at  gar- 
den centers.  For  best  color,  look  for  stocky  plants 
with  lots  of  buds. 


V^fc 


NUT  s ;  ,.,. 

HARDY  HAZEL 
HYBRID 

Good  news  for  nut  lovers. 


The  Northern  Nut  Grow- 
ers Association  an- 
nounces a  new  hazel 
that's  hardy  in  the  North. 
Bushes  bear  in  four  years 
from  seed.  To  order  seed 
nuts,  send  $4  to  the  NNGA 
Hybrid  Hazel  Seed  Project, 
Rte.  2,  Box  249,  Delphi,  IN 
46923. 


u«ts  aw 
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FRAGRANCE 

GOOD  SCENTS  GARDENING 

It's  more  than  what  meets  the  eye. 


Fragrant  plants  make 
good  scents  for  garden- 
ers. Some  of  nature's 
finest  perfumes  come  from 
the  flowers  of  sweet  alys- 
sum,  heliotrope,  pinks,  lily- 
of-the-valley,  peony,  and 
petunia,  and  the  foliage  of 
lavender,  rosemary,  scented 
geranium,  and  thyme.  Place 
aromatic  plants  within  sniff- 
ing reach. 

A  border  of  stocks  sweetens 
the  summer  air. 
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miS  CUISINART  COOK  WARE  SET 

SHOULD  COST  $155. 

FOR  YOUR  MOM,  IT'S  FREE. 


THIS  NEW  5-PIECE  CUISINART 

COOKWARE  SET:  FREE  WHEN 

YOU  BUY  THE  CUISINART  LARGE 

DLC-7  SUPER  PRO  OR  EXTRA-LARGE 

DLC-X  PLUS  FOOD  PROCESSOR 

ONLY  IN  CARTONS  WITH 

THE  FREE  OFFER  STICKER* 

When  this  set  becomes  part  of  our 
Commercial  Cookware  line,  the  sug- 
lested  retail  price  will  be  at  least  $155. 
Jut  right  now,  it's  our  Mother's  Day  gift 
Dyour  mother.  (Each  specially  marked 
>ox  contains  a  certificate.  Simply  mail 
:  to  us  and  we  will  send  the  cookware 
;et.)  It  is  an  unusually  useful  and  ver- 
;atile  set.  It  includes  a  2V2  quart 
Saucepan,  a  2V2  quart  Steamer  Insert, 
1 1  quart  Saute  Pan,  an  81/V'  Skillet  and 
i  Coverthatfits  the  Saucepan,  the 
steamer  Insert  and  the  Saute  Pan. 

This  cookware  features  our  special 
sandwich"  bottom  of  a  thick  copper 
Jisc  inlaid  between  two  layers  of  stain  - 
ess  steel.  The  copper  core  provides 
exceptionally  even  heat  distribution  and 
he  superb  stainless  steel  finish  gives 
1  long  lasting  lustre  that's  easy  to  clean. 


OUR  BEST  FOOD  PROCESSOR  AND 
OUR  EVEN  BETTER  ONE. 

The  Cuisinart  Large  DLC-7 
Super  Pro,  powered  by  a  workhorse 
of  a  motor,  is  equipped  with  superior 
slicing  discs,  exclusive  features  like 
our  Large  Feed  Tube,  and  is  simply  the 
best  food  processor  of  its  size. 

The  Extra-Large  DLC-X  Plus  is 
even  better.  It's  our  biggest  machine 


and  does  everything  the  Large  DLC-7 
Super  Pro  does,  with  even  greater 
capacity.  Both  are  simple  to  use  and 
easy  to  clean. 

MORE  FREE:  THE  CUISINART 
COOKING  CLUB. 

Your  mother  will  also  be  offered  a 
free  three  month  membership  in  our 
Cuisinart  Cooking  Club,  which 
includes  a  monthly  12-page  newsletter, 
to  help  her  get  the  most  out  of  her  new 
Cuisinart  food  processor. 

For  more  information  about  our 
food  processors,  cookware,  "The  Plea- 
sures of  Cooking"  magazine  and  our 
Cooking  Club,  write  to  Cuisinarts,  Inc., 
15(E)  Valley  Drive,  RO.  Box  2150, 
Greenwich,  CT 06836-2150. 

'Offer  at  participating  dealers  for  one  month  or  as  long 
as  supplies  last. 

Cuisinart 

Food  Processor 

For  a  store  near  you,  call  toll-free: 
(800)  243-8540 
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FLOWERS. 


GERBERAS  FOR 
GARDEN  COLOR 

Good  cut  flower,  too! 

Also  called  transvaal  dai- 
sies, gerberas  thrive  in- 
l  doors  and  out.  Grow 
them  in  the  border  or  as 
houseplants.  They  like  sun 
and  lots  of  water.  Buy  start- 
ed plants  at  your  local  nurs- 
ery or  greenhouse. 

TREE  S 


JOHNNY  ELMSEED 
TAKES  ROOT 

Boy  Scouts  replace  elms. 


Elms  grow  in  Scout  gardens. 

The  Elm  Research  Insti- 
tute and  the  Boy  Scouts 
of  America  need  your 
community's  help  to  replant 
our  country  with  the  dis- 
ease-free American  Liberty 
elm.  The  elm  seedlings  your 
town  buys  are  raised  in  nurs- 
eries by  the  scouts.  Then, 
when  the  trees  are  6  feet 
tall,  they're  moved  to  a  pub- 
lic place.  Contact  the  Elm 
Research  Institute,  Harris- 
ville,  NH  03450. 


BORDER  S 

PERENNIAL  PARTNERSHIPS 

Flowers  that  bloom  together. 


Gold  Feathers 
heliopsis  and  Hyperion 
daylilies. 


R 


or  dependable  garden 
color,  choose  perennials  that  bloom  at  the  same 
time  and  complement  each  other  in  height, 
shape,  and  hue. 

WILDFLOWERS 


SHAKE,  SCATTER  &  GROW 

Four  different  seed  mixes. 
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NORM  THOMPSON,  PORT 

Create  the  garden  of  your  dreams. 

Each  canister  of  Shake,  Scatter  &  Grow  contains  a 
flower  seed  mix  for  either  a  fragrance,  humming- 
bird, butterfly,  or  cottage  garden.  Canisters  are  $10 
each.  To  order,  call  1-800/547-1160,  ext.  108. 


VINES. 


PRIVACY  YOU 
CAN  GROW 

A  quick  and  easy  screen. 


Passion  vine. 

Vines  are  a  cheap,  practi- 
cal solution  wherever 
shade  or  privacy  is 
needed.  For  temporary  cover 
choose  an  annual  vine  like 
morning  glory  or  black-eyed 
susan.  For  permanence  grow 
wisteria,  Dutchman's-pipe, 
trumpet  vine,  clematis,  or 
passion  vine. 


Black-eyed-susan  vine. 


continued 
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Parliament 


PARLIAMENT 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


Kings:  9  mg  "tar."  0.6  mg  nicotine— 100's:  12  mg'  "tar"  0.8  mg  nicotine 
av.  per  cigarette,  FTC  Report  Feb.'85. 


i 

^ jr 

,- 

- 


'f>  *Gi* 


5^ 


Most  multivitamins 
don't  know  you  from  Adam. 


Within. 


WITH  THE  EXTRA  CALCIUM 
AND  EXTRA  IRON  WOMEN  NEED. 

While  a  garden  variety  multivitamin  is  fine  for  most  men,  it  may 
not  be  good  enough  for  you.  A  woman's  body  needs  a  woman's 
multivitamin.  That's  why  One-A-Day®  created  Within. 

It's  the  multivitamin  specially  formulated  for  women.  With 

more  calcium  and  iron  together  than  any  leading  brand. 
Plus  the  essential  vitamins  you  need  every  day. 

Within.  The  most  complete  multivitamin 
,  ever  created  for  women. 


VYfflJl 


As  different  from  other  multivitamins 
as  women  are  different  from  men. 


<&  1987  Miles  Laboratories,  Inc. 


The  New 
Encyclopaedia  Britannica 


There's  nothing  as  educational  as  a  trip  to  the 
library ...  if  it's  open . . .  and  if  they  have  the  book 
you  want . . .  and  if  you  have  time  to  go. 

But  the  more  practical  solution  is  The  New 
Encyclopaedia  Britannica.  Like  a  library  that's 
always  open,  it's  ready  to  help  you  24  hours  a 
day.  With  homework  assignments.  General 
assignments.  General  information.  And  yes,  just 
plain  good  reading. 

Today's  Britannica  is  the  most  helpful,  most 
complete  home  reference  set  ever  created.  It 
gives  you  more  timely  information  on  more 
subjects  than  any  comparable  set.  And,  thanks 
to  its  four-part  organization,  it's  remarkably 
easy  to  use. 

The  2-volume  INDEX  gives  you  over  180,000 
entries  and  nearly  400,000  references  to  point 
you  in  the  right  direction. 

The  12-volume  READY  REFERENCE 

features  short,  to-the-point  articles  that  boil 
down  the  facts  to  just  what  you  need. 


The  17  volumes  of  KNOWLEDGE  IN  DEPTH 

give  you  the  full  story,  with  comprehensive 
coverage  of  entire  subjects. 

The  one-volume  OUTLINE  OF 
KNOWLEDGE  is  a  handy  survey  of  the 
major  subjects  that  guides  you  as  you  learn  on 
your  own. 

And,  as  a  new  Britannica  owner,  you'll  receive 
your  first  copy  of  the  Britannica  World  Data 
Annual  as  a  FREE  GIFT  from  Britannica  Home 
Library  Service,  Inc.  With  the  latest  available 
statistics  on  over  200  countries  of  the  world, 
it's  a  tremendously  useful  book  to  have  on  hand. 
FREE  BOOKLET 
AND  DESK  REFERENCE  SET! 
To  find  out  more  about  "The  Britannica 
Advantage,"  send  for  our  free,  full-color  booklet 
that  describes  Britannica  in  detail.  You'll  also 
learn  how  you  can  get  Britannica  direct  from  the 
publisher,  with  a  convenient  payment  plan  that's 
like  buying  a  book  a  month. 


And  you'll  also  receive  a  FREE  3- volume 
Desk  Reference  Set  — a  Dictionary,  Thesaurus 
and  Book  of  Quotations  (a  $12.40  value)— with 
our  compliments  when  you  preview  Britannica. 
So  don't  pass  up  this  opportunity;  send  for  your 
free  booklet  and  Desk  Reference  Set  today! 
Please  read  the  reply  card  carefully.  There's 
no  obligation. 


Encyclopaedia  Britannica,  Inc.  —  also  publishers  of  Great  Books  of  the  Western  World. 
©  1987  Encyclopaedia  Britannica,  Inc. 
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Mail  card  for  your  FREE  PREVIEW  and  FREE  DESK  REFERENCE  SET! 


WHETHER  YOU 
SWEECWIPE, 

moe  dust 

SCRUBBING, 
OR  RINSE, 


"OCEDAR  MAKES 
YOUR  LIFE  EASIER." 

O-Cedar  is  continually  looking 
for  innovative  ways  to  make 
products  that  clean  better,  han- 
dle easier,  last  longer,  and  give 
you  more  value  for  your  mon- 
ey. That's  why  O-Cedar  is  Amer- 
ica's number  one  selling  line  of 
household  handle  goods.  And, 
that's  why  we  can  pro-  ^^ 
mise  you  "satisfaction ^§\ 
guaranteed,  or  your 
money  back."* 


cedar 


OCEDAR  IYIAKES  YOUR  LIFE  EASIER. 

•Fbrdetailscall  I-8O0-632-I684   0 1 987  The  Drackett  Company 


GARDENER'S  ALMANAC 


1 


continued 


CONTAINERS 

DOUBLE  UP  YOUR  FLOWERS 

Mix  annuals  and  perennials. 


Pots  of  blue  browallia 
and  yellow  coreopsis. 


I 


his  summer,  grow  creative! 
Instead  of  filling  your  planters  with  the  same  old  geraniums, 
experiment  with  combinations  of  annual  and  perennial  flowers. 


HERBS 

PUT  SOME  SPICE  IN 
YOUR  LANDSCAPE 

Grow  a  no-mow  backyard. 

Demanding  only  a  sun- 
ny, well-drained  spot 
and  an  occasional 
weeding,  herbs  are  a  low- 
maintenance  alternative  to 
lawn  mowing.  The  20  X  40- 
foot  backyard  herb  garden 
(right)  is  divided  into  four  tri- 
angular beds  filled  with 
mint,  thyme,  lavender,  tar- 
ragon, winter  and  summer 
savory,  rosemary,  basil,  an- 
gelica, scallions,  chives,  on- 
ions, lemon  balm,  borage, 
fennel,  dill,  hollyhock,  lem- 
on verbena,  foxglove,  pars- 
ley, and  catnip.  38 


A  backyard  herb  garden  is  less  work  than  a  lawn. 
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HOW  DO  YOU  DRESS 
A  NAKED  WINDOW? 


.et's  face  it.  Windows  don't  always 
:ome  into  this  world  dressed  to  suit 
'ou.  So  when  you  move,  or  things 
vear  out,  or  just  plain  "ugly"  out, 
/ou  start  the  search  for  something 
;pecial.  Confess.  How  many  times 
lave  you  put  that  perfect  room 
:ogether,  looked  at  the  windows 
ind  said,  "Now  what  am  I  going 
:odo?" 


Can  be  custom-tailored  to  fit  any  size  or  shape. 

Start  with  something  new  and 
wonderful.  Duette® 

This  exciting  new  window  fashion 
from  Hunter  Douglas  does  a  lot 
more  than  cover  your  windows.  It 
dresses  them  in  style,  with  a  rich, 
distinctive  look  that  enhances  any 
room,  any  decor. 

Get  the  luxurious  feel  of  fabric. 

A  marvelous  thing  happens  when 
you  first  see  Duette.  You  can't  take 
your  eyes  off  of  it.  Light  filters 
through  the  soft,  translucent  fabric 
in  a  warm,  radiant  glow.  But  some- 
thing else  happens  when  you  touch  it. 


Suddenly,  its  incomparable  texture 
delights  your  senses.  And  you  can't 
take  your  mind  off  the  possibilities. 

Enjoy  the  perfect  blend  of 
beauty  and  function. 

Like  any  truly  smart  fashion,  Duette 
is  as  versatile  as  it  is  beautiful.  The 
exclusive  honeycomb  design  adds 
strength,  and  allows  Duette  to  be 
custom-tailored  to  windows  of 
unusual  shape  or  size. 

This  unique  construction  makes 
Duette  highly  energy  efficient.  It 
also  lets  you  choose  from  a  full  range 
of  designer  colors  which  face  inside, 
while  maintaining  a  consistent, 
uniform  white  outside. 


Innovative  honeycomb  design  provides  strength 
and  energy  efficiency. 


Count  on  lasting,  timeless  beauty. 

Rarely  is  something  this  precious 
so  easy  to  care  for.  What's  more, 
Hunter  Douglas  guarantees*  Duette. 
Once  you've  seen  Duette,  you 
won't  be  satisfied  with  anything 
else.  So  call  us  today.  Because  the 
sooner  you  get  your  hands  on 
Duette,  the  sooner  Duette  can  dress 
those  naked  windows. 


Versatile  top-down! bottom  up  operation. 

Duette  is  available  at  custom 
window  covering  and  fine  depart- 
ment stores.  For  your  free  Duette 
fabric  sample  and  catalog,  call 
1-800-32-STYLE,  or  write  to 
Hunter  Douglas  Window  Fashions, 
Department  A,  601  Alter  Street, 
Broomfield,  CO  80020. 


^Hunter-Douglas 


'Contact  Hunter  Douglas  for  more  information  on  the  Duette 
three-year  Limited  Warranty. 

This  product  is  COUflcd  by  one  or  more  ofthcfi>lluwmf>  U.  S.  patents, 
in  iidditum  to  munv  foreign  patents  and  other  pending  U  S.  patents: 
4.450,027    4.60S.072.  Modem  USA. 
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HOME-EQUITY  LOANS 

PROMISES  AND  PITFALLS 


By  Gene  Malott 


M 


lany  home-equity-loan  ads 
promise  tax  deductions,  low  rates, 
and  convenience.  But  don't  bet  the 
house  on  it. 

A  hot  new  product 

More  than  15  percent  of  all  second 
mortgages  were  in  equity  lines-of-credit 
loans  by  late  last  year.  Financial  insti- 
tutions such  as  banks,  savings  and 
loans,  brokerage  houses,  credit  unions, 
and  consumer  finance  companies  are 
all  in  the  business,  and  the  market  is 
expected  to  grow  substantially. 

What's  the  appeal? 

Primarily,  it's  taxes,  because  the  de- 
ductibility of  interest  on  most  consum- 
er loans  will  be  phased  out  by  1991  (see 
"The  New  Tax  Rules").  One  of  the  few 
breaks  left  is  a  deduction  for  loans  on 
your  primary  and  one  second  home. 

Costs  for  home-equity  loans  also  look 
attractive.  Interest  rates  typically  run 
just  one  or  so  percentage  points  above 
local  mortgage  rates,  and  many  lenders 
offer  lower  "teaser"  rates  for  a  few 
months  after  your  line  of  credit  is  es- 
tablished. Like  adjustable  rate  mort- 
gages, most  home-equity-loan  interest 
rates  are  variable — keyed  to  a  financial 
index  that  floats  with  market  rates. 

Closing  costs — typically,  from  lVfe  to 
3  percent  of  the  total  line  of  credit — 
appear  low  when  compared  to  other 
home  loans.  And  in  some  cases,  lenders 
will  waive  other  closing  costs,  such  as 
the  ordinary  $150  or  so  application  fee. 

Convenience  is  another  come-on. 
Once  you've  established  your  line  of 
credit,  it's  easy  to  get  at  the  money 
when  you  need  it.  Just  use  the  checks 
or  credit  card  the  lender  provides. 

What's  the  catch? 

The  primary  concern  is  that  a  home- 
equity  loan  is  nothing  more  than  a 
form  of  second  mortgage.  That  means 
your  home  is  on  the  line  if  you  default. 
Though  many  lenders  are  responsible 
about  emphasizing  this  point,  some 


il    -        ,    ^ 


A  home  can  generate  cash  and  risks. 


HOW  HOME-EQUITY 
LOANS  WORK 

•  Most  loans  being  advertised 
these  days  are  really  a  line  of  credit 
secured  by  a  second  mortgage  on 
your  house.  You  don't  borrow  any- 
thing until  you  need  it. 

©  You  can  borrow  up  to  80  percent 
of  the  equity  in  your  home  (market 
value  minus  outstanding  loans). 

•  Rates  run  just  one  point  or  so 
higher  than  local  first-mortgage 
rates  and  are  tied  to  an  index  that 
rises  and  falls  with  the  economy.  At 
present,  few  lenders  limit  how  high 
rates  can  go. 

o  Monthly  payments  can  be  low:  in- 
terest-only, or  interest  plus  a  small 
fraction  of  principal.  Interest  is  fig- 
ured on  the  outstanding  balance. 

•  The  balance  usually  comes  due 
after  five  or  so  years. 


may  bury  it  within   the  fine  print. 

Another  problem  is  the  ease  with 
which  these  lines  of  credit  can  be  used. 
It's  very  tempting,  for  example,  to  use 
your  home-equity  loan  for  reoccurring 
items,  like  clothing  or  electronic  de- 
vices. That's  a  habit  that  could  get  you 
in  over  your  head — and  this  time,  it's 
your  house  on  the  line,  not  a  stereo  sys- 
tem or  refrigerator. 

Costs  can  be  deceptive,  too.  Take  the 
"points"  most  lenders  charge  when  you 


open  your  line  of  credit.  These  can  run 
up  to  3  percent  of  the  total  line  of  cred- 
it, no  matter  what  you  actually  borrow. 
A  $40,000  line  at  three  points  costs  you 
$1,200,  for  example.  But  if  you  borrow 
only  $10,000  against  it,  that  amounts  to 
an  origination  fee  of  12  percent.  There's 
also  an  annual  fee — from  $20  to  $50  or 
so — to  keep  your  credit  line  open. 

Finally,  home-equity-loan  rates 
aren't  fixed.  You  may  tap  in  at  a  partic- 
ularly attractive  rate,  but  that  will 
float  with  general  market  rates.  And 
unlike  most  variable-rate  mortgages, 
there  are  no  caps  on  many  home-equity 
loans.  (Competition  may  change  that 
fact  before  long.) 

Still,  with  proper  discipline,  these 
loans  can  be  especially  useful  under  the 
new  tax-deduction  rules.  Certainly 
they're  worth  looking  at  as  a  means  of 
consolidating  other,  more  expensive 
debts  (such  as  credit  cards  and  nondis- 
counted  auto  loans)  for  which  the  tax 
deduction  is  dwindling. 

Getting  the  best  deal — 
and  using  it  wisely 

1.  Shop  around.  Look  for  an  institu- 
tion that's  willing  to  forgo  or  diminish 
up-front  costs — especially  "points." 

2.  Beware  of  unrealistic  rates. 
Most  home-equity  loans  carry  adjust- 
able interest  rates  tied  to  some  kind 
of  inflation  index,  and  there's  seldom  a 
cap  on  them.  Some  banks  will  quote  a 
very  low  rate  to  get  you  in  the  door.  But 
these  teaser  rates  are  for  the  first  60  to 
90  days  only,  and  after  that  the  sky's 
the  limit  (unless  you  find  the  rare  deal 
with  a  ceiling  on  rates). 

3.  Pay  up  back  balances.  Don't  suc- 
cumb to  the  interest-only  syndrome.  To 
lessen  the  shock  of  the  final  balloon 
payment,  make  yourself  pay  back  more 
than  the  minimum  each  month. 

4.  Start  paying  cash.  Don't  use  your 
line  of  credit  frivolously.  Any  item  to  be 
currently  used  should  be  bought  from 
current  income. 

continued 
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SANKA-  INSTANT,  FREEZE-DRIED 


ANDGROUND-AUNATUEAaVDECAEFE.NATED. 


Does  your  ceiling  fan  go 

ka-bump-ka-bump-ka-bump 
in  the  night? 
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Don't  laugh.  It  can  hap- 
pen. Particularly  with  some 
of  those  "bargain"  fans  you  see 
these  days. 

Of  course  there  is  a  way 
to  avoid  nightmares  like  this. 
Choose  a  Hunter  Original. 

Hunters  cast-iron 

^construction,  "oil-bath" 

lubrication  and 


precision-balanced  hardwood 
blades  keep  our  fans  running 
quiet  as  a  churchmouse. 

Plus  our  Hunter  Original 
motor  has  a  lifetime  warranty. 

Granted,  you  may  pay 
a  bit  more  for  a  Hunter. 

But  just  think 
how  much  better, 
you'll  sleep. 


The  Quiet  Fan. 


HOME  EQUITY  LOANS 


continued 

5.  Keep  good  records.  You  can  in- 
crease the  value  of  your  house— hence, 
the  amount  of  interest  you  can  de- 
duct— by  investing  in  home  improve- 
ments. (These  must  be  structural 
improvements,  not  cosmetic  changes 
such  as  a  new  paint  job.)  The  IRS  may 
require  proof  of  what  the  improve- 
ments cost.  The  same  holds  for  loans 
for  medical  and  educational  expenses. 

Other  equity  options 

Besides  the  new  home-equity  loans, 
there  are  two  basic  options  for  borrow- 
ing on  your  home.  The  same  tax  restric- 
tions apply,  however:  For  loans  closed 
after  August  16,  1986,  you  can  deduct 
interest  only  up  to  amounts  equal  to 
the  original  purchase  price,  plus  struc- 
tural home  improvements. 

•  Refinance  your  home.  You'll  likely 
pay  some  hefty  closing  costs,  so  refi- 
nance only  if  you're  seeking  a  lower 
interest  rate  or  want  to  reduce  your 
monthly  payments  by  stretching  out 
the  time  frame. 

•  Get  a  regular  second  mortgage  (as 
opposed  to  a  line  of  credit).  Rates  may 
run  higher  than  the  line-of-credit  deals, 
but  you'll  probably  get  a  fixed  rate— a 
good  deal  if  interest  rates  rise  again. 


©  1087,  Hunter  Fav  Co.  For  free  brochure  lorde  2500  Frisco  Ave.,  Memphis,  Term.  3811*4  (901)  7k5-9i. 
Hunter.  liuildintj  The  Best  For  Over  100  Years. 


THE  NEW  TAX  RULES 

The  Limits:  On  loans  closed  af- 
ter August  1 6, 1 986,  you  can  deduct 
interest  only  equaling  the  cost  of  the 
home  plus  any  structural  improve- 
ments. Suppose  you  paid  $35,000, 
then  added  a  $10,000  wing.  The 
house  is  worth  $100,000  today.  You 
still  owe  $20,000,  so  your  equity  is 
$80,000.  You  could  borrow  up  to 
$64,000  (80  percent  of  your  equity), 
but  interest  would  be  deductible 
only  on  $45,000  (the  $35,000  price, 
plus  $10,000  in  improvements). 

The  Rule:  Deductions  for  most 
loans  other  than  those  on  a  first  and 
one  second  home  will  be  phased 
out — 65  percent  allowed  this  year, 
40  in  1988,  20  in  1989,  10  in  1990, 
none  from  1991  on. 

An  exception:  You  can  deduct 
any  amount  of  interest  on  a  home 
loan  used  to  pay  for  education  or 
medical  expenses.  88 
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Since  1845,  making  the  most  I. 

has  been  a  tradition  at  Lees. 

That's  why  we've  been  welcomed  into  more  homes  than  any  other  carpet. 

For  the  Lees  dealer  nearest  you,  call  1-800-345-6348. 


The  feeling  awaits  you. 


MADE  BETTER  BY  BJJRLINGTOJ 
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E  T  S 

The  one  that's  earned  America's  trust  for  140  years. 


How  to  enjoy  your 
salary  long  after  you've 
stopped  working. 


At  6:37  the  alarm  rings.  And  you're  up  and 
running.  To  the  train.  To  a  meeting.  To  the  client. 
And  before  you  know  it  another  day's  gone  by. 
Another  month.  Another  year.  Until  one  day  you 
wake  up  to  the  fact  that  you've  been  working 
20  years. 

Halfway  to  retirement.  Something  you've  been 
too  busy  to  think  about.  But  the  time  to  plan  for 
retirement  is  now,  while  you're  still  working. 

IDS  Financial  Services  will  help  you  plan 
for  a  comfortable  retirement 

Not  by  giving  you  hot  investment  tips. 

Or  by  cutting  back  on  your  current  lifestyle. 


By  sitting  down,  one-to-one,  with  a  highly 
skilled  IDS  Personal  Financial  Planner.  That's  how 
IDS,  an  American  Express  company,  has  been  help 
ing  people  for  nearly  100  years. 

How  IDS  can  help  you  live  better  today  and 
tomorrow 

First  you  and  your  IDS  Planner  meet  to  discus 
your  current  situation  and  retirement  goals.  IDS  ha 
a  range  of  uniquely  designed  financial  planning 
services  to  meet  the  goals  you  set.  One  is  our  Retire 
ment  Income  Analysis,  a  remarkable  innovat  ion 
that  projects  your  retirement  expenses  and  earning 
and  investment  income. 


Using  that  information,  your  IDS  Planner 
velops  a  custom-prepared  recommendation.  In  it 
•u'll  find  plenty  of  tax  savings  ideas  that  can  help 
m  live  better  today.  And  a  wide  range  of  invest- 
ent  options. 

So  when  your  paycheck  stops  coming,  your 
come  won't. 

You  can  meet  with  an  IDS  Planner  for  a  free 
irty-minute  consultation.  It's  pressure-free.  And 
>nfidential.  Just  send  in  this  coupon  or  call  1-800- 
57-4332. 

Do  it  soon.  You  know  how  quickly  time  flies. 


n 


Send  to:  IDS  Financial  Services  Inc. 
IDS  Tower,  Box  9464 
Minneapolis,  Minnesota  55440 

Or  call  1-800-437-4332 

□  A  free  30-minute  consultation. 

□  A  free  copy  of  "Retirement: 
Honest  Answers  to  Questions 
People  Often  Ask." 

Name 


Address . 

City 

Phone  ( 


State . 


An  American  Express  company 


AMERICAN  I 
I  EXCESS 


.Zip. 


:XS  Financial  Services  Inc.  I9S7.  An  American  Express  company. 


L- 


Personal  Financial  Planning 


6501-322052121/2 
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FOOD 


DIET  AND  HEALTH 


ti&r       Here  s  what  ld  like: 

Convenience  foods  that 
are  low  in  calories,  low  in 
fat,  and  low  in  sodium.  If  I 
buy  light  products,  can  I 
have  all  that? 
Mrs.  D.  H.  Jiske 
Atlanta,  Ga. 


.** 


Wouldn't  that  be 
great!  Though  most  light 
foods  have  a  nutritional  ad- 
vantage, light  products  don't 
always  deliver  everything  in 
one  neat  package.  Light 
means  very  different  things 
from  product  to  product. 

Why  the  confusion? 

A  consistent  definition  of 
light  does  not  exist.  Light  on 
a  package  of  cheese  means 
one  thing;  light  on  a  package 
of  chips  means  something 
different.  A  light  product 
might  be  lower  in  calories, 
fat,  or  sodium — but  it  also 
might  even  be  higher  in  one 
or  all  three.  Consumer 
groups  are  pushing  govern- 
ment agencies  for  guide- 
lines. Here's  what  the  U.S. 
Department  of  Agriculture 
(USDA)  has  done  to  clear  up 
confusion  in  labeling  light 
meat  and  poultry  products: 

•  Light  (or  leaner  or  lower 
fat)  products  must  have  at 
least  25  percent  less  fat  than 
like  products. 

•  Or,  light  meat  may  refer 
to  a  25  percent  reduction  in 
sodium,  breading,  or  calo- 
ries. (The  label  will  tell  you 
where  the  reduction  is.) 

•  Guidelines  do  not  apply  to 
frozen  dinners  or  entrees. 


By  Lynn  Hoppe 

"LIGHT"  ON  THE  LABEL 
WHAT  DOES  IT  MEAN? 


THE  MEANING  OF  LIGHT 

Read  labels  and  compare.  Light  products  may  or  may 
not  have  fewer  calories,  less  fat,  or  less  sodium. 


Calories 

Fat 

Sodium 

American  cheese 

Great  savings  in 

(1  ounce) 

90 

7g 

390  mg 

calories  and  fat, 

Light  American  cheese 

but  take  a  look  at 

(1  ounce) 

50 

2g 

410  mg 

sodium. 

Canned  pear  halves 

Light  version  has 

(1/2  CUP) 

80 

og 

10  mg 

40  percent  fewer 

Light  canned  pear  halves 

calories. 

(1/2  CUP) 

50 

og 

10mg 

Beer 

Wide    range    of 

(12  ounces) 

150 

og 

25  mg 

calorie  offerings. 

Light  Beer 

(12  ounces) 

70-134 

og 

10mg 

Corn  chips 

Thinner,    crisper 

(1  ounce) 

150 

9g 

220  mg 

chips  have  great- 

Light corn  chips 

er  surface  area  to 

(1  ounce) 

160 

10g 

230  mg 

absorb    fat    and 
sodium. 

Mixed  vegetables 

The  saving  here 

(1/2  CUp) 

35 

og 

320  mg 

is  in  sodium  only. 

Light  mixed  vegetables 

(1/2  CUp) 

35 

og 

25  mg 

Margarine 

Range  of  savings 

(1  tablespoon) 

100 

i2g 

140  mg 

in    calories,    fat, 

Light  margarine 

and  sodium. 

(1  tablespoon) 

60-80 

7-8  g 

70-110 

Cookies  and  Cream  Ice  Cream 

Calories         are 

(1/2  CUP) 

150 

8g 

100  mg 

about  the  same; 

Light  Cookies  and  Cream  I 

:e  Cream 

good  savings  in 

(Vi  cup) 

140 

4g 

60  mg 

fat  and  sodium. 

A  proposal 

The  USDA  guidelines  are 
a  start,  but  many  foods  are 
not  covered.  To  help  clear  up 
the  confusion,  Representa- 
tive Jim  Cooper  of  Tennes- 
see is  sponsoring  the  Lite 
Food  Labeling  Act,  which,  if 
passed,  sets  standards  for 
foods  not  covered  by  the 
USDA  guidelines.  To  be  la- 
beled "light,"  a  food  would 
have  at  least  a  third  fewer 
calories,  half  the  fat,  or 
three-quarters  less  sodium 
than  the  regular  product.  In 
addition,  light  beer  would 
have  to  contain  no  more 
than  100  calories  per  12- 
ounce  serving.  At  press  time, 
it's  uncertain  when  Con- 
gress will  act  on  the  bill. 

Unfortunately,  the  bur- 
den is  still  on  you  to  make 
the  nutrition-wise  decision. 
We've  said  it  before:  Read  la- 
bels. But  to  really  know 
what  you're  getting  when 
you  buy  light  products,  you 
have  to  take  it  a  step  fur- 
ther: Read  labels  and  make 
side-by-side  comparisons.  S§ 


Whaf  s  on  Your  Mind? 

We  want  to  know  about  your  diet 
and  health  concerns,  good-health 
recipes,  and  cooking  tips.  Send  let- 
ters to:  Diet  and  Health,  P.O  Box  7 
Des  Moines,  IA  50336.  We  will  pay 
S50  tor  each  idea  or  question  ac- 
cepted and  reserve  the  right  to  edit 
copy.  No  materials  will  be  acknowl- 
edged or  returned.  If  yoUr  idea  or 
question   Is  purchased,   you   give 
Meredith  Corporation  the  right  to 

use  it  In  any  way  and  tor  as  long  as 
we  wish.  We  do  not  accept  previ- 
ously published  materials. 
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TURN  AN  INNOCENT  SALAD 


INTO  A  SINFUL  INDULGENCE 


Indulge  yourself  with  Marie's.  abundance  of  fresh  dairy  ingredients. 

No  other  salad  dressing  is  thicker     And  they're  kept  fresh  in  your 
or  richer  or  more  utter-fy  delicious.       refrigerator,  not  by  preservatives. 
That's  because  Marie's  uses  an      So  nothing  gets  in  the  way  of  Marie's 


delectable  taste. 

A  salad  smothered  in  Marie's  may 
be  sinful.  But  a  salad  without  Marie's 

is  a  sin  Thick,  rich  Marie's. 


Look  for  Marie's  10  varieties  in  your  produce  section.  Not  available  in  all  areas.  ©  1987  Specialty  Brands 


Get  the  flavor  of  these  leading  brands,  but  less  tar. 

H 


V 

1 20    1 

CittiAt&unrit 

KGDL 

Winston  1 

LIGHTS 

QMdckD  ' 

>-#•/! 

Menthol h'mJi 


KENT 


FILTERS 


©  Philip  Morris  Inc.  1987 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


Kings:  8  mg  "tar,"  0.5  mg  nicotine 
av  per  cigarette,  FTC  Report  Feb  '85 


to  Merit 


MERIT  .MERlTi:- 


££ 


2Dtyv|^Dg*Ili*&v3i»fctfM 


^fS»rJW«b»>""' 


^^"W"' 


1 


means 

no 

bugs 


lawnand  garden 
are  a  thing  of  beauty, 
rs,  great  results 


When  it  J 
insects,  gj 
ORTH 
sure  thi 

That's  oecm  kngoing  rSH 
products  that  jSB^pbetter  than  other  b 
From  sprays  that  spread  to  protect  plant  surfaces 
completely,  to  formulations  that  release  their  ingred 
ients  in  solution  for  a  quick,  sure  effect.  Even  o?P 
packaging  is  better— specially  designed  to  prevent 
breaks,  leaks  or  spills  and  insure  ease  of  handling 

And  we  put  the  same  expertise  to  work  to  make 
sure  you  can  use  all  our  products  with  confidence 
in  the  environment  around  your  home. 

With  insect  killers,  the  wrong  choice  means 
the  damage  to  your  lawn  and  garden  continues. 
ORTHO  insect  killers  are  the  formula  for  beautiful 

reSUltS.  Cheufon 


Always  follow  label 
directions. 


Chevron  Chemical  Company 


You're  better  off 

withOrtho. 


GROW  YOUR  OWN 

CUT  FLOWERS 


SOW  AND  GROW  GARDENS: 
Annuals  sprout  quickly  from 
seed  and  produce  bumper 
crops  of  blossoms. 


FOR  FRESH  AND  DRIED 
BOUQUETS 

Plant  now  for  a  houseful  of  beautiful  home- 
grown bouquets.  There's  an  almost  limitless 
selection  of  spectacular  annual  flowers  you 
can  grow  from  seed  for  both  fresh  and  dried 
arrangements.  All  you  need  to  get  started  is  a 
sunny  patch  of  soil. 


PLUS: 

STEP-BY-STEP 
SOWING  AND 

GROWING 
INFORMATION 


i; 
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CUT  FLOWERS 

GROW  A  YARDFUL  OF  COLOR  FOR 

FRESH  BOUQUETS 


ALMOST  ANY  ANNUAL 
CAN  BE  GROWN  FOR 
FRESH  BOUQUETS. 

Some  of  the  best  species 
for  cutting  are  the  old-fash- 
ioned annual  flowers  that 
once  grew  in  Grandmother's 
garden.  Plants  like  cleome, 
amaranth,  and  tithonia  are 
all  as  easy  to  grow  from  seed 


as  zinnias  and  marigolds. 
They  make  long-lasting  cut 
flowers  and  come  in  a  great 
array  of  interesting  shapes, 
colors,  and  fragrances.  The 
six  fabulous  flowers  featured 
here  are  just  a  few  of  your 
choices.  You'll  find  an  even 
larger  selection  in  your  gar- 
den catalogs. 


To  get  all  the  seeds  for  flowers  shown  here  in  time 
for  planting  this  spring,  see  page  173. 


AMARANTHUS:  Use  the  fiery  red  foliage  of  amar- 
anthus  as  a  foil  for  flowers. 


> 

^» 

^ijl  JF^tJp^" 

w  wk  Jt 

■ 

'           ^r~* '    L  ¥ 

BBB8:    fi-jjk 

HELIOTROPE:  Just  a  sprig  of  the  fragrant  heliotrope 
can  perfume  a  whole  room. 


SANVITALIA:  The  perky  blooms  of  this  low  grower 
don't  fade  after  cutting. 


TITHONIA:  Yellow  tithonia  grows  4  feet  tall  and  pro- 
duces wave  after  wave  of  cuttable  flowers. 


CLEOME:  Delicate-looking  blooms  and  stiff  stems 
make  cleome  an  ideal  cut  flower. 
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FLOWERS  INSTEAD  OF  A  FENCE:  You'll  gain  privacy  and  har- 
vest bumper  crops  of  cut  flowers  when  you  plant  a  hedge  of 
pink  cleome.  Cleome  grows  3  to  4  feet  tall. 

HOW  TO  GROW  ANNUAL  FLOWERS  FROM  SEED 


To  show  you  how  easy 
it  is  to  grow  annuals  from 
seed,  we  planted  our  own 
flower  bed  last  summer  in 
a  corner  of  the  BH&G® 
Test  Garden.  We  pre- 
pared the  soil  in  early 
spring  and  then  sowed 
our  flower  seeds  in  mid- 
May,  after  frost  danger 
had  passed.  By  late  July 
we  were  cutting  armloads 
of  flowers.  Here  are  the 
steps  we  followed. 


1.  SOW  SEEDS:  Use  bone 
meal  to  define  mini-beds 
within  your  garden.  Sow 
seeds  inside  the  beds. 


2.    COVER    SEEDS:    Lightly 

cover  the  seeds  with  a  layer 
of  compost,  peat  moss,  or  pot- 
ting soil.  Tamp  down  gently. 


3.  LABEL  BEDS:  After  plant- 
ing, label  each  bed  and  water 
thoroughly.  Keep  the  garden 
slightly  moist  at  all  times. 
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CUT  FLOWERS 


FRESH  BOUQUETS 


KEEP  EVERY  VASE  IN  THE  HOUSE 
FILLED  WITH  COLORFUL  BLOOMS 
ALL  SUMMER  LONG. 

Whether  you  want  one  big  exuberant  dis- 
play for  a  special  dinner  party  or  just  a  stem 
or  two  in  an  old  bottle  or  bud  vase,  it  pays  to 
raise  your  own  cut  flowers.  Homegrown  an- 
nual flowers  cost  little  to  grow  and,  when 
you  plant  them  right  outside  your  kitchen 
door,  you  can  have  fresh  bouquets  as  you 


need  them.  Unlike  perennials  or  roses, 
which  come  in  and  out  of  flower  during  the 
growing  season,  annuals  are  in  almost  con- 
stant bloom.  In  fact,  most  annuals  will  actu- 
ally produce  more  flowers  when  you  cut 
their  blossoms  instead  of  letting  them  ma- 
ture on  the  plant.  Many  of  the  most  colorful 
annual  flowers  are  also  fragrant.  Be  sure  to 
include  some  of  them  in  your  garden  for 
bouquets  that  smell  as  good  as  they  look. 


HOW  TO  CUT 

FRESH  FLOWERS 

FOR 

HOMEGROWN 
ARRANGEMENTS 


FLOWERS  ALFRESCO:  Add  a  touch  of  class  to  outdoor  dining 
with  a  bouquet  of  pink  and  white  snapdragons,  hollyhocks, 
and  cleome. 


•  Carefully  choose  which 
flowers  to  cut.  Avoid  buds  so 
tight  that  they'll  never  open, 
as  well  as  full  blooms  that 
will  soon  pass  their  prime. 

•  Revive  wilting  flowers  by 
snipping  a  half  inch  off  the 
base  of  the  stem. 

•  Straighten  the  bent  stem 
of  a  heavy-headed  blossom 
by  inserting  a  toothpick 
through  the  center  of  the 
bloom  and  into  the  stem. 

•  Don't  place  your  cut 
flowers  where  they  will  be 
exposed  to  drafts  or  full  sun- 
shine. 

•  Reduce  underwater  decay 
by  stripping  the  stems  of  fo- 
liage that  will  fall  below  the 
waterline. 
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COUNTRY  CHARM:  Stuff  an  old  crock  with  a  multicolored  mix 
of  zinnia,  nicotiana,  marigold,  balsam,  blue  salvia,  and  Teddy 
Bear  sunflower. 
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CUT  FLOWERS 

GROW  A  YARDFUL  OF  COLOR  FOR 

DRIED  BOUQUETS 


GROWING  FLOWERS 
FOR  DRIED 
ARRANGEMENTS  IS 
SIMPLE. 

Just  sow  the  seeds  as  you 
would  for  any  other  annual, 
cut  the  flowers  before 
they're  fully  open,  and  hang 
them  in  an  airy  spot  until 
dry.  With  proper  treatment 


your  flowers  will  retain  their 
brilliant  blooms  for  months. 
The  plants  featured  on  this 
page  all  make  superb  dried 
flowers.  Other  species  that 
did  well  in  our  Test  Garden 
include:  statice,  plumed  and 
cockscomb  celosia,  blue  sal- 
via, baby's-breath,  star- 
flower,  and  xeranthemum. 


To  get  all  the  seeds  for  flowers  shown  here  in  time 
for  planting  this  spring,  see  page  173. 


HELIPTERUM:  The  daisylike  pink  or  white  blooms 
retain  their  color  when  dried. 


GLOBE  AMARANTH:  Pink,  white,  or  magenta  blooms 
cover  the  heat-tolerant  plants. 


BELLS  OF  IRELAND:  After  drying,  the  grass-green 
flowers  turn  golden-brown. 


CELOSIA:  Both  fresh  and  dried  bouquets  benefit 
from  these  brilliant  blooms. 


STRAWFLOWER:  Yellow  is  only  one  of  many  colors 
of  strawflower  you  can  grow. 
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OLD-FASHIONED  FAVORITE:  Rediscover  the  classic  beauty  of 
love-lies-bleeding.  You  can  cut  its  long  red  tassels  for  both 
fresh  and  dried  bouquets. 

HOW  TO  KEEP  YOUR  FLOWER  GARDEN  LOOKING  GOOD 


•  Thin:  When  your  seed- 
lings are  up  and  growing, 
pull  out  those  that  are  grow- 
ing too  close  together.  Space 
according  to  the  instructions 
on  the  seed  pack. 

•  Weed:  To  prevent  weeds 
from  getting  a  foothold  in 
the  garden,  mulch  your  seed- 
lings when  they  are  several 
inches  high.  Use  a  thick  lay- 
er of  straw,  shredded  bark, 
ground  corncobs,  cocoa  bean 


hulls,  leaves,  or  newspaper. 
The  mulch  will  smother 
weeds  and  increase  soil 
moisture. 

•  Water:  If  rainfall  is  in 
short  supply,  use  a  soaker 
hose  or  sprinkler  to  saturate 
the  soil  around  your  flowers. 
Just  spraying  flowers  with  a 
hose  won't  do  much  good. 

•  Fertilize:  To  promote  vig- 
orous blooming,  spray  your 


flowers  with  a  foliar  fertiliz- 
er once  every  two  weeks.  In 
the  Test  Garden  we  used  a 
product  called  FoliaGro.  It's 
made  from  nutrient-rich,  de- 
hydrated seaweed.  Foliagro 
is  available  from  the  Neces- 
sary Trading  Company,  New 
Castle,  VA  24127. 

•  Control  pests:  Annual 
flowers  have  few  insect  ene- 
mies. Occasionally,  however, 
aphids  may  invade  your  gar- 


den. Spray  with  soap  and 
water  to  stop  these  pests. 

•  Pick:  Don't  be  shy  about 
cutting  your  flowers.  Annu- 
als don't  mind  being  cut  and 
will  usually  grow  replace- 
ment blooms  soon  after. 

•  Groom:  Remove  dead,  dy- 
ing, or  deformed  blooms  as 
they  appear  on  the  plants. 
This  procedure  is  called 
deadheading. 
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CUT  FLOWERS 


DRIED  BOUQUETS 


EVERLASTINGS  (FLOWERS  THAT 
DRY  EASILY)  CAN  BE  USED  IN 
EVERY  SEASON. 

Clip  them  in  midsummer  for  fresh  ar- 
rangements or  dry  the  blooms  for  spirit- 
lifting  fall  and  winter  bouquets.  Because 
everlastings  retain  their  bright  colors  for 
several  months,  however,  it's  smart  to  save 
most  of  the  blooms  you  grow  for  winter  use. 
Unlike  fresh  flowers,  which  require  a  water- 


proof vase,  dried  everlastings  can  be  dis- 
played in  any  type  of  container  or  basket. 
Just  remember  that  dried  flowers  are  brit- 
tle; so  be  careful  when  you  handle  them. 
You  may  also  want  to  keep  an  extra  supply 
of  your  favorite  flowers  in  storage  so  you 
can  create  new  arrangements  throughout 
the  winter.  For  extra  interest,  mix  a  variety 
of  dried  grasses,  weeds,  or  seedpods  with 
your  flowers. 


HOW  TO  AIR-DRY 
FLOWERS  FOR 
LONG-LASTING 

ARRANGEMENTS 


1 


BASKET  BOUNTY:  Try  xeranthemum,  strawflower  (helichry- 
sum),  statice,  and  love-in-a-mist  seedpods  in  a  basket  packed 
with  sphagnum  moss. 


•  Pick  flowers  on  a  warm, 
sunny  day  after  the  morning 
dew  evaporates. 

•  Remove  the  plant's  fo- 
liage immediately  after  pick- 
ing the  flowers. 

•  Hang  the  flowering  stems 
upside      down      in      small 
bunches   tied   tightly   with  \ 
string  or  rubber  bands. 

•  If  you're  growing  straw- 
flowers,  replace  the  stems 
with  florist's  wire  before  you 
hang  the  blooms. 

•  Drying  is  best  accom- 
plished in  a  warm,  dry,  dark, 
dust-free  room.  An  attic  or 
closet  is  a  good  choice.  Most  [ 
flowers  take  two  to  three 
weeks  to  dry. 
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TRADITIONAL  ELEGANCE:  Combine  helipterum  (acroclinium ), 
xeranthemum,  statice,  and  a  few  sprigs  of  dried  grasses  in 
your  favorite  vase. 
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On  the  inside,  the  Boates family's  San  Diego  home 
was  both  fashionable  and  functional  Outside,  however, 
it  begged  for  a  better  use  of  the  surrounding  space. 


The  answer  was  surprisingly  simple. .  .and  the  results, 
stupendous!  With  just  a  touch  of  imagination  plus  proper 
planning  and  the  right  materials  from  Georgia-Pacific, 
the  Boates  created  a  sprawling  multi-level  deck  brim- 
ming with  planters  and  walkways-it  even  boasts  a  sep- 
arate conversation  area  with  built-in  benches.  And  it 
was  all  accomplished  with  Georgia-Pacific  products  that 
cost  under  $2000*  A  small  investment  when  you  consider 
the  beauty  and  value  it  added  to  their  home. 

To  get  instructions  which  outline  the  basics  of  deck 
building,  send  $15.00  for  our  helpful  new  videotape  (VHS 
format  only)  complete  with  useful  hints  and  suggestions. 
Along  with  it  you'll  receive  "Decks  And  Outdoor  Projects!' 
our  36  page  full-color  booklet  bursting  with  other  excit- 
ing ideas  for  patios,  walkways,  seating  areas  and  outdoor 
decks-including  the  deck  featured  above.  Or  send  $3.00 
for  the  "Decks  And  Outdoor  Projects"  booklet  alone. 


klcboard,  Plywood.  Insulation.  Gypsum  Board.  Ilardboard.  Siding,  Funding,  Oriented  Strand  Board.  Walcrboaid.  NttHs,  Screws,  ftWi  ing,  SheMng 


•Not  including  labor  cose.  The  complete  cost  of  materials  will  vary  by  size  of  protect  "for  the  location  of  the  Registered  Dealer  nearest  you.  call  I -80CM47-2882  (except  from  Alaska  and  Hawaii)  In  Illinois,  call  l  < 

Our  Name  is  a  trademark  of  Georgia-Pacific  Corporation.  <BIW  Georgia  Pacific  Corporation  All  rights  reserved 


With  each  booklet  or  videotape/booklet  requested,  we'll 
send  you  a  coupon  worth  $3.00  off  when  you  buy  any 
Georgia-Pacific  building  product  from  a  Georgia-Pacific 

|  Registered  Dealer** 
or  Home  Center. 

Simply  fill  out  the 
coupon  and  mail  it  in 
with  your  check  or  money 
order  today.  You'll  find 
out  how  you  can  build 
on  our  experience... 
and  our  name. 


GeorgiaFfecific 


You  Can  Build  On  OurName: 


I 
I 
I 


HERE'S  HON? 


Please  send  me  the  details  on  how  to  build  decks  and  out- 
door projects  of  my  own  along  with  the  coupon  worth  $3.00  off 
any  Georgia-Pacific  building  product  from  a  Registered  Dealer** 
or  Home  Center.  I  am  enclosing  a  check  or  money  order  payable 
to  Georgia-Pacific  in  the  amount  of: 

□  $15.00  for  the  instructional  videotape  (VHS  only),  "Decks 
And  Outdoor  Projects"  booklet,  and  $3.00  off  coupon. 

□  $3.00  for  the  "Decks  And  Outdoor  Projects"  booklet,  and 
$3.00  off  coupon. 


NAME 


ADDRESS 


STATE 


ZIP 


Send  to:  Georgia-Pacific,  Dept.  BH&G,  P.O.  Box  2808,  Norcross, 
GA  30091-9990. 
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PARENTING 


WHEN  THE  CHILDREN  VISIT 
THE  WEEKEND  PARENT 


By  John  Rosemond 


Every  Friday  afternoon, 
millions  of  children  all  over 
America  prepare  for  week- 
end visits  with  their  "other" 
parents.  Following  a  few 
simple  rules  can  improve 
the  quality  of  weekend  vis- 
its (see  box),  but  hard  prob- 
lems will  continue  to  arise 
from  time  to  time. 

Common  problems 

Problems  surrounding  vis- 
itation come  up  frequently 
in  my  practice.  Here  are 
some  of  the  questions  that  I 
often  have  to  help  families 
deal  with. 


Cooperation  and  communication  ensure  happy  visits. 


Q.  Of  all  the  custody  and  visitation- 
options,  which  is  best  for  my  child? 

A.  No  one  arrangement  is  best  for  ev- 
ery family.  Most  family  counselors  rec- 
ommend that  a  child  have  a  primary 
place  of  residence,  with  visitation  oc- 
curring at  least  every  other  weekend, 
and  for  longer  periods  during  holidays 
and  in  the  summer.  As  time  passes, 
your  child's  needs,  schedule,  and  de- 
sires change,  as  do  your  own.  Review 
your  visitation  agreement  periodically 
to  assure  that  it  remains  in  everyone's 
best  interests. 

Q.  Is  joint  custody  better  than  split 
custody? 

A.  In  joint  custody,  both  parents  ac- 
cept continuing  equal  responsibility  for 
the  raising  of  the  child.  To  make  it 
work,  the  parents  must  respect  one  an- 
other and  communicate.  This  climate 
of  harmony,  in  which  the  child  is  free  to 
express  love  for  both  parents,  is  always 
the  most  desirable. 

In  my  experience,  split  custody, 
where  the  child  spends  equal  time  with 
each  parent,  is  potentially  the  most  un- 
stable and  disruptive  setup.  The  child 


THREE  COMMANDMENTS 

Whatever  the  specifics  of  your 
visitation  agreement,  you  and  your 
ex-spouse  should  strive  to  observe 
these  rules: 

•  Arrange  frequent,  scheduled 
visits.  Ongoing  interaction  with  the 
noncustodial  parent  is  vital  to  a 
youngster's  emotional  well-being. 
When  contact  is  infrequent,  your 
child  is  at  higher  risk  for  social,  emo- 
tional, and  academic  difficulties. 

•  Avoid  last-minute  surprises. 
Give  the  child  (and  everyone  else) 
plenty  of  notice  of  changes  in  plan. 
Sudden  changes  cause  anger,  dis- 
appointment, and  loss  of  trust. 

•  Keep  visitation  off  the  bargain- 
ing table.  Don't  let  visitation  enter 
into  negotiations  over  alimony  or 
child  support.  And  don't  use  it  to 
"get  back"  at  one  another.  When 
visitation  becomes  the  focus  of  con- 
flict, everyone  loses,  but  especially 
the  child. 


may  find  it  hard  to  form  stable  friend- 
ships with  peers  and  may  spend  too 
much  time  traveling  and  adjusting.  I 
would  suggest  not  considering  split  cus- 


tody until  your  child  is  old 
enough  to  participate  re- 
sponsibly in  the  decision. 

Q.  What  should  we  do  if 
our  child  refuses  to  visit 
the  noncustodial  parent? 
A.  The  answer  depends  on 
why  the  child  won't  go.  If 
your  relationship  with  your 
ex-spouse  is  tense,  your  child 
may  express  insecurity  by 
not  cooperating  with  visita- 
tion. The  problem  may  re- 
quire family  counseling. 

Occasionally,  a  child  won't 
want  to  go  even  though 
there  is  a  good  parental  rela- 
tionship. Unless  the  problem  involves 
definite  misconduct  on  the  part  of  your 
ex-spouse,  however,  let  the  child  know 
that  refusing  visitation  is  not  an  option. 
Encourage  your  child  to  express  his 
or  her  feelings  directly  to  the  noncusto- 
dial parent.  Only  if  the  child  needs  help 
resolving  the  problem  should  you  bring 
the  other  parent  in  on  the  discussion. 
Approach  these  talks  in  a  supportive, 
rather  than  accusatory,  manner. 

Q.  What  should  be  the  stepparent's 
role  during  visitation? 
A.  Although  their  visit  is  a  special 
event,  children  must  learn  that  the 
marriage  is  the  central  relationship  in 
the  noncustodial  parent's  home.  Expect 
the  children  to  have  some  problem  ad- 
justing to  their  new  status,  and  to  ex- 
press initial  resentment  and  jealousy 
toward  the  stepparent. 

I  feel  that  children  should  be  expect- 
ed to  accord  equal  respect  to  parents 
and  stepparents  alike,  but  natural  par- 
ents should  assume  primary  responsi- 
bility for  discipline  when  the  children 
do  not  live  in  the  home.  138 
— John  Rosemond  is  a  family  psycholo- 
gist with  an  active  practice. 
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For  minor  cuts  and  scrapes  send  for  first  aid. 


You  can't  send  for  a  doctor  every  time  you  get  a  little  scratch  or 
boo-boo.  But  you  can  send  for  help. 

Just  buy  a  specially  marked  box  of  Borateem®  Bleach  or  20  Mule 
Team®  Borax.  Then  cut  off  the  top  and  send  it  to  us  with  S7.00  plus 
$1.50  for  shipping  and  handling.  In  return,  we'll  send  you  a  Johnson 
&  Johnson  First  Aid  Kit. 

Consider  it  a  house  call  from  the  20  Mule  Team.® 
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HEALTH 


25  WAYS  TO  HELP 
YOUR  CHILD  GET  FIT 

AND  WHY  THAT'S  SO  IMPORTANT 

By  Paul  Krantz 


&  /    '2/  I 


Fitness  is  fun  when  it  comes  in  a  variety  of  ways. 


W 


hile  we  adults  have  been  jump- 
ing on  the  fitness  bandwagon,  our 
kids  have  remained  parked  on  the 
couch.  Here's  a  mix-and-match  col- 
lection of  ideas  to  help  you  put  your 
child  on  the  fitness  trail. 

LET'S  GET  GOING! 

1.  Sign  up  for  classes.  Classes  at 
health  clubs  and  Ys  cater  to  newborns 
through  adults.  While  infant  exercise  is 
still  controversial,  many  experts  feel 
that  children  aged  3  and  up  can  benefit 
from  regular  supervised  vigorous  activ- 
ity. Visit  several  programs  and  have 
your  child  pick  one. 

2.  Try  "videocise."  Video  exercise 
tapes  for  children  can  be  found  for  rent 
or  purchase  at  many  video  stores.  If 
any  of  the  activities  seems  well  beyond 
the  abilities  of  your  child,  look  else- 
where for  inspiration. 

3.  Stay  after  school.  Talk  to  your 
child's  physical  education  teacher  to 
learn  about  team  sports,  intramural 
programs,  and  fitness-oriented  clubs. 

4.  Check  out  your  kids'  schools. 
School  can  be  the  driving  force  in  help- 
ing kids  get  fit.  The  President's  Council 
on  Physical  Fitness  and  Sports  will 
send  you  a  booklet  that  explains  how  to 
evaluate  your  child's  physical  educa- 
tion program.  (See  box  on  page  65.) 

5.  Keep  it  fun.  It's  better  to  keep 
looking  for  that  right  activity  than  to 
sour  your  child  on  fitness  forever  by 
forcing  any  activity. 


FIVE  EASY  MOTIVATORS 

6.  Join  in  the  action.  Head  out  to 
the  backyard  for  a  game  of  jump  rope, 
or  round  up  the  family  for  a  Saturday 
afternoon  bike  ride. 

7.  Subscribe  to  a  sports  or  fit- 
ness magazine.  Watch  -for  maga- 
zines that  older  children  will  enjoy.  For 
the  grammar-school  set,  look  into  Fit- 
ting In  magazine.  (See  box  on  page  65.) 

8.  Go  for  the  gold.  Awards  pro- 
grams, like  the  one  administered  by  the 
President's  Council  on  Physical  Fitness 
and  Sports,  can  help  children  focus  on 
getting  fit.  Contact  your  cliild's  physi- 
cal education  teacher  for  information. 

9.  Go  for  the  goals.  With  help 
from  you,  your  kids  can  set  realistic  fit- 
ness goals  that  will  motivate  better 
than  any  goals  you  could  set  for  them. 

10.  Offer  a  reward.  Reward  a 
week  of  exercise  with  a  trip  to  the  mov- 
ies, a  party  for  some  friends,  or  a  jaunt 
down  to  the  fishing  hole  with  Gramps. 

MAKING  SPORTS  PAY  OFF 

1 1 .  Test  several  sports.  You'll 
up  the  odds  of  finding  an  activity  your 
child  will  stick  with. 

12.  Check  out  the   coaches. 

Good  coaching  ensures  plenty  of  action, 
fewer  injuries,  and  more  fun.  Look  for 

continued 


KIDS  AND  FITNESS: 

SEE  PAGE  63  FOR 

THE  SHOCKING  FACTS 


Special  offer 
50C_ 

Oneida  Sample  Center 

P.O.  Box  9777,  New  Brighton,  MN  55 197 

Beautiful  beginnings  start  with  Oneida 
Stainless.  I  enclose  $.50  plus  $.25  postage 
and  handling  for  each  stainless  teaspoon 
ordered.  Offer  limited  up  to  three  spoons, 
one  spoon  per  pattern. 


□  ACT  I  (MIRROR  FINISH) 
D  ACT  II  (SATIN  FINISH! 
D  ALEXIS 

G  AMERICAN  COLONIAL 

□  ANTICIPATION 

□  CHATEAU 

n  CLASSIC  SHELL 


□  DOVER 
G  FREDERICK  II 
D  FROSTFIRE 
D HENLEY 
OJUILLIARD 
D  KINGSWOOD 
fl  MARQUETTE 


D  MICHELANGELO 
D  MONTE  CARLO 
fl  PAUL  REVERE 
n  POLONAISE 
n  RIDGECREST 
D  SATINIOUE 
CI  TUDOR 


Name 

Address 

(Please  print) 

City 

State 

Zip 

Add  sales  tax  for  N.Y.  &  Calif.  Offer  valid  only 
in  U.S.A.  &  P.R.  Allow  4-6  weeks  for  shipment. 
Expires  6/30/88.  BG057 
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ONEIDA 


Dairy 

^A  ^  WL  ^  ^r  :alcium, 

Calcium. 


MADE  SIMPLE  BY 

A  NUTRITIONAL 

EXPERT 

NATURE. 


Ways  to  meet  your  daily  calcium  requirement 
(800  mg. ):  2  oz.  Swiss  cheese  (544  mg.),2ozbleu 
cheese  (340  mg.),  1  cup  cottage  cheese  (154  mg.), 
1  cup  plain  low  fat  yogurt  (415  mg.),  1  cup  whole 
milk  (291  mg.) 

What  could  be  easier  than 
getting  allot  your  cal- 
cium trom  natural,  delicious 
dairy  foods? 

Three  servi ngs  trom  a  variety 
ot  cheese,  cottage  cheese, 
yogurt  and  milk  can  give  you 
all  the  calcium  you  need  every 
day;;:  A  single  ounce  ot  Swiss 
cheese  will  give  you  over  33%. 
A  cup  ot  plain  yogurt  provides 
more  than  50%.  A  cup  ot  cot- 
tage cheese  is  17%.  And  a  glass 
ot  milk  is  over  35%. 

It's  as  easy  to  add  more  dairy 
foods  to  your  diet  as  it  is  to 
enjoy  them.  Like  having  cap- 
puccino or  caffe  latte  instead 
ot  black  coffee.  Or  adding 
yogurt  and  cinnamon  to  a  bowl 
otfreshtruit. 

You  can  start  a  meal  with 
cheese  and  French  bread  or 
end  it  with  cheese,  apples, 
pears  and  tigs.  Stay  on  a  diet 
and  have  your  carrot  and  cel- 
ery sticks  with  a  cottagecheese, 
yogurt,  green  onion  and  dill 
weed  dip.  And  dairy  foods  are 
always  enjoyable  by  themselvesl 

So  while  you're  getting  your 
i,  dairy  foods  are  also 
jiving  you  vitamins  A, 
B6,  B12,  riboflavin  and 
protein.  Plus  impor- 
tant minerals  like 
zinc,  phosphorus  and  mag- 
nesium. 


Finding  such  a  desirable 
source  of  calcium  is  no  longer 
wishful  thinking.  After  all, 
what  could  be  more  natural 
than  getting  your  calcium  the 
way  nature  intended? 


Percentages  based  on  ihe  Recommended  Dietary  Allowance 
(RDA)  of  800  mo  per  day  ol  calcium  for  women  19  Bi 
However  the  RDA  lor  pregnant  am  1 1  n  irv 


DAIRY  CALCIUM.  CALCIUM  THE  WAY  NATURE  INTENDED' 
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continued 

coaches  that  allow  every  child  to  play, 
not  just  the  best,  and  for  leagues  that 
group  kids  by  size  and  ability. 

13.  Encourage  training.  Sports 
alone  won't  get  your  child  fit.  Remind 
your  child  that  pros  train  for  sports  and 
that  they  warm  up  before  playing. 

1 4.  Play  it  safe.  The  American 
Academy  of  Pediatrics  warns  parents 
against  letting  kids  take  part  in  boxing, 
and  against  allowing  a  preadolescent  to 
lift  weights  or  run  marathons. 

1 5.  Lighten  up.  Avoid  high-pres- 
sure competition  for  preteens,  says  the 
AAP.  Events  involving  high  levels  of 
publicity,  paid  admission,  and  pep 
squads  might  be  too  stressful  to  be  en- 
joyed by  some  young  children. 

HABITS  TO  MAKE  OR  BREAK 

1 6.  Police  the  TV.  Several  studies 
have  linked  TV  viewing  habits  to  obesi- 
ty. You  needn't  ban  television  viewing. 
Just  see  to  it  that  your  child  has  some- 
thing to  do  after  school  or  a  couple  of 
evenings  a  week. 


1 7.  Get  off  on  the  right  foot.  En- 
courage your  child  to  walk  all  or  part  of 
the  way  to  and  from  school.  And  insist 
that  he  or  she  bike  or  walk  to  friends' 
houses  within  a  reasonable  distance. 

1 8.  Encourage  exercise  habits. 
Have  your  child  work  up  to  vigorous, 
pulse-raising    exercise    four    times    a 


week,  for  a  half  hour  each  session. 

1 9.  Watch  your  own  habits!  Par- 
ents are  among  a  child's  most  impor- 
tant role  models.  Get  into  the  fitness 
habit  and  your  child  will  follow. 

20.  Curb  the  snack  habit.  Have 
fresh  fruit  or  a  glass  of  cold  low-fat  milk 

continued 


AMERICA'S  CHILDREN: 

Most  children  seem  active  and 
lean.  That's  why  it's  so  hard  to  be- 
lieve that  the  majority  of  our  na- 
tion's youth  are  fitness  failures. 
Consider  these  chilling  facts: 

•  83  percent  of  young  people 
(ages  7-24)  have  fat-streaked  heart 
arteries,  according  to  a  study  pub- 
lished in  the  New  England  Journal 
of  Medicine.  According  to  some  re- 
searchers, these  deposits  may  be 
precursors  to  heart  disease.  Other 
signs  of  heart  disease  have  been 
found  in  kids  as  young  as  3. 

•  40  percent  of  all  children  aged  5 
to  8  have  at  least  one  risk  factor  for 


A  GENERATION  AT  RISK 

heart  disease,  according  to  the 
President's  Council  on  Physical  Fit- 
ness and  Sports. 

•  Among  children  over  12,  one- 
third  have  elevated  blood  choles- 
terol levels,  reports  the  American 
Academy  of  Pediatrics. 

•  Kids  today  are  fatter  than  they 
were  in  the  1960s,  according  to  the 
American  Heart  Association.  And 
the  Campbell's  Institute  for  Health 
and  Fitness  finds  that  most  chil- 
dren have  trouble  meeting  even 
minimal  fitness  standards,  despite 
modest  improvement  in  the  past 
couple  years. 
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If  you're  allergy  sensitive, 
your  world  is  uncomfortable. . 
irritating . . .  ever-threatening . 

For  relief,  ask  your  doctor  or 
pharmacist  about  the  histamine 
blocker,  BenadryP— the  most 
prescribed  allergy  medication 
ever— available  without 
prescription  in  full  25  mg. 
strength.  Use  Benadryl 
or  Benadryl  Decongestant 
as  directed  for  upper  respiratory 
allergy  and  cold  symptoms. 
At  last,  good  news  for  allergy 
sensitive  people. 


-     r- 


■  Lamber&CofTipany 


Prescription  Strength  Allergy  Relief 
from  PARKE-DAVIS  i 


Half  of  these  kids 
have  a  deficiency  no  one  can  see 


50%  of  America's  children  aren't 
getting  their  recommended  dietary 
allowance  of  calcium.  A  government 
study  has  uncovered  some  startling  facts. 
Half  of  America's  children  have  diets  that 
don't  meet  the  calcium  recommendations 
of  the  U.S.  Food  and  Nutrition  Board. 
And  that's  not  good. 

Because  calcium  is  essential  to 
your  children  during  their  growth 
years,  when  bones  and  teeth  are 
developing  rapidly  An  adequate 
calcium  level  helps  keep  your 
child's  bones  growing  straight 
and  sturdy  And  helps  make  sure 


new  teeth  grow  in  strong. 

Kraft  Singles  are  an  excellent 

source  of  calcium.  In  fact,  Kraft  Singles 

are  made  from  5  ounces  of  milk  per  Va  ounce 

slice, so  they're  concentrated  with  calcium* 

Include  Kraft  Singles  as  a  part  of 

your  children's  well-balanced  diet.  You'll 

feel  better  knowing  they're  getting 

calcium  recommended  for 

strong  bones  (^> 

and  healthy  teeth.  «  i987  «*«.  ma 

Kids  love  Kraft  Singles, 
right  down  to  their  bones. 

"I  'i  ii    Mi  12.  slice  has  70%  of  the  calcium 
of5  ounces  ol  milk 
1 1  ii  more  Information  on  ffoASlngles, 
calll-800-323-0768exi  (>464. 
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available  for  when  your- child  returns 
from  school.  This  may  overcome  the 
temptation  to  buy  candy  later  on. 

A  NUTRITIOUS  FOUNDATION 

Good  eating  habits  are  just  as  impor- 
tant to  fitness  as  exercise.  Here  are 
some  tips  from  Judith  S.  Stern,  Sc.D.,  a 
professor  of  nutrition  at  the  University 
of  California  at  Davis. 

2 1 .  Start  off  right.  Good  nutrition 
begins  in  infancy.  Breast  is  best,  and 
commercial  formulas  are  a  fine  second 
choice.  But  don't  rush  solid  food,  which 
may  encourage  excessive  weight  gain  if 
started  before  age  four  to  six  months. 

22.  Drink  milk.  Preschoolers  need 
about  four  8-ounce  glasses  a  day  to  en- 
sure that  they  get  enough  calcium.  Af- 
ter age  2,  low-fat  milk  is  best. 

23.  Eat  right.  Too  many  school-age 
children  are  obese.  Low-calorie  diets 
can  be  dangerous  at  this  age  and  could 
limit  growth,  so  it's  vital  to  stress  good 
eating  and  exercise  habits. 

24.  Watch  what  they  eat.  Teens 
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need  extra  calories  and  a  wider  array  of 
vitamins  and  minerals  than  they  can 
get  from  pizza,  burgers,  and  chips.  En- 
courage them  to  eat  a  variety  of  foods. 
25.  Steer  clear  of  special  diets. 


They  are  rarely  needed  by  children, 
and  may  be  harmful,  according  to  the 
American  Academy  of  Pediatrics. 
Trust  your  doctor  to  prescribe  a  special 
diet  if  it  is  medically  needed. 


HELP  IS  ON 

•  The  President's  Council  on  Phys- 
ical Fitness  and  Sports  offers  free 
publications:  "Physical  Education: 
A  Performance  Checklist"  explains 
how  to  evaluate  a  school's  physical 
education  program,  and  what  to  do 
if  it  comes  up  short.  "Get  Fit"  offers 
kids  a  series  of  exercises  to  help 
them  get  ready  to  take  the  Presi- 
dential Physical  Fitness  Award  test. 
Write:  PCPFS,  450  Fifth  St.,  NW, 
Dept.  81,  Washington,  DC  20001. 

•  Fitting  In  magazine  is  published 
during  the  school  year  by  American 
Alliance  for  Health,  Physical  Educa- 
tion, Recreation,  and  Dance.  For  in- 
formation, write:  Fitting  In,  1900 
Association  Dr.,  Reston,  VA  22091. 

•  County  agricultural  extension  of- 


THE  WAY! 

f ices  offer  free  flyers  on  family  and 
child  nutrition.  Ask  about:  "Family 
Nutrition  Guide"  (general  nutrition 
information);  "Simple  Snacks  for 
Kids";  "Food  for  'Me  Too.' "  (pre- 
schooler nutrition  information);  and 
"The  Competitive  Edge.  Food  Facts 
for  Teen  Athletes." 
•  The  Fitnessgram  program  is  a  fit- 
ness test  sponsored  by  the  Camp- 
bell's Soup  Company.  This  program 
lets  children  compare  their  perfor- 
mance against  national  averages, 
and  prescribes  exercises  to  reme- 
dy deficiencies.  For  information  on 
bringing  the  program  to  your 
school,  write:  The  Campbell's  Insti- 
tute for  Health  and  Fitness,  Camp- 
bell Place,  Camden,  NJ  08101.  ffl 
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BAND  AID  Flexible  Fabric. 

BRAND 

The  best  bandage 
for  places  that  bend. 


When  you  select  BAND-AID-  Brand  Flexible  Fabric,  you've 
got  the  bandage  that  stretches  better  to  stay  on  you  better. 

In  fact,  it's  the  one  more  people 
prefer.  i 

Made  with  a  special  breathable 
material,  BAND-AID'  Brand 
Flexible  Fabric  ensures  that  you  stay 
comfortably  protected. 


BANDAID 


Flexible 
Fabric 

Bandages 


Only  Johnson  &  Johnson  makes 
BAND-AID  Brand  Flexible  Fabric. 


<4f 


t 
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MANUFACTURER  COUPON 


EXPIRES  12/31/87 


SAVE  20$ 


On  any  package  of  Johnson  &  Johnson  BAND-AID5  Flexible  Fabric. 

This  coupon  good  only  on  purchase  of  product  indicated.  Any  other 
use  constitutes  fraud.  COUPON  NOT  TRANSFER- 
ABLE LIMIT— ONE  COUPON  PER  PURCHASE.  To 
the  retailer:  JOHNSON  &  JOHNSON  will  reimburse 
you  for  the  face  value  of  this  coupon  plus  8C  if  sub- 
mitted in  compliance  with  JOHNSON  &  JOHNSON 
Coupon  Redemption  Policy  CRP-1  dated  October  1, 
1985  and  incorporated  herein  by  reference.  Cash  value 
1/20th  of  one  cent.  Send  coupons  to  JOHNSON  & 
JOHNSON.  Dept.  #5923,  El  Paso,  Texas  79966. 

Toll  Free  Product  Information.  Call:  1-800-526-2433. 
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BANDAID' 


08137  54120' 


BAND-AID  Medicated 

■  ■■■  bran°  ■       ■ 

kills  germs  so  you  re  always 
fighting  infection. 


BAND-AID"  Brand  Medicated  is  the  superior  bandage 

for  killing  germs  and  fighting  infection,  because  the  medicine 

is  already  on  the  pad.  And,  for  bigger  cuts,  use 

BAND-AID"  Brand  Medicated  Extra  Large. 

Only  Johnson  &  Johnson 
makes  BAND-AID"  Brand  Medicated. 

Toll  Free  Product  Inlormation.  Call:  1-800-526-2433 


BAND-AID 

EHMSEJ 
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l.'.U'lWiJ.l 


©J4JP.I.  1987 


EDUCATION 


COOPERATIVE  EDUCATION 


LEARN-AND-EARN  COLLEGE  PROGRAMS 


c 


GEniNG  EXPOSURE 

When  Antioch  College 
journalism  major  Ingrid 
Canright  took  a  co-op  job 
in  a  public  relations  of- 
fice, she  expected  little 
more  than  some  good  ex- 
perience. But  when  one  of 
her  articles  appeared  in  a 
newspaper,  the  Carnegie 
Foundation  took  notice — 
and  offered  her  a  perma- 
nent position. 


By  Mary  Conroy 

Imagine  your  children  getting  ca- 
reer experience  and  money  for  col- 
lege while  they're  still  in  school.  With 
a  nationwide  program  called  cooper- 
ative education,  215,000  students  do 
just  that. 

HOW  THE  PROGRAMS  WORK 

Students  in  cooperative  education  al- 
ternate semesters  of  study  with  semes- 
ters of  work  in  their  major  fields.  There 
are  two  basic  arrangements:  in  parallel 
programs,  students  spend  half  a  day  on 
the  job  and  the  other  half  in  class.  In  al- 
ternating programs,  students  work  one 
term  and  study  the  next.  Jobs  in  alter- 
nating programs  aren't  limited  to  local 
companies,  so  your  child  may  need  to 
move  to  distant  cities  for  work  terms. 


At  the  job  site,  company  supervisors 
direct  students.  Some  colleges  combine 
supervisors'  evaluations  with  students' 
final  projects  to  determine  grades. 

ADVANTAGES 

Co-op  education  calls  for  hard  work, 
but  most  students  like  it.  Here's  why: 

Financial  support.  With  salaries 
averaging  $7,000  per  year,  co-op  jobs 
can  make  a  real  dent  in  your  child's 
tuition.  Some  companies,  such  as  Gen- 
eral Motors,  also  offer  medical  insur- 
ance and  profit  sharing. 

Chance  to  "test-drive"  careers. 
Co-op  education  helps  students  identify 
careers  they  won't  enjoy — before  they 
spend  four  years  preparing  for  one. 

continued 
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Introducing  My  First  Tonka, 
"he  only  pre -school  toy  that's 

1  like  a  Tonka,    i 
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It  takes  a  special  kind  of  toy  to 
be  called  Tonka.  And  now  there's 
a  special  Tonka  built  for  toddlers. 
My  First  Tonka's  colorful  moving        m  qL,  ■ 
parts  and  happy  sounds  will  thrill  flir^* 

your  child  for  hours  at  a  time.  %*Vn  J& 

From  trucks,  to  trains,  to  planes,  each  one  is 
built  Tonka-tough,  just  like  our  Mighties. 
My  First  Tonka.  Built  for  fun.  Built 
to  last.  Built  like  a  Tonka.  Big  adventures  for  little  hands. 


Fire  Engine  Ice  Cream  Truck 

)  1987  Tonka  Corporation.  All  Rights  Reserved. 


Shovel 


Train  Airplane 

Trademarks  of  Tonka  and  My  First  Tonka  are  owned  by  Tonka  Corporation. 
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New 
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Easy-Care 


BRUCE 

HARDWOOD  FLOORS 


Hardwood  floors  have  changed. 
They're  better  than  ever.  More 
beautiful,  more  affordable,  and 
easier  than  ever  to  care  for. 


Easy-Care 

Oak  Flooring  ^-ij 

The  new  Bruce  finishes  make 
floor  care  a  snap.  In  fact,  the  new 
generation  of  Bruce  floors  are 
just  as  easy  to  care  for  as  any 
other  floor  covering. 

Affordable,  Lasting  Value 

Bruce  makes  floors  for  most  any 
budget.  Floors  that  add  beauty, 
excitement  and  value  to  your 
home.  Value  that  lasts.  Beauty 
that  endures. 


For  the  name  of  your  nearest  Bruce  retailer  call  toll  free  1-800-722-4647 

The  New  (generation  ofEastf-Gare  floors 


Bruce 

hardwood  floors 

A  division  ol  Triangle  Pacific  Corp 
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continued 

Ingrid  Canright  abandoned  marine  bi- 
ology after  a  co-op  term  showed  her  the 
less  glamorous  parts  of  that  field. 

Valuable  contacts.  Many  stu- 
dents jump  at  the  chance  to  prove 
themselves  under  the  watchful  eye  of 
potential  employers.  While  most  stu- 
dents get  only  an  hour  to  impress  a 
company  recruiter,  a  co-op  student  has 
sue  months  to  shine.  In  fact,  40  percent 
of  co-op  students  get  permanent  jobs 
with  previous  employers,  says  Dr.  Jim 
Wilson,  co-op  research  director  at 
Northeastern  University. 

Experience  that  pays  off.  Co-op 
students  start  permanent  work  at  sala- 
ries 5  to  10  percent  higher  than  their 
peers',  according  to  Wilson.  They  also 
stay  with  their  first  employer  longer 
than  their  nonco-op  counterparts  do. 

Motivation  to  learn.  Once  stu- 
dents learn  to  apply  theory  to  the  work- 
place, they  become  active  learners,  says 
Don  Cunningham,  co-op  education  di- 
rector at  Indiana  State  University. 
"They  ask   more   difficult  questions, 
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ACADEMIC  REWARDS 

In  search  of  adventure, 
University  of  Maine  for- 
estry major  David  Four- 
nier  took  a  co-op  job  in  a 
conservation  program  in 
Haiti  Despite  an  only  so- 
so  academic  record,  Da- 
vid's seedling  monitoring 
project  there  won  him  a 
full  grant  for  graduate 
study  at  the  University  of 
Georgia. 


don't  hesitate  to  question  authority, 
and  their  grades  are  better,"  he  says. 

PROBLEMS 

Even  students  in  the  best  co-op  pro- 
grams face  several  hurdles. 

Fragmented  relationships.  Stu- 
dents who  move  for  each  job  find  on- 


campus  friendships  strained.  Some 
employers  help  students  adjust  by  in- 
cluding them  in  such  company  social 
functions  as  parties  and  sports  leagues. 
Psychological  distance.  In  alter- 
nating programs,  students  may  feel 
alienated  from  campus.  They  some- 
times get  so  involved  in  their  jobs  that 
the  transition  back  to  tests,  papers,  and 
projects  proves  difficult. 

Scarce  housing.  It  is  often  hard  to 
rent  apartments  for  just  four  months, 
so  students  in  alternating  programs 
have  to  be  creative.  Ann  Racer  asked 
Ohio's  Catholic  Social  Services  for  help, 
and  shared  a  home  with  an  elderly 
woman.  Dow  Chemical  not  only  found 
an  apartment  for  Keith  Snyder,  it  also 
paid  half  his  rent. 

Long  hours  with  few  breaks. 
Co-op  programs  demand  commitment. 
Many  students  work  on  a  12-month  ba- 
sis with  no  summer  vacations.  Some 
need  five  years  to  graduate. 

Unpredictable  job  markets.  The 
availability  of  co-op  jobs  depends  on  the 

continued 
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The  irritating,  sometimes  painful 
world  of  itch:  insect  bites,  allergic 
rashes,  even  the  sun.  For  relief, 
discover  Benadryl®  Cream  and 
Benadryl  Spray -the  kind  of  itch 
relief  you  can't  get  from 
hydrocortisone  products.  That's 
because  both  Benadryl  Cream  and 
Benadryl  Spray  contain  the  most 
recommended  topical  antihistamine 
. .  .to  stop  the  pain . . .  block  the 
itch. .  .and  help  stop  it  from  coming 
back.  Use  Benadryl  Cream  and 
Benadryl  Spray  as  directed  for 
maximum  strength  itch  relief. 
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Benadryl 


Benadnjl 

*■  itrh  Cream     2%  Spray 


The 

Invisible 
Anli-ltch 
Bandage 


~^ 


Maximum  Strength  Itch  Relief 
from  PARKE-DAVIS  @ 

For  more  information,  call  1-800-223-0182 
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^0^§  BABY  AND  CHILDREN'S  WBAR 


g"\uby  is  my  pony  She  lives  in  a  big  house  with 
JL  %.  her  Mommy  and  Daddy  Just  Eke  me.  She 
eats  all  her  cereal,  but  loves  sugar  best.  Just  like  me. 
Too  bad  they  don't  make  Spencer's  fleece  jogging 
suits  in  her  size. 


Aaylic/Ticvifa*  polycsici 


;   0\  K     •  Good  Housekeeping 
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COOPERATIVE  EDUCATION 


continued 

job  market.  When  there's  a  scarcity  in 
one  field,  students  may  be  saddled  with 
jobs  that  are  irrelevant  to  their  major. 

Overemphasis  on  careers.  Some 
educators  fear  that  co-ops  deprive  stu- 
dents of  a  broad  knowledge  base.  These 
educators  favor  a  liberal  arts  back- 
ground to  prepare  students  for  a  wide 
range  of  careers. 

Despite  the  problems,  students  value 
co-op  education.  By  thrusting  students 
out  of  the  nest,  co-ops  boost  maturity. 


"The  co-op  program  is  a  pipeline,"  says 
Walter  Mattson,  Chief  Operating  Offi- 
cer of  The  New  York  Times.  "Entering 
at  one  end  are  motivated  students. 
Emerging  from  the  other  are  mature 
adults  who  become  innovative,  well- 
rounded  employees  and  citizens." 

FOR  MORE  INFORMATION 

To  learn  more,  write  for  a  free  book- 
let to:  The  National  Commission  for  Co- 
operative Education,  Dept.  BHG,  P.O. 
Box  999,  Boston,  MA  02115. 


EXPANDING  HORIZONS 

Matt  Wilcox  of  Indiana 
State  wanted  to  change 
majors  until  he  began  his 
co-op  job  as  an  auditor. 
On  the  job  he  found  that 
auditing  isn't  just  num- 
bers, and  learned  to  love 
the  social  aspects  of  the 
job.  He  also  got  job  offers 
from  five  top  firms. 


FIFTEEN  OUTSTANDING 
CO-OP  PROGRAMS 

These  schools  have  well-respected  pro- 
grams in  a  wide  variety  of  majors: 
American  University;  Antioch  College; 
University  of  Cincinnati;  Drexel  Uni- 
versity; Holyoke  Community  College; 
Indiana  State  University  at  Terre 
Haute;  University  of  Iowa;  La  Guardia 
Community  College;  Lane  Community 
College;  Montclair  State  University; 
Northeastern  University;  St.  Peter's 
College;  Truman  College;  Waukesha 
County  Technical  Institute;  Wilber- 
force  University.  BD 


PICKING  A  GOOD 
PROGRAM 

Co-op  programs  vary  widely.  To 
help  your  child  choose  an  appropri- 
ate program,  ask: 

What's  the  program's  philoso- 
phy? Some  schools  grant  credit  for 
any  experience,  including  answer- 
ing the  phones.  Find  out  whether 
the  school  emphasizes  career  ex- 
ploration or  relevant  job  skills. 

What's  the  school's  track  rec- 
ord? New  programs  may  fold  when 
grant  money  runs  out.  Ask  whether 
the  college  has  offered  co-op  edu- 
cation over  a  period  of  time. 

What  major  fields  offer  jobs?  In 
many  colleges,  co-op  jobs  are  limit- 
ed to  engineering.  Look  for  colleges 
that  offer  comprehensive  programs. 

What  jobs  are  offered?  Ask  stu- 
dents in  your  child's  major  to  de- 
scribe a  typical  workday. 
— with  Tom  Callahan 
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,1  feel  like  something  special  tonight 


And  why  not?  Stouffer's  has  so  many  elegant  entrees, 
it's  easy  to  treat  yourself  to  something  special  whenever  the  mood  strikes. 


Entrees  by  Stouffer's. 
Who  knows  you  better? 


C  I'm"  SUHiffrr  Fundi  ( iirpiiramm 
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ASNACKSOGOCt 
EVEN  EAT  TH^ 

WRAPPED 

Dt's  easy  to  see  why 
people  go  bananas 
over  apples.  A  sweet 
Washington  apple 
is  the  perfect  snack 
JKfood.  No  choles- 
wrferol.  No  artificial 
^flavors.  No  artificial 
HHHBHHTcolors.  ■  It's  hard  to 
find  a  snack  lower  in  salt.  An  apple  has 
less  sodium  than  a  stalk  of  celery  or  a 
carrot.  Less,  even,  than  an  eight-ounce 
glass  of  ordinary  tap  water.  ■  Unlike  snacks  made 


L  PEOPLE 


with  processed  sugar,  applesB^^  satisfy  your  sweet 
tooth  naturally  Forget  y^  ^  those  roller  coaster 
highs  and  hunger-    \jmmk  producing  lows. 
The  fruit  sugar,  or  fructose,  in  apples  triggers  a 
slower  rise  in  your  blood  sugar  level.  T 
So  all  that  apple  energy  sticks  with   J5j 
^^^_  you  longer  h^H|  to  help  stave  off    H 

^^ hunger.  ■  The  next  time  you  fr^PT  have  a  snack  attack,  reach  for 
a  healthy  helping  of  Red  Delicious,  '^^Si  Golden  Delicious  or  Granny 
| Smith  apples.  ■  Nobody  knows  how  to  grow  them  ^L^ 
better,  skin  and  all,  than  the     jyfc  ORIGINAL  xSSk 
apple  growers  of  Washington.    HEALTH  FOOD 


AND  YOG  THOUGHT 

WE  JUST  MADE 

A  GREAT  RECLINER. 


DECORATING 


DECORATING  Q&A 

FAST  FIXES  FOR  COMMON  PROBLEMS 


SUITE  STYLE  FOR  A 
BASIC  MASTER  BEDROOM 

QH  Help!  My  husband  and  I  love 
■  the  master  bedroom,  suites  in 
new  and  remodeled  homes,  and  we 
want  some  of  that  comfort  for  our- 
selves. Our  bedroom  is  about  11  x  13 
feet.  We  can't  a/ford  any  major  re- 
modeling, but  we  can  do  some  redec- 
orating. Where  do  we  start? 

AB  Here  are  four  ways  to  turn  an 
■  ordinary  bedroom  into  a  retreat: 


Luxuriate  with  linens.  Even  if  you 
do  nothing  else  to  your  room,  add  a 
down-filled  comforter,  a  "cushy"  wool 
mattress  pad,  and  piles  of  pillows  to 
turn  a  basic  bed  into  an  island  of  com- 
fort. Provide  ample  bedside  tables  and 
good  lighting.  (Conserve  space  with 
wall-mounted  swing-arm  lamps.) 

Make  a  style  statement.  You'll 
bring  an  aura  of  luxury  to  your  room  if 
you  steep  it  in  the  style  you  love.  (Re- 
member: you  don't  need  any  space,  as 


such,  to  create  a  look.)  This  is  your  ha- 
ven, so  take  your  dreams  to  the  limit! 

Make  the  most  of  vertical  space. 
If  you  can,  replace  space-wasteful 
dressers  with  tall  storage  pieces,  such 
as  armoires  or  modular  bookcases  (with 
optional  doors,  drawers,  and  shelves). 
By  concentrating  more  storage  in  one 
narrow  vertical  spot,  you  free  up  space 
for  an  inviting  lounge  chair  or  rocker. 

Add  a  TV-storage  "footboard."  In 
just  a  slice  of  space  at  the  foot  of  the 
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bed,  you  can  gain  storage  for  books  or 
clothing  and  a  TV.  Just  place  a  couple 
of  low  chests  or  bookcases  (two  30-inch- 
wide  units  will  just  fit  a  queen-size  bed!) 
and  put  a  TV  on  top.  (Hide-the-cord 
hint:  Plug  the  TV  into  an  extension 
cord,  and  run  it  along  the  floor  under 
the  bed  to  the  nearest  outlet.) 

DEFLECTING  THE  SUN 

Qm  Our  family  room  windows 
■  face  south.  The  glare  is  terri- 
ble during  the  day.  We  bought  lined 
drapes,  but  when  they're  closed  the 
room  seems  dark  and  depressing. 
I've  thought  of  adding  some  sort  of 
fabric  shades,  but  we  don't  want  to 


block  all  the  light  or  our  view. 

Am  Fabric  shades  are  not  the  solu- 
■  tion.  Instead,  install  mini-blinds 
behind  the  draperies.  By  tilting  the  lou- 
vers, you  can  deflect  the  sun  but  still 
admit  some  light  and  see  what's  going 
on  outside.  You  can  custom  order 
blinds,  or  check  out  the  colors  and  sizes 
of  ready-mades  in  large  catalogs. 

'ROMANCING'  A  SLIDING 
GLASS  DOOR 

QB  Our  dining  area  is  about  6'A 
■  feet  wide,  and  a  sliding  glass 
door  forms  one  wall  We  have  mini- 
blinds  but  want  to  add  some  soft- 
ness (our  style  is  sort  of  "Victorian 


country").  Will  tie-backs  or  drapes 
block  too  much  of  the  window? 

Am  Yes.  Instead,  add  a  fabric  va- 
■  lance  or  swag  for  softness  with- 
out room-shrinking  bulk.  Here's  an 
easy,  romantic  swag:  buy  an  oblong 
lace  tablecloth  or  a  runner;  gather  the 
fabric,  and  loop  it  through  decorative 
rings  mounted  at  each  corner  of  the 
sliding  glass  door.  H§ 


Although  we  cannot  answer  every  letter 
in  this  column,  if  you  have  a  decorating 
question,  write  DECORATING  Q  &  A,  Better 
Homes  and  Gardens,  Dept.  ID,  Des  Moines, 
IA  50336.  We  regret  that  materials  cannot 
be  returned. 
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UNGU1N1  WOW  BAY  SHWMP  ^CVAMS 

.....  & 


NVMUNARA. 


MID  YOU'LL  WONDER 

WHY  YOU 
PAID  SO  MUCH  FOR 
SO  MANYOTHERS. 

V  \      (   ?  J 

>        ~;     ^-ox  You  know  how  much  you've 

w  )  tie  £         been  paying  for  other  premium  brand 

%.      \      jtf   /v       frozen  entrees. 
Y^V  C^j£^?'  "*     Bu/  do  you  /<now  /iow  mi/c/i  /ess  you  cou/d 
.'  !  *  /^  oe  paying  for  The  Budget  Gourmet9  entrees? 
/  /       j  /./ike  our  tender  Sirloin  Tips,  complete  with 

(ti^^J       roasted  Country  Vegetables?  Or  our  elegant 
£?         %3     Linguini  with  Bay  Shrimp  and  Clams  Marmara?  Or 
(,    \     )       perhaps  our  creamy  Seafood  Newburg,  served  with 
-ss^-a  _J  /  <   /  a  generous  complement  of  White  &  Wild  Rice? 

)\^f^X^^—f~^\P   M^Ttli-   d —  The  truth  is  that  you  could  be 

M^-'^TZ^r       *\     U^m^Jj^l     paying  quite  a  bit  less  for  most 
^r^zz^^i,  r"'    '<i'v  jV^^L/*^,    of  our  14  sensational  entrees.     «> 
^^VXT//       (jf^F^'     So,  if  we  can  give  you  all        <-] 
^*'     /C~~~;r —  *->C_^    that  for  so  much  less,  maybe  you        -r^^ 
fC     ""^ta  "~'^Z-_ .  /^pd,  ^5^    s/iou/d  ask  those  other  brands     °  {{  *  * — „ 
:^d%?'         '*" — ~"^       fei^    what,  exactly,  they've  been  giving     ^Jfy         _^ 

you  for  so  much  more.  "  -  \  \JJ  ^^f^ 

GOURMET  J^lU&L 

The  Budget  Gourmet  it  a  registered  trademark  ^  C'-o.S^'J    " "~~  ' 

ol  The  All  American  Gourmel  Compeny©l987  >>-  — . 


EQUIPMENT 

STORING 

FINE 

WINES 

NEW  REFRIGERATORS 
DO  THE  JOB  PERFECTLY 


The  Wine  Cellar  by  Admiral  pro- 
vides storage  for  40  bottles.  It  can 
be  left  freestanding  or  built  in. 

Refrigeration  units  specifically  for 
storing  fine  wines  are  gaining  in  pop- 
ularity. It's  easy  to  see  why:  they 
maintain  consistently  cool  tempera- 
tures and  just  the  right  humidity. 

THE  NEW  WINE  COOLERS 

•  Capacity.  Units  for  home  use  can 
accommodate  19  to  60  bottles  horizon- 
tally. Racks  can  be  removed  to  store 
fewer,  but  larger,  bottles. 

•  Temperatures.  Your  cooler  will 
maintain  a  constant  temperature  at 
any  point  you  set  between  40  and  65 
degrees.  In  general,  placing  white 
wines  on  the  lower  racks  and  red  wines 
on  the  upper  racks  keeps  the  wines  at 
the  correct  temperatures.  Red  wines 
are  stored  warmer  than  white. 

•  Humidity.  Wine  coolers  maintain  a 
humidity  level  close  to  60  percent — 
high  enough  to  keep  corks  from  drying 
out  and  low  enough  to  keep  them  from 
molding.  Some  units  come  with  carbon 
filters  to  eliminate  odors  that  can  per- 
meate the  cork  and  spoil  wine. 

•  Cost.  The  prices  for  home  coolers 
range  from  $450  to  $700.  Commercial 
coolers  hold  up  to  16  cases  of  wine  and 
cost  more  than  $5,500.  H 
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La  door  gourmet  is  Pel  la's  Traditional 
French  Door.  A  spectacular  accompani- 
ment to  any  meal.  Frame  your  skyline  with 
French  doors  accented  by  Pella  Archtop 
Windows.  See  a 
grand  menu  of 
ideas  for  new 
homes,  remodel- 
ing and  replace- 
ment only  at  your 
Pella  Window 
Store.  Find  us  in 
the  Yellow  Pages 
under  "Windows." 


The  Pella 
Window 
Store 


Free  Pella  Idea  Book  Please  send  me  a  free  booklet  on 
Pella  window  and  door  ideas. 

I  plan  to  □  build,  □  remodel.  □  replace. 
Name 


Address 


City 


State 


_2p_ 


Telephone 


Windows,  Doors, 
Sunrooms&SMights 


Mall  to:  Pella  Windows  and  Doors,  Dept  C01 E7, 1 00  Main 
Street,  Pella,  Iowa  50219.  Also  available  throughout 
Canada.  ©  1987  Rolscreen  Co. 


BUILDING 


HOW  TO  INSTALL 

OUTDOOR  LIGHTS 

EASIER  THAN  YOU  THINK! 


By  C.  Michael  Stowers 


AN  OUTDOOR  LIGHT  OFFERS: 


•  SECURITY —  Home  security  experts  say  that  your 
lawn  is  your  first  line  of  defense.  A  well-lighted  landscape 
discourages  approach  by  would-be  thieves. 

•  SAFETY —  Light  on  walks  and  steps  reduces  risk  of  an 
injury  because  of  a  fall. 

•  CONGENIALITY—  To  friends,  a  light  in  the  yard  is  the 
same  as  a  light  in  the  window.  It  says  "Welcome." 


•  CHARM —  Used  appropriately,  light  enhances  the  most 
attractive  parts  of  your  lawn  and  garden. 

•  EASY  INSTALLATION—  It  really  is  easy,  and  we 
show  you  how  on  the  next  three  pages.  Check  local  codes 
at  your  municipal  building  for  any  specific  requirements. 
Buying  information,  page  176. 

continued 
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Now  LiQuid  IvoRy 

COMES  JN  4  dECORATOR  ColoRS. 


Because  bATh  rooms 

AN<J  kiTC^ENS  COIVIE  JN  MORE 
COIORS  T^AN  JUST  whiTE. 


OUTDOOR  LIGHTS  continued 


120-VOLT  LIGHT 


GROUND  FAULT  INTERRUPTER  RECEPTACLE 


WIRING  PLAN 

Planning  is  an  important  step  in  any  house- 
hold project.  Before  you  buy  materials,  decide 
where  you  want  the  light  and  its  switch.  Then 
plan  the  most  economical  route,  as  you  esti- 
mate the  length  of  wire  and  conduit  needed. 
You  can  plan  to  take  a  lead  from  most  any 
convenient  basement  ceiling  fixture.  Existing 
shrubbery  and  decks  can  conceal  outside  con- 
duit and  save  the  labor  of  digging  a  trench  and 
burying  it.  This  drawing  shows  our  plan  for  the 
following  1 7  photo-steps. 


Here  are  the  materials  you  need  to 
install  a  120-volt  outdoor  light.  A  post- 
hole  digger  lets  you  make  a  neat  small 
hole  in  the  yard  even  if  you're  not  burying 
the  post  very  deep.  To  get  through  a 
foundation  wall,  rent  a  high-power  ham- 
mer drill  (about  $25  a  day)  and  long  ma- 
sonry bit.  An  ordinary  drill  does  the  rest 
of  the  drilling  work.  A  conduit  bender 
(shown  on  sidewalk)  is  available  at  elec- 
trical supply  rental  shops.  Cut  conduit 
with  an  ordinary  hacksaw  and  cut  the 
switch-box  hole  in  plaster  or  wallboard 
with  a  keyhole  saw.  Buy  thin  wall  (for 
inside)  and  rigid  (outside)  metal  conduit, 
along  with  a  4-inch-square  box,  switch 
box,  fittings,  nonmetallic  sheathed  cable 
(white),  and  12-gauge  building  wire  (buy 
black,  white,  and  red  in  equal  lengths),  at 
an  electrical  supply  store.  Your  fixture 
may  come  equipped  with  a  receptacle 
box  and  an  all-weather  cover,  but  you 
must  buy  the  GFI  receptacle. 


4 

2Wi 


Cut  out  the  switch-box  hole  with  a 
keyhole  saw.  Use  the  switch  box  itself 
to  scribe  a  cutting  line  on  the  wall.  Drill  a 
1/2-inch-diameter  hole  to  start  the  cut.  If 
you  position  the  switch  just  to  the  right  of 
an  existing  switch,  you  can  be  reason- 
ably sure  of  avoiding  any  obstructions. 


Drive  a  16d  casing  nail  through  the 
floor  below  the  switch.  Position  the  nail 
3  inches  out  from  the  baseboard.  Check 
in  the  basement  to  see  that  the  nail  is  in  a 
clear  area. 


Bore  a  1 -inch-diameter  hole  up 
through  the  subfloor  and  soleplate. 

Use  a  spade  bit,  and  position  the  hole 
directly  in  back  of  the  nail  and  about  1 
inch  from  the  header. 


Fish  your  tape  measure  down 
through  the  switch-box  hole.  This 
works  where  there's  no  insulation.  Oth- 
erwise, rent  an  electrician's  fish  tape. 
Run  tape  through  the  hole  and  tape  non- 
metallic  sheathed  cable  to  it. 

con  tinned 
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Never  settle  for  less. 


\e  and  my  More. 

VeVe  turned  a  few  heads  I  admit. 

V  More  is  longer.  Smoother 

Id  we  both  hove  such  great  taste.  ^ 

guess  it  shows." 


*„/** 


] 
I 


// 


r 


U 


■t  1987  R.J.  REYNOLDS  TOBACCO  CO. 


lied 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 

Emp  ysema,  And.  May  Complicate  Pregnancy. 


■•tar,  1.3  mg.  nicotme  av.  per  cigarette  by  FTC  method. 


OUTDOOR  LIGHTS  continued 


I 


Pull  the  nonmetalic  sheathed  cable  up 
through  the  switch-box  hole.  This  will 
be  easy  if  you  take  care  to  wrap  electri- 
cian's tape  tightly  and  neatly  around  the 
cable  and  the  tape.  If  you  haven't  re- 
moved your  reference  nail  in  the  floor 
already,  pull  it  out. 


Install  the  switch  box.  Knock  out  one  of 
the  tabs  and  pull  the  cable  through  a 
lower  switch  box  hole.  Seat  the  box  and 
fasten.  Then  wire  the  switch  and  install 
the  cover  plate. 


Drill  a  1 -inch-diameter  hole  through 
the  basement  wall.  A  hammer  drill 
makes  this  an  easy  job,  and  it's  well 
worth  the  rental  fee.  The  ideal  position 
for  this  hole  is  close  to  both  the  switch 
and  the  ceiling  box  from  which  you  will 
take  your  lead.  Also,  it  must  be  in  a  place 
that's  accessible  on  the  outside  of  the 
wall,  and  it  should  be  aboveground  by  at 
least  6  inches.  Screw  a  locknut  on  a  V2- 
inch-diameter  threaded  nipple  and  push 
the  nipple  through  the  hole. 


|B^V^^*  " 

^^^ 

[91 

Attach  a  4-inch-square  box  to  the  nip- 
ple. Use  the  center  hole  and  secure  the 
box  with  another  locknut  on  the  inside. 
Attach  an  LB  fitting  (see  photo-step  1 1 ) 
on  the  outside  end  of  the  nipple.  At  this 
point,  you  begin  handling  live  wires.  So, 
turn  off  power  at  house  service  panel. 


Feed  black  and  white  12-gauge  cop- 
per building  wire  through  the  conduit 
from  lead  box  to  wall  box.  This  is  easy 
to  do  because  the  wires  are  quite  stiff.  If 
you  have  a  long  run,  pull  the  wires 
through  with  your  fish  tape,  or  run  wire 
before  installing  conduit. 


Install  a  connector  in  the  lead  box. 

There  are  many  kinds  of  conduit  connec- 
tors. This  one  is  for  1/2-inch  thin-wall  con- 
duit for  inside  use.  Use  conduit  as  your 
local  code  requires.  Bend  (see  photo- 
step  No.  16)  and  install  conduit  to  run 
from  the  new  wall  box  to  the  lead 'box. 
Secure  the  conduit  to  the  joists  with  Vz- 
inch  drive  straps. 


Know  your  conduit  fittings.  Take  your 
plan  with  you  when  you  buy  electrical 
materials  and  your  supplier  will  suggest 
which  fittings  to  use  and  where  to  use 
them.  The  fitting  on  the  left  in  this  photo 
is  the  LB  fitting  that  goes  on  the  outside 
end  of  the  nipple. 


Connect  black  (hot)  wires  to  black 
and  the  white  (neutral)  wires  to  white. 

Attach  solderless  connectors.  Then 
carefully  bend  the  wires  back  up  into  the 
box  and  replace  the  light  fixture. 


Wire  up  the  new  wall  box.  Run  a  white, 
a  red  (switch  leg),  and  a  black  12-gauge 
wire  through  the  nipple.  Run  the  switch 
leg  into  the  box.  Connect  wires  as  shown 
and  secure  the  switch  ground. 

continued 
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ealy  Posturepedic 
Healthy  is  a  beautiful  way  to  feel. 

One  of  the  healthiest  things  you  can  do 
is  get  a  good  night's  sleep.  That's  why  Sealy 
Posturepedic  is  designed  in  cooperation  with 
leading  orthopedic  surgeons,  so  your  body  is 
cushioned  in  comfort  yet  correctly  supported. 

That's  why  you  should  insist  on  a  Sealy 
Posturepedic  mattress.  You'll  wake  up 
with  that  healthy  Posturepedic  feeling. 
'  And  that's  a  beautiful  way  to  feel. 

POSTURE 


OUTDOOR  LIGHTS  continued 


Measure  for  the  length  of  rigid  con- 
duit you-  need.  Temporarily  place  the 
fixture  in  its  approximate  position  and 
measure  from  the  LB  fitting  on  the  wall  to 
the  fixture.  Make  the  run  as  straight  as 
possible.  Begin  working  from  the  LB  fit- 
ting toward  the  fixture.  If  you  have  to  go 
under  a  sidewalk,  rent  an  auger.  Use  un- 
derground feeder  cable  without  conduit  if 
your  situation  permits.  Check  local 
codes  for  restrictions. 


Bend  conduit  as  required  to  reach  the 
fixture.  This  is  a  skill  you  learn  quickly 
with  a  little  practice.  Measure,  mark  off, 
and  bend  before  you  cut  the  conduit  to 
finish  length.  Most  sections  require  one 
bend,  but  don't  be  afraid  to  try  multiple 
bends  in  a  single  piece  if  you  have  lots  of 
obstacles  to  negotiate.  When  conduit 
work  is  finished,  run  the  three  12-gauge 
wires  to  the  fixture:  red  for  the  switch  leg, 
black  for  hot  and  white  for  neutral. 


Wire  up  light  and  GFI  receptacle.  Con- 
nect light's  black  wire  to  switch  leg  (red) 
and  its  white  wire  to  the  white  wire  from 
the  conduit.  Connect  black  and  white  re- 
ceptacle wires  to  the  same  color  wires 
from  the  conduit.  Screw  the  receptacle's 
ground  wire  to  the  box  ground  screw. 
Attach  the  spring-loaded  all-weather 
cover.  Then  pour  a  concrete  collar 
around  the  post  for  stability.  Check  the 
fixture  for  the  bulb  rating  and  screw  in  a 
bulb.  Turn  on  the  power  and  check  to 
see  that  the  switch  works  the  light  prop- 
erly. The  switch  does  not  control  current 
to  the  GFI  receptacle. 


LOW-VOLTAGE  LIGHT- 


CONVERSION  KIT  INCLUDES  AN  ELECTRIC  EYE! 


Do  you  still  have  a  lovely 
gas  carriage  light  standing  in 
the  yard,  but  dark  since  the 
energy  crunch?  Turn  the 
light  back  on  with  a  low-volt- 
age kit.  The  bracket  and 
bulbs  look  like  the  old  gas 
jets  and  mantles.  The  trans- 
former plugs  into  an  outlet  in 
the  house.  Then  you  run  the 
low-voltage  line  to  the  light. 


This  low-voltage  gaslight  conversion 
kit  contains  three  parts.  An  electric  eye 
is  on  the  right.  The  bulbs  are  in  a  bracket 
that  resembles  a  gas  fixture.  The  trans- 
former is  shown  inside  a  coil  of  14-gauge 
wire  for  outside  the  house.  You  supply 
the  wire  yourself. 


Remove  the  old  gas  jet  and  install  the 
low-voltage  bulb  bracket.  Run  14- 
gauge  wire  from  the  bracket,  down  the 
lamppost,  and  out  through  the  old  hole 
that  was  used  for  the  gas  line. 


Bury  the  wire  under  a  few  inches  of 
soil.  Inside  the  house,  connect  the  wire 
to  the  transformer  and  plug  the  trans- 
former into  an  ordinary  outlet.  You  can 
drill  through  a  basement  wall  as  shown  in 
photo-step  No.  8  for  a  regular  120-volt 
line.  Then  run  the  wire  through  the  hole. 
But  the  beauty  of  low  voltage  is  that  few 
of  the  same  code  restrictions  apply.  You 
can  also  run  the  outside  line  up  the 
house  siding  and  through  a  small  hole 
close  to  a  window  or  a  door.  In  either 
case,  conduit  is  not  required  for  any  low- 
voltage  lines. 

Another  advantage  of  a  low-voltage 
light  is  that  it  costs  less  money  to  oper- 
ate. Note:  Transformers  get  warm  in  the 
course  of  normal  operation.  HH 
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The  Graduate 

The  June  Bride 

The  Birthday  Boy 

The  Best  Dad 

The  World's  Greatest  Mom 


The  World's  Greatest  Gifts. 

Lane9 


Give  tha     ardwork.ng  man  in  your  life  a  gift  that  delivers  limited  lifetime  warranty.*  So  beautifully  crafted,  in  a  wide 

Every  day  is  his  day  in  this  qual.ty-engineered  recliner.  In  plement  any  decor.  For  a  free  brochure wr  te  Acuon  Indus 

fact,  Action  Recliners  are  so  well-built,  they  are  backed  hy  a        tr.es,  Dept.  L050 ,  Box  1627, Tupelo,  MS  38802. 


,!„,„■.  rhe "Spoiler" WWl-Saver or RodwReclina 


1 1„  "Parliament"  '.' 


Turn  the  page  foi  a 

ist  ot  dealers. 


,. ,  i,  talbd  limited warranty  w  v>»»  I 


\  m  W 

W  f-t     1 


<.,** 


I 
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W» 
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iC^ane  Cedar  Chest, 

agic  mo^len|,s  of  a  lifetii 


Weddings,  graduation,  Mother's  Day. . .  all  are  occasions  for  a 
truly  special  gift.  A  Lane  Cedar  Chest.  It  is  the  one  gift  that 
preserves  and  protects  the  priceless  memories  of  a  lifetime. 
Bridal  veil.  Scrapbook.  Grandmothers  lace.  Priced  as  low  as 
$200,  and  available  in  over  100  styles,  Lane  Cedar  Chests 


have  a  long  heritage  of  fine  craftsmanship.  Whatever  the 
occasion,  now  is  the  time  to  show  how  much  you  care.  With  a 
Lane  chest.  For  a  colorful  brochure,  send  50<£  to  The  Lane 
Company,  Inc.,  Dept.  L050,  Altavista,  VA  24517-0151. 


The  "Fairfax"  Pin  Knotty  Oak.  The  "Hampton"  Medium  Brown  Oak. 

Featured  on  front  cover  and  above:  The  "Bridgewater"  Antique  Cherry. 


Lane 

CEDAR  CHESTS 


Turn  the  page  for  a 
list  of  dealers. 


» 


Lane® 

Recliner 

Dealers 


CALIFORNIA 

Anaheim  -Don  Stephens  Interiors 

Anaheim— McMahans  Furniture 

Anaheim— R.  B.  Furniture 

Anttoch— Sell  Service  Furniture 

Arcadia— J.  C.  Penney  Co 

Artesia— R  B  Furniture 

Auburn— Sofa  Sensations 

Bakersdeld— J.  C  Penney  Co. 

Bakerslieid — McMahans  F  urniture 

Bakerslield— R.  B.  Furniture 

Bakersdeld— Weatherbys  Furniture  Guild 

Baldwin  Park— McMahans  Furniture 

Barslow— Rodman  Home  Furnishings 

Beaumont— Harold  s  Custom  Int 

Belifiower— McMahans  Furniture 

Beiifiower— Thompson  s  Furniture 

Bishop— Moms  Furniture 

Blythe— Imperial  Stores 

Brentwood— The  Furniture  Store 

Buena  Park— J  C  Penney  Co 

Buena  Park— McMahans  Furniture 

Calexico— Imperial  Stores 

Canoga  Park— McMahans  Furniture 

Canyon  Country— McMahans  Furniture 

Carlsbad— J.  C  Penney  Co. 

Carson— Friedman  s  Furniture 

Carson— J.  C.  Penney  Co. 

Carson— Nader's  Furniture 

Ceres— Delhart's  Furniture 

Chtco— Chico  Furniture 

Chico— J.  C.  Penney  Co 

Chtco— McMahans  Furniture 

Chmo— R  8.  Furniture 

Chula  Vista— Arnolds  South 

Citrus  Heights— J.  C  Penney  Co 

City  of  industry— J  C  Penney  Co. 

City  of  Industry— R  B   Furniture 

Clovis— Clovis  Home  Furnishings 

Concord— J,  C.  Penney  Co 

Corona— Rays  Furniture 

Cosia  Mt:>a— H.  B  Furniture 

Covma— R  B.  Furniture 

Crescent  City— Baker  &  Stanton 

Culver  City— J.  C  Penney  Co 

Culver  City— McMahans  Furniture 

Culver  City— R.  B  Furniture 

Cupertino— J.  C.  Penney  Co, 

Cypress— Don  Stephens  Interiors 

Delano— McMahans  Furniture 

Downey— J.  C.  Penney  Co 

Downey— Leon's  Furniture 

Downey— R  B.  Furniture 

El  Ceniro— Imperial  Stores 

El  Cernio— Klefer  s  Furniture 

El  Monte— McMahans  Furniture 

El  Toro— R.  B  Furniture 

Escondido— J.  C-  Penney  Co. 

Eureka— McMahans  Furniture 

Eureka— Whitehouse  Furniture 

Fairfield— J.  C  Penney  Co. 

Fort  Bragg— Fort  Bragg  Furniture  Mart 

Fortuna  — Lows 

Fresno— Aram's  Furniture 

Fresno— J.  C  Penney  Co 

Fresno— Marias  Furniture 

Fresno— R  B  Furniture 

Fullenon— R  B  Furniture 

Fullerlon— Thompson  s  Furniture 

Garden  Grove— McMahans  Furniture 

Gardens— Nader's  Furniture 

Giendaie— J.  C.  Penney  Co 

Glendaie— McMahans  Furniture 

Giendaie— R.  B  Furniture 

Goieta— The  Furniture  House 

Granada  Hills— R.  B  Furniture 

Grass  Valley— Sofa  Sensations 

Hanlord— Just  Furniture 

Hawthorne— J.  C.  Penney  Co 

Hayward— J.  C.  Penney  Co 

Heme!— Rodman  Home  Furnishings 

Holiister— Black-Cooper  Furniture 

Huntington  Beach— J  C  Penney  Co 

Huntington  Beach— R  B  Furniture 

Huntington  Park— McMahans  Furniture 

Indio— Imperial  Furniture 

ingie wood— McMahans  Furniture 

La  Habra— McMahans  Furniture 

Laguna  Hills— J.  C  Penney  Co 

l  a  Hafjra-R  B   Furniture 

Lakewood— J  C  Penney  Co 

Lancaster— Lindsays  Furniture 

McMahans  Furniture 
lawndale  — McMahans  Furniture 
Lompoc— McMahans  Furniture 
Long  Beach— McMahans  Furniture 
Long  Beach— R.  B  Furniture 
i  o-  l<  '!>«■.-  Angulus  Furniture 
'.     /■'  ■,<   i         fi    B    Furniture 

Los  Banos— Los  Banos  Furniture 
Madera-  47th  Place  Furniture 
Modesto- Alt  Furniture 
Modesto  -  Depot  Furniture 
Modesto— Furniture  Depot 
10    J  C  Penney  Co 
Monrovia— McMahans  Furniture 
Moniciair-J  C  Penney  Co 
Monlebello-J  C  Penney  Co 
MonlebeNo  -McMahans  Furniture 

H  B  Furniture 
Mountain  v>«    J  C  Penney  Co 


The  "Sanibel"  Rocker  Recliner 


N  Long  Beach— Dooleys 

N  Palm  Springs— Shield's  Furniture 

Napa— Allen  &  Benedict 

National  City— Howard's  Furniture 

Natipnal  City— J.  C.  Penney  Co 

Norfn  Hollywood— McMahans  Furniture 

Northndge— J.  C.  Penney  Co. 

Northndge— R.  B.  Furniture 

Norwalk— McMahans  Furniture 

Norwalk— Norwalk  Name  Brand  Furn 

Oakhurst— Matthew's  Furniture 

Oakland— J.  C.  Penney  Co 

Orange— J.  C.  Penney  Co 

Orange— Livingroom  Center  of  America 

Oroville— McMahans  Furniture 

Oxnard— McMahans  Furniture 

Pacidca— Alexander's  Home  Furnishings 

Paradise— C  &  M  Skyway  Furniture 

Pasadena— J.  C.  Penney  Co. 

Pasadena— McMahans  Furniture 

Pasadena— R.  B.  Furniture 

Petaluma— Pedersens  Furniture  Co 

Pieasanion— J.  C  Penney  Co. 

Pomona— R  B  Furniture 

Rancho  Mirage— R.  B.  Furniture 

Rancho  Mirage— Sleep  'N  Den 

Red  Bluff— McMahans  Furniture 

Reddmg— J,  C.  Penney  Co 

Redding— McMahans  Furniture 

Redding— Redding  Furniture 

Reddmg— Self  Service  Furniture 

Reediey— Harmony  Home 

Richmond— J.  C.  Penney  Co. 

Ridgecrest— Lindsays  Furniture 

Riverside— J.  C  Penney  Co. 

Riverside— Olsan's  Furniture 

Riverside— R.  B  Furniture 

Rohnert  Park— Self  Service  Furniture 

Rosevilie— Miller  Furniture 

Sacramento— J.  C.  Penney  Co 

Saimas— Anderson  Furniture 

Saimas— J.  C  Penney  Co 

San  Anseimo— Braverman's 

San  Bernardino— J  C  Penney  Co 

San  Bernardino— Olsan's  Furniture 

San  Bernardino— R  B  Furniture 

San  Bruno— J.  C.  Penney  Co 

San  Carlos— Laurel  Furniture 

San  Diego— Arnolds  Warehouse  Shwrm. 

San  Diego— J.  C.  Penney  Co 

San  Fernando— Lee's  Furniture 

San  Fernando— McMahans  Furniture 

San  Jose— J.  C-  Penney  Co. 

San  Luis  Obispo— McMahan  s  Furniture 

San  Luis  Obispo— Wellenkamps 

San  Marcus— Arnolds  Family  Room 

San  Mateo— J.  C.  Penney  Co 

San  Pedro— Nader's  Furniture 

Santa  Ana-McMahans  Furniture 

Santa  Ana— R.  B.  Furniture 

Santa  Barbara— McMahan  s  Furniture 

Santa  Barbara— The  Furniture  House 

Santa  Clara— Russells  Furniture 

Santa  Cruz— Habers 

Santa  Cruz— Interiors  West 

Santa  Mana— McMahan  s  Furniture 

Santa  Mana— Wetlenkamp  s 

Santa  Rosa— J.  C.  Penney  Co 

Sania  Rosa— Pedersen  s  Furniture  Co 

Seima— Hardings  Furniture 

Simi  Valley— McMahan  s  Furniture 

Sonora— Sonora  Furniture 

Stockton— J.  C  Penney  Co 

Stockton— R  B  Furniture 

SusanvNie— Robbins  House  of  Furniture 

Sutler  Creek  —Barron's  of  Sutter  Creek 

Tatt— McMahans  Furniture 

Thousand  Oaks— J  C  Penney  Co 

Thousand  Oaks-McMahans  Furniture 

Thousand  Oaks— R.  B  Furniture 

Torrance— J.  C  Penney  Co 

Torrance  — McMahans  Furniture 

Torrance  — R  B   Furniture 

Tulare— Crossroads  Furniture 

Turlock— VRH  Furniture 

Ukiah— Arneson  s  Home  Furnishings 

Vacaviile-Shock  s  Furniture 

Vailejo— Self  Service  Furniture 

Van  Nuys-McMahans  Furniture 

Venlura— Dream  Weaver 

Ventura— J  C   Penney  Co 

Ventura  — McMahan  s  Furniture 

Ventura— R  B  Furniture 

Viclorviiie- Rodman  Home  Furnishings 

Visaiia— Lynds  Home  Furnishings 

Visla— Colony  Furniture 

Wasco— McMahans  Furniture 

West  Covma— J.  C  Penney  Co 

West  Los  Angeles— R.  B  Furniture 

Westminster— R.  B  Furniture 

Whiter— J  C  Penney  Co 

Whirtier-Rivitra  Convertibles 

Wilmington    McMahans  Furniture 

WofrfJi.mrj     McMahans  Furniture 

R   B  Furniture 
Yreka— Sllverhans  Furniture 
Yuba  City     Evan  s  Furniture 
Yuba  City    McMahan*  Furniture 
HAWAII 

AieaOahu— J.  C  Penney  Co 
Honolulu- J  C  Penney  Co 


Lane® 

Cedar  Chest 
Dealers 


The  "Newport" 
Cherry  Fruitwood 


CALIFORNIA 

Anaheim— McMahans 

Anaheim— Wickes 

Arlington— McMahans 

Bakersdeld— McMahan's 

Bakersfield— Summer's 

Baldwin  Park— McMahans 

Banning— McMahans 

Barstow— McMahans 

Belifiower— Koopmans  Furniture 

Belifiower— McMahan's 

Belifiower— Thompsons  Furniture 

Blythe— McMahan's 

Brawley— McMahan's 

Buena  Park— McMahan's 

Calexico— McMahan's 

Campbell— John  Breuner  Co. 

Canoga  Park— McMahan's 

Canyon  Country— McMahan's 

Carlsbad— McMahan's 

Carmichael— Becks  Furniture 

Carson— Nader's  Furniture 

Cathedral  City— McMahan's 

Chico— Austins  Home  Furnishings 

Chico— McMahan's 

Chmo— McMahan's 

Chula  Visla— McMahan's 

Citrus  Heights— Halls  Furniture 

City  of  Commerce— McMahan's 

Clovis— McMahan's 

Coalmga— McMahan  s 

Colton— McMahan's 

Concord— Frank  King  Furniture 

Corona— Ray's  Furniture 

Costa  Mesa— Wickes 

Culver  Ctty-McMahan  s 

Daly  City— John  Breuner  Co 

Daly  City-Westlake  Maple  Shop 

Del  Amo— McMahan  s 

Delano— McMahan's 

Dublin— Levitz  Furniture 

El  Cajon— McMahan's 

El  Ceniro— McMahan's 

El  Cernto— Kiefer's 

El  Cernto— Travaltni  Furniture  Co. 

El  Monte— McMahan's 

Encmitas— H.  Silver  Furniture 

Escondido— McMahan's 

Eureka— McMahan  s 

Fairfield— McMahan's 

Fontana— McMahan  s 

Fort  Bragg— Fort  Bragg  Furniture  Mart 

Fremont— Dicker  Furniture 

Fresno— Home  Furniture  Co 

Fresno— John  Breuner  Co. 

Fresno— McMahan's 

Garden  Grove  — McMahan's 

Gilroy— McMahan  s 

Gilroy— Ross's  Furniture 

Giendaie— J.  Edgar  Anderson 

Giendaie  — McMahan  s 

Giendaie  — Seeley  Furniture 

Grass  Valley— Hedman  Furniture 

Hanford— Hanlord  Furniture  Co 

Hanlord  — McMahan  s 

Hayward— Crossroads 

Hayward— Maple  Towne  Furniture 

Hemet— McMahan's 

Holiister  — Black  &  Cooper  Furniture 

Huntington  Park—  McMahan  s 

Imperial  Beach-McMahan's 

Indio— McMahan's 

Inglewood— McMahan's 

La  Habra— McMahan  s 

Lafayette -Lafayette  Maple  Shop 

Lancaster — McMahan's 

Lawndale  —  Frank's  Furniture 

Lawndale  — McMahan  s 

Lemon  Grove— McMahan's 

Livermore— H.  L  Kamp  Co 

Lodi-M  Newlield  &  Sons 

Lodi— McMahan  s 

Lompoc-  McMahans 

Long  Beach— Carls  Furniture 

Long  Beach— McMahan's 

Los  Angeles— Angelas  Furniture 

Los  Angeles-  Levitz  Furniture 

Los  Banos— McMahan's 

Madera    McMahan's 

Madera    47th  Place  Carpel 

Manteca  — McMahan's 

Marline/-  Kens  Pacific  Furniture 

Mi  ■<<  ,-,\     McMahan's 

Millbrae-Mlllbrae  Furniture 

Modesto    J  S  West  A  Co 

Modesto     John  Breuner  Co 

ModMttJ     Levltz  Furniture 

MoiJhMo     McMahan's 

Monvrovn    McMahan's 

Montebello— McMahan's 

Monu-rey    Lighthouse  Home  Furnishings 


Morro  Bay— Ada's  Interiors 

National  City — McMahan's 

Newark— Rays  Furniture 

North  Highlands— Levitz  Furniture 

North  Hollywood— McMahan's 

Norwalk— McMahan's 

Oceanside— McMahan's 

Orange— Levitz  Furniture 

Oroville— McMahan's 

Oxnard— McMahan's 

Pacific  Grove— McMahan's 

Palm  Springs— McMahan's 

Pasadena— Fedde  Furniture 

Pasadena— McMahan's 

Paso  Robles— Boatman's  Furniture  Center 

Petaluma— McMahan's 

Pittsburgh— Lanzafame  Furniture 

Pleasant  Hill— John  Breuner  Co. 

Pomona— McMahan's 

Porter  v. He— McMahan's 

Rancho  Cordova— Naturewood  Furniture 

Red  Bluff— Family  Furniture  Co. 

RedBluff-McMahan's 

Redding— McMahan's 

Redlands— McMahan's 

Reediey— McMahan's 

Rialto— McMahan's 

Richmond— John  Breuner  Co. 

Riverside— McMahan's 

Rosevilie— Miller  Furniture 

Sacramento— John  Breuner  Co. 

Salinas— McMahan's 

Salinas— Oliver  Anderson 

Salinas— Standard  Furniture  Co. 

San  Anseimo— Braverman's  Furniture 

San  Bernardino— Levitz  Furniture 

San  Bernardino— McMahan  s 

San  Carlos— John  Breuner  Co. 

San  Carlos— Levitz  Furniture 

San  Diego— Levitz  Furniture 

San  Diego— McMahan's 

San  Fernando— Lee's  Furniture 

San  Fernando— McMahan's 

San  Francisco— Emporium-Capwell 

San  Jose— Allen's  Furniture 

San  Jose— Russell's  Fine  Furniture 

San  Leandro— Lauper's  Furniture 

San  Leandro— Levitz  Furniture 

San  Luis  Obispo— McMahan's 

San  Pedro— Forester's  Furniture 

San  Pedro— Nader's  Furniture 

Sanger— McMahan's 

Santa  Ana— McMahan's 

Santa  Barbara  — McMahan's 

Santa  Clara— Decor 

Santa  Clara— Eastern  Furniture  Co 

Santa  Clara— Levitz  Furniture 

Santa  Cruz— General  Furniture  Co 

Santa  Cruz— McMahan's 

Santa  Maria— McMahan's 

Santa  Monica  — Aaron-Scott  Furniture 

Santa  Rosa- John  Breuner  Co 

Santa  Rosa— McMahan's 

Santa  Rosa— Pedersens  Furniture 

Santa  Rosa  -Valley  Furniture 

Seaside-  McMahan  s 

Selma—  McMahan's 

Sepulveda— McMahan's 

Simi— McMahan's 

Sonora-  Town  &  Country 

Soquel— Case  Villa  Furnilure  Co 

Stockton- John  Breuner  Co. 

Stockton  — Levitz  Furniture 

Stockton— Thornton  House  Furniture 

Taft— McMahan's 

Thousand  Oaks     McMahan  s 

Tulare    McMahan's 

Turlock  — McMahan's 

Twenlynmr  PaJmi     McMahan's 

Ukiah— McMahan  s 

v\illt-|ij     John  Breuner  Co 

Vallejo— Three  Bros  Furniture 

Van  Nuys  -McMahan's 

VanNuys  -Wickes 

Venlura- Classic  Furniture  Gallery 

Ventura- McMahan  s 

Vm  torvilll    McMahan's 

McMahan's 
Visla     McMahan  s 
WJUl  0     McMahan  s 
IrVttianvilli    McMahan's 
IrVail  I  ...  rta    Wickes 
Wilmington     McMahan's 
Wini<  in     Hanson  a  Furniture  Co 

McMahans 
mi  i  (    i,     Mi  Mohan's 
i    .  1 1|    McMahan  s 

OREGON 

Klamath  >  atll    Carlson  s  Furnilura 
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ARE  YOU  COVERED 

IF  SOMEONE 
GETS  HURT  AT 
YOUR  HOUSE? 

By  Margaret  Daly 


-  -. 
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Your  potential  liability  at  home  may  surprise  you.  * 

Homeownership  involves  risks  and  responsibilities  in 
the  eyes  of  the  law.  Here  are  some  typical  situations  in 
which  you  might  be  held  liable  on  your  property. 

THE  LAW  GETS  TOUGHER 

Homeowner  liability  statutes  generally  are  getting  tough- 
er, making  homeowners  more  responsible  for  the  safety  of 
anyone  on  their  property,  whether  or  not  those  people  have  a 
legitimate  reason  for  being  on  the  premises.  Adequate  insur- 
ance is  the  key,  but  take  other  precautions,  too,  including 
routine  repairs  of  potential  hazards  like  sagging  steps. 

State  laws  vary  on  some  aspects  of  homeowner  liability. 
It's  important  to  know  the  distinctions  in  your  area  and  to 
protect  yourself  accordingly.  Check  with  your  insurance 
agent  about  coverage  details 
in  your  home  state. 


HIRED  HELP 

Until  their  housekeeper 
was  hurt  on  the  job  at  their 
home,  the  Donaghues  didn't 
know  that  under  their  state 
law  they  were  obliged  to  pro- 
vide workers'  compensation 
coverage  for  Clara  (see  box). 
That's  true  now  in  at  least 
23  states  and  the  District  of 
Columbia  for  any  "domestic 
worker"  you  hire  on  a  regu- 
lar basis.  Included  are  such 
jobs  as  taking  care  of  your  children,  regular  gardening  and 
other  yard  work,  cleaning  your  house,  and  so  forth. 

continued 


Clara  had  been  coming 
to  clean  house  for  the 
Donaghues  for  years.  One 
day,  she  slipped  on  their 
front  walk  and  broke  her 
hip.  The  Donaghues' 
homeowners  insurance 
paid  Clara's  medical  bills, 
but  she  then  sued  them  for 
$20,000  in  "lost  wages"— 
and  won.  What's  more, 
the  insurance  company 
wouldn't  pay  that  damage 
award,  so  the  Donaghues 
were  stuck  with  the  bill. 


Why  are  roaches 

and  fleas 

so  hard  to  get  rid  of? 


Roaches  and  fleas  are  survivors.  They  breed 
.  fast . . .  faster  than  you  can  kill  them  with 
ordinary  insecticides.  Look  at  these  statistics: 
just  one  adult  female  roach  can  generate  up  to 
400.000  descendants  in  one  year.  One  female  flea 
breeds  even  faster,  over  1,000,000  descendants  in 
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Just  one  adult 
female  roach... 

Can  generate 

up  to  400.000 

descendants  in 

one  year. 


one  year. 

What's  the  scientific 
conclusion?  Killing 
roaches  and  fleas  is  not 
enough,  because  there 
are  always  survivors 
to  start  breeding  W'W'WW'WWW 

more.  The  scientific      W$WW%"WW'~$ 
solution?  Kill  HltW$Wm  §>MW'^ 

fVipm    n1n«i  stnn  W  •*  w  m  8  9  m  8  w 

11  Kill.     L/1UO  OIUU  rap  r=£.  ^  .x-    fe~    fc     jt    ^     AT  ,1£  <3e 

survivors  from         $  f  |fffff|  999 
breeding.  Thats     ^f  $  jg-g'g; #■% $ ■■$■% y f 
exactly  what         ||||i  $$/$;#''$#;'$'$'$' 
Black  Flag*  if  'if  1'  W %'  W&M'  WWW  W WW % 

Roach  $  i  1  8  8  8  1  8  8  8 1  8  8  8  8  i 

onj..i  orl/-i     $>  8  'f  8  8  §  88'8 8 '|f W  if  WWW'W 

rT      ™    i       *  *  8 1 1 1 8  81  #"  8  8  '8  8  ¥'!>  1  ¥ 
New  Black     $  y  ^  f  $  f  ■$ •  j  $  y  y  $  y  f  y  $  y  #  $ 

Flag*  Flea    f  f  f  1$f$$f  T8¥lPt'»  If  8** 
Ender* 

insecticides  do,  with  ingredients  called  insect 
growth  regulators.  They're  potent  weapons  in 
man's  war  against  roaches  and  fleas.  Ordinary 
insecticides  don't  have  these  advanced  ingredients. 
The  insect  growth  regulator 
in  Black  Flag  Roach  Ender  ster- 
ilizes young  surviving  roaches, 
so  they  can't  reproduce.  It's 
actually  birth  control  for 
roaches,  and  it's  available  only 
from  the  makers  of  Black  Flag. 
The  insect  growth  regulator 
in  Black  Flag  Flea  Ender  stops 
young  fleas  from  maturing ...  so  they  never 
become  biting  adults.  It  actually  breaks  the  flea 
lifecycle,  and  thus  stops  them  from  reproducing. 

Get  rid  of  roaches  and  fleas  scientifically.  Kill 
them  on  contact  and  stop  survivors  from  breed- 
ing thousands  more  with  Black  Flag  Roach  Ender 
and  New  Black  Flag  Flea  Ender. 

• 

For  ajree  brochure,  send  a  stamped,  self- 
addressed  envelope  to:  Black  Flag,  P.O.  Box 
2163.  Grand  Central  Station,  New  York,  N.Y. 
10163  or  call  tollfree:  1-800-336-6266. 


Black  Flag 

makes  a  science 

of  killing 

bugs.™ 
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Safe,  continuous  nutrition  with  one  application 
of  4, 9  or  12  month  Osmocote  Plant  Food. 
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HURT  AT  YOUR  HOUSE 


continued 

Definitions  of  "regular  basis"  vary, 
but  it  doesn't  take  much  to  qualify.  In 
one  midwestern  state,  for  example, 
workers'  compensation  is  required  if 
you  pay  someone  as  little  as  $160  in  one 
three-month  period. 

Homeowners  policies  usually  do  not 
include  workers'  compensation  protec- 
tion. Without  it,  you  may  be  personally 
responsible  for  paying  not  only  the 
worker's  medical  bills,  but  compensa- 
tion for  lost  employment  income. 

For  someone  who  has  not  yet  started 
full-time  work — a  teenage  baby-sitter, 
for  instance — when  a  permanent  inju- 
ry limits  the  youngster's  employment 
prospects,  the  court  can  make  an 
award  on  the  basis  of  lost  employment 
opportunity.  Some  other  states  will  fine 
you  for  not  having  carried  the  required 
workers'  compensation  insurance  for 
the  baby-sitter. 

At  press  time,  only  California,  New 
Hampshire,  and  New  Jersey  required 
workers'  compensation  in  every  home- 
owners policy.  (The  cost  is  a  nominal  $5 


The  Nelsons  had  often  told  their  9- 
year-old  neighbor,  Herbie,  not  to  use 
their  son's  backyard  jungle  gym  when 
they  weren't  there  to  supervise. 

Herbie  used  the  jungle  gym  on  his 
own  anyway,  cracked  his  head  in  the 
process,  and  suffered  spells  of 
blurred  vision  for  several  months.  The 
Nelsons  were  surprised  that  their  in- 
surance company  had  to  pay  the 
medical  bills,  even  though  the  couple 
had  clearly  warned  Herbie  that  the 
jungle  gym  was  off  limits. 


or  so.)  Some  states  must  at  least  offer 
the  option.  In  others,  you  must  take  the 
initiative.  Workers'  compensation  in- 
surance premiums  depend  on  such  fac- 
tors as  the  number  of  hours  worked 
and  the  type  of  job.  The  national  aver- 
age is  $120  for  full-time  domestic  help, 
for  example,  and  about  half  that 
amount  for  part-timers. 

For  more  information  about  your 
state  laws,  ask  your  insurance  agent,  or 
call  the  state's  Workers'  Compensation 
administrative  agency. 


ATTRACTIVE  NUISANCES 

Little  Herbie  (see  box)  just  couldn't 
resist  the  Nelsons'  jungle  gym,  despite 
their  warnings  for  him  to  stay  away. 
Under  the  law,  the  equipment  was  an 
"attractive  nuisance,"  a  concept  that 
presumes  children  are  naturally  curi- 
ous and  likely  to  get  hurt  as  a  result. 
Almost  anything  could  qualify.  Swim- 
ming pools  are  the  most  familiar  haz- 
ard, but  an  uncovered  hole  in  your 
lawn  or  piles  of  building  materials 
might  tempt  youngsters,  too. 

Your  job  is  to  remove  whatever 
temptations  you  can,  including  lawn 
mowers  and  other  equipment  you 
might  leave  in  the  yard.  For  items  you 
don't  want  to  remove,  such  as  a  swim- 
ming pool,  you  might  take  out  extra 
liability  coverage  on  your  homeowner  s 
policy.  (Adding  a  fence  isn't  enough; 
that  may  even  qualify  as  an  attractive 
nuisance  itself.) 

Also  be  sure  to  notify  your  insurance 
agent  whenever  there  are  potential 
new  hazards  on  your  property — you're 

continued 
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( )t  ily  6  f  i  ig  tar 

The  lightest  style  of  Slims 


i 


ic  Philip  Morris  Inc.  I4K7 


6  mg  "tar,"  0.5  mg  nicotine 
av.  per  cigarette  by  FTC  method 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


GENERAL 
FOODS 


' 


TV  dinner  Deluxe. 

Tonight,  it's  a  film  you  haven't  seen  in  years,  a  glass  of  your 
favorite  chardonnay,  and  a  meal  that's  nothing  short  of  superb. 

Round,  sweet  Parisienne  carrots  from  the  banks  of  the 
Mediterranean. 

Baby  corn  on  the  cob,  exquisitely  crisp  and  flavorful. 

With  new  Deluxe  vegetables  from  Birds  Eye,  this  is  going  to 
be  a  night  to  remember. 


* 


0 1^86  Genial  toattoCafpeutoon 


New  Birds  Eye*Deluxe. 
Dinner  will  never  he  the  same. 


The  Taste  To 
Stick  With 


HURT  AT  YOUR  HOUSE 


continued 

installing  an  underground  sprinkler  system,  say,  or  doing 

major  construction. 

Your  homeowners  policy  may  not  apply  if  you  don't  notify 
your  insurer  in  advance,  so  call  your  agent  if  there's  any 
doubt  at  all.  You  may  find  you  need  additional,  temporary 
coverage,  but  costs  are  nominal.  Also  be  sure  that  indepen- 
dent contractors  are  adequately  covered  (see  below). 


TRESPASSERS 

Voracious  Ignatius,  alas, 
ran  afoul  of  a  couple  of  as- 
pects of  homeowners  liabil- 
ity (see  box).  First,  the  dog 
bit  the  uninvited  saleswom- 
an in  a  state  which  had 
adopted  a  so-called  "single 
standard  of  care"  approach 
to  homeowner  liability  for 
visitors.  It  used  to  be  that  li- 
ability depended  on  the  rea- 
son the  injured  person  was 
at  your  home.  For  example, 
you  owed  more  care  for 
someone  invited  on  your 
property  than  for  someone  who  was  not,  and  more  care  for 
someone  hired  to  work  for  you  than  for  a  friend.  Not  true  in 
the  state  where  the  Clarksons  lived. 


The  Clarksons'  collie, 
Ignatius,  had  a  tendency 
to  view  passing  strangers' 
legs  as  fair  game  for  a 
meal.  To  be  on  the  safe 
side  (they  thought),  the 
Clarksons  posted  a  "Be- 
ware of  the  Dog"  sign.  A 
saleswoman  and  Ignatius 
tangled  at  the  front  door. 
The  Clarksons  argued 
they  weren't  liable  for  her 
injuries,  because  she  was 
uninvited  and  they  had 
posted  a  warning.  They 
had  to  pay  anyway. 


What's  more,  the  "Beware  of  the  Dog"  warning  didn't 
make  any  difference.  The  Clarksons  might  have  been  pro- 
tected if  Ignatius  had  never  bitten  anyone  before,  provided 
their  state  still  had  a  "one  free  bite"  law— a  concept,  disap- 
pearing in  most  states,  that  only  the  second  bite  counts. 

INDEPENDENT  CONTRACTORS 

When  you  hire  a  construction  crew,  be  sure  the  contractor 
is  licensed  and  carries  liability  and  workers'  compensation 
insurance.  (Ask  to  see  the  certificate,  or  get  a  written  confir- 
mation in  your  contract.)  But  that  may  not  be  enough.  You 
still  could  be  liable  for  damages  if  a  crew  member  were  hurt 
using  equipment  you  lent  him.  You're  also  potentially  vul- 
nerable if  you  supervise  the  work;  even  years  after  the  job  is 
finished,  faulty  workmanship  could  lead  to  an  accident  and 
lawsuits.  Talk  the  matter  over  with  your  agent. 

EXTRA  PROTECTION 

Huge  jury  awards  are  common  fare  in  liability  lawsuits — 
more  than  enough  to  wipe  out  a  family's  assets.  Your  first 
line  of  defense  is  your  homeowners  policy.  Typical  liability 
coverage  is  $100,000,  but  for  another  $20  or  so  you  can  raise 
the  level  to  $300,000,  or  pay  an  extra  $30  for  $500,000,  the 
usual  maximum  on  a  standard  policy  . 

If  your  assets  total  more  than  $500,000,  buy  an  "umbrella" 
policy  to  supplement  your  homeowners,  auto,  and  other  poli- 
cies. Protection  for  $1  million  costs  only  $150  to  $250  a  year. 
Coverage  starts  once  liability  limits  are  reached  on  your 
regular  insurance,  so  you  may  have  to  raise  your  limits  first. 

For  help  on  insurance  questions,  call  the  Insurance  Infor- 
mation Institute's  hot  line,  1-800/221-4954. 


•Rich,  buttery  taste 

•  Fewer  calories  than  regular  margar 

•  No  cholesterol 
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eliever 

. . .  and  a  lot  more 

Instantly  on  contact  with  the 
itch.  That's  how  fast  LANACANE® 
Creme  Medication  starts  working 
to  relieve  an  itch. 

That's  because  LANACANE  con- 
tains the  special  type  of  anesthetic 
widely  used  by  doctors  all  over  the 
world  for  fast  and  lasting  relief  from 
pain  and  itching.  Doctors  know 
that's  the  only  way  to  really  attack 
itching  instantly. 

LANACANE  Creme  simply  shuts 
off  the  itch.  On  contact.  Quickly 
and  effectively. 

What's  more,  LANACANE  is  not  a 
hydrocortisone  like  Cortaid*'  and 
Cortizone-5,  medications  known  to 
work  slowly  and  indirectly.  Hydro- 
cortisones don't  work  on  some  of 
your  most  common  itches,  because 
they  contain  no  pain  killers  at  all. 

LANACANE  works  directly  on 
every  kind  of  itch.  From  insect  bites 
to  dry  skin,  to  personal  itching.  It 
safely  relieves  the  pain  of  your  irri- 
tated, inflamed  skin  tissue.  No  mat- 
ter how  sensitive  the  area.  And 
LANACANE  Creme's  special  anti- 
bacterial action  helps  speed  your 
body's  natural  healing  process. 

LANACANE  even  contains  Aloe  to 
soothe  and  moisturize  the  skin. 

Yet,  for  all  that  relief,  ounce  for 
ounce,  LANACANE  costs  far  less  than 
leading  hydrocortisones. 

No  wonder  LANACANE  is  the 
world's  leader  in  fast  itch  relief. 


LANACANE' 


HEALTH 


BUYING  BICYCLES 

MAKING  THE  BEST  CHOICE 
FOR  EACH  FAMILY  MEMBER 


1 


fl 


By  Mary  Conroy 


With  the  right  bikes?  you  pan  all  ride  in  comfort. 

Never  before  have  bikes  offered 
you  so  many  different  ways  to  have 


so  much  fun. 

CHOOSING  THE  RIGHT  BIKE 

Thanks  to  improved  frames,  brakes, 
and  gears,  today's  bike  is  safer  and  easi- 
er to  ride.  But  a  surge  of  new  features — 
from  wide  tires  to  water-bed  seats — can 
make  buying  a  bike  bewildering.  How- 
ever, once  you  understand  the  purpose 
of  each  option,  you  can  pick  the  bike 
that's  best  for  you. 

If  you're  wondering  what  type  of  bike 
to  buy,  first  decide  where  and  how  far 
you  plan  to  ride.  Then  find  a  local  deal- 
er who's  willing  to  explain  bike  fea- 
tures to  you.  A  dealer  who's  helpful 
during  your  purchase  is  likely  to  re- 
main so  when  you  need  service  later. 

Here's  a  look  at  four  bikes  for  four 
types  of  riders: 

CONQUERING  TRAILS 

AND  TRAFFIC   

ALL-TERRAIN  BIKES 

($200-$1,000) 

For  getting  to  work  on  city  streets, 
you  need  a  bike  agile  enough  to  dart 
around  parked  cars  and  tough  enough 
to  bounce  out  of  potholes.  That's  why 
many  city  folks  are  lining  up  to  buy  all- 
terrain  bikes,  originally  designed  for 
rugged  trails.  But  these  bikes  are  so 


comfortable  that  many  people  also  buy 
them  for  fun  and  fitness  rides  up  to  20 
miles  long. 

For  a  bike  that  will  do  all  that,  look 
for  these  features: 

•  Wide,  deep-tread  tires:  Be  sure 
your  bike  has  tires  that  can  handle  pot- 
holes with  minimal  risk  of  flats.  As  a 
city  rider,  you  won't  have  time  to  watch 
the  road  surface  when  you're  dodging 
traffic.  Look  for  sturdy  wheel  rims  that 
can  stand  up  to  curbs  and  sewer  grates. 

•  Rugged  handlebars  and  brake 
levers:  You'll  need  upright  handle- 
bars so  you  can  sit  up  straight  and  no- 
tice oncoming  cars.  Gear  shifters  and 
brakes  should  be  mounted  on  the  han- 
dlebars and  be  easy  to  work  without 
losing  your  grip. 

•  Cantilever  or  U-brakes:  These 
newcomers  to  the  bike  world  offer  bet- 
ter control  and  stopping  power.  Be- 
cause they're  bolted  to  the  frame, 
they're  more  solid  and  stable  than  side- 
pull  brakes.  Cantilever  and  U-brakes 
also  allow  greater  clearance,  so  mud 
won't  collect  on  the  frame. 

•  Wide  seats:  These  support  the  back 
of  your  pelvis,  where  most  of  your 
weight  is  centered  when  you  sit  up- 
right. Women  find  them  far  more  com- 
fortable than  the  narrow  seats  of 
touring  bikes. 

continued 
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Why  does  fashion  adviser 
Donna  Wehner  use 


tdavs'  Pantiliners? 


"When  I'm  putting  in  a  long  day, 
Lightdays  make  me  feel  clean  and  fresh, 
like  I'm  getting  afresh  start'' 

"Some  of  my  days  start  at  6afand  last 
until  9:30  at  nightl'% 

"Putting  on  a  little  fresh  make-up  helps, 
but  it  also  helps  to  be  able  to  make  some  other 
personal  changes,  too.  So  I  always  carry 
Lightdays  liners  with  me!' 

"They're  a  quick  and  easy  way  to  renew 
my  feeling  of  personal  hygiene  with  a  very 
minimum  of  effort'.' 

Donna  Wehner 


Comfortable  hourglass  shape. 

Remarkably  thin. 

New  "no-slip"  wideband  adhesive. 


m]               

DEODORANT 

Lightdays 

COMFORT  I  )ESI(  ,N          j  ^    . 

I'WIlllMKS                                                   Wck 

i  Kimberly-Clark  Corp 


For  just-showered 
freshness  all  day,  evem 


THE  PFIZER  HEALTHCARE  SERIES 


Chest  pain 

you  should  tell 
your  doctor  about 

If  pain  or  discomfort  occurs: 

•  at  rest,  or  even  during  sleep 

•  at  varying  levels  of  exertion 

•  at  specific  times  of  the  day,  usually 
upon  waking 

•  upon  exposure  to  cold  temperatures 

•  under  emotional  stress 


It  may  actually  be  mixed  angina. 

Thousands  of  people  are  diagnosed  every  year  for  mixed  angina— a  medical 
problem  of  the  heart  that  requires  die  attention  of  your  doctor.  Often  the 
pain  resembles  simple  heartburn,  or  shortness  of  breath,  vet  the  consequences 
are  not  so  simple.  Do  your  heart,  yourself  and  your  family  a  favor.  See  your 
doctor 

For  a  poster-sized  reprint  of  this  message,  write:  Pfizer  Pharmaceuticals, 
P.O.  Box  3852BHA,  Grand  Central  Station,  New  York,  NT  10163. 
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A  message  ^^ 

in  the  interest  f  £//£         ^A  PHARMACEUTICALS 

oi  better         Wl  **Mm  A  partner  in  iiiaitik  are 

health  from 
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FOR  FIRST-TIME  RIDERS    

COASTER  BIKES 

($120-$  170) 

Kids  get  so  starry-eyed  about  their 
first  bikes  that  they  overlook  safety  fea- 
tures. And  because  children  outgrow 
their  bikes,  it's  tempting  to  skimp  on 
quality.  But  the  higher  trade-in  value 
of  good-quality  bikes  may  save  you 
money  in  the  long  run. 

Check  for  these  essential  features: 

•  Soft,  fat  wheels:  Coaster  bikes 
should  have  wide  tires  so  children  can 
concentrate  on  riding  instead  of  watch- 
ing for  glass. 

•  Low-rise  handlebars:  Upright 
but  low  handlebars  let  children  watch 
the  traffic  and  control  steering.  Your 
child  should  be  able  to  reach  straight 
ahead  for  the  handlebars  and  reach  the 
pedals  without  pedal  blocks. 

•  Brakes:  Experts  recommend  coast- 
er brakes  for  riders  under  12.  Most 
younger  children  can't  squeeze  hand 
brakes  hard  enough. 

•  Seats:  Seats  should  be  wide  to  allow 
long  rides  in  an  upright  position. 

LONG  DISTANCE  AND 

FAST  RIDING    

TOURING  BIKES 

($250-$650) 

Touring  buffs  need  light  bikes  so 
they  can  climb  steep  country  hills. 
With  their  aerodynamic  design,  tour- 
ing bikes  lessen  your  load  so  you  can 
soar  over  the  open  road. 

Watch  for  these  features: 

•  Lightweight  wheels:  Get  narrow, 
high-pressure  tires  for  greater  speed. 
Wheels  should  be  made  of  lightweight 
aluminum  to  minimize  your  load. 

•  Handlebars:  It  takes  time  to  get 
used  to  dropped  handlebars,  but  they 
make  the  ride  more  comfortable  by  tak- 
ing your  weight  off  the  seat.  You  can 
grip  the  handlebars  in  three  places:  on 
the  side,  on  top  near  the  middle,  and 
behind  the  brakes. 

•  Brakes:  Avoid  brake  extenders, 
those  skinny  bars  that  allow  you  to  ap- 
ply the  brakes  while  sitting  upright. 
Extenders  are  dangerous  for  two  rea- 
sons: they  don't  exert  as  much  force  as 
regular  hand  brakes,  and  they  position 
you  so  high  that  you  risk  being  thrown 
over  the  handlebars  if  you  brake  hard. 

continued 
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an  allergy. 
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Dimetane  Q 
Extentabs  Omg 


ANTIHISTAMINE 


LONG-ACTING  Allergy  TabtoU 


With 
Dimetane 
Extentabs® 
you  can.  -  '*•**** 

Dimetane  is  different. 
Dimetane  contains  a  different 
antihistamine-one  of  the  least 
sedating  antihistamines  you 
can  buy  without  a  prescription. 

And,  only  Dimetane  has 
exclusive  extended  action 
tablets.  Unlike  other  long 
acting  allergy  medications, 
each  Extentabs  tablet  releases 
V-3  of  its  medicine  immedi- 
ately for  the  relief  you  need 
immediately. 


-Ml  Riling 

Dimetane  ^^ 
Extentabsf  l^mg 


ANTIHISTAMINE 


LONG-ACTING  Allergy  Tablets 
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Then,  it  slowly 
releases  the  re- 
maining %'s  to 
be  sure  of  a  continuous  level  of 
relief  that  lasts  a  full  12  hours. 

With  Dimetane  Extentabs,  you 
can  get  all  day  relief  that's  still 
working  in  the  evening  or  all  night 
relief  that's  still  working  in  the 
morning  when  allergy  symptoms 
can  be  the  worst. 

Look  for  the  name  Allergists 
have  known  for  30  years  for  effec- 
tive allergy  relief- DIMETANE®-a 
whole  family  of  allergy  relief  for- 
mulas that  let  you  live  as  if  you 
didn't  have  an  allergy. 
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THE 

NO  NONSENSE" 

TOMAN  DOCKS 

PULLED  10GEIHER 

EVEN  WHEN  SHES 

PULLED  APART 

That's  because  No  nonsense  Control  Top 
pantyhose  have  a  special  ribbed  parity 
designed  to  keep  your  stomach  and  hips 
pulled  in  neatly  and  comfortably 
So  before  your  days  get  under  way, 
get  'em  under  control  with  No  nonsense 
Control  Top  pantyhose. 

Great  news!  No  nonsense  Control  Top 
}  Sandalfoot  was  top-rated  in  overall 
quality  by  a  leading  consumer  magazine? 


No  nonsense 


GREAT  PANTYHOSE  ARE  DESIGNED 
NOT  HATCHED" 


Based  on  34  brands  tested  on  durability,  fit  and  comfort  This  leading  consumer 
magazine  is  not  affiliated  with  No  Nonsense  Fashions,  Inc  and  does  not 
endorse  No  nonsense  products  or  any  other  products. 


1 


C 1087  No  Nonsense  Fashions,  Inc. 
a  subsidiary  of  Kayser  Roth  Corp, 
Made  with  DuFoni  n 
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•  Seats:  The  touring  bike's  narrow  saddle  may  surprise 
you,  but  it  prevents  chafing  when  you  bend  over  and  ride  on 
the  front  of  your  pelvis. 

SAFETY  AND  FUN  THAT  IASTS    

MOTOCROSS  BIKES 

($140-4290) 
You  may  consider  motocross  (BMX)  bikes  a  passing  fancy, 
but  they're  the  safest  and  most  durable  of  all  bikes,  says 
Frank  Tamel  of  Milwaukee's  Wheel  and  Sprocket  stores. 
Parents  also  like  them  because  they're  so  easy  to  repair  that 
most  kids  fix  their  own. 

•  Heavy-duty  wheels:  Look  for  plenty  of  thick  spokes  to 
prevent  bending  during  stunts.  Some  bikes  even  use  solid 
nylon  for  long-lasting  tires. 

e  Low-rise  handlebars:  Handlebars  should  be  upright 
but  low  for  better  steering  control.  The  stem,  which  connects 
the  bars  to  the  bike,  should  hold  the  handlebars  firmly,  and 
grips  should  cover  the  handlebar  ends  so  children  aren't 
injured  in  bad  falls. 

•  Brakes:  Some  BMX  bikes  have  hand  brakes  made  for 
small  hands.  Still,  many  experts  say  coaster  brakes  are  safer, 
especially  for  young  riders. 

•  Seats:  Because  BMX  riders  stand  most  of  the  time,  seats 
should  be  narrow,  even  though  they're  not  very  comfortable 
for  long  rides. 


FOR  SAFETY'S  SAKE 

The  safest  bike  for  you  is  one  that  fits.  Because  sizing 
depends  on  the  type  of  bike,  it's  important  to  find  a  local 
dealer  who  will  fit  the  bike  to  you. 
•  Helmets  ($3O-$50):  Bike  accidents  kill  1,100  people 
each  year,  according  to  the  National  Safety  Council.  About 
75  percent  of  them  die  from  head  injuries  that  could  be 
prevented  by  helmets.  Some  states  require  helmets  for 
children,  and  Bill  Wilkinson  of  the  Bicycle  Federation  of 
America  recommends  them  for  all  riders.  Your  helmet 
should  be  approved  by  either  the  Snell  Memorial  Founda- 
tion or  the  American  National  Standards  Institute. 


HOT  ACCESSORIES  FOR  COOL  RIDERS 

Most  bike  manufacturers  are  so  competitive  that  they  of- 
fer the  same  basic  features  for  bikes  in  the  same  price  range. 
But  if  you  have  any  leeway  in  your  budget,  here  are  some 
other  choices  open  to  you: 

•  Indexed  shifting  makes  the  bike  click  into  gear,  so 
there's  no  doubt  about  being  between  gears. 

•  Anatomically  designed  seats  with  nylon  shells,  foam 
padding,  and  leather  covers  come  in  his-and-her  models. 

•  Water-bed  seats  use  a  viscous  gel  padding  that  molds  to 
your  body  and  redistributes  your  weight  evenly. 

•  Platform  pedals  made  of  smooth  rubber  or  plastic  let 
you  wear  tennis  shoes  and  pedal  without  foot  cramps. 

•  Quick-change  seat  levers  offered  on  all-terrain  bikes 
let  you  raise  the  seat  for  easy  hill  climbs  and  lower  it  for  safe 
descents. 

•  Seamless  cycling  shorts  help  you  breeze  along  in  com- 
fort without  the  chafing  of  your  old  blue  jeans.  M 
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AREN'T  YOU  CURIOUS 

ABOUT  A  LITTLE  KNOWN 

PAIN  RELIEVER 

THAT  CAN  INSPIRE 

THIS  MUCH  LOYALTY? 

The  fact  is  that  a  virtually  undiscovered  aspirin-free 
pain  reliever  actually  inspires  more  loyalty  than  Tylenol. 

So  who  wouldn't  be  curious? 

The  pain  reliever  is  Percogesic.®  And  a  recent 
research  study  found  that  people  who  use  it  are  even 
more  loyal,  more  likely  to  go  out  of  their  way  to  find  it, 
than  people  who  use  Tylenol. 

But  even  though  Percogesic  isn't  well-known,  the 
reason  for  its  loyal  followers  is  crystal  clear. 

You  see,  Percogesic  begins  with  the  same  safe, 
aspirin-free  ingredient  as  Tylenol. 

But  Percogesic  then  goes  beyond— adding  a  sec- 
ond ingredient  to  enhance  the  overall  relief.  This  gives 
Percogesic  a  unique  formula,  and  a  unique  kind  of 
relief  found  nowhere  else.  In  fact,  Percogesic  has  been 
proven  effective  in  relieving  pain  swiftly  and  surely. 

So  exceptional  is  Percogesic  that 
it  is  the  pain  reliever  pharmacists  have 
recommended  most  for  headaches 
for  11  years. 

Isn't  it  time  you 
stopped  being 
curious,  tried 
Percogesic, 
and  started 
feeling  better? 


Pharmacist 
Recommended 


Percogesic 


tof  enhanced 
reief  ctpain 


aspirin-free 
analgesic 


t 


Use  only  as  directed 

Available  from  your  pharmacist  without  a  prescription. 
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IMAGINATIVE 
ENGINEERING 
SHOULDNT  BE 
LEFT  TO  THE 
IMAGINATION. 

FORD  TAURUS. 


In  the  development  of  a  new  automobile,  it's 
unfortunate  that  some  of  the  best  ideas  remai 
just  that— ideas. 

However,  Ford  has  taken  a  different  tack  with 
most  innovative  thoughts  on  automotive  desig 

They  turned  them  into  an  automobile:  Taurus, 
benchmark  of  engineering  excellence. 

In  fact,  this  is  the  second  year  in  a  row  that 
Taurus  has  been  selected  as  one  of  Car  and 
Driver  magazine's  ten  best  cars. 

The  controls  have  been  placed  and  shaped  so 
your  hands  can  find  and  identify  them  easily.  / 
the  seats  were  designed  to  provide  maximum 
comfort  and  support. 

Even  the  attractive  Taurus  shape  is  the  result 
of  careful  thought.  It's  been  designed  to 
allow  air  moving  over  its  surface  to  actually 
contribute  to  road  stability. 


m 


m 


m 


Buckle  up— Together  we  can  save  lives. 


f  you  prefer  the  added  feel  of  a  5-speed, 
|  is  offers  the  MT-5. 

is  kind  of  thinking  that  makes  Taurus  an 
jnobile  Ford  simply  couldn't  leave  to  the 
jination. 

6-Year/60,000-Mile 
ertrain  Warranty. 

now  covers  all  new  1987  cars  with  a 
ir/60,000-mile  warranty  on  major  powertrain 
>onents.  Restrictions  and  deductible  apply, 
longer  corrosion  warranty  coverage  for 
panel  rust-through  is  6  years/100,000 
..  Also,  participating  Ford  Dealers  stand 
id  their  customer  paid  work  with  a  free  Life- 
Service  Guarantee.  It's  good  for  as  long  as 
jwn  your  Ford  car.  Ask  to  see  the  limited 
anty  and  the  service  guarantee  when  you 
your  Ford  Dealer. 


Ford.  Best-built  American  cars... 
six  years  running. 

In  fact,  for  the  past  six  consecutive  years,  Ford 
quality  has  led  all  other  American  car  companies. 
This  is  based  on  an  average  of  owner-reported 
problems  in  the  first  three  months  of  service  on 
'86  models,  and  in  a  six-month  period  on  '8V85 
models  designed  and  built  in  North  America. 


Have  you  driven  a  Ford... lately? 


CARS 


CAR  REPAIRS 

WHERE  CAN  YOU  GO?  WHOM  CAN  YOU  TRUST? 


By  Tony  Swan 


Your  car's  on  the  blink, 
and  you  need  an  expert's 
help.  But  the  minute  the  di- 
agnosis gets  beyond  new 
spark  plugs,  you  might  just 
as  well  be  discussing  the 
symptoms  of  a  rare  tropical 
disease.  What  can  you  do? 


SHOP  AROUND 

Presuming  you're  not  out  on  the  road 
somewhere,  selecting  the  right  automo- 
tive service  facility  should  be  a  matter 
of  applying  a  few  commonsense  rules: 
•  Get  recommendations.  If  friends 
and  neighbors  like  a  particular  shop, 
they'll  say  so.  If  they've  been  stung, 
they  won't  keep  it  a  secret. 


How  to  get  the  job  right  the  first  time. 

•  Check  with  the  local  Better  Busi- 
ness Bureau.  They  log  plenty  of  com- 
plaints about  all  sorts  of  retail  outlets, 
and  auto  service  operations  usually  fig- 
ure high  on  their  lists  of  complaints. 
Remember,  though,  that  almost  every 
shop  is  going  to  generate  at  least  an 
occasional  gripe. 


•  Take  a  look  at  the  shop 
itself.  Cleanliness  is  not  nec- 
essarily next  to  honesty  in 
this  business,  but  it  is  a  rea- 
sonably reliable  index  of  pro- 
fessional pride.  Another 
index  is  equipment.  Try  to 
look  at  the  work  area,  at 
least  through  a  doorway; 
somewhere  you  should  see 
some  obviously  electronic  diagnostic 
equipment,  which  has  become  funda- 
mental gear  as  automobiles  get  more 
and  more  sophisticated.  Also  note  the 
attitude  of  the  service  representative.  If 
you  don't  like  what  you're  hearing,  or 
the  shop  doesn't  measure  up  to  your 
once-over  inspection,  leave. 


Rent 
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•  Ask  if  the  prospective  shop  pro- 
vides loaners.  This  has  become  an  ex- 
ceedingly rare  practice,  but  it's  a  factor 
that  figures  into  the  bottom  line  of  the 
whole  job.  If  there  aren't  loaners,  how 
about  inexpensive  renters? 

•  Look  for  the  blue  seal  of  the  Na- 
tional Institute  for  Automotive  Service 
Excellence  (ASE),  which  runs  a  tough 
testing  program  for  prospective  service 
technicians.  The  ASE  seal  means  that 
that  shop  employs  only  technicians 
who  have  passed  the  test.  This  doesn't 
necessarily  guarantee  fair  pricing,  but 
it  does  say  something  positive  about  the 
shop's  general  competence. 

•  As  for  pricing,  it's  important  to  re- 
member that  cheap  doesn't  necessarily 
equate  with  good. 

WHAT  KIND  OF  SHOP? 

Naturally,  it  makes  good  sense  to 
take  your  car  to  a  franchised  dealership 
handling  the  same  make,  particularly 
if  the  car  is  still  in  warranty.  The  deal- 
er's shop  has  more  experience  with 
your  make,  along  with  the  benefit  of 


Try  out  a  new 
repair  shop  with  a 
small  job.  That's 
the  best  way  to 
cut  your  risk 
while  you  size  up 
the  service. 


factory  service  bulletins.  And,  some 
manufacturers  are  taking  important 
steps  in  the  general  area  of  service  and 
customer  satisfaction  (see  box,  page 
101).  On  the  other  hand,  a  factory  fran- 
chise isn't  a  guarantee  of  integrity. 

Independent  shops  don't  have  the  di- 
rect factory  connections,  but  this 
shouldn't  rule  them  out  automatically. 
Many  of  these  shops  will  specialize  in 
certain  makes.  Most  will  give  you  an 
opportunity  to  talk  directly  to  the  tech- 
nician who  will  be  handling  the  job. 

If  you're  out  of  town,  the  game  gets  a 
bit  tougher.  Although  the  above  crite- 
ria should  apply,  you  obviously  don't 
have  time  on  your  side.  A  good  ace  in 
the  hole  is  to  put  yourself  in  the  hands 


of  an  AAA-approved  facility.  AAA  has 
been  involved  in  repair  facility  endorse- 
ment— and  policing — for  11  years,  with 
a  near-perfect  satisfaction  rate.  The 
AAA  specifies  high  minimum  levels  of 
equipment  and  also  requires  that  the 
shop  have  ASE  certification. 

There  are  more  than  4,000  AAA- 
approved  facilities,  mostly  in  urban  ar- 
eas, in  over  half  the  states.  You  don't 
have  to  be  a  member  to  get  service, 
though  AAA  arbitrates  complaints 
only  for  club  members. 

One  caution:  Don't  confuse  AAA-en- 
dorsed  repair  facilities  with  AAA 
Emergency  Road  Service.  They're  com- 
pletely separate  operations. 

DEALING  WITH  THE  SHOP 

•  Try  the  outfit  with  some  small 
job  first  to  judge  its  general  perfor- 
mance, including  finishing  on  time. 

•  Be  sure  you  have  a  clear  under- 
standing of  who  pays  for  what  with 
warranty  work.  A  great  deal  of  confu- 
sion arises  on  this  score. 

continued 


Buy 


Why 

•  Why  take  chances  on  any 
other  used  car,  when  you  can 
buy  a  fully  reconditioned, 
reliable  Hertz? 

•  Why  take  risks,  when  Hertz 
gives  you  a  free  12  month/ 
12,000  mile  Limited  Power  Train 
Warranty? 

•  Why  worry,  when  Hertz  will 
let  you  inspect  each  car's 
comprehensive  service  record? 

•  Why  haggle,  when  Hertz  gives 
you  a  low,  fixed  price? 

•  Why  take  our  word  for  it,  when 
your  mechanic  can  fully  inspect 

your  Hertz  before  you  buy  it? 


For  the  Car  Sales  location 

nearest  you,  call 
^    1-800-848-3424. 


Why  take  chances 

when  you 
can  buy  a  Hertz? 


JP 


Stain  it  Burn  it  Scratch  it 
And  no  one  will  ever  know  it 

Accidents  will  happen.  A  glass  spills.  A  cigarette  is  forgotten.  A  knife  slips. 

No  problem. 

This  is  CORLAN,®  the  most  extraordinary  surface  material  ever  made  for  sinks,  counter- 
tops  and  bathroom  vanities.  It  has  the  elegance  of  marble  and  the  permanence  of  stone, 
but  it  is  far  more  practical  than  either. 

Most  stains  can  be  wiped  away  with  a  sponge.  Cigarette  burns  can  be  scrubbed  out  with 
a  little  cleanser.  Even  accidental  cuts  can  be  erased  with  just  a  piece  of  sandpaper. 

And  year  after  year,  CORLAN  will  stay  just  as  elegant  as  the  day  you  first  installed  it. 

See  it  for  yourself.  You'll  find  an  authorized  CORIAN  kitchen  and  bath  dealer  in 
the  Yellow  Pages. 


The  solid  miracle  from  Du  Pont 


CORLAN*  The  premium  qualify  brand  of  solid  surface  products. 


(SUPD 


CAR  REPAIRS 


continued 

•  Get  an  estimate.  Estimates  aren't 
binding,  but  if  there's  a  large  disparity 
between  the  estimate  and  the  bill — 
AAA  permits  only  10  percent  without 
specific  owner  approval — you  may 
have  grounds  for  legal  action. 

•  Get  a  second  opinion,  if  you  are  at 
all  suspicious  of  the  diagnosis  and  esti- 
mate, particularly  for  major  jobs. 

•  Read  the  repair  order.  That's  the 
best  way  to  make  certain  that  no  mys- 
terious extras  can  get  tacked  on  with- 
out your  noticing.  Also,  make  sure  the 
name  of  the  tech- 
nician who  actu-         [ 

ally  did  the  work 
on  your  car  is  on 


HIGH-TECH  REPAIRS 
FOR  BRAINY  NEW  CARS 

Thanks  to  the  increasing  elec- 
tronic complexity  of  today's  cars, 
the  do-it-yourselfer  and  corner  re- 
pair shop  are  rapidly  being 
squeezed  out  of  the  auto  repair  pic- 
ture. Even  the  best  company- 
trained  mechanics  find  themselves 
faced  with  problems  and  systems 
unheard  of  a  few  years  back.  Fortu- 
nately, manufacturers  are  beginning 
to  take  a  much  more  active  role  in 
providing  diagnostic  data. 

A  good  example  is  Buick's  new 
CAMS  (for  Computerized  Automo- 
tive Maintenance  System)  network. 
As  with  any  number  of  shops,  the 
business  end  of  the  system  is  an 
electronic  terminal  in  the  service  de- 
partment that  can  be  used  to  diag- 
nose a  host  of  car  ills.  What  makes 
the  CAMS  terminal  unique,  howev- 
er, is  that  it  is  also  connected  to 
Buick's  master  computer  in  Michi- 
gan. Stored  in  the  computer  are  the 
records  of  repairs  made  on  each 
Buick  model.  The  result:  An  almost 
instant  educated  guess  about  the 
cause  of  your  car's  trouble.  The 
computer  also  allows  immediate  ac- 
cess to  all  service  bulletins. 

The  industry  leader,  CAMS  went 
into  service  with  Chevrolet,  Pontiac, 
and  GMC  in  January,  and  will  be 
GM-wide  soon.  Other  manufactur- 
ers are  headed  in  this  direction — 
Lincoln-Mercury's  new  On-Line 
Automotive  Service  Information 
System  (OASIS),  for  example. 


the  order,  in  case  there  should  be  some 
questien  later. 

•  Be  suspicious  if  the  shop  calls 
back  suggesting  additional  repairs, 

especially  if  a  large  amount  of  money  is 
involved.  Another  danger  sign  is  unau- 
thorized repairs,  the  foremost  abuse  in 
the  automobile  service  industry.  If  you 
do  find  yourself  with  a  bill  for  unautho- 
rized repairs  and  the  shop  offers  to 
show  you  the  tired-out  parts  that  were 
replaced  as  proof  of  work  that  was  actu- 
ally needed,  don't,  buy  it.  After  all,  how 


do  you  know  the  parts  are  from  your 
car?  You  don't.  Parts,  as  they  say,  is 
parts,  and  in  this  case  they're  worthless 
as  proof. 

•  Demand  to  have  your  car  re- 
turned, and  leave,  if  you  think  there's 
any  funny  business  in  progress.  You're 
not  necessarily  committed  to  authoriz- 
ing repairs  just  because  the  car  is  in  the 
door,  d 

— Tony  Swan  is  a  free-lance  writer  from 
California  and  former  editor  of 
MOTOR  TREND  magazine. 
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WHIRLIGIGS 
WHIMSIES 

ENCHANTING  FOLK  ART 
YOU  CAN  BUILD 

By  Jim  Williams  and  Jilann  Severson 

c 


reated  from 
bits  and  scraps 
and  a  dose  of 
imagination, 
antique  folk  art 
has  a  delightful 
charm  and  wit. 
Today's  versions 
can  have  just  as 
much  appeal.  You 
can  craft  these 
whimsies  from  our 
folk  art  plans  and 
wood  scraps. 


RACING  STALLIONS 

These  elegant  steeds  look 
as  though  they're  racing  in 
the  wind.  Each  is  cut  from 
two  layers  of  wood  and  deco- 
rated with  a  curled  metal 
mane  and  tail.  Paint  shiny 
black  or  white  and  dapple  if 
you  like.  They're  a  sure  bet 
to  win  with  country  lovers. 

SWAN-IN-A-POND 

Five  layers  of  cutout  ply- 
wood scraps  fashion  our 
whimsical  swan  swimming 
among  hardboard  waves. 
Cut  out  each  piece  then  glue 
them  all  together.  Finished 
with  bright  paint,  it's  a  toy 
to  delight  the  little  country 
kid  in  all  of  us. 


BARNYARD  ROOSTER 

For  folk  art  in  its  most  ba- 
sic form,  make  a  cutout 
rooster  from  a  weathered 
barn  board.  Then  give  him  a 
stylized  design  with  a  flurry 
of  potato-print  feathers  in 
different  shades.  He's  so  sim- 
ple that  you  can  craft  the 
piece  in  no  time  at  all. 

BLOOMIN  TULIPS 

These  blooming  beauties 
will  never  fade.  Made  from 
simple  interlocking  pieces  of 
wood  with  sturdy  wire 
stems,  they'll  wiggle  and 
wave  in  the  slightest  breeze. 
Whip  up  a  dozen  or  so  to 
plant  in  the  yard  this  spring 
just  for  the  fun  of  it. 


Instructions  begin  on 
page  104. 


To  order  full-size  Folk  Art 
plans,  page  173. 
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FIGHTING  CATS 

Our  folk  art  whirligig  hu- 
morously takes  a  poke  at 
kitty-cat  spats.  This  pair  of 
"ferocious"  felines  takes  a 
swing  at  each  other  when- 
ever the  wind  blows.  They're 
fun  to  watch,  and  you'll  be 
hard  pressed  to  determine 
which  one  is  the  winner! 

Photographs:  Perry  Struse 
Designs:  Jim  Williams 
Location:  Living  History  Farms,  Des 
Moines.  Iowa 


WHIRLIGIGS  AND  WHIMSIES 


continued 

GENERAL  INSTRUCTIONS:  All  pro- 
jects are  constructed  from  basic  wooden 
shapes.  To  cut  shapes  from  wood,  it  is 
easiest  to  use  an  electric  jigsaw  or  a 
portable  saber  saw.  If  you  do  not  own 
either  of  these,  perhaps  you  have  a 
friend  who  does,  and  would  let  you  use 
it  or  cut  the  pieces  out  for  you. 

If  you  do  not  have  access  to  such 
tools,  the  shapes  can  be  cut  by  hand 
with  a  coping  saw  by  clamping  the 
wood  to  a  board  or  table.  Work  careful- 
ly, using  up-and-down  movements  to 
prevent  cutting  at  an  angle. 


BARNYARD  ROOSTER 


BARNYARD  ROOSTER,  page  102 
To  order  Whirligigs  and  Whimsies 
project  plans,  see  page  173. 
Materials:    Piece   of  barn   wood   or 
weathered  board  to  fit  rooster  design; 
30-in.-  long  %-in.  wooden  dowel  or  met- 
al rod;  scrap  of  cedar  4  X  4  for  base;  po- 
tatoes; acrylic  paints. 
Instructions:  Enlarge  pattern  {above) 
onto  paper;  transfer  design  to  board. 
Cut  out,  but  do  not  sand  edges.  Drill  V2- 
in.  hole  in  center  of  bottom  edge  for  rod. 

For  a  weathered  look,  paint  newly 
cut  edges  of  wood  with  a  wash  of  brown- 
ish gray  acrylic  to  match  color  of  barn 
board.  Carve  out  center  of  potato 
halves  to  form  ring  design;  print  on 
sides  for  feathers.  Refer  to  photograph 
on  page  102  for  ideas.  Paint  comb  and 
beak  as  desired. 

Drill  V2-in.  hole  in  center  of  base  for 
rod.  Mount  rod  into  base;  position  com- 
pleted rooster  on  rod. 


SWAN-IN-A-POND,  page  102 
To  order  Whirligigs  and  Whimsies 
project  plans,  see  page  173. 
Materials:  12  x  30-in.  piece  of  %-in. 
plywood  for  body  center;  12  X  30-in. 
piece  for  base;  plywood  scraps  for  body, 
wing,  and  wheel  pieces;  ^-in.  hard- 
board  scraps  for  waves;  24-in.  piece 
lxl  pine  for  axle  casings;  24  in.  V4-in. 
doweling  for  axles;  sandpaper;  wood 
glue;  finishing  nails  and  screws;  four 
V4-in.  washers  for  wheel  spacers;  wood 
putty;  acrylic  or  latex  paints;  l-in.-wide 
paintbrush;  artist's  brushes. 
Instructions:  Note:  Swan  is  made 
from  5  layers  of  wood:  1  center  with 
head  and  neck,  2  body  sections,  and  2 
wings.  There  are  6  layers  of  waves — 3 
on  each  side  of  the  bird. 

Enlarge  design  (below)  to  scale  and 
transfer  to  wood  pieces.  Cut  out;  sand 
edges  lightly.  To  assemble,  nail  and 
glue  body  sections  to  center;  clamp,  and 
allow  to  dry.  Repeat  steps  to  attach 
wings  to  bird.  Fill  uneven  edges  with 
wood  putty  and  sand  until  smooth, 
rounding  edges  slightly. 

Cut  a  IOV4  X  24-in.  piece  of  plywood 
for  swan  base.  Starting  V2  in.  from  out- 
er edge,  cut  3  evenly  spaced  Vi-in. 
grooves  on  each  side  of  bird  for  waves. 

Enlarge  pattern  for  waves  (below),  re- 
peating design  to  equal  length  of  base. 
Shaded  area  on  pattern  indicates  start 
of  the  wave  repeat.  Transfer  waves  to 
hardboard;  cut  out.  Note:  For  best  ef- 
fect, change  the  position  of  the  wave 
pattern  on  each  section  to  create  a 
more  interesting  design. 

Cut  out  or  dado  trough  into  lxl  axle 
casings  to  fit  V4-in.  dowels;  cut  to  fit 
base.  Glue  and  nail  to  base  3  V2  in.  from 
short  ends.  Cut  four  3%-in.  circles  for 
wheels  from  scraps;  drill  centers  to  re- 
ceive dowel  axle.  Insert  dowels  into 
axle  casings;  add  washers  for  spacers; 
glue  on  wheels. 

Paint  swan  and  base  referring  to 
photograph  on  page  102  for  color  ideas. 
Attach  swan  to  base  with  screws;  glue 
waves  into  slots. 


TULIP 


BLOOMIN'  TULIPS,  page  102 
To  order  Whirligigs  and  Whimsies 
project  plans,  see  page  173. 
Materials:  Scraps  of  pine  boards  or 
plywood;  18-in.  lengths  of  No.  9  wire; 
waterproof  wood  glue;  %-in.  dowels; 
acrylic  or  latex  paints  in  assorted  col- 
ors; assorted  paintbrushes. 
Instructions:    Enlarge    patterns   for 
leaves  and  flower  (above),  flopping  pat- 
tern to  complete  design.  Transfer  to 
wood;  cut  out,  sand  edges  lightly. 

Note:  Flower  and  leaves  for  each  tu- 
lip are  made  from  2  interlocking  wood- 
en pieces  of  wood. 

Cut  2  pattern  pieces  for  each  flower 
and  leaf  section.  Mark  the  center  of  the 
pattern  length  in  the  area  between  the 
dotted  lines  on  the  pattern  pieces.  This 
will  indicate  the  cutouts  for  the  inter- 
locking pieces. 

Cut  out  an  interlock  slot  at  the  top  of 
one  flower  and  one  leaf  piece;  cut  out 
an  interlock  slot  at  the  bottom  of  the 
other  pieces. 

Assemble  flower  and  leaf  pieces  by 
interlocking  cutouts  at  right  angles  and 
securing  with  waterproof  glue. 

Drill  %-in.  hole  at  the  base  of  the 
leaves  for  a  dowel.  Cut  dowels  into  12- 
in.  lengths,  sharpening  one  end  in  a 
pencil  sharpener.  Insert  flat  end  into 
leaves;  glue,  and  let  dry  to  form  spike 
that  is  pushed  into  the  ground. 

Drill  holes  in  center  top  of  leaves  and 
base  of  flowers  to  fit  wire  stems.  Paint 
leaf  and  flower  sections  as  desired;  as- 
semble when  dry. 

If  you  are  making  several  flowers  for 
a  yard  grouping,  vary  the  length  of 
each  stem  and  the  color  of  the  flowers 
for  a  more  attractive  arrangement. 

continued 
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WE  PUT  EVERYTHING 
INTO  IT  BUT  THE 


III 


KitchenAid  has  built  its  first       to-clean  wire, 
efrigerators.  And  built  them  with  And  see  how  the  cantilevered 

he  quality  that  makes  these  new     shelves  let  you  change  storage 
efrigerators  fitting 
:ompanionsforthe 
amed  KitchenAid" 
jishwasher. 

Even  before 
/ou  open  the  door,  you 
:an  see  that  the 
KitchenAid ,MK  refriger- 
ators are  built  with 
superior  materials 
and  workmanship. 

The  handsome 
nandle  is  sturdy,  die- 
:ast  metal  which  will 
stand  up  to  years  of  tug- 
ging far  better  than 
the  plated-plastic 
handles  of  other  makes. 

And  KitchenAid 
refrigerators  are  finished 
with  a  black  alum- 
inum grill  along  the 
bottom  for  that  trim, 
decorator  look. 

Open  the  door  to 
many  more  examples 
of  KitchenAid  attention 
to  detail.  The  Crystal  Frost 
shelves  are  strong  tempered 


For  literature  write  KitchenAid.  Dept.  C-1G.  P.O.  Box  3900.  Peoria,  IL  61614 
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space  in  almost  unlimited  ways 
to  meet  your  family's  needs  and 
glass,  not  cheap  plastic  or  hard-       changing  shopping  list. 


Note,  too,  that  the  shelf 
hooks  are  made  of  sturdy  metal, 
so  they  will  stand  up  to  constant 
shelf  adjustments  year 
after  year. 

Everything  you  buy 
stores  more  easily,  too. 
Because  the  KitchenAid 
refrigerator  has  exclu- 
sive Roller  Trac",Kcrispers, 
baskets  and  shelves. 
They  glide  out  smoothly 
on  rollers  instead  of 
scraping  along  as  in  other 
refrigerators. 

Now,  look  in  the 
big  freezer.  KitchenAid 
gives  you  a  freezer  light. 
A  roll-out  basket.  An 
extra  shelf  for  more  con- 
venience. And  the  auto- 
matic ice-maker  comes 
factory-installed,  where 
most  other  brands 
make  you  install  one 
on  your  own. 

If  you're  thinking 
of  getting  a  refrigerator, 
you  owe  it  to  yourself 
to  see  the  beautiful  new 
KitchenAid  line. 

KitchenAid® 


FOR  THE  WAY  IT'S 


THE  MIXER  SERIOUS  COOKS 
ARE  ATTACHED  TO. 


Just  look  at  all  the  ways  a 
KitchenAid "  mixer  can  turn  recipes 
into  reality.  Its  complete  line  of  option; 
attachments  lets  you  do  almost 
every  job  in  the  kitchen  without  buy 
ng  and  storing  separate  appliances 

For  quality,  performance  and 
durability,  more  serious  cooks  choos 
a  KitchenAid  mixer  than  any  other. 
Its  exterior  is  all  metal,  no  plastic.  Its 
motor  is  heavy-duty.  And  it's  built 
so  well,  it's  often  handed  down  from 
mother  to  daughter. 

With  a  premium  KitchenAid 
mixer,  all  you  have  to  do  is  attach 
your  imagination. 

KitchenAid 


£» 
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FOR  THEWAYIT'S  MADE. 


WHIRLIGIGS  AND  WHIMSIES 


FIGHTING  CATS 

PAW 


continued 

FIGHTING  CATS,  page  103 
To  order  Whirligigs  and  Whimsies 
project  plans,  see  page  173. 
Materials:  Scraps  of  Va-in.  plywood  for 
bodies;  'A -in.  plywood  for  paws;  lV4-in.- 
diameter  doweling;  24-in.-long  1x6  for 
base;  wood  scraps;  one  4'/2-  and  one  7V->- 
in.-long  Vi-in.-diameter  threaded  bolts; 
eight  ',4 -in.  washers;  four  '/4-in.  nuts; 
two  Vi  -in.  locknuts;  waterproof  wood 
glue;  toothpicks;  acrylic  paints. 
Instructions:  Enlarge  cat  and  cat  paw 
pattern  (left)  to  scale.  Transfer  2  cats  to 
'/a -in.  plywood;  transfer  4  paws  to  'A -in. 
plywood.  Cut  out  pieces;  sand  edges. 

Cut  dowel  into  two  2-  and  two  %-in.- 
long  pieces  for  spacers.  Glue  short 
pieces  to  one  cat  and  longer  pieces  to 


second  cat  where  indicated  on  pattern. 
Drill  'A -in.  hole  through  centers. 

Drill  holes  in  mouths  for  teeth.  Cut 
toothpicks;  insert  cut  ends  and  glue. 

To  assemble  paws,  cut  four  1  V>  x  2-in. 
rectangles  from  wood  scraps.  Cut  diago- 
nally across  each  end  of  blocks  in  oppo- 
site directions  to  fit  ends  of  paws. 

Note:  Diagonal  cuts  must  be  in  oppo- 
site directions  so  paws  catch  the  wind. 
Drill  V*  -in.  hole  in  center  of  each  block; 
glue  and  nail  paws  in  place. 

Paint  bodies  and  paws  as  desired,  re- 
ferring to  photograph  on  page  104  for 
ideas.  Mount  cats  onto  base  with  glue 
and  nails  or  screws. 

Attach  paws  with  a  threaded  bolt 
through  cats  and  dowels  using  nuts  and 
washers  as  spacers.  Secure  with  lock- 
nuts  allowing  for  free  movement. 
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RACING  STEEDS,  page  102 
To  order  Whirligigs  and  Whimsies 
project  plans,  see  page  173. 
Materials:  Two  18-in.  lengths  of  1  x  12 
pine;  sheet  aluminum  for  mane  and 
tail    (available    from    crafts    supply 
stores);  V^-in.-diameter  wooden  dowel 
or  metal  rod  for  stand. 
Instructions:    Enlarge    pattern    for 
horse  (below)  and  transfer  to  wood. 
Note:  Horse  is  made  from  2  pieces  of 
wood  glued  together.  Legs  on  one  side 
are  forward;  on  the  other,  back.  See 
photograph  on  page  102  for  placement. 

Cut  out  both  body  pieces;  sand  to 
round  outer  edges  of  both  pieces.  Sand 
inner  sections  between  dots  on  pattern 
to  allow  for  insertion  of  metal  mane 
and  tail  pieces. 

Enlarge  pattern  pieces  for  mane  and 
tail  and  transfer  to  metal.  Cut  out  with 
tin  snips.  Cut  lines  as  marked  on  pat- 
tern and  curl  around  a  pencil  to  differ- 
ent lengths.  Note:  Wear  heavy  gloves 
for  safety  while  cutting  aluminum. 

Tack  mane  and  tail  to  inside  of  1 
horse  piece.  Nail  and  glue  pieces  to- 
gether; clamp,  and  let  dry.  Sand  glued 
edges  until  smooth. 

Drill  '/2-in.  hole  as  indicated  on  pat- 
tern for  rod.  Paint  as  desired  using  ex- 
terior grade  semigloss  enamel.  Dapple 
horse  is  printed  with  a  spool  and  vari- 
ous shades  of  gray  paint,  m 


THE  LONGER  IT  LASTS, 
THE  LESS  IT  COSTS. 


A  Kitchen  Aid"  dishwasher 
is  an  investment  in  remarkable 
durability  as  well  as  superb  per- 
formance. 

It  is  built  with  the  quality  and 
workmanship  that  discerning 
buyers  insist  upon.  And  over  the 
years,  the  wholehearted  enthusiasm 
of  KitchenAid  owners  has  built 
a  reputation  for  KitchenAid  dish- 
washers that  the  rest  of  the  industry 
can  only  look  upon  with  awe. 

Since  the  longer  a  dishwasher 
lasts,  the  less  it  costs,  you  owe 
it  to  yourself  to  see  the  incompar- 
able KitchenAid  Superba. 

KitchenAid® 


For  literature  write  KitchenAid.  Depi.  C-1D.  P.O.  Box  3900.  Peoria,  IL  61614 


KITCHENAID 
FOR  THE  WAY  ITS  MADE. 
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THE  ONLY  THING  BITTER 

THAN  ITS  WASH  CYCLE 

IS  ITS  LIFE  CYCLE. 


the  difference  a  KitchenAid 
washer  makes  a  few  thousand 
loads  from  now.  When  it  will  still  be 


KitchenAid  has  built  its  first 
washer  and  matching  dryer,  and 
built  them  like  no  other. 

At  its  heart,  the 
KitchenAid,MKwasher 
has  a  heavy-duty  motor 
which  utilizes  a  direct 
drive  system  rather  than 
operating  off  a  belt 
mechanism  which  can 
wear  and  give  out  with 
time. 

At  every  step  of  the 
washing  process,  you'll 
notice  how  advanced  it  is. 

You  set  it  with  easy- 
to-use  electronic  or  push- 
button controls  rather 
than  troublesome  rotary 
dials. 

And  the  door  open- 
ing is  giant  size,  for  easy 
loading  and  unloading. 

When  the  washing 
begins,  you'll  appreciate 
that  the  KitchenAid 
washer  has  a  Sure-Scrub 

agltatOr  WhlCh  fleXeS  For  literature  write  KitchenAid.  Dept  C-1L.PO  Box  3900.  Peoria.  IL  61614 

and  circulates  clothing  cleaning  every  load  you  give  it  as 

for  better  cleaning.  reliably  as  on  that  first  day.  Because 

Butwethinkyou'll  really  notice    this  is  the  washer  built  with  all 


the  quality  of  the  incomparable 
KitchenAid"  dishwasher,  the 
one  that's  long  been  famous  for 
its  workmanship  and 
durability.  Indeed,  the 
KitchenAid  washer  has 
been  designed  and 
built  for  such  long-term 
durability  that  it  comes 
backed  by  an  extended 
warranty  which  lets  you 
buy  with  total  confi- 
dence in  its  day-in,  day- 
out  reliability. 

And  the  matching, 
new  KitchenAid  dryer 
is  just  as  superior. 

So  if  you're  thinking 
of  getting 
a  washer, 
you  owe  it 
to  yourself 
to  see 
the  new, 


premium      

quality  KitchenAid 
washer.  The  one  that's 
made  to  wash  'n  wear, 
'n  wear,  'n  wear. 

KitchenAid. 


KITCHENAID 
FOR  THE  WAY  IT'S 
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DECORATING 


ELEMENTS  OF  COUNTRY 

FOUR  SIMPLE  INGREDIENTS  SPELL  SUCCESS! 

By  Denise  L.  Caringer 


Awash  in  soft  blue  paint,  this  sitting  spot  gets  its  style  from  country  pine,  fabrics,  and  homespun  accents. 


Like  a  well-edited  paragraph,  this 
country  nook  makes  its  design  state- 
ment clearly  and  in  just  a  few  well- 
chosen  "words." 

1.  MILK-PAINT  BLUE.  Cool  and 
serene,  the  down-home  color  wraps  the 
room  and  countrifies  the  Chippendale 
dining  chairs.  A  darker  shade  empha- 
sizes the  crown  molding. 


2.  GOLDEN  PINE.  A  clutter  of  col- 
lectibles couldn't  begin  to  do  what  this 
antique  pine  armoire  does  in  one  fell 
swoop.  As  effective  as  a  vintage  fire- 
place, the  armoire  rivets  the  eye,  adds 
mellow  wood  tones  to  the  room,  and 
creates  an  architectural  backdrop  for 
the  other  bits  of  Americana. 

3.  COUNTRY  FABRICS.  A  delight 
ful  quilt-tablecloth  speaks  of  simpler 


times,  as  does  the  scrap  rug,  newly 
made  in  vintage  Amish  style.  Related 
stripes  dress  the  window  and  chairs. 
4.  MINIMAL  ACCESSORIES.    A 

couple  of  woven  baskets,  garden-fresh 
greenery,  and  a  wooden  folk-art  rooster 
send  a  strong,  homespun  message  with- 
out overpowering  the  tiny  area.  The 
wall-hung  lamp,  too,  performs  its  du- 
ties in  minimal  space.  HI 


BETTER  HOMES  AND  GARDENS,  MAY  1987 


109 


BUILDING 


TIPS,  TOOLS  ^TECHNIQUES 


PREVENT  PAINT  CHIPS 

Keep  your  car  looking  new. 

Stop  nicking  the  paint  when  you 
open  your  door  against  other  cars,  con- 
crete walls,  or  guard  rails.  Cut  clear 
plastic  aquarium  tank  tubing  the 
length  of  the  outer  edge  of  your  car 
doors.  With  a  crafts  knife,  slit  open  a 
straight  cut  the  length  of  the  tubing, 
then  slip  the  tubing  onto  the  door  edge. 
G.  Jennings,  Hawaii 


TWO  CUPS  TO  THE  RESCUE 

It's  like  having  more  fingers! 

Let  two  metal  hair  clips  give  you  an 
extra  "hand"  when  soldering  wires. 
Glue  emery  cloth  inside  the  jaws  of  the 
clips,  then  solder  the  clips  to  a  flat  piece 
of  tin.  Screw  the  tin  to  a  small  wooden 
block  attached  to  another,  wider  block. 
When  the  jaws  of  the  clips  are  closed, 
they  will  hold  wires  securely  while  you 
solder  them  together. 

G.  Gray,  Ohio 


RECYCLE  EMPTY  SPICE  CANS 

Be  sure  to  relabel  the  can. 

Keep  matches  dry  on  camping  trips 
by  storing  them  in  an  empty  spice  can. 

G.  Gray,  Ohio 


CARVE  FOAM  RUBBER  EASILY 

Fill  cushions  fast. 

Cut  thick  foam  rubber  slabs  into 
cushions  and  other  shapes  quickly  and 
easily  with  an  electric  carving  knife. 

R.  Wagner,  New  York 


DUSTLESS  DRY  WALL  SEAMS 

Cuts  down  on  cleanup  time. 

When  remodeling  a  room  with 
drywall,  rub  a  wet  burlap  bag  gently 
over  the  seams  to  sand  them  smooth 
without  raising  a  lot  of  dust. 

L.  Kritzeck,  Minnesota 


SHINE  SHOWER  DOORS 

And  add  a  fresh  lemony  scent. 

If  soap  buildup  has  dulled  your  glass 
shower  doors,  apply  a  thin  film  of  lem- 
on oil  to  both  sides  of  the  doors  to  re- 
move the  soap  residue  and  to  keep  the 
glass  bright  and  shiny. 

C.  Coughlin,  California 


SAND  STOPS  FALLS  ON  STEPS 

Give  your  paint  a  rough  finish. 

Painted  wooden  steps  can  be  slippery 
when  wet.  Next  time  you  paint,  thor- 
oughly mix  a  cup  or  two  of  fine  sand 
into  the  paint  before  you  apply  it. 

B.  Barauskas,  Michigan 


SEND  US  YOUR  TIP. 


Mail  your  tip  to  Better  Homes  and 
Gardens,  1716  Locust  St.,  Des  Moines, 
IA  50336.  We  can't  acknowledge  or 
return  letters.  But  if  we  buy  your  tip, 
we'll  send  you  $25.  We  reserve  the 
right  to  edit  tips  we  buy,  and  to  use 
them  in  any  way  for  as  long  as  we 
wish.  We  do  not  accept  previously 
published  ideas.  W 


helps  you  do  things  right.' 


110 


BETTER  HOMES  AND  GARDENS.  MAY  1987 


PONT  TOUCH 
THAT  i.  DIAL. 


S-LY 


M 


I 


/ 


) 


/ 


\ 


BAKE 


Why  bother?  In  just  15  minutes,  with  no  baking,  you  can  treat  your  family 

to  a  mouth-watering  chocolate  mousse  pie 
made  with  real  Baker's®  Chocolate  and  a 
chocolate  cookie  crumb  crust. 
Or  a  luscious  cheesecake  with  a  crust 
of  real  graham  crackers.  Or  a  tempting 
coconut  cream  pie  with  real 
toasted  coconut  in  the  crust. 
So  keep  the  oven  cool. 
And  watch  your  family's 
eyes  light  up. 

JELLO_ 
CHOCOiATE 
MOUSSE  PIE 


Jell-0 
No  Bake  Pies 


Garni  sir 
as  desired. 


r 


o 

GENERAL 
FOOOS 


Why  buy  a  limp  excuse  for  a  pickle 
when  you  can  crunch  a  Claussen  pickle 


Are  you  settling  for  limp,  wilted  pickles- the  ones  that  are  cooked 
so  they  can  sit  on  your  grocer's  warm  shelves? 

You  don't  have  to.  Claussen®  pickles  are  fresh,  never  cooked. 
Claussen  pickles  are  picked  year  round  and  are  continuously  chilled 
from  the  moment  they're  picked.That's  why  they're  so  fresh,  crunchy  and 
better  tasting  than  pickles  you'll  find  on  the  shelf.  We  even  date  every  jar  so 
you  know  just  how  fresh  they  are.  { 

So  next  time  look  for  cold,  crunchy  Claussen  pickles  in  your  .j 

grocer's  refrigerator  case.  'Cause  any  other  pickle  is  just  a  limp  excuse. 


claussen 


6 1987  Claussen  Pickle  Co 


We've  got  pickles  down  cold. 

^^  l\r\\\t  in  umii    nt  i  \i  i*iV  t  ■  -I  i  u>i  -i    tli  -i  I  i     ki' 


Only  in  youi  grocer's  refrigerated  cue, 


IC 


FOOD 


COPPER 
COOKWARE 

PROPER  CARE 
IS  ESSENTIAL 


Keep  copper  cookware  sparkling. 


I  ■  COPPER    COOKWARE-styl 

ish,  bright,  and  great  to  cook  in!  With- 
out proper  care,  however,  the  fine 
qualities  that  you  cherish  in  your 
cookware  can  vanish  before  your 
eyes.  To  keep  your  copper  pots  and 
i  pans  cooking  and  looking  great,  fol- 
low these  tips. 

TREAT  COPPER  WITH  TLC 

Most  copper  cookware  is  lined,  usual- 
ly with  tin  or  silver.  The  lining  distrib- 
utes the  heat  evenly  during  cooking 
and  keeps  the  copper  from  coming  in 
direct  contact  with  the  food.  Such  con- 
tact can  cause  off-flavor  and  off-color  in 
cooked  products.  Lined  copper  cook- 
ware requires  special  attention. 

•  Cleaning 

Clean  your  copper  cookware  only 
with  nylon  pads,  a  sponge,  or  brush, 
after  each  use;  metal  scouring  pads  can 
remove  the  lining  of  the  cookware. 

•  Utensils 

Use  only  wood,  plastic,  or  rubber  stir- 
rers and  scrapers  when  cooking  in 
lined  copper  cookware;  metal  utensils 
can  scratch  the  surface. 

•  Cooking 

When  cooking  in  copper  cookware, 
use  over  low  to  medium  heat.  Always 
have  food  or  liquid  in  the  cookware. 


O 


WHENITCOMES 

TOCLEANINGTHEBATHROOM 

WEFICHTTOTHEFINISH. 

Cleaning  the  bathroom  is  a  dirty  battle. 
To  win  the  fight,  you  need  Dow  Bathroom 
Cleaner  with  Scrubbing  Bubbles™ 

They  not  only  clean  and  shine  tile,  por- 
celain and  chrome,  they  disinfect  and  leave 
a  fresh,  clean  smell.  And  they  never  scratch. 

So  the  next  time  you  clean  the  bathroom, 
let  Dow  Bathroom  Cleaner  do  the  dirty 
work  for  you. 

We  fight  to  the  finish.  So  you  don't  have  to. 


40 


**tSe««*^ 


o 


)  1987,  DC 


Soups,  stews,  and  sauces  cook  well  in 
copper.  Direct  heat  at  high  tempera- 
tures, which  includes  sauteing  and 
browning,  blisters  copper  pot  lining. 
The  result:  uneven  heat  distribution. 

•  Reconditioning 

Reline  copper  pots  as  soon  as  the  lin- 
ing has  been  scratched  or  damaged.  To 
find  the  nearest  copper  retinner,  ask 
for  information  at  a  kitchenware  store. 

RESTORE  THE  SHINE 

•  Commercial  cleaners 

Store-bought  copper  cleaners  avail- 
able in  supermarkets  are  the  fastest 


and  simplest  way  to  remove  spots  and 
tarnish  from  your  copper  cookware. 
Follow  the  manufacturer's  directions 
on  the  container. 
•  Homemade  cleaners 

You  can  make  your  own  copper 
cleaner  that  works  by  the  same  princi- 
ple as  commercial  preparations.  A  com- 
bination of  salt  and  acid  removes  the 
tarnish  caused  by  the  contact  of  air 
with  copper.  Dip  half  a  lemon  in  table 
salt  and  rub  the  copper  pot  with  the 
lemon.  Allow  the  pot  to  stand  for  a  few 
minutes;  then  rinse  the  pot  in  warm 
sudsy  water.  M 
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PROJECTS 


What  kid  wouldn't  love  to  play  with  these  ride-around  construction  toys? 


TODDLER 
TOYS 

YOU  CAN  BUILD  'EM 

By  David  Haupert 


The  simple,  rugged  play- 
things of  the  '30s  inspired 
our  build-'em-yourself  tod- 
dler toys.  Our  '80s  versions 
are  fun  to  build  and  even 
more  fun  to  play  with.  Knock 
together  one  (or  more)  for  the 
lucky  child  in  your  life! 


To  order  complete  how-to  instructions 
and  plans  for  all  three  toys,  see  page  173 
for  Project  Plan  No.  50438. 


» 
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Introducing  Oven-Roasted  Taste. 


ck 

Me 


73 


STEAMROLLER 

Make  a  smooth  move 

Your  child  can  leave  a  lasting  im- 
pression with  this  sturdy  runabout. 
The  front  roller  is  made  of  four  circles 
cut  from  fir  2  x  6s  and  glued  together  in 
layers;  the  large  rear  wheels  are  made 
from  2  x  10s.  A  redwood  1  x  10  sand- 
wiched between  two  fir  2  x10s  forms 
the  body  section.  The  top,  cut  from  red- 
wood 2  x6s,  is  14V2  inches  above  the 
ground  and  rests  on  %  -inch  dowels. 


DUMP  TRUCK 

Load  'em  up 

From  his  or  her  seat  atop  the  cab — 
about  13  inches  above  the  ground — 
your  young  driver  can  steer  the  2-foot- 
long  truck  to  the  job  site,  then  raise  the 
box  to  dump  its  cargo.  The  handles  for 
both  operations  are  Vi-inch  galvanized 
pipe,  finished  off  with  plastic  end  caps. 
Redwood  2  x6s  form  the  hood  and 
wheels;  dowels  and  1-inch  pipe  com- 
plete the  rest  of  the  body. 


STEAM  SHOVEL 

Dig  this  digger 

Here's  a  hardworking  machine  that 
not  only  digs  up  a  load  of  dirt  but  also 
dumps  its  cargo  through  an  operable 
hatch  in  the  bottom  of  the  scoop.  And 
the  entire  body  pivots  360  degrees  on  a 
lazy-Susan  bearing.  The  seat,  about  15 
inches  off  the  ground,  is  made  of  red- 
wood strips,  and  the  body  is  1-inch  pine. 
Overall  height  to  the  top  of  the  scoop 
arm  is  about  30  inches.  rS 
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Ovtn  Roasted 
Chicken  Bn 


Now  From  Oscar  Mayer. 

New  Oven-Roasted  Turkey  and  Chicken  Breast. 

Now  there's  a  new  hand-carved,  homestyle  taste  - 
new  Oscar  Mayer®  Oven- Roasted  TUrkey 
Breast  and  Oven-Roasted  Chicken 
Breast.  You  get  tender  white  breast 
meat  that's  97%  fat-free. 


W    4 


Qt^t^l^ti^its^it. 


The  only  way 
to  stop  a  Frigidaire. 


i 


If  you  don't  have  the  heart  to 

pull  the  plug,  a  Frigidaire* 

refrigerator  has  the  guts  to  keep 

plugging  away.  Through 

one  generation  to  the  next. 

Because  Frigidaire  refrigerators 

are  built  to  last. 

It's  reassuring  to  know  that  no 

matter  how  smart  the  design  or 

advanced  the  features,  each 


new  Frigidaire  refrigerator 
retains  the  most  important 
feature  of  all.  Durability.  It's  stil 
hard  to  find  a  refrigerator  tha 
will  outwork  or  outlast 
a  Frigidaire. 


C  Frigidaire 

Here  today.  Here  tomorrow. 


See  your  dealer  (or  warranty  details  V  1986  WC I 
One  of  the  White  Consolidated  Industries  ;';; 


DECORATING 


MODERN  ROMANCE 

NOSTALGIC  CHARM  FROM  VICTORIAN  ACCENTS 


■  By  adding  just  a  few 
romantic  pieces  to 
furnishings  you  al- 
ready have,  you  can 
transform  a  typical 
room  into  a  cozy  Vic- 
torian retreat. 

Carol  Deering  started  her 
Victorian  update  with  good 
basics — a  ruffled  love  seat 
and  a  colorful  Oriental  rug. 
With  these  pieces  in  mind, 
she  spent  afternoons  poking 
around  antiques  shops  for 
vintage  accents.  Her  finds — 
a  fern  stand,  a  fringed  lamp, 
frames,  and  a  Chippendale 
shelf — give  the  sitting  room 
an  old-world  air. 


Victorian  touches  turn  a  blah  room  into  a  delightful  one. 


MODERN  TOUCHES 

If  you  crave  the  charm  of 
Victoriana  without  the 
trademark  fussiness,  follow 
Carol's  lead  and  toss  in  a  few 
playful  elements. 

Here,  the  gentle  colors  of 
the  painted  trunk  echo  the 
shades  of  the  sofa  and  rug. 
Rather  than  heavy  period 
draperies,  simple  lace  cur- 
tains create  a  romantic,  yet 
open,  feeling. 

Special  touches,  like  the 
old-fashioned  arched  bird- 
cages, the  charming  straw 
hats,  and  landscape  prints, 
make  the  room  livable  and 
lovable,  d 

Design:  Carol  Deering 

Field  editor:  Bonnie  Maharam 


A  PICTURE  WINDOW  IS 
WORTH  A  THOUSAND  WORDS. 


A  beautiful  bow  window  may  be  just  what 
you  need  to  wrap  up  your  home.  Or  maybe  it's 
a  bay.  No  matter  how  you  want  your  picture 
window  to  hang,  Marvin  Windows  will  build 
it  to  fit.  Because  at  Marvin  we  build  every 
window  to  order.  Picture  Marvin  Windows  in 
your  home  with  the  help  of  our  free  full-color 
Idea  Book.  To  order,  call  toll-free  1-800-346- 
5128  (In  Minnesota,  1-800-552-1167)  or 
return  the  coupon  below. 


Send  to:  Marvin  Windows,  Warroad,  MN  56763 


BHG-6012-5 
Name 


Address 


City 


State 


Zip 


Phone 


MARVIN  WINDOW* 
ARE  MADE  TO  ORDER. 


rskH 


REMODELING 


A  CLASSY  TWO-COOK  KITCHEN 

SIMPLE  AND  SOPHISTICATED  WITH  SPACE  TO  SHARE 


By  Gregory  D.  Cook 


NEW  KITCHEN  FLOOR  PLANS  REFLECT  THE 
TREND  TOWARD  SHARED  USE.  HERE'S  AN  UP- 
BEAT REMODELING  THAT  SHOWS  ONE  WAY  TO 
GAIN  THE  EXTRA  SPACE. 


BEFORE 

An  awkward, 
small-scale 
layout  was  no 
match  for  an 
entertaining 
lifestyle. 


AFTER 

An  open  plan 
connecting 
sitting  room, 
dining  room,  and 
kitchen  gives 
everyone  room 
to  move. 


A  STRATEGIC  RESHUFFLE 

Annex  an  adjacent  room  to  expand 
the  kitchen  and  you'll  improve  the  liv- 
ability  of  your  home.  The  move  made 
perfect  sense  for  the  dual-career  Gresh- 
ams.  Says  Sally,  "Everyone  seems  to 
end  up  in  the  kitchen  when  we  enter- 
tain. Now  we  have  room." 

Both  Sally  and  Steve  Gresham  cook, 
often  at  the  same  time,  so  they  wanted 
an  expansive  layout.  Sally  works  by  the 
range  while  Steve  operates  on  the  other 
side  of  the  island.  There's  room  left 
over  for  guests  to  wander  in  during 
meal  preparation. 

Clean  and  contemporary,  the  kitch- 
en owes  its  look  to  flush-mount  appli- 
ances, white  paint,  and  a  sleek 
hardwood  floor.  In  place  of  upper  cabi- 
nets, three  graphic  posters  hang  below 
industrial  light  fixtures.  The  island 
houses  storage  and  includes  an  electric 
cooktop  with  a  downdraft  vent  that 
pops  up  during  operation.  88 


TWO  COOKS  CAN  MANEUVER  EASILY  in  a  kitchen  planned  for  clean  simplicity. 
Meal  preparation  goes  faster  and  smoother  in  the  remodeled  room. 


f^fo 


THE  OLD  KITCHEN  is  now  a  single  large  space  for  seating. 
Here  guests  can  congregate  within  view  of  the  new  kitchen. 
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^  Ceramix.  The  first  faucet  that  takes  its  own  temperature 


Yeouch!  That's  how  most  pgople  dis- 
cove'r*fheiteath  wdter's  too  hot.  Or  their 
shower's  Wo  cold. 

Now  thetVs-a  less  painful  way. 
The  Ceramix  Electronix™  from  American 
Standard.  Our  built-in  sensor  measures 
the  temperature  and  our  solar-powered 
digital  readout  displays  it. 

So  now  you  know  exactly  what  you're 
getting  into.  Before  you  get  into  it. 

Our  single-control  faucet  features  brass 
construction,  our  washerless  ceramic-disc 
valving,  a  lifetime  drip-free  warranty,  and 
a  choice  of  6  beautiful  finishes. 


We  have  a  faucet  for  the  bath  and 
shower,  bidet,  and  bathroom  and  kitchen 
sink.  We  even  have  a  full  line  of  Ceramix™ 
faucets  without  temperature  readouts. 

So  before  you  settle  for  an  ordinary 
faucet,  look  into  the  Ceramix  Electronix. 
And  next  time,  you'll  know  when 
you're  getting  into  hot  water. 

For  our  Luxury  Products  Brochures, 
write  to  American  Standard,  Depart- 
ment BHG,  P.O.  Box  6820,  Piscataway, 
N.J.  08855-6820. 

For  your  nearest  showroom  call 
1-800-821-7700  (ext.  4023). 


iTo  see  Electronix,  visit  our  Showploces:  Chicago  (III  Crossroads  of  Commerce,  Suite  100,  Rolling  Meadows);  Dallas 
[12344  Inwood  Rd. );  Los  Angeles  (116  N.  Robertson  Blvd. );  New  York  (40  W.  40th  St. );  Pittsburgh  (100  Ross  St. ). 
©  1987  American  Standard  Inc. 


Aerostar... 

America's  new 

best  seller.* 

Ford  Aerostar.  It  does  so  much  so  well  that  more  buyers 
chose  it  than  any  other  mini-van. 


The  Age  of  Aerostar. 

The  time  is  right  for  a 
Wcle  so  versatile  it  seats 
p  to  seven  in  roomy 
rnifort**  Carries  50% 
bib  cargo  than  big  con- 
ditional wagons.  Tbws 
(>arly  2xk  tx  >ns*  *  An(  1  now, 

nh  its  now  folding 
iat-lxxl  option,  even 
inverts  to  a  sleeper!** 

Aerodynamic 
good  looks. 

Th<>  Aerostar's  shape 
tstinguishes  it  from  any- 
ling  else  on  the  road, 
s  designed  with  the 
Mxlem,  aerodynamic 
K)k  approved  by  today's 
tformed  buyers. 

It's  also  designed  to 
lake  everything  you  do— 
>ading,  entering,  driving, 
aiding,  parking— easy 
Ddo. 
V-6  punch  standard. 

Aerostar  gives  you 
brd's  spirited  3.0L  V-6 
tandard.  This  advanced 
ngine  has  multiport  elec- 


tronic fuel  injection.  And 
it  packs  the  performance 
of  145  horsepower- more 
than  any  Dodge  Caravan 
engine  can  offer! 

You've  got  pull. 

With  its  powerful  V-6, 
Aerostar  can  be  equipped 
to  tow  boats  or  trailers  as 
big  as  4,900  lbs.**  Thatfs 
over  a  ton  more  than 
Dodge  Caravan! 

Inside  versatility. 

Aerostar  provides 
many  arrangements  of 
buckets,  Captain's  Chairs, 
bench  seats  and  new 
folding  seat-bed.  Rear 
seats  slide  out  to  create  a 


Fbrd  Aerostar  vs. 

Dodge  Caravan 

AEROSTAR 

CARAVAN 

1  tandard  engine 

V-6 

Four  Cyl. 

|  lultiport  fuel  injection 

YES 

NO 

1  igger  standard  cargo  space  (cu.  ft.) 

139 

125 

1  xtra  driver  legroom 

41.4  in. 

38.3  in. 

ijy  lax.  opt.  trailer  towing  capacity 

4900  lbs. 

2750  lbs. 

Jffi  onger  standard  wheelbase 

119  in. 

112  in. 

huge  cargo  area  And  an 
optional  roof  rack  adds 
still  more  capacity! 


Easy  entry,  easy  ride. 

Step  height  is  comfort- 
ably low,  but  you  sit  tall 
with  a  commanding  view 
of  traffic.  Aerostar  rides 
on  a  luxury-car  wheelbase 
of  119  inches,  longest  of 
any  standard  mini-van. 
On  the  road... 
or  on  the  town. 

Aerostar's  luxurious 
room  and  ride  make 
long  trips  a  pleasure.  But 
around  town, 
this  trim-size 
Fbrd  maneu- 
vers and  parks 
with  ease.  It  fits 
your  lifestyle- 
as  well  as 
your  garage. 


6-Year/60,000-Mile 
Powertrain  Warranty. 

New  Fbrd  Fbwertrain 
Limited  Warranty  cov- 
ers every  new  1987  car 
or  light  truck  for  6  years 
or  60,000  miles,  whichever 
comes  first.  Fiestrictions 
and  deductible  apply 
See  your  Fbrd  Dealer 
for  a  copy 

Lifetime  Service 
Guarantee. 

Participating  Fbrd 
Dealers  stand  behind  their 
customer-paid  work,  in 
writing,  with  a  free  Life- 
time Service  Guarantee 
for  as  long  as  you  own 
your  Fbrd  car  or  light 
truck.  Ask  to  see  this 
Guarantee  when  you 
visit  your  participating 
Fbrd  Dealer. 

Buckle  up- 
together  we  can 
save  lives. 

*Based  on  manufacturer's  reported 
model  year  retail  deliveries  through 
January  31,  1987 
"Seats  seven  with  optional  rear 
bench  seat.  Towing  rating  is  reduced 
by  passenger  and  cargo  weight 
in  towing  vehicle  Seat-bed  optional 
on  XL  only 
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HOME     ELECTRONICS 


BIG  SCREEN  TV 

A  CLOSE  LOOK  AT  THE  NEW  PROJECTION  TVS 


IMPROVEMENTS  IN  PICTURE  QUALITY  AND 
DESIGN  HAVE  TURNED  TODAY'S  OVERSIZE  TVs 
INTO  A  POPULAR  NEW  LUXURY  ITEM. 

With  a  big  TV  you  can  gather  a 
crowd  and  seem  to  fill  a  wall  with  Gone 
With  the  Wind  or  Monday  Night  Foot- 
ball. It's  an  eye-boggling  experience — 
and  fun  to  share  with  other  people. 

What's  more,  big-screen  TVs  are  no 
longer  the  giant,  cumbersome  ma- 
chines with  fuzzy  pictures  that  used  to 
populate  bars,  bowling  alleys,  and  fam- 
ily restaurants.  Nor  are  today's  big  TVs 
the  space  hogs  you  may  have  seen  in 
friends'  homes  in  years  past.  In  fact, 
most  of  the  old,  front-projection  models 
with  separate  projectors  and  curved 
screens  are  really  relics,  except  for 
some  used  commercially. 


WALL-SIZE  THRILLS:  Bigger  ads,  too. 

Improved  technology 

Most  of  the  new  big-screen  TVs  use 
rear-projection  systems,  projecting 
the  image  from  inside  the  set  onto  a 
front-mounted,  translucent  screen.  Pic- 
ture quality  is  much  sharper  than  a  few 
years  ago,  with  less  variation  between 
low-  and  high-end  models. 


Most  rear-projection  big-screen  TVs 
run  from  36  to  52  inches  wide.  (A  60-  | 
inch  model  is  scheduled  for  the  stores 
soon.)  Cabinets  are  good-looking  and 
come  in  a  variety  of  decorative  styles. 

A  much  smaller  part  of  the  market, 
front-projection  technology  has  im- 
proved, too,  with  up  to  eight-foot  diago- 
nal pictures  displayed  on  a  wall  or 
screen.  You'll  need  a  good-sized  room 
for  this  approach. 

Expect  to  pay  from  $1,800  to  $3,000 
or  more  for  the  improved  picture  and 
design  of  today's  big-screen  TVs. 

Buying  decisions 

Brightness.  Look  for  a  bright,  clear 
image  with  good  color.  Measured  in 
footlamberts,  brightness  is  essential  to 
overall  performance.  It  can  vary  based 
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Give  us  two  weeks  anc 


on  the  type  of  system,  size  of  screen, 
where  you're  sitting,  and  the  ambient 
room  lighting.  The  higher  the  footlam- 
bert  number,  the  brighter  the  image. 
The  bigger  the  screen,  the  less  bright 
the  image — though  today's  technology 
has  improved  brightness  and  narrowed 
the  difference  between  set  sizes. 

Compare  models  in  the  store,  but  ask 
the  salesclerk  to  dim  the  store  lights. 
Pictures  may  appear  brighter  and  col- 
ors more  saturated  (deeper  and  richer) 
in  store  lighting  than  with  incandes- 
cent lamps  at  home.  Also  check  the 
brightness  and  color  from  off-center 
viewing  angles. 

Size  of  the  screen  should  be  deter- 
mined by  what's  appropriate  for  the  in- 
tended space. 

Cost  depends  largely  on  size,  some- 
what on  special  features.  At  the  low 
end — roughly  $1,800,  sometimes  less  at 
discount  stores — you'll  generally  find 
the  smallest  sets,  36  or  37  inches,  with 
the  fewest  features.  For  any  set,  ask  if 
price  includes  shipping  and  installa- 
tion, and  check  out  warranties. 


Standard  features 

Most  sets  now  have  wireless  infra- 
red remote  control,  which  provides 
armchair  convenience.  They  also  have 
electronic  tuning,  for  automatic  scan- 
ning of  channels  until  a  broadcast  sig- 
nal is  received,  or  for  direct  channel 
selection.  Many  machines  allow  you  to 
program  in  channels  for  scanning,  too. 

Advancements  in  image  quality  have 
been  accomplished  through  the  use  of 
solid-state  circuitry.  Comb  filters  to 
reduce  interference  and  enhance  detail 
are  now  standard  in  most  sets.  So  is 
cable-ready  tuning  to  hook  your  TV 
directly  to  the  cable  line  (no  need  for  an 
extra  channel-changing  box). 

Most  machines  also  have  video  and 
audio  input  terminals,  which  allow 
for  direct  connection  of  a  VCR  or  video- 
disc player.  With  direct  connection  you 
get  improved  picture  quality.  Some 
models  have  as  many  as  three  video 
and  audio  inputs;  all  have  at  least  one. 
If  you're  using  the  set  for  computer 
games  or  computer  graphics,  you'll 
want  an  RGB  (red-green-blue)  input, 


for  higher  color  resolution.  Stereo  de- 
coders are  generally  built  in  for  TV 
broadcasts.  Most  models  also  provide 
jacks  for  stereo  input  from  VCRs  or 
videodisc  players. 

Special  features 

For  not  much  extra  cost,  you'll  find 
models  with  on-screen  displays  for 
time  and  channel;  sleep  timers;  inte- 
grated remote  controls  for  control- 
ling both  TV  and  VCR;  and  deluxe 
audio  systems  of  10  watts  and  up, 
with  multiple  speakers. 

What's  ahead  for  big  TVs? 

For  a  while,  expect  mainly  refine- 
ments of  present  features,  such  as  chas- 
sis styling,  audio,  and  performance 
tubes.  In  five  years  or  so,  a  whole  new 
technology  should  find  its  way  into  the 
stores:  the  use  of  liquid  crystal  display 
(LCD)  as  the  picture  source,  eliminat- 
ing the  need  for  tubes.  Prototypes  exist 
already,  and  the  technology  could  bring 
prices  down.  §§ 
— By  Peggy  Sealfon 
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cvell  give  you  the  world. 


Your  two  week  vacation  can  take  you  a  lot  further  than  you  ever 
dreamed.  Wherever  your  dreams  take  yon,  we  take  you  with  air  fare 
included  from  selected  gateways.  Plus  a  free  stay  in  choice  international 
cities.  There's  nothing  more  to  arrange  —  except  your  two  weeks  off! 

AUSTRALIA/ NEW  ZEALAND  (Winter).  G'day  everyday!  $3,429-$11,831 
CHINA  IN  DEPTH  [Fall  &  Spring).  See  it  all!  $4, 136 -$12, 37  5 
JEWELS  OF  THE  ORIENT  (Fall).  Bali,  Bangkok  &  beyond.  $3,777-$i0,4i3 
RIO  SAMBA!  (Fall  &  Spring).  West  Indies  &  Brazil.  $3, 024- $12,7 i 8 
PANAMA  CANAL  (Year  'round).  The  Caribbean  &  Mexico.  $2,697 -$10,197 

ROYAL  VIKING  LINE  3-  800-862-1133  (Georgia:  404-237-3526). 

Contact  your  travel  agent  today!  Call  for  a  brochure.  Or  write  Royal  Viking  Line, 
750  Battery  St.,  San  Francisco,  CA  94111.  Air  or  land  package  credits  available. 


Name 


Pbo 


Addr, 


City /Stall /Zip 


Past  cruises:       D  Now      D  Royal  Viktnt)  Line      □  Other 

Preferred  Vacation  Length:       □  7-/0  dayi       D  ti-14  dayi       □  Longer 

Foreign  Travel:      D  Europe      □  Orient/South  Pacific      □  Mexico      D  Caribbean      O  None 

Age:       D  25-44       D  45-64       D65  + 

Royal  Viking 

The  best  of  all  worlds  all  over  the  world. 
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Wood  Windows  For  All  Seasons 


Weather  Shield  offers  hard  coat  Low  "E"  glazing  in  our  complete  line 
of  quality  wood  windows  and  doors.  Demand  quality  and  get 
improved  year-round  comfort,  reduced  fabric  fading  and  effective 
reduction  of  energy  in  quality  wood  windows  and  doors  from 
Weather  Shield. 

For  complete  information  mail  the  coupon  below. 


Name  _ 
Address 
City 


State. 


Zip_ 

I  am  planning:     New  Construction Remodeling 

Phone  ( )    


L/E 


Weather  Shield  Mfg.,  Inc. 

Medford,  Wl  5*»«451  •  715/748-2100 


DECORATING 


NEW  FABRICS  FROM 
ANTIQUE  PATTERNS 


F. 


orward-thinking  fabric  manu- 
facturers are  delving  into  the  past 
for  fabric  designs.  Whether  you're 
renovating  an  old  house  or  just 
wishing  for  an  old-fashioned  look, 
give  your  home  period  style  with 
reproduction  fabrics. 


To  decide  which  reproduction  fabrics 
to  use,  identify  the  period  of  your 
house.  If  yours  is  an  old  house,  consult 
property  records  to  find  out  when  it 
was  built.  If  your  home  is  a  copy  of  a 
traditional  style,  use  the  library  or  his- 
torical society  to  identify  the  period. 


Learn  by  looking 

You  can  learn  about  the  look  of  peri-i 
od   rooms  by   taking  house   tours  in| 
restored   neighborhoods,   visiting   hi 
torical  homes,  or  checking  out  design-] 
related  library  books.  Remember  thatl 
then,  as  now,  homes  were  furnished| 
over  a  number  of  years,  so  it  isn't  neces- 
sary for  all  fabric  to  come  from  the| 
same  era. 


These  fabric  patterns — "Helen  Geier 
Flynt"  (chair)  and  "Elizabeth  Fuller" 
(draperies) — date  to  the  I8th  century. 

Reproduction  producers 

Some  museums  and  historical  homes 
have  developed  fabric  reproduction 
programs  in  conjunction  with  fabric 
manufacturers.  Several  of  the  best- 
known  include  Colonial  Williamsburg 
(with  Schumacher),  Winterthur  (with 
Brunschwig  &  Fils),  Old  Sturbridge  Vil- 
lage (with  Waverly),  and  Historic  Deer- 
field  (with  Greeff).  Some  fabric  lines 
can  be  purchased  only  through  interior 
designers;  others  can  be  bought  directly 
from  a  store. 


Recommended  Reading 

For  information  about  old  fab- 
rics, read  Fabrics  for  Historic 
Buildings  by  Jane  C.  Nylander, 
The  National  Trust  for  Historic 
Preservation,  Washington,  D.C. 
For  building  styles,  consult  What 
Style  Is  It?  A  Guide  to  American 
Architecture;  The  National  Trust 
for  Historic  Preservation,  Wash- 
ington, DC.  (Note:  To  order  titles 
from  the  National  Trust,  write  Na- 
tional Trust  for  Historic  Preserva- 
tion, 1785  Massachusetts  Ave., 
NW,  Washington,  DC  20036.)  ri 
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PUSH  MOWER 


im: 


95  $ 


Suggested 
retail  price 


RIDING  MOWER 


W: 


95  $ 


Suggested 
retail  price 


SELF-PROPELLED 


i* 


Suggested 
retail  price 


WITH  FREE  CATCHER  AS  SHOWN  WITH  FREE  CATCHER  AS  SHOWN  WITH  FREE  CATCHER  AS  SHOWN 

21"3.5HP(21351D)  25   6  HP  (25066)  21    3.5  HP  (21351PD) 

At  participating  dealers.  While  supplies  last.  Above  offers  include  grass  catchers  only. 


QUALITY*  VALUABLE 


For  complete  details  see  our  warranty  at  a  dealer  near  you. 


jwr 


MONTHLY 
PAYMENTS 

WITH  SNAP-CREDIT 


More  Americans  have  chosen  Snapper's  rear 
engine  rider  than  any  other  brand.  For  good 
reason.  No  where  else  will  you  find  the  perform- 
ance or  durability  of  this  American  classic.  Buy 
now  at  regular  retail  price  and  choose  one 
bonus  attachment. 

(Shown  with  optional  twin  bag  catcher) 


FREE  Dump  Cart 

For  hauling  heavy  loads 

Retail  Value  $189.95 


50%  OFF  Twin  Bag  Catcher 

Holds  30  gallon  trash  bags 

Retail  Value  $259.95 


FREE  Single  Bag  Catcher 

Slides  for  easy  dumping 

Retail  Value  $139.95 


50%  OFF  Bag-N-Wagon 

30  bushel,  great  for  leaves 

Retail  Value  $369.95 


50%  OFF  Pac-N-Sac 

21  "4  HP  models 

Retail  Value  $99.95 


SNAP-CREDIT  MEANS  NO  MONEY 


iflTACHMENTS  *  SNAP-CREDIT  PLAN 

I 


K's  a  snap  with 


SNAPPER 

880  123f  123f5b  1 

JOHK  0  CUST01ER 


IONTHLY 
AYMENTS 

rH  SNAP  CREDIT 


The  self-propelled  models  come 
with  state  of  the  art  features  that  get 
the  job  done  fast.  Like  our  patented 
Hi-Vac"  and  famous  disc  drive. 
Buy  now  at  regular  retail  price  and 
choose  one  bonus  attachment. 

(Shown  with  free  optional  grass  catcher) 


ELF-PROPELLED  MOWERS 


FREEThatcherizer 

Dethatches  while  you  mow 

Retail  Value  $69.95 


B 


"REE  Snapperizer 

ireds  fall  leaves 

etail  Value  $59.95 


FREE  Grass  Catcher 

For  Kwik-N-Ezy  dumping 

Retail  Value  $49.95 


MSI 

MONTHLY 
PAYMENTS 

WITH  SNAP-CREDIT 


When  you're  ready  to  ride  first  class,  look  to 
Snapper.  The  limousine  of  lawn  tractors.  With 
features  no  others  can  match.  Like  the  Hi-Vac® 
system  and  the  patented  disc  drive.  Buy  a 
12.5  or  16  hp  lawn  tractor  at  regular  retail  price 
and  choose  one  free  cutting  system. 

(Shown  with  tree  33"  deck  and  optional  twin  bag  catcher) 


LAWN  TRACTORS 


Attachments  limited  on  certain 

models  All  prices  shown  are 

manufacturers  suggested 

list  price  and  may 

vary  by  dealers 


FREE  33    Mower  Deck 

The  patented  Hi-Vac"  deck 

Retail  Value  $259.95 
FREE  41 "  Mower  Deck 

Medium  wide  double  blade 

Retail  Value  $339.95 
FREE  48"  Mower  Deck 

Ultra  wide  triple  blade 

Retail  Value  $509.95 


HURRY!  OFFERS 
END  SOON. 

At  participating  dealers 


0%  OFF  Pac-N-Sac 

Dlds  30  gallon  trash  bag 

etail  Value  $99.95 


no  i /»  i*m»  i 


FREE  Mulcherizer 

(not  for  use  on  BBC  models) 

Mulches  for  lawn  food 

Retail  Value  $44.95 


/ 


.0W  MONTHLY  PAYMENTS" 


NATIONAL 


MMNM 


n  ffpnnr|This  versatile  2-way  tiller 
|_l  B  I "  i '  f  breaks  hard  new  ground 
u--*\   t^  I  i  or  cultivates  your  existing 
MONTHLY  garden.  Buy  one  at  regular 
PAYMENTS  retail  price  and  choose 
W.THSNAP-CRED.T  one  bonus  attachment. 

REAR  TINE  TILLERS 


FREE  Hiller-Furrower 

Retail  Value  $79.95 


FREE  Cultivator 

Retail  Value  $99.95 


mm 

MONTHLY 
PAYMENTS 

WITH  SNAP-CREDIT 


Tough.  Hard  working  and 
long  lasting.  Buy  a  front 
tine  tiller  now  with  garden 
tractor  wheels  at  regular 
retail  price  and  choose 
one  bonus  attachment. 


FRONT  TINE  TILLERS 


FREE 

FREE 

Hiller-Furrower 

Dozer  Blade 

Retail  Value 

Retail  Value 

$79.95 

$129.95 

FREE  Garden  Kit  (Plow  kit.  cultivator  and 
2  gauge  wheel  kits)  Retail  Value  $1 59.95 


~1  ffPTTT^  Snapper's  electric 

14  v  I  i  >  mower  runs  cleanly  and 
'■— ^  ^JJ  quietly.  Buy  now  at  regu- 
MONTHLY  lar  retail  price  and  get  a 
PAYMENTS  free  Kwik-N-Ezy catcher. 

WITH  SNAP-CREDIT     (Shown  with  free  grass  catcher) 


19" ELECTRIC 


FREE  Grass  Catcher 

Retail  Value  $49.95 


fcgflAPPEfl 

•to  12»   l?31Sb   1 

MM    t    CII1MII 


For  complete 
details  see  our 

warranty  at  a 
dealer  near  you. 


Snap-Credit 

means  no  down 

payment,  low 

monthly  payments. 


TRIMMERS, REGULAR  AND  COMMERCIAL 

After  handling  a  Snapper  trimmer,  the  others  seem  like  toys 
Whether  for  home  or  commercial  use,  you'll  find  all  the  power 
and  features  you  expect— and  more. 

Buy  now  and  get  a  pound  of  spare  line 
and  a  six  pack  (4  oz.  bottles)  of  Snapper 
2cycleoil-FREE! 


Find 


if.1 
Sri 


BLOWERS, HANDHELD  AND  BACKPACK 

Snapper  offers  blowers  for  both  homeowner  and  commercial  use 
You  II  find  all  the  quality  you'd  expect  from  Snapper,  plus  special 
features  to  make  a  snap  of  your  clean-up  chores. 

Buy  a  hand  held  blower  and  get  a  shoulder 
strap  and  a  six  pack  (4  oz  bottlesjlof  Snapper 
2cycleoil-FREE! 


HURRY!  OFFERS  END  SOON  AT  PARTICIPATING  DEALERS. 

Visit  the  SNAPPER  dealer  nearest  you.  Or  look  in  the  Yellow  Pages  under  lawn  mowers. 
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FURNISHINGS 


PRESERVING  VALUABLE  FURNITURE 


a 


I  he  crimes  people  commit  against 
wood  furniture!  They  spill  food  or 
drink  on  a  fine  table  and  forget  to 
wipe  it  up.  They  place  a  piece  in  the 
sun  which  makes  the  finish  crack. 
They  paint  old  furniture  and  destroy 
the  patina  of  age,  or  they  subject  a 
piece  to  the  indignity  of  being  cut 
down  or  altered.  Don't  mistreat  your 
furniture — make  it  last  longer  by  tak- 
ing care  of  it.  Here's  how. 

Find  out  what  you  have  first 

When  it  comes  to  old  furniture,  re- 
member the  antique  dealer's  law:  do 
nothing  to  any  furniture  until  you  know 
what  you  have.  If  you're  sure  that  yours 
is  a  garden-variety  old  piece,  go  ahead 
and  cut  it  down  or  paint  away.  But  be- 
fore you  work  on  a  true  antique,  get 
some  expert  information.  Otherwise, 
the  result  can  be  disastrous. 

John  Stair,  president  of  Sotheby's 
Restoration  Company,  tells  of  one  wom- 
an who  didn't  obey  this  rule,  and  rashly 
painted  a  circa-1900  Josef  Hoffmann 
chair,  thus  destroying  its  estimated 
$8,000-$  12,000  value. 

Safeguarding  your  furniture 

The  three  most  frequent  assaults 
against  furniture  can  be  categorized  as: 
environmental  punishment — placing 
pieces  in  direct  sunlight  or  in  front  of  a 
radiator,  both  of  which  will  cause  the 
finish  to  change  color  and  crack;  spills; 
and  misuse.  To  avoid  them: 

■  Protect  your  wood  furniture  by  plac- 
ing it  away  from  sunlight  and  heat.  If 
you  have  to  place  a  piece  by  a  window, 
then  keep  blinds  closed  during  the  day. 

•  ■  Always  put  a  protective  coaster  or 
dish  under  containers.  Water,  if  al- 
lowed to  stand  in  a  glass  or  vase,  can 
leave  a  white  mark  or  cause  blistering. 
Alcohol  spills  are  most  serious — alco- 
hol penetrates  almost  all  wood  finishes. 

■  Treat  fine  pieces  only  in  a  way  that 
will  leave  no  mark,  or  that  can  be  un- 
done. Dusting  is  fine;  so  is  cleaning 
with  a  colorless  paste  wax.  Avoid  oil — it 
permeates  wood  and  ruins  it. 

■  Use  only  felt-backed  plastic  table- 
cloths. Unlined  plastic  sheets  may  dis- 
color the  wood. 


■  Use  protective  pads  under  heavy  ar- 
ticles, such  as  typewriters. 

■  Remove  candle  drips  immediately. 
Use  an  ice  cube  in  a  plastic  bag  to  hard- 
en candle  wax,  then  scrape  it  off  with  a 
nonscratching  implement  such  as  a 
piece  of  cardboard.  rS 

— Barbara  Mayer 


hen  vou  think  about  clea 


ur  swimming 


I've  got  to  clean 
I  don't  have  tim< 
I  don't  want  to  clea 


irl 


If  you  checked 

any  of  the  above, 

it's  time  to  purchase      ^     | 

a  Polaris"  Vac- Sweep   ^^ 

automatic  pool  cleaner.     Jp5 


your  pool  clean  in 
11/2to3hours 
Energy  efficient 
Reduces  the  frequency 
of  cleaning  your 
pool's  filter  and 
nskets 

leans  any  type 
of  pool 
J*  Works  with  or 
without  a  use- 
able main  drain 
•  Operates 
)    under  a  pool 
cover 


For  the  Polaris  dealer 

nearest  you, 
call  this  number  today: 

1-800-VAC-SWEEP 

8.30  a.m. -4:30  p.m. 
California  Time,  Nl-F 
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'^mi     f  w  to  w*  to  w  to  wto  w*to  ty>  w  jfr  to 

^  Polaris. 

^  roiansvac-Sweep  'vac-sweep 

^^|   |k  vacuums  and  sweeps  PO.  Box  1149 

San  Marcos,  CA 
92069 


m     Polaris  Vac-Sweep 

vacuums  and  sweeps 
£_    your  pool  while  drawing 
4M      debris  into  its  own  bag. 


THE 
NEW  KITCHENAID 


KITCHEN. 


For  literature  write  KitchenAid,  Dept  C-53R.  PO  Box  3900,  Peoria,  IL  61614 

Refrigerators.  A  new  Dishwashers.  Now  Compactors.  Extra 

premium  line  built  with  all  America's  premium  brand    sturdy  and  durable.  With 

the  craftsmanship,  quality  not  only  ends  hand-nns-     an  activated  charcoal 

and  durability  of  the  ing  but  is  Whisper  Quiet 

KitchenAid"  dishwasher,  to  end  bothersome  noise. 


filter  and  fan  for  odor 
control. 


Cooktops.  New  gas  and  Built-in  Ovens.  Now 

electric  models,  including  cook  like  the  best  chefs 

a  glass-surface  cooktop  cook  with  the  even,  con- 

and  grill/griddle  models  vection  heat  of  the  new 

with  top  cleanability.  KitchenAid  double  oven. 

KitchenAid 


KITCHENAID 

FOR  THE  WAY  ITS 


it* 
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R  E  MO  DELING 


PATIO-STYLE  DINING 

NEW  SPACE,  SOLAR  HEAT,  GARDEN  VIEW 

By  Dave  Freedman 


GLASS  PANELS  replace  bumped  out  south  and  west  walls. 


BRUCE  AND  JUDY  WALKER  ENTERTAIN  THEIR 
FRIENDS  YEAR-ROUND  IN  THIS  PASSIVE  SOLAR 
DINING  AREA.  THE  ADDITION  OPENS  THE 
HOUSE  TO  BACKYARD  WARMTH  AND  BEAUTY. 


T 


he  Walkers  added  100  square  feet 
of  glassed-in  space  by  bumping  out 
two  outside  walls  of  an  unused  bed- 
room near  the  kitchen.  Facing  south 
and  west,  the  room  soaks  up  the  sun 
during  the  day  and  stores  energy  in  1- 
inch-thick  brick  paver  tiles.  The  tiles, 
set  in  concrete  that  extends  beyond  the 
perimeter  of  the  old  bedroom,  release 
heat  after  the  sun  goes  down.  A  fan  on 
the  north  side  of  the  house  blows  cool 
air  into  the  dining  area  to  prevent  over- 
heating in  summer. 

A  PLACE  TO  RELAX 

Before  the  Walkers  remodeled,  the 
old  bedroom  had  the  only  door  leading 
from  the  back  of  the  house  to  the  yard. 
Now  the  dining  room's  sweeping  view 
and  sliding  glass  doors  are  an  irresist- 


DINING  AREA  offers  a  relaxing  view  of 
the  patio  and  garden. 

ible  invitation  to  visit  the  colorful  patio 
and  landscaped  garden. 

The  couple  planned  the  addition  so 
that  the  glass  doors,  windows,  and  sky- 
lights— except  the  triangular  one  in 
the  corner — are  standard  sizes.  So,  they 
gained  an  elegant  room  without  the  ex- 
tra cost  of  custom  glass  panels.  M 
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A  Housemaster 
inspection  adds 
more  sense  to  your 
home-buying  dollars 

If  you're  qualified  to  buy  a 
home,  at  today's  prices, 
you're  smart  enough  to  want 
a  truly  expert  report  about  its 
condition.  Structural. 
Mechanical.  Electrical. 
Hydraulic.  Inside.  Outside. 
Top  to  bottom.  Unless  you're 
an  unusually  avid— and 
lucky— gambler. 

If  not,  you  don't  have  to 
gamble,  either,  on  getting  the 
expert,  all-inclusive  and 
sensibly  priced  report  you 
want. 

HouseMaster  of  America  has 
become  the  nation's  largest 
home  inspection  organization 
by  providing  the  highest 
standards  of  technical  training 
and  ethical  procedure  to  its 
local  affiliates. 

For  an  immediate  inspection 
call  today  for  the  number  of 
your  local  HMA  office: 
1-800-526-3939. 

And  if  you  haven't  found 
your  dream  home  yet,  you 
can  obtain  a  copy  of  our 
informative  24  page  guide: 
How  to  Master  a  House  Hunt 
by  sending  $2.00  to  the 
address  below. 


How  to 
Master 
aHouse 
Hunt 


HouseMaster 

— — —  of  America  " 

"The  Home  Inspection  Professionals  "• 
421  W.  Union  Ave.,  Bound  Brook,  NJ  08805 


REED&BARTON 
STERLING 

ID  HAVE 

AND  TO  HOLD.. 

0NLY*1Q 

Indulge  your  senses  with  the  warmth, 
the  substance,  the  brilliance  and  elegance 
of  Reed  &  Barton  sterling  flatware.  Send 
just  $10  for  a  teaspoon  in  the  pattern  of 
your  choice,  and  experience  the  unmatched 
beauty  of  sterling. 


To  order,  call  toll-free  1-800-343-1383.  In  Mass. 
call  824-6611  x415,  or  send  coupon  to: 

Reed  &  Barton    Dept.  BHG-Adv 
144  W.  Britannia  Street 
Taunton,  MA  02780 


Enclosed  is  □  check  or  money  order  n  VISA 
□  MasterCard  for  $10.  Please  send  me  a 
Reed  &  Barton 


sterling  teaspoon. 

Name  (Please  Print)— 

Address 

City 


(pattern  name) 


.St,ite_ 


-Zip. 


Credit  (  .ml  * 


Expiration  I  tab 
Your  Signature— 


Limit  one  teaspoon  per  t  ustomer  Oder  expires  }un. 


1EEI0)(&  BAIRTOM 


FOOD 


h 


PORCINI-SAUCED 
ENTREE 

ELITE  MUSHROOMS  ADD  EXQUISITE  FLAVOR 


PORCINI,  THE  MUSHROOM  KING.  Show  it  off  in  a  sauce  over  veal. 


GOURMET  SHOPS  ARE  BRIMMING  WITH  EX- 
QUISITE MUSHROOMS  SUCH  AS  PORCINI.  IF 
YOU'VE  LOOKED  BUT  NOT  TASTED  THIS  PRICEY 
INGREDIENT,  HERE'S  A  GREAT  EXCUSE  TO  TRY 
THE  MOST  PRIZED  VARIETY. 

VEAL  WITH  PORCINI  SAUCE 

Vi  cup  dry  white  wine 

%  cup  dried  porcini  or  cepe 

mushrooms 
1  green  onion,  thinly  sliced 
Vs  teaspoon  ground  white  pepper 
Dash  dried  tarragon,  crushed 
Dash  dried  chervil,  crushed 
1  pound  boneless  veal  leg  round 

steak,  cut  V*  inch  thick 
Vi.  cup  margarine  or  butter 
Vs  teaspoon  dried  tarragon, 

crushed 
3  egg  yolks 

In  a  saucepan  combine  first  six  ingre- 
dients. Bring  to  boiling;  reduce  heat. 
Cover;  simmer  2  minutes.  Remove  from 
heat.  Let  stand,  covered,  15  minutes. 

Cut  veal  into  8  pieces.  Pound  each 
piece  with  fiat  side  of  meat  mallet,  be- 
tween 2  pieces  of  clear  plastic  wrap,  to 
'/s-inch  thickness.  Season  with  salt  and 


pepper.  In  12-inch  skillet  cook  veal  in  2 
tablespoons  of  the  margarine  or  butter 
over  medium-high  heat  1  to  V-k  min- 
utes per  side  or  till  brown.  Transfer  to 
ovenproof  platter.  Cover;  keep  warm. 

Drain  mushrooms,  reserving  2  table- 
spoons liquid;  remove  and  discard  any 
stems.  Slice  mushrooms.  Combine  re- 
served liquid,  the  Vfe  teaspoon  tarragon, 
and  2  tablespoons  cold  water. 

In  top  of  double  boiler  (not  over  wa- 
ter) lightly  beat  egg  yolks.  Slowly  add 
water  mixture.  Add  2  tablespoons  of  the 
margarine;  place  over  boiling  water 
(upper  pan  should  not  touch  water). 
Cook  and  stir  about  2  minutes  or  till 
margarine  melts  and  sauce  begins  to 
thicken.  Add  remaining  margarine,  2 
tablespoons  at  a  time,  stirring  constant- 
ly. Cook  and  stir  about  2  minutes  or  till 
of  consistency  of  thick  cream.  Remove 
from  heat.  Stir  in  mushrooms.  Serve 
over  veal.  Makes  4  servings. 

Nutrition  information  per  serving: 
452  caL,  24  g  pro.,  2  g  carbo.,  36  g  fat, 
285  mg  chol.,  and  328  mg  sodium.  U.S. 
RDA:  24%  vit  A,  17%  riboflavin,  23% 
niacin,  19%  iron,  26%  phosphorus,  rtt 
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NOW  INSTEAD  OF  LOOKING 
AT  THE  FOUR  WALLS, 


YOU  CAN  LOOK  AT  THE  FOUR  SEASONS. 


See  winter  melt  into  spring.  Watch  summer 
burst  into  bloom.  And  surround  yourself  with  the 
brilliance  of  autumn's  colors. 

All  you  need  is  a  Four  Seasons®   greenhouse, 
the  best-selling  glass  room  addition  in  America. 

Only  Four  Seasons  offers  you  nine  different 
models,  in  wood  or  aluminum.  So  you  can  add  on  a 
family  room  or  kitchen.  Workout  room  or  spa. 
The  possibilities  are  endless.  And  so  affordable. 

We  also  offer  our  exclusive  Heat  Mirror™  glass 
to  keep  you  warm  in  winter,  cool  in  summer. 

So  why  look  at  the  four  walls  when  you  can  look 
at  trees  and 
flowers. 
Sunshine  and 
starlight. 


For  your  free  color  catalog  and  the  location 
nearest  you  write  or  call  1-800-FOUR  SEASONS 
(1-800-368-7732). 

And  see  the  light. 


*£**.££«* 


® 


B3E1  FOUR  SEASONS 
1  GREENHOUSES 


Design  &  Remodeling  Centers 


Outdoor  living,  indoors." 


□  Please  send  me  your  free  color  catalog 
and  the  location  nearest  me. 

□  I've  enclosed  $3  for  a  complete 
80-page  book  and  price  list. 

□  I  am  interested  in  a  Four  Seasons 
franchise.  Please  contact  me. 

Mail  to:  Four  Seasons 

5005  Veterans  Memorial  Highway,  Holbrook,  N.Y.  11741 


Name  . 


Address 
City 


.  State 


Zip 


Phone  No. 


H 


Over  200  independently  owned  and  operated  Four  Seasons  locations 
nationwide.  Franchise  opportunities  available.  Call  1-800-521-0179. 


HOME    CARE 


KEEPING  MARBLE 
LOOKING  SPIFFY 

IF  YOU'RE  LUCKY  ENOUGH  TO  HAVE  NATURAL 
MARBLE  IN  YOUR  HOME,  YOU'LL  WANT  TO 
MAINTAIN  ITS  DIS- 
TINCTIVE, LUSTROUS 
GLEAM.  HERE'S  HOW 
TO  KEEP  YOUR  MAR- 
BLE LOOKING  ITS  ELE- 
GANT BEST. 


AN  OUNCE  OF 
PREVENTION 

Marble  is  rock 
hard,  but,  like 
wood,  it  has  a  po- 
rous surface  that 
is  vulnerable  to 
household  stains, 
soil,  and  abra- 
sions. Over  time, 
marble  will  al- 
most certainly 
suffer  stains,  but 
the  periodic  use  of 
sealing  waxes  or 
polishes  available 
from  a  marble 
dealer  or  home 
center  store  will 
reduce  staining. 

Upkeep  is  easi- 
est if  you  head  off 
damage  by  using 
coasters  under 
glasses,  place 

mats  under  dish- 
es, and  felt  pads 
under  tabletop  ac- 
cessories. Prevent 
scratches  by  put- 
ting hot  pads  un- 
der pots  and  pans. 
Bare  metal  can 
leave  stains — nev- 
er allow  it  to 
touch  marble. 

A  POUND  OF 
CURE 

Each  piece  of  marble  will  react  differ- 
ently to  cleaning.  Before  cleaning  a 
large  area,  test  an  inconspicuous  patch. 
If  you  are  cleaning  unpolished  marble, 
try  rubbing  with  a  fine  steel  wool  be- 
fore resorting  to  some  of  the  more  vig- 
orous methods  below. 
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To  remove  ground-in  dirt,  scrub  with 
household  ammonia  and  a  brush  of 
fairly  stiff  synthetic  or  natural  bristles. 

To  remove  mildew  or  other  fungi, 
scrub  with  a  mixture  of  liquid  deter- 
gent, bleach,  and  water.  Persistent 
growth — such  as  you  might  encounter 


"Wilgoadrift 
picking  colors  to  go  with 

Seafoam  Green?" 


around  showers  or  baths — can  be  con- 
trolled with  a  commercial  mildewcide 
available  at  your  hardware  store  or 
home  center. 

To  remove  stains  from  acidic  li</iu<ls, 
oils,  or  Boot,  use  a  poultice — a  pastelike 
preparation  that  draws  out  the  stain. 
You  may  be  able  to  buy  a  prepared 


poultice  from  a  marble  dealer  or  home 
center  store,  but  if  a  commercial  prepa- 
ration is  unavailable,  here's  how  to 
make  and  use  your  own. 

Mix  the  proper  solvent  (listed  below) 
with  an  absorbent  material  such  as 
fuller's  earth,  talc,  or  whiting  powder 
(you  can  even  use 
shredded  white 
paper  towels  as  a 
base  for  the  sol- 
vent). Create  a 
paste  about  the 
consistency  of 
cake  icing  by  add- 
ing the  solvent  to 
the  base. 

•  Bleach,  am- 
monia, or  hydro- 
gen peroxide  will 
pull  out  stains 
made  by  acidic 
liquids  (wine,  tea, 
orange  juice). 
Caution:  never 
mix  bleach  and 
ammonia. 

•  Acetone  or 
mineral  spirits 
work  on  stains 
from  oils  (cosmet- 
ics, milk,  butter, 
mustard). 

•  Baking  soda 
and  laundry 
bleach  will  re- 
move soot  stains. 

With  a  wooden 
or  rubber  spatula, 
spread  a  layer  of 
poultice  about  a 
half  inch  thick 
over  the  stain. 
Tape  plastic 

sheeting  over  the 
poultice  and  leave 
in  place  for  48 
hours.  Then  re- 
move the  plastic 
and  let  the  poul- 
tice dry  before 
scraping  it  off. 
Rinse  with  water  and  dry.  A  second  or 
third  application  may  be  required. 

To  restore  marble's  gloss  or  to  elimi- 
nate hairline  scratches,  rub  with  a  com- 
mercial polishing  powder  (either  tin 
oxide  or  oxalic  acid)  and  damp  cloth,  or 
use  the  powder  with  a  low  speed  drill 
fitted  with  a  bulling  pad.  rtt 
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We'll  keep  you  on  course. 


Ti- 


1,01 


Using  color  is  easy,  because  all  of  these  leading  national  manufacturers  are  work-  r- 
I  together,  color  coordinating  just  about  everything  that  goes  into  a  bathroom:  Kohler 
jmbing  Products,  Dai-Tile  Ceramic  Tile,  Pittsburgh  Paints,  Congoleum  Floor 
wering,  Wall-Tex  Wallcoverings,  Verosol  Window  Treatments,  Broan#Nautilus 
th  Cabinets,  Utica  Pipeline  Towels  and  Bathings  and  Wilsonart  Laminates. 

So  the  plumbing  fixtures,  tile,  countertops,  floor  and  wallcoverings,  paint, 
i  th  cabinets,  window  treatments,  towels  and  even  the  bath  rugs  are  all  in  harmony. 

Send  us  the  coupon  and  we'll  send  you       ,-—- i  if/Mii  ED'POI  OP 
the  details  in  living  color.  Or  call  1-800-772-1814.  (£-   W^SRm  ATCC" 
i  Wisconsin,  1-8004727552.)  [^COORDINATES 

Mm  "  Green  is  a  trademark  of  Knhler  Co. 


Please  rush  me  more  information  about 
Kohler  Color  Coordinates. 


Name. 


Address . 


State . 


.Zip 


Mail  to:  Kohler  Color 
Coordinates,  Drawer  459, 
Thiensville,  WI 53092 
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FOOD 


NOUVEAU  FISH 


THE  PICK  OF  THE  CATCH 

By  Barbara  Greenwood 


POLLACK  ORIENTAL:  Fish  with  far  eastern  flair. 


CUSK  SALAD  NICOISE:  A  perfect  light  luncheon. 


THEY  USED  TO  BE  TOSSED  OVERBOARD.  NOW,  NOUVEAU  FISH  (FORMERLY  "TRASH 
FISH")  VIE  WITH  FLOUNDER  AND  SALMON  FOR  PRIME  MARKET  SPACE.  ASK  FOR  VA- 
RIETIES SUCH  AS  POLLACK,  CUSK,  AND  BARRACUDA  TO  TRY  AT  HOME. 


POLLACK  ORIENTAL 

Pollack's  flavor  and  texture  is  similar  to  cod  or  haddock — 
1  recipe  Plum  Sauce 
1  pound  fresh  or  frozen  pollack  fillets 

1  beaten  egg 

2  tablespoons  water 

Vi  cup  fine  dry  bread  crumbs 

1  tablespoon  toasted  sesame  seed 
1/4  teaspoon  ground  ginger 

1  tablespoon  cooking  oil 

1  teaspoon  sesame  oil 

Prepare  and  chill  Plum  Sauce.  Thaw  fish,  if  frozen.  Cut 
fish  into  4  portions.  In  a  shallow  dish  stir  together  egg  and 
water.  In  another  dish  combine  bread  crumbs,  sesame  seed, 
and  ginger.  Dip  fish  in  egg  mixture  to  coat;  roll  in  crumb  mix- 
ture, coating  evenly.  In  a  10-inch  skillet  heat  oils.  Add  fish. 
Cook  over  medium-high  heat  about  3  minutes  per  side  or  till 
fish  flakes  easily  when  tested  with  a  fork.  Serve  with  Plum 
Sauce.  Makes  4  servings. 

Plum  Sauce:  In  a  small  saucepan  combine  lA  cup  plum 
jam  or  jelly,  1  tablespoon  vinegar,  1  tablespoon  soy  sauce,  V2 
teaspoon  cornstarch,  and  Vi  teaspoon  onion  powder.  Cook  and 
stir  till  thickened  and  bubbly.  Cook  and  stir  for  2  minutes 
more.  Remove  from  heat  and  cool  slightly.  Cover  and  chill. 

Nutrition  information  per  serving:  265  caL,  23  g  pro.,  24  g 
carbo.,  8  g  fat,  126  mg  choL,  443  mg  sodium.  U.S.  RDA:  18% 
thiamine,  17%  riboflavin,  49%  phosphorus. 


CUSK  SALAD  NICOISE 

1  pound  fresh  or  frozen  cusk  fillets 

1  pound  whole  tiny  new  potatoes  (8  to  10) 
V2  cup  pitted  ripe  olives,  halved 

2  tablespoons  snipped  parsley 

2  tablespoons  sliced  green  onion 
1  bay  leaf,  broken 

3  tablespoons  salad  oil 

3  tablespoons  tarragon  vinegar 

Vi  teaspoon  sugar 

Thaw  fish,  if  frozen.  Scrub  potatoes;  boil  in  salted  water  10 
to  15  minutes  or  till  tender.  Drain;  cool  slightly.  Quarter 
potatoes;  place  in  a  bowl.  Add  olives,  parsley,  and  onion. 

In  a  medium  skillet  bring  V2  inch  water  and  bay  leaf  to 
boiling.  Measure  thickness  of  cusk.  Add  cusk  to  skillet.  Bring 
to  boiling;  reduce  heat.  Cover;  simmer  4  to  6  minutes  for 
every  lA  inch  of  thickness  or  till  fish  Hakes  easily  with  a  fork. 
Remove  from  pan  with  slotted  spatula.  Cool. 

For  dressing,  combine  oil,  vinegar,  sugar,  %  teaspoon  salt, 
and  Va  teaspoon  pepper.  Pour  half  of  dressing  over  potato 
mixture;  toss.  Break  up  fish;  add  to  potato  mixture.  Pour 
remaining  dressing  over;  toss  lightly.  Cover;  chill.  Serve  on 
lettuce  \\ncd  plates.  Top  with  cherry  tomato  halves.  Serves  1 

Nutrition  information  per  serving:  .107  cal,  24  g  pro.,  23  g 
carbo,  13  g  fat,  57  mg  choL,  316  mg  sodium.  U.S.  RDA:  3191 
vit.c,  kc;  thiamine,  L295  riboflavin, 2495  niacin,  119!  Iron, 

and  29%  phosphorus  1$ 
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MAXWELL  HOUSE"  PRIVATE  COLLECTION 


PRIVATE  COFFEES  FOR  ALL  YOUR  PRIVATE  MOODS 


iur 


EXPERIENCE  ALL  EIGHT  PRIVATE  COFFEES  from 
Maxwell  House.  Superior  blends  made  of 'select'  beans,  fired  up  to 
their  peak  colors,  flavors  and  aromas.  Then  blended  to  make  eight 
coffees  as  individual  as  the  moods  they  reflect.  A  variety  of  coffees 
for  when  you're  feeling  confident,  indulgent,  calm,  civilized— or 
not.  Allan  available  in  Freshly  Ground.  Six  in  Whole  Bean. 


©1987  General  Foods  Corporation 


CUSTOM  BLEND  DECAFFEINATED  is  a  blend  of  the  better 
cultivated,  more  savory  high-grown  beans.  Each  roasted  to  notable 
perfection.  Then  naturally  decaffeinated.  The  final  blend  has  a 
noble  disposition.  Bestowed  with  a  rich,  keen 
flavor  and  a  sophisticated,  smooth  aroma.  A 
very  proper  kind  of  coffee. 

Available  in  selected  supermarkets. 


Do  You  Sleep  In  The  Nude? 
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Sheets  and  pillowcases  in  luxurious  no  iron  200  thread  count  Mostly  Cotton™  percale.  Fully  coordinated  with  bedspre; 
pillowshams,  comforters,  bedruffles,  decorative  pillows,  draperies  and  towels.  For  information  call  1-800-845-8471 


uLv 


You  Must  Have  Discovered  The  Feel  Of  Springmaid. 


Blass"Ultimate"for 


Springmaid 


MfflBEYOUG 

WORLD  BUTK 

YOU  C 


SKIPPED  LUNCHES.  MISSED  DINNERS. 
LOST  WEEKENDS.  IT'S  THE  MERRY-GO-ROUND  THAT'S 
COMMONLY  KNOWN  AS  THE  WORKADAY  WORLD. 

WHERE  IT  STOPS  NOBODY  KNOWS.  BUT  A] 
NCL  CARIBBEAN  CRUISE  IS  WHERE  YOU  GET  OFE 

AS  THE  EARTH  RECEDES  IN  THE  DISTANCE,  YOU  CAN  ALMOST  FEEL  YOUR  CARES  AND  TENSIONS  DISAPPEARING ' 
IT.  AND  YOU  SOON  DISCOVER  THAT,  IN  OUR  WORLD,  YOUR  DAYS  REVOLVE  AROUND  AN  ENTIRELY  DIFFERENT  ROUTINE. 

HERE,  THE  TOUGHEST  DECISION  OF  THE  MORNING  IS  WHETHER  TO  ORDER  EGGS  BENEDICT  OR  THE  SMOKED  SALMO 
HERE,  THE  AFTERNOON'S  ONLY  FACE-TO-FACE  NEGOTIATION  IS  WITH  A  GREEN  ANGELFISH  SWIMMING  ALONG  A  CORAL  REEF 


■ 
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IT'S  A  WORLD  WHERE  THE  PRIMARY  COLORS  AREN'T 
SHADES  OF  GREY.  BUT  WHERE  PASTEL  HOUSES 
PEPPER  LUSH.GREEN  HILLSIDES  AND  WHITE  BOATS 
BOB  LAZILY  IN  AQUAMARINE  LAGOONS. 

AND,  PERHAPS  BEST  OF  ALL,  GUIDING  YOU 


iOUGH  THIS  WORLD  ARE  THE  SIX  SHIPS  OF  NCL.  SHIPS  OF  UNPARALLELED  ENTERTAINMENT 


•ERB  I  )INING,  AND  SERVICE  THAT'S  EVERY  BIT  AS  CRISP  AS  THE  LINEN  ON  THE  TABLES. 
SO  CALL  YOUR  TRAVEL  AGENT  TODAY  AND  ASK  ABOUT  AN  NCL  CRUISE.  YOU'LL  BE 


NORWEGIAN 
CARIBBEAN  LINES. 


iPRISED  HOW  DIFFERENT  THINGS  LOOK  ONCE  YOU  STOP  GOING  AROUND  IN  CIRCLES.       ^VST^gg^^^™ ' 


A  rom  childhood, 
we're  conditioned  to 
accept  chlorine's 
irritating  side  effects 

the  burning  red 
eyes,  itchy  skin, 
and  that  offensive 
chlorine  odor. 


But  swimmers — especially 
our  tender  ones — deserve 
something  better  They 
deserve  Aquabrome. 

THE  GENTLE  POWER 
OF  BROMINE. 

Aquabrome  sanitizes  pool 
water  with  the  gentle  power  of 
bromine.  Not  chlorine.  What  you  get 
is  beautiful  blue  water  without  chlorine 
odor,  without  skin  irritation   without  red, 
burning  eyes  Properly  used,  it  disinfects 
continuously—  at  a  cost  comparable  to 
chlorine  systems. 

Aquabrome.  It's  right  for  your  pool. 
And  you  deserve  it. 


For  complete  information  on  Hydrotech's 
Aquabrome  System  of  Pool  Sanitation, 
return  the  coupon  below.  You'll  receive 
Hydrotech's  36-page,  full-color  Aquabrome 
Guide  lb  Pool 
Care  absolutely 
free     plus,  a 
manufacturer's 
rebate  coupon!  HVDROTCCH 


Mail  to: 

"Aquabrome 

Is  Right  for  My  Pool'' 

Hydrotech  Chemical  Corp. 
P.  O.  Box  6549 
Marietta,  GA  30065 


Do  you  currently  own  a  pool?    1  I  Yes 

Size (gallons) 

What  sanitizer  are  you  using? 


If  you  do  not  own  a  pool,  do  you  plan  to  build  one  in 
thenext3mos  I     6  mos.     ? 

BH&G/Mny 


REMODELING 

MUBLE-DECKER 

DECK 

This  two-level  deck  offers 
something  for  everyone:  an 
open  area  for  basking  in  the 
sun,  a  lattice  house  for  loung- 
ing in  the  shade,  and  even  a 
secluded  shelter  for  pets. 


Sun-worshiper's  delight:  a  deck  with  a 
poolside  view  and  a  shaded  retreat. 


On  the  upper  level  of  the  16-foot 
deck,  a  6  x  8-foot  pavilion  offers  cool  ref- 
uge from  the  summer  sun.  Thanks  to 
tightly  woven  latticework  and  closely 
spaced  crossbeams  overhead,  the  tem- 
perature inside  the  structure  is  5  to  10 
degrees  cooler  than  that  outside. 

Plant  benches  and  baskets  of  flowers 
splash  the  deck  with  color.  Because 
hanging  plants  dry  out  quickly,  the 
owners  installed  a  timer-activated  wa- 
tering system;  now,  a  slender  plastic 
tube  feeds  each  plant  a  prescribed  dose 
of  water  every  day. 

On  ground  level,  a  wide  lattice  panel 
hides  and  shades  a  fenced-in  kennel  for 
the  family's  dogs.  Hffl 

Landscape  architect  Michael  Ritter,  Exterior  Design  Studio 
Field  editor:  Patricia  Carpenter 
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DECORATING 


DECORATING  THAT  DAZZLES 


THE  PIZZAZZ  OF  PATTERNS 


Pattern,  glorious  pat- 
tern! When  used  with 
finesse,  pattern  infuses  a 
room  with  vitality.  Many 
people  shy  away  from 
mixing  patterns,  fearful 
that  instead  of  jazzy,  the 
result  will  be  jarring.  But 
with  a  little  courage  you 
can  use  pattern  to  make 
your  rooms  sing. 

When  decorating  with 
pattern,  the  key  is  knowing 
when  to  stop.  In  most  cases, 
two  or  three  patterns  are 
about  all  a  room  can  handle 
before  it  gets  too  busy. 

To  combine  a  variety  of 
prints,  choose  different  de- 
signs that  share  matching 


What's  the  secret  to  blending  patterns?  Select  prints  similar  in 
scale,  and  choose  patterns  that  share  at  least  one  color. 

Design  Linda  Carbutt,  Now  and  Then.  Field  editor:  Estelle  Bond  Guralnick 


colors.  The  vibrant  sitting 
room  here  follows  this  for- 
mula— bright  blue  domi- 
nates the  room.  The  shade  is 
echoed  in  the  sofa,  the  win- 
dow treatment,  the  wall  col- 
or, and  the  upholstery  on  the 
two  armchairs. 

Also,  think  about  the  scale 
of  the  patterns.  The  differ- 
ent patterns  here  work  be- 
cause they  are  all  small  in 
scale — the  stripes  are  nar- 
row, the  floral  print  delicate. 
Even  the  rug's  pattern  is  un- 
derstated. The  abundance  of 
white  in  the  background  has 
a  purpose,  too;  it  gives  your 
eye  a  break  from  all  the  pat- 
tern in  the  room.  9§ 


file 

A  National  Gypsum  CompaT 

American  Olean  Tile  Company 
Lansdale,  Pennsylvania  19446-0271 


For  the  Ceramic  Excitement  Retailer  nearest 


i7,  American  Olean  Tile  Company 


fment 
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1 1-800-541-TILE 


A  TIM  BERLIN  E 
MAKES  THE  DIFFERENCE 


"You  don't  have  to  be  a  rich  man 


See  for  yourself!  On  the  left:  a  conventional  3-tab  shingle 
roof.  On  the  right:  a  Timberline*  asphalt  shingle  roof.  The 
beautiful  difference  is  Timberline  shingles.  Imagine  this 
difference  on  your  home! 

With  their  laminated  random  look  of  shakes  or  tile,  a 
selection  of  earth-tone  colors 
that  simulate  the  look  of  wood, 
and  their  uniform  seamless  look  that 
enhances  their  overall  beauty,  Timberline 
shingles  are  your  best  choice  for  the  biggest 
single  investment  you'll  ever  make:  your  home. 

And  Timberline  shingles  cost  only  pennies 
a  day  more  than  ordinary  shingles  over  the  life 

National 
Roofing  Week 
May  2  to  10 


of  the  roof.  Yet  they  feature  an  extra-watertight  seal, 

a  30-year  limited  warranty,  and  a  UL  Class  A  Fire  Rating 

for  extra  safety  and  peace  of  mind. 

Timberline  shingles  enhance  both  the  appearance 
of  your  home  and  its  value. 

Ask  your  contractor  about  Timberline  shingles. 

Or  call  1-800-GAF-ROOF  or  write  today 
GAF  Building  Materials  Corporation,   ^v 
a  Subsidiary  of  GAF  Corporation,       ^yrjc^ 
1 361  Alps  Rd.,  Wayne,  NJ  07470.  IUL> 
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DECORATING 


NEW  FACE  FOR  AN  OLD  SPACE 

OPEN  UP  A  CRAMPED  ROOM  WITH  ACCENTS  AND  COLOR 


Bold  color  and  space-lending  tricks  revive  a  small  room. 


■  WANT  TO  "ENLARGE"  and  also 
enliven  a  small  living  room?  Rely  on 
bold  contemporary  colors,  height- 
adding  accents,  and  lean  furnishings. 

•  Vibrant  colors  perk  up  any  room. 
Here,  a  splash  of  red,  black,  and  white 
refreshes  an  old-house  room.  Decorat- 
ing with  white  gives  a  small, 
"cramped"  room  a  spacious  feel.  These 
sofac  and  walls  are  grounded  with 
whit  ;,  each  with  a  lightly  scaled  design 
that  adds  to  the  contemporary  look. 

•  Height-adding  accents,  such  as 
tall  bookshelves  and  torcheres  "raise" 
the  ceiling. 

•  Space-making  mirrors  along  the 
tops  and  sides  of  the  windows  push  the 
room  up  and  out,  but  are  scarcely  seen. 

•  Lean  furnishings  like  the  open- 
arm  chair  and  see-through  table  add 
color  without  cluttering  the  room.  SB 

Design:  MJ  Kamin,  MJ  Dvorak  Design 


TURN  YOUR  FURNACE  AND 
CENTRAL  AIR  CONDITIONER 
INTO  A  CLEAN  AIR  SYSTEM 
WITH  THE  #1  AIR  CLEANER 


Why  is  Space-Gard  the  best  air  cleaner  in  the 
U.S.  today? 

Because  its  filter  is  engineered  to  become  more 
efficient  as  you  use  it.  Install  a  Space-Gard  air  cleaner 
in  your  heating  and  cooling  system  and  enjoy  a  cleaner, 
more  comfortable  home  immediately. 

You'll  have  a  dramatic  reduction  in  dirt,  dust, 
smoke,  hayfever  irritants  and  other  pollutants  in  the  air. 

Enjoy  the  #1  central  air  cleaner  in  your  home.  Call 
your  heating  and  air  conditioning  contractor  today  and 
ask  about  our  lifetime  warranty. 

Space-Gard' 

HIGH  EFFICIENCY  AIR  CLEANER 


r—  -  -  - - --- 

Research  Products  Corporation  Dept.  BH 
P.O.  Box  1467    Madison,  Wl  53701 

Please  rush  me: 

Name  of  nearest  dealer 

Air  Cleaning  booklet 


Name 

Address 

City 

State 

Zip 

Telephone 

Or  call  toll-free  1  800  356-9652  (In 

Wis 

call  608  257-8801) 

I 


After  15  years  — no  warping,  no  splitting,  no  refinishing; 
not  even  a  board  replaced.  And  it  will  last  for  years  more. 
That's  the  beauty  of  redwood.  Send  50c  for  deck  booklet. 

CALIFORNIA  REDWOOD  ASSOCIATION  591  Redwood  Highway  •  Mill  Valley,  CA  94941 


GEORGIA-PACIFIC  CORPORATION      •      MILLER  REDWOOD  COMPANY 


THE  PACIFIC  LUMBER  COMPANY 


SIMPSON  TIMBER  COMPANY 
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DECORATING 


STORE-BOUGHT 
STORAGE 


^m  For  fast  easy  relief  from  house- 
hold overload,  treat  yourself  to  some 
off-the-shelf  extra  storage.  Vinyl- 
coated  wire  storage  systems,  avail- 
able in  hardware,  department,  and 
specialty  stores,  let  you  make  order 
out  of  chaos. 


Create  storage  where  you  have  none 
or  add  on  to  existing  space  with  compo- 
nent shelves,  racks,  and  baskets.  Sold 
separately  or  in  kits,  they  fit  together 
to  take  advantage  of  all  kinds  of  space. 

In  an  overloaded  linen  closet,  sliding 
doors  and  movable  shelves  put  an  end 
to  fumbling  for  that  extra  tissue  or  tow- 
el. Even  underused  wall  space  can  be 
pressed  into  service.  Use  these  blue- 
prints to  formulate  your  own  organiza- 
tional strategy. 

KID'S  CLOSET 


Ns 


UPPER  STORAGE 
SHELF  &  ROD 


m 


SHELF  &  ROD 


=^m 


SLIDING 
BASKETS 

SHOE  RACK 


MMIIII  H-^H**tH*+f 


Hirnilnmn: 


84" 


36" 


WALL  DIMENSION  - 


Along  with  little  people  come  lots  of 
little  things.  Outfitting  a  closet  with  ad- 
justable shelves  and  adaptable  pieces 
lets  you  redefine  storage  heights  and 
spaces  as  your  child  grows. 

-  KITCHEN  PANTRY- 


84" 


A  nearby  closet  could  be  the  solution 
to  kitchen  cupboard  overflow.  Sliding 
baskets  and    rows  of  shelving   on   the 

wall  and  door  keep  cans,  bottles,  and 
boxes  visible  and  accessible.  b$ 

Design  Ideas,  courtesy  ol  Closet  Maid. 
Div  ol  Clairson  International 
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The  ones  you  love  the  most 
can  be  your  carpet  s 
^  worst  enemy! 


Wear-Dated*  Gold  Label  Carpet 
with  locked-in  StainBlocker  keeps 
them  lovable ...  all  the  time! 

The  great  loves  of  your  life... your  kids 
and  your  pets... can  do  the  most 
damage  to  your  carpet!  They  trip 
and  track,  spill  and  spoil,  leaving 
scores  of  ugly  spots  and  stains  in 
their  wake. 

Now  there's  Wear-Dated®  Gold 
Label  Carpet.  The  only  carpet 
with  amazing  locked-in 
StainBlocker  applied  by  the 
fiber  producer.  When  you  buy 
Monsanto  Certified  Locked-in 
StainBlockerCM  Carpet,  you  get 
locked-in,  long-lasting  protection 
from  stains.  You  don't  have  to  worry 
about  the  ones  you  love.  With  easy  blot-up, 
stain  resistant  features,  Wear-Dated  Gold 
Label  Carpet  lets  you  eliminate 
most  common  household  stains 
they  dish  out. 

Wear-Dated  Gold  Label 
Carpet.. .it's  as  easy  to  love 
as  the  ones  you  love  most. 


^* »  ft* 


Look  at  these  common  household  stains  . . . 


ORANGE  SODA 

GRAPE  JUICE 

POWDERED 
CHERRY  DRINK 


and  how  you  can  get  them  out  even  after  24  hours! 

Of  course,  the  faster  you  get  to  a  stain,  the  easier  it  is  to 

clean.  While  no  carpet  is  absolutely  stain-proof,  no  matter 

how  long  these  stains  are  in  new  Wear-Dated  Gold  Label 

Carpet,  you  can  clean  it  dramatically  better  than 

the  best  carpet  previously  available! 


THIS  IS  GENUINE 

WEAR-DATED 
CARPET 


TESTED 

APPROVED 

AND 

WARRANTED 


WITH  FIBER  BY 

Monsanto 


I  I  would  like  to  know  more  about  Wear-Dated*  Gold 
Label  Carpet  with  the  amazing  locked-in  StainBlocker. 
Please  send  me  your  brochure. 


BHG5 


Name. 


Address. 


City. 


State. 


.Zip  Code. 


I 


Mail  to:  Monsanto  Company,  Department  G5VV,  800  N. 
Lindbergh  Blvd.,  St.  Louis,  Missouri  63141-9990 


®  Registered  trademark  of  Monsanto  Company,  CMMonsanto  Company  certification  mark  for  carpets.  ©Monsanto  Company  1986.  WDC-7-101D 


M^yer  Prof inish™  An  electrifying 
Ibreakthrough  in  cooking  performance. 

Introducing  the  world's  only  electrics  with  the  ulti- 
mate cooking  surface -Meyer  Profinish™  A  special 
electro-chemical  process  makes  the  surface  harder 
than  stainless  steel,  easy  to  dean,  stick  and  scratch 
resistant  (even  with  steel  utensils).  Plus,  it 
s~"-^        provides  fast,  even  heating  and  will  never 
crack,  peel  or  chip.  Let  something  elec- 
tric happen  in  your  kitchen  with 
Meyer  ProForge  Electrics. 


THE  ULTIMATE  COOKING  SURFACE 


I* 
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SAN   FRANCISCO 

700  Forbes  Boulevard 

(    South  San  Francisco,  C  A  94080  ( 415 )  871-  2444 

FOOD 


FRESH  HERB  SAVVY 


Savor  the  flavors  of  versatile 
fresh  herbs!  It's  easy,  because 
you  can  prepare  the  same  recipe, 
yet  alter  its  character  simply  by 
changing  the  herb.  That's  true  of 
this  recipe,  which  lends  itself  to  al- 
most any  herb  now  abundant  in 
your  garden  or  found  at  produce 
stands.  Familiarize  yourself  with 
the  characteristics  of  herbs  to  pre- 
dict what  a  favorite  recipe  might 
taste  like  with  different  seasonings: 

•  Basil  adds  a  pleasant,  spicy  flavor 
(reminiscent  of  cloves),  and  it's  often 
used  in  Italian  dishes. 

•  Faintly  aniselike  in  flavor,  chervil 
goes  well  with  egg  and  cheese  dishes, 
soups,  and  salads. 

•  If  you've  tasted  a  dill  pickle,  you 
know  the  flavor  of  dill.  Try  dill  with 
vegetables  and  broiled  meats  and  fish. 

•  The  slightly  sweet,  licoricelike  flavor 
in  Italian  sausage  comes  from  fennel. 
Add  fennel  to  fish  dishes  and  breads. 


•  Expect  a  pungent,  slightly  bitter  fla- 
vor when  you  use  sage,  a  common  in- 
gredient in  poultry  stuffings  and  pork 
sausage. 

•  Salad  burnet,  most  often  combined 
with  greens  in  salads,  tastes  and  smells 
like  cucumbers. 


•  Place  a  few  leaves  of  perfumy,  full- 
flavored  tarragon  inside  an  unstuffed 
chicken  before  roasting,  or  stir  snipped 
leaves  into  softened  butter  or  marga- 
rine to  serve  with  meats  or  fish. 

•  The  lightly  pungent  aroma  and  fla- 
vor of  thyme  blends  well  with  fish, 
chicken,  pork,  lamb,  soups,  stews,  and 
vegetables. 

Herbed  Cheese  Spread 

Prepare  this  savory  mixture  for  instant 
appetizers  and  vegetable  and  soup  fix- 
ups.  Next  time,  try  a  different  herb — 
1  egg 

1  green  onion,  sliced 
1  clove  garlic,  quartered 
V2  cup  loosely  packed 

snipped  fresh  fennel,  dill, 
chervil,  salad  burnet,  or  basil 
Va  cup  snipped  parsley 
1  3-ounce  package  cream 

cheese,  softened 
Va  cup  grated  Parmesan 
cheese  (1  ounce) 

In  a  blender  container  or  food  proces- 
sor bowl  combine  the  egg,  onion,  garlic, 
desired  herb,  and  parsley.  Cover;  blend 
or  process  till  smooth,  stopping  to 
scrape  down  sides  as  necessary.  Add 
the  softened  cream  cheese  and  the  Par- 
mesan cheese.  Cover;  blend  or  process 
till  mixture  is  smooth.  Transfer  to  a 
covered  container.  Store  for  up  to  3 
days  in  the  refrigerator.  (Mixture  will 
stiffen  as  it  chills.  If  necessary,  let  stand 
at  room  temperature  till  soft  enough  to 
spoon  or  spread.)  Makes  about  %  cup. 

Herb-Stuffed  Mushrooms:  Spoon  'A 
to  Va  teaspoon  Herbed  Cheese  Spread 
into  fresh  bite-size  mushroom  caps. 
Place  filled  mushroom  caps  in  a  shal- 
low baking  pan.  Bake,  uncovered,  in  a 
375°  oven  for  5  to  7  minutes.  Serve 
mushrooms  immediately. 

Easy  Herbed  Canapes:  Spread  1 
rounded  teaspoon  Herbed  Cheese 
Spread  on  melba  toast  rounds.  Broil  4  to 
6  inches  from  the  heat  for  1  to  2  min- 
utes or  till  spread  is  bubbly.  Serve  cana- 
pes immediately. 

Herbed  Cream  Soup:  Prepare  one 
10% -ounce  can  condensed  cream  of 
mushnxtm  soup  according  to  directions 
on  can.  When  soup  is  hot,  stir  in  3  to  4 
tablespoons  Herbed  Cheese  Spread. 
Cook  and  stir  till  heated  through  and 
cheese  is  melted. 

Herb-Sauced  Vegetables:  To  2  cups 
lightly  salted  hot  cooked  vegetables,  add 
3  to  4  tablespixms  Herbed  Cheese 
Spread.  Toss  to  coat.  M 
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FURNISHINGS 


ANTIQUE 
QUILT  CARE 


Nothing  gives  quilt  aficionados 
more  pleasure  than  unearthing  a 
well-stitched  piece.  But  pleasure  can 
turn  to  pain  if  the  treasured  textile  be- 
comes ruined  from  improper  care. 
Follow  these  hints  to  keep  your  hard- 
found  quilts  in  top-notch  shape. 

STORING  QUILTS 

For  storing  a  quilt,  wrap  it  in  acid- 
free  tissue  or  roll  it  up  jelly-roll  style 
inside  a  cotton  sheet.  Avoid  plastic;  it 
causes  fabric-staining  mildew  to  form. 

Check  your  tucked-away  textiles  reg- 
ularly for  insects.  If  you  find  bugs,  wash 
your  quilts  or  have  them  cleaned  im- 
mediately. Folded  quilts  should  be  re- 
folded periodically  to  avoid  permanent 
creases  and  discoloration  marks. 

CLEANING  QUILTS 

Clean  old  quilts  only  when  neces- 
sary. Dry-clean  any  wool,  velvet,  or  silk 
textiles.  Even  if  only  one  fabric  square 
in  your  quilt  is  wool,  velvet,  or  silk,  you 
have  to  dry-clean  the  entire  quilt. 
Hand-wash  cotton  and  linen  quilts.  Be- 
fore cleaning,  make  sure  that  dyes  are 
colorfast.  To  find  out,  rub  each  piece  of 
different  fabric  with  a  damp  white 
cloth.  If  the  cloth  shows  no  signs  of  col- 
or, go  ahead  and  wash  the  quilt. 

The  bathtub  is  a  good  place  to  clean  a 
quilt.  Fill  the  tub  with  lukewarm  water 
and  pure  soap  (not  detergent).  Avoid 
wringing  or  scrubbing  the  fabric;  in- 
stead, gently  squeeze  the  suds  through 
the  material.  Then  keep  rinsing  until 
the  water  is  suds-free. 

DRYING  QUILTS 

Both  line  and  machine  drying  pre- 
sent problems  with  quilts.  On  a  clothes- 
line, the  weight  of  a  wet  quilt  can  break 
stitches;  in  a  dryer,  heat  may  cause 
strange  shrinkage. 

Although  it  can  take  a  while,  the  saf- 
est method  for  drying  a  quilt  is  to  lay  it 
flat  on  a  sheet  in  a  shady  spot,  watching 
out  for  birds.  M 


Moen  life. 

It's  turning  the  everyday  into  the  exotic. 

Now  your  Moen  faucet  catches  the  glance 

like  a  tropical  bird. 

In  a  corner  of  your  house,  paradise. 


MOEN 


STANADYNE 
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Moen  Group 


New  Casa  Deco-White"  shown.  For  brochure,  call  1-800-258-8787,  ext.  215.  n-800-821^400,  in  Ohio.) 


THE  SPIRIT  OF  SATURN. 
DESIGNED  TO  FAN  YOUR  IMAGINATION. 

The  look  —  stylish,  sleek,  sophisticated;  designed  to  fan  your  imagi- 
nation. The  new  Spirit  of  Saturn  Collection  of  CasaBlanca  fans  sets  out 
in  a  new  direction  Designed  lor  today's  contemporary  lifestyles,  the  Spirit 
of  Saturn  Collection  is  the  epitome  of  functional  beauty  that  coob  in 
the  summer  and  warms  in  the  winter. 

CasaBlanca's  hold  new  designs  are  combined  with  our  unique  miero- 
eomputer  Inteli -Touch*  System  that  allows  you  to  program  your 
CasaBlanca  tan  for  completely  automatic  and  trouble-free  performance. 

Every  CasaBlanca  Fan  is  crafted  with 
eare  and  quality  in  the  United  States     / 
to   ensure   a   lifetime   of  comfort    and 
beauty. 

See  the  entire  Gallery  Edition  of  |„ 
Spirit  of  Saturn  CasaBlanca  Fans  at  a  ^ 
dealer  near  you  AMERICA'S  PREMIER  CEILING  FAN 
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VISIT  YOUR 
CASABLANCA 
FAN  DEALER 
TODAY. 


AMERICA'S  PREMIER  CEILING  FAN 


CALIFORNIA 

Alhambra 

Four  Seasons  Ceiling  Fans 
(818)281-5922 

Artesia 

Lamps  Plus 
(213)865-2149 

Bakersfield 
Arc  Fan  City 
(805)  398-5551 

Designer  Lighting 
(805)  327-3600 

Hali  Spechts 
(805)  398-9000 

Kern's  Stove  &  Fan  Center 
(805)  324-8855 

Beverly  Hills 

Hali  Spechts 
(213)655-9902 

Brea 

The  Fan  Man 
(714)  990-9651 

Calabasas 

Olde  Tyme  Fan  Company 
(818)883-7511 

Canoga  Park 

Hali  Spechts 
(818)347-5770 

Cathedral  City 

Fandiego 
(619)324-7654 

Cerritos 

The  Fan  Man 
(213)865-6666 

Chatsworth 
Lamps  Plus 
(818)886-5267 

Chico 

J  &  J  Electric 
(916)342-1815 

Chula  Vista 

Hali  Spechts 
(619)585-1366 

Citrus  Heights 

Capital  Wholesale 
(916)969-8282 

Hobrecht  Lighting 
(916)965-5483 

City  of  Industry 

Davis  Lighting 
(818)965-2370 


Costa  Mesa 

Sahlin  Tittanys  &  Fans 
(714)  556-5267 

Cupertino 

Galaxy  Lighting 
(408)  252-4060 

Dublin 

Buck  Stove  &  Fan  Center 
(415)828-8300 

Village  Lighting 
(415)828-7311 

Escondido 

Concord  Lighting 
(619)  745-7788 

Fandiego 
(619)  743-3267 

Fresno 

American  Fan  &  Trading 
(209)  222-2755 
James  &  Company  Lighting 
(209)  486-7900 

Pacific  Lighting 
(209)  435-4837 

Glendale 

Lighting  Emporium 
(818)246-2034 

Hayward 

Galaxy  Lighting 
(415)537-6240 

Huntington  Beach 

Hali  Spechts 
(714)964-1111 

Lamps  Plus 
(714)  842-2779 

The  Trading  Post 
(714)848-4353 

La  Mesa 

Fandiego 
(619)698-6080 

Lamps  Plus 
(619)  460-4331 

Laguna  Hills 

Lamps  Plus 
(714)859-8906 

Lakewood 

Hali  Spechts 
(213)774-6270 

Long  Beach 

Paul  Sahlin  Tiffany's 
(213)494-7443 


Los  Angeles 

Lamps  Plus 
(213)820-7567 

Merced 

Merced  Electrical  Supply 
(209)  383-0413 

Mission  Viejo 

Hali  Spechts 
(714)  364-2000 

Moore's 
(714)859-7090 

Modesto 

Phillips  Electric  Co. 
(209)  524-6287 

Montclair 

Davis  Lighting 
(714)  624-3574 

Montrose 

Montrose  Lighting 
(818)  248-8581 

Napa 

Napa  Electric 
(707)252-6611 

North  Hollywood 

Hali  Spechts 
(818)509-0185 

Northridge 

Lamps  Plus 
(818)993-0801 

Oakland 

Galaxy  Lighting 
(415)444-4884 

Oceanside 

Hali  Spechts 
(619)  757-4000 

Lamps  Plus 
(619)721-1606 

Orange 

Lamps  Plus 
(714)997-1825 

Pacific  Grove 

The  Homelighter 
(408)  375-8802 

Pasadena 

Lamps  Plus 
(818)  793-5458 

Paso  Robles 

Dos  Amigos,  Inc 
(805)  238-7657 

Pittsburg 

Melody  Lighting 
(415)432-7388 

Puente  Hills 

Lamps  Plus 
(818)912-8673 

Redlands 

Redland  Mattress 
(714)793-3012 

Redwood  City 

Discovery  Lighting 
(415)368-1900 

Marcelli  Lighting 
(415)365-0360 

Reseda 

Lighting  Emporium 
(818)344-4899 

Riverside 

Davis  Lighting 
(714)  788-6002 

Hali  Spechts 
(714)  354-2500 

Roseville 

Hobrecht  Lighting 
(916)988-1799 


Sacramento 

A  &  A  Light  Fixture 
(916)452-7641 

Buck  Home  Center 
(916)  485-1941 

Capitol  Wholesale 
(916)443-8051 

Hobrecht  Lighting 
(916)  443-1739 

San  Bernardino 

Davis  Lighting 
(714)  884-1322 

Hali  Spechts 
(714)  888-8200 

San  Diego 

Concord  Lighting 
(619)  275-2303 

Fandiego 
(619)  292-9244 

Hali  Spechts 
(619)  299-6320 

Lamps  Plus 
(619)  276-0772 

San  Francisco 

House  of  Fans 
(415)885-1947 

Polk  Street  Tiffany 
(415)885-3303 

San  Luis  Obispo 

Galaxy  Lighting 
(805)  544-4481 

San  Rafael 

Raffles  Fan  Company 
(415)456-6660 

Santa  Ana 

Hali  Spechts 
(714)835-2211 

Santa  Barbara 

Hali  Spechts 
(805)  964-8055 

Santa  Cruz 

Riverside  Lighting 
(408)423-7411 

Santa  Maria 

Galaxy  Lighting 
(805)  922-0529 

Sherman  Oaks 

Factory  Lighting  &  Fans 
(818)  753-3267 

Stockton 

Galaxy  Lighting 
(209)951-1100 

Studio  City 

Hali  Spechts 
(818)984-3565 

Thousand  Oaks 

Hali  Spechts 
(805)  373-9090 

The  Fan  Man 
(805)  497-6333 

Torrance 

Hali  Spechts 
(213)  542-4548 

Lamps  Plus 
(213)542-8682 

Tulare 

Anchor  Lighting 
(209)  688-0696 

Morris  Levin  &  Son 
(209)  686-8665 


Ventura 

Hali  Spechts 
(805)  658-1455 

Lamps  Plus 
(805)  642-9007 

j|   J 

Walnut  Creek 

Buck  Stove  &  Fan  Center 
(415)930-9282 

![ 

Galaxy  Lighting 
(415)937-0622 

II 

West  Covina 

Hali  Spechts 
(818)966-4523 

Lighting  Emporium 
(818)915-4989 

ill 

Whittier 

Hali  Spechts 
(213)942-9595 

Woodland  Hills 

Olde  Tyme  Fan  Co. 
(818)888-8176 

I 

Yuba  City 

Buck  Stove  &  Fan  Center 
(916)674-9612 

Galaxy  Lighting 
(916)  674-3444 

1 

NEVADA 

Las  Vegas 

Lamps  Plus 
(702)  796-8010 

Lisa  Lighting 
(702)  737-3343 

111 

Reno 

Cabinet  &  Lighting  Supply 
(702)  329-4402 

I 

Handy  Helper  Store 
(702)  329-1940 

Hi 

OREGON 

IP 

Beaverton 

A-Boy  Stores 
(503)  644-2131 

Globe  Lighting 
(503)  646-6743 

Lamptiques 
(503)  643-2727 

Eugene 

Brighter  Homes  Ltg.  Ctr 
(503)  343-2556 

Hermiston 

Hermiston  Electric 
(503)  567-3317 

Hillsboro 

A-Boy  Stores 
(503)  648-4480 

Milwaukie 

Lamptiques 
(503)  659-8933 

1 

Portland 

Globe  Lighting 
(503)  287-0375 

A-Boy  Stores 
(503)  287-0776 

Globe  Lighting 
(503)  771-7459 

Tigard 

A-Boy  Stores 
(503)  639-4321 

WASHINGTON 

Vancouver 

A-Boy  Stores 
(206)  693-2387 

To  locate  other  CasaBlanca  dealers  in  your  area, 
call  1-800-423-1821  or  in  California  1-800-352-8515. 


Let's  call  burglars,  second-story-men,  and  sneak  thieves 
by  their  right  name:  ghouls.Who  but  such  foul  things  would 
invade  the  sanctity  of  your  home,  often  under  the  cloak  of  dark- 
ness, when  you're  asleep,  vulnerable,  defenseless? 

That's  why  we  made  the  Schlage  Keepsafer™  security 
system  positively  ghoul-proof. 

Equipped  with  virtually  every  feature  found  in  the  most 
sophisticated  systems,  the  Keepsafer  can  be  operated  at  the 
touch  of  a  button,  and  offers  an  optional  emergency  dialer  which 
automatically  alerts  authorities  the  instant  your  home  is  entered 
by  any  one  or  any  thing. 

In  fact,  the  only  sophisticated  feature  you  won't  find  in  our 
system  is  a  monstrous  price. 

01967  Schlage  Lock  Company 


What's  more,  the  Keepsafer  is  wireless.  By  the  mere  turn 
of  a  screwdriver  you  can  do  the  job  yourself,  protecting  your 
budget  against  an  even  bigger  bite. 

Rest  assured,  with  the  Schlage  Keepsafer,  your  money  and 
your  life  are  safeguarded, 
because  ghouls  won't 
rush  in  where  wise 
men  fear  to  tread. 


« SCHLAGE 

Keepsafer  Security  System.  It  won't  cost  you  an  arm  and  a  neck. 

Available  at  home  centers,  hardware  stores,  locksmiths  ami  liner 
electronics  stores. 


APPLIANCES 


MICROWAVE 
OVENS 

COMPACT 
OR  FULL  SIZE? 


* 


In  a  world  where  big  is  better,  but 
good  things  come  in  small  pack- 
ages, it's  hard  to  know  what  size  mi- 
crowave oven  is  best.  Base  the 
decision  on  your  needs,  using  this 
list  as  a  guide. 

COMPACT  OVEN:  PROS 

■  wide  availability 

■  low  prices 

■  lets  you  "try  out"  a  microwave 

■  uses  little  counter  space 

'  ■  lightweight;  easy  to  move 

COMPACT  OVEN:  CONS 

I-  ■  most  have  low-wattage  output; 

many  foods  take  longer  to  cook 
I  ■  small  cavity  doesn't 

accommodate  large  dishes 
I  ■  not  likely  to  have  special  features 
I   ■  may  cook  unevenly 

FULL-SIZE  OVEN:  PROS 

I  ■  large  cavity  lets  most  dishes  fit 
li  ■  size  handles  large  food  quantities 
I*  ■  many  extra  features  available 

FULL-SIZE  OVEN:  CONS 

■  more  counter  space  required 
1  ■  price  is  higher 

EDITORS'  ADVICE 

In  general,  bigger  families  need  a 
larger  cavity  and  higher  wattage.  For  a 
family  of  four,  we  suggest  a  cavity  that 
holds  a  12x7V2x2-inch  dish  and  has  625 
or  more  watts.  Try  to  get  the  most 
watts  for  the  size  of  oven  your  kitchen 
and  budget  allow.  If  you'll  cook  (not  just 
reheat  or  defrost),  make  sure  the  oven 
has  a  50  percent  (medium)  power  level. 

*Note:  Characteristics  listed  here  are 
general  and  vary  by  model.  EH 


Some  of  the  most-asked  questions  on 
air  conditioning  and  heating  systems. 


What  are  the  advantages 
of  buying  a  system  with 
a  high-efficiency  rating  ? 


How  easy  is  it  to 
install  air  conditioning 
in  an  older  home  ? 


If  I  have  a  gas  furnace, 
how  practical  is  it  to 
install  a  heat  pump  system  ? 


"The  answers  will  save  you 
headaches,  time  and  money 


George  Kennedy 
York  Spokesman 


when  you  put 


work  for  you. 


The  right  decision. 

YORK 

Heating  and  Air  Conditioning 
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CALORIE-CUTTER'S 

MEATLESS  MEAL 

A  TASTY,  SATISFYING  ONE-DISH  MEAL 


A  zippy  salad  with  crunch  from  veggies;  nutty  flavor  from  lentils. 


Pair  low-fat,   low-calorie  lentils 
with  pasta  for  a  complete,  delicious 
meal.  It's  light  and  easy  and  youj 
can  make  it  ahead! 

PEPPERY  LENTIL  SALAD 

Unlike  most  legumes,  lentils  don't  need 
to  be  soaked  before  cooking.  That  saves 
you    time — nutrients,    too.    (Nutrients 
don 't  wash  away  with  the  water.) — 
V2  cup  lentils 

cups  water 

teaspoon  salt 

cup  plain  low-fat  yogurt 

tablespoon  snipped  parsley 

tablespoon  skim  milk 

tablespoon  Dijon-style  mustard 

teaspoon  sugar 

teaspoon  ground  red  pepper 

small  tomatoes 
3A  cup  finely  chopped  broccoli 
%  cup  chopped  green  pepper 
1  green  onion,  thinly  sliced 
12  jumbo  shell  macaroni,  cooked 

and  drained 
Leaf  lettuce 

Rinse  and  drain  lentils.  In  a  small 
saucepan  combine  lentils,  water,  and 
salt.  Cover  saucepan;  bring  to  a  boil. 
Reduce  heat;  simmer  for  20  to  25  min- 
utes or  till  the  lentils  are  tender.  Drain. 
Cool  slightly.  Cover  and  chill  in  the 
refrigerator. 

Meanwhile,  for  the  yogurt  dressing, 
in  a  small  mixing  bowl  stir  together 
yogurt,  snipped  parsley,  skim  milk,  Di- 
jon-style mustard,  sugar,  and  red  pep- 
per. Cover  and  chill  in  the  refrigerator 
till  serving. 

To  serve,  cut  one  of  the  tomatoes  in 
half  crosswise;  chop  one  of  the  tomato 
halves.  Cut  the  remaining  tomato  into 
slices. 

In  a  large  mixing  bowl  toss  together 
the  chilled  lentils,  the  chopped  tomato, 
broccoli,  green  pepper,  and  green  on- 
ion. Stir  half  of  the  chilled  yogurt  dress- 
ing into  the  lentil  mixture.  Spoon  some 
of  the  lentil  mixture  into  each  cooked 
pasta  shell. 

Place  three  filled  pasta  shells  on  each 
of  4  lettuce-lined  salad  plates;  drizzle 
with  the  remaining  yogurt  dressing. 
Serve  with  the  tomato  slices.  Makes  4 
servings. 

Nutrition  information  per  serving: 
232  caL,  12  g  pro.,  43  g  carbo.,  2  g  fat,  2 
mg  choL,  and  284  mg  sodium. 
U.S.  RDA:  20%  vit  A,  43%  vit  C,  26% 
thiamine,  16%  riboflavin,  13%  niacin, 
10%  calcium,  17%  iron,  and  18% 
phosphorus.  rW 
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Short  Order  Cook. 
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If  you've  got  a  ripe  California 
avocado  and  a  few  minutes,  you've  got  just  what 
it  takes  to  make  something  special. 

Whip  up  a  gourmet  guacamole  burger.  Smother  the  humble  potato.  Stuff 
some  tacos  for  international  intrigue. 

Delicious,  velvety  smooth  California  avocados  are  full  of  surprises.  Ounce  per 
ounce,  they  have  more  potassium  than  a  banana.  And  they're  cholesterol -free. 

So  try  a  few.  You'll  be  turning  out  marvelous  meals  before  you  can  say, 
hold  the  mayo. 


AVOCADOS 

Ripe  with  possibilities  and  no  cholesterol. 
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Introducing  "Canter. 

The  timeless  beauty  ot  "Canterbury" 

elegance  recreated.  In  sparkling  polished 

brass,  clear  beveled  glass  and  accented  with 

lustrous  peach  prisms  to  enhance  any  Traditional  setting. 


H 
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Look  for  the 


signature 
of  excellence 


fpEDRICK  B4M0ND  inc  ™ 

DESIQNERS  4  MANUFACTURERS  OF  ORIGINAL  LIGHTING  FIXTURES 

Capture  the  unique  beauty  of  Canterbury  at  these  quality  lighting  showrooms. 

BJORNER  ELECTRIC -Millbrae,  CA  GALAXY  UGHTING-Oakland,  CA  HOBRECHT  LIGHTING-Cltrus  Heights,  CA 

CALIFORNIA  ELEC.  SY.-San  Francisco,  CA  GALAXY  LIGHTING-Stocktoa  CA  HOBRECHT  LIGHTING-Roseville,  CA 

GALAXY  LIGHTING-Cupertino,  CA  GALAXY  LIGHTING-Walnut  Creek,  CA  HOBRECHT  LIGHTING-Sacramenta  CA 

GALAXY  LIGHTING-Hayward,  CA  GALAXY  LIGHTING- Yuba  City,  CA  WORLD  OF  LIGHTING-Carmlchael,  CA 


For  more  information  on  the  complete  line  of  F.  Ramond  products  call  1-800-443-0100  Ext.  590AB 
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Try  this 

Almost  Home  microwave  'recipe' 

for  even  closer-to-homemade  taste. 


ALMOST  HOME  \^^»^ 
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Almost-home 


MOIST  S.  CHEWY  COOKIES 


Chocolate  Fudge  Chip 


AlmosthonE 

MOIST&CHEUY  COOKIES 


Old  Fashioned  Suear 


JABISCO 
5RANDSS 


1987 


Almost-homE 

MOIST  S.CHXUTY  COOKIES 


Real  Chocolate  Chip 


L.-._ 


SAVE  250 

on  any  variety 

of  delicious 

Almost  Home®  cookies. 
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(So  close  to  homemade  you  can  almost  taste  the  recipe. 
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in  meat  mum 


8UCEDHMNHS 


Moms... Save  $1.00  on  the  purchase  of  NERFULS™  when  you  bi 
Franco-American*  SpaghettiOs®  for  lunch.  Look  for  details  on  the  mail- 
form  (attached)  or  on  specially  marked  cans  of  Spaghettis  or  RavioliOs 
Just  pick  out  your  kids'  favorite  SpaghettiOs  product -with  tomato  ai 
cheese  sauce,  with  meatballs,  with  franks  or  RavioliOs... and  have  a  simp 
"Won  NERFULS™"  lunch! 

NERFULS  is  a  registered  trademark  ot  £  1987  Parker  Brothers,  Division  ol  Kenner  Parker  Toys  Inc.  (Kl 


INTRODUCING  HI-C  100 


v 


The  fun  kids  want. 
The  juice  they  need 


100%  real  fruit  juice 

Full  day's  supply  of  vitamin  C 


©  1987  The  Coca  Cola  Company. 

"Hi-C"  is  a  registered  trademark  of  The  Coca-Cola  Company. 


No  sugar  added 

Kids'  four  favorite  flavors: 
Orange,  Fruit  Punch,  Grape,  Apple 
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on  Kellogg  s  Rice  Krispies  cereal 

and  enjoy 

RICE  KRISPIES  TREATS! 


RICE 


TM 


KRISPIES 
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RICE  KRISPIES  TREATS 


Vt  cup  margarine  or  butter 

1  pkg.  (10 oz.,  about  40)  regular 
marshmallows  or  4  cups 
miniature  marshmallows 

6  cups  KELLOGGS*  RICE 
KRISPIES"  cereal 


1.  Melt  margarine  in  large  saucepan  over  low  heat.  Add  marsh- 
mallows and  stir  until  completely  melted.  Remove  from  heat. 

2.  Add  RICE  KRISPIES  cereal.  Stir  until  well  coated. 

3.  Using  buttered  spatula  or  waxed  paper,  press  mixture  evenly 
into  buttered  13  x  9  x  2-inch  pan.  Cut  into  squares  when  cool. 

Yield:  24  squares,  2x2  inches. 


Nestle®  Quik„  Ice  Cream  Bars  and  also  enjoy  a 
Tiily  favorite,  Nestle®  CRUNCH'  Ice  Cream  Bars.  Make 
ack  time  fun  with  the  sreat  taste  of  Nestle^ 


inemaucs  aiana-uut  msenisairaaemarKOTMntiuiijiii»wiHKivtimb,  mt.,q//  iviaaison ave.,  w.r.,  in.t.  iuu^  (lu)  nl-ZZbj 


Pastas  with  pizazz 

From  the  Stoufer  Collection  of  Side 


©1987  Stouffer  Foods  Corporation 
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WONDER 

LIGHT 


BREAD 


09| 


Sunlight 


® 


gets  you  out  of 
the  kitchen 

fast! 
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Trif 

TONE 


® 


with  50°/o  more  Cocoa  Butter 


Tone  leaves  your 
skin  feeling  softer 
and  smother  than 
the  best-selling 
beauPif  soap. 
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Tories 

°  Skin  Care  Bar 

ith  Cocoa  Butter 


Consumer  Testing 
proves  that  women 
overwhelmingly 
prefer  Tone,,, 
for  so  f  Per, 
smoother  skin, 


j 
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Trif  Tone  and  see  fonfourself, 


A       k 


FREE 


400 


«—l  V?  (  f»2Cup 


(»s» 


Calorie 
Converter 

Cup 

Inside  specially  marked  bags. 


IF  YOU  HAVE  ANY  QUESTIONS  OR  COMMENTS  ABOUT  PURINA 
FITS  TRIM"  BRAND  DOG  FOOD,  CALL  OUR  CONSUMER  AFFAIRS 
OFFICE  TOLL-FREE  AT  1-800-345-5678.  (MON.-FRI.  9:00-4:30  CST1 


X 


Purina 


Helping  pets  live 
longer,  healthier  lives 


ifrwHOiB  cmittf 


®    ©Ralston  Purina  Company,  1987 


Look  for  Mr.  Light  i 
Sylvania  TV  Commercials 


1 35<  OFF 

J  SYLVANIA  LIGHT  BULBS. 


<C  1986  GTE  Products  Corp  Mr  Light'"  is  a  copyrighted  character  ol  GTE  Products  Corp 


WHOLE 

HOUSE 

ROOM  BY  ROOM:  WHAT  WE  DID,  WHAT  IT  COST 


By  Barbara  A.  Lewis 


MAJOR  COSTS 
INCLUDING  LABOR 

•  New  roof — $3,825 
New  siding — $11,500 
Gutted  the  interior — 
$3,500 

New  dry  wall — $5,200 
Insulation — $1,500 
Changed  all  window 
openings  and  in- 
stalled brand-new 
windows — $1 6,000 


Adding  a  new  entry  and  a  second-story  dormer  contributed 
a  hardworking  160  square  feet  of  space  to  the  house. 


1st  FLOOR 


Downstairs,  we  bumped  out 
to  make  an  entry. 


2nd  FLOOR 


AFTER 


OPEN 


Upstairs,  a  bedroom  and 
bath  became  a  suite. 


T 


-ODAY,  more  than 
ever,  location  counts 
when  buying  a  home. 
All  over  the  country, 
home  buyers  are 
snapping  up  older 
houses  in  good  areas 
and  investing  heavily 
in  remodeling. 

We  teamed  up  with 
architect  John 
Hasenberg  to  see  what 
could  be  done  with  a 
60-year-old  house  in 
Portland,  Oregon.  We 
made  most  of  our 
changes  by  reworking 
the  existing  spaces, 
keeping  close  track  of 
major  costs. 


P. 


BARBARA  LEWIS,  BET- 
TER HOMES  AND  GAB- 
DENS1'  senior  building 
editor,  and  project  part- 
ners Michael  O'Brien  of 
the  Western  Wood  Prod- 
ucts Association  (left)  and 
Wood  Caldwell  of  Sears 
transformed  a  well  worn, 
1,630-square-foot  house 
into  a  showplace  of  the 
latest  remodeling  ideas 
and  great  new  materials. 
Adapt  your  favorites 
among  these  projects  to 
improve  your  own  home. 
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WHOLE-HOUSE 

REMODELING 

WHAT  WE  DID,  WHAT  IT  COST 


1 


st  FLOOR 


ENTRY  ADDITION 


WHAT  WE  DID 

Built  from  a  stock  plan  that  was  poorly  suited  to  the 
steep  site,  our  house  lacked  a  front  door  you  could  see 
from  the  street.  We  created  an  entry  by  adding  a  5  X  12- 
foot  bump-out  on  the  south  side,  increasing  curbside 
appeal  and  the  value  of  the  house. 

Awash  in  light,  the  new  gallery-style  entry  com- 
mands a  sweeping  view  of  the  Portland  skyline. 

WHAT  IT  COST 

•  Carpentry  and  framing       •  Electrical  work — $700 
materials— $9,500  •  Paint— $325 

•  Oak  floor  with  walnut         •  Door — $425 
border  band— $900  •  Rug— $200 


WHAT  WE  DID 

Vaulting  the  space 
above  the  dining  room 
altered  the  roofline. 
New  clerestory  windows 
flood  the  area  with  light, 
and  open  the  home  office 
above  to  sweeping  views. 

WHAT  IT  COST 

•  Carpentry,  structural 
materials— $13,000 

•  Furnishings— $2,508 

•  Sliding  doors, 

track  system — $1,100 

•  Electrical  work— $900 

•  Paint— $375 


We  hung  standard  doors  as  sliders  to  screen  the  kitchen 
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TO  ORDER  LIGHT  FIXTURE 
PLAN  50661,  SEE  PAGE  173. 

Buying  guide,  page  176. 


WHAT  WE  DID 

Relocating  the  basement 
stairs  to  stack  beneath 
those  leading  to  the  second 
floor  added  four  much- 
needed  feet  to  the  depth  of 
the  kitchen.  We  tore  out  a 
partition  and  leveled  a  dat- 
ed peninsula  to  further 
open  the  kitchen  area. 


WHAT 

Carpentry,  framing 
materials — $9,850 
Cabinets— $10,000 
Ovens — $1,765 
Refrigerator— $1 ,374 
Electrical  work— $1,250 
Overhead  custom  light 
fixture — $1,000 
Plumbing — $800 


IT  COST 

•  Cooktop— S910 

•  Dishwasher — $774 

•  Sink,  faucets — $528 

•  Vinyl  floor— $480 

•  Island,  counter- 
tops— $4,688 

•  Tile  splash — $275 

•  Stools— $50  each, 
unfinished 
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"Good-bye,"  to  a  boring  wall.  "Hello,"  to  new  windows  that  open  the  space  to  light. 


Hearth-to-ceiling  tile  updates  the  fireplace 
120 


LIVING  ROOM 

WHAT  WE  DID 

By  removing  a  dividing  wall,  we  recast  the  living  and 
dining  rooms  as  a  single,  light-filled  space. 

Inspired  by  Japanese  interiors,  we  paneled  the  walls 
and  ceiling  in  barely  whitewashed,  Idaho  white  pine. 
Low-voltage  spotlights  frame  artwork  precisely,  draw- 
ing the  eye  to  the  far  wall. 

WHAT  IT  COST 

» Carpentry,  framing  materials— $9,000 
•  Furnishings — $4,915 
•  Sliding  doors,  track 
system— $1,100 
>  Custom  open  shelves — $1,200 
•  Low-voltage  spotlight 
system— $1,105 

•  Refinished  oak  floors— $1,000 
I  Tile  facade  for  fireplace— $865 
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WHOLE-HOUSE 

REMODELING 

WHAT  WE  MO.  WHAT  fT  COST 


1 


st  FLOOR 


BATH 


WHAT  WE  DID 

We  turned  a  powder 
room  into  a  three-quarter 
bath.  To  make  way  for  the 
shower,  we  bumped  back 
most  of  the  wall  with  the 
plumbing,  stealing  18 
inches  from  the  boy's 
room  on  the  other  side. 
Strong  color  and  jazzy  tile 
enliven  the  space. 

WHAT  IT  COST 

•  Carpentry,  fram- 
ing materials — $2,700 

•  New  plumbing  wall — 
$1,781 

•  Electrical  work— $500 

•  Drywall— $350 

•  Paint— $100 

•  Tile— $1,250 

•  Sink,  faucets — 
$553 

•  Toilet— $329 

•  Shower  door — $300 

•  Shower  fittings — $222 

•  Mirror— $250 

•  Shelves— $20  each 


A  bold  stripe  runs  atop  walls,  into  the  shower,  and  along  the  floor 


Buying  guide,  page  176. 
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A  nook,  left  over  from  moving  the  wall,  houses  TV  and  stereo 
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WHOLE-HOUSE 

REMODELING 

WHAT  WE  DID,  WHAT  IT  COST 


French  doors  lead  to  the  master  suite.         The  office  perches  in  the  vaulted  space  above  the  dining  room 


From  the  master  suite,  the  lights  of  Portland  twinkle  romantically  through  a  new  round-top  window. 

BETTER  HOMES  AND  GARDENS.  MAY  19B7 
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A  ventilating  skylight  brings  natural  light 
and  fresh  air  into  the  bath. 


MASTER  BATH 

WHAT  WE  DID 

Adding  a  13  M>  x  9-foot  dormer  put  wasted  attic  area 
to  work.  Half  of  the  dormer  was  used  to  enlarge  the 
bathroom.  The  other  half  became  a  dressing  room  that 
serves  as  a  private  link  between  bedroom  and  bath. 

WHAT  IT  COST 

•  Carpentry,  framing  •  Shower  fittings— $235 


materials— $12,000 
•  Plumbing — $900 
» Skylight— $625 
»  Electrical  work— $650 
I Tile— $1,700 


•  Lavatories — $543 

•  Soaking  tub— $1,195 

•  Toilet— $722 

•  Drawers, 
cabinets — $4,225 


A  curved  divider  of  1 X 1  lumber  screens  the  tub  and  toilet 
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WHOLE-HOUSE 

REMODELING 

WHAT  WE  DID,  WHAT  tT  COST 


E 


XTERIOR 


Lattice  screens  the  ground-level  deck  system. 


DECKS 

WHAT  WE  DID                            WHAT  IT  COST 

After  rebuilding  the  main  deck  off 

ATTACHED  DECK 

the  dining  and   living   rooms,   we 

•  Demolition — $600 

cleared  the  overgrown  site  of  a  tan- 

• Materials,  carpentry — $1,850 

gle  of  blackberry  vines. 

•  Deck,  rail— $3,250 

Then  we  constructed  a  two-tiered, 

•  Trellis,  benches — $900 

ground-level  deck  system — complete 

•  Deck  furniture — $1,013 

with    planters    and    benches — and 

GROUND-LEVEL  DECKS 

landscaped  the  site.  The  ground-lev- 

• Decking — $1,560 

el  decks  improve  the  house's  street- 

•  Benches — $181 

side      appearance,      and      provide 

•  Railings,  steps — $427 

pleasant  views  from  the  kitchen. 

•  Planters,  screens — $1,402 

The  ground-level  decks  step  down,  taking  full  advantage  of  the  steep  site. 


Architect:  Gilbert/Hasenberg  Architects.  Wood  prod- 
ucts: Western  Wood  Products  Assoc.  Furnishings: 
Sears.  Contractor:  Neil  Kelly.  Kitchen  and  bath  design: 
Martha  Kerr.  Project  coordinator:  Carl  Dobbs.  Land- 
scape design:  Cicacci  Assoc.  Landscaping:  Henrickson 
Contracting.  Held  editor:  Cathy  Howard 


Buying  guide,  page  176. 


FINANCING 

YOUR  OWN 

REMODELING 

Securing  a  loan  that  covers  remod- 
eling at  the  time  you  buy  an  older 
home  will  cost  you  more  at  first,  but 
can  save  you  money  in  the  long  run. 


Follow  these  tips  from  remodelers 
and  bankers  to  present  a  convincing 
case  to  the  lender  so  you'll  get  the  mon- 
ey you  need: 

•  Line  up  your  facts.  You'll  need  de- 
tailed specs  from  a  qualified  remodel- 
ing contractor — preferably  one  with 
good  banking  connections.  Get  names 
from  your  local  builders'  association, 
check  references,  and  talk  with  other 
clients  before  signing  up. 

•  Go  for  a  single  loan  covering  both 
purchase  and  improvements.  Rates 
and  costs  should  reflect  those  of  local 
mortgages  in  general.  Most  lenders  will 
release  purchase  money  first,  then  dole 
out  improvement  funds  as  the  project 
progresses. 

One  alternative:  Take  out  a  first 
mortgage  for  the  house,  arrange  a  sec- 
ond loan  for  the  rehab,  then  refinance 
the  whole  package  later.  The  problem 
is,  this  approach  will  be  more  costly  per 
month  in  the  early  years,  and  you  may 
not  qualify  for  the  financing. 

•  Don't  overshoot  the  mark.  Bank 
appraisers  must  take  local  market 
prices  into  account.  A  $60,000  house 
with  $60,000  worth  of  improvements 
isn't  likely  to  be  valued  at  $120,000  in  a 
neighborhood  of  $80,000  houses.  On  the 
other  hand,  adding  $30,000  to  a  $50,000 
home  in  that  same  area  makes  a  per- 
suasive package. 

Tip:  Stick  within  120  percent  of  gen- 
eral market  prices  in  the  area — unless 
you're  convinced  lots  of  other  homes  in 
the  neighborhood  will  be  substantially 
improved  before  you  intend  to  sell. 

•  Get  your  financial  house  in  order. 

Lenders  often  require  at  least  20  per- 
cent down  on  purchase-and-remodeling 
deals — 20  percent  of  the  improved  val- 
ue of  the  house.  You'll  have  to  come  up 
with  that  cash,  plus  closing  costs — of- 
ten 5  or  6  percent — and  still  qualify  for 
the  monthly  payments. 
— Margaret  Daly 
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WORKING  WITH 

THE  PROS 

ARCHITECT*DESIGNER/BUILDER*CONTRACTOR 

HOW  3  FAMILIES 
GOT  THE  HOUSE  THEY  WANTED 

By  Gregory  D.  Cook 


WORKING  WITH  AN  ARCHITECT 


ar*chi*tect: 

One  who  designs 
buildings  and  advises 
in  their  construction 


Homeowners  Jerry  and  Janice  Harvey  {left)  reminisce  with 
the  two  architects  who  helped  them  design  their  new  home. 


tne  two  ar< 


THE  ADVANTAGES  OF 
WORKING  WITH 
AN  ARCHITECT 

•  You  get  professional 
design.  An  architect  can 
help  you  try  out  your 
ideas  on  paper  and 
establish  the  proper 
proportion  and  placement 
of  architectural  elements. 

•  You  see  state-of-the-art 
materials.  Architects  pass 
along  to  you  information 
on  the  latest  in  style  and 
technology. 

•  You  have  a  representa- 
tive on  the  job.  If  any 
construction  supervision 
is  part  of  the  agreement, 
the  architect  acts  on  your 
behalf  to  ensure 
adherence  to  the  plans 
and  quality  workmanship 
in  construction. 


REATING  A  CUSTOM  HOUSE 


An  architect  helps  translate  your  ideas 
into  brick  and  mortar — resulting  in  a  custom  house 
that  specially  suits  your  lifestyle. 


MAKE  A  STATEMENT 

Jerry  and  Janice  Harvey  have  lived 
in  many  houses,  learning  something 
from  each  along  the  way.  This  house 
expresses  what  they've  come  to  want  in 
a  home.  According  to  Jerry,  "When  we 
went  to  an  architect,  we  were  ready  to 
create  the  most  pleasing  and  livable 
place  we  could  imagine." 
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From  Jan's  point  of  view,  "The  best 
part  was  seeing  our  ideas  take  shape 
from  the  ground  up.  The  architect  drew 
up  the  construction  details,  and  we 
specified  the  surface  materials." 

ON  YOUR  OWN  TERMS 

When  the  Harveys  approached  an 
architect,  the  firm  agreed  to  work  on  a 


limited  basis — proposing  a  concept, 
drawing  the  blueprints,  and  securing 
the  building  permit  from  city  hall.  It 
was  up  to  the  Harveys  to  contract  with 
the  builder  and  to  supervise  construc- 
tion. By  negotiating  fees  and  services, 
the  Harveys  were  able  to  reduce  the 
usual  rate  of  10  to  15  percent  of  the 
total  cost  of  construction. 
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THE  VOICE 
OF  EXPERIENCE 

•  "If  you  take  an  active 
role,  you  have  to  really 
know  what  you  want. 
Show  the  architect 
clippings  from  magazines 
or  rough  drawings  you  do 
yourself  to  illustrate  what 
you're  saying." 

•  "If  you  have  special 
hobbies,  build  to 
accommodate  them — we 
had  the  architect  design  a 
three-car  garage  to  house 
my  antique  autos." 
—Jerry  Harvey 


~ 
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WORKING  WITH  A  DESIGNER/BUILDER 


de*sign*er/build*er: 

One  who  draws  plans,  usually 

for  a  remodeling,  and  follows 

through  with  construction. 

■4  Designer/Builder  Gino  Benvenuti  (left),  homeowner 
Jack  Rovner  (center),  and  foreman  Randy  Rodgers 


Homeowners  Sheila  and  Jack  Rovner  shared  many  a  pizza  with  their  thi 
during  the  remodeling.  The  kids  even  got  tired  of  hamburgers! 


ns 


ADVANTAGES  OF  WORKING  WITH 

A  DESIGNER/BUILDER 

•  You  get  a  package  deal. 

lots  of  experience  blend- 

The designer/builder 

ing  new  and  old. 

oversees  the  whole  job, 

eliminating  time- 

•  You  benefit  from  per- 

consuming coordination. 

sonal  attention  during  the 

job.  The  designer/builder 

•  You  work  with  a  spe- 

provides design  help 

cialist.  A  professional  has 

throughout  construction. 

$t 


ELING  BY  DESIGN 


Wielding  a  sharp  pencil  and  a  fast  hammer,  the 
designer/builder  offers  both  design  savvy 
and  construction  follow-through. 


THE  QUEST  FOR  SPACE 

As  their  family  grew,  Jack  and  Shei- 
la Rovner  had  to  decide  whether  to 
move  or  remodel.  For  three  years  they 
kept  their  eyes  open  for  something  bet- 
ter— but  finally  decided  to  fix  up  in- 
stead of  move  out.  Jack  says,  "We 
didn't  want  to  leave  the  neighborhood, 
and  to  buy  a  bigger  house  close  by 
would  have  cost  at  least  $300,000.  Not 
only  that;  every  house  we  looked  at  had 
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problems  that  would  have  cost  even 
more  to  fix!  We  decided  to  stay  put  and 
remodel.  The  question  was  how." 

At  the  recommendation  of  several 
business  partners  and  a  neighbor,  the 
Rovners  called  Gino  Benvenuti,  a 
builder  with  a  background  in  architec- 
ture, drafting,  and  interior  design.  Gino 
provided  a  list  of  similar  projects  he 
had  done,  enabling  the  Rovners  to  eval- 
uate his  work  directly. 


A  PERSONAL  TOUCH 

Getting  to  know  each  other  was  an 
important  first  step.  Designer/Builder 
Benvenuti  sat  down  with  Sheila  and 
Jack  and  listened  to  their  needs  and 
goals.  He  used  a  questionnaire  to  ex- 
plore their  lifestyle,  likes  and  dislikes. 
Sheila  says,  "Gino  asked  us  things  like 
whether  we  like  to  entertain,  do  we  pre- 
fer our  counters  clear  or  do  we  like  our 
pots  and  pans  out  in  the  open.  We  tried 
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to  give  him  a  good  idea  of  how  we  live 
and  what  we  want  out  of  our  house. 
The  careful  planning  really  paid  off. 

LIVING  IN  THE  MESS 

Despite  all  the  inconvenience  and 
confusion  of  remaining  in  your  home 
during  remodeling,  Sheila  feels  it  was 
worthwhile  living  "on  site."  "I  don't 
know  how  you  can  get  what  you  want 
unless  you're  on  hand  when  problems 
arise.  As  work  progressed,  we  saw  op- 
portunities we'd  never  considered.  I  an- 
swered questions  and  made  spot 
decisions  every  day." 

Living  in  the  midst  of  a  construction 
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site  poses  special  hazards  to  children. 
Sheila  was  careful  to  keep  her  three 
boys  out  of  the  way  of  the  workmen, 
and,  in  the  afternoons,  she  sought  out 
quiet  spots  for  them  to  nap.  At  the  end 
of  each  day,  Shiela  swept  the  floors  free 
of  nails,  staples,  and  scraps. 

Flexibility  is  one  of  the  big  advan- 
tages to  homeowners  who  consult  and 
work  with  a  designer/builder.  As  Gino 
says,  "We're  used  to  making  changes  in 
my  business.  We  can  alter  plans  during 
construction  without  having  to  consult 
with  an  architect.  It's  easier,  and  we 
save  the  homeowner  time  and  money 
in  the  long  run." 


•   "The  real  estate 
people  said  we'd  be  crazy 
to  add  on — that  there  was 
a  terrific  shortage  of 
starter  homes  like  ours  in 
the  area  and  it  would  be 
easy  to  sell.  We  were 
advised  to  move  up  to  get 
the  space  we  needed.  But 
when  we  had  the  house 
and  plans  appraised  as 
part  of  the  loan  approval 
process,  we  were 
astonished  at  the  high 
market  value  the  appraiser 
predicted.  Now  our  house 
is  worth  a  lot  more  than 
we've  put  into  it!" 
— Jack  Rovner 
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WORKING  WITH  A  CONTRACTOR 


con«trac#tor: 

One  who  remodels,  or  builds 
new  houses  according  to  plan. 


ners  Grace  and  Bryan  Allen  review  changes  in  plan  with  the  contractor  who 
built.theirdrearnjiouse  in  the  country. 


|  ADVANTAGES  OF  WORKING  WITH  A  CONTRACTOR 

•  You  get  the  house  you 

•  You  avoid  having  to 

want  without  paying  high 

hire,  schedule,  and  deal 

design  fees.  Buying  stock 

with  each  of  the  subcon- 

plans provides  the 

tractors  individually.  The 

benefits  of  working  from 

general  contractor  coordi- 

professionally drawn 

nates  all  construction  ac- 

blueprints without  the 

tivities  in  the  proper 

expense  of  hiring  an 

sequence.  Then  you  can 

architect  or  designer. 

start  planning  the  interior. 

- 
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Building  from  stock  plans 

A  contractor  can  take  plans  you  order  through  a  magazine 
or  other  stock  plan  outlet,  alter  them  to  suit  your  needs, 
and  build  the  house  of  your  dreams. 


HUNTING  FOR  THE  SITE 

Before  building  their  house,  Grace 
and  Bryan  Allen  spent  hours  driving 
around  to  look  for  the  perfect  site.  One 
Sunday  they  heard  an  ad  on  the  radio 
describing  lots  for  sale  in  a  recreational 
community  under  development  in  the 
Virginia  countryside.  They  drove  out 
and,  that  very  afternoon,  picked  a 
three-acre  parcel  for  its  stunning  view 
and  abundant  wildlife. 
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CHOOSING  A  HOUSE  PLAN 

The  next  step  was  to  choose  a  plan  to 
fit  the  site.  Grace  says,  "We  knew  pret- 
ty much  what  we  wanted.  Still,  we 
looked  at  dozens  of  plans  in  magazines 
before  finding  one  with  the  right  num- 
ber of  rooms  and  windows  as  well  as  the 
proper  orientation  for  the  lot  we  had 
purchased.  Finally  we  settled  on  a 
house  plan  from  Better  Homes  and  Gar- 
dens'" magazine." 


HIRING  THE  CONTRACTOR 

Some  friends  of  the  Aliens  recom- 
mended contractor  Robert  Smith  to 
build  the  house.  "Bob"  is  a  general  con- 
tractor— one  who  either  does  the  work 
himself  or  "subs"  it  out  to  others. 

After  looking  over  the  plans  and  dis- 
cussing the  changes  the  Aliens  wanted, 
Bob  submitted  a  written  estimate. 
There  was  a  verbal  agreement  that 
anything  not  covered  by  the  original 
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bid  would  be  billed  on  an  hourly  basis 
plus  the  cost  of  the  materials. 

Bryan  says,  "We  love  the  house,  and 
didn't  change  the  architectural  con- 
cept; but  with  the  help  of  the  contrac- 
tor, we  enlarged  the  floor  plan  from  the 
original  28-foot  square  to  30  feet.  I  re- 
drew the  changes  I  wanted  right  on  the 
blueprint.  The  rest  of  it  we  talked  over 
with  Bob — adapting  the  basement  so  I 
could  have  a  workshop,  darkroom,  and 
home  office  for  my  photography  busi- 
ness. Because  we  built  into  a  hill,  we 
were  even  able  to  add  a  room  on  the 
first  level  that  receives  enough  light  for 
growing  plants." 


The  three-story  plan  that  contractor  Robert  Smith 
built  for  the  Aliens  gave  them  a  lot  of  square  footage  for 
their  money  without  gobbling  up  extra  land. 

Please  turn  to  page  173  for  Home  Plan  19707. 


•  "We  paid  a  fair  price 
for  our  house,  but  a 
number  of  things  pushed 
the  cost  higher  than  the 
estimate." 

•  "The  price  of  2  x  4s  and 
wallboard  increased 
dramatically  between  the 
time  of  Bob's  estimate  and 
the  beginning  of  house 
construction." 

0  "During  construction, 
we  substituted  higher 
quality  lighting  fixtures 
and  tile,  which  added  to 
our  original  estimate." 
— Bryan  Allen 


Buying  Information, 
page  176. 
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By  Denise  L.  Caringer  and  Robert  E.  Dittmer 


Give  your  kid  a  room  to  remember! 
These  new  furnishings  and  real-life 
rooms  combine  childhood  whimsy  with 
parent-pleasing  practicality. 


I  HORSEY  BORDER 

Band  a  room  with  roller- 
skating  horses  for  unbri- 
dled fun!  $11  a  5-yard  roll 
from  Gear  Kids. 

J*. 


NURSERY 


CHANGER/CHEST 

A  hinged  top  unfolds  for 
changing,  flips  back  to 
make  a  chest  for  any  age. 
$355  from  Child  Craft. 


fe 


I  TABLE  AND  CHAIRS 

Bold  crayon  colors  delight 
kids;  sturdy  and  economi- 
cal cardboard  construction 
pleases  parents.  Table,  two 
stools,  $60  from  Kidcolors. 


i  RABBIT  RUG 

This  rug  features  carrot- 
chomping  bunnies  for  fun 
and  soft  wool  for  comfort. 
4  x  6-foot  rug,  $245  from 
Century  Rug. 
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CELESTIAL  NURSERY 

Wispy  elements — a  cloud- 
filled  wall  covering  and  an 
antique  crib  with  a  filmy 
canopy — lend  some  nostal- 
gic softness  to  this  nursery. 


Buying  information, 
page  176. 

Product  photographs:  Perry  Struse 
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►TOY  BOX 

Off  comes  the  roof,  and  in 
go  the  toys!  Great  for  your 
kids  now,  the  charming  toy 
box  will  work  later  on  as  a 
folk-art  room  accent.  $90  by 
Fun  Furniture. 
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I  LAMB  BORDER 

Rim  a  room  with  soft  hues 
and  unabashedly  sentimen- 
tal lambs.  $11  a  5-yard  roll 
from  Howard  Kaplan. 


GIRLS' 


PENCIL  LAMP 

This  pencil  shape  in  fire- 
engine  red  makes  a  point  of 
pleasing  kids.  $30  from  Ba- 
sic Concepts. 

DESK/VANITY 

Simple  lines  and  tough 
laminate  fit  toddlers  or 
teens.  $160  from  Playspace. 
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|  COUNTRY  SCHEME 

Play  up  the  coziness  of  a 
tiny  room  with  an  old  iron 
bed  and  folkish  stenciling. 
(Polyurethane  protects  the 
painted  floor.) 


Buying  information, 
page  176. 
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ARTFUL  POSTER 
Display  a  changing  array 
of  kiddie  masterpieces  in 
this    framed    poster.    $20 
from  Nashco  Products,  Inc. 


\V 
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i  NAUTICAL  BORDER 

Let  these  ships  cruise  the 
walls  for  a  splash  of  color 
and  charm.  $11  a  5-yard  roll 
from  Gear  Kids. 


I  OVERALL  LINENS 

It's  Oshkosh,  B'Gosh!  And 
kids  love  it!  Comforter,  $60, 
twin  sheet  set,  $30,  by  J.P. 
Stevens. 


I  SLEEK  BED 

Sturdy  metal  and  pure 
contemporary  lines  assure 
longevity.  Optional  color 
panels  for  the  legs  let  you 
customize  to  your  taste. 
$230  from  AMISCO. 
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QUICK  SALAD  TIPS 

•  With  clean  greens,  you  can  make  a  salad  fast! 
Clean  'em:  When  you  bring  your  greens  home 
from  the  store,  discard  any  bruised  outer  leaves, 
then  wash  the  greens  thoroughly.  Remove  excess 
moisture  with  paper  towels  or  spin  greens  dry. 
Store  'em:  Store  in  a  clear  plastic  bag  or  airtight 
container  in  the  refrigerator. 

•  To  quick-chill  dressing,  place  in  the  freezer,  cov- 
ered, for  up  to  20  minutes. 

•  Jiffy-rinse  berries  in  a  colander  under  cool  water. 
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FAST  FAMILY  FAVORITES 


SUPPERiALADS 


FRESH,  ELEGANT, 
READY  IN 
MINUTES! 


1/4 


1/2 


% 


2 

1/4 


By  Barbara  Greenwood 

TOSSED  TURKEY, 
GREENS,  AND  BERRIES 

Strawberries  and  greens . . .  an  unlikely, 

yet  elegant  and  tasty,  duo — 
1  pint  fresh  strawberries 
4  cups  torn  mixed  greens  (such  as 
spinach  and  red  leaf  lettuce) 
cup  red  wine  vinegar  and 
oil  salad  dressing 
of  a  sweet  red  onion,  sliced, 
separated  into  rings,  and  halved 
pound  turkey  breast  tenderloin 
steaks  or  skinless,  boneless 
chicken  breasts,  cut  into  bite- 
size  strips 
tablespoons  honey 
teaspoon  dried  dillweed 

•  Hull  strawberries;  discard  hulls. 
Halve  strawberries.  In  a  large  mixing 
bowl  combine  strawberries  and  mixed 
greens.  Set  aside. 

•  In  a  12-inch  skillet  heat  half  of  the 
dressing.  Add  the  red  onion.  Stir-fry  for 
1  Vfe  to  2  minutes  or  till  onion  is  tender. 
Remove  from  the  skillet.  Heat  the  re- 
maining dressing  in  same  skillet. 

•  Stir-fry  turkey  or  chicken  in  hot 
dressing  for  2  to  3  minutes  or  till  done. 
Add  onion,  honey,  and  dillweed;  heat 
through.  Remove  the  skillet  from  heat. 
Immediately  add  greens  mixture;  light- 
ly toss  about  1  minute  or  till  greens 
begin  to  wilt.  Serve  at  once,  passing  ad- 
ditional dressing.  Season  with  salt  and 
pepper.  Makes  4  servings. 

Nutrition  information  per  serving: 
259  cal.,  23  g  pro.,  18  g  carbo.,  10  g  fat, 
45  mg  chol.,  and  997  mg  sodium.  U.S. 
RDA:  52%  vit.  A,  97%  vit.  C,  14%  ribo- 
flavin, 42%  niacin,  11%  iron,  and  27% 
phosphorus. 


Buying  information,  page  176. 

To  order  a  salad  spinner, 

see  page  173. 


MOROCCAN  SALAD  EXPRESS 

Irresistible  and  special  enough  to  deserve  your  good  china- 


1/3  cup  water 

1  teaspoon  margarine  or  butter 
Vb  cup  quick-cooking  couscous 
1/2  pound  fresh  asparagus  spears 
Va  cup  mayonnaise  or  salad 

dressing 
1  teaspoon  lemon  juice 
1/2  teaspoon  coarse-grain  brown 

mustard 
Va,  teaspoon  dried  tarragon, 

crushed 
3  lemon  slices,  halved 
6  ounces  thinly  sliced,  fully  cooked 

ham 
1  tablespoon  pine  nuts  or  almonds, 
toasted 

•  In  a  small  saucepan  bring  water  and 
margarine  or  butter  to  boiling.  Add 
couscous.  Remove  from  heat.  Cover;  let 
stand  4  minutes  or  till  liquid  is  ab- 
sorbed. Transfer  to  a  bowl.  Chill  in 
freezer  10  minutes,  stirring  once. 

•  Rinse  asparagus  spears;  break  off 
and  discard  woody  bases.  Place  spears 


in  a  10x6x2-inch  microwave-safe  bak- 
ing dish.  Add  2  tablespoons  water.  Cov- 
er with  clear  plastic  wrap;  vent  by 
leaving  a  small  area  unsealed  at  the 
edge  of  the  dish.  Micro-cook  on  100% 
power  (high)  for  3V2  to  4V2  minutes  or 
till  tender.  Place  spears  in  ice  water. 

•  For  dressing,  in  a  small  mixing  bowl 
combine  mayonnaise  or  salad  dressing, 
lemon  juice,  mustard,  and  tarragon. 
Chill  in  the  freezer. 

•  Divide  couscous  and  lemon  slices 
equally  between  2  plates.  Fold  each 
ham  slice  into  quarters;  place  beside 
couscous.  Drain  asparagus;  place  atop 
couscous.  Spoon  on  the  dressing.  Sprin- 
kle with  pine  nuts  or  almonds.  Makes  2 
servings. 

Nutrition  information  per  serving: 
476  cal.,  25  g  pro.,  23  g  carbo.,  33  g  fat, 
63  mg  chol.,  1,235  mg  sodium.  U.S. 
RDA:  24%  vit.  A,  66%  vit.  C,  55%  thia- 
mine, 19%  riboflavin,  26%  niacin,  16% 
iron,  26%  phosphorus.  9§ 
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homeHming! 

FABULOUS  BEEF  AND  PORK  RECIPES  FOR 
TODAY'S  LIGHTER  TASTES 


By  Barbara  Greenwood 

Home  cooking  in  the 
'80s — it's  light,  lean,  and 
easy  on  meat.  But,  it's 
still  full  of  taste  and 
satisfaction.  These  meals 
show  you  the  best  ways 
to  include  meat  in  your 
home  cooking.  Read  on 
for  healthful  hints  you 
can  use  every  day! 


RECIPES  BEGIN  ON  PAGE  146. 
BUYING  INFORMATION,  PAGE  176. 


▲Peppered  Meatballs 
In  Tomato  Sauce 

Be  smart;  bake  the  meat- 
balls on  a  rack  in  a  pan.  The 
fat  drips  away!  So  no  one 
walks  off  hungry,  pump  the 
sauce  full  of  vegetables  and 
serve  over  spaghetti  squash. 

<  Light  'n'  Spicy 
Tostada  Cups 

Savor  this  meal-in-a-shell 
without  kissing  sound  nutri- 
tion good-bye.  Brown  natu- 
rally lean  flank  steak  in  a 
skillet  coated  with  nonstick 
spray.  Bake,  rather  than 
deep-fry,  the  tortilla  cup. 

Sirloin  with 

Apple- Yogurt  Sauced 

When  warm  weather  hits, 
celebrate  by  throwing  a 
steak  on  the  grill.  But,  just 
don't  overdo  a  good  thing.  To 
keep  up  healthful  eating 
habits,  let  a  1  Vi  -pound  steak 
serve  six  people. 

Photographs:  Ron  Crolool 
Food  stylist:  Judy  Tills 
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Vegetable  and  Pork 
Stir-r 


i 


&■_  Stir-frying  4is  a  healthful 
way  to  coojt'just  as  long  as 
you  use  a 'light  hand  with 
the  oil.  Start  by  spraying 
your  wok  with  nonstick 
spray  coating.  That  way, 
you'll  need  to  add  only  a 
smidgen  of  fat  later. 

Make  the  juicy  meat 
strips  (the  protein)  go  far- 
ther, and  up  the  carbohy- 
drates you're  eating  by 
mixing  in  a  heaping  portion 
of  crisp-cooked  vegetables. 

Better  Burgers  ► 

Here's  the  perfect  recipe 
for  big,  juicy  patties:  Pick 
out  1  pound  of  85-  to  90- 
percent  lean  ground  beef. 

Next,  add  fiber  by  mixing 
in  a  bit  of  bulgur  (precooked 
cracked  wheat). 

Finally,  put  your  burgers 
under  the  broiler — the 
health-smart  way  to  cook 
them.  Bid  the  fat  adieu  as  it 
cooks  out  and  away  from  the 
meat! 

Pork  with  Spring 
Rhubarb  Sauced 

Pork  loin  roasts  and  loin 
chops  head  the  "good  pork 
cuts"  list  because  they're  so 
lean.  When  you're  shopping 
for  your  meat,  select  the  rib 
roast  that  has  the  least 
amount  of  fat  on  the  outside. 
If  you  cook  the  roast  bone 
side  down,  the  ribs  will  act 
like  a  rack,  letting  the  fat 
drip  away. 
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FOR  TODAY'S 
LIGHTER  TASTES: 

•  Choose  lean  meat  cuts 
(see  list,  page  146). 

•  Wield  a  knife  to  trim  as  much 
exterior  fat  as  you  can. 

•  Cook  meat  to  get  rid  of  even 
more  fat  For  example,  broil  it. 

•  To  make  sure  3  ounces  of 
cooked  lean  meat  satisfies 
you,  cut  small  bites  and  savor! 

•  Pile  your  plate  high  with  pasta, 
potatoes,  or  a  grain;  put  meat 
on  the  side.  And,  if  you  go  for 
seconds,  hit  the  vegetables. 


Pork  Tenderloin 
With  Gingered  Fruit 
Sauce ► 

Um-m-m-m,  tenderloin.  It 
may  sound  sinful,  but  it's 
not.  Although  tenderloin  is 
inherently  tender  and  juicy, 
it's  still  amazingly  low  in  fat. 
That's  why  it's  a  great  choice 
for  people  interested  in  a 
light-eating  lifestyle. 

For  health's  sake,  serve 
each  person  three  thin  slices 
(about  3  ounces  total  of  the 
cooked  meat).  Such  a  serving 
provides  the  needed  protein 
for  any  one  meal. 

RECIPES  BEGIN  ON 
PAGE  153. 


IE  BEEF  AND  VEGETABLES 
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HOMERING! 

20-MINUTE  MEALS 

FROM  PRECUT  BEEF 


Talk  about  more 
convenience!  Many 
supermarkets  now 
offer  stir-fry  meat  and 
ready-to-cook  kabobs 
in  their  fresh  meat 
cases.  (The  butchers 
do  the  slicing  or 
cutting  and  threading 
for  you.)  Try  these 
handy  meats  in  these 
lickety-split  recipes. 

Herb-Tomato  Beef 
Kabobs 

1  6-ounce  can  (%  cup) 

tomato  juice 
1/2  of  a  0.7-ounce 

envelope  Italian  dry 

salad  dressing  mix 

(21/2  teaspoons) 
1  teaspoon  cornstarch 
4  fresh  ready-to-cook 

beef  kabobs 

•  In  small  saucepan  com- 
bine juice,  dressing  mix,  and 
cornstarch.  Cook  and  stir  till 
thickened  and  bubbly.  Cook 
and  stir  2  minutes  more. 

•  Preheat  broiler  unit. 
Place  kabobs  on  the  unheat- 
ed  rack  of  a  broiler  pan. 
Broil  4  to  5  inches  from  heat 
to  desired  doneness  (8  min- 
utes for  medium-rare  to  12 
minutes  for  well-done),  turn- 
ing and  brushing  with  toma- 
to mixture  often. 

•  Or,  grill  kabobs,  on  an  un- 
covered grill,  directly  over 
hot  coals  to  desired  doneness 
(8  minutes  for  medium-rare 
to  12  minutes  for  well-done), 
turning  and  brushing  with 
the  tomato  mixture  often. 
Makes  4  servings. 

Nutrition  information  per 
serving:  185  cat,  22  g  pro, 
13  g  carbo,  5  g  fat,  60  mg 
choL,  482  mg  sodium.  U.S. 
RDA:  10%  vit  A,  24%  vit  C, 
20%  riboflavin,  26%  niacin, 
20%  iron,  17%  phosphorus. 


Lime  Beef  and 
Vegetables 

1/2  teaspoon  finely 

shredded  lime  peel 
2  tablespoons  lime  juice 
2  tablespoons 

Worcestershire  sauce 
2  teaspoons  sugar 
iVi  teaspoons  cornstarch 
•    •    • 

Nonstick  spray  coating 

1  9-ounce  package 
frozen  French-style 
green  beans  with 
toasted  almonds, 
thawed  and  drained 

2  green  onions,  cut  into 
1/2-inch  lengths 

1  teaspoon  bottled 

minced  garlic 
%  pound  precut  stir-fry 

beef 
1  4-ounce  can  sliced 
mushrooms,  drained 
Hot  cooked  couscous 
or  rice  (optional) 

•  For  sauce,  in  a  bowl  com- 
bine lime  peel,  lime  juice, 
Worcestershire  sauce,  sugar, 
cornstarch,  and  1  tablespoon 
water;  set  aside. 

•  Spray  a  12-inch  skillet  or  a 
wok  with  nonstick  spray 
coating.  Preheat  skillet  or 
wok  over  high  heat.  Add 
beans  and  almonds,  onions, 
and  garlic.  Cook  and  stir  2  to 
3  minutes  or  till  tender.  Re- 
move from  skillet. 

•  Stir-fry  beef  2  to  3  minutes 
or  till  done.  Push  beef  from 
center  of  skillet. 

•  Stir  sauce.  Add  to  skillet. 
Cook  and  stir  till  thickened 
and  bubbly.  Cook  and  stir  1 
minute  more.  Add  bean  mix- 
ture and  mushrooms;  mix 
well.  Heat  through.  Serve 
over  couscous.  Serves  4. 

Nutrition  information  per 
serving:  180  caL,  21  g  pro., 
12  g  carbo.,  6  g  fat,  55  mg 
choL,  263  mg  sodium.  U.S. 
RDA:  11%  vit  C,  14%  ribo- 
flavin, 26%  niacin,  20% 
iron,  24%  phosphorus. 


TO  ORDER  MEAT-COOKING  UTENSILS, 
SEE  PAGE  173. 
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The  soup  that's  too  luscious 
for  just  special  occasions. 


19X7  Campbell  Soup  Company 


o  we're  giving  you  15C  off  our  everyday  price. 


Why  wait  for  a  special  occasion  to  enjoy  the  taste 
:ampbell's®  Gold  Label  Soups? 

Our  new  Golden  Classics™  are  worth  indulging  in 
ry  day  Like  this  Chicken  Vegetable  with  Long  Grain 

Wild  Rice,  or  Sirloin  Beef  with  Potatoes  and 
shrooms,  or  Cheese  Pasta  (Tortellini)  with  Country 
letables. 

Or  feast  on  our  Creamy  Naturals,  like  Creamy 
tragus  or  Creamy  Broccoli. 

They're  all  prepared  with  wholesome  ingredients 
i  nothing  artificial. 

Now  if  you  still  think  you  need  a  special  occasion 
such  exquisite  fare,  we  suggest  you  make  one  up! 

kMPBELL'S  SOUP  IS  GOOD  FOOD 


r 


MANUFACTURERS  COUPON         NO  EXPIRATION  DATE 


I5C  Off  any  one  of 

Campbell's 
Gold  Label  Soups. 

Try  the  new  Golden  Classics 
or  the  Creamy  Naturals. 


51D0Q    155115 


CONSUMER  One  coupon  per  purchase.  Good  only  on 
product  indicated.  Consumer  pays  any  sales  tax  GROCER 
Redeem  on  terms  stated  tor  consumer  upon  purchase  of 
product  indicated  ANY  OTHER  USE  CONSTITUTES 
FRAUD  For  reimbursement  of  (ace  value  plus  8e  mail  to 
CAMPBELL  SOUP  COMPANY,  Dept.  5901.  El  Paso.  Texas 
79966.  Failure  to  produce  on  request  invoices  proving 
purchase  of  stock  covering  coupons  may  void  all  cou- 
pons submitted.  Void  if  taxed,  restricted,  prohibited  or 
presented  by  other  than  retailers  of  our  product  Cash 
value  1/lCOc 
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NUTRITION  INFORMATION 

HOW  TO  MAKE  IT  WORK  FOR  YOU 


EVERY  RECIPE  ANALYZED 

•  With  each  recipe  we  give  important 
nutrition  information.  The  calorie 
count  of  individual  servings  and  the 
amount,  in  grams,  of  protein,  fat,  cho- 
lesterol, and  sodium  help  you  keep  tabs 
on  what  you  eat. 

•  Also,  you  can  check  the  vitamin  and 
mineral  levels  per  serving  of  each  reci- 
pe. Vitamins  and  minerals  are  noted  in 
percentages  of  the  United  States  Rec- 
ommended Daily  Allowance  (U.S. 
RDA)  whenever  the  value  exceeds  10 
percent  of  the  recommended  amounts. 
(U.S.  RDAs  are  standards  developed  by 
the  Food  and  Drug  Administration.) 

•  When  a  recipe  is  high  in  fiber,  we'll 
include  the  grams  of  dietary  fiber  per 
serving,  too. 
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Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens  Test  Kitchen. 

This  means  that  each  recipe  is  practical 

and  reliable,  and  meets  our  high  standards 

of  taste  appeal. 


HOW  WE  ANALYZE 

•  When  ingredient  options  appear  in  a 
recipe,  we  use  the  first  ingredient 
choice  for  the  analysis. 

•  We  omit  optional  ingredients  from 
the  nutrition  analysis. 


•  We  use  the  first  serving  size  listed. 

•  When  milk  is  an  ingredient,  we  fig- 
ure the  nutrition  information  using 
low-fat  milk. 

WHAT  YOU  NEED 

Use  our  recipe  analyses  to  chart  the 
nutritional  value  of  the  foods  you  eat. 
These  simple  guidelines  are  based  on 
daily  needs  of  females,  23  to  50  years 
old  (in  general,  males  and  teenagers 
need  more  calories): 

calories — 2,000 

protein — 45  to  65  grams 

fat — 67  grams 

cholesterol — 300  milligrams 

sodium — 1,100  to  3,300  milligrams 

fiber — 25  to  35  grams 
There's  no  real  harm  in  going  over  or 
under  these  figures  in  any  single  day, 
but  aim  for  a  balanced  diet  overall. 
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MAY  RECIPE  INDEX 

Banana-Praline  Muffins 163 

Better  Burgers 154 

Herb-Tomato  Beef  Kabobs 144 

Light  'n'  Spicy  Tostada  Cups 148 

Lime  Beef  and  Vegetables 144 

Melonberry  Party  Pie 164 

Moroccan  Salad  Express 139 

Peppered  Meatballs  in  Tomato 

Sauce 146 

Pork  Tenderloin  with  Gingered 

Fruit  Sauce 157 

Pork  with  Spring  Rhubarb 

Sauce 154 

Sirloin  with  Apple-Yogurt 

Sauce 149 

Strawberry  Shortcake  Trifle 163 

Tossed  Turkey,  Greens,  and 

Berries 139 

Vegetable  and  Pork  Stir-Fry 153 

Whole  Wheat  Raisin-Nut 

Bread 164 


Note:  Microwave  versions  must  be  as  ap- 
pealing as  the  conventional  recipe  to  be 
included.  The  versions  here  were  tested 
in  countertop  microwave  ovens  that  op- 
erate on  625  to  700  watts.  Cooking  times 
in  these  recipes  are  approximate  because 
microwave  ovens  vary  by  manufacturer. 
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4-STAR 
LEAN  MEAT  CUTS 

BEEF: 

85  to  90  percent  lean  ground  beef 

Eye  round  roast  or  steak 

Chuck  arm  pot  roast 

Round  rump  roast 

Sirloin  tip  (also  known  as  round 

tip)  roast  or  steak 
Top  sirloin  steak 
Flank  steak 
Round  steak 
Top  or  bottom  round  roast 

PORK: 

Center-cut  ham 

Shoulder  roast  or  steak,  trimmed 

of  separable  fat 
Loin  roast  or  chop 
Tenderloin 
Canadian-style  bacon 
70  to  80  percent  lean  ground  pork 

Note:  Even  the  leanest  cuts  will  be 
leaner  if  you  trim  as  much  of  the  fat 
as  possible. 


PEPPERED  MEATBALLS 
IN  TOMATO  SAUCE 

Ground  pork  isn  't  always  labeled  with 
its  fat  content.  It's  best  if  the  pork  is 
ground  from  a  fat-trimmed  shoulder 
that  is  70  to  80  percent  lean.  Typically, 
the  more  pink  the  color,  the  less  fat — 

1  egg  white 
1/4  cup  milk 

3  tablespoons  fine  dry  bread 
crumbs 

2  tablespoons  chopped  green 
onion 

Va.  teaspoon  pepper 
1  pound  lean  ground  pork 
1  3-pound  spaghetti  squash 
IV2  cups  loose-pack  frozen  mixed 
cauliflower,  broccoli,  and  carrots 
1   151/2-ounce  jar  meatless  chunky- 
style  spaghetti  sauce 

3  tablespoons  dry  red  wine 
Grated  Parmesan  cheese  (optional) 
•  Combine  egg  white  and  milk.  Stir  in 
bread  crumbs,  onion,  and  pepper.  Add 
pork;  mix  well.  Shape  into  thirty-two 
1-inch  meatballs.  Place  on  rack  in  shal- 
low baking  pan.  Bake  in  375°  oven  25  to 
30  minutes  or  till  no  pink  remains. 

continued 
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continued 

•  Meanwhile,  halve  squash  length- 
wise; discard  seeds.  Place  in  a  Dutch 
oven.  Add  water  to  depth  of  2  inches. 
Bring  to  boiling;  reduce  heat.  Cover  and 
simmer  25  to  30  minutes  or  till  tender. 

•  Cook  mixed  vegetables  according 
to  package  directions.  Drain.  Halve  any 
large  pieces. 

•  In  a  saucepan  combine  spaghetti 
sauce  and  wine;  heat  through,  stirring 
occasionally.  Gently  stir  in  meatballs 
and  vegetables.  Heat  through. 

•  Drain  squash.  Use  a  fork  to  shred 
pulp  onto  4  plates.  Top  with  sauce  and 
cheese.  Makes  4  servings. 

Microwave  directions:  Halve  squash 
lengthwise;  remove  and  discard  seeds. 
Place  squash,  cut  side  down,  in  a  shal- 
low microwave-safe  baking  dish.  Add  2 
tablespoons  water.  Cover  with  micro- 
wave-safe plastic  wrap;  vent  by  leaving 
a  small  area  unsealed  at  dish  edge.  Mi- 
cro-cook on  100%  power  (high)  15  to  18 
minutes  or  till  pulp  can  just  be  pierced 
with  a  fork,  rotating  dish  a  half-turn 
twice.  Let  stand,  covered,  10  minutes. 


Meanwhile,  prepare  and  shape  meat- 
balls as  directed.  Place  meatballs  on  a 
rack  in  a  12x7y2x2-inch  microwave- 
safe  baking  dish.  Cover  with  waxed  pa- 
per. Cook  on  high  7  to  9  minutes  or  till 
no  pink  remains,  rearranging  the 
meatballs  and  rotating  the  dish  a  half- 
turn  once. 

For  sauce,  in  a  IV2 -quart  microwave- 
safe  casserole  cook  mixed  vegetables, 
covered,  on  high  5  to  7  minutes  or  till 
tender.  Drain.  Halve  any  large  pieces. 
Return  to  casserole.  Stir  in  spaghetti 
sauce  and  wine.  Cook,  covered,  on  high 

3  minutes.  Stir  in  meatballs.  Cook,  cov- 
ered, on  high  3  to  5  minutes  or  till  heat- 
ed through. 

Use  a  fork  to  shred  squash  pulp  onto 

4  plates.  Serve  as  directed. 

Serve  with:  tossed  greens  and  sesa- 
me breadsticks. 

Nutrition  information  per  serving: 
373 cat,  29gpro.,  33gcarbo.,  12 g  fat,  61 
mg  chol,  845  mg  sodium,  6  g  dietary 
fiber.  U.S.  RDA:  54%  uit.  A,  61%  vit.  C, 
163%  thiamine,  138%  riboflavin,  22% 
niacin,  18%  iron,  20%  phosphorus. 


LIGHT  'N'  SPICY 
TOSTADA  CUPS 

1  pound  beef  flank  steak 
Nonstick  spray  coating 
6  7-inch  flour  tortillas 
1  cup  salsa 
1  teaspoon  cornstarch 
V2  teaspoon  instant  beef  bouillon 

granules 
1  medium  zucchini,  cut  into 

julienne  strips  (about  2  cups) 
4  green  onions,  bias-sliced  into 

1-inch  lengths 
1  tablespoon  cooking  oil 
Mustard  greens  or  lettuce  leaves 
Vz  cup  shredded  Monterey  Jack 
cheese  (2  ounces) 

•  Partially  freeze  beef.  Slice  across  the 
grain  into  thin  bite-size  strips;  set  aside. 

•  For  tostada  cups,  spray  six  10-ounce 
custard  cups  with  nonstick  spray  coat- 
ing. Brush  tortillas  lightly  with  warm 
water  to  soften.  Gently  press  into  cups. 
Bake  in  350°  oven  12  to  15  minutes  or 
till  crisp.  Remove  from  cups;  set  aside. 

•  For  sauce,  combine  salsa,  corn- 
starch, and  bouillon.  Set  aside. 
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••Spray  a  large  skillet  with  nonstick 
.pray  coating.  Preheat  skillet  over  high 
leat.  Cook  and  stir  zucchini  over  high 
leat  for  IV2  minutes.  Add  onions;  cook 
ind  stir  IV2  minutes  more  or  till  vege- 
ables  are  crisp-tender.  Remove  vegeta- 
ns from  skillet. 

•  Add  oil  to  hot  skillet.  Cook  and  stir 
>eef,  half 'at  a  time,  for  2  to  3  minutes 
>r  till  done.  Return  all  beef  to  skillet. 
5tir  sauce.  Add  to  skillet.  Cook  and  stir 
ill  mixture  is  thickened  and  bubbly. 
}ook  and  stir  for  2  minutes  more.  Stir 
n  vegetable  mixture. 

•  Place  each  tostada  cup  atop  greens 
>r  lettuce  on  a  serving  plate.  Evenly 
livide  meat  mixture  among  tortilla 
:ups.  Top  each  cup  with  cheese.  Serve 
it  once.  Makes  6  servings. 

Microwave  directions:  Freeze  and 
dice  beef,  and  prepare  tostada  cups  as 
lirected.  Stir  together  sauce  as  direct- 
id,  except  use  2  teaspoons  cornstarch; 
>et  aside. 

Preheat  a  10-inch  microwave  brown- 
ng  dish  on  100%  power  (high)  5  min- 
ltes.  Decrease  oil  to  1  teaspoon,  and  add 


to  browning  dish;  spread  with  a  wooden 
spoon.  Add  beef.  Cook,  uncovered,  on 
high  4  to  6  minutes  or  till  beef  is  done, 
stirring  twice.  Remove  beef  and  juices 
from  browning  dish;  set  aside. 

Add  zucchini  to  browning  dish.  Cook, 
covered,  on  high  5  minutes.  Add  onions; 
cook,  covered,  on  high  1  to  2  minutes 
more  or  till  vegetables  are  crisp-tender, 
stirring  once.  Stir  beef  and  juices  into 
vegetable  mixture.  Stir  sauce;  add 
sauce  to  browning  dish  and  mix  well. 
Cook,  uncovered,  on  high  for  5  to  7  min- 
utes or  till  mixture  is  thickened  and 
bubbly,  stirring  mixture  after  every 
minute.  Cook,  uncovered,  on  high  for 
30  seconds  more.  Assemble  the  meat 
and  vegetable  mixture  with  tostada 
cups  as  directed. 

Serve  with:  whole  sweet  cherry  pep- 
pers, orange  slices,  and  juice. 

Nutrition  information  per  serving: 
240  cat,  20 g pro.,  Wgcarbo.,  9gfat,  56 
mg  choi,  378  mg  sodium,  3  g  dietary 
fiber.  U.S.  RDA:  17%  vit.  A,  13%  vit.  C, 
12%  riboflavin,  14%  niacin,  1 7%  calci- 
um, 19%  iron,  24%  phosphorus. 


SIRLOIN  WITH 
APPLE-YOGURT  SAUCE 

1   11/2-pound  boneless  beef  top 
sirloin  steak,  cut  1 V*  to 
11/2  inches  thick 
3A  cup  apple  juice  or  apple  cider 

1  small  onion,  chopped  (va  cup) 

2  cloves  garlic,  minced 

V2  teaspoon  dried  oregano, 
crushed 

Va.  teaspoon  salt 
2  tablespoons  cornstarch 
1  8-ounce  carton  plain  yogurt 
1  tablespoon  snipped  chives 

•  Preheat  broiler.  Trim  excess  fat  from 
beef.  Place  beef  on  an  unheated  rack  of 
a  broiler  pan.  Broil  beef  3  inches  from 
heat,  turning  halfway  through  cooking. 
(Allow  14  to  16  minutes  total  for  rare, 
18  to  20  minutes  total  for  medium,  and 
about  25  minutes  total  for  well-done.) 

•  Meanwhile,  for  sauce,  in  a  medium 
saucepan  bring  juice  or  cider,  onion, 
garlic,  oregano,  and  salt  to  boiling;  re- 
duce heat.  Cover  and  simmer  about  3 
minutes  or  till  onion  is  just  tender. 

continued  on  page  153 


Our  chef's  love  affair  with  wine 
leaves  our  dinners  delightfully  sauced. 


Andre  was  just  6  years 
old  when  his  romance 
with  wine  began. 

In  a  shaded  Burgundy 
vineyard  south  of  Paris, 
he  watched,  enthralled, 
as  his  father  selected' 
wines  for  the  family 
France. August  mo.         restaurant. 
Today,  Chef  Andre's  continuing  fascination 
with  wine  affects  his  work  on  Le  Menu  Dinners 
in  the  most  delicious  ways. 

His  Beef  Sirloin  Tips  are  lavished  in  rich 
Burgundy  and  mushroom  gravy  With  golden 
sherry  added  as  a  loving,  last-minute  touch. 
The  magnificent  sauce  that  cradles  his 


Chicken  a  la  King  is  rich,  creamy  and  enhanced 
by  a  delicate  sauterne. 

His  penchant  for  cooking  with  wine  is  even 
evident  in  ail-American  favorites  like  Yankee  Pot 
Roast  and  Chopped  Sirloin  Beef.  Places  where 
other  chefs  might  fear  to  venture  with  sauterne 
or  sherry 

Which  just  goes  to  show  that  even  after  all 
these  years,  our  Chef's  relationship  with  wine 
can  yield  some  delightful  surprises. 


Beef  Sirloin  Tips:  Chunks  of  lender  beef 
are  lightly  saute'ed,  then  simmered  in  a 
Burgundy  and  beef  stock,  flat  -ored  with 
garden  vegetables 

Mushrooms  are  introduced,  seasonings 
adjusted  and  sherry1  is  added. 

Served  with:  O'Brien  potatoes 
and  broccoli  florets  in  a  rich  Cheddar 
cheese  sauce. 
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HI  never  liked  the  way 
the  vegetables  always 
fell  off  between  the  sirloin 
on  my  beef  kabobs.  But  I 
fixed  that.  I  don't  put  any 
vegetables  on.  Had  to  be 
some  reason  man    ■  ■ 
invented  the  salad.  ^^ 

Beef.  Real  Food  For  Real  People. 


JAMES  GARNERS  BEEF  KABOBS 
Preparation:  SOmtn     Cooking  time  10  ISmin 

Cut  1  II)  trimmed  lap  si  rial  n  intii  I "  mix's 

Combine '/gC.  dry  red  urine,  ~'n>s  olive  oil, 
1  Tbs.  each  red  urine  vinegar  ami  coarse grain 
mustard,  1  clove mineed garlic,  '  ttsp  each 
cracked  black  pepper  and  sugar,  Put  beef  in 

plastic  Ixti).  nd<l  marinade    ( 'lose  Ixtf/, 
ma  finale;  10  nun   lUiir/i/l  marinade, 

reserve  Thread  i  5  beef  cubes  onto  each 
of  four  skewers,  Brail  or  grill  10-18  min., 

turn  anil  brush  irilh  reserved  marinade 

occasionally  <t  servings 

Vital  calories- 817   Calories  from  beej 
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ontinued  from  page  149 
I  Jtir  the  cornstarch  into  yogurt.  Stir  the 
'ogurt  mixture  into  onion  mixture. 
3ook  and  stir  till  mixture  is  thickened 
ind  bubbly.  Cook  and  stir  for  2  minutes 
nore.  Sprinkle  sauce  with  chives.  Pass 
he  sauce  to  spoon  over  beef.  Makes  6 
ervings. 

Microwave  directions:  Broil  beef  as 
lirected.  Meanwhile,  for  sauce,  in  a  4- 
up  glass  measure  combine  juice  or  ti- 
ler, onion,  garlic,  oregano,  and  salt, 
^over  with  microwave-safe  plastic 
vrap;  vent  by  leaving  a  small  area  un- 
dated at  the  edge  of  the  dish.  Micro- 
took  on  100%  power  (high)  3  to  4 
ninutes  or  till  onion  is  just  tender.  Stir 
:ornstarch  into  yogurt.  Stir  yogurt  mix- 
ure  into  onion  mixture.  Cook,  uncov- 
;red,  on  high  IV2  to  2Vz  minutes  or  till 
hickened  and  bubbly,  stirring  after  ev- 
:ry  minute.  Cook,  uncovered,  on  high 
or  30  seconds  more.  Sprinkle  with 
:hives.  Serve  as  directed. 

Serve  with:  steamed  pepper  strips 
ind  green  beans,  nutmeg-sprinkled 
wached  apple  slices,  whole  grain  bread 
vith  marmalade,  and  coffee. 

Nutrition  information  per  serving: 
183  cal,  18  g pro.,  9gcarbo.,  7  g  fat,  52 
ng  chol,  156  mg  sodium.  U.S.  RDA: 
12%  riboflavin,  16%  niacin,  12%  iron, 
19%  phosphorus. 

VEGETABLE  AND  PORK 
STIR-FRY 

Some  folks  call  hoisin  sauce  oriental 
mrbecue  sauce.  It's  sweet  and  spicy,  but 
iiffers  from  American  barbecue  sauce  in 
'hat  hoisin  sauce  is  made  from  soybeans 
ind  comes  in  a  can.  Look  for  it  in  the 
oriental  section  of  your  store  or  at  a  Chi- 
tese  market — 
1  pound  lean  boneless  pork  (such 
as  loin  chops  or  roast,  see  list 
page  146) 
2/3  cup  dry  sherry 
v3  cup  water 
Va.  cup  hoisin  sauce 
1  tablespoon  grated  gingerroot 
3  cloves  garlic,  minced 
•    •    • 

Vz  pound  baby  carrots  or 

carrots,  cut  into  2-inch  pieces 

1  tablespoon  cornstarch 
Nonstick  spray  coating 

2  cups  fresh  pea  pods,  halved 
crosswise  or  one  6-ounce 
package  frozen  pea  pods, 
thawed  and  halved  crosswise 


1  tablespoon  cooking  oil 

1  15-ounce  can  oyster,  straw,  or 
shiitake  mushrooms,  drained  and 
cut  into  bite-size  pieces 

2  cups  shredded  bok  choy  leaves 
or  cabbage 

•  Partially  freeze  pork;  cut  on  the  bias 
into  thin  bite-size  strips.  Place  pork  in  a 
plastic  bag  set  in  a  shallow  baking  dish. 
Stir  together  sherry,  water,  hoisin 
sauce,  gingerroot,  and  garlic;  pour  over 
pork  in  bag.  Close  bag.  Marinate  15 
minutes  at  room  temperature  or  1  to  2 
hours  in  the  refrigerator. 

•  Meanwhile,  cook  carrots,  covered, 
in  a  small  amount  of  boiling  salted  wa- 
ter for  5  minutes;  drain. 

•  Drain  pork,  reserving  marinade.  Stir 
cornstarch  into  marinade;  set  aside. 

•  Spray  a  wok  or  12-inch  skillet  with 
nonstick  spray  coating.  Preheat  wok 
over  high  heat.  Stir-fry  carrots  2  min- 
utes. Add  pea  pods;  stir-fry  2  minutes 
more  or  till  vegetables  are  crisp-tender. 
Remove  vegetables  from  wok. 

•  Add  oil  to  wok.  Stir-fry  pork,  half 'at 
a  time,  2  to  3  minutes  or  till  no  pink 
remains.  Return  all  pork  to  wok.  Push 
pork  from  center  of  wok.  Stir  marinade 
mixture;  add  to  center  of  the  wok.  Cook 
and  stir  till  thickened  and  bubbly.  Cook 
and  stir  1  minute  more.  Return  vegeta- 
bles to  wok.  Add  mushrooms.  Cook  and 
stir  about  1  minute  more  or  till  heated 
through.  Serve  over  bok  choy  or  cab- 
bage. Makes  4  servings. 

Microwave  directions:  Freeze,  slice, 
and  marinate  pork  as  directed.  In  a  1- 
quart  microwave-safe  casserole  com- 
bine carrots  and  2  tablespoons  water. 
Micro-cook,  covered,  on  100%  power 
(high)  3  minutes;  drain. 

Preheat  a  10-inch  microwave  brown- 
ing dish  on  high  5  minutes.  Meanwhile, 
drain  pork,  reserving  marinade.  In- 
crease cornstarch  to  4  teaspoons;  stir 
into  reserved  marinade.  Set  aside.  De- 
crease oil  to  1  teaspoon,  and  add  to 
browning  dish;  spread  with  a  wooden 
spoon.  Add  pork.  Cook,  uncovered,  on 
high  4  to  5  minutes  or  till  no  pink  re- 
mains, stirring  twice.  Remove  pork  and 
juices  from  browning  dish;  set  aside. 

Add  carrots  and  pea  pods  to  brown- 
ing dish.  Cook,  covered,  on  high  2  min- 
utes or  till  vegetables  are  crisp-tender, 
stirring  twice.  Stir  pork  and  juices  into 
vegetable  mixture.  Add  mushrooms. 
Stir  marinade;  add  to  dish,  mixing  well. 

continued 


'/i  cup  pineapple 
orapplejuicc 
2  tbs.  vinegar  W .1  t'^ 

SEASONS*  Italian  l 

Salad  Dressing  Mix 
%  cup  salad  oil 
2  tsp.  sesame  oil 
2  tsp.  soy  sauce 
Pour  pineapple  juice  and 
vinegar  into  cruet  or  jar  with  tight 
fitting  lid.  Add  salad  dressing  mix  and  shake 
10  seconds.  Add  remaining  ingredients. 
Shake  again.  Makes  1  cup. 


Greek  Dressing 

3  tbs.  lemon  juice 

3  tbs.  water 

1  envelope  GOOD  SEASONS* 

Italian  Salad  Dressing  Mix 
%  cup  olive  oil 
3  lbs.  feta cheese,  crumbled 

(optional) 
Vi  tsp.  oregano 
Combine  lemon  juice,  water 
and  salad  dressing  mix  in  cruet  or 
jar.  Shake  well.  Add  olive  oil, 
feta  cheese  and  oregano.  Shake  well 
Makes  1  cup. 


Creamy  Dijon  Dressing 

1  envelope  GOOD  SEASONS* 
Salad  Dressing  Mix  (any 
flavor  except  no-oil  Italian) 

1  cup  sour  cream 
V>  cup  mayonnaise 
V>  cup  milk 

2  to  4  tbs.  Dijon-style 
or  other  mustard 

Blend  salad  dressing  mix 

with  sour  cream,  mayonnaise 

and  mustard.  Gradually  add  milk  and 

stir  until  well  blended.  Makes  about  2  cups 


Caesar  Dressing 

3  tbs.  lemon  juice 
:)  tbs.  water 

1  envelope  GOOD  SEASONS* 
Italian  Salad  Dressing  Mix 
%  cup  salad  oil 

1  tsp.  oregano  leaves 

2  tbs.  sliced  black  olives 
1  can  (2  02.)  flat  anchovies, 

chopped  (optional) 

3  tbs.  grated  Parmesan  cheese 
Combine  lemon  juice,  water 
and  salad  dressing  mix  in  a  jar 
with  tight-fitting  lid.  Shake  10 
seconds.  Add  oil  and  remaining 
ingredients.  Shake  again.  Makes  1  cup 


Simply  add  a  pinch  of  imagination 
to  a  packet  of  Good  Seasons® 
savory  herbs  and  spices  and  a  good 
meal  becomes  a  good 
deal  more. 

1  1987  General  Roods  Corporation 
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continued 

Cook,  uncovered,  on  high  6  to  7  minutes 
or  till  thickened,  stirring  every  2  min- 
utes. Cook,  uncovered,  on  high  30  sec- 
onds more.  Serve  as  directed. 

Serve  with:  cantaloupe  and  honey- 
dew  slices,  fortune  cookies,  and  tea. 

Nutrition  information  per  serving: 
394 col.,  24gpro.,  34gcarbo.,  15 g  fat,  63 
mg  choi,  225  mg  sodium,  6  g  dietary 
fiber.  U.S.  RDA:  366%  vit.  A,  40%  vit. 
C,  52%  thiamine,  28%  riboflavin,  31% 
niacin,  12%  iron,  27%  phosphorus. 


BETTER  BURGERS 

Why  better?  There's  less  fat  (use  lean 
beef),    less   cholesterol   (add   only  egg 
white),  and  more  fiber  (mix  in  bulgur) — 
1  slightly  beaten  egg  white 
1/3  cup  bulgur 
Va,  cup  catsup 
1  tablespoon  snipped  fresh 
parsley  or  1  teaspoon  dried 
parsley  flakes 
1  teaspoon  dried  Italian  seasoning, 

crushed 
1/4  teaspoon  garlic  salt 


fc 


A.l.®  Savory  Stuffed  Peppers 


I  pound  ground  beef 
1/4  cup  chopped  onion 

l  (12  oz.)  can  Del  Monte 
whole  kernel  vacuum 
packed  golden  sweet 
corn, drained 


1  (8  oz.)  can  Del  Monte 
tomato  sauce 

I  cup  cooked  rice 
1/4  cup  A.l.  Steak  Sauce 
1  /4  Isp.  ground  black  pepper 

6  large  green  peppers 

In  skillet,  over  medium  heat,  brown  meat  and  cook  onion 
until  done;  pour  off  drippings. 
^kv  ■"■""      Stir  in  corn,  tomato  sauce,  rice,  steak 
^.•^a  \        sauce  and  pepper;  set  aside. 
^^^\  Cut  tops  off  peppers;  remove 

^\  \  seeds.  Spoon  meal  mixture  into  peppers; 

A  arrange  in  9  x9x  2-inch  baking  pan 

Bake  at  350°F  for  30  to  35  minutes  or  until 
(M       '        peppers  are  done.  Makes  6  servings. 

A.l.  makes  hamburgers  taste  like  steakburgers." 

(imagine  what  it  can  do  for  all  your  ground  beef  recipes.) 


ii 
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Rub ' 


1  pound  lean  ground  beef 
4  whole  wheat  hamburger  buns, 
split  and  toasted 

Lettuce  leaves 
4  tomato  slices 

Alfalfa  sprouts 

•  In  a  medium  mixing  bowl  combine  t 
egg  white,  bulgur,  catsup,  parsley,  Ital-  *: 
ian  seasoning,  garlic  salt,  and  Va  tea-  ip~ 
spoon  pepper.  Add  beef;  mix  well.  Shape  "cas 
mixture  into  four  Vz  -inch-thick  patties.  « ■■ 

•  Grill  patties,  on  an  uncovered  grill,  ffi"; 
directly  over  medium-hot  coals  12  to  15  t 
minutes  or  to  desired  doneness,  turning  \ 
once.  (Or,  place  patties  on  unheated 
rack  of  a  broiler  pan.  Broil  3  inchest 
from  heat  10  to  12  minutes  or  to  desired  N 
doneness,  turning  once.)  Serve  on  buns  I 
with  lettuce,  tomato,  and  alfalfa  I  ■ 
sprouts.  Makes  4  servings. 

Microwave  directions:  Prepare  and  Ii 
shape  patties  as  directed.  Arrange  in  i» 
an  8x8x2-inch  microwave-safe  baking  1 
dish.  Cover  with  waxed  paper.  Micro-  Wner 
cook  on  100%  power  (high)  5  to  7  min-  i 
utes  or  to  desired  doneness,  giving  dish 
a  half-turn  and  turning  patties  over 
once.  Serve  as  directed. 

Serve  with:  dill  pickle,  crisp  crack-Jo 
ers,  and  milk. 

Nutrition  information  per  serving: 
353 cal,  30 g pro.,  34gcarbo.,  11  g  fat,  81  Lei  r 
mg  chol,  576  mg  sodium,  7  g  dietary 
fiber.  U.S.  RDA:  10%  vit.  A,  10%  vit.  C, 
16%  thiamine,  17%  riboflavin,  35% 
niacin,  29%  iron,  34%  phosphorus. 
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PORK  WITH 

SPRING  RHUBARB  SAUCE 

Our  Test  Kitchen  home  economists  creh, 
ated  a  beautiful,  vivid  sauce  by  using  a  *■ 
red  rhubarb  variety  such  as  strawberry 
rhubarb — 

1  3-pound  pork  loin  center  rib 
roast  (about  8  ribs)*  or  one 
21/2-pound  boneless  beef  rump 
roast 

1/4  teaspoon  salt 
1/4  teaspoon  coarsely  ground 
pepper 

•  •    • 
V2  pound  rhubarb,  chopped  (2  cups; 
V<x  cup  frozen  apple  juice 

concentrate,  thawed 

2  tablespoons  honey 
Several  dashes  ground 

nutmeg 

•  •    • 

2  tablespoons  water 
1  teaspoon  cornstarch 
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Rub  roast  with  salt  and  pepper. 

ace  pork,  bone  side  down,  in  a  small 
allow  roasting  pan.  {Or,  place  beef  on 
rack  in  a  shallow  roasting  pan.)  Insert 
meat  thermometer  in  the  thickest 
•rtion  of  the  roast,  making  sure  bulb 
•esn't  touch  fat,  bone,  or  pan  (see  pho- 
,  page  158). 

Roast  pork,  uncovered,  in  a  325° 
en  IVi  to  V/z  hours  or  till  the  ther- 
ometer  registers  150°.  (O,  roast  beef, 
icovered,  in  a  325°  oven  VA  hours  or 
1  thermometer  registers  140°.) 
Meanwhile,  for  sauce,  in  a  medium 
ucepan  combine  rhubarb,  juice  con- 
ntrate,  honey,  and  nutmeg.  Bring  to 
filing;  reduce  heat.  Cover  and  simmer 
)  minutes  or  till  rhubarb  is  very 
nder.  Stir  water  into  cornstarch;  stir 
to  rhubarb  mixture.  Cook  and  stir  till 
ickened  and  bubbly.  Cook  and  stir  for 
minutes  more. 

When  pork  registers  150°  (beef, 
[0°),  spoon  some  of  the  sauce  over 
>ast.  Continue  roasting  pork  30  to  45 
inutes  more  or  till  the  thermometer 
gisters  170°,  spooning  on  additional 
.uce  occasionally.  (Roast  beef  15  to  40 
inutes  more  or  till  thermometer  reg- 
ters  150°  to  170°.) 

Let  roast  stand  15  minutes  before 
irving.  Heat  any  remaining  sauce  and 
iss  with  roast.  Makes  8  servings. 
*Note:  For  easier  carving,  ask  your 
itcher  to  loosen  pork  roast  backbone 
r  you. 

Microwave  directions:  Prepare  and 
>ast  pork  or  beef  as  directed.  For 
mce,  in  a  \lh  -quart  microwave-safe 
isserole  micro-cook  rhubarb,  juice 
•ncentrate,  honey,  and  nutmeg,  cov- 
•ed,  on  100%  power  (high)  5  to  7  min- 
;es  or  till  rhubarb  is  very  tender.  Stir 
ater  into  cornstarch;  stir  into  rhubarb 
lixture.  Cook,  uncovered,  on  high  1  to 
minutes  or  till  thickened  and  bubbly, 
irring  every  30  seconds.  Cook,  uncov- 
•ed,  on  high  1  minute  more.  Spoon 
/er  and  pass  with  roast  as  directed. 
Serve  with:  spinach  fettuccine  sprin- 
led  with  sesame  seed,  steamed  crook- 
sck  squash  slices,  whole  grain  muffin, 
)arkling  apple  cider. 
Nutrition  information  per  serving: 
ideal,  21gpro.,  9gcarbo.,  11  g  fat,  69 
:g  chol,  119  mg  sodium,  and  1  g  di- 
ary fiber.  U.S.  RDA:  44%  thiamine, 
5%  riboflavin,  20%  niacin,  and  20% 
hosphorus. 

continued 


TTER  HOMES  AND  GARDENS,  MAY  1987 


155 


Pick  The  Vinegar  That  Isn't 
Made  From  Petroleum 

It  may  sound  incredible,  but  the  fact  is. 
many  other  white  vinegars  start  with  petro- 
leum. That's  right  Petroleum. 

But  not  Heinz. 

For  over  1 10  years  the  Heinz  recipe  for 
vinegar  has  been  100%  natural.  Our  white 
vinegar  is  made  from  sun-ripened  com.  Our 
cider  vinegar  is  made  from  real  apples. 

No  additives,  no  preservatives.  Absolutely 
nothing  artificial. 

So  next  time,  make  sure  your  vinegar  is 
really  all  natural.  Make  sure  it's  Heinz. 


Otemz> 


When  You  Know  The  Difference. 

©  1987.  H  J  Heinz.  Co 
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>ORK  TENDERLOIN  WITH 
ilNGERED  FRUIT  SAUCE 

1  pound  pork  tenderloin 

1  8-ounce  can  pineapple  tidbits 

(juice  pack) 
2/>  cup  orange  juice 
1  tablespoon  cornstarch 
1  tablespoon  soy  sauce 
tfj  teaspoon  grated  gingerroot 
)ash  ground  red  pepper 
4  green  onions,  bias-sliced  into 

1-inch  pieces 
1  medium  carrot,  cut  into  thin 

strips 
1  clove  garlic,  minced 
1  tablespoon  margarine  or  butter 

•  Place  pork  on  rack  in  shallow  roast- 
ng  pan.  Insert  meat  thermometer  in 
hickest  portion,  making  sure  bulb 
loesn't  touch  pan.  Roast,  uncovered,  in 
1 325°  oven  1  hour  or  till  thermometer 
egisters  170°.  Cover  to  keep  warm. 

'•Meanwhile,  drain  pineapple,  reserv- 
ng  juice.  For  sauce,  combine  reserved 
uice,  orange  juice,  cornstarch,  soy, 
jingerroot,  and  red  pepper.  Set  aside. 

•  In  a  medium  sauceparkcook  onions, 
•.arrot,  and  garlic  in  hot  ir^rgarine  or 
mtter  3  to  4  minutes^fcdtill  crisp- 
ender.  Stir  sauce;  add  to  1*jgetables. 
3ook  and  stir  till  thickened  anfl  bubbly. 
3ook  and  stir  2  minutes  more.  Stir  in 
jineapple;  heat  through.  Slice  pork; 
;poon  sauce  atop.  Makes  4  servings. 

Microwave  directions:  Roast  pork  as 
lirected.  Drain  pineapple,  reserving 
uice.  For  sauce,  stir  together  reserved 
uice,  orange  juice,  cornstarch,  soy 
sauce,  gingerroot,  and  red  pepper.  Set 
aside.  In  a  Wz  -quart  microwave-safe 
casserole  micro-cook  onions,  carrot, 
jarlic,  and  margarine  or  butter,  cov- 
ered, on  100%  power  (high)  3  to  4  min- 
ates  or  till  crisp-tender,  stirring  once. 
Stir  sauce;  add  to  vegetables.  Cook,  un- 
:overed,  on  high  3  to  5  minutes  or  till 
thickened  and  bubbly,  stirring  after  ev- 
ery minute.  Stir  in  pineapple.  Cook,  un- 
:overed,  on  high  1  to  1V2  minutes  or  till 
heated  through.  Serve  as  directed. 

Serve  with:  lentil  or  rice  pilaf  mix, 
roll,  fresh  fruit,  and  bottled  water. 

Nutrition  information  per  serving: 
203  cat,  19  g  pro.,  18gcarbo.,  6gfat,  57 
nig  chol.,  340  mg  sodium,  1  g  dietary 
fiber.  U.S.  RDA:  105%  vit.  A,  29%  vit. 
C,  46%  thiamine,  16%  riboflavin,  17% 
niacin,  21  %  phosphorus. 
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There's  no  better  way  to  spark  up  a 
cookout  than  with  Royal  Oak "  char- 
coal. It's  quick  starting  &  long  burning. 

And  now  Royal  Oak  offers  you  a 
choice:  our  traditional  outdoor  flavor, 


a  favorite  for  over  25  years  or  Royal 
Oak  with  Mesquite,  for  sweet  mellow 
flavor  that's  great  with  meats,  chicken 
and  fish.  So,  choose  your  flavor  and 
savor  Royal  Oak  at  your  next  cookout. 


vv 
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MANUFACTURER  COUPON 
EXPIRATION  DATE  12/31/87 

50COFF 

ON  A  10  LB.  OR  20  LB.  BAG  OF 

ROYAL  OAK 
CHARCOAL 

TRADITIONAL  FLAVOR 
OR  WITH  MESQUITE 

To  Ihe  Consumer:  This  coupon  good  only  on  ihe  product 
indicated  Only  one  coupon  redeemed  lor  purchase  Any  other 
use  may  constiiuie  fraud  Coupon  not  transferable 
To  the  Retailer  We  will  pay  legitimate  retailers  ihe  lace  value 
plus  8c  handling  for  each  coupon  received  in  connecton  wiih 
ihe  retail  sale  ol  the  produci  indicated  Coupon  void  and 
forfeited  il  invoices  proving  purchase  ol  sufficient  slock  within 
the  past  90  days  to  cover  redemptions  arc  not  produced  on 
request,  or  if  coupon  assigned,  transferred  or  presented  by  one 
not  a  retail  distnbutor  of  sa<i  product,  or  it  coupon  is  taxed, 
restricted,  prohibited  or  requires  licensing  Presen- 
tation of  redemption  wiihoul  compliance  constitutes 
fraud  Customer  pays  any  applicable  (ax  Cash 
redemption  value  1  20ih  of  a  ceni  Reproduction 
prohibited  Redeem  by  mailing  10  ROYAL  OAK 
ENTERPRISES.  INC  .  PO  Box  1034.  Clmlon. 
Iowa  52734  STORE  COUPON 
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SEND  PROOF  OF  PURCHASE  AND  50c  IN  COIN  FOR  POSTAGE  &  HANDLING  TO: 
"ROYAL  OAK  OFFER';  P.O.  BOX  5738,  WYOMING  MN  55092 


Salad  Bar  In  A  Jar™  ^j°™£ 
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THE  NEW  HOME  COOKING 


continued 

ROASTING  TO  PERFECTION 

Let  A  Meat  Thermometer 

Guide  You 

How  do  you  like  your  beef  roast? 
Rare?  Medium-well?  Well-done?  What- 
ever your  preference,  chances  are  bet> 
ter  that  you'll  cook  it  just  right  by  using 
a  meat  thermometer. 

Why  a  meat  thermometer? 

Our  Better  Homes  and  Gardens""  reci- 
pe timings  are  a  good  guide  to  how  long 
your  meat  or  bird  will  take  to  roast. 
But,  no  two  roasts  or  birds  have  the 
same  shape  or  the  same  amount  of  fat 
or  bone.  And,  no  two  ovens  cook  the 
same.  That's  why  our  Test  Kitchen  rec- 
ommends using  a  meat  thermometer — 
the  most  reliable,  accurate  indicator  of 
doneness. 

How  to  use  it 

1.  Insert  the  meat  thermometer  into 
the  roast  so  the  bulb  rests  in  the  center 
of  the  thickest  portion  of  the  meat.  For 
poultry,  insert  the  thermometer  in  the 


Insert  the  meat  thermometer  in  the 
thickest  portion  of  the  roast. 

center  of  the  inside  thigh  muscle.  Make 
sure  the  tip  of  the  thermometer  doesn't 
touch  bone,  rest  in  fat,  or  lie  on  the 
bottom  of  the  pan.  If  the  tip  does,  it 
could  throw  off  the  accuracy  of  the 
reading. 

2.  Roast  the  meat  or  bird  till  the  ther- 
mometer registers  the  internal  tem- 
perature you've  chosen  from  the  chart 
at  right.  Then,  push  the  thermometer  a 


little  farther  into  the  meat  or  bird.  If 
the  thermometer  shows  a  temperature 
drop,  keep  roasting  the  meat  or  bird  till 
the  thermometer  registers  the  correct 
temperature.  (When  the  thermometer 
is  still  5  degrees  below  the  temperature 
you  want,  remove  beef,  lamb,  and  veal 
roasts  from  the  oven,  if  they  weigh 
more  than  4  pounds.  By  the  time  you 
let  the  roast  stand  15  minutes  before 
carving,  the  thermometer  should  show 
the  correct  temperature.) 


Correct  temperatures 

Beef,  Lamb  140°  (rare) 

160° 
170° 

Pork  170° 

Poultry  180° 

Veal 


(medium) 
(well-done) 
(well-done) 
to  185° 
160°  (medium) 
170°  (well-done) 


Hint:  You'll  find  a  beef,  pork,  lamb,  or 
veal  roast  or  a  chicken  or  turkey  easier 
to  carve  if  you  cover  it  with  foil  and  let 
it  stand  for  15  minutes  after  it  comes 
out  of  the  oven,  ffi) 
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Have  you  tried 
the  other  white  meat? 


If  you  think  you  have  to  serve 
fish  or  fowl  to  get  the  light, 
wholesome  nutrition  and  easy 
convenience  that  today's  life- 
styles demand,  take  a  fresh 
look  at  pork  —  the  other 
white  meat. 

Pork  gives  you  the  lighter 
meals  and  versatility  you 
associate  with  white  meat. 
Plus,  it  provides  you  and  your 
family  the  great  taste  you 
want,  and  the  nutrition  and 
protein  you  need. 

And  of  course  the  mouth- 
watering taste  and  savory  flavor 
of  pork  blend  deliciously  with 
all  kinds  of  sauces,  spices, 
stuffings  and  side  dishes. 

Pork  can  easily  be  substituted 
for  any  other  white  meat  in  many 
recipes  —  in  fact,  in  most  meal 
preparation. 

With  a  variety  of  new, 
leaner  boneless  cuts  of  pork 
to  choose  from,  your  menu 
plans  have  more  flexibility 
than  ever. 

What's  the  best  way  to 
cook  pork? 

Often. 

For  a  free  recipe  book  con- 
taining light,  easy,  nutritious 
and  creative  ways  to  serve 
new  meals  with  pork,  just  send 
a  stamped  self-addressed 
envelope  to  Pork  Recipes, 
Box  10383-B,  Des  Moines, 
Iowa  50306. 


u  Vin 


The  Other 
White  Meat; 


This  message  is  brought  to  you  by 
America's  pork  producers. 


1987  National  Pork  Producers  Council  m  cooperation  with 
National  Pork  Board 
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S  ALL  WE'RE  GOOD  FORwv 
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ishion  your  very  own  popcorn  popper  and  pop  outside! 


■'  'L 
j 


M 


r*  i 


sy^r1^?^ 


Warm  dinner  rolls  until  serving  time. 


'rap  potatoes  in  foil  to  prevent 
<in  from  burning. 


Wrap  corn  to  seal  in  flavor. 


Wrap  shish  kabobs  to 
keep  warm  after  grilling. 


EN  YOUR  DINNER  MAYBE  GOING  TO  THE  DOGS. 


Reynolds  Wrap  heavy 

Quality  Aluminum  Foil    |t~'  ,t''   '^  ww  I 


3PX. 


SO.  FT, 

•/;  rst  turn, 


m] 


©R.M.C.1987 


Make  a  simple  cooking  fold  and  you  have  shrimp 
and  snow  peas  in  less  than  20  minutes. 


Now  you  can  heat  nachos 
on  the  grill. 


lold  your  own  pan.  Cook  fish  right  on  grill. 


Baking  desserts  on  the  grill  is  easy 
and  nutritious. 


Garden  vegetables  heat  up  in  no  time. 


SAVOR  THE  SUMMER. 

For  a  free  brochure  of  great  summertime  ideas,  write:  The  Reynolds  Wrap  Kitchens,  PO.  Box  C-32003,  Dept.  A30,  Richmond,  VA  23261-2003. 
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QuicfeCfackeri  Salad 

^ThatWillTurri 
Heads. 


Quicfe&Oispy  Chicken 

1  head  California  Iceberg  Lettuce 

2  cooked  chicken  breasts,  cut  in  strips 

1  apple,  sliced 

2  cups  seedless  red  grapes 
V2  cup  walnut  halves 
1-8  oz.  bottle  RANCHER'S  CHOICE® 

Creamy  Dressing 

Cut  lettuce  into  6  wedges. 

Arrange  on  serving  platter. 

Top  with  chicken,  apple,  grapes, 

nuts.  Serve  with  dressing  for 
a  meal  that'll 
make  you  wish 
every  day  was 
Salad  Day. 


©1987  Kraft  Inc. 
California  Iceberg 
Lettuce  Commission 


SALAD-DAYS 


KRAFT 


You  just  can't 
beat  the  taste 
of  New  KRAFT 
Real  Mayon- 
naise because 
it's  thicker  and 
richer  than  ever. 
So  thick,  rich 
and  delicious 
it  can  turn  any 
sandwich  you 
make  into  a 
modern  day 
hero. 


FOOD 


PRIZE 

TESTED 

RECIPES 


THIS  MONTH'S  CATEGORIES 


Turkey  Casseroles 
Holiday  Cookies 

What  mouth-watering  entree  do  you  fix  when  faced 
with  a  mound  of  leftover  cooked  turkey?  Fast  or  fancy, 
what  imaginative  cookie  recipe  do  you  showcase?  Send 
us  your  recipes — you  could  be  a  winner.  Two  Cooks  of  the 
Month  receive  $100  each,  two  Runners-Up  receive  $50  each, 
and  six  Honor  Roll  winners  get  $25  each.  Recipes  will  be 
pictured  on  the  Prize  Tested  Recipe  pages  next  December. 
Winners  receive  a  certificate  and  six  copies  of  their  recipe. 

HINTS  TO  HELP  YOU 

Turkey  Casseroles:  What  do  you  add  to  cooked  turkey  or 
turkey  products  (sausage,  links,  lunch  meat,  or  turkey  ham) 
for  an  inventive  quick  and  easy  casserole?  Hints:  creamy 
spiced  turkey  skillet  dinner,  turkey-orange  casserole. 


Holiday  Cookies:  Does  your  recipe  start  from  scratch  or 
do  you  build  on  a  cookie  mix  or  refrigerated  dough?  Have  you 
created  an  artful  way  to  decorate  cookies?  Is  your  cookie 
filled  or  imaginatively  shaped?  Tips:  mint  swirls,  cranber- 
ry-amaretto  chews,  nutty  fig  cookies. 

WINNERS  IN  THIS  ISSUE 

(See  recipes  on  pages  163  and  164.) 
Cooks  of  the  Month 

Joyce  Whitbread,  Garland,  Tex. 
Priscilla  Yee,  Concord,  Calif. 

Runners-Up 

Hyacinth  Rizzo,  Snyder,  N.Y. 

Joan  Zylstra,  Visalia,  Calif. 

Honor  Roll 

Terri  Elliott,  Wahoo,  Nebr.;  Marjorie  Janowsky,  North  Ton- 

awanda,  N.Y.;  Norma  J.  Keleher,  Pacific  Grove,  Calif;  Cindy 

Knopf,  Rocky  Hill,  Conn.;  Mary  Sowers,  Portage,  Mich.; 

Carrie  Stephens,  Portland,  Me. 

CONTEST  RULES 

1.  Clearly  type  or  print  your  name,  address,  and  recipe  marked  "De- 
cember   Turkey    Casseroles"    or    "December    Holiday    Cookies." 

2.  Specify  brand  names  of  food  products  you  use.  3.  Include  50  to 
1 00  words  about  the  origin  of  the  recipe.  4.  If  your  recipe  is  purchased, 
you  give  Meredith  Corporation  the  right  to  use  the  recipe,  your  name, 
and  hometown  in  any  manner  for  as  long  as  we  wish.  5.  Entries  must 
be  postmarked  by  midnight,  May  31,  1987.  If  recipe  duplicates  are 
submitted,  the  one  earliest  postmarked  will  be  judged.  6.  We  reserve 
the  right  to  adjust  and  edit  winning  recipes.  7.  Address  the  recipes  you 
enter  to  8712  Food  Department,  Better  Homes  and  Gardens,  Des 
Moines,  IA  50336.  8.  All  entry  materials  become  the  property  of  the 
Meredith  Corporation.  81 
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All  it  takes  is  a  morsel 
of  perfection.    \ 


•     , 


*  ~    * 


Chocolate-Dipped  Fruit 

One  HVi-oz.  pkg.  (2  c.)  Strawberries,  grapes, 

Nestle*  Milk  Chocolate  Morsels  bananas,  apples, 

V*  c.  vegetable  shortening  kiwi  or  pineapple 

Melt  over  hot  (not  boiling)  water,  Nestle  Milk  Chocolate 
Morsels  and  shortening;  stir  until  smooth?  Remove  from  heat, 
but  keep  over  hot  water.  (If  chocolate  thickens,  return  to 
heat;  stir  until  smooth.)  Dip  pieces  of  fruit  into  chocolate; 
shake  off  excess.  Place  on  foil-lined  cookie 
sheets.  Chill  10-15  minutes  until 
chocolate  is  set.  Peel  off  foil.  Fruit 


up  to  1  hour.  If  chocolate  becomes 

sticky,  return  to  refrigerator.  -  ^ 

Makes:  1  c.  melted  chocolate. 

*  In  microwave:  melt  on  high  1  min.  stir.  Repeat. 


Some  comforting  thoughts  frorr 
The  Intelligent  Window. 


The  Intelligent  Window® 
is  the  window  made  with 
Sungate®  coated  glass— the 
glass  with  the  exclusive  PPG 
coating  that  prevents  inside 
heat  from  escaping.  And 
that  can  be  a  comfort  in  a  lot 
of  ways. 

It  keeps  you  warm.  You 
can  feel  the  difference  the 
Sungate  coating  makes  with 
your  own  hands.  The  coated 
glass  in  the  windows  actually 
stays  warmer.  Which  reduces 
condensation  and  keeps 
your  home  more  comfort- 
able. But  that's  not  all. 

It  keeps  your  home 
beautiful.  Sungate  coated 
glass  isn't  reflective  glass;  it 
has  the  clear  look  of  tradi- 
tional windows.  And  inside, 
the  coating  actually  reduces 
the  fading  of  the  fabrics  in 
your  curtains,  carpets  and 
furniture.  So  your  home's 
good  looks  last  longer.  That 
can  save  you  money.  But  it's 
not  the  only  way  Sungate 
saves. 

It  saves  energy.  Double- 
paned  windows  and  doors 
with  Sungate  coated  glass  are  as  energy-efficient 
as  triple-glazed.  It's  because  of  the  special  coating.  The 
coating  lets  light  and  heat  inside,  and  keeps 
the  heat  inside,  so  you  save  on  heating  bills.  And 
all  that  adds  up  to  something  wonderful. 

It  increases  your  home's  value.  A  home  with 
Sungate  coated  glass  feels  warmer,  looks  great  inside 
and  out,  and  saves  money,  too.  That  makes  a 
comfortable  difference  while  you  live  there.  And 
can  make  a  big  difference  at  resale  time.  What  could 
be  more  comforting  than  that? 

Sungate  coated  glass  and  The  Intelligent  Window  are  registered  trademarks  of  PPG  Industries,  Inc 


TRAVEL 


INTO  THE  OUTDOORS 


WHEN  A  VACATION  JUST  NATURALLY 
MEANS  AN  ADVENTURE 


By  Chris  Lamb 


CALORIES  FOR  CAMPERS 

Eat  hearty  on  your  camping  trip 

It's  easy  to  burn  up  energy  hiking, 
swimming,  or  just  relaxing  around 
the  campfire.  Look  at  the  calories 
you'll  burn  off  after  just  an  hour  of 
these  activities: 

•  FISHING— Mom  and  the  kids:  200 
calories;  Dad:  275  calories. 

•  SWIMMING— Mom  and  the  kids: 
430  calories;  Dad:  570  calories. 

•  WALKING— Mom  and  the  kids:  275 
calories,  Dad:  365  calories. 

•  CANOEING— Mom  and  the  kids: 
150  calories;  Dad:  200  calories. 

•  LYING  IN  A  HAMMOCK— Mom 
and  the  kids:  70  calories;  Dad: 
95  calories. 

To  put  these  calorie  counts  in  per- 
spective, consider  this:  a  3-ounce  ham- 
burger (with  bun)  contains  350  calories, 
a  green  salad  (without  dressing)  25;  an 
apple  has  80  calories,  and  a  cup  of  cof- 
fee has  just  a  calorie  or  two. 


FACTS  ABOUT  SUNBURN 

Here's  what  dermatologists  say 

•  The  sun  is  a  leading  cause  of  skin 
cancer.  Even  two  severe  burns  in- 
creases your  risk  of  melonoma,  the 
most  dangerous  form  of  skin  cancer. 

•  Sunburn  is  more  likely  to  cause  wrin- 
kled skin  than  the  body's  normal  aging 
(a  simple  way  to  see  the  sun's  effect: 
compare  the  skin  on  your  face  to  skin 
that's  less  exposed  to  the  sun). 

•  Fresh  snow  reflects  80  percent  of  the 
sun's  burning  rays.  Concrete  and  sand 
reflect  up  to  50  percent.  Water,  by  con- 
trast, reflects  very  little  sun. 

•  You'll  notice  a  sunburn  2-6  hours  af- 
ter exposure.  Most  effects  peak  10-24 
hours  after  exposure. 

Following  this  advice  will  reduce  the 
risks  of  sunburn:  Tan  yourself  gradual- 
ly, and  use  a  high-numbered  sunscreen. 
Moisturizing  cream  will  help  relieve 
sunburn  pain.  After  a  burn,  wear  loose 
clothing,  and  take  aspirin. 


AMERICA'S  LITTLE-KNOWN  PARKLANDS 

Avoid  the  crowds  that  flock  to  well-known  national  parks, 
monuments,  and  recreation  areas.  The  nation's  history  and  natural 
wonders  also  await  at  the  government  parklands  listed  here: 

DEVILS  TOWER  NATIONAL  MONUMENT 

An  eerie  summit  in  north  Wyoming 

If  you  saw  the  film,  Close  Encounters 
of  the  Third  Kind,  you  remember 
the  eerie  black  mound  where  the 
space  aliens  landed.  Though  you  proba- 
bly won't  see  a  UFO,  you  can  climb  this 
867-foot  volcanic  peak.  To  get  there: 
Take  1-90  to  Morecroft,  Wyoming.  Turn 
on  U.S.  14  to  Mateo  Village,  then  turn 
left  on  Hwy.  24.  After  6  miles,  turn  left 
on  Hwy.  110,  which  takes  you  right  to 
the  park.  Lodgings:  Motels  are  in  near- 
by Hulett.  INFORMATION:  Devils 
Tower  National  Monument,  Devils 
Tower,  WY  82714  (307/467-5370). 

continued 


About  1,000  folks  a  year  climb  this  peak. 


And 
now  The 

htelligent 

Window 

tells  all. 

Here's  why  more  and  more 
people  are  choosing  the  comfort, 
beauty,  energy 
savings  and 
value  of  The 

Intelligent        £.  ....  w3& 

Window®-   ISUNGATE 
the  one  with  ^=^ssssss==J 

Sungate®  coated  glass  from  PPG. 
It's  the  exclusive  Sungate 

coating:  it  lets  in  the  sun's  light 

and  heat,  but  reflects  the  heat 

from  your 
furnace,  and 
the  other 
radiant  heat 
in  your 
home,  back 
into  your 
rooms. 
You  can 

get  the  full  story  on  how  Sungate 

coated  glass  works  by  filling  out 

and  returning  this 

coupon.  Or,  to 

find  out  who  in 

your  area  sells 

windows  and 

doors  with 

Sungate  coated 

glass,  just  call 

1-800-2-GET-PPG. 

PPG  INDUSTRIES,  INC. 

SUNGATE  MARKETING  GROUP  sc  246 

P.O.  BOX  8727 

HARRISBURG,  PA  17105 

Please  send  me  more  information  on  how 
windows  with  Sungate  coated  glass  from  PPG 
can  add  to  the  beauty,  comfort  and  value  of 
my  home. 

Name 
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Address. 
City 


State. 


.Zip. 


INTO  THE  OUTDOORS 


continued 

FORT  LARAMIE  NATIONAL  HISTORIC  SITE 

A  living  Wild  West  history  lesson  in  Wyoming 


As  in  frontier  days,  the  soldiers  prepare  to  fire. 

Possibly  the  most  important  military  post  in  the  the  Old 
West,  Fort  Laramie  was  a  stop-off  for  wagon  trains  and 
a  base  camp  during  the  Indian  wars.  Today,  21  build- 
ings still  stand.  During  summer,  the  staff  in  period  clothing 
explains  what  life  on  the  high  plains  was  like.  To  get  there: 
Drive  three  miles  southwest  of  the  town  of  Fort  Laramie, 
Wyoming,  on  Hwy.  160.  Lodgings:  Motels  are  20  miles  south 
along  Hwy.  26  in  Torrington,  Wyoming.  INFORMATION: 
Fort  Laramie  National  Historic  Site,  Dept.  BHG,  Fort 
Laramie,  WY  82212  (307/837-2221). 


FORT  JEFFERSON  NATIONAL  MONUMENT 

A  remote  island  fortress  off  Florida's  Gulf  Coast 


Fort  Jefferson  defended  a  young  United  States. 

You  can  fish,  bird-watch,  snorkel,  even  camp  on  this 
semitropical  island  preserve,  70  miles  from  Key  West, 
in  the  Gulf  of  Mexico.  The  national  monument's  main 
island  is  the  site  of  a  massive  stone  fort.  During  the  Civil 
War,  Fort  Jefferson  became  a  military  prison.  Among  its 
inmates  were  four  of  the  alleged  conspirators  in  President 
Lincoln's  assassination.  To  get  there:  Ride  a  charter  boat  (a 
three-day  trip  costs  about  $170  per  person),  fly  in  via  sea- 
plane (from  $80  per  person),  or  sail  your  own  boat.  Lodgings: 
Campers  must  transport  in  all  their  gear,  including  fresh 
water.  INFORMATION:  For  transportation  to  Fort  Jef- 
ferson, write  the  Greater  Marathon  Chamber  of  Com- 
merce, 3330  Overseas  Highway,  Dept.  BHG,  Marathon, 
FL  33052  (305/743-5417).  Otherwise,  write:  Fort  Jefferson 
National  Monument,  Everglades  National  Park,  Box 
279,  Dept.  BHG,  Homestead,  FL  33030  (305/247-6211). 
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EFFIGY  MOUNDS  NATIONAL  MONUMENT 

The  graves  of  the  Plains  Indians  in  Iowa 


The  burial  mounds  contain  whole  generations. 

For  2,000  years  American  Indians  ceremoniously  buried 
their  dead  at  this  wooded  site  on  a  high  bluff  overlooking 
the  Mississippi  River.  Many  of  the  mounds  were  shaped 
in  the  form  of  bears  and  birds,  100  or  more  feet  across,  but 
less  than  4  feet  high.  To  get  there:  Follow  Hwy.  76  for  three 
miles  north  from  Marquette,  Iowa.  Inside  the  park  wear 
hiking  shoes.  INFORMATION:  Effigy  Mounds  National 
Monument,  R.R.  1,  Box  25A,  Dept.  BHG,  Harpers  Ferry, 
IA  52146  (319/873-2356). 


DINOSAUR  NATIONAL  MONUMENT 

Prehistoric  bones  in  the  Colorado  desert 


Rock  layers  have  preserved  dinosaur  fossils. 


Once  the  domain  of  mighty  reptiles,  this  high-desert 
parkland  is  ideal  for  hiking  and  camping.  Uncrowded 
trails  lure  families  into  the  monument's  wilderness  ar- 
eas. Ranger  guided  programs  make  the  days  of  the  dinosaurs 
come  alive.  The  monument's  best  fossil  finds  are  at  the  Dino- 
saur Quarry  building,  seven  miles  north  of  Jensen,  Utah.  To 
get  there:  From  Jensen,  follow  Hwy.  149  to  the  park  en- 
trance. Lodgings:  Camp  at  the  park  or  stay  at  a  motel  in 
Vernal,  Utah  (follow  Hwy.  149  to  Hwy.  191  North).  INFOR- 
MATION: Dinosaur  National  Monument,  Box  210, 
Dept.  BHG,  Dinosaur,  CO  81610  (303/374-2216).  S3 


Purely  delici 


Now  start  your  day  with  the 
taste  of  a  fresh-cut  pineapple: 
Dole  Pineapple  Juice.  Or  try  \ 
Pineapple  Orange  and 
Pineapple  Grapefruit. 
Both  refreshingly  tart, 
naturally  sweet. 
All  are  100%  pure  juice    / 
with  a  full  day's 
supply  of  Vitamin  C. 
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A  simple  explanation  of 
our  Home  Marketing  Syste 


I 


To  simplify  the  process  of  selling  your  home,  we  developed  a 
system.  The  Better  Homes  and  Gardens*  Home  Marketing  System. 

It  brings  together  all  the  elements  that  make  your  home  stand 
out  from  others  on  the  market.  It  can  attract  more  prospective 
buyers.  And  help  you  get  the  best  possible  price  in  the  shortest 
possible  time. 

Put  our  Home  Marketing  System  to  work  for  you.  Contact 
your  local  Better  Homes  and  Gardens  member  firm,  or  call  1-800- 
247-5050.  (In  Iowa,  call  1-800-532-1430.) 


•i  Better 


The  better  way  to  sell  your  home. 
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1  =  I      |   1987  Meredith  Corporation.  Each  firm  independently  owned  and  operated 
Availability  >>f  Iftrvlcoi  muy  vury. 


FOOD 


TOTABLE  LUNCH 
PACKED  WITH  ENERGY 

Keep  this  nutritious,  high-energy  lunch  on  the  sidelines 
while  you're  busy  with  an  energy-zapping  activity.  If  you're 

on  the  slopes,  swimming,  or  out  biking,  the  steaming 

mowder  and  brownie  bars  will  keep  you  going  until  dinner. 

Best  of  all,  they're  designed  to  be  toted! 


Take  along  some  fruit  juice  to  enjoy 
with  this  su pei-nutritious  lunch. 

CURRIED  PEANUT  CHOWDER 

You  can  keep  this  chowder  hot  up  to  five 
hours  in  an  insulated  container — 
1  teaspoon  instant  chicken 

bouillon  granules 
1/2  cup  thinly  sliced  carrot 
Vb  cup  chopped  celery 
1  green  onion,  thinly  sliced 
Vi  teaspoon  curry  powder 

1  5V3-ounce  can  (%  cup) 
evaporated  milk 

Va  cup  peanut  butter 

2  tablespoons  chopped  peanuts 
In  a  saucepan  stir  together  1  cup  wa- 
ter and  bouillon  granules.  Add  carrot, 
celery,  green  onion,  and  curry  powder. 
Bring  to  boiling;  reduce  heat.  Simmer, 
uncovered,  for  5  to  8  minutes  or  till 
vegetables  are  tender.  Stir  in  milk  and 
peanut  butter.  Cook  and  stir  over  medi- 
um heat  till  smooth  and  bubbly.  Stir  in 
peanuts.  Pour  into  preheated,  insulat- 
ed containers.  Makes  2  servings. 

Per  serving:  432  caL,  20  g  pro.,  21  g 
carbo.,  33  g  fat,  27  mg  choL,  634  mg 
sodium.  USRDA:  67%  vit  A,  22%  ribo- 
flavin, 41%  niacin,  26%  calcium,  and 
38%  phosphorus. 


GOOD  FOR  YOU  BROWNIES 

Polish  off  your  lunch  with  granola- 
topped  date  brownies  made  with  whole 
wheat  flour.  They're  chock-full  of  flavor 
and  energy.  You  '11  love  'em — 

Vi  cup  all-purpose  flour 

Vi  cup  whole  wheat  flour 

Vi  cup  unsweetened  cocoa 
powder 

Vi  teaspoon  baking  powder 

Vi  teaspoon  baking  soda 

Vi  cup  shortening 

Vi  cup  sugar 
1  egg 

Vi  teaspoon  vanilla 

Vi  cup  milk 

%  cup  pitted  whole  dates,  snipped 

2/3  cup  granola 

In  a  medium  bowl  stir  together 
flours,  cocoa  powder,  baking  powder, 
and  baking  soda.  In  a  large  mixer  bowl 
beat  shortening  and  sugar  till  fluffy. 
Add  egg  and  vanilla;  beat  till  combined. 
Add  flour  mixture  alternately  with 
milk  to  egg  mixture,  mix  well  after 
each  addition.  Stir  in  dates  and  %  cup 
of  the  granola.  Spread  in  a  greased 
9x9x2-inch  baking  pan.  Sprinkle  re- 
maining granola  over  top.  Bake  in  a 
375°  oven  20  minutes.  Cool.  Cut  into 
bars.  Makes  12. 

Per  serving:  213  caL,  3  g  pro.,  29  g 
carbo.,  10  g  fat,  22  mg  choL,  and  45  mg 
sodium. 

Toting  Tips:  For  safety's  sake  keep 
hot  foods  hot  and  cold  foods  cold.  Pre- 
heat your  insulated  container.  Fill  it 
with  hot  tap  water  and  cover  it  with  the 
bid  for  5  minutes.  Empty  the  bottle  and 
shake  out  excess  moisture.  Prepare  the 
chowder  and  pour  it,  piping  hot,  right 
from  the  range,  into  the  prepared  con- 
tainer. Place  waxed  paper  between 
pairs  of  the  moist  brownie  bars  to  keep 
them  from  sticking  together.  M 


STRAIGHTEN 


AMERICA. 


10  minutes  is  all  it  takes  to 
lighten  up  your  sagging  fence 
posts  to  like  new  condition  with 
Fencemender.® 

It  works  in  existing  concrete  post 
foundations,  and  is  a  permanent 
repair,  not  just  a  quick-fix  for  your 
problem  fence. 

Buy  Fencemender®  today  at  parti- 
cipating Ace  Hardware  stores,  and 
Straighten  Up,  America! 


THE FENCE 
TUNE  UP  KIT 
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EXTOL  INTERNATIONAL  INC   NEWARK  CALIFORNIA  (415)794-7911 


HOME    CARE 

MAKE  YOUR 

BATHROOM 

SHINE 

WHAT  YOU  NEED  TO 
DO  THE  JOB 

Keeping  your  bathroom  looking  pre- 
sentable usually  requires  no  more  than 
wiping  walls,  floors,  and  porcelain  sur- 
faces with  a  damp  sponge  and  some 
mild  detergent.  But  every  so  often,  you 
need  a  new  strategy. 

•  Remove  stains  from  baked-on 
enamel  with  a  mild  abrasive  cleanser. 
Rub  gently;  abrasives  will  eventually 
remove  the  finish. 

•  Remove  mineral  buildup  from 
vitreous  china  with  a  cream  of  tartar 
and  water  paste.  Avoid  strong  abra- 
sives, which  will  scratch  the  finish. 

•  Clean  metal  surfaces  with  an  abra- 
sive cleanser.  Try  automotive  chrome 
cleanser  for  rust  or  tarnish. 

•  Remove  stains  from  fiberglass 
fixtures  with  white  automotive  rub- 
bing compound.  Never  use  abrasives. 
Restore  shine  with  auto  wax. 

•  Unstick  sliding  shower  doors  by 
scrubbing  the  track  with  a  toothbrush 
and  mild  abrasive  cleanser.  After  the 
track  dries,  apply  silicone  lubricant. 

•  Remove  oil-based  spots  from  ce- 
ramic tile  with  a  degreaser.  Use  a  mil- 
dewcide  spray  on  mildew.  Liquid  wax 
provides  an  easy-to-clean  finish. 

•  Eliminate  mildew  from  grout  with 
a  mildewcide.  If  this  doesn't  get  rid  of 
the  stain,  rub  on  a  paste  of  scouring 
powder  and  water.  Leave  it  on  for  five 
hours;  rinse  and  dry.  81! 


CLEANING    TIPS 


■  Start  cleaning  any  surface  with  the 
gentlest  substance  you  can  use.  Because 
even  the  toughest  surfaces  will  break 
down  eventually,  turn  to  strong  abrasives 
only  as  a  last  resort. 

■  Never  mix  bleach  and  ammonia  clean- 
ing products.  Although  safe  when  used 
separately,  these  products  when  com- 
bined give  off  a  toxic  gas  that  can  damage 
airways  and  lungs. 


Olympic*  Deck  Stain. 

Protection  this  good  is  this  close. 


Califo 


itornia 


Alamo 

Yardbirds 
Berkeley 

Ashby  Lumber 
Burlingame 

Broadway  Hardware 
Campbell 

Kirkwood  Hardware 
Castro  Valley 

J  P  Dolan  Lumber 

Pete's  Hardware 
Clearlake 

Mendo  Mill  cc  Lumber 
Concord 

C  Markus  Hardware 

Dolan's  Lumber 

Simon 
Dublin 

Dolans  In  Dublin 
El  Cerrito 

El  Cerrito  Lumber 

Pastime  Hardware 
Fairfax 

Fairfax  Lumber  Co 
Fort  Bragg 

Mendo  Mill  &  Lumber 
Fremont 

J  P  Dolan  Lumber 
Half  Moon  Bay 

Driftwood  Lumber 
Hollister 

Hay  ward  Lumber 

Hollister  Paint  Co 
Lafayette 

Diablo  Fence/  Lumber 

Lafayette  Ace  Hardwr 
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Lakeport 

Piedmont  Lumber 
Livermore 

Calico  Lumber  Co 
Mill  Valley 

Mill  Valley  Color 
Mil  pitas 

J  P  Dolan  Lumber 
Monterey 

Kidwell's  Paint 
Morgan  Hill 

Scarborough  Lumber 
Mountain  View 

Minton's  Lumber 
Napa 

Central  Valley  Bldrs 
J  P  Dolan  Lumber 

Talleys  Paint 
Novato 

Marin  Color  II 
Oakland 

C  Markus  Hardware 
Pacific  Grove 

Hayward  Lumber 
Pacifica 

Pacific  Manor  Harwre 
Palo  Alto 

California  Paint 
Petaluma 

Davlin  Paint 

Yardbirds 
Pinole 

Dolan's  Lumber 
Pittsburg 

Piedmont  Lumber 
Pleasant  Hill 

Calico  Lumber  Co 
Portola  Valley 

Portola  Vly  Hardware 
Redwood  City 

Hoffmann  Paint  Co 

Sunset  Lumber 
Richmond 

J  P  Dolan  Lumber 
Rohnert  Park 

Boise  Cascade 
Salinas 

Hayward  Lumber 

Hicks  Lumber 


San  Bruno 

San  Bruno  Lumber 
San  Carlos 

San  Carlos  Paint 
San  Carlos  Supply 
San  Francisco 

Hoffmann  Paint  Co 

Roy  Anderson  Paint 
Sierra  Point  Lumber 
San  Jose 

The  Paint  Store 
San  Mateo 

Bayside  Bldg  Matrls 
San  Pablo 
J  P  Dolan  Lumber 

Yardbirds 
San  Rafael 

Marin  Color  Service 

Roy  Anderson  Paint 

Yardbirds 
San  Ramon 

Crow  Cyn  Ace  Hardwre 
Santa  Cruz 

Eastside  Paint 
Santa  Rosa 

Roseland  Paint  Centr 

Santa  Rosa  Dutch  Boy 

Yaeger  &  Kirk  Lumber 

Yardbirds 
Scotts  Valley 

Scarborough  Lumber 
Sonoma 

Sonoma  Paint 
South  San  Francisco 

South  City  Lumber 
St  Helena 

Central  Valley  Bldrs 
Ukiah 

Mendo  Mill  &  Lumber 

Yaeger  &  Kirk 
Vallejo 

Golden  State  Lumber 

Yardbirds 
Walnut  Creek 

Burton  French  Lumber 

Piedmont  Lumber 

Simon 

Thousand  Oaks  Hdwre 
Willits 

Mendo  Mill  &.  Lumber 


Only  One  Deck  Stain 
is  THis  Complete. 


(Introducing  ( )lympic  Deck  Stain  with  our  Scuff  Guard™  formula 


'Iliere  arc  a  lot  of  deck  stains 
)  choose  from. 

ONLYone  has  Olympics? 
^elusive  Scuff  Guard1"  formula 
lat  provides  a  protective  shield 
gainst  the  scuffing,  scraping 
id  color  fading  so  damaging  to 
orizontal  wood  surfaces. 

ON  I  J\  one  has  our  unique 
Mnbination  of  ingredients  that 
:sist  water  penetration,  fight 
Sildew;  preserve  the  life  of  wood 
,nd  can  be  applied  immediately 
)  pressure-treated  wood. 

ONLYone  deck  stain  is 
nade  by  the  stain  company 
hat  protects  more  homes  than 
pry  other.  Introducing 
Olympic  Deck  Stain.  No  other 
seek  stain  is  this  complete. 

ONLYwe  can  sav  that. 


Plympk  Stain. 

ft eve  been  protecting  the 
(American  Dream 
br  over  half  a  century. 
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OLD-FASHIONED  MOLASSES 

UP-TO-DATE  RECIPES 

Satisfy  your  craving  for  the  distinctive 
sweet  tang  of  molasses  with  home-style  and 
delicious  Carrot-Molasses  Muffins  and 
Apple-Molasses  Punch. 


Apple-Molasses  Punch  warms  you  up. 

APPLE-MOLASSES  PUNCH 

4  cups  apple  juice  or  apple  cider 
V2  cup  water 
%  cup  molasses 

1  tablespoon  lemon  juice 

3  inches  stick  cinnamon 

6  whole  cloves 
Stick  cinnamon  (optional) 
Lemon  slices  (optional) 
Apple  wedges  (optional) 

In  a  medium  saucepan  cook  apple 
juice  or  cider  over  low  heat  till  heated 
through.  Meanwhile,  in  a  small  sauce- 
pan stir  together  water,  molasses,  lem- 
on juice,  3  inches  stick  cinnamon,  and 
cloves.  Bring  mixture  to  boiling,  stir- 
ring constantly;  reduce  heat.  Boil  gent- 
ly, uncovered,  for  3  to  4  minutes  (watch 
carefully  so  mixture  does  not  boil  over); 
remove  from  heat.  Strain  mixture 
through  a  cheesecloth-lined  sieve. 

Pour  strained  mixture  and  hot  apple 
juice  or  cider  into  a  heat-proof  punch 
bowl.  Serve  with  stick  cinnamon,  lem- 
on slices,  and  apple  wedges.  Makes  9  (4- 
ounce)  servings. 

Nutrition  information  per  serving: 
72  caL ,  0  g  pro. ,  18  g  carbo. ,  0  g  fat,  0  mg 
choL,  7  mg  sodium. 


Carrot-Molasses  Muffins  for  a  snack. 

CARROT-MOLASSES  MUFFINS 

1  slightly  beaten  egg 

1  cup  whole  bran  cereal 

2  medium  carrots,  shredded 
1/2  cup  plain  yogurt 

1/2  cup  tomato  juice 

1/2  cup  molasses 

1A  cup  cooking  oil 
1  cup  whole  wheat  flour 

Vi  cup  all-purpose  flour 
"IV2  teaspoons  baking  soda 

In  a  medium  mixing  bowl  stir  togeth- 
er egg,  cereal,  carrots,  yogurt,  tomato 
juice,  molasses,  and  oil.  Let  stand  for  5 
minutes.  In  a  medium  mixing  bowl 
combine  flours,  baking  soda,  and  V2  tea- 
spoon salt;  make  a  well  in  the  center. 
Add  molasses  mixture  all  at  once  to  dry 
ingredients,  stirring  just  till  moistened. 
Grease  muffin  cups  or  line  with  pa- 
per bake  cups;  fill  %  full.  Bake  in  a  400° 
oven  about  18  minutes  or  till  done. 
Makes  about  16  muffins. 

Nutrition  information  per  muffin: 
121  cal.,  3  g  pro.,  20  g  carbo.,  4  g  fat,  18 
mg  choL,  249  mg  sodium.  U.S.  RDA: 
40%  vit  A,  12%  vit  C,  14%  thiamine, 
12%  riboflavin,  12%  niacin,  10%  iron, 
12%  phosphorus.  rtt 


LIGHT  OR  DARK? 

Confused  about  the  difference  between  light  and  dark  molasses?  Unsulfured  or 
light  molasses  is  pure  sugar-cane  syrup;  dark  molasses  is  the  by-product  of  sugar 
refining.  The  two  forms  are  interchangeable.  Dark  molasses,  however,  is  less 
sweet  and  has  a  stronger  molasses  flavor.  As  you'd  expect,  foods  sweetened  with 
dark  molasses  take  on  a  darker  color. 


Capture  the  beauty 
at  one  of  these 
participating 
Congoleum  retailers 
near  you! 


CALIFORNIA 

BRENTWOOD 

McCurley  FL  00'  Covering 

306  Oak  Street 

CAMPBELL 

Carpetena 

423  E  Hamilton 

Lawrence  Contiact 

470  Van  Dell  Way 

Linoleum  Dicks 

2270  So  Bascom  Ave. 

CHICO 

B&BCarpetworks 

2426  Park  Avenue 

Bestway  Interiors 

561  East  Lmdo  Ave 

Sharon  Furniture 

628  Wall  St 

CITRUS  HEIGHTS 

Sac  Floor  Center 

8048  Auburn  Btvd 

CONCORD 

Carpetena 

269i  Monoment  Blvd 

Fleurys  Floor  Covering 

1741  Clayton  Rd 

DUBLIN 

Carpets  &  Colors 

7232  Regional  Street 

Conklm  Brotheis 

7802  Dublin  Btvd 

FORT  BRAGG 

Fort  Bragg  Floors 

147  E  Laurel  Avenue 

FREMONT 

Abbey  Carpet 

3227  Walnut  Ave 

Carpetena 

3746  Mowery  Ave 

Conkhn  Brothers 

40760  Fremont  Blvd 

Happy  House  Inferiors 

4588  Peralia  Blvd 

HAYWARO 

Roland  Carpets 

?f>613  Dollar  SI 

LIVERMORE 

Carpets  4  Colors 

28  South  PSt 

LOS  ALTOS 

Wallhers  Floor  Covering 

5084EICammoReal 

MILL  VALLEY 

Maim  F  looi  Covering 

238Blilhedale  Ave 

MILPITAS 

Carpet  Town 

1215  e  Calaveras  Btvd 

MODESTO 

Carpetena 

3250  C  Dale  Road 

MOUNTAIN  VIEW 

Carpetena 

903CastroSt 

Circus  floors 

i064WflCammoReal 

NAPA 

Carpets  Unlimited 

1145  Jordan  Lane 

NOVATO 

Redwood  Carpel  Co 

1020A  Rditrnad  Ave 

OAKLAND 

Conklm  Brothers 

270'  telegraph  Ave 

ORLAND 

I  .irnilure 
424Cnlu\., 
PETAL  UMA 

-  t  loor  Covering 
4WtakpvilleSt 
PLEASANTON 
Armitnvig  Caipet 

90  Mad 

RANCHO  CORDOVA 

".  Plus 
-w  (i  ..MdPanCl 
■•.'lotesa'e 
."-■1 1  Mi  •■ 
REDWOOD  CITY 
CttHonl  loor  Co 
KftW) 
'<  KM  Co 

ROSE  VII  IE 
■    irpeiDt 

SACRAMENTO 

1  1    iq  ,,  f| 

6700  Folsom  Btvd 
I  upeh  n  1 
43401 h 

-.  nWai 
WatttoBowtn 

•r  N  ihihSt 
SALINAS 

1044  S  M 

' 1  Show 

road  Si 

SAN  JOSE 

■     . 

■  Mantel)  Rd 

SANLEANORO 

■  WftSf 


SAN  RAFAEL 

Carpeteria 
717  Francisco  Bvd 
Conklm  Bros 
3769  Redwood  nwy 
Dana  Floois 
575  Irwin  St 

SANTA  CLARA 

Conklm  Bros 

200  N  Winchester 

SANTA  ROSA 

California  Floors 

3181  Cleveland  Ave 

Carpet  E  xchange 

968  Pmer  Road 

Conklm  Bros 

505  B  Street 

World  of  Carpets 

3023  Santa  Rosa  Ave 

SONORA 

Brays  Floors 

19445  W  Stockton  Blvd 

Motheriode  Floors 

2115  Mono  Way 

TRACY 

Spencers  Floor  Covering 

154  W  10th  St 

W.SACRAMENTO 

Carpet  Brokers 

11OO  Shore  Avenue 

YUBA  CITY 

Daves  Floor  Covering 

5327  2nd  St 

ANAHEIM 

Monmngs  Floor  Covering 

1544  West  Lincoln  Avenue 

Vitenti  Imperial  Paint 

150  E  Orange  Thorpe 

ANDERSON 

Shasta  Design  Center 

2680  Gateway  Drive 

BAKERSFIELO 

Casa  Moore  Carpet 

7000  District  Blvd 

DELANO 

Delano  House  ol  Glass 

710  Mam  Street 

EL  SEGUNOO 

Sunset  Floor  Covering 
130  West  Grand  Avenue 

FRESNO 

Kerr  Rug  Company 
539  6th  Street 
United  Carpet 
4950  North  Crystal 
GOLETA 
Carpetena 
5610  HoHistet  Avenue 
HAWTHORNE 
Superior  Draperies 
13405  Hawthorne  Btvd 
LA  MIRADA 
Hollywood  Carpeting 
14365  Firestone  Btvd 

LAGUNA  BEACH 

Tuttles  Carpets  and  Drapf">s 
837  Laguna  Canyon  Road 

LAGUNA  HILLS 

Harlows 

•<'-^f-'XjeDeLaCartotta 
LANCASTER 
Shannon  interiors 
1107  West  Ave  K 
LOS  ANGELES 

Ragii  1  looi  (  ovtnngt 

11854  Olympic 

MERCED 

Kerr  Rui)  1  , 

H5  West  Mam  Street 

MONTEBELLO 

M&MF  loot  Covering 

3511  West  Beverly  Blvd 

MONTROSE 

3720  CM  ton  Place 
NORCO 
Compare  Carpet 
1701  Hamner  Avenue 
OXNARO 

■ind  Carpel  City 
2006  East  Thompson  Boulevard 
REDOING 

■ 
2930  South  Maikei 

j  ,  inbtii 
5321  Eastside  Road 
SANTA  MARIA 
GAS  Carpets 
!336WrlV, 
SANTA  MONICA 

'vi  seventh  Street 
SUSANVILLE 

■     ■ 
'Street 
THOU  SANO  OAKS 

■    t) 
7761U  fvwrtl 

■ 
620  Thousand  Oaks  Bouievwrd 
VENTURA 
■ 

WEAVE  RVILLE 
FJporSl 

t  kiH  Nugget  Road 
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Congoleum  captures  the  beauty,  you  capture  the  savings  on  select  durable  no- 
wax  vinyl  floors.  Choose  from  a  brilliant  selection  of  colors  and  designs  and  save 
20%.  All  offering  seamless  beauty  and  no- wax  easy  care.  Many  feature  extra- 
durable  inlaid  construction  and  the  stain-resistant  CHROMABOND  Protection 
System.  Either  way,  there  is  a  Congoleum  floor  on  sale  with  the  features  and  look 
that's  right  for  you. 


be  terms  CHROMABOND  and  COfOGOLEUM  are  registered  trademarks  of  Congoleum  Corp.       1987  Congoleum  Corp. 
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Dippin' 
Fresh 
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Freshness  Is  A  Matter  Of  Degrees. 

New  Dippin'  Fresh™  Dipping  Sauces  are  frozen  to  keep  the  taste  fresh,  without 
preservatives  or  artificial  ingredients.  Thaw  at  room  temperature  or  pop  in  your  microwave 
for  just  60  seconds  to  release  all  the  original  goodness.  Look  for  Chinese  ^%  ^ 
Plum,  Honey  Apple,  and  other  tasty  flavors  in  your  ^^  j^  -clSSr^ 
grocers  freezer  ^  ■   V<jS«S! 

New  Dippin'  Fresh™  Dipping  Sauoes.^^fc(|^  ^jlfc^ 
Frozen  For  Freshness.  B  ""*\*  yjr 
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TRAVEL 


BARGAIN-BASEMENT  VACATIONS 

THE  NEW  BOOM  IN  DISCOUNT  TRAVEL  AGENCIES 


H  You  buy  overstocked  towels, 
sheets,  dishes,  or  whatever  at  dis- 
count prices.  Now  you  can  buy  travel 
on  sale,  too.  Travel  clubs  offering 
savings  as  high  as  70  percent  are 
sprouting  up  all  over  the  country. 
Some  examples:  five-day  Alaska 
cruises  for  $599  per  person  or  $200 
for  a  four-day  trip  to  the  Caribbean. 

HOW  THEY  WORK 

Travel  clubs  scout  around  for  unsold 
cabins  on  cruise  ships,  empty  airplane 
seats,  cancellations  on  safaris,  and  the 
like.  Then  they  sell  them  to  members 
at  bargain  prices,  usually  via  tele- 
phone. Club  organizers  get  a  commis- 
sion, you  get  a  hefty  discount,  and  the 
airline,  cruise  ship,  tour  packager,  or 
whatever  fills  a  spot  that  otherwise 
would  be  empty.  Everybody's  happy! 


Paradise  at  affordable  prices 


WHAT S  THE  HITCH? 

You  must  be  able  to  go  on  short  no- 
tice and  match  your  plans  to  a  club's 
list  of  last-minute  trips.  If  you  cancel, 
you  may  not  get  your  deposit  refunded. 
(Our  advice:  Buy  cancellation  insur- 
ance from  a  travel  agent.) 


HOW  TO  JOIN 

Usually,  clubs  charge  a  membership 
fee  (from  $25  to  $50).  Frequently,  sever- 
al clubs  offer  the  same  sale-priced 
trips — so  there's  little  need  to  join  more 
than  one.  While  some  clubs  help  mem- 
bers arrange  connecting  flights,  airport 
pickups,  and  the  like,  others  leave  that 
work  strictly  to  members.  (Trips  that 
include  air  fare  or  don't  require  air 
travel  are  the  best  bargains,  because 
you  usually  pay  a  premium  for  last- 
minute  plane  reservations.) 

INFORMATION 


Compare  the  offerings  of  several 
clubs  before  choosing.  We'll  mall  you  a 
free  list.  Just  send  a  stamped,  self-ad- 
dressed business-size  envelope  to: 
BARGAIN-BASEMENT  VACATIONS, 
Features  Oept.,  Better  Homes  A  Gar- 
dens, 1716  Locust  St.,  Des  Moines,  IA 
50336.  rl 
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ERE'S  TO  THE  GOOD  LIFE 
WITH  FRUIT  JUICE  FROM  SMUCKER'Sf.. 

IX )  MORNING  DEW  ON  RED  RASPBERRIES 
I  ( )  BUZZING  BEES  IN  RIPE  ORCHARDS 
TO  BOYSENBERRIES  AND  STRAWBERRIES 
( )VERELOWING  YOUR  GLASS  FOREVER. 
HERE'S  TO  YOUR  HEALTH! 

SMUCKERS  100%  FRUIT  JUICES. 
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A  Delicate  Blend  of  Fh 
i  Fruit  Juices  from  Conn 
itkOtherNatw 
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A  delicious, 

delicate  blend  of  juices 

with  no  sugar  added. 

WITH  A  NAME  LIKE  SMUCKER'S,  IT  HAS  TO  BE  GOOD 


REMODELING 


A  SUN-CATCHING  ADDITION 

ENERGY-EFFICIENT,  TWO-STORY  SOLAR  SUN-ROOM 


^H  Plan  your  new 
room  to  be  self-heat- 
ing. This  two-story 
addition  pays  its 
keep — and  does  even 
more.  Solar  energy 
produces  heat  for  the 
new  space  and  enough  excess  to  bol- 
ster the  conventional  heating  in  the 
rest  of  the  house. 

SOUTHERN  ORIENTATION 

The  Georgia  homeowners  who  built 
this  addition  were  interested  in  solar 
energy  from  the  start.  They  envisioned 
adding  on  a  single  story  by  pushing  out 
the  living  room  wall  to  the  south.  Al- 
though this  would  have  brought  in  the 
sun,  it  wouldn't  have  solved  their  space 
problem — small  upstairs  bedrooms. 

A  team  of  solar  designers  showed  the 
family  that  locating  the  addition  on  a 
southern  corner  of  the  house  (see  plan) 
would  allow  them  to  add  space  up 
as  well  as  out.  Two  stories  of  glass 
walls  admit  an  abundance  of  solar 
energy,  and  more  room  upstairs  al- 
leviates the  space  crunch. 


SUN  STRATEGIES 

The  addition  places  a  sun-room 
off  the  main  living  area  with  a  new 
bedroom  overhead.  It  uses  a  solar 
strategy  that  you  can  adapt  to  any 
addition  with  a  strong  southern  ex- 
posure: Put  plenty  of  double-glazed 
glass  on  the  south-facing  wall  and 
build  in  heat-storing  mass.  The 
mass  soaks  up  the  sun's  heat  dur- 
ing the  day,  then  radiates  warmth 
back  into  the  rooms  when  tem- 
peratures drop  in  the  evening. 

In  the  downstairs  sun-room  (top 
right),  tile  flooring — set  on  4  inches 
of  concrete — provides  the  storage 
medium.  When  the  room  reaches  a 
comfortable  temperature,  a  fan 
automatically  begins  blowing 
warm  air  into  the  adjoining  living 
areas.  The  air  intake,  located  near 
the  sun-room  ceiling,  channels  the 
heat  down  through  a  living  room 
register  near  the  floor. 


This  pleasant  sun-room  delivers  a  solar  bonus 


Upstairs,  water  tubes  store  heat 


r 

|L    LIVING 


DINING 


^2^ 


FAMILY 


J    . 


PATIO 


^1} 


GARAGE 


South-facing  windows  maximize  solar  gain  in 
this  corner-built  addition. 


At  night,  the  new  room  can  be 
isolated  from  the  rest  of  the  house 
by  closing  French  doors.  This  pre- 
vents heat  loss  as  the  space  cools 
and  prolongs  the  effect  of  accumu- 
lated heat. 

WATER  WALL 

In  the  upstairs  bedroom,  the 
heat-storing  mass  is  water  con- 
tained in  ten  23 xk. -gallon  tubes 
made  of  fiberglass-reinforced-poly- 
mer  (FRP).  The  tubes  sit  in  copper 
pans  fitted  with  drains  in  case 
there's  ever  a  leak. 

If  you're  planning  a  solar-heated 
room  on  a  second  story,  FRP  tubes 
might  make  sense  for  you,  too:  It's 
more  economical  to  beef  up  a  sin- 
gle section  of  floor  to  support  the 
water  tubes  than  to  reinforce  the 
whole  floor  for  a  heavy  concrete- 
and-tile  storage  system. 

Windows  in  both  rooms  have  in 
sulating  thermal  blinds  to  prevent 
overheating  during  (he  summer 
lime  The  blinds  also  slow  down 
I  lie  lieat  loss  in  (lie  winter,  m 

I  i.\i.|m.i    tmil.lt -i    M.iiy  Will  .MHl  link  Hu()<|li's 
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One  Nice  TbineTo 


Remember  AboucButter 


Is  That  It  Has  No  More 


CdoriesThan  Maigarine 

I 


1987  CMAB 


And  Dont  Raget  This. 

The  rich,  natural  taste  of  real  creamery  butter  Only  butter  could 

do  justice  to  fresh  sweet  corn.  Because  butter  enhances  the  flavor  of  most 

everything  you  make.  Real  butter.  The  taste  you  never  forget. 


TRAVEL  WEST 


DESTINATION 


U.S.A. 


This  article  continues  the  "America's 
Surprising  Cities  "feature  that  begins  on 
page  186. 

PORTLAND 

Oregon's  high-style  city 

Set  amid  the  vast  northwestern 
forestlands,  this  thriving  center  of 
culture  and  commerce  is  just  the 
right  size  for  a  family  weekend  get- 
away. Here's  advice  on  what  to  do. 

You  can  smell  the  roses  on  a  Sunday 
afternoon  in  Portland's  Washington 
Park.  A  4V2-acre  test  garden  within  the 
park  contains  over  400  different  variet- 
ies of  roses.  Their  scent  and  colors  de- 
light the  festive  crowds  that  come  here 
to  jog,  play  tennis,  bicycle,  or  just  sit  on 
a  park  bench  and  contemplate  the  awe- 
some snowcapped  peak  of  Mt.  Hood  on 
the  eastern  horizon. 

Washington  Park  is  also  home  to  a 
zoo,  a  Japanese  garden,  and  the  Oregon 
Museum  of  Science  and  Industry,  all  of 
which  make  it  a  must-see  stop  for  a 
family  weekend  here.  But  don't  linger 
too  long.  This  comfortably  sized  city  on 
the  banks  of  the  Willamette  River  of- 
fers plenty  of  other  attractions. 

In  the  heart  of  town 

Explore  Portland's  revitalized  down- 
town, where  office  towers,  hotels,  and 
stylish  shops  coexist  naturally  with 
brick  sidewalks  and  squares  overflow- 
ing with  flowers. 

Touring  downtown  by  bus  is  easy — 
and  it 's  free.  The  city  has  designated  a 
340-block  downtown  "Fareless 
Square."  Just  hop  on  the  bus  and  ride. 
Daytime  strolling  in  downtown  Port- 
land is  safe  and  more  fun  than  riding 
the  bus.  A  local  law  requires  large 
buildings  to  include  shops,  restaurants, 
and  other  people-oriented  attractions 
on  their  ground  floors.  As  a  result  of 
the  law,  downtown  streets  stay  lively 
all  day  long. 

Special  places — downtown 

•  The  Portland  Building  —  Locals 
have  humorously  likened  this  sky- 
scraper to  an  overly  decorated  birthday 
cake.  In  front  of  the  building  sits  the 
statue  Portlandia,    the   city's   official 


M^L^^gis^r 


VACATION  INFORMATION.  IDEAS,  TRIPS  AND  PLACES  TO  STAY 


HAWAII 


Waikiki  Experts 

Outrigger  is  the  largest 
hotel  chain  in  Waikiki  with 
7,000  rooms  among  20  hotels. 

Rates  range  from  $25 /night 
for  budget-minded  fun  to 
$175 /night  for  luxurious 
beachfront  suites. 

For  the  Waikiki  that's  just 
right  for  you,  contact  the 
experts.  See  your  travel  agent 
or  call  us  toll-free. 

1-800-367-5170 

yyjiuuiiLLLiiu  (Tfc 

The  Waikiki  Experts  W±s 


COLORADO 


lady.  With  her  flowing  robes  and  tri- 
dent, she's  the  second-largest  ham- 
mered-copper  statue — after  her  big 
sister,  the  Statue  of  Liberty. 

•  Pioneer  Courthouse  Square  — 
once  a  forlorn  parking  lot,  this  inner- 
city  park  is  framed  by  Greek  columns 
and  Victorian  wrought  iron.  Locals 
come  here  to  people-watch. 

•  Old  Town — browse  through  this  col- 
lection of  wrought-iron  facade  build- 
ings, now  lovingly  restored. 

•  Waterfront  Park  —  A  popular 
gathering  spot  for  folks  who  like  walk- 
ing and  sight-seeing.  The  park  borders 
the  Willamette  river.  Shops,  restau- 
rants, hotels,  and  marinas  compete  for 
your  attention,  as  do  jugglers,  mimes, 
and  musicians. 

For  information  on  lodgings, 
events,  and  activities  write:  The 
Greater  Portland  Convention  & 
Visitors  Assoc,  26  SW.  Salmon, 
Dept.  BHG,  Portland,  OR  97204 
(503/222-2223).  ffl 


TRAVEL  PLANNING 

See  page  J10  for  a  listing  of  free  travel 
information  and  literature  you  can  order. 


If  you're  coming  to  Aspen 
you'll  love  staying  in 

Snowmass 

Sunny  Snowmass  skies. 

Cool  Colorado  nights. 

A  refreshing  lack  of  humidity. 

In  the  heart  of  the  Rocky  Mountains, 

just  10  miles  from  Aspen. 

For  as  little  as  )0^.  per  person. 

Enjoy  2  nights/3  days  luxurious 

accommodations  plus  a  ticket  to  the 

Aspen  Music  Festival. 


snowmass 


I -800-225-7669  (Outside  Colorado) 

I-800-237-3I46  (Inside  Colorado) 

Box  5566.  Snowmass  Village.  CO  8I6I5 


IDAHO 


IDAHO 
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Round  Trip  from  Seattle 


Island 
Hopping  In 

Puget  Sound 

Great  Pacific  Cruise  Lines  invites 
you  aboard  for  an  unforgettable  7- 
day  cruise  in  the  beautiful  Pacific 
Northwest,  aboard  the  luxurious  M/V 
COLUMBIA.  Cruise  in  an  intimate 
atmosphere  with  just  80  pampered 
travelers,  discovering  the  natural 
beauty  of  sparkling  waters  and  the 
emerald  San  Juan  Islands.  You'll  visit 
the  Pacific  Northwest's  most  intriguing 
ports  of  call,  including  historic  and 
colorful  Vancouver,  Victoria,  and 
Friday  Harbor.  On  board,  enjoy  over- 
sized staterooms, 


\   Vancouver 

I        \  CANADA 

SaltSprfo\s\JUAN    USA 
Island      \  isfytNos 

\  ^  Friday 
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•SOUND      ! 
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superb  cuisine, 
and  friendly,  per- 
sonal service  from 
our  American 
crew. 

Cruises  depart 
weekly  from  Seat- 
tle, May  2  through 
October  31. 

Free  Airfare  Plus  Early 
Reservation  Discount! 

Fly  Free  from  selected  gateway  cities, 
and  save  $500.00  per  cabin  (double 
occupancy)  when  you  reserve  your 
Pacific  Northwest  cruise  before  June 
15th.  Certain  restrictions  apply.  For 
more  information,  call  Great  Pacific 
Cruise  Lines  at  1-800-824-6170,  col- 
lect in  Washington  or  Canada  (206) 
285-4010.  We're  open  7  days  a  week, 
including  Sundays! 

Yes!  Send  Me  More  Information 


Great  g 

FfcCIFICjg 


PACIFIC 

CRUISE 

LINES 


3600  15th  Ave.  West 
Suite  A201 
Seattle,  WA  98119 


Name 


Address . 
City 


State. 


Zip. 


Phone 
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TRAVEL  WEST 


Travel  Planning  Guide  FREE  INFORMATION 

The  Better  Homes  and  Gardens  travel  advertisers  listed  below  will  provide  you  with  free 
information  about  their  facilities  and  services.  Circle  the  numbers  for  the  material  you  need,  indicate 
your  name  and  address,  and  we'll  forward  your  requests  to  the  appropriate  advertisers. 
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1,000    Acres    Ranch     Resort— Family 
Package  Plans.  Near  Lake  George,  NY. 
Broward  County  Tourist  Developemnt 
Council — Ft.  Lauderdale  vacation. 
Cable  Beach  Hotel  &  Casino,  Nassau — 
$100  million  playground,  ocean-view. 
Callaway   Gardens — Year-round   resort, 
botanical  garden  in  southern  Georgia. 
Canada — S.  S.  Vera  Cruz  7-day  cruises  to 
St.  Lawrence,  Nova  Scotia,  New  England. 
Cape  Cod,  Mass. — Resort  directory,  over 
700  places  to  stay. 

Chattanooga/Lookout  Mountain,  TN — 
A  mountain  ot  vacation  choices. 
Colorado— Summer  vac.  ping,  kit —  get 
the  most  out  of  your  Colorado  vacation. 
Connecticut's  Housatonic  Valley— His- 
tory, family  activities  &  relaxation. 
Country  House  Resort/Door  Co.,  Wl— 
Secluded — on  the  water.  Adult  Clientele. 
Disneyland — Let  your  imagination   lead 
the  way  to  your  best  vacation  ever. 
Eureka  Springs,  AR— The  Ozarks  Main 
Event.  Free  color-packed  guide  book. 
Finger  Lakes  Assoc. — Get  the  Finger 
Lakes  feeling!  Lakes,  wineries,  museums. 
Florida's  Pinellas  Suncoast — St  Peters- 
burg/Clearwater— on  the  Gulf  of  Mexico. 
Florida's  Silver  Springs — World-famous 
glass-bottom  boats — open  365  days/year. 
Georgia — "On  My  Mind"  Vacation  Plan- 
ning Kit  for  exploring  Georgia. 
Golden  Isles  Tourist  &  Conv.  Bur.,  GA— 
Resorts,  sports,  historical  tours. 
Henry  Ford  Museum  &  Greenfield  Vil- 
lage— The  Great  American  Museum. 
High   Hampton   Inn   &   Country  Club, 
Cashiers,  NC — A  country  inn  resort. 
Idaho — Uncrowded  and  unspoiled.  High 
mountains,  crystal  lakes,  famous  rivers. 
Illinois — You  put  me  in  a  happy  state.  Free 
vacation  planning  guide. 
Jekyll    Island — Georgia's   island   resort. 
Historical  tours,  color  brochures. 
Kiawah    Island    Resort — Near    historic 
Charleston.  1  -800-845-391 1 . 
Lake  Champlain,  Burlington,  VT — Sum- 
mertime fun. ..tours,  arts,  events. 
LaPorte  County — Indiana's  Dune  Coun- 
try Family  fun  at  Lake  Michigan. 
Lee  County — Florida's  best  vacation  val- 
ues— complete  info  packages. 
Litchfield  Inn,  S.C. — Uncrowded  beach- 
es, oceanfront  rooms,  golf  &  tennis. 
Marriott's  Orlando  World  Center — Color 
brochure  and  package  information. 
Maryland — More  than  you  can  imagine. 
Send  for  free  vacation  planning  kit. 
Massachusetts — Share    the    Spirit    and 
send  for  a  free  planner. 
"All    About    Michigan" — Free    full-color 
brochure,  map,  calendar  of  events. 
Milwaukee's  Summerfest — The  World's 
Greatest  Music  Festival,  June  25 — July25. 
"Minnesota     Explorer" — 24-pg,      color 
newspaper  600  events.  50  stories. 


34.  Myrtle  Beach,  SC— Breathtaking  beach- 
es, shopping,  fabulous  fishing,  golf. 

35.  Mystic  Seaport,  CT— 1 7  acres  of  old  N.E., 
Tall  ships,  seaport  villages,  museums. 

36.  Mytic   Whaler — Sailing   vacations.    New 
England/Cheasapeake  Bay. 

37.  New   Hampshire   Seacoast — Bring   the 
family  to  NH.  Free  map  and  guide. 

38.  North  Carolina — Travel  Package  for  plan- 
ning a  North  Carolina  vacation. 

39.  Norweigian  Caribbean  Lines — 3-4-7-8- 
10-day  cruises  from  Miami  &  San  Juan. 

40.  Nova  Scotia  Travel  Guide — Send  for  272 
pages  of  travel  information. 

41.  Ocean  Creek  Resort — Myrtle  Beach's  57- 
acre  oceanfront  resort.  Golf  &  Tennis. 

42.  Ocean    Resorts/Myrtle    Beach,    SC — 
Spac.  oceanfront  villas  near  golf,  tennis. 

43.  Ocean  Resorts,  Inc./N.C— Oceanfront  2, 
3  &  4  bedrm  lux.  condos  in  Atlantic  Beach. 

44.  Old  Stubridge  Village— Recreated  N.E. 
village.  Life  in  1 830s  demonstrated  all  year. 

45.  Old  West  Trail — Custer,  Teddy  Roosevelt, 
Lewis  &  Clark.  Free  ND  maps,  info. 

46.  Outrigger  Hotels,   Hawaii — is  Waikiki's 
largest  chain  of  hotels.  6,000  rooms. 

47.  Palm  Beach  Country,  FL— The  best  of 
everything  at  affordable  summer  rates. 

48.  Pensacola,  FL — White  gulf  beaches,  his- 
toric districts.  Call  1-800-874-1234. 

49.  PA  Dutch  Country,  Lancaster  Co.— Map 
&  Visitors  Guide.  Food,  Shops,  Lodging. 

50.  Philadelphia — Celebrate  America  &  200th 
anniv.  of  US  Constitution  in  1 987. 

51.  Plymouth  Co.  Devel.  Council — Share  the 
Spirit  of  Massachusetts  where  it  all  began. 

52.  Rec  Vee  RV  Rentals — Rent  new  luxury 
motorhome  or  trailer  at  your  U-haul  Center. 

53.  Rhode  Island — Free  kit,  map.  guide  to  at- 
tractions, lodging.  Newport  mansions. 

54.  Richmond,   VA — Celebrates   its   historic 
past  while  enjoying  the  present  in  style. 

55.  Royal  Viking  Line — Discover  new  lands  & 
exotic  cultures  on  1 4-day  cruises. 

56.  Sands  Ocean  Forest  Villa  Resort,  Myrtle 
Beach,  SC — Oceanfront — Affordable. 

57.  Savannah,  GA— Packet  &  map.  Beach  & 
city  lodgings,  restaurants,  sightseeing. 

58.  Shaker  Village,  KY— A  1 9th  century  com- 
munity! Feast,  lodge,  shop  &  tour. 

59.  Snowmass,  CO — World-class  family  re- 
sort in  Rocky  Mtns,  10  miles  from  Aspen. 

60.  St.  Louis  the  Fun  Place— Send  for  infor- 
mation kit  and  map. 

61.  Stowe — Vermont's  premier  mountain  re- 
sort. Events,  shops  and  restaurants. 

62.  Sugarloaf  USA,  ME — Family  mountain  va- 
cations, golf,  rafting.  Brochure. 

63.  Texas— Send  for  brochure  and  map  to 
plan  your  Texas  vacation. 

64.  Twin  Mountain,  NH — Affordable,  family 
vacations  at  crossroads  of  the  White  Mtns 

65.  Universal  Studios— See  world's  largest 
studio  create  favorite  TV  shows  &  movies. 

66.  Villa  Del  Sol — Family  sized/priced  con- 
dos. Pools.  Spas.  Kids  stay  free. 

67.  Walt   Disney   World   Resort— See   the 
World.  Celebrating  its  1 5th  birthday 


Name 
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State 
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Mail  to:  (Include  50<t  handling  charge) 
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MEET  THE  BIGGEST 
STARS  IN  HOLLYWOOD. 

When  you  visit  Los  Angeles,  be  sure  not  to  miss 
California's  star  attraction-Universal  Studios. 

No  place  else  can  you  go  behind  the  scenes  to  see 
how  and  where  we  film  hit  movies  and  TV  shows  like 
"Back  to  the  Future"  and  "Amazing  Stories" 

Nowhere  else  can  you  cheer  on  Conan®  as  he  battles 
an  18-ft.  fire-breathing  dragon.  Or  see  the  A-Team®  swing 
into  action. 

And  only  one  place  brings  you  eyeball-to-eyeball  with 
30  feet  of  colossal  fury  that's  unleashed  by  our  meanest, 
hairiest,  terrifyingist  star  ever-King  Kong!  He's  live  and 
guaranteed  to  scare  you  to  death. 

So  pack  up  the  kids  and  spend  a  day  at  Universal 
Studios-where 
there's  always  so 
much  that's  new, 
you'll  never  have 
the  same  fun  twice. 


AN  MCA  COMPANY 


Admission  price  covers  Tram  Tour,  all  shows  and  attractions.  Open  daily.  Tours  run  continuously.  Hollywood  Fwy.  at  Lankershim  or  Cahuenga.  For  information  call  (818)  508-9600:  groups  (818)  777-3771. 

Conan  is  a  registered  trademark  of  and  licensed  by  Conan  Properties  Inc .  A-Team  is  a  registered  trademark  of  Stephen  | .  Cannell  Productions . 

Universal  Studios  is  a  registered  trademark  of  Universal  City  Studios,  Inc. 

©1986  Universal  City  Studios,  Inc.  All  rights  reserved. 
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Olive  Oil  from  Spain. 

A  healthy  way  to  make 

tomatoes  terrific. 


■ 
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Our  golden  oil  has  no  cholesterol.  Avery  healthy 
idea.  And  it's  pressed  only  from  tree-ripened  olives 
to  he  as  delicious  as  it  is  nutritious. 

\Wait  till  you  discover  how  it  brings  out  the  flavor 
of  tomatoes  in  a  tangy  vinaigrette. 


Olive  Oil  from 
No  other  country  hits  the  recipe. 


DECORATING 


A  FRESH  LOOK 

PICKLING  FOR  WOOD-PANELED  WALLS 


Brighten  your  old  solid-wood 
paneling  with  pickling.  This 
easy  painting  technique  whit- 
ens wood  and  allows  the  grain 
to  show  through. 

Pickling  involves  applying  a 
thin  coat  of  white  paint  to  wood, 
then  wiping  the  paint  off  before 
it  dries.  In  this  living  room,  a 
pickled  finish  on  the  paneling 
creates  the  the  look  of  antique 
scrubbed  pine. 

To  pickle,  you'll  want  to  start 
with  all  wood  surfaces  in  the  same  color 
tone.  Some  may  need  to  be  stained 
darker  or  wood-bleached  lighter.  Be- 
fore you  use  stains  or  bleaches,  clean 
and  sand  the  wood  to  remove  any  old 
wax  or  varnish. 


Pickled  paneling  brightens  this  living  room. 

1.  Mix  the  stain:  Use  thin  oil-based 
primer  with  equal  parts  mineral  spir- 
its, or  latex-based  primer  with  water. 

2.  Test  a  small  area  first  before  tack- 
ling a  whole  wall. 

3.  Apply  the  stain  in  small  areas  with 


a  paintbrush  following  the  grain 
and  then  working  against  the 
grain  to  fill  crevices.  Don't  allow 
the  paint  to  set. 

4.  Wipe  the  surface  right 
away  with  a  damp  cloth  (damp- 
ened with  mineral  spirits  for  oil- 
based,  water  for  latex-based), 
first  against  the  grain  with  short 
strokes,  then  with  the  grain  in 
long  strokes.  Make  sure  to  rub 
the  paint  off  evenly. 

5.  Seal  the  dry  surface  with 
polyurethane.    Or,    apply    two 

coats  of  sanding  sealer,  sand  lightly 
with  fine-grade  sandpaper,  and  top 
with  varnish  for  a  mellow  finish.  Or. 

sea]  the  surface  with  polyurethane  for 

a  high-gloss  finish   M 
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Slice  after  slice  after  slice. 


From  hearty  Ryes  to  authentic 
Sourdoughs  to  the  whole-grain 
goodness  of  Cracked  Wheat. 


!^w 


Slice  after  slice,  in  over  30 
varieties,  Earth  Grains  is  the 
promise  of  Bread  at  its  Best. 


THE  PROMISE  OF  BREAD  AT  ITS  BEST 


-■> 


Now  there's 
room  for  all  the 
possibilities. 

While  some  still  believe  you 
can't  take  it  with  you,  those 
who've  driven  the  new  Mitsubishi 
Wagon  know  just  the  opposite 
to  be  true.  Not  only  can  you  take 
it  with  you,  but  you  can  do  so 
with  a  remarkable  combination 
of  style,  comfort  and  versatility. 

The  new  Mitsubishi  Wagon 
has  been  patiently  crafted  with 
plenty  of  room  for  all  the  pos- 
sibilities. Its  spacious  interior, 


with  seating  for  seven,  features 
plush  velour  bucket  seats,  plus 
a  reclining  rear  bench  seat  that 
folds  forward  for  added  cargo 
area,  or  flat  like  a  bed.*  It's  even 
removable.  And  the  rear  bucket 
seats  offer  the  comfortable 
alternatives  of  reclining,  sliding 
back  and  forth  or  even  swiveling 
completely  around.  No  other 
Japanese  passenger  van  can 
match  Mitsubishi  for  total  cargo 
room**  or  pay  load. 

Along  with  this  unique  com- 
bination of  spacious  versatility 


and  luxury  comes  the  patient 
refinements  of  Mitsubishi  tech- 
nology. The  smooth,  quiet  power 
of  an  electronically  fuel-injected 
2.4-liter  engine  with  patented 
Dual  Engine  Stabilizers™  and  a 
standard  4-speed  automatic 
overdrive  transmission.  Add  to 
this  the  convenience  of  sensors 
that  indicate  if  your  oil  or  coolant 
levels  are  low,  plus  spark  plugs 
that  are  designed  to  last  up  to 
60,000  miles.  The  result  is  confi- 
dent, low  maintenance 
performance. 

The  new  Mitsubishi  Wagon. 
We  made  room  for  all  the  possibil- 
ities . . .  now  the  rest  is  up  to  you. 

Call  1  800  447  4700 for  nearest  de.ii.i 
'Seals  should  be  upright  while  in  motion 
"Based  on  EPA  Cargo  Vol  Index 

Mitsubishi. 

perfecting  the 
Experience; 


A 


MITSUBISHI 

M0t0*S 


THE     NEW    WAGON 


KITCHENS 


TOPSIDE 


APPLIANCE 
STORAGE 


Small  appliances  can  be  a  mixed 
blessing — they  greatly  simplify  food 
preparation  but  where  do  you  keep 
them  when  they're  not  in  use?  Here's 
a  great  solution:  house  your  often- 
used  equipment  right  on  the  counter. 


Park  your  processor  in  its  own  bay. 

You  can  keep  your  favorite  kitchen 
helpers  close  at  hand  and  out  of  the 
way,  too.  Just  outfit  special  trays  on 
gliders  and  mount  them  in  laminate- 
topped  boxes. 

In  this  remodeled  kitchen,  the  home- 
owners bumped  out  the  sink  wall,  cre- 
ating a  56-inch-deep  counter.  Then, 
they  built  a  pair  of  appliance  garages 


The  toaster  pops  up  and  out. 

on  both  sides  of  the  sink  to  accommo- 
date a  toaster  on  the  left  and  a  food 
processor  on  the  right. 

Open  a  door,  pull  out  the  sliding  tray 
inside,  and  the  equipment  is  ready  for 
use.  The  same  idea  can  be  adapted  for 
under-counter  cabinets.  Be  sure  to  plan 
for  convenient  electrical  hookups.  M 

Designers:  Catherine  Munson  and  Bud  Sthymmel.  Field  edi- 
tor: Helen  Heitkamp 


co4at  you  need 
cu/teti  cfoti  need, 

Renting  equipment  puts  you  in  control.  Do  the 
job  when  you  want,  using  the  right  equipment. 
Try  new  ideas  or  new  equipment  before  you 
purchase  it. 

RENTING  ... 

•  reduces  labor  costs 

.  is  fully  tax  deductible 

•  has  no  registration  fees 

•  requires  no  storage 

•  has  no  hidden  costs 

•  incurs  no  property  tax 

•  does  not  depreciate 

•  requires  no  maintenance 

And  that  means  savings  and  convenience.  Call 
CRA  toll  free  and  tell  us  what  you  need  and 
where  you  need  it.  We'll  give  you  the  names  and 
numbers  of  the  nearest  CRA  members.  They'll 
be  glad  to  help.  And,  you  can  be  sure  their  service 
and  equipment  is  the  finest  in  the  industry. 

FOR  ALL  YOUR  RENTING  NEEDS: 


m 


Home 

Traveling 

Improvement 

Building 

Gardening 

Construction 

Parties 

Home  Health 

Guests 

Care 

Moving 

CRA 


For  the  member  nearest  you  call 

1-800-CRA-7400 


BOOK    REVIEW 


BUYING  ANTIQUES 


PROSPECTING  FOR 

OLD  FURNITURE 

By  Don  Marotta;  Stackpole  Books; 

Cameron  and  Kelker  Sts.,  P.O.  Box 

1831;  Harrisburg,  PA  17105;  $12.95. 

If  you're  on  the  prowl  these  days, 
looking  for  the  best  deals  in  antique 
furniture,  here's  a  book  that'll  give 
you  the  edge  over  fellow  bargain 


hunters.  It  tells  you  where  to  find 
vintage  furniture,  how  to  judge  quali- 
ty, and  how  to  restore  pieces. 

Author  Marotta  explains  the  vari- 
ous styles  and  types  of  furniture 
pieces  made  from  1830  to  1945.  He 
also  discusses  how  to  get  the  best 
deals  (both  from  antiques  dealers 
and  at  auctions)  and  explains  how  to 
spot  pearls  in  a  sea  of  junk.  M 
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'TOUR 
PAINTS 


THE  ONLY 

PAINT 

THATCOMES 

WITH  A  FREE 

PALETTE. 


Only  Martin-Senour  gives  you  a 
Palette  like  this.  A  magazine  that's 
packed  with  home  decorating  ideas. 
Painting  tips.  The  latest  news  on 
color  and  design  trends. 

It's  all  yours,  free! 

Just  fill  out  the  coupon  below. 
Send  your  name  and  address  to: 
Martin-Senour  Palette  Magazine 
P.O.Box  10634 
Des  Moines,  IA  50336-0634 


j   □  YES!  I'd  like  to  receive 
|    Palette  Magazine. 

a  free  issue 

of 

!    NAME 

!    ADDRESS 

1    CITY 

'    STATE 

ZIP 

©1987  Martin-Senour  Paints 


FOOD 

ESPRESSO-LY  FOR  YOU 

SUPERSOPHISTICATED  DESSERTS 

For  distinctive  flavor  and  impressive  results,  cook  with 

espresso  coffee.  Espresso  is  brewed  from  a  dark  roast, 

finely  ground,  coffee  bean.  Typically,  it  is  brewed  in  a 

special  pot.  No  espresso  pot?  Use  a  regular  coffeepot. 

For  best  flavor,  use  brewed,  not  instant  coffee. 


Espresso  desserts  for  special  occasions. 


ESPRESSO  CHIFFON  CAKE 

7  eggs 
21/4  cups  sifted  cake  flour 
T/2  cups  sugar 
1  tablespoon  baking  powder 
%  cup  brewed  espresso  coffee 
Vi  cup  cooking  oil 
1  teaspoon  vanilla 
1/2  teaspoon  cream  of  tartar 
1  recipe  Espresso  Nut  Sauce 
Separate  eggs.  In  bowl  sift  flour,  sug- 
ar, baking  powder,  and   xh    teaspoon 
salt.  Make  a  well  in  center.  Add  egg 
yolks,  coffee,  oil,  and  vanilla.  Beat  with 
an  electric  mixer  till  combined;  beat  on 
high  speed  for  5  minutes.  Transfer  to 
another  container.  Wash  beaters  and 
bowl.    In   bowl   beat  egg  whites   and 
cream  of  tartar  to  stiff  peaks.  Pour  cof- 
fee mixture  in  a  thin  stream  over  egg 
whites;  fold  in  lightly.  Turn  into  un- 
greased  10-inch  tube  pan.  Bake  in  a 
325°  oven  65  to  70  minutes.  Invert  in 
pan;  cool.  Remove  from  pan.   Drizzle 
with  warm  sauce.  Makes  16  servings. 

Espresso  Nut  Sauce:  In  skillet  cook 
%  cup  sugar  over  medium-low  heat  till 
golden;  stir  constantly.  Remove  from 
heat.  Add  1  cup  brewed  espresso  coffee. 


Heat  and  stir  over  medium-low  heat  to 
redissolve  sugar.  Mix  2  tablespoons  wa- 
ter and  1  tablespoon  cornstarch;  stir 
into  mixture.  Cook  till  bubbly.  Cook  2 
minutes  more.  Stir  in  2  tablespoons 
butter  and  Vb  cup  broken  walnuts. 

ESPRESSO  ALMOND  FLUFF 

1/3  cup  sugar 

1  envelope  unflavored  gelatin 

2  tablespoons  unsweetened  cocoa 
powder 

1V3  cups  milk 

1/3  cup  brewed  espresso  coffee 

%  cup  whipping  cream 

Va.  cup  chopped  almonds,  toasted 
In  saucepan  combine  sugar,  gelatin, 
and  cocoa;  add  milk.  Cook  over  medium 
heat,  stirring  constantly,  till  gelatin 
dissolves.  Remove  from  heat.  Stir  in 
coffee.  Chill  to  consistency  of  corn  syr- 
up; stir  occasionally.  Remove  from  re- 
frigerator (gelatin  will  continue  to  set). 
Beat  cream  to  soft  peaks.  When  gelatin 
is   the   consistency   of   unbeaten    egg 
whiles,  fold   in  whipped  cream.  Chill 
again  till  mixture  mounds.  Fold  in  al 
rnOnds.  Spoon  into  cups.  Chill  till  ruin 
Top  with  chocolate  curls.  Serves  o\  I'W 
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or  fifty  years,  we've  been  helping  families  with  better 
living  ideas  for  building,  remodeling  and  decorating.  So 
if  you  plan  to  do  anything  new  for  your  home  and  family 
this  year,  get  the  best  help  around:  Better  Homes  and 

Gardens"  Special  Interest  Publica- 
tions. We've  got  the  practical,  how-to 
advice  you  need  to  make  your  home 
life  better  than  ever! 


B^b? 


m 


iftL*W 


Better  Homes  and  Gardens 
Special  Interest  Publications 

iAt  Your  Newsstand  Now! 


m 


RETAILER:  You  are  authorized  to 
act  as  our  agent  and  redeem  this 
coupon  lor  50e  plus  8C  handling  in 
accordance  with  Corda's  policy 
Cash  value  1/100th  of  1  cent  Mail 
to  CORDA  CORPORATION,  323 
TELEGRAPH  ROAD,  BELLING- 
HAM,  WA  98226 


I 

I 

CHUNKS      ■ 

CUSTOMER:  Limit  one  coupon  per  purchase  No  other    I 
coupon  may  be  used  in  con|unction  with  this  coupon. 

75817     00001 


CHIPS 


CUSTOMER:  Limit  one  coupon  per  purchase  No 
other  coupon  may  be  used  in  conjunction  with  this 
coupon  RETAILER:  You  are 
authorized  to  act  as  our 
agent  and  redeem  this 
coupon  lor  25c  plus  8c  handl- 
ing in  accordance  with 
Corda's  policy  Cash  value 
1/100th  of  1  cent.  Mail  to 
CORDA  CORPORATION, 
323  TELEGRAPH  RD  , 
BELLINGHAM,  WA  98226 

75817     00003 


SAVE 


DECORATING 

CHIC  SHUTTERS 
YOU  STYLE 
YOURSELF 

Big  sunny  windows  can  be 
an  expensive  asset  when 
costly  custom-made  window 
treatments  are  your  only 
alternative.  With  more 
ingenuity  than  skill,  you  can 
create  customized  windows 
of  your  own.  The  secret? 
Combine  the  best  of  store- 
bought  and  do  it  yourself! 


CUSTOM  LOOK  HINGED 
ON  PROPER  HARDWARE 

A  room-height  recessed  window 
(above)  needed  special  treatment  to  pre- 
serve light  and  ensure  privacy.  Fabric- 
insert  shutters  deliver  both. 

Extra-long  panels,  available  made-to- 
order  at  local  millworks,  are  connected 
at  the  sides  by  piano  hinges.  The 
hinges,  which  run  the  full  length  of  the 
panel,  give  a  clean  custom  look  and  a 
tighter  fit  than  conventional  hinges. 

Grooved  on  the  inside,  the  panels 
conceal  lA  -inch-diameter  metal  rods  on 
which  the  fabric  is  shirred,  top  and  bot- 
tom. Painted  to  match  the  window 
frame,  the  finished  shutters  resemble 
bifold  doors,  folding  flush  against  the 
window  frame  when  open,  flat  and  trim 
when  closed.  §8 

Photograph:  Jessie  Walker  Design:  Nelson  Associates 
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DRESSING 


t    Saladventure  ^f     Slice  a  small 

Recipe:  Surprising  fare  J  jj^  tomato  and  red  onion, 

for  a  party  of  four.  Cook  a     ^  Cut  yellow  and  red  bell 

pound  of  multicolored,  spiral-    ^^  ^~*       peppers  into  julienne  strips, 

shaped  fusilli.  Arrange  it  on  a  bed  of  romaine  Garnish  with  black  olives.  Then  crown  it 

lettuce,  with  a  quarter-pound  of  salami  all  with  T.  Marzetti's  delicious  Chunky 

cut  into  sticks.  Add  small  zucchini  and  Blue  Cheese  Dressing.  Refrigerated  fresh 

a  yellow  squash,  sliced  and  steamed,  in  your  grocer's  produce  department. 

For  more  exciting  recipes  and  money-saving  coupons,  write  to:  T.  Marzetti  Company,  Dept.  P,  Box  29300,  Columbus,  Ohio  43229. 


T  MARZETTI'S  SALAD  IDEAS  FROM  THE  PRODUCE  DEPARTMENT 


FOOD 


TEXMEX  APPETIZERS 

STARRING  SIZZLE  AND  SPICE 


Get  those  taste  buds 
tingling!  Throw  a  Tex-Mex 
cocktail  party  and  serve 
these  bite-size  tastes  of 
the  Southwest!  Quench 
your  guests'  thirst  with  re- 
freshing margaritas. 

SAUSAGE-STUFFED 
MUSHROOMS 

We  recommend  two  to  three 
mushrooms  per  person — 
24  large  mushrooms 
V2  pound  bulk  chorizo 
sausage  or 
Italian  sausage 
1  cup  shredded  Monterey 
Jack  cheese  (4  ounces) 
V*  cup  salsa  or  taco  sauce 
Va  cup  thinly  sliced 

green  onion 
Wash  mushrooms;  drain. 
Remove  stems  from  mushrooms;  set 
caps  aside.  (Reserve  stems  for  another 
use.)  In  a  small  skillet  cook  sausage  till 
no  pink  remains,  stirring  to  break  up 
any  large  pieces.  Drain  off  fat.  Stir  to- 
gether sausage  and  cheese. 

Fill  mushroom  caps  with  about  1  tea- 
spoon of  the  sausage-cheese  mixture. 
Place  mushrooms  in  a  15xl0xl-inch 
baking  pan.  Spoon  salsa  over  top.  Bake 
in  a  350°  oven  for  20  to  25  minutes  or 
till  heated  through.  Sprinkle  with 
green  onion.  Makes  24  appetizers. 

Nutrition  information  per  appetizer: 
37  caL ,  2  g  pro. ,  1  g  carbo. ,  3  g  fat,  8  mg 
choL,  84  mg  sodium. 

MEXICAN  CHEESE  STRIPS 

Ham,  cheese,  and  spices  give  cream  puff 
dough  a  Mexican  twist — 
1/2  cup  butter  or  margarine 
1  cup  water 
1  cup  all-purpose  flour 
1  teaspoon  chili  powder 
1  teaspoon  ground  cumin 
1  teaspoon  dried  coriander, 
crushed 


Try  Sausage-Stuffed  Mushrooms,  crescent-shaped 
Filled  Empanaditas,  and  Mexican  Cheese  Strips. 


1/2  teaspoon  dry  mustard 

4  eggs 

1  cup  diced  fully  cooked  ham 
Vi  cup  shredded  Monterey  Jack 
cheese  with  jalapeno  peppers 
(2  ounces) 

In  a  saucepan  melt  butter  or  marga- 
rine. Add  water;  bring  to  boiling.  Stir 
together  flour,  chili  powder,  cumin,  co- 
riander, and  dry  mustard.  Add  flour 
mixture  to  butter  mixture;  stir  vigor- 
ously. Cook  and  stir  till  mixture  forms 
a  ball  that  doesn't  separate.  Remove 
from  heat;  cool  slightly,  about  5  min- 
utes. Add  eggs,  one  at  a  time,  beating 
with  a  wooden  spoon  after  each  addi- 
tion for  1  to  2  minutes  or  till  smooth. 
Stir  in  ham  and  cheese.  Spoon  dough 
into  a  pastry  tube  Fitted  with  a  tip  with 
a  Vfe-inch  opening.  On  a  greased  baking 
sheet  slowly  pipe  dough  into  3-inch 
strips,  1  inch  apart.  Bake  in  a  375°  oven 
for  15  to  20  minutes  or  till  golden  and 
puffy.  Serve  warm.  Makes  36. 

Nutrition  information  per  appetizer: 
56  caL,  2  g  pro.,  3  g  carbo.,  4  g  fat,  41  mg 
choL,  90  mg  sodium. 


PICADILLO-FILLED 
EMPANADITAS 

To  save  time,  use  refrigerated 
piecrust  for  the  pastry — 

1  recipe  Picadillo  Filling 

3  cups  all-purpose  flour 
1/4  teaspoon  salt 
%  cup  shortening  or  lard 

1  beaten  egg 
1/2  cup  milk 

1  egg 

Prepare  Picadillo  Filling; 
set  aside.  For  pastry,  stir  to- 
gether flour  and  salt.  Cut  in 
shortening  till  mixture  resem- 
bles cornmeal.  Add  beaten  egg 
and  milk;  stir  till  well  com- 

111 

t^bined.  Turn  out  onto  lightly 
^floured  surface;  knead  gently 
§10  to  12  strokes.  Divide  dough 
Picadillo-  in  half.  Roll  one  half  horn  cen- 
ter to  edge,  forming  a  9-inch 
circle.  Using  a  3-inch  round 
biscuit  cutter,  cut  20  circles;  reroll 
scraps.  Repeat  with  remaining  dough. 

Place  1  rounded  teaspoon  of  Picadillo 
Filling  in  center  of  each  pastry  circle. 
Moisten  edges  with  water;  fold  in  half, 
pressing  edges  with  fork  to  seal.  Prick 
pastry  several  times.  Place  on  greased 
baking  sheet.  Stir  together  egg  and  1 
tablespoon  water;  brush  over  pastry. 
Bake  in  425°  oven  15  to  18  minutes  or 
till  golden.  Makes  about  40  appetizers. 

Picadillo  Filling:  In  a  skillet  cook  Vfe 
cup  chopped  onion  and  1  clove  minced 
garlic  in  1  tablespoon  hot  butter  or  mar- 
garine till  onion  is  tender.  Stir  in  1  cup 
chopped  cooked  chicken;  1  large  peeled, 
seeded,  and  chopped  tomato;  Vi  cup 
chopped  raisins;  2  tablespoons  chopped 
pimiento-stuffed  olives;  2  tablespoons 
chopped  almonds;  IVi  teaspoons  vine- 
gar; Vi  teaspoon  ground  cinnamon;  Vi 
teaspoon  ground  cumin;  and  Vi  tea- 
spoon pepper.  Cook,  uncovered,  5  to  7 
minutes  or  till  most  liquid  evaporates. 

Nutrition  Information  per  appetizer: 
88  cal. ,  3  g  pro. ,  9  g  carbo. ,  5  g  fat,  1 8  mg 
choL,  34  mg  sodium,  ffii 
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Find  your  flavor.  XFind  your  fruit.  But  you  won't  find  any  fat. 
Honey  Hill  Farms  ■    Nonfat  Yogurt.  Where  you'll  find  your  thrill. 


HOMEY  HILL  FKRM5 


"My  restaurant 
customers  were 

always  asking 
to  take  my 
desserts 


WOLFGANG  AT  SPAGO 


f'l 


Now 


PQfl       I    HAVE   CREATED  FROZEN  DESSERTS  WHICH 


LllCy    v/%ui«  AS  FRESH  AS  THE  DESSERTS  I  SERVE  IN  MY  Rl 
RANTS.  I  USE  ONLY  THE  FINEST  ALL-NATURAL  INGREDIENTS,  AND  OF  cj 
NO  PRESERVATIVES.  WITH  MY  FROZEN  DESSERTS  IN  YOUR  HOME,  YOU  CAN  Bl 
A  GREAT  PASTRY  CHEF  WHEN  YOU  OPEN  YOUR  FREEZER 


tyw/j^n&L 


AVAIIABLE  AT 
YOUR  LOCAL  SUPERMARKt 


Adds  pleasure  to  your  life, 
quality  to  your  home. 

Outside: 

Eurodesign  suited  to  American 
lifestyle  —  thousands  of  combina- 
tions of  texture,  color,  material  and 
mood. 

Inside: 

ALNO  surprises— cabinets,  shel- 
ving, open  space  (niche)  solutions 
and  ingenious  accessories  make 
space  where  space  didn't  exist. 

Overall: 

Custom  designed  .  .  .  favorably 
priced  .  .  .  suitable  to  fit  almost  any 
space  .  .  .  reliably  backed  by  a 
worldwide  company  and  a  unique 
5  year  warranty*  Consult  your 
nearest  dealer,  or  phone  Bart 
Stolp,  1-800-233-5218. 

Get  to  know 
ALNO  now. . . 

before  you  buy  just  another 
kitchen.  Send  $2  for  catalog,  infor- 
mation and  GIFT  CERTIFICATE 
worth  $50  toward  the  purchase  of 
your  ALNO  kitchen. 


HMO 

The  World's  Kitchen 
385  Bellevue  Drive 
Newark,  DE  19713 

•Written  warranty  available  on  request. 


HORIZED  DEALERS 

)erior  Home  Remodeling  Center  -  4700  Telegraph  Avenue,  Oakland, 
94609.  Great  Kitchens  at  Bourcher's  -  719  Santa  Cruz  Avenue, 
nlo  Park,  CA  94025. 
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If  your  business  can  benefit  by  reaching  the  upscale 
consumers  in  your  local  market,  then  your  advertising 
message  should  be  running  in  prestigious  national 
magazines  that  reach  this  fast-moving  target  audience. 

Media  Networks  will  place  your  full  page  ad  in  a 
network  of  consumer,  news  and  business  magazines 
including  Time,  Newsweek,  Sports  Illustrated,  House 
Beautiful — and  many  more.  You  pay  only  the  local  rate 
for  issues  delivered  directly  into  the  homes  of  your  local 
business  prospects.  Yet  your  ad  receives  all  the  impact 
and  attention  that  only  national  magazines  can  offer. 


Media  Networks,  Inc. 
1  266  East  Main  Street 
Stamford,  Connecticut  06902 
I  <k  phone:  (203)  967-3100 


■Hi 


Our  free  Target  Media  evaluation  will  help  you  s« 
the  best  magazine  mix  for  pinpoint  accuracy  in  any  < 
over  150  local  U.S.  markets.  So  you  can  reach  just  tf 
right  people,  wherever  they  live. 

We'll  show  you  why  no  one  can  reach  your  audie 
like  Media  Networks.  Place  a  fast,  toll-free  call  to 
1-800-328-0016  or  in  Minnesota  1-800-642-6303. 


Media  Networks,  Inc. 
Reach  your  customers  where  they  live. 


My/3i 


Six  months  ago  Bill  Byrnes  had  a  stroke. 
Today,  his  life's  back  up  to  par. 


)ill  Byrnes'  stroke  left 
him  unable  to  walk, 
to  talk,  or  to  remember. . .  even 
his  own  name.  °  After  his  dis- 
charge from  the  hospital,  Bill 
entered  a  CareWest  Nursing 
Center  and  began  a  program  of 
physical,  speech  and  occupa- 
tional therapy.  °  Six  weeks 
later  he  walked  out,  back  to 
the  full,  independent  life  he 
had  enjoyed  before  his  stroke. 
a  At  CareWest,  we  offer 


modern  facilities,  a  fully 
trained  and  licensed  staff,  and 
comprehensive  therapy  pro- 
grams, a  Our  goal  is  to  return 
as  many  of  our  residents  as 
possible  back  to  their  families 
and  communities.  D  Reha- 
bilitation services  are  often 
covered  under  Medicare. 
Our  staff  will  gladly  assist  you 
in  determining  eligibility,  or 
call  for  your  free  copy  of 
Medicare  Explained. 


tartWest 

Nursing  Centers 

Our  name  is  our  promise. 
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M  ;n  i, 


LY       BEAUTIFUL 


Now,  the  ultimate  bathroom  sealant 

system,  uniquely  packaged  to 

perform  at  your  touch.  Remarkably 

convenient.  Incredibly  easy.  Simply 

elegant,  enduring  results. 

For  that  special  touch . .  .only 

One  Touch"  For  the  store  nearest 

you,  call  The  GE  Answer  Center " 

service,  toll  free,  at  800.626.2000. 
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BEAUTIFULLY     SIMPLE 


•TTV 


^A.  Z  L 


IROOMTUH 
•'■  -SKAl.ANT 


^gj  and  *  Registered  TrademarKs  of  General 
Electric  Company 
'"  Trademark  of  General  Electric  Company 


Mobilia  Furniture. . . 

specializing  in  fine,  contemporary 
furnishings  from  Scandinavia  and 
around  the  world.  Mobilia's  furnish- 
ings combine  superb  quality  with 
enduring  design.  Visit  a  Mobilia 
and  discover  the  quality  and  value 
we've  been  selling  for  over  25  years. 


Featured  here  is  the  AMBASSADOR  sofa  group,  an  example  of  fine  Italian  leather  and  design.  The 

AMBASSADOR  is  handsomely  crafted  and  just  one  of  many  fine  selections  at  Mobilia.  Also  featured 

is  a  selection  from  our  new  ART  line  rug  collection.  This  new  rug  line  features  a  unique 

and  exciting  approach  to  textile  design. 


San  Francisco 

65  Geary  St.  982-9911 


Palo  Alto 

424  University  Ave.  321-0141 


Walnut  Creek 

1272  Broadway  Plaza  935-8181 


Santa  Clara 

3615  Stevens  Creek  (408)  248-1444 


Berkeley  San  Rafael  San  Jose  Sacramento  (Citrus  Heights) 

2101  Shattuck  Ave.  848-8250  2700  Northgate  Mall  479-3213  37  Almaden  Plaza  (408)  266-8880  7923  Greenback  Lane  (916)  722-74^ 

Locations  m  Austin  Chicago.  Cleveland   Dallas.  Denvet  Detroil   Houston   Indianapolis,  Milwaukee  Minneapolis/St   Paul 
Philadelphia  plus-Danica  stores  in  Los  Angeles   Las  Vegas   Phoenix  and  Scandia  Interiors  in  San  Diego 


si  m  ■ 


SHOPPING 


HOW  TO  ORDER 


WStsgSzz 

you  sa»e  time  be"usewe'e 


Working  with  the  Pros 


Grow  Your  Own  Cut  Flowers  from  Seed 


Garden  flowers  are  taking  the  place  of  old 
stand-bys  like  long-stemmed  roses  and 
carnation  bouquets  at  florist  shops  across 
Americ; .  Our  garden  editors  show  you  the 
results  of  growing  your  own  on  pages  45  to 

53,  and  we're  pleased  to  cooperate  with  nationally  known  Park  Seed 
Company  to  offer  these  two  seed  collections.  Flower  Seeds  for  Fresh 
Bouquets  contains  one  packet  each  of  Amaranthus  Illumination, 
Cleome  Queen,  Heliotrope  Marine,  Tithonia  Goldfiner,  Sensation  Cos- 
mos, and  Orange  Sanvitalia.  Flower  Seeds  for  Dried  Bouquets  contains  one  packet  each  of  Helichrysum  Bright  Bikinis, 
Globe  Amaranth  Mixed,  Bells  of  Ireland,  Acroclinium,  Statice  Mixed,  and  Celosia  Century  Mixed. 


Woodworkers'  Project  Plans 


Toddler  Toys 
Page  114 


Whirligigs 
and  Whimsies 

Pages  102  to  107 


Build  It  Yourself  and  Save  with  Better 
Homes  and  Gardens®  Project  Plans. 

Our  professional  quality  woodworkers' 
blueprints  each  include  detailed  draw- 
ings or  full-size  patterns,  lists  of  mate- 
rials, construction  tips,  and  complete 
step-by-step  instructions.  Choose  from 
the  three  plans  shown  at  left  (The 
Whirligigs  and  Whimsies  plan  includes 
full-size  patterns  for  all  five  of  the  out- 
door decorations  shown  in  the  crafts 
feature  on  pages  102  to  107. 


Cookware  for  Our  Featured  Recipes 


lere  are  the  original  stock  plans  from  which  Grace 
nd  Bryan  Allen  derived  their  dream  home  (pages 
30  and  131).  As  with  all  plans  specially  selected  for 
letter  Homes  and  Gardens®  readers,  you'll  find  this 
lesign  to  be:  aesthetically  pleasing,  inside  and  out; 
uited  to  its  climate;  making  cost-effective  use  of 
pace  and  building  materials;  integrating  well- 
eparated  public  and  private  areas;  and  including  a 
mooth-flowing  traffic  pattern. 

U.L  PLANS  ARRIVE  COMPLETE, 
*EADY  TO  USE 

kll  Better  Homes  and  Gardens®  Home  Plans  include 
i  materials  list  for  easy  estimating,  a  full  outline  of 
pecifications,  and  complete  drawings  including: 
ixterior  elevations,  foundation  plans  showing  struc- 
ural  support  and  type  of  material,  floor  plan  dimen- 
iions  for  each  level,  roof  plan  details,  kitchen  and 
lathroom  cabinet  details,  and  a  money-saving  list  of 
mergy-efficient  specifications. 

3REAT  SAVINGS... 
3UALITY  HOME  PLANS 

Complete  Home  Builder's  Set  of  Eight $170.00 

Contractor's  Set  of  Five $1 50.00 

ndividual  Home  Plan $105.00 

Additional  Sets  of  the  Same  Plan $25.00 

:njoy  tremendous  savings  by  ordering  our  popular  8- 
3et  Home  Builder's  Package  —  enough  plans  for  your 
jeneral  contractor,  building  permit  department  bank/ 
oan  company,  interior  designer,  electrical  contractor, 
>lumber,  heating/ventilation  contractor,  and  YOU! 


Our  14-Piece  Wok  Set  includes  Drain   lettuce,   truits.   and   vegetables 
14-inch  steel  wok  with  wood  nan-  quickly  and  efficiently  with  our  Salad 
dies,  aluminum  cover,  stainless  Spinner.  The  four-piece  set  includes  an 
steel  ring,  4-inch  strainer,  tempura  outer  bowl  with  lock-on  cover  and  an 
rack,  steaming  rack,  10  pairs  ot  inner  basket  with  lid.  Quick  soap-and- 
chopsticks,  rice  paddle,  package  water  cleanup, 
of    100    skewers,    two    cooking 
chopsticks,  stainless  ladle,  stain- 
less turner,  wooden  spatula,  and 
Chinese  cookbook. 


Perfectly  cooked  every 
time  with  our  handy 
Meat  Thermometer.  A 
precision  instrument  with 
readings  in  both  Fah- 
renheit and  centigrade 
and  dishwasher  safe  for 
easy  cleanup. 


More    from 
Your     Wok 

shows'  you 
how  to  pre- 
pare a  va- 
riety of  foods 
by  stir-frying, 
steaming,  sim- 
mering, and 
deep-fat  fry- 
ing in  a  wok. 
Our96-page 
hardcover  book  contains  163  rec- 
ipes and  24  color  photos.  Stir-Fry 
Recipes  makes  stir-trying  easy  wilh 
seven  basic  steps  necessary  for 
delicious,  light  stir-frying.  Includes 
80  traditional  and  nontraditional 
Oriental  recipes  and  33  color  pho- 
tos. Hardcover.  A  complete  guide  to 
the  most  popular  of  Oriental  cook- 
ing techniques. 


100%  MONEY-BACK  GUARANTEE 

Order  our  plans  with  confidence  . . .  you  must  be 
completely  satisfied  with  your  purchase  or  we  want 
you  to  return  the  plans  to  us  for  a  full,  1 00%  Money- 
Back  Refund  —  including  shipping  and  handling. 


Send  check  or  money  order  to: 


Name 


Locust  at  17th 
Dept.  2CA,  Box  374 
Des  Moines,  IA  50336 


Address 

City  

State  


Page        Description 


WORKING  WITH  THE  PROS 


I  No-  197"7  Vertical  Style  Value  and  Elegance  Home  Plan 
(Home  Plan  prices  shown  at  left) 


GROW  YOUR  OWN  CUT  FLOWERS  FROM  SEED 


45-53 


45-53 


No.  09189  Seeds  tor  Fresh  Flower  Bouquets 


No.  09190  Seeds  for  Dried  Flower  Bouquets 


WOODWORKERS'  PROJECT  PLANS 


119      No.  50661    Piano  Bar  Light  Fixture  Project  Plan 


114 


102-107 


No.  50438  Toddler  Toys  Project  Plan 


No.  50672  Whirligigs  and  Whimsies  Project  Plan 


COOKWARE  FOR  OUR  FEATURED  RECIPES 


No.  31107   14-Piece  Wok  Set 


No.  31201    Salad  Spinner 


No.  31204   Meat  Thermometer 


BOOKS  FOR  YOUR  HOME  COOKING  LIBRARY 


No.  16192    More  from  Your  Wok 


No.  16286   Stir-Frv  Recipes 


Qty. 


Zip 


Price 


$6.35 


$5.65 


$4.95 


$4.95 


$4.95 


$19.99 


$14.99 


$5.99 


$6.95 


$6.95 


Total  of  Merchandise 

Sales  Tax  * 

Shipping/Handling  ** 

GRAND  TOTAL 


Total 


•TAX  NOTE:  We  are  required  to  collect  and  pay  STATE  taxes  in  Arizona. 
Connecticut,  Florida.  Illinois,  Iowa,  Kansas,  Michigan,  Minnesota,  Missouri,  New 
Mexico,  Pennsylvania,  Wisconsin.  We  are  required  to  collect  and  pay  STATE/ 
LOCAL  taxes  in  California,  Georgia,  New  York,  Ohio,  Tennessee,  Texas,  Virginia, 
Washington.  _     ...  _     .  _   .       _        .  _  „ 

»«ci,„!.i„^  ,„,<  u,„hi  „„■         Credit  Card  Orders  Speed  Delivery!  Fill  in  the  lines  below  or  CALL  TOLL  FREE  800247-5099.  m 
snipping  ana  Handling.         ,  „  col|ecl  51 5-284-2856  (Toll  Free  noi  available  m  Alaska  or  Hawai- ' 

For  orders  up  to  $5.00    SI. 00 

SS.01  lo  $10.00 S1.95     Credll 

$10.01  to  $20.00 $3.00     Card  No    

$20.01  to  $30.00 S3  75 

$30.01  to  $50.00 $4.35     Expiration  Date 

Over  $50.00    $4.75     (Month/Year)  _ 


100%  MONEY-BACK  GUARANTEE  it  not  completely  satisfied! 


nClBE    3  Call  TOLL  FREE 
'     8002475099 
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Take  a  good  ldng  look  inside 
new  duncan  hines  turtle  brownies. 


Chewy  Kraft®  caramel  melted  between  layers  of  rich 
fudge  brownie.  Crunchy  pecan  and  roasted  almond  bits 
that  blanket  the  top.  You  can  bet  these  new 
Chocolate  Gourmet  Turtle  Brownies 
will  get  snapped  up  fast! 


Also  try  our  new  Truffle  Brownies  with  thr 
deliciously  decadent  layers  of  chocolate! 
There's  a  moist  fudge  brownie  bottm 
A  rich  truffle  mousse  middle.  Ai 
a  dark  chocolate  glaze. 


ARTISTRY 


FRESH  LOOKS  FOR 
TABLE  SETTINGS 

Versatility — it's  an  essen- 
tial element  in  today's  fast- 
paced  lifestyle.  It's  easy  to 
get  different  looks  without 
changing  the  china,  crystal, 
and  flatware.  Favored  pos- 
sessions, like  family  linens  or 
an  Indian  rug,  are  the  basis 
for  quick-as-a-flash  changes 
for  special  entertaining. 
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NEOCLASSICAL  ELEGANCE:  Formal  accessories  create  the  mood 


BETTER  HOMES  AND  GARDENS,  MAY  1987 


Maytag.  3035  Shadeland  Dr.,  Indianapolis.  IN 
46226  Refrigerator,  $1 ,364;  dishwasher,  $524 — 
Magic  Chef  Incorporated,  740  King  Edward  Avenue, 
SE,  Cleveland,  TN  37311.  Small  Items  and  appli- 
ances listed  below,  courtesy  of  Williams-Sonoma 
Mail  Order  Department,  P.O.  Box  7456,  San  Francis- 
co, CA  94120-7456:  fish  poacher,  $30;  garlic 
braid,  $15;  teakettle,  $72;  juicer,  $219— Acme; 
coffee  maker,  $129—  Krups;  toaster,  $40 — 
Rowenta;  hand  mixer,  stand,  $69 — Krups;  knife 
block,  $175— Wusthoff  Trident. 
Page  120  {top):  Windows — Hurd  Millwork  Compa- 
ny, 520  S.  Whelen,  Medford,  Wl  54451.  Oriental 
rug,  $1,200;  window  shades,  $190;  sofa  bed, 
$700;  upholstered  chairs,  $400  each;  coffee  ta- 
ble, $250;  cabinet,  $950 — Sears,  Sears  Tower,  Chi- 
cago, IL  60684.  Framing  projector  tracklight 
system,  $1,030 — Lightolier,  Incorporated,  346 
Ciaremont  Avenue,  Jersey  City,  NJ  07305.  (Bottom 
left):  Fireplace  tile,  polished  "Terra  Paver." 
$8.90/sq  ft — American  Olean  Tile  Company,  Lans- 


dale,  PA  19446.  Torcheres,  $100/ea;  firescreen, 
$180;  fireplace  tools,  $45;  television,  $500 — 
Sears  (address  above). 

Page  121  (top):  Windows — Hurd  Millwork  Compa- 
ny (address  above).  Tile,  "Restoration,"  $3.89/sq 
ft— Mid-State  Tile  Company,  P.O.  Box  1 777,  Lexing- 
ton, NC  27293-1777.  Toilet,  $254;  lavatory,  $261; 
lavatory  faucets — $197;  shower  fittings,  $147 — 
Eljer  Plumbingware,  Three  Gateway  Center,  Pitts- 
burgh, PA  15222.  Mirror,  $250;  window  shade, 
$28;  shower  door,  $150;  two-light  wall  bracket, 
$45;  shelves,  towel  racks,  $20/ea;  hand  towels, 
$6/ea;  bath  towels,  $9/ea;  washcloths, 
$3.50/ea — Sears  (address  above).  (Bottom):  Win- 
dows— Hurd  Millwork  Company  (address  above). 
Platform  bed,  $1 90;  Berber  rug,  $800;  computer- 
printer  ventilated  shelves,  $i3/ea;  shutters, 
$200;  nightstand,  $55;  rolling  worktables,  $90/ea; 
tubular  chair,  $90;  mattress,  $200;  television, 
$300;  stereo,  $190 — Sears  (address  above).  Bed- 
spread, $150;  pillow  shams,  $25  custom — Sears, 


Sears  Tower,  Chicago,  IL  60684. 
Page  122  (top  left):  Windows— Hurd  Millwork 
Company  (address  above).  French  doors, 
$145/ea — Nicolai  Company,  500  NE.  Multnomah 
St.,  Portland  OR  97232.  (Top  right):  Windows— 
Hurd  Millwork  Company  (address  above).  Carpet- 
ing, $500;  drafting  table,  $66;  drafting  lamp,  $20; 
rolling  file  cabinets,  $110;  rolling  table,  $90; 
beech/canvas  chair,  $170 — Sears  (address 
above).  (Bottom):  Roundtop  window,  $456 — New 
Morning  Windows,  10425-A  Hampshire  Avenue,  S, 
Bloomington,  MN  55438.  Fabric  wall  covering, 
$500;  bedspread,  $250  custom — Sears  (address 
above).  Bookcase  headboard,  $600;  night- 
stand — $375;  master  chest,  $690;  upholstered 
chair,  $400  "Living  Home" — Sears  (address 
above).  Queen-size  mattress,  box  spring,  $600; 
brass  wall  lamps,  $35/ea;  rattan  nesting  tables, 
$80;  sheet  set,  $25;  pillows,  $22;  eyelet  shams, 
$16/ea    —    Sears    (address    above).    Window 

continued 


1RTUALLY  SPOTLESS  D/SHES 


The  housewarming  gift 
that  never  wears  out  its  welco 


New  SilverStone' SUPRA  is  the.alosest  thing  yet  to  the  pertect  n 
s  It's  twice  as  abuse  resistant  as  Sikei  Stone,  the  quality  standar 
So  treat  yourself  or  somoorie  special  to  the  joy  of  owning  the  be 


dllSt!  a  Problem? 

Weary  of  the  endless  cycle  of  cleaning-dusting, 
cleaning-dusting,  cleaning-dusting? 

Go  modern  with  RAINBOW,  "the  machine  of  to- 
morrow —  today!" 

Rainbow  traps  household  dust  and  dirt  in  water, 
nature's  way!  No  bags  to  empty  or  replace.  No 
filters,  either.  Water  does  away  with  both.  WET 
DUST  CANNOT  FLY. 

For  details  write:    |Suilll>0\^ 

PO  Box  3610 
roy,  Michigan  48007-3610 


AS  ADVERTISED  IN 

Better 
j-jomes 

and  Gardens 


("DUSTED 


REXAIR,  INC. 


SHOPPING 


continued 

treatment,  $200  custom — Sears,  Sears  Tower,  Chi- 
cago, IL  60684. 

Page  123  (top):  Bath  towels,  $9;  hand  towels,  $6; 
washcloths,  S3. 50 — Sears  (address  above). 
Counter  tile,  "Images,"  $2.29/sq  ft;  floor  tile, 
"Classics,"  $2.88/sq  ft;  shower  wall  tile,  "Brights," 
$1 .36/sq  ft— Mid-State  Tile  Co.,  P.O.  Box  1 777,  Lex- 
ington, NC  27293-1777.  Cabinets,  Design  Group 
84,  "Tarsia"  in  bone,  $4,000 — Woodmode  Cabin- 
etry, Kreamer,  Snyder  County,  PA  17833.  Shower 
fittings,  $160;  lavatories,  $141/ea;  lavatory  fit- 
tings, $111/ea — Eljer  Plumbingware,  Three  Gate- 
way Center,  Pittsburgh,  PA  15222.  Roof  window, 
roller  screen,  $462 — Velux-American,  Inc.,  P.O. 
Box  3208,  Greenwood,  SC  29648.  {Bottom  right}: 
Soaking  tub,  $724— Universal-Rundle  Corp.,  303 
North  St.,  P.O.  Box  29,  New  Castle,  PA  1 61 03.  Win- 
dow—Hurd  Millwork  Co.,  520  S.  Whelen,  Medford, 
Wl  54451.  Toilet— $647;  tub  fittings,  $296— Eljer 
Plumbingware  (address  above). 
Page  124:  Deck  chair,  $100;  lounge  chair,  $150; 
ottoman,  $55  "Pacific  Mist" — Sears  (address 
above). 

Page  125:  Materials  costs:  Decking,  $435.  Bench, 
$56.  Railings,  $33.  Planters  with  screens,  $412. 

WORKING  WITH  THE  PROS 

How  3  Families  Got  the  House  They  Wanted 

Page  126:  Deck  furniture— The  White  Wolf,  9242 
E.  Hudson  Rd„  Lake  Elmo,  MN  55042. 
Page  127:  Sectional  sofa — Thayer-Coggin,  427 
South  Rd.,  P.O.  Box  5128,  High  Point,  NC  27262. 
Floor  tile — Monoceram,  381 1  NE.  Second  Ave.,  Mi- 
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ami,  FL  33137.  Windows — Andersen  Corp.,  Bay- 
port,  MN  55003.  Lighting  fixtures— Lightolier,  100 
Lighting  Way,  Secaucus,  NJ  07094. 
Page  129:  Rug,  "Durystan"— Marshall  Field  &  Co., 
1 1  N.  State  St.,  Chicago,  IL  60002.  Couch— Ethan 
Allen,  Inc.,  Ethan  Allen  Dr.,  Danbury,  CT  06810. 
Wing  chair/lounger — Marshall  Field  &  Co.  (ad- 
dress above).  Stools — Crate  and  Barrel,  850  N 
Michigan  Ave.,  Chicago,  IL  6061 1 .  Bench,  rocker — 
Country  Comfort  Antiques,  262  Mortimer,  Glenco,  IL 
60022.  Quilt— The  Happy  Rocker,  342  Park  Ave., 
Glencoe,  IL  60022.  Breakfront— Thomasville  Furni 
ture,  P.O.  Box  339,  Thomasville,  NC  27360.  Sink— 
Kohler  Co.,  Kohler,  Wl  53044.  Faucet— Grohe 
America,  Inc.,  900  Lively  Blvd.,  Wood  Dale,  IL  601 91 
Cabinets— Benvenut  and  Stein,  Inc.,  3202  Main  St. 
Evanston,  IL  60202.  Plastic  laminate  on  cabi- 
nets—Ralph Wilson  Plastics  Co.,  600  General 
Bruce  Dr.,  Temple,  TX  76501.  Cooktop— Therma 
dore,  5119  District  Blvd.,  Los  Angeles,  CA  90040. 
Double  oven — Modern  Maid,  403  N.  Main  St.,  Top- 
ton,  PA  19562.  Recessed  lighting  fixtures — Juno 
Lighting,  Inc.,  2001  S.  Mt.  Prospect  Rd.,  Des  Plaines, 
IL  60018.  Needlepoint  stand— The  Stitchery, 
Wellesley,  MA  02181. 


KIDSTYLE  DECORATING 

Give  Your  Kid  a  Room  to  Remember 

Page  132:  Wallpaper  border,  "Gear  Loves  Kids"— 
Imperial  Wallcoverings  (address  above).  Table, 
stools,  "Kidcolors" — Merchandising  Innovations, 
(address  above).  Rug,  "Kidurrie" — Century  Rug 
Corp.,  44  W.  28th  St.,  New  York,  NY  10001 .  Chang 
ing  table/chest — Childcraft,  Box  444,  Salem,  IN 
47167. 

Page  133:  Wallpaper,  "Happy  Clouds" — Paul  Noel 
1  Wallingford  Rd.,  Brighton,  MA  02135.  Fabrics— 
Brunschwig  &  Fils,  410  E.  62nd  Street,  New  York, 
NY  10021.  Toy  box/hamper — Fun  Furniture  (ad- 
dress above). 
Page  134:  Wallpaper  border — Color  House,  Collins 
&  Aikman,  23645  Mercantile  Rd„  Cleveland,  OH 
44122.  Palm  tree  etagere — Fun  Furniture,  8451 
Beverly  Blvd.,  Los  Angeles,  CA  90048.  Lamp  "Bon 
Bon"— Added  Oomph  Inc.,  P.O.  Box  6135,  High 
Point,  NC  27262.  Pencil  lamp — Basic  Concepts/ 
Gemlyte,  141  Lanza  Avenue,  Garfield,  NJ  07026. 
Desk/vanity,  "Playspace" — Minnesota  Panel  Sys- 
tems, Inc.,  6421  County  Rd.  36,  Finlayson,  MN 
55735.  Sleeping  bag,  pillowcase,  "Stickers  Collec- 
tion"—Fieldcrest,  60  W.  40th  St.,  New  York,  NY 
10018. 

Page  135:  Picture  frame — Nashco  Products  Inc 
1015  N.  Main  Ave.,  Scranton,  PA  18504. 
Page  136:  Wallpaper  border,  "Gear  Loves  Kids"— 
Imperial  Wallcoverings,  23645  Mercantile  Rd., 
Cleveland,  OH  44122.  Comforter,  "Hickory  Dick- 
ory"— Oshkosh  B'Gosh,  Utica  Div.  J.P.  Stevens, 
1185  Ave.  of  the  Americas,  New  York,  NY  10036. 
Mini-catchall,  "Kidcolors" — Merchandising  Innova- 
tions, 148  N.  Penn  St.,  Hanover,  PA  17331.  Bed— 
Amisco  Industries,  Ltd.,  CP  250,  L'lslet,  Quebec 
G0R2C0,  Canada.  Flannel  sheets — Conrans  Mail 
Order  Dept.,  4049,  4  S.  Middlesex  Ave.,  Cranbury, 
NJ  08512. 

Page  137:  Mini-blinds — Levolor  Lorentzen,  Inc., 
1 280  Wall  St.,  W,  Lyndhurst,  NJ  07071 .  Track  light- 
ing— Lightolier,  100  Lighting  Way,  Secaucus,  NJ 
07094. 


FAST  FAMILY  FAVORITES 

SUPPER  SALADS 

Fresh,  Elegant,  Ready  In  Minutes! 

Page  138:  Skillet,  "Sam  Lebowitz  Design"— Copco, 
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Korporated,  2240  W.  75th  Street,  Woodridge.  IL 
0517  Napkin— Trade  Associates  Group  Limited, 
476  Merchandise  Mart,  Chicago,  IL  60654, 
age  139:  Plates,  "Palatino"— Villeroy  &  Boch  Ta- 
leware  Limited.  41  Madison  Avenue,  New  York,  NY 
0010  Napkin—  Bloomingdale's,  1000  Third  Ave- 
ue,  New  York,  NY  10022.  Silverware — Oneida  Sil- 
ersmiths,  Consumer  Service  Department,  Oneida, 
IY  13421 


HE  NEW  HOME  COOKING 

abulou*  Beef  and  Pork  Recipes  for  Today's 

Ighter  Tastes 

age  140  (top):  Plates,  "French  Bistro" — Ginkgo 
rternational,  Limited,  5107  Chase  Street,  Downers 
irove,  IL  60515  Flatware,  "Taitu"— Henri  Bendel, 
0  W  57th  Street,  New  York,  NY  10019.  (Bottom): 
late,  "Napoli"— Rosenthal  USA  Limited,  6626  Met- 
jpolitan  Avenue,  Middle  Village,  NY  11379.  Nap- 
In,  "Soccer"— Asta,  18009-J  Sky  Park  Cirle,  Suite 
I,  Irvine,  CA  92714. 

age  141:  Plates,  cup,  "Bar  Harbor" — Corning, 
tonsumer  Products  Div.,  HP-EB-1,  Corning  Glass 
forks.  Corning,  NY  14830.  Napkin— Eggshell,  205- 
i  Valley  West  Mall,  Des  Moines,  IA  50265. 
age  142  (top):  Plates,  cup — Cordon  Bleu,  375 
luarry  Road,  Belmont,  CA  94002.  (Center):  Plate, 
lass,  "Monaco" — Sodahl  America,  Incorporated, 
00  Cleveland  Street,  Suite  990,  Clearwater,  FL 
351 5.  Flatware — Crown  Corning,  Division  of  Cor- 
ing Glass  Works,  Corning,  NY  14830.  Basket— 
'Art  De  Chine,  5733  San  Leandro  Street,  Oakland, 
A  94621.  (Bottom):  Plate,  sauce  jar,  "Enchant- 
tent" — Denby  Limited,  Incorporated,  41  Madison 
venue,  New  York,  NY  10010.  Flatware — Supreme 
Cutlery  Corporation,  Division  of  Sigma  Marketing 
ystems,  225  Fifth  Avenue,  New  York,  NY  10010. 
ilass,  "Moments" — Anchor  Hocking  Glass  Corpo- 
ition,  Fifth  and  Pierce  Sts.,  Lancaster,  OH  43130. 
age  143:  Plates,  "Arzberg"— Crate  &  Barrel,  850 
lorth  Michigan  Avenue,  Chicago,  IL  60611.  Silver- 
ore — Oneida  Silversmiths  (address  above).  Nap- 
in — Bloomingdale's,  1000  Third  Avenue,  New 
brk,  NY  10022. 

age  144  (top):  Plates,  "French  Bistro" — Ginkgo 
address  above).  Bowl,  "Napoli" — Rosenthal  USA 
imited  (address  above).  Chopsticks — Epicure,  65 
|  South  Water  Street,  Chicago,  IL  60601 .  Napkin— 
lalph  Lauren,  J. P.  Stevens  &  Company,  Stevens 
ower,  1185  Avenue  of  Americas,  New  York,  NY 
0036.  (Bottom):  Plate,  "French  Bistro"— Ginkgo 
address  above).  Brush — Cooks  Tools,  H&P  Mayer 
torporation,  Division  of  HPM  Industries,  Hasbrouck 
leights,  NJ  07604.  Pan,  "Calphalon" — Commercial 
Juminum  Cookware  Company,  Box  583,  Toledo, 
)H  43693.  Salt,  pepper,  "Napoli"— Rosenthal  USA 
imited  (address  above). 


RIZE  TESTED  RECIPES 
ast  Breads  and  Muffins 
trawberry  Sensations 

age  163  (left):  Plate,  "Blue  Print"— Wedgwood,  41 
ladison  Avenue,  New  York,  NY  10010.  (Right): 
Irving  bowls,  "Deco  +  "— Italglass,  Building  434- 
05  Northfield  Avenue,  Raritan  Center,  Edison,  NJ 
8837.  Spoons,  "Braid"— Yamazaki  Tableware,  In- 
orporated,  41  Madison  Avenue,  New  York,  NY 
0010. 

'age  164  (left):  Teapot,  "Petites  Taches"— Fitz  & 
loyd,  1371  Round  Table,  Dallas,  TX  75247.  Cups, 
aucers — Towle/Sigma  Giftware  Corporation,  144 
iddison  Street,  East  Boston,  MA  02128.  (Right): 
'lates,  "Fiori  White"— Villeroy  &  Boch  Tableware 
td.,  41  Madison  Ave.,  New  York,  NY  10010.  m 
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The  wedding  gift 
that  will  stand  the  test  of  time. 

New  SilverStone*  SUPRA  is  the  closest  thing  yet  to  the  perfect  non- 
stick. It's  twice  as  abuse-resistant  as  SilverStone,  the  quality  standard. 
So  treat  yourself  or  someone  special  to  the  joy  of  owning  the  I 


Share  America's  story : 
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in  Philadelphia 

Come  share  in  the 
celebration  of  the 
200th  anniversary  of 
the  U.S.  Constitution. 

Join  us  in  1987  for  We  the 
People  200.  A  year-long 
pageant  of  special  events.  All 
Roads  Lead  to  Philadelphia, 
May  22-25,  the  sensational 
kick-off  tribute  to  the  13  original 
states.  Freedom  Festival, 
July  3-5,  a  rousing  salute  to 
America's  independence.  And 
Constitution  Day,  September 
17,  the  largest  parade  ever 
assembled  in  the  USA. 
And  more! 

For  a  free  Philadelphia 
Visitors  Guide,  Calendar  of 
Events  and  Hotel  Package 
Brochure,  call:  1-800-523-2004, 
ext.  87. 

PHILADELPHIA 

You've  cot  ;i  friend  in  Pennsylvania 
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PETS 


LESSONS  THAT  PETS 

CAN  TEACH 

YOUR  CHILDREN 


AND  HOW  PETS  HELP  KIDS  GROW 

By  Pattie  Hodgins 


The  family  dog:  a  trusted  companion  on  a  child's  adventures. 


I  he  cat  that  wakes  your  son  with  a 
>ft  paw  and  the  dog  that  bounds 
ong  with  your  daughter  are  teach- 
g  lessons  that  will  last  a  lifetime. 

There's  nothing  like  the  steadfast  af- 
ction  of  the  family  dog  for  building 
mr  child's  self-esteem.  Pets  accept 
dldren  without  question,  so  it's  no 
Dnder  kids  confide  in  their  pets  and 
el  that  they  are  being  understood. 
Kids  and  pets  comfort  each  other, 
o.  In  fact,  pets  may  even  replace  your 
dld's  security  blanket.  As  a  boy,  Fred 
)gers  of  "Mister  Rogers'  Neighbor- 
>od"  feared  thunder  and  lightning  as 
uch  as  his  dog  Mitzi  did,  and  the  two 
them  used  to  hide  under  the  bed  in 
ared  terror. 

THREE  LESSONS  PETS 
CAN  TEACH 

.  RESPONSIBILITY 

When  6-year-old  Sara's  parents 
ught  a  poodle,  they  did  so  on  one  con- 
tion:  that  Sara  would  walk  her  new 
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pet  daily.  It  took  some  time,  but  once 
Sara  learned  the  routine,  she  enjoyed 
the  job.  Gradually,  her  parents  added 
more  responsibility  as  she  got  older. 

Taking  responsibility  for  a  pet's  well- 
being  can  enhance  a  child's  sense  of  be- 
longing in  the  family.  It  also  can  make 
a  child  feel  competent.  As  one  Califor- 
nia psychologist  puts  it,  the  child's  care- 
taker role  can  be  "a  sort  of  rehearsal 
for  parenthood." 

Teaching  children 
responsibility 

•  For  young  children,  get  small,  con- 
fined pets  like  fish  or  hamsters.  These 
pets  don't  need  rigid  feeding  schedules. 
They  can  also  be  kept  in  a  child's  room. 

•  Choose  an  animal  you  enjoy  yourself. 
At  first,  you  may  have  to  do  some  of  the 
chores  in  addition  to  monitoring  your 
child's  duties. 

•  Assign  chores  gradually,  adding 
more  as  the  child  seems  ready  for  them. 
Praise  the  child  for  trying. 

continued 
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EONEIDA* 

Stainless  Flatware 


8IOPEN  STOCK  SALE»S 

FREE  Imported  Cheese  Server 

With  All  Mail-In  Orders 

Prices  Guaranteed  Through  July  31,  1987 


ACT  I  Mirror        ACT  II  Satin 

t- — ^c3> 

"    D   FREDERICK  II 
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n  WILL  0J  WISP 

n  SHELLEY 

noMNi 

□  DOVER 
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Reg         '  Pislol 

5  PC  Place  ( 
Setting 
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HEIRLOOM      COMMUNITY        DELUXE 


Ret      SALE     Ret      SALE     Ret      SALE     Ret      SALE 


5  PC  Plice  Setting  60  00  26.95  40  00  17.95  30  00  12.95  25  00  10.95 
4  PC  Hostess  Set  98  00  39.95  60  00  24.95  46  00  19.95  38  00  16.95 
4  PC  Serving  Set       85  00    34.95    49  75    21.95    39  50    16.95    28  00    10.95 


Teaspoon 
Place  Knife 
Place  Fork 
Salad  Fork 
Soup  Spoon 
Buller  Spreader* 
Cocktail  Fork 
Steak  Kmle 
Oemilasse  Spoon 
Iced  Tea  Spoon 
Fruit  SpoonB 
Butter  Kmle 
Sugar  Spoon 
Tablespoon 
Pierced  Tablespoon 
Cold  Meat  Fork 
Gravy  Ladle 
Casserole  Spoon 
Dessert  Server 


15  00 
15  00 
15  00 
15  00 

15  00 

16  00 
16  00 
16  00 


5.95  8  00 
6.95  13  00 
5.95    11  00 
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3.75     6  75 
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—  6  25 
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4. SO  6  00  1.95 
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24  50 
24  50 
24  50 
24  50 


3.75 
3.75 


6  00 
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48  PC  Set 
68  PC  Set 


663  00  289.95  429  75  189.95  325  50  139.95  266  00  109.95 
903  00  389.95  669  75  259.95  445  50  189.95  366  00  149.95 


ITEM  NOT  AVAILABLE  IN:  A-Anlicipation.  Independence.  Monte  Carlo. 
Mozart.  Polanaise.  Alexis.  Tudor  B-Amencan  Colonial.  Classic  Shell. 
Omni.  Easlon.  Henley.  Julliard.  Shelley.  Ridgecrest 


Money  Back  Guarantee  •  All  Merchandise- 
First  Quality,  with  ONEIDA  Lifetime  Warranty 
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Mail  Orders  to: 
Kaiser  Craw,  Inc. 
747  Sheridan  Blvd.,  20 
Dept.BHSG  S 
Denver,  CO  80214 
Or  Call:  1-800-468-2769 
1-303-237-5584 
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Listen  to  your  Mother! 

She'll  sound  better  than  ever  when  you  give  her  an  AT&T  phone  from  Sears. 

And  the 


pnces  sound 
pretty  good, 

too! 


\ 


AT&TTrimline® 
Table/Wall  Telephone 

Versatile  new  model  converts  from  dial  pulse 
(rotary)  to  Touch-Tone  dialing  and  from  table  to 
wall  use.  It  features  last  number  redial,  mute 
feature  for  privacy,  lighted  dial  buttons  and 
ringer  volume  control.  Hearing  aid  compatible. 


Sale 
Price 


$ 


44 


99 

SAVE  $15 


AT&T  Cordless  Telephone  4400 

Full  range"  for  extended  indoor  and  outdoor  use.  It 
features  selectable  dialing  for  use  with  Touch-Tone  or 
dial  pulse  service*,  two-way  paging  and  intercom, 
automatic  last  number  redial  and  security  from 
unauthorized  use.  Convenient  handset  button  lets  you 
end  one  call  and  dial  another  without  hanging  up. 

Sale  Price 

SQ099 


$ 


99 


Note.  Range  of  cordless  phones  may  vary  depending  on 
environmental  conditions. 


Give  Mom  an 

AT&T  phone  or  answering 

system  from  Sears 

this  Mothers  Day. 

She'll  love  it  and  you'll 
save  on  it. 


in 


AT&T  Answering  System  2200 

Beeperless  remote  control  lets  you  access  mes- 
sages through  any  Touch-Tone  phone.  Has  call 
screening  feature,  message  indicator  and  records 
two-way  conversations  with  regular  cassette 
recorder  functions.  Toll  saver  indicates  presence  of 
messages  without  completing  a  call. 


AT&T 

'The  right  choice. 


99 

SAVE  $30 


^ 


Sale 
Price 

*  Provides  access  lo  all  long  dislance  service  networks  •  Available  at  most  larger  Sears  Retail  stores  M 


s  Nationally  •  Sears  sale  Irom  May  3  to  May  16.  1987 


¥ 


#t\ 
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LESSONS  FROM  PETS 


continued 

••Bring  your  child  along  when  the  pet 
;oes  to  the  vet  or  obedience  classes. 

••Use  the  more  enjoyable  chores  as  re- 
wards for  sticking  with  the  boring  ones. 
•  Sensitize  your  child  to  the  pet's 
leeds.  Ask:  Do  you  need  help  opening 
he  door?  Does  the  dog  need  help  with 
he  door,  too?  Children  who  understand 
i  pet's  needs  can  anticipate  them. 

2.  RESPECT 

Two-year-old  Miriam  sat  on  her  front 
•.teps,  patting  the  neighbor's  kitty — pat- 
ing  it  just  a  little  too  hard.  The  tip  of 
hecat's  tail  twitched,  and  finally  a  paw 
farted  out,  the  claws  lightly  raking  the 
child's  arm.  Miriam  wailed.  She  had 
ust  learned  a  classic  lesson. 

Even  a  small  child  recognizes  when 
in  animal  is  annoyed,  hurt,  or  ill.  By 
•especting  an  animal's  feelings,  kids 
earn  consideration  for  others.  They 
Uso  learn  to  communicate  and  to  ap- 
preciate the  effect  their  actions  have  on 
)thers.  Respect  for  pets  may  develop 
ilowly,  but  in  the  end,  it's  a  quality 
vorth  waiting  for. 

Teaching  respect  for  pets 

Demonstrate  the  soft  touch  to  use 
with  an  animal.  Point  out  signs  of  irri- 
ation.  Explain  that  pets  need  rest,  and 
;hat  they  have  moody  days,  too. 

*  Ask  your  older  child  to  give  the  dog 
jxtra  attention  while  the  animal  ad- 
usts  to  your  new  baby's  presence.  This 
shows  the  youngster  how  gratifying  it 
s  to  take  care  of  another. 

*  Let  your  child  get  angry  when  scold- 
Jig  pets,  to  learn  the  balance  between 
self-expression  and  self-control.  Stop 
abuse  at  once — it  sometimes  signals 
emotional  disturbance. 

3.  GRIEF 

When  4-year-old  Joseph  discovered 
that  his  cat  had  died,  his  mom  was 
tempted  to  say,  "Don't  cry.  "Instead,  she 
held  Joseph  and  wept  with  him.  Later, 
they  held  a  funeral  and  buried  the  cat  in 
the  backyard. 

A  pet's  death  is  apt  to  be  your  chil- 
dren's first  encounter  with  the  loss  of  a 
loved  companion.  While  you  may  be 
tempted  to  shield  your  kids  from  death, 
that  only  delays  their  grief.  On  the  oth- 
sr  hand,  children  can  learn  valuable 
lessons  by  expressing  their  sorrow. 

continued 


"If  I've  asked  for 

Meow  Mix 

once,  I've  asked  for  it 

i  thousand  times!7 


Of  the  hundreds  of  cat  foods,  there's  only  one  worth 
repeating  myself  for. 

Meow  Mix"  brand  cat  food. 

Because  it  has  the  three  flavors  cats  love  most,  tuna, 
liver,  and  chicken. 

So  if  variety  is  what  you're  looking  for,  Meow  Mix  is 
yours  for  the  asking.  m~~m 

Helping  pets  live 
longer,  healthier  lives'" 

c  Ralston  Purina  Company.  1986 


Meow  Mix  tastes  so  good 
cats  ask  for  it  by  name. 


x 


Purina 
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MANUFACTURER  S  COUPON    |     EXPIRATION  DATE   3/31/68     I 


[70c" 

70<  OFF 


CONSUMER  Coupon  mwit  be  occompoiied 
by  the  required  purchase  It  moy  not  be  cop 
led  or  franiferrcd  No  othci  coupon  moy  be 
uied  with  thu  coupon  lo  pu'choie  the  Kjme 
pockogcW 

RETAILER  To  obtain  face  value  +  8c  vend 
to  Ralilon  Punno  Componv  iRPCo  I  PO  Bo» 
1001.  Moicou'oh  II  6???i  Coupon  mutf  be 
redeemed  .n  occordonce  with  RPCoi  cou 
pon  redemption  lentij.  o  copy  ol  which  ho* 
been  provided  to  retailer  ond  it  ovaitoble 
upon  request  by  writing  to  RPCo  ,  PO   Bo* 
1000  Mououtah  II  62??4  The  comumer 
mutt  pay  Ktlc*  to*   Good  only 
mUSA.APO'v  FPOl   V0.d 
where  prohibiied/taied/ 
winded  Co*h  voluc  l/?0c 
C  Ralilon  Punno  Co    1986 


70c"! 


3  BOXES  OR  ANY 
BAG  OF  MEOW  MIX " 
BRAND  CAT  FOOD. 

MM-525 


17800H62000 


inished! 
In  half 
the  time. 

Polyshades®  is  stain  and 
polyurethane  in  one. 
So  you  get  beautiful  color 
and  tough  protection  in 
the  same 
stroke.  Wood 
finishing  is 
twice  as  fast, 
twice  as  easy. 
Polyshades. 
In  six  rich 
colors,  satin 
or  gloss. 

Send  for 
our  free  30- 
page  booklet, 
Tips  on  Wood  Finishing. 
Minwax  Co.,  Dept.  BH-057 
PO.  Box  426,  Little  Falls, 
New  Jersey  07424. 


Minwax  makes  wood  beautiful 


®\lir.*a*  and  Itotyvhadct  arc  reunified  trademark* 


19H"  Minwax  Company.  Inc 


LESSONS  FROM  PETS 


continued 

Helping  children  handle  grief 

•  Tell  your  child  that  crying  isn't  silly. 
If  you  don't  let  grief  out,  it  will  show  up 
later  in  emotional  problems. 

•  Avoid  such  sayings  as  "The  kitty 
went  to  sleep."  Some  children  won't 
sleep  for  fear  they  won't  wake  up. 

•  Ceremonies  can  be  a  comfort.  Help 
your  child  plan  a  funeral,  write  a  eulo- 
gy, choose  a  burial  plot. 

•  Resist  the  urge  to  get  another  pet 
soon;  grief  takes  time. 


•  Be  aware  that  grief  involves  denial, 
anger,  guilt,  loneliness,  and  numbness. 
As  feelings  wax  and  wane,  children 
may  alternate  apathy  with  sobbing. 

•  For  more  information:  For  the  free 
booklet,  "Raising  Better  Children:  How 
Pets  Help,"  write:  Pets  Are  Wonderful 
Council,  500  North  Michigan  Avenue, 
Suite  200,  Dept.  BHG,  Chicago,  IL. 
60611. 

— Editor:  Mary  Conroy 

Patty  Hodgins  writes  about  travel  and 

pets  from  Denver. 


MR.  ROGERS  TELLS 
HOW  PETS  HELP  CHILDREN 

Fred  Rogers  of 'Mr.  Rogers'  Neighbor- 
hood knows  how  important  pets  are  to 
children.  Here's  some  of  the  things  he 
discusses  in  the  pamphlet  "Talking 
With  Families  About  Pets"  (to  order,  see 
below). 

When  you  take  home  a  pet,  your 
child  may  already  have  lots  of  ideas 
about  playing  with  pets.  You  may  find 
the  pet  at  a  "tea  party,"  dressed  in  a  T- 
shirt,  or  tucked  in  a  baby  stroller  ready 
for  a  walk.  You  might  even  catch  the 
family  pet  being  read  to  or  fed  with  a 
baby  bottle. 

Besides  being  playmates,  pets  help 
children  grow  in  important  ways: 
•  Overcoming  fears.  Pets  often  serve 
as  trustworthy  confidants  for  a  child's 
feelings  of  fear,  sadness,  or  loneliness. 


When  no  one's 
around,  kids  can 
always  count  on 
pets  as  partners 
in  play. 


A  pet  may  help  a  child  who  is  afraid  of 
the  dark,  or  of  monsters  lurking  under 
the  bed.  When  a  child  has  been  scolded 
and  feels  bad,  a  pet  will  wag  its  tail 
nonjudgmentally  and  remind  the  child 
that  he  or  she  is  still  loved.  When 
adults  and  friends  don't  seem  to  have 
time  to  play,  a  child  can  count  on  a  pet 
to  be  a  partner  in  a  game. 

•  Learning  to  make  decisions.  Chil- 
dren, who  feel  helpless  in  a  world  run 
by  grown-ups,  may  find  a  pet  even  more 
helpless  than  they  are.  They  can  prac- 
tice being  in  charge  and  making  deci- 
sions, making  rules  and  deciding  on 
consequences. 

•  Showing  concern  for  others.  A 
child  may  do  a  lot  of  pretending  with 
pets,  but  pets  will  only  put  up  with  so 
much.  Pets  may  wriggle  out  of  an  em- 
brace, or  pull  off  a  piece  of  human 
clothing.  When  they  won't  sit  still  for  a 
lengthy  conversation,  pets  remind  chil- 
dren that  they  are  animals,  not  toys- 
and  need  special  care. 

For  your  own  free  copy  of  the  pam- 
phlet "Talking  With  Families  About 
Pets,"  send  a  self-addressed,  stamped 
business  envelope  to:  Family  Communi- 
cations, Inc.,  Public  Relations,  Dept. 
BHG,  4802  Fifth  Avenue,  Pittsburgh, 
PA.  15213.  H 
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THE  THRILL  OF  REAL  CIGARETTE  TASTE  IN  A  LOW  TAR. 
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VANTAGE® 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


F 


TRAVEL 


DESTINATION  U.S.A. 

AMERICA'S 
SURPRISMTIES 


Have  a  close  encounter  with  the  (friendly) 
killer  whales  at  Sea  World. 


Take  in  the  fun  and  festivities  at  midsize 
cities  across  America. 


Discover  the  new  European  flavor  of  this 
western  gateway  city. 


s. 


Surprise!  America's  midsize  cities  have  grown  up. 

Each  has  a  unique  and  wonderful  flavor.  We  show  you  four  that  are  just 

the  right  size  for  a  weekend  family  adventure. 


Midsize  cities  are  where  the  fun  is!  Hard  work, 
money,  and  planning  have  turned  once  dismal 
downtowns  into  dazzling  showplaces.  The  finish- 
ing touches  are  in  place — pedestrian  malls,  great 
parks,  fun  restaurants,  theaters,  and  museums — 


and  these  made-over,  midsize  cities  have  rolled 

out  their  red  carpets.  So,  take  advantage  of  low 

weekend  hotel  rates,  great  shopping,  and  all  the 

excitement  these  urban  playgrounds  offer. 

continued 
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The  family  is  more  important 
than  the  family  room. 


!« 


It  doesn't  matter  which  room  a  family 
chooses  to  gather  in.  It  could  be  a  favorite 
corner  of  the  kitchen,  or  a  wood  panelled 
den.  What  does  matter  is  that  they  choose 
to  be  together.  For  it  is  the  support,  the 
strength,  the  bonds  and  traditions  of  the 
family  that  give  us  what  we  all  need  most 
in  life.  A  good  home. 

Home  is  the  stage  where  the  drama 
of  life  is  played.  It's  the  classroom  where 
children  learn  right  from  wrong.  Where 
old-fashioned  ideals  like  courage  and 
honesty,  respect  for  oneself  and  others 
are  passed  down  from  one  generation 
to  the  next. 

We  are  concerned  about  the  erosion 
of  these  values  that  should  be  taught 
at  home.  We  see  the  growing  problems 
of  society— broken  homes,  crime,  drugs, 
and  juvenile  delinquency— and  are 
shocked  by  the  trauma  they  inflict  on 
families,  especially  children. 

Our  over-burdened  schools  can  no 
longer  solve  these  problems  confronting 
our  society.  There  is  only  one  place  where 
we  can  regain  the  values  and  integrity  that 
will  cure  these  ills.  We  must  turn  to  the 
home— our  piece  of  the  world— the 
place  where  it  all  begins. 

For  fifty  years,  Ethan  Allen  has  been 
dedicated  to  helping  Americans  create 
beautiful  environments  for  their  homes. 
But  we  know  it  takes  more  than  fine  quality 
furnishings  to  make  a  good  home.  It  takes 
the  love,  respect  and  understanding  of 
those  who  share  it  together. 


Eihan  Alien.  Inc.  An 


INTERCO 


Ethan  Allen  Galle 

AGood  Home  Lasts  aLifetime 


Discover  the 
easygoing  lifestyle 
of  this  port  city  be- 
tween the  moun- 
tains and  the  sea. 

You  can  see  for  miles  from 
the  revolving  restaurant 
atop  Seattle's  famous  Space 
Needle.  Beyond  the  city's 
towering  skyline,  the  blue 
expanse  of  Puget  Sound  is 
crisscrossed  by  the  wakes  of 
cargo  ships  and  passenger 
ferries,  and  the  glacial  sum- 
mits of  the  Cascades  seem 
close  enough  to  touch. 


Each  weekend,  pleasure  craft  line  up  for  the  chance  to  go 
through  the  Lake  Washington  Ship  Canal  locks. 


SOMETHING 
UNUSUAL 

Join     a     flashlight     tour 
through  Underground  Seat- 
tle. In  the  dim  light  you'll  see 
the   facades   of    19th-century 
stores,  some  with  their  signs 
still  hanging.  The  stores  sur- 
vived a  terrible  fire  in  1 899.  Af- 
ter the  fire,  that  part  of  the  city 
was  covered  over,  and  new 
buildings  rose   above. 
Wear   old   clothes    ^MfcJrf 
(206/682-  ^ 

4646, 
$3.75). 


CABLE  CARS  TO  747s 

Where  to  go  in  Seattle 

The  Space  Needle  towers 
over  Seattle  Center,  a  big, 
wonderful  park  where  locals 
and  visitors  spend  their  lei- 
sure hours  amidst  fountains, 
hands-on  museums,  theater 
stages,  and  great  midway 
amusements. 

Seattle    Center    lies    less 
than  one  mile  by  monorail 
from  downtown,  where  steep 
streets — much  like  those  in 
San    Francisco — rise    from 
the  waterfront  to  avenues  of 
fashionable  stores  and  ho- 
tels. The  waterfront  has  its 
own     transporta- 
tion   system — ca- 
ble   cars,    whose 
conductors    often 
lead  passengers 
in  singing. 


Want  to  venture  farther 
afield?  Ten  minutes  south  of 
downtown,  on  Marginal 
Way,  sits  the  original  "Red 
Barn,"  where  the  first 
Boeing  planes  were  built  in 
1916.  The  barn  is  now  a  mu- 
seum of  restored  old  flying 
machines. 
SHOPPING 

Seattle  is  a  terrific  place  to 
shop  for  outdoors  gear.  Try 
R.E.I.,  aburst  with  every- 
thing from  freeze-dried  foods 
to  backpacks  (Capitol  Hill, 
east  of  downtown).  For  an- 
tiques shops  and  arts/crafts 
galleries,  browse  the  histori- 
cal Pioneer  Square  area,  di- 
rectly south  of  downtown. 
LODGINGS 

The  Mayflower  Park  Ho- 
tel (405  Olive  Way,  doubles 
from  $63)  and  the  Pacific 


Plaza  (400  Spring  St.,  dou- 
bles from  $50)  are  excellent 
and  centrally  located.  Bud- 
get motels  abound  off  1-5,  10 
miles  north  of  town. 

Information:  Seattle- 
Kings  County  News  Bu- 
reau, 1815  Seventh  Ave., 
Dept.  BHG,  Seattle,  WA 
98101  (206/343-7990). 

— George  S.  Bush 


T     H     E 

BEST  PUCES 

—FOR    FREE    FUN:    Wat( 

from  an  underwater  window  £ 

salmon  fight  their  way  up  th 

fish  ladder  at  Lake  Washingt< 

Ship  Canal.  The  hardy  fish 

grate  to  inland  waters. 

—FOR        GOOD        FAMIL 

MEALS:  Ivar's  Indian  Salmo 

House  is  loaded  with  Americai 

Indian  artifacts  (401  NE.  North 

lake   Way,   $12  per  person) 

Kids  have  their  own  menu  an 

get  hats. 

—TO  CATCH  THE  CITY' 
TRUE  FLAVOR:  Explore  th« 
mazelike  arcades  of  Pike  Place 
Public  Market  on  the  water- 
front, where  enticing  smells 
waft  from  food  stalls 
-TO  VISIT  AFTER  DARK: 
The  Space  Needle  stays  open 
until  1  a.m.  in  summer. 


DRIVING 
TIPS 


If  you're  driv 
ing  from  the  south  on 
1-5,  the  Seneca  Street  exit  de- 
posits you  right  downtown.  Ar- 
riving from  the  east  on  1-90: 
Turn   at   the   Dear 
born     Street 
exit. 


continued 
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Since  It  Ws  Andersen  who 
ictedTHe  Double-Pane  window  It 

jonlyRightthatwebeiheones 

Improve  It 


THE  HIGH-PERFORMANCE 

WINDOW  IT  RECOGNIZES 

HEAT  AND  KEEPS  IT 

WHERE  YOU  WANT  IT. 

In  1952,  we  introduced  welded 
insulating  glass  and  set  a  new  standard 
in  window  efficiency. 

Today,  we're  raising  it. 

By  adding  a  transparent,  metallic 
coating  to  an  inner  surface  of  the 
glass,  we've  created  a  window  that 
can  actually  detect  heat  and  restrict 
its  flow  through  the  glass. 

So,  in  the  winter,  your  house 
stays  warmer.  In  the  summer,  it  stays 
cooler.  In  fact,  High-Performance 
windows  are  42%  more  energy 
efficient  than  ordinary  double  panes 
during  the  heating  months.  They 
even  filter  out  fabric-fading  rays. 

And,  for  homes  with  intense  sun 
exposure,  we've  developed  the  High- 
Performance  Sun  window. 

To  find  out  more  about  these 
remarkable  windows,  see  your 
Andersen  dealer  or  return  the  coupon. 


home.to 


Andersen 


Please  send  me  more  information  on 
Andersen  High-Performance  windows. 
I  plan  to  D  build  □  remodel  □  replace. 


Name 


002-0587 


Address 


City 


Zip 


Ana  Code        State 
(  ) 


Phone 


Mail  to  Andersen  Corp.,  Box  12,  Bayport 
MN  55003. 


I 


Warm  weather, 
sun,  and  the  cool 
Pacific  make  San 
Diego  the  true  Cali- 
fornia dream  city. 

At  San  Diego's  Balboa 
Park,  the  weather  is  fine, 
and  the  people — all  casually 
dressed — are  everywhere. 
Lovely  sounds  from  the  100- 
bell  carillon  fill  the  air.  The 
park  sits  on  1,000  acres  just 
north  of  the  city's  revitalized 
downtown.  It  features  one  of 
the  world's  best  zoos,  plus  16 
museums    devoted    to    art, 


The  Hotel  Coronado,  a  San  Diego  landmark,  has  been  featured  in 
countless  Hollywood  movies  and  television  dramas. 


0 

u 


M  E 

N  U 


H  I  N  G 
U  A  L 


Not  all  San  Diego  wildlife 
lives  in  captivity.  Each  year, 
particularly  in  winter,  thou- 
sands of  Canadian  gray  whales 
pass  the  city  on  their  annual  mi- 
gration from  Alaska  to  Mexico. 
You  can  watch  the  whales  from 
Cabrillo  National  Monument  on 
Port  Loma,  or  board  a  charter 
boat.  (Locate  charter  operators 
along  Harbor  Island  Dr.,  or  con- 
tact Invader  Cruises,  Inc.,  Box 
751,  Dept.  BHG,  San  Diego, 
CA  921 12.) 


natural  history,  and  science. 

There's  even   a   replica  of 

Shakespeare's  famous  Globe 

theater. 

ANIMALS!  ANIMALS! 

And  more  sights  to  see 

Many  folks  start  their 
sightseeing  at  the  famous 
San  Diego  Zoo.  (It's  right  in 
Balboa  Park.)  A  short 
drive  away  is  Sea  World,  an 
aquatic  theme  park  on  beau- 
tiful Mission  Bay. 

To  experience  the  city's 
past,  visit  Old  Town,  a  re- 
stored area  of  shops  and  res- 
taurants located  between 
Mission  Bay  and  Balboa 
Park.  Old  Town  is  home  to 
the  San  Diego  Union  news- 
paper and  to  Seely  Stables, 
which  features  a  collection 
of  horse-drawn  vehicles. 


SHOPPING 

Seaport  village  (849  W. 
Harbor  Dr.),  houses  85 
shops  and  restaurants  along 
San  Diego  Bay,  re-creating 
an  old  seaside  town.  Or,  visit 
Horton  Plaza  (downtown 
between  Broadway  and  G 
streets),  with  165  shops  and 
a  farmer's  market.  Cross  the 
border  and  bargain  for  Mexi- 
can crafts  and  clothing  in  Ti- 
juana. A  trolley  leaves  every 
15  minutes  from  the  Santa 
Fe  depot  on  Kettner  Boule- 
vard ($1.50  each  way). 
LODGINGS 

Stay  by  the  water  at  the 
Holiday  Inn  Embarcadero 
(1355  N.  Harbor  Dr.;  dou- 
bles from  $75).  On  the  city's 
border,  try  the  Travelodge- 
La  Jolla   (1141   Silverado 


St.;  doubles  to  $47). 

Information:  San  Diego 
Convention  &  Visitors  Bu- 
reau, Dept.  700-BHG,  Suite 
824,  1200  Third  Ave., 
San  Diego,  CA  92101 
(619/236-1212). 

— Julie  Rovner 


T     H     E 

BEST  PUCES 

—FOR  FREE  FUN:  Tour 
Navy  ships  that  dock  at  Bro 
way  Pier. 

—FOR        GOOD        FAMI 

MEALS:  Casa  De  Bandini 

fers  up  authentic  Mexican 

sine    and    strolling    maria 

bands  (2660  Calhoun  St.,  fn 

$8  per  person). 

—TO    CATCH    THE    CIT> 

TRUE  FLAVOR:  Mission  E 

Park,  home  to  Sea  World,  is 

voted  to  what  San  Diegans  li 

best:  water  sports.  Join  the 

cals  in  fishing,  swimming,  bo< 

ing,  windsurfing,  and  more. 

—TO   VISIT   AFTER    DAR 

The  Reuben  H.  Fleet  Spa 

Theater  takes  you  on  a  filmi 

voyage  voyage  to  the  stars  (/ 

cated  in  Balboa  Park). 


018B7  JjHershGy 


Foods  Corporation 


N  CASE  OF  EMERGENCY 


PULL. 


-HERSHEY'S  KISSES.- 


SURPRISING  CITIES 


A  glittering  gate- 
way to  the  Wild 
New  West  sits 
where  the  Rockies 
meet  the  plains. 

A  festive  afternoon  crowd 
strolls  Denver's  16th  Street 
Mall.  Couples  walk  arm  in 
arm.  Families  lead  children 
to  smart  shops,  theaters,  and 
mini-parks.  A  horse-drawn 
carriage  takes  a  wedding 
party  from  a  nearby  church. 
Even  the  outdoor  tables  at 
Burger  King  take  on  the  air 
of  a  French  cafe. 


Denver's  bright  lights  and  tall  buildings  are  an  easy  11/2-hour  drive 
from  the  natural  splendors  of  Rocky  Mountain  National  Park. 


SOMETHING 
UNUSUAL 

Few  people  realize  that 
roughly  a  third  of  the  cow- 
boys who  helped  tame  the 
West  were  Mack  Americans. 

Many  moved  from  the  South 
seeking  jobs  after  the  Civil 
War — a  time  when  cowpunch- 
ers  were  much  in  demand.  Un- 
sung by  a  generation  of  TV 
westerns,  the  exploits  of  this 
rambunctious  group  are  chroni- 
cled in  the  Black  American 
West  Museum  &  Heritage  Cen- 
ter (608  26th  St.  at  Welton). 


COWPOKES  AND  YUPPIES 
Getting  the  most  from  the 
mile-high  city 

Most  Denver  newcomers 
first  head  to  the  16th  Street 
Mall.  Free  shuttle  buses  fer- 
ry you  up  and  down  its 
length,  putting  you  within 
easy  walking  distance  of  oth- 
er downtown  attractions. 

At  Larimer  Square  just  off 
the  Mall,  you'll  catch  a  glint 
of  the  city's  rough-and-ready 
past.  This  three-block  area  of 
false-front  buildings  housed 
saloons,  gambling  halls,  and 
other  amusements  designed 
to  entice  weary  cowboys  and 
prospectors.  Today,  yuppies 
are  the  target  market.  Lar- 
imer Square,  now  fully  re- 
stored, houses  trendy 
restaurants  and  clothing 
boutiques.  Turn  south  from 


Larimer  onto  17th  Street, 
and  you'll  feel  like  an  extra 
in  a  Dynasty  episode.  Nick- 
named "the  Wall  Street  of 
the  West,"  the  chrome  and 
glass  banks  and  office  build- 
ings are  the  workplaces  of 
modern-day  prospectors  who 
seek  the  West's  vast  riches. 
SHOPPING 

Tour  Gart  Brothers  (10th 
and  Broadway),  the 
world's  largest  sporting 
goods  store.  Tivoli  Denver 
contains  shops,  movie  the- 
aters, and  restaurants  in 
what  was  once  a  brewery.  A 
free  shuttle  (pick  it  up  at 
15th  and  Larimer)  takes 
you  to  and  from  downtown 
(at  9th  and  Larimer). 
LODGING 

Overbuilt  city  hotels  com- 
pete vigorously  by  offering 


low  rates.  Try  the  Denver 
Inn,  right  next  door  to  the 
Brown  Palace  (401  17th  St., 
doubles  from  $50).  You'll 
find  family-style  motels  on  I- 
70  and  1-25  outside  Denver. 
Information:  Denver  Met- 
ro Convention  &  Visitors 
Bureau,  Dept.  BHG,  225  W. 
Colfax  Ave.,  Denver,  CO 
80202  (303/892-1112). 

— Mark  Ingebretsen 


KST  PUCES 

U~SF°M  ?EE  FUN:  T°" 
uf_;  M'nt-  which  holds  r 

90'd  than  any  other  P,ace 

£  ftrt  Knox  (W.  ^ 

Cherokee  St.). 

~FOR        GOOD  m 

f  ALS:  Try  the  hea™ 

specials    at    the    rZ     ? 

Jocose     S/tT 

JRUEFUVOR:Wafcha 

esprac„cerunningtheraaH 

e°rat:rso~" 

-TO  VISIT  AFTER  DAHK 

The  ndes  and  attractions  a 
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BUY  DUNCAN  HINES  ANGEL  FOOD 

CAKE  AND  GET  FREE' 

DOLE  FRUIT  SORBET  TO  TOP  IT  OFF. 

It's  a  match  made  in  Heaven.  Duncan  Hines 
Angel  Food  Cake  and  Dole  Fruit  Sorbet. 
Feather-light  cake  and  a  light,  fruity  scoop 
of  Sorbet... how  can  you  resist?  You  can't. 
Just  buy  Duncan  Hines  Cake  Mix,  get 
your  free  Dole  Fruit  Sorbet  and  enjoy  this 
delicious  combination. 

*Look  for  specially  marked  packages  of 
Duncan  Hines  Angel  Food  Cake  Mix  at  par- 
ticipating stores  to  get  a  mail-in  certificate 
good  for  a  free  Dole  Fruit  Sorbet  coupon. 

Get  the  scoop  on 
this  light  and 
luscious  dessert. 


'Can't help  myself... if s 


Tktftcott 

and  nobody  else!' 


iRTiocler  8  Gamble  Company  ©  1987  Caslle  5  Cooke, 


For  people 
who  like 
to  smoke... 
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..NSONsHEDGES 
BENS0Nt  HEDGES     <W         ,00* 


• 


1  BENSON  &  HEDGES 

because  quality  matters. 


KL 


b 


6  nig  "tar."  0.6  mg  nicoiine  av  per  cigarette,  by  FTC  method 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


-  _ 
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The  town  made 
famous  by  beer  has 
blossomed  into  the 
heartland's  newest 
renaissance  city. 

Mouth-watering  smells 
waft  from  the  food  markets 
that  line  Old  World  Third 
Street.  Located  a  few  blocks 
north  of  the  city  center,  this 
Jerman  neighborhood  of 
x)bblestone  streets  is  the 
perfect  spot  to  begin  your 
Milwaukee  tour.  For  choco- 
lolics  there's  the  Ambrosia 
Chocolate  Co.  (6th  St.  and 


Milwaukee  celebrates  its  ethnic  heritage  with  festivals,  starting 
with  Summerfest  on  the  shores  of  Lake  Michigan  (June-August). 


OMETHING 
UNUSUAL 

It  would  be  easy  to  miss 
ie  small  stone  chapel  on  the 
ounds  off  Marquette  Univer- 

ty.  But  the  St.  Joan  of  Arc 
lapel  is  unique  in  the  country, 
iginally  built  at  Lyon,  France, 
iring  the  1 5th  century,  it  was 
constructed  on  the  campus 
1926.  St.  Joan  herself,  who 
j  the  French  army  into  battle 
lainst  the  British,  is  said  to 
ive  worshiped  at  the  chapel's 
:ar  (The  Marquette  campus  is 
f  Wisconsin  Ave.  at  14th  St.). 


Highland  Ave.),  which  fea- 
tures the  largest  selection  of 
sweets  in  this  dairy-farm- 
rich  state.  Down  the  street  is 
Usinger's  sausage  factory 
(1030  N.  Third  St.)  and  the 
Wisconsin  Cheese  Mart,  Inc. 
(215  W.  Highland). 
A  LAKE  LIKE  AN  OCEAN 
Touring  Milwaukee's 

downtown  and  beyond 

Head  a  few  blocks  east 
from  the  heart  of  downtown 
to  the  Lake  Michigan  water- 
front. Boat  tours  let  you  take 
in  the  city  skyline.  Families 
can  rent  sailboats  or  wind- 
surfers here,  too,  and  you 
can  swim  or  feed  the  birds  at 
Bradford  Beach. 

A  few  blocks  west  of  down- 
town stands  the  Milwaukee 
Public  Museum.  Take  the 
kids  to  the  "wizard  wing," 


where  you're  actually  en- 
couraged to  touch  the  exhib- 
its— everything  from  fossils 
to  an  Olympic  bobsled.  (800 
W.  Wells  St.,  adults  $2, 
children  4-17  $1.) 
SHOPPING 

In  the  heart  of  downtown 
you'll  find  "The  Grand,"  an 
enclosed  three-story  mall 
with  150  specialty  stores, 
renovated  from  a  turn-of- 
the-century  office  building. 
LODGING 

You  can  see  the  lake  from 
the  Park  East  Hotel  (916  E. 
State  St.;  doubles  from 
$66;  children  under  12 
free).  Also  downtown  is  the 
Howard  Johnson  Executive 
Hotel  (611  W.  Wisconsin 
Ave.,  double  $46-$62,  chil- 
dren free).  Right  off  High- 
way 100  is  the  Budgetel  Inn 

Sample  German  bratwurst  at 
Old  World  Third  Street. 


(5442  N.  Lovers  Lane  Rd, 
double  $33.95,  children 
under  18  free). 

For  more  information 
contact-  The  Greater  Mil- 
waukee Convention  &  Vis- 
itors Bureau,  Dept.  BHG, 
756  N.  Milwaukee  St., 
Milwaukee,  WI  53202 
(414/273-7222).  d 

— Julie  Rovner 


T     H     E 

BEST  PUCES 

—FOR  FREE  FUN:  See  how 

beer  is  made  at  the  Pabst 
Brewing  Company  (915  W.  Ju- 
neau Ave). 

—FOR        GOOD        FAMILY 
MEALS:    Mader's    (1037    N. 
Third  St.),  in  Old  World  Third 
Street,  is  a  locally  famous  Ger- 
man restaurant. 
—TO    CATCH    THE    CITY'S 
TRUE  FLAVOR:  The  historical 
Pabst  Theater  (144  £  Wells) 
combines   Milwaukee's   Euro- 
pean heritage,  its  reverence  for 
history,  and  its  love  of  the  lively 
arts  with  Broadway  musicals, 
concerts,  and  kids'  shows 
-TO  VISIT  AFTER  DARK:  At 
Safe  House,  a  James  Bond- 
style  nightclub,  the  entrances 
require    special    codes    and 
passwords  (779  N.  Front  St.) 


DRIVING 
TIPS 


If  you're   arriv- 
ing from  Chicago  or 
points    south,    follow    1-94 
North  to  794  East,  which  will  de 
liver  you  to  the  heart  of  town. 
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lie: 


$10.00  each 


fully  framed  in  solid  oak  for 
lasting  beauty. 

These  superbly  executed  calico  prints  by  E.  Brownd  portray 
the  nostalgic  beauty  of  Early  American  Folk  Art.  They're 
the  ideal  accessory  for  foyer,  bedroom,  or  family  room  walls, 
and  a  truly  outstanding  value.  Handsome  16"  x  13"  solid 
oak  frames  and  "glass-like"  acrylic  cover  showcase  the 
prints  perfectly.  Choose  either  the  delightful  geese  family 
resplendent  with  their  bow  ties;  or  the  whimsical  mother 
and  kitten;  or  buy  both  and  double  the  decorative  impact. 
A  truly  great  gift  idea. 


Act  today  and 
save!  As  always, 
your  satisfaction 
is  assured  with 
Wild  Wood  Gallery 
or  your  money 
promptly  refunded. 

16"  x  13"  each 


W    W 


r 


CLIPAND  MAILTODAY! 

Wild  Wood  Gallery,  Inc.    Dept.  166S 
P.O.  Box  300,  4001  South  Salina  St. 
Syracuse,  NY  13205-0300 
Yes!  Please  rush  my  order  today! 

#501064  Geese  Print (qty.) 

#501073  Cats  Print (qty.) 

at  $10.00  +  $3.00  shipping  for  each  ($13.00) 

Buy  both:  #8301000  both  prints 

at  $20.00  +  $5.00  shipping  for  both 
($25.00). 


(qty) 

Total  $. 


Sales  Tax  (NYS  residents  only)  $ 

Total  Enclosed  $ 

□  My  check  or  money  order  is  enclosed  (DO  NOT  send  cash) 
Charge  to    □  MasterCard    □  Visa    □  American  Express 


Card#. 
Name_ 


.Exp.  Date 


Address. 
City 


.State. 


.Zip. 


Better 

Homes 

-A.   -A.  and  Gardens*1 

Shopping  editor's  choice 

Discover  the  ease  and  pleasure  of  shopping  by  mail.  Order  fi 
the  convenience  of  your  own  home  with  complete  confidenc 
not  delighted,  each  company  will  happily  refund  your  mon 

By  A  rlen  e  A  viles  Red  Cedar  Liners 

Make  storage  areas  i 
mildew  odor  proof  in 
Lifetime  protection!' , 
liners  easily  insertec    Z.- 
closable       space- 
chests,  garment  bagsl 
boxes,  closet  shelves! 
er  3/e"  thick,  separate] 
lock  together  and 
area  approx.  30" 
$12.50(1);  $23.95  (21 
(3);  $46.50  (4).  Add  $3 
for  one  liner;  $1  for  I 
tional  liner.  Send  chq 
to:  MBF  Co.,  P.O. 
Syracuse,  NY  13 
The  Microwave  Teapot 
brings  water  to  a  boil  fast.  Com- 
pletely safe.  Maximum  microwave 
efficiency.  Hole  through  center  am- 
plifies microwave  process.  Gener- 
ous 48  oz.  capacity.  White  ceram- 
ic. Perfect  for  tea,  instant  coffee, 
cocoa,  soup  mixes,  etc.  $30.00  + 
$2.75  shpg.  (NJ  residents  add  6% 
sales  tax.)  Satisfaction  guaranteed. 
Send   check,   M.O.,   Visa,    MC, 
Amex.  The  Sunshine  Barn,  Dept.  B, 
Route  57,  Hackettstown,  NJ  07840 
or  call  (201)  852-4062.  Free  color 
catalog  incl.  25<f  p&h. 


*    ? 


L. 


1  understand  I  must  be  completely  satisfied  or  my  money 
will  be  refunded  (U.S.  shipments  only.) 


"Crossover"  for  Comfort 

Soft  glove-leather  straps,  stur- 
dy sole  and  W  heel  give  com- 
plete support.  Camel,  White, 
Red,  Black,  Bone,  Navy.  Full  & 
half  sizes:  7-10,  11  N;  5-10, 11 
M;  6-10,  11  W.  $19.99  (reg. 
$27).  Add  $2.25  postage  & 
handling  (one),  $3.50  (two), 
$4.25  (three).  Money  Back 
Guarantee.  Visa,  M.C,  Din. 
Club,  Am.  Ex.  Old  Pueblo  Trad- 
ers, Dept.  DFB1C,  3740  E. 
34th  Street,  Tucson,  AZ 
85713-5305. 


Magnetic  Towel  Bar 

Keep  towels  at  your  fi 
Super  strong  magnet  1 
firmly  to  any  metal 
refrigerator,  stove, 
/dryer,  cabinet.  Instan 
place  for  towels  in 
room,  kitchen  and  w 
Has  2  hooks  for  han< 
holders,  aprons,  uter 
steel  bar  with  rubber 
rable  white  plastic  ba 
to  assemble.  Order 
Magnetic  Towel  Ba 
Ppd.  Walter  Drake 
Drake  Building, 
Springs,  CO  80940 
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Iron-on  labels 

Printed  in  bold  blue  l(| 
pre-cut  cloth,  2"  x  3/1 
adhere  to  any  fabrif 
fade,  rub,  or  wash  off. 
to  sew.  Irons  on  quickl 
I  for  permanent  I.D.  ij 
:;  camp,  school,  gym, 
play  groups,  church,  I 
homes,  etc.  50  one-lir| 
$3.95;  100  for  $4.95 1 
Universal  Label  Cent«| 
BH-57,  P.O.  Box  5, 
MA02101. 

BETTER  HOMES  AND  GARDENS.  M/l 


t.owest  Prices! 
EVOLOR  BLINDS 


^V 


C-SS? 


HOP  AND  COMPARE!  OUR  ACTUAL  PRICES  ON 
EVOLOR  BLINDS  ARE  LOWER  THAN  MAJOR 
EPARTMENT  STORES'  SALE  PRICES  AND 
OWER  THAN  OTHER  ADVERTISERS'  CLAIMS  OF 
IP  TO  70%  OFF  WE  GUARANTEE  THE  LOWEST 
RICES  ON  LEVOLOR  BUNDS.  DONT  BE  FOOLED 
SHOP  AND  COMPARE! 

VBODY  BEATS  OUR  LEVOLOR  PRICES  ON  .  .  . 

OREVER  1"  MINI  BLINDS  •  VERTICAL  BLINDS 
AMOUS  RIVIERA  BLINDS  •  MONACO  MINI 
LINDS  •  WOOD  MINI  BLINDS  •  PLEATED  SHADES 

CALL  TOLL  FREE  1-800-547-8982 

FREE  UPS  SHIPPING  (48  STATES) 
FREE  LEVOLOR  BUYERS  GUIDE 

YELLS  INTERIORS,  INC.  (12  CA  locations) 
171  AMADOR  PLAZA.  DUBLIN,  CA  94568 


ET  IDENTIFICATION  TAGS 


DR  PET'S  SAKE— Don't  worry  about  your 
>g  or  cat  getting  lost!  Stainless  steel  life- 
Tie  ID.  tag  ensures  a  safe  return.  En- 
aved  with  pet's  name,  your  name,  address, 
tone.  Handy  hook  attaches  to  animal's 
illar.  We  ship  in  48  hours.  $3.00  Ppd. 


femira 

'EngravingCo. 


Dept.  405-B 
569S  Xenon  Way 
Arvada,  CO  80002 


BUY  THE  MOST  HEARD  OF 


AT  UNHEARD  OF  NATIONAL 


PRICES! 

SSTANT  PRICE  QUOTE  'CALL  WITH  BOOK  NAME  AND 
I  PATTERN  NUMBER  -SAME  DAY  PROCESSING! 

EE  DELIVERY-ALL  FIRST  QUALITY! 

WE  MAKE  WALLPAPER  AFFORDABLE." 

riONAl  WHOLESALE  WALLCOVERING,  Rt.  lOLedgewood,  NJ 


LIIHttHM 


REAT  COLOR  WALLETS  and  ENLARGEMENTS 

ONLV 


mtss  pun  smict 


>50 


FULL  COLOR      *      BORDERLESS 
Five  choices  only  S2.50  each 


*  40  Wallets 

*  32  Wallets  &  One  5"x  7" 

*  8  Wallets  &  Four  5  "x  7  "s 

*  2  Custom  8"  x  10 "s 

*  20  Jumbo  Wallets 

Vibrant  Permaprint'"  copies  on  KODAK  paper.  Send  any  instant 
print  or  photo  up  to8x  10(returned)  Add  75c  each  set  lor  handling 
and  postage.  For  Rush  Express  Photo  Service  add  S2  00  per  order 
Enclose  check  or  MO  with  return  address  send  10"  /^  "    ~^\ 

RELIANCE  COLOR  LABS.  INC.  (       •-""■ 

STUDIO  E814-5.PO  BOX  159.  STAMFORD.  CT  06904  v^-.,.-j>/ 


P80 


27%  to 
50% 

OFF  ALL 

Wallpaper 


Shop  Locally  and 
Call  in  any  pattern  from  any  book 

^ee800  521-0650 

In  Michigan  Call  800  482-2488 
PHONE  ORDERS  ACCEPTED 


•  No  Deposit 

•  No  Shipping  Charge 

•  Visa/ MasterCard 

•  No  Sales  Tax  (Except  Ml.  Res.) 

•  Same  Day  Computer  Processing 

Post  Wallcovering  Distributors,  Inc. 

Hours:  Mon. -Sat.  9:00  AM  to  5:00  PM 


COMFORT  SLIDE" 

by  Beacon' 

ONLY  S^ 


.-_   •TWO 
PAIR 

^    F0R 

•  2 "  WEDGE  "*■  -*^$29. 98 

•  CUSHIONED  INSOLE  •  NON-SLIP  SUEDE- 
LIKE LINING  •  ADJUSTABLE  CLOSURE 

•  BLACK-40,  RED-48JAN-57,  NAVY-70,  WHITE-26 

•  FULL  &  HALF  SIZES:  6-10,11  N,W.  5-10,11  M. 

•  MONEY  BACK  GUARANTEE 

Imported,  man-made  materials 

Add  $2.25  p»h  one  Item.    13.50  for  two,     S4.25  lor  three. 

Ai.  res,  add  7%  tax. 


•  FREE  CATALOG  WITH  ORDER  • 

VISA,  M.C.,  Din.  Clb.,  Am.  Ex.:  CALL (602)  747-5000 

OR  SEND  CHECK  OR  M.O.  TO: 
Dept.  DFB1  A,  3740  E.  34th  St., Tucson,  AZ  85713 

Old  Pueblo  Traders  J2*L 


Custom  Window  Coverings  Up  To 

74%  OFF 

LEVOLOR! 


Del  Mar'"         Louverdrape* 


Verosol® 


5  DAYS 


C0L0REL  FACTORY  DIRECT  MINI-BLINDS 

CUSTOM 
MADE  IN 

FREE  UPS  SHIPPING 
THE  C0L0REL  CORPORATION 

8200  E.  Park  Meadows  Dr.,  Littleton,  CO  60124 

_1- 800 -862 -2424^ 

mStm      In  Colo.  Call  303-799-3555       S3 


Curtains  ** 


* 


CURTAINS. 


'.  rf*»<»Br**r*»*»^ 


FREE 

COLOR 

CATALOG 

Country 
Curtains  are  a 
New  England 
tradition . . . 

years  of  old- 
fashioned  quality 
and  conscientious 
service.  Curtains 
in  cotton  muslin 

or  carefree  permanent  press,  some  have 
ruffles,  others  have  fringe  or  lace  trim. . . 
also,  tab  curtains,  lined  and  insulated 
curtains,  charming  balloon  and  lace 
curtains,  bed  ensembles,  wooden  rods 
and  much  more!  All  perfect  with 
antiques,  Victorian  and  20th  century 
furniture!  Please  call  413-243-1300  or 
write  us  for  a  free  color  catalog. 
Satisfaction  guaranteed. 

Visit  our  retail  shops  in 
New  England. 


D     PLEASE  SEND  FREE  CATALOG 

Name 

Address 

City 

State 

Zip 

COUNTRY  CURTAINS  . 

At  The  Red  Lion  Inn 
Dept.  2317.  Stockbridge.  Mass.  01262 


Ride  up  and  down 
stairs  comfortably. 

Cheney's  deluxe  Wecolator  for  straight, 
curved  and  spiral  staircases  or  the  economi- 
cal Liberty  Lilts  for  straight  stairways 
let  you  ride  comfortably  from  floor  to  floor 
in  (he  home  you  love. 

Wide  comfortable 
seats  and  footrests 
Folds  out  of  the  way 
for  normal  stair  use 
Individualized 
options,  decorator 
colors 

Unmatched  limited 
warranties 

For  more  information,  write  or  call 

Toll  Free  1-800-782-1222 

In  Wl  1-800-552-7711. 

helping  people  help  themselves' 

The  CHENEY  Company 

Oepl  BG.  PO  Box  188  2445  S  Calhoun  Rd 
New  Berlin  Wl  53151 


CUSTOM  TABLE  PADS 
SAVE  60%  *»^"ln« 

Once  In  a  Lifetime 
Offer  111 


s39.95 


Reg. 
•99.95 

S  Yur 

Factory 

guarantee 

•ny 

normal 

sua 

This  otter  may  expire  without  advance  notice 
Look  under  (able  and  (ell  us  any  numbers  thai  may  appear 

FACTORY  DIRECT  TABLE  PAD  CO. 
Toll  Free  1  (800)  428-4567     manna   1  ieoo>  Q3-36I8 


LOWEST  PRICES  ON 

LEVOLOR  r  blinds 


We'll  beat  any 
legitimate  price  or 
it's  yours  FREE  on  1" 

blinds,  verticals,  pleated 
shades  and  wood 
blinds  from  Levolor, 
Bali.  LouverDrape.  Del 
Mar  and  Joanna.  Plus 
Jayson's  own,  shipped 
in  7  days  or  FREE. 

FREE  Delivery  In  Continental  U.S 

****•'  Window  V» 


Fashions 
P.O.  Box  02579 
Detroit.  Ml  48202 


CALL  TOLL  FREE 
1-800-5  BLINDS 

In  Michigan  313-832-5630 


ffl     ^a 


nackyard  tLAiaaic 

Grow  Food  lor  Songbirds1 

1  Seed  Kits  •  Selected  Varieties  •  Zone  Specific 
•  Agricultural  Quality 

$18.75  postpaid 


OZARK  WILDLIFE  SPECIALITIES 
P  O   Bon  724.  Momlion.  AR  721 10 


*im 


l 


"N 


2  1/8"  Tees,  asst'd.  colors.  17  letters  &  spaces. 

Same  name  on  each  set.  Allow  4  weeks  for 

delivery   Check  with  order.  100  Tees  •  $5.00. 

Send  Check  To: 

A  ATLAS  PEN  &  PENCIL  CORP. 
P.O.Box  600,  Dept.  H57,  Hollywood,  FL  33022 


1000 

RETUR 
ADDRESS 
LABELS 


;Ns$,|49 


1000  gummed  economy 
name  and  address  la- 
bels printed  in  black 

with  ANY  name,  address,  zip  code.  Up  to  4  lines. 

Order  S717  Set  of  1000  Economy  Labels  (boxed) . .  S1.49 

250 

Crystal-Clear 

return  $Qg« 


ADDRESS 
LABELS      ~ 

The  color  of  your  sta- 
tionery shows  through 
these  transparent  la- 
bels. Sharp  black  printing  on  self-stick  see-through  labels 
Order  P2031  Set  of  250  Crystal-Clear  Labels  (boxed)  $2.98 

250 

Self-Stick 
WHITE  SQQA 
GLOSS  V y  a° 
LABELS    fc 

Glossy  white  self-stick 
labels  cling  to  any 
smooth  surface  -  no 

moistening.  Sharp  black  printing  up  to  4  lines. 

Order  P6030  Set  of  250  White  Gloss  Labels  (boxed)  $2.98 


Walter  Drake 

NAME 


3055  Drake  8uilding 
Colorado  Springs.  CO  809-10 


ADDRESS 

CITY  &  STATE . 


.ZIP. 


S717  1000  Labels  @  $1.49  $. 

P2031  Crystal-Clear  Labels@S2.98     S. 

P6030  White  Gloss  Labels@2. 98        S. 

Add  30C  pei  set  lor  shipping  &  handling  $. 

■  SATISPflrTinMnilARAMTFFn  Totals 


FACTORY  DIRECT  TABLE  PADS 

GUARD  YOUR  TABLE  AND  SAVE! 


Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manufac- 
turer. No  advance  deposit  or 
messy  C.O.D.  You  pay  nothing 
until  you  receive  your  table 
pads  and  are  completely 
satisfied. 


Phone  1-800/328-7237  — Ext.  210 

108  Briarcliff,  Thomasville,  North  Carolina,  27360 
612/646-6778  — Ext.  210 


'  StNTRY.  198b 


(J^3^f4 


TABLE  PAD  CO. 

SINCE  1911 


erai 
ntii 
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STOP  SWEAT 
FOR  6  WEEKS 


HANDS 


UNDERARMS 


FEET 


DRIONIC— the  heavy  sweater's  answer  to 
costly  and  embarrassing  underarm,  hand  or  foot 
sweat.  Short  treatment  with  electronic  Drionic 
keeps  these  areas  dry  for  6  week  periods. 
Recommended  by  dermatologists  everywhere. 
Send  for  free  information. 
Clinical  studies  available  lo  physicians. 

GENERAL  MEDICAL  CO.  Dept  BH-238 
1935  Armacost  Ave..  Los  Angeles.  CA  90025  t 


FACTORY  DIRECT 
GRANDFATHER  CLOCKS 


Do-It- Yourself  Case  Kits 


Prices 

Starting 

At 


$15950 

(movement  and  dial  extra) 


OR 

Completely  Assembled 

and  Finished 

•  Solid  3/4"  hardwoods: 
black  walnut,  cherry,  oak 

•  Heirloom  quality 

•  Solid  brass  West  German 
chiming  movements 
and  dials 

•  Easy  to  assemble  kits  or 
completely  assembled 
and  finished 

•  Money  back  guarantee 

SEND  $1  FOR 
.  32-PAGE  FULL 

COLOR  CATALOG 


EMPEROR 

CLOCK  COMl'VNY 


WORLD'S  LARGEST  MANUFACTURER 

OF  GRANDFATHER  CLOCKS 

Oepl  2303.  Emperor  Industrial  Park 

Fairhope,  Alabama  36532  •  Phone  1-205-928-2316 

I  am  interested  in  D  Do-lt-Yourself  Kits 

D  Finished  Clocks 


Name. 


StreeL 


City  _ 
State 


-ZiP- 


(pleaseprint) 


Why  Pay  Retail? 

BUY  WALLPAPER 
DIRECT  &  SAVE 


>     SAVINGS     > 


WE  WILL 
MEET 

NO  SALES  TAX  OUTSIDE  PA      A°Ry  8p^L 


32%  to  70% 


■^ — SERV|CE V    FACTORY  DIRECT.  0OOR-TO-O0OR 


VIA  UPS.  NEXT  DAY  SERVICE 


>   SELECTION  ~^>  III 


ANY  PATTERN 
BRANOS 


^— — — — — jx       iHUI'LULRLLT    bt  I 

^SATISFACTION  >    PATTERN  ft  AND  BOOK  NAME. 

THEN  FROM  ANYWHERE  CALL 

FREE  TOLL 

DEUVERY     ,    ,,„„„„,„„„„„„  FREEI 

ALL  CREDIT  CARDS  ACCEPTED 


800-336-WALL 


IN  PA.  CALL  800-332-WALL 


DIRECT  WALLPAPER 


WORLD'S  LARGEST  INVENTORY! 


Discontinued  China  &  Crystal 

Wc  carry  all  major 
brands  of  bone  china, 
earthenware  and  crystal. 
Complete  your  treasured 
settings.  Write  or  call 
about  your  patterns  today. 

*  VISA  or  MasterCard  accepted. 

•  Wc  BUY  and  SELL 
—  Call  (919)  668-2064 

302  Gallimore  D.iiry  Road  Dcpi.  C5  GlW 
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THE  MAN  NEXT  DOOR 


Elaine  Cowan  once  again  is  enjoying 
her  annual  status  symbol  of  being  the 
first  in  the  neighborhood  to  receive  and 
spend  her  income  tax  refund.  "I  blew  it 
all  at  once,"  she  reported  with  a  rueful 
smile,  "on  a  dinner." 


The  parents  of  teens  have  something 
in  common  with  the  parents  of  babies: 
Both  spend  a  lot  of  time  trying  to  get 
their  kids  to  talk. 


"I  miss  the  days  of  live  television 
broadcasts,"  Liz  Randall  remarked  the 
other  night.  "Back  then,  when  a  show 
was  bad,  at  least  you  knew  you'd  never 
see  it  on  the  screen  again." 


Ask  your  teenagers  to  do  the  grocery 
shopping,"  says  Editor  Earl  Reeves, 
"and  you'll  never  lack  for  snacks." 


Granddad  Hillis  maintains  that  gar- 
dening proves  that  nature  is  kind.  The 
warm  sunshine  on  your  back,  he  says, 
compensates  for  all  the  bending  over 
you  have  to  do. 


Beginning  woodworker  Tom  Haw- 
kins figures  there's  $40  worth  of  lum- 
ber in  his  new  bookcase.  "And  about 
$60  worth  in  the  trash  bin,"  he  admits. 


The  Rev.  George  Hall  suggests  that 
the  first  sign  of  children's  maturing  is 
when  they  turn  the  TV  volume  down. 


TOjOf 


<? 


"My  parents  wanted  me  to  be  a 

homemaker.  So,  instead  of 

engineering,  I  compromised 

and  went  into  architecture. " 


Grumpy  Ned  Carter  claims  that  pub- 
lic opinion  polls  prove  one  thing:  "The 
less  people  know  about  something,  the 
more  opinions  they  have  about  it." 


Chris  and  I  love  our  sleek,  new  de- 
signer telephone.  But  we've  discovered 
that  it's  missing  one  feature  we  prized 
in  our  old  phone:  The  ability  to  be  cra- 
dled securely  between  shoulder  and  ear 
while  you  rummage  through  a  drawer 
for  pencil  and  paper. 


Congressman  Nick  Hanfli  told  the 
Saturday  morning  coffee  group  that 
the  crisis  in  agriculture  has  reached  a 
standoff.  "There  are  now  as  many  'ex- 
perts' on  the  farm  problem,"  he  said, 
"as  there  are  farmers." 


Our  Rosemary  will  be  home  from  the 
university  this  summer  working  at  the 
bank  again,  but  this  time  as  an  intern. 
"What's  the  difference  between  an  in- 
ternship and  a  summer  job?"  Burt,  Jr., 
asked.  "A  more  impressive  line  on  your 
resume,"  Rosemary  replied. 


Good  help  is  almost  impossible  to 
find,  especially  when  you  want  to  clean 
out  a  year's  accumulation  of  junk  from 
your  garage.  But,  with  a  little  detective 
work,  I  managed  to  round  everybody  up. 

The  cleaning  was  going  well  until 
Burt,  Jr.,  unearthed  our  lawn  darts.  One 
look  at  his  face  told  me  he  was  aching  to 
try  them  out.  "OK, "  I  said  reluctantly, 
"but  we'll  expect  you  back  soon. " 

"Look,  an  old  hoola  hoop, "  Judy  ex- 
claimed a  few  minutes  later.  "Be  back  in 
10  minutes, "  I  called  after  her. 

"Burton, "  Chris  said  sweetly  as  she 
wiped  the  dust  off  her  bicycle,  "it's  such 
a  nice  day.  I  was  thinking  maybe  I'd 
take  a  little  ride.  Just  around  the  block. 
I'll  be  back." 

Chris  had  gotten  to  the  end  of  the 
driveway  before  I  could  yell,  "Hold  on!" 

"What?"  Chris  replied. 

"I'm  coming  with  you. " 

It  was  a  lovely  afternoon,  after  all, 
and  the  garage  could  wait. 

l?U/l^  fjzlJbi, 
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Pure  water  pitcher 

Turns  cloudy  tap  water  into  spar- 
kling water!  Fill  2  V*  qt.  pitcher 
with  tap  water— pour  out  moun- 
tain-fresh water.  Built-in  filter  in 
cap  which  purifys  300  gallons  of 
water!  $12.95  plus  $1.85  shpg. 
Extra  Filter  $4.50.  Hoist,  Inc., 
Dept.  BHW-587,  1118  W.  Lake, 
Box  370,  Tawas  City,  Ml  48764. 


BRITT'S  DRI  DOG  BAG 

ENDS  MUDDY  PAW  MARKS  IN  YOUR 
CAR  OR  HOME!  DRYS  &  CLEANS  YOUR 
PET  AFTER  WET  OR  MUDDY  WALKS! 
MACHINE  WASHABLE.  HIGHEST  QUALITY, 
ABSORBENT  MATERIAL. 
TOY       SMALL      MED.       LARGE    (Includes 
$16.95     $19.95     $24.95      $34.95    Shipping) 
BRITTS,  P.O.  Box  484  (W  0  B),  West  Orange,  NJ  07052 


SIZES: 


SHOP  AT  HOME  &  SAVE 

on  Designer  Wall  Coverings 


ALL  FIRST  QUALITY  MERCHANDISE 
Only  s295  to  s995  per  single  roll 
JAY  YANG  •  WAVERLY  •  GEAR 
PLUS  MANY  OTHER  FAMOUS  MAKER  WALL.' 
COVERINGS  AT  TREMENDOUS  SAVINGS!    "■■ 
For  your  FREE  Designer  Sample  Kit  l^^m 

Call  7  Days-  I  TOLL  FREE  1-800-922-7773 

9AM  to  7PM  E.D.T.    I  In  NY  State  1-212-595-3800 


BEN  FRANKLIN  WALLCOVERINGS 


LEVOLOR  1"  Monaco"  Blinds 
And  Other  Window  Treatments 


IP1u»  Custom  Window  Treatments  From:  I 
LOUVER  DRAPE 
DEL  MAR  •  KIRSCH 


WALLPAPER 

SUPER  SAVINGS  ON  NATIONAL  BRANDS 


32525  STEPHENSON  HIGHWAY 
MADISON  HGTS.,  MICHIGAN  48071 

Call  Toll  Free  1-800-772-1947 

In  Mlchlgtn  1*31 3-585-3026 


Two  Famous  Farmers! 


These  little  farmers  are  warming  hearts  in  rural  homes 
across  the  country!  Thousands  ot  large  (14"  x  18"),  full- 
color  posters  of  this  picture  have  been  ordered  across  the 
U.S.  Now  you,  too,  can  order  one  of  the  posters  for  just 
S3.00  plus  $1.25  shpg.  WALL  PLAQUE  gives  our  full- 
color  poster  picture  a  gleaming,  quality  finish  that'll  last  a 
lifetime.  Full-color  picture  of  our  "Two  Famous  Farmers" 
is  mounted  on  14  '  x  18"  wood  base,  then  sealed  with 
acrylic  for  lacquered  effect.  Only  $12.95  plus  $2.85  shpg. 
Send  Check  or  MO  20  day  money  back  guarantee. 


H0LST,  INC. 


Depl.  BHF-587,  1 1 18  W.  Lake 
Box  370,  Tawas  City,  Ml  48764 
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199 


For     $«VT99 

Only       QJ  Never  Pay  Retail  Again 


sy  to  build  your  own  frome,  or 
buy  the  frome  locally  and  save  big  on  the  rest. 


•Free  Flow  Mattress $59.95 

LIFETIME  LlmiKdWarronly 

•Healer  $49.95 

LIFETIME  limned  Wa<ronly 

•Stand  Up  Safely  Liner  ..$16.95 

LIFETIME  Limited  Warranty 

•Fill  Kit $4.95 

Adopts  to  your  » ink 

•Water  Conditioner $1.95 

•Detailed  Plans ....$3.00 

"'SAVE  $68.76  $m^ 


Motionless  Available.  Send  for  Free  Brochure 

THE  GALLERY  OF  H  B 

6394  Euclid,  Marletle,  MI  46453 
AddS4.95  P4H,  Mich  res.  add  4%  Tax 

or  call  517-635-7970 


The  "diamond"  you  can 

afford  to  lose! 

A  Kenya  "  Gem  isn  t  a  diamond  .  but  you  re 
the  only  one  who  needs  to  know  that  What 
you  and  admiring  glances  will  see  is  the 
incredibly  true,  blue-white  lustre  and  bril- 
liance of  this  gem  which,  amazingly  enough, 
is  priced  from  just  $75  a  carat 
A  truly  striking  variety  of  mens  and  wom- 
mens  styles  and  settings  are  available  in  14K 
white  or  yellow  gold . .  priced  to  lose . . . 

but  you  won't  want  to. 

Send  for  tree  full  color  catalog  today: 

Major  credit  cards  accepted 

'3St17T*      KENYA  Division      Depl  BHG587 

_H|r_      Day  &Fnck.  Inc 
-<^\^         1  760  N   Howard  Street 
■  W.      Philadelphia  PA  19122 

^Trademark  of  Day  &  Frick.  Inc  .  Est   1866 


Stairs  need  not  be  a  prob- 
lem any  longer  With  a  STAIR- 
GLIDE  stairway  lift  just  press  a 
switch  and  glide  up  and  down 
the  stairs  in  complete  comfort 
Saves  changing  your  house 
around  or  moving.  Custom  made 
to  fit  curved  or  straight  stairs  No 
special  wiring  required . . .  easily 
installed.  For  free  details  fill  in  the 
coupon  below  and  mail  to  us 


Telephone 

AMERICAN  STAIR-GLIDE 

CORPORATION 

4001  E    I38TH  ST  .  GRANDVIEW.  MO  64030 
Dept»BHG0S87  (816)  763  3100    | 


Colonial 
oMaid 

Curtains 


FREE  COLOR  CATALOG  •  Exciting  56  pages  of 
quality,  no-iron  curtains,  bedspreads  and  deep  drop 
dust  ruffles.  Colonial  and  country  reproductions 
you  cannot  find  elsewhere.  Send  for  yours  today. 


Name . 


Address. 
City. 


.  State  . 


.Zip. 


Colonial  c7VIajd  Curtains 

Dept.  CAS-BE,  Mamaroneck,  N.Y.  10543 


CUSTOM  TABLE  PADS 


Quality  and  Convenience  at  the  Best  Price 
$49.95.  Buy  Direct  and  Save  50%! 

PHONE:  1-800/345-9795  Ext.  610 

MN:  (612)  646-6630  Ext.  610 

@  Best  Value  Table  Pad  Co. 


*S"  FAMOUS  BRAND 

0  WALLCOVERING! 

Wholesale-Direct  Prices! 

Any  brand  name. 

Any  book.  Any 

pattern .  Any  style. 

All  the  traditional 

standards  plus  all 

the  latest  designer  I 

patterns.  *Most 

are  $9.95  or  less  a 

single  roll!  You  save  I 

because  of  our  Wholesale-Direct  Prices 

You  save  state  and  local  taxes  (excl.  NJ).  We 

ship  direct  to  your  home  in  just  a  few  days 

and  we  even  pay  the  freight.  Plus  your 

satisfaction  with  our  product  and  our  service 

is  fully  guaranteed!  Simply  shop  around  in 

your  hometown  then  call  us  toll-free. 


PO  Box  1031 
Rahway.  NJ  07065 


CUT  OUT  &  SAVE  THIS  AD!  THEN  CALL 

^11-800-634-6330 

WEEKDAYS  9  10  9  (EST)  CALL  OPERATOR  31 

SATURDAYS  9  to  6  (ESI 


GIVE  US  THIS  INFO 


•  New  Rules 

•  New  Strategies 

SEE  PAGE  20 


Certain  Moor  designs  copyrighted  by  Armstrong 


Oh  what  a  difference 

an  Armstrong  floor  makes. 


Believe  it  or  not,  all  three  bathing  beauties 
on  the  left  began  as  the  same  dull  before.  But 
that  was  before  Armstrong  Sundial™  Solarian® 
floors  made  a  splash  in  this  bath. 

With  their  distinctive  patterns  and  colors 
that  match  today's  most  popular  fixtures, 
you'll  find  a  Sundial  Solarian  floor  that's  just 
made  for  your  bath.  And  every  one  is  covered 
by  a  five  year  warranty  against  damage 
from  mold  and  mildew. 

So  if  you're  ready  to  take  your  bath  and 
turn  it  into  a  beauty,  start  with  an  Armstrong 
floor.  After  that,  a  little  paint  and  some 
accessories  will  make  all  the  difference  in 
the  world. 

See  Armstrong  Sundial  Solarian  floors  at 
your  authorized  Armstrong  Retailer  listed  in 
the  Yellow  Pages.  For  the  widest  selection, 
exclusive  designs,  and  quick  credit,  visit  your 
nearby  flooring  professional,  an  Armstrong 
Floor  Fashion  Center®  retailer. 


(^■mstrong 

so,  nice 
-  to  come 
home  to 


For  free  product  information  and  Bath  Collection  booklet, 
call  the  toll-free  Armstrong  Consumer  Line, 
1  800  233-3823  and  ask  for  Dept.  76FBH.  Or  send  coupon  to: 
Armstrong,  Dept.  76FBH,  P.O.  Box  3001,  Lancaster,  PA  17604. 
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Never  settle  for  less. 


7  looked  for  something  different. 
i  And  found  myself  with  More. 
More  cigarette.  More  pleasure. 
Adventure  has  its  rewards."      a 


ft 


i 


*    * 


J 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


O  IM!  R  J ,  REYNOLDS  TMACCO  CO. 


17  mg.  "tar".  1.3  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


No  more 
ouch 


••• 
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with 

ano  more 
tangles; 

•  Takes  out 
tangles  easily 
and  painlessly. 

•  Leaves  hair 
cleaner, 
shinier, 
prettier, 
with  a  fresh, 
clean  scent. 
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Snuggle  Fabric  Softener.    Jl 

get  clothes  more  than  snuggly  soft.  With  me,  they 
'cuddle-up"  fresh,  too.  And  your  whole  w 


►tatic-free.  For  a  snuggly  soft  wash,  try  me! 

uiuggly  softness  that's  really  less  expensive. 


SHUGGLY SOFTNESS  THATsTcT 


FABRic 


S0^Q?*^ 


JL 
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WE'RE  EITHER  VERY  FOOLISH 
OR  VERY  CONFIDENT. 


Every  now  and  then,  something 

1  can  go  wrong  with  even  the 

SATISFACTION   best  of  products.  And  while  we 
!'"D  do  everything  humanly  possible 
V      to  make  sure  it  never  happens, 
)     we  are  after  all  only  human. 
That's  why  we're  introducing 
90-day  mfund  or    Satisfaction  Guaranteed.  And 
^J&2Sk2f£SJ!    it's  in  addition  to  our  warranties. 

I _ 1     Satisfaction  Guaranteed  lets 

you  live  with  our  major  appliances"  for  ninety 
days.  And  if  you're  not  absolutely  satisfied, 
we'll  take  them  back.  Whatever  the  reason- 
from  a  refrigerator  light  that  goes  on  the  blink 
to  a  range-top  burner  that  burns  out. 
You  see,  we're  simply  not  satisfied  until  you 

*  Apol.es  to  refrigerator*  freezers,  dishwashers,  washers,  dryers,  microwave 
ovens  ana  ranges  purchased  from  on  authorized  GE  retail  dealer 
Offer  avolable  onfy  in  the  Continental  U3.  e/ciuOing  AJasko 

($)    A  REGISTERED  TRADEMARK  OF  GENERAL  ELECTRIC  COMPANY 


are  So  we  also  offer  factory-trained  service 
professionals  and  the  Quick  Fix  *  System 
for  do-it-yourselfers.  And  our  24-hour  GE 
Answer  Center  service.  (You  could  call  us 
at  800-626-2000  about  Satisfaction 
Guaranteed  right  now.) 

Of  course,  you  may  never  need  to  use  our 
Satisfaction  Guarantee.  But  isn't  it  satisfying 
to  know  it's  there  if  you  need  it? 

We  bring  good  things  to  life. 


FAMILY  NETWORK 

Readers'  comments  and  solutions  to  family 
and  community  problems 


Planning  your  reunion? 

Summer  means  family  reunion  time 
for  many  of  you.  To  make  your  reunion 
run  smoothly,  Family  Network  has 
prepared  "Gathering  the  Generations," 
a  booklet  that  covers  everything  from 
tracing  your  family  tree  to  organizing 
family  festivities. 

For  your  free  booklet,  write:  Family 
Reunion  Planning  Guidebook, 
Dept.  M,  BH&G  Family  Network,  P.O. 
Box  10237,  Des  Moines,  IA  50336. 

Grandparents'  gift 

One  of  our  daughter's  favorite  gifts  is 
an  audiocassette  tape  with  her  grand- 
parents' voices  telling  her  a  medley  of 
stories,  poems,  and  jokes.  She  listens  to 
it  every  night  before  she  goes  to  sleep. 
Mary  Jane  Mote 
Little  Rock,  Ark. 

Cutting  utility  costs 

Our  electric  bill  was  going  up  every 
month,  but  no  amount  of  nagging 
seemed  to  help  my  teenage  son  remem- 
ber to  turn  off  the  lights.  I  picked  an 
average  month's  cost  and  told  him  that 
from  then  on,  for  every  dollar  we  saved, 
he  could  have  half.  It  worked!  Not  only 
are  we  saving  money,  he's  learning 
good  habits. 

Paula  Schultz 
Durango,  Colo. 


WRITE  TO  US 

Family  Network  welcomes  letters 
from  you,  our  readers,  describing  how 
you  or  your  friends  and  neighbors 
solved  problems  involving  family  or 
community;  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  Street,  Des 
Moines,  I A  50336.  Letters  may  be 
edited  for  space.  All  letters  become 
the  property  of  Better  Homes  and 
Gardens®.  We  will  pay  $50  for  each 
letter  published. 


News  from  a  new  city 

Before  moving  to  a  new  city,  sub- 
scribe to  the  city's  newspaper.  You'll 
learn  about  local  issues  and  attractions. 
Eileen  P.  Dirkman 
Green  Bay,  Wis. 

Coupons  for  charity 

I've  heard  that  charities  can  turn  in 
coupons  for  cash.  I  have  contacted  some 
local  charities,  but  they  aren't  aware  of 
such  a  program.  I'd  like  to  get  in  touch 
with  a  group  who  can  use  them. 

Andrea  M.  Leach 
Pacifica,  Calif. 

Editor's  note:  We  talked  with  several  na- 
tional charities  and  with  experts  in  the 
coupon  business.  None  has  ever  heard 


of  a  group  that  trades  unused  coupons 
for  charitable  donations.  Your  best  bet: 
Use  the  coupons  yourself  and  earmark 
the  savings  for  your  favorite  charity. 

Latchkey  kids 

In  our  March  "Family  Network, "  a 
reader  asked  how  senior  citizens  could 
help  latchkey  kids.  Here's  one  response- 
Exceptional     Persons,     Inc.     uses 
"Phone-A-Friend"  to  put  latchkey  kids 
in  touch  with  adult  volunteers.  The  vol- 
unteer's home  phone  number  is  listed 
with  the  United  Way  computer,  not 
given  out.  When  children  need  help, 
they  dial  the  number  and  the  computer 
relays  the  call  to  the  volunteer's  home. 
Carole  D.  Barrows 
Waterloo,  Iowa  S§ 


SimtTMinkingIn  Circles. 


There's  nothing  quite 
so  elegant  as  the  circle  top 
window.  And  now  Andersen 
has  added  their  extensive 
expertise  in  construction  and 
craftsmanship  to  create  a 
classic  window  that  is  not  only 
beautiful,  but  exceptionally 
solid  and  energy  efficient,  with 
a  maintenance-free  exterior. 

To  learn  more,  see  your 
Andersen  dealer  (in  the  Yellow 
Pages  under  "Windows").  Or 
return  the  coupon. 


.Come 
nomc.tp 
quality. 


lAndcrsCM 


]K^W 


Andersen 

Please  send  me  more  information 
on  Andersen  circle  top  windows. 
I  plan  to  Dbuild  Dremodel  Dreplace. 


Name 


CIC^-D'.',- 


Address 


Citv 


Stale 

J L. 


Zip  Phone 

Mail  to:  Andersen  Corp.,  Boot  12.  Rnypon.  MN 
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These  are  American  cheeses  with  an 
Italian  heritage.  Both  are  hard,  aged  cheeses 
with  similar  lively,  sharp  flavors. 

Sprinkle  a  thick  layer  of  Parmesan  or  Romano 
on  top  of  piping  hot  tomato  soup  and  watch  it  melt 
For  added  zest,  grate  it  yourself  over  scrambled 
eggs  or  onto  baked  clams.  And,  of  course, 
there's  simply  no  better  finishing  touch  to 
a  pizza  than  a  few  extra  shakes  of  one  of 
these  two  glorious  cheeses. 


Taste  the  greatness  of 
American-made  ><< 
real  cheese.  (  (i 


V 


America's  Dairy  Farmers 
National  Dairy  Board 


+» 


Chunked  in  pasta  salad 


Grated  on  buttered  popcorn 


Sprinkled  on  vegetable  soup 


ese  is  one  of  nature's  most  concentrated  food  sources 
alcium  because  it's  made  from  fresh  wholesome  milk. 


Savory  Cannelloni  4  servings 

Sauce: 

'A  cup  ( !4  stick)  butter 

1  clove  garlic,  crushed 
'A  cup  all-purpose  flour 

1  'A  teaspoon  instant  chicken  bouillon 
'As  teaspoon  white  pepper 

2  cups  light  cream  OR  half  and  half 
A  cup  combined  grated  Parmesan  and 

Romano  cheese 


Cannelloni: 
6  cannelloni  shells 

2  tablespoons  butter 

3  tablespoons  sliced  green  onion 
1  package  (10  oz.)  frozen  chopped  spinach. 

thawed  and  well-drained 
1  cup  finely  chopped  cooked  chicken 

1  cup  finely  chopped  cooked  ham 
'A2  cup  combined  grated  Parmesan  and 

Romano  cheese 

2  eggs,  beaten 

V>  teaspoon  Italian  seasoning 
'At  teaspoon  pepper 

For  sauce,  saute  garlic  in  butter.  3  minutes.  Stir  in  flour  and  seasonings.  Remove  from  heat  Gradually 
stir  in  cream.  Bring  to  boiling  over  medium  heat,  stirring  constantly.  Boil  and  stir  1  minute.  Reduce  heat  to 
low.  Stir  in  cheese  until  melted:  set  aside. 

For  cannelloni,  parboil  shells  according  to  package  directions;  rinse  and  drain.  Meanwhile,  saute  onion 
in  butter  until  tender,  about  3  minutes.  Remove  from  heat:  stir  in  remaining  ingredients.  Preheat  oven  to 
350°F.  Fill  shells.  Place  in  buttered  2-quart  rectangular  baking  dish.  Spoon  sauce  over  filled  cannelloni. 
Bake  20  minutes.  Then  broil  several  inches  from  source  of  heat  about  5  minutes  or  until  sauce  becomes 
golden  and  bubbles.  Serve  immediately. 


MY  WHOLE  FAMILY 

SLEEPS  BETTER 
IN  THE  SAME  BED 


We  all  sleep  in  a  Somma.  My  husband  and  I  sleep  on  a  queen  size  Elegance  by  Somma  Our  older  son  has  a  full  size 
Somma  Supreme.  Little  Ricky  has  a  twin  Somma  II.  And  our  daughter  has  a  Signature  Series,  with  the  storage  drawers  built 
into  the  base, 

We  all  get  the  benefits  of  a  more  restful,  healthier,  better  night's  sleep  because  Somma  has  no  lumps,  no  hard  spots,  and 
no  metal  springs  pushing  up  against  our  bodies  forcing  us  to  toss  and  turn  all  night  long. 

Somma  has  removed  the  springs  from  the  mattress  and  replaced  them  with  individual  water  filled  cylinders.  These 
cylinders  lie  beneath  a  plush  sleeping  surface  making  the  Somma  soft  on  top  for  exceptional  comfort  and  firm  under- 
neath for  excellent  support.  In  addition,  each  person  can  adjusttheir  side  of  a  Somma  for  the  exact  amount  of  support  they 
each  want  and  need.  And . . .  movement  on  one  side  of  the  bed  does  not  affect  the  other  side  at  all. 

By  combining  the  best  design  qualities  of  the  traditional  mattress  with  the  unequalled  comfort  of  waterbeds,  Somma 
has  created  the  perfect  mattress,  adjustable  for  every  individual's  sleeping  haPits.  We  all  sleep  better,  deeper  and  we 
wake  up  feeling  absolutely  great. 

Visit  your  local  mattress  retailer  today  and  LIE  DOWN  ON  A  SOMMA.  Share  a  better  night's  sleep  with  my  family.  Sleep  in 
our  bed.  Sleep  in  a  Somma. 

1.  SUPERB  COMFORT 

For  maximum  comfort  the  soft  top  of  a  Somma 
conforms  to  your  body  shape.  Annoying  hard 
spots,  pressure  points  and  side  to  side  move- 
ment are  completely  eliminated. 

2.  PERFECT  SUPPORT 

Each  person  can  adjust  the  firmness  on  their 
side  of  the  mattress  for  the  exact  support  they 
want  and  need  by  simply  varying  the  amount 
of  water  in  the  individual  cylinders. 

3.  PRACTICAL  BENEFITS 

The  Somma  is  lightweight.  It  uses  standard 
bedding  and  a  standard  center  support 
bedframe.  And  many  tickings  are  treated 
with  DuPont  TEFLON"  soil  and  stain  mattress 
protector. 

For  the  name  of  your  local 
Somma  Mattress  retailer  phone 

1-800/826-9601 

In  California,  Alaska  &  Canada  phone 
213/260-7951 


SLEEP  BETTER  IN  OUR  BED 


fArr/?£SS 

,LEEP       JASOMMA 


JUNE 


Homes 

-M^    JL.  and  Gardens® 


Editorial  Director  DORIS  M.  EBY 

Editor  DAVID  JORDAN 

Managing  Editor  KATE  GREER 

Art  Director  ROBERT  C.  FURSTENAU 


Food  and  Nutrition  Editor  NANCY  BYAL 

Senior  Food  Editor  JOY  TAYLOR 

Associate  Editors  LYNN  HOPPE     BARBARA  GREENWOOD    TERRI  PAUSER  WOLF 

Special  interest  Publications  JANET  FIGG 

Building  and  Remodeling  Editor  JOAN  McCLOSKEY 

Senior  Building  and  Remodeling  Editor  BARBARA  A.  LEWIS 

Associate  Editors  GREGORY  D.  COOK     DAVID  M.  FREEDMAN 

Special  Interest  Publications  WILLIAM  L.  NOLAN     KAY  SANDERS    DAVID  W.  TOHT 

Furnishings  and  Design  Editor  SHIRLEY  VAN  ZANTE 

Interior  Design  Editor  ROBERT  E.  DITTMER 

Senior  Furnishings  Editor  DENISE  L.  CARINGER 

Associate  Editor  SANDRA  S.  SORIA 

Special  Interest  Publications  HEATHER  J.  SCHRADLE    ANNE  ELIZABETH  POWELL 

Garden  and  Outdoor  Living  Editor  DOUGLAS  A.  JIMERSON 

Associate  Editor  JANE  AUSTIN  McKEON 

Money  Management,  Automotive,  and  Features  Editor  MARGARET  DALY 

Health  and  Education  Editor  PAUL  KR  ANTZ 

Travel  and  Pets  Editor  MARK  A.  INGEBRETSEN 

Associate  Editors  GEORGE  S  BUSH     MARY  CONROY 

Crafts,  Needlework,  Table  Settings,  and  100s  of  Ideas 

Senior  Crafts  Editor  JIM  WILLIAMS 

Associate  Editor  JHJKNN  SEVERSON 

Special  Interest  Publications  LAURA  HOLTORF  COLLINS 

Editorial  Marketing  Services  Director  MARGARET  McMAHON 


Editorial  Management  Trainee  DAVID  S.  JOHNSON 


Copy  Chief  ELIZABETH  HAHN  BROOKS 

Makeup  Editor  LINDA  R.  THOMAS 

Associate  Makeup  Editors  KATHRYN  DAVIDSON    JUDY  HUNSICKER 


Managing  Art  Director  GERALD  PREATOR 

Associate  Art  Directors  BRADFORD  W.  S.  HONG    JERRY  J.  RANK 

Senior  Graphic  Designer  NANCY  KLUENDER 

Graphic  Designers  KELLY  BARTON     KEVIN  S.  LUDGATE     DAN  BISHOP 


New  York-Shopping  Editor  ARLENE  AVILES 


Executive  Director  Editorial  Services  DUANE  L.  GREGG 

Director.  Editorial  Planning  DAVID  R.  HAUPERT 
Director,  Editorial  Research  C.  RAY  DEATON    Research  Assistant  SCOTT  R.  TOLAN 
Administrative  Editor  ROSE  ANDERSON    Art  Business  Office  Manager  DIANE  BOYLE 
Test  Kitchen  Director  SHARON  STILWELL    Photo  Studio  Manager  DON  WIPPERMAN 


Special  Interest  Publications  Editor  WILLIAM  J.  YATES 

Managing  Editor  LAMONT  OLSON 

Art  Director  DON  NICKELL 


Meredith  Publishing  Services  Editor  DOUGLAS  A.  HOLTHAUS 
Managing  Editor  PATRICIA  POLLOCK    Design  Director  DEETRA  LEECH 


Food  Editor  SHARYL  HEIKEN 


Books  Editor  GERALD  KNOX 

Managing  Editor  DAVID  A.  KIRCHNER 

Art  Director  ERNEST  SHELTON 

Furnishings  Editor  GAYLE  GOODSON  BUTLER 


Crafts  Editor  JOAN  CRAVENS 


MAGAZINE  GROUP  PRESIDENT  JAMES  A.  AUTRY 
Magazine  Group  Vice  President  DORIS  M.  EBY,  Editorial  Director 


Senior  Vice  President-Executive  Publisher,  Better  Homes  and  Gardens  J.  WESLEY  SILK 

Publisher  Del  Rusher 

Publishing  Services  Director  TERRY  UNSWORTH    Advertising  Sales  Director  LENNOX  E.  H.  STUART 


Magazine  Group  Vice  Presidents 

ADOLPH  AUERBACHER,  BURTON  H.  BOERSMA,  Publishing  Directors 

CHRISTOPHER  M.  LEHMAN,  Operations 


CORPORATE  OFFICERS:  Chairman  of  the  Board  E.  T.  MEREDITH  III 

President  ROBERT  A.  BURNETT 

Executive  Vice  President  JACK  D.  REHM,  Corporate  Services 

Group  Presidents:  JAMES  A.  AUTRY,  Magazines 

FRED  STINES,  Books 

W.  C.  McREYNOLDS,  Broadcasting     ALLEN  L  SABBAG,  Real  Estate 

Vice  Presidents:  DONALD  L  ARNOLD,  Corporate  Relations 

THOMAS  G.  FISHER,  General  Counsel  and  Assistant  Secretary 

NEIL  KUEHNL,  Product  Development    HERB  SCHULTE,  Corporate  Planning 

WILLIAM  H.  STRAW,  Finance    GERALD  D.  THORNTON,  Administrative  Services 

Secretary  BETTY  CAMPBELL  MADDEN    Treasurer  MICHAEL  A.  SELL 

Corporate  Controller  LARRY  D.  HARTSOOK 


Stop 
sunburn  pain. 

Fast! 

Get  Solarcaine  spray. 

The  cooling  relief  starts 

the  instant 

it  touches  your  skin. 


Solarcaine 
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Suddenly,  you  can  spill  almost  anything  on 
your  carpet.  And  it's  no  problem. 

Thanks  to  Du  Pont. 

And  Stainmaster™ 
carpets. 

But,  less  than 
thirty  years  ago,  you 

.    .  ,  ,  This  is  what  made  carpets  affordable. 

might  not  have  been 

able  to  afford  a  carpet  in  the  first  place. 
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That's  when  Du  Pont  invented  something 
called  501  nylon. 

And  the  first  widely  affordable  wall-to-w 
carpets  were  born. 

Since  then,  we've  come  up  with  some  othc 
pretty  revolutionary  ideas. 

The  first  carpet  fibers  to  fight  static. 

The  first  to  resist  and  hide  soil. 

And  now,  the  last  word  on  stain  resistance 
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Now  we've  revolutionized 


what  comes  out. 
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ont  Certified  Stainmaster  carpet. 

Stainmaster  means  most  common 

ehold  stains  can 

in  for  hours. 

And,with  soap  and 

r,  they  can  be  a 

tory  in  minutes. 

A  nrl  'Tartifia^"  Th'S  lS  the  label  t0  look  for 

tUHJ.    A^eiTlIiea  in  carpets  today. 

us  Du  Pont  has  inspected  it  thoroughly. 


To  make  sure  you're  getting  a  whole  lot  more 
than  just  great  stain  resistance. 

You're  also  getting  carpeting  constructed  to 
our  highest  standards. 

Back  in  1958,  or  now  in  1987,  Du  Pont 
carpet  fibers  have  always 
been  your  guarantee  of  the 
same  beautiful  thing. 

A  revolution  underfoot .      CARPET  FIBERS 
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•  Shine  Cleaner 


Cleans  &  Shines  \ 
Both  Regular  And 
No-Wax  Floors 


JUNE 


D. 


EDITOR'S  LETTER 

BUILDING  IMAGINATION 


'ear  Readers, 

I  always  look  forward  to  laying  out 
our  "Outdoor  Living"  section  featured 
every  June.  We  pour  over  all  those 
scrumptious  photos  of  outdoor  projects 
just  when  the  Iowa  winter  has  us  all 
about  down  and  out.  Seeing  those  green 
and  leafy  images  of  summer  gives  me 
the  strength  to  survive  the  last  couple 
of  snowstorms  of  the  season. 

This  year,  I  was  particulary  taken  by 
the  sweet  little  playhouse  shown  here 
and  in  more  detail  on  page  41 .  Al- 
though rather  feminine  looking,  that 
playhouse  zaps  me  right  back  to  my 
boyhood  in  Peru,  Indiana.  I  didn't  have 
a  playhouse,  but  one  of  my  friends  did. 
Actually,  it  was  a  tumbledown  little 
shack  way  at  the  back  of  the  lot  at  my 


"It  fired  our 
imaginations.  We 

moved  without 

hesitation  from  the 

middle  ages  of  Robin 

Hood  to  the  outer 

space  of  Buck 

Rogers" 


friend's  house.  It  was  nailed  together 
from  bits  and  pieces  of  salvaged  wood, 
had  a  dirt  floor,  no  door,  and  was  only 
about  the  size  of  a  large  packing  crate. 
But,  our  humble  clubhouse  was  the  fo- 
cal point  for  all  our  adventures. 

It  was  a  fort,  a  ship,  a  plane,  a  hide- 
out, a  spaceship,  an  army  barracks.  It 
was  everything  we  needed.  It  fired  our 
imaginations.  We  moved  without  hesi- 
tation from  the  middle  ages  of  Robin 
Hood  to  the  outer  space  of  Buck  Rogers. 
After  all  these  years,  I  can  fondly  re- 
member how  thoroughly  we  immersed 
ourselves  in  our  make-believe  roles. 

I  must  confess  there  was  a  darker 
side  to  our  activities.  The  clubhouse 
was,  after  all,  where  I  smoked  my  first 
cigarette.  It  was  also  the  site  of  a  BB 
gun  shoot-out  once  when  some  kids 
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Nurturing  make-believe . . . 

from  another  neighborhood  showed  up, 
armed  to  the  teeth  with  Red  Ryder  car- 
bines. I  can  still  hear  adult  voices  ring- 
ing in  my  ears,  "You  kids  are  gonna  put 
somebody's  eye  out  with  those  things  if 
you're  not  careful!" 

There  were  other  naughties  as  well, 
best  left  to  the  imagination.  It  was  all 
pretty  innocent  and  an  essential  part  of 
growing  up.  I'm  grateful  that  we  had 
our  little  shack,  a  crude  but  amazingly 
effective  plaything. 

I  worry  some  about  today's  play- 
things. They  whirr  and  blink  and  run 
around  by  remote  control.  The  question 
is,  what  do  they  do  for  young  imagina- 
tions? And  then  there's  the  ultimate 
plaything,  the  TV  screen  that  gobbles 
time  from  all  our  lives  and  turns  too 
many  of  our  kids  into  couch  potatoes. 

I  admit  that  worrying  about  mecha- 
nized toys  and  the  effects  of  TV  has 
preoccupied  parents  since  the  time  my 
own  kids  were  small.  But  it's  something 
to  consider  when  you  have  a  look  at  our 
playhouse,  wondering  if  it's  worth  the 
time  and  money  to  build.  A  playhouse 
isn't  the  only  way,  but  it's  certainly  a 
good  way  to  give  your  kids  the  gift  of 
creative  play. 


David  Jordan,  Editor 
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I  Areyourkids 

as  bright  as  ours? 

They  can  be...  with  VIVID®  all  fabric  bleach.  VIVID  gets  your  reds 

radiant,  your  blues  brilliant  and  your  whites  sparkling.  Its  unique  formula  safely 

penetrates  fabric  and  removes  tough  stains  even  better  than  the  leading  all 

rabric  bleach.  And  VIVID  gets  your  family's  clothes  bright  and  white.  So  be  smart. 

Use  VIVID.  And  your  kids  will  be  the  brightest  in  their  class. 

Dont  just  get  em  clean,  get'em  VIVID. 


MANUFACTURER  COUPON  |  EXPIRES   6/30/88 


f' 

|25<U 

!      mi  25«  off  any  size  Vivid 


41 


CONSUMER:  Good  only  on  the  purchase  ol  the  brand  specified  Limit  ene 
coupon  per  purchase.  Non-transferable.  Consumer  must  pay  any  sales  lax 
Void  where  prohibited,  taxed,  or  restricted.  RETAILER:  Texize  will  reimburse 
you  lor  the  lace  value  ol  this 
coupon  plus  8C  only  it  submitted 
in  compliance  with  Texize  Re- 
demption Policy  A-1  incorporated 
herein  by  reference.  Copies  avail- 
able upon  request.  Cash  value 
1  /100t.  Mail  coupons  redeemed 
in  accordance  with  this  policy  to 
TEXIZE.DEPT.  5981.  EL  PASO 
TX  79966 


Texize  Division  of  Dow  Consumer 
Products  Inc.  ©1987  DCPI 


TEXIZE  Division  ol  Dow  Consumer  Products  Inc.  C1987  OCPI 
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SHOPPER'S  ALMANAC 


NEW  PRODUCTS 
R  HOME  AND  FAMILY/ 

Bv  Steven  Coulter  / 


ntwrn 
FOR  HOME  ™.„ 

Bv  Steven  Coulter 


Pedal  power  was  never 
more  exciting  for  junior 
pilots! 


"<%  to T  snd  "etat7„  s,or«  for 


TOYS 

HELICOPTER  FOR  KIDS 

Authentic  sound,  too! 

The  top  rotor  spins  during 
"flight"  but  stops  automati- 
cally if  touched.  Jet  Copter  is 
built  for  indoor  or  outdoor  use  and 
won't  tip  over.  It's  recommended 
for  ages  3  to  6. 

Jet  Copter,  about  $50.  Little  Tikes  Co., 
2180  Barlow,  Hudson,  OH  44236.  Toll- 
free  800/321-0183 


..EASY     LIVING.. 

LICKETY  SPLIT 

ICE-CREAM  MAKER 

No  electricity  needed! 

Crank  out  your  favorite 
flavor  with  the  Su- 
premer  Ice  Creamer". 
The  handled  one-piece  chill 
chamber  ensures  faster 
freezing.  With  the  lVfc-pint 
model  you  can  make  six 
servings  in  a  jiffy. 
Supremer  Ice  Creamer",  Vh- 
pint,  about  $30.  Parlor  Set 
(above),  about  $50.  Nordic 
Ware*,  Dept.  BH,  Box  16191, 
Minneapolis,  MN  55416 


KITCHENS 

EUROPEAN  QUARTZ  SINK 

No  ugly  chip  marks  with  this  sink 


Durable  quartz  sink  makes  cleaning  a  snap. 


If  you  get  a  scratch  on  the  Amerit  sink,  just  sand  it 
away.  The  color  goes  all  the  way  through  this  formed 
quartz  sink,  which  offers  the  durability  of  stainless, 
the  cleanability  of  enamel,  and  a  beauty  all  its  own.  It's 
available  in  both  left-hand  and  rightrhand  models  and 
comes  in  three  colors:  white,  beige,  and  coffee. 
Amerit  sink  model  AM  1100,  about  $405.  Gustavsberg  USA,  Inc., 
Dept.  BH,  3129  Pinewood  Dr.,  Arlington,  TX  76010 


V  I  D  E  0 

PICTURE  WITHIN- 

A-PICTURE  VCR 

Watch  two  shows  at  once 

This  video  recorder  lets 
you  monitor  a  "live" 
television  program  in 
an  inset  frame  while  watch- 
ing a  tape.  It  has  Dolby  ste- 
reo recording  and  playback, 
on-screen  programming,  and 
32-function  remote  control. 
Picture-  Within-A-Picture  VCR, 
about  $640.  Sears,  Sears  Tower, 
Chicago,  IL  60684 

continued 
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Taste  your  juicy  tomatoes.  Taste  your  cool  crisp  lettuce. 
Taste  your  radishes,  mushrooms,  and  herbs. 

Criscois  Oil  is  so  light,  so  delicate,  it  lets  even  the  subtle 
flavors  come  through.  So  what  you  taste  is  the 

taste  of  your  food.  Instead  of  the  taste  of  our  oil. 


& 
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YARD     CARE 

VERSATILE  GARDEN  TRACTOR 

One  machine  does  many  jobs 

The  Honda  RT  5000  combines  the 
power  of  a  garden  tractor  with  the 
size  and  maneuverability  of  a  rid- 
ing mower.  The  four-wheel  drive  has 
eight  forward  and  four  reverse  speeds. 
Honda  RT5000  Tractor,  about  $4,900.  Ameri- 
can Honda  Motor  Co.,  Inc.,  News  Bureau, 
1 925  Century  Park  East,  Suite  260,  Los  Ange- 
les, CA  90067 
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SHOW  PRIDE  IN  THE 
STARS-AND-STRIPES 

A  flag  made  in  America 

Celebrate  Independence 
Day  by  displaying  the 
red,  white,  and  blue. 
This  wall-mount  kit  includes 
a  3  x  5-foot  flag,  6-foot  alumi- 
num pole  with  plastic  eagle 
ornament,  and  hardware. 

Flag  sold  at  Sears  and  Roebuck. 
Polyester,  about  $35.  Nylon, 
about  $30.  Cotton,  about  $12. 


Optional  attachments 

include:  mower,  snow  thrower,  tiller,  and  blade. 


..HOUSEWARES.. 

POWERFUL  RUST 
STOPPER 

Keeps  rust  from  forming 

Use  Bon  Ami's  Noverox 
to    protect    metal.    It 
transforms       existing 
rust  into  a  stable  compound 
and  creates  a  barrier  that 
stops  new  rust  from  forming. 
Noverox,  about  $8  for  3.4  oz. 
Bon  Ami  Co.,  1025  W.  Eighth 
St.,  Kansas  City,  MO  64101 

sHOPP|WG 

SN,  A    P     •     S    H    0    T 

'he'-'^yard;ub,ed;n 


E  X  E  R  C  I  S  E 

NEW  ALL-TERRAIN  BICYCLE 

For  off-road  riders 

Schwinn's  High  Sierra  all-terrain  bicycle  features  tri- 
caliber  chrome-moly  frame  tubing,  Shimano's  Deore 
SIS  shifting  system,  and  SunTour  XC  Sport  brakes. 
Available  in  black  chrome  in  18-,  19-,  20-,  21-,  and  23-inch 
frame  sizes. 

Bike,  about  $480.  Schwinn  Bicycle 
Co.,  217  N.  Jefferson  St.,  Chicago, 
IL  60606. 


Health  insurance  for  shrubs 


....    GARDENS.... 

INSECTICIDE 
FERTILIZER 

No-work  plant  care 

Jobe's  Insecticide  Spikes 
contain  both  a  systemic 
insecticide   and   a   bal- 
anced fertilizer. 

Jobe's  Insecticide  Spikes,  about 
$9  per  can.  International  Spike, 
Inc.,  817  E.  Third  St.,  Lexington, 
KY  40505 


....PROJECTS.... 
INSTANT 

CAULKING 

Caulk  without  the  mess. 

Press-In-Place     Tub     & 
Sink  Caulk  won't  dis- 
color and  it's  resistant 
to  mildew. 

Press-In-Place  Tub  &  Sink  Caulk, 
about  $5.  3M  Home  Products, 
Bldg.  223-4s,  3M  Center,  St.  Paul, 
MN  55144 


One-step  caulking  is  easy.  as 
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50%  MORE  FLUORIDE 
ANTI-CAVITY  TOOTHPASTE 


■ 


f 


i 


I 


It's  a  major  break- 
through in  cavity  preven- 
tion. Dental  schools  proved 
it.  With  3  years  of  new  clinical 
tests.  And  over  4,000  people. 
The  results  were  spectacular: 
New  Extra -Strength  Aim®  meant 
far  fewer  cavities  than  a  standard 


fluoride  toothpaste. 


NOW  THE  STRONGEST 

CAVITY  PREVENTION  TOOTHPASTE 

YOU  CAN  BUY. 
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WITHHOLDING  TAXES 

NEW  FORMS,  NEW  RULES,  NEW  STRATEGIES 

By  Margaret  Daly 


The  latest  news 

The  new  W-4  withholding  tax  form 
was  confusing  enough  when  the  IRS  is- 
sued it  earlier  this  year  that  they  re- 
cently released  a  "simpler"  Form  W- 
4A.  But  there's  still  confusion. 

For  example,  though  the  deadline  of 
October  1  still  holds,  the  IRS  added  an- 
other deadline:  Anyone  whose  income 
stems  mainly  from  wages  and  who  files 
a  W^  or  W-4A  "in  good  faith"  (without 
conscious  fraud)  by  June  1  won't  be  pe- 
nalized for  underwithholding. 

What  if  you  haven't  filed? 

Then  your  present  paycheck  reflects 
the  number  of  withholding  allowances 
listed  on  your  previous  Form  W-4.  Each 
allowance  is  now  worth  $1,900  instead 
of  last  year's  $1,080,  so  your  take-home 
check  is  fatter.  Your  tax  rate  may  have 
dropped,  too.  Yet  the  new  law  elimi- 
nates many  deductions  and  credits,  pos- 
sibly boosting  your  taxable  income. 

The  only  way  you  can  make  with- 
holding match  reality  is  to  file  a  W^4  or 
W^A  form.  Tip:  You  must  file  sepa- 
rately for  state  taxes.  Get  an  expert's 
advice,  especially  in  a  high-tax  state. 

Missed  the  June  1  deadline? 

File  just  as  soon  as  you  can  anyway. 
If  you  wait  until  October  1,  your  tax  bill 
could  be  way  out  of  whack.  Too  little 
withheld,  and  you'll  have  to  pay  a  pen- 
alty. Too  much,  and  you  won't  get  the 
cash  back  until  you  file  next  year. 

How  much  tax? 

The  minimum  through  withholding 
and/or  estimated  taxes  is  90  percent  of 
the  amount  due,  compared  to  80  per- 
cent last  year.  That's  taxes  on  ALL  in- 
come— not  just  wages,  but  interest, 
dividends,  and  the  like.  Alternatively, 
you  can  pay  100  percent  of  last  year's 
taxes.  (Use  your  1986  return.  The  IRS 
would  have  notified  you  of  math  or 
technical  errors  by  now.  Deduction  and 
other  questions  would  involve  an  audit, 


If  you  haven't  filed  a  1987  W-4 

or  W-4A  withholding  tax  form  with  your 

employer  yet,  don't  delay:  You  could 

end  up  owing  a  bundle— or  paying 

more  tax  up  front  than  you  intended. 

Even  if  you  have  filed,  it's  smart  to 

review  your  numbers  now. 

^THE  RULES  IN  A  NUTSHELL  -| 

•  If  you  are  employed,  you  must  file 
Form  W-4  or  the  new  W-4A  for  1 987. 

•  If  you've  already  filed  this  year, 
you  don't  need  to  do  so  again;  but  it 
could  pay  to  review  your  numbers  to 
avoid  surprises  next  April  1 5. 

•  Withholding  and/or  estimated  tax 
payments  must  equal  at  least  90  per- 
cent of  your  total  tax  due,  or  100  per- 
cent of  last  year's  taxes. 

•  Underwithholding  will  trigger  an  in- 
terest penalty. 

•  If  you  file  "in  good  faith"  by  June 
1,  you  won't  be  penalized  for  any 
amounts  underwithheld. 

•  You  MUST  file  before  October  1 , 
or  your  withholding  will  be  figured  with 
minimal  allowances:  only  one  if  you're 
single,  two  if  you're  married. 


so  no  withholding  penalty  applies.) 

Prepayments  of  taxes  come  from  two 
sources:  Withheld  wages,  and  separate- 
ly filed  estimated  tax  payments  where 
withholding  doesn't  apply. 
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What  are  the  penalties? 

You'll  owe  interest  (9  percent  as  we 
went  to  press)  on  the  difference  be- 
tween what  you've  paid  during  the  year 
and  what  you  should  have  paid.  Tip:  If 
you  must  pay  an  interest  penalty,  the 
deductions  are  limited  by  the  new  law 
like  other  consumer  interest:  only  65 
percent  allowed  this  year,  40  percent 
next,  and  by  1991  nothing. 

What  if  you  miss  the 
October  1  deadline? 

Then  your  employer  must  adjust 
your  withholding  to  one  allowance  if 
you're  single,  two  if  you're  married. 
That  will  probably  reduce  your  pay- 
check a  lot,  and  you're  likely  to  be  un- 
derwithheld for  the  year  anyway. 

How  can  you  make  withhold- 
ing equal  last  year's  taxes? 

You  must  have  computed  your  1986 
taxes,  of  course.  Then,  simply  divide 
that  amount  by  the  number  of  pay  peri- 
ods in  a  year.  Say  you're  paid  weekly 
and  your  taxes  were  $7,800  last  year; 
$150  should  be  withheld  per  week. 

Many  employers  will  take  whatever 
amount  you  tell  them  to  withhold,  and 
determine  the  number  of  exemptions 
for  your  W-4  or  W-4A  forms.  If  not,  you 
must  figure  the  exemptions  yourself; 
use  Publication  15,  Circular  E  from  any 
IRS  office  or  your  employer. 

Tip:  Be  wary  if  you  opt  for  the  100- 
percent  rule.  Should  your  income  jump 
considerably  this  year,  you'll  owe  quite 
a  bit  more  when  you  file. 

Which  form  is  best  for  you? 

It's  not  always  easy  to  predict,  espe- 
cially for  multi-income  and  higher- 
income  households.  Form  W-4  is  more 
complex,  but  generally  more  accurate. 
With  the  simpler  Form  W4A,  more  tax 
is  likely  to  be  withheld  during  the  year. 
You  might  want  to  test  both  ways,  then 
check  with  your  employer  about  what 
each  means  to  your  take-home  pay. 
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Why  be  gray  when 
you  can  be  yourself? 

You  don't  have  to  give  up  your  natural  color  just  to  give  up  your 
gray.  With  Avantage;  the  color  you  get  is  the  color  that  was  always 
yours—even  better.  Now  there's  life  where  there  used  to  be  gray. 
Avantage  contains  no  peroxide  or  ammonia.  So  it  doesn't  change 
the  natural  color  of  your  hair— it  enhances  it.  With  color  so  gentle  it 
washes  away  gradually.  The  result?  Shinier,  softer,  sexier  hair. 
Hair  thafs  alive  with  highlights.  At    /A   k   IT  A  /-\r 

Awake  with  tones.  So  whether  you've      A\/A  \\    lAf 
only  noticed  a  few,  or  a  few  too  many,  /"\V/\|   1  l/\v^t 
now  there's  no  more  gray.  NO  PEROXide.  NO  AMMONIA 

Ana  suddenly,  there's  more  of  you.  HAIRCOLOR  LOTION 


AVANTAGE 

]  ^'-'fcnnan.ntH.freoJorloiion 
'No  Peroxide- No  Ammonia 
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TRAVEL 


LOW-COST  FAMILY 

LODGINGS 


ByKitKiefer   . 

■ 


Jou'll  be  amazed  at 
how  far  your  lodging 
dollar  goes.  Budget 

motels  await  off  the 
highway,  city  hotels  and 
cozy  inns  feature  super 
deals,  and  if  you  want 
to  really  save,  there  are 
ultracheap  campsites, 
both  public  and  private. 
So,  pack  your  bags; 
you're  bound  to  find 
low-cost  lodgings 
wherever  you  travel. 


Join  other  home-swappers,  and  you 

can  exchange  your  house  for  someone  else's 

— often  for  free! 


101  REASONS  TO  USE 
WET  ONES 


Now  there  are  as  many  reasons  to  use  Wet  Ones  as 
there  are  ways  to  get  dirty  or  sweaty. 

Wet  Ones  contain  ingredients  to  clean  and 
refresh  your  entire  family.  And  disposable 
Wet  Ones  are  100%  double-thick  cloth-the 
thickest,  strongest,  softest  multi-use  moist 
towelettes  available.  Wet  Ones.  There  are 
101  good  reasons  to  keep  them  handy. 


HOME  SWAPS 

Your  snow  for 
my  sunshine 

Home-swapping  is  a  low-cost  way  to 
visit  dream  destinations.  The 
house  you  borrow  will  have  a 
fully  equipped  kitchen,  maybe  even  a 
car.  For  more  details,  contact  the  clear- 
inghouses below: 

•  International  Home  Exchange 
(415/382-0300) 

•  Interservice  Home  Exchange 
(301/229-7576) 

•  Vacation  Exchange  Club 
(602/972-2186). 

Get  references  from  the  folks  with 
whom  you  wish  to  swap  homes. 


"S. 
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PRIVATE 
CAMPGROUNDS 

Comfort  beneath  the  stars 

The  thousands  of  private  camp- 
grounds around  the  country  offer 
amenities  worthy  of  a  resort:  play- 
grounds, stores,  swimming  pools,  and 
hot  showers.  For  folks  without  tents, 
the  KOA  campground  chain  offers 
Kamping  Kabins,  porched  cabins  with 
beds  and  mattresses  (you  bring  sleeping 
bags  and  cooking  gear).  Order  KOA's 
directory  by  sending  $2  to:  Kamp- 
grounds  of  America,  Box  30558, 
Dept.  BHG,  Billings,  MT  59114. 

Reservations  aren't  needed,  usually. 
You'll  find  an  ample  number  of  camp- 
grounds to  choose  from  at  most  popular 
vacation  spots. 

continued 
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Whirlpool  gives 
laundry  experts 


[<&w\\ 


loads  of  choices. 


You  know  by  experience  that  different  fabrics 
require  different  washing  and  drying  tempera- 
tures, cycles  and  more.  That's  why  we  design 
Whirlpool®  washers  and  dryers  to  give  you  all  the 
choices  you  need  for  expert  fabric  care. 

Choices  of  cycles  and  settings  to  get  clothes 
their  cleanest.  Whirlpool  washers  offer  you  the 
right  wash  and  rinse  cycle  to  match  virtually  any 
fabric  and  cleaning  job.  There's  a  gentle  cycle  for 
delicate  knits.  A  Super  Wash  cycle  for  tough 
stains  and  heavier  fabrics.  And  you  can  also  select 
the  right  water  level  and  temperature  for  every 
load  to  help  save  water  and  energy. 

We  make  expert  fabric  care  easier,  too.  Because 
our  self-cleaning  lint  filters  and  automatic  bleach 
and  fabric  softener  dispensers  save  you  unneces- 
sary trips  to  the  laundry  room. 

Choices  of  drying  temperatures  help  clothes 
come  out  just  right.  You  can  find  a  range  of  four 


■■HIT 

different  temperatures  on  Whirlpool  dryers  to 
make  sure  clothes  come  out  fluffy  and  soft. 
There's  a  gentle  setting  for  knits  and  delicate 
fabrics.  A  Permanent  Press  cycle  helps  cut  down 
on  wrinkles.  And  our  washers  and  dryers  come  in 
a  wide  range  of  sizes  and  styles  to  let  you  select 
the  combination  that's  just  right  for  you. 

A  promise  of  quality  we  stand  behind. 

Every  Whirlpool  washer  and  dryer  is  backed  by 
our  promise  of  good,  honest  quality.  And  we 
stand  behind  that  promise  with  helpful  programs 
like  our  toll-free,  24-hour  Cool-Line®  telephone 
service  to  help  you  with  problems  or  questions. 
Just  call  800-253-1301.  It's  one  more  way  we  can 
make  your  world 
a  little  easier. 


Whirhxfol 


Home,^  Appliances 

Making  your  world 
a  little  easier. 


'C1987  Whirlpool  Corp 


LOW-COST  FAMILY  VACATION  LODGINGS 


continued 


Deals,  meals,  and  more. 

CITY  HOTELS 

Bargains  on  weekends 

Write  New  York's  Con- 
vention and  Visitor's 
Bureau  (2  Columbus 
Circle,  New  York,  NY 
10019)  or  the  Hotel  Associa- 
tion of  Washington,  D.C. 
(1219  Connecticut  Ave., 
NW,  Suite  300,  Washing- 
ton, DC  20036)  for  guides  to 
package  deals. 


YOUTH  HOSTELS 

Youth  hostels  make  sense  for  more  than  just  young 
backpackers.  Some  250  U.S.  hostels  await  fam- 
ilies. Just  pay  a  $20  adult  membership  fee  to 
American  Youth  Hostels,  Box  37613,  Dept.  BHG, 
Washington,  DC 20013  (202/783-6161).  Rates  average 
a  low$4-$10  per  person.  Write  for  The  A  YH 1987 Hos- 
tel Handbook  ($7,  postpaid,  see  address  above). 


LODGES  AND  CABINS 


The  lodgings  in  public 
parklands  get  you  back 
to  nature  in  comfort. 
Most  cost  just  $10  or  so  per 
night,  including  the  famous 
Volcano  House  at  the  rim  of 


Hawaii's  Kilauea  volcano. 
Reserve  well  in  advance. 
Read  State  and  National 
Parks,  Lodges,  and  Cabins 
(by  John  Thaxton,  Burt 
Franklin,  $8.95). 


BUDGET 
MOTELS 

For  no-frill  evenings 

You  could  buy  a  major 
home  appliance  for 
what  some  hotels  are 
charging  for  a  good  night's 
rest.  So,  if  you  want  to  spend 
the  night  and  not  spend  $125 
for  the  privilege,  a  budget 
motel  is  one  way  to  go. 

All  are  conveniently  locat- 
ed off  highway  exits.  Many 
motels  advertise  their  rates 
on  the  glowing  signs  in  their 
parking  lots. 

The  undisputed  king  of 
low-rent  motels  is  Motel  6. 
Rates  start  at  $16.95.  During 
the  last  couple  of  years,  Mo- 
tel 6  has  upgraded  its  prop- 
erties (it  used  to  be  you  had 
to  pay  extra  for  a  Spartan 
black-and-white  TV  when 
you  checked  in).  Rooms  now 
include  telephones  and  TVs, 
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and  you  can  tune  in  free 
movies. 

Get  a  Motel  6  directory 
free  by  writing  to  51  Hitch- 
cock Way,  DepL  BHG, 
Santa  Barbara,  CA  93105. 

Motel  6  has  plenty  of  com- 
petition— though  nothing 
quite  as  cheap  or  basic.  Look 
into  these  budget  chains: 

•  Budgetel  (Midwest, 
Southeast):  800/428-3438. 

•  Comfort  Inns  (nation- 
wide): 800/228-5150. 

•  Days  Inns  (nationwide): 
800/325-2525. 

•  Econo  Lodge  (nation- 
wide): 800/446-6900. 

•  Friendship  Inns  (U.S. 
and  Canada):  800/453-4511. 

•  Red  Roof  Inns  (South, 
Midwest,  East):  800/848- 
7878. 

•  Super  8  (nationwide): 
800/843-1991. 


Bed  and  breakfasts  may  be  in  unusual  spots,  but  that's  part  of 
the  appeal.  Each  inn  takes  on  the  personality  of  its  owner. 

BED  AND  BREAKFASTS 

Homes  away  from  home 

Anight  in  a  bed  and  breakfast  inn  can  mean  baked  eggs 
on  a  Minnesota  north-woods  island  or  grits  in  a  south- 
ern mansion.  Prices  start  at  about  $40  and  normally 
run  lower  than  the  rates  newer  hotels  charge.  Before  send- 
ing off  your  deposit  check,  ask  if  the  owner  allows  children 
(some  antiques-filled  bed  and  breakfasts  don't).  Also,  ask  if 
there's  a  bath  in  each  room  or  a  common  bath.  Bookstores 
and  libraries  have  guides  to  bed  and  breakfasts. 


SHOPPING 

FOR 
SPECIALS 

Cheap  advice 

You  can't  find  a  hostel, 
a  bed  and  breakfast, 
or  a  campground? 
You  can  still  save  money. 
Try  this: 

•  Ask  for  the  corpo- 
rate rate.  Your  company 
may  have  negotiated  a 
corporate  rate  at  a  hotel. 

•  Watch  for  discount 
tie-ins.  Car  rental  firms, 
airlines,  and  auto  clubs 
have  deals  with  hotels. 

•  When  all  else  fails, 
haggle.  There  are  usual- 
ly more  hotel  rooms  than 
guests  to  fill  them.  M 

— Kit  Kiefer  lives  and 
writes  in  Wisconsin. 
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DISCOVER 
MOTORHOME 
RENTALS  BY 
U-HAUU 

Imagine  viewing  the  spectacular  California  coastline  of 
Monterey  and  Carmel— up  close— with  first  class 
accommodations. 

Now  it  is  possible  with  a  motorhome  rental  from  U-Haul. 
Make  the  ordinary  family  vacation  extraordinary. 

Rent  a  fully-equipped,  luxury  appointed  26'  Aluma-Lite,M 
by  Holiday  Rambler®  or  a  27'  Southwind  by  Fleetwood.® 
Standard  features  include  climate  control,  stereo,  kitchen, 
microwave,  and  full  bath.  Sleep  up  to  six. 
_  Use  your  imagination.  Experience  the  enchanting  Florida 
Everglades.  Witness  the  natural  wonders  of  Yellowstone 
National  Park.  See  breathtaking  Niagara  Falls. 

You  can  rent  by  the  weekend,  week,  or  month.  Go  one-way 
or  round-trip.  For  total  peace  of  mind,  your  motorhome  is 
backed  by  the  free  24-hour  U-Haul  road  service,  throughout 
the  U.S.  and  Canada.  Don't  delay.  Reserve  yours  today. 

For  a  free,  full-color  brochure,  call  our  toll-free  reservation 
line  at  1-800-821-2712  (in  Arizona,  call  collect,  1-263-6679). 
Visit  your  U-Haul  Center  or  write:  U-Haul  Motorhome  Rentals, 
Dept.  1B7,  PO.  Box  21502,  Phoenix,  AZ  85036-1502.  Or 
contact  your  travel  agent. 

Mprefbrtpurnmeij 

at  your  U-HAUL  Center 
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GARDENER'S  LOG 

By  Douglas  A.  Jimerson  and  Jane  Austin  McKeon 

GROW  SOME  WATER  LILIES 

For  a  backyard  oasis 


Water  lilies  will  add  an 
exotic  dimension  to 
summertime  garden- 
ing. Planted  as  soon  as  frost 
is  no  longer  a  threat,  these 
aquatic  plants  flourish  in  al- 
most anything  that  holds 
water.  If  you  don't  have 
space  or  budget  for  a  pond, 
plant  lilies  in  galvanized 
planters  or  whiskey  barrels. 

HOW  TO  PLANT 
A  WATER  LILY 

•  Fill  a  plastic  pot  about 

two-thirds  full  with  topsoil. 


Lilies  flourish  in  a  sunken  cement-lined  pool. 


•  Hollow  out  a  planting 
hole  with  your  hands. 

•  Plant  a  lily  tuber  so  that 
the  crown  (or  base)  is  just 
above  soil  level;  add  more 
soil  around  roots. 

•  Sprinkle  sand  or  gravel 
on  top  of  the  soil  to  keep  soil 
in  place  when  the  pot  is  sub- 
merged in  water. 

•  Sink  the  potted  lily  so 
that  the  top  of  the  pot  sits  6 
to  12  inches  below  the  water 
surface.  Use  bricks  to  ele- 
vate it  to  the  right  height. 


\ 
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Get  the  flavor  of  these  leading 
brands,  but  less  tar. 


FILTERS 


tm    %,m 


LIGHTS 


to  Merit. 


Kings:  8  mg  "tar,"  0.5  mg  nicotine  av.per  cigarette,  FTC  Report  Feb  '85 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


c  Philip  Morns  Inc  198^ 

Comparisons  based  on  king-size  version  of  products  shov 
and  "tar"  levels  Irom  Feb. '85  FTC  Report  or  by  FTC  methc 


EXTRA-STURDY 
TOMATO  SUPPORT 

You  can  build  it  yourself 


This  tower  won't  topple. 

For  a  bumper  harvest  of 
healthy  tomatoes,  train 
plants  on  a  sturdy  struc- 
ture like  the  one  above.  Sim- 
ply anchor  four  1 X  2s  in  the 
soil  to  support  three  tiers  of 
1x2  crosspieces. 


STILL  TIME  TO  PLANT  DAHLIAS 

For  dazzling  blooms  all  summer 


If  you  dillydallied  about 
planting  dahlias  in  the 
spring,  you  still  can  buy 
potted  plants  at  many  gar- 
den centers  this  month. 
Dahlias  come  in  an  astound- 
ing array  of  colors  and 
bloom  styles.  Dwarf  varie- 
ties bloom  all  summer  long, 
making  them  natural  com- 
panions for  annuals;  stan- 
dard-size types  bloom  in  late 
summer,  a  time  when  most 
perennial  borders  need  a 
burst  of  color.  Follow  these 
tips  for  the  best  show: 

•  Plant  tubers  4  inches 
deep;  water  thoroughly. 

•  Feed  with  a  complete  fer- 
tilizer at  planting  time  and 
again  in  midsummer. 

•  Pinch  off  tips  of  stems  on 
tall  standard  types  to  en- 


4g>,  )    ' 


Dahlia  Alfred  C 

courage  bushier  growth. 

•  Remove  all  but  one  bud 

from  each  flower  cluster  for 
a  single  big  bloom. 

•  Dig  tubers  in  the  fall; 
store  in  a  dry,  cool  place.  Re- 
plant in  the  spring. 


BETTER  HOMES  AND  GARDENS.  JUNE  1987 


/ 


I 


READER  MAILBOX 

Do  you  have  any  garden 
tips  and  techniques  that 
you'd  like  to  share  with 
other  Better  Homes  and 
Gardens31  readers?  Mail 
your  garden-tested  tips, 
sketches,  and  color  photo- 
graphs (slides  preferred) 
to  Reader  Mailbox — 
BH&G  Test  Garden,  Bet- 
ter Homes  and  Gardens, 
1716  Locust  St.,  Des 
Moines,  IA  50336.  We  will 
pay  $25  for  each  idea  pub- 
lished. No  materials  will  be 
sent  back,  and  we  reserve 
the  right  to  edit  copy.  If 
your  tip  is  purchased,  you 
give  Meredith  Corporation 
the  right  to  use  it  in  any 
manner  and  for  as  long  as 
the  corporation  wishes. 
We  do  not  accept  previ- 
ously published  ideas.  M 
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Breakaway  to  flavor. 
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MERIT  MPRITJ 


FbrThoseTimesI 
MeansTakingY)ur 
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telolhe  Back  Fbrch. 


When  you're  eating  in  an  informal 
atmosphere,  try  some  Chunk  Chicken 
from  Hormel.  Big  chunks  of  real 
chicken.  Ready  to  use  in  some  of  your 

simplest  and  most  enjoyable        AJlj 
^|^  recipes.  Like  this  one.  4^% 

W-     Anytime  Avocado        %«ff% 
Split  two  avocados  and        *$k£* 
remove  the  pits.  Scoop  out  \l*% 

^^  the  center  of  each  avocado  *  •£»« 
^    to  form  shells.  Cut  avocado  $*£* 


into  chunks  and  sprinkle 


if 


with  lemon  juice.  Drain  and  break  apart  one 
^^     can  of  HORMEL  CHUNK 

&  ^*?~^m*,  BREAST 

^o+  ,FOF 

CHICKEN. 

Gently  mix 
together 
chicken,  avo- 
cado chunks 
and  xk  cup  of 
finely  chopped 
w  rtomato.  Spoon  into 
'avocado 
"shells.  Top 
"with  spicy-sweet 
French  salad  dressing  and  HORMEL 
BACON  BITS.Thats  it. 

So  spend  less  time  cooking 
and  more  time  with  your  family  and 
friends.  With  Chunk  Chicken  from 
Hormel.Try  our  * 
Chunk  Turkey     I 
Ham,  and 
Salmon,  too. 
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REAL  BACON 
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UNK, 
ICKEN 


The  Casual  Cuisine. NHOrmel 

Chunk  Breast  of  Chicken 


Only  one  leading  coffee  is  naturally  decaffeinated  with 
pure  mountain  water  and  nature's  sparkling  effervescence. 
Sanka®.  Of  course. 
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SANKA'GROUND.FREEZE-DRIED  AND  INSTANT-ALL  NATURALLY  DECAFFEINATED. 


NEW    PRODUCTS 


NEW    PROJECTS   •••NEW    FURNITURE 


OUTDOOR  LIVING 

GREAT  IDEAS  TO  HELP  YOU  MAKE  THE  MOST  OF  SUMMER 


By  Gregory  Cook,  Denise  L.  Caringer,  Robert  E.  Dittmer,  and  Steven  Coulter 


STURDY  AND 
STYLISH  DECK  ► 

Have  your  toast  and  eggs 
summer  style,  served  out- 
doors on  our  circular  deck. 
Redwood  planking  forms  the 
surface,  and  a  ring  of  decora- 
tive spindles  encircles  the 
space.  Under  the  circle's  cen- 
ter, a  redwood  10  x  10-inch 
post  supports  a  fan  of  2  x  8- 
inch  outrigger  joists. 


Build  your  own  circular  deckl 
To  order  Project  Plan  No. 
50678,  see  page  126. 


EURO  CHAISE  T 

This  is  the  shape  you'll 
want  to  be  in  this  summer! 
The  knockout  silhouette  of 
Brown  Jordan's  chaise 
means  more  than  great  looks; 
the  lines  also  create  laid-back 
comfort.  The  painted  alumi- 
num frame  and  weatherproof 
mesh  cushion  mean  easy 
care,  too.  $589. 


BOUNCING  BALL  ► 

Looking  like  the  planet  Sat- 
urn, this  aerobic  exercise  toy 
from  Holland  operates  much 
like  a  pogo  stick — without  the 
stick!  Stand  on  the  plastic 
platform  while   gripping   the 
small-top,  durable  rubber 
ball  firmly  between  the 
feet  and  then  bounce. 
Be  sure  to  wear  rub- 
ber-soled shoes. 
Lolobal ",  $25. 

For  story  credits, 
please  turn  to 
page  138. 


Buying  information,  page  118. 
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JUST  YOU  AND  YOUR  FRIENDS! 
COOL  'BAMBOO'  ► 

Tropitone's  faux  bamboo 
chairs  with  banana-leaf  cush- 
ions are  perfect  for  steamy 
weather.  $286  each. 


DECK/PORCH 
COMBO  ▼ 

Plan  your  open  and  pro- 
tected outdoor  spaces  side 
by  side.  Cook  out  or  sunbathe 
until  the  mosquitoes  turn  pes- 
ky, then  take  refuge  inside  the 
screened  porch! 


To  order  floating  deck  Project 
Plan  50666,  see  page  126. 


<  SHADY  PORCH 

Capitalize  on  the  connec- 
tion between  indoor  and  out- 
door spaces  when  you 
entertain.  A  wall  of  French 
doors  opening  onto  a  trellis- 
covered  deck  makes  it  easy. 


COMPACT 
GYM^ 

Climb,  slide,  and  hide 
in   this   all-in-one    play 
unit/fort/castle.  Nothing 
rusts,  and  all  corners  and 
shapes  are  rounded.  Pan- 
els,   slide,    and    platform 
lock  together  easily;   no 
tools  are  required  for  as- 
sembly. Little  Tikes  Ac- 
tivity Gym,  about  $1 75. 
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SPUSH-SPLASHING 

GET  INTO  THE  SWIM  THIS  SUMMER! 


<  SWIM  SPA- 
YOU  CAN  BUILD 
IT  FOR  $2,000! 


It's  the  hottest  trend  in 
pools — a  combination  spa 
and  play  pool  large  enough  to 
swim  in  with  a  special  exer- 
cise harness!  Our  swim  spa  is 
simply  an  8  x  1 2-foot  plywood 
box  with  a  lockable  cover  that 
doubles  as  a  deck  top.  And 
you'll  need  only  14x18  feet 
of  yard  space  to  set  it  up! 


To  order  swim  spa  Project  Plan 
No.  50673,  turn  to  page  126. 


BUILD  THE  BOX.  The 

basic  shape  takes  12  sheets 
of  %-inch,  pressure-treated 
plywood. 


PUT  IT  TOGETHER  IN  A  WEEK 


INSTALL  PLUMBING. 

The  low-pressure  system  is 
self-contained,  requiring  no 
piping  from  the  house. 


•  INSULATE  WITH  FOAM. 

Insulation  softens  the 
interior  and  helps  maintain 
an  even  water  temperature. 


•  LINE  WITH  VINYL.  A 

specially  tailored  sheet 
snaps  into  a  track  nailed 
around  the  rim. 
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4  NO-SPILL 
ICE  TRAY 


Your  ice  cubes 
won't  evaporate  in 
this  bubbled  bottle.  The 
capped  tray  also  eliminates 
the  risk  of  spilling  water  be- 
tween your  sink  and  freezer. 
Make  &  Shake  *  ice  tray,  $4. 


<  SOFT  SEATING 

The  subtle  pastel  stripes  of 
Woodard's  chair  and  otto- 
man conjure  up  serene  im- 
ages of  desert  sunsets.  Chair, 
$275;  ottoman,  $180. 


▲  BACKYARD 
SOAKING  SPA 

Throw  open  the  doors  and 
walk  out  to  your  own  back- 
yard spa.  Made  of  rust-col- 
ored fiberglass,  the  tub 
matches  the  patio  brick.  Red- 
wood latticework,  at  the  back 
and  above,  supports  green- 
ery for  a  woodsy  feel. 


A  IN-GROUND 
LAP  POOL 

Built  on  a  narrow,  sloping 
lot,  this  1 0  x  40-foot  pool  suits 
its  site.  The  privet  hedge  and 
ferns  provide  perfect  privacy. 


DECK  AND  SPA  ► 

Two  distinctive  materials 
form  an  outdoor  platform: 
concrete  stamped  to  look  like 
quarry  tile  and  redwood  deck- 
ing. Add  an  acrylic  hot  tub  and 
you're  set  for  a  summer  soak! 
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PROBLEM  SOLVING 

SUCK  SUMMER  SOLUTIONS! 

COVER  OLD  ► 
OUTDOOR  DECKING 

A  built-in  locking  system 
keeps  Duragrid "  1 2-inch  tiles 
firmly  in  place  without  glue. 
Ten  colors.  $2.25  to  $2.90. 


▲  STAIRSTEP 
ASLOPE 

Long  platform  steps  made 
of  brick  laid  in  sand  beds 
"float"  with  the  freezing  and 
thawing  of  the  earth. 


For  stairstep  how-to 
information,  see  page  135. 


NEW  WICKER  ► 

Lloyd  Flanders'  classic 
chairs  of  machine-made 
wicker  and  aluminum  com- 
bine turn-of-the-century  grace 
with  1980s  ease.  High-back, 
$375;  rocker,  $435. 
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-4  BUILD  A  DECK 
ON  A  NARROW  LOT 

Problem:  You  want  a  deck, 
but  have  only  a  few  feet  from 
house  to  property  line.  Solu- 
tion: Build  a  long  and  narrow 
platform  shaded  with  lattice 
and  put  steps  at  both  ends. 
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▲  SHIELD  THE  SUN 

You'll  attract  all  kinds  of  at- 
tention when  you  rig  up  a 
lightweight  sunshade  over 
your  pool  or  patio.  It's  an  inex- 
pensive and  creative  answer 
to  the  need  for  sun  cover. 
Made  of  durable  duck,  the 
Pentawing  from  Moss  Tents 
stretches  between  its  own 
poles  or  works  in  combination 
with  hooks  on  your  house. 
This  one  has  a  1 2-foot  span 
and  costs  about  $300. 
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<  COOL  COVER-UP 

Wrap  your  air  conditioning 
unit  with  a  surround  that 
blends  in  with  the  architec- 
ture. Here's  a  cover-up  built 
of  the  same  siding  and  paint- 
ed with  the  same  paint  as  the 
rest  of  the  house.  The  open 
portion  at  the  bottom  allows 
air  circulation;  the  diagonal 
lattice  at  the  top  is  decorative. 
This  401/2  x  72-inch  surround 
covers  two  units. 
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RELAXING 


YOUR  YARD:  A  SANCTUARY  FOR  FUN! 


<  PICNIC  ROOM 

Who  cares  if  it  drizzles? 
Move  the  picnic  under  this 
freestanding  cover.  Nestled 
under  the  trees  beside  a  bas- 
ket-weave brick  patio,  the 
roof  seems  to  float  oriental- 
style  on  pillars  of  wood.  You 
could  stretch  mosquito  net- 
ting between  the  pillars  to 
keep  bugs  at  bay. 


▲  PICNIC  TOTES 

Gott  The  Beat"  radio 
cooler,  $100.  Put  your  tum- 
bler, bottle,  or  can  in  a  color- 
ful, insulated  Gott  Gripper® 
beverage  holder,  $1 .50. 

Colorworks"  1 -quart 
thermal  server,  $22.  Double 
thermal  five-liter  jug,  dis- 
penser spouts,  $37.  Colori 
flatware,  20-piece  set,  $47; 
steak  knives  and  serving 
pieces  are  also  available. 

<  KIT  GAZEBO 
FOR  UNDER  $1,000 

All  the  pieces  are  provided, 
right  down  to  the  screws  and 
screwdriver  bits!  Two  do-it- 
yourselfers  can  put  together 
this  kit  in  a  few  hours.  The 
wall  and  roof  members  con- 
sist of  western  red  cedar 
(which  can  be  painted  or  left 
natural).  You  provide  the 
flooring — or  build  on  a  patio. 


To  order  your  gazebo  kit  from 
Gazebo  Woodcrafters,  see  buy- 
ing Information,  page  1 1 8. 
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<  NOSTALGIC 
GLIDER 

Old-fashioned  gliders  have 
swung  back  into  fashion.  Per- 
fect for   protected   porches 
and  sun-rooms,  the  newest 
upholstered         adaptations 
blend     sofa-style     comforts 
with  vintage  charm.  This 
gracefully       updated 
newcomer  from  Lyon- 
Shaw  features  soft 
sink-in  cushions  and 
arm  pads  wrapped 
in  polished  cotton  and  a 
stylish    frame    painted    sea- 
foam     green.     Wrought-iron 
glider,  $500;  matching  glass- 
topped  table,  $130. 
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PROJECT  BUILDING 


DO  IT  YOURSELF! 


<  SMALL  GARDEN 
WATER  LILY  POND 

Even  a  small  yard  can  ac- 
commodate a  pond  full  of 
goldfish  and  aquatic  plants.  A 
galvanized  stock  tank  lined 
with  heavy-duty  black  plastic 
holds  the  water.  Rocks  serve 
as  edging  and  help  tie  the 
pool  to  the  garden  design. 


For  lily  pond  how-to 
information,  turn  to  page  135. 


▲  SHUTTERS 
COVER  IT  UP 

You'd  be  amazed  at  what 
bifold  doors  and  shutters  can 
do!  Hinge  and  put  on  tracks  to 
shutter  a  shed;  frame  them  to 
block  an  undesirable  view. 

BUILD  YOUR  DOG 
A  HOUSE  ► 

Supervise  your  own  con- 
struction project!  The  details 
are  fun:  steel  balls,  cedar 
shakes,  and  columns. 


We  show  you  how  to  build  this 
doghouse  on  page  135. 


To  order  doghouse  Project 
Plan  50677,  turn  to  page  126. 
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▲  TWO-TIERED 
BONSAI  BENCHES 

Pretty,  portable,  and  practi- 
cal, these  cedar  and  redwood 
benches  will  showcase  your 
favorite  flowers.  Both  bench- 
es have  an  upper  shelf;  one 
set  back  from  the  front  and 
the  other  full  width. 

BIRD  FEEDER  ► 

Welcome  hummingbirds  to 
your  yard.  Each  unique  feeder 
is  handcrafted  stoneware  of 
various  colors.  Comes  with 
feeding  formula  (sugar  and 
water)  and  easy  instructions. 
Hummingbird  feeder,  $20. 


BENCH ► 


One  end  is  secured  to  a 
sunken  post  with  mitered 
decorative  top,  the  other  end 
rests  on  a  3  x  3-foot  planter 
box  18  inches  high. 


build  our  planter  bench,  turn 
to  page  13  5. 


To  order  planter  bench  Project 
Plan  50676,  turn  to  page  12  6. 
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to  smoke 
for  life? 
Take  this  test. 


This  thirty  second  test  measures  nicotine  dependence. 
Your  doctor  can  tell  from  your  answers  how 
dependent  you  are. 

•  How  soon  after  you  wake  up  do  you  smoke  your  first 
cigarette  ? 

•  Do  you  find  it  difficult  to  refrain  from  smoking  in 
places  where  it's  forbidden,  e.g.,  in  church,  at  the 
library? 

•  Of  all  the  cigarettes  you  smoke  in  a  day,  which  is  the 
most  satisfying? 

•  How  many  cigarettes  a  day  do  you  smoke? 

•  Do  you  smoke  even  if  you're  so  sick  that  you're 
confined  to  bed  most  of  the  day? 

•  What  brand  do  you  smoke? 


Now  take  this  test 
I  to  your  doctor. 

Adapted  from  Fagerstrom,  K-O:  Tolerance,  withdrawal  and  dependence  on  tobaccoaqd 
smokini;  termination,  Int  Rev  Appl  Psychol  32:29-52, 1983.  , 


Take  this  test  to  your  doctor  and  find 
out  how  a  program  of  treatment  and 
counseling  may  help  you  quit  smokir 
for  good — even  if  you  are  heavily 
dependent  on  nicotine! 


Your  chances  of  quitting  for  good  are 
greater  with  an  approach  that  provides 
treatment  to  overcome  nicotine 
withdrawal,  and  counseling  to  alleviate 
the  psychological  and  social  factors. 

If  you're  determined  to  quit  smoking, 
your  doctor  and  Merrell  Dow  can  help 
you  succeed. 

QUTT 


1  v^tltw 


Merrell  Dow  Pharmaceuticals  lne~ 

Dedicated  to  improving  the  health  of  Americans    . 


LAKESIDE  PHARMACEUTICALS     Division ofMerrellPow  Pharmaceutical! Inc., Cincinnati. Ohio 45242-958 
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FAMILY    HEALTH 


DIET  AND  HEALTH 


MINERAL  MANIA 


SORTING  FACTS  FROM  MYTHS 

By  Lynn  Hoppe 


With  all  the  glowing 
testimonies  about  what 
minerals  can  do,  you  may 
feel  the  urge  to  jump  on 
the  supplement  bandwag- 
on. Beware.  Though  much 
of  what  you  hear  is  based 
on  a  grain  of  truth,  it's 
usually  blown  way  out  of 
proportion. 

Our  advice:  Get  the  min- 
erals you  need  from  a  bal- 
anced and  varied  diet.  If 
you're  concerned  that 
your  diet  doesn't  measure 
up,  a  multivitamin  supple- 
ment (with  minerals)  is  not 
a  bad  idea.  Huge  doses  of 
minerals  beyond  the  Rec- 
ommended Dietary  Allow- 
ance (RDA),  however,  may 
do  more  harm  than  good. 

ZINC 

•  The  claim:  Zinc  is  essen- 
tial for  growth  and  sexual 
development,  wound  heal- 
ing, sense  of  taste,  and 
immunity. 

•  The  reality:  Zinc  has 
been  linked  to  all  these  roles, 
so  it's  important  to  get 
enough.  But  don't  go  over- 
board. Too  much  zinc  inter- 


feres with  how  your  body 
uses  two  other  important 
minerals,  iron  and  copper. 
Excesses  may  also  harm 
your  immune  system  and 
adversely  affect  the  ratio  of 
good  to  bad  cholesterol 
(high-density-lipoprotein  to 
low-density-lipoprotein  cho- 
lesterol) in  your  blood. 

How  much  zinc  do  you 
need?  If  you're  like  many 
Americans,  you  may  be  fall- 
ing slightly  short.  The  RDA 
for  adults  is  15  mg  zinc  daily. 
The  average  American  gets 
from  6  to  12  mg  of  zinc  dai- 
ly— not  optimal,  but  not 
alarmingly  low.  Vegetarians 
and  pregnant  women  tend  to 
have  special  difficulty  get- 
ting all  the  zinc  they  need 
from  food  alone. 

To  get  enough  zinc,  help 
yourself  to  foods  high  in 
zinc — seafood,  lean  meat, 
milk,  liver,  and  eggs.  If  you 
take  a  supplement,  limit 
what  you  take  to  no  more 
than  the  RDA.  If  you're 
pregnant  or  a  vegetarian, 
talk  to  your  doctor  or  a  regis- 
tered dietitian. 
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AREN'T  YOU  CURIOUS 

ABOUT  A  LITTLE  KNOWN 

PAIN  RELIEVER 

THAT  CAN  INSPIRE 

THIS  MUCH  LOYALTY? 

The  fact  is  that  a  virtually  undiscovered  aspirin-free 
pain  reliever  actually  inspires  more  loyalty  than  Tylenol. 

So  who  wouldn't  be  curious? 

The  pain  reliever  is  Percogesic®  And  a  recent 
research  study  found  that  people  who  use  it  are  even 
more  loyal,  more  likely  to  go  out  of  their  way  to  find  it, 
than  people  who  use  Tylenol. 

But  even  though  Percogesic  isn't  well-known,  the 
reason  for  its  loyal  followers  is  crystal  clear. 

You  see,  Percogesic  begins  with  the  same  safe, 
aspirin-free  ingredient  as  Tylenol. 

But  Percogesic  then  goes  beyond— adding  a  sec- 
ond ingredient  to  enhance  the  overall  relief.  This  gives 
Percogesic  a  unique  formula,  and  a  unique  kind  of 
relief  found  nowhere  else.  In  fact,  Percogesic  has  been 
proven  effective  in  relieving  pain  swiftly  and  surely. 

So  exceptional  is  Percogesic  that 
it  is  the  pain  reliever  pharmacists  have 
recommended  most  for  headaches 
for  11  years. 

Isn't  it  time  you 
stopped  being 
curious,  tried 
Percogesic, 
and  started 
feeling  better? 


Pharmacist 
Recommended 


Perco 


tor  enhanced 

reietofpan 
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Use  only  as  directed 

Available  from  your  pharmacist  without  a  prescription 
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'I  01  unsahcd,  stick  or  soft  Hot  available  mi  ttfcsf  Gwsl. 


Yes,  we  freely  confess  that  a  full  40%  of  Country  Morning"  Blend 

is  real  butter.  And  not  just  any  ordinary  butter,  either. 

It's  famous  Land  O  Lakes"  butter  Rich,  creamy,  wickedly  delicioi 

Land  O  Lakes  butter  But  the  other  60%  is  pure,  saintly 

corn  oil  margarine  that  means  a  comforting  60%  less  cholesterol 

Enjoy  butter)'  bliss  with  Country  Morning  Blend. 
Live  it  up  and  all  will  be  forgiven.  Well,  mostly. 

Land  O  Lakes0 

Country  Morning  Blend 
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continued 
SELENIUM 

•  The  claim:  Selenium  protects  you 
against  cancer. 

•  The  reality:  Though  some  relation- 
ship between  dietary  selenium  and  the 
incidence  of  cancer  has  been  estab- 
lished, experts  say  that  they  still  have  a 
lot  to  learn — how  selenium  functions  in 
the  body  and  how  it  interacts  with  oth- 
er nutrients.  One  thing  we  do  know: 
selenium  can  be  toxic.  It's  not  likely 
that  you'll  get  too  much  from  diet 
alone,  but  large  supplemental  doses 
(more  than  2,000  micrograms  a  day) 
could  cause  a  problem. 

Most  people  get  all  the  selenium  they 
need  (50  to  200  micrograms  a  day)  from 
food  alone.  Seafood  and  meat  are  good 
sources;  grains  have  varying  amounts 
of  selenium  depending  on  the  soil  in 
which  they're  grown. 

CHROMIUM 

•  The  claim:  Chromium  reduces  your 
cravings  for  sweets. 


The  best  way  to 
get  the  minerals 
you  need  is  from 
food.  If  you  take 
supplements,  lim- 
it them  to  no  more 
than  the  RDA. 


•  The  reality:  Sorry.  Although  chro- 
mium plays  a  role  in  the  way  your  body 
uses  sugar,  it  has  nothing  to  do  with 
your  liking  sweets. 

Typical  American  diets  fall  just  with- 
in the  safe  and  adequate  range  for  daily 
chromium  intake.  The  best  sources  of 
chromium  are  brewers'  yeast,  meat, 
and  cheese.  The  level  of  chromium  in 
fruits  and  vegetables  varies  depending 
on  the  soil  in  which  they're  grown. 

MAGNESIUM 

•  The  claim:  Magnesium  relieves 
premenstrual  syndrome  (PMS). 

•  The  reality:  Though  some  physi- 
cians recommend  magnesium  supple- 


ments for  relief  of  PMS,  the  mineral's 
effectiveness  isn't  substantiated.  Advo- 
cates of  the  magnesium-for-PMS  the- 
ory sometimes  blame  dietary  calcium 
for  interfering  with  the  body's  use  of 
magnesium.  The  fact  is  that  the 
amount  of  calcium  women  normally 
get  in  their  diet  poses  no  risk  of  inter- 
fering with  magnesium. 

The  RDA  for  women  is  300  mg  of 
magnesium  daily.  Most  foods  contain 
magnesium.  The  richest  sources  are  le- 
gumes, nuts  and  seeds,  and  whole 
grains.  Cocoa  is  also  good,  but  there  is 
no  support  that  a  craving  for  chocolate 
indicates  a  magnesium  deficiency. 
— With  Mono.  Sutnick,  Ed.D.,  R.D. 


What's  on  Your  Mind? 

If  you  have  any  diet  and  health  concerns, 
favorite  good-health  recipes,  or  cooking 
tips,  we'd  like  to  hear  from  you.  Send  your 
letters  to:  Diet  and  Health,  P.O.  Box  7,  Des 
Moines,  IA  50336.  No  materials  will  be  ac- 
knowledged or  returned,  as 
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If  you're  allergy  sensitive, 
your  world  is  uncomfortable. . 
irritating. .  .ever-threatening. 

For  relief,  ask  your  doctor  or 
pharmacist  about  the  histamine 
blocker,  Benadryl*  —  the  most 
prescribed  allergy  medication 
ever— available  without 
prescription  in  full  25  mg. 
strength.  Use  Benadryl 
or  Benadryl  Decongestant 
as  directed  for  upper  respiratory 
allergy  and  cold  symptoms. 
At  last,  good  news  for  allergy 
sensitive  people. 


w>  • 


A    v 


-Lambert^ornpany 


Benadryl  By""1  Benadryl  &# 


nowi         ° 

Benadryl 


Prescription  Strength 

Allergy  Relief 
from  PARKE-DAVIS 


FAMILY    HEALTH 


HEALTH  UPDATE 


BACK  IN  ACTION 

Good  news  for  a  painful  ailment 


Resting  your  sore 
back  for  two 
days  works  as 
well  as  a  seven-day 
layoff  in  many  cases, 
says  a  recent  study. 

Richard  A.  Deyo, 
M.D.,  of  the  Veter- 
ans Administration 
Medical  Center  in  Seattle  asked  203 
people  with  back  pain  to  spend  two  or 
seven  days  in  bed.  He  found  that  both 
groups  took  the  same  amount  of  time  to 
recover,  about  a  week  and  a  half. 

A  good  reason  to  resume  normal  ac- 
tivities as  soon  as  possible,  according  to 
Dr.  Deyo,  is  that  extended  bed  rest 


causes  your  muscles, 
heart,  and  lungs  to 
slowly      deteriorate. 
People  who  return  to 
work  early  also  bene- 
fit from  having  other 
things  to  focus  on 
besides  their  pain. 
But    be    cautious 
when  your  back  is  on  the  mend,  says 
Dr.  Deyo.  Avoid  heavy  lifting  for  a 
week  after  returning  to  work. 

Dr.  Deyo's  results  apply  only  to  back- 
aches caused  by  muscle  or  ligament 
strains.  If  your  pain  is  caused  by  a  her- 
niated (slipped)  disk  or  by  nerve  dam- 
age, follow  your  doctor's  advice. 


ARE  TALL 

KIDS 

SMARTER? 

Height  may 
offer  an 
edge,  but 
no  one  is 
sure  why. 


*0l 


<& 


Tall  kids  do  a  little  better  on  intelli- 
gence  tests   than    their   shorter 
peers,  according  to  researchers  at 
Stanford.  The  reasons  are  a  mystery. 

Pediatrician  Darrell  Wilson  and  his 
colleagues  studied  14,000  healthy  chil- 
dren aged  6  to  17.  Within  each  age 
group,  average  IQ  scores  increased 
more  than  14  points  from  the  shortest 
to  the  tallest  group  at  each  age. 


STIMUDENT 


It's  how  you  can  remove  plaque  with  just  one  hand-in  one  minute.  ADA^= 


Do  you  know  it  only  takes  about  a  minute  a  day  to 
have  healthier,  firmer  gums?  With  STIM-U-DENT. 

The  convenient  plaque  remover. 

It  lets  you  remove  plaque  from  between  your 
teeth  effectively.  With  just  one  hand.  In  about  one 
minute. 

That's  important,  because  plaque  contains 
soft,  sticky  bacteria  that  build  up 
between  your  teeth  and  can  cause 
early  gum  disease  (called  gingivitis) 


(toiWron  <*(WWron 


Brushing  alone  can't  remove  plaque. 

With  STIM-U-DENT,  you'll  have  healthier, 
firmer  gums-a  vital  part  of  having  teeth  that  can  last 
a  lifetime. 

No  wonder  STIM-U-DENT  is  recognized  as  safe 
and  effective  by  the  American  Dental  Association. 
Take  a  minute  to  think  about  it.  With 

STIM-U-DENT,  all  you  need  is 
a  minute  a  day  to  have  healthier 
gums  for  teeth  that  last. 


STIMUDENT 

IN1ERDENIAL  CLEANERS 


Toll-Frcc  Product  Information. 
Call:  1-800-526-2433 


1987  J&JIM 


The  Stanford  research  team  specu- 
lates that  the  link  between  height  and 
IQ  must  be  forged  early  in  childhood, 
perhaps  even  during  pregnancy. 

Alternatively,  attitudes  could  ex- 
plain the  IQ  test  scores.  People  may 
view  taller  children  as  more  mature, 
while  babying  shorter  kids.  Both  forms 
of  bias  may  affect  the  speed  at  which 
kids  develop  intellectually. 

CONTACT  LENS  ALERT 

Caution  on  extended-wear  lenses 


0-)->~n-r>T>i  )"&> 


Are  monthly  changes  safe? 

Reports  of  irritations,  infections, 
corneal  ulcers,  and  even  blindness 
among  wearers  have  many  eye- 
care  professionals  viewing  extended- 
wear  soft  contact  lenses  with  caution. 

The  lenses,  which  can  be  worn  for  up 
to  30  days  without  removal,  may  pre- 
vent enough  oxygen  from  reaching  the 
eyes  during  sleep,  according  to  Jack  W. 
Moore,  Department  of  Ophthalmology, 
University  of  Minnesota.  The  result  in 
some  cases  has  been  physical  damage 
and  infections.  Moreover,  says  Moore, 
the  lenses  can  "anesthetize"  the  eye, 
masking  early  warning  signs.  (See  box.) 

If  you  suspect  a  problem,  act  fast. 
"People  who  remove  their  lenses  with- 
in 12  hours  of  the  onset  of  an  infection 
have  a  much  better  outcome,"  says 
Robert  C.  Arffa  of  the  Eye  and  Ear  Hos- 
pital of  Pittsburgh. 

Arffa  recommends  the  lenses  only 
for  people  who  cannot  wear  ordinary 
soft  lenses  and  for  those  who  cannot 
remove,  clean,  and  insert  lenses  them- 
selves. He  also  suggests  removing  them 
at  bedtime  if  possible. 


DANGER  SIGNS 

Whatever  type  of  contact  lens  you  use, 
be  sure  to  follow  your  doctor's  advice  on 
insertion,  removal,  and  cleaning.  If  you 
note  any  of  the  following  danger  signs, 
remove  your  lens  and  call  your  doctor  im- 
mediately: blurred  vision,  pain,  redness,  or 
pus  discharge. 


continued 
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Dr.  Sertoli's  Insoles 
got  me  going  again!' 

Age  sneaks  up  on  you.  Even 
though  you  don't  feel  older, 
your  feet  can't  take  the  beating 
they  used  to.  Eight  hours  on 
your  feet  takes  its  toll.  Hot, 
burning,  tired  and  tender  feet  is 
often  the  price  you  pay.  Year 
after  year,  you  feel  the  pain 
more  and  more. 

Your  natural  shock 
absorbers  are  wearing  out. 
As  you  age,  the  tissues  on  the 
bottom  of  your  feet,  your  natu- 
ral shock  absorbers,  begin  to 
thin.  The  result  is  painful  pres- 
sure on  your  feet.  And  when 
your  feet  hurt,  you  hurt  all  over. 
Your  knees,  hips,  back  and  neck 
feel  the  jolt  of  every  step. 
Walking  stops  being  fun.  A 
problem,  since  doctors  often 
recommend  walking  as 
a  primary  source  of 
exercise  as  you  mature. 


«   !986Scholl.  Inc. 


Nobody  understands   this 
better  than  Dr.  Scholl's. 
Layer  of  protection 
absorbs  shock. 

Dr.  Scholl's  has  the  special  DS6 
air-compression  process  that 
provides  shock-absorbing  pro- 
tection and  cushioning  comfort 
in  one  thin  insole.  So  the  insole 
helps  take  the  pounding  instead 
of  your  feet. 

Results  are  instant. 
You'll  feel  like  you're  walking  on 
air.  Because  you  are.  Millions  of 
tiny  air  bubbles  massage  tired 
feet,  energizing  you  from  the 
ground  up.  So  visit  the  yellow 
Dr.  Scholl's  display, 
and  select  the  insoles 
that  are  right  for  you. 
Treat  your  feet  and  help 
your  whole  body  feel 
younger. 


.® 


DrScholls 
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Fiber  is  important  for  everyone— even  kids. 
But,  how  often  do  your  kids  ask  for  fiber?  They 
want  something  that  tastes  good. 

That's  why  KelloggV  packs  its  Raisin  Bran 
with  two  big  scoops  of  raisins.  So  your  kids  get 
fiber  they  need  with  a  taste  they  love.  (100%  of 
the  U.S.  RDA  of  iron,  too!)  Delicious  Kellogg's® 
Raisin  Bran.  It's  fiber  kids  love. 


4. 


»  Kellogg  Company       c  1987  Kellogg  Company 


HEALTH  UPDATE 


continued 

SHARPER  MINDS 

New  way  to  fight  dementia 


Blood  pressure  affects  mental  state. 

When  it  comes  to  mental  sharp- 
ness, the  effects  of  low  blood 
pressure  may  be  just  as  harmful 
for  the  elderly  as  high  blood  pressure. 
That's  according  to  a  study  from  the 
Veterans  Administration  Medical  Cen- 
ter, Baylor  College  of  Medicine,  and  the 
University  of  Houston. 

This  surprising  finding  has  led  to  a 
new  recommendation  that  holds  prom- 
ise for  old  people  who  suffer  severe 
memory  deficits,  fuzzy  thinking,  and 
personality  changes  due  to  decreased 
blood  flow  to  the  brain.  This  type  of 
dementia  affects  about  5  percent  of  all 
people  over  age  65,  and  20  percent  of 
those  85  and  older. 

The  key  is  to  keep  systolic  blood  pres- 
sure (the  upper  number  on  a  blood  pres- 
sure reading)  within  the  upper  limits  of 
normal— between  135  mm  Hg  and  150 
mm  Hg— reported  Dr.  John  Stirling 
Meyer  and  his  colleagues  in  the  Jour- 
nal of  the  American  Medical  Associa- 
tion. Lowering  blood  pressure  further 
worsened  these  patients'  symptoms. 

About  one  in  eight  of  these  victims  of 
dementia  may  benefit  from  this  special 
form  of  blood  pressure  control,  accord- 
ing to  the  researchers. 

For  persons  with  dementia  due  to 
multiple  strokes  who  have  normal 
blood  pressure,  abstinence  from  ciga- 
rette smoking  brought  about  improve- 
ment. Smoking,  the  researchers  note, 
reduces  the  flow  of  blood  within  the 
brain  and  leads  to  reduced  thinking 
abilities  in  some  individuals. 

Taking  daily  doses  of  aspirin  and  lim- 
iting alcohol  ingestion  also  contribute 
to  improved  cognition.  ID 
—By  Lynne  Lamberg,  Peggy  Nicoll,  and 
William  J.  Reynolds 
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"Dr.  Scholl's  Insoles  made  me  Layer  of  protection 

feel  lighter  the  very  First  day!'  absorbs  shock. 

Those  extra  pounds  creep  right  Dr.  Scholl's  has  the  special  DS6 

up  on  you.  And  your  burning,  air-compression  process  that 

aching  feet  know  it.  Because  with  provides  shock-absorbing  pro- 

every  step,  your  feet  hit  the  tection  and  cushioning  comfort  in 

ground  with  an  impact  twice  your  one  thin  insole.  So  the  insoles  help 

entire  body  weight.  20  extra  take  the  pounding  instead  of  your 

pounds  can  feel  like  40  to  your  feet, 

feet.  No  wonder  it  hurts  to  walk.  Results  are  instant. 

Extra  pressure  causes  your  You'll  feel  like  you're  walking  on 

feet  to  spread.  air.  Because  you  are.  Millions  of 

Extra  pressure  causes  the  tissues  tiny  air  bubbles  massage  tired, 

on  the  bottoms  of  your  feet,  your  pressured  feet,  energizing  you 

natural  shock  absorbers,  to  flat-  from  the  ground  up.  Visit  the  yel- 

ten  out.  Which  creates  painful  low  Dr.  Scholl's  display  and  select 

pressure  on  your  feet.  And  when  the  insoles  that  are 

your  feet  hurt,  you  hurt  all  over.  /W*.         right  for  you.   Dr. 

Your  knees,  hips,  back  and  neck  j^T/f       Scholl's  can't  help  you 

feel  the  jolt  of  every  step.  You  start  /*C^>  lose  those  extra  pounds 
finding  ways  to  avoid  walking.  A  /f^3§X    but  they'll  take  the  pres- 

problem,  since  most  doctors  rec-  \  ***£?"  sure  off  your  feet, 
ommend  walking  as  an  impor- 
tant aid   in  losing  weight.   /  |      ^^V^V^BI^. 
Nobody  understands  this 
better  than  Dr.  Scholl's. 


DrScholls 


©  I986  Scholl.  Inc. 


DAD  DROPPED  THE  HINTS. 
SEARS  DROPPED  THE  PRICES. 


SEARS 

FATHER'S  DAY 
AT&T  PHONE  SALE. 


24085 


AT&T  Cordless  Telephone  5300 

Finally,  a  cordless  phone  that  equals  the  crisp,  clear  quality  of 
an  AT&T  corded  phone.  Great  new  features  include  three 
channel  selection  from  handset  for  best  clarity  and  mobility: 
automatic. digital  security  system  guards  against  unauthorized 
use.  intercom,  hold,  selectable  dialing  for  Touch-Tone  or  dial 
pulse"  service,  automatic  receiver  volume  control,  last 
number  redial,  mute  feature  and  so  much  more. 


SAVE  $30 


AT&T  Trimline®  1300 
Table/Wall  Telephone 

Speed  dials  nine  numbers  and  one-touch  dialing  of  three 
emergency  numbers.  Has  last  number  redial,  mute  feature  for 
privacy,  lighted  dial,  volume  control  plus  selectable  tone  or 
pulse  dialing."  Table  or  wall  convertible. 


AT&T 

The  right  choice. 


SALE  PRICE 

$59 

SAVE  $20 


AT&T 

Answering  System  2200 

Beeperless  remote  control  lets  you  access  messages  through 
any  Touch-Tone  phone.  Has  call  screening  feature,  message 
indicator  and  records  two-way  conversations  with  regular 
cassette  recorder  functions.  Toll  saver  indicates  presence  of 
messages  without  completing  a  call. 


SALE  PRICE 

$99 

SAVE  $30 


-j^^^hf^ 


'Note:  Ranr    of  cordless  phones  may  vary  depending  on  environmental  conditions  •  All  AT&T  Products  are  FCC  Registered 
•  '"rovides  a     '.s  to  all  long  distance  service  networks  •  Available  at  most  larger  Sears  Retail  stores  •  Minimum  Savings  Nationally  •  Sears  sale  Irom  May  31  to  June  20.  1987 


Sears.  Roebuck  and  Co  1987 


FAMILY    HEALTH 


AMBULANCE  EMERGENCIES 

AND  HOW  TO  GET  HELP  FAST 


RIGHT  NOW 

Make  these  advance  preparations: 

•  Be  sure  your  house  number  can 

be  clearly  seen  from  the  street,  day  or 
night.  Your  number  should  be  promi- 
nently posted  on  your  house.  Consider 
having  the  number  painted  on  your 
curb  as  well. 

•  Post  all  emergency  numbers — 
ambulance,  police,  and  fire — by  each 
telephone  in  your  house.  Many  emer- 
gency services  provide  phone  stickers. 

•  If  you're  not  in  a  community 
with  the  911  emergency  system, 
know  which  private  company  or  agen- 
cy to  call  in  an  emergency.  Make  cer- 
tain the  service  you  select  can  provide 
life  support  services  in  addition  to  offer- 
ing transportation. 


In  an  emergency,  do  you  know  the 
quickest  way  to  get  medical  help? 

Seconds  count,  so  you  have  to 

react  automatically.  You  may  need 

to  summon  an  ambulance. 

Here's  what  to  do: 

EMERGENCIES  AT  HOME 

•  If  you  are  in  an  area  with  a  9 1 1 

emergency  system,  dial  911.  In  the 
many  communities  without  this  ser- 
vice, call  a  private  ambulance  company 
or  a  fire  department  that  handles 
emergency  calls. 

•  Give  the  person  who  answers  the 
phone  your  name,  street  address  (don't 
give  post  office  boxes),  city  or  township, 
and  telephone  number.  Mention  any 
nearby  landmarks. 


•  State  the  precise  nature  of  the 
emergency  and  do  not  become  upset 
when  the  dispatcher  asks  questions. 
With  the  proper  information,  ambu- 
lance technicians  will  be  able  to  bring 
the  necessary  equipment  into  your 
home  when  they  first  arrive. 

•  Turn  on  porch  lights  and  other  in- 
side lights  if  it  is  dark. 

•  If  possible,  have  someone  go 
outside  to  watch  for  the  ambulance. 

•  Move  furniture  and  other  obstacles 
so  that  a  stretcher  can  be  brought  as 
close  to  the  patient  as  possible. 

•  Lock  up  pets  in  another  room. 

•  Be  ready  to  show  the  ambulance 
technicians  any  medications  the  victim 
is  taking.  Provide  the  name  of  the  per- 
son's physician.  M 
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The  irritating,  sometimes  painful 
world  of  itch:  insect  bites,  allergic 
rashes,  even  the  sun.  For  relief, 
discover  Benadryl®  Cream  and 
Benadryl  Spray  — the  kind  of  itch 
relief  you  can't  get  from 
hydrocortisone  products.  That's 
because  both  Benadryl  Cream  and 
Benadryl  Spray  contain  the  most 
recommended  topical  antihistamine 
. .  .to  stop  the  pain . . .  block  the 
itch . . .  and  help  stop  it  from  coming 
back.  Use  Benadryl  Cream  and 
Benadryl  Spray  as  directed  for 
maximum  strength  itch  relief. 


Benadryl 


B 


2%  Anti-Itch  Cream 


C3 
Th. 

Invisible 
Anli-Kch 

Bandage 

2%  Sproy 
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Maximum  Strength  Itch  Relief 
from  PARKE-DAVIS  0 

For  more  information,  call  1-800-223-0182 


V 


(® 


V 


I 


^T 


i 


• 


i 


\ 


Her  than  actual  size  of 


Introducing  new  CAL  SUP  INSTANT 
flue  revolutionary  way  to  be  100%  calcium  sure. 


• 


Now  calcium  doesn't  have  to  be  a  hard  pill  to  swallow  with  new 
CAL  SUP*  Instant  Nutritional  Drink.  The  new  liquid  way  to  get  100%  of  your 

^^Z^tnlSng  DRINK  CAL  SUP»  INSTANT. 

THE  REVOLUTIONARY 
100%  RDA  CALCIUM  DRINK. 


orange  drink.  And  it's  only 

12  calories! 


£ 


SAVE 

$1.00 

Good  on  CAL  SUP® 

Instant  Drink 
or  Tablets  (full  size) 


CONSUMER:  This  coupon  good  only  on  prod- 
ucts indicated  Not  valid  on  trial  size  Limit 
one  coupon  per  package  You  must  pay  any 
sales  tax  Void  il  reproduced  Good  m  USA, 
Puerto  Rico,  and  US  Govt  installations  ex- 
cept where  prohibited,  taxed  or  restricted  by 
law  Cash  value  l/IOOe  RETAILER:  3M  will  re 
imburse  you  lor  the  face  value  of  this  coupon 
plus  8c  tor  handling  if  you  redeem  it  in  com- 
pliance with  our  coupon  redemption  policy, 
copies  are  available  upon  request  For  reim- 
bursement, send  properly  redeemed  coupons 
to  Personal  Care  Products/3M,  P.O.  Box 
730124,  El  Paso,  TX  79973 
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HEALTH 


FITNESS  MATTERS 


*  BAcc  THE  PROTEIN! 
LEASErP    a   carboMrate-loader 
„  you  re   anC^teinSyyoumaybe 
h0  skimps  on  prote.ns^         ^ 

.emon  of  Kent  State  u 

#  Athletes  who  exerase^e5 

^eeMOr3°r^  he  reared  daily 
percent  more  than  the  rda.n_ 

pr0te\1,rLem^?ound.  If  you  ex- 
tain  muscles,  Lemu  an  hQur] 
ercisetivet,mesaweeK       ^ 

Vou  may  need  50  perce  Be 

•  T°riV2^fo-e"   of  your 
!  c..re  that  12  t 
caloric : 

Gary  Legwold  is  a  free-lance  writer 
twho  specializes  in  covering  health,  fit- 
ness, and  medical  topics  from  his  home 
in  Minneapolis. 
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By  Gary  Legwold 

FITNESS  FLICKS  FOR  ALL  AGES 


Routines  for  young  and  old 


r^O 


-  ONE  *  Two  - 


Until  recently, 
the  bulk  of  exer- 
cise videotapes 
aimed  at  the  fit,  ac- 
tive, and  middle- 
aged.  Older  people 
who  watched  Jane 
Fonda  quickly  be- 
came discouraged, 
and  children  with  short  attention 
spans  soon  got  bored  by  it  all. 

But  now  the  young  and  old  can  rent 
or  purchase  videotapes  of  their  own, 
says  Kathie  Davis  of  the  International 
Dance  Exercise  Association.  Davis  likes 
the  following  videotapes: 


•  "Gymboree:  Play 
With  a  Purpose"  for 
kids  aged  3  to  6, 
$19.95 

•  "ABC     Fun     Fit: 
Starring  Mary   Lou 
Retton"     for     those 
aged  5  to  12,  $19.95 
(Both      come      from 

Karl-Lorimar  Home  Video,  17942 
Cowen  Ave.,  Irvine,  CA  92714.) 
•  "Charlene  Prickett's  No  Bounce  Aer- 
obics," $32.50,  gets  the  nod  for  seniors. 
(Lifetime  Television,  P.O.  Box  1887,  At- 
lanta, GA  30301.) 

continued 
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TiNESS  MATTERS 


ccntiniial 


RUN  BEFORE  YOU  RUN 

To  prevent  torn  muscles 

New  research  says  that  when  you 
run,  you  should  warm  up  even  be- 
fore you  warm  up — by  running. 
Confused?  Dr.  Jack  E.  Jensen  of  the 
Athletic  Orthopedics  and  Knee  Center 
in  Houston  explains  that  if  you  stretch 
cold  muscles,  you  can  tear  muscle  fi- 
bers. But  those  fibers  won't  tear  when 
they're  warm  and  more  elastic. 

Jensen  recommends  a  light  jog  for  a 
few  blocks,  or  until  you  work  up  some 
sweat  and  your  muscles  are  warm. 
Stop,  stretch,  run,  then  stretch  again  at 
the  end  of  your  run. 


GETTING  ROPED  INTO  FITNESS 


With 

Jumping  rope  is  a 
quick,  accessible 
sport,  says  Don 
Disney,  author  of 
"Jump-Aerobics:  Jump 
Rope  Activities. " 

A  10-minute  work- 
out burns  the  same 
number  of  calories 
as  a  30-minute  run  at 
7  miles  per  hour  (for  a 
150-pound  person, 
about  700  calories). 

How  to  start:  Buy  a  rope  made  of 
plastic  segments  (about  $5),  which 
"holds  a  loop  well  and  is  easy  to  swing," 
says  Disney.  To  measure,  grasp  the 
handles  and  step  on  the  center  of  the 
rope;  with  your  hands  outstretched  in 
front  of  you,  the  handles  should  be  level 
with  your  armpits. 

After  your  warm-up,  alternate  jump- 
ing and  resting  for  20  seconds  each. 


ump 

Keep  your  elbows 
close  to  your  body  and 
don't  jump  very  high. 
Fitness  goal:  120 
jumps  per  minute,  for 
10  to  12  minutes. 
Throw  in  a  shuffle 
step  as  you  improve. 

Caution:  If  you 
have  heart,  hip,  knee, 
leg,  or  foot  problems, 
jumping  may  aggra- 
vate them.  Consult 
your  doctor  before  you  start  any  pro- 
gram. Also,  calf  and  Achilles  tendon 
aches  are  common  in  beginning 
jumpers.  To  prevent  them,  warm  up, 
then  do  a  few  calf-stretching  exercises. 
For  more  information:  To  order 
Disney's  book,  send  $10.95  to:  Kimbo 
Educational,  P.O.  Box  477,  Long 
Branch,  NJ  07740. 

continued 
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BAND-AID  Medicated 

■   ■■■  BRAND  *  ■ 

kills  germs  so  you  re  always 
fighting  infection. 


MANUFACTURER  C0OV0N 


EXPIRES  12/31/87 


©J&JP.I.  1987 


SAVE  25" 


On  any  package  of  Johnson  &  Johnson  BAND-AID*  Medicated  This  coupon  good 
only  on  purchase  of  product  indicated  Any  other  use  constitutes  frauo  COUPON 
NOT  TRANSFERABLE.  LIMIT-ONE  COUPON  PER  PURCHASE  To  the  retailer: 
JOHNSON  &  JOHNSON  will  reimburse  you 
for  the  face  value  of  this  coupon  plus  8«  if 


SlEDbD 


BAND-AID  Brand  Medicated  is  the  superior  bandage 
for  killing  germs  and  fighting  infection,  because  the 
medicine  is  already  on  the  pad. 

And,  for  bigger  cuts,  use  BAND-AID"  Brand  Medicated 

Extra  Large. 


BANCHUD 


BANDA1P 

l.'.MMAH.l 


submitted  in  compliance  with  JOHNSON 
8  JOHNSON  Coupon  Redemption  Policy 
CRP-1  dated  Octobet  1, 1986  and  incor- 
porated herein  by  reference  Cash  value 
1  /20th  of  one  cent.  Send  coupons  to 
JOHNSON  &  JOHNSON.  Depl  #5923. 
Mr.,...,  li/,,..  I'M), 


08137"52025 


|  BAND-AID 

ESSKHE 


Toll  Free  Product  Information.  Call:  1-800-526-2433. 


(ioft-twOM  •iUofcwH*" 


Only  Johnson  &  Johnson  makes 
BAND-AID0  Brand  Medicated. 


oor  Mrs.  Carlyle.  She  never  knew  what  hit  her. 
le  knew  who  hit  her.  (Mr.  Carlyle.)  But  not  exactly 
lat  hit  her. 

It's  a  shame  she  didn't  use  Comstock.  Because 
;'re  either  going  to  make  pie  fillings  that  taste 
st  as  good  as  homemade  or  we're  not  going  to 
'ther  making  pie  fillings. 

■OMEMADE  DOESN'T  ALWAYS  MEAN  MADE  AT  HOME. 


\  Homemade  has  always  meant  pies  with 


ft 


fillings  patiently  made  from  scratch. 
And  bursting  with  cherries, 
fresh  and  luscious.  Crusts, 
crisp  and  golden.  And  aromas 


can  make  the  very  air  mouth-watering. 
Homemade  means  memories:  of  desserts 
that  only  your  grandmother  could  make. 
But  now,  like  you  can  make,  if 
you  happen  to  use  a  Comstock  Pie 
Filling  to  make  them. 

NOBODY  PUTS  MORE  FRESH  FRUIT  IN  PIE  FILLINGS. 

Our  cherry  pie  filling  is  just  teeming  with  the 
reddest,  ripest,  firmest,  freshest,  the  most  luscious 
cherries  we  can  pick.  And  pick.  And  pick. 

If  a  cherry  doesn't  survive  our  ten  quality  checks 
it's  not  in  our  pie  filling.  Maybe  in  someone  else's. 
But  not  ours. 


Cherry?  Blueberry?  Apple?  Peach?  Pineapple? 
Strawberry?  Once  you  choose  a  Comstock  flavor, 
which  dessert  should  you  make  with  it?  Over  ice 
cream?  Waffles?  A  cherry  cobbler?  We  could  go 
on.  And  we  do.  In  our  Comstock  Recipe  Booklet. 
Please  send  one  Comstock  label  plusj 
$1.00  for  postage  and  handling  to: 
Comstock  Recipe  Booklet,  PO.  Box 
71,  Newark,  New  York  14513. 


Comstock 


^bmstock 


Cherry 

II  I  IN'. 


FOR  DESSERTS  THAT  TASTE  JI 'ST  LIKE  HOMEMADE. 


FITNESS  MATTERS 


JUICING  UP  WITH  WATER 

Few  need  sports  drinks 

Sports  drinks  help  endurance  ath- 
letes because  the  drinks'  carbohy- 
drates preserve  the  athletes'  store 
of  carbohydrates.  But  can  these  drinks 
improve  your  routine  workouts? 

It's  not  likely,  unless  you  work  out 
for  more  than  60  minutes,  says  Dr.  Da- 
vid Lamb  of  Ohio  State  University.  For 
anything  less,  water  is  just  fine. 

If  you  don't  like  water,  though,  the 
flavor  of  sports  drinks  may  help  you 
drink  more  liquids.  "The  important 
thing  is  to  take  in  more  fluids,"  Lamb 
says.  If  sports  drinks  help  you  do  that, 
drink  up! 


DO-IT-YOURSELF 
FITNESS 

With  help  from  Uncle  Sam 

Have  you  dropped  out  of  fitness 
classes  because  you'd  rather  dance 
to  your  own  drummers?  If  so,  Un- 
cle Sam  wants  you — to  read  his  new 
fitness  guide. 

Getting  Fit  Your  Way,  A  Self-Paced 
Fitness  Guide  helps  you  plan  a  fitness 
program  that's  right  for  you.  The  52- 
page  booklet  also  offers  tips  on  quitting 


smoking,  controlling  your  weight,  and 
checking  your  pulse  during  exercise. 

To  order:  Send  $3  to:  Superinten- 
dent of  Documents,  U.S.  Government 
Printing  Office,  Washington,  DC 
20402-9325  or  phone  202/783-3238. 
Ask  for  stock  number  008-020-01082-1. 


CAN  WORKOUTS 
WEAKEN  YOU? 

Study  shows  lowered  immunity 

Athletes  may  be  susceptible  to  colds 
after    lengthy    intense    exercise, 
Lsays  Dr.  Laurel  Traeger  Mackin- 
non  of  the  University  of  New  Mexico. 

Mackinnon  had  competitive  cyclists 
ride  bicycle  ergometers  for  two  hours  at 
70  to  80  percent  of  aerobic  capacity. 
She  found  that  two  saliva  antibody  lev- 
els decreased  63  percent  and  55  percent 


r./7<m. 


immediately  after  exercise,  remained  | 
low  for  one  hour,  then   returned  to 
preexercise  levels  within  24  hours. 

Mackinnon  says  that  moderate  exer- 
cise either  enhances  or  has  little  effect 
on  the  immune  system.  H§ 
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BAND-AID  Flexible  Fabric 

BRAND 

The  best  bandage 
for  places  that  bend. 


When  you  select  BAND-AID* 
Brand  Flexible  Fabric,  you've  got 
the  bandage  that  stretches  better 
to  stay  on  you  better. 

In  fact,  it's  the  one  more  people 
prefer. 

Made  with  a  special  breathable 
material,  BAND-AID"  Brand 
Flexible  Fabric  ensures  that  you 
stay  comfortably  protected. 


BANDAIDI 

Flexible 
Fabric  ^ 

Bandages  M. 


(Jofmxw  <*4©0wv*©m 


Only  Johnson  &  Johnson  makes 
BAND-AID"  Brand  Flexible  Fabric. 


■c  Jfld  Rl.  1987     Toll  Free  Product  Information.  Call:  1 -800-526-: 


TURN  AN  INNOCENT  SALAD 


INTO  A  SINFUL  INDULGENCE 

Indulge  yourself  with  Marie's.  abundance  of  fresh  dairy  ingredients,  delectable  taste. 
No  other  salad  dressing  is  thicker       And  they're  kept  fresh  in  your  A  salad  smothered  in  Marie's  may 

:  or  richer  or  more  utterly  delicious.  refrigerator,  not  by  preservatives.  be  sinful.  But  a  salad  without  Marie's' 

That's  because  Marie's  uses  an  So  nothing  gets  in  the  way  of  Marie's  is  a  sin.  Thick  rich  Marie's. 

Look  for  Marie's  10  varieties  in  your  produce  section.  Not  available  in  all  areas  ©1987  Specialty  Brands 


DECORATING 


WARMING  A  FAMILY  ROOM 


MODERN  COMFORTS  AND  RUSTIC  TEXTURES  DO  THE  TRICK 


W, 


hether  you  start  from 
scratch  or  build  on  what  you 
already  have,  cozy  up  your 
family  room  by  blending 
practical  comfort  with 
appealing  textures.  Flexible 
sink-in  seating,  a  double-duty 
table,  and  homespun  woods 
create  snug  charm. 

COUNTRY  STRATEGIES 

This  family  room  offers  down-home 
decorating  ideas.  Its  rustic  textures  and 
clean-lined  furnishings  combine  for  a 
look  that's  fresh  and  comfortably  old- 
fashioned.  For  similar  success,  incorpo- 
rate these  ideas. 

WARM  THE  BACKGROUND 

A  handsome  background  of  rough 
stone  and  knotty  pine  sets  off  the  fur- 
nishings and  accessories  in  the  family 
room  {above).  The  varied  textures  cozy 
up  the  expansive  space,  while  accentu- 
ating its  unique  architecture. 

The  informal  materials  also  lend 
country-casual  character  to  the  newly 
built  family  room  addition.  A  natural 
stone  wall  (which  is  actually  the  origi- 
nal exterior  wall  of  the  house)  supple- 
ments the  textural  interplay  and 
enhances  the  cabinlike  ambience. 

FURNISH  FOR  FLEXIBILITY 

Because  the  family  room  offers  a 
place  to  relax  and  kick  off  your  shoes, 
select  furnishings  for  comfort,  durabil- 
ity, and  easy  care. 

Modular  seating  pieces  turned  out  to 
be  perfect  candidates  for  this  room. 
Their  low-slung  profile  invites  easy  sit- 
ting and  lounging,  and  they  rearrange 
easily  for  different  activities. 

To  avoid  worry  and  costly  cleaning 
bills,  treat  your  upholstery  to  resist 
stains  and  soil. 

For  additional  protection,  have  slip- 
covers made.  They'll  not  only  lengthen 
the  life  of  the  upholstery,  but  also  will 
give  the  room  a  quick  and  snappy 
change  of  scene.  (Consider  white  can- 
vas or  striped  cotton  for  summer,  or 


Contemporary  modular  seating  pieces  are  tempered  by  homespun  quilts, 
baskets,  and  aged  woods  for  welcome-home  style. 

ADD  STORAGE  SPACE 

To  meet  the  multitude  of  storage 
needs  in  the  room,  a  row  of  4-foot-high 
cabinets  {left)  is  used  instead  of  a  wall 
to  separate  the  family  room  from  the 
entry.  Stereo  and  other  family  enter- 
tainment equipment,  books,  maga- 
zines, games,  and  hobby  supplies  hide 
behind  the  paneled  doors.  The  top  of 
the  cabinets  displays  some  of  the  fam- 
ily's collectibles. 

Family  treasures  amassed  over  the 
years  also  personalize  the  new  room, 
making  it  an  especially  inviting  place 
for  family  and  guests.  Favorites,  like 
the  quilts  over  the  sofa  back  and  the 
weather  vane  displayed  on  a  nearby 
wood  chest,  are  final  touches  that  help 
imbue  the  family  room  with  its  warm, 
country-home  flavor.  r$ 

Photographs:  Maris/Semel.  Design:  George  Van  Geldorn 
Field  editor:  Bonnie  Maharam 


Modulars  gather  round  the  stove. 

nappy  plaid  flannel  or  wool  for  winter). 
In  front  of  the  windows  (above),  an 
old  wood  table  and  four  hoop-back 
chairs  combine  rustic  good  looks  and 
durability.  The  large  table  serves  as  an 
informal  eating  spot,  and  also  doubles 
for  hobbies  and  games. 
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Only  6  mg  tar 

The  lightest  style  of  Slims 


6  mg  "tar,"  0.5  mg  nicotine  av.  per  cigarette  by  FTC  method 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


©  Philip  Morris  Inc.  1987 


Do  your  husband's  jogging  clothes  make  you 

want  to  run  the  other  way? 


'Via 


Surf  "Detergent's  patented  formula 
removes  dirt  and  odors. 


©  1987  Lever  Brothers 
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PROJECT 


DIVERSE  DIVIDER 

THREE-WAY  UNIT  YOU  CAN  BUILD 


You  can  build  this  sleek,  open-shelf  divider. 

TRIPLE-DUTY  FURNITURE 

Here's  one  piece  of  furniture  that  offers  storage,  display 

;  space,  and  a  way  to  divide  a  room.  The  open,  wood  shelving 

unit  can  define  separate  areas  of  even  small  rooms  without 

making  the  space  feel  cramped.  Plastic  drawers  provide 

'  closed  storage,  and  the  shelves  above  are  adjustable. 
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SIDE  VIEW 

PUTTING  IT  TOGETHER 

You  can  build  this  unit  to  fit  your 
own  space  requirements.  The  frame  is 
bolted  together,  so  it's  easy  to  disassem- 
ble and  move  around. 

•  Mount  shelving  tracks  on  2  x  2s. 

•  Screw  on  horizontal  ties  to  make  end 
pieces;  plug  holes. 

•  Bolt  on  2  x  4  crosspieces. 

•  Mount  shelves  as  desired. 

A  HELPFUL  HINT 

If  you  plan  to  place  a  heavy  load  on 
the  shelving,  strengthen  it  with  1x2 
edging.  The  edging  will  act  as  a  minia- 
ture I-beam  to  add  support. 
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High  Efficiency  Rotor 


Precision  Air  Gap 


Laminated  Stator  Core 


Bi-directional  Current  Flow  Regulator 


Die  Cast  Housin' 


Copper  Stator  Winding- 


Sealed  Ball  Bearing: 


Silent-Flex"  Flywhee 


Die  Cast  Shadeholde, 


Fine  Imported  Glass  Shadei 
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WHAT  YOU'RE  LOOKING  FOR  IN  A  CHUNG  FAN,  YOU  CAN'T  SEE. 


It's  kind  of  like  buying  a  new  car. 
II  you're  only  looking  for  the  shiny  chrome 
and  fancy  hubcaps,  you've  probably  lost  sight 
of  the  most  important  thing  —  how  it  runs 
. . .  what's  under  the  hood. 

At  Casablanca,  how  it  runs  is  not  the  only 
thing  we're  concerned  with,  but  it's  the  most 
important. 

because  every  Casablanca  fan  we  produce 
is  crafted  with  the  utmost  care,  utilizing  the 
finest  motors  and  state-of-the-art  electrical 
components.  We  don't  cut  corners  in  order 
to  cut  costs. 

That's  why  you'll  never  see  a  Casablanca 
Wobbling  around  the  ceiling,  looking  like 
i  revolution  might  be  its  last, 
ow  Casablanca  features 
Lisive  wall  control  unit 


a  computer  brain.  A  Casablanca  Inteli-Touch "" 
model  is  installed  by  simply  attaching  two 
wires  to  give  you  silent  six-speed  operation, 
variable  lighting  intensity,  reversible  air  flow, 
plus,  complete  lighting  and  security  control 
through  Casablanca's  exclusive  Light-Minder* 
and  Home-Safe'1  features. 

Reliability,  dependability,  it's  something 
you  can't  see.  but  when  you  buy  a 
Casablanca  fan,  it's  something  you  will  most 
certainly  experience. 


Inteli-Touch'  Wall  Contrt 
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VISIT  YOUR 
CASABLANCA 
FAN  DEALER 
TODAY. 


AMERICA'S  PREMIER  CEILING  FAN 


CALIFORNIA 

Alhambra 

Four  Seasons  Ceiling  Fans 
(818)281-5922 

Artesia 
Lamps  Plus 
(213)  865-2149 

Bakerslield 

Arc  Fan  City 
(805)  398-5551 

Designer  Lighting 
(805)  327-3600 

Hali  Spechts 
(805)  398-9000 

Kern's  Stove  &  Fan  Center 
(805)  324-8855 

Beverly  Hills 

Hali  Spechts 
(213)655-9902 

Brea 

The  Fan  Man 
(714)990-9651 

Calabasas 

Olde  Tyme  Fan  Company 
(818)883-7511 

Canoga  Park 

Hali  Spechts 
(818)347-5770 

Cathedral  City 

Fandiego 
(619)324-7654 

Cerritos 

The  Fan  Man 
(213)  865-6666 

Chatsworth 

Lamps  Plus 
(818)  886-5267 

Chico 

J  &  J  Electric 
(916)342-1815 

Chula  Vista 

Hali  Spechts 
(619)  585-1366 

Citrus  Heights 

Capital  Wholesale 
(916)  969-8282 

Hobrecht  Lighting 
(916)965-5483 

City  of  Industry 

Davis  Lighting 
(818)  965-2370 


Costa  Mesa 

Sahlin  Tiftanys  &  Fans 
(714)  556-5267 

Cupertino 

Galaxy  Lighting 
(408)  252-4060 

Dublin 

Buck  Stove  &  Fan  Center 
(415)828-8300 

Village  Lighting 
(415)828-7311 

Escondido 

Concord  Lighting 
(619)745-7788 

Fandiego 
(619)  743-3267 

Fresno 

American  Fan  &  Trading 
(209)  222-2755 

James  &  Company  Lighting 
(209)  486-7900 

Pacific  Lighting 
(209)  435-4837 

Glendale 

Lighting  Emporium 
(818)  246-2034 

Hayward 

Galaxy  Lighting 
(415)537-6240 

Huntington  Beach 

Hali  Spechts 
(714)964-1111 

Lamps  Plus 
(714)  842-2779 

The  Trading  Post 
(714)  848-4353 

La  Mesa 

Fandiego 
(619)  698-6080 

Lamps  Plus 
(619)460-4331 

Laguna  Hills 

Lamps  Plus 
(714)  859-8906 

Lakewood 

Hali  Spechts 
(213)  774-6270 

Long  Beach 

Paul  Sahlin  Tiffany's 
(213)  494-7443 


Los  Angeles 

Lamps  Plus 
(213)  820-7567 

Merced 

Merced  Electrical  Supply 
(209)  383-0413 

Mission  Viejo 

Hali  Spechts 
(714)  364-2000 

Moore's 
(714)  859-7090 

Modesto 

Phillips  Electric  Co 
(209)  524-6287 

Montclair 

Davis  Lighting 
(714)  624-3574 

Montrose 

Montrose  Lighting 
(818)248-8581 

Napa 

Napa  Electric 
(707)252-6611 

North  Hollywood 

Hali  Spechts 
(818)  509-0185 

Northridge 

Lamps  Plus 
(818)  993-0801 

Oakland 

Galaxy  Lighting 
(415)444-4884 

Oceanside 

Hali  Spechts 
(619)  757-4000 

Lamps  Plus 
(619)721-1606 

Orange 

Lamps  Plus 
(714)997-1825 

Pacific  Grove 

The  Homelighter 
(408)  375-8802 

Pasadena 

Lamps  Plus 
(818)793-5458 

Paso  Ftobles 

Dos  Amigos,  Inc. 
(805)  238-7657 

Pittsburg 

Melody  Lighting 
(415)432-7388 

Puente  Hills 

Lamps  Plus 
(818)912-8673 

Redlands 

Redland  Mattress 
(714)793-3012 

Redwood  City 

Discovery  Lighting 
(415)  368-1900 

Marcelli  Lighting 
(415)365-0360 

Reseda 

Lighting  Emporium 
(818)344-4899 

Riverside 

Davis  Lighting 
(714)788-6002 

Hali  Spechts 
(714)  354-2500 

Roseville 

Hobrecht  Lighting 
(916)988-1799 


Sacramento 

A  &  A  Light  Fixture 
(916)452-7641 

Buck  Home  Center 
(916)485-1941 

Capitol  Wholesale 
(916)  443-8051 

Hobrecht  Lighting 
(916)443-1739 

San  Bernardino 

Davis  Lighting 
(714)884-1322 

Hali  Spechts 
(714)  888-8200 

San  Diego 

Concord  Lighting 
(619)275-2303 

Fandiego 
(619)  292-9244 

Hali  Spechts 
(619)  299-6320 

Lamps  Plus 
(619)  276-0772 

San  Francisco 

House  of  Fans 
(415)885-1947 

Polk  Street  Tiffany 
(415)885-3303 

San  Luis  Obispo 

Galaxy  Lighting 
(805)  544-4481 

San  Rafael 

Raffles  Fan  Company 
(415)456-6660 

Santa  Ana 

Hali  Spechts 
(714)835-2211 

Santa  Barbara 

Hali  Spechts 
(805)  964-8055 

Santa  Cruz 

Riverside  Lighting 
(408)423-7411 

Santa  Maria 

Galaxy  Lighting 
(805)  922-0529 

Sherman  Oaks 

Factory  Lighting  &  Fans 
(818)753-3267 

Stockton 

Galaxy  Lighting 
(209)951-1100 

Studio  City 

Hali  Spechts 
(818)984-3565 

Thousand  Oaks 

Hali  Spechts 
(805)  373-9090 

The  Fan  Man 
(805)  497-6333 

Torrance 

Hali  Spechts 
(213)  542-4548 

Lamps  Plus 
(213)542-8682 

Tulare 

Anchor  Lighting 
(209)  688-0696 

Morris  Levin  &  Son 
(209)  686-8665 


Ventura 

Hali  Spechts 
(805)658-1455 

Lamps  Plus 
(805)  642-9007 

Walnut  Creek 

Buck  Stove  &  Fan  Center 
(415)930-9282 

Galaxy  Lighting 
(415)937-0622 

West  Covina 

Hali  Spechts 
(818)966-4523 

Lighting  Emporium 
(818)915-4989 

Whittier 

Hali  Spechts 
(213)942-9595 

Woodland  Hills 

Olde  Tyme  Fan  Co 
(818)888-8176 

Yuba  City 

Buck  Stove  &  Fan  Center 
(916)674-9612 

Galaxy  Lighting 
(916)674-3444 

NEVADA 

Las  Vegas 

Lamps  Plus 
(702)  796-8010 

Lisa  Lighting 
(702)  737-3343 

Reno 

Cabinet  &  Lighting  Supply 
(702)  329-4402 

Handy  Helper  Store 
(702)  329-1940 

OREGON 

Beaverton 

A-Boy  Stores 
(503)  644-2131 

Globe  Lighting 
(503)  646-6743 

Lamptiques 
(503)  643-2727 

Eugene 

Brighter  Homes  Ltg.  Ctr. 
(503)  343-2556 

Hermiston 

Hermiston  Electric 
(503)567-3317 

Hillsboro 

A-Boy  Stores 
(503)  648-4480 

Milwaukie 

Lamptiques 
(503)  659-8933 

Portland 

Globe  Lighting 
(503)  287-0375 

A-Boy  Stores 
(503)  287-0776 

Globe  Lighting 
(503)  771-7459 

Tigard 

A-Boy  Stores 
(503)  639-4321 

WASHINGTON 

Vancouver 

A-Boy  Stores 
(206)  693-2387 


To  locate  other  CasaBlanca  dealers  in  your  area, 
call  1-800-423-1821  or  in  California  1-800-352-8515. 


;run 
hot  &  cold 


The  peop, 
without  a  hood  now  offer  an  equally  innovative 

new  reirigerator  to  go  with  it.  See  your  Jenn-Air 


leaier  tor  me  co 
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Jenn-Air. 


REMODELING 


HOW  TO  FIND 
STUDS  IN  WALLS 

SIMPLE  METHODS  THAT  WORK 


BACK  TO  THE  BASICS 

Studs  are  the  vertical  members  in 
a  wall,  usually  2  X  4s.  Wallboard  or 
plaster  and  lath  are  nailed  into  the 
lVk-inch  stud  edge.  Anything  you 
wish  to  hang  from  a  wall  will  be  se- 
cure if  you  fasten  it  to  one  of  the 
studs  underneath. 

START  AT  STUD  ONE 

To  locate  a  reference  stud,  look  for 
an  electrical  outlet  box.  Electrical 
boxes  are  nailed  to  studs,  usually  on 
the  right-hand  side.  Thump  on  the 
wall  on  either  side  of  the  box.  The 
stud  side  will  sound  solid. 

Once  you  know  the  location  of  one 
stud,  you  can  measure  across  in  16- 


Electrical  outlet  boxes 
are  nailed  to  a  stud. 


STUD 


Baseboard  nails  may 
indicate  a  stud. 


inch  increments  to  the  stud  you 
want.  The  only  exceptions  to  the  16- 
inch  rule  occur  near  corners  and  in 
narrow  rooms  where  ceiling  joists 
may  lie  on  24-inch  centers. 

STUD  AND  JOIST  FINDERS 

Magnetic  stud  finders  are  helpful 
in  some  situations.  They  locate  studs 
by  homing  in  on  nails  in  the  plaster 
or  drywall.  If  your  walls  are  covered 
with  drywall  or  plaster  and  wooden 
lath,  magnetic  stud  finders  can  be 
quite  useful.  Walls  finished  with 
plaster  and  metal  lath  will  give  you 
a  false  reading,  however. 

If  finding  studs  is  worth  a  little 
over  20  dollars  to  you,  a  new  elec- 
tronic density-sensitive  model  will 
give  you  accurate  results.  Instead  of 
reacting  to  nails,  this  finder  reads 
the  relative  density  of  a  wall,  indi- 
cating the  stud  inside. 

You  simply  press  a  button  and 
slide  the  finder  along  the  wall. 
When  it  reads  the  extra  density  rep- 
resented by  a  stud  or  joist,  three 
LEDs  (light  emitting  diodes)  light 
up.  Not  only  will  you  find  the  loca- 
tions of  the  stud,  you'll  be  given  the 
exact  center  of  the  stud.  HI! 


A  magnetic  stud  finder 
is  actually  a  nail  finder. 
Use  it  to  find  several 
nails  in  a  vertical  row. 


: 

i       •-fSTUD 
'           i 
DENSITY  SENSING 
STUD  FINDER 

i           i      \ 

J 

!(#>T 

A  density-sensing  stud 
finder  gives  the  most 
accurate  reading.  The 
light  signals  a  stud. 
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The  real  joy  of  having  a  Jenn- Air  cor 
vertible  cooktop  and  matching  convection/ 
radiant  wall  oven  is  it  gives  you  so  man)' 
mouthwatering  ways  to  cook.  Your  Jenn-Ai: 
dealer  has  all  the  juicy  details. 
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After  25  years  as  the  leader  in  electric  down- 
raft  cooktops.Jenn-Air  is  now  cooking  with  gas. 
i  air  }enn-Air  dealer  has  the  mouthwatering  story. 
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DECORATING 


HIRING  A 
PAPERHANGER 


t\  lack  of  time  or  a 
crisis  in  confidence 
can  cause  even  the 
seasoned  do-it-your- 
selfer to  turn  to  the 
professionals  for  aid 
in  hanging  wall  cover- 
ings and  borders. 

Quality  workman- 
ship can  cost  as  much 
or  more  than  the  wall 
covering.  But  doing  re- 
search before  you  hire 
can  guarantee  a  sound- 


Hire  the  best  paperhanger  you  can. 

-and  beautiful! — investment. 


WHERE  TO  BEGIN 

Start  your  search  where  you  buy  wallpaper.  Ask  your 
hardware  store,  decorating  center,  or  designer  for  recom- 
mendations. Friends,  neighbors,  and  the  trusty  phone  book 
are  also  invaluable  resources. 


WHAT  TO  ASK 

•  How  much  will  it  cost?  You  can  get  a  rough  idea  of  cost 
per  hour  or  per  roll  over  the  telephone.  But  a  reputable 
installer  needs  to  look  at  the  job  before  he  or  she  can  give  you 
an  honest  estimate.  Factors  such  as  the  amount  of  prepara- 
tion and  the  quantity  and  type  of  wall  covering  figure  in. 

•  How  much  do  I  need?  A  professional  installer  should  give 
you  an  estimate  of  materials  and  costs,  but  it's  wise  to  do 
your  own  figuring,  too.  (Multiply  the  perimeter  of  the  room 
by  the  height  of  the  room;  then  divide  by  30 — the  number  of 
usable  square  feet  in  a  standard  single  roll — to  get  the  ap- 
proximate number  of  rolls  needed.)  Use  your  own  figure  to 
evaluate  the  installer's  estimate.  You  shouldn't  be  more 
than  two  rolls  apart. 

•  How  much  do  you  know?  Ask  the  installer  questions 
about  the  wall  covering  you've  chosen — specific  characteris- 
tics, wall  preparation,  and  actual  installation  techniques.  If 
he  or  she  seems  unsure  or  doesn't  know,  proceed  with  cau- 
tion. Training  and/or  experience  could  be  lacking. 

•  How  good  is  your  work?  Contact  several  of  the  paper- 
hanger's  clients  whose  installations  are  similar  to  yours  and 
ask  for  an  honest  assessment  of  the  job. 

•  When  can  you  begin?  Ask  for  a  definite  installation  date. 
How  long  you  have  to  wait  is  not  always  the  judge  of  how 
skillful  the  expert  is.  A  better  criterion  is  whether  the  in- 
staller keeps  appointments  and  gets  back  to  you  at  the 
agreed-on  times. 

•  How  long  will  it  take?  Once  the  job  is  under  way,  you 
want  it  to  proceed  quickly.  For  big  jobs,  ask  the  installer  to 
specify  in  writing  a  completion  as  well  as  a  starting  date.  M 


Vfecook 
&  clean  up. 


in iv  tail- 


ing should  offer  a  dependable,  c 
dishwasher  to  help  vou  clean  ui 


up  .See  your  jenn-Ai 


For  brochure  write  Jenn-Air.  3035  Shadeland 

Ave  .  Indianapolis.  IN  46226 
©  1987  lenn-Air  Co  A  division  ol  Mavtae  Co 
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WARRANTIES  AND  SERVICES 

HERE'S  WHAT  TO  KNOW 


EQUIPMENT 


1 


You  can  lean  on  a  good  warranty 


■  OK,  you've  found  the  major  appli- 
ance you  want:  it's  the  right  color  and 
size,  with  the  features  you  need  and  a 
price  you  can  afford.  Is  it  a  keeper? 

To  make  sure  the  appliance  lives  up 
to  your  expectations,  check  one  more 
thing.  Find  out  what  kind  of  services 


O",  k.urit'tfi'MiKi-,  ill  An  win  .1 


A  morning  call  from  the  Great  Outdoors 
sure  beats  one  from  some  anonymous  operator, 
doesn't  it?  But  that's  just  one  of  the  things  that 
make  KOA  a  better  place  to  check  in  to  than 
a  motel. 

You  see,  staying  at  a  KOA  Kampground  is 
not  only  more  enjoyable  than  a  motel, 
it's  a  lot  more  affordable.  And  with 
nearly  700  Kampgrounds  all  across 
North  America,  we're  a  handy  place  to 


stay  on  your  way  to  most  anywhere. 

Why  not  take  your  family  on  a  KOA  vaca- 
tion for  a  change?  We  promise  you  hot  showers, 
clean  restrooms,  laundry  facilities,  swimming, 
a  convenience  store  and  more.  We  promise  you 
the  kind  of  good  time  you  just  can't  get  at  a  motel. 
For  your  own  KOA  Directory, 
Road  Atlas,  and  Camping  Guide,  send 
$2.00  to  KOA  Directory,  P.O.  Box 
30162-BHG,  Billings,  MT  59107. 
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the  manufacturer  will  provide  after 
you've  made  the  purchase. 

Spurred  by  adept  shoppers,  dealers 
and  manufacturers  are  offering  an  ar- 
ray of  after-sale  services  designed  to  in- 
crease the  enjoyment  of  your  appliance 
and  minimize  hassles  if  something  goes 
wrong.  It  pays  to  inquire  about  them  as 
you  shop: 

Compare  warranties 

These  days,  most  major  appliances 
come  with  warranties  that  cover  parts 
and  service  for  one  year.  Some  manu- 
facturers are  sweetening  that  package 
with  longer  warranties  on  key  compo- 
nents, too.  Example:  extended  warran- 
ties on  a  microwave  oven's  magnetron 
tube  or  a  room  air  conditioner's  com- 
pressor. Compare  what  warranties  cov- 
er, for  how  long,  and  how  convenient  it 
is  to  get  repairs  made. 

Call  toll-free  numbers 

At  the  least,  a  toll-free  service  line 
will  help  you  locate  dealers  and  service 
companies  in  your  area.  Even  more 
helpful  are  full-service  lines  whose  op- 
erators can  answer  questions  on  instal- 
lation, use,  care,  repair,  and  service. 
Once  you've  located  a  dealer,  ask  what 
other  long-distance  services  are  offered, 
or  look  in  the  owner's  manual  to  see  if 
toll-free  assistance  is  available. 

Ask  for  "I  can  do  it"  help 

Check  the  availability  of  self-help  re- 
pair aids.  Many  companies  now  offer 
step-by-step  manuals,  color-coded  re- 
pair parts  with  simplified  instructions, 
and  help  by  phone. 

Examine  service  contracts 

Retailers  may  try  to  sell  you  an  ex- 
tended service  contract  that  covers 
maintenance  and  repair  beyond  the 
terms  of  the  original  warranty.  You 
need  to  decide  whether  the  likelihood 
of  a  breakdown  justifies  the  expense. 

Meet  special  needs 

American  manufacturers  are  provid- 
ing use-and-care  guides  in  braille,  in 
Spanish,  in  large  print,  and  on  audio- 
cassette.  You  can  also  find  control  pan- 
els in  braille  and  control  instructions 
printed  in  Spanish,  ffl) 
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KIKKOMAN 

TeriyaW 


MARINADE  &  SAUCE, 


Kikkoman  Teriyaki  Marinade  is  a 
quick,  easy  way  to  add  excitement 
to  anything.  Try  it  next  time  you're 
looking  to  add  a  little  extra  flair  to 
your  table. 

Three  easy  suggestions:  \ 

•  Chicken  — Marinate  pieces  in         ' 
Kikkoman  Teriyaki  at  least  4 
hours  in  refrigerator— bake  or  :^mm 
barbecue;  baste  with  more  sauce. 

•  Fish  — Marinate  small  whole  fish,  fillets  or  steaks  in 
Kikkoman  Teriyaki  30  min.;  broil  or  bake  until  fish 
flakes  easily  with  fork. 

•  Ribs  — Cut  3  lbs.  spareribs  in  serving  pieces;  place  on  rack 
in  shallow  pan.  Bake  at  325°  45  min.;  brush  thoroughly 
with  Kikkoman  Teriyaki  and  bake  30  min.  longer  or  until       ' 
tender,  basting  occasionally. 


Add  the  Kikkoman  touch. 
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MORE  Nu  Romantic 


Capture  a  new  ambiance  in  this  elegant 
Orchid  design  bound  in  hand  etched  acrylic- 
available  in  polished  brass  or  chrome 
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III 


Look  for  the 


signature  of 
excellence 


DESIGNERS  &  MANUFACTURERS  OF  ORIGINAL  LIGHTING  FIXTURES 

Capture  the  unique  beauty  of  Nu  Romantic  at  these  quality  lighting  showrooms. 


BJORNER  ELECTRIC-Millbrae,  CA 
CALIFORNIA  ELEC.  SY.-San  Francisco,  CA 
:GALAXY  LIGHTING-Cupertino,  CA 
AXY  LiGHTING-Hayward,  CA 


GALAXY  LIGHTING-Oakland,  CA 
GALAXY  LIGHTING-Stockton,  CA 
GALAXY  LIGHTING-Walnut  Creek,  CA 
GALAXY  LIGHTING-Yuba  City,  CA 


HOBRECHT  UGHTING-Citrus  Heights.  CA 
HOBRECHT  LIGHTING-Roseville,  CA 
HOBRECHT  LIGHTING- Sacramento,  CA 
WORLD  OF  LIGHTING-Carmichael,  CA 
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DECORATING 


WINDOW  SEAT  DRESSUPS 

CREATING  A  LUXURIOUS  CORNER 


TURN  A  SPOT  OF  UNUSED  SPACE 
INTO  AN  ISLAND  OF  ELEGANCE. 
FORMAL  FABRICS,  SUMPTUOUS 
PILLOWS,  AND  RICH-LOOKING  AN- 
TIQUES TAKE  AN  EMPTY  CORNER 
FROM  BLAH  TO  BRILLIANT. 

Looking  at  this  windowed 
nook,  you'd  never  guess  that 
it's  part  of  a  dining  room. 
The  coziness  comes  from  the 
window  seat,  dressed  in 
generous  pillows  and  an 
abundance  of  chintz.  The 
tasteful  look  comes  from  the 
antiques  and  the  use  of  fab- 
rics—silk, linen,  and  chintz 
in  a  mix  of  pastels. 

Despite  the  richness  of  the 
space,   there's   nothing  off- 


WINDOW-SEAT  LUXE.  Plush  fabrics  help  make  the  look. 


putting  about  it.  The  sheer 
number  of  pillows,  the 
squashy  cushions,  and  the 
ruffle  along  the  bottom  of 
the  window  seat  speak  com- 
fort. (Any  of  these  ideas 
would  work  well  in  your  own 
window  seat  or  sun  porch!) 

To  maintain  an  unhin- 
dered view,  and  in  keeping 
with  the  area's  high-style  ap- 
pearance, the  only  window 
dressing  is  a  sheer  silk  va- 
lance that  runs  along  the 
window  top.  Accessories  are 
equally  understated,  with  a 
brass  floor  lamp  and  a  wall 
sconce  providing  light.  81 

Design:  Dickie  Associates 
Field  editor:  Barbara  Cathcart 
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TURN  YOUR  FURNACE  AND 
CENTRAL  AIR  CONDITIONER 
INTO  A  CLEAN  AIR  SYSTEM 
WITH  THE  #1  AIR  CLEANER 


Why  is  Space-Gard  the  best  air  cleaner  in  the  U.S. 
today?  Because  it  is  engineered  to  become  more 
efficient  as  you  use  it. 

Install  a  Space-Gard  air  cleaner  in  your  heating 
and  cooling  system  and  enjoy  a  cleaner,  more 
comfortable  home  immediately. 

You'll  have  a  dramatic  reduction  in  dirt,  dust, 
smoke,  hay  fever  irritants  and  other  pollutants  in 
the  air. 

Enjoy  the  #1  central  air  cleaner  in  your  home. 
Call  your  heating  and  air  conditioning  contractor 
today  and  ask  about  our  lifetime  warranty. 

Space-Gar<r 

HIGH  EFFICIENCY  AIR  CLEANER 


Research  Products  Corporation,  Dept. 
P.O.  Box  1467  Madison,  Wl  53701 
Please  rush  me: 

Name  of  nearest  dealer 

Air  Cleaning  booklet 

BH 

/ 

Name 

Address 

!      City 

State 

Zip 

Telephone 

Or  call  toll-free  1  800  356-9652  (In  Wis  call  608  257-8801) 

REMODELING 


A  KITCHEN  WITH  CLASS 

BOLD  STROKES  CREATE  ELEGANT  EFFICIENCY 

By  Gregory  D.  Cook 


Glass-front  cabinet  doors  and  a  pass-through  open  the  kitchen  to  the  rest  of  the  house. 


Tired  of  the  white-and-wood  look 
in  kitchen  design?  Here's  an  attrac- 
tive alternative:  surfaces  that  con- 
trast handsome  darks  and  lively  lights 
in  cabinetry,  countertops,  and  floor. 

OPENING  UP  A  KITCHEN 

Back  when  Dick  and  Jean  Andrus 
shared  a  cramped  kitchen  with  their 
four  kids,  they  envisioned  an  open 
space  oriented  toward  casual  entertain- 
ing. Now  their  1920s  bungalow  boasts  a 
kitchen  that's  tops  in  convenience  and 
efficiency.  Intriguing  color  combina- 
tions produce  dramatic  good  looks. 


k. 
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HERE'S  WHAT  THEY  DID 

The  biggest  change  was  to  open  up 
the  kitchen  to  the  adjacent  living  area. 
The  Andruses  replaced  a  solid  wall 
with  see-through  cabinets  hung  above 
an  extended-countertop  peninsula.  Be- 
fore, the  kitchen  was  isolated  and  dark. 
Now,  its  light  openness  encourages 
guests  to  visit  during  meal  preparation. 

The  kitchen  features  new  cabinets 
faced  with  slate-gray  plastic  laminate; 
the  door  fronts  and  countertop  edges 
are  trimmed  in  walnut.  New  appli- 
ances, built-in  storage,  and  a  ceramic 
tile  floor  round  out  the  remodeling,  ffll 
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:  he  company 
that  wote  the  book  on 
minivans  comes  another 
surefire  success  story. 
Introducing  Dodge 
Grand  Caravan.  The  new, 
unabridged  version  of 
America's  only  front- 
wheel-drive  minivan, 
with  all  the  attributes  of 
the  original,  plus  the 


ualed  front-wl 


the  new  Grand  Caravan 


added  benefits  of  more 
room  and  more  avail- 
able power  than 
before. 

The  sequel  with 
no  equal. 

Like  Caravan,  the  new 
Grand  Caravan  has 
some  unique  advan- 
tages over  imitators. 


Aerostar  and  Astro.  Sue 
as  a  shorter  step  up  for 
easy  ins  and  outs.  A 
lower  lift-over  height 
for  easy  loading  and 
unloading.  A  shorter 
height  overall  for  easy 
maneuvering  in  and  oc 
of  your  garage.  Front- 
wheel  drive  to  move  yo 
easily  through  mud.  sno 
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>el-drive  Dodge  Caravan. 


ram  And  Dodges 
standing  7/70  Protec- 
Plan*  for  more  peace 
j  down  the  road 

room  than 

I.  Grand  Caravan 
>nds  itself  even  further 
fers  170%  more  total 
room  In  the  back 


seats  and  100%  more 
cargo  space  than  an 
original  Caravan  with 
7-passenger  seating 

And.  if  you're  into 
hauling  serious  cargo. 
Grand  Caravan  goes  to 
great  lengths  to  accom- 
modate With  the  seats 
out.  it  offers  a  generous 
150  cubic  feet  of  cargo 


room.  So  you  can  move 
a  roomful  of  furniture 
A  couple  of  major  appli- 
ances. Or  even  the 
kitchen  sink.  Plus,  it  gives 
you  more  floor  space 
than  Aerostar  or  Astro 
Enough  for  a  full  4x8 
sheet  of  plywood  Which 
makes  Grand  Caravan 
even  more  versatile 


If 


n 

1    1 


erformance 
in  an  even  moi 
i  position. 


3c  ;  Caravan 

•ice  of 
engines.  D  iter 

inder,  standard  on  Caravan.  The 
spirited  2.5  liter  4-cyi<nder,  standard  on 
Grand  Caravan.  Or  the  newly 
available  v*6  power  plant,  so 

you  cant  ver  greater 

performance. 

The  #1  choice. 

In  recent  tests  of  Ford  and  GM 
owners,  85%  rated  Dodge  Caravan 
best  overall  compared  to  Aerostar 
and  Astro?**  It  was  no  surprise.  The 
unequaled  Dodge  Caravan  was  the 
first  and  Is  \he  only  front-wheel-drive 
minivan.  And  now  ifs  also  the  only 
one  to  give  you  an  unequaled 
choice.  Buy  or  lease  the  original 
Caravan.  Or  the  new,  longer  wheel- 
base  Grand  Caravan.  At  your 
Dodge  dealer. 


DIVISION    Of   CHRY8UR   MOTORS 


fill 


Setting  new  standards  of  performance. 
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built,  ■■backed  American  cars  and  trucks* 


PETS 


STOCKING  A 
TROPICAL  AQUARIUM 


TIPS  TO  HELP  YOU  DO  IT  RIGHT 


<c^ 


You've  bought  all  the  right 
equipment  and  set  it  up  according  to 
the  instructions.  Now  it's  time  to  fill  and 
stock  your  new  aquarium! 


CHOOSING  THE  SPOT 

First,  situate  your  tank  in  a  more  or 
leas  permanent  location  where  you  can 
admire  it:  out  of  direct  sunlight  and 
drafts  and  near  an  electrical  outlet. 
Keep  in  mind  that  aquariums  are 
heavy.  A  30-gallon  tank  weighs  about 
300  pounds  when  filled. 

FILLING  THE  TANK 

Usually,  tap  water  works  fine.  Fill 
the  tank  to  within  about  2  inches  of  the 
top — at  least  24  hours  before  adding 
fish  or  plants  Normally,  this  is  enough 
time  to  allow  the  fish-killing  chlorine  in 
tap  water  to  evaporate. 

If  you  live  in  an  area  with  heavily 
chlorinated  water  (or  other  water  addi- 
tives), you  may  need  special  dechlorina- 
tor  drops.  Ask  at  an  aquarium  shop  or  a 
pet  store  specializing  in  fish.  Both 
should  have  these  drops  in  stock. 

When  filling,  pour  water  onto  a  shal- 
low plastic  container  or  plate  placed  on 
top  of  filtering  material  at  the  bottom 
of  your  tank.  This  helps  keep  the  water 
clear  and  the  bottom  surface  of  your 
aquarium  smooth. 

HOW  MANY  FISH? 

The  size  of  your  tank  determines  the 
number  of  fish  it  can  hold.  Rule  of 
thumb:  An  inch-long  tropical  fish  needs 
at  least  12  square  inches  of  water  sur- 
face area  to  breathe  comfortably  (a  2- 
inch  fish  requires  at  least  24  square 
inches,  and  so  on).  Example:  An  aquari- 
um 2V2  feet  long  by  1  foot  wide  proba- 
bly should  hold  no  more  than  30  fish  if 
each  is  an  inch  long. 


WHAT  KIND  OF  FISH? 

These  hardy  species  all  get  along 
well  together,  making  them  ideal  for 
"community  tanks"  of  first-time  fish- 
keepers. 

•  Clown  Loach 

•  Reticulated  Corydoras 

•  Bleeding-Heart  Tetra 

•  Angelfish 

•  Dwarf  Gouramis  (buy  in  pairs) 

•  Guppies 

•  Zebra  Danios  (buy  in  pairs) 
Select  only  fish  that  appear  to  swim 

easily  and  that  have  well-formed  bodies 
(without  odd  bumps  and  blemishes)  and 
fins  that  are  intact. 

WELCOMING  NEWCOMERS 

You'll  transport  your  fish  from  pet 
store  to  home  in  a  water-filled  plastic 
bag.  Simply  float  this  bag  at  the  top  of 
your  tank  for  15  minutes.  This  equal- 
izes water  temperatures.  Open  the  bag 
and  let  your  finned  friends  get  ac- 
quainted with  their  new  surroundings. 

HEALTHY  FISH,  HAPPY  FISH  •  •  • 

Overfeeding  is  a  main  cause  of  aquar- 
ium problems.  Ask  an  aquarium  dealer 
about  the  right  food  and  eating  habits 
of  the  fish  you  buy.  Your  fish  should 
finish  a  meal  in  about  five  minutes.  If 
food  is  still  floating  at  the  top  of  the 
tank  after  that,  you're  probably  feeding 
them  too  much. 

LEARNING  MORE 

Read  You  &  Your  Aquarium,  by  Dick 
Mills  (Alfred  A.  Knopf,  $9.95),  on  the 
shelf  or  on  order  at  most  bookstores.  M 


urround  yourself  with  the  aura  of 
romance,  mystery,  and  far-away  places, 
with  our  exquisite,  imported  Turkish 
Sultan's  Lamps  —  each  a  magnificent 
handcrafted  original.  Available  only  with  this 
one-time  offer.  Perfect  for  any  decor  and 
exceptionally  sturdy,  each  lamp  is  of  polished 
solid  brass,  detailed  on  3  sides  with  a  lovely, 
traditional  etched  pattern  on  clear  beveled 
glass.  The  mirrored  rear  panel  enhances  the 
candle's  glow.  Hanging  or  standing,  in  pairs 
or  singly,  our  lamps  provide  the  ideal  decor- 
ative accent  for  romantic  evenings  at  home. 

NOT  AVAILABLE  IN  STORES! 

SPECIAL  INTRODUCTORY 

OFFER  -  $29.95! 

Supplies  are  limited,  so  ORDER  NOW, 

while  they  last!  Mixed  or  matched,  as  you 
desire,  either  style  shown  is  yours  at  the 
Special  Introductory  price  of  just  $29.95 
each,  including  shipping  and  handling. 

UNCONDITIONALLY 
GUARANTEED! 

We  fully  guarantee  your  purchase!  If 
you  are  not  completely  satisfied,  return  it 
for  a  prompt  replacement  or  full  refund. 

To  Order: 

CALL  TOLL-FREE: 

1-800-367-9952 

SULTAN  SHOPPE  (Div.  The  Mane  Corporation) 
P.O.  Box  1116  -  Norman,  OK  73070 

Yes!  Please  send  me (qty) 

Sultan's  Lamp(s)  @  $29.95  each, 
including  shipping  and  handling 
(except  CO. D.'s). 

D#1003 (qty)  D#1004 (qty) 

□  COD  (Cust  pays  chgs  ) 

□  Ck./M.O.  End.  $ Bill  Me  (Totalis. 

D  VISA  □  MC  D  AmExp  Acct  # 


Exp  Date_ 


.  Auth  Sig. 


(Please  Print  I 
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Ship  to  (Name)_ 

Address 

City/State/Zip_ 


Please  allow  60-90  days  for  delivery 


FOOD 


SOFT-SHELL  CRABS 

GOURMET  TREAT  READY  IN  20  MINUTES 


By  Joy  Taylor 


THE  WARMING  SPRING  WATERS 
IN  THE  CHESAPEAKE  BAY  AND 
AROUND  THE  GULF  STATES  MARK 
THE  START  OF  SOFT-SHELL  CRAB 
SEASON  FOR  SEAFOOD  LOVERS 
COAST  TO  COAST. 


SWIFT  ELEGANCE — serve  sauteed  crabs  with  steamed 
vegetables  for  a  dinner  that's  ready  in  20  minutes. 


DELICIOUS  EATING 

The  soft-shell  crab  has  moist,  buttery 
meat.  And  the  tender  "shell"  means 
you  eat  the  whole  crab,  legs  and  all. 
Crab  size  determines  price;  larger, 
meatier  crabs  cost  slightly  more.  The 
more  simply  you  prepare  this  seafood 
delicacy  the  tastier  it  is;  that  adds  up  to 
a  fast  and  elegant  meal. 

SAUTEED  SOFT-SHELL 
CRABS 

The  crabs  you  buy  from  a  fish  shop  will 
probably  be  already  cleaned  for  you.  If 
not,  follow  the  directions  at  right — 
4  fresh  soft-shell  crabs, 
cleaned 
cup  buttermilk 
cup  fine  dry  bread  crumbs 
tablespoons  all-purpose  flour 
1  tablespoon  snipped  parsley 
Va  teaspoon  pepper 
4  tablespoons  margarine  or  butter 
Pat  crabs  dry   with   paper   towels. 
Pour  buttermilk  into  a  shallow  bowl.  In 
another  bowl  combine  bread  crumbs, 
flour,  parsley,  and  pepper.  Dip  crabs 
into  buttermilk,  then  coat  with  the 
bread  crumb  mixture. 

In  a  10-inch  skillet  melt  2  tablespoons 
margarine  or  butter  over  medium  heat. 


1/3 
1/3 

2 


3  EASY  STEPS  TO  CLEANING 
SOFT-SHELL  CRABS 


STEP1 

Using  kitchen 
shears,  cut 
across  the 
body  about  Vz 
inch  behind 
the  eyes, 
removing  the 
face. 

STEP  2 

Using  your 
fingers,  push 
up  the  gills 
(the  spongy 
projectiles  on 
the  sides);  cut 
off  gills.  Turn 
crab  over. 

STEP  3 

Cut  or  pull  off 
the  apron- 
shaped  piece; 
discard. 
Thoroughly 
rinse  crabs 
under  cold 
running  water. 


Add  2  crabs,  back  side  down. 
Fry  crabs  about  2  minutes  or 
till  golden  and  crisp.  Turn 
carefully  with  tongs;  fry  2 
minutes  more.  Drain  on  pa- 
per towels,  reserving  cook- 
ing juices  in  skillet.  Keep 
cooked  crabs  warm  on  a  cov- 
ered baking  sheet  in  a  warm 
oven.  Cook  remaining  crabs 
in  the  remaining  margarine. 
Transfer  the  crabs  to  two 
dinner  plates;  spoon  skillet 
juices  over  each  serving. 
Makes  2  servings. 

Nutrition  information  per 
serving:  474  caL,  34  g  pro., 
21  g  carbo.,  27  g  fat,  172  mg 
choL,  791  mg  sodium.  U.S. 
RDA:  94%  vit  A,  26%  thiamine,  17% 
riboflavin,  30%  niacin,  15%  calcium, 
14%  iron,  37%  phosphorus,  and  1  g  di- 
etary fiber. 

Garlicky  Soft-Shell  Crabs:  Coat 
crabs  with  buttermilk  and  flour  mix- 
ture. Cook  crabs  as  directed,  adding  1 
clove  garlic,  minced,  to  the  skillet  with 
each  batch  of  crabs.  Spoon  juices  over 
each  serving. 

Amandine  Soft-Shell  Crabs:  Add  Va 
cup  ground  almonds  to  the  flour  mix- 
ture and  use  only  2  tablespoons  fine  dry 
bread  crumbs  for  the  coating.  Coat 
crabs  with  buttermilk,  then  the  flour- 
almond  mixture.  Cook  crabs  as  directed 
above,  adding  2  tablespoons  slivered  al- 
monds to  the  skillet  to  toast  while  you 
cook  the  second  batch  of  crabs.  Spoon 
skillet  juices  and  toasted  almonds  over 
each  serving. 

Crabs  with  Sherry  Cream  Sauce: 
Coat  crabs  with  buttermilk  and  Hour 
mixture;  cook  as  directed.  After  all 
crabs  are  cooked,  blend  1  tablespoon 
all-purpose  flour  into  skillet  juices;  stir 
till  light  brown.  Add  '/■>  cup  light  cream 
or  milk.  Cook  and  stir  till  thickened 
and  bubbly.  Cook  and  stir  1  minute 
more.  Stir  in  2  tablespoons  dry  sherry. 
Spoon  sauce  over  the  cooked  crabs  be- 
fore serving.  rW 
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Need  to  slow  down  and  take  a  break? 
Change  lanes.  Come  to  New  Zealand. 
Our  3  warm  islands  have  what  you  need  to 
X:  A  casual  lifestyle.  Comfortable  accom- 
odations. People  who  take  themselves  a  little 
seriously  and  treat  you  more  like  one  of 
irown. 


You  can  scale  the  heights  in  a  Wellington  cable 
car;  explore  the  depths  of  a  glow-worm  grotto; 
and  still  unwind  on  a  sandy  beach.  All  at  a  pace 
that's  easy  to  take  and  prices  that  aren't  hard 
to  swallow. 

In  fact,  just  about  the  only  thing  we  are  in  a 
hurry  to  do  is  send  you  a  free  New  Zealand  Book! 


"The  climate  is  right  for 


PJ# 

]  >jp 

New  Zealand  Ton  i  icy  Office,  '      HP 

10960 Wilshire Blvd., Suite  15  iO.Los?  1024 

Rush  me  full  dctailson  slowing  down  in  New  Zealand. 

Name 


BH0687 


Address. 


Gty/State/Zip_ 


New  Zealand. 


REMODELING 


WINDOW  WALLS 
BRING  IN  THE  OUTDOORS! 

STUNNING  UPDATE  FOR  A  SUBURBAN  RANCH 


WALLEDIN  IS  OUT!  TODAY'S  FAMILIES  WANT 
TO  ENJOY  THE  OUTDOORS  EVEN  WHEN  THEY'RE 
INSIDE.  YOU  CAN  FRAME  THE  MOST  ATTRACT- 
IVE VISTAS  IN  YOUR  YARD  WITH  WINDOWS  PUT 
IN  ALL  THE  RIGHT  PLACES. 


□  BEFORE 

□  NEW  ADDITION 


FAMILY/    \ 

BRKFST       1 

24X12         J 


NEW  SPACE,  NEW  FACE 

REMODELING  FOR  THE  VIEW 

Side-by-side  window  walls,  tucked 
under  two  new  roof  peaks,  bring  the 
outdoors  in.  This  newly  remodeled  sub- 
urban ranch  house  shows  you  how  to 
wow  'em  with  windows. 

OUTSIDE  ELEVATION 

Originally,  the  family  room  was  dark 
and  almost  viewless.  With  some  clever 
engineering,  the  architect  was  able  to 
raise  the  roof  on  the  existing  family 
room  and  install  large  expanses  of  glass 
in  the  gable  end.  The  new  room  is  used 
for  formal  dining  (see  before/after  floor 
plan,  above),  and  the  old  dining  room 
has  been  converted  into  a  breakfast 
nook  off  the  kitchen. 

INSIDE  INSIGHT 

Formal  and  informal  spaces,  tied  to- 
gether by  the  new  vaulted  ceilings,  mix 
in  complete  harmony.  Traffic  moves 
freely  between  rooms,  yet  each  area  is 
clearly  defined.  To  further  unify  the  re- 
modeling, all  of  the  ceilings  are  covered 
with  strip  planking  bleached  white.  r$ 


By  Gregory  D.  Cook 
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CLASSY  GLASS.  Windows  of  various  sizes  and  shapes,  divided  by  bold  horizontal 
and  vertical  lines,  add  dramatic  architectural  appeal. 


VOLUMES  OF  VIEW.  Floor-to-ceiling  window  walls  frame  a  garden  view  that  makes 
indoor  living  seem  like  a  stroll  in  the  country. 
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No  other  auto  compact 
camera  comes  close. 


Introducing  the 
Nikon  Tele-Touch. 

The  Nikon 
Tele-Touch  is  the 
first  35mm  auto- 
focus  compact 
camera  that  lets 
you  shoot  the 
same  scene  three 
different  ways. 

On  "Wide"  it 
covers  the  whole 
scene.  (Great 
when  you  want 
to  get  everybody 
and  everything 
in  the  picture.) 

On'Telephoto," 
it  automatically 
brings  you  in 
close,  leaving  ordi- 
nary auto  com- 
pacts in  the 
distance.  (Great 
when  you  just  want 
to  get  portraits 
or  candid  shots.) 

And  with  its 
autofocus  Macro- 
closeup  capabil- 
ity, it  gets  even 
closer.  The  Tele- 


Wide. 


Telephoto. 


Touch  can  actually 
shoot  sharp,  clear 
close-ups  of  sub- 
jects less  than  a 
foot  and  a  half 
from  the  lens. 
(Great  when  you 
just  want  to  get 
really  close.) 

No  other  auto- 
focus compact 
comes  close. 

And  no  other 
auto  compact  is 
easier  to  use. 
Focusing  is  auto- 
matic. Loading 
is  automatic. 
Rewinding  is  auto- 
matic. Flash  is 
automatic,  too. 

And  since  it's  a 
Nikon,  one  more 
thing  is  automatic. 

Great  pictures. 


Macro-closeup. 


Nikon 

Wfe  take  the  world's 
greatest  pictures.* 


For  further  information  write:  Oept.  N4H.  Nikon  Inc..  19601  Hamilton  Ave..  Torrance,  CA  90502-1309,  J   Nikon  Inc.,  1987 


Slip  into  something 
comfortable. 

The  1987  Ford  Bronco  II  is  here. 


Now  Bronco  II  is  even  more 
versatile!  For  top  performance,  a  140 
hp*  V-6  is  standard.  So  are  new  rear 
antilock  brakes.  And  there's  a  choice 
of  a  new  2-wheeI  drive  model  as 
well  as  traditional  4-wheel  drive. 


5:38  p.m. 

The  work  day's  finally 
over! 

As  you  walk  across  the 
company  parking  lot,  you 
spot  your  Eddie  Bauer 

Bronco  II  waiting  for  you. 
Pop  open  the  door  and 
ahh. . .  slide  into  your 
Captains  Chair,  with  its 
commanding  view  of  the 
road.  Adjust  the  tilt  wheel 
just  right  and  feel  the 
comfort  and  luxury  of 
your  Bronco  lis  high- 
style  interior.  Now  you've 
really  slipped  into  some- 
thing comfortable! 

Start  your 
engine. 

Turn  the  key  You  just 
brought  the  Bronco  Us  2.9L 
electronically  fuel-injected 
multi-port  V-6  engine  alive. 
This  powerplant  is  un- 
beaten by  any  standard 
engine  in  its  class. 


That's  the  brakes. 

First  stop  is  the  florist. 
Pull  out  smartly  into 
traffic.  Wait...  hit  the 
brakes!  Where  did  that 
puppy  come  from?  Extra 
glad  the  Bronco  II  has 
rear  antilock  brakes. 
They  help  you  make 
straight  stops  when  oper- 
ating in  2-wheel  drive. 

4-wheel  drive  detour. 

Freeway  traffic  looks 
pretty  bad.  You  should 
try  this  side  road.  Uh-oh- 


mud!Ohwell,  the 
Bronco  II  can  handle  it. 
Just  press  the  optional 
electric  "Touch-Drive" 
button  and  your 
Bronco  II  transforms 
to  a  4-wheel  drive 
machine-ready  to  give 
you  the  traction  to  ease 
through  mud  and  snow. 
No  stopping.  No  shifting. 
(Ford  also  offers  a  Bronco  II 
2-wheel  drive  model.) 

It  fits  right  in. 

Everyone  in  town  must 
be  shopping  at  once. 
Good  thing  the  Bronco  II  is 
small  and  compact.  Yet, 
it's  still  large  enough  to 
carry  all  our  camping 
equipment  for  the  week- 
end. And  the  Eddie  Bauer 
Bronco  II  comes  with  the 
"Ford  Care"  extended  ser- 
vice plan**-24  months  or 
24,000  miles,  whichever 
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SroncoH 

BUILT  TOUGH 


comes  first.  With  2  Ca 
tain's  Chairs, 
there's  only  one 
problem  you  may 
have  with  Bronco  II 
—deciding  who  get: 
to  be  captain  and 
who's  co-pilot! 

6-Year/60,000-MiIe 
Powertrain  Warrant 

New  Ford  limited 
warranty  covers  power] 
trains  for  6  years/60, 01 
miles  and  provides 
protection  against  bod 
panel  rust-through  for 
6  years/ 100,000  miles, 
whichever  comes  first. 
Restrictions  and  deduc 
ible  apply  Ask  to  see  a 
copy  of  this  limited  wa 
ranty  when  you  visit  yo| 
Ford  Dealer. 

Best  Built 
American  Trucks 
six  years  running. 

"Quality  is  Job  1" 
In  fact,  for  the  past  six 
consecutive  years,  Fore  C 
quality  has  led  all  other  u 
American  automobile 
companies.  This  is  bas 
on  an  average  of  ownei  \ 
reported  problems  in  tl  , 
first  three  months  of 
service  on  '86  models 
and  in  a  six-month 
period  on  '81-'85  mode  i> 
designed  and  built  in 
North  America. 

Buckle  up-togethei 
we  can  save  lives. 

•Based  on  SAE  standard  J I  14 

'"Limited  Wciir.mty  A'.k  to  mv  .i  co| 

your  dealtr 
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Four  cups  more,  to  be  exact.  And  besides  the  larger  12-cup 
capacity,  Toshiba's  My  Cafe  gives  you  a  long-lasting  stainless  steel 
filter  and  3  different  grind  settings.  Just  like  the  8-cup  model. 

If  you  I i ke  you r  coffee  fresh ,  intah»,«,„™ 

you  couldn't  ask  for  more.  TOSHIBA 


Toshiba  Amenta,  Inc  ,  82  Totowa  Road,  Wayne,  NJ  07470 


REMODELING 

SLEEK  ADD-ON 
WORK  GALLEY 

Home  office/sewing  center,  laun- 
dry room,  and  wet  bar:  this  galley- 
style  addition  does  it  all! 


I 


Streamlined  built-ins  hug  the  walls. 

Added  during  a  general  remodeling, 
this  6  X  24-foot  room  runs  along  the 
back  of  the  original  home.  Built-ins  line 
up  the  work  stations  one-two-three: 

Station  one:  Wet  bar.  In  the  fore- 
ground, a  bar  sink,  beverage  cabinet, 
and  under-counter  ice  maker — just  out 
of  view — team  up  to  form  a  refresh- 
ment center.  An  entry  to  the  kitchen 
lies  opposite. 

Station  two:  Office/sewing  center.  In 

the  middle  of  the  room  is  a  quick- 
change  work  core:  Swing  up  the  hinged 
countertop  to  reveal  an  electric  type- 
writer, or  close  it  to  make  space  for  a 
sewing  machine.  Across  the  room,  full- 
height  cabinets  hold  the  sewing  ma- 
chine and  supplies. 

Station  three:  Laundry  center.  At  the 

end  of  the  room,  a  washer,  dryer,  and 
sink  are  grouped  opposite  a  concealed 
laundry  chute  and  drying  rod.  A  fold- 
down  ironing  board  hides  just  around 
the  corner. 

White  and  bright 

Sleek  cabinets  and  a  white-plus-one- 
color  scheme  unify  the  design;  terra- 
cotta tile  provides  the  accent.  Large 
windows  and  recessed  fixtures  ensure 
plenty  of  light  to  work  by.  HH 

Architect:  John  Wetherell,  AIA.  Cabmutiv  Ruth  I  Kitchens 
Field  editor.  Maxine  Schwnh.'i 


Z14 


BETTER  HOMES  AND  GARDENS,  JUNr    1987 


The  ones  you  love  the  most 

can  be  your  carpet's 

worst  enemy! 


Wear-Dated  Gold  Label  Carpet 
with  locked-in  StainBlocker  keeps 
them  lovable ...  all  the  time! 

The  great  loves  of  your  life... your  kids 
and  your  pets... can  do  the  most 
damage  to  your  carpet!  They  trip 
and  track,  spill  and  spoil,  leaving 
scores  of  ugly  spots  and  stains  in 
their  wake. 


Now  there's  Wear-Dated"  Gold 
Label  Carpet.  The  only  carpet 
with  amazing  locked-in 
StainBlocker  applied  by  the 
fiber  producer.  When  you  buy 
i_  Monsanto  Certified  Locked-in 

x.       StainBlockerCM  Carpet,  you  get 
locked-in,  long-lasting  protection 
from  stains.  You  don't  have  to  worry 
about  the  ones  you  love.  With  easy  blot-up, 
stain  resistant  features,  Wear-Dated  Gold 
Label  Carpet  lets  you  eliminate 
most  common  household  stains 
^^2      .'  tnev  dish  out. 

Wear-Dated  Gold  Label 
Carpet. ..it's  as  easy  to  love 
as  the  ones  you  love  most. 


Look  at  these  common  household  stains  . . . 


I 


ORANGE  SODA 


GRAPE  JUICE 


m 


POWDERED 
CHERRY  DRINK 


i and  how  you  can  get  them  out  even  after  24  hours! 

)f  course,  the  faster  you  get  to  a  stain,  the  easier  it  is  to 

I  ean.  While  no  carpet  is  absolutely  stain-proof,  no  matter 

low  long  these  stains  are  in  new  Wear-Dated  Gold  Label 

Carpet,  you  can  clean  it  dramatically  better  than 

the  best  carpet  previously  available! 


THIS  IS  GENUINE 

WEAR-DATED 
CARPET 


WITH  FIBER  8Y 

Monsanto 


I  I  would  like  to  know  more  about  Wear-Dated®  Gold 
Label  Carpet  with  the  amazing  locked-in  StainBlocker. 
Please  send  me  your  brochure.  BHG6 


Name_ 


Address. 


City_ 


State. 


.Zip  Code. 


Mail  to:  Monsanto  Company,  Department  G5W,  800  N. 
Lindbergh  Blvd.,  St.  Louis,  Missouri  63141-9990 


©Registered  trademark  of  Monsanto  Company.  ™Monsanto  Company  certification  mark  for  carpets.      Monsanto  Company  1986  Wilt -7-10]  I) 


DECORATING 


THE  NEW  ECLECTICISM 

PARED  DOWN  AND  SMARTENED  UP 


I 


A  mix  of  furnishings  stands  out 

Eclectic  used  to 
mean  a  hodge- 
podge of  "stuff" 
jammed  into  a  room. 
Today  the  style  is 
sparer,  cleaner,  and 
pared  down.  The 
only  requirements 
for  this  new  look?  A 
little  confidence  and 
a  few  terrific  pieces. 

A  soft  cream  c 

BALANCE  OLD  WITH  NEW 

"Quietly  and  cautiously  eclectic," 
says  the  homeowner  in  describing  his 
decorating  style.  His  living  room  clear- 
ly reflects  this  philosophy. 

The  elegant  but  carefully  edited  mix 
lets  each  piece  stand  out  and  empha- 
sizes the  variety  of  the  furnishings. 

A  rustic  pine  cupboard,  circa  1850,  is 
paired  with  two  contemporary  Wassily 
chairs — an  unlikely  but  successful 
marriage.  The  coffee  table,  a  slab  of 


against  a  muted  background. 


* 


olor  unites  the  elements  in  this  room. 


granite  on  a  pine  base,  combines  soft 
wood  with  hard  stone.  With  its  gentle 
tones,  the  Oriental  rug  provides  a  quiet 
foil  for  the  vibrant  painting. 

When  aiming  for  the  new  eclectic 
look,  follow  the  rule  of  thumb  exempli- 
fied here:  keep  the  background  plain  so 
it  won't  compete  with  the  furnishings. 

TIE  IT  TOGETHER  WITH  COLOR 

A  courageous  blending  of  old  with 
new  and  casual  with  formal  gives  this 


living  room  its  distinct  ap- 
pearance. It  took  a  firm 
sense  of  style  to  mix  these 
diverse  elements. 

The  sumptuous  sofa  is 
the  only  new  item  in  the 
room;  the  two  wicker  rock- 
ers are  hand-me-downs 
from  another  home.  White- 
and-green  striped  pillows 
tie  the  different  seating 
§  pieces  together. 

Equally  diverse  are  the 
room's  other  components 
— an  ornate  Tiffany  lamp  perched  atop 
a  tall  side  table,  a  fancy  Boston-style 
rocker,  and  as  the  cocktail  table,  a 
brass  table  with  a  stone  top. 

What  binds  it  all  together?  Color. 
The  cream  shade  found  in  the  uphol- 
stered pieces  and  wicker  chairs,  and 
echoed  in  the  rug,  serves  as  a  forceful 
link  along  with  the  rich  wood  tones  of 
the  antique  furniture.  ^ 

An  hiti'i  I    Holwrl  Sw.mi    I  i' 'M  I'llltul    I  sti'lli'  Hi  mil  l  ■ui.ilriu  I 
Design:  David  Nyhus  Field  editor:  Patricia  Carpenter 
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19*6  WESTPOINf  PBPPERELL, 
KPEdlAL  ADVERTISING  SU 
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Pictured  on  the  cover,  the  ground  floor, 
originally  the  kitchen,  now  features  a 
cozy,  casual,  country  dining/sitting 
room,  filled  with  quick,  easy  decorat- 
ing ideas.  The  table  is  covered  with 
Bonnie  Floral  sheeting  and  set  with 
Lenox's  blue  and  white  Jefferson  China 
from  the  Presidential  Collection 
matched  with  Antique  Blue  crystal, 
also  by  Lenox.  The  pie  safe,  ladder- 
back  chairs  and  plant  stand  from  The 
America  Collection  by  Lane  Furniture, 
authenticated  by  The  Museum  of 
American  Folk  Art,  are  interpreted  in  a 
light  finish  that  brightens  and  updates 
the  historic  feeling  of  the  house.  The 
no-sew,  no-cut  window  treatment  was 
created  with  Bonnie  Floral  pillowcases 
draped  as  swags,  while  a  simple  wrap- 
and-tie  slipcover  enhances  the  settee 


Designed  and  constructed  by  noted  master 
builders  in  1868,  this  charming  townhouse, 
nestled  in  Savannah's  historic  district, 
expresses  the  essence  of  gracious  Southern 
living,  both  yesterday  and  today.  Its  intri- 
cate grillwork,  sweeping  balcony,  soaring 
windows  and  gently  weathered  exterior 
enclose  a  welcoming,  sunwashed  space  that 
fulfills  the  demands  and  dreams  of  modern 
living  with  the  same  warm  spirit  and  relaxed 
elegance  with  which  it  met  the  needs  of 
another  century. 


Our  thanks  to  Savannah  Area  Convention  and  Visitors 
Bureau  and  the  gracious  hospitality  of  the  people  of  Savan- 
nah: Best  Western  Savannah  Biverfronl  Inn,  Batnada  Inn 
Civie  Center,  East  Bay  Inn,  The  Castonian,  Royal  Colony 
Inn.  The  Pirates  House.  Meddin-Cihnore,  Dollar  Bent 
A  Car,  Collectables-Blatner's  Antiques,  James 
Kirkland  Flowers,  Japouiea,  Mulberry 
Tree,   Carl   Meadows  and   Boh  Christian. 


At  right  Lady  Pepperells  Country 
Classic  Stripe  creates  no-sew  cover- 
ings for  the  ottoman  and  aiT.chair  as 
well  as  an  attractively  self-trimmed 
overscarf  for  the  table  and  tailored 
curtains  hung  from  a  fanciful  painted 
plywood  valance,  handpainted  by  Bob 
Christian.  A  queensiie  topsheet  was 
tucked  and  pinned  with  braided  trim 
to  make  a  slipcover  for  the  chair.  Five 
pre  trimmed  pillowcases  were 
overlapped  and  tied  to  form  the 
ottoman  cover.  The  Paper  Flowers 
partem  provides  a  soft  table  skirt 
throw  pillow  and  quilted  chair  covers 
cut  from  a  comforter.  Lane's  classic 
plant  stand  and  18th  century  reproduc- 
tion tea  table  in  a  Tumbleweed  finish 
blend  with  antique  accents  and  Lenox 
china  throughout  the  room. 

Photographed  by  George  Kleiman 
Interior  Design  by  Joe  Buggiero 


SPECIAL  ADVERTISING  SUPPLEMENT 
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To  An  Historic  Savannah  Home. 
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The  Bedroom  Defines  The 

Simplicity  And  Classicism  Of  Savannahs  Style. 

Another  aspect  of  Savannah's  legendary  charm  is  seen  upstairs  in  bedrooms  that  blend 

traditional  formality  with  a  crisp,  sleek  simplicity  and  easy-care  materials.  Lady  Pepperell 

sheets  provide  a  maximum  of  style  and  convenience  at  an  affordable  price.  Cabin  Craft 

Carpeting  in  the  child's  room  (above),  in  a  rich,  neutral  shade  of  Silver  Ore,  resists  spots  and 

,  adds  warmth  and  comfort  and  hides  unsightly  flooring,  Lasy-lo-install  paneling 

the  Plywood  Paneling  Council  in  a  delicate  blue  and  white  ribbon  stripe  with  a 

d,  three-dimensional  effect  smoothes  the  irregularities  of  the  walls,  cleans  easil) 

damp  cloth.  Light  finishes,  such  as  Lane's  Tumbleweed,  are  an  attractive  alternative 

fer,  darker  woods.  In  the  master  bedroom  (opposite),  the  pale  quality  of  the  finish 

keeps  t^e  grand  proportions  of  the  bed  from  being  overwhelming. 
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\  Charming  Balance  Of  Old  And  New. 

l\  streamlined  bathroom  >uite  at  left  .  works  ;i>  beautifully 
ii  ilu^  countn  atmosphere  as  it  would  in  a  sleek,  modem 
nierior.  Like  line,  modern  sculpture,  this  elegant  "Roma" 
Suite  h\  \inen<  an  Standard  suits  a  myriad  ol  decorating 
noods.  Its  Shell  Whisper  Color  blenda  subtly  with  the 
•uslic  textures  of  the  bathroom  as  well  as  with  towels, 
laihsheet  and  curtains  in  the  Stripers  pattern  and  solid 
jolor  towels  and  bathmal  in  Ecru. 

'In-  country  kitchen  (to  right),  displays  Lenox  Blue  Pin- 
tripe  dinnerware  and  servingware  in  Chinastone*  an 
KJvanccd  ceramic  that  combines  the  beauty  ol  line  china 
villi  l  lie  strength  of  stoneware.  Chinastone  mixes  well  with 
•arthenware  and  antique  pottery  in  a  delightful  still  hie  on 
he  Lane  cross-legged  table.  Plywood  paneling  with  the 
onk  of  aged,  hand  hewn  cedar  and  a  curtain  created  ol 
I'uskers  sheeting  provide  an  appealing  backdrop. 

\  private  garden  patio  below),  typical  of  Savannah's 
listora  houses,  is  the  setting  lor  outdoor  furniture  from 
he  "Victoria  Collection"  b\  Winston  Furniture.  The  fur- 
liture  has  an  all-aluminum  frame  with  a  special  coating 
ivstetn  that  protects  it  from  cracking,  chipping  and  peei- 
ng. A  rattan  influence  characterizes  chairs  and  chaise, 
vhile  a  sturdy  fabric  of  BASF  libers  /.elkronie*  Acrylic 
■overs  the  cushions.  It's  fresh  colors,  jacquards,  or  stripes 
ire  resistant  to  sunlight,  stains,  pollutants  and  mildew. 
Throw  pillows  are  in  Tuskers  sheeting. 


SEND  FOR  THE  DECORATING  VIDEO. 
You've  read  the  book.  Now  see  the  video. 
To  receive  your  own  home  video  explain- 
ing how  to  put  together  all  of  the  looks 
shown  here,  step-by-step,  send  $9.95 
check  or  money  order  to  Lady  Peppered 
House  of  Ideas  II,  WestPoirrt  Peppered, 
1221  Avenue  of  the  Americas,  New  York, 
NY  10020. 
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LADY  PEPPERELL. 
E  WITH  THE  AMERICAN  FAI 


When  a  family  is  comf 
with  a  tradition,  it  endures. 
That's  why  Lady  Pepperell  b 
and  bath  products  have  be 
a  part  of  American  life  for  o 
130  years.  Lady  Pepperell  is  V 
perfect  blend  of  quality,  fin 
design  and  exceptional  vah 
Our  latest  pattern,  Tuskers, 
brings  a  sense  of  adventure 
that  tradition. 

It's  no  wonder  five  gener 
tions  of  Americans  have  gro 
up  with  Lady  Pepperell. 

Send  $9.95  (check  or  money  or> 
for  our  new  home  decorating  vide 
"The  Lady  Pepperell  House  of  Idea; 
WestPoint  Pepperell,  Dept.  TV,  12 
Avenue  of  the  Americas,  NY,  NY  IOC 
(212)  382-5185.  Lady  Peppe 
ensemble  "Tuskers."  sheets  < 
threads  per  square  inch,  inclu 
products  of  50%  combed  cotton 
50%  Celanese  Fortrer  polyester. 
©Tom  Taylor,  1986.  Fortrel-  is  a 
trademark  of  -^w- 
Celanese  Corp.  s'^i*      ■ '«#••' 

WestPoim     U!>A 


Put  $5  down  on 


kitchen  of  your  dreams. 


1  Before  you  spend  thousands  on  your 
dream  kitchen,  may  we  suggest  that 
you  first  invest  five  dollars  with  us?  For 
your  five  dollars,  and  our  coupon,  we'll 
start  you  on  the  way  to  your  dream 
kitchen  with  our  Kitchen  Design  & 
Planning  Kit. 

Because  cabinets  are  our  only 
•  business,  our  new  Kitchen  Design  & 
Planning  Kit  gives  practical  tips  on 
designing,  planning  and  installing  a 
kitchen  that  really  works  for  you.  You'll 
find  budgeting  and  decorating  tips,  too. 

Learn  how  to  analyze  your  space 


problems,  and  ways  to  solve  them 
with  your  new  kitchen.  See  the  latest 
innovative  storage  ideas  and  kitchen 
plans.  Let  the  kitchen  concepts  we've 
created  with  Merillat  cabinets 
combine  with  your  own  ideas  to 
create  the  kitchen  of  your  dreams. 

Whether  you  remodel  or  start  out 
fresh  with  a  new  home,  our  Kitchen 
Design  &  Planning  Kit  can  help  you 
get  the  most  from  all  your  kitchen 
dollars.  Send  your  $5  investment  in 
the  kitchen  you  really  want  today,  in 
check  or  money  order. 


Mail  to:  Merillat  Kitchen  Design  &  Planning  Kit 
Merillat  Industries,  Inc. 
RO.  Box  1946,  Adrian,  Ml  49221 

NAME 


ADDRFSS 

CITY 

KTATF 
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I  ENCLOSE  $5  □  CHECK    □  MONEY  ORDER 
BHGSS  6/87  ^^m^  ^^^Blt  ® 
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AMERICA'S  CABINETMAKER'" 


FOOD 


BEEFED-UP  SUSHI 


STEP  BY  STEP 


SUSHI-STYLE  BEEF 

1  pound  boneless  beef 
sirloin  steak 

2  green  onions,  thinly 
sliced 

3  tablespoons  soy  sauce 
2  tablespoons  sugar 

2  tablespoons  beef 

broth  or  water 
1  tablespoon  dry  sherry 

1  tablespoon  sesame  oil 
or  cooking  oil 

2  cloves  garlic,  halved 
Dash  black  pepper 

2  cups  short  grain  rice 
%  cup  rice  wine  vinegar 

or  cider  vinegar 
Vb  cup  sugar 

4  carrots,  peeled,  halved 
crosswise,  and  cut  into 
julienne  strips 

1  tablespoon  cooking  oil 

3  slightly  beaten  eggs 
12  sheets  amanori 

seaweed  (about 
8  inches  square) 
or  24  large  romaine 
leaves,  ribs  removed 
and  leaves  steamed 
Vi  of  a  10-ounce  package 
frozen  chopped 
spinach,  thawed 
and  well  drained 
Step   1:  Partially  freeze 
beef;  cut  on  the  bias  into  thin 
bite-size  strips.   Place  in  a 
plastic  bag;  set  in  deep  bowl. 
For  marinade,  in  small  bowl 
combine  green  onions,  soy 
r.e,  2  tablespoons  sugar, 
tbroth  or  water,  sherry,  1  ta- 
blespoon sesame  or  cooking 


Want  to  jump  on  the  sushi  bandwagon? 
Start  by  trying  it  right  in  your  own  kitchen. 

Sushi  is  a  seasoned  rice  mixture 

that  can  be  combined  with  any  number  of 

vegetables,  meats,  or  fish. 

This  version  pairs  it  with 

scrumptious  marinated  cooked  beef. 


oil,  garlic,  and  pepper;  pour 
over  beef.  Close  bag.  Chill 
several  hours  or  overnight, 
turning  bag  several  times  to 
distribute  marinade. 

Step  2:  In  a  large  sauce- 
pan cook  rice  according  to 
package  directions.  Remove 
from  heat;  stir  in  rice  wine 
vinegar  or  vinegar  and  lAt 
cup  sugar.  Cover;  set  aside. 

Step  3:  In  a  medium 
saucepan  cook  carrots,  cov- 
ered, in  a  small  amount  of 
boiling  water  8  minutes  or 
till  tender.  Drain;  set  aside. 

Step  4:  Remove  beef 
from  marinade.  Preheat  a 
wok  or  large  skillet  over 
high  heat;  add  1  tablespoon 
cooking  oil.  Add  half  of  the 
beef  to  the  hot  wok  or  skillet. 
Stir-fry  2  to  3  minutes  or  till 
done.  Remove  beef;  set  aside. 
Repeat  with  remaining  beef. 
(Add  more  oil  as  necessary 
during  cooking.)  Remove  the 
beef;  set  aside. 

Step  5:  Heat  a  little  more 
oil  in  same  wok  or  skillet. 
Add  eggs;  lift  and  tilt  wok  or 
skillet  to  form  a  thin  layer  of 
egg.  Cook,  without  stirring,  2 
to  3  minutes  or  just  till  set. 


Photo  A:  Use  a  spatula  to 
cut  the  egg  into  strips. 

Remove  from  heat;  cut  into 
bite-size  strips  (see  photo 
A).  Remove  egg  strips  from 
wok  or  skillet.  Set  aside. 

Step  6:  If  using  seaweed, 
toast  each  sheet  by  placing  it 
5  to  6  inches  from  broiler  8  to 
10  seconds  on  1  side  or  till  it 
turns  green  (see  photo  B). 


Photo    B:     When     toasted, 
seaweed  changes  to  green. 


Step  7:  For  each  roll,  lay 
1  seaweed  sheet  on  a  flat  sur- 
face. (Or,  if  you  are  using  the 
romaine  leaves,  overlap  2 
leaves  to  form  an  8-inch 
square.)  Spread  about  ¥2  cup 
of  the  rice  mixture  over  the 
seaweed  sheet  or  romaine 
leaf  square,  leaving  a  1-inch 
border  at  1  end.  Arrange  sev- 
eral of  the  beef  strips,  egg 
strips,  and  carrot  strips  and 
some  of  the  spinach  on  top  of 
the  rice  in  the  center.  Roll 


Photo  C:  Roll  up  seaweed 
and  filling;  press  edges  to 
seal.  Slice  rolls  into  sixths. 

up,  jelly-roll  style,  starting 
from  the  end  opposite  the  1- 
inch  border  (see  photo  C). 
Press  the  edges  together.  Re- 
peat with  the  remaining  sea- 
weed sheets  or  romaine 
leaves  and  filling  mixtures. 
Cut  each  roll  into  6  pieces. 
Serve  at  once  or  chill.  Makes 
72  appetizers. 

Nutrition  information  per 
appetizer:  36  cal.,  1  g  pro., 
7  g  carbo.,  1  g  fat,  11  mg 
chol.,  50  mg  sodium,  rtt 
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THE 
NEW  KITCHENAID 


For  literature  write  KitchenAid.  Dept  C-53R,  PO  Box  3900,  Peoria.  IL  61614 


Refrigerators.  A  new  Dishwashers.  Now  Compactors.  Extra 

premium  line  built  with  all  America's  premium  brand  sturdy  and  durable.  With 

the  craftsmanship,  quality  not  only  ends  hand-rins-  an  activated  charcoal 

and  durability  of  the  ing  but  is  Whisper  Quiet  filter  and  fan  for  odor 

KitchenAid'dishwasher.  to  end  bothersome  noise,  control. 


Cooktops.  New  gas  and     Built-in  Ovens.  Now 

electric  models,  including   cook  like  the  best  chefs 
a  glass-surface  cooktop      cook  with  the  even,  con- 
and  grill/griddle  models      vection  heat  of  the  new 
with  top  cleanability.  KitchenAid  double  oven. 

KitchenAid 


FOR  THE  WAY  ITS 


TMK 


Do  You  Sleep  In  The  Nude? 


asia"  by  Andre  Richard  for  Springmaid.  Sheets  and  pillowcases  in  luxurious  no  iron  180  percale.  Fully  coordinated 
Kkpreads,  pillowshams,  comforters,  bedruffles,  decorative  pillows,  draperies  and  towels.  Call  1-800-845-8471. 


You  Must  Have  Discovered  The  Feel  Of  Springmaid. 


A  Househflaster 
inspection  adds 
more  sense  to  your 
home-buying  dollars 

If  you're  qualified  to  buy  a 
home,  at  today's  prices, 
you're  smart  enough  to  want 
a  truly  expert  report  about  its 
condition.  Structural. 
Mechanical.  Electrical. 
Hydraulic.  Inside.  Outside. 
Top  to  bottom.  Unless  you're 
an  unusually  avid— and 
lucky— gambler. 

If  not,  you  don't  have  to 
gamble,  either,  on  getting  the 
expert,  all-inclusive  and 
sensibly  priced  report  you 
want. 

HouseMaster  of  America  has 
become  the  nation's  largest 
home  inspection  organization 
by  providing  the  highest 
standards  of  technical  training 
and  ethical  procedure  to  its 
local  affiliates. 

For  an  immediate  inspection 
call  today  for  the  number  of 
your  local  HMA  office: 
1-800-526-3939. 

And  if  you  haven't  found 
your  dream  home  yet,  you 
can  obtain  a  copy  of  our 
informative  24  page  guide: 
How  to  Master  a  House  Hunt 
by  sending  $2.00  to  the 
address  below. 


How  to 
Master 
si  House 
Hunt 


HouseMaster 

«-iBiaa.  of  America  —    -- 

"Trie  Home  Inspection  Professionals  * 
121  W.  Union  Ave.,  Bound  Brook,  NJ  08805 
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GETTING  TOP  DOLLAR 

FOR  UNWANTED 

HOUSEHOLD  GOODS 

By  Amabel  James 


ON  CONSIGNMENT.  Choice  outlets  for  a  variety  of  goods. 


WANT  TO  GET  RID  OF  PERSONAL  PROPERTY 
FOR  CASH?  A  SURPRISING  NUMBER  OF  AUC- 
TION HOUSES  AND  CONSIGNMENT  SHOPS  OF- 
FER PROFITABLE  ALTERNATIVES  TO  GARAGE 
SALES,  CHARITIES,  OR  THE  DUMP. 

Throughout  the  country,  auction 
houses  and  consignment  shops  in  major 
urban  areas  will  sell  virtually  anything 
for  you,  from  area  rugs  to  roulette 
wheels,  provided  it's  in  good  shape. 
Used  clothes,  nonworking  appliances, 
and  broken  toys  won't  qualify. 

These  businesses  act  as  your  agent, 
taking  goods  on  consignment  and  keep- 
ing a  percentage  of  the  final  sales  price 
as  a  commission.  Auction  houses  sell  to 
the  highest  bidders  at  scheduled  auc- 
tions. Consignment  houses  function 
more  like  retail  stores. 

In  either  case,  you  retain  ownership 
until  the  item  is  sold.  Then,  you  collect 
your  money  minus  the  seller's  fee. 

Most  auction  houses  get  from  20  to 
25  percent  on  items  selling  for  less  than 
$1,000,  from  10  to  15  percent  on  those 

Amabel  James  is  a  New  York  free- 
lancer who  has  been  published  in  sever- 
al magazines  and  financial  papers. 


going  for  more.  Consignment  shops 
typically  take  one-third  of  the  sales 
price  as  a  commission. 

HOW  ARE  PRICES  SET? 

Most  auction  and  consignment  oper- 
ations provide  informal  appraisals 
whether  or  not  you  consign  the  item  to 
them.  They'll  also  recommend  where 
you  might  go  if  the  merchandise  isn't 
appropriate  for  their  sales. 

Alternatively,  you  can  pay  an  expert 
for  a  written  appraisal.  Fees  run  from 
$50  to  $200  an  hour  or  are  figured  on  a 
piece-by-piece  basis.  Don't  deal  with  ap- 
praisers who  charge  a  percentage  of  the 
appraised  value. 

When  an  item  doesn't  sell,  consign- 
ment shops  usually  follow  a  policy  of 
automatic  markdowns — one-third  less, 
say,  on  any  item  that's  not  sold  after 
three  months.  There  may  be  a  longer 
limit  overall;  then  the  item  will  be  do- 
nated to  charity  unless  you  pick  it  up. 

Ten  to  25  percent  of  the  items  at  an 
auction  may  be  left  unsold,  even  at  a 
good  house.  Especially  if  you  want  to 
sell  something  valuable,  examine  a 
house's    appraising    accuracy    before 

continued 
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timeless  lamp. 

luminous  lamp, 
erenely  magnifi- 
mtin  every  detail. 
.  lamp  to  give 
idiance  to  your 
irroundings  and 


ibtle  illumination 


t  your  life, 
t's  a  Stiffel, 
of  course. 


Stiffel  Showrooms:  Dallas,  High  Point,  New  York     c  1987.  The  Stiffel  Company 
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Take  a  closer  look. 


\ 
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HCVXQCK 

M  M  BEDCLOTHING   M 

A  soft  spot  for  comfort. 

You  don't  just  sleep,  you  positively  luxuriate  on  BedSack'  beddothing.  This 
fluffy  "second  skin"  for  mattress  and  box  spring  is  a  dream  in  every  way.  Not  jusi 
comfort,  but  looks.  And  easy  bed-making.  And  (|iiality  protection  on  all  four  sides 
and  top.  Precision  made  for  fit  and  satisfaction.  Machine  wash,  tumble  dry, 
no-iron.  With  matching  PillowSack*  in  stores  everywhere. 

Du  Pont  TEFLON*   mi s  ,.»„i  ,WM,  ,.  usee-  on  nwi*  p.n«;i  Fn  product.  MADE  IN  AMI-.KK  .A  0  l'>K7  PtrffCI  In  Induitriel,  Monroe,  NC    A  Home  Furnishings  Enterprises  company 


HOUSEHOLD  GOODS 


am  tin  tied 

turning  over  your  business.  A  good  way 
is  to  compare  actual  sale  prices  with 
presale  estimates  in  the  catalog. 

WHAT  ITEMS  WILL  AUCTION 
HOUSES  ACCEPT? 

They'll  usually  take  on  anything  in 
reasonable  condition,  including  depart- 
ment store  furniture  and  costume  jew- 
elry. Items  that  won't  move  at  major  or 
intermediate  auctions  may  be  sold  at 
warehouse  auctions. 

Full  estate  sales  are  important  busi- 
ness to  auctioneers,  but  most  houses 
gladly  accept  just  one  or  two  pieces. 
Only  Phillips,  Christie's,  and  Sotheby 
Parke  Bernet,  New  York's  most  presti- 
gious houses,  require  minimum  val- 
ues— for  example,  from  $500  to  $1,000. 
Christie's  and  Sotheby's  run  separate 
divisions  for  less  expensive  items. 

THE  RIGHT  AUCTION  HOUSE 

It's  essential  to  match  your  belong- 
ings to  the  appropriate  auction  house. 


Matching 
merchandise  to  the 
right  outlet  makes 
sales  easier.  Do 
some  research 
before  consigning 
your  property. 

After  all,  you  don't  want  your  repro- 
duction furniture  competing  with 
Shaker  originals.  Look  for  listings  in 
the  Yellow  Pages,  watch  for  newspaper 
ads,  and  ask  museum  staffs,  real  estate 
brokers,  and  lawyers  and  bankers  who 
specialize  in  trusts  and  estates. 

Make  a  point  of  attending  an  auc- 
tion. Better  yet,  go  to  a  presale  exhibit, 
where  you  can  examine  the  merchan- 
dise close  up.  Study  sale  catalogs  and 
price  sheets.  Inquire  about  major  and 
minor  sales  and  special  sales  for  catego- 
ries like  fur  coats  and  books.  Also  look 
into  brochures  and  newsletters. 

What  if  you're  not  near  a  large  city? 
Major  auction  houses  are  accustomed 
to  dealing  with  far-flung  clients.  Just 


send  in  photographs  and  descriptions 
for  an  estimate  of  selling  prices. 

Shipping  a  piece  far  away  can  be  ex- 
pensive, but  worth  it  in  some  cases. 
UPS  and  Federal  Express  are  often 
cheapest  Local  carriers  generally  cost 
less  than  national  movers,  but  check 
reputations.  Be  sure  to  insure  for  full 
retail  value  plus  shipping  costs. 

CONSIGNMENT  HOUSE  TIPS 

These  operations  tend  to  specialize  in 
different  types  of  merchandise,  like  fur- 
nishings or  furs.  The  better  shops  set 
certain  standards  for  the  look,  style, 
and  condition  of  items  they  accept. 

•  Large  pieces  of  furniture  usually 
move  more  slowly  than  smaller  items. 

•  Spring  tends  to  be  the  busy  season. 
Major  pieces  might  do  better  when 
shops  aren't  so  active. 

•  Some  shops  are  associated  with  non- 
profit groups  and  may  accept  merchan- 
dise either  on  a  consignment  basis  or  as 
a  donation.  The  latter  is  tax-deductible 
if  you  itemize;  check  the  rules.  M 
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Bermuda's  a  sporting  dream. 

Ride  the  twilight  on  a  horse  along  our 
beaches.  Swing  a  driver  on  our  fairways 
after  dawn.  Be  a  diver  on  our  reefs.  Catch  a 
forehand  after  dark. 

Raise  a  jib  and  catch  the  wind  along 
the  bay.  Anything  is  possible  in  Bermuda. 

Call  your  travel  agent  or: 


!  Bermuda  Department  of  Tourism 
PO.  Box  7705,  Woodside,  N.Y  11377 


FOOD 


ELEGANT  STUFFED  CALAMARI 

EASY  TO  FIX,  EXQUISITE  TO  SERVE,  SCRUMPTIOUS  TO  EAT! 

By  Barbara  Greenwood 


YOU'VE  ENJOYED  CALAMARI 
(SQUID)  IN  FIRST-CLASS  RESTAU- 
RANTS. NOW,  YOU  CAN  MAKE  THIS 
EXQUISITE  AND  MILD-FLAVORED 
SEAFOOD  AT  HOME.  LOOK  FOR  IT 
AT  YOUR  SUPERMARKET'S  FISH 
COUNTER  OR  LOCAL  FISH  MAR- 
KET. THEN,  LET  THESE  HOW-TO 
PHOTOS  WALK  YOU  THROUGH  THE 
PREPARATION.  THE  TASTE  IS 
WELL  WORTH  THE  FIXING! 

MEDITERRANEAN 
CALAMARI 

Jennifer    Darling,     a     Test 
Kitchen     home     economist, 
says  stuffing  calamari  is  as 
easy  as  filling  manicotti — 
12  9-inch  fresh  or  frozen  calamari 

(IV2  pounds  total) 
4  ounces  frozen  cooked  shrimp, 

thawed  and  finely  chopped 
%  cup  crumbled  feta  cheese 

(3  ounces) 
1  tablespoon  finely  snipped 
parsley 
Dash  ground  red  pepper 
1  cup  all-purpose  flour 
V2  teaspoon  paprika 
Vs  teaspoon  pepper 
1  cup  beer 
All-purpose  flour 
Olive  oil  or  cooking  oil  for  deep 
frying 


"▼ 

TENDER,  DELICIOUS,  AND  CLASSY  dinner  appetizers. 

STEP  1: 

Thaw  calamari,  if  frozen.  To  clean, 
pull  head  and  tentacles  out  of  body;  re- 
serve (see  photo  1).  Remove  and  discard 
any  entrails  that  remain  in  body. 

STEP  2: 

Pull  out  and  discard  the  "pen"  run- 
ning down  the  back  of  the  body  (see 
photo  2).  With  your  fingers,  peel  skin 
off  outside  of  body,  leaving  body  whole. 
Rinse  body;  pat  dry.  Set  aside. 

STEP  3: 

Cut  head  away  from  tentacles  (see 
photo  3).  Discard  head.  Rinse  tentacles; 


pat  dry  with  paper  towels. 
Chop  tentacles.  In  a  medium 
mixing  bowl  combine  tenta- 
cles, shrimp,  cheese,  parsley, 
and  red  pepper.  Stuff  each 
calamari  with  2  tablespoons 
of  the  mixture. 

STEP  4: 

For  the  batter,  in  a  medi- 
um mixing  bowl  stir  togeth- 
er the  1  cup  flour,  the 
paprika,  and  pepper.  Stir  in 
the  beer.  Roll  the  stuffed  ca- 
lamari in  additional  flour  to 
coat.  Then,  dip  the  calamari 
in  the  batter. 


STEP  5: 

In  a  3-quart  saucepan  or  a  deep  fryer 
heat  lVfe  to  2  inches  of  the  olive  oil  or 
cooking  oil  to  365°.  Fry  the  stuffed  and 
batter-coated  calamari,  a  few  at  a  time, 
in  the  hot  oil  for  3  minutes  or  till  gold- 
en. (Be  alert!  Anytime  you  deep  fry  the 
oil  may  pop,  so  stand  back.)  Drain  the 
fried  calamari  well  on  paper  towels. 
Serve  immediately.  Makes  12  appetizer 
servings. 

Nutrition  information  per  appetizer: 
162  caL,  12  g  pro.,  12  g  carbo.,  7  g  fat,  43 
mg  choL,  128  mg  sodium.  U.S.  RDA: 
10%  riboflavin,  11%  niacin,  and  11% 
phosphorus. 


3  EASY  STEPS  TO  CLEAN  CALAMARI 


I  '.  PULL  OUT  THE  HEAD.  Firmly  grasp 
'  <e  head,  then  pull  head,  tentacles,  and 
'  -   i).  of  the  body  (pouch). 


2:  REMOVE  THE  PEN.  Next,  pull  out 
and  discard  the  clear  cartilage  pen 
(quill)  that  serves  as  a  backbone. 


3:  CUT  HEAD  FROM  TENTACLES. 

Using  a  sharp  knife,  cut  the  head 
away  from  the  tentacles,  rat! 
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What  do  you 
give  the  glass 

that  has 
everything? 


m 


To  send  a  gift  of  Baileys  anywhere  in  the  U.S.,  call  1-800-238-4373  or  1-800-243-3787  Void  where  prohibited 
Baileys  Original  Irish  Cream  Liqueur*  Imported  by  The  Paddmgion  Corporation.  Fori  Lee.  N  J  17%  ale.  by  vol  ©  1%/ 
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DuPont  Landscape  Fabric 
tames  weeds,  saves  work 


Mow  your  landscaping  can 
keep  that  just-tended  look  with 
virtually  no  work  from  you. 

Simply  put  down  DuPont 
Weed  Tamer/Work  Saver  land- 
scape fabric,  and  cover  with  mulch 
or  stone.  The  fabric  helps  prevent 
weeds  from  growing  and  mini- 
mizes mulch  or  stone  washaway. 
Yet,  unlike  plastic,  it  lets  water  and 


nutrients  through  to  feed  plant  roots. 

Let  DuPont  help  you  save 
hours  of  work  this  year.  Look  for 
the  Weed  Tamer/Work  Saver  dis- 
play where  you  shop  for  gardening 
products,  and  follow  the  simple 
directions. 

Then  sit  back  and  relax-the 
Weed  Tamer/Work  Saver  does 
the  weeding! 
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INTRODUCING  EVEN  MORE  SATISFACTION. 
FOUR  NEW  LEAN  CUISIKIeTNTREES. 
ONLY  FROM  STOUFFER'Sf 


Catch  the 
uncommon 
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Try  new  Lipton®  Berry  Blusli  on  ice* 

Tart  cranberries.  Delectable  oranges.  The  taste  is  so 
extraordinary  iced,  no  ordinary  cup— or  glass— will  do. 
Catch  it!  And  catch  the  summer  chills  from  delicious 
Apple  Berry  Splash  — its  highly  contagious! 

Not  your  ordinary  cup  -  or  glass— of  tea. 


Lip  tun 


APPLE  BERRY  SPLASH 

2  cups  apple  juice,  heated  to  boiling 

8  Lipton  Berry  Blush  Herbal  Tea  Bags 

2  tablespoons  sugar 

2  teaspoons  lemon  juice 

1  cup  unsweetened  white  grape  juice,  chilled* 

1  cup  club  soda,  chilled 


In  teapot,  pour  hot  apple  juice  over  Berry  Blush  Herbal  Tea  Bags 
Cover;  brew  5  minutes  Remove  tea  bags,  stir  in  sugar  and  cool 
In  pitcher,  combine  brewed  tea.  lemon  and  grape  |uices  Just 
before  serving,  add  soda  Serve  in  ice-filled  glasses  garnished 
with  lemon  and  apple  slices  Makes  4  (8  oz.)  servings. 
Tested  Recipe  Irom  The  Lipton  Kitchens 
•VARIATION  For  Apple  Berry  Wine  Cooler,  use  1  cup  dry  white  wine 
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SAVE  *1. 75 


TRISCUIX 

LARGE  BOXES 
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Triscuit  Wafers  will  make  your  big  weekend  terrific!  Now 
you  can  save  $1.75  and  treat  your  family  to  the  big, 
delicious,  crunchy  taste  of  Triscuit.  Hurry  .  . .  pick  up  a  big 
box  of  Triscuit  today!  (See  mail-in  certificate  for  details.) 


Based  on  the  results  of  a  study  conducted  by  a  leading  consumer  magazine  whicr 
tested  the  fiber,  protein,  sugar,  sodium  and  fat  content  of  59  cold  cereals. 
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GET  THEM  WHILE  IT'S  HOT. 

While  the  offer's  still  hot,  save  25C  on  our  bite  size  bags  of  York®Peppermint 
Patties,  Mounds®and  Almond  Joy.®  ©  i987cadburyschwePPes,inc 
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Save  15<t  on  Sunny  Delight  Florida  Citrus  Punch,  Tropical  Fruit  Punch, 
Concord  Grape  Punch  or  Red  Berry  Punch. 

•  Each  flavor  contains  three  or  more  great  tasting  fruit  juices. 

•  Each  flavor  is  nutritiously  enriched  with  vitamins  A,  B1  and  C. 

Sunny  Delight  Florida  Citrus  Punch  Brand  is  a  registered  trademark  of  Sundor  Brands  Inc.  ©1987  SUNDOR  BRANDS  INC. 
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Thematics"  Stand-Out*  Insert  is  a  trademark  of  SYNERGISTIC  MARKETING,  INC.,  477  Madison  Ave.,  NY.,  NY.  10022  (212)  751-2253 
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This  couple  is  celebrating 
their  50th 


50  years  ago,  America  developed  a  taste  for  SPAM®  Luncheon 
Meat.  Today,  it's  still  one  of  the  country's  most  famous  foods.  Celebrate 
the  50th  year  of  SPAM  success  with  25C  off  your  next  purchase. 

SPAM*  is  a  registered  trademark  of  the  Geo  A  Hormel  Co 


Try  new  improved  Sunlight 
with  more  power  to  fight  spots  better. 


t\  SAVE  50 

ON  SUMMER 


EYE  CARE  RELIEF 


©  1986  ROSS  LABORATORIES 

Murine. 
Murine  Plus. 

THE  TRUSTED  NAME  IN  EYE  CARE 


Nivea®Sun.  Because,  in  the  sun,  skin  needs 
as  much  care  as  protection. 

Nivea  Sun  moisturizes  and  replenishes  while  it  protects.  For  a  tan  that  feels  as  wonderful  as  it  looks. 
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Purina 


Helping  pets  live 
longer,  healthier  lives" 


®  ©  Ralston  Purina  Company,  1987 


Join  my  fan  club  and  receive  a  membership  card, 

Lucky  Dog  poster,  button,  magnet,  5  stickers 

and  catalog  of  Lucky  Dog  premium  items. 

Send  $2.00  with  your  name  and  address  to 

Lucky  Dog,  P.O.  Box  15920,  Mascoutah,  IL 

62224.  Offer  good  while  supplies  last. 


Crunchy      Meaty 


save  750  on  Lucky  Dog! 

mm^mmmJ  brand  dog  food  i^F 

SEE  ATTACHED  COUPON 


Nobody  works  as  hard  as  Raid  to  bring  you  the  most  effective, 
up-to-date  solutions  to  your  bug  problems.  That's  why,  for  over 
30  years,  more  people  have  trusted  Raid,  the  bug  experts, 
than  any  other  brand. 


O  1987  S  C  Johnson  and  Son,  Inc.  All  rights  reserved 


NEXT-DOOR  NEIGHBORS 

STAY  PUMMODEL 

By  Barbara  A.  Lewis 

Starter  houses  can  become  dream  homes.  Here's  how  the  Souters  and 
the  Collinses,  neighbors  and  best  friends,  transformed  theirs. 


FORE 


Midway  through  their  remodeling, 
the  Souters  installed  all  new  win- 
dows and  replaced  white  alumi- 
num siding  with  cedar  shakes, 
stained  a  soft  gray. 


THE  SOUTERS 

"We  moved  into  the  neighborhood  in 
1975.  A  month  later  Linda  and  Stephen 
Collins  bought  the  house  next  door  and 
we  became  best  of  friends. 

"By  the  early  '80s,  both  our  families  had  grown  and  we  be- 
gan to  shop  for  bigger,  better  houses.  Finding  that  neither  of 
our  families  could  afford  what  we  wanted  in  new  houses,  we 
made  a  pact  to  stay  put  and  add  on. 

"Don  and  I  designed  the  project  ourselves.  Don  is  fearless 
about  tackling  major  undertakings  because  he  learned  good 
building  skills  from  his  dad.  He  knows  enough  to  ask  the 
right  questions.  We  did  all  of  the  remodeling  on  the  existing 
house  ourselves,  but  hired  a  contractor  for  the  addition." 
— Susan  Souter 


The  Collinses  traded  a  garage  for  a 
two-story  addition  that  delivered 
the  space  they  needed.  An  out- 
door storage  shed  holds  garden- 
ing tools  and  sporting  gear. 


THE  COLLINSES 

"We  always  thought  of  this  as  a  starter 
house.  When  we  got  serious  about  buy- 
ing up,  we  were  shocked  at  the  prices  of 
the  homes  we  liked. 

"Then,  it  really  hit  us  how  much  we'd  miss  living  next  to 
Sue  and  Don  and  watching  our  kids  grow  up  together. 

"Neither  Stephen  nor  I  is  particularly  handy.  We  wanted 
to  get  the  whole  thing  over  with  as  quickly  as  possible,  so  we 
hired  an  architect  to  see  the  project  through  from  start  to  fin- 
ish. He  asked  us  to  draw  up  a  list  of  priorities  for  our  first 
meeting,  and  was  great  about  directing  us  to  the  proper 
sources  to  choose  materials.  Thanks  to  his  capable  direction, 
we  were  able  to  complete  the  project  in  just  four  months." 
— Linda  Collins 
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STAY  PIMEMODEl 

SOUT6Rs 

WHAT  THEY  WANTED 

"We  wanted  a  kitchen/family 
room  where  we  could  all  be 
together;  a  separate,  more  formal 
living  room;  and  a  two-car  garage 
with  enough  space  so  Don  could 
have  a  real  workshop." 


The  sunny  country  kitchen  shares  space  with  the  family  room. 


STAGE  ONE 

To  reduce  the  hassle  and 
spread  the  costs,  the  Souters 
staged  their  remodeling  and 
expansion  in  two  phases 
over  a  two-year  period. 

After  consulting  a  struc- 
tural engineer,  Don  began 
by  removing  a  load-bearing 
wall,  merging  a  tiny  kitchen 
and  living  room  into  an  open 
country  kitchen  with  an  ad- 
joining family  area. 

The  following  summer, 
Susan's  brother  came  for  a 
visit  and  helped  the  couple 
replace  all  of  the  windows 
and  give  the  house  a  needed 
face-lift. 


FIRST  FLOOR  BEFORE 

The  kitchen  and  living  room  were  tiny. 


FIRST  FLOOR  AFTER 

Opening  up  and  adding  on  eased  the  space  crunch. 


SECOND 

FLOOR 

BEFORE 

Upstairs,  there  were 
only  two  small 
bedrooms. 


SECOND  FLOOR  AFTER 

Now,  there's  space  for  a  master  suite. 


A  hand-hewn  beam  takes  the  place  of 
a  load-bearing  wall. 
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The  new  living  room — just  steps  away  from  the  remodeled  kitchen — is  well  located  for  entertaining. 


STAGE  TWO 

In  the  fall  of  '83,  the 
Souters  demolished  the 
breezeway  and  single  ga- 
rage, replacing  them  with  an 
air-lock  entry  and  an  over- 
size two-car  garage  and 
workshop.  Upstairs,  there's 
space  for  a  master  suite  (see 
plan),  that  Sue — who  is 
studying  interior  design — 
will  finish. 

That  winter,  Don  and  Su- 
san hired  a  contractor  to 
build  a  24  X  25-foot  living 
room  addition  to  the  back  of 
the  house.  An  elegant  round- 
top  window  frames  the  back- 
yard  view   and   a   pair   of 


skylights    pierces   the   dra- 
matically vaulted  ceiling. 

TOTAL  COSTS 

Don  figures  they  saved  50 
percent  of  the  costs  by  doing 
much  of  the  work  them- 
selves. He  and  Sue  financed 
the  face-lifV-about  $2,000— 
and  the  kitchen  remodel- 
ing—about $10,000— out  of 
their  own  pockets.  The  cou- 
ple took  a  second  mortgage 
to  finance  the  addition  and 
estimate  costs  for  this  final 
phase  at  about  $70,000. 


BUYING  INFORMATION, 
PAGE  118. 


Don's  shop— with  plenty  of  room  for  power  tools  and  materi- 
als— is  a  do-it-yourselfer's  dream  come  true. 
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STAY  PUHtEMODEL 


WHAT  THEY  WANTED 

"We  wanted  an  open, 
contemporary  island  kitchen, 
next  to  dining  and  family  areas;  a 
romantic  master  bedroom;  and  a 
comfortable  home  office  where 
Steve  could  prepare  for  classes." 


Sunny  and  bright,  the  new  kitchen  occupies  the  old  breezeway. 


GET  THE  HELP 
YOU  NEED 

The  Collinses  completed 
their  remodeling  and  addi- 
ton  in  four  months,  a  feat 
they  attribute  to  the  skill  of 
their  architect.  He  was  sym- 
pathetic to  their  need  for 
better-organized  space,  wel- 
comed suggestions,  and  re- 
spected their  budget.  His 
plan  delivers  the  sleek  good 
looks  they  wanted. 

"Working  with  an  archi- 
tect kept  us  from  making 
mistakes,"  says  Steve.  "He 
was  top-notch  at  keeping  us 
organized,"  Linda  adds. 


FIRST  FLOOR  BEFORE 

The  old  kitchen  was  dark  and  inefficient 


The  kitchen  adjoins  the  dining  area. 


FIRST  FLOOR  AFTER 

They  shuffled  rooms  to  open  the  heart  of  the  home. 


SECOND  FLOOR  BEFORE 

Upstairs,  both  bedrooms  were  small. 


SECOND  FLOOR  AFTER 

The  Collinses  gained  an  airy  new  master  suite. 
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Nestled  under  the  eaves,  the  master  suite  has  the  light,  fresh  feel  of  an  English  country  garden. 


BRINGING  THE 
OUTDOORS  IN 

"The  landscaping  was 
lovely  when  we  moved  in," 
says  Linda,  who's  studying 
landscape  design,  "but  the 
existing  windows  didn't  do  it 
justice."  In  her  new  kitchen 
(the  old  breezeway)  Linda  re- 
quested large  windows  and 
used  white  laminate  cup- 
boards and  ceramic  tile  to 
brighten  the  space. 

Exchanging  a  drafty 
breezeway  for  an  efficient 
new  kitchen  was  no  loss,  but 
sacrificing  the  garage  for  a 
two-story  addition  was  a  cal- 
culated trade-off.  In  place  of 


the  garage,  the  Collinses 
built  a  storage-packed  entry 
and  a  snug  office  for  Steve. 
Upstairs,  they've  gained  a 
laundry  area  and  a  master 
suite  that's  fresh  as  a  May 
morning. 

TOTAL  COST 

The  Collinses  finished 
their  project  in  1982.  They 
figure  their  total  costs — in- 
cluding architect's  fee,  con- 
struction, and  appliances — 
to  be  between  $50,000  and 
$55,000. 

BUYING  INFORMATION, 
PAGE  118. 


For  Steve — who  teaches  accounting  at  a  local  colleg 
home  office  is  essential. 


BETTER  HOMES  AND  GARDENS,  JUNE  1987 


69 


^1 


i 
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Handcrafted  Hearts  and  Flowers 
Make  the  Occasion  Special 


By  Jim  Williams  and  Jilann  Severson 


A  RING  BEARER  PILLOW:  Trim 
a  quilted  pillow  with  ribbons, 
flowers,  and  paper  hearts. 
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▲  CAKE  AND  BOUQUET  DECORATIONS: 

Paper  hearts,  ivy,  and  fresh  flowers 
transform  a  cake  into  an  irresistible 
centerpiece  for  the  wedding  table.  Star 
flowers  embellish  the  bridal  bouquet. 

Delicate  paper  accents  add  ro- 
mance to  the  simplest  wedding 
arrangements.  Use  our  designs 
over  and  over  again  to  create  an 
unforgettable  day. 

Instructions  begin  on  page  123. 


To  order  preprinted  sheets  of  Heart  and 
Star  Flower  designs,  see  page  1 26. 
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PARTY 


•  "Navarre  Pink"  crystal— Lenox 
China  and  Crystal,  Tilton  Rd., 
Ponoma,  NJ  08240. 

•  "Marie  Antoinette"  flatware— 
Christofle  Pavillion,  680  Madison 
Ave.,  New  York,  NY  10010. 

•  "Etoile  White"  dinnerware— 
Goebel  Tabletop,  41  Madison 
Ave.,  New  York,  NY  10010. 


•  "Excelsior"  crystal — Gorham 
Divison  of  Textron,  P.O.  Box 
6150,  Providence,  Rl  02940. 

•  "Classic  Flutes"  flatware — 
Kirk  Stieff,  800  Wyman  Park  Dr., 
Baltimore,  MD  21211. 

•  "Richelieu"  dinnerware — 
Hutschenreuther,  41  Madison 
Ave.,  New  York,  NY  10010. 


STABLE  SETTINGS: 

Dress  each  table  with 
different  china,  an 
antique  quilt,  and  roses 
in  an  elegant  pitcher. 


A  WEDDING  PARTY 

Scissors,  needle,  and  watercolor  paints  are  all  you  need  to 
craft  these  charming  pierced-paper  wedding  cutouts. 


N* 


A  HAIR  DECORATION:  Paper 
hearts,  baby's-breath,  and 
rosebuds  fashion  a  headdress. 


▲  NAPKIN  RINGS:  Decorate  tiny  wreaths 
with  paper  hearts  and  flowers  and  tie  with 
satin  ribbons  to  serve  as  both  napkin  rings 
and  take-home  wedding  mementos. 

►  PAPER  FLOWERS:  Pierced-paper  star 
flowers  adorn  an  antique  pitcher  full  of 
pastel  pink  rosebuds.  Set  one  at  each  table 
for  a  simple  but  elegant  centerpiece. 


Instructions  begin  on  page  123. 


To  order  preprinted  sheets  of  Heart  and 
Star  Flower  designs,  see  page  1 26. 
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PIECE-BY-PIECE 

DECORATING 


L 


By  Denise  L.  Caringer  and  Robert  E.  Dittmer 


It's  as  true  in  decorating  as  it  is  in  dressing;  some 
of  the  most  personal  looks  result  from  layering  on 
unmatched  pieces  chosen  one  at  a  time. 


▲  RICH  LAYERS  of  special  finds  cre- 
ate the  old-world  aura.  The  trick: 
build  on  a  few  good  pieces.  "It's  like  a 
game  to  see  how  much  you  can  do  for 
how  little,"  says  the  owner.  Budget  ac- 
cents, including  $25  prints,  surround 
an  Empire  chest.  The  tapestry  chair? 
An  exceptional  flea-market  bargain! 

<  SCULPTURAL  ANTIQUE  chairs  and 
a  table  lend  grandeur  to  a  tiny  corner. 

►  ACCESSORIES  create  the  mood. 
Slipcovered  seating  pieces  take  a  back 
seat  to  Napoleonic  accents,  worn  tap- 
estry, and  elegant  window  swags. 

Buying  information,  page  118. 
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IDEAS 
FOR 
YOU! 


•  SET  A  THEME 
Develop  a  clear 

vision  of  your  style 
and  hang  onto  it  as 
you  search  for 
secondhand  finds  and 
antiques.  Here,  formal 
French  overtones  turn 
"mix"  into  "match." 

•  RELY  ON  ACCENTS 

Prints,  pillows,  and 
books,  some  of  which 
are  low-cost  finds, 
lend  artful  antiquity. 

•  SWAG  WINDOWS 
INEXPENSIVELY 

Fabric  remnants 
costing  $2  a  yard  are 
looped  and  tied  over 
simple  poles. 

•  RESCUE  AGING 
SEATING  PIECES 

A  mismatched  tub 
chair  and  sofa  become 
a  "set"  when 
slipcovered  in  canvas. 

•  WORN  IS  OKI 
Often,  a  little  wear 

is  richer  than  brand- 
new  sheen.  Here,  the 
faded  rug  and  tapestry 
chair  foster  the  desired 
look  of  age. 

•  SAVE,  THEN 
SPLURGE! 

Save  money  with 
bargains,  then  splurge 
on  something  special, 
like  the  Sheraton-style 
chairs  and  the  1885 
table  in  the  corner. 

•  BE  HAPPY  WITH 
SMALL  SPACES 

Here,  the  modest 
dimensions  enhance 
the  vintage  coziness. 

•  ENRICH  WITH  LIGHT 

At  night,  candles 
and  a  few  picture 
lights  add  warm 
elegance — at  low  cost. 
A  plug-in  uplight 
dramatizes  the  plant 
behind  the  love  seat. 
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PIECE-BY-PIECE  DECORATING 

A  LA  CARTE 
DINING 

Today,  you  can  assemble  your  dining  room  from 
a  huge  "menu"  of  old  and  new  furniture  finds. 


▲  NEW  MEETS  OLD  in  the  dining 
room  where  an  antique  pine  linen 
press  serves  as  the  focal  point.  Inex- 
pensive new  chairs  and  a  bench  gath- 
er around  an  1810  walnut  table.  What 
pulls  it  all  together?  Countrified  rush 
seats  and  backs  accented — surprising- 
ly!— with  elegant  lace-edged  linen. 

4  UNMATCHED  TABLEWARE  gives 
the  dessert  table  its  vintage  charm. 

►  COUNTRY-CASUAL  TOUCHES  set 

the  mood.  Checked  balloon  shades,  an 
orderly  "mismatch"  of  homespun 
dishes,  and  abundant  flowers  suggest 
a  welcoming  back-roads  inn. 
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IDEAS 
FOR 
YOU! 


•  LET  MOOD  MELD 
YOUR  MIX 

Country-style 
informality  links  a  mix 
of  items  collected  over 
time.  Old  scrubbed 
pine,  new  rush  seating 
pieces,  and  casual 
window  shades 
harmonize  beautifully. 

•  SURPRISE  WITH 
CONTRAST 

A  sprinkling  of 
elegant  touches — bits 
of  antique  silver, 
ornate  mirrors  hung  as 
art,  and  fine  crystal — 
enriches  the  setting 
and  delight  the  eye. 

•  KEEP  THE 
BACKGROUND  PLAIN 

Pattern-free  walls 
show  off  the  artistry 
and  craftsmanship  of 
the  19th-century  chest, 
still  sporting  its 
original  porcelain 
knobs  and  painted 
graining. 

•  USE  YOUR  FINDS 
INVENTIVELY 

Old  crazy-quilt 
pieces  are  framed  and 
hung  on  the  wall. 
Antique  lace-edged 
dish  towels  add  a 
touch  of  elegance  to 
the  bench  and  chairs 
and  also  serve  as 
generous-size  napkins. 

•  TRAIN  YOUR  EYE. 

TRUST  YOURSELF! 

Great  mixes  don't 
happen  overnight. 
Start  by  shopping 
(without  buying)  to 
learn  what  kinds  of 
things  you  really  love. 
Decide  what  overall 
mood  you  want,  but 
don't  be  hampered  by 
narrow  style 
categories.  Then — 
piece  by  precious 
piece! — begin  to 
assemble  your  own 
one-of-a-kind  scheme. 
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PIECE-BY-PIECE  DECORATING 

DEN  OF 
ANTIQUITY 

Weekends  poking  around  antiques  shops  pay 


off — in  personalized  rooms,  economy,  and  fun!  • 


U 


▲  A  PRIMITIVE  CHEST  anchors  Na- 
poleonic prints  and  sheet  music.  An 
unlikely  composition?  Yes!  And  that's 
the  beauty  of  it.  Casual  touches — a 
tole  lamp  and  an  asymmetrical  ar- 
rangement— make  it  work.  The  infor- 
mality lets  new  finds  fit  in  easily. 

4  PAINTED  FAUX  FINISHES  turn 
picture  frames  into  artful  accents. 

►  LAYERS  OF  TEXTURE,  color,  and 
pattern  warm  the  den/guest  room.  A 
needlepoint  rug  from  an  antiquing 
foray  blends  with  new  paisley-covered 
futons  and  pillows  covered  with  a  pot- 
pourri of  decades-old  fabrics. 
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IDEAS 
FOR 
YOU! 


•  COZY  UP  WITH 
WARM  COLORS 

Mustard  walls,  red 
accents,  and  glowing 
woods  make  a  rich 
backdrop  for  artful 
antiques — and  after- 
work  lounging! 

•  MAKE  YOUR  FINDS 
WORK  FOR  YOU 

Modern  needs  don't 
stop  just  because  your 
style  is  "old  world." 
Snugged  into  the 
corner,  two  new 
daybeds  with  Empire 
styling  serve  for 
seating  or  sleeping.  An 
aged  rug  softens  the 
floor,  and  various  old 
chintzes  cover  the 
beckoning  pillows. 

•  DON'T  TAKE  THINGS 
TOO  SERIOUSLY 

Every  room  needs 
some  wit.  Like  the 
collectible  Napoleon 
portrait  in  the  living 
room,  the  den's 
kindred  poster  and 
framed  sheet  music 
evoke  a  smile. 

•  DRESS  UP  LOW- 
COST  BLINDS 

Softly  gathered 
valances  give  the 
budget  blinds  their 
illusion  of  grandeur. 

•  USE  OLD  ITEMS 
OUT  OF  CONTEXT 

Instead  of  a  coffee 
table,  an  old  drawing 
board  and  a  19th- 
century  step  chest 
meet  modern  needs — 
in  personal  style. 

•  MIX  SPLURGES 
WITH  BARGAINS 

A  new  leather 
lounge  chair  draped 
with  an  old  paisley 
shawl  blends  into  the 
setting.  Placed  atop  an 
artfully  painted  table, 
even  a  $3.99  vase 
looks  grand! 
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A  Helen  washes  fresh  vegetables  at  the  sink,  while  Harry  feeds  the  stockpot. 

T  Shades  on  the  windows  and  glass  ceiling  of  the  sun-room  addition  regulate  solar  heat. 


4  The  breakfast 
room  doubles  as  a 
planning  area. 

To  gain  space  for  family 
dining  and  storage,  Helen 
and  Harry  replaced  a  nar- 
row deck  with  a  solarium 
addition.  The  dining  area — 
with  its  built-in  ban- 
quette— is  just  right  for  the 
family  of  four.  Both  cooks 
use  the  area  for  planning 
menus  and  shopping  lists, 
and,  while  Mom  and  Dad 
cook,  the  kids  often  do 
homework  at  the  table. 
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Lrchitects  Helen 
and  Harry  Som 
look  forward  to 
the  time  they 
spend  together  in 
the  kitchen  at  the 
end  of  the  day. 

When  they 
remodeled  their 
kitchen,  they 
added  a  sunny 
dining  area  and 
revised  the 
floor  plan  so  each 
can  work  on  the 
evening  meal 
without  getting  in 
the  other's  way. 


a  "Timing  is  everything — one  person 
can  clean  vegetables  while  the  other 
begins  the  cooking." 


KITCHEN 

A  kitchen  needn't  be  enormous  to  let  two  people  work  together 

happily.  The  key  lies  in  the  careful  zoning  of  work  centers 

that  function  as  distinct  areas  of  activity. 

By  Barbara  A.  Lewis 


Helen  and  Harry  Som 
have  zoned  four  distinct  ar- 
eas within  their  kitchen  for 
tasks  associated  with  vari- 
ous phases  of  preparing  and 
cleaning  up  after  a  meal. 

Most  preliminaries  take 
place  on  the  long  counter  to 
the  left  of  the  sink.  Here  food 
is  cleaned,  peeled,  and 
chopped.  Ingredients  then 
move  across  the  kitchen  to  a 
work  area  next  to  the  range. 
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Harry  can  prepare  a  soup 
stock  or  begin  a  stir-fry, 
while  Helen  moves  on  to  fix 
a  salad. 

Helen  likes  to  add  the  gar- 
nishes at  the  end,  and  sets 
dishes  that  are  ready  to  be 
served  on  the  counter  be- 
tween the  cooktop  and  the 
family  dining  area.  Dirty 
dishes,  pots,  and  pans  go  into 
the  right  well  of  the  sink,  or 
directly  into  the  dishwasher. 


A  a  bird's-eye  view  reveals  a  compact  galley  kitchen  whose  jut- 
ting peninsula  blocks  off  a  dining  area  surrounded  by  views. 


Buying  information,  page  118. 
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▲  Cooking  center — Pots  and  utensils  are  convenient  to  the  stove  and  ovens. 
T  Prep  area — The  Soms  assemble  ingredients  at  a  4-foot-long  counter. 


ATWO-COOK 

KITCHEN 


Helen  and  Harry  are  a 
team  in  the  kitchen. 

"We  have  no 
real  division 
of  labor,  it's  a 
pooling  of 
talents." 

<  "Why  waste  time 
looking  for  the 
right  pot?" 

To  save  moments  spent 
groping  through  dark  cup- 
boards, the  Soms  hang 
their  favorite  cookware 
within  easy  reach  above  the 
cooktop.  The  commercial 
hooks  are  big  enough  to 
keep  each  lid  with  its  pot — 
a  real  time-saver!  Addition- 
al hooks  can  be  added  as 
needed.  For  flexibility,  the 
hooks  slide  freely  along  a 
rack  composed  of  1 X  2  red- 
wood slats  spaced  a  half- 
inch  apart. 


<  "Harry  loves 
gadgets.  I  just  use 
a  good  knife." 

The  food  preparation 
center  suits  both  cooks' 
styles.  Harry  stores  his  food 
processor  and  battery- 
powered  chopper  at  the  far 
end — preserving  the  bare 
look  Helen  prefers.  A  rub- 
ber-coated rack  and  narrow 
shelf  hold  vials  of  herbs  and 
spices.  Above,  the  ends  of 
display  shelves  are  round- 
ed, and  sleek  cabinets  hide 
kitchen  clutter. 
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Workstations:     1— Cooking 
Center,  2 — Prep  Area, 
3 —  Planning/Dining  Center, 
4 — Serving  Bar 


"Our  meal  plans 
usually  begin  with 
recipe  research."  ► 

Helen's  extensive  library 
of  recipes  includes  her 
mother's  Chinese  special- 
ties, as  well  as  ethnic  dishes 
she  has  collected  from 
friends.  Recipe  files  and 
cookbooks  store  neatly  on 
shelves  built  into  the  back 
of  the  cooktop  peninsula, 
within  easy  reach  of  the 
dining  area  that  doubles  as 
a  planning  center. 

"For  parties  we 
lower  the 
serving  bar."  ► 

Most  of  the  time  the 
24  x  28-inch  serving  bar  is 
latched  to  the  wall.  In  the 
raised  position,  it  doubles 
as  a  bulletin  board. 


▲  Planning  and  dining  center— Recipes  and  cookbooks  tuck  into  shelves  near  the  table. 
▼  Serving  bar— A  flip-down  counter  keeps  guests  near  the  action,  but  out  of  the  cooks'  way. 


Buying  information, 
page  118. 
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SOUTHERN-STYLE  BEEF 
AND  SLAW  SPECIAL 


'ut  slices  of  cooked  beef  into  bite-size 
strips.  Toss  with  your  favorite  barbecue 
sauce,  jazzed  up  with  prepared  horseradish.  If 
you  like,  heat  it  up.  Pile  onto  bottom  of  a  split 
hoagieroll.  Crown  with  coleslaw  and  roll  top.  It 
screams  for  a  pickle!  About  450  calories — 


ine  pita  bread  with  cheese  slices  (Colby, 
provolone,  and  so  forth).  Combine  creamy 
buttermilk  salad  dressing  with  cottage  or 
ricotta  cheese;  spoon  into  pita.  Now,  stuff  in 
torn  mixed  greens  and  cut-up  vegetables. 
(Buy  a  variety — spinach,  broccoli  cuts,  tomato 
wedges — from  a  salad  bar.)  Health-food 
enthusiasts,  you'll  love  it!  About  650  calories — 


CURRIED  CHICKEN 
CROISSANT 


hisk  a  dash  of  sugar  and  curry  powder 
into  some  plain  yogurt.  Toss  with  shredded 
cabbage,  chopped  cooked  chicken,  raisins  or 
mixed  dried  fruit  bits,  and  a  sprinkling  of 
peanuts.  Spoon  onto  a  split  croissant.  Fancy 
chicken  salad!  About  450  calories — 


'rush  tortilla  with  water  to  soften.  Top  with 
a  lettuce  leaf  and  dairy  sour  cream.  Stack  on 
cooked  meat  loaf  and  Cheddar  cheese  slices, 
avocado  wedges,  and  onion  slices.  Add  sweet 
pepper  pieces  and  salsa.  Roll  up;  fasten  with 
r/pe-o/fVe-topped  toothpick.  Micro-warm  on 
100%  power  (high)  Vi  to  1  minute.  Add  a  hot 
pepper,  if  you're  brave!  About  490  calories — M 
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SURE-FIRE  TECHNIQUES 
FOR  GREAT  GRILLING! 

By  Lynn  Hoppe 

TENDER 
JUICY  RIBS 


^i               „  ^p^^M                 ^^^» 

^^^ 

^a     1 

^H 

^    ^ 

^k      h 

RECIPES  BEGIN  ON  PAGE  95. 


PEANUT-SAUCED  RIBS 

A  zesty,  Indian-inspired  dish — 

A  secret  sauce — it's  just  as  im- 
portant to  a  barbecue  master's  success 
as  time-tested  technique.  Claim  this 
spicy-hot  peanut  sauce  as  your 
trademark  and  enjoy  the  accolades. 
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A  INDIRECT  HEAT 

Place  hot  coals  around 
foil  drip  pan.  Place  ribs  on 
grill  over  pan.  Cover  grill. 


x^»  ; 
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__  RIB  GLOSSARY 

.  „^k  ribs:  Evenly 

covered  w.th  meat.  P  ^ 

•PO'K    T^e^esroall 
Meatiest  pork  nbs,r 

chops-  favorite, 

.nough'e^f'      rt  rtb,:  A 

•  -*  chUf  Cose  leaner 
less  tender  *.  \  nbSi) 

Cudonsteado-P* „ed 

dinosaur  nbs.°n9  eal. 
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<  PREP  CROWN 
Precooking  the 
crown  assures  that 
it  gets  cooked 
throughout.  Shape 
crown  with  meaty 
side  of  ribs  facing 
the  center;  tie. 
Cook  in  a  small 
amount  of  water  till 
no  pink  remains. 


STUFFED  CROWN  OF  RIBS 

Showy,  yet  deceptively  simple — 

Shape  two  slabs  of  ribs  into  a  circle  and  tie  with  string. 
The  resulting  ring  of  ribs  corrals  the  stuffing  that  drinks  up 
the  flavorful  meat  juices. 


••?**> , 
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RIB  GRILLING  TIPS 

WHY  PRECOOK? 

For  tender  beef  ribs,  precooking  is  best. 
With  pork  ribs,  you  choose.  Precooking 
makes  them  more  tender,  but  you  get  less 
intense  smoky  flavor. 

•  With  precooking:  Cover  ribs  with  boiling 
water;  simmer,  covered,  till  tender  (45  to  60 
minutes  for  pork  spareribs/loin  ribs;  50  to  60 
minutes  for  beef  chuck  ribs).  Grill,  covered, 
indirectly  over  medium-slow  heat  for  15 
minutes  or  till  done. 

•  Without  precooking:  Grill  pork 
spareribs/loin  ribs,  covered,  indirectly  over 
medium  heat  60  minutes.  Uncover;  grill  1 5  to 
30  minutes  more  or  till  done. 


'Ss?  - 

■  .  '-.'■-  ■yyv^-s*---         -;      ' 

—  , 

- 
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TEXAS  RIBS 

Robust  for  big  appetites — 

Bring  on  the  barbecue! 
Here's  the  kind  of  blue- 
ribbon  recipe — lusty,  yet  ail- 
American — that  earned  a 
name  for  barbecue.  Of 
course,  in  Lone  Star  cattle 
country,  meaty  beef  chuck 
short  ribs  are  primo. 


To  order  barbecue 
equipment,  see  page  126. 

Photographs:  Ron  Crofoot 
Food  stylist:  Judy  Tills 
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C00K0UTS 


MOIST 

DELICIOUS 

SEAFOOD 


RECIPES  BEGIN  ON  PAGE  98. 
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BLACKENED  FISH 

Restaurant  fare  at  home — 

When  the  smoky  haze 
clears,  Louisianians  will 
look  with  envy  at  your 
skilletful  of  moist  fish  fillets 
encased  in  a  peppery  crust. 
Try  blackening  the  fish  that 
best  suits  your  family: 
catfish,  redfish,  cod,  pollock, 
pompano,  or  haddock. 
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<«  POSITION 
SKILLET 

Place  a  cast- 
iron  skillet 
directly  on  hot 
coals.  Heat  the 
skillet  for  5 
minutes. 


<  DRIZZLE  WITH 
MARGARINE 

Add  fish;  drizzle 
with  margarine. 
Grill  till  blackened. 
Turn  fish;  repeat. 


CUC.WW  man's 

inWest-Besi  «aVored. 

#  Shark:  Usu^tiesbene1«t 
Stronger  ^f  Best  cut:  steaks. 

I  1romamannade.      ^^^d, 

m  s«ordfl*'  rrte  gritting 

^^la^Best  cut  steak, 
l  1ish  «n  the  East."  0est 

#  Trout-     ^"dressed.      \ 
Voices"  messed' pan 
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*  SPLIT  THE 
LOBSTER  TAILS 

To  halve  each 
lobster  tail 
lengthwise,  use 
kitchen  shears  to 
cut  through  the 
underside  shell  and 
meat.  Turn  the 
lobster  tail  over 
and  cut  through 
the  hard  shell. 


DEVILED  CRAB  LOBSTER  TAILS 

To  make  an  occasion  special — 

For  an  assured  four-star  rating,  serve  classy  lobster  tails 
with  a  glorious  crab  stuffing.  The  bonus  is  that  your  lobster 
tail  goes  twice  as  far:  one  tail  serves  two  people. 
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FISH-GRILLING  TIPS 


COOKING  TIMES 
ARE  KEY 

•  Fish    steaks,    fillets,    or    cubes — 

Measure  thickness.  Place  fish  into  a  well- 
greased  grill  basket  or  pierced  foil  packet. 
Grill,  on  an  uncovered  grill,  directly  over 
medium-hot  coals  till  fish  flakes  easily.  (Allow 
4  to  6  minutes  per  V2  inch  of  thickness.  If 
more  than  1  inch  thick,  turn  during  grilling.) 

•  Dressed  fish  (3  to  4  pounds):  Place 
fish  into  a  well-greased  grill  basket  or  pierced 
foil  packet.  Place  on  grill  over  drip  pan  but  not 
over  coals.  Grill,  on  a  covered  grill,  indirectly 
over  medium-hot  coals  for  40  to  50  minutes 
or  till  fish  flakes  easily  when  tested  with  a  fork. 


LIME-SEASONED 
SALMON 

A  light  and  easy  salad — 

The  tangy  sesame-lime 
marinade  assumes  a  double 
identity.  As  a  marinade,  it 
moistens  and  prevents  the 
salmon  steaks  from  sticking 
to  the  grill.  Heated  as  a 
sauce,  it  flavorfully  dresses 
the  salmon  and  wilts  the 
salad  greens. 


▲  USE  A  GRILL  BASKET 

A  grill  basket,  handy  for  grilling 
large  pieces  of  fish,  reduces 
sticking  and  allows  for  easy  turning. 
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SMOKED 
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HAZELNUTPESTO 
TURKEY  BREAST 

Turkey  with  summery  trimmings — 

Whether  you  hobnob  with  beer 
drinkers  or  champagne  sippers,  your 
guests  will  relish  this!  A  spinach-basil 
stuffing  is  pocketed  between  the  skin 
and  the  smoke-seasoned  turkey  breast. 
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▲  STUFFING  THE  BREAST 

Loosen  the  skin  from  the  meat, 
leaving  skin  attached  at  one  long 
edge.  Spread  pesto  over  the  meat. 


ttees.Sott«oods,aoc     add  a 
(  discoior  the  <ood  you. 

bitter     »»,e-    rC"w  and  match 
favorite  wood m« 
youro«ns9na« 

•  Hickory-     w*^ 

smoky  navor.  1 

che.nf:De"caley    m„,det  rather 
than',airhe»o»dinv.a.era. 
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APPLE  CHICKEN  WITH  PILAF 

A  white-linen  meal  from  the  grill — 

After  more  than  an  hour  of  soaking  up  the  smoke  flavor, 
the  chicken  comes  to  your  table  bronzed  and  beautiful.  The 
wheat-berry  pilaf  makes  the  perfect  accompaniment. 


<  GRILL-SMOKING 
In  a  covered  grill, 
arrange  preheated 
coals  around  a  foil 
drip  pan.  For  steam, 
pour  1  inch  of 
water  in  pan. 
Sprinkle  soaked 
chips  over  hot 
coals. 


SMOKER  TIPS 


A  COVERED  GRILL 
OR  A  WATER  SMOKER? 

Either  a  water  smoker  or  a  covered  grill 
works  well  for  smoking,  though  a  smoker 
allows  for  slightly  better  circulation  of 
heat  and  steam  around  food.  The  longer 
smoking  time  necessary  in  a  water 
smoker  also  intensifies  the  smoke  flavor. 

One  caution:  Do  not  use  a  water  smoker 
to  cook  large  birds  such  as  a  turkey.  Because 
the  heat  fluctuates,  there's  no  way  to 
guarantee  that  the  bird  reaches  the 
temperature  critical  for  safety  within  four 
hours.  Water  smokers  work  well  for  smaller 
birds  and  any  size  of  other  meats. 


FIVE-SPICE 
GAME  HENS 

Big-flavored,  little  hens — 

As  the  sweet  perfume  of 
burning  hickory  chips  wafts 
from  house  to  house,  your 
neighbors  will  covet  the 
smoky  aroma  of  these  crisp- 
skinned  petite  birds. 


A  SMOKER  METHOD 

Follow  manufacturer's  directions 
for  arranging  hot  coals,  wood,  and 
water  pan  in  water  smoker. 
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COOKOUTS 


CREATE  A  KABOB! 


4  EASY  STEPS 


1.  PICK  A 
MEAT 

Allow  4  servings  per 
pound  of  meat  or  fish  (3 
servings  per  pound  of 
shrimp  with  shell  or 
chicken  with  the  bone). 

•  Shrimp.  Thaw  shrimp, 
if  frozen.  Shell  and 
devein  the  shrimp. 

•  Sea  scallops.  Thaw  the 
sea  scallops,  if  frozen. 

•  Fish.  Choose  from  tuna, 
swordfish,  shark,  catfish, 
or  sea  bass  steaks  or 
fillets.  Thaw  the  fish,  if 
frozen.  Cut  fish  steaks  or 
fillets  into  1-inch  pieces. 

•  Chicken  breasts.  Skin, 
bone,  and  cut  chicken 
into  1-inch  cubes. 

•  Lamb,  boneless.  Cut 

lamb  into  1-inch  pieces. 

•  Beef  sirloin,  boneless. 

Cut  beef  sirloin  into  1- 
inch  pieces. 

•  Pork,  lean  boneless. 

Cut  into  1-inch  cubes. 


2.  PICK  A  FRUIT 
OR  VEGETABLE 

Plan  on  1  cup  fruit  or 
vegetables  per  person. 

PRECOOK  THESE 

•  Summer  squash.  Cut 
into  ¥2 -inch  slices. 

•  Broccoli  or 
cauliflower  flowerets. 

•  Baby  scallopini 
squash. 

•  Fresh  ears  of  corn. 
Cut  into  1-inch  pieces. 

•  Whole  tiny  new  pota- 
toes. Halve  potatoes. 

•  Baby  carrots. 

•  Green  onions  or  leeks. 
Cut  into  1-inch  pieces. 

NO  NEED  TO  PRECOOK 

•  Red  or  green  pepper. 

Cut  into  1-inch  pieces. 

•  Apple  wedges. 

•  Papaya.  Peel,  seed,  and 
cut  into  1-inch  pieces. 

•  Orange  slices. 

•  Fresh  pineapple.  Cut 
into  1-inch  pieces. 

•  Pea  pods.  Thaw,  if 
frozen. 

•  Frozen  artichoke 
hearts.  Thaw. 

•  Jicama.  Peel  and  cut 
into  1-inch  pieces. 


3.  PICK  A 
MARINADE 

Allow  1  recipe  mari- 
nade per  pound  of  meat 

•  APPLE  MARINADE 

Combine  Vi  cup  water;  V* 
cup  frozen  apple  juice 
concentrate,  thawed;  2 
tablespoons  white  wine 
vinegar;  2  tablespoons  olive 
oil  or  cooking  oil;  2 
tablespoons  soy  sauce;  and  1 
teaspoon  dried  savory, 
crushed.  Makes  1  cup. 

•  LIME  MARINADE 

Combine  Vz  cup  chicken 
broth;  1  teaspoon  shredded 
lime  peel;  Vz  cup  lime  juice;  2 
tablespoons  cooking  oil;  1 
tablespoon  brown  sugar;  2 
cloves  garlic,  minced;  and  Ve 
teaspoon  ground  red  pepper. 
Makes  1  cup. 

•  WINE  MARINADE 

Combine  XA  cup  olive  oil  or 
cooking  oil;  V4  cup  dry  white 
wine;  1  tablespoon  minced 
dried  onion;  Vz  teaspoon 
dried  basil,  crushed;  Vz 
teaspoon  dried  rosemary, 
crushed;  and  V4  teaspoon 
pepper.  Makes  %  cup. 


4.  PUT  THEM 
ALL  TOGETHER 

Here's  how! 

•  MARINATE 

Prepare  marinade.  Place 
seafood,  fish,  or  meat  in  a 
plastic  bag  in  shallow  dish. 
Pour  marinade  over;  close 
bag.  Chill  2  to  4  hours  for 
fish,  seafood,  or  chicken  (6 
hours  or  overnight  for  lamb, 
beef,  or  pork),  turning  once. 
Remove  meat;  reserve 
marinade. 

•  PRECOOK 

Cook  vegetables  in  a  small 
amount  of  boiling  water  1  to 
2  minutes  (4  to  5  minutes  for 
carrots,  onions,  or  leeks;  6  to 
8  minutes  for  corn;  12  to  15 
minutes  for  potatoes). 

•  THREAD  KABOBS 

On  skewers  thread  meat, 
vegetables,  and  fruits. 

•  GRILL  KABOBS 

For  fish  or  seafood,  grease 
grill  rack.  Grill  kabobs  on  an 
uncovered  grill  over  hot 
coals  8  to  12  minutes  or  till 
done.  Turn  and  brush  often 
with  marinade. 


92 


HI  mix  HI  IMES  ami>  '.AkhiM'.    iiiiji   1917 


YOU  PICKED  A 

GREAT  YEAR  TO  NEED 

A  REFRIGERATOR. 


. 


Now,  KitchenAid  is  introducing  a     instead  of  scraping  along  as  in 
xmplete  line  of  premium  refrig-     other  refrigerators.  You'll  also 
srators.  And  before  you  even  open   appreciate  the  beauty  and  strength 
the  door,  you  know  the 
new  KitchenAid'" 
refrigerator  is  built  like 
no  other.  Its  sturdy  han- 
dle is  die-cast  metal, 
instead  of  being  plated 
v  plastic 

/  Jb»  asm 

-  other 
\  makes. 
Now, 
open  it 
and  be  delighted.  See 
how  the  canti  levered 
shelves  of  its  dazzling 
interior  let  you  change 
the  space  in  almost 
unlimited  ways  to  match 
your  family's  changing 
needs. 

And  how  easily 

thingS  StOre.  ThankS  tO       For  literaturewnle  KitchenAid.  Dept.  C-1G,  P.O.  Box  3900,  Peoria.  I L  61614 

exclusive  Roller  Trac':>crispers,      of  Crystal  Frost,UKtempered-glass 
drawers,  baskets,  and  shelves.        shelves  and  covers  rather  than 
They  glide  out  smoothly  on  rollers,  the  usual  plastic. 


Everywhere,  it's  been  engi- 
neered to  preserve  food  the  way 
it  keeps  best.  Even  the  Winter 
Chill  Meat  LockerTUK  has 
its  own  cold  control  for  the 
lower  temperatures  meat 
requires. 

As  for  the  freezer,  with 
its  wonderful  automatic 
ice-maker,  you'll  find  still 
more  advantages  other 
makes  leave  out:  a  freezer 
light,  a  roll -out  freezer 
basket,  an  extra  shelf. 
The  sort  of  thoughtful 
touches  you'll  be  grateful 
for  over  and  over  again 
through  the 
years. 

If  you're 
looking  for  a 
refrigerator, 
see  the 
beautiful,  lon£ 
iasting  KitchenAid  line. 
The  refrigerators  built  to  last. 


KITCHENAID 
FOR  THE  WAY  IT'S 
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PASTA  DELIGHT 

Pasta  Carbonara  and  Countr 
Macaroni  Salad. 

Two  deliriously  light  pasta  dishe 
you  can  cook  up  in  no  time. 

Just  follow  the  recipes  usirij 
Miracle  Whip®  Light  reduced  calori 
salad  dressing  and  Creamettes? 

Both  dishes  are  easy  on  the  ca 
ories  and  simply  delicious.  Why  nq 
trv  them  both? 


\ 


COUNTRY  MACARONI 
SALAD 


■y, 

Vi 


( 7-ounce )  package  CREAJV1ETTES 

Elbow  Macaroni,  2  cups  unc(X)ked 
cup  MIRACLE  WHIP  LIGHT 

Reduced  Calorie  Salad  Dressing 
teaspoon  dill  weed 
cups  chopped  cooked  chicken 
1  cup  carrot  slices 
1  cup  cherry  tomato  halves 
Lettuce 

Prepare  Macaroni  according  to  packag 
directions.  Drain.  Add  to  combined  salad  dres: 
ing  and  dill  weed;  mix  lightly  Add  chickei 
carrots  and  tomatoes;  mix  lightly.  Chill  seven 
hours.  Serve  on  lettuce- covered  plate.  Garnis 
with  fresh  dill  weed,  if  desired.        6  servint 

307  calories  per  one-cup  serving. 

PASTA  CARBONARA 

V>  of ( 1  pound )  package  CREAME'ITE 

Fettuccini 
Vi  cup  skim  milk 
1  'i  cup  MIRACLE  \V1  IIP  LIGHT  Reduced 

Calorie  Salad  Dressing 
1  garlic  clove,  minced 
I   egg,  beaten 
5  crisply  cooked  bacon  slices,  crumbled 
1  ,i  cup  ( 1  Vi  ounces )  KRAFT  Grated 

Parmesan  Cheese 
Vi  cup  chopped  parsley 

Prepare  Fettuccini  according  to  packag 
directions.  Drain.  Gradually  add  milk  to  con 
bined  salad  dressing  and  garlic  in  small  sauce 
pan;  heat  thoroughly,  stirring  occasiona 
Remove  from  heat;  blend  in  egg.  Toss  wit 
hot  fettuccini  until  well-coated.  Add  remair 
ing  ingredients;  toss  lightly.  Garnish  with  bas 
leaves.  If  desired.  324  calories  per  one  cu 
serving.  5  serving 

Variation:  Substitute  Vi  of  ( 1  pound)  pac 
age  CREAMF/ITE  Spaghetti  lor  Fettuccini. 


Miracle  Whip 


ffl1987Kralt.ini 
1987  the  Cteamotte  Company 


FOOD 


NUTRITION  INFORMATION 

HOW  TO  MAKE  IT  WORK 


Our  seal  assures  you  that  every  recipe 
has  been  tested  in  the  Better  Homes  and 

Gardens  Test  Kitchen.  This  means  that 
each  recipe  is  practical  and  reliable,  and 
meets  our  high  standards  of  taste  appeal. 


EVERY  RECIPE  ANALYZED 

•  With  each  recipe  we  give  important 
nutrition  information.  The  calorie 
count  of  individual  servings  and  the 
amount,  in  grams,  of  protein,  fat,  cho- 
lesterol, and  sodium  help  you  keep  tabs 
on  what  you  eat. 

•  Also,  you  can  check  the  vitamin  and 
mineral  levels  per  serving  of  each  reci- 
pe. Vitamins  and  minerals  are  noted  in 
percentages  of  the  United  States  Rec- 
ommended Daily  Allowance  (U.S. 
RDA)  whenever  the  value  exceeds  10 
percent  of  the  recommended  amounts. 
(The  U.S.  RDAs  are  nutritional  stan- 
dards developed  by  the  Food  and  Drug 
Administration.) 

•  When  a  recipe  is  high  in  fiber,  we'll 
include  the  grams  of  dietary  fiber  per 
serving,  too. 

HOW  WE  ANALYZE 

•  When  ingredient  options  appear  in  a 
recipe,  we  use  the  first  ingredient 
choice  for  the  analysis. 

•  We  omit  optional  ingredients  from 
the  nutrition  analysis. 

•  We  use  the  first  serving  size  listed. 

•  When  milk  is  an  ingredient,  we  fig- 
ure the  nutrition  information  using 
low-fat  milk. 

WHAT  YOU  NEED 

Use  our  recipe  analyses  to  chart  the 
nutritional  value  of  the  foods  you  eat. 
These  simple  guidelines  are  based  on 
daily  needs  of  females,  23  to  50  years 
old  (in  general,  males  and  teenagers 
need  more  calories): 

calories — 2,000 

protein— 45  to  65  grams 

fat — 67  grams 

cholesterol — 300  milligrams 

sodium— 1,100  to  3,300  milligrams 

fiber — 25  to  35  grams 

There's  no  real  harm  in  going  over  or 
under  these  figures  in  any  single  day, 
but  aim  for  a  balanced  diet  overall. 


WASH  'N  WEAR, 
N  WEAR/N  WEAR. 


The  New  Kitchen  Aid TUK 
washers  and  dryers  are  built  like 
no  others.  But  you  won't  really 
notice  the  difference  the  KitchenAid 
washer  makes  until  a  few  thous- 
and loads  from  now.  When  it's  still 
cleaning  every  load  as  reliably  as 
on  the  first  day. 

That's  because  this  is  the 
washer  built  by  the  same  people 
who  make  the  incomparable 
KitchenAid  dishwasher,  the  one 
that's  long  been  famous  for  its  qual- 
ity, workmanship  and  durability. 

So  see  the  new  KitchenAid 
washer.  The  one  with  a  life  cycle  as 
good  as  its  wash  cycle. 

KitchenAid® 


For  literature  write  KitchenAid.  Dept.  CI.  PO  Box  3900.  Peoria.  IL  61614 


KITCHENAID 
FOR  THE  WAY  IT'S  MADE. 


ALL-OUT  COOKOUTS 


JUNE  RECIPE  INDEX 

ALL-OUT  COOKOUTS 

Apple  Chicken  with  Pilaf 107 

Beer  and  Caraway  Ribs 97 

Blackened  Fish 98 

Create-a-Kabob 92 

Deviled  Crab  Lobster  Tails 100 

FiveSpice  Game  Hens 109 

Fruited  Spare  Ribs 98 

Hazelnut-Pesto  Turkey  Breast ..  107 

Horseradish-Dilled  Trout 102 

Lime-Seasoned  Salmon 100 

Peanut-Sauced  Ribs 95 

Stuffed  Crown  of  Ribs 96 

Texas  Ribs 97 

Tuna  and  Tabbouleh  Packets ....  106 

FAST  FAMILY  FAVORITES 

Curried  Chicken  Croissant 85 

Meat-Loaf  Burrito  to  Go 85 

Pick-a-Cheese  Pita  Pocket 85 

Southern-Style  Beef  and  Slaw 

Special 85 

Stuffed-to-the-Rim  Vegetable 

Roll 84 

PRIZE  TESTED  RECIPES 

Apricot  Amaretto  Cake Ill 

Pasta  and  Mozzarella  Salad Ill 

Pasta  with  Chicken  and  Pepper- 
Cheese  Sauce 112 

Spicy  Apple  Blueberry  Crunch..  112 


WHEN  ARE  COALS  READY? 

To  test  the  temperature  of  the  light- 
ed coals,  hold  your  hand,  palm  side 
down,  above  the  coals  at  the  height 
your  food  will  be  cooked.  Then  count 
the  seconds,  "one  thousand  one,  one 
thousand  two "  If  you  need  to  re- 
move your  hand  after  two  seconds,  the 
coals  are  hot;  after  three  seconds,  the 
coals  are  medium-hot;  after  four  sec- 
onds, they're  medium;  after  five  sec- 
onds, they're  medium-slow;  after  six 
seconds,  they're  slow. 

TENDER  JUICY  RIBS 

PEANUT-SAUCED  RIBS 

Chopped  apple  and  peanuts  are  a  nice 
complement  to  the  spicy-sauced  ribs — 
3  to  4  pounds  pork  spareribs  or 

loin  back  ribs 
1/3  cup  cooking  oil 
Vb  cup  peanut  butter 
2  tablespoons  soy  sauce 

1  tablespoon  curry  powder 

2  cloves  garlic,  minced 

Vb  to  Vi  teaspoon  ground  red 

pepper 
Vz  of  a  6-ounce  can  (Vi  cup)  frozen 

limeade  concentrate,  thawed 

continued 
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ALL-OUT  COOKOUTS 


continued 

•  Cut  the  ribs  into  2-  or  3-rib  portions. 

For  sauce,  in  a  small  mixing  bowl  stir 
together  the  cooking  oil,  peanut  butter, 
soy  sauce,  curry  powder,  minced  garlic, 
and  red  pepper.  Stir  in  the  limeade  con- 
centrate till  smooth.  Brush  some  sauce 
over  ribs. 

•  In  a  covered  grill  arrange  the  pre- 
heated coals  around  a  drip  pan.  Test  for 
medium  heat  above  the  drip  pan  (see 
tip,  page  95).  Place  the  ribs  on  a  rib 
rack,  if  desired.  Place  ribs  on  a  grill 
rack  over  drip  pan  but  not  over  coals. 
Lower  the  grill  hood. 

•  Grill  ribs  for  60  minutes.  Brush  with 
sauce.  Uncover;  grill  15  to  30  minutes 
more  or  till  ribs  are  tender  and  no  pink 


remains,  turning  ribs  once  and  brush- 
ing with  sauce  occasionally.  Serves  4. 

Nutrition  information  per  serving: 
620  cal,  41  g  pro.,  4  g  carbo,  48  g  fat, 
163  mg  choL,  and  279  mg  sodium.  U.S. 
RDA:  37%  thiamine,  31%  riboflavin, 
41%  niacin,  15%  iron,  and  38% 
phosphorus. 

STUFFED  CROWN  OF  RIBS 

Use  two  large  spatulas  to  lift  the  crown 
of  ribs  from  the  grill  to  a  serving  platter. 
Once  transferred,  untie  the  crown — 
4  pounds  pork  loin  back  ribs 

(2  slabs) 
%  cup  finely  chopped  celery 
1  6-ounce  package  mixed  dried 
fruit  bits 


1/2  cup  chopped  onion 
V*  cup  millet 

IV2  teaspoons  instant  chicken 
bouillon  granules 
2  tablespoons  margarine  or  butter 
Vi  cup  snipped  parsley 
1  teaspoon  dried  basil,  crushed 
1  teaspoon  dried  marjoram, 

crushed 
Va  teaspoon  pepper 
5  to  7  slices  whole  wheat  bread, 
dried  and  cut  into  Vfe-inch 
cubes  (4  cups) 
•    •    • 

V*  cup  crab  apple  or  currant  jelly 
1  tablespoon  brown  sugar 
1  tablespoon  lemon  juice 

Va  teaspoon  dry  mustard 


1/2  cup  Heinz  57  Sauce 
1/4  cup  honey 

2-1/2  pounds  chicken  pieces 
Melted  butter  or  margarine 

Combine  57  Sauce  and  honey.  Brush  chicken 
with  melted  butter,  then  57  Sauce-honey 

mixture  Grill  or  broil  until  chicken  is  cooked,  Combine  first  6  ingredients.  Form  into  5  patties.  Grill 

turning  and  brushing  frequently  with  57  Sauce-  or  broil  to  desired  degree  of  doneness.  Serve  in  sandwich 

honey  mixture.  Makes  5  servings.  buns:  t»p  with  additional  57  Sauce,  if  desired. 

Makes  5  servings. 

For  more  great  recipes,  send  a  self  addressed,  stamped  envelope  to:  Don't  Stop  At  Steak,  c/o  Heinz  57  Sauce,  P.O.  Box  57,  Pittsburgh,  PA  1 5230  0057 


•  To  form  a  ring  with  the  ribs,  place 
slabs,  end  to  end  with  edges  overlap- 
ping slightly  and  the  meaty  side  of  ribs 
facing  toward  center.  Tie  string  secure- 
ly around  ribs  to  form  a  crown  (8  to  9 
inches  in  diameter).  Place  crown  in  a 
large  kettle  or  Dutch  oven.  Add  about  2 
inches  of  water.  Bring  to  boiling;  reduce 
heat.  Cover  and  simmer  50  to  60  min- 
utes or  till  no  pink  remains.  Drain. 

•  Meanwhile,  for  stuffing,  in  a  medi- 
um saucepan  combine  celery,  dried 
fruit,  onion,  millet,  bouillon  granules, 
and  VA  cups  water.  Bring  to  boiling; 
reduce  heat.  Cover  and  simmer  15  min- 
utes. Stir  in  margarine  or  butter;  let 
stand,  covered,  for  5  minutes. 

•  In  a  large  mixing  bowl  combine 
parsley,  basil,  marjoram,  and  pepper. 
Add  millet  mixture  and  bread  cubes. 
Toss  to  mix.  If  necessary,  add  addition- 
al water  (about  lA  cup)  to  moisten. 

•  For  glaze,  in  a  small  saucepan  com- 
bine jelly,  brown  sugar,  lemon  juice, 
and  mustard.  Cook  and  stir  till  jelly  is 
melted  and  mixture  is  smooth.  Brush 
ribs  on  all  sides  with  glaze. 

•  In  a  covered  grill  arrange  preheated 
coals  around  outer  edge  of  grill,  leaving 
a  9-inch  circle  in  center  without  coals. 
Test  for  medium  heat  above  area  with- 
out coals  (see  tip,  page  95).  Place  crown 
on  grill  on  a  double  layer  of  greased 
heavy-duty  foil  over  area  without  coals. 
Spoon  stuffing  mixture  into  center  of 
crown.  Brush  crown  with  some  of  the 
glaze.  Lower  grill  hood. 

•  Grill  for  50  to  60  minutes  or  till 
crown  is  brown  and  stuffing  is  heated 
through,  brushing  with  glaze  occasion- 
ally. If  necessary,  cover  stuffing  with 
foil  to  prevent  overbrowning.  Brush 
ribs  with  glaze  before  serving.  Serves  6. 

Nutrition  information  per  serving: 
514  caL,  38  g  pro,  44  g  carbo.,  21  g  fat, 
95  mg  choL,  325  mg  sodium,  3  g  dietary 
fiber.  U.S.  RDA:  14%  vit  A,  58%  thia- 
mine, 25%  riboflavin,  36%  niacin,  19% 
iron,  39%  phosphorus. 

TEXAS  RIBS 

Small  grill?  A  rib  rack  increases  the 
cooking  space  on  your  grill  up  to  50  per- 
cent by  letting  you  stand  the  rib  pieces 
up  rather  than  laying  them  flat — 
4  pounds  meaty  beef  chuck  short 

ribs 
2  tablespoons  Worcestershire 

sauce 
1  tablespoon  vinegar 
1  tablespoon  cooking  oil 
Vi  teaspoon  instant  beef  bouillon 

granules 
1  clove  garlic,  minced 
Va  to  Vi  teaspoon  ground  red 
pepper 


MAKES  COOKBOOKS 
COME  ALIVE. 


For  the  serious  cook,  there's 
nothing  that  meets  the  demands  of 
the  most  challenging  recipes  with 
the  power,  versatility  and  depend- 
ability of  a  KitchenAid"  mixer. 

Its  exterior  is  all  metal,  no 
plastic.  Its  heavy-duty  motor  per- 
forms with  increasing  power  as  the 
load  is  increased.  And  it  has  such 
durability  that  it's  often  handed 
down  from  mother  to  daughter. 

And  what  the  mixer  can't 
do,  the  companion  KitchenAid  food 
processor  will. 

Together,  they  make  cookbooks 
come  alive. 

KitchenAid 


For  literature  write  KitchenAid.  Dept  C-1M.  PO.  Box  3900,  Peoria.  IL  61614 


FOR  THE  WAY  irS  MADE. 


Va  teaspoon  dry  mustard 
Va  teaspoon  chili  powder 

1  tablespoon  brown  sugar 

1  teaspoon  cornstarch 
Va  cup  catsup 

•  To  precook  ribs,  in  a  large  kettle  or 
Dutch  oven  cover  ribs  with  water. 
Bring  to  boiling;  reduce  heat.  Simmer, 
covered,  50  to  60  minutes  or  till  tender. 

•  For  brushing  sauce,  in  a  small  mix- 
ing bowl  combine  Worcestershire 
sauce,  vinegar,  oil,  bouillon  granules, 
garlic,  red  pepper,  mustard,  chili  pow- 
der, and  %  cup  water.  Reserve  %  cup  of 
the  brushing  sauce. 

•  In  a  covered  grill  arrange  preheated 
coals  around  a  drip  pan;  test  for  medi- 
um-slow heat  above  pan  (see  tip,  page 
95).  Place  ribs  on  rib  rack,  if  desired. 
Place  ribs  on  grill  rack  over  pan  but  not 
over  coals.  Lower  grill  hood. 

•  Grill  ribs  15  minutes,  turning  ribs 
halfway  through  grilling  and  brushing 
occasionally  with  brushing  sauce. 

•  Meanwhile,  for  serving  sauce,  in  a 
small  saucepan  combine  brown  sugar 
and  cornstarch.  Stir  in  the  reserved 
brushing  sauce  and  catsup.  Cook  and 
stir  till  thickened  and  bubbly.  Cook  and 
stir  2  minutes  more.  Serve  sauce  with 
ribs.  Makes  5  or  6  servings. 

Microwave  directions:  Precook  and 
grill  ribs  as  directed.  For  serving  sauce, 
in   a   2-cup   glass   measure    combine 


brown  sugar  and  cornstarch.  Stir  in  re- 
served brushing  sauce  and  catsup.  Mi- 
cro-cook, uncovered,  on  100%  power 
(high)  for  2  to  3  minutes  or  till  thick- 
ened and  bubbly,  stirring  after  every 
minute.  Serve  as  directed. 

Nutrition  information  per  serving: 
409  caL,  41  g  pro.,  8  g  carbo,  22  g  fat, 
128  mg  choL,  343  mg  sodium.  U.S. 
RDA:  19%  riboflavin,  33%  niacin,  30% 
iron,  21%  phosphorus. 


Beer  and  Caraway  Ribs 

BEER  AND  CARAWAY  RIBS 

The  bold  flavors  in  the  sauce — beer,  mo- 
lasses, and  caraway — are  the  perfect 
complements  to  sauerkraut  or  cabbage — 

continued 
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REDUCES  THE  NOISE 
TO  A  WHISPER. 


For  literature  write  KitchenAid.  Dept  C1D.  PO  Box  3900.  Peoria.  IL  616W 


You'll  never  be  bothered  by 
loud  dishwasher  noise  again. 

The  KitchenAid"  Superba  has 
a  Whisper  Quiet  System  so  effective 
that  you  can  talk  on  the  kitchen 
phone  and  scarcely  know  that  the 
dishwasher  is  running. 

The  KitchenAid  dishwasher 
also  ends  the  messy  chore  of  rins- 
ing off  your  dishes  before  loading. 
Its  Triple  filtration  System  has 
a  hard-food  disposer  that  grinds 
up  food.  So  dishes  go  straight 
from  table  to  dishwasher  and 
come  out  dazzling  clean  without 
hand-rinsing. 

See  the  incomparable 
KitchenAid  Superba  dishwasher. 

KitchenAid® 


FOR  THE  WAY  IT'S  MADE. 
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continued 
4  pounds  meaty  beef  chuck  short 

ribs 
1  large  onion,  cut  up 

1  12-ounce  can  (IVfe  cups)  beer 

2  tablespoons  molasses 
1  tablespoon  cornstarch 

1  teaspoon  caraway  seed,  crushed 
Va  teaspoon  ground  allspice 

•  Layer  ribs  in  a  13x9x2-inch  pan; 
sprinkle  with  salt  and  pepper.  Add  on- 
ion. Pour  beer  over  all.  Cover  tightly 
with  foil.  Bake  in  a  400°  oven  for  1  to 
V-k  hours  or  till  tender.  Remove  ribs, 
reserving  juices.  Skim  fat  and  strain 
pan  juices.  Reserve  1  cup  juices. 

•  For  sauce,  in  a  medium  saucepan 
combine  molasses,  cornstarch,  caraway 
seed,  and  allspice.  Stir  in  reserved 
juices.  Cook  and  stir  till  thickened  and 
bubbly;  cook  and  stir  2  minutes  more. 

•  In  a  covered  grill  arrange  the  pre- 
heated coals  around  a  drip  pan.  Test  for 
medium-slow  heat  above  the  drip  pan 
(see  tip,  page  95).  Place  the  ribs  on  a 
grill  rack  over  pan  but  not  over  the 
coals.  Lower  the  grill  hood. 

•  Grill  ribs  for  1 5  minutes,  turning  ribs 
halfway  through  grilling  and  brushing 
occasionally  with  sauce.  In  a  small 
saucepan  with  a  heat-resistant  handle 


heat  the  remaining  sauce  on  the  side  of 
the  grill.  Pass  sauce  with  ribs.  Makes  5 
or  6  servings. 

Nutrition  information  per  serving: 
405  caL,  50  g  pro.,  15  g  carbo.,  13  g  fat, 
146  mg  choL,  96  mg  sodium,  1  g  dietary 
fiber.  U.S.  RDA:  24%  riboflavin,  41% 
niacin,  39%  iron,  29%  phosphorus. 


-%■  •- 


Fruited  Spare  Ribs 

FRUITED  SPARE  RIBS 

Cantaloupe  and  grapes  make  this  sweet- 
sour  sauce  summer  special — 
4  to  5  pounds  pork  loin  back  ribs  or 
spareribs 


Va  cup  sliced  green  onion 

1  teaspoon  grated  gingerroot  or 
Va  teaspoon  ground  ginger 

2  tablespoons  margarine  or  butter 
V2  of  a  10-ounce  jar  (V2  cup) 

pineapple  preserves 
2  cups  finely  chopped  cantaloupe 
Va  cup  water 
2  tablespoons  vinegar 
4  teaspoons  cornstarch 
1/2  cup  seedless  green  or  red 
grapes,  halved 

•  Cut  ribs  into  2-  or  3-rib  portions.  In 
a  medium  saucepan  cook  onion  and 
gingerroot  in  margarine  or  butter 
about  2  minutes  or  till  tender.  Cut  up 
any  large  pineapple  pieces  in  preserves. 
Stir  preserves  and  cantaloupe  into  on- 
ion mixture.  Cook  and  stir  till  pre- 
serves melt.  Stir  water  and  vinegar  into 
cornstarch.  Stir  into  onion  mixture. 
Cook  and  stir  till  thickened  and  bubbly. 
Cook  and  stir  2  minutes  more. 

•  In  a  covered  grill  arrange  preheated 
coals  around  a  drip  pan;  test  for  medi- 
um heat  above  the  pan  (see  tip,  page 
95).  Place  ribs  on  rib  rack,  if  desired. 
Place  ribs  on  grill  rack  over  the  pan  but 
not  over  the  coals.  Lower  the  grill  hood. 

•  Grill  ribs  for  60  minutes,  brushing 
with  sauce  after  30  minutes.  Uncover; 
grill  15  to  30  minutes  more  or  till  ribs 
are  tender  and  no  pink  remains,  turn- 
ing once  and  brushing  occasionally 
with  sauce.  Place  saucepan  on  side  of 
grill  to  warm  sauce;  stir  in  grapes  just 
before  serving.  Pass  sauce  with  ribs. 
Makes  5  or  6  servings. 

Nutrition  information  per  serving: 
650  cal.,  47  g  pro.,  31  g  carbo.,  37  g  fat, 
175  mg  chol,  189  mg  sodium.  U.S. 
RDA:  46%  vit  A,  34%  vit  C,  60%  thia- 
mine, 32%  riboflavin,  46%  niacin,  17% 
iron,  35%  phosphorus. 

MOIST  DELICIOUS  SEAFOOD 

BLACKENED  FISH 

Because  fillets  vary  slightly  in  thick- 
ness, you  may  need  to  remove  the  thin- 
ner ones  from  the  skillet  and  cook  the 
thicker  fillets  for  just  a  minute  or  two 
longer — 
4  fresh  or  frozen  catfish, 

cod,  pollock,  pompano,  or  had- 
dock fillets  (1  pound) 
V2  teaspoon  onion  powder 
V2  teaspoon  garlic  salt 
Vi  teaspoon  ground  red  pepper 
V2  teaspoon  dried  basil,  crushed 
Va  teaspoon  ground  white  pepper 
Va  teaspoon  dried  thyme,  crushed 
Va  teaspoon  pepper 
1/b  teaspoon  ground  sage 
Va  cup  margarine  or  butter,  melted 

•  Thaw  fish,  if  frozen.  In  a  small  mix- 
ing bowl  combine  remaining  ingredi- 
ents except  margarine  or  butter.  Brush 

continued 
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COOKS  LIKE  THE 
BEST  CHEFS  COOK. 


Here,  to  make  you  a  better  And  wait  until  your  family  tastes 

cook,  is  a  more  advanced  oven,     the  first  steak  you  convection- 
Ifs  the  new  KitchenAid-  Superba.   broil.  The  meat  sears  fast  on  the 
And  its  upper  oven  will 
cook  either  conventionally 
or  by  true  convection 
heating -the  faster,  more 
even  cooking  method  that 
the  best  chefs  in  the  world 
use.  It's  the  only  oven 
made  in  America  with  a 
rear-wall  convection 
heating  element  and  fan, 
which  quickly  spread 
currents  of  heat  evenly 
over  everything  you 
cook  for  results  that  will 
delight  you. 

A  20- pound  turkey 
roasts  golden-brown  all 
over  without  the  struggle 
and  bother  of  turning  it 
as  it  cooks.  And  it's  done 
in  far  less  time. 

Convection  cooking 
cooks  so  evenly  that  you 
can  actually  bake  three 
racks  of  cookies  at  once, 
with  every  one  coming  out 

beautifully  dOne.  What'S  For  literature  write  KitchenAid.  Dept.  C- 1 T.  P.O.  Box  3900,  Peoria.  IL  61614. 

more,  no  preheating  is  required,    outside,  to  retain  more  juices  and 
saving  you  time  and  helping  cut    flavor.  And  our  Maxi/Econo  broil 
electrical  costs.  lets  you  cook  a  lot  of  hamburgers, 


using  the  full  unit,  or  a  few,  using 
just  a  part  of  it 

With  a  huge  lower  oven  in 
addition,  entire  party 
meals  can  be  cooked  at 
the  same  time.  Both 
ovens,  naturally,  are  self- 
cleaning. 

Throughout  are  great 
KitchenAid  quality 
touches,  such  as  a 
backlighted  control  panel 
with  an  electronic 
clock,  porcelain  pans 
with  chrome  trays, 
"Constant  Cool  doors 
and  a  smoke  eliminator. 

If  you're 
thinking  of 
getting  a  new 
oven,  you 
owe  it  to 
yourself 
to  see  the 
one  that 
will 
make 

you  famous  in  your  own 
home.  The  better-built, 
better-cooking 
KitchenAid  Superba. 

KitchenAid® 


KITCHENAID 
FOR  THE  WAY  IT'S 


TMK 


They'll  flip  for 
the  summery  taste! 

It's  a  little  sweet,  it's  a  little  tart  and  very 
summery — Frozen  Citrus  Pie! 

Keebler"  graham  cracker  Ready-Crust*  pie 

crust  gives  it  a  light,  sweet  taste  and  a  delicate 

crunch — a  taste  you  just  can't  get  from 

a  pastry  crust. 


Try  Frozen  Citrus  Pie  tonight  ■ 
and  they'll  flip! 


one  taste 


ALL-OUT  COOKOUTS 


continued 

both  sides  of  fish  with  some  of  the  melted  margarine  or 

butter;  coat  both  sides  with  seasonings. 

•  If  using  a  charcoal  grill,  remove  grill  rack  and  place  an  un- 
oiled  12-inch  cast-iron  skillet  directly  on  hot  coals. 

•  If  using  a  gas  grill,  turn  to  high  and  place  skillet  on  the 
grill  rack. 

•  Preheat  the  skillet  5  minutes  or  till  a  drop  of  water  sizzles. 
Add  coated  fillets  to  skillet.  Carefully  drizzle  about  2  tea- 
spoons of  the  melted  margarine  over  the  fish. 

•  Grill  fish  21/2  to  3  minutes  or  till  blackened.  Turn  fish  and 
drizzle  with  2  teaspoons  of  the  melted  margarine.  Grill  2Vz  to 
3  minutes  more  or  till  blackened  and  fish  flakes  easily  when 
tested  with  a  fork.  Transfer  to  serving  plates.  Drizzle  with 
any  remaining  melted  margarine.  Makes  4  servings. 

Nutrition  information  per  serving:  198  cal,  20  g  pro.,  1  g 
carbo.,  12  g  fat,  42  mg  chol,  442  mg  sodium.  U.S.  RDA:  12% 
vit.  A,  12%  niacin,  and  22%  phosphorus. 

DEVILED  CRAB  LOBSTER  TAILS 

For  food  you  can't  turn  during  grilling,  a  covered  grill  allows 
for  more  even  cooking — 
2  8-  to  10-ounce  frozen  lobster  tails,  thawed 
1/2  teaspoon  lemon-pepper  seasoning 
2  tablespoons  sliced  green  onion 
1  tablespoon  sliced  celery 
1  tablespoon  margarine  or  butter 
11/2  teaspoons  all-purpose  flour 

Vb  teaspoon  dry  mustard 
Dash  ground  red  pepper 
Va  cup  light  cream  or  milk 


V-i  teaspoon  Worcestershire  sauce 
1/2  of  a  6-ounce  package  frozen  crabmeat,  thawed 
2  tablespoons  plain  croutons,  coarsely  crushed 

•  Use  kitchen  shears  to  halve  lobster  tails  lengthwise.  Cut  | 
a  lengthwise  slit  in  meat  of  each  lobster  tail  half;  spread , 
meat  apart  slightly.  Use  a  sharp  knife  to  cut  between  meat 
and  shells.  Do  not  remove  meat  from  shells.  Sprinkle  slits 
with  lemon-pepper  seasoning.  Set  lobster  tails  aside. 

•  In  a  small  saucepan  cook  green  onion  and  celery  in  mar- 
garine or  butter  till  tender  but  not  brown.  Stir  in  flour, 
mustard,  and  red  pepper.  Add  cream  and  Worcestershire 
sauce..  Cook  and  stir  till  thickened  and  bubbly.  Cook  and  stir 
1  minute  more.  Remove  from  heat.  Gently  stir  in  crab  and 
croutons.  Carefully  spoon  mixture  into  slits  in  lobster  meat. 

•  Grill  stuffed  tails,  shell  side  down,  on  a  covered  grill,  di- 1 
rectly  over  medium-hot  coals  (see  tip,  page  95)  about  12  min-  [ 
utes  or  till  lobster  meat  is  opaque.  Makes  4  servings. 

Nutrition  information  per  serving:  184  cal,  21  g  pro.,  5  g  | 
carbo.,  8  g  fat,  108  mg  choL,  324  mg  sodium.  U.S.  RDA:  14% 
vit  A,  30%  thiamine,  11%  niacin,  24%  phosphorus. 

LIME-SEASONED  SALMON 

Not  all  sesame  oil  has  the  nutty,  sesame  flavor  you  '11  want  for 
this  recipe.  Look  for  this  dark-colored  sesame  oil  with  other 
oriental  products — 
4  fresh  or  frozen  salmon,  whitef ish,  tuna,  or  sea  bass 

steaks,  cut  1  inch  thick  (about  1  pound) 
Va.  cup  salad  oil 
Va  cup  lime  juice 
1  tablespoon  water 

1  tablespoon  soy  sauce 

2  teaspoons  sesame  oil 
2  teaspoons  honey 

continued 


Frozen  Citrus  Pie 

1  can  (6  fl.  oz.)  lemonade  frozen  concentrate 
1  pint  vanilla  ice  cream,  softened 
3xk  cups  thawed  whipped  topping 

Yellow  food  coloring,  if  desired 
1  Keebler  Ready-Crust  graham  cracker 

pie  crust 

Place  concentrate  in  large  mixing  bowl  and  beat 
about  30  seconds.  Gradually  spoon  in  ice  cream 
and  blend.  Fold  in  whipped  topping  and  add  food 
coloring  (if  desired),  whipping  until  smooth.  Freeze, 
if  necessary,  until  mixture  will  mound.  Spoon  into 
pie  crust.  Freeze  until  firm,  at  least  4  hours.  Store 
any  leftover  pie  in  freezer. 


Look  for  Ready-Crust' 
in  the  baking- 
needs  aisle. 


100 


BETTER  HOMES  AND  GARDENS,  JUNE  I987 


C  1987  Keebler  Company  Ready-Crust ' 
Johnston's  Ready-Crust  Company 


is  a  registered  trademark  ol  the 
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"ZIPLOC  protects  all 
rciy  veggies  from  freezer  burn. 

Now  if  I  could  only 
get  them  all  in  my  freezer." 


Oh,  scintillating  string  beans.  Ahhh, 
ravishing  rutabagas. 

I  love  shopping  for  fresh  vegetables 
almost  as  much  as  I  love  eating  fresh 
vegetables. 

But  if  these  little  beauties  get  freez- 
er burn,  I  could  end  up  eating  canned 
asparagus  for  the  next  few  months, 
maybe  even  longer. 

So  1  play  it  safe.  Believe  me,  when 
it  comes  to  food,  1  don't  know  anybody 
who  plays  it  safer. 

1  use  ZIPLOC®  brand  Freezer  Bags 
to  protect  my  sweet  succulent  corn 
and  my  crisp  crunchy  carrots  from 
freezer  burn. 

And  because  ZIPLOC  Freezer  Bags 
are  so  thick  and  tough,  they'll  protect 
my  fat  juicy  chicken  cutlets  and  my 
thin  juicy  veal  cutlets  from  freezer 
bum,  too. 

Last  but  not  least,  every  ZIPLOC 
Freezer  Bag  1  use  has  a  special  zipper 
seal  that  I  can  close  and  open  in  a  zip. 

Hey,  when  you  love  freezing  this 
much  food,  you  need  a  freezer  bag 
that's  easy  to  close.  And  when  you  love 
eating  this  much  food,  you  need  a  bag 
that's  just  as  easy  to  open. 


U=>1 


fc>acjs 


bags 


ZIPLOC.  We've  got 
the  lock  on  food  protection. 


For  2  booklets  on  freezing  fruits  and  uegetables. 
send  $1.00  plus  name  and  address  to: 
Freezing  Offer  From  ZIPLOC.  P.O.  Box  3416 
Monticello.  MM  55365 
Offer  expires  4/30/88.  Allow  8  weeks  for  delivery 

©Trademark  of  Dow  Consumer  Products  Inc. 


Salmon  makes  it  special, 


CANNED  SALMON 
MAKES  IT  SIMPLE. 

The  Alaska  Salmonburger  is  quick.  Easy 
to  grill.  And  canned  salmon  has  natural  calciur 
and  Omega-3  oils  that  reduce  cholesterol,  so 
you  can  eat  to  your  heart's  content! 

SALMONBURGERS 

1  can  (15V2  oz.)  Alaska  salmon  1  tbspJemon  juice 


1  tsp.  grated  lemon  peel 
lk  tsp.  rosemary,  crushec 
Vs  tsp.  pepper 


1  egg,  slighty  beaten* 

Vz  cup  each  chopped  onion, 
finely  chopped  green  pep- 
per and  fresh  whole  wheat 
bread  crumbs 

Drain  salmon;  flake.  Combine  ingredients.  Mix  well 

Form  into  4  or  5  patties.  Pan-fry  in  small  amount  of 

vegetable  oil  until  lightly  browned  on 

both  sides.  Serve  on  toasted  hamburger 

buns.  Top  with  favorite  condiments. 

Makes  4  or  5  servings.  *  Substitute  egg 

white  for  whole  egg  for  low  cholesterol. 


SALMON 

.from. 

ALASKA 


I  Buy  any  Brand  J 


P.O.  Box  9785BH,  Seattle,  WA  98109 
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continued 
4  cups  shredded  mixed  greens 
Vz  cup  shredded  radishes 
Vz  cup  alfalfa  sprouts 
1  tablespoon  toasted  sesame  seed 
1  canned  green  chili  pepper, 
rinsed,  seeded,  and  chopped 
Lime  slices  (optional) 

•  Thaw  fish,  if  frozen.  Place  the  fish  in 
a  plastic  bag;  set  in  a  shallow  pan.  For 
marinade,  in  a  small  mixing  bowl  stir 
together  salad  oil,  lime  juice,  water,  soy 
sauce,  sesame  oil,  and  honey;  pour  over 
the  fish.  Close  bag;  marinate  in  refrig- 
erator 6  hours,  turning  bag  occasional- 
ly to  distribute  marinade. 

•  In  a  large  mixing  bowl  toss  together 
remaining  ingredients  except  lime 
slices.  Place  on  a  platter.  Grease  grill 
rack.  Drain  fish,  reserving  marinade. 

•  Grill  fish,  on  an  uncovered  grill,  di- 
rectly over  medium-hot  coals  (see  tip, 
page  95)  for  8  to  12  minutes  or  till  fish 
flakes  easily  when  tested  with  a  fork, 
turning  halfway  through  grilling. 

•  Meanwhile,  transfer  reserved  mari- 
nade to  a  small  saucepan.  Place  sauce- 
pan on  side  of  grill;  heat  till  bubbly. 
Pour  hot  marinade  over  greens;  toss  to 


wilt  slightly.  Serve  grilled  fish  atop 
with  lime  slices.  Makes  4  servings. 

Nutrition  information  per  serving: 
425  cal ,  26  g  pro. ,  9  g  carbo. ,  32  g  fat,  40 
mg  choL,  328  mg  sodium,  3  g  dietary 
fiber.  U.S.  RDA:  41%  vit  A,  30%  vit  C, 
16%  thiamine,  13%  riboflavin,  10% 
calcium,  16%  iron,  34%  phosphorus. 

HORSERADISH  DILLED 
TROUT 

No  grill  basket?  Tear  a  piece  of  heavy 
foil  large  enough  to  hold  the  fish  in  a 
single  layer.   With  a  fork,  prick  a  few 
holes  in  foil.  Wrap  fish  in  foil — 
3  12-  to  14-ounce  fresh  or  frozen 
pan-dressed  rainbow  trout,  lake 
perch,  or  pike 
Va  cup  whipping  cream 
2  tablespoons  mayonnaise  or 
salad  dressing 
I1/?  teaspoons  snipped  fresh  dill  or 

V2  teaspoon  dried  dillweed 
IV2  teaspoons  prepared  horseradish 
6  sprigs  dill  or  %  teaspoon  dried 

dillweed  (optional) 
2  tablespoons  margarine  or  butter, 

melted 
Va,  teaspoon  seasoned  salt 


Horseradish-Dilled  Trout 

•  Thaw  fish,  if  frozen.  For  sauce,  beat 
cream  till  soft  peaks  form.  Fold  in  may- 
onnaise or  salad  dressing,  snipped  dill, 
and  V2  teaspoon  of  the  horseradish.  Cov- 
er and  chill  up  to  1  hour. 

•  Spread  insides  of  the  fish  lightly 
with  the  remaining  horseradish.  Insert 
2  of  the  dill  sprigs  into  each  fish  cavity. 
(Or,  sprinkle  dried  dillweed  into  each 
cavity.)  Wrap  tails  in  greased  foil.  In  a 
small  mixing  bowl  combine  margarine 

continued 


102 


BETTER  HOMES  AND  GARDENS.  JUNE  1987 


Introducing 
Lea  &  Perrins 

White  Wine 


MiteWw. 


fzWfw/ivr/ji 


Sauce 


r 


hicken 


Chicken  has  never  tasted  this  extraordinary.  Then  again,  it's  never  been  made 

with  new  Lea  &  Perrins  White  Wine  Worcestershire  Sauce. 

An  exquisite  blend  of  white  wine  and  the  choicest  herbs  and  spices  for  a  delicate, 

yet  distinctive  flavor.  Superb  for  fish,  salads  and  other  lighter  foods  too. 

For  a  free  recipe  book,  write  to  Lea  &  Perrins,  Fairlawn,  N.J.  07410. 


"b.  vegetable  oil 
lb.  chicken  tut  up 
tanri  pepper  to  taste 
baby  carrots  peeled  or 
?.  carrots  peeled  and  cubed 
led.  red  onion  sliced  or. 
pearl  onions  peeled 
Teen  bell  pepper  sliced 
edbell  pepper  sliced 
sm.  mushrooms  sliced 
cup  Lea  &  Perrins  White  Wine 
(rcestershire  Sauce 
cup  yogurt  or  light  cream 

at  oil  in  a  large  skillet, 

ison  chicken  and  brown  pieces 

a-  moderately  high  heat 

til  golden  on  all  sides. 

out  IS  minutes. 

Id  vegetables  and  turn  to  glaze. 

Sin  excess  fat. 

or  White  Wine  Worcestershire 

trail. 

iok  15  minutes  more,  basting 

sasionally,  until  chicken 

(I  vegetables  are  tender. 

ir  in  yogurt  or  cream  and 

irm  through.  Serves  4 


1987  Lea  &  Perrins,  Inc. 
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The  1987 


1  pkg.  (4-serving  size) 
JELL-O®  Brand  Gelatin 
any  flavor 


u  It  was  Tracy's  first  day 
wearing  makeup  and  you 
can  imagine  my  face  when  I 
saw  hers.  So  I  calmly  sug- 
gested we  have  a  little  talk 
and  a  JELL-O"  Gelatin  Cutie 
Cubes  Fruit  Surprise.  Soon 
her  face  was  squeaky  clean. 
Now  if  only  we  could  get  her 
room  that  way. ** 

Catti*  f 

QvuM 


JELL-O®  GELATIN 
CUTIE  CUBES  FRUIT  SURPRISE 


1  c.  boiling  water 
3k  c.  cold  water 
1  c.  fruit 


1.  Dissolve  gelatin  in  boiling  water;  add  cold  water  and 
pour  into  8-  or  9-inch  square  pan.  Chill  3  hours.  2.  Cut  in 
cubes,  using  sharp  knife  which  has  been  dipped  in  hot  water. 
To  remove  cubes  from  pan,  quickly  dip  pan  in  warm  water  and 
invert  on  waxed  paper.  3.  Layer  in  dessert  glasses  with  fruit. 
Makes  4  servings. 

"The  tickets  were  all  sold  out.  He  ^  J^^f^ 

couldn't  see  Baboons  and  Goons,  his  iB^J^^fcfc^  ^nFft 

favorite  rock  band.  He  obviously  needed  Mtt   j^^^  \     S^f       Ur&zT 

cheering  up,  so  I  served  him  my  JELL-O  1         *^\        W  /^ 

Gelatin  I'm  Not  Squares.  Soon  he  was  mr^m^    Wl^m  ^/ 

as  happy  as  a  lark.  I  just  wish  he'd  m       *         Wfc^ 
learn  to  sing  like  one." 


j 


JELL-O®  GELATIN  I'M  NOT  SQUARES 


11/3 


c.  graham  cracker 

crumbs 

c.  sugar 

c.  melted  butter  or 

margarine 

pkg.  (8  oz.)  cream 

cheese,  softened 


V*j  c.  sugar 
1U  c.  milk 
31/2  c.  thawed  BIRDS 
EYE® COOL  WHIP- 
Whipped  Topping 
4  to  6  peaches,  sliced 
or  1 16-oz.  can  sliced 
peaches,  drained 


3U 
V2 


pkg.  (4-serving  size) 
JELL-O"' Brand 
Gelatin,  any  flavor  A- 
c.  boiling  water       l\  fr 
c.  cold  water  TiP' 

Ice  Cubes      ^  Ok  V 


* 


1.  Combine  crumbs,  1M  cup  sugar  and  butter;  press  firmly  into 
bottom  of  13x9-inch  pan.  Chill  15  minutes.  2.  Beat  cream  cheese 
and  1U  cup  sugar;  gradually  beat  in  milk.  Fold  in  whipped  top- 
ping and  spread  evenly  over  crumb  crust;  top  with  peaches. 
Chill.  3.  Dissolve  gelatin  in  boiling  water.  Combine  water  and  ice 
cubes  to  make  11M  cups.  Add  to  gelatin,  stirring  until  slightly  thick- 
ened. Remove  unmelted  ice.  Gently  spoon  over  peaches.  Chill 
until  firm,  3  hours.  To  serve,  cut  into  squares.  Makes  12  servings. 
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Teenager: 

(An  operator's  manual.) 
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"She  started  her  waitressing 
job  with  stars  (and  dollar 
signs)  in  her  eyes.  Eight  hours 
later  the  signs  had  turned  to 
exhaustion.  So  I  served  her 
my  JELL-O"  Gelatin  Special- 
of-the-Day  Fruit  Sorbet.  That 
turned  the  tables  on  her 
mood.  But  she  still  didn't 
leave  me  a  tip." 


JELL-O    GELATIN 
SPECIAL-OF-THE-DAY  FRUIT  SORBET 


1  pkg.  (4-serving  size) 
JELL-O®  Brand 
Strawberry  or  Rasp- 
berry Flavor  Gelatin 


3k  c.  boiling  water 
V/2  c.  mashed  or  pureed 

fresh  strawberries  or 

raspberries* 


3k  c.  light  corn  syrup 
2  egg  whites 
(or  1  whole  egg, 
slightly  beaten) 


1.  Dissolve  gelatin  in  boiling  water;  stir  in  fruit  and  corn  syrup; 
beat  in  egg  whites,  using  wire  whisk.  Pour  into  13x9-inch  pan. 
Freeze  until  firm,  about  2  hours.  2.  Spoon  half  of  the  mixture  into 
blender  or  food  processor  and  blend  at  high  speed  until  smooth 
but  not  melted,  about  30  seconds.  Repeat  with  remaining  mix- 
ture. 3.  Pour  into  11h-quart  container.  Cover  and  freeze  until 
firm,  6  hours  or  overnight.  Makes  8  servings. 

*For  Lemon,  Orange  or  Lime  Sorbet,  use  lemon,  orange  or  lime  flavor  gelatin; 
increase  boiling  water  to  1  cup;  omit  mashed  fruit  and  add  1  cup  cold  water; 
add  i  tbs.  lemon,  orange  or  lime  juice  and  1  tbs.  grated  lemon,  orange  or 
lime  rind. 
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THE  JELL-OTAGES. 

BRAND 

The  quickest  way  to  find  a  smile. 

©  1987  General  Foods  Corporation.  JELL-O"  and  COOL  WHIP8 
are  registered  trademarks  of  the  General  Foods  Corporation. 
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For  fresher  tasting  vegetables,  sprinkle  Accent,  over  cooked  vegetables. 


ALL-OUT  COOKOUTS 


continued 

or  butter  and  salt.  Brush  the  fish  with  some  of  the  margarine 

mixture.  Place  fish  in  a  well-greased  wire  grill  basket  or  foil 

packet. 

•  Grill  fish,  on  an  uncovered  grill,  directly  over  medium-hot 

coals  (see  tip,  page  95)  for  8  minutes.  Brush  with  margarine 

mixture;  turn  and  brush  other  side.  Grill  5  to  8  minutes  more 

or  till  fish  flakes  easily  when  tested  with  a  fork.  Serve  with 

the  sauce.  Makes  3  servings. 

Nutrition  information  per  serving:  648  caL,  49  g  pro,  1  g 
carbo.,  48  g  fat,  158  mg  choL,  284  mg  sodium.  U.S.  RDA:  13% 
vit  A,  12%  thiamine,  28%  riboflavin,  95%  niacin. 

TUNA  AND  TABBOULEH  PACKETS 

Grill  the  main  dish  and  the  tabbouleh  side  dish  together  in  a 
foil  packet — 
6  fresh  or  frozen  tuna,  halibut,  or  salmon  steaks,  cut  1 
inch  thick  or  6  fresh  or  frozen  pike,  sole,  or  flounder 
fillets  (about  2  pounds) 
%  cup  bulgur 

Vz  of  a  small  cucumber,  chopped 
Vz  of  a  small  green  pepper,  chopped 
1  small  tomato,  chopped 
1  small  carrot,  shredded 
4  green  onions,  thinly  sliced 
Va  cup  snipped  parsley 
Va  cup  water 

Va  cup  olive  oil  or  salad  oil 
1  tablespoon  snipped  fresh  rosemary  or 

1  teaspoon  dried  rosemary,  crushed 
Va  teaspoon  salt 


Tuna  and  Tabbouleh  Packets 


12  lemon  slices 
6  sprigs 
rosemary 
(optional) 

•  Thaw  fish,  if 
frozen.  In  a  large 
mixing  bowl  com- 
bine the  bulgur, 
cucumber,  green 
pepper,  tomato, 
carrot,  onions, 
parsley,  ,  water, 
oil,  snipped  rose- 
mary, and  salt. 

•  Tear  heavy  foil 
into  six  14x12- 
inch  pieces.  If  you 
are     using     fish 

steaks,  spoon  about  %  cup  of  the  bulgur  mixture  into  center 
of  each  piece  of  foil.  Top  each  with  a  steak.  (If  using  fish 
fillets,  place  a  fillet  in  center  of  each  piece  of  foil.  Spoon  about 
%  cup  of  the  bulgur  mixture  on  half  of  each  fillet.  Fold 
remaining  half  over  bulgur  mixture.)  Place  2  lemon  slices 
and  1  rosemary  sprig  atop  fish.  Seal  foil. 

•  Grill  packets,  on  an  uncovered  grill,  directly  over  medium- 
hot  coals  (see  tip,  page  95)  about  20  minutes  for  steaks  (15 
minutes  for  fillets)  or  till  fish  flakes  easily  when  tested  with  a 
fork,  turning  packets  halfway  through  grilling.  Makes  6 
servings. 

Nutrition  information  per  serving:  400  caL,  38  g  pro.,  18  g 
carbo.,  19  g  fat,  57  mg  choL,  183  mg  sodium,  3  g  dietary  fiber. 
U.S.  RDA:  53%  vit  A,  34%  vit  C,  30%  thiamine,  25%  ribo- 
flavin, 70%  niacin,  18%  iron,  46%  phosphorus. 
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For  better  fish,  mix  Accent,  into  batter  or  coating  before  cool 


savory  meat,  sprinkle  Accent,  on  all  sides  before  cooking. 


SUCCULENT  SMOKED  POULTRY 

HAZELNUT-PESTO  TURKEY  BREAST 

To  maintain  the  medium-hot  coals  throughout  the  whole 
smoking  time,  add  6  to  8  new  coals  to  the  firebox  every  20  or  30 
minutes  during  cooking — 

4  cups  apple  or  cherry  wood  chips 
va  cup  chopped  hazelnuts,  toasted 

1  egg  yolk 

1  cup  lightly  packed  fresh  spinach  leaves 

1  cup  lightly  packed  fresh  basil  leaves 

1  tablespoon  hazelnut  oil  or  cooking  oil 

1  clove  garlic,  minced 
14  cup  grated  Parmesan  or  Romano  cheese 

1  21/2-  to  3-pound  fresh  turkey  breast  half  with  bone 
Cooking  oil 

•  At  least  1  hour  before  smoke-cooking,  soak  the  wood  chips 
in  enough  water  to  cover. 

•  For  pesto,  in  a  blender  container  or  food  processor  bowl 
blend  or  process  hazelnuts  till  very  finely  chopped.  Add  egg 
yolk,  spinach,  basil,  hazelnut  or  cooking  oil,  and  garlic.  Blend 
or  process  till  smooth.  If  necessary,  stop  processor  and  scrape 
container  sides.  Stir  in  cheese.  Set  aside. 

•  To  loosen  turkey  skin,  slip  your  fingers  under  the  skin  of 
the  turkey  breast  to  loosen  it  from  the  meat,  leaving  skin  at- 
tached  at  1  long  edge.  Spread  the  pesto  over  the  meat  under 
the  skin.  Fold  skin  over  pesto.  Insert  a  meat  thermometer  in 
the  thickest  portion  of  the  turkey  breast,  making  sure  it 
doesn't  touch  bone. 

•  Drain  wood  chips.  In  a  covered  grill  arrange  preheated 
coals  around  a  drip  pan;  test  for  medium  heat  above  pan  (see 
tip,  page  95).  Pour  1  inch  of  water  into  pan.  Sprinkle  half  of 
the  drained  wood  chips  on  top  of  preheated  coals. 


•  Place  turkey  breast,  stuffed  side  up,  on  grill  rack  over  drip 
pan  but  not  over  coals.  Brush  skin  with  cooking  oil.  Lower 
grill  hood. 

•  Grill  turkey  breast  till  meat  thermometer  registers  170°  (2 
to  2V4  hours),  adding  remaining  chips  after  45  minutes.  Add 
more  water  to  drip  pan  as  necessary.  Serve  with  steamed 
carrots  and  zucchini.*  Makes  6  to  8  servings. 

Nutrition  information  per  serving:  301  cal,  51  g  pro.,  2  g 
carbo.,  9  g  fat,  168  mg  choL,  185  mg  sodium,  2  g  dietary  fiber. 
U.S.  RDA:  24%  vit  A,  14%  vit  C,  17%  riboflavin,  61% 
niacin,  11%  calcium,  19%  iron,  47%  phosphorus. 

*Note:  To  get  the  foot-long  pieces  of  shredded  carrot  and 
zucchini  as  shown  on  page  90,  use  a  Japanese  carrot  shred- 
der. Look  for  the  nifty  gadget  at  a  gourmet  kitchen  shop  or 
order  from  the  source  in  our  Buying  Guide,  page  118. 

APPLE  CHICKEN  WITH  PILAF 

When  stuffing  the  bird,  spoon  the  stuffing  loosely  into  the 
body  cavity;  do  not  pack  it.  This  leaves  room  for  the  stuffing  to 
expand  during  roasting — 
4  cups  apple  wood  chips 
1  medium  orange 
21/2  cups  chicken  broth 
v2  cup  wheat  berries 
1  shallot,  chopped 
1/2  teaspoon  ground  ginger 
Va.  teaspoon  pepper 
1/2  cup  regular  brown  rice 
'/i  cup  slivered  almonds,  toasted 


1  3-  to  4-pound  broiler-fryer  chicken 
Va,  cup  margarine  or  butter 
1  tablespoon  honey 


continued 
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Meat,  vegetables,  soup,  salad.  Almost  everything  tastes 
better  with  Accent. .  It  brings  back  the  flavor  that  time  and 
processing  take  away.  Shake  on  Accent  and  bring  meals  to  life. 


ALIX)UT  COOKOUTS 


continued 

•  At  least  1  hour  before  smoke-cook- 
ing, soak  the  wood  chips  in  enough  wa- 
ter to  cover. 

•  Finely  shred  enough  orange  peel  to 
make  2  teaspoons;  set  aside.  Peel  and 
section  the  orange  over  a  small  mixing 
bowl,  reserving  the  juice;  set  juice 
aside. 

•  For  stuffing,  in  a  medium  saucepan 
stir  together  1  teaspoon  of  the  orange 
peel,  the  chicken  broth,  wheat  berries, 
shallot,  ground  ginger,  and  pepper. 
Bring  mixture  to  boiling;  reduce  heat. 
Cover  and  simmer  for  15  minutes.  Add 
brown  rice.  Return  to  boiling;  reduce 
heat.  Cover  and  simmer  for  45  minutes. 
Stir  in  the  orange  sections,  reserved 
juice,  and  almonds. 

•  Rinse  chicken;  pat  dry.  Season  the 
body  cavity  with  salt.  Spoon  stuffing 
into  the  neck  cavity.  Skewer  neck  skin 
to  back.  Lightly  spoon  stuffing  into  the 
body  cavity.  Tie  legs  together  with 
string.  Twist  wing  tips  under  back.  In- 
sert a  meat  thermometer  in  the  thigh, 
if  desired. 

•  Place  any  remaining  stuffing  in  cen- 
ter of  a  double  thickness  of  heavy-duty 


foil.  Bring  up  long  edges  of  foil  and  seal 
tightly  with  a  double  fold,  leaving  a  lit- 
tie  space  for  expansion  of  steam.  Fold 
in  short  ends  to  seal. 

•  In  a  small  mixing  bowl  stir  together 
the  remaining  1  teaspoon  orange  peel, 
margarine  or  butter,  and  honey.  Set 
aside. 

•  Drain  wood  chips.  In  a  covered  grill 
arrange  the  preheated  coals  around  a 
drip  pan;  test  for  medium  heat  above 
the  pan  (see  tip,  page  95).  Pour  1  inch  of 
water  into  the  drip  pan.  Sprinkle  half 
of  the  drained  chips  on  top  of  preheated 
coals. 

•  Place  the  stuffed  chicken,  breast 
side  up,  on  the  grill  rack  over  the  drip 
pan  but  not  over  the  coals.  Lower  the 
grill  hood. 

•  Grill  for  VA  to  V/z  hours  or  till  a 
thermometer  registers  180°  to  185°  or  a 
drumstick  moves  easily  in  its  socket, 
adding  remaining  chips  and  brushing 
bird  with  margarine  mixture  after  30 
minutes. 

•  Place  foil  packet  of  stuffing  on  grill 
rack  with  chicken  during  the  last  20  to 
25  minutes  of  grilling  to  heat  through. 
Makes  6  servings. 


Nutrition  information  per  serving: 

467  cal,  39  g  pro.,  27  g  carbo.,  22  g  fat, 
101  mg  choL,  504  mg  sodium,  2  g  di- 
etary fiber.  U.S.  RDA:  14%  vit  C,  15% 
thiamine,  20%  riboflavin,  67%  niacin, 
14%  iron,  38%  phosphorus. 

Apple  Turkey  with  Pilaf:  Prepare 
bird,  stuffing,  and  margarine  mixture 
as  directed  except  use  an  8-  to  10-pound 
turkey  and  double  the  stuffing  ingredi- 
ents. Do  not  stuff  turkey. 

Place  the  stuffing  in  center  of  a  dou- 
ble thickness  of  24xl8-inch  heavy-duty 
foil.  Bring  up  long  edges  of  foil  and  seal 
tightly  with  a  double  fold,  leaving  a  lit- 
tie  space  for  expansion  of  steam.  Fold 
in  short  ends  to  seal. 

Grill  turkey  as  directed  for  2V2  to  3 
hours  or  till  a  thermometer  registers 
180°  to  185°  or  a  drumstick  moves  easi- 
ly in  its  socket,  adding  remaining  chips 
and  brushing  turkey  with  margarine 
mixture  during  the  last  30  minutes. 

Place  the  foil  packet  of  stuffing  on 
the  grill  rack  with  turkey  during  last 
30  to  45  minutes  of  grilling  to  heat 
through.  Cover  the  turkey  with  foil  and 
let  stand  15  minutes  before  carving. 
Makes  12  servings. 


BETTER  HOMES  AND  GARDENS,  JUNE  1987 


Taste  the  wonder  of  light  bread? 


Why  sacrifice  delicious  taste  to  save  calories? 

Taste  Wonder®  Light  hread  Soft,  fresh, 
full-size  slices.  Just  40  calories  each. 

Wonder  Light  has  so  much  g(xxl  taste,  it's 
truly  a  wonder. 


c  IWCMiWCUl&UtqCo 

Made*  ui ir/.iuil  urttwi  i'  Cwniwui  Bikiv)  Co 


WONDER 

LIGHT 
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WONDER. 

LIGHT 


FIVE-SPICE  GAME  HENS 

A  platter  of  steamed  vegetables  colorful- 
ly complements  the  hens.  We  chose  sweet 
peppers,  pea  pods,  and  baby  turnips — 
4  cups  hickory  wood  chips 
Vi  cup  thinly  sliced  green  onion 
%  cup  molasses 
2  tablespoons  cooking  oil 

1  tablespoon  lemon  juice 

11/4  teaspoons  five-spice  powder 
Va.  teaspoon  garlic  salt 

2  or  3  Cornish  game  hens 
Five-spice  powder 

•  At  least  1  hour  before  cooking  soak 
wood  chips  in  enough  water  to  cover. 

•  For  glaze,  in  a  small  mixing  bowl  stir 
together  the  onion,  molasses,  oil,  lemon 
juice,  the  VA  teaspoons  five-spice  pow- 
der, and  garlic  salt. 

•  Rinse  birds;  pat  dry.  Sprinkle  inside 
with  additional  five-spice  powder,  salt, 
and  pepper.  If  desired,  tie  legs  to  tail. 

•  Grill  method:  Drain  the  wood  chips. 
In  a  covered  grill  arrange  the  preheat- 
ed coals  around  a  drip  pan;  test  for  me- 
dium heat  above  the  pan  (see  tip,  page 
95).  Pour  1  inch  of  water  into  the  drip 
pan.  Sprinkle  half  of  the  drained  chips 
on  top  of  the  coals.  Place  birds,  breast 
side  up,  on  the  grill  rack  over  drip  pan 
but  not  over  coals.  Brush  birds  with 
glaze.  Lower  grill  hood.  Grill  for  1  to 
VA  hours  or  till  the  juices  run  clear  and 
a  drumstick  moves  easily  in  its  socket, 
brushing  birds  occasionally  with  the 
glaze.  After  30  minutes,  add  remaining 
wood  chips  and  more  water,  if  neces- 
sary; cut  string,  if  tied.  Brush  birds 
with  glaze  before  serving. 

•  Smoker  method:  Drain  the  wood 
chips.  In  a  water  smoker  arrange  the 
preheated  coals,  half  of  the  drained 
wood  chips,  and  the  water  pan  in  smok- 
er according  to  manufacturer's  direc- 
tions; pour  water  into  pan.  Place  birds, 
breast  side  up,  on  grill  rack  over  water 
pan.  Brush  with  sauce.  Lower  smoker 
hood.  Smoke  3  hours  or  till  juices  run 
clear  and  drumstick  moves  easily  in  its 
socket,  brushing  occasionally  with 
glaze.  After  2  hours,  add  remaining 
wood  chips  and  more  water,  if  neces- 
sary; cut  string,  if  tied.  Brush  with 
glaze  before  serving.  Serves  4  to  6. 

Nutrition  information  per  serving: 
330  caL,  33  g  pro.,  14  g  carbo.,  15  g  fat, 
101  mg  choL,  222  mg  sodium.  U.S. 
RDA:  13%  riboflavin,  53%  niacin,  16% 
iron,  24%  phosphorus. 

Note:  The  microwave  recipes  includ- 
ed here  were  tested  in  countertop  mi- 
crowave ovens  that  operate  on  625  to 
700  watts.  Cooking  times  in  these  reci- 
pes are  approximate  because  micro- 
wave ovens  vary  by  manufacturer.  O 
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PickThe  Vinegar  That  Isn't 
Made  From  Petroleum 

It  may  sound  incredible,  but  the  fact  is, 
many  other  white  vinegars  start  with  petro- 
leum. That's  right  Petroleum. 

But  not  Heinz. 

For  over  1 10  years  the  Heinz  recipe  for 
vinegar  has  been  100%  natural.  Our  white 
vinegar  is  made  from  sun-ripened  com.  Our 
cider  vinegar  is  made  from  real  apples. 

No  additives,  no  preservatives.  Absolutely 
nothing  artificial. 

So  next  time,  make  sure  your  vinegar  is 
really  all  natural.  Make  sure  it's  Heinz. 


OieuiTj 


When  You  Know  The  Difference. 

©  1987.  H.  J.  Heinz.  Co. 
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SPAGHETTI  SAUCE 

RflQKDtVITH 


EVER 


BAG 

Hearty\ 

N/OURAL 


RflGU' 

Thicks  \ 
Heai 


eaner  cround  beef       ^^Ern 


SPAGHETTI  SAUCE 
WITH  MUSHROOMS 


New  Ragu'®Thick  &  Hearty. ■" 
Made  with  lots  of  juicy,  sun-ripened  tomatoes  and 
special  seasonings  for  a  fresh,  zesty,  full-bodied  tomato  taste. 
Your  spaghetti's  never  had  it  so  good. 

©  1987  Rigu'  Foods.  Inc.,  owner  ot  ihe  registered  trademark  RACjl 
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RESH     IDEAS     FROM     HIDDEN     VALLEY     RANCH 


Original  Ranch' 
with  Bacoft. 


\nd  a  Hot  New  Way  to  Use  It. 

VII  the  goodness  of  our  Original  Ranch  dressing,  plus 
eal  wood-smoked  bacon.That  makes  a  mighty 
asry  combination.  So  now  you  can  make  all  kinds  of 
>ood  things,  like  this  creamy  Hot  Potato  Salad. 

HIDDEN  VALLEY  HOT  POTATO  SALAD 

Serves  4 -6 

2  lbs.  small  red  new  potatoes,  cooked 

'/?  cup  sliced  green  onions 
1  cup  prepared  Hidden  Valley  Ranch" 
Original  Ranch  with  Bacon  Salad  Dressing 
Paprika  or  Black  Pepper 
Chives 
A/hile  still  warm,  cut  potatoes  into  1-inch  cubes, 
jently  toss  together  potatoes,  onions  and  salad 
Iressing.  Dust  with  paprika  or  pepper.  Garnish 
vith  fresh  ch[ve8l£erve  warm  or  at  room 
emperature 


REAL" 

100%1 

BACON. 
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ONE  BITE 
AND  YOU  MAY  WONDER 

WHY  YOU'VE  BEEN 
PAYING  SUCH  A  FAT  PRICE 

FOR  LEAN  CUISINE. 


-W> 


If  you've  been- buying  Lean 


Cuisine,  you  could  be  losing  a  lot  more 


.      g»^  j^b"    tnan  calories.  You  could  be  losing  money. 

\.   QvXp!^^  Because  you  could  be  buying 

"^  <rf£>-   most  of  The  Budget  Gourmet9  Slim  Selects ' 
entrees  for  guite  a  bit  less.  Like  our  elegant 
French  Recipe  Chicken  with  Roasted 


Potatoes  and  Country  Vegetables.  Or  our 
our  exotic  Mandarin  Chicken  in  Plum 


hearty  Sirloin  of  Beef  in  Herb  Sauce.  Or 


Sauce  with  Almond  Rice. 
\  ^*  -n  We  offer  8  delicious  entrees,  all 

(^s'><.  J    under  300  calories.  And  unlike  Lean  ~ 
~^£&y    Cuisine,  all  with  less  than  1  gram  ~^ 
'  T[      of  sodium.  So,  if  you're  watching  .•£/•-•*. 
.'  L.s_     your  weight,  why  go  on        £(<$» ' 
.-^  paying  such  fat  prices?    1^' 


o 


c? 


^ 
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The  Budget  Gourmet  is  a  registered  trademark 
II  American  Gourmet  Company  G  1987 
•Lear.  Cuisine*  is  a  registered  trademark  ol 
Soulier  Foods  Corp 
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SLIM  SELECTS  ENTREES 


A 


Tyson  Cornish  Hens 

Anytime! 


Tyson  would  like  to  shatter  a  couple  of  myths 
about  Cornish  Hens.  They're  not  difficult 
to  prepare  at  all.  Just  grill.  Baste.  And  serve. 
You  don't  need  a  special  occasion.  Try  them 
with  your  favorite  barbecue  sauce  — tonij " 
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FOOD 
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PRIZE 

TESTED 

RECIPES 
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THIS  MONTH'S  CATEGORIES 


Shortcut  Soups  and  Stews 
Yeast  Breads  and  Rolls 

When  you're  in  a  hurry,  is  a  quick  and  hearty  soup  or 
stew  your  mealtime  solution?  Do  you  make  a  yeast 
bread  or  roll  recipe  that  disappears  as  fast  as  it's  made? 

Send  us  your  recipes — you  could  be  a  winner.  Two  Cooks  of 
the  Month  receive  $100  each,  two  Runners-Up  receive  $50 
each,  and  six  Honor  Roll  winners  get  $25  each.  Recipes  will 
be  pictured  on  the  Prize  Tested  Recipe  pages  next  January. 
Winners  receive  a  certificate  and  six  copies  of  their  recipe. 

HINTS  TO  HELP  YOU 

Shortcut  Soups  and  Stews:  We're  looking  for  lickety- 
split  soups  and  stews  that  use  all  fresh  ingredients,  conve- 
nience products,  or  a  mixture  of  both.  Hints:  tomato-bacon 
soup,  15-minute  lima  chowder. 


Yeast  Breads  and  Rolls:  Send  your  creative  bread  reci- 
pes whether  you  bake  from  scratch  or  get  a  head  start  by  us- 
ing frozen  bread  dough,  bread  mix,  or  fast-rise  yeast.  Is  your 
bread  or  roll  uniquely  shaped?  Tips:  yam-cumin  rolls,  nut- 
meg-swirl loaf,  sourdough  parsley  knots. 

WINNERS  IN  THIS  ISSUE 

(See  recipes  on  pages  111  and  112.) 

Cooks  of  the  Month 
Doris  K.  Alaimo,  Mount  Holly,  N.J. 
J.  Hill,  Sacramento,  Calif. 
Runners-Up 
Capt.  Chris  Komenda,  Spokane,  Wash. 
Carolyn  Reif,  Dubuque,  Iowa 
Honor  Roll 
Karen  Bodine,  Norwalk,  Conn.;  Vera  DeMarco,  Upper  Marl- 
boro, Md.;  Lois  Dowling,  Tacoma,  Wash.;  Cynthia  L.  Hall, 
Long  Beach,  Calif.;  Delores  J.  Owens,  Long  Beach,  Calif.; 
Sarah  A.  Sommer,  Minster,  Ohio. 

CONTEST  RULES 

1 .  Clearly  type  or  print  your  name,  address,  and  recipe  marked  "Janu- 
ary Shortcut  Soups  and  Stews"  or  "January  Yeast  Breads  and  Rolls." 

2.  Specify  brand  names  of  food  products  you  use.  3.  Include  50  to 
1 00  words  about  the  origin  of  the  recipe.  4.  If  your  recipe  is  purchased, 
you  give  Meredith  Corporation  the  right  to  use  the  recipe,  your  name, 
and  hometown  in  any  manner  for  as  long  as  we  wish.  5.  Entries  must 
be  postmarked  by  midnight,  June  30,  1987.  If  recipe  duplicates  are 
submitted,  the  one  earliest  postmarked  will  be  judged.  6.  We  reserve 
the  right  to  adjust  and  edit  winning  recipes.  7.  Address  the  recipes  you 
enter  to  8801  Food  Department,  Better  Homes  and  Gardens,  Des 
Moines,  IA  50336.  8.  All  entry  materials  become  the  property  of  the 
Meredith  Corporation.  M 
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The  alternative 

to  waiting  around  for  your 

septic  system  to  back  up 


SEPTIC  TANKS 
CESSPOOLS 

\-.\  TROUBLED 
*"         FREE    ■ 

CANSAVtCOSnyOICCINCPUMPlNGMOVlNC 


LIQUEFIES  WASTE-HELPS  0E0D09IZE 


Your  septic  system  is  going  to  back  up,  right?  Well  you  don't  have  to  helplessly  wait  for  it 

to  happen.  Simply  flush  RID-X®down  your  toilet  every  month. 

RID-X  adds  billions  of  safe  bacteria  to  help  keep  septic  systems  running  trouble-free.  Lab 

tests  have  proven  that  1  lb.  of  RID-X  liquefies  25  lbs  of  solid  waste  in  hours.  That's  better 

than  the  leading  liquid  septic  system  additive,  or  yeast,  which  contains  no  bacteria. 

RID-X  is  safe  for  plumbing.  It  contains  no  harsh  or  caustic  chemicals  and  won't  harm 

pipes  or  your  septic  system. 

RID-X  is  available  where  household  products  are  sold. 


RIDX 

THE  SAFE  WAY  TO  A  WORRY-FREE  SEPTIC  SYSTEM. 

RID-X  is  a  product  ol  the  d-CON  Company.  Inc. 
225  Summit  Avenue.  Montvale.  New  Jersey  07645. 


FREE.  The  Makers  of 
RID-X  will  send  you  this 
informative  booklet,  which 
can  help  you  avoid  septic 
system  failure.  Send  a 
card  to  RID-X,  Dept.  MBF, 
225  Summit  Ave. 
Montvale,  N.J.  07645 


The  magical  window  nook  is  one  delight- 
ful way  Pella  Windows  make  an  ordinary 
space  into  someone's  favorite  place.  Easy 
washing  from  indoors  and  exteriors  that 
need  no  painting 
help  make  your 
home  a  better 
place  to  live.  See 
lots  of  magical 
ideas,  only  at  your 
Pella  Window 
Store.  Find  us  in 
the  Yellow  Pages 
under  "Windows." 


The  Pella 

Window 
Store 


Free  Pella  Idea  Book  Please  send  me  a  free  booklet  on 

Pella  window  and  door  ideas. 

I  plan  to  D  build,  D  remodel,  D  replace. 

Name 


Address 


City 


State 


Zip 


Telephone 


Windows,  Doors, 
SuiuTjoma  &  Skytitfitft 


Mall  to:  Pella  Windows  and  Doors,  Dept.  C01 D7,  100  Main 
Street,  Pella,  Iowa  50219.  Also  available  throughout 
Canada.  ©1986  Rolscreen  Co. 


Have  a  problem 

with  your 

subscription? 


We  want  to  solve 
it  to  your  com- 
plete satisfaction, 
and  we  want  to 
do  it  fast.  Please 
write  to: 

Robert  Austin, 
Better  Homes  and 
Gardens*,RO.  Box 
4536,  Des  Moines, 
Iowa  50336. 
You  can  help  us 
by  attaching  your 
magazine  label 
here,  or  copy 
your  name  and 
address  as  it  ap- 
pears on  your 
label.  Send  this 
along  with  your 
correspondence. 


Moving? 

Simply  attach  the  mailing  label  from 
this  magazine  and  write  in  your  new 
address  below.  (Please  allow  4-8 
weeks.) 

Your  New  Address  Goes  Here 


o 
Z 

< 
< 

N 

'0 

Name 


Address 


Apr.  # 


City 


Zip 


Subscription  Rate: 

12  issues  $14.00.  Add  $12  a  year  for 
Canadian  or  foreign  postage. 

□  Renewal  □  New  Order 

For  Fast 
Service... 

...it  is  better  to  write  us  concerning 
your  problem  and  include  the  maga- 
zine label.  Also,  address  changes  are 
handled  more  efficiently  by  mail. 
However,  should  you  need  to  reach  us 
quickly  the  following  toll-free  number 
is  available: 

800-247-2504 

Better 
worries 

JL     A  and  Garden*1"1 

P.O.  Box  4536  •  DeS  Moines,  Iowa  50  I  16 


Be  honest.  Do  you  really  deserve 
something  this  good? 


We  believe  Chef's  Wood™ 
100%  mesquite  charcoal  is  the 
best  charcoal  known  to  man. 

Most  people  agree. 
They've  made  it  the  best-selling 
100%  mesquite  charcoal 
known  to  man. 


That's  probably  because 
Chef's  Wood  is  charred  the 
traditional  Yaqui  Indian  way 
with  mesquite  from  the  Sonora 
desert. 

So  it  burns  hotter  than 
other  charcoals. That  means 
Chef's  Wood  sears  in  the  juices 
and  all  the  flavor  you  paid  for. 


But  do  you  deserve 
something  this  good?  Well,  did 
you  call  your  mom  this  week? 
Did  you  pick  up  your  room? 
Did  you  make  your  BMW 
payment  on  time?  If  you  can 
answer  yes  to  any  of  these 
questions,  congratulations. 

Nobody  deserves  Chef's 
Wood  more  than  you. 
Chef's  Wood 
Mesquite 
Charcoal  from 


^ 


40<  OFF 

Chef's  Wood  100%  Mesquite  Charcoai- 

F0R  THE  DESERVING  ONtt 


^8^'. 


CHEFS' 
WOOD 


CONSUMER:  Limit  one  coupon  per  purchase  as  specified 
on  the  face  of  this  coupon.  No  other  coupon  may  be  used 
in  conjunction  with  this  coupon.  RETAILER:  You  are  author- 
ed to  act  as  our  agent  and  redeem  this  coupon  at  face  value 
plus  8?  handling  in  accordance  with  our  redemption  policy, 
copies  available  upon  request.  Send  coupons  to:  S&.W  Fine 
Foods,  Inc.,  AC.  Nielsen,  P.O.  Box  1427,  Clinton,  Iowa 
52732.  Void  if  copied,  and  where  prohibited,  licensed  or 
regulated.  Good  only  in  U.S.A.  Cash  value  1/100  cent. 

No  Expiration  Date  linS-SQDBlb 
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REMODELING 


SPACE-SMART 

FLIP-UP  TABLE 


Mount  a  half-round  table  on  the  wall,  and  you'll  gain  an  efficient 
eating  area  for  two. 


■  lipped  up  or 
folded  down,  a 
half-round  table 
makes  clever  use 
of  small  space. 
This  one  mirrors 
the  shape  of  the 
window  above, 
blending  with  the 
striking  design  of 
the  overall 
remodeling. 


Folded  down,  the  table  tucks 
neatly  out  of  the  way. 


When  your  plans 
for  remodeling  in- 
clude the  construction  of  dramatic  ar- 
chitectural details,  underscore  the 
effect  with  furniture  use  and  place- 
ment. Here,  a  simple  repetition  of  the 
hall  round  shape  produces  a  powerful 
look.  It's  practical,  too:  Even  a  small 


conventional  table 
would  have  blocked 
access  to  this  kitch- 
en's pantry.  The  fold- 
down  design  fits 
perfectly. 

Projecting  from 
the  wall  25  inches, 
the  laminated  oak 
top  pivots  on  a  con- 
tinuous piano  hinge. 
The  hinge  is  mount- 
ed on  a  narrow  strip 
attached  to  the  wall. 
Two  supports  under- 
neath fold  out  for  use  and  fold  back  out 
of  the  way  when  the  table  is  down. 

Accenting  unusual  shapes  makes 
them  even  more  distinctive.  Here,  the 
custom-designed  windows  include 
jambs  trimmed  with  ceramic  tile,  rii! 


Save  A  Trip  To  The 
Pool  Store  And  Learn 
How  To  Do-It-Yourself 

With  AQUA  CHEM. 

Available  At  These 

Fine  Participating 
Locations. 

NORTHERN  CALIFORNIA 

Ace  Hardware — Concord 

Ace  Hardware — Pleasant  Hill 

Ace  Hardware — San  Ramon 

Andy's  True  Value  Home  Center 

Bills  Drugs 

Builders  Emporium 

Flame  Hardware 

Fry's  Stores 

The  Home  Depot 

KMart 

Nugget  Markets 

Oles  Stores 

Orchard  Supply  Hardware 

Payless  Drug  Stores 

Pixley  Auto  Parts  &  Farm 

Supply 
PV  Ranch  &  Home  Supply 
Raley's  Superstores 
Sav-On  Drug  Stores 
Silvera  Lumber 
Value  Giant  Stores 
Von's 

SOUTHERN  CALIFORNIA 

Aaron's  Home  Center 

Alpha  Beta  Stores 

Big  Bear  Markets 

Builders  Emporium 

Clark  Drugs 

Crown  Hardware 

DeNaults  Hardware 

Fcdmart 

Floyd's 

Foxworth-Galbrith  Lumber 

The  Home  Depot 

Hughes  Markets 

Longs  Drug  Stores 

Nail  Apron 

Pantry  Markets 

Payless  Drug  Stores 

Pecks'  Nursery 

Plains  Hardware 

Safeway 

Sav-On/Osco  Drug 

Skaggs  Alpha  Beta 

Target 

X'on's 

HAWAII 

Foodland 

Hardware  Hawaii 
Home  Improvement 

Warehouse 
Longs  Drugs 
Pay  n'  Save  Drugstores 
Safeway  Stores 

OREGON 

Bi  Mart 

Fred  Meyer  Stores 

G.I.  Iocs 

PayfeSS  Drugstores 

WASHINGTON 

Bi-Mart 

Fred  Meyer  Stores 

K  Mart 

Payless  Drug  Stores 
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AQUA 
CHEM 


Hie  First  StepTb  Better  Pool  Care. 
Cut  Out  The  Pool  Store. 


If  you're  looking  for  the  best  in  pool  care,  forget  about  going  to  a  pool 
store— they  don't  carry  AQUA  CHEM  products.  But  your  home  center,  hard- 
ware, grocery /drug  and  discount  store  where  you  regularly  shop  probably  does. 

The  full  line  of  AQUA  CHEM  products  are  proven  winners  designed 
to  ensure  proper  pool  and  spa  care.  In  addition,  AQUA  CHEM  is  committed  to 
making  pool  care  as  simple  as  possible  That's  why  you'll  find  informative, 
easy-to-understand  brochures  at  AQUA  CHEM  product  displays  (as  shown).  We 
also  offer  an  in-depth  videotape  that  covers  all  aspects  of  do-it-yourself  pool 
and  spa  care.  And  just  to  give  you  even  more  confidence,  there's  a  HOTLINE 
(1-800-252-POOL)  you  can  call  seven  days  a  week  between  8:00  A.M.  and 
5:00  P.M.  for  specific  answers  to  any  pool  or  spa  care  problems. 

Add  it  all  up  and  you'll  see  why  AQUA  CHEM  makes  pool  care 
convenient,  pure  and  simple. 


AQUA 
CHEM 

Grow  Group,  Inc. 

Pool  Care.  Pure  And  Simple. 
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They  must  be  having  something  special  at  Roger t  o 
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FOOD 


FAVORITE  CUPCAKES,  MICROWAVE  FAST! 

THREE-MINUTE  CUPCAKES 


You  can  have  your  cupcakes  and 
eat  them,  too!  These  tender,  sweet 
temptations  bake  in  three  minutes. 

CHOCOLATE  SURPRISE 
CUPCAKES 

1  %  cups  all-purpose  flour 
1/2  cup  sugar 
1/3  cup  chopped  walnuts 
3  tablespoons  unsweetened  cocoa 
powder 
21/2  teaspoons  baking  powder 
Vi  teaspoon  salt 

1  beaten  egg 
%  cup  milk 

V-s  cup  cooking  oil 
Va  of  8-ounce  container  soft-style 
cream  cheese  (about  Va  cup) 

2  tablespoons  miniature 
semisweet  chocolate  pieces 

Powdered  sugar 
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Chocolate  Surprise  Cupcakes 

In  a  large  mixing  bowl  stir  together 
flour,  the  V2  cup  sugar,  nuts,  cocoa,  bak- 
ing powder,  and  salt;  make  a  well  in  the 
center.  In  a  small  mixing  bowl  combine 
egg,  milk,  and  oil;  add  to  flour  mixture 
all  at  once,  stirring  just  till  moistened. 


For  filling,  stir  together  the  cream 
cheese  and  miniature  chocolate  pieces; 
set  aside.  Line  a  microwave-safe  muffin 
pan  with  paper  bake  cups.  For  each 
cupcake,  spoon  1  slightly  rounded  table- 
spoon of  the  batter  into  each  cup.  Spoon 
1  rounded  teaspoon  of  the  filling  atop 
each.  Top  with  1  rounded  tablespoon  of 
the  batter. 

Micro-cook,  uncovered,  on  100% 
power  (high)  2  to  3V&  minutes  or  till 
done  (see  tip  at  right),  giving  pan  a  half- 
turn  every  minute.  Remove  cupcakes 
from  pan.  Let  stand  5  minutes  on  wire 
rack.  Sift  powdered  sugar  over  tops  of 
the  cupcakes.  Repeat  with  remaining 
batter  to  make  6  more  cupcakes.  Serve 
warm.  Makes  12  cupcakes. 

Nutrition  Information  per  cupcake: 
234  caL ,  4  g  pro. ,  28  g  carbo. ,  13  g  fat,  34 
mg  choL,  167  mg  sodium. 
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(teriyaki  * 

V  win 


Smoky  Chicken  Teriyaki.  Barbara's 
secret  recipe  and  Rogers  favorite. 
She  simply  brushes  on  Chef's  Hbod^Teriyaki  Marinade 
and  dinner's  ready  for  the  grill  or  oven.  Juicy  chicken  touched 
with  Chef's  Hood's  intriguing  blend  of  wine,  soy  sauce,  herbs 
and  natural  smoke. 

Chefs  Wood  Marinades  from  S&W.  They 
make  dinner  worth  running  home  for.  \ 

Write  for  our  free  Chefs  Wood  cookbook.  S&  WFine  Foods.  P.O.  Box  5580. 
San  Mateo.  CA  94402. 
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BLUEBERRY  SNACK  CAKES 

Lynn  Blanchard,  a  home  economist  in 
our  Test  Kitchen,  thinks  these  would  be 
great  for  a  quick  snack,  a  lunch  box 
treat,  or  a  kid-pleasing  breakfast.  Need 
more?  The  recipe  easily  doubles,  just  mi- 
cro-cook two  batches — 
Vb  cup  fresh  or  frozen  blueberries 
2/b  cup  all-purpose  flour 
3  tablespoons  granulated  sugar 
1  teaspoon  baking  powder 
Ve  teaspoon  salt 
•    •    • 

1  slightly  beaten  egg 
Va  cup  orange  juice 

2  tablespoons  cooking  oil 
1  tablespoon  brown  sugar 

1  tablespoon  finely  chopped  — 

pecans 
Va  teaspoon  ground  cinnamon 
Thaw  blueberries,  if  frozen;  drain. 
For  batter,  in  a  medium  mixing  bowl 
stir  together  the  flour,  granulated  sug- 
ar, baking  powder,  and  salt;  make  a 
well  in  the  center.  In  a  medium  mixing 
bowl    combine    slightly    beaten    egg, 
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Blueberry  Snack  Cakes 

orange  juice,  and  oil.  Add  all  at  once  to 
dry  ingredients;  stir  just  to  moisten. 
Fold  in  the  blueberries. 

Line  a  microwave-safe  muffin  pan 
with  paper  bake  cups.  For  each  cup- 
cake, spoon  2  slightly  rounded  table- 
spoons of  the  batter  into  each  paper 
bake  cup. 

Combine  the  brown  sugar,  chopped 
pecans,  and  cinnamon.  Sprinkle  over 
batter  in  cups.  Micro-cook,  uncovered, 


on  100%  power  (high)  for  2  to  3  V2  min- 
utes or  till  done,  giving  the  pan  a  half- 
turn  every  minute.  Remove  cupcakes 
from  pan.  Let  cakes  stand  on  a  wire 
rack  for  5  minutes  before  serving. 
Makes  6  cupcakes. 

Nutrition  information  per  cupcake: 
159  caL,  3  g  pro.,  22  g  carbo.,  7  g  fat,  45 
mg  choL,  108  mg  sodium. 

—  COOKING  CUPCAKES  — 


Using  custard  cups — No  micro- 
wave-safe muffin  pan?  Line  six  6- 
ounce  custard  cups  with  paper  bake 
cups;  fill  with  batter  in  the  recipe. 
Place  cups  on  a  microwave-safe 
plate  and  micro-cook  as  directed,  giv- 
ing the  plate  a  half-turn  after  every 
minute;  remove  cupcakes  from  the 
oven  as  they  are  done. 

Testing  cupcakes  for  doneness — 
Use  the  scratch  test.  With  a  wooden 
toothpick  scratch  the  slightly  wet  sur- 
face to  check  that  the  interior  is  com- 
pletely cooked.  fH 
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NEW    PRODUCT 


JUST  OUT! 


FOR  YOUR  HOME 
AND  FAJVIIIY^ 

Check  your  *«*>"*!*   0r  write  to 

""e  manufacturer  ^aon,tsend 

purees  near  VOUsP^der1ormUon, 
a  check  or  request  an  d  ^ 

*°:°si^  »  -re  and 

^^^_ 

FERTILIZE  WITH  EASE 

Mix  and  dispense  automatically. 


Clog-free  sprayer  for  yard  and  garden. 

Growing  vibrant  green  lawns  and 
lush,  healthy  vegetables  is  easy 
when  you  fertilize  with  Miracle-Gro's 
No-Clog  Garden  Feeder.  Just  fill  the  jar 
with  dry  fertilizer,  attach  your  garden 
hose,  and  hydraulic  pressure  does  the 
rest.  This  self-mixing,  self-measuring 
garden  feeder  makes  any  size  lawn-  or 
garden-feeding  project  simple.  With  no 
vacuum  or  suction  tubes  to  clog,  you'll 
never  have  to  clean  out  a  jammed  line. 
When  plant  food  is  used  up,  the  unit 
cleans  automatically.  One  filling  of 
powder  applies  as  much  as  50  gallons  of 
liquid  fertilizer. 

No-Clog  Garden  Feeder,  about  $9.  Stern's 
Miracle-Gro  Products,  Inc.,  Dept.  BH,  Port 
Washington,  NY  11050.  BB 
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Olympic*  Deck  Stain. 

Protection  this  good  is  this  close. 


Califo 


itornia 


Alamo 

Yardbirds 
Berkeley 

Ashby  Lumber 
Burlingame 

Broadway  Hardware 
Campbell 

Kirkwood  Hardware 
Castro  Valley 

J  P  Dolan  Lumber 

Pete's  Hardware 
Clearlake 

Mendo  Mill  &  Lumber 
Concord 

C  Markus  Hardware 

Dolan's  Lumber 

Simon 
Dublin 

Dolans  In  Dublin 
El  Cerrito 

El  Cerrito  Lumber 

Pastime  Hardware 
Fairfax 

Fairfax  Lumber  Co 
Fort  Bragg 

Mendo  Mill  &  Lumber 
Fremont 

J  P  Dolan  Lumber 
Half  Moon  Bay 

Driftwood  Lumber 
Hollister 

Hayward  Lumber 

Hollister  Paint  Co 
Lafayette 

Diablo  Fence/  Lumber 

Lafayette  Ace  Hardwr 


Lakeport 

Piedmont  Lumber 
Livermore 

Calico  Lumber  Co 
Mill  Valley 

Mill  Valley  Color 
Milpitas 

J  P  Dolan  Lumber 
Monterey 

Kfdwell's  Paint 
Morgan  Hill 

Scarborough  Lumber 
Mountain  View 

Minton's  Lumber 
Napa 

Central  Valley  Bldrs 

J  P  Dolan  Lumber 

Talleys  Paint 
Novato 

Marin  Color  II 
Oakland 

C  Markus  Hardware 
Pacific  Grove 

Hayward  Lumber 
Pacifica 

Pacific  Manor  Harwre 
Palo  Alto 

California  Paint 
Petaluma 

Davlin  Paint 

Yardbirds 
Pinole 

Dolan's  Lumber 
Pittsburg 

Piedmont  Lumber 
Pleasant  Hill 

Calico  Lumber  Co 
Portola  Valley 

Portola  Vly  Hardware 
Redwood  City 

Hoffmann  Paint  Co 

Sunset  Lumber 
Richmond 

J  P  Dolan  Lumber 
Rohnert  Park 

Boise  Cascade 
Salinas 

Hayward  Lumber 

Hicks  Lumber 


San  Bruno 

San  Bruno  Lumber 
San  Carlos 

San  Carlos  Paint 

San  Carlos  Supply 
San  Francisco 

Hoffmann  Paint  Co 

Roy  Anderson  Paint 

Sierra  Point  Lumber 
San  Jose 

The  Paint  Store 
San  Mateo 

Bayside  Bldg  Matrls 
San  Pablo 

J  P  Dolan  Lumber 

Yardbirds 
San  Rafael 

Marin  Color  Service 

Roy  Anderson  Paint 

Yardbirds 
San  Ramon 

Crow  Cyn  Ace  Hardwre 
Santa  Cruz 

Eastside  Paint 
Santa  Rosa 

Roseland  Paint  Centr 

Santa  Rosa  Dutch  Boy 

Yaeger  &  Kirk  Lumber 

Yardbirds 
Scotts  Valley 

Scarborough  Lumber 
Sonoma 

Sonoma  Paint 
South  San  Francisco 

South  City  Lumber 
St  Helena 

Central  Valley  Bldrs 
Ukiah 

Mendo  Mill  6c  Lumber 

Yaeger  8c  Kirk 
Vallejo 

Golden  State  Lumber 

Yardbirds 
Walnut  Creek 

Burton  French  Lumber 

Piedmont  Lumber 

Simon 

Thousand  Oaks  Hdwre 
Willits 

Mendo  Mill  &  Lumber 


Only  One  Deck  Stain 
is  this  Complete. 


Introducing  Olympic  Deck  Stain  with  our  Scuff  Guard™  formula. 


rITicic  arc  a  lot  of  deck  stains 
to  choose  from. 

ONLYone  has  Olympics 
exclusive  Scuff  Guard™  formula 
that  provides  a  protective  shield 
against  the  scuffing,  scraping 
and  color  fading  so  damaging  to 
horizontal  wood  surfaces. 

ONLYone  has  our  unique 
combination  of  ingredients  that 
resist  water  penetration,  fight 
mildew,  and  can  be  applied 
immediately  to  pressure-treated 
wood. 

ONLYone  deck  stain  is 
made  by  the  stain  company 
that  protects  more  homes  than 
any  other.  Introducing 
Olympic  Deck  Stain.  No  other 
deck  stain  is  this  complete. 

ONLY  we  can  say  that. 


Olympic  Stain. 

We've  been  protecting  the 
American  Dream 
for  over  half  a  century. 


M 


Va 


'Ji 


'NG  pro                          ^^K 

5£ 


i 


SEE  NEVADA. 

FOR  FUN 


Pyrin. 
Fun.  In  Nevada,  'wtitl' 

it's  not  hard  to  find. 
In  fact,  it's  all  around 
you.  Everyday.  Everywhere. 
In  places  you'd  expect.  And 
places  you  wouldn't. 

So  visit  Reno,  Las  Vegas  or  any  of 
our  other  towns  for  the  kind  of  fun  we're 
famous  for:  entertainment;  lights;  action; 
excitement;  games  of  chance  And  then  stay  an 
extra  day  or  two  and  do  something,  or  see  something, 
you've  never  done,  or  seen,  before. 

A  Basque  festival  or  a  chariot  race  Maybe  an  Indian  Pow  Wow, 
a  cowboy  poetry  gathering  or  a  visit  to  our  brand  new  Great  Basin 
National  Park.  The  choice  is  as  large  as  the  state  itself.  But  they  all  have 
one  thing  in  common.  Fun. 
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YOU  GET  AN  EXTRA  DAY'S  PLAY 


Schedule  of  Events 

COVERED  WAGON  TERRITORY 

June 

5-6  Elko's  Western  Festival.  Community  celebration. 
13-14The  Basque  Festival.  Food,  contests  and  danc- 
ing. Winnemucca.  19-21  Red  Mountain  Indian  Row  Wow 
Dancing  and  crafts.  McDermitt.  27-28  Wells  PRCA 
Rodeo.  Rodeo  grounds.  27-28  Silver  Smith  Hot  Sum- 
mer Night.  50  s  theme  car  rally  and  dance  Wendover. 

July 

4  Denio  Junction  Jubilee  Rodeo  show  &  craft  fair.  4-5 
McDermitt  Twin  States  Stampede  State's  oldest  amateur 
rodeo.  4-5  National  Basque  Festival.  Food,  contests 
and  dancing.  Elko.  4  Fourth  Annual  Daybreaker  Run. 
Races  and  parade  Wendover  4  National  HolleringCon- 
test  Games,  BBQ  and  fireworks.  Jackpot. 

RENO/TAHOE  TERRITORY 

June 

6-7  Super  Run  III.  Amateur  10K  race.  South  Lake  Ta- 
hoe  12-14  Carson  Valley  Days,  Basque  BBQ,  Minden. 
13-14  Kit  Carson  Rendezvous.  Community  festival/craft 
fair.  Carson  City.  19-July  25  Festival  Reno.  Downtown 
Reno  street  fair.  19-28  Reno  Rodeo.  50th  Anniversary. 
20-21  VORRA  Virginia  City  200  off-road  race 

July 

10-18Lake  Tahoe  Summer  Music  Festival.  North  and 
West  Shores,  Lake  Tahoe.  16-19  Music  Festival  at  Sand 
Harbor.  Contemporary  music  outdoors.  18-19  Carson 
Valley  Heritage  Days.  Community  festival.  Min- 
den/Cardnerville.  23-26  Capitol  City  Fair  in  Carson  City. 
Carnival  &  community  festival. 

PONY  EXPRESS  TERRITORY 

June 

5  Bicentennial  Wagon  Ride  &  BBQ.  Fernley.  13  Mason 
Valley  Days.  Community  festival.  Yerington.  14  Hazen 
Days.  Parade  and  BBQ.  Hazen.  12-13  Cridley  Days  Fid- 
dlers Contest  Music  &  races.  Austin.  20  Fort  Churchill 
Celebration.  Battle  reenactments.  Ft  Churchill  St  Park. 
30  Fernley  PTA  Town  Carnival. 

July 

34  Dayton  Valley  Days.  Community  celebration.  Day- 
ton. 17-19  Fallon  Indian  Stampede  Indian  rodeo/craft 
fair.  18-19  The  White  Pine  Basque  Festival.  Food,  con- 
tests and  dancing.  Ely. 

PIONEER  TERRITORY 

June 

13  Delamar  400. 100  mile  off-road  race  Caliente  20-21 
Wild  Burro  Days.  Burro  races&games.  Pioche  14  Steve 
Owen  Memorial  Liar's  Race  Wacky  race  with  anything 
that  floats.  Walker  Lake  Hawthorne 

July 

11-12  21st  Annual  Walker  100  Boat  Race  Powerboat 
races,  Walker  Lake  Hawthorne  18  Pioneer  Days.  Old- 
fashioned  picnic,  parade  and  games.  Panaca.  24-August 
2nd  Heritage  Days.  Craft  fair  &  historic  plays.  Pioche 
31-Aug.  1  Goldfield  Treasure  Days.  Bar  stool  sitting 
contests  &  special  events. 

LAS  VEGAS  TERRITORY 

July 

4  Damboree  Day.  Food,  music  and  games.  Boulder  City. 
29-Aug.  2  Laughlin  River  Days.  Parade  contests  &  ch  i- 
li  cook-off.  Laughlin.  29  Clark  County  Basque  Festival. 
Dancing,  music  &  food.  Las  Vegas. 

For  more  information  on  events  contact: 
Nevada  Commission  on  Tburism 

(702)  885-4322 

NEVADA'S  GOT  IT! 


TRAVEL  WEST 


MORE  AMAZING  JOURNEYS 
IN  CANYON  COUNTRY 


This  article  continues  the  "Amazing 
Canyon  Country"  family  vacation 
feature  that  begins  on  page  128. 

LAKE  POWELL 

Millions  of  years  ago,  the  Colora- 
do River  carved  its  mightiest  can- 
yons in  an  area  that  now  spans 
Arizona  and  Utah.  The  result  today 
is  a  water-filled  wonderland  for 
family  vacationers:  Lake  Powell. 

When  the  Colorado  River  was 
dammed  24  years  ago  to  generate  hy- 
droelectrical  power,  the  result  was 
Lake  Powell,  a  magnificent  family  re- 
creation area  extending  186  miles  up- 
river  from  Arizona  to  Utah.  The  lake 
reaches  far  into  remote  side  canyons, 
allowing  you  to  explore  the  marvels  of 
nature  easily  by  boat. 

Erosion's  artistry  is  apparent  every- 
where along  Powell's  2,000  miles  of 
shoreline.  Clearly  visible  in  the  can- 
yon's cliffs  are  images  that  look  as  if 
they're  tusked  elephants  and  praying 
Indian  maidens.  Whole  mountains 
have  been  shaped  by  the  winds,  the  riv- 
er, and  rain  to  resemble  camels,  Gothic 
spires,  and  oriental  mosques. 

Long-forgotten  tribes  also  left  their 
marks.  High  up  the  canyons'  ramparts 
are  caves,  still  partly  blocked  by  the 
bulwarks  their  dwellers  constructed  for 
defense.  How  did  these  Indians  reach 
their  high-perched  homes?  "Moqui 
steps" — notches  barely  big  enough  to 
serve  as  toeholds — rise  from  the  wa- 
ter's edge.  Below  Lake  Powell's  surface, 
the  stairs  continue  downward  for  an- 
other few  hundred  feet  to  the  canyon's 
bottom,  where  the  ancient  Moquis 
fished  and  tilled  their  crops.  A  few  pio- 
neers also  came  this  way.  Their  steps, 
cut  more  like  regular  stairs,  let  you 
climb  the  canyon  walls. 

Access 

The  best  way  to  visit  the  lake  is  to 
head  for  Wahweap  Lodge,  a  topnotch 
family  resort  seven  miles  north  of 
Page,  Arizona,  and  less  than  a  day's 
drive  from  the  North  Rim  of  the  Grand 
Canyon.  From  the  resort's  marina,  ex- 
cursion boats  sail  on  tours  across  wide 
bays  and  into  canyons  so  narrow  their 


1,000-foot  walls  barely  leave  room  for  a 
sliver  of  sky. 

On  day-long  cruises,  the  destination 
is  Rainbow  Bridge,  a  290-foot-high 
stone  arch  that  spans  a  side  canyon  50 
miles  upstream.  This  natural  bridge, 
loftier  than  any  human-crafted  stone 
bridge,  is  so  perfectly  proportioned  that 
an  architect  might  have  designed  it. 
Yet  it  was  water  that  hollowed  out  the 
arch  between  red  ramparts  that  rise 
higher  still. 

Cruise  the  lake  on  your  own 

In  addition  to  its  boat  excursions, 
Wahweap  also  rents  houseboats,  which 
you  can  sail  into  secluded  coves,  where 
golden  beaches  make  perfect  anchor- 
ages. The  waters  are  warm  enough  for 
swimming  from  May  into  October,  and 
the  fishing  is  equally  rewarding:  Powell 
has  been  stocked  with  striped  bass  that 
can  weigh  in  at  10  pounds. 

You  needn't  cruise  long  distances  to 
find  these  secluded  coves  and  choice 
fishing  spots.  Both  are  within  reach  of 
skiffs  you  can  rent  at  the  Wahweap  ma- 
rina— but  exploring  Powell  aboard  a 
luxurious  floating  cottage  is  great  fun. 
Refueling  facilities  are  spaced  about  50 
miles  apart,  so  you  can  cover  much  of 
the  lake  even  on  a  midweek  vacation. 

Find  out  more 

During  the  May  15-October  15  high 
season,  houseboats  (from  36-  to  50-foot- 
ers)  rent  for  $1,010-1,520  per  week. 
Skiffs  go  for  $45  a  day.  Cruises  cost  $38 
to  $49.  Doubles  at  Wahweap  Lodge 
start  at  $68;  kids  under  12,  free.  CON- 
TACT: Del  E.  Webb  Recreational 
Properties,  Box  29040,  Dept  BHG, 
Phoenix,  AZ  85038  (800/528-6154). 
For  a  free  travel  guide  to  Utah, 
write  to:  The  Utah  Travel  Council, 
Council  Hall/Capitol  Hill,  Dept. 
BHG,  Salt  Lake  City,  UT  84114 
(801/533-5681). 

continued 


TRAVEL  PLANNING 

See  page  M9  for  a  listing  of  free  travel 
information  and  literature  you  can  order. 
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VACATION  INFORMATION   IDEAS.  TRIPS  AND  PLACES  TO  STAY 


CALIFORNIA 


CJuta&oti 


Tahoe/Reno  rated  the  No.  J 
Hon  place  in  the  US.  for 
1986  by  Rand  McNally. 


FOR  INFO  &  FREE  COLOR  BROCHURE: 

Tahoe  North  Visitors  &  Convention  Bureau 
P.O.  Box  5578-bg67     Tahoe  City,  CA  95730 
TOLL  FREE:   800-822-5959  (Calif.) 

800-824-8557  (Outside  Calif.) 


TRAVEL  WEST 


continued 

MONUMENT  VALLEY 

In  the  1860s,  Navajo  Indians  flee- 
ing Kit  Carson's  Raiders  hid  in 
what  is  now  Arizona's  Monument 
Valley.  Today,  the  area  is  adminis- 
tered by  the  Navajo  Tribal  Parks 
System,  and  it  has  been  called  the 
"eighth  wonder  of  the  world." 

Monument  Valley's  spires,  buttes 
and  mesas  are  even  more  dramatic 
than  those  along  Lake  Powell's  shores. 
Towering  2,000  feet  above  desert  gulch- 
es, each  looms  in  isolated  splendor. 

Heading  east  from  Page  on  US-98, 
it's  120  fast  miles  to  this  unique  pre- 
serve. Make  sure  you  have  gas:  There 
are  no  service  stations  for  the  first  80 
miles.  And,  start  in  the  cool  morning 
hours.  You  may  want  to  stop  at  the 
Navajo  National  Monument,  where  a 
trail  leads  to  a  canyon  rim  overlooking 
the  ruins  of  a  1,000-year-old  cliff  dwell- 
ing. Some  130  families  once  lived  in 
this  "Indian  apartment  complex"  built 


into  the  mouth  of  an  enormous  cave. 
North  of  Kayenta,  off  US-163,  a  14- 
mile  dirt  road  winds  through  Monu- 
ment Valley.  You  may  drive  this  road, 
but  you'll  be  better  off — and  so  will 
your  car — if  you  explore  the  valley  by 
van  with  a  Navajo  guide.  The  guides 
know  where  to  find  sights,  such  as  pic- 
tographs  and  petroglyphs,  that  you 
might  miss.  Hour-long  tours  start  at 
Tribal  Park  headquarters. 

Find  out  more 

Goulding's  Lodge,  across  the  high- 
way from  the  Tribal  Park  entrance, 
serves  up  dinner  and  has  pleasant 
rooms  (doubles,  $40).  Reserve  well  in 
advance  (phone:  801/727-3231);  there's 
nothing  else  for  miles.  CONTACT: 
The  Arizona  Office  of  Tourism,  1480 
E.  Bethany  Home  Ra\,  Suite  180, 
Dept.  BHG,  Phoenix,  AZ  85014 
(602/255-3618).  Or,  The  Navajo  Trib- 
al Parks  System,  TSE  Bonito  Nava- 
jo Tribal  Park,  Box  308,  Dept.  BHG, 
Window  Rock,  AZ  86515.  M 
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TRAVEL    WEST 


Travel  Planning  Guide  Free  Information 

The  Better  Homes  and  Gardens  travel  advertisers  listed  below  will  provide  you  with  free 

information  about  their  facilities  and  services.  Circle  the  numbers  for  the  material  you  need, 

indicate  your  name  and  address,  and  we'll  forward  your  requests  to  the  appropriate  advertisers. 


r 


1.  Beach    Cove    Clarion    Resort,    Myrtle 
Beach,  SC — Oceanfront,  all  Suites. 

2.  Bermuda — Where    to    stay,    maps    and 
rates. 

3.  Bluewater  Bay — NW  Fla's  most  beautiful 
resort.  Family.  Golf.  Tennis  Pkgs. 

4.  Bolton     Valley    Resort — In    Vermont's 
Green  Mountains.  Family  Packages. 

5.  Callaway    Gardens — Year-round    resort, 
botanical  garden  in  southern  Georgia. 

6.  Cape  Cod,  MA — Resort  directory,  over 
700  places  to  stay. 

7.  Colorado — Summer  vac.   ping,   kit — get 
the  most  out  of  your  Colorado  vacation. 

8.  Daytona  Beach  Resort  Area — 23  miles 
of  sandy  beaches.  Near  Disney  World. 

9.  Disney!  Epcotl  Sea  World!  More!— See  it 
all  from  Kissimmee-St.  Cloud. 

10.  Disneyland — Let  your  imagination  lead 
the  way  to  your  best  vacation  ever. 

11.  Georgia — "On  My  Mind"  Vacation  Plan- 
ning Kit  for  exploring  Georgia. 

1 2.  Golden  Isles  Tourist  &  Conv.  Bur.,  G A— 
Resorts,  sports,  historical  tours. 

13.  Henry  Ford  Museum  &  Greenfield  Vil- 
lage— The  Great  American  Museum. 

14.  High   Hampton   Inn   &   Country   Club, 
Cashiers,  NC — A  country  inn  resort. 

Mail  to:  (Include  50c  handling  charge) 
BETTER  HOMES  AND  GARDENS 
P.O  BOX  4534,  DEPT.  706W 
DES  MOINES,  IA  50336 


15.  Historic   New  Harmony,  IN — Tour  this 
early  1 800's  Utopian  community. 

16.  Home   Lines   Celebrated   Cruises — To 
Bermuda  and  Caribbean.  7-16  days. 

17.  Innisbrook,  FL — So  many  great  Floridas 
in  one.  Golf,  Tennis,  Families. 

18.  Jekyll  Island,  GA,  A  Radisson  Resort- 
Victorian  Charm  in  a  Modern  Resort. 

19.  KOA— Colorful   KOA  Camping   Directory 
and  maps,  send  $2  for  s&h. 

20.  Lake  Tahoe — Call  for  free  color  guide. 
800-822-5959  CA,  800-824-8557  US. 

21.  LaPorte  County— Indiana's  Dune  Coun- 
try. Family  fun  at  Lake  Michigan. 

22.  Lee  County — Florida's  best  vacation  val- 
ues— complete  information  packages. 

23.  Marriott  At  Sawgrass— Open  1987  Golf- 
/Beach/Tenms  &  more.  800-872-7248. 

24.  Marriott's  Orlando  World  Center — Color 
brochure  and  package  information. 

25.  Marquis     Resort — Brochures     featuring 
these  Florida  Island  Resorts. 

26.  Massachusetts— Share    the    Spirit    and 
send  for  a  free  planner. 

27.  Mount  Mansfield  Resort,  Stowe,  VT— 
Family/golf/tennis  pkgs.  800-253-4754. 

28.  Nevada's  Got  It— You  can  get  it  free!  It's 
your  complete  guide  to  Nevada. 

Name 


29.  New  Zealand — The  Climate  is  right.  The 
book  is  Free.  The  Time  is  now! 

30.  Ocean  Creek  Resort — Myrtle  Beach's  57- 
acre  oceanfront  resort.  Golf  &  Tennis. 

31.  Ocean  Resorts,  lnc.,/NC — Oceanfront  2, 
3  &  4  bedrm.  condos  in  Atlantic  Beach. 

32.  Ocean    Resorts/Myrtle    Beach,    SC — 
Spac.  oceanfront  villas  near  golf,  tennis 

33.  Old  Sturbridge  Village— Recreated  N.E. 
village.  Life  in  1830's  demonstrated. 

34.  The  Radisson  Hotel,  Myrtle  Beach,  SC— 
Send  for  free  color  brochure. 

35.  Rec  Vee  RV  Rentals — Rent  new  luxury 
motorhome/trailer  at  your  U-Haul  Center. 

36.  Red  Roof  Inns  Inc. — 170  economical  lo- 
cations in  30  states.  800-848-7878. 

37.  Savannah,  GA— Packet  &  map.  Beach  & 
city  lodgings,  restaurants,  sightseeing. 

38.  Sheraton   Atlantic   Shores— Accommo. 
on  the  sparkling  strand,  Myrtle  Beach,  SC. 

39.  Skytop    Lodge — Secluded.    Magnificent 
family  resort.  Superb  golf,  tennis,  pool. 

40.  Squaw  Mountain,  ME — Family  vacation 
packages,  Whitewater  rafting  and  more. 

41.  Walt   Disney   World   Resort— See   the 
World,  celebrating  its  1 5th  birthday. 

42.  West  Mountain  Inn,  Arlington,  VT— Out- 
standing cuisine,  mountain  scenesl 


Address 

City 

State  _ 


~l 


Zip 


.J 


Olive  Oil  from  Spain. 

A  healthy  way  to  make 

tomatoes  terrific. 


( )ur  golden  oil  has  no  cholesterol  A  very  healthy 
Idea.  And  it 's  pressed  only  from  tree-ripened  olives 
to  be  as  delicious  as  it  is  nutritious. 

NX  ait  till  \ou  disco\cr  how  it  brings  out  the  flavor 
of  tomatoes  in  a  tangy  vinaigrette 


Olive  Oil  from 
No  other  country  has  the  recipe.  , 


FOOD 


WHOLE  GRAIN  GOODNESS 


IN  A  JIFFY  OR  SIMMERED  SLOWLY 


Yc 


•  •  • 


ou've  heard  that  grain  cooking  is 
tedious  and  time-consuming.  Wrong! 
Some  whole  grains  are  ready  to  eat  in 
less  than  10  minutes.  Others  can  sim- 
mer without  your  watching  the  pot. 
Clip  and  save  this  handy  guide  de- 
signed to  let  you  choose  the  whole  grain 
that  fits  your  cooking  schedule. 

Best  of  all,  wheat,  rye,  and  triticale 
berries  can  be  cooked  ahead  and  frozen. 
You'll  have  a  supply  of  instant  grains 
the  next  time  you  need  them.  Cook 
these  berries  according  to  the  chart; 
drain  well,  and  freeze  for  up  to  3 
months.  Thaw  the  frozen  berries  in  a 
few  minutes  by  placing  them  in  a  colan- 
der and  rinsing  under  hot  tap  water. 

Tightly  cover  uncooked  grains  and 
store  for  up  to  5  months  in  a  cool,  dry 
place.  §D 


■ 


Use  1  cup  of  your  favorite  grain 

SUPER-QUICK  COOKING 

FAST  COOKING 

SLOW  COOKING 

10  MINUTES  OR  LESS 

10  to  20  MINUTES 

45  MINUTES  TO  1  HOUR 

READY  TO  COOK  COUSCOUS 

BULGUR  WHEAT 

'WHEAT  BERRIES 

Cover  with  1  cup  boiling  water;  let 

Simmer,  covered,  in  2  cups  water 

Simmer,  covered,  in  3  cups  water 

stand  3  to  4  minutes. 

for  1 2  to  1 5  minutes. 

for  1  hour. 

REGULAR  ROLLED  OATS 

BUCKWHEAT  GROATS 

*RYE  BERRIES 

Simmer,  uncovered,  in  2  cups 

Simmer,  covered,  in  2Vt  cups  wa- 

Simmer, covered,  in  3  cups  water 

water  tor  5  to  8  minutes;  let  stand 

ter  for  1 5  minutes. 

for  1  hour. 

3  to  4  minutes. 

STEEL-CUT  OATS 

•TRITICALE 

QUICK-COOKING  ROLLED 

Simmer,  covered,  in  21/2  cups  wa- 

Simmer, covered,  in  3  cups  water 

OATS 

ter  for  1 5  to  20  minutes. 

for  45  minutes. 

Simmer,  uncovered,  in  2  cups 

water  for  1  minute;  let  stand  3  to 

CRACKED  RYE 

PEARL  BARLEY 

5  minutes. 

Simmer,  covered,  in  2Vi  cups  wa- 

Simmer, covered,  in  4  cups  water 

ter  for  10  to  15  minutes;  let  stand 

for  45  minutes;  drain. 

5  minutes. 

*For  quicker  cooking,  sot 

ik  grain  overnight  in  water.  A 

rext  day  bring  to  boiling; 

reduce  heat  and  simmer  f 

or  30  minutes. 

WHO  CARES 
ABOUTYOUR 
COMMUNITY? 

United  Way  is  there  helping  people  help  themselves. 

United  Way  brings  volunteers,  government  leaders 
and  community  representatives  together  to  help  solve 
loeal  issues. 

So  when  you  contribute  to  United  Way.  your  money 
works  for  sou  at  home  solving  human 
service  problems  like  care  for 
the  elderly  and  programs  for  the 
young. 

And  more.  So  much  more. 

This  yearwhen  your  United  YVay 
comes  around,  be  generous. 

tf\ou  don't  care,  who  will? 

United  Way 


TRAVEL 


rHANKS  ro  foun  w<  wh 

FOR  ALL  OF  US 


THE  INS  AND  OUTS  OF 

GUARANTEED 
LODGINGS 

It's  easy  to  guarantee  a  hotel/ 
motel  reservation.  Just  mail  a  de- 
posit check  or  call  in  your  credit 
card  number,  and  the  room 
should  be  waiting  for  your  arrival. 
If  a  problem  arises,  you'll  need  an- 
swers to  these  questions: 

Qa  What  if  I  guarantee  a  room,  but  the 
hotel  is  booked  full  when  I  check  in? 

Aa  Legally,  hotels/ motels  are  re- 
quired only  to  refund  your  deposit.  But 
most  establishments  will  try  to  find  a 
room  for  you  elsewhere.  The  desk  clerk 
should  call  ahead  to  make  sure  space  is 
available,  and  perhaps  provide  trans- 
portation to  get  you  there. 

Q.  Can  I  help  prevent  mix-ups? 

Ab  Most  hotel/motel  companies  send 
written  confirmation  of  a  reservation 
upon  receipt  of  your  deposit  or  credit 
card  number.  To  be  safe,  ask  for  a  con- 
firmation number  when  you  reserve  a 
room.  A  confirmation  number  helps 
sort  through  the  confusion. 

Qa  What  if  my  deposit  isn  't  refunded? 

Aa  If  you  reserved  the  room  through  a 
travel  agent,  the  agent  should  secure 
your  refund.  It's  always  best  to  reserve 
a  room  with  a  credit  card.  If  the  room 
isn't  available  and  a  charge  still  ap- 
pears on  your  credit  card  bill,  protest  to 
the  property.  When  that  fails,  explain 
the  dispute  to  your  credit  card  compa- 
ny. If  you  can  prove  your  case,  the  cred- 
it card  company  may  take  your  side. 

Qa  What  happens  if  I  don 't  show  up  to 
claim  the  room  I  guaranteed? 

Aa  Usually  nothing,  if  you  cancel  at 
least  24  hours  in  advance  (resort  hotels 
may  require  more  notice).  Sometimes, 
hotels/motels,  like  airlines,  protect 
themselves  against  "no-shows."  If  you 
forget  to  cancel,  you  may  find  a  charge 
on  your  next  credit  card  bill,  or  you 
may  lose  your  deposit.  VMl 
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If  anyone  knows  how  to  work  a  crowd,  it's  the 
*     California  avocado.  And  from  fancy  dinners  to  fiestas, 
they'll  work  wonders.  Make  a  mountain  of  guacamole. 
Invent  fabulous  finger  food.  Reinvent  the  pizza. 
Delicious,  velvety  smooth  California  avocados  are  full  of 
surprises.  Ounce  per  ounce,  they  have  more  potassium  than  a  banana. 
And  they're  cholesterol -free. 
So  throw  a  party.  And  invite  lots  of  California  avocados.  Because  everyone 
likes  to  mingle  with  the  best. 


AVOCADOS 

RiDewitfnxJSsibilities  and  no  cholesterol. 


FOOD 


CHOCOLATE  GARNISHES 

TO  MAKE  YOUR  DESSERTS  SPECIAL 


■  Discover  how  creative 
chocolate  garnishes  can 
make  your  favorite  des- 
serts as  beautiful  as  they 
are  delicious. 


PARTY  CLOWN  CAKE 

Chocolate  garnishes  add 
personality  to  clown  cake! 

An  extra-special  birthday 
party  requires  an  extra-spe- 
cial cake.  With  a  little  know- 
how,  you  can  use  chocolate 
garnishes  to  create  this  cake 
sensation. 

Start  with  one  8-inch- 
round,  single-layer  frosted 
cake  and  one  8x8x2-inch 
frosted  cake.  Use  one  2.2- 
ounce  bar  of  milk  chocolate 
to  make  the  chocolate  curls 
for  the  hair.  One  6-ounce 
package  of  semisweet  choco- 
late pieces  will  provide 
enough  melted  chocolate  to 
make  the  ribbon  for  the  ruf- 
fle, the  cutouts  for  the  but- 
tons, and  dip  for  the  eyes, 
nose,  and  hat. 

tSSSfesTSV 


HERE'S  HOW 


Dress  up  a  cream  or  custard  pie  or  a 
white-frosted  cake  with  chocolate  curls. 

CHOCOLATE  CURLS 

Allow  one  2.2-ounce  bar  milk  chocolate 
to  come  to  room  temperature.  Pressing 
vegetable  peeler  at  a  slight  angle  to  the 
bar,  carefully  draw  across  edge  of  bar.  For 
small  curls,  use  narrow  side  of  the  choco- 
late; for  large  curls,  use  the  wide  surface. 
To  prevent  breaking,  transfer  the  curls  by 
inserting  a  wooden  toothpick  through  end 
of  the  curl. 


Decorate  ice  cream,  mounds  of  whipped 
cream,  or  cupcakes  with  cutouts. 

CHOCOLATE  CUTOUTS 

Melt  chocolate  (see  box,  left).  Spread 
chocolate  onto  a  waxed-paper-lined  bak- 
ing sheet  to  Ve  inch  thick.  Chill  1 5  minutes 
or  till  almost  set.  Press  hors  d'oeuvre  cut- 
ters into  chocolate.  If  cutouts  are  difficult 
to  remove  from  chocolate,  chill  1 0  minutes 
more.  Use  a  toothpick  to  lift  cutouts  from 
chocolate.  Cover;  store  in  airtight  contain- 
er between  waxed  paper  up  to  24  hours. 


Wrap  chocolate  ribbons  around  top  and 
sides  of  a  cake  for  an  edible  present. 

CHOCOLATE  RIBBONS 

Melt  chocolate  (see  box,  left).  Spread 
chocolate  onto  a  waxed-paper-lined  bak- 
ing sheet;  cover  with  waxed  paper.  Roll  to 
a  1 2x3x1/8-inch  rectangle.  Chill  chocolate 
till  almost  set.  Peel  off  top  layer  of  waxed 
paper;  let  chocolate  stand  at  room  tem- 
perature 10  to  15  minutes.  (Chocolate 
should  be  firm,  but  not  hard.)  Using  a  flut- 
ed pastry  wheel,  cut  strips. 


For  a  dessert  sampler,  arrange  a  variety 
of  dipped  treats  on  a  serving  platter. 

DIPPED  TREATS 

Melt  chocolate  (see  box,  left).  Fruit  must 
be  thoroughly  dried  before  dipping  or 
chocolate  will  not  stick.  Dip  strawberries, 
ice-cream  sugar  cones,  dried  fruits,  cara- 
mels, nuts,  or  pretzels  in  the  melted  choc- 
olate; let  excess  chocolate  drip  off.  Set  the 
dipped  fruit  on  a  waxed-paper-lined  baking 
sheet.  Cover  and  store  in  cool,  dry  place 
up  to  24  hours.  IS) 
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DIMMING 


Jnental  of  cnsp- 

Saladventure  -^1  steamed  broccoli 

Recipe:  An  exotic  setting     ^  flowerets,  and  one  ounce 

for  four.  Create  a  leafy  oed  of  ^^^™         — -  of  Enoki  mushrooms.  Top  it 

bok  choy  and  spinach.  Then  arrange  it  all  with  the  delicious  tang  of  T  Marzetti's 

with  six  ounces  of  blanched  Chinese  pea  Fresh  Buttermilk  Ranch  Dressing. 

pods.  Add  a  shredded  carrot,  two  ounces  You'll  find  it  refrigerated  fresh  in  your 

of  sliced  water  chestnuts,  four  ounces  grocer's  produce  department. 

For  more  exciting  recipes  and  money -saving  coupons,  write  to:  T.  Marzetti  Company.  Dept.  P,  Box  29300,  Columbus,  Ohio  43229. 

T  MARZETTI'S  SALAD  IDEAS  FROM  THE  PRODUCE  DEPARTMENT 


REMODELING 


STORAGE  SCHEME 
FOR  A  KID'S  ROOM 


REDUCE  CLUTTER 
WITH  A  CAREFUL  PLAN 


3> 


r  CABINET 

TRUNDLE  BED 


FUP-UP  TABLES - 

^Tt^  OVERHEAD 
SHELVES 

S  DRAWERS 


CLOTHES 
.(BIN 


CABINET 


COUNTERTOP 
SHELVES 


OVERHEAD  CABINETS 
y- DOUBLE-DOOR  CLOSETS -« 


Create  storage  on  all  four  walls. 


B, 


luilt-in  closets  and  shelves  can 
transform  your  child's  bedroom 
into  a  veritable  warehouse  of  stor- 
age. Look  at  this  kid's  room — it 
shows  that  careful  planning  pro- 
vides a  truckload  of  storage  with- 
out crowding  the  floor  space. 

CLUTTER  UNDER  CONTROL 

Eight-year-old  Ryan  takes  special 
pride  in  his  room,  sharing  it  with 
friends  as  a  base  of  operations.  The 
well-thought-out  design  helps  him  keep 
neat,  leaving  time  for  the  really  impor- 
tant things,  like  playing  board  games 
or  building  a  model. 

WRAPAROUND  DESIGN 

Remarkably,  this  12  X  14-foot  bed- 
room features  storage  on  all  four  sides. 
Yet,  the  wraparound  design  of  the  clos- 
ets and  shelves  preserves  nearly  8x8 
feet  of  clear  floor  space — plenty  of  room 
for  kids'  roughhouse  play. 

The  room  proved  to  be  so  successful 
that  the  homeowners  duplicated  the 
plan  in  their  second  son's  room.  With 
a  11  the  storage  "there  is  no  way  the  kids 
can  help  but  keep  their  rooms  picked 
up,"  their  mom  told  us  cautiously. 


Tuck  a  trundle  bed  under  the  bunk,  or  use  the  space  for  still  more  storage. 


Well-organized  closets  keep  order. 

STORAGE  EVERYWHERE 

•  Closets  outfitted  with  bins  and 
clothes  rods  keep  clothes  and  toys 
within  easy  reach.  Clear  drawer  fronts 
reveal  what's  inside  at  a  glance. 

•  Overhead  cabinets  extend  storage 
utility  to  the  ceiling,  providing  space 
for  little-used  items  like  extra  bedding 
and  Christmas  decorations. 


Flip-up  table  has  stowable  stools. 

•  Dirty  clothes  bin  located  next  to 
the  drawers  (see  plan)  helps  keep  the 
room  tidy. 

•  Open  shelves  on  both  sides  of  the 
room  display  favorite  toys  like  plastic 
models  and  board  games. 

•  Trundle  bed  makes  room  for  an 
overnight  guest.  If  you  need  even  more 
storage  space,  replace  the  bed  with 
bulk  storage. 

•  Flip-up  tables  (the  room  has  two) 
provide  great  spots  for  play  and  home- 
work. When  not  in  use,  the  stools  stow 
under  the  counter,  hidden  away  by  the 
dropped  tabletop.  ffll 

Photographs:  Ernest  Braun  Design:  Pat  Burke 
Field  editor:  Barbara  Cathcart 
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One  Side  Of  The 
Argument  For  Butter 
SatesThat  It  Has 
No  More  Calories 
Than  Margarine... 


.  1987  CMAS 


Here's  The  Other  Side. 

The  emotional  side.  The  side  that  knows  just  how 

wonderful  an  artichoke  leaf  tastes  dipped  in  real  butter.  Because, 

after  all,  only  butter  brings  out  the  very  best  in  your  cooking. 

T      T      E      R 
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There  is  a  difference 
custom-built  cabinetry. 
And  Wood-Mode  makes  it 
Offering  an  unlimited 
range  of  design  possibili 
ties  in  the  finest  custom- 
built  tradition. 

Design  Group  42— for  American  traditional  styl- 
ing and  construction.  Design  Group  84— for  the 
exciting,  new  European  designs. 
Each  and  every  one  a  very  personal  reflection  of 
your  tastes  and  lifestyle.  All  quality  constructed  to 
earn  your  confidence. 

Over  40  years  of  reliability  and  leadership  have 
made  us  America's  best  selling  line  of  custom-built 
cabinetry. 


Discover  the  difference 
for  yourself.  Our  newest 
catalogue  features  1 00 
pages   of  fact-filled   in- 
formation, beautifully  il- 
lustrated, and  is  avail- 
able   at   your   nearest 
Wood-Mode  showroom.  Or,  you  may  send  $5 
to  Wood- Mode  Cabinetry,  Dept.  MN,  Kreamer,  PA 
17833. 


Fine  Custom  Cabinetry 


Albany 

House  of  Kitchens 
1325  Solano  Ave. 
Albany.  CA  94706 
415-525-9576 

Lafayette 

Plus  Kitchens 
250  Lafayette  Circle 
Lafayette,  CA  94549 
415-283-5005 


Los  Gatos 

Pacific  Kitchens 
7  N.  Santa  Cruz  Ave. 
Los  Gatos,  CA  95030 
408-395-1944 

Millbrae 

Kitchens,  Baths  &  Cabinets 
1795  El  Camino  Real 
Millbrae,  CA  94030 
415-952-6323 


Oakland 

Federal  Building  Co. 
3630  Park  Blvd. 
Oakland,  CA  94610 
415-482-0300 

San  Francisco 

Floorcraft 

470  Bayshore  Blvd. 

San  Francisco,  CA  94124 

415-824-4056 


San  Jose 

Pacific  Kitchens 
1110  Meridian  Ave. 
San  Jose.  CA  95125 
408-723-7073 

San  Rafael 

Lamperti  Inc. 
1241  Anderson  Dr. 
San  Rafael,  CA  94901 
415-454-1623 


Sonoma 

Design  Cabinet  Showroom 
800  W.  Napa  St. 
Sonoma,  CA  95476 
707-938-5087 

Sunnyvale 

International  Kitchen  Exchange 
1175  A  East  Homestead  Rd. 
Sunnyvale,  CA  94087 
408-296-3055 
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your  business  can  benefit  by  reaching  the  upscale 
msumers  in  your  local  market,  then  your  advertising 
lessage  should  be  running  in  prestigious  national 
lagazines  that  reach  this  fast-moving  target  audience. 

Media  Networks  will  place  your  full  page  ad  in  a 
etwork  of  consumer,  news  and  business  magazines 
icluding  Time,  Newsweek,  Sports  Illustrated,  House 
■eautiful — and  many  more.  You  pay  only  the  local  rate 
>r  issues  delivered  directly  into  the  homes  of  your  local 
usiness  prospects.  Yet  your  ad  receives  all  the  impact 
rid  attention  that  only  national  magazines  can  offer. 
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ledia  Networks,  Inc. 
266  East  Main  Street 
tamford,  Connecticut  06902 
elephone:  (203)  967-3100 


Our  free  Target  Media  evaluation  will  help  you  select 
the  best  magazine  mix  for  pinpoint  accuracy  in  any  of 
over  150  local  U.S.  markets.  So  you  can  reach  just  the 
right  people,  wherever  they  live. 

We'll  show  you  why  no  one  can  reach  your  audience 
like  Media  Networks.  Place  a  fast,  toll-free  call  to 
1-800-328-0016  or  in  Minnesota  1-800-642-6303. 


Media  Networks,  Inc. 
Reach  your  customers  where  they  live. 
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S  I  M  PLY       BEAUTI        U 
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Now,  the  ultimate  bathroom  sealant 

system,  uniquely  packaged  to 

perform  at  your  touch.  Remarkably 

convenient.  Incredibly  easy.  Simply 

elegant,  enduring  results. 

For  that  special  touch . .  .only 

One  Touch"  For  the  store  nearest 

you,  call  The  GE  Answer  Center " 

service,  toll  free,  at  800.626.2000. 

SILICONE  II 
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BEAUTIFULLY     SIMPLE 


LWU. 


SMROOM  TUB 
jjiJ,:Si  Al  AM 
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Electric  Company 

'"  Tridtmtrkol General  Eltclnc  Co 


This  35  mm 

I    picture  was 

!       taken  by  a 

professional 

photographer. 


Top  photo  by  Gregory  Heisler. 

Bottom  photo  by  Beatrice  Heisler 

~>  Kodak,  1987.  Kodak  and  VR  are  trademarks 


Kodak  )R  35 


SHOPPING 


continued 

A  TWO-COOK  KITCHEN 

Page  80  (top):  Floor  tile— Plus  Kitchens,  55  Divi- 
sion St.,  San  Francisco,  CA  94103.  Faucet— Kroin 
Co.,  14  Story  St.,  Cambridge,  MA  02138.  Sink- 
American  Standard,  P.O.  Box  2003,  New  Brunswick, 
NJ  08903.  Globe  light— Prescolite,  1251  Doolittle, 
San  Leandro,  CA  94577.  (Bottom):  Butcher  block 
table— The  Chair  Shop, 
446  Francisco  Blvd., 
San  Rafael,  CA  94901. 
Roman  shades,  ban- 
quette fabric — Knoll 
International,  655  Madi- 
son Ave.,  New  York,  NY 
10028.  Bullet  light  — 
Lightolier,  346  Clare- 
mont  Avenue,  Jersey 
City,  NJ  07305.  Green- 
house windows  — 
Blomberg  Window  Sys- 
tems, 1453  Blair  Ave., 
Sacramento,  CA  95822. 
Shades  on  ceiling  of 
greenhouse  —  Vera- 
sol,  USA  Incorporated, 
224  Park  West  Drive, 
Pittsburgh,  PA  15275. 
Page  82  (fop):  Pot  rack 
hooks  —  Taylor  and 
Ng,  P.O.  Box  200,  Bris- 
bane, CA  94005.  Oven, 
cooktop  —  Thermador, 
5119  District  Blvd.,  Los 
Angeles,  CA  90022. 
(Bottom):  Battery- 
powered  wisk  —  Black 
and  Decker  Manufac- 
turing Company,  701 
East  Joppa  Road,  Tow- 
son,  MD  21204.  Bat- 
tery -  powered 
chopper — Braun  Appli- 
ance, 55  Cambridge 
Parkway,  Cambridge, 
MA  02142. 

Page  83  (bottom 
right):  Refrigerator  — 
General  Electric,  Appli- 
ance Park,  Louisville, 
KY  40225. 
SANDWICHES 
Page  84:  Plate  — 
Waechtersbach  USA 
Incorporated,  3800  Un- 
derground Drive,  Kan- 
sas City,  MO  64161. 
Page  85  (top  left): 
Plates  —  Waechters- 
bach (address  above). 
Pickle  bowl  —  Trans 
Duck  International, 
2636  Prindle,  Belmont, 
CA     94002.     (Bottom 

right):  Napkin — Stone  Heat,  244  West  Brookes  Av- 
enue, San  Diego,  CA  92103. 
ALL-OUT  COOKOUTS 

Page  86  (bottom  left):  Bowls  "Bauhaus"— Trend- 
Pacific  Inc.,  507  Towne  Ave.,  Los  Angeles,  CA 
90013.  Mug — Sears,  Roebuck  &  Co.,  Sears  Tower, 
Chicago,  IL  60684.  (Center):  Grill,  "Arklamatic  Patio 
Range" — Preway,  Wisconsin  Rapids,  Wl  54494. 
Measuring  cup,  Pyrex— Corning  Glass  Works,  Cor- 


ning, NY  14830.  Barbecue  fork— Ecko,  9234  W. 
Belmont  Ave.,  Franklin  Park,  IL  60131.  Mitt— Con- 
ran's,  145  Huguenot  St.,  New  Rochelle,  NY  10801. 
Towel,  Ritz — John  Ritzenthaler  Co.,  40  Portland 
Rd.,  West  Conshohocken,  PA  19428. 
Page  87  (top):  Dutch  oven,  "Calphalon"— Com- 
mercial Aluminum  Cookware  Company,  Box  583, 
Toledo,  OH  43693.  (Bottom  right):  Grill— Weber- 


TRY  NEW 
OCEAN  FISH  FLAVOR 


Stephen  Products  Company,  100  N.  Hickory  Ave- 
nue, Arlington  Heights,  IL  60004.  Metal  bowl 
"Country  Ware"— Wilton  Enterprises,  833  W.  1 15th 
St.,  Chicago,  IL  60643.  Brush— Rowoco,  Bldg.  4 — 
Warehouse  Lane,  Elmsford,  NY  10523. 
Page  88  (bottom  left):  Plate— Crate  &  Barrel,  850 
N.  Michigan  Ave.,  Chicago,  IL  6061 1.  Glass,  "Spec- 
trum of  Color" — Libbey  Glass  Co.,  Div.  of  Owens- 
Illinois  Glass  Co.,  Owens-Illinois  Bldg.,  P.O.  Box  919, 


Toledo,  OH  43693.  Fork,  "Cia"— Trend-Pacific  In- 
corporated, (address  above).  Tablecloth — Linens 
by  Vera,  417  Fifth  Ave.,  New  York,  NY  10016.  Grill — 
Weber-Stephen  Products  Co.  (address  above). 
Page  89  (Center):  Platter,  "White  Silk"— Mikasa, 
25  Enterprise  Ave.,  Secaucus,  NJ  07094.  Fork— 
Gorham,  333  Adelaide  Ave.,  Providence,  Rl  02907. 
Page  90  (bottom  lefty.  Platter,  Corning  "Bar  Har- 
bor"—  Consumer  Prod- 
ucts Div.,  HP-EB-1, 
Corning  Glass  Works, 
Coming,  NY  14830. 
Carrot  shredder  — 
Williams-Sonoma,  532 
Sutter  St.,  San  Francis- 
co, CA  94102.  (Bot- 
tom): Measuring  cup, 
Pyrex  —  Corning  Glass 
Works  (address  above). 
Page  91  (Top):  Grill — 
Weber-Stephen  Prod- 
ucts Company  (address 
above).  Plastic  con- 
tainer —  Tupperware 
World  Headquarters, 
P.O.  Box  2353,  Orlan- 
do, FL  32802.  (Center): 
Platter,  "Palace"  — 
Pickard,  Incorporated, 
782  Corona  Ave.,  Anti- 
och,  IL  60002.  Carving 
set  —  Oneida  Silver- 
smiths, Consumer  Ser- 
vice Dept.,  Oneida,  NY 
13421.  (Right):  Platter, 
"White  Silk"—  Mikasa, 
25  Enterprise  Avenue, 
Secaucus,  NJ  07094. 
Fork  —Carvel  Hall,  Divi- 
sion of  Towle  Silver- 
smiths, 260  Merrimac 
St.,  Newburyport,  MA 
01950.  Napkin  —  Le 
Jacquard  Francais,  In- 
corporated, 200  Lovers 
Lane,  Culpeper,  VA 
22701.  (Bottom): 

Smoker  —  Weber-Ste- 
phen Products  Compa- 
ny (address  above). 
Plastic  container  — 
Tupperware  World 
Headquarters  (address 
above). 

Page  92:  Skewers  — 
Ecko  (address  above). 
TESTED  RECIPES 
Page  111  (left):  Plates 
—  Hutschenreuther 
Corporation,  100  Shaw 
Rd.,  North  Branford,  CT 
06471.  (Right):  Punch 
cup  —  Crate  &  Barrel, 
850  N.  Michigan  Ave- 
nue, Chicago,  IL  60611.  Plate — Otagiri  Mercantile 
Co.,  Incorporated,  225  Fifth  Avenue,  New  York,  NY 
10010.  Fork— Yamazaki  Tableware,  Incorporated. 
41  Madison  Ave.,  New  York,  NY  10010. 
Page  112  (left):  Plate  "Ravenswood" — Royal  Doul- 
ton,  700  Cottontail  Ln„  Somerset,  NJ  08873.  Wine- 
glass "Serenade" — Denby  Ltd.,  Inc.,  41  Madison 
Ave.,  New  York,  NY  10010.  (Right):  Baking  dish, 
Pyrex— Corning  Glass  Works,  Corning,  NY  1 4830.  gjd 
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THE  THRU  OF  REAL  CIGARETTE  TASTE  IN  A  LOW  TAR. 


^J 


w-  ^H  ^H 


nicotine  av.  per  cigarette  by  FTC  method. 


C  19*6  R  J  REY 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


•  3»- 


THE 

NO  NONSENSE" 

TOMAN  LOOKS 

FUILED  TOGETHER 

EVEN  WHEN  SHES 

PULLED  AMT 


That's  because  No  nonsense  Control  Top 
pantyhose  have  a  special  ribbed  panty 
designed  to  keep  your  stomach  and  hips 
pulled  in  neatly  and  comfortably. 
So  before  your  days  get  under  way, 
get  'em  under  control  with  No  nonsense 
Control  Top  pantyhose. 

Great  news!  No  nonsense  Control  Top 
Sandalfoot  was  top-rated  in  overall 
quality  by  a  leading  consumer  magazine* 


No  nonsense 


CQfWO* 


pan**** 


No  nonsense' 


GREAT  PANTYHOSE  ARE  DESIGNEE! 
NOT  HATCHED" 


•Based  on  34  brands  tested  on  durability,  fit  and  comfort  This  leading  consumer 
magazine  is  not  affiliated  with  No  Nonsense  Fashions,  Inc  and  does  not 
endorse  No  nonsense  products  or  any  other  products. 


©  1987  No  Nonsense  Fashions,  Inc., 
a  subsidiary  of  Kayser-Roth  Corp. 
Made  with  Dufbnt  nylon. 


WEDDING  PARTY 


continued  from  page  73 
HEARTS  AND  STAR  FLOWERS, 
page  70. 

To  order  printed  sheets  of  Heart 
and  Star  Flow- 
er Designs, 
page  126. 


Fold  In 


Fold  Out 

FULL-SIZE 
STAR  FLOWER 
PATTERNS 


Fold  Out 


^^W.'         '.\       TO  MAKE: 
/ZA*  Materials:  90-lb. 

watercolor  pa- 
per; 1  tube  rose 
madder  water- 
color;  large  and 
small  needles; 
paper  punch; 
scissors;  crafts 
knife;  shel- 

lacked board  to  fit  paper;  staple  gun; 
towel  or  plastic-foam  sheet;  glass  for 
cutting  surface;  metal  ruler;  glue;  pen- 
cil; eraser;  narrow  ribbon;  wider  rib- 
bon; florist's  wire;  tape. 


Fold  In 


Fold  Out 

v  Fold  Out 

Instructions: 

Note:   Pink   pa- 
per is  made  with 
a  wash  of  water- 
color.  First  soak 
paper  in  water 
for  1  hour.  Re- 
move        paper 
from  water  and 
smooth  onto  board,  squeezing  out  ex- 
cess water  and  air  bubbles.  Staple  pa- 
per to  board  along  edges. 


%mS§  BABY  AND  CHILDREN'S  WEAR 


§\uby  is  my  pony.  She  lives  in  a  big  house  with 
JL  m.  her  Mommy  and  Daddy.  Just  like  me.  She 
eats  all  her  cereal,  but  loves  sugar  best.  Just  like  me. 
Too  bad  they  don't  make  Spencer's  fleece  jogging 
suits  in  her  size. 


Acfylic/Tfcvua"  polyosloi 


'Good  Housekeeping  • 
%>  ramsis        jjp* 


leen  S. .son 


TREVIRA 


Mix  rose  madder  and  water;  pour 
onto  wet  paper,  tilting  board  to  spread 
color.  Note:  Color  will  lighten  as  it 
dries.  Set  aside  until  completely  dry. 

Trace  full-size  patterns  to  wrong  side 
of  paper,  flopping  designs  to  complete 
the  pattern  where  necessary.  Place  pa- 
per on  glass  and  cut  with  crafts  knife, 
or  cut  out  with  scissors. 

To  punch  small  holes,  lay  right  side 
of  design  on  towel  or  plastic  foam  sheet. 
Punch  holes  from  wrong  side. 

For  star  flowers:  Cut  and  pierce  in- 
ner and  outer  pieces  of  flower;  erase 
markings.  Note:  If  paper  tears,  apply  a 
small  amount  of  white  glue  to  back  of 
paper.  Embellish  flower  with  addition- 
al paint  if  desired. 
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Crease  centers  of  small  hearts  that 
make  up  star  flowers  inward  and  out- 
ward as  shown  on  pattern  (left)  .  Note: 
Folding  the  paper  over  the  edge  of  a 
ruler  will  make  sharper  crease.  Pinch 
flower  into  compact  shape. 

Lightly  glue  inner  flower  to  outer 
flower  at  center  and  tips.  See  photo- 
graph on  page  73  for  placement  detail. 

For  hearts:  Punch  large  and  small 
holes  with  appropriate-size  needles 
from  wrong  side.  Make  lacy  edges  on 
large  heart  by  punching  holes  with  pa- 
per punch.  Gently  erase  markings  from 
back.  If  desired,  embellish  front  with 
additional  rose  madder.  Seepages  70-73 
for  details. 

continued 
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YEARS 
DOWN 

THE 
DRAIN! 


50  years  and  millions  of 
satisfied  customers  later, 
Roto-Rooter  is  still  the  name 
to  call  for  your  sewer,  sink  or 
drain  problems.  Fast,  reliable 
service  with  guaranteed 
results.  Call  Roto-Rooter. 


ROTO- 
ROOTER 


SEWER-DRAIN 
SERVICE 


STANLEY 


I'roy,  Michigan  48084  helps  you  do  things  right. 


WEDDING  PARTY 


continued 


FULL-SIZE 

HEART 

PATTERNS 


HOW  TO  USE  THEM: 

Bridal  and  table  centerpieces:  Tape 
florist's  wire  to  back  of  star  flowers;  in- 
sert into  bouquet  or  centerpieces. 
Napkin  rings:  Wrap  2  narrow  ribbons 
around  small  twig  wreaths,  gluing  one 
end  of  each  to  wreath.  Glue  bow  and  2 
hearts  or  star  flowers  to  wreath  top  and 
hearts  to  trailing  ribbon. 
Cake  and  cake  top:  Secure  hearts  to 
sides  of  cake  with  frosting.  Tie  narrow 
ribbons  to  1-in.  pieces  of  florist's  wire. 
Insert  wires  into  top  cake  layer.  Cut 
ribbons  to  desired  lengths  and  tape 
hearts  to  ends.  Set  cake  top  in  place; 
insert  additional  ribbons  and  hearts. 
Headdress:  Cut  18  in.  of  florist's  wire. 
Make  a  small  cluster  of  baby's-breath, 
rosebuds,  and  paper  hearts  on  wire 
stems.  Wrap  with  18-in.  wire.  Make  sec- 
ond cluster  and  wire  buds  over  first 
cluster  stems  with  same  wire.  Repeat 
until  desired  length.  Secure  ends;  trim 
wire.  Cover  with  bow  and  streamers. 
Wedding  pillow:  Purchase  a  quilted 
pillow  or  craft  your  own.  Tie  ribbons 
around  pillow.  Tie  flowers  and  narrow 
ribbons  to  center;  cover  stems  with 
bow.  Tape  hearts  to  all  but  4  narrow 
ribbons;  tie  rings  to  pillow.  89 
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THIRSTY  KIDS 
NEED  THIRST  AID. 


Gatorade 

THIRST  QUENCHER 


Running,   /J  y  climbing,  jumping. 
Kids  can  put  in  a  [/  lot  of  miles  in  a 
given  day  And         like  athletes  they  get 
thirsty  because  they're  sweating  away  fluids. 

Unlike  soda  or  juice  drinks, 
Gatorade®  Thirst  Quencher  is  uniquely 
formulated  to  help  replace  the  fluids  and 
energy  kids  lose  during  exercise.  And 
it's  low  in  sugar  and  comes  in  flavors 
kids  love.  So  when  they  work  up  a  big 
thirst,  give  themThirst  Aid.  Gatorade. 

GATORADE  IS  THIRST  AID 

FOR  KIDS'  DEEP  DOWN  BODY  THIRST. 


MANUFACTURER  COUPON 


EXPIRES  DEC.  31 1987 


SAVE 


25 


CO 

CD 
CO 


ON  32  OZ.  OR  46  OZ.  OR 
2  QT.  INSTANT 


o 


in 
o 

CO 


RETAILER:  Quaker  will  reimburse  you 
for  the  face  value  of  this  coupon  plus 
8C  when  accepted  in  accordance  with 
our  redemption  policy  (copy  available 
on  request)  Retailers  and  authorized 
clearing  houses  send  to:  Quaker  Oats 
800  Springer  Drive.  Lombard.  IL  60148 
LIMIT1  COUPON  PER  TRANSACTION. 
Void  if  transferred  or  copied.  Good  only 
m  U.S.A.  Void  where  taxed  or  prohibited 
by  law.  Cash  value  O01C  c  1987  S-VC 
EXPIRES  DEC.  31  1987. 
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MANUFACTURER  COUPON 


EXPIRES  DEC.  31 1987 


SAVE  50' 

ON  16  OZ.  4  PACK  OR  6  PACK 
OF  CANS  OR  8  QT.  CANISTER 


CO 
CO 
CO 
Gi 


O 

S 

CO 

O) 
CD 
CO 


RETAILER:  Quaker  will  reimburse  you 
for  the  face  value  of  this  coupon  plus 
8C  when  accepted  in  accordance  with 
our  redemption  policy  (copy  available 
on  request).  Retailers  anri authorized 
clearing  houses  send  to:  Quaker  Oats. 
800  Springer  Drive.  Lombard.  IL 601 48 
LIMIT  1  COUPON  PER  TRANSACTION 
Void  if  transferred  or  copied.  Good  only 
in  U.S.A.  Void  where  taxed  or  prohibited 
by  law.  Cash  value  001C  c  1987  S-VC 
EXPIRES  DEC.  31  1987. 
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Brighter  colors, 


Potting  Mix 
Plant  Food 


greener  greens, 

.V  ■  IS 

e^c 

VS^ 

W 

fcj^ 

IN 

bigger  tomatoes. 


270  days 


Osmocote 

Tomato/ 
Vegetable 

&  Bedding 
Plant  Food 

14-14-14 

120  days 


Osmocote 

Outdoor 

&  Indoor 

Plant  Food 

18-6-12 

■ 

270  days 


SI 


Osmocote 

Tree  &  Shrub 

Wanting 

Tablets 


365  days 


Safe,  continuous  nutrition  with  one  application 
of  4, 9  or  12  month  Osmocote*  Plant  Food. 


C  1986  Ste»ra  Chemical  Company  Miitwai  CA  95035 


SHOPPING 


Better 


.  rardens®  FamiW 

edrsaPS'ebecauseWe'vedone,he 

shopping  for  you.  confident 

And  you  can  be  comp      'books,and 

J crans  Pa«f'nsn^°S  presented  on 
Uod«orkers'proectplan  PiquaWvan(1 


HOW  TO  ORDER 


All-Out  Cookouts  (pages  86  to  92) 


Timesaving  Tools  for  Outdoor  Cooking 


Our  Barbecue  Tool  Set  includes  basting  brush,  longs,  lork, 
and  spatula.  All  are  extra  long  for  outdoor  cooking  (about  1 8 
inches)  with  rosewood  handles  and  leather  hanging  loops  All 
utensils  are  stainless  steel. 


Our  Shish  Kebab  Set  features  a  collapsible  metal  rack  and 
six,.  15-inch  skewers. 


These  All-Purpose 
Kitchen  Shears  per- 
form a  multitude  of 
tasks.  Stainless  steel, 
dishwasher  safe,  and 
about  seven  inches 
long. 


This  Barbecue  Spatula/Tongs  is  a  handy  combination  tool. 
Stainless  steel,  about  14  inches  long. 


This  set  of  four  15- 
Inch  Skewers  is  great 
for  the  grill.  Distinctive 
animal  shapes  adorn 
the  ends  for  a  decora- 
tive touch  to  this  func- 
tional item. 


Hoi  Oil  the 
Grill  puts  extra 
sizzle  and  flair 
into  barbecu- 
ing. Fresh,  new 
flavor  combina- 
tions go 
beyond  the 
standard  grill- 
ing favorites. 
Includes  ba- 
sics for  gas, 
charcoal,  and 
electric  grills 
plus  a  chapter 
on  smoking.  A 
quality  paper- 
back with  95  recipes,  38  color  photos,  and  3  menus.  Ail- 
Time  Favorite  Barbecue  Recipes  is  a  complete  guide  to 
grilling  Hardcover,  96  pages,  and  191  recipes.  Hot  &  Spicy 
Cooking  contains  90  gusto-grabbing  recipes  with  a  range 
of  hotness.  Includes  instructions  on  how  io  use  chilies  and 
spices.  A  quality  paperback  with  96  pages  and  42  color 
photos.  His  Turn  to  Cook  is  for  husbands,  sons,  students, 
and  weekend  chefs  Includes  116  easy-to-prepare,  deli- 
cious recipes  with  how-to  and  step-by-step  photos.  A  qual- 
ity paperback. 


Our  Ail-Purpose 
Meat  Grill  can  be 
used  directly  over 
the  coals  on  your 
outdoor  grill  or  in 
your  lireplace. 
Easy  to  turn,  easy 
to  use.  and  easy 
to  clean;  adjusta- 
ble cover  heights 
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HOW      TO       ORDER 


Outdoor  Living  Projects 


Super  New  Projects 
Professional  Quality  Plans 


section  (pages  33  to  43)  and  developed  high-quality  wood- 
workers' blueprints  All  Better  Homes  and  Gardens®  Project 
Plans  are  complete  including  detailed  drawings,  lists  of  mate- 
rials, construction  tips,  and  step-by-step  instructions.  Choose 
from  plans  (or  our  Sturdy  and  Stylish  Deck  (page  33).  Floating 
Deck  (page  35).  Storybook  Play  Cottage  (page  41 ),  Swim  Spa 
(page  36),  Build  Vour  Dog  a  House  (page  42),  Two-Tiered 
Bonsai  Benches  (page  43).  and  Planter  Bench  (page  43). 
(Please  note  the  Swim  Spa  is  a  double  set  ot  plans;  and, 
therefore,  is  slightly  higher  priced.) 


Handcrafted  Hearts  and 
Flowers  Wedding  Designs 


A  scissors,  a  straight  pin  or  needle, 
1  a  paper  punch  and  some  waterco- 
lor  paints  are  all  you  need  to  dupli- 
cate the  lovely  wedding  designs 
shown  by  our  crafts  editors  on 
pages  70  and  73,  We've  prepnnted 
the  (lowers  and  hearts  on  heavy- 
weight 90f  Watercolor.  and  you'll 
receive  enough  tor  eight  flowers 
and  thirty-six  hearts  (twelve  each 
of  three  sizes)  Complete  instruc- 
tions are  included  lor  all  proiects 
shown  In  the  magazine 


Send  check  or  money  order  to: 


Name 


Address 


Locust  at  17th 
Dept.  2DA,  Box  374 
Des  Moines,  IA  City 

50336 

State 


.Zip. 


Page     J    Description 

Qty. 

Price 

Total 

TIMESAVING  TOOLS  FOR  OUTDOOR  COOKING 

86-92 

No.  31152  Barbecue  Tool  Set 

S24.99 

86-92 

No.  31248  15-Inch  Skewers  (Set  of  four) 

S7.99 

86-92 

No.  31249  Shish  Kebab  Set 

S8.99 

86-92 

No.  31250   All-Purpose  Kilchen  Shears 

S9.99 

86-92 

No.  31121   All-Purpose  Meat  Grill 

S8.99 

86-92 

No.  31153  Barbecue  Spatula/Tongs 

S5.99 

No.  16151   All-Time  Favorite  Barbecue  Recipes 

S6.95 

No.  16285  Hot  Oil  the  Grill 

S5.95 

No.  16289   Hot  &  Spicy  Cooking 

S5.95 

No.  16300  His  Turn  to  Cook 

S5.95 

OUTDOOR  LIVING  PROJECTS 

33 

No.  50678  Sturdy  and  Stylish  Deck  Project  Plan 

S5.95 

35 

No.  50666  Floating  Deck  Project  Plan 

SS.9S 

36 

No.  50673  Swim  Spa  Proiect  Plan  (A  Double  Set  ol  Plans) 

S9.95 

41 

No.  50675  Storybook  Play  Collage  Project  Plan 

S5.95 

42 

No.  50677  Build  Your  Dog  a  House  Project  Plan 

SS.95 

43 

No.  50680  Two-Tiered  Bonsai  Benches  Project  Plan 

SS.95 

43 

No.  50676  Planter  Bench  Project  Plan 

S5.95 

HANDCRAFTED  HEARTS  AND  FLOWERS  WEDDING  DESIGNS 

70        |    No.  01469  Preprinted  Hearts  and  Flowers  Package 

S9.99 

•TAX  NOTE:  Weare  required  to  collectand  pay  STATE  taxes  in  Arizona,  Connecticut.  Florida,      Total  of  Merchandise 
Illinois.  Iowa,  Kansas,  Michigan,  Minnesota,  Missouri,  New  Mexico,  Pennsylvania,  Wisconsin.  We                     Sales  Tax  * 
are  required  to  collect  and  pay  STATE/LOCAL  taxes  in  California,  Georgia,  New  York,  Ohio,    Shipping/Handling  ** 

Tennessee,  Texas,  Virginia,  Washington.                                                                                           GRAND  TOTAL 

_J 

"Shipping  and  Handling: 

For  orders  up  to  $5.00    S1.00 

$5.01  to  $10.00 $1.95 

$10.01  to  $20.00 $3.00 

$20.01  to  $30.00 $3.75 

$30.01  to  $50.00 $4.35 

Over  $50.00 $4.75 


Credit  Card  Orders  Speed  Delivery!  Fill  in  the  lines  below  or  CALL  TOLL  FREE  800-247-5099. 

In  Iowa,  call  collect.  515-284-2856.  {Toll  Free  not  available  in  Alaska  or  Hawaii.) 

Credit 

Card  No ■^_— 

r°*™;j\    ""    I    Call  TOLL  FR 
800-247-5099 


Expiration  Date 
(Month/Year) 


100%  MONEY-BACK  GUARANTEE  if  not  completely  satisfied! I 


Rent. 


Buy. 


TM 


TM 


: 


Hertz  I  Hertz 

Hlenta  Car 


Why  take  chances  on  any  other  used  car,  when  you  can  buy 
a  fully  reconditioned,  reliable  Hertz? 

•  Why  take  risks,  when  Hertz  gives  you  a  free  12  month/12,000 
mile  Limited  Power  Train  Warranty? 

•  Why  worry,  when  Hertz  will  let  you  inspect  each  car's 
comprehensive  service  record? 

•  Why  haggle,  when  Hertz  gives  you  a  low,  fixed  price? 

•  Why  take  our  word  for  it,  when  your  mechanic  can  fully 
inspect  your  Hertz  before  you  buy  it? 

For  the  Car  Sales  location  nearest  you,  call  1-800-848-3424 

Why  take  chances  when  you  can  buy  a  Herb 

©1987  The  Hertz  Corporation 


0 


ff 


TRAVEL 


AMAZING 
CANYON  COUNTRY 


Whether  you  explore  canyon  country  on  foot  or  on  horseback,  there  are  always  new  wonders 
to  behold,  as  in  Utah's  Bryce  Canyon  flefty  and  Canyonlands  fabove,}. 


Story  and  photographs  by  George  S.  Bush 

Travel  to  Utah  and  northern  Arizona,  where  nature's  designs 
surpass  human  imagination.  The  national  parks  on  these 
pages  are  custom-made  for  family  vacations  (see  map). 


ARCHES 


CAPITOL  REEF 

NATIONAL 

PARK 


Bryce  C 


ANYON: 


Early  dawn  light  colors  the  rock 
walls  of  Bryce  Canyon,  first 
platinum,  then  gold,  then  ruby  red. 


CEDAR  BREAKS 

NATIONAL 

MONUMENT 


Follow  the  park  road  as  it  meanders 
along  the  canyon  rim.  Turnouts  pro- 
vide exquisite  views  of  erosion's  handi- 
work. Trails  lead  to  groves  of 
bristlecone  pines,  the  world's  oldest 
trees.  Other  trails  lead  to  Bryce's  as- 
tounding rock  formations:  stone  spires 
that  are  much  bigger  at  the  top  than  at 
their  base,  making  them  look  like 
ghosts  with  swollen  heads. 

It's  far  easier  to  explore  the  park  on 
horseback.  So  easy,  that  children  (aged 

continued 


GRAND  CANYON  You  can  visit  all  the  canyon  country 
NATIONAL  PARK  parkland*  by  following  the  circular 
.(north  rim)  mute,  above.  Or,  stop  at  Just  one 
park,  and  explore  Its  wonders  fully. 
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Life  Preserver. 


Worn  motor  oil  leaves  baked- 
on  deposits  that  reduce  per- 
formance and  strip  years  off 
your  engine's  useful  life.  That's 
why  Mr.  Goodwrench  recom- 
mends regular  oil  changes 
with  GM  Goodwrench  Motor 
Oil:  The  Life  Preserver. 


GM  Goodwrench  Motor  Oil 
meets  or  exceeds  all  GM  speci- 
fications for  GM  cars  and  light 
trucks.  It  reduces  engine  wear. 
Fights  sludge  buildup.  And 
protects  against  rust. 

So  next  time  you  need  an 
oil  change,  change  to  GM 


Goodwrench  Motor  Oil. 

No  one  knows  your  GM  car 
better  than  Mr.  Goodwrench. 
No  one.  Mr.  Goodwrench  also 
recommends  GM  oil  filters.  See 
your  owner's  manual  for  oil  and 
■  -  — ■[     ||  filter  change 

I?     intervals. 


GM  QUALITY 
SERVICE  PARTS 


iiii.iiii".l.!H.'.';.'.!hi!.' 


\ 


V. 


>*Jir. 


(CHEVROLET  •  PONTIAC  •  OLDSMOBILE  •  BUICK  •  CADILLAC  •  GMCTRUC. 


Goodwrench 


extra 


% 


§Bonanza!f 


Kings 
&100's 

Regular  and 
Menthol 


0  Philip  Morris  Inc.  I9K7 


k 


Mfr's.  suggested  pricing  based  on  full-price  brands. 

Kings:  10  mg  "tar,"  0.8.mg  nicotine  — 
100's:  12  mg  "tar,"  0.9  mg  nicotine  av.  per  cigarette  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


AMAZING  CANYON  COUNTRY  continued 


JOIN  THE  BRYCE 
(TRAIL)  RIDE  to  the 
very  bottom  of  the 
canyon  (iar  lefty. 
This  half-day  outing 
is  easy  enough  for 
kids.  Along  the  way, 
guides  entertain 
riders  with  tall  tales. 

RAFT  TRIPS  on 
the  Colorado  are  a 
special  family 
adventure  flop  left/ 
Setting  out  from 
Moab,  Utah,  float 
trips  range  from 
one  day  to  four,  and 
may  be  combined 
with  jeep  tours  that 
venture  deep  into 
Canyonlands. 

KIDS  DISCOVER 

petroglyphs  on  a 
jeep  outing  in 
Canyonlands  (left/ 
77)/s  park  is  rich 
with  Indian  ruins 
and  relics. 


Trail  rides  in  Bryce. 

5  and  up)  may  come  along.  Guides — 
many  of  them  leathery  old-timers — 
keep  up  a  steady  patter  of  tall  tales  and 
songs.  Half-day  horsepacking  trips  cost 
$20  per  rider. 

LODGINGS:  Inside  the  park,  Bryce 
Lodge  has  new  motel-type  units  for  $58 
a  night  per  couple.  You'll  find  several 
lodges  and  motels  outside  the  park,  in- 
cluding Best  Western  Ruby's  Inn,  a  sort 
of  frontier  outpost  all  by  itself.  The 
inn's  faculties  include  a  good  restau- 
rant, general  store,  laundry,  and  camp- 
ground (family  units  with  kitchen,  $80; 
less  during  off-season). 

INFORMATION:  Bryce  Canyon  Na- 
tional Park,  Dept  BHG,  Bryce  Can- 
yon, UT  84717  (801/834-5322).  Park 
lodgings:  TW Recreational  Services, 
Inc.,  Box  400,  Dept  BHG,  Cedar  City, 
UT  84720  (801/586-7686).  Area  infor- 
mation: Color  Country,  Box  1550, 
Dept  BHG,  St  George,  UT  84770 
(801/628^171).  Or,  write  for  the  free 
Travel  Guide  to  Utah,  Utah  Travel 
Council,  Council  Hall,  Capitol  Hill, 
Salt  Lake  City,  UT  84114.  Trail 
rides:  Bryce-Zion  Trail  Rides,  Box 
58,  Dept  BHG,  Tropic,  UT  84776 
(801/834-5219). 


Z 


Kids  encounter  the  past  in  Canyonlands. 


ION 


Zion's  many  gorges  are  walled  by 
stupendous  cliffs  of  brilliant  color. 


Zion  today  is  a  popular  weekend  des- 
tination for  families  from  all  over 
southern  Utah.  One  of  the  country's 
most  spectacularly  scenic  mountain 
highways  (Utah-9)  climbs  an  abrupt 
2,000  feet  from  Zion's  south  entrance 
near  St.  George,  Utah,  to  its  east  en- 
trance on  the  plateau  rim.  The  bottom- 
lands below  are  blessed  with  a  cool 
stream.  Easy  trails  lead  to  waterfalls 
and  into  gulches  so  narrow  that  they 
are  in  shade  around  the  clock.  Kids  can 
take  part  in  activities,  including  guided 
nature  hikes,  campfire  programs,  and  a 
junior  ranger  program  (ages  6-12). 

Of  course,  you  can  rough  it  if  you 
want  to.  Hikers  brave  steep,  water- 
scarce  trails,  and  veteran  horseback 
riders  take  the  16-mile  daylong  trek. 
Half-day  trail  rides  cost  $18. 

LODGINGS:  Motel  units  at  Zion 
Lodge  (restaurant  and  a  snack  bar 
nearby)  cost  $53.50  for  two,  $5  for  each 
additional  person. 


INFORMATION:  Zion  National 
Park,  Dept.  BHG,  Springdale,  UT 
84767  (801/772-3256).  Park  lodgings, 
trail  rides,  and  general  area  infor- 
mation: see  Bryce,  left. 


c 


ANYONLANDS 


Some  30  years  ago,  a  schoolteach- 
er prospected  this  maze  of  desert, 
canyons,  and  underground  rivers. 
Months  later,  Charley  Stein  found 
his  mother  lode — the  world's  larg- 
est uranium  deposit — and  he  be- 
came $10  million  richer. 


A  few  uranium  mining  trails  still  cut 
through  the  Canyonlands  area,  but  the 
country  remains  beautifully  wild,  albe- 
it far  more  congenial. 

Vacationing  families  can  explore 
deep  into  the  park  in  a  variety  of  ways. 
Take  a  guided  raft  trip  on  the  Colorado 
River  as  it  churns  through  canyon  after 
canyon.  One-day  raft  trips  cost  $33.  An- 
other way  to  explore  the  Canyonlands 
is  via  four-wheel-drive  tours.  Old  Indi- 
an trails  and  dry  washes  take  you 

continued 
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AMAZING  CANYON  COUNTRY  continued 


NATURE  WALKS 
deep  in  Zion 
Canyon  (iar  lefty, 
follow  gentle  trails 
to  hidden  waterfalls 
and  other 
splendors.  Ranger- 
naturalists  explain 
phenomena  in  terms 
kids  can 

understand.  Later, 
to  cool  off,  there's  a 
stream  to  splash  in. 

DRAMATIC 
SCENES  unfold  with 
every  curve  of  the 
Colorado  River  (top 
left/  On  the  longer 
raft  trips  in 
Canyonlands,  you 
get  to  float  Cataract 
Canyon,  the  most 
exciting  gorge  of  all. 

NATURE'S 
ARTISTRY  is 
nowhere  more 
accessible  than  in 
Arches  Park  flefty 
whose  roads  lead 
right  up  to  rock 
formations. 


Guided  walks  in  Zion  Canyon. 

to  1,300-year-old  pictographs  and  eerie 
cliff  dwellings.  One-day  trips:  from  $49. 

LODGINGS:  Motels  cost  from  $30  a 
night.  There's  camping  in  the  park. 

INFORMATION:  Canyonlands  Na- 
tional Park,  125  W.  200  South,  Dept. 
BHG,  Moab,  UT  84532  (801/259-7164). 
Area  information:  Grand  County 
Travel  Council,  Dept  BHG,  805  N. 
Main  St.,  Moab,  UT  84532  (801/259- 
8825;  in  Utah  call-  800/635-MOAB). 
Family  adventures:  Tag-Along 
Tours,  452  N.  Main,  Dept.  BHG, 
Moab,  UT  84532  (801/259-8946). 


Nature's  artistry  in  Arches  Park. 


Grand  Canyon: 
the  north  rim 

The  Grand  is  the  greatest  of  all 
canyons.  But,  the  lesser-known 
North  Rim  is  even  more  spectacu- 
lar than  the  South  Rim. 


Take  a  mule  ride  to  the  canyon  bot- 
tom. The  steep  switchbacks  will  make 
you  lean  way  back  in  the  saddle,  but 
never  fear:  the  mules  are  surefooted. 


You  start  off  in  a  forest  of  conifers. 
Soon,  pine  yields  to  pihon,  and  pihon  to 
cacti.  Look  down,  and  you  see  desert. 
Mule  trips  cost  $52  a  person. 

LODGINGS:  Cabins  and  motel-type 
units  at  the  lodge:  from  $45  a  night. 
There's  a  campground  in  the  park. 

INFORMATION:  Grand  Canyon 
National  Park,  Box  129-BHG, 
Grand  Canyon,  AZ  86023  (602/638- 
7888).  Mule  trips:  Grand  Canyon 
Trail  Rides,  Box  1638-BHG,  Cedar 
City,  UT  84720  (801/586-7238).  Area 
information:  see  Bryce,  page  131 .  §§ 


HOW  CANYONS  ARE  FORMED 


GEOLOGY:  Rock  ridges  eroding 
Into  pinnacles  are  typical  of  Bryce. 


Water  is  a  canyon's  storyteller,  peel- 
ing back  layer  upon  layer  of  the  past. 

Sixty  million  years  ago,  an  inland  sea 
covered  much  of  the  Southwest. 
Streams  from  surrounding  mountains 
carried  sediment  into  this  basin,  piling 
up  deposits  until  the  sea  disappeared. 

Then,  about  16  million  years  ago,  af- 
ter a  period  of  volcanic  upheavals,  the 
earth's  crust  buckled,  lifting  these  lay- 


ers of  sediment  a  mile  high  and  form- 
ing the  Colorado  Plateau.  The  plateau 
cracked,  and  streams  rushed  in,  erod- 
ing deep  fissures,  forming  the  canyons 
we  know.  The  deeper  the  cuts,  the  far- 
ther back  they  reach  in  time.  Bryce  is 
the  youngster;  Zion  is  middle-aged.  But 
rocks  on  the  Grand  Canyon  floor  are 
the  oldest  exposed  rocks  on  earth. 
— G.S.B. 
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Hear  the  one 
about  the 
runaway 

bicycle  again. 

Call  France. 

Your  Uncle  Claude  insists  that  bike 
had  a  mind  of  its  own.  And  he  just 
happened  to  be  sitting  on  it.  But  then 
again,  the  story  changes  every  time  he 
tells  it.  Why  not  find  out  how  it  sounds 
this  week?  With  AT&T  International 
Long  Distance  Service,  it  costs  less  than 
you'd  think  to  stay  close.  So  go  ahead. 
Reach  out  and  touch  someone.® 


FRANCE,  BELGIUM, 

WEST  GERMANY,  SPAIN, 

SWITZERLAND 

Economy     Discount     Standard 

6pm-7am    lpm-6pm    7am-lpm 

$  .71  $  .89  $118 

AVERAGE  COST  PER  MINUTE 
FORA10-MINUTECALL* 


■  Average  cost  per  minute  varies  depending  on  the  length  of  the  call.  First  minute 
costs  more;  additional  minutes  cost  less.  All  prices  are  for  calls  dialed  direct 
from  anywhere  in  the  continental  U.S.  during  the  hours  listed.  Add  3%  federal 
excise  tax  and  applicable  state  surcharges.  Call  for  information  or  if  you'd  like  to 
receive  an  AT&T  international  rates  brochure  1  800  874-4000.  ©  1987  AT&T 


AT&T 

The  right  choice. 


Some  comforting  thoughts  frorr 
The  Intelligent  Window 


The  Intelligent  Window® 
is  the  window  made  with 
Sungate®  coated  glass— the 
glass  with  the  exclusive  PPG 
coating  that  prevents  inside 
heat  from  escaping.  And 
that  can  be  a  comfort  in  a  lot 
of  ways. 

It  keeps  you  warm.  You 
can  feel  the  difference  the 
Sungate  coating  makes  with 
your  own  hands.  The  coated 
glass  in  the  windows  actually 
stays  warmer.  Which  reduces 
condensation  and  keeps 
your  home  more  comfort- 
able. But  that's  not  all. 

It  keeps  your  home 
beautiful.  Sungate  coated 
glass  isn't  reflective  glass;  it 
has  the  clear  look  of  tradi- 
tional windows.  And  inside, 
the  coating  actually  reduces 
the  fading  of  the  fabrics  in 
your  curtains,  carpets  and 
furniture.  So  your  home's 
good  looks  last  longer.  That 
can  save  you  money.  But  it's 
not  the  only  way  Sungate 
saves. 

It  saves  energy.  Double- 
paned  windows  and  doors 
with  Sungate  coated  glass  are  as  energy-efficient 
as  triple-glazed.  It's  because  of  the  special  coating.  The 
coating  lets  light  and  heat  inside,  and  keeps 
the  heat  inside,  so  you  save  on  heating  bills.  And 
all  that  adds  up  to  something  wonderful. 

It  increases  your  home's  value.  A  home  with 
Sungate  coated  glass  feels  warmer,  looks  great  inside 
and  out,  and  saves  money,  too.  That  makes  a 
comfortable  difference  while  you  live  there.  And 
can  make  a  big  difference  at  resale  time.  What  could 
be  more  comforting  than  that? 

Sungate  coated  glass  and  The  Intelligent  Window  are  registered  trademarks  of  PPG  Industries,  Inc 


SungatE 


OUTDOOR  LIVING 


continued  from  page  38 
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it.  Pack  topsoil  around  the  edges.  Line 
the  inside  of  the  tank  with  heavy,  black 
plastic.  Let  the  plastic  extend  on  top  of 
the  ground  and  cover  it  with  randomly 
placed  rocks  that  will  also  camouflage 
the  tank  shape. 

4.  Put  cinder  blocks  in  the  tank  to 
serve  as  plant  shelves.  Buy  and  install  a 
recirculating  pump.  Fill  tank  with  wa- 
ter and  let  stand  three  days. 

5.  Stock  with  hardy  aquatic  plants 
and  oriental  goldfish. 
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B ricks  on  a  sand  bed  make  sturdy  steps. 

STAIRSTEP  A  SLOPE,  page  38 

You  don't  need  a  single  trowelful  of 
mortar  to  build  brick  steps  or  walks. 
Loose  sand  swept  between  the  bricks 
and  packed  down  around  the  edges 
forms  a  surprisingly  solid  surface. 
Here's  how  to  do  it. 

1 .  Stake  out  the  perimeters  of  each 
step,  allowing  extra  space  at  the  sides 
for  sand.  Cut  trenches  for  your  frame 
from  4  X  4-inch  pressure-treated  lum- 
ber and  excavate  so  that  the  ground  is 
level  with  the  top  of  the  lower  4  X  4s. 

2.  Set  a  second  layer  of  4  x  4s  on  top 
of  the  first,  spike  the  layers  together, 
and  spread  2  inches  of  sand  in  the  pit, 
leveling  the  sand  with  a  screed  board. 

3.  Cover  the  leveled  sand  base  with  a 
layer  of  15-pound  asphalt-saturated  felt 
to  prevent  weeds  from  growing  up  be- 
tween the  bricks. 

4.  Lay  the  bricks  in  a  pattern  of  your 
choosing,  checking  their  height  with  a 
level  as  you  go.  When  the  bricks  are  in 
place,  sweep  sand  over  the  surface  to 
fill  the  joints.  Hose  down  and  sweep  in 
more  sand,  repeating  until  the  bricks 
are  solidly  entrenched. 

SMALL-GARDEN 

WATER  LILY  POND,  page  42 

For  minimal  effort  and  about  $200 
for  tank,  pump,  plants,  and  fish,  you 
can  create  a  pleasing  waterscape  in 
your  own  backyard.  Here's  how. 

1 .  Purchase  a  galvanized  stock  tank 
at  least  2  feet  deep.  Paint  the  outside 
with  roofing  tar  to  protect  it  from  rust. 

2.  Dig  a  hole  about  1  foot  wider  and  3 
inches  deeper  than  the  tank.  Smooth  3 
inches  of  sand  in  the  bottom  of  the  hole. 

3.  Set  the  tank  in  the  hole  and  level 


Build  this  simple,  straight-line  bench. 

PLANTER  BENCH,  page  43 

Build  this  simple  redwood  planter 
bench  and  enjoy  the  fruits  of  your  labor 
all  summer  long. 

I.Cut  to  length  pressure-treated 
2  x  6-inch  posts  and  sink  them  into  the 
ground  below  frost  level.  Cut  design 
into  top  of  end  post. 

2.  Tie  the  posts  together  with  2x8- 
inch  redwood  beams. 

3.  Build  planter  box  of  2  X  6-inch  side- 
boards around  a  2  X  4-inch  frame,  and 
cap  with  mitered  2  X  6s. 

4.  Wrap  IX  4-inch  redwood  trim 
around  the  2  X  6-inch  bench  slats. 
Notch  the  end  trim  to  fit  over  the 
beams  and  attach  the  seat. 

If  you  prefer  to  work  from  a  blueprint, 
seepage  126  for  Project  Plan  No.  50676. 

BUILD  A  DOG  HOUSE,  page  42 

It's  all  Fido  ever  dreamed  of:  a  dog- 
house with  postmodern  pizzazz.  Build  it 
of  wood  scrap  and  salvage-yard  finds. 

I.Cut  the  sides,  bottom,  gable  ends, 
and  roof  decking  from  Vfe-inch  exterior- 
grade  plywood.  Cut  and  assemble  a  grid 
of  1 X  2s  for  the  base.  Nail  together  the 
main  house  using  cleats  at  the  corners. 

2.  Spread  15-pound  roofing  felt  on 
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And 
now  The 

Intelligent 

Window 

tells  all. 

Here's  why  more  and  more 

people  are  choosing  the  comfort, 

beauty,  energy 

savings  and 

value  of  The 

Intelligent 

Window  ®- 

the  one  with 

Sungate®  coated  glass  from  PPG. 
It's  the  exclusive  Sungate 

coating:  it  lets  in  the  sun's  light 

and  heat,  but  reflects  the  heat 

from  your 
furnace,  and 
the  other 
radiant  heat 
in  your 
home,  back 
into  your 
rooms. 
You  can 

get  the  full  story  on  how  Sungate 

coated  glass  works  by  filling  out 

and  returning  this 

coupon.  Or,  to 

find  out  who  in 

your  area  sells 

windows  and 

doors  with 

Sungate  coated 

glass,  just  call 

1-800-2-GET-PPG. 


PPG  INDUSTRIES,  INC. 

SUNGATE  MARKETING  GROUP  SC  254 

P.O.  BOX  8727 

HARR1SBURG,  PA  17105 

Please  send  me  more  information  on  how 
windows  with  Sungate  coated  glass  from  PPG 
can  add  to  the  beauty,  comfort  and  value  of 
my  home. 

Name 
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Willard  Scott's  Summer  Forecast: 


^ 


T 


^ 


^■-^v 


UTi! 


lfea 


• .. . 


!'■! 


iM 


»■'*« 


r>'l 


grea 


ttime 


to  get  growing." 

"Ah,  Summer.  The  perfect  time  to  plant 
yourself  in  the  yard  with  an  iced  tea.  And 
a  shovel. 

"That's  right.  The  long,  warm  days  of 
Summer  give  all  kinds  of  flowers,  trees  and 
shrubs  a  good,  healthy  start. 

"And  when  they  blossom,  so  will  the 
beauty  and  value  of  your  home. 

"It's  a  great  way  to  have  fun  in  the  sun. 
And  it'll  make  you  feel  terrific. 

"There  are  lots  of  reasons  for  planting 
this  season. 

"Even  the  weather's 
perfect.  But  you  don't 
need  a  weatherman  to 
tell  you  that."  SSGounciT 

Discover  the  pleasure  of  plants. 


W 


OUTDOOR  LIVING 


continued 

the  roof  deck  and  nail  on  cedar  shake 
shingles.  Cap  the  ridge  with  trim  and 
whatever  decorative  detailing  your  sal- 
vage yard  offers. 

3.  Cut  the  pieces  for  the  portico  of  V2- 
inch  exterior-grade  plywood.  Nail  to- 
gether using  corner  cleats;  attach 
roofing. 

4.  Cut  3-inch  PVC  pipe  for  the  col- 
umns. Make  top  and  bottom  plates  and 
attach  to  the  portico.  Nail  the  portico  to 
the  doghouse. 

If  you  prefer  to  work  from  a  blueprint, 
seepage  126  for  Project  Plan  No.  50677. 

TWO-TIERED  BONSAI 
BENCHES,  page  43 

Use  these  benches  to  display  your 
prized  plants  and  as  extra  seating. 

1 .  Rip  pieces  to  size:  2  x  3-inch  cedar 
for  the  joists,  framing,  and  legs;  2x2- 
inch  redwood  decking;  1 X  3-inch  trim; 
1 X  1-inch  lath  for  leg  pieces;  and  1-inch 
strips  of  Vs-inch  tempered  hardboard. 

continued 
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'  Philip  Morris  Inc.  1987 


10  mg-iar."  0.7  mg  nicotine  av.  per  cigarette.  FTC  Report  Feb.B6 


For  people 
who  like 
to  smoke... 


BENSON  &HEDGES 

because  quality  matters. 


SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


Why  are  roaches 

and  fleas 

so  hard  to  get  rid  of? 


Roaches  and  fleas  are  survivors.  They  breed 
.  fast . . .  faster  than  you  can  kill  them  with 
ordinary  insecticides.  Look  at  these  statistics: 
just  one  adult  female  roach  can  generate  up  to 
400,000  descendants  in  one  year.  One  female  flea 
breeds  even  faster,  over  1,000,000  descendants  in 


ft 

m  rji  ip 

'$>"?&' www 


rs  in- 
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Just  one  adult 
female  roach... 

Can  generate 

up  to  400.000 

descendants  in 

one  year. 


Wi 


one  year. 

What's  the  scientific 
conclusion?  Killing 
roaches  and  fleas  is  not 
enough,  because  there 
are  always  survivors 
to  start  breeding 
more.  The  scientific 
solution?  Kill 

cimriiTrn-c  from  WW%  lll'lft'li 

survivors  trom        ^  ^  $%■'%<$'%'%■-$  «« 

breeding.  That  s     #  |  $  g  $  $  £$■  %  ■<$  $  $  3 

exactly  what         3  3  $  1  $  $  %  %  r%%  $  Jf%  $ 

Black  Flag"  $  f  f  fl'ttl'f  JP  f  $  ft  I  r# 

Roach  &  #  &  |i  $  #  I  i  #  $  §  #  lys  <$  $ 

Ender '  and  -^  "^  ^F  .#  '  f  W  ^  f'V'f'  '$  W$.W$  . 
. .  „.  ,  4>  §>  §1  t§i  $  if 1  ft  #  it'  %  $  ssj  ifi  $  iff  §>  <ti '^ 
New  Black     $  y  y  y  y  y  -y  y  $  y  y  y  y  y  ^  £  y  y  y 

Flag-  Flea    g  $$$$*  yy  y-y f  y  'O'TSI?  ir*¥ 
Ender" 

insecticides  do,  with  ingredients  called  insect 
growth  regulators.  They're  potent  weapons  in 
man's  war  against  roaches  and  fleas.  Ordinary 
insecticides  don't  have  these  advanced  ingredients. 
The  insect  growth  regulator 
in  Black  Flag  Roach  Ender  ster- 
ilizes young  surviving  roaches, 
so  they  can't  reproduce.  It's 
actually  birth  control  for 
roaches,  and  it's  available  only 
from  the  makers  of  Black  Flag. 
The  insect  growth  regulator 
in  Black  Flag  Flea  Ender  stops 
young  fleas  from  maturing ...  so  they  never 
become  biting  adults.  It  actually  breaks  the  flea 
lifecycle,  and  thus  stops  them  from  reproducing. 

Get  rid  of  roaches  and  fleas  scientifically.  Kill 
them  on  contact  and  stop  survivors  from  breed- 
ing thousands  more  with  Black  Flag  Roach  Ender 
and  New  Black  Flag  Flea  Ender. 

• 

For  ajree  brochure,  send  a  stamped,  self- 
addressed  envelope  to:  Black  Flag,  P.O.  Box 
2163,  Grand  Central  Station,  New  York,  N.Y. 
10163  or  call  tolljree:  1-800-336-6266. 


OUTDOOR  LIVING 


Black  Flag 

makes  a  science 

of  killing 

bugs.™ 


~ 


continued 


1><  IATJ- 


mOUT  VI6W 


Two-tiered  benches  will  lend  oriental  flair  to  your  yard. 

2.  Assemble  the  framing  with  galvanized  nails.  Nail  the 
1 X  3-inch  trim  to  the  outside  of  the  feet.  Nail  the  1 X  1-inch 
(actual  dimension)  lath  blocks  to  the  legs  and  wrap  the  trim 
around  to  finish. 

3.  Attach  1 X  1-inch  blocks  to  the  legs  of  the  plant  shelf. 

4.  Nail  decking  to  the  tops  of  the  bench  and  plant  shelf, 
separating  each  piece  with  shims  of  hardboard.  Bevel  the 
edges  and  trim  out  with  1  x  4-inch  redwood. 

If  you  prefer  to  work  from  a  blueprint,  see  page  126  for 
Project  Plan  No.  50680. 
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les  need  baby  food. 

Cat  food  is  fine  for  full-grown  cats.  But  kittens  are  babies.  They  need 
more  nutrition  than  adult  cats.  And  Purina®  Kitten  Chow®  brand  dry 
kitten  food  has  all  the  extra  nutrition  kittens  have  to  have.  Remember, 
cat  food  is  for  cats.  But  babies  need  all  the  extra  help  they  can  get 

Purina  Kitten  Chow.  Don't  treat  your  kitten  like  a  full-grown  cat. 


x 


Purina 


® 


Helping  pets  live 
longer,  healthier  lives'" 

c  Ralston  Purina  Company,  1987 


ake  up  as  if 
you  didn't  have 
an  allergy. 


Dimetane  Q  "  II  Dimet 

Extentabs  Omg  I  -.;•- 

ANTIHlUTA 


ANTIHISTAMINE 


LONO-ACT1NQ  Allngy  Tibial! 


iitmuti 


With 
Dimetane 
Extentabs® 
you  can. 

Dimetane  is  different. 
Dimetane  contains  a  different 
antihistamine-one  of  the  least 
sedating  antihistamines  you 
can  buy  without  a  prescription. 

And,  only  Dimetane  has 
exclusive  extended  action 
tablets.  Unlike  other  long 
acting  allergy  medications, 
each  Extentabs  tablet  releases 
V3  of  its  medicine  immedi- 
ately for  the  relief  you  need 
immediately. 


imetane  _,0 

IZm 


ANTIHISTAMINE 


"""^JJE&ST    Then,  it  slowly 
i^rr-"-        releases  the  re- 
-TJEr  maining%*sto 

be  sure  of  a  continuous  level  of 
relief  that  lasts  a  full  12  hours. 

With  Dimetane  Extentabs,  you 
can  get  all  day  relief  that's  still 
working  in  the  evening  or  all  night 
relief  that's  still  working  in  the 
morning  when  allergy  symptoms 
can  be  the  worst. 

Look  for  the  name  Allergists 
have  known  for  30  years  for  effec- 
tive allergy  relief- DIMETANE®-a 
whole  family  of  allergy  relief  for- 
mulas that  let  you  live  as  if  you 
didn't  have  an  allergy. 
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EQUIPMENT 

MICROWAVE 
OVENS 

WATT  DIFFERENCES 

THE  PLACE: 

Your  microwave  oven. 

THE  TIME: 

Right  before  dinner. 

THE  MYSTERY: 

You  micro-cooked  for  the  time 
given  in  the  recipe,  but  your  food 
still  isn't  done. 

Take  heart!  There's  probably  no 
need  to  call  a  repairman.  Your  mi- 
crowave oven  may  just  be  a  low- 
wattage  model. 

Microwave  ovens  vary  in  the  amount 
of  cooking  power  they  generate — from 
a  low  of  400  watts  to  a  high  of  700 
watts.  The  recipes  you  make  in  lower 
wattage  ovens  (400  to  550  watts)  will 
often  take  longer  to  cook. 

FIND  THE  WATTS 

The  first  step  in  unraveling  the  mys- 
tery is  to  locate  your  microwave  oven's 
wattage.  Check  for  a  label  attached  to 
the  outside  of  your  oven,  for  a  listing  in 
the  literature  that  came  with  your 
oven,  or  with  your  local  microwave 
oven  dealer  or  manufacturer. 

ADJUST  COOKING  TIMES 
ACCORDINGLY 

Our  Better  Homes  and  Gardens® 
Test  Kitchen  tests  microwave  recipes 
in  600-  to  700-watt  microwave  ovens.  If 
your  microwave  oven  has  fewer  watts, 
start  by  cooking  for  the  minimum  time 
recommended  in  the  recipe.  Check  for 
doneness,  then  add  more  time  as  neces- 
sary, checking  the  food  after  every  min- 
ute or  two  of  extra  cooking  time  to 
avoid  overcooking. 

WHEN  WATTAGE  ISN'T 
THE  ANSWER 

It's  possible  your  oven  can  take  long- 
er to  cook  certain  recipes  even  if  it's  not 
a  low-wattage  model.  Two  650-watt  ov- 
ens of  different  brands  may  cook  at  dif- 
ferent speeds.  Also,  operating  the  oven 
during  periods  of  peak  power  demand 
or  through  insufficient  wiring  can  slow 
the  cooking,  ffl 
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Better 


SHOP  BY  MAIL 


k 


ELECTROPEDIC-  ADJUSTABLE  BEDS 

Order  direct  from  the  Electropedicr  Factory 

S.nce  1964  Twin         $e"  <Re9  S1299> 

f.  Full         $1099  (Reg  $1599) 

\  •  Queen    $1299  (Reg  $1899) 

|a       Dual        $1798  (Reg  $2598) 


\ 


- 


TOLL  FREE 

1-800-551-2010 

1-800-237-7534 

Money  Back  Guarantee 


CUSTOM  TABLE  PADS 


SAVE    50%  ^^-ln» 

Once  in  a  Lifetime 
Offerll! 


s39.95 


Reg. 
•99.95 

S  Y«tr 

Factory 

gutrantM 

•ny 
normal 

Mm 

This  offer  may  expire  witnout  advance  notice 
Look  under  table  and  tell  us  any  numbers  that  may  appear 

FACTORY  DIRECT  TABLE  PAD  CO. 
Toll  Free  1  (800)  428-4567     ma,tnt   i  (BOO)  433-3S1B 


IB     la-T— N    iBff     aTN        SINCE  1928 
IBIS  w 

A-l  OREGON  GROWN     %ST~*   %i 

SEVEN  FAVORITES  « 

LORNA  LEE  — Popular  Large  Pink     *    *       $2.50 

VERMONT  —  Snowy  Pure  White 4.00 

WEST  COAST  —  Lacey  Orange-Gold  . .  4.00 

INTUITION  —  Glowing  Dark  Blue       ...  5.00 

PAGAN  —  Dark  Red- Violet 5.00 

GYPSY  PRINCE  —  Antique  Gold  &  Violet         5.00 
Plus  GRAPE  FESTIVAL  —  FREE  (Bold  Purple) 

ALL  SEVEN  ONLY  $10,957" 

Labeled  and  Postpaid  *mM    S^ 

wrL\,  IRIS  BOOK 

Only  $2.00  (FREE  WITH  ORDER)/;,/ %»■.  #y. 
64  PAGES  OF  DAZZLING  COLOR /v^'-v  ~?*- 
355  DESCRIPTIONS  fB^v^S! 

11553SILVERTONRDNE-  POBOX126B 
SILVERTON,  OREGON  97381 


Send  Check  or  MO 

H0LST,  INC 


AT  HOME 
DENTAL 
CARE SET 

Scientifically  designed 
helps  provide  improved 
oral  hygiene  between  visits 
to  your  dentist.  Two  stain- 
less steel  instruments  in- 
cluded for  precise  care. 
6V2"  curved  handled  mir- 
ror lets  you  see  your  teeth 
as  your  dentist  does  from 
every  angle.  6"  probe  pick 
cleans  between  teeth 
removing  plaque  and  im- 
pacted food.  Better  than 
brushing  or  flossing  alone. 
2  pc.  set. 

Only  $7.97 

plus$l  shpg. 
20  day  money  back  guarantee. 

Dept.  BHD-687.   1118  W.  Lake 
'   Box  370.  Tawas  City,  Ml  48764 


The  Newest  Idea  In  Gifts 

COOKIE  OF 


The  gift  that  keeps  on  giving  all 
year  long.  Gourmet  cookies  every 
month  —  fresh  from  our  — r> — 
door  to  yours. 

Free  call  r 

1-800-624-1144    Q) 

for  brochure  and      ^"^ 

prices.  Kansas  emit -or  rwt  no 

residents  call  collect 

316-651-0987. 

2929  N.  Rock  Road  •  Wichita,  KS  67226 


GENUINE  LEATHER" 

CROSSOVER' 

ONLY 


$1099 
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reg.$27 

•  HARD-TO-FIND  SIZES 

•  GLOVE  LEATHER 
UPPER  V       . 

•  STURDY  SOLE  Z^ 
W  HEEL  ,--■ 

•  CAMEL,  WHITE,  C" 
BLACK,  BONE.  —  -> 
RED,  NAVY.                 ' 

•  MONEY  BACK  GUARANTEE 
Full  &  half  sizes  7-10, 11  N.  5-10, 11  M.  6-10, 11  W. 

Ada  S2.25  p&h  one  item.  S3. 50  lor  two,  S4.25  tor  three. 
Az.  res.  add  7%  tax. 


KRAUS 
ot  California 


CHARGE  ORDERS  CALL  (602)  747-5000 

We  aocept  VISA  MasterCard.  Am.  Ex..  Oners  Club 

Send  S1  lor  COLOR  CATALOG  or  ORDER  NOW  &  receive 

CATALOG  and  S2  BONUS  COUPON  good  on  next  order, 

Dept  DKB1  A,  3740  E.  34th  St,  Tucson,  AZ  857135305 


Old  Pueblo  Traders 


since 
1946 


PERSONALIZED  SEWING  LABELS 

Your  originals  deserve  these  washable  woven  rayon  taf- 
feta labels.  Sew  into  knits,  dresses.  Eggshell  background, 
rich  red  printing  with  multi-colored  trim.  Specify  "hand 
made"  or  "made  especially"  and  one  name  per  set 
We  ship  in  48  hours 
•20/S4.95         '40/S7.95         '80/$11.95 

Gc  w  i  vi  1        Add  S1  -00  for  postage  &  handling. 
UnlMl      Dept  406-B,  5695  Xenon  Way 
lr  la  Arvada,  Colorado  80002 


Custom  Window  Coverings  Up  To 

74%  OFF 

LEVOLOR 


Del  Mar"'         Louverdrape"" 


Verosol* 


5  DAYS 


COLOREL  FACTORY  DIRECT  MINI-BUNDS 

CUSTOM 
MADE  IN 

FREE  UPS  SHIPPING 

THE  COLOREL  CORPORATION 

8200  E.  Park  Meadows  Or.,  Littleton,  CO  80124 

_1  -  800  -  862  -  2424«_ 

■ia      In  Colo.  Call  303-799-3555       €9 


Curtains^i 


FREE 

COLOR 

CATALOG 

Country 
Curtains  .  .  . 
a  New  England 
tradition  .  .  . 

years  of  old- 
fashioned  quality 
and  conscientious 
service.  Curtains 
in  cotton  muslin 

or  carefree  permanent  press,  some  have 
ruffles,  others  have  fringe  or  lace  trim  .  .  . 
also,  tab  curtains,  lined  and  insulated 
curtains,  charming  balloon  and  lace 
curtains,  bed  ensembles,  wooden  rods 
and  much  more!  All  perfect  with 
antiques,  Victorian  and  20th  century 
furniture!  Please  call  413-243-1300  or 
write  us  for  a  free  color  catalog. 
Satisfaction  guaranteed. 

Visit  our  retail  shops  in 
New  England. 


D     PLEASE  SEND  FREE  CATALOG 

Name 

Address 

City 


State 


Zip 


COUNTRY  CURTAINS  @ 

At  The  Red  Lion  Inn 
Depi    2657,  Stockbndge.  Mass.  01262 


P.O  Box  1031 
Rahway.  NJ  07065 


CUT  OUT  &  SAVE  THIS  AD!  THEN  CALL 

^1-800-634-6330 


1'Slitv  FAMOUS  BRAND  i 

0  WALLCOVERING!  J 

Wholesale-Direct  Prices! 

Any  brand  name. 

Any  book.  Any 

pattern.  Any  style. 

All  the  traditional 

standards  plus  all 

the  latest  designer  I 

patterns.  *Most 

are  $9.95  or  less  a 

single  roll!  You  save  I 

because  of  our  Wholesale-Direct  Prices. 

You  save  state  and  local  taxes  (excl.  NJ).  We 

ship  direct  to  your  home  in  just  a  few  days 

and  we  even  pay  the  freight.  Plus  your 

satisfaction  with  our  product  and  our  service 

is  fully  guaranteed!  Simply  shop  around  in 

your  hometown  then  call  us  toll-free. 


WEEKDAYS  9  to  9  (ESTl 
SATURDAYS  910  6  (EST) 


CALL  OPERATOR  31 


GIVE  US  THIS  INFO 


[FRtL 


20-page. 
lully  Hluitratw 

■How  To  Hang 
Wallcovering 
r- Guide  included  with 

an  m  mm  a  a  m  m  ' ' 


BOOK 
NAME 


PATTERN 

NUMBER 


^£ 


FACTORY  DIRECT  TABLE  PADS 

GUARD  YOUR  TABLE  AND  SAVE! 


Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manufacturer. 
No  advance  deposit  or  messy 
C.O.D.  You  pay  nothing  until  you 
receive  your  table  pads  and  are 
completely  satisfied.  15  Year 
Factory  Guarantee. 
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Sf  NTKY.  19flh 


Phone  1-800/328-7237  —  Ext.  210 

Briarcliff,  Thomasville,  North  Carolina,  27360 
612/646-6778  — Ext.  210 


Q$&zffi&lk 


TABLE  PAD  CO. 

SINCE  191 1 


HANDS  UNDERARMS 

DRIONIC®  —  the  heavy  sweater's  answer  to 
costly  and  embarrassing  underarm,  hand  or  foot 
sweat.  Short  treatment  with  electronic  Drionic 
keeps  these  areas  dry  for  6  week  periods. 
Recommended  by  dermatologists  everywhere. 
Send  for  free  information. 
Clinical  studies  available  lo  physicians.  \ 

GENERAL  MEDICAL  CO.,  Dept.  BH-239 
1935  Armacost  Ave.,  Los  Angeles.  CA  90025  ! 


Advertisemcni 


Many  Hearing 
Problems  Can 
Be  Helped. 

Chicago,  111— A  free  offer  of  special  inter- 
est to  those  who  hear  but  do  not  understand 
words  has  been  announced  by  Beltone.  A 
non-operating  model  of  the  smallest 
Beltone  aid  of  its  kind  will  be  given  absolute- 
ly free  to  anyone  who  sends  for  this  free 
model  now. 

Send  for  this  model,  it  will  show  you 
how  tiny  hearing  help  can  be.  It  is  not  a 
real  hearing  aid  and  it's  yours  to  keep  free. 
The  actual  aid  weighs  less  than  an  eighth 
of  an  ounce,  and  it  fits  completely  into 
the  ear  canal. 

These  models  are  free,  so  we  suggest  you 
write  for  yours  now.  Again,  we  repeat,  there 
is  no  cost,  and  certainly  no  obligation.  All 
hearing  problems  are  not  alike  and  some 
cannot  be  helped  by  a  hearing  aid  but  many 
can.  So,  send  for  your  free  model  now. 
Thousands  have  already  been  mailed,  so  be 
sure  to  send  your  name,  address,  and  phone 
number  today  to  Department  4909,  Beltone 
Electronics,  4201  West  Victoria  Street, 
Chicago,  Illinois  60646. 

Offer  not  valid  in  California. 


LEVOLOR  1"  Monaco"  Blinds 
And  Other  Window  Treatments 


I  Plus  Custom  Window  Treatment*  From:  I 
LOUVER  DRAPE 
DEL  MAR  •  KIRSCH 


WALLPAPER 

SUPER  SAVINGS  ON  NATIONAL  BRANDS 


Custom  Windows  &  Walls 

32525  STEPHENSON  HIGHWAY 
MADISON  HGTS.,  MICHIGAN  48071 

Call  Toll  Free  1-800-772-1947 

In  Michigan  1-31 3-585-3026 


BOOK  IN  COLOR! 


Lists  over  400  gorgeous  Iris  —  300  pic- 
tured in  natural  color.  72  pages  of  dwarl, 
tall  bearded,  different  garden  Iris.  New 
colors  —  how  to  plant  —  special  otters  — 
brimtul  o(  information.  "Iris  Lover's 
Catalog 


Send 

$2.00 

for  your 
copy 

(Creditable 

on 
1st  order) 


Special:  RAINBOW  ASSORTMENT 

of  7  different  kinds,  labeled  and  postpaid 

A  #1  Oregon  Grown  roots  and  catalog  for $11.75 

SCHREINER'S  GARDENS 

3634  Quinaby  Rd.,  Salem,  Oregon  97303 


I  GREAT  COLOR  WALLETS  and  ENLARGEMENTS 


►SO50 


nmss  phbjo  mmi 


ULL  COLOR      •      BORDERLESS 
Five  choicoa  only  $2  SO  eacn 

40  Wallets 

32  Wallets  &  One  5  "x  7" 
8  Wallets  &  Four  5  "x  7  "s 
2  Custom  8"  x  10 "s 

20  Jumbo  Wallets 

vibrant  Permaprml"  copies  on  KOOAK  paper  Send  any  instant 
print  or  photo  up  to  8k  lO(returned)  Add  76c  each  set  for  handling 
and  postage  For  Rush  Express  Photo  Service  add  {2  00  per  order 
Enclose  check  or  MO  with  return  address,  send  to  / 
RELIANCE  COLOR  LABS.  INC.  ( 

STUDIO  EB14.6.P.O  BOX  159.  STAMFORD.  CT  06904  v 


CORNER  HUTCH 


Make  any  comer  beautiful  from  the 
dining  room  to  the  bathroom.  Useful 
storage  or  "show  off  something. 
Easy-to-follow  instructions.  Detailed 
plans,  building  tips  &  material  list. 
Optional  decorative  designs.  Mail 
$6.95  check  to: 

CORNER  HUTCH,  P.O.  Box  847 
>~-^.Pasadena,  Texas  77501-0847 


WORLD'S  LARGEST  INVENTORY! 


Discontinued  China  &  Crystal 


We  carry  all  major 
brands  of  bone  china, 
earthenware  and  crystal. 
Complete  your  treasured 
settings.  Write  or  call 
about  your  patterns  today. 


•  VISA  or  MasterCard  accepted. 

•  Wc  BUY  and  SELL 
—  Call  (919)  668-2064 

302  Gallimore  Dairy  Road.  Dcpt.  G6.  Greensboro.  NC  27409.9723 


Replacements,Ltd 


II 


2  1/8"  Tees,  asst'd.  colors.  17  letters  &  spaces. 

Same  name  on  each  set.  Allow  4  weeks  for 

delivery.  Check  with  order.  100  Tees  •  $5.00. 

Send  Check  To: 

A  ATLAS  PEN  &  PENCIL  CORP. 
P.O.Box  600,  Dept  H67,  Hollywood,  FL  33022 


Free  Handcraft  Booklet 

Make  attractive,  durable  art  objects 
with  Durham's  Rock  Hard  Water  Putty. 
Mold,  carve,  sculpt,  model  or  cast  it. 
Not  flammable,  toxic  or  poisonous.  No 
firing  needed.  For  free  handcralt 
booklet,  send  long,  stamped,  self- 
addressed  envelope  to  Durham,  Box 
804-B.  Des  Moines,  Iowa  50304. 


■-Ym.i 


Discount  Wallcovering 
THE  PHONE  WAY~ 

33%-66% 

Buy  Direct-All  Brands  -  First  Quality 

3  Free  Delivery  ■>— 

No  Sales  Tax  (outside  PA) 


SHOP  IN  YOUR  NEIGHBORHOOD 

Write  Down  Pattern  Number/Book;  Then  Call 

SILVER  WALLPAPER,  INC. 

3001-11  Kensington  Ave..  Phila.,  PA  19134 

Toll  Free  1-800-426-6600 


CUSTOM 
MADE: 

•  Real  Woods 

•  Verticals 

•  Micro  Blinds 

•  Pleated 
Shades 


....      For  Information  A  Prices: 

toll  1-800-351-1150 

FREE    In  Michigan  (313)  358-1494 


BLIND  FACTORY 


3OO0  Town  Cwtter     #7S0  I 
SoutMkW.  Ml  4M73  | 


~ 


142 


BETTER  HOMES  AND  GARDENS.  JUNE  1987 


P80 


27%  to 
50% 

OFF  ALL 

Wallpaper 


I   Shop  Locally  and 
Call  in  any  pattern  from  any  book 

f^800  521-0650 

In  Michigan  Call  800  482-2488 
PHONE  ORDERS  ACCEPTED 


•  No  Deposit 

•  No  Shipping  Charge 

•  Visa  /MasterCard 

•  No  Sales  Tax  (Except  Ml.  Res.) 

•  Same  Day  Computer  Processing 

Post  Wallcovering  Distributors,  Inc. 

Hours:  Mon.-Sat.  9:00  AM  to  5:00  PM 


1000 

RETURN  $*AQ 
ADDRESS     r*0 
LABELS 

1000  gummed  economy 
name  and  address  la- 
bels printed  in  black 

with  ANY  name,  address,  zip  code.  Up  to  4  lines. 

Order  S717  Set  of  1000  Economy  Labels  (boxed) . .  $1.49 

250 

Crystal-Clear 
RETURN  SOOQ 
ADDRESS  X00 
LABELS 

The  color  of  your  sta- 
tionery shows  through 
these  transparent  la- 
bels. Sharp  black  printing  on  self-stick  see-through  labels. 
Order  P2031  Set  of  250  Crystal-Clear  Labels  (boxed)  $2.98 


250 

Self-Stick 
WHITE  SOQfl 
GLOSS  VX 
LABELS    fc 

Glossy  white  self-stick 
labels  cling  to  any 
smooth  surface  -  no 

moistening.  Sharp  black  printing  up  to  4  lines. 

Order  P6030  Set  of  250  White  Gloss  Labels  (boxed)  $2.98 


Walter  Drake 


NAME 

ADDRESS. 


CITY  &  STATE . 


3056  Drake  Building 
Colorado  Springs,  CO  80940 


.ZIP. 


S717  1000  Labels  @  $1.49  $ 

P2031  Crystal-Clear  Labels@$2.98     $ 

P6030  White  Gloss  Labels@2.98        $ 

Add  30C  per  set  for  shipping  &  handling         $ 

1  SATISFACTION  GUARANTEED TojalJ J 
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FACTORY-DIRECT  CARPET  OUTLET 

$1  Sq.  Yd.  Over  Factory  Invoice 

We  Sell  Carpet     •  Al1  Major  Brands      •  First  Quality 
•  Factory  Warranty     •  We  Deliver 

Call  for  More  Into: 

Toll  Free  USA  1-800-225-4351 
In  Montana  1-800-233-0208 

r  write:  CARPET  OUTLET 

Box  417,  Miles  City,  MT  59301 


Lowest  Prices! 
LEVOLOR  BLINDS 


SHOP  AND  COMPAREI  OUR  ACTUAL  PRICES  ON 
LEVOLOR  BLINDS  ARE  LOWER  THAN  MAJOR 
DEPARTMENT  STORES'  SALE  PRICES  AND 
LOWER  THAN  OTHER  ADVERTISERS'  CLAIMS  OF 
UP  TO  70%  OFF.  WE  GUARANTEE  THE  LOWEST 
PRICES  ON  LEVOLOR  BLINDS  DON'T  BE  FOOLED 
—  SHOP  AND  COMPAREI 

NOBODY  BEATS  OUR  LEVOLOR  PRICES  ON... 
FOREVER  r  MINI  BLINDS  •  VERTICAL  BLINDS 
FAMOUS  RIVIERA  BLINDS  •  MONACO  MINI 
BLINDS  •  WOOD  MINI  BLINDS  •  PLEATED  SHADES 

CALL  TOLL  FREE  1-800-547-8982 

FREE  UPS  SHIPPING  (48  STATES) 
FREE  LEVOLOR  BUYERS  GUIDE 

WELLS  INTERIORS,  INC.  (12  CA  locations) 
7171  AMADOR  PLAZA.  DUBLIN,  CA  94568 


Colonial 

cTWaid 

Curtains 


Since 


1947 


FREE  COLOR  CATALOG  -  Exciting  56  pages  of 
quality,  no-iron  curtains,  bedspreads  and  deep  drop 
dust  ruffles.  Colonial  and  country  reproductions 
you  cannot  find  elsewhere.  Send  for  yours  today. 

Name 


Address. 
City 


State 


.Zip. 


Colonial  cTVIajd  Curtains 

Dept.  CAS-BF,  Mamaroneck,  N.Y.  10543 


CUSTOM  TABLE  PADS 


Quality  and  Convenience  at  the  Best  Price 
From  $39.95.  Buy  Direct  and  Save! 

PHONE:  1-800/345-9795  Ext.  610 

MN:  (612)  646-6630  Ext.  610 

'-'  Best  Value  Table  Pad  Co. 


j  HOME  PLANNERS,  INC 

1250 
HOME  DESIGNS 


An  exciting  portfolio  of  America's  popular  home 
designs  specially  edited  by  category.  Order 
either  the  delightfully  illustrated  plan  book  of 
your  favorite  house  category,  or  the  Complete 
Collection.   Your  satisfaction  guaranteed. 


'"  'Wl 


315  ONE  STORY  HOMES  UNDER  2000  Sq.  Ft  —  for  medium  J  restricted  budgets 
Delightful  traditional  &  contemporary  exteriors  &  floor  plans  192  pages  $4.95 


215  MULTI-LEVEL  HOMES  —  Split  levels,  bi-levels  for  flat  &  hillside  sites. 
Exciting  new  dimensions  in  living.  For  varying  budgets.  192  pages        $4.95 


Ik 

_.  .Tjr«n»,. 


210  ONE  STORY  HOMES  OVER  2000  Sq.  Fl.  —  All  popular  styles.  Spanish.  Western. 
Tudor,  French,  elc  For  modesi  lo  counlry-estate  budgets  192  pages  $4.95 


223  VACATION  HOMES  —  A-lrames.  chalets,  hexagons,  lodges  lor  summer 
and  winter  fun.  From  480  to  3238  sq  ft.  176  pages,  120  in  full  color.   $4.95 

'vM-'      "Moii"home plannTrsTinc.  ■ 


I 

a 

150  1Vi  STORY  HOMES  —  Cape  Cod.  Williamsburg.  Tudor.  Contemporary  versions  Low^ 
budget  and  country-estate  sections.  Expandable  family  plans.  128  pages  S3. 95  ' 


I  Today 


Dept.  Bk  -  23761  Research  Drive 
Farmington  Hills,  Michigan  48024 
Please  ship  to  me  by  return  mail  (circle  choice). 


315  One  Story  Homes  Under  2000  Sq.  Ft.  @  S4.95 

210  One  Story  Homes  Over  2000  Sq.  Ft.  @  S4.95 

150  Vk  Story  Homes  @  $3.95 

360  Two*  Story  Homes  @  $6.95 

215  Multi-Level  Homes  @  $4.95 

223  Vacation  Homes  @  $4.95 

Complete  Collection  @  $19.95  (Saving  $10.75) 


BHM76 


Name 


Address 


360  TWO  STORY  HOMES  —  Tudors.  Salt  Boxes.  Gambrels.  Mansaros.  Georgians. 
I  Farmhouse  adaptations  Also  Contemporaries.  For  all  budgets  266  pages        <R  05 


ALL  SIX  CATEGORIES  -  only  S19.95.  Gel  each  of  the  six  out- 
standing plan  books.  Over  1250  designs.  4050  illustrations.  1168 
pages.  A  $30.70  value,  save  S10.75.  Blueprints  available  lor  each  de- 
sign al  low  cosl.  Slarl  your  home  planning  program  now. 


State 


Zip 


In  Canada  mail  to: 
Home  Planners.  Inc. 


Midi,  residents 
Kindly  add  4% 


20  Cedar  St.  N.  sales  tax.  Check         9 

Kitchener.  Ont.  N2H  2W8    enclosed  tor^ .        I JJ 


JUNE 


THE  MAN  NEXT  DOOR 


Our  daughter  Rosemary,  a  universi- 
ty student,  insists  that  college  prepares 
students  for  life  in  the  real  world. 
"Look  at  how  many  graduates  already 
are  loaded  with  debt,"  she  observes. 


Ken  Floyd  was  overheard  saying 
that  the  drive  to  their  lake  cottage 
would  be  a  lot  shorter  "if  we  didn't  have 
to  pass  so  many  produce  stands,  garage 
sales,  and  antiques  shops  on  the  way." 


June  brings  the  dogwood  blossoms  to 
our  neighborhood.  What  more  could 
you  ask  of  a  month? 


"The  first  time  out  on  the  golf  course 
this  spring,"  said  Dick  Dresch  with 
some  exaggeration,  "I  shot  my  age — 
plus  my  height,  weight,  and  social  secu- 
rity number." 


Lee  Bayless  wishes  his  neighbors 
would  be  more  considerate  than  to  bar- 
becue steaks  on  the  grill  the  night  he 
and  Liz  are  having  tuna  casserole. 


Grandpa  Hillis  likes  to  remember 
the  simpler  times — when  a  coat  hanger 
could  still  be  used  to  unlock  a  car  door. 


"Gardening  is  popular,"  says  our 
friend,  Elaine  Cowan,  "because  you  get 
to  wear  old  clothes,  you  can  get  just  as 
dirty  as  you  want,  and  you  can  blame 
your  failures  on  the  weather." 


F — 


— : — P 


"I'd  like  to  run  away,  but  I 
don 't  have  a  credit  card. " 


"For  heaven's  sake,  Sheldon,  why  don't  you 
walk  the  dog  like  other  people?" 


Bill  Norman  says  he  usually  assumes 
the  worst  whenever  he  has  trouble  with 
something.  Once  in  a  while,  though,  he 
gets  lucky  and  discovers,  as  he  did  the 
other  day,  that  the  electric  drill 
wouldn't  work  because  it  wasn't 
plugged  in. 


Congressman  Nick  Hanfli  says  he 
enjoys  the  work  of  government,  but 
wishes  sometimes  that  making  history 
seemed  at  least  half  as  important  as  it 
does  when  reading  about  it. 


"It's  hard  to  figure  out  who's  most 
optimistic  this  month,"  said  the  Rev. 
George  Hall  last  Sunday,  "the  newly- 
weds,  the  high  school  seniors,  or  the 
fishermen." 


I  guess  it's  a  good  thing  I  don't  worry 
too  much  about  my  identity.  I  started 
out  being  known  as  Ed  Hillis'  son,  then 
moved  on  to  being  dubbed  Rosemary's 
dad.  Now,  because  of  her  successful 
real  estate  career,  I  find  myself  being 
introduced  as  Christine's  husband. 


A  suggestion  from  one  of  Burt,  Jr.'s 
friends:  "Don't  call  it  summer  school. ( 
It's  'Eighth  Grade  U:  The  Sequel.'  " 


"Would  you  like  to  buy  some  light 
bulbs,  Mr.  Hillis?"  asked  young  Jimmy 
Wade. 

I  was  going  to  say,  "No,  thanks, "  until 
Jimmy  added,  "It's  for  our  band  trip. " 

Over  the  years,  our  kids  have  sold 
enough  fund-raising  merchandise  to  fill 
a  small  warehouse.  At  age  10,  Rosemary 
hustled  seeds  for  the  garden  club's  town 
beautification  committee. 

To  help  pay  for  playground  equip- 
ment, Burt,  Jr.,  lugged  baskets  stuffed 
with  memo  pads  and  calendars. 

This  spring,  Judy  pedaled  all  over  the 
neighborhood  on  her  bike  selling  cards 
to  raise  money  for  the  senior  center. 

And  then  there  were  the  chocolate 
bars.  Milk  chocolate,  white  chocolate, 
almond-filled  chocolate,  crispy  choco- 
late, not  to  mention  an  army  of  bunnies, 
bears,  and  Santas. 

I  think  selling  taught  our  kids  a  U& 
about  perseverance  and  community  ser- 
vice. Most  important,  they  learned  how 
to  accept  rejection  graciously. 

"I'll  take  two  packages, "  I  told  the 
youngster.  Someone  else  can  teach  him 
to  recover  from  "No,  thanks. " 

22  3      Zltffai  //zllu, 


144 


BETTER  HOMES  AND  GARDENS,  JUNE  1987 


d 


.J 


% 


HHL 

WmRffl 

Ml  fiMHfHHflf    Hff 
vBBmXamwamm 


-mgfflH 


Bill 

n      BntHP 

hHHHV 

■■■HI 


■n™ 


I 


